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SALES IDEA ( Dickie Rosenfeld, Sales Mana,

Bob Ring has just purchased River

KILT was able to obtain some extra money from this account by utilising the

ringing of a telephone at the open and throughout the spot, Bob Ring answers

"y

the phone and says, ""Yes, we sell Chrysler-Plymouths,
This might be a good hook to g ALY account whose name
.vl ,(V

COMPETITOR'S COMMERCIAL ( Dickie Rosenfeld,

Tommy Pope Homes on KTRH

"Ladies and gentlemen, here we are at the construction site of
another one of those beautiful Tommy Pope Homes, Tommy
himself is always vitally interested in the exact construction
to his specifications, of a Tommy Pope Home, As a matter
of fact they are laying the foundation of this home today and
there is Tommy looking inside the truck delivering cement

to make sure of its proper consistency, FPerhaps bhe will
come down and say a few words to us about those fine Tommy
Pope Homes, LOOK OUT, OQOK OUT TOMMY, YOU'RE
GOING TO FALL IN THE CEMENT TRUCK!'"( At this point
hollering and grinding sound effects are heard )

"Well, it's like we always say, folks...thare's a little bit of
Tommy in every Tommy Pope Home! "

SALES IDEA ( Dickie Rosenfeld, Sales Manager, KILT )

Dickie suggests a twist on one of our old Christmas promotions which
have called "Christmas Cards in Sound", In these, our employees give quic
Christmas greetings in their own voices and are identified by nam
suggests selling this idea to firms and letting their employees
Christmas'', along with 2 short meessage.
the client is bound to end up with »

about the number of people who h«
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Bob Ring has just purch
KILT was able to obtain some extra money from this account |

ringing of a telephone at the open and throughout the spot,

the phone and says, ""Yes, we sell Chrysler~FPlymouths,

L 2 ol " 4 q ey :
This might be a good hook to get any account whose name is "Ring"

SOMPI)?L!:EC)R‘S COMMERCIAL ( Dickie Rosenfeld,

Tommy Pope Homes on KTRH

"Ladies and gentlemen, here we are at the construction site of
another one of those beautiful Tommy Pope Homeas Tommy
himself is always vitally interested in the exact construction
to his specifications, of a Tommy Pope Home. As a matter
of fact they are laying the foundation of this home today and
there is Tommy looking inside the truck delivering cement

to make sure of its proper consinstency, Perhaps he will

come down and say a few words to us about those fine Tommy
Pope Homes IT, LOOK OUT TOMMY, YOU'RE
GOING TO FALL IN THE CEMENT TRUCK!'"( At this point

hollering and grinding sound effects are heard )

""Well, it's like we always say, folks there's a little bit of
Tommy in every Tommy Pope Home! "
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Tedson makes a guy feel like a man!
What, dear?

I said Tedson Rambler makes a guy feel like a really big wheel!
Are you listening to me?

M-mem, Just reading about the gorgecus new Rambler, , . say here
they were voted "Car of the Year'' by Motor-Trend magasiae,

Sure can see why,

Out in Hamburg, at 505 Pierce Avenue,

Pierce Arrowl!l!l!

Pierce Avenue! (Chee) Tedson Rambler doesn't push a guy around«e«-
lets him take his own sweet time about buying a Rambler, . . kind of old
fashioned, makea you feel Tedson really cares that a guy's happy about
every aspect of his new Rambler,

Says here, Rambler's got low first-cost, low up~keep, and low
oporating coste, too., Prettiest colors I ever saw, .. look at this one
in the ad, ., exactly the ¢olor of your eyes, huh?

Don't you care at all what 1'm telling you about Tedson Rambles?

Ted? Ted? 1 dida't know Ted had any kids! Ted's son's got a
new Rambler, huh?

NO, NO, Tedson Rambler at 505 Pierce Avenue in Hamburg!
Wish WE could have a Rambler,
We DO have, dear,

We DO 7

I've boen trying to tell you, ..l just bought it at Tedson Rambler in
Hamburge.s«.«.,and it's axactly the golor of your eyes,

DARLINGI!!!
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COMPETITOR'S COMMERCIAL( Dickie Rosenfel ale ) nage: KIL1

World of Color TV on KPR( Have you se the beautiful
show out on San iwhp-- featuring six, count then X gorgeous models on stag:
- -1 . 5 ) )
at all times? And ! mean gorgeous Let me tell you, these beautiful odels

are the kind you want to take home after the show and, as a matter of fact, they

want you to take them home Tonight why don't you come out tothe World of
Color theatre on San Felipe, it's free, and sit down in our comiortable saats
and enjoy watching any one or all of our mods ls on stage, etc., ot {

into the standard Color TV pitch )

b

CREATIVE SALES IDFA { Dickie Rosenfsld. Sales Mans r, KILY
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and 10 scoreboards Sunday for the entire footl Ml s«
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Arrow Insurance idea... continued
- #3 -

ANNCR/COLD: Test your driving skills...now...on "Drive/Rite".
You may win a $25 savings bond from Arrow Insurance!
This is "Drive/Rite" number one. Answer “"true" or
“"false"

SOUND OF AUTO MOTOR RUNNING

KJKCQ_F?7UVEhEF"VbUTrc driving a considerable distance at night.
In order to stay alert and awake, you sing, chew
qum, change driving pace, and keep your eyes moving!

ANNCR #1/0VER MUSIC: Answer "true" or "false" and mail with
your name and address to "Drive/Rite" number one.
WDGY, Minneapolis 20. Our pick of the correct
answer wins a $25 savings bond from Arrow
Insurance! (STINGER) (AUTO HORN)

BEST NEW COMMERCIAL APPROACH

Mutual Leasing in Miami (a car retail outfit) is pitching a

campaign on the basis that it is ridiculous to purchase a car

that drops in value the moment you leave the dealer and also

depreciates so much each year, They then go on to tell how
~—_much more economical it is to lease a car.

BEST NEW COMMERCIAL APPROACH - WTIX

5

Dick Bohn Ford 1s selling a Ford for the price of a transmissior
or motor overhaul. Copy mentions the price and type of overhaul
by name and urges listeners not to put anymore money in their
old clunker car. Otto reports that the copy was so strong

that they wrote 93 deals on the Easter weekend...mostly people
with 1960 or loder models,

8ES

OR-THE-AIR PROMOTION

¢t of

WOAF in Kansas City recently ran a promotion which got a lot of
mileage called "WDAF Dollar Days". Each hour they would ask
listeners questions about their programming or afr peraonffx.‘w,
and the listeners calling in with the correct answer won $1.00

ST PROMOTION IDEA - WDGY

They are running the "WDGY Natifonal Radifo Test" modeled after
the many TV specials on the same note. They are promoting the

o~

v

aage Nineteen -




Arrow Insurance idea... continued
#3 -

ANNCR/COLD: Test your driving skills,..now...on "Drive/Rite",
You may win a $25 savings bond from Arrow Insurance.
This 1s "Drive/Rite" number one. Answer "true" or
"false'

SOUND OF AUTO MOTOR RUNNING

ANNCR #2/0VER: You're driving a considerable distance at night.
In order to stay alert and awake, you sing, chew
qum, change driving pace, and keep your eyes moving.

ANNCR #1/0VER MUSIC: Answer "true" or "false" and mail with
your name and address to "Drive/Rite" number one...
WDGY, Minneapolis 20. Our pick of the correct
answer wins a $25 savings bond from Arrow
Insurance! (STINGER) (AUTO HORN)
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BEST NEW COMMERCIAL APPROACH

Mutual Leasing in Miami (a car retail outfit) is pitching a
campaign on the basis that it 1s ridiculous to purchase a car
that drops in value the moment you leave the dealer and also
depreciates so much each year., They then go on to tell how
much more economical it is to lease a car.

3EST NEW_COMMERCIAL APPROACH - WTIX

Dick Bohn Ford is selling a Ford for the price of a transmission
or motor overhaul. Copy mentions the price and type of overhaul
by name and urges listeners not to put anymore money fn their
old clunker car. Otto reports that the copy was so strong

that they wrote 93 deals on the Easter weekend...mostly people
with 1960 or loder models.

