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Art Holt o Manager, WYSL |

concerning the us« of iffls©etàaide3 ob shrubbery, trees and lavras and their 

reported adverse effects an birds. Th® station put on a contest Ik which 

listeners were encouraged not to spray the bugs but to trap them. They 

ran two contests? One asked for »the best set of mosquito trap pl&ais, . ’ 

and the other '» «the most artistically mounted mosquito certified to have 

been caught ia a WYSL mosquito trap»"

COMMERCIAL IDEA ( Art Holt, Manager, WYSL )

Art reports that the ’'phone in car ' idea suggested at the Managers’ 

Meeting has enabled Mm to sign up the local Rambler dealership for 

$1,040.00.

of using a local situation to further spark word-of-mouth comment on the

station.

Art does not say what the prise is but this is an excellent example
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COPY APPROACH ( Roa Ruth, Sales Manager, WYSL )
o
■1

Ron sold a local trailer oiitfit with a series of commercials the

0 n
1 
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theme of which was "Am erica on the move
J
d

Copf suggested a trailer on your vacation, or camping trip,
3
d

or even going abroad.

# # #
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PROMOTION ( Art Holt, Manager, WYSL |

¿here hae been a marked degree oi? controversy in Buffalo recently 

concerning tk© use oif insecticides oa shrubbery,, trees and lawns and their 

reported adverse effects oa birds» Th« station put on a contest ia which 

listeners were encouraged not to spray the bugs but to trap them» They 

ran two contests: One asked for " » «the best set cf mosquito trap plans,» ' 

and the other '» »the most artistically mounted mosquito certified to have 

been caught in a v/Y3L mosquito trap.

Art does not say what the prize is but this is an excellent example 

of using a local situation to further spark word“o£-mouth comment on the 

station.

# # #

COMMERCIAL IDEA ( Art Holt, Manager, WYSL )

Art reports that the ''phone in car 1 idea suggested at the Managers' 

Meeting has enabled him to sign up the local Rambler dealership for 

$1, 040. 00»

# # #

COPY APPROACH { Ron Ruth, Sales Manager. WYSL )

Ron sold a local trailer outfit with a series of commercials the 

theme oit which was "America on the move '»

Copy suggested a trailer on your vacation, or camping trip, 

or even going abroad»

# #
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WNUS pre-set radios were so fantastically received, that .Fiedler

.'would like more even if they are AM.

# # #

HELP FOR NATIONAL REP ( Bill Weaver, General Manager, KILT )

Bill suggests:

UNotify rep when you spot a weakness in their organization

such as a lousy salesman, Too many times, we spot a weakness and keep our m ouths 

shut rather than create any problems. "

listener and reminds him that the latest craze among celebrities is cycling. The 

dee jay then reads off a list of three celebrities, i. e. , Elvis Presley, Brenda Lee, 

or Fabian, and asks the listener which star is on the Honda, After the listener

listener picks the right one, h i 3  name goes into a master jackpot with the opportunity 

to win a free Honda. The losers get theatre tickets, etc. " ,

PROMOTION ( Bob White, Program Director, KILT )

"KILT Summer Activity Reports" - -  KILT., will set up a schedule 

with the various public park directors. KILT will call each one twice a week and get 

them to feed them a beeper on activity plans for that week, this will be a service to 

let the listeners knew what type of activity will be coming up each week.

SPEC SPOT SOLD { Dickie Rosenfeld, Sales Manager, KILT ) O wn P
1 quote from Dickie's Weekly Report:

"This promotional idea got -us a sizable schedule from the Houston

d 4 Honda Dealers. Twice daily, on the afternoon and evening show, the dee jay calls a

picks one, the deejay rips open an envelope and reads off thé correct name. If the

# # #
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SPEND MONEY ON { Jack Fiedler, General Manager, WNUS )

WNUS pre-set radios were so fantastically received, that Fiedler 

Cj^would like more even if they are AM.

# # #

HELP FOR NATIONAL REP ( Bill Weaver, General Manager, KILT )

Bill suggests:
■

"Notify rep when you spot a weakness in their organization, 

such as a lousy salesman. Too many times, we spot a weakness and keep our mouths 

shut rather than create any problems, "

# # #

SPEC SPOT SOLD { Dickie Rosenfeld, Sales Manager, KILT )

I quote from Dickie's Weekly Report:

"This promotional idea got us a sizable schedule from the Houston 

4 Honda Dealers, Twice daily, on the afternoon and evening show, the deejay calls a 

listener and reminds him that the latest craze among celebrities is cycling. The 

deejay then reads off a list of three celebrities, i. e. , Elvis Presley, Brenda Lee, 

or Fabian, and asks the listener which star is on the Honda. After the listener 

picks one, the deejay rips open an envelope and reads off the correct name. If the 

listener picks the right one, his name goes into a master jackpot with the opportunity 

to win a free Honda. The losers get theatre tickets, etc. " ,

# # #

PROMOTION ( Bob White, Program Director, KILT )

"KILT Summer Activity Reports" - -  KILT, will set up a schedule 

with the various public park directors. KILT will call each one twice a week and get 

them to feed them a beeper on activity plans for that week. This will be a service to 

let the listeners know what type of activity will be coming up each week.

# # # 
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S'jA-l-* { Dickie Tloserheid, Sales Manager, KILT }

B;g c-tate Batsrmsnating on KPRC. The entire commercial utilises 

the Batman Theme only substituting the word '' bugman" .fox- Batman, Bill 

bpitz , president of the company, is Bug-man, Whenever needed he goes to his 

Bug-Cave and gets in hie Bugmobiie} etc. , etc.

Heavy emphasis is placed, on Bill Spits as Bugman and of course they 

repeat s Bug Phone number to call...

# # #

SUNDAj? I ■- E v £ N '(JJ i; ̂ i D E bS * Dickie- Sosecield, Sales Manager. KILT

ao nursery s.ud garden anops who remain open, on Sunday, we have proposed 

the use of radio spots to inform listeners that complete Unas of plants, fertilisers, 

and supplies are available on Sunday,

# # #

STATION BREAKS / Johnny Borders, Program  Director, K.LIF }

, "KLXF,. „ putting the 'pop* in popula r music { pop music ), „ ,"

1 a he music authority in Dallas, . „ K E IF ,,„ where hits are happenin'., „ ‘1

# # #

SlJMMgR_'?ROMOTION 1 Johnny Borders, Program  Director, KDZF )

'Summer Countdown" *•«• ,!KDIF Countdown to Summer" Rent large 

pool and picnic area { Vickery Park comes to mind } just prior to season opening, 

Bocal bands and disc jockeys would be there. Pool would be open for swimming.

Show would last several hours with confcinous music, dancing. Only admission charge 

would be bottle caps, cartons, or sim ilar proof of purchase. Naturally, paid 

schedule would promote the KIjXF Kountdown,

.U ¿L Xiir rr ft
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C-OfePA T TI t. >R*o i Dickie .Los enfold, Seles Manager, KI IT  )

b ig  State £xt&xmmsting on KFEC. The entire commercial utiliaes 

the Eafman .theme only substituting the word "bugman" for Batman, Bill 

spitz , president of the company, is Bugman, whenever needed he goes to his 

Bug-Cave and gets in his Bugmobile, etc, - etc.

Heavy emphasis is placed on Bid. Spitz as Bugman and of course they 

repeat a Bug Phone number to call,

0 0 #

L

S uK: ).a v LE  V ENUE IDS AS f Dickie Roserdeld, Sales Manager, KILT |

■*• o nursery and garden shops who remain open on Sunday, ws have proposed 

the use ox radio spots to inform listeners that complete line s of plants, fertilizers, 

and supplies a re available on Sunday,

0 0 0
STATT.ONJ3B.ISAKS ( Johnny Borders, Program Director, KLIF $

"K LIF , , .putting the ’pop1 in popular music ( pop music „11 

"The music authority in D allas ,. „KLIF, ,,  where hits are happenin'. ..

# 0 0
SUMMER PjR.OMOTJ.ON i Johnny Borders, Program  Director, KLIF >

'Summer Countdown'1 ~•» "K U F  Countdown to Summer" »•* Bent large 

pool and picnic area { Vickery Park corner to mind ) just prior to season opening. 

