PROMOTIONS { Bob White, Actir

"Rings For Ringo'' -« i ingo Starr is
popular Beatles and has over 1500 rings,
asking teens to send in rings to send to Ringo.
Reports from Houston are that the kids have jumped on

this thing and that it's turning out to be guite successful.

.

B

STATION BREAK { Bob White, Acting Program Director, KILT )

KILT,..the brightec ing about spring...

ROMOTION { Bruce Hathaway, Acting Program Director,

H"What Kind of Fool Do Yo kK Iam?" contest -=

%
Sir;ce April Fool's Day is at the beginning of the KTSA April Hooper, they
preferred not to run anything that would deceive or confuse the listeners.
They are running, insiead, sute and catchy

and a2 contest to run & week before and winner to be announced Apz

Each deejay asks his listeners the question and the best letier telling why

"such and such' deejay is a bigger fool than the other deejays is the winner.

-—_/

PROGRAM SALES IDEA({ Bruce Hathaway, Acting Program
Y

"The KTSA Spring Clean Up'" -- This promotion was

to.Sears.who very seldom buys radio time in San Antonio,
4

o u~

¢h

c.sk{ped to send in a card if they would
2 KTSA deecjay . At the end of the promotion, we draw one

Sears is furnishing all the tools for the promotion, plus m

to put up in the yard the day of the event. They have also given a power







Nete:

Attached is an ariicle from Ad Ape '"Broadcast Salasmen are !Wishful
Thinking'', I am also attacking a self-explamatory diagram that explaine

a plan Brad Messer came uvp with to track "Northers" and other severe
weather warnings, 4lso aitached are some sales ideas from the Storz digests,

: Bill Stewart

WHAT EXCEPTIONAL NEW AND CREATIVE GALES IDEA WAS EITHER
SOLD OR PROFOSED TO A CLIENT THIS WEEK?

As 2 novel Easter Promotion, XKILT is prescating & contest to advertisers
in which three persons will be awarded a three wiaute tslephone call to a
loved one anywhere in the world on Easter, The winner wilk be selected by
simple drawing from registrations in the advertisor's store. The appeal of
the chance to talk with a loved one, in Viet Nara fo- instance, will ke a
strong traffic stimulation for an advertiser, (KIL1)

st

WHAT IS THE BEST NEW COMMERCIAL APPROACH YEARD ON A COMPETITOR
TEIS. WEEK?

Fannin Bank

Spot very effectively done through use of snoring, and yaw.ihg sound effecta
with copy content saying: "Got a lazy $i, 00§ dolarsR ,.... Well, get it oif
ite green and white backside and male it eaxn its keep by e:vaing 5% for a
minimum of 90 days at Fannin Bank! It's Fanain Bank's nev' 5% nest egg
savings plaa," (KILT)

e
KRLA = "Bank Job"

Once every hour, KRLA invites listeners to call station o try to''crack

the KRLA safe," Safe contains $111,00 { freguency ie 1100 ), Ciiler chogen
£6 play wins $1,10 for calling, He can keep §1.10 or he can go fox ih= bigger
money, Participant tells anaouncez twe digitc that he thinks will cieck the
safe, Sound efiects of clicking tumblers are used ae digits are applisd o
combination lock, As player loses, sound eifect of burglar alarm is (sed,
Because of the odds, players usually lose, Thaewe is epparently no szles
tie-in on "Bank Job" as promcted by KRLA, (KADS)

i
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""We proposed a feature A\ssociati i American Ship Owners

to sell shipping American vs Foreign ships and the incorporating an image

=%

building approach salutir

" Kilt might pursue this idea p

EROMOTION { Al Har¢, [
"Stake a Claim Club'' -
T 1% srrer arsves -y o &
LSii us '\.w'.!l‘_/ you wanv

letter wins "KABL Claim Kit" with "genuine, sim

stake,

PROMOTION { Al Hart,

s o v

"Mary Had a Litile Lamb" Contest -«

CARNY

Finish this poem, "KABL had a little laml

white as snow. .. "

PROMOTION ({

audience this coming weekend,
Every third reco:
We are going to sta

Klassgics''. We know |

they should be




CREATIVE SALES IDEA { Tad Van Brunt, ; Manager, KABL )

I quote from

""We proposed a feature of American Ship Owners

to sell shipping American vs Fox
building approach saluting all lev

" Kilt might pursue this idea profitably,

PRCMOTION { Al Hart, Progra

Tell us why you want to stake a claix
letter wing "KABL Claim Kit" with "ge

stake,

PROMOTION { Al

"Mary
Finish

white as snow. .. "

PROMOTION ({ Bob

give us a tremendous
audience this coming

Every third record wi

We are going to start promoing ti his week 1 on KILT will be "Beatles and

3

Klagsgics" We know the

they shoul L winning
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mower for listeners to go to the Sears hardware department to see and
register for to win, Along with this, Sears bought 2 substantial amount of
air time.

###

PROMOTION ( Johnny Borders, Program Director, KLIF )

"Easter Hunt'" -- KLIF promoted with one-liners and

Bugs Bunny character voice, KLIF Bunny hid Beatle prize certificates

throughout greater Dallas. Deejays broadcast their locations., Certificates

worth Beatle albums, wigs, 45's , etc.

L

# # &

STATION BREAKS ( Johnny Borders, Program Director, KLIF )

KLIF. , .the station that plays the super hits. . !

KLIF. . .the station that put the "prize" in
"surprise". ..

PROMOTION ( Floyd Brown, Program Director, WYNR )

WYNR personal phone invitations from the Disc Jockeys to
listeners to listen to WYNR and their own show. Each jock calls ten homes

a day.

CREATIVE SALES IDEA ( Ron Ruth, Sales Manager, WYSL )

I quote from Ron's report: '""We created a special annual
theatre rate and sold 2 year's coniract to a local theatre.
time WYSL has done this and we hope this new rate will help us to get more

annuals from the theatres."




mower for listeners to go to the Sears hardware de
register for to win. Along with this, Sears bought a substantial amount of
air time,

##

PROMOTION ( Johnny Borders, Program Director, KLIF )

"Faster Hunt" -- KLIF promoted with one-liners and
Bugs Bunny character voice, KLIF Bunny hid Beatle prize certificates

throughout greater Dallas. Deejays broadcast their locations. Certificates

worth Beatle albums, wigs, 45's , etc.

L

# 4

STA&‘ION BREAKS { Johony Borders, Program Director, KLIF }

»

KLIF, . . the station that plays the super hits. . |

KLIF. , . the station that put the '‘prize' in
“"surprise'...

3 4 4
i’r#{r

PROMOTION ( Floyd Brown, Program Director, WYNR )

WYNR personal phone invitations from the Disc Jockeys to
listeners to listen to WYNR and their own show. Each jock calls ten homes
a day.

# 7

CREATIVE SALES IDEA { Ron Ruth, Sales Manager, WYSL )

1
’ 8

I quote from Ron's report: '""We created a special annua
theatre rate and sold a year's contract to a local theatre. This is the first
time WYSL has done this and we hope this new rate will help

annuals from the theatres,"




SONNET BONNET CONT EST #1

Female: '""Dear, do you like my new Easter hat?"
Man: '"" I could write a sonnet about your Easter Bonnet"
Control: ( I could write a sonnet....from '"Easter Parade'" )
Anncr 1: ""Then enter Charlie & Harrigan's Bonnet Sonnet contest
today. "
""Write a sonnet about your favorite Easter hat, be
it your own or that of a wife or girl friend."
""But remember, a true sonnet must have fourteen thymed
lines., For example...."

"My wife just bought an easter hat today

I'm mad because it's me that has to pay. "

""The author of the best bonnet sonnet will receive
ten Long Play albums.....'

Anncr 2: '""Plus an original creation by the famous Irish Hat
designers...Charlie and Harrigan, "

Anncr 1: '""So compose a poem about your favorite Easter
chapeau today and mail it to Charlie & Harrigan,
Bonnet Sonnet, KLIF, Dallas, "

"Hear entries read on the first Team Show from

six to ten on CIliff,"
Anncr 1: ""So before you don it, write a sonnet about your bonnet. "

Control: ( "Oh boy....Isn't that awful?'" ) ( humorous stab curtain )




SONNET BONNET CONTEST # 2

Anncr 1: ( distinguished professor ) ''I am a poet"

Anncr 2: (straight min ) ""Then enter the Charlie & Harrigan Easter Bonnet
sonnet ® ntest, "

Anncr 1: "I am a serious poet."

Anncr 2: Wiisten,..q"

Control: ( mus ical excerpt ) "I could write a sonnet,
about your Easter Bonnet...' ( Easter Parade )
""Now, write a sonnet about your favorite easter chapeau
bet it your own or that of your girl friend or wife."
""A sonnet must have fourteen lines, definite rhyme
scheme and be in iambic pentameter."

"The author of the best poem receives ten long play

albums plus a beautiful easter hat created by those
internationally noted designers Charlie & Harrigan,"
"Iambic Pentameter is five alternating beats to a line;

such as -= "My easter hat looks cute upon my head,

My husband saw the price and turned bright red."

'""Ahem, that's the idea. So write your poem today and

A
mail it to harlie & Harrigan, Bonnet sonnet, KLIF,'

~

""Listen to Charlie & Harrigan each morning on CLIFF
and hear the entries read.,"

"Compose a sonnet

about an easter bonnet

You'll do it with ease

and win ten LP's

( control == trails off ) You can do it, there's nothing to it.....




Control: ('"Oh Boy.....Isn't that owfulf!l )

( humorous curtain )




SONNET BONNET

Control:

#3

( musical excerpt == "I could write a sonnet, about

your Easter bonnet...'" ( Easter Parade ) «....)

""All right, if you can compose a sonnet about your

own Easter bonnet, or that of your wife or girl friend, do
so and mail it to Charlie & Harrigan in care of KLIF,"
"But remember, a sonnet must be fourteen rhymed lines
of iambic pentameter."