BEST ON-THE-AIR PROMOTION
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mileage called "WDAF Dollar Days“. Each hour they would
1isteners questions about their programming or air pers
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Page 2
WHAT IS THE BEST NEW COMMERCIAL APPROACH HEARD ON A COMPETITOR
THIS WEEK?

KNUZ (also KILT) Mel Croan Vollewagen  (KILT)

Anncyi This is sound of a rogulay Volkewagen
Sound: VW egcelerating
Anacy: Now, this is the sound of a Mel Croan VWI
" Sound: Repeat
Anncri Hear the difforenco! Well, there ial The Mel Croan VW {s Juot a little
' different. No, it's not roomler, faster ox prettior, .. it Juet soaras
80°~ i\t bao a look which saya,,,man, ,,those Mel Croon VW people
know how to care for mel That's why you vee so many Mol Croun
license plate holders around towan, He's the largoe pise economy
dealer on Old Spaniob Trail,

¢io
Bryant Air Conditioning & Heating = XTHT (KILT)
Thome of aspot is:

Anncys Did you know, ,.for oaly 80¢ o day you can enjoy the coraforte of Bryant
‘vear 'round climate coutzol?

Anncr 2: Why, that's less than I spend » day for cigarette!
Anncyr: Right, ,.and just thialk of the luxury you'll enjoy with Bryant,

Anncr 2: I've beon wanting to give up emoking anyhow =+ #0 =~ I'm off to the
nearest Bryant Dealor! (Tag)

e

WHAT IS THE BEST NEW COMMERCIAL APPROACH USED ON BTATION THIS
WEEK?

(WYSL)

Ten-~second "chipotoaks" coramercial, Using metronome to get
Iatro aznd background beat: “"Chipsteako! Quick 'nm Eaeyl
Chipsteaks! Quick 'a Easyl (reposted ,,. altoxansting mole and
ferale voices ... ending with female voice) .. .. Quick and Easy

Chipsteaks ("
gie

(KILT)
For Rainbo Roman Moal Bread, we ch.r;lg{,gd a combination spot & promo
giving listeners 5 basic facts about Roman Mesl Bread and loviting them
to "bent the pros" and write their own commercisl for Roman Meal Bread,

P att ‘Camavanwatad § e uyneria pruppnly A Lenr A
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CREATIVE SALES IDEA (Al Lurie, Sales Manager, KLIF)

I think Gordon covered this in a separate memo a short while ago, but
it is worth repeating after having heard it on the air on KLIN, They have sold
the '"Cowboy Play~of-the~Week'" to Doran Chevrolet, and it runs ten times a
week in Monday and Tueeday drive time;, It is a very interesting and exciting

little package,

COMPETITIVE COMMERCIAL (Dickie Rosenfeld, Sales Manager, KILT)

Brockstein's, a Houston Mugic Store, is using a clever back-to
school type commercial which doesn't necessarily have to be tied into the
backeto~school theme, The spot starts with the sound of a tuba, and the
announcer says ''the big" , then comes a flute, and the anaouncer says ''the
small", then the base drum, and the announcer says ''the wide'', then the
oboe, and he says ''the tall”, He then goes into a real pitch 'regardless of
the size or the price, whether your child can play or is Just taking lessons

Brockatein's has just what yon arve looking for, ., ete, "

COMMERCIAL IDEA (Dickie Rosenfeld, Sales Manager, KILT)

They have come up with a commerc¢ial for the Minute Man Car Wash,
using @ gimmick voice supposed to be that of the car talking, Written humor-
ously it gives a description of the process Minute Man goes through as the car
is being washed, The car tells how nice the sudsy soap feels, getting the dirty

old grime off and how nice the warm water feals, etc




CREATIVE SALES IDEA (Al Lurie, Sales Manager, KLIF)

I think Gordon covered thia in a separate memo a short while ago, but
it is worth repeating after having heard it on the air on KLI¥, They have sold
the "Cowboy Play-of«the-Week' to Doran Chevrolet, and it runs ten times a
week in Monday and Tueeday drive time; It is a very interesting and exciting

little package,

COMPETITIVE COMMERCIAL (Dickie Rosenfeld, Sales Manager, KILT)

Brockstein's, a Houston Music Store, is using a clever back-to.
school type commexcial which doesn't necessarily have to be tied into the
back-to~school theme, The spot etarts with the sound of a tuba, and the
announcey says ''the big" , then comes a {lute, and the announcer says ''the
small"”, then the base drum, and the annocuncer says ''the wide'', then the

eboe, and he says ''the tall", He then goes into a real pitech ''regardless of

the sise or the price, whether your child can play or is just taking lessons

Brocksatein‘s has just what vou are looking for...otg. "
y g

COMMERCIAL IDEA (Dickie Rosenfeld, Sales Manager, KILT)

They have come up with a commercial for the Minute Man Car Wash,
uging a gimmick voice supposed to be that of the car talking, Written humor-
ously it gives a description of the process Minute Man goees through as the car
is being washed, The car tells how nice the sudey soap feels, getting the dirty

old grime off and how nice the warm water feels,
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CREATIVE SALES IDEA { Dickie Rosenfeld ales Manager, KIL1

T asrv Month oAb :
June Dairy Month : Contact milk producers association in your
— —
area and sell on idea of pushing all milk product: In order to create big splash
for campaign, have air personalities compete in cow 1 Mlking contest inconspicuous
location.
it # #

LOCAL NE WS STORY ( Brad Messex, Man: ging Lditor, KIL1

We had a call from a woman ¢ alling KILT soliciting help in getting

the SPCA to pick up a dog which had been sitting beside the body of its co: \panior

4 "

on a county road for three days, The dog, we named him "Sunday'' because that
when he was first seen there, had refused to leave the spot; even went into a ditch

when the body of the companion was shoved into that muddy area, We got SPCA

and a doggone good feature story,

CREATIVE SALES <PORGRAM IDEA ( John Borders, Program Director, KLIF

Graduation gift suggestions: perhaps specials from department store,

drug chain, etc,

4

PROMOTION ( Larry Vance, Promotion Co~Ordinator, WYSL )

"National Realtor's Week' == ( May 22nd~28th ) National public
relations man for realtors was contacted in Washington, Forthcoming in the mai
will be a group of 30-second educational spots, telling individuals why the y shouls
go through a real es

these spots to local realtor or local realtor's associatio




location.

o Il +Q1
’
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BEST NEW COMMERCIAL APPROACH BY COMPETITOR

WWWW - Richman Brothers Clothes - 60-seconds- heard on WJR

Male Voice: (whisper)...Here I am in Richman Brothers Hmmmmeam, , .
Nobody Tooking...I think I'11 just take this scissors
and cut a small hole in the lapel of this Richman Brothers
suit,

Control: Sound of scissors and cutting,..

Male Voice: (still whispering) There! Now I'11 just stand over here
in the corner and watch what happens...(voice fades with
his footsteps...)

Male Voice (2); (whistling, walking, stops abruptly) Hey! What's this?

A small hole...Hay! George...Come ‘ere! Lookit this hole
in one of our suits)

Male Voice (3): (walking quickly) What? You're right! A hole! Hey Fred,
Hurry. Angelo! Come here!

Many Male (all topping one another, walking, running, muttering,

Voices sounding quite disturbed,..) A Hole! Lookit that! What is
it?

Announcer: The 700 tailors at Richman Brothers Clothes really notice the
little things...and all of Richman Brothers 700 tailors care
about the suits they make for their customers, When it comes
to fitting suits, the tailors at Richman Brothers believe 1t's
the little things that are important. Visit one of the 700
tailors at Richman Brothers tomorrow.

WWWW - Can hardly be considered a "commercial approach", but W/4 programming has had
quite an impact on the Detroit market:

WJBK, WCAR, WXYZ and WJR are all beginning to use "first-person® Public Service
Announcements as pfioneered by McLendon and W/4 in Detroit. But there's one
important difference: announcements recorded by other stations fail to mention
respective call letters...as tfe-in with executive voicing spots.