Local bands and disc jockeys would be there. Pool would be open io r  .swimming,

Show would last several hours v/ith continous music, dancing. Only admission charge 

would be bottle caps, cartons, or sim ilar proof of purchase. Naturally, paid 

schedule would promote the KLIF Kountdown,

_________ ___________________________ a # 0
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PROMPT ION ( A1 Hart, Program Director, KABL. )

While none o.f our other stations can do this, I mention it because 

it points out how you should be alert to local happenings and be ready to 

exploit them promotion&lly, KABL ia going to have & promotion oa the air 

which says aa effect, ‘Swim from San Francisco to Alcatras and wan a 

wonderful week for two on ‘The Rock'» subject to approval of the Federal 

Service Administration,,"

# # #

LOCAL EDITORIAL  { Bill Sfewart )

l  am attaching copies of an excellent editorial aired at WYÍIR and 

written by Bill Stewart.. The writing is excellent--dramatic, short and 

punchy. The subject .natter is sensational and the stand taken by the station 

is, of course, commendable.

It has %■> do with an obviously demented youth who has a way with • 

firearms*

tf # #

CQMPET>TOR8S PROMOTION ( Jay ¿chata. Manager, WYNR )

Jack reports that WIND in Chicago is having special guests as 

s umrr eg re£la£ement s on their dee jay shows. On June 23rd, for example, 

Edo's Arnold will be on from 1:00 to 4:00 PM; on Juno 30th Sebastian Cabot; 

ard for a few days, the 4:00 to 3:00 PM slot will be handled by Mort Sahl, 

Phyllis Dillar, Charles Farrel, Jackie Leonard, Jisn Bachus, etc.

In my estimation, the sound of th® station is going to suffer greatly, 

but the word-of-mouth comment value o£ this idea should be fantastic,

# # #
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PROMOTION ( A1 Kart, Program  Directors KABL )

W hile none of our other stations can do this, I mention it because 

it points out how you should bs alert to \oc&l happenings and be ready to 

exploit them pro mot tonally» KABL is going to have & promotion on the air 

which says in  effect, 'Swim from San Francisco to Alcatraz and wan a 

wonderful week for two on 'The Rock'» subject to approval of the Federal 

Service Administration»"

# # #

LOCAL EDITORIAL ( Bill gfewart }

l  am attaching copies of an excellent editorial aired at WYMR and

written by Bill Stewart» The writing is excellent—--dramatic, short aad 

punchy. The subject matter is sensational and the stand taken fey the station 

is, of course, commendable»

It has i-> do with an obviously demented youth who has a way with •

fireasEMi

# # #

COMPETITOR'S P jlOMOTlON ( Jay Sc hat z. Manager, WYNR )

Jack reports that WIND in  Chicago is having special guests as 

summer replacements on thair dee jay shows, On June 23rd, for example, 

Edc'ie Arnold will be on from 1:00 to 4:00 PM; on June 30th Sebastian Cabot; 

arrl for a few days, the 4:00 to 8:00 PM. slot will be handled by Mori SaM, 

Phyllis Biller, Charles Farr el, Jaeki® Leonard, Jim Bachua, etc»

hi my estimation, the sound of th® station is going to suffer greatly, 

but (as word-of-mouth comment value of this idea should, be fantastic»

# # #





K B 0 X SUMMER CARNIVAL OF FUN CONTESTS

SOUND OF MONEY CONTEST: ONCE EACH HOUR THE JOCK ASK FOR A CALL...WHEN
RECEIVED, HE PUTS THE PERSON ON THE AIR...THERE IS THE SOUND EFFECT OF 
MONEY BEING DROPED INTO A PAY TELEPHONE...IF THE PERSON COMES UP WITH THE 
EXACT AMOUNT, HE WINS $14.80•..IF NOT HE WINS A DOLLAR FOR PLAYING.

ALL OF WHICH ARE TRUE BUT ONE...LATER ON IN THE HOUR, HE ASK FOR PHONE CALLS 
....THE CONTESTANT MUST IDENTIFY THE GOOF...WINNER RECEIVES $14.60. THIS

n.t't wuAUXUiina_i unilL/ UlMD •

CRAZY QUOTES: THIS IS SIMILAR TO SOUND CHARADES...A FAMOUS QUOTE IS
DRAMATIZED...PERSON MUST FIGURE OUT THE QUOTE FROM THE DRAMATIZATION TO 
WIN $14o30.

CAR PAYMENT CONTEST: THIS IS MAIL IN CONTEST...DRAWING WILL BE MADE TOMORROW
...LISTENERS ASKED TO SEND IN CARDS WITH NAME ADDRESS1L TELEPHONE NO. AND 
AMOUNT OF MONTHLY CAR PAYMENSS... THERE WILL BE ONE WINNER.. .WINNER WILL 3?

SPOOFER GOOFER CONTEST ONCE EACH HOuk THE JOCK PLAYS A TAPE OF STATEMBJ TS

HAVE THE BALANCE OF HIS CARPAYMENTS FCR 1963 MADE BY K BOX
■d
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SUNDAY NIGHT QUIZ



SUNX3AY MITE Q iìlZ PROMO

WEEK OF OCT* 10

Her©1© THE «pestimi! Yea, the big .question worth $20.00 od the 

KEIF Sisada? Nits Q&icU Show »So  You Knew?" -»»H O W  MANY

VOTES DSÖ ABRAHAM EIHCOEN RECEIVE FOE VICE PRESIDEHTÏAI*

HOMIN&YiOH IK THE FIRST REPÎÎBM CAK NATIONAL. CO^WENTIOH?

Sa order to play» jest send as your name, address and telephone 

number* l£ vre egli yoa-*aad you answer the question, you may win 

$20» 00* KSjIF ’s Sunday Kits Quisa—<-Do To a K s w  begin© every Sunday 

evening at 6:00:, « » rime until IS*. 00* USDS $5« 00 is added to tbs jackpot 

eaeh hour the question is not answered-*-So send your name, address 

and phone number* *.aadyou  too can play Bo Tor* Know?





WESE OF OCT?
»ftO&SQ

\j)''

Da yo« taow f&e answer ?—Its wprth $30« 90 io you on Sho K UF  

Stsaday Nife» ßms Sfco«» Mß » Toe Know?" Ta gl&y, ja®t «end 

y « »  name» address and telephone aamber to as. ïha question 

for Che big money Ibis week ia—WRAT COSTS '?  Ï-3 KNOWM AS 

THE SHADS3LÉSS LAND? - -Asid, If w-s cell you—if y«aa»mro* 

tha question* you will wia $30» 00» K U F 's Saaday Ni?« Qals-

Tou Know? " begins «very Suaday evening at &:09.. » rusts anti! 

11:00. $10. 00 ie added to the Jackpot caca hoar the quccti-ss is no? 

answered"-So sead your »ama, address and plioaa number., .and 

yoa eaa play ©a Toa Eaow?
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SUNDAY NIGHT *UIZ SHOW 6:00-11:00 Hi

Affective Sunday Night, September 4th. we are starting an 

exciting NtfV vtUIZ SHOV.' which we think should increase our 

Sunday Night audience, and which we hope will make the time 

saleable. Two telephone calls are to be made each hour—  

calls are to be made only to those listeners who will send in 

their name and telephone number. In other words a listener must 
give us their name and telephone number,in writing, to be elegible 

for the cash prises. Questions will be asked the person we call, 

and if a correct answer is given, naturally they win. The cash 
prize will be increaseu each hour unless of course, there is a 

winner the first hour. This ,uiz Dhow could prove to be very 

good for KLIF, and I am asking for your complete cooperation in 

promoting it . Also I would suggest that the salesmen devote as 

much time as possible in the direction of the Dunday Night Dhow, 
oee Bill Morgan if you have any questions about how it should be 

sold.



SUNDAY KITE QUIZ 
WEEK OF OCT. 3

PROMO

■ i i i

Do you know the answer?-— Xt*s worth #30.00 to you on the
KLIF Sunday Ntte Quia Show, "DO YOU KNOW". To play, just 
send your name, address and telephonemmber to us. The 
question for the ijigmoney this week is--WHAT COUNTRY IS KNOWN 
AS THE SHADELfioS LAND?-<— And, if *£££?* we call you—--if you 
answer the question, you will win #30.00« KLIF*S SUNDAY 
NITE QUXZ-ttDG YOU KNOW" bfcgjiiib aVery: Sunday evening at
6:00«..runs untill 11:00. $10.00 is added to the jackpot
each hour the question is not answered—►-S© send your name,

iaddress and phone number...and you can play "DO YOU KNOW"/
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SUNDAY NITE QUIZ 
WEEK OF OCT. 10

PROMO

Here’s the questienl Yes, the big question worth $20.00 on 
the KLIF Sunday Kite Quia Shew "DO YOU KNOW". — "HOW MANY 
BOTES DID ABRAHAM LINCOLN RECEIVE FOR VICE PRESIDENTIAL 
NOMINATION IN THE FIRST REPUBLICAN NATIONAL CONVENTION?"-- 
In ©rder t® play, just send ua your name, address and 
telephone number. If we call you— and you answer the 
question, you may win $20.00. KLIF’s SUNDAY NITE QUIZ—
"DO YOU KNOW" begins eyery Sunday evening at 6:00... 
runs untlll 11;00. $5.00 is added t© the jackpot each hour
the question is not answered— S® send y®ur name, address and 
phone number*..and you t®® can play "DO YOU KNOW"!