""And you may choose from any of the three popular
forms; the Shakespearian, the Plutarchian or the
Spenserian. '

"For the best sonnet on an Easter bonnet, the author

will receive ten long play records plus a special

Easter chapeau created by the internationally reknowned

Charlie an& Harrigan,"

Anncr 1:

Anncr 2:

Anncr 1:

Control:

""Send your poem to Charlie & Harrigan, Bonnet
Sonnet, KLIF,"
"And be sure to listen to the Charlie & Harrigan Show

daily each morning on KLIF, where entries will be read

and the winner announced., '

LA

""Compose your E ster bonnet sonnet today!"

-

( Isn't that awful.....) ( humorous curtain )
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TO: Don Keyes DATE: )_16-62

Ron Bgxley SUBJECT: ywysl Promotion

I have sent the enclosed letter to all the names listed. So
far the response has been good. Most of them go way out of
course and really give Wysl a good plug. This was what I was
counting on because most of the names were top forty men and
thoroughly disliked the stations they worked for in Buffalo.

I'm going to augment this with station breaks such 3S.....
"This is Whisfite Music preferred by Buffalo radio men". etc,

The intro to the bit itself will go something like thiScee..

"And now Wysl presents another voice from Buffalo radio's Golden
Hall of Fame," (seg. to tape of personality.)

As I say in the letter it should be a funny bit and a good attention

getter,

—eo : u don 't know wnat
Music 24 hours a day at 1400, Believe m?fqyo | hope you'll

: ; :
you're mlsslqg}_,And,”when you’re in
listen to SIATION .

Of course it doesn’t have to bg exactly this, th a#l:egztaget
our call letters in once or twice. This not on ytyl oeno
cute gimmick for us, but also a nice summer promo %o: P y
since the vacationing masses take QFF in the nefP.Fu,uz,;ike
Incidentally, feel free to use it in your markeu L ygur sta%E;n.
no charge! The names alone will bring attention to Yy

Hope to hear from you by tape soon.

Best regards,

Ronald G. Baxley
Program Director
WYS L Radio




Twenty- four hour service + AM 1400 + FM 1033

THE McLENDON STATION FOR BUFFALO

The Statler Hilton Buffalo 2, N.Y. « TLG6-1400

B?ctysl’ieg"e o Art Roberts - - ke
ic ionde - w« ick Lawrence - w B!
Mark Edwar'dsz.-»V wbbfw Dick Braun . (B
Johnny Barrett’:jgi’ Jim Taylor - n’{sp
Gene Nelson - wWK®~ Bill Caulder- wEb5
Fr‘ank Sti ck |e - we 'i’ Marv Hunter - (ri L/’ [
Bob Glacey - we&R

George Lorenz - wfC
FPank War‘d e (4 wel Don Foptune —~ WiInve
Jim Light - gwH

FROM: RON BAXLEY

Gentlemen:

| send you greetings from this forsaken northern outpost
where you served so faithfully and well in the past. |

know it broke your hearts to leave. Insomuch as | am still
here, perhaps you could do me the kindness of one favor. |
want your voices on WYSL...still the Mclendon good music
station in Buffalo. | wiil use them for a “tongue in cheek”
gimmick. Here is an example of what | would like on tape:

“Hello, this is NAME formerly of sTaTIQN in Buffalo.
Now |“”m _ POSITION at__ STATION in CITY o« 1id Tike
to extend hello's to all my friends in Buffalo and remind them
that now that |’m gone they can listen to Beautiful Whistle
Music 24 hours a day at 1400. Believe me, you don’t know what
you're missing! And, when you’re in CITY | hope you’ll
listen to STATION Lt

e e

Of course it doesn’t have to be exactly this, but at least get
our call letters in once or twice. This not only will be a

cute gimmick for us, but also a nice summer promotion for you
since the vacationing masses take off in the near future.
Incidentally, feel free to use it in your market if you like.u.
no charge! The names alone will bring attention to your station.

Hope to hear from you by tape soon.

Best regards,

Ronald G. Baxley
Program Director
WYS L Radio




Bill Weaver, Bill Morgan, Red Jones, March 25, 1960
Jack Sharp

Don Keyes

Here are the formats and promos for the " Euster Basketr” Contest. KILT will have to
revise the telephone procedure and perhaps $6. 10 rather than ten dollars, otherwise
it should be a standard format.

Gordon's instructions are to kick the contest off Friday, April Ist so you can really

gin it up over the weekend and go swinging into Hooper week. Therefore, the scheduling
of the promos will have to be changed from KLIF's original instructions. The three promos
are to go once per hour, 24 hours a day ( except "Romance” in KLIF's case ) along with
station breaks, ad libs, etc. to be produced by you both . Promo reading “Monday” sheuld
start on the 29%th, promo reading " tomorrow” should start on the 31st and “today” on the
first.

Whenever a contestant chooses to receive a gift from the "Easter Basket”, 50% of the time
it should be something small in valve. A copy of "The Lusty Texans of Dallas", a new
Webster Dictionary, aflalbum, a half a dozen Hght bulbs, etc. On the other hand, the

more expensive prizes in the "basket" should be of the nature of “small” opplionces
(iron, toaster, griddle, etc. ) or maybe o gift certificate somewhere. You are more familiar
with your budgets than | am so I'll leave that up to you.

As the format indicates, this requires the cooperation of a newman or an off=duty jock
so maoke sure your phones ore covered and that Interview tapes can be made, re-wound

and played rapidly.

I'll be back from Buffalo just before you hit with this so if there are any questions, just
call Gordon or myself.

Don Keyes

P.5. If Format "A" is too long, you can shorten it to your taste.

PK




KLIF. "EASTER BASKET" CONTEST _PROMO ¥ 1

Control: ( Easter Music )

Anner I "It Starts Monday on KLIF!I"
Anner 2; " The CIiff Ecster Basket Contest”
Anner 1: " Offering thousands of dollars in cash
and surprise gifts"
A nner 2; " And there's a winner\every time, no losers!”

Control: ( curtain )

PROMO # 2

Control: ( Easter music )

Anncr 1: " Peter Cottontail comes hopping down the money
trail Monday on KLIF"

Anner 2; "It's Cliff's Easter Basket Contest that features
thousands of dollars in cash and gifts and there
are no losers, only winners"

“Be listening to KLIF Monday for Cliff's Easter
Basket Contest"

Control; ( Curtain )




Control:
Annher 1:
Anner 2:
Anncr 1;
Anner 2

Control:

KLIF "EASTER BASKET* CONTEST PROMO # 3

( Easter Musie )

"A'tisket, o tasket, what's in Cliff's Easter Basket"
" Thousands of dollars in cash and surprise gifts"
*No'losers, ‘everybody's a winner"

"It starts Monday, KLIF's Easter Basket Cort est"

( Curtain )




KLIF "EASTER BASKET" PROMOTION Format "A" ET

( Easter Music )

"The Easter Sylvilagus Fleridanus is finally here! 1"
"Yes; the Easter Bunny visited KLIF early this year! |"
“He left his Easter Basket with us and we want to share
the gifts with you!"”

“It's KLIF's Easter Basket Contest offering thousands

of dollars in cash and prizes. Here's how it works!"

" The CIliff deejay is about to call off a number. If
that number is the last digit in your phone number, call

KLIF at within three minutes!”

"If you are the first to call, you will be given your
choice of taking ten dollars in cash or a surprise Easter
gift from Cliff's Easter Basket! Gifts like ...( name
three ). ..and countless others!"

"Get ready now..if the number we're about to give is the

last digit in your phone number, be the first to call KLIF

af within three minutes and win either cash

or valuable merchandise in...cco..
*Cliff's Eoster Basket Contest”

"Here is the number.....

( Music up to climax and out )

INSTRUCTIONS: ( At this point, see format "B" )




KLIF "EASTER BASKET" PROMOTION Format “B" (live)

Anner ( live ): “ This hour's lucky number in KLIF's Easter Basket

contest is . That's »

R

INSTRUCTIONS: ( Hit record and refer to format "C" )




KLIF "EASTER BASKET" PROMOTION Format™C" (ET)

Control: ( Easter Music )

Anncr 1 "Time is up, and this hour's winner in KLIF's " Easter
Basket” Contest is on the pbone now. Let's find out

if they'll choose the ten dollars or a surprise gift

from the KLIF 'Easter Basket'....."




KLIF, "EASTER BASKET* PROMOTION Fomat "D" ( live - tape )

( Play the following which is to be pre=recorded via
telephone beeper. Itshould dovetail with Format "C"
for tightness )

Newsman: *Mrs/Mr of

his/her phone number ends with

which is the number we read. He/she called within the

three minutes and is a winner!"

"Mrs/Mr do you wish to take the ten dollars

or a surprise gift for the KLIF Easter Basket ?"

Contestant: "1"H.take:.:ciwae®

INSTRUCTIONS: ( Ad lib through here. Keep it tight. If money
is chosen just say to this effect, "Mr/Mrs
KLIF will mail you o check for ten dollars.
Congratulations and thank you for entering Cliff's

Easter Basket Contest" .

If merchandise is chosen, to this effect..." All right,

Mr/Mrs , now let's find out what the KLIF Easter

Basket has for you....(slight pause ). Mr/Mrs

CONTINUED




FORMAT "D" CONTINUED

INSTRUCTIONS:

You have just won a . We'll put your
name on it and hold it for you until you can stop by
and pick it up. Congratulations and thank you for

entering Cliff's Easter Basket Con fest" .