WABX-FM. . ."Phase Four...psychedelic rock" -« within the last ten days has
begun to announce weather as the"Phase 4-Cast", copying W/4's "W/4-Cast"

WQTE...very gradually, and without on-air or outside promotion, has bequn to
rejuvenate its music. Some of the Wayne King and Guy Lombardo has been re-
placed by Tony Bennett, Nancy Wilson, John Gary, and Frank Sfnatra It 1s
rumored that WQTE will event 11y drop the "gerfatric" music Tor a sound
similar to W/4's

KLIF = Garland New Car Dealers radio spot on tent sale at Fed Mart parking lot.
Excitement of having all dealers competing 1n one place.

BEST NEW_COMMERCIAL APPROACH USED ON STATION

KLIF - Pepsi Possee - take off on Johnny Cash

KLIF - Glamorene -~ National spot "Don’t let a garden grow in your carpet..
spot available on request

ol 4




BEST NEW COMMERCIAL APPROACH BY COMPETITOR

WWWW -

LI
ahnn -

KLIF =

Richman Brothers Clothes = 60-seconds- heard on WJR

Male Voice: (whisper)...Here I am in Richman Brothers, Hmmmmwm,,,
Nobody looking...I think I'11 just take this scissors
and cut a small hole in the lapel of this Richman Brothers
suit,

Control: Sound of scissors and cutting,..

Male Voice: (still whispering) There) Now I'11 just stand over here
in the corner and watch what happens...(voice fades with
his footsteps...)

Male Voice (2); (whistling, walking, stops abruptly) Hey: What's this?

A small hole...Hay! George...Come ‘ere. Lookit this hole
in one of our suits)

Male Voice : (walking quickly) What? You're right: A hole. Hey Fred,
Hurry. Angelo. Come here.

Many Male (a1l topping one another, walking, running, muttering,

Voices sounding quite disturbed,..) A Hole! Lookit that! What is
it?

Announcers: The 700 tailors at Richman Brothers Clothes really notice the
little things...and all of Richman Brothers 700 tailors care
about the suits they make for their customers, When 1t comes
to fitting suits, the tailors at Richman Brothers believe 1t's
the 1ittle things that are important, Visit one of the 700
tailors at Richman Brothers tomorrow.

Can hardly be considered a “"commercial approach", but W/4 programming has had
quite an impact on the Detroit market:

WIBK, WCAR, WXYZ and WJR are all beginning to use "first-person® Public Service
Announcements as pioneered by McLendon and W/4 in Detroit. But iLiere's one
important difference: announcements recorded by other stations fail to mention
respective call letters...as tie-in with executive voicing spots.

WABX=FM. . ."Phase Four...psychedelic rock" - within the Tast ten days has
begun to announce weather as the"Phase 4-Cast", copying W/4's "W/4-Cast".

WQTE...very gradually, and without on-air or outside promotion, has begun to
rejuvenate 1ts music. Some of the Wayne King and Guy Lombardo has been re-
placed by Tony Bennett, Nancy Wilson, John Gary, and Frank Sfnatra, It is
rumored that WQTE will event 11y drop the “gerfatric" music Tor a sound
similar to W/4's.

Garland New Car Dealers radio spot on tent sale at Fed Mart parking lot.
Excitement of having all dealers competing 1n one place.

NEW COMMERCIAL APPROACH USED ON STATION

Pepsi Possee - take off on Johnny Cash,

Glamorene - National spot “Don‘t let a garden grow in your carpet...” entire

spot available on request.
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PROMOTION IDEA NEEDED

WYSL - With Holidays coming up... WYSL thinks a few thoughts toward
something different for Thanksgiving and Christmas would be
helpful to all of us.

NEW AND CRATIVE SALES IDEA SOLD OR PROPOSED

KLIF - KLIF is running station contest that anyone with transistor tuned
to KLIF at State Fair and stopped by KLIF roving reporter gets
silver dollar. Proposed Crabtree Electronics buy ID schedule
plugging cheap transistors on day before and day of Juniaw High
and High School day at Fair,

Key Oil Company -~ Prospect has several truck stop locations in
and around Houston, Idea is to sponsor all night show from 12
Midnight to 5:30 AM, when most of the big trucks are rolling,
Special feature of show is TRUCKER'S INFORMAITION EXCHANGE
where drivers seeking, or giving, information about old driver
buddies drop information in box which is mailed to station weekly
for use on show.

BEST NEW COMMERCIAL APPROACH BY COMPETITOR

KLIF - Zale's TV - great slogan « when you're thru playing games, see
Zale's. (close up of diamond engagement and wedding ring, )

Circus Nuts - Circus Nuts spot dramatizes a scene between Atilla
the Hun and & man about to be executed, It becomes obvious right
at the start that the parody is a play on the unlikely "femininity"
of Atilla, Atilla asks to be called "Hun,' or '"7Ti{llie" throughout
the spot. It ends with the Atilla shouting '"spare him. .. he likes
Circus Nuts,,."

BEST NEW COMMERCIAL APPROACH

KILT - Alaskan Stores - For Alaskan Stores women's wear chain, KIL'
produces a multi-recording of an event putting forth the idea of
"Wise buyers shop the Alaskan Way.'" As four line chant ends,
""Bononza'' theme bangs in, then fades under announcer selling
Alaskan's 55th Anniversary Bargain Bononzas Spot is a real
attention~grabber,

QUESTIONABLE MOVIE SPO'1S

KLIF - The Trip - rejected - simple don't want to advertise a film
extrolling the virtues of LSD - or even dealing with the subject

in a sensational manner,
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produces 2 multi-recording of an event putting forth the idea of
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Digest of Weekly Reports
‘Page 2,.. July 7, 1967

WDTM - WJIBK - "I've Got Your Number' announcer reads name and phone
number on air. If listener calls station within two minutes, he
becomes eligible for drawing of one of 15 new cars. "Keep listeningl"

.
Music: (Sentimental to set the scene)
Annc: This week is Agnes' 50th birthday so I asked her what she wanted
I told her I could save $35.00 on a movie camera at Fed Mart, ., 32, 50
on an expensive pair of ear rings,..and do you know what?, ,she started
crying...I've known her since grade school and she never cried before,
Then she said "You can also save $78.00 on a genuine engagement ring
at Fed Mart. you know.. Maybe Agnes has a good idea after all,

i & f

BEST NEW COMMERCIAL APPROACH USED

KILT - GULFGATE CHRYSLER PLYMOUTH
(Quietly cheerful hurnming in background)

Some of you like the quiet, careful way of doing things. .. thinking

a thickthrough, ., without pressure, ., without.rush, Looking before
you leap into doing something important, , .like buying a new car,
That's why you'll be glad to deal with Miles Hall Gulfgate Chrysler
Plymouth, Houston's newest Chrysler Plymouth dealer. .. with a new
way of doing things, Like really giving the fine service and courteous
treatment, like showing you the big lineup of beautiful new Chryslers
and Plymouths, ,.and leaving the decision to you. Fred Thomas and
Bob Carr are two of the Southern geantlemen at Gulfgate Chrysler
Plymouth, , , talk to them and try the new way of Miles Hal Gulfgate
Plymouth, . , Houston's newest Chry sler~Plymouth dealer, ,, near
Gulfgate at Exit Eight on the Gulf Freeway.

Park Edge Supermarket commercial:

If price is your reason for shopping any place, Park Edge can

more than satisfy you. But then any supermarket can give you

price - Park Edge gives you more.

Copy then enumerates, other reasons, wide aisles, wider choices, etc,

Jack Brown Buick

Jack Brown invites you to think,

followed by 20 seconds of music, followed by,

Now that you have had time to think, think of Jack Brown for your
next Buick,
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WHAT IS THE BEST NEW COMMERCIAL APPROACH USED ON STATION THIS WEEK?

(WYSL)
Hengerors Depty Storg

Anncr: Spring is here and the lamp posts are in bloom agoain at Hengerer's,
Man: Pardon, monsiecur - the lamp posts arc ia bloom?
Annca: Yes, all the lamp posts in Hangerer's Juvnior Lane are ia full bloom,

Man: How quaint, flowercd lamp poste, There 's some spocial significance
to this?