M E M O R A N D U M

TOj A U  M AN AGERS, A l l  PROGRAM DIRECTD RS

FROM: DON  KEYES

DATE: FEBRUARY 16, 1960

Here Is a promotion that is worth running for an inexpensive prize and it is just the type 
of promotion that has gotten us tremendous mail puli in recent months. It is called  
" The WAKY Super Sentence Contest and is very simple to explain. The listener is 
asked to write the longest grammatically correct sentence that he can, using only 
words beginning with any of the WAKY call letters.

This was recently run over KDEO  in San Diego and the winning entry was a sentence 
1627 words long. Frankly, I do not see how any sentence 1527 words long could be 
grammatically correct, particularly limited to words beginning with just those four
letters.

Here is an example of a simple sentence I just dreamed up that would be an entry
for WAKY:

"We Always Keep Yelling At White 
Korean Aardvarks Which Actually 
Appear Weird“

I suggest an appropriate prize for such a small promotion would be a copy of Webster's 
New Collegiate Dictionary end a copy of Roget's Thesaurus.

I suggest you put this on the air immediately since it is heluded in this week's Broadcasting 
Magazine and probably w ill be used against you if you don't use it.

Don Keyes

P.S .  This promotion con be adapted for San Francisco and Buffalo.
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BEST ON THE AIR PROMO

X7RA - With the advent of the Pueblo Incident news and the punctual 
reporting of each new development of this crisis became the 
best promotional effort this station could mount. All efforts 
this past week were expended in this direction»

- Mac Hudson is running the "Suppressed Desire" Contest on his 
morning show. He asks the listeners to call in and tell him 
something they have always wanted to do, but never had the 
chance» The cleverist ones win tickets to the motorcycle races 
and the most unique gets a Honda motorcycle»

WYSL ~ WYSL feels not enough of the respectable teenagers are given 
credit where credit is due. They now have a student of the 
month and by way of a promo, list his admirable achievements 
both in and out of school. Each student of the month receives 
a plaque and numerous other prises for his achievement,

KLIF - Anniversary promo,. „for mid-day,, „Listeners send us their 
anniversary date and we announce 5 winners dally from 9 AM- 
3 PM, Winners receive 2 McLendon theatre tickets.

BEST OUTSIDE PPPMO

KLIF ° They are going to begin a "Make Someone Famous11 contest. 
They'll request a short paragraph from listeners about them-* 
selves. The bit is simple. They select a winner, make a day 
for him, and then heap fame upon him with mentions, a free 
night on the town, etc. They’ll tie in names of famous people, 
asking "don't you wish you were, „ „ Be famousl Maybe KLIF 
will select you,, „Probably they'll select some ding-a-ling,

BEST PUBLIC SERVICE IDEA

KLIF = A little girl was seriously injured in an auto accident in which 
her mother and father were killed, A story appeared in the 
Morning News about it. They followed that with a promo re
questing mail for her,

BEST NEW STATION BREAK

KILT - KILT setting the pace for better listening!

KLIF - Love is Alive and Well in Dallas at KLIF, „ „ Your Valentine for *68,

os |  o
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BEST ON THE AIR PROMO

With the advent of the Pueblo Incident news and the punctual 
reporting of each new development of this crisis became the 
best promotional effort this station could mount. All efforts 
this past week were expended in this direction.

Mac Hudson is running the "Suppressed Desire" Contest on his 
morning show. He asks the listeners to call in and tell him 
something they have always wanted to do, but never had the 
chance. The cleverist ones win tickets to the motorcycle races 
and the most unique gets a Honda motorcycle.

WYSL feels not enough of the respectable teenagers are given 
credit where credit is due. They now have a student of the 
month and by way of a promo, list his admirable achievements 
both in and out of school. Each student of the month ¡receives 
a plaque and numerous other prizes for his achievement.

Anniversary promo.. .for mid-day.. .Listeners send us their 
anniversary date and we announce 5 winners daily from 9 AM- 
3 PM. Winners receive 2 McLendon theatre tickets.

BEST-OPTSIDE PPOMO

KLIF - They are going to begin a "Make Someone Famous" contest.
They'll request a short paragraph from listeners about them
selves. Ihe bit is simple. 1 hey select a winner, make a day 
for him, and then heap fame upon him with mentions, a free 
night on the town, etc. They'll tie in names of famous people, 
asking "don't you wish you were. „, ?M Be famous! Maybe KLIF 
will select you. „ .Probably they'll select some ding-a-ling.

BEST PUBLIC SERVICE IDEA

KLIF - A little girl was seriously injured in an auto accident in which 
her mother and father were killed. A story appeared in the 
Morning News about it. They followed that with a promo re
questing mail for her.

BEST NEW STATION BREAK

KILT -  KILT setting the pace for better listening!

KLIF - Love is Alive and Well in Dallas at K LIF .. .Your Valentine for '68.

XTRA -

KILT -

WYSL -

KLIF -

-  1 -
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TO: ALL M ANAGERS, ALL PROGRAM DIRECTORS

FROM: DON KEYES

DATE: APRIL 15, 1959

Another item from the Policy Book which I don't think we have ever done 
and one that is certainly worth doing on one DJ show if not over the entire 
station. I quote:

Chuck Mefford, disc ¡ockey at Radio Station WKMI has 
just completed a Suppressed Desire Contest which was a 
big hit in Kalamazoo, Michigan.

Chuck asked listeners to send in their suppressed desire, some
thing they had always wanted to do but never had quite enough 
nerve or opportunity, and offered to those selected by the judges 
as the best the reward of having their suppressed desire come true.

Entries ranged all the way from riding in a jet plane to milking 
a cow in downtown Kalamazoo.

One Kalamazoo teenager wanted to torture a group of devoted Elvis 
Presley fans by putting them in a soundproff room and playing an 
Elvis Presley record until they yelled uncle. He did. A housewife 
and her boy entered as their suppressed desire a life-time ambition 
of always having wanted to walk barefoot through a pile of money. 
They did, with the cooperation of one of the local banks. One 
seven year old boy was the envy of all of his friends after he 
entered the contest and got his suppressed d esire .. .to ride in the 
cab of a diesel locomotive. O f the many entries, the one that 
probably was the most painful to Miefford was the suppressed 
desire of a young housewife Who disliked hearing him sing with 
the records. Her entry was to clobber him in the face with a 
cream pie whenever he did. The operation was carried out 
but Mefford still sings with the records.

Of the entries that were picked by the judges to come true the 
three best were awarded prizes of a wristwatch, a toaster and 
costume jewelry.

U j » »
y. ia

Don Keyes
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File:
Contest

SUPPRESSED DESIRES CAME TRUE IN WKMI CONTEST

WKMI
S T E E R E  B R O A D C A S T I N G  C O R P O R A T I O N

K a l a m a z o o  M i c h i g a n
THE  5 , 0 0 0  WA T T  M U S I C  S TA T I ON

Tolaphona 4-01 1 1

Dear Mr. Paule:

Thanks so much for your interest in our Suppressed Desire Contest.

I am particularly interested in explaining it since I originated and 
handled the contest at this station. You asked about the length of 
the contest. .. well, it ran almost two months. This is a variable 
thing as I could have cut it short or stretched it out as long as 
listener interest didn't wane. It was sponsored by the station and 
myself.

Promotion was done strictly on my shows daily for the length of 
the contest.

I feel the main feature that attracted most listeners was the fact 
that here was a chance of having their desires come true. It 
seems everyone has some desire way back in the corner of his 
mind which either money, resulting consequences or not knowing 
the right people have held there. Our Suppressed Desire Contest 
merely offered a relief for a few of those fustrations.

I am enclosing a news release of the contest that describes it 
with a fair amount of detail.

Your interest in our promotion is flattering. I do hope that the 
information I have passed along here will be of some help to 
someone else.

Respectfully,

CH:ps 
Enc. 3

Chuck Mefford 
Dir. of Special Events

W E S T E R N  M I C H I G A N S  M O S T  P O W E R F U L  I N D E P E N D E N T . . .  1 3 6 0  K C

(See additional information on next page)
----------------------- <S ta d io  dam fiaujni



RADIO STATION WKMI 
NEWS RELEASE

SUPPRESSED DESIRE CONTEST HELD NOVEMBER 23, 1956

Chuck Mefford, disc jockey at Radio Station WKMI has just completed 
a Suppressed Desire Contest which was a big hit in Kalamazoo, Mich
igan.