( Now refer to Format "E" )




KLIF "EASTER BASKET" PROMOTION Format "E" (ET)

Control: ( Easter music )

Anncr I: " Another winner in Cliff's Easter Basket Contest.
Stay tuned, for in a few moments, we'll play the
same again and maybe you'll be the winner in KLIF's

t
Ssevc00en

“Easter Basket Contest"

( Curtain )

INSTRUCTIONS: ( Proceed to nomal programming )




KLIF "EASTER BASKET" CONTEST PROMOS 1, 2, 3
PROMO | )<L \id'
Control: ( Easter music ) <
Anner 1: "It starts Monday on KLIFI" I \ LT,/
Anncr 2: “The Cliff Easter Basket Contest"
Anner 1t " Offer‘ing thousands of dollars in cash and
" And there's a winner every time, no losers! |®

" Listen Monday for KLIF's Easter Basket Contest|"

(“eurtain)

PROMO 2
( Easter Music )
" Peter Cottontail comes hopping down the money
trail Monday on KLIF®
“It's Cliff's Easter Basket Contest that features thousands
of dollars in cash and-gifts and there are no losers,
only winners"

Anncr 1: "Be listening to KLIF Monday for Cliff's Easter Basket
Contest”
( Curtain )
PROMO # 3

Control: ( Easter Music )

Anner 1: " A tisket, a tasket, what's in Cliff's Easer Basket"

SOYprisa

Anncr 2 " Thousdnds of dollars in cash and beautiful gifis"

Anner 1 "No losers, everybody's a winner"

Anncr 2 "It starts Monday, KLIF's Easter Basket Contest”
Control: ( Curtain )




Jack Sharp March 24, 1960

cc: Bill Morgan, GBM
Don Keyes

Attached are three different short punchy promos for the Easter Basket Contest. They
should start Friday, April Ist and run through Sunday, April 3rd.

For Sunday, April 3rd, revise them to read " tomorrow” instead of * Monday" and for
Meonday, April 4th, revise them to read "today" instead of * Monday” .

This means you will need about one dis ¢ with 9 cuts. Log once per hour, 24 hours a
day ( except "Romance"” ).

Let's not ge t too "shouting™ on these. Good hard sell but no hysteria as we have dene

lately on Pick Hit intros, etc. [I'll leave the music selection to you. Also station breaks
and the sefting up of details.

Don Keyes




Jack Sharp March 24, 1960

cc: Bill Morgan, GBM

Don Keyes

Attached are three different short punchy promos for the Easter Basket Contest. They
should start Friday, April st and run through Sunday, April rd.

For Sunday, April 3rd, revise them toread "tomorrow" instead of " Monday" and for
Monday, April 4th, revise them to read "today” instead of " Monday” .

This meons you will need cbout one dis ¢ with 9 euts. Log once per hour, 24 hours @
day. (.except "Romance” ).

Lei's not ge t too “shouting” on these.. Good hard sell but no hysteria as we have done

lately on Pick Hit intros, etc. I'll leave the music selection to you. Also station breaks
and the setting up of details.

Don Keyes




Q\(@' KLIF "EASTER BASKET" CONTEST PROMOS 1, 2, 3

: PROMO # 1

Control: ( Easter music )

Annér I It starts Monday on KLIFI"

Anncr 2 *The Cliff Easter Basket Contest"

Anncr 1 " Offering thousands of dollars in cash and
valyable gifis”

Anncr 2 * And there's @ winner every time, no losers!|*

Anncr 1 * Listen Monday for KLIF's Easter Basket Contest!"

Control: ( eurtain )

PROMO# 2

Control: ( Easter Music )

Anner 1: " Peter Cottontail comes hopping down the money
trail Meonday on KLIF"
*it's Cliff's Easter Basket Contest that features thousands
of dollars in cash and gifts and there are no losers,
only winners"
"Be listening to KLIF Monday. for Cliff's Easter Basket
Contest”

Control: ( Curtain )
PROMO ¥ 3

Control: ( Easter Music )

Anner 1: "A tisket, a tasket, what's in Cliff's Easer Basket®

Anncr 2: " Thousdnds of dollars in cash and beautiful gifts"

Anner 1 "No losers, everybody's a winner"

Anncr 2: "It starts Monday, KLIF's Easter Basket Contest”
Control: ( Curtain )
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During office hours,
Switchboard opez
Covering deejay




Control:
Anncr 1:
Anncr 2:

Anncr 1:

A nncr 2

Control:

Control:

Anncr 1:

Control:

KLIF "EASTER BASKET" CONTEST PROMO # 1

( Easter Music )

L Lo
Y s

ay on KLIFI"
"The Cliff Easter Basket Contest"
" Offering thousands of dollars in cash
and surprise gifts"
"And there's a winner every time, no losers!"

( curtain)

PROMO # 2

( Easter music )

" Peter Cottontail comes hopping down the money

evel) PA)
trail Monday on KLIF"

"It's Cliff's Easter Basket Contest that features
thousands of dollars in cash and gifts and there
are no losers, only winners"

- Beilisfeningf to KH# Mondayv for Cliff's Easter
Basket Contest"

( Curtain )




Control:
Anncr Iz
Anncr 2:
Anncr 1z
Anncr 2:

Control:

KLIF "EASTER BASKET" CONTEST PROMO # 3

( Easter Music )
"A tisket, a tasket, what's in Cliff's Easter Basket"
" Thousands of dollars in cash and surprise gifts"

"No losers, everybody's a winner"

EVE RL) DA

yh,—KmLI»F's Easter Basket Cont est"

( Curtain)




KLIF "EASTER BASKET" PROMOTION  Format "A" ET

Control: ( Easter Music )
Anncr 1: "The Easter Sylvilagus Floridanus is finally here! 1"
Anncr 2: "Yes, the Easter Bunny visited KLIF early this year!!"
Anncr 1: "He left his Easter Basket with us and we want to share
the gifts with youI"
"It's KLIF's Easter Basket Contest offering thousands

of dollars in cash and prizes. Herelsshow=it-workst"

"The Cliff deejay is about to call off a number, If
that number is the last digit in your phone number, call

KLIF at £t 7 - £7<2 within three minutes]®

"If you are the first to call, you will be given your .

1.9
choice of taking-temsdeders-in cash or a surprise Easter

2o THBI
gift from Cliff's Easter Basket! Gifts like ...( name
TrcoRrD PLAYERS GeloR 7V SETS .

three ). ..and countless others!"

Anncr 2: "Get ready now..if the number we're about to give is the
last digit in your phone number, be the first to call KLIF
at [/ 7/ EE50 within three minutes and win either cash

or valuable merchandise in.oooooe«o™

Anncr 1: "Cliff's Easter Basket Contest"
Anncr 2: "Here is the number

Control: ( Music up to climax and out )

INSTRUCTIONS: ( At this point, see format "B" )




THE EASTER

ASTER BUNNY

T e gt e : e e i o
OF DOLLARS IN ALUABIE PRIZES IN

muNn oo
THOSE

IF THE IS ABOUT TO LAST DIGIT IN

40

YOUR TELEPHONE NUMI EXXX

CALL KLIF WHEN i HONE NUMBER IS ANNOUNCED.
YOU ARE FIRST TO CALL [EST NUMBER, YOU MAY

LU

NI O m AITVRG 1 Am
THE CONTEST NUMBER AT

TO CALL

Qm

TITT VOV NTY NITVRE D
HE CONTEST NUMBER...

VALUABIE MERCHANDISE IN..klif's

)




March 7, 1958

TO ALL SALESMEN
FROM BUD LUTZ
KISA EASTER EGG HUNT

Starting March 17 and thvu April 5, KTSA will broadcast a minimm of 17
premotion announcements per day promoting tha KTSA Easter Egg Hunb
for sponsor,

inmute announcements
mnouncements for

b b b9 s March 17 thru
m.fico KTSA
0m & ” sarticipate in

e hunt will start

+  HUNT

‘ ‘mk

VTSA-channrl B&

.LUU SFILLD oV Gowas FOUVO wo waee —o il Mom FURNISI{ED B!
KTSA

TOTAL COST OF THIS THREE WEEK FROMOTION TO SPONSCR IS $2500 COMPLETE

last year the KTSA First Annual Easter Egg Hunt drew 30,000 people.
This year we want it even better,




March 7, 1958

TO ALL SALESMEN
FROM BUD LUTZ
KTSA EASTER EGG HUNT

Starting March 17 and thru April 5, KTSA will broadcast a minimm of 17
premotion announcements per day promoting tha KTSA Easter Egg Hunb
for sponsor,

March 17 thru April 5 sponsor will have on KTSA five one minute announcements
daily ( 1 Class AA; 3 Class A, 1 Class B), total of 105 announcements for
the three week period for sponsor sslling.

Listeners will be urged to pick up Easter Egg Funter License March 17 thru
April 5 at sponsor's store or stores to build pre-faster traffic. KTSA
will print license cards. lListeners will be told that to participate in
the hunt they MUST have license from sponsor's store.

On April 5th site of Easter Egg hunt will be announced, The hunt will start
at 2:00 PM until completeion. DATE OF HUNT WILL BE ONE DAY BEFORE EASTER,

Frizes hidden in Easter Eggs will be:

ONE FRIZE $1000,00

ONE FRIZB 100,00

THREE FRIZES 50,00 each

30 FRIZES 50,00 each

100 PRIZES 1.00 each ccocectotal of $1500 PRIZE MONEY FURNISHED BY
KTSA

TOTAL COST OF THIS THREE WEEK FPROMOTION TO SPONSCR IS $2500 COMPLETE

Last year the KTSA First Annual Easter Egg Hunt drew 30,000 people.
This year we want it even better,




Gordon McLendon
Don Keyes

March 5, 1958

Easter Promotions

KEEL BUNNY HOP

Suggest you get ten to twenty small white rabbits, dyo pertion of the hind
part of the rabbit a bright color ... one red, another blue, another green,
ete., and release the rabbits the night before the pmphon is to begin.