Anncr: . Of course, When lamp poots bloorm, the giriv come out,

Man: Ah, girls! Oui,

Anncy: They come to Hengerer's to get all the groovey, vew styles,
Man: Qui, oui, girlsl (mmm, smack)
Anncr: This is a wild year 3t Heagerer's, One of the wildes,
Man: Qui, oui,
Anncri ~ Mini dresees ave in,
Man: Mini dresses?
Anncr: You know - mini drossesl
Man: Ah, ouil Qo la lal
Anncr: Baby dresses. Real cuto,
i
Man: Oui babea,

Anncy: Little panty dresees. You know, tiny mini tunics over llacy paats
ruffle trim bloomers,

Man: Sacre bleu!
Anncr: See~through cages over body etockings in full or modified tent silhoueli\n,
Man: Qoocooow! Magrefiqua.

Anncr: Hengerer's has all the groovey, new looks for spring.




Quick! How do I get there?

Follow the flowered lamp posts to Hengorer's Juhior Lane at

Hengerer's Amherst of 3rd floor downtown,

fh

Mans For the Hengerer girl who has everything « the only drees ie a Lanz dresa.
Girl: Lanz means understated elegance.
Man: Lanz meana superb craftamanship,

Lanz means fabulous styling,

Lanz rneans money!

Now just a minute!

Hew dare you interject a crase commercial note ?

Who do you think you are ?

I'm sorry.
Man: At Hengerer's, a Lanz dreoe {6 above money. 1¢'s more a g \lowo Zhy.
Girl: Or a beautiful poem.

life, Elegant, omooth, sophisticated

r

Man: A Lanz dress ia a way o

Girls A Lanz dress shouts quality in a whisper,

Man: A Lanz dross is amart.

53yl \ . > & e £
S0 S o B 88 L0 Clageic

Ann S dress is expensive,
H

Wwill you ghut up7

Hengerer's will ghow the fabulous Lanz dress iine at 12:30 and 2:30 in
the 3rd floor Junior Department at Hengerer's downtown,
Man: And at 7 pm, Friday, March 10th at Hengerer's Amheret,

Anncr: Lock for the {lowered lamp post.




According to reliable sources at Hengerer's, this is the way Stanton
did it,

Girl: Excuse me, senor, What's that you are wearing?
(Fade in)

Man: This? Thia is my shirt,

I know that. But what kind of 2 shirt ie it? You see, I'm from Stanton
We're always looking for new designes

Oh, well this is a Mexican wedding shirt, 1 am going to a wedding.
Girl: Could you let me try it on for a moment ?
Man: You want my beautiful phirt?
Girl: Yes, just for a moment,
Man: Here on the street? Well,
Anncr: The girl from Stanton put on the beautiful, ruffled white Mexlican

wedding shirt. The effect was grzat., Stanton started to make

Mexican wedding shixt direeses,

You can sec the fabulous Mexican Wedding shirt dress at Hengerer's
downtown and Amherst,

Anncer: ft's by Stanton, a name to remember in junior faohions.

Girl: While jyou're there, sce the fun and fancy Stanton bloomeresdresacs.

Tiny, rini tunics over lacy pantn.

Anncr: = Stanton's cute chris ing *vess with tucks and J*.e and ribbons.

Harm=sr¢r's Junior Lane

o

Girl: Follow the [lowered lamp poste down

Man: Senorita, my shirt, my shirt, please,my ehirt. I'm late for the wedding.
{Board Fare)

2 al
Yhv

Dickie Rosenfeld needs a prornotional idea for an Independent Service Station chain

Bob Luther necdo an idea for Chrysler/Plymouth dealexs ansoclation. He also

needs an idea to turn on the Erie County Fair Committee.

guy
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to this?
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Man: Ah, girls! Oui,

Anncy: They come to Hengerer's to get all the groovey, vew styles,
Man: Qui, oui, girlsl (mmm, smack)
Anncr: This is a wild year at Heagerer's. One of the wildes:,
Man: - Qui, oui,
Anncr: ~ Mini dresses are in,
Man: Mini dresses?
Anncr: You know - mini drosses|
Man: Ah, ouil! Qo la lal
Anncr: Baby dresses., Real cuto,
'
Man: QOui babee,

Anncy: Little panty dresscas. You know, tiny mini tunics over llacy pants
ruffle trim bloomers,

Man: Saczre bleul
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Anncr: See~through cages over body stockings in full oz modified tent silhoueliyn,
Man: Oocooow! Magnefiqua,
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Ruick! How do I get ti
Follow the flowered lamp postes to Hengorer's Juhior Lane at
Hengerexr's Amherst of 3rd floor downtown,

1
o

¢
For the Hengerer girl who has everything « the only dress is a Lanz drevo.
Lanz rmeans understated elegance,
Lanz meansa superb craftamanship,
Lanz means fabulous styling,
Anncr: nz rneans money !
Girl: Now just a minute!
Man: How dare you intexject a crasa cemmercial note ?
Girl: Who do you think you are?
Aunncr: I'm sorry.
At Hengerer's, ar cop ie above raoney. 1t¢'e more a g vlowo shy.
Or a beautiful
A JLanz dress vay of life, FElegant, smooth, sophisticated,
A Lanz dress
Man: lLanz dross
Girl: A drese
Anncr:

Girl:

Henoerer's will show the fabulous Lanz dress line at 12:30 and 2:30 in
4

the 3rd floor Junior Department at Heageresr's downtown
Man: And at 7 pm, Friday, March 10th at Hengerer's Amheret.

Anncr: Lock for the {lowered lamp post.
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Anncz: According to reliable scurces at Hengereor's, this is the way Stanton
dia it,
Girl: Excuse me, senor. What's that you are wearing ?
(Fade in)
Man: This? Thia is my shirt,
Girl: I know that. But what kind of 2 shirt is it? You sce, I'm from Stanton

We're always looking for new designes

Man: Oh, well this is a Mexican wedding shirt, 1am going to a wedding.
Girl: Could you let me try it on for a moment ?
Man: You want my beautiful shirt?
Girl: Yes, just for a moment,
Man: Here on the street? Well, all right,
Anncr: The girl from Stanton put on the beautiful, ruffled white Mexican
wedding shirt., The effect was grezat. Stanton started to make
o >

Mexican wedding shixt diresses,

Girl: You can see the fabulous Mexican Wedding shirt drees at Hengerer's
downtown and Amherst,

Anncer: it's by Stanton, a name to remember in junior fashions.
Girl: While jou're there, sce the fun and fancy Stanton bloomeredrensos ,

Tiny, mini tunics over lacy pants,

Anncy: = Stanton's cute christening dvess with tucks and 1" .e and ribbons.
Girl: I'ollow the flowered lamp poete down IamgsTex'e Junior Lane

N an-* [~ P . aer alyiee . shirt | ¢ .y ehire Iy late for the wedding
ivians wecnorica, my sbari, my ehirs, picase,.rmy eniri. A M iatle ' n wedding
{Board Fare)
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PROMOTION (Larry Vance, Program Director, WYSL

"High school football forecast" Extremely good talk getter for
afternoon drive man. Every Friday afternoon before Friday night highschool footba
games Larry Vance will run down list of games to be played and make his predictions
as to who will win, At times Larry will go way out on a limb and predict low standing

team to win over top rated team, This promotion will cause a good deal of phone-in

response and letter response, Could allow a few students to call in and berate Vance F
-
a

for predictions or congratulate him as the case might be, Could use taped voices
high school cheerleaders during forecast etc This football forecast might be sold to
area teen hangout with commercial messages requesting teens to stop in after the
game for food and drinks etc. Might mention that the announcer doing forecast should
use school colors, mascots names, etc
Ty

PROMOTION (Larry Vance, Program Director, WYSL

"American Indian Day Promo" Sept. 23rd is National American
Indian day., This area (Buffalo) is the home of several well known Indian tribes
Seneca, Mohawk, Iriquois, etc. In addition to running WYSL promos in tribal tongue
currently thinking about asking all WYSL listeners of Indian descent to submit cards
or letters containing names and addresses, WYSL goodguys will draw one winne:
supply him with free haircutes for a year, Listeners would be invited to sent ente:
entries to '""Scalp lock'" WYSL radio, Buffa
Note: This good for all stations, especiall) Texas Don Keyet