Chuck asked listeners to send in their suppressed desire, something 
they had always wanted to do but never had quite enough nerve or 
opportunity, and offered to those selected by the judges as the best 
the reward of having their suppressed desire come true.

Entries ranged all the way from riding in a jet plane to milking a 
cow in downtown Kalamazoo.

One Kalamazoo teenager wanted to torture a group of devoted Elvis 
Presley fans by putting them in a soundproof room and playing an 
Elvis Presley record until they yelled uncle. He did. A  housewife 
and her boy entered as their suppressed desire a life-time ambition 
of always having wanted to walk barefoot through a pile of money.
They did, with the cooperation of one of the local banks. One seven 
year old boy was the envy of all of his friends after he entered the 
contest and got his suppressed desire. . . .  to ride in the cab of a diesel 
locomotive. Of the many entries, the one that probably was the most 
painful to Mefford was the suppressed desire of a young housewife who 
disliked hearing him sing with the records. Her entry was to clobber 
him in the face with a cream pie whenever he did. The operation was 
carried out but Mefford still sings with the records.

Of the entries that were picked by the judges to come true the three 
best were awarded prizes of a wristwatch, a toaster and costume 
jewelry. ' 1



Carol Baker milking cow in downtown Kalamazoo James Doxie riding jet plane

Mrs. Lois Fields and son Dennis 
walking through $15,000

Mrs. Jack Mateer hitting 
Mefford in the face with pie 

for singing along with the records





M E M O R A N D U M

O
TO: AU Managers

A ll Program  Directors
DATE: June 25, 1963

FROM: Don Keyes SUBJECT : Surfing

I call your attention to page 26 of the June 29 issue of Billboard. You 
should read every article on the page and every other article in that 
issue pertaining to Surfing. Unless my crystal ball is extremely cloudy,, 
this is going to be the next craze to hit our teenage audience. Apparently 
geographical location has little or nothing to do with teenagers being 
"Su rfers." anymore than being city-ites prevents kids from playing 
Cowboys and Indians. It is a sex symbol, a group association, and a 
strong individual association with a type of person who dares to do 
something that is physically dangerous. Looking back a few years you 
will recall the black leather jackets, sunglasses, and motorcycle boots 
that were so popular. The appeal to be a surfer is something I have 
discussed with various radio station people whose markets are not on 
the West Coast, itself, and they report that surfing is gaining interest 
by leaps and bounds everywhere youngsters are found.

If you will pay attention and read these articles thoroughly, you will be 
ahead of your competition when this fad hits your city. Note the glossary 
of the surfer, the type of clothing they wear, and the fact that there are 
no girl surfers. Apparently the only way a girl can associate with this 
element is to be a "su rfer 's  g ir l."  The reason for this seems to be that 
surfing, while intriguing enough to cause boys to try it, is really out of 
the question for most girls.

The only thing I would add to this is that in inland markets "sidewalk" 
surfing is coming into being. In sidewalk surfing a pair of rollerskates 
are fastened to the bottom of a short 2 x 4 ,  tandem style. The kid stands 
on the 2 x 4 ,  arms outstretched for balance, and surfs down a slope. You 
might keep this in mind as some type of promotion should this hit big in 
your market. . .and ail indications are that it will.
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SURF TALK



SURF TALK

#1 PROMO SPOT

FIRST: What's "An Out-to-Lunch Ankle-Biter Bagging the Rays.'"

SECOND: I don't know.... "What's an all-time Gurfer diggin' the boob-tube?"

FIRST: If you don't know then you've been "baggin' the Zeee's" while a whole
new lingo is sweeping the country.

(UP MUSIC) (I'VE GOT A 3^ WAGON AND WE CALL IT A WOODY)
FIRST: It's "Surf Talk" --  and "An out-to-lunch ankle-biter bagging the rays"

is the hip way of saying, "A stupid little brother or sister taking a 
sun-bath."

SECOND: And "An all-time Gurfer diggin' the boob-tube" is someone who talks

and acts like a surfer but isn't ----  he'd rather watch television.

FIRST: Do YOU know any new words and expressions that are grabbin' your crowd?
SECOND: Send them to KTSA and we'll read the wildest over the air.
FIRST: Just address your card or letter to "SURF TALK", KTSA, San Antonio

SECOND: Fry your brains and help KTSA compile the all time list of surf lingo.
It's like ROYAL!

(STINGER)



SURF TALK

#2 SEND FOR LINGO LIST

FIRST: Do you know what a Yo-yo is? or a boob-tube?

SECOND: How about a "Woody" a"Bean Wagon" or a "knuckle sandwich."

FIRST: If you want to be hip...then you should get the most complete 

list of the new "Surf Lingo" ever compiled... KTSA has put together 

this list just for you. It's absolutely FREE. For your free copy 
of SURF TALK, just send your name and address to KTSA, Radio Park, 

San Antonio.
SECOND: Don’t be Out-to-Lunch...don't take gass....if you want to know "What's

O
the Skinny" send for your FREE SURF TALK list. Like...do it.

©



SURF TALK MAIL IN LIST

ANGEL ONE WHO PAYS THE CHECK
AXE 

d APE
BEATNIK
BEAKED
BUST THE EDISON
BLOW YOUR JETS
BENT ERUMMEL
BREAD
BUGGED
EEEF
BUZZ THE FUZZ
CAT
COOL
CRAZY
CHICK
CHICKEN
CUBE
COVER
CAN THE LIP 
COOL IT 
CHERRY TREE 
CHOPS 
CAVE 
DIG
DUMMY UP 
LONGHORNS 
LAMA (THE)

' LARGE CHARGE 
UTER
MAKE WITH COVER 
MOO JUICE 
MICKEY MOUSE 
ORBS
OF THE WALL 
QATSMOBILE 
PLUCKED CHICKEN 
PAD
POP GUN 
PUCKER PAUCE 
RAGS
RING LEADER 
STABLE
STABLE THE RIG 
SOLO FLIGHT 
SHAKE IT 
SIDES 
SKIN 
FALL IN 
FALL OUT 
GRANNY 
A GAS 
GROOVE 

( J  GONE
GINCHIEST 
HUGGERMUGGER 
HUMPTY DUMPTY 
HIP

MUSICAL INSTRUMENT
OFF YOUR ROCKER
ONE WHO LIVES LIKE NO TOMORROW
TOURIST, SQUARE
TURN OFF THE LlfflTS
GET ANGRY
BOW TIE
MONEY
ANNOYED
TROUBLE
CALL THE POLICE 
COOL JAZZ MUSICIAN 
WONDERFUL 
GOOD
SINGLE GIRL
ENGAGED GIRL
WORSE THAN A SQUARE
LINGERIE
STOP TALKING
SLOW DOWN
TO LIE
CHEEK
OFFICE
UNDERSTAND
SHUT UP
TROUSERS
LEADER
BIG THRILL
GOOD BYE
TO DRESS
MILK
WRIST WATCH 
EYES
VERY FAR OUT 
HORSE
MARRIED WOMAN 
APARTMENT 
NOISEY KISS 
DRIVE IN 
SPORTSWEAR
FIRST IN THE BATH TUB 
GARAGE
PARK THE CAR 
GOING STAG 
FORGET IT
PHONOGRAPH RECORDS 
A DOLLAR 
TO ENTER 
TO EXIT
STUPID OR DULL PERSON
SOMETHING WONDERFUL
A THRILL
SWINGING
GREATEST
SECRET
FAT PERSON
WITH IT



PAGE 2

HANDCUFFS 
THE HORN 
HOT OR COOL ROD 
IVY 
,~OKY 
^ZZING 
JUICEHEAD 
JAZZ THE GLASS 
KOOKIE 
KNEE SLAPPER 
STABLE THINKING 
THE END
TURN UP THE STERIO
TOURNEQUET
TUNED IN
A THIN
TOUGH
TWIRPS
HOT ROD
VITAMIN
CRUNCHER
HANGING FIVE
HO-DAD

HOT DOGGER
TEN OVER
THE TUBE
WIPEOUT
HEAVIES
GREMMY
: EDO
HERO
ACE
GIPS
EEAT
BOSS
DUDE
CLICK
FLICK
HEAVY
MASHY
SWIFT
TOUGH
HAMMER
MELLOW
NOODLE
ALL-TIME
DROP TOP
PETUNIA
WHIZZIE
AXE
SHARK
HULIGUS COWABUNGA
DROP
SPASTIC
Dr~'SE
F J k  
CHOICE
TRASHED OUT 
SHOT