Each rabbit would have a value attached to it, such as §5 or §10 .. or a

prize, i.e., record albums, clock radiocs, etc. Each show would have one or
two colors that could be called out, If 8 rabbit could be brought to the
studios within that D.J's time period, the priZe would go to'that contestant.,
This contest should go on all day the Saturday\before Easter Sunday. Suggest
that some of the rabbits be released” m ontlying residential areas, such as
here in Shreveport .. and then one cénld be ,véluud 65 miles away in Hender-
son .. another in Hope, Arkansas, some 90 €8 away ... and the prisze on these
rabbits would, of course, be big, since it would require their making a trip
to Shreveport. I think the prizes on theee. rabbits should be something like a
low-priced hi-fi phono, or/a portable\14" TV, etc. If, for instance, on the
DJ's show from 6-9AM, he his an early r, then he ahould pick ancther color
to keep the contest moving, It should be hit heavily throughout the day and
evening, If we run this c st, ch:lldren should be cauticned about being
careful about racing into'the streets, trying to catch the rabbits, All rabbits

should be relea the ts o 8nd perhaps mention should be made
of this, and ¢lues given as to the plaee where the rabbite were released
gggeat thet

originally, uring the run of the contest Ray Anfony's BUNNY HOP
be played in as you give the pitches and clues,

EASTER EGG Em \/

Suggest getting a large cardboard Easter Egg that can be purchased from any
confectionery and hide it similar to the Treasure Hunt check. This should run
at least three or four days before Easter and have the prige reduce in value
each day., This should be handlcd similarly to the Treasure Hunt with the clues
perhaps given more frequently than they were on the Treasure Hunt, Here you
should start out with a high prige, such as $1000 the first day, reduce it to
$500 the second day, $100 the third day, $50 the fourth day and have it remain
there until the Egg is found., An added gimmich here would be to hide a number
of Easter Eggs, the others should be filled with candy and we'll tell them that
there ave a number of them hidden but that cnly one of them is worth the big
money.

I think either of these two gimmicks, or perhaps both, would meke for perfect
Easter prombions.







MOTHER'S DAY PROMOTION { Dickie Sales Manager, KILT

The idea it invite children t end a letter to KILT stating
on Mother's Day., Judges will pick
Winner will be announced Saturday before Mother's Day
and the winning boy or girl wo read the winning entry on the air, The entire
family would be guest of sponsoring restaurant on Mother's Day.

# # #

PROMOTION { Bill Young, Program Director, KILT

The trend is to national t, v,
tests { driving, income tax, etc, } so we are producing promos on KIL
personalities utilizing this idea. Individual jocks are also planning questions
on their own shows

Question: Chuck Dunaway ; on KILT from 3 to 7 is,

Answer: All are correct, depending on how well his diet is going

Question: Mike Bradley is on KILT, ..

until he runs out of coffee
umﬂ his contract runs out
runs out

m midnight until 5:30 AM

Answer: [f you said { d }, you are correct, we hope, since he has
Bond, who in turn wakes up Bill Young,

d
who in turn wakes up Bob white, who in turn wakes up

Chuck Dunaway, who in turn wakes up Russ Knight, who

in turn wakes up Mike!




ON { Dickie Rosenfeld, Sales Manager

{

TDIC MAY TIDMOAMMOT
R'S DAY PROMOTI

The idea is to invite children to send a letter to KILT

why their Mom should be ""Queen for a Day'" on Motherfs Day, Judges w
best in their opinion, Winner will be announced Saturday before Mothexr's Day
and the winning boy or girl would read the winning entry on the air, The entire

family would be guest of sponsoring restaurant on Mother's Day,

PROMOTION ( Bill Young, Program Director, KILT )

A James Bond Original =~ The trend is to national t, v

tests { driving, income tax, etc, } so we are producing promos on KIL1

T .
]

personalities utilizing this idea. Individual jocke are also planning questions

on their own shows,

Example:

Question: Chuck Dunaway, heard on KILT from 3 to 7 is, .

fat

thin
middleweight
chunky

ire correct, depending on how well his diet is going!

y @ i ]
milke

until he runs out of coffee
until his contract runs out
until he runs out

from midnight until 5:30 AM

If you said { d ), you are correct, we hope, since he has to

wake up James Bond, who in turn wakes up Bill Young,

n turn wakes up Bob White, who in turn wakes up

Chuck Dunaway, who in turn wakes up Russ Knight, who
in turn wakes up Mike!
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BEST COMEPETITIVE "ON THE AIR" PROMOTION

X=-TRA- The KNX "Help O'copter', CNS copy is attached, Other stories
have appeared on AP and UPI,

{(Hollywood) -- Freeway motorists with car trouble will soon be
getting aid from a ""Help O'Copter" service by Radio Station KNX,
Jet-powered helicopters, in addition to providing reports of
traffic conditions below, will act as spotters for cars in trouble,
announced Robert P, Sutton, General Manager of the radio
station. To help the helicopter pilots know just who is in troubnle
and who isn't, KNX and Gulf Qil Service Statians will distribute
hug= signs with the letters H-E-L~P printed in bright color. "he
signs {Sic!) Should be placed on top of the stopped auto so the
pilots will be able to see them, Sutton said. The helicopter pilot
will then relay informa tion regarding the location of the trouble
and tow trucks {Sic!) will be dispatched to assist the stranded
driver free of charge. Starting date for the new service was not
immediately announced,

X-TRA- _Prior to-the Memorial Day weekend, KLAC ran a heavy schedule
of spots urging listeners to show their sentiments by displaying
the flag during the holiday. A flag kit was offered by the station
at a nominal price. This promotion seemed particularly effective
when the spot was delivered by Joe Pyne =~ not only the area's
leading personality, but a decorated veteran as well, Communi~
cations and the public seem to be placing increased emphasis on
patriotism,

# it #

BEST PUBLIC SERVICE IDEA

X-TRA- The L., A, County Sheriff’s Dept., announced a new campaign to
rid the area of improperly stored or abandoned reirigerators,
" The County Sherif{'s Department is spearheading an all-out
drive to rid the area of dangerous abandoned or stored re-
frigerators, The law plainly states that doors or latches shall
be removed from refrigerators, ice~boxes or freezers which are
not in use and are accessible to children, but even as I read this,
too many listeners mutter to themselves: '""That reminds me -~
I've got to get around to selling our old refrigerator this summer;
its still in good condition.'" Which means, of course, that the
door is still on, the latch is still intact.,!Its still in good condition,'
And somewhere in Los Angeles at this moment == a child is in
danger'.
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BEST COMEPETITIVE "ON THE AIR" PROMOTION

X=-TRA=- The KNX "Help O'copter'. CNS copy is attached, Other stories
have appeared on AP and UPI,

{Hollywood) -- Freeway motorisfs with car trouble will soon be
getting aid from a "Help O'Copter" service by Radio Station KNX,
Jet-powered helicopters, in addition to providing reports of
traffic conditions below, will act as spotters for cars in trouble,
announced Robert P, Sutton, General Manager of the radio
station. To help the helicopter pilots know just who is in troudle
and whe isn't, KNX and Gulf Oil Service Statians will distribute
huge signs with the letters H-E-L-~P printed in bright color. "he
signs {Sic!) Should be placed on top of the stopped auto so the
pilots will be able to see them, Sutton said, The helicopter pilot
will then relay informa tion regarding the location of the trouble
and tow trucks {Sic!) will be dispatched to assist the stranded
driver free of charge. Starting date for the new service wasa not
immediately announced,

Prior to the Memorial Day weekend, KLAC ran a heavy schedule
of spots urging listeners to show their sentiments by displaying
the flag duxing the holiday. A flag kit was offered by the station
at a nominal price. This promotion seemed particularly effective
when the spot was delivered by Joe Pyne =~ not only the area's
leading personality, but a decorated veteran as well, Communi~
cations and the public seem to be placing increased emphasis on
patriotism,

# i #

BEST PUBLIC SERVICE IDEA

X-TRA- The L, A, County Sheriff’s Dept. announced a new campaign to
rid the area of improperly stored or abandoned refrigerators,
" ‘The County Sheriff's Department is spearheading an ali~out
drive to rid the area of dangerous abandoned or stored re-
frigerators, The law plainly states that doors or latches shall
be removed from refrigerators, ice~boxes or freezers which are
not in use and are accessible to children, but even as I read this,
too many listeners mutter to themselves: '""That reminds me ~~
I've got to get around to selling our old refrigerator this summer;
its still in good condition,' Which means, of course, that the
door is still on, the latch is still intact.,!Its still in good condition,
And somewhere in Los Angeles at this moment -- a child is in
danger',
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REJECTED REC

Because of the lyrics, "Let's Get Stoned'" by Ray Charles on ABC

LOCAL NEWS STORY { Brad Messer, Managing Editor, KILT }

liocal news stories unearthed and developed this week by KILT
included a couple that have caused much comment., Dan Lovett had interviewed
a Houston soldier who was recently killed in Viet Nam. The soldier and his
buddy had given Dan a flag, promising to pick it up at KILT when they came
home, Dan still has the flag, KILT news interviewed a go«go dancer who is
happy that an out~of~town club paid her one dollar per pound per day for a two
week appearance, She weighs 250 pounds., This interview has caused much

comment,

SUNDAY REVENUE { Al Lurie, Sales Manager, KLIF )

Men's stores should be solicited to run on the next few Sundays before

Father's Day,

CREATIVE SALES IDEA { Al Lurie, Sale

Have open and close for Grand
Day promotion, Middle portion devoted to

to suburb and merchants, get saturation at nominal cost,




Youneg, Pr
ioung, I rd

Because of the lyrics, '""Let's Get Stoned"

has been rejected by KILT Program Deyp

LOCAL NEWS STORY { Brad egser, Managing Editor, KILT }

Liocal news stories unearthed and developed this week by KILT
included a couple that have caused much comment. Dan Lovett had interviewed
a Houston soldier who was recently killed in Viet Nam., The soldier and his
buddy had given Dan a flag, promising to pick it up at KILT when they came
home, Dan still has the flag., KILT news interviewed a go-go dancer who is
happy that an out-of-town club paid her one dollar per pound per day for a two
week appearance, She weighs 250 pounds, This interview has caused much

comment,

SUNDAY REVENUE { Al Lurie, Sales Manager, KLIF }

Men's stores should be solicited to run on the next few Sundays befor

Father's Day,

CREATIVE SALES IDEA { Al Lurie, Sal Manager, KLIF )

Have open and close for Grand Prairie merchants on a Father's
Day promotion. Middle portion devoted to individual retailer, Calls attention

'S
| %

0 suburb and merchants, get saturation at nominal cost.