W, St
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for predictions or congratulate him as the case might b Could use taped voices ol
high school cheerleaders during forecast etc I'his football forecast might be t

teens O H'(‘SJ in after the

area teen hangout with commercial messages requesting
dl‘)l*‘» fjorecast shouiad

game for food and drinks etc Might mention that the announce:

use school colors, mascots names, el

PROMOTION (Larry Vance, Program Director, WYSL

"American Indian Day Promo" Sept ’3rd is National Amer )
Indian day. This area (Buffalo) is the home of several we known Indian tribes
Seneca, Mohawk, Iriquois, etc In addition to running WYSL promos in tribal | Qe
currently thinking about asking all W7 SL listener { Indian descent t ubmit \,
or letters containing names and addresses WYSL goodguys will draw one winne ¥
supply him with free haircuts for a year Listeners would be i: C s ent e
entries to '"Scalp lock" W YSL, radic Buffale
Note: This good for 2l statior especially Texas Don Keve
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,b"’_liébllﬁﬁ‘_‘fx‘ Bob Luther, Managezr

Electi Year 8 d Dig i1 ) X M ( i Y ' Lrant
.11 v date Ire

merchandising Note from DK: 1 at¢ ! this has to do with Gra 8 6f




Rgels another special

parents get gift

EROPAO:I'K() N John Borders

Collector's Co
in evening during which informatior } exchanged on
¢ | 4

s 'depil

sample card "Bobby Jones of 330

I'm Walkin' for any early Elvis Presley Hit'

throw in occasionally

EFFICIENCY IDEA Heber Smith

This really comes unde:
but several inquiries which I nade in the past twe
larger co-op funds being mad 11k » in appliance, floc
fields Co-op money has bee: vai r a long time
presently available

prevail in other markets

3Nl Sec
Clancey can
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Budweiser Beer:
Sound effect { Horse neigh )

That's me, the last of the Indian scouts. Talk about a dyin' induustry. The last
time I ever saw a smoke signal, it turned out to be a blonde lookin' for an
ashtray. While I was givin' her the Indian sign, her spouse shot me in the back
with an arrow...a Pierce Arrow, Only thing pulled me thru is Budweiser., Ah,
yes, Budweiser. The best reason in the world to drink beer. Would an old scout
tell you a falsehood? Budweiser, best reason in the world to drink beer,

#t # #

WHAT IS THE BEST NEW COMMERCIAL APPROACH USED THIS WEEK?

Skillers - Hame beauty aids.

ANNCR: Ladies, does your husband laugh when you sit down at youar make~up mirror?
Do your children run screaming from the room when you appear with s wire, brushes
and tape hanging from your face? Does your dog whimper when you come in with
mud caked over what used to be your face? And, even after you've spent hours

with these beauty treatments, does your skin still feel like parchiment, and look

like hardened cement? And your husband says you still don't look like Ursula
Andress? Skillern's has solved your problem forever, After years of chemical
research, Skillern's has found that nobody is going to look like Ursula Andress,

not even Julie Christy, ( dramatic pause ) but you can look yourself at your very
best by coming to the beauty section of Skillern's, where you can get eight ounces

of Bonne Bell Ten-O-Six lotion for three dollars, twelve ounces of Tussy's Pink
Cleansing Cream for two dollars, At Skillern's. And if your husband still laughs,
give him a judo chop in the neck!

M. Hyman & Son - "Are you a big enough man to fit into our clothes ?" ( Specialize
in hard-to-fit, big size men, )

Rayco seeks to come back stronger in Houston Market and is doing so with exclusive
schedule on KILT and with KILT handling copy theme of:

#1 - What do you know about Rayco?
#2 - Well, they gave you lots before and now they're even giving more.
#1 - Well, what do you know?

This has dramatic production and is used as opening and close for Rayco spots,
. " ate 3 . . il
In between mufflers, seat covers, tires, etc.,, are sold. Their business is up!
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Skillers - Hame beauty aids.
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schedule on KILT and with KILT handling copy theme of:

#1 - What do you know about Rayco?
#2 - Well, they gave you lots before and now they're even giving more,
#1 - Well, what do you know ?
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PROMOTIONAL IDEA ( Stan Rich

ot 3 A " 2 S
A LDagte wWith A olal } CO 18 8 ual only in that

the star in this case is a female and obviously the contest is designed to

appeai to boys. is Annette Funicello, who is coming to Dallas

'} ol  Jgnr . | |
BSeach Xarty

to promote her new movie

Arrangements have been made for one of our listeners to

‘'win a date w Annette' for the evening. The usual accouterment will

be furnished by KLIF,

G‘“Ol\ilgg'l:l'gq%'s CQ?{IME}S(}&A!’_( Dickie Rosenfeld, Sales Manager, KILT )

KPRC. This spot was done in

cwpme

" A o ~
B l')b..!.-{u‘“ SHAE L(.‘P\(.:A./.U.AT.’.B Q1

German accent. A man on the street interviewing a German ski instructor who

was driving through Houston from Bavaria. He is on his wey to the Mojave
Desert to teach sand skiiing. He explains how sand

rope around a camel’s hump and hitting him on the

instructor complains of the terrible heat in Hous

selling him a FrigiKing Air Conditioner for his car

commercial,

PROMOTIONAL IDEA ( Johnny Borders, Frogr

DJ Promos- written and produced a

. « example




 date with Annett ne rening ¢ usual aggoute:

d by KLIF,

R'S COMMERCIA

.

man on the st et v

as driving
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visit him with a tape recorder or if it's an out of town game, a long distance
telephone interview., Either way, the coach's comments are recorded and
are incorporated into a commercial the following day.

All of these three ideas would make for extremely interesting
commercials and certainly should provide an entre to those aceounts whom

you know to be sports minded.

:SJOPY AP?I}QAQ%( Don Keyes )

I notice that a local bank in Charleston, Illionois, is utilizing a
series of institutional commercials which go something like thie.

The voices of small children are recorded at the opening of the
spot. These children say, in effect, '""Please drive carefully when driving
in school zones and don't run over me.'" After this little safety messdage,
an executive of the bank ie heard saying that these safety announcements
are presented by his bank as a public service for the benefit of motorists
as well as school children, and that they are sponsored by his bank, '"Where
saving money is our business and saving lives our hobby. "

Should you run across a bank that likes institutional advertifing
such as this, this idea might prove useful.

PROMOTIONAL IDEA ( Sten Richards, Program Director, KLIF )

"The Summer Sounds of Music'' Contest. While this title b
resemblance to the contest, the mechanice of the contest are worth passing

along to you.




‘

visit him with a tape recorder or if it's an out of town game, a long distance
telephone interview. Either way, the coach's comments are recorded and
are incorporeted into a commercial the following da
All of these three ideas would make for e tremely interesting
commercials and certainly should provide an entre to those accounts whom
you know to be sports minded.
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COPY APPROACH ( Don Keyes )

I notice that a lacal bank in Charleston, I lionois, 1s utilizing a
serles of institutional commercials which go something like this.

The voices of small children are recorded at the opening of the
spot. These children say, in effect, '"Please drive carefully when driving
in school zones and don't run over me.'" After this little safety message,
an executive of the bank is heard saying that these safety announcements
are presented by his bank as a public service for the benefit of motori
as well as school children, and that they are sponsored by his bank,
saving money is our business and saving lives our hobby.