PARENTS
TELEPHONE
CAR
SUIT OF CLOTHES 
UGLY
MAKING LOVE
ONE WHO DRINKS
RIDE THE SURF
FAR OUT PERSON
SOMETHING VERY FUNNY
HORSE SENCE
THE MOST
LISTEN TO ME
WEDDING RING
UNDERSTAND
DIME
GOOD LOOKING
TOO YOUNG
TRYCYCLE
GROCERY STORE
BIG WAVE-HARD TO RIDE
FIVE TOES OVER NOSE OF THE BOARD
HOT RODDER WITH LONG HAIR AND SIDE BURNS (MOST SURFERS IN CALIFORNIA ARE

HO-DADS)
A GREAT AND SHOWY PERFORMER ON THE SURF BOARD
TEN TOES OVER THE NOSE
THE HOLLOW PART OF THE WAVE
BEING SPILLED BY A WAVE
HUCE WAVES
BEGINNER (WHO GETS IN THE WAY OF THE SURFERS)
ONE WHO THINKS HE IS A SURFER BUT ISN'T
SOMEONE WHO THINKS HE IS BETTER THAN HE IS
GREAT
DUMB
BAD
SHARP
BOY
WILD PERSON
ODD PERSON
HEPPED
GREAT
GREAT
SHARP
GIRL
COOL
THIN PERSON 
O.K.
CONVERTIBLE 
ODD BALL
OUT OF THIS WORLD 
SURFER'S GUITAR 
A SURFER'S CAR 
SURF TALK FOR HELLO BABY 
A SQUARE
SOMEONE ACTING STUPID 
SOMEONE SLOW TO LEARN 
A WELL BUILT GIRL 
SOMETHING EXTRA GOOD 
IX) GOOD
SHOT, FINISHED, HAD IT
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O

GEMMIE 
GRUB 
PLANK 
GRAB RAIL 
KICK OUT 
SURF'S UP 
SETS
SHOOT THE PIER 
BODY WHOMPING 
STOKED
RIDE THE SOUP
STROKE OUTSIDE
BAGGIES
SURFKNOTS
ARKY
JOKE
CURL
BEACH BUNNY
DOGGERS
HIGHWAY SURFER
SURFARI
WAHINI
WOODY
TOP RACK
PENDLETONS
MAZATALANS
GUARACHES
BAILING OUT
BEACH BREAK
BLOW OUT
COFFIN
CUTTING BACK
CCWABUNGA
DROP
GLASSY
GREEN WAVES
KELP
OUTSIDE
POPOUTS
SKEG
STRINGER
TAIL BLOCK
TRIMMING A BOARD
TROUGH
WALL
WAX
WIPE OUT
BANZAI
KAHA HUNA
PIPELINE
REEDS
SAND BUG
WEDGE
WAIKIKI KUKS 
WOODIE

BEGINNER, OR SIDEWALK SURFER
SOMEONE ALWAYS ON THE BEACH, NEVER IN THE WATER
A SURFBOARD
GRAB THE SIDES OF THE SURF BOARD
PUT YOUR WEIfflT ON THE END OF THE BOARD AND GET OUT OF THE WAVE 
LARCH WAVES
WAVES IN (HOOPS OF SIX OR EIGHT
RIDE THE BOARD BETWEEN THE PILINGS OF A PIER
SURFING WITHOUT A SURF BOARD
SNOWED
WHITE WATER AFTER THE WAVE BREAKS 
PADDLE OUT PAST THE EREAKERS 
SWIM SUITS MUCH TOO LARGE 
BUMPS ON KNEES FROM BENDING DOWN TO PADDLE 
ANYONE WITHOUT A CALIFORNIA ACCENT 
SOMEONE THE SURFERS DON'T APFROVE OF 
BEND IN THE TOP OF A BREAKING WAVE 
GIRL WHO GOES JUST TO WATCH THE SURFERS 
MULTI-COLORED CANVAS SWIM TRUNKS
HO-DAD WHO DRIVES UP AND DOWN THE BEACH WITH SURF BOARD IN CAR 
A GROUP OF SURFERS LOOKING FOR GOOD SURF 
A GIRL SURFER
OLD CARS OR TRUCKS OR ANY LARCH FORM OF TRANSPORTATION
SURFBOARD RACK THAT FITS ON THE TOP OF A CAR
BRIGHT PLAID WOOL SHIRTS TOO LARGE
GUARACHES WITH TIRE TREADS FOR SOLES
MEXICAN SANDALS
DIVE OR JUMP FROM THE BOARD
WAVES THAT BREAK IN NEAR SHORE
WIND BLOWING TOO HARD FOR SURFING
LYING FLAT ON YOUR BACK ON SURF BOARD WITH ARMS FOULDED ON CHEST 
GETTING TOO FAR AHEAD OF THE CURL AND HAVING TO CHANGE POSITION 
THE EXHULTANT CRY OF THE SURFER 
SLIDING FROM TOP OF A WAVE TO THE BOTTOM 
NO WIND AND SMALL WAVES 
NON-BREAKING WAVES STEEP ENOUGH FOR RIDING 
SEAWEED
SURFING AREA PAST THE BREAKING SURF 
MASS PRODUCED SURFBOARDS 
THE FIN OF A SURFBOARD
STRIPS OF WOOD LAMINATED INTO BOARD FOR DECORATION AND STRENGTH 
BACK OF A SURF BOARD
PLACING YOURSELF ON THE BOARD SO IT SITS CORRECTLY IN WATER 
LOW PUCE BETWEEN TWO WAVES 
THE STEEP FRONT PART OF A WAVE 
PARAFFIN USED ON TOP OF SURF BOARDS
BEING KNOCKED OFF THE BOARD BY A WAVE OR ANOTHER SURFER 
YELL GIVEN BY SURFERS FIXING TO SHOOT THE CURL 
MYTHICAL HAWAIIAN GOD OF SURFING 
LONG WAVE JUST BEFORE IT BREAKS
PANTS WORN BY SURFERS THAT EXTEND TO JUST BELOW THE KNEE 
SOMEONE WHO DOES NOT LIKE OR UNDERSTAND SURFERS 
ANOTHER NAME FOR THE CURL 
PSEUDO SURFERS
A SURF WAGON USED TO CARRY THE BOARDS AND TO SLEEP IN

the



SURF TALK

o  ”
7fl PROMO SPOT

FIRST: What's "An Out-to-Lu»ch Ankle-Biter Bagging the Rays!'

SECOND: I don't know.... "What’s an all-time Gurfer diggin' the boob-tube?

FIRST: If you don't know then you've been "baggin* the Keee'o while a whole

new lingo is sweeping the country.

(UP MUSIC) (I'VE GOT A 3b WAGON AND WE CALL IT A WOODY)

FIRST: It's "Surf Talk" —  and "An out-to-lunch ankle-biter bagging the rays

is the hip way of saying, "A stupid little brother or sister taking &

sun-bath."
SECOND: And "An all-time Gurfer diggin' the boob-tube" is someone who talks

and acts like a surfer but isn't — —  he'd rather watch television. 

FIRST: Do YOU know any new words and expressions that are grabbin' your crowd?

SECOND: Send them to KTSA and we'll read the wildest over the air.

FIRST: Just address your card jr letter to SURF TALK", KTSA, San Antonio

SECOND: Fry your brains and help KTSA compile the all time list of surf lingo.

It's like ROYAL'.

(STINGER)

3



© SURF TALK

X .

SEND FOR LINGO LIST

FIRST: Do you know what a Yo-yo is? or a boob-tube?

SECOED: How about a "Woody" a"Bean Wagon" or a "knuckle sandwich."

FIRST: If you want to be hip.. .then you should get the most complete 

list of the new "Surf Lingo" ever compiled... KTSA has put together 

this list just for you. It's absolutely FREE. For your free copy 

of SURF TALK, just send your name and address to KTSA, Radio Park, 

San Antonio.

SECOND: Don't be Out-to-Lunch...don't take gass....if you want to know "What's

© the Skinny" send for your FREE SURF TALK list. Like...do it.

0





STATION BREAK { Bob White, Program Director, KI.LT )

K IL T ,, ,  Top Turkey in Houston

# # #

PUBLIC SERVICE IPSA ( Bob White, Program Director, KILT 5

Each year near Christmas there is a big TOYS FOR TOTS push to get toys for 

needy children. How about putting this on a school competition basis ? The school 

that collects the most toys get a free dance with the KILT deejays and a local band. 