FATHER'S DAY PROMOTION { Johnny Barger, Program Director, WYSL )

"Father's Day Sweepstakes' -~ Ideal for five to fifteen participating

men's Btores,b sportmg goods stores and other merchandisers catering to men, Each
participating merchant would buy minimum schedule of spots and would put up

three prizes, WYSL would run promotional spots concerning the WHISTLE

Father's Day Sweepstakes, tagged with participating sponsor's name and address,
Listeners would be encouraged to register at the participating stores ( Fathers

only ) {or Fathers and wives and children on behalf of Fathers ), Day before

Father's Day, WYSL would search out Buffalo's leading father and he would

draw outthe names of three lucky fathers that wouldin turn receive the

Sweepstakes prizes,

###

PROMOTION { Johnny Barger, Program Director, WYSL )

"P,T. Baroumm Festival' «- { June 23« July 4 ) -» It was Barnum that
said, '""A sucker is born every minute," WYSL would give away suckers { candy )
to listeners and folks in general, wrapped in cellophane saying, ''Don't be
a sucker, listen to WYSL," Of course the other side of the sucker wrapper
‘would have the participating sponsor's name. We might even be able to intereat

a candy company in sponsoring the whole deal., The suckers would be thrown

away by clowns in sandwich boards saying, "I don't listen to WYSL, and I'm a
{ picture of big sucker or big sucker affixed to board ).

& #




¥ATHER'S DAY PROMOTION ( Johnny Barger, Program Director, WYSL )

"Father's Day Sweepstakes' -- Ideal for five to fifteen participating
men's stores, sporting goods stores and other merchandisers catering to men, Each
participating merchant would buy minimurn schedule of spots and would put up
three prizes, WYSL would run promotional spots concerning the WHISTLE
Father's Day Sweepstakes, tagged with participating sponsor's name and address,
Listeners would be encouraged to register at the participating stores ( Fathers
only ) {or Fathers and wives and children on behalf of Fathers ), Day before
Father's Day, WYSL would search out Buffalo's leading father and he would
draw out the names of three lucky fathers that wouldin turn receive the

Sweepstakes prizes,

# it #

PROMOTION { Johnny Barger, Program Director, WYSL )

"P,T. Barnum Festival" -« { June 23~ July 4 ) -- It was Barnum that
said, "A sucker is born every minute,'" WYSL would give away suckers ( candy )
to listeners and folks in general, wrapped in cellophane saying, "Don't be
a sucker, liasten to WYSL.,'" Of course the other side of the sucker wrapper
would have the participating sponsor's name. We might even be able to interest
a candy company in sponsoring the whole deal. The suckers would be thrown
away by clowns in sandwich boards saying, "I don't listen to WYSL, and I'm a
{ picture of big sucker or big sucker affixed to board ).

# i #







MEMOIRANDTUM

ALL MANAGERS, ALL PROGRAM DIRECTORS
DON KEYES

JUNE 7, 1965

Since the following idea from J. Tyler Dunn is rather immediate, I thought
I'd best send it out to you in this manner rather than wait for the Weekly
Digest.

FATHER'S DAY : The idea is to give the
announcer ( father ) a day off with his show
done by his wife. Of course, he would be

on the air with her but he is to relax while

on the air and she would introduce the records,
etc.

This might work effectively at KLIF with Ken Dowe and Dottie, for example.

Don Keyes




M EMORANDUM

A0S ALL MANAGERS, ALL PROGRAM DIRECTORS

FROM: DON KEYES

DATE: JUN E $7:55+1-9 6.5

Since the following idea from J. Tyler Dunn is rather immediate, I thought
I'd best send it out to you in this manner rather than wait for the Weekly
Digest.

FATHER'S DAY : The idea is to give the
announcer ( fathér ) a day off with his show
done by his wife. Of course, he would be

on the air with her but he is to relax while

on the air and she would introduce the records,
etc.

This might work effectively at KLIF with Ken Dowe and Dottie, for example.

Don Keyes




MEMORANDUM

(018 ALL MANAGERS, ALL PROGRAM DIRECTORS

FROM: DON KEYES

DATE: JUNE 7,7:1965

Since the following idea from J. Tyler Dunn is rather immediate, I thought
I'd best send it out to you in this manner rather than wait for the Weekly
Digest.

FATHER'S DAY : The idea is to give the
announcer ( fathér ) a day off with his show
done by his wife. Of course, he would be

on the air with her but he is to relax while

on the air and she would introduce the records,
etc.

This might work effectively at KLIF with Ken Dowe and Dottie, for example.

Don Keyes
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Another adult y

{ or something equally appropriate ) the first listener getting a hole~in-o:

the summer season { after June lst { cample }, R rt would have to be verified

bv club pro.

PROMOTION (

Many things are done for Mother's Day but often

There are many songs about Mother such as what tl
listeners to tell you what the lette

“wo weeks or so before

knowledge, there

determined.

HOT COMERS

"Tn Paradise" Showmmen
"Voodoo Woman'" Bobby Goldsbo

Bo Vinton

"Lonely" Bobby
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BILL MORGAN oate: 6/11/62

STAN RICHARDS susuect: TOP POPS CONTEST

THE CLIFF TOP PCPS CONRTEST, F(R FATHER'S DAY, WILL BEGIN AT
MIDNIGHT, JUNE 12th AND CONTINUE TRHU MIDNIGHF SUNDAY, JUNE
17th. IT IS A MAIDL PULLER, IN WHICH THE SON OR DAUGHTER
LISTS REASCNS WHY THEIR DAD SHCULD BE CLIFF'S TOP POP. WINNER
YILL BE ANNCUNCED ON TUESDAY, JUNE 19th, WIKNER WILL RECEIVE
A HELBROSE WATCH, AND WE'LL PROMO HIS NAME FCR SEVERAL DAYS,




LOCOMCTIVE PRQMO
; :

KART IS TE
A g 29K J,Tu

MUSIC: UP SMOOTH

JUNE 16th IS FATHER'S DAY...AND KABL SUGGESTS A GIFT YOUR DAD WILL

REALLY WANT,

GIVE HIM...A FORTY-FIVE TON LOCOMOTIVE! (SOUND=MUSIC )

THERE BEATS THE

HEART OF A FUN-LOVING KIDeo..AND WHAT COULD BE MORE FUN THAN A REAL

DEISEL-ELECTRIC LOCOMOTIVE? MODEL L5-D-F-273 USES 4-FOOT-EIGHT-AND-A-

QUARTER INCH STANDARD TRACK, AND CAN BE SET UP IN ANY HUNDRED ACRE BACK -

YARD. IMAGINE YOUR DAD'S EXHAULTATION WHEN HE REVS-HER-UP TO FULL SPEED
ON HIS OWN PRIVATE OVAL TRACK. DON'T MISS THIS UNUSUAL OPPORTUNITY TO
GET DAD HIS VERY OWN, FULL-SIZE DEISEL LOCOMOTIVE. FOR DETAILS, WRITE
TO "UNITED STATES NAVAL AMMUNITION DEPOT", MACALISTE

LI, Ul‘\ Iu.\.‘ ’\)'1 e o o(\{

DROP A CARD TO "CHOO-CHOO",..KABL, SAN

L, SAN FRANCISCO.

MUSIC: OUT
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f{’QE\/‘Q LION ( Al Haxrt, Program Director, KABL )

¢

ag you a piece of copy on this one since I think it is
elf-explanetory and should you care to investigate

her, information iz available at the United States Nawal Ammunition

UP SMOOTH

June 16th is Father's Day...and KABL suggests a

gift your Dad will really want, Give him a forty-five
»oz». locomotive! ( SOUND-MUSIC } Yes, we 2ll know
that beneath Dad's monogrammed sm.rr: there beats
the heart of a fum=loving kid...and what could be
more fua than al deisel-electric locomotive?
VM.odel 45-D-F 3 uses 4-foot-eight-and-a-quarter
inch standard track, and cam be get up in any hundred-
acre back ya Imagine your Dad's exaltation when
he revs-her-up to full gpeed on his own private oval
track ! Dont mise this unusual opportunity to get
Dad his very ownm, full-size deisel locomotive., For
details, write to 'United States Naval Ammunition
Depot'', McAlester, Oklahoma...or drop a card to

Choo-Choo'. .. KABL, San Francisco.

MUSIC:  OQUT

#

ES APPROACH ( Art Holt, Manager, WYSL )

Art is currently pitching a local car dealer on a flexible schedule
of spots. Before the automobile salesman takes the customer out on a demon-

straiion drive, he callpg the station end leaves various facta about the customer.

e drive, the radio is set on WYSL and the station mentions, in a2 liv

% 2

that the eustomer ( by name ) is now takmg a demonstration

©we ¢

e at the automobile dealership and that now is the time for him to buy
2 new

It appears to me that you could include just about any pertinent

inforrmat
O on
in e IN8% .Lu.