Should yuu run across a baank that likes institutional advertifing

such as this, this idea might prove useful.
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The people at Wendell West 7T ravel Service know you're looking
for, and demand, the best in transportation, hotel accomodations,
and all land arrangements, To assure yourself of complete and
comprehensive planning for that trip, call 781-8267 and make an
appointment with Ade Lurie, or drop a note to the Wendell West
Travel Service at 450 Post Street, San Francisco, Wende!l

West Travel Service helps you make that trip abroad, and helps
you while you're there. ..complete service, complete satisfaction -
Wendell West Travel Service - San Francisco,

Planning a trip of a cruise? Yoau want expert help in making those
travel plans, axnd you'll get it with the Wendell West 7 ravel Service
Their new office, at 450 Post Street, just off of Union Square, is
under the expert guidamce of Ade Lurie, a veteran of 20 years in
the busziness of belping international travellers with their plans
Whether you are a seasoned traveller, or travelling abroad for
the first time, the staff at Wendell West 1ravel Service will
advise and assist you in making that trip one of maximum anjoy
ment, Call their new office at 78]1-8267 and make an appointment
with Ade Lurie, or write the Wendell West Travel Service at

450 Post Street, Sam Francisco, for further information

Teanagers make news, A news type vignette several times per
day about outstanding young teemnagers and their accomplishments
in the field of art, academic record or special community ‘avolve
ment, Two food chain stores very interested,

KOST - Bendini Fertilizer' (Regional Account - theme: ''The end of the
weed is coming,' Spot opens with Street prophet shouting in
voice of doom' the emnd of the weed is coming.”" He is then
approached by a hippie and they proceed with the commercial
I'11 try to get a dub of these spots because they are very funny
and very well done, Bandini has built their entire ad campaign
radio, TV, print - on this theme,

MOST UNUSUAL COMMERCIAL APPROACH _

KABL - Redlick's Furniture - Due to curreat San Francisco newspaper
strike account bought one week schedule and told listeners they
had never before used radio advertising of any kind, "Frankly
we're testing radio and if our storewide clearance sale is
sucgessful at all we may continue on with radio after the strike
is over.," Sale is continuing and we have another two week

schedule,
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450 Post Strees, San Francisco, for further information

Teanagers make news. A news type vignette several times per
day about outstanding young teenagers and their accomplishments
in the field of art, academic record or special community Lavelve
ment, Two food chain stores very interested,

KOST - Bendini Fertilizer' (Reglonal Account -~ theme: 'The end of the
weed is coming,'" Spot opens with Street prophet shouting in
voice of doom'' the end of the weed is coming," He is then
approached by a hippie and they proceed with the commercial,
I'll try to get a dub of these spots because they are very funny
and very well done. Bandini has built their entire ad campaigs
radio, TV, print -~ on this theme,

MOST UNUSUAL COMMERCIAL APPROACH _

KABL - Redlick's Furniture - Due to current San Francisco newspaper
strike account bought one week schedule and told listeners they
had never before used radio advertising of any kind, "Frankly
we're testing radio and if our storewide clearance sale is
successful at all we may continue on with radio after the strike
is over," Sale is continuing and we have anether two week
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NEW AND CREATIVE SALES IDEA

X-TRA~ Making one~half cash, one~half trade pitch to Market Basket
Markets, Trade would be for market chain to pay for printing
of X-TRA News emergency stickers which would list the fire
and police departments phone numbers,

BEST NEW COMMERCIAL APPROACH USED

KABL - London Fog Coats = Announcements begins with women's voice
giving a completely fouled up weathex report for perhaps ten
or fifteen seconds, Announcer then comes in and says '"At least
75% of the people don't understand such weather reports 80% of
the time but you don't really need to know the weather conditions
anyway when you have an all purpose London Fog Coat etc, .,

BEST éUGGESTION QUTSIDE STATION.ON HOW TO IMPROVE STATION

KABL - Suggestion was made by a boating enthusiast that KABL give
boating tips and information about tides, weather, etc, during
weekends when many hundreds of boats are out, Might not be
a bad idea for stations serving areas where boating interests
are widespread,

STAFF MEMBER WHO CONTRIBUTED SOMETHING UNUSUAL

KABL - Office Manager, Mary Ann Nelson, suggests an upgrading and
modernization of office equipment which, in the long run,
effects any number of economies,

BEST LOCAL BEEPER REPOR

KILT - KILT's best local beeper, or series of beepers, was broadcast
Wednesday afternoon, November 22nd. It was novel in nature,
revolving around the 200-millionth baby born in the U,5, A
blue~eyed boy born to a Houston couple at 10: 01 AM the 20th
was chosen as typical of the 200~millionth U,S, citizen because
the census bureau predicted that 10 AM that date was the precise
minute our population would reach that mark, We had tape with
the baby (courtesy a nurse) the mother and father and hospital
officials,
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Suburban Homes (KILT)
{Music ,,,Phone ring)

Hello, Chief? This is Max, Would you believe that I can buy a

home for only $11,9757 Chief, listen, You can buy a suburban home
inOak VWild for only $11,975, You can paint away the down paymaent, ,
or if you're a veteran, you pay nothing down'! Listen, Chief, These
homes have 3 or 4 bedrooms, 11/2 baths, 1 or 2 car garage, marble
top vanities, central heat and air, paneled family room, walk-in
closets and economical gas built ine, Chief,did you get the price?
Only $11,975. Now Chief, to get to Oak Wild, just go out the

Eastex freeway, left an Hopper, and follow the signs to Suburban Homes
in Oak Wild, It's only 10 minutes {rom downtown Houston, ., s0o what
do you say, Chief, Baby? (the number you have dialed). I told him
that you couldn't make a phone call on a shoe,

(Stinger;

King Submarine (WYSL)

Control: fhree sonar beeps

Anncr: It's ... KING SUBMARINE!

Control: one beep

Anncr: King Submarine, . .

Control: Dive! Divel

Anncr: Diving on Western New York with the biggest, the thickest..the
most delicious submarine sandwiches you've ever tasted! KING
Submarine! Up scope!

Control: Two beeps

Anncr: Down scope! There they are! Full speed ahead to the Four
big King Submarine locations |

Control: One beep

Anncr: Grant City, in the Clarence Malll

Control: one beep

Anncr: Main and Broad Street in Tonawanda|

Control: One beep

Anncr: 329 South Niagra near Kohler in Tonawandal

Control: "ooga horn' two blasts (cut 10)

Anncr: KING Submarine Sandwiches, .. look for the king on the sig:.]
Look for TEN tempting varieties, including Lenten special
Look for low prices, too.,, starting at just 59-cents at K'ng Submarine,

Control: One beep

Anncr: The winner in the war ageinst skimmpy machine-made sul/marine
sandwiches! All hail,,. KING SUBMARINE!

Control: First 10 notes of ""Rule Eritannia"

LIVE TAG: ldgten for "The Adventuree of King Submarine' on WYSLA




Suburban Homes (KILT)

{Music ,,,Phone ring)

(Stinger;

Hello, Chief? This is Max, Would you believe that 1 can buy a

home for only $11,975? Chief, listen, You can buy a suburban home
inOak VWild for only $11,975, You can paint away the down payment, ,
or if you're a veteran, you pay nothing down''! Listen, Chief, These
homes have 3 or 4 bedrooms, 11/2 baths, 1 or 2 car garage, marble
top vanities, central heat and air, paneled family room, walk-in
closets and economical gas built ins, Chief,did you get the price?
Only $11,975. Now Chief, to get to Oak Wild, just go out the

Eastex freeway, left an Hopper, and follow the signs to Suburban Homes
in Oak Wild, It's only 10 minutes {rom downtown Houston, ., so what
do you say, Chief, Baby? (the number you have dialed), [ told him
that you couldn't make a phone call on a shoe,
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Anncr:
Control:
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Control:
Anncr:

Control:
Anncr:

Control:

Ihree sonar beeps

It's ... KING SUBMARINE!

one beep

King Submarine, .,

Dive! Dive!

Diving on Western New York with the biggest, the thickest. . the
most delicious submarine sandwiches you've ever tasted! KING
Submarine! Up scopel!

Two beeps

Down scope! There they are! Full speed ahead to the Four

big King Submarine locations |

One beep

Grant City, in the Clarence Malll

one beep

Main and Broad Street in Tonawanda|

One beep

329 South Niagra near Kohler in Tonawandal

""ooga horn' two blasts (cut 10)

KING Submarine Sandwiches, .. look for the king on the sig.]
Look for TEN tempting varieties, including Lenten special
Look for low prices, too.,, starting at just 59-cents at K'ng Submarine,
One beep

The winner in the war ageinst skimpy machine-made su/marine
sandwiches! All hail,,. KING SUBMARINE!