But now comes the thing that will put the real interest and competition to it all.

During the dance give a 30 minute or one hour remote broadcast from the site of the 

dance on the air. During the 30 minutes you could interview class officers, football 

players and general interest. During this time, play records instead of having the 

band play, I don’t think any school has ever had the chance to win a broadcast of 

any school function such as this. Plus, you coudl get a great deal of community 

praise for helping such a worthwhile cause,

# # #

CREATIVE SALES IDEA { Dickie Rosenfeld, Sales Manager, KILT }

A new club owner in Houston wanted a completely new idea and copy approach 

for a campaign. Kilt came up with the Weird Beard, our night personality, on the 

old possibly forgotten fad, "swallow the gold fish". The Weird Beard is slowly 

building up the idea of what do they taste like? Are they easy to go down? How many 

can one eat? And b o  forth. Then, this Friday, the "Pleasure Club" will start their 

spots and give away a bottle of champagne to anyone in the club who can swallow a 

whole goldfish. The club bought a good TFN schedule.

# # #

- 3 -
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K  P\ ^  L

PROMOTION ( A1 Hart, Program Directors, KABL )

While none of our other stations can do this» 2 mention it because 

it points out how you should bs alert to ioeal happenings and be ready to 

exploit them promotionatlly. KAB.L is ¿oing to have a promotion on the ai&- 

which says is effect, '-Swim from San FraBcieco to Alcatjr&zjrad. win a 

wonderful week for twoM  subject to approval of the Federal

Service Administration»"

# # #

LOCAL EDITORIAL ( Bill S'swart )

I am attaching copses of aa excellent editorial aired at WYWR and 

written by Bill Stewart.. The writing is excellent-»»dramatic, short and 

punchy» The subject matter is sensational and the stand taken by the station 

is, of course, commendable»

It has t-> do with an obviously demented youth who has a way with

firearms.

# # #

COMPET-XOR Ŝ P R Qivl G T IQN { Jay Schatz, Manager, WYNR )

Jack reports that WIND in Chicago is having special guests as 

sumnrer replacements on their deejay shows. On June 23rd, for example, 

Edo's Arnold will be on from 1:00 to 4:00 PM; on June 30th Sebastian Cabot; 

ar/i for a few days, the 4:00 to 8:00 PM. slot will be handled by Mort SaM, 

Phyllis Biller, Charles Parrel, Jackie Leonard, Jir î Bachua, etc.

In my estimation, the sound of the station is going to suffer greatly, 

but (he word»of»mouth comment value o£ this idea should be fantastic»

£  3

3 3 n- OQ

# # #
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PROMOTION ( A1 Hart, Program Director, KABL )

While non© of our other stations can do this, 1 mention it because 

it points out bow you should bs alert to local happenings and be ready to 

exploit them pr emotionally, KABL is going So have a promotion on the air 

which says in effect,, 'Swim from San Francisco to Alcatraa and wan a 

wonderful weak for two on !The Rock', subject to approval of the Federal 

Service Administration,"

# # #

LOCAL EDITORIAL ( Bill E'ewart )

l  am attaching copies of an excellent editorial aired at WYNR and 

written by Bill Stewart.. The writing is excellent-^dramatic, short and 

punchy. The subject matter is sensational and the stand taken by the station 

is, of course, commendable,

it has '(■> do with an obviously demented youth who has a way with

firearms*

# # #

COMP E T -TOR’S PROMOTION { Jay Sc hat 3, Manager, WYNR )

Jack reports that WIND in Chicago is having special guests as 

3urmrer replacements on their deejay shows. On June 23rd, for example, 

Edcis Arnold will be on from 1:00 to 4:00 PM; on June 30th Sebastian Cabot; 

ar/i for a few days, the 4:00 to 8:00 PM slot will be handled by Mort Sa&l, 

Phyllis Diller, Charles Parrel, Jacki® Leonardo Jim Bachus, etc.

In my estimation, the sound of th® station is going to suffer greatly, 

but the word-of-mouth comment value of this idea should be fantastic,

# # #
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TO ALL STATIONS
From; Gordon McLendon 
Dates May 10, 1956

Here's an idea I dreamed up that might be useful to you this summer.

We are planning this several times each day. It will go something 
like thiss

"It9s 8 minutes after 10 right now in Dallas and this message 
is directed to the Oak Cliff Municipal Swimming Pool. The 
life guard there is asked to select the prettiest girl in 
his opinion now present at that pool and then call KLIF and 
report to us his selection. The winner will receive a 
record album of her choice on coming to KLIF. We'll wait 
for word from the Oak Cliff pool."

This is an interesting and highly inexpensive gimmick. It ought to 
be a lot of fun.



TO ALL STATIONS

From: Gordon ileLendon
Dates May 103 1956

Hereas an idea I dreamed up that might be useful to you this summer

We are planning this several times each day. It will go something like thiss

"It’s 8 minutes after 10 right now in Dallas and this message 
is directed to the Oak Cliff Municipal Swimming Pool. The 
life guard there is asked to select the prettiest girl in 
his opinion now present at that pool and then call KLIF and 
report to us his selection. The winner will receive a 
record album of her choice on corning to KLIF. Wecll wait 
for word from the Oak Cliff pool."

This is an interesting and highly inexpensive gimmick. It ought tobe a lot of fun.
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January 30„1961

DEEJAYS AND STAFF:

THE KLIF " SWITCHBOARD SWEEPSTAKES" IS Olii ISKliiSmX FEBRUARY HOOFER 

PROMOTIONc. BELOW IS AN 7AP1A NATION OF HOW THE CONTEST ..0RKSo

AIR PROCEEDUREs at ay roximately 15 minutes past each contest hour* 
deejay playsFthe tr.prf format„ then reads tbs liv e  formato Everyone is  
in v ited  to ca ll and ' -gister their names and addresses with the special 
contest operatorso / gistration continues until the following hour tone» -• 
45 minutes la te r  0 Co ite at operators should take la s t  names f  i r s i  0 » »this 
j s importante

After the news n the hour* dee jay opens envelope number 1* which 
contains a letter f  the alphabet 0 such as "B" asS or "YF* He announces 
that*"contest jud? are checking the l i s t s  c f c a lle rs  to see who was 

th e 'f ir s t  person n  c a ll  and register whoso last name begins with that.
’■ ...... “ Sr-lo. c> ck l i s t  8 quickly determine f i r s t  persono Their name

but they may 
their last

nSH10 XS O H.̂  lie: lV ■i,ii ’«Ciii V c? V5 iauniwv/c /v o wh v u ¿-» wìùwìjìi. *.t'0 IS then opener 
and the navo is  rcad0 I f  the name o f the f i r s t  person who called is  
indeed in?-de try '»ocond envelope * they win the Washer 9 and do not win 
the Transistor «adic., i f  the name is  not the same* they win the radio* 

rnd arf n llr-jile  to writer next hours contesto We therefore have a 
guaranteed *°'iza each hour i PLEASE UNDERSTAND THAT WINNERS DO NOT GET 
BOTH 5HE v ,JT0 AND THE, WASHERo They get one or the other0 Envelope ft 
2 -is mer'-y a Ramble for a larger prize 0 Dee jays must hammer on the

lettero  Judge*

phor£ n iber and the contest rule a t

IMIAF ' - -  ae3Jays should also continually point out that registrations  
continue until the hour tone* because one never knows when their 

•> .,c name le tte r  wi&kvhsxxsa&ks¡±v has been registered or noto Only one 
,r’ ry per hour i s  perrai3 sable0 Contest operators should not accept a 
, cond lis t in g  o f the same person*

FOR POLICY BOOK

This contest is  easiest to run when a series o f pfrones are attached to 
one telephone number-in rotary order* Call ft2 s p il ls  over to the second 
phone8 etc* Any number o f operators up to 10 may be used.,
Contest operators should ask for the last name f ir s t *  as this is  

easier to check0 F irst letter of last name should be printed,.. . the 
rest writteno Makes for fa st checking» Attached is a sample of 
contest operators work sheets*

" ĈK SHARP



o January 30 ¡,1961

DEEJAYS AND STAFF:
THE KLIF "SWITCHBOARD SWEEPSTAKES" IS OIK FEBRUARY HOOPER
PROMOTION« BELOW IS AN FIPIA NATION OF HOW THE CONTEST ..OKKS«

3

AIR PROCSEDUR E s
HiSjay plays the fee / < lorn  
invited t.o ca ll and ' ¿giste

a-, a )  roximately 15 minutes past each conteat hour8
format 0 then reads the liv e  format0 Everyone is 

r  their names and addresses with the special 
contest operators« / gistration continues until the followir-.g hour tone8 
45 m5 mites "later o Coi test operators should take la s t  names f i r s t « » .t h is
is  important« j „ , , . ,