{ Al Hart, Program Director,
you & pisce of copy on this ome since I think it is
elient. The copy is self-explanatory and should you care to {nvestigate
thie further, information is available at the United States Naval Ammunicion
Depot, McAlester, Oklahoma,

MUSIC : UP SMOOTH
June 16th is Father's Day...and KABL suggests a
gift your Dad w ‘11 really want, Give him a foxty-five
on locomotive! { SOUND-MUSIC ) Yes, we all know
that beneath D r,.c)‘s monogrammed shirt there beats
the heart of a2 fum-loving kid...and what could be:
more fun (,11"'" a real deisel-electric locomotive
D -F-273 uses 4-foot-eight-and-a wqmmx*te."-
track, and cam be get up in any hundred-
¥ : Imagine your Dad's exaltation when
reva-her-up to full speed on his own private oval
track ! Don't miss this unusual opportunity to get
Dad lis very ownm, full-gize deisel locomotive. For
details, write to 'United States Naval Ammunition
Depat', I\/Te,ﬁlé ster, Oklahoma...or drop 2 card to
'Choo-Choa', ., . KABL, Sam Francisco, '

MUSIC: OQUT
#
SALES APPROACH ( Art Holt, Manager, WYSL )
Art is currently pitching a local car dealer on a flexible achedule
of spots. DBefore the automobile salesman takes the customer out on a demon-

stration drive, he calls the station and leaves various facts about the customer.

the radio is set on WYSL and the station mentiong, in a live

stomez { by name ) is now taking a demonstration

e automobile dezlership and that now is the time for kim to buy

could include just about any pertinent

informati
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BEST "ON THE AIR" PROMOTION IDEA

X-TRA- Ther XTRA News '"Name the Newsmaker' contest. Uses edited
UPI audio feeds, Not only was ''Name the Newsmakers'' highly. .
sucecessful in terms of response but conversations with listeners
also indicate a healthy share of the audience played the game without

- ever actually entering ,the contest,

"Here's how you can win 69 dollars by tuning to 690 for the XTRA
_News ""Name the Newsmaker' contest, At the beginning of some

XTRA newscasts, you will hear two speakers with either a state-

ment or details about 2 subject in the news, Sometimes these

people are famous, sometimes they are just eyewiinesses to a

story important enough to be covered by XTRA News, Then,

William Abbott says: {TC IN FOR} '"Those were two of the voices

making headlines on XTRA News yesterday...'" (TC UNDER FOR)

And another XTRA Newscast begins, Simply identify the newsmakers

(There are six a day) on 2 postcard, add your name and address,

then send your card to : XTRA News, L.ee Tower, Los Angeles 90036,

Enter as many times as you wish, but your cards must be postmarked

no later than midnight of the day you name the newsmakers, KEach

day, XTRA News will award 69 dollars to the person who correctly

identifies the greatest number of newsmakers, (REPEAT ADDRESS)

The contest is underway, so why ncot begin to play right now?

(SEGUE TO NEWS OPEN TC 280) .

»

Even though the 4th is over this is adaptableﬁanyholidﬁi.w
-1, Planning an old-fashioned Fourth of July picnic?

2, KILT's latest contest could make it the most fabulous picnic of all
time!
Here's how te win, .,
Pick a number between 1 & 10.,,multiply by 7...subtract 18 1/2,..
divide by 3...add 2,.,
Then if your answer is the same as that in the secret envelope,
we' 1} make certain that your July 4th picnic is old-fashioned in
every respect, ..
We'll supply plenty of big red ants,,.poison ivy...and we'll top
it off with a guaranteed rainfall, ,.
Rush your entry to '""Wait’ll Next Year" ... K, I, L ;T..... Houstonl
But hurry,..deadline for entries is April 15th!

What's a picnic without ants. ..
Ang poison ivy. ..
And rain. ..
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HILT's latest contest could supply all three for your July 4th
outing. . .
Simply pick a number between 1 & 10, ., , Multiply by 7, ..Subtract
18 1/2,, , Divide by 3,..4dd 2,,.
Then. , . if your answer is the same as that inside KILT's secret
envelope, you win all these fabulous additions to your July 4th
picnic, ..
We are even comsidering othez prizes. ,,like having all free-
loading KILT Goodtimers and their families come by and crash
your private picnic,,.
This contest is open only to KILT employees, their relatives,
and its advertising agencies and clients,

1, But hurry...deadline is midnight April 15thi

X-TRA's proposal to the Los Angeles City School System has been
approved, and student editorial s will be channeled through the
journalism department to X-TRA News on a regular basis, This
should help to close the information gap between teens and adults,
Once a system is established and workable, invitations to partici-
pate will be sent to othexr school systems in the coverage area,

Now, when any young persoxn in Southern California says, ''nobody
listens to me!" X~-TRA News can respond with: "We have over

two million people who will listen~=-now what do you have to say?"
This campaign will provide both "on the air' and '""outside'' promotion,
possibilities on a continuing basis. For strictly '"on the air" material
some basic research and simple arithmuatic was combined to produce
some startling informaticn,

"Here axe a few facts and figures, If aradio’ station, operating in
Los Angeles for the average 15-hour broadcast day, presented

a 5-minute newscast every hour of every day since 1920, they would
now have broadcast some 20, 000 hours of news, X-TRA News, now
in its 7th year of Z4-hour a day all-news service, has delivered over
51, 000 hours of news, nearly three times as much as our mythical
pioneer, (Still using the same figures) in order to match the per-
formance of X-TRA News a radio station broadcasting five minutes
of news on the hour every hour for fifteen hours of every day would
have had to have started transmitting in 1865 -~ and that was nine
years before Marchese Guglielmo Marconi was born! That's why
we say: this is X-TRA News over Los Angeles: the world's most
experienced radio news service, :
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BEST "ON THE AIR" PROMOTION IDEA

X-TRA- Ther XTRA News '"Name the Newsmaker' contest, Uses edited
UPI audio feeds, Not only was ''Name the Newsmakers'' highly. .
successful in terms of response but conversations with listeners
also indicate a healthy share of the audience played the game without
ever actually entering ,the contest,

"Here's how you can win 69 dollars by tuning to 690 for the XTRA
_News ""Name the Newsmaker' contest, At the beginning of some
XTRA newscasts, you will hear two speakers with either a state-
ment or details about a subject in the news, Sometimes these
people are famous, sometimes they are just eyewitnesses to a
story important enough to be covered by XTRA News, Then,
William Abbott says: (TC IN FOR) "Those were two of the voices
" making headlines on XTRA News yesterday..," (TC UNDER FOR)
And anothex XTRA Newscast begins, Simply identify the newsmakers
(There are six a day) on 2 postcard, add your name and address,
then send your card to : XTRA News, Lee Tower, Los Angeles 90036,
Entex as many times as you wish, but your cards must be postmarked
no later than midnight of the day you name the newsmakers, KEach
day, XTRA News will award 69 dellars to the person who correctly
identifies the greatest number of newsmakers, (REPEAT ADDRESS)
The contest is underway, s0 why not begin to play right now?
(SEGUE TO NEWS OPEN TC 280) .

Even though the 4th is over this is adaptable to any holiday. ...

1. Plaaning an old-fashioned Fourth of July picnic?

2, KILT's latest contest could make it the most fabulous picnic of all
time!
Here's how te win, .,
Pick a number between 1 & 10, ., multiply by 7...subtract 18 1/2, ..
divide by 3,..add 2, ..
Then if your answer is the same as that in the secret envelope,
we' Ik make certain that your July 4th picnic is old-fashioned in
every respect, ..
We'll supply plenty of big red ants,,.poison ivy...and we'll top
it off with a guaranteed rainfall,, .
Rush your entry to '""Wait’ll Next Year" ,..K. I, L T..... Houstonl
But hurry, . .deadline for entries is April 15th!

What's a picnic without ants. ..
Any poison ivy. . .
And rain, .,
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pate will be sent to other school systems in the coverage area,
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listens to me!'" X-TRA News can respond with: '""We have over

two million people who will listen-=-now what do you have to say?"
This campaign will provide both "on the air' and "outside' promotion,
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formance of X-TRA News a radio station breadcasting five minutes
of news on the hour every hour for fifteen hours of every day would
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PROMOTION { Dave McKinsey, Program

and Flowers'" music

™

oninion? Does everyone get surveyed exce
-

don't have to be left out anymore,

the great opinion! Here's how it g

anything, just call

opinion will be consid

audio, of course,

HELP REP ( Bill Weave: seneral Manager

When we

ase of the informa

- )
X

2y July 4th -

Prior promeotion
fire off on July 4th,
pyrotechnics.
( None, of

Sound

o

«

B
july .

Your




the Fourth
all day July 4th - - rockets,
firecrz ers, sta: lls, t} A1l lio, of course., Prior promotion
kyrockets KABL will fire off on July 4th,
g with other pyrotechnics

who comes closes to guessing how many actual rockets are shot off ( None, of

Sound

Does everyone get rveyed except you? ( i ¢ change ) Well, now you

don't have to be left out anymore., Play KABL's n: ul game. Be a part of
the great opinion!