First 10 notes of '""Rule Britanaia"

LIVE TAG: ldgten for "The Adventuree of King Submarine' on WYSLA




Van's Super Froesh Pizza (KILT)
B

Scene: A party--2 guy is building a atock of Van's Super Fresh Pizsza,
Man 1! Say that stack of pizza is gotting so tall it's beginning to leanl
Man 2: Why eure man~~haven't you ever eeen a leaning tower of Van's
Super Fresh Pizza?
wie
QUESTIONABLE RECORDS YOU CAME ACROSS THIS WEEK,

Bill Young, KILT, has banned the Tommy James & Shondells new release,
"We're Alone Now" «- suggestive lyrice,

‘J‘(l:;"
SOMETHING FOR WHICH 1 NEED A PROMOTION IDEA,

Dickie Rosenfeld, KILT, is looking for ideas for Savings & Loans ae KILT
is being by passed on too many echedules,

#ei

Al Lurie, KLIF, ie looking for a special feature of some type for a bank,
vit i

BEST SALES PROMOTION IDEA

February is National Bowling Month and to tie in with a local lene we are attempting
to plan a bowling tournament with the KILT decjays bowling against a group of
monlkeys from the Houston zoo, (KILT)

U

Dickie Rosenfeld suggests having only one person authosized to run the postage
meter as 80 many people do not underetand the rates,

e

Heber Smaith, KABL, saye that District Managers for All State Inourance
throughout the country have 2 good deal to say, not only about media selection,
but also specifics within that selection, 5,F, Ares Mansger has recommended
spot radio over print and TV in this market with very specific written
recommendation for KABL, Other District Managere may have same influence,

wire




Van's Super Fresh Pizza (KILT)

Sceane: A party--2 guy is building a stock of Vaan's Super Fresh Pizza,

Man 1: Say that stack of pizza is gotting o tall it's beginning to lean]

Man 2: Why eure man~~haven't you ever seen a leaning tower of Van's
Super Fresh Pizza?

e
QUESTIONABLE RECORDS YOU CAME ACROSS THIS WEEK,

Bill Young, KILT, has banned the Tommy James & Shondells new release,
"We're Alone Now" «- suggestive lyrice,

dit
SOMETHING FOR WHICH I NEED A PROMOTION IDEA,

Dickie Rosenfeld, KILT, is looking for ideas for Savings & Loans s KIL1
is being by passed on too many schedules,

#i

Al Lurie, KLIF, ie looking for a special feature of some type for a bank,
vt

BEST SALES PROMOTION IDEA

February is National Bowling Month and to tie in with a local lene we are attempting
to plan a bowling tournament with the KILT decjays bowling ageinst a group of
monkeys from the Houstoa zoo, (KILT)

it

Dickiec Rosenfeld suggests having only one person authorized to run the postage
meter as 80 many people do not understand the rates,

i
Heber Smith, KABL, says that District Menagers for All State lnsurance
throughout the country have a good deal to say, not only about media selection,
but also specifics within that selection, 5.F, Ares Maneger has recommended
spot radio over print and TV in this market with very specific written
recommendation for KABL, Otler District Managere may have same influence,

wird
















(TWO STEERS TALKING IN SLOW DRAWL)

AX'VE NEVAN BEEN SO NUMILIATED IN MAN LIFE. AN SAY IT'S AN OUTRIGHNT PLOT TO WIPE Ui

OuUT.

NOW WHO WOULD WANT TO DO A SILLY THKING LIKE THAT. THERE'S NOTHIN' MORE IMPORTANT

LN

TEXAS THAN US STEERS.

WEY WE'RE BORN AND BRED TO PRODUCE THRE BEST, THE TENDEREST BEEF IN THE WORLD....AND TAC E
PEOPLE AT SELFS ARE SELLING OUR SWIFTS PREMIUM GROUND LEAN CHNUCK BEEF ON NAMBURGERI

FOR ONLY FIFTEEN CENTS. WHY I'M ASNAMED TO SHOW MY WHITEFACE.

WKRY, SHOOT, SAM, YOU'RE GETTIN' ALL RILED UP OVER NOTEIN'. THOSE FOLKS AT BELFS KNOW ROW
TO MAKE THE VERY BEST NAMBURGERS IN TOWN, USIN' OUR PREMIUM BEEF, AND STILL KEEP TREIR

PRICES IOW.

BUT, HANK, DID YOU KNOW THAT ON WEDNEEDAY THEEY SELL OUR SWIFTS PREMIUM GROUND LEAN CHUCH

BEEF ON HAMBURGERS FOR JUST TEN

SURE, I'VE KEARD TELL OF IT. THEAT MEAN: 10TS OF TEEN-AGERE WITEOUT MUCK M NEY

JEANS CAN STILL FILL UP ON OUR GOOD BEEF.

YOU MEAN, HANK, YOU DON'T THINK IT'S A PLOT TO ERADICATE OUR FINE BREEDIN'?

COURSE NOT, SAM. IT'S JUST PLAIN GOOD BUSINES \T SELFS. PLENTY OF GOOD &

PRICES EVERYBODY CAN AFFORD.

I RECKON

PR ™ THC ITHE
) o (JLA/ LVO LU
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COMPETITOR'S COMMERCIAL ( Dickie Rosenfeld, Sales Manager, KILT ) f &

Uncle Johnny's Eggs on KTHT -~

The scene is a supermarket. Wolf whistles are beard in the
background.

"What is going on over at the dairy case?"

"it's those Uncle Johnny's Eggs again, boss They are so {resh
they're whistling at the lady shoppers!”

Grocer: "Well, let's go apologise to the ladies, since they've been lasulted,
and see if we can get those Uncle Johany's Eggs to shut up before
they wreck our business."

Grocer: "Ladies, we apologize, These Uncle Johnny's Eggs are so freah
they won't behave!"

1st lady: "Doa't apologize. They're so cute when they whistle,

2nd lady: "And they sure boost my ego, especially when I serve them to my
family!"

Anncr: "Get Uncle Johnny's Eggs at your favorite grocers, If you don't
see 'em, listen for 'em."

Fed

PROMOTION ( Dickie Rosenfeld, Sales Manager, KILT )

"Used a different twist on Santa Claus promotion to help sell the
Oak Village Shopping Center which is a small shopping center, We sold them on
the idea that they should concentrate on the people living in a four mile area
surrounding the center as they were boxed in from two sides with two d the largest
centers in Houston, The deal works like thie:

" Santa Claus is going to ride around in this area in a convertible and
we will air the streets he will take each day in their spots, He will be throwing
styrofoam snowballs to all the people outside to greot hira as ke rides down
the streets. They have 5, 000 of these snowballs and ia each one will be shoved
in the middle a piece of paper telling of the gift that they have won, They are
coming up with a big prize of a bicycle and go all the way down to gifts that
retail for 49 cents, When the people bring back the gift certificate to get their
gift, this will insure the center plenty of floor traffic plus the goodwill they
have created in the immediate vicinity, "

Féd




COMPETITOR'S COML‘.ERCIAL;( Dickie Rosenfeld, Sales Manager, KILT )

Uncle Johnny's Eggs on KTHT -

The scene iz a supermarket Wolf whistles are heard in the
background,

"What is going on over at the dairy case?"

"It's those Uncle Johnny's Eggs again, boss They are so fresh
they're whistling at the lady shoppers!"

""Well, let's go apologise to the ladies, since they've been lasulted,
and see if we can get those Uncle Johany's Eggs to shut up before

they wreck our business. "

Grocer: "Ladies, we apologize. These Uncle Johnny's Eggs are so fresh
they won't behave!"

1st lady: "Don't apologize. They're so cute when they whistle, "

2nd lady: '"And they sure boost my ego, especially when I serve them to my
family!"

Anncr: "Get Uncle Johnny's Eggs at your favorite grocers, If you don't
see 'em, listen for 'em."