After the raws n the hour8 dee jay opens envelope mimoer 1» waxen
contains a le t -s r  
that contest jud? 

the f i r  
le t te r  
is  announced

f  the alphabet8 such as "B" or "W"« He announces 
:s aré checking the l i s t s  c f c a lle rs  to see who was

t i l l  win th/ General E lectric Filt-er^Flo washer 8 i f  their last  
nI “‘ie -0h, nr fi in envelope number 20 ENVELOPE NUMBER TWO IS then opener 

read« I f  the name o f the f i r s t  person who called is  
■'jCGnd envelope 8 they win the Washer 8 and do not win 

I f  the name is  not the samc8 they win the rad io8 
arid'are ''li'v ')le  to snter next hours contest« We therefore have a 
ffuaranieed each hour* PLEASE UNDERSTAND THAT WINNERS DO NOT GET

‘HIE v BIO AND THE WASHER« They get one or the other« Envelope #
,̂er, .y a gamble for a larger prize o Dee jays must hammer on the

name is  
and the nars i 
indeed ins-de If-» 
the Transistor ’¿dx

gu 
BOTH
phor t n ¿her and t ;e contest rules.

IfiTjv dee jays should also continually point out that registrations  
jl continue until the hour toneB because one never knows when their 

'\‘J  name le tte r  wi'.ikviafsxcsdfelksiiv has been registered or not Only one 
'<r*’ry per hour is  perraissable« Contest operators should not accept a 
/ cond lis t in g  o f  the same person«.

o

FOR POLICY BOOK

This contest is  easiest to run when a series o f phones are c?ttached feô  
one telephone number-in rotary order« Call fj-2 s p il ls  over to the second 
phones etc« Any number o f operators up to 10 may be used«
Contest operators should ask for the la s t  name f i r s t p as this is  

easier to check« F irst letter of last name should be printed«. .the 
rest written« Lakes fa r fa st checking» Attached is a sample of 
contest operators work sheets«

' lCK s h a r p

/



SWITCH-BOARD SWEEPSTAKES DATE

O

HOUR-

NAME ADDttRSS

CONTEST OPERATORS SIGN AND NUMBER EACH SHEET IN UPPER CORNER.

SPACE AT LEFT IS AVAILABLE SO THAT OPERATORS CAN PIACE THE

FIRST LETTER OF THE ENTRANTS LAST NAME IN PRINTED CAPITfiL

LETTERS.

—

t i i  i



HOURSWITCHBOARD SWEEPSTAKES FORMT

DEEJAYs PLAY TAPE FORMAT

DEEJAYs(LIVE) REMEMBER TO CALL ADD REGISTER ONLY 0NCEo PLEASE GIVE THE 

CONTEST OPERATOR YOUR LAST NAME FIRST„ WE WILL STOP TAKING CALLS

AT THE HOUR TONE AT THE END OF THIS HOUR*».CALL AND REGISTER NOW

BY CALLING RIVERSIDE 7-9411» RIVERSIDE 7-9411

AFTER THE NEVIS ON THE HOUR

RIGHT NOW. WE ARE GOING TO OPEN THE ALPHABET ENVELOPE a CONTAINDEEJAY

ING A LETTER OF THE ALPHABET» THE JUDGES WILL THEN CHECK THE

REGISTRATION LIST. AND THE FIRST PERSON M  WHO CALLED IN WITH

A LAST NAME BEGINNING WITH THIS LETTER IS A WINNERS HERE’S

THE ENVELOPE 0 AND HERE'S THE LETTER. . . IT1

JUDGES 8 £ GIVE ME THE NAME OF OUR WINNERS

{ GO INTO RECORD# WAIT FOR JUDGE TO BRING NAME)

PART TWO
TELL ME THAT THE FIRST PERSON TO CALL LAST HOURTHE JUDGE

WHOSE NAME STARTED WITH THE LETTER

MOW » I  WILL OPEN THE NAME ENVELOPE s CONTAJNG

NAME WHICH STARTS WITH THE LETTER

WINS A 1330 GENERAL

ELECTRIC FILTER-FLO WASHER» IF NOT. THEN

WINS A $60 TRANSISTOR RADIOS HERE GOES (TEAit ENVELOPE OPEN

ON THE AIR) THE NAME IN THE ENVELOPE I S ...............................

SO ______________ (DOES) (DOES NOT) WIN A ($330

G»Eo FILTER-FLO WASHER)($60 TRANSISTOR RADIO)» MORE FUN

AND PRIZES IN NEXT HOUR’S SWITCHBOARD SWEEPSTAKES?



SWITCHBOARD SWEEPSTAKES FORMAT HOUR

DEE JAY s PLAY TAPE FORMAT

DEEJAY;CLIVE) REMEMBER TO CALL ADD REGISTER ONLY 0NCEo PLEASE GIVE THE 

CONTEST OPERATOR YOUR LAST NAME FIRSTo WE WILL STOP TAKING CALLS 

AT THE HOUR TONE AT THE END OF THIS HOUR»„»CALL AND REGISTER NOW,, 

BY CALLING RIVERSIDE 7-9411» RIVERSIDE 7-9411»

AFTER THE NEVIS OJi THE HOUR

DEE JAY s RIGHT NOW, WE ARE GOING TO OPEN THE ALPHABET ENVELOPE, CONTAIN

ING A LETTER OF THE ALPHABET., THE JUDGES WILL THEN CHECK THE 

REGISTRATION LIST, AND THE FIRST PERSON m  WHO CALLED IN WITH 

A LAST NAME BEGINNING WITH THIS LETTER IS A WINNERS HERE5S 

THE, ENVELOPE , AND HERE’S THE LETTER» . . IT ’S o

JUDGES, S GIVE ME THE NAME OF OUR WINNERS

{ GO INTO RECORD, WAIT FOR JUDGE TO BRING NAME)

PART TWO

THE JUDGES TELL ME THAT THE FIRST PERSON TO CALL LAST HOUR

WHOSE NAME STARTED WITH THE LETTER WAS ___ _

o NOW, I WILL OPEN THE NAME ENVELOPE, COKTAING
“T X sf-------
A NAME WHICH STARTS WITH THE LETTER _ _ _ _ _  o IF THE NAME IS 

__ THEN WINS A #330 GENERAL

ELECTRIC FILTER-FLO WASHER« IF NOT, THEN 

WINS A #60 TRANSISTOR RADIOS HERE GOES (TEAR ENVELOPE OPEN 

ON THE AIR) THE NAME IN THE ENVELOPE IS 

SO (DOES)(DOES NOT) WIN A (#330

GoEo FILTER-FLO WASHER)(#60 TRANSISTOR RADIO)o MORE FUN 

AND PRIZES IN NEXT HOUR°S SWITCHBOARD SWEEPSTAKES?



SWITCHBOARD SWEEPSTAKES INTRO

SOUND: PHONE RINGING
GIRL: SWITCHBOARD SWEEPSTAKES...
PHONE RINGING
GIRL #2 SWITCHBOARD SWEEPSTAKES...
SOUND: BRIGHT MUSIC UP AND UNDER QUICKLY

AHNI: IT'S KLIF’S SWITCHBOARD SWEEPSTAKES! A GUARANTEED PRIZE EVERY HOUR!
\

ANTI 2 v  EVERYBODY CAN PLAY EVERY HOUR.. .ANYBODY MAY WIN!
ANN i; WHEN THE DEEJAY GIVES YOU THE PHONE NUMBER, START CALLING...
ANN 2: REGISTER YOUR NAME AND ADDRESS!
ANN 1: YOU MAY WIN A *330 gENERAL ELECTRIC FILTER FLO WASHER, OR A *60 

TRANSISTOR RAD101
ANN .-2: STANDBY ID WIN...IN KLIF'S SWITCBOARD SWEEPSTAKES!
PAD MUSIC



SWITCHBOARD SWEEPS?AKES PROMO ë  2

UUKD: BRIGHT MUSIC
1. MOW! UNPARALLELLED CONTEST EXCITEMENT! SWITCHBOARD SWEEPSTAKES!
2„ YOU CAN WIN A GENERAL ELECTRIC FILTER-FLO WASHER, WITH A GIANT 12 

POUND LOAD CAPACITY!
1. OR A $60 TRANSISTOR RADIO! EVERYBODY CAN ENTER, ANYONE MAY WIN!
2. PLAY EVERY HOURÎNO STREETS, NO'TELEPHONE EXCHANGES...EVERYONE CAN PLAY2 
lo AS SOON AS THE CONIEST IS STARTED EACH HOUR, YOU CALL KllF AND REG 1ST;.-

YOUR NAME AND ADDRESS!
2. CONTEST STOPS ON THE HOUR TONE, AND THE DEEJAY OPENS A SEAJLED ENVELOP 1; 

CONTAINING A LETTER OF THE ALPHABET!
1. THE FIRST REGISTERED CONTESTANT, WHOSE LAST NAME BEGINS WITH THAT LET';.-/ 

IS THE WINNER!
2. A SECOND ENVELOPE, CONTAINING A LAST NAME BEGINNING WITH IMK THAT SA Mr, 

LETTER OF THE ALPIABET, IS THEN OPENED.
XXVXrXTKEXIDLmXVXVmUUEWIVIWULCIPKXZSVIiiKVISiaQEXIUJaVISXQXniX 

l.IF OUR WINNER’S NAME IS THE SAME AS THE NAME IN THE ENVELOPE, OUR WINNER 
RECEIVES THE $330 G.E. FILTER-FLO WASHER!