)

anything

opinion will be considered carefully! { music: rinkytink and out

REY = o iin i S o o )
Weave Ty General

particularly good Hooper report
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sell at an attractive pr
of the comime

Garden Clu

JULY 4th SALES IDEA { Dickie Rosenfeld, Sales Manager, KILT )

The Fourth of July weekend will see the highways crowded with
automobiles and the hospitals crowded with traffic injuries and fatalities,

We have proposed a schedule of announcements to a local gasoline disiributor,

cautioning motorists to drive safely ivi driving tips,

Managing Editor, KILT )

Local news stories unearthed and developed this week by KILT
inclided a feature on the controversial hit song DAY FOR DECISION, On Bill
Young's "Housewives’ A% > asked for opinions on the song. We asked
Bill for a count on the opinions, rar item on it with a brief part of the
song. Opinion heavily favored the song as being patriotic, while minority felt

: 1

4 ten ke d b3 - -
it was "'patriotism for pay',

PROMOTION { Johnny Borders, Program Director, KLIF )

U

{LIF is compiling the all-time top 300 hits

o f the past for Dallas, | ask that listeners call ""boss'" line and vote for

favorites, and send postcard to station doing same, List will be published and put

etail record outlets along with regu top forty survey sheet,




Garden Club Pr

“%

influence on the

ith SALES IDEA ( Dickie Rosenfeld, Sales Manager, KILT )

The Fourth of July weekend will see the highways crowded with
automobiles and the hospitals crowded with traffic injuries and fatalities,
We have proposed a schedule of announcements to a local gasoline distributor,

cautioning motorists to driv fely and giving driving tips,

LOCAL NEWS STORY { Brad Messer, Managing Editor, KILT )

Local news stories unearthed and developed this week by KILT
included a feature on the .roversial hit song DAY FOR DECISION, On Bill
Young's '""Housewives’ Hotline" he asked for opinions on the song. We asked

Bill for a count on the opinions, ran a newe item on it with a brief part of the

song. Opinion heavily favored the song as being patriotic, while minorty felt

A}

it was "'patriotism for pay',

KLIF )

1/

compiling the all-time top 300 hits
for Dallas, Promos ask that listeners call "boss' line and vote for
and send postcard to station doing same, List will be published and put

along with regular top forty survey

# # #




should support their Fourth of July newspaper
ESERTESIIEINE Ty
radio schedule,.. to cover the 50% of the people who don't
read newspapers,

4
w

CREATIVE SALES IDEA { Al Lurie, Sales Manager, KLIF )

Suggested to Everts Jewelers they set up a teenage marriage
consultant hour on Saturday mornings, Discuss rings, china patterns, silver,
etc, Schedule of 20 spots sold for Friday night to promote this,

4 0

wwn

SPEC SPOT SOLD ( Dickie Rosenfeld, Sales Manager, KILT )

KILT Salesman Bob Arnold approached Guilf Oil on 2 summer
tire sale and got good reaction but low budget. So he came up with spec spot
using key slogan of "Dealing Dozen'' and approached the major tire centers
for Gulf on a co-op basis, Reaction was very good and twelve of the tire
centers along with Gulf co-op money will run a one week schedule., They will
be called the Gulf Dealing Dozen with tires beginning at $12.00. There will be
a drawing at end of week for give~-away of a set of Gulf Premium Tires,
Total budget for this idea will be $2, 280, 00 for one week.,

###

CREATIVE SALES IDEA { Dickie Rosenfeld, Sales Manager, KILT }

There will be some very good business laying around Business Schools

from now on due to the following reasons: 1) Tough college entrance exams the

colleges and universities are strapping on high school graduates, 2) Crowded

conditions of colleges of higher education. 3) The father had been planning to
send kids to college but now that the time is here he finds he is '""broke' and cannot

afford the heavy expense, We hawe two business schedules of this type at present
and three more in the mill using this pitch,
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BEST ON THE AIR PROMO IDEA

KILT - For Halloween, KILT is building a ""tongue-in cheek'' legend
about a ""haunted house'' in the Houston area, Everyome going
near the house supposedly lost their heads, On Halloween
night, one of our PJ's will supposedly ""check it out,'" The
next day, on the air, he will expose the hoax of the haunted
house while other KILT DJs will claim that he had lost his
head years ago!

KABL HALLOWEEN PERSONALITY MAKS,
KABL used about 35 and the following copy give the idea. They
used a number of local personalities which would mean nothing
outside SF. As you see, they stress the opposites, e, g. Buchanan
was one of the few Presidents who was not married, etc,
-(Copy)
KABL answers your Halloween party dilemma this year with the
CABLE Halloween Personality Mad | Instead of attending a
Halloween party as a Knight, a flapper, or a skeleton; amaze
your friends by going as a personality. For example, if you
were to arrive disguised as:
William Jennings Bryan, you'd be able to impress everyone by
lecturing them on the proper techniques of running for the office
of President of the United States,
Mrs, James Buchanan, you'd be able to relate the prestigious
life in the White House as wife of the President,
W. C. Fields, you'd be beseiged with questions and admiration
concerning your work for the advancement of the American Dairy |
Association, l
Charles Finley, you would be applauded for your tremendous 1
ability to choose a city for your baseball team where you would
be cheered, welcomed, and accepted with open arms,
Timothy Leary, you could explain the importance of keeping
both feet on the ground, avoiding frequent escapes from reality,
and being aware of our wonderful world as it exists today,
Judy Garland, you could tell everyone how you managed to go
from childhood to middle age gracefully...at all times keeping
your head,,.and your tempez.

Halloween night film festival at local theatres - show old horror
movies with WYSL: jocks making appearances between shows,
Frankenstein will be loose in audience, etc, Could be a good
sales tool.
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CABLE Halloween Personality Madk ! Instead of attending a
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of President of the United States,
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WYSL - Halloween night filim festival at local theatres - show old horror
movies with WYSL jocks making appearances between shows,
Frankenstein will be loose in audience, etc, Could be a good
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about a ""haunted house' in the Houston area, Everyone going
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BEST ON THE AIR PROMO IDEA

X-TRA - Vin Lawford has developed a conflation of the ""Mystery Voice"

\/WYSL g

and '"Name the Newsmakers' which should result in increased
ratings. The contest prize is more exciting too: An all-expense
paid trip by air to Hawaii, Short teaser promos are now on the
air. The contest is scheduled to start on Monday.

Copy:

"Journey back in time for a moment...do you recognize this
voice? ' {10-second of John Barrymore from Capitol's Hark!
The Years!)

If you recognized John Barrymore, you'll soon be able to compete

with other X-TRA News listeners in a contest that could win you
a fabulous all-expense paid trip to Hawaii! Keep tuned to X-TRA
News for details of the X-TRA Special 'Name the Ne-wsmakers'
contest. "

{MUSIC UP TO FINISH),

N.J. Roulette - Strictly an attention getting bit...where the
listeners are invited to guess which jock will be on the air the
next hour. Runs only during the “ay because the night shows
would be to hard to cover. However, the night jocks w 11 pull
an hour every now and then during the promotion. Prize for
guessing correctly can depend on budget. ' :

BEST OUTSIDE PROMO IDEA

ﬁYSL -

WYSL is looking for a whistle that will sound similar to the one
used on the T.V., show "Good Morning World', which will be
distributed through local record shops as the official "Whistle-
Whistle". Good tie-in with their call letters. Might even get
to be a fad,

"Miss 'i‘eenage Houston Pageant" will be televised tonight
{October 17, 1967) and KILT dj's wiil be involved in the impromptu
skits with contestants, ‘

// .
‘ BEST COMPETITIVE ON THE AIR PROMO

( / KILT -

KNUZ - "Golden Purmrpikin Search'. Pumpkin, containing$12.30
cash is hidden in either the basement, lab or attic. Listener is
first to call in and guess which. Location is on cart with appro-
priate sound effects.
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HALLOWEEN PROMO (Dave McKinsey, Program Director, KABL)

“

Music: Up Wierd

Do You believe in Ghosts. .. spectres, shades, poltergeists and the

like? I so, you should enter the KABL GHOST contest and win free haunting service

on Halloween! To win, just send KABL the best letter describing your unusual

experiences with Ghosts. Winner will receiQe a two hour KABL haunting service

on Halloween. . . including a Spirit Manifestation, a few tricks by Poltergeists,

inysterious noises and perhaps a few screams! (Effects) Enter before midnight,

October 30th, or you won't stand a Ghost of a chance! Incidentally, if you win, you

won't be notiﬁed!' You'll KNOW we're there! Send all entries to "BOO!". .. KABL.

HOT KLIMBERS

WYSL :
I've Got a Feeling Oh No
Who Am 1

3. I'm Ready for Love

Good Vibrations
Looking Through My
Window

Louie Louie

KLIF
No Report

Come On Up
Nineteen Days
She Digs My Love

10-27-66
l'_i&

i

Niel Diamond
Petula Clark
Martha & Vandellas

Capitol
Dunhill

The Beach Boys
Mamas & Papas

The Sandpipers A& M

#ii
Young Rascals
Dave Clark Five
Sir Douglas

#4#
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'HALLowx-:EN pxomo (Dave Mcmnuy. Program Director, KABL)

Muoic. Up Wierd

Do You believ§ in Ghou-. . » Spectres, lhadu. poltergeiatllnnd tlie
like? If s0, yon should enter the KABL GHOST contest and win free haunting service
on Halloweenl To win, just lend KABL the best letter delcﬂbing your un\uual :
experlencu with Ghoau. Winner wm receive a two hour KABL haunting urvico i

_on Halloween, . . including a Spirit Manifestation, a few tricks by Poltergeists, .

' mysterious noises and perhaps a fév;r screams! (Effects) Entor before midniéht.
October 30th. or you won't -tand a Ghoat of a chancel Incldentany. if you win. yon

won't be not(ﬁodl You'il KNOW \vo're there! Send all entries to "BOOI!"., .l.KABL.