Fre

PROMOTION ( Dickie Rosenfeld, Sales Manager, KILT )

"Used a different twist on Santa Claus promotion to help sell the
Oak Village Shopping Center which is a small shopping center. We sold them on
the idea that they should concentrate on the people living in a four mile area
surrounding the center as they were boxed in from two sides with two d the largest
centers in Houston, The deal works like this:

'"" Santa Claus is going to ride around in thie area in a convertible and
we will air the streets he will take each day in their epots, He will be throwing
styrofoam snowballs to all the people outside to greot him as he rides down
the streets. They have 5, 000 of these snowballs and in each one will be shoved
in the middle a piece of paper telling of the gift that they have won, They are
coming up with a big prize of a bicycle aad go all the way down to gifts that
retail for 49 cents, . When the people bring back the gift certificate to get thei:
gift, this will insure the center plenty of floor traffic plus the goodwill they
have created in the immediate vicinity




CONTROL: Standard-type open, and under...

ANNCR: WYSL introduces another new concept in radio

advertisingeeeecese. the silent commercial...

CONTROL: Bring up BG music for 20 secs, and under...

ANNCR: (Read one of the lines on attd. sheet.)

CONTROL: Standard-type stinger,




SILENT COMMERCIAL

#

knowlegable people hy it by the case...

Y

where particular people gather...

&

refines away harsh flavor...

x

take care of vour nest-egg...

&

only your hairdresser KNnows ...

&

don't you wish everybody did?...

€

and feel good again...

or your money back...

S

tops in quality...
with complete confidence...

milder, much milder...

=

and it never upsets your stomach...

X2 / .
7

F. S

just... because...

it'e our most important product...

<

you'll be so glad you did...

if you were born in 1863..

X

a title on the door...

S

=

try it, and see!l...
long as you're up...
the man who owns one,.
doesn't evervyoneZ...
it's unforgetable...

and leave the driving to us

N

)
put 8 you in the driver's

¥

o

you can tell it's swell...

3 ’ | . 'y - £
don't be half-safe...

<

K

don't let indigestion put you out of focus...

figh to sen the very best.

Fak

N

VYOUs # »

kindly...




Digest of Weekly Reports July 28, 1967

WNUS ~ Crossroads - World « from O'Hare Field, ) Another W=NUS first,
/ A Mcl.endon Station
v Gentlemen:

W-NUS is launching a series of capsule reports from world wide
travelers at O'Hare Airport, We will be using the combined
facilities of all the airlines in cooperation with the public relationas

staffs throughout the nation and in many cases world wide

Will you please have someone from your company call Miss Sheila
Hayden at W-NUS and she will send you the necessary information
on how to participate in this exciting broadcast,

Because W-NUS is an all news operation, we know that these
dI‘Op-‘in travel cap s11) ¢ r‘\']n)l‘l?‘ fromcelebrities and outstandir R
personalities from all over the world will provoke a brand new
listening interest throughaut Chicagoland on | 390 and 107.5 We
want to use the Seven Continents Restaurant opexmted by Carson,
Pirie Scott & Company as one of the most functional points for
the telephonic travel reports,

The McLendon Corporation has ex« ellent contacts in business,
industry and the amusement world and we at W-NUS will use these

contacts to make the Chicago travel reports a big success

THE SE REPORTS WILL BE HEARD EVERY HOUR FROM 6:00 AM
to 10:00 PM, SEVEN DAYS A WEEK,

Sincerely,

Cliff Johnson
Executive Assistant to General Mgr.

TEXAS GIANT FURNITURE

e e e e

Thie-idea 16 to set a new world's record for ""Rocking in a Rocking
Chair." Various salesmen will be rocking the chalir around

clock without stopping A 100 spot package has been prese:

i
keep the public informed as o the progress of the marathon and

sell rocking chairs at a good lead item price Rocking wll take

place in front of store to add to outside publicity,
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WNUS ~ Crossroads - World «{{from O'Hare Field,) Another W-NUS firat,

A Mcl.endon Station
Gentlemen:

W=-NUS is launching a series of capsule reports from world wide

travelers at O'Hare Airport, We will be using the combined

facilities of all the airlines in cooperation with the public relations
i

staffs throughout the nation and in many cases world wide

Will you please have someone from your company ¢ all Miss Sheila
Hayden at W-NUS and she will send you the necessary information
on how to participate in this exciting broadcast,

Because W=NUS is an all news operation, we know that these
drop~in travel capsule reports from celebritie and outstanding
personalities from all over the world will provoke a brand new
listening interest throughaut Chicagoland on 1390 and 107.5 We
want to use the Seven Continents Restaurant nl»(‘l.‘lvri by Carson,
Pirie Scott & Company as one of the most functional points for
the telephonic travel reports,

The McLendon Corporation has excellent contacts in business
industry and the amusement world and we at W-NUS will use

contacts to make the Chicago travel reports a big success
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T1HE SE REPORTS WILL BE HEARD EVERY HOUR FI
to 10:00 PM, SEVEN DAYS A WEEK,

Sincerely,

Cliff Johnson

Executive Assistant to General

TEXAS GIAN

This idea is to set a new world's record for ""Rocking in
Chair." Various salesmen will be rocking the chair aroun
clock without stopping A 100 spot package has been pres

keep the public informed as to the progres of the marathon and
sell rocking chairs at a good lead item price Rocking v 1l take

plaCC in front of store to add to outside publicity,




WHAT EXCEPTIONAL NEW AND CREATIVE SALES IDEA WAS EITHER SOLD
OR PROPOSED 710 A CLIENT THIS WEEK?

Jopan Ways Self Defense School (KILT)

Presented idea of buying commercials in the Alex Bennot! 7 alk Show. Spois sre
done in question and answer manner to stress benefits of self defenre training
and to overcome objections people might have of training due to fear of geiting
hurt, etc, This type of commercial fits Alex Benneit Show perfectly and can be
utilized to sell for health studios, dance studio or any endeavor involving self
improvement,

i

St. Patrick's Day Contest {WNUS)

"Why I'd like to kiss the Blarney Stone." Best entry gets an all expense paid
weekend in Dublin, , ,Iowa, So far have tied in three sponsors, ., and hopefully
will have the winners flown to Ireland at the expense of Pan Am. .. this is &
surprise kicker prize when they return from lowa,

e

Eagle Lincoln Mercury (KLIF)

Tape each car salesmen at dealership «= "I'm Jimmy Jones of Eagle Liacoln Mercury
and I say yes." <=« "I'm Joe Smith of Eagle Lincoln Mercury and I say yes, "
== etc, Spot ends -~ "Eagle Lincoln Mercury never says no,"

H44

WHAT 1S THE BEST NEW COMMERCIAL APPROACH HEARD ON A COMPE?17 OR
THIS WEEK?

Furniture store in Fort Worth on K¥JZ has spot describing furniture specials,
When the owner (who vioces his own commercials) gets to the price he says, "Oh,
oh, I can't mention it on the air -~ it's go low." Ends each spot with, "See you
in church," (KLIF)

 n

t‘;f!’

Fannin Bank (KILT)

Do you have a lazy, sleeping, thousand dollars that just isn't working for you?
.+« (sounds of snoring)....wake up that thousand and let it earn a laxzy 5% for you
while it's resting, Place your thousand in a Fannin "nest egg"” sccount for s minimwn

of ninety days, etc,, etc,

féd
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OR PROPOSED 10 A CLIENT THIS WEEK?

Jopan Ways Self Defense School (KILT)

Presented idea of buying commerciale in the Alex Bennotl 7 alk Show, Spois are
done in question and answer manner (o stress benefits of self defenre training
and to overcome objections people might have of training due to fear of geiting
hurt, etc, This type of commercial fits Alex Benneit Show perfectly and can be
utilized to sell for health studios, dance situdio or any endeavor involving self
improvement,

el

St. Patrick's Day Contest (WNUS)

"Why I'd like to kiss the Blarney Stone.'" Best entry gets an all expense paid
weekend in Dublin, , ,Iowa, So far have tied in three sponsors,, . and hopefully
will have the winners flown to Ireland at the expense of Pan Am, .. this i{s a
surprise kicker prize when they return from lowa,

e

Eagle Lincoln Mercury (KLIF)

Tape each car salesman at dealership