2. IF NOT...THE WINNER THEN RECEIVES A BEAUTIFUL #60 TRANSISTOR RADIO!
1. THERE’S A WINNER EVERY HOUR! EVERYBODY CAN ENTER BVERYHOUR.
2. LISTEN.FOR KLIF’S SWITCHBOARD SWEEPSTAKES! WIN A $330 GENERAL ELECTR1< 

FILTER-FLO WASHER...AUTOMATIC, GIGANTIC AND BEAUTIFUL!
1. SWITCHBOARD SWEEPSTAKES!

CURTAIN



S.S. PROMOS ^ 1

SOUND,: BRIGHT MUSIC
1. THE .BIG TWELVE COMES TO KLIFJ
2. IT’S KLIF’S NEWEST PRI2E FILLED CONTEST...SWITCHBOARD SWEETSTAKES!
1. EVERYBODY CAN PLAY, ANYBODY CAN WIN! AND...THERE•S A WINNER EVERY 

HOUR!
2. SWITCHBOARD SWEEPSTAKES! YOU CAN WIN A BIG 12 POUND LOAD GENERAL 

ELECTRIC FILTER-FLO WASHER...
1. VALUED AT #3301 A G.E. FILTER-FLO WASHER, OFFERED EVERY HOUR I
2. WHEN THE DEEJAY ANNOUNCES THE START OF THE CONTEST, EVERYBCDY WHO 

WANTS TO ENTER CALLS THE CONTEST NUMEERI
1. REGISTER YOUR NAME AND ADDRESS ONLY ONCE.
2. ON THE HOURM, WHEN Tlfc CONTEST STOPS, THE DEEJAY WILL OPEN AN 

ENVELOPE CONTAINING A LETTER OF THE ALPHABET.
1. THE FIRST FXUBXV1EPIEVXIST REGISTERED CONTESTANT, WHOSE LAST NAME

BEGINS WITH THAT LETTER IS THE AUTOMATIC WINNER OF A #60 TRANSISTOR 
RADIO!

2. THEN THE DEEJAY OPENS A SECOND ENVELOPE, CONTAINING A VIKKVKJUXEX LAST 
NAME...WHICH STARTS WITH THAT LETTER OF THE ALPHABET ALSO.

1. IF THE WINNER'S LAST NAME APPEARS IN THE EHVKKX7K SECOND ENVELOPE, 
THEY WIN THE #330 GENERAL ELECTRIC FILTER-FLO WASHER.

2. STANDBY TO WIN..;IN KLIF’S SWITCHBOARD SWEEPSTAKES!
CURTAIN



January 30, 1961

DEEJAYS AND  S T A F F :
DEEJAYS AND STAFF:

The KLIF "Switchboard Sweepstakes" is our February Hooper promotion. Below 
is an explanation of how the contest works.

AIR PROCEDURE: At approximately 15 minutes past each contest hour,
deejay plays the tape format, then reads the live format. Earyone is invited 
to call and register their names and addresses with the special contest operators. 
Registration continues until the following hour tone, 45 minutes later. Contest 
operators should take last names first. . . this is important.

After the news on the hour, deejay opens envelope number 1, which contains 
a letter of the alphabet, such as "B" or "W". He announces that contest judges 
are checking the lists of callers to see who was the first person to call and register 
whose last name begins with that letter. Judges check list, quickly determine 
first person. Their name is announced as the winner of a $60 Transistor radio. . 
but they may still win the General Electric Filter-Flo washer, if their last 
_ame is the name in envelope number 2. ENVELOPE NUMBER TWO is then 
openedand the name is read. If the name of the first person who called is indeed 
inside the second envelope, they win the Washer, and do not win the Transistor 
radio. If the name is not the same, they win the radio, and are eligible to enter 
next hour's contest. We therefore have a guaranteed prize each hour. PLEASE 
UNDERSTAND THAT WINNERS DO NOT GET BOTH THE RADIO AND THE 
V/ASHER. They get one or the other. Envelope # 2 is merely a gamble for a larger 
prize. Deejays must hammer on the phone number and the contest rules.

IMPORTANT: Deejays should also continually point out that registrations should
continue until the hour tone, because one never knows when their last name letter 
has been registered or not. Only one try per hour is permissible. Contest 
operators should not accept a second listing of the same person.

FOR POLICY BOOK

This contest is easiest to run when a series of phones are attached to tone 
telephone number in rotary order. Call # 2 spills over to the second phone, 
etc., Any number of operators up to 10 may be used. Contest operators should 
ask for the last name first,as this is easier to check. First letter of last name 
should be printed. . .the rest written. Makes for fast checking. Attached is a 
sample of contest operators work sheets.

Jack Sharp

4- -~
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January 30, 1961

DEEJAYS AND S TA F F :

The K L IF  uS^^tchboa3;4^iyeePstakes '' is our Febru ary  Hooper prom otion. Below 
is an explanation of how the contest w orks.

A IR  PRO CED URE: A t approxim ately  15 minutes past each contest hour,
deejay plays the tape form at, then reads the liv e  form at. E eryon e  is invited  
to ca ll and re g is te r  th e ir  names and addresses with the spec ia l contest operators. 
R eg is tra tion  continues until the fo llow in g  hour tone, 45 minutes la ter . Contest 
opera tors  should take last names f ir s t .  . .th is  is important.

A fte r  the news on the hour, dee jay opens envelope number 1, which contains 
a le tte r  o f the alphabet, such as "B "  or "W " .  He announces that contest judges 
are checking the lis ts  o f ca lle rs  to see who was the f ir s t  person  to ca ll and re g is te r  
whose last name begins w ith that le tte r . Judges check lis t , quickly determ ine 
f ir s t  person. T h e ir  name is announced as the w inner o f a $60 T ran s is to r radio. . 
but they m ay s t ill win the G enera l E le c tr ic  F i l t e r -F lo  w asher, i f  th e ir last 
name is the name in envelope number 2. E N V E LO P E  NU M BER TW O is then 
openedand the name is read. I f  the name o f the f ir s t  person  who ca lled  is indeed 
inside the second envelope, they w in the W asher, and do not w in the T ran s is tor 
radio. I f  the name is not the sam e, they win the rad io , and are e lig ib le  to enter 
next hour's contest. We th e re fo re  have a guaranteed p r iz e  each hour. P L E A S E  
UNDERSTAND  TH A T  W INNERS DO NOT G ET BO TH  TH E  RADIO  AND  THE 
W ASHER. They get one or the other. Envelope # 2 is m ere ly  a gam ble fo r  a la rg e r  
p r ize . D eejays must ham m er on the phone number and the contest ru les.

IM P O R T A N T : Deejays should also continually point out that reg is tra tion s  should
continue until the hour tone, because one never knows when th e ir last name le tte r  
has been re g is te red  or not. Only one tr y  per hour is p erm iss ib le . Contest 
opera tors  should not accept a second lis tin g  of the sam e person.

FO R  P O L IC Y  BOOK

This contest is eas ies t to run when a se r ie s  of phones are  attached to bne 
telephone number in ro ta ry  o rd er. C a ll # 2 sp ills  over to the second phone, 
etc. , Any number of opera tors  up to 10 m ay be used. Contest opera tors should 
ask fo r  the last name firs t ,a s  this is ea s ie r  to check. F ir s t  le tte r  o f last name 
should be printed. . . the re s t  w ritten . Makes fo r  fast checking. Attached is a 
sam ple of contest opera tors w ork  sheets.

Jack Sharp