Q " . #id

HOT KLIMBERS

WYSL i '
1. I've Got a Feeling Oh No  Niel Diamond
2. Who Am 1 . Petula Clark
e I'm Ready for Love Martha & Vandellas :
. ¥ . ( ‘
1, Good Vibrations The Beach Boys Capitol |
2, Looking Through My . Mamas & Papas : Dunhill
Window ; : ; i,
3. Louie Louie : The Sandpipers Ak M
KLIF
No Report
' T,
Come On Up ' : Young Rascals ' Atlantic |
Nineteen Days Dave Clark Five Epic
Q She ngl My Lovo _Sir Douglas T }'ib
#é¥

10«27466
"t
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PROMOTION (Larry Vance, Program Director, WYSL}

"Halloween Promo''. . .1 have a friend who owns a Pizza restaurant who

is willing to give away as many slices of pizza as there are apeople in the city who will
come inte his restaurant and say '"Trick or treat, WYSL sent me.'" Each slice of
pizza will contain small WYSL call-letters cut from sausage. The owner wants only
the promotion mentions for this free pizza.

it

PROMOTION (Larry Vance, Program Director, WYSL)

"WYSL Goodguys don't always wear white contest'’. . . The Standelle have
a record called "Sometimes Good Guys Don‘t Wear White' which is currently number
seven on our list. I'm trying to get 100 free copies of recoxrd from Tower to give away
in the following manner: Listeners will submit sketches of their favorite D.J. dressed
in whatever mode the listener feels fits the D.J. ‘s "on air" personality. Promotion
should give vent to humorous adlib comment, give us some indication as to what kind of
image our D.J. s are giving our listeners and at the same time, stress our "Goodguy"
loge. Best 100 entries receive copy of record. Expect limited participation as
promotion requires talent on listeners part. Virtually all entries will receive a prize

#it#

PROMOTION (John Borders, Program Director, KLIF')

"].adies Choice", .. Utilization of automatic answering-recording device
during specified mid-day times (10-11, 2-3PM, etc.) Number given on air for housewife
or "ladies choice' requests, then played back as intro to record. Produced cartridge
{using only records on survey, of available classics) says "Now, another KLIF "Ladies

Chdice is Frank Sinatra’s Summer Wind'. ... segue to recor
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ALL

McLENDON STATION MANAGERS

FROM: DON KEYES

DATE: OCTOBER 29, 1964

Although it may be too late to pursue the following, I thought I would send
it to you for possible use next year I refer to the toys listed below which
would make excellent pPrizes in'a Halloween pPromotion,

— -

Vs

Enclosures - 1

“J For little Monsters: (1) A Illlld-SClC!’l[I,\E ,k],[‘,
(;Omplc[c \'-'ith lvu‘mlcss chcmcnls‘]ubclcd l)ux
lood,” veins,” and other appetizing
e nstein can use the

10t rod,
bile scared up for ti \ e S
‘ X rac tires,
new comedy series. I ;msﬁ
coffin-shape Ch‘\ is ( \\H Toy Co OL[ &

1
I




MEMORANDUY M

ALL McLENDON STATION MANAGERS

DON KEYES

OCTOBER 29, 1964

Alth i

- toouogh flt may b.e too late to pursue the following, I thought I would send

N lgr u for possible use next year. I refer to the toys listed below which
uld make excellent prizes in a Halloween promotion i |

Don Keyes
ys

Enclosures -1

B/ For litlle Monsters: (1) A mad-scientist kit
complete with harmless chemicals labeled “bat’s’
blood,” “monster veins,” and other appetizing’
things. Young Doctor Frankenstein can use the:
ingredients to turn white liquids bat’s-blood red or
to make ink disappear (Remco; $1). (2) Aa
“Munster” hot rod, miniature of the weird automo-
ibile scared up for the Munster family on CBS-TV’s’
new comedy series. Car is a hearse with racing tires, 3

coffin-shape chassis (AMT Toy Co.; about $8).




TRICK OR TREAT PUMPKINS

As the name implies, this is 2 Halloween promotion which is just a
little bit different from other promotions involving pumpkins. It's a bit
cumbersome to set up but should receive a lot of comment. The idea is that
you purchase approximately a thousand small pumpkinag., On the hottom of each
pumpkin, you place some sort of tag with a number on it. The number corres-
ponds to a prize which you have at your studio. For example, # 538 might
check out on your prize list to be an iron or a toaster; on the other hand, #
212 might turn out to be a free record or a movie pags. Obviously, of all
these pumpkins, very few will have any worthwhile value, most o them will

be redeemable for the small inexpensive prizes.

Your problem is that you must obtain the pumpkins, put stickers on them,
and distribute them around town the previous night to Halloween. Obviously,
you cannot do this during the day. You should say nothing about this promotion
until the day of Halloween, at which time you disclose what you have done and

start broadcasting your promos.

The rule is that the pumpkins are redeemable only until midnight that

night, Perhaps you can think of some ways to create interest in this promo-

tion ahead of time without tipping your hand. If so, feel free to make the necessary

revisions with advanced promotions,

This should be a gimmick that will result in much comment. A thousand
pumpkins placed in one city is certainly an unusual promotion, whether you

actually have a thousand or not. Perhaps you'll wish to do it with 500,
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COMPETITOR'S COMMERCIAL { Dickia Rosenfeld, Sales Manager, KILT )

Pasadena Colonial Shop on KPRC -~ Spot opens with soap opera type
organ music: Anncr: And now the continving adventures of"Jack Headstrong, early
American boy." Brought to you by Pasadena Colonial Shop, the home of the world's
finest colonial furniture. As our story opens today, we find Jack Headstrong at the
headquarters of the Uhion forces in the Hills of Pennsylvania. Voice: Hey Jack,
the enemy forces are getting closer, What can we do to save all this beautiful original
colonial furniture from Pasadena Colonial Shop from being damaged? It's such
fine, etc.., etc. Jack: Friend, you can take it from me. They will never harm it if
you move it to the top of that hill over there, Voice: OK, men, mowve all this furniture
to the top of Bunker Hill,

# % #

HALLOWEREN PROMOTION { Dave McKinsey, Program Director, KABL )

"Magic Day Promo" ~- On October 31st, KABL will sponsor a Halloween
party in behalf of a Bay Area charity, to be held at the "Carter-The-Great Magicians
Museum" in Earthquake Magoons. We're going to try te contact Houdini with a
medium. Onv-ai; prometion will be spooky stuff. Ticket sales for bash , climaxed
by the on-air Hallowesn show and replay of old Houdini seance made in 1936,

###

CREATIVE SALES IDEA { Tad Van Brunt, Sales Manager, KABL )

We have a depariment store chain interested in a schedule to replace

laction

a portion o the budget they are now spending in newspaper by virtue of the introd
of a storewide communication system supplying all departments with copy and
schadule details. Depariment heads, armed with this information, can enlist full

cooperation and enthusiasm of the sales staff and therefore add measurably  to the
y

success of the schedule,
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of the magicians union and the "'C reat'" Museum of Magic, in an attempt
to make contact with Houdini, who died 20 years ago this year. Wild,
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KIXL outdoor billboards -~ picture patient on psychiatrist's
Doctor asks, "Got 2 ic problem? KIXL Adult Radio, 104 on both dia
of special interest to KABL and WYSL

# #

NATIONAL REP ( Charlie Payne, General Manager, KLIF }

F will soon start a '""Did You Know?" series of mailers. Every two
weeks these will go to Blair. These sheets will be in the form of conversation starters
and one-liners for Blair salesmen to remember and use { ver
purpose, ''conversatio arte ‘. For example:

-- that KLIF

c}e livers

adult men than KRLD

ive time?"
feel

Each mailer will contain at least ur "Did You Knows ?

STATION BREAK { B White, Program Director, KILT }

. huddle up

with KIL

2

oween and turn heavy saturatio:




COMPETITOR'S PROMOTION

KIXL outdoor billboards -~ picture patient on psychiatrist's couch.

Doctor asks, "Got a music problem? KIXL Adult Radio, 104 on both dials.'

T T 4

, and WYSL )

NATIONAL REP ( Charlie Payne, General Manager,

KLIF will soon start Did Yc i ?'" geries of mailers. Every two

weeks these will go to Blair. These sheets will be in the form of conv
and one~liners for Blair salesmen to ember and use { verbally )

purpose,

oW ==~ that !
P

Z EISC;,
Blair }

Fach mailer will contain at least four ''Did You Knows ?"

STATION BREAK {

on Halloween
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This sounds like it would be excellent for all the stations to follow
not only because it fulfills a2 definite need in the community, but 2lso is
well tailored to your ''Talk" category. Actually, if the program as outlined
on the attached could be segmented, there are parts of it which could be logged
as '"Discussion' as well,
# i i

PUBLIC SERVICE IDEA ( Johnay Borders, Program Director, KTSA )

Johnny points out that many High Schools have Career Seminars in
the Spring and it would be advantageous for us to write the various schools
which offer such programs and volunteer a speaker from the station whe

would counsel with the students on careerse in broadcasting.

¥ # #

CREATIVE SALES IDEA ( Jim Hamby, Sales Manager, KTSA )

"The Great KTSA Pumpkin Hunt--proposed to Handy Andy Stores.
KTSA hides 100 pumpkins in 2all sections of city on Halloween. Marked
and coded. Each worth prize minimum of $1. 00 up to TV set upon preseatation
at KTSA before midnight Halloween, Each pumpkin hunter muss have KTSA
pumpkin hunting license obtainable only at Haody Andy Supermarkets.'

SALES DEPARTMENT POLICY { Jim Hamby, Sales Manager, KTSA )

V
P

Each KTSA ealesman isa now required to present 3 spec spots wee

in conjunction with the copywritera.
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CREATIVE SALES IDEA ( Jim Hamby, Sales Manager, KTSA )

"The Great KTSA Pumpkin Hunt--proposed to Handy Andy Stores.
KTSA hides 100 pumpkins in all sections of city on Halloween, Marked
and coded. Each worth prize minimum of $1. 00 up to TV set upon presentation
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TRICK OR TREAT PUMPKINS

As the name implies, this is a Halloween promotion which is just a little bit
different from other promotions involving pumpkins. It's a bit cumbersome

to set up but should receive a lot of comment. The idea is that you purchase
approximately a thousand small pumpkins. On: the bottom of each pumpkin
you place some sort of tag with a number on it. The number corresponds to

a prize which you have at your studio. For example, # 538 might check out

on your prize list to be an iron or a toaster; on the other hand, # 212 might
turn out to be a free record or a movie pass. Obviously, of all these pumpkins,
very few will have any worthwhile value, most of them will be redeemable for
the small inexpensive prizes.

Your problem is that you must obtain the pumpkins, put stickers on them and
distribute them around town the previous night to Halloween. Obviously,

you cannot do this during the day. You should say nothing about this promotion
until the day of Halloween, at which time you disclose what you have done and
start broadcasting your promos.

The rule is that the pumpkins are redeemable only until midnight that night.
Perhaps you can think of some ways to create interest in this promotion ahead
of time without tipping your hand. If so, feel free to make the necessary
revisions with advanced promotions.

This should be a gimmick that will result in mud comment . A thousand pumpkins

place in one city is certainly an unusual promotion, whether you actually have
a thousand or not. Perhaps you'll wish to do it with 500,

Don Keyes
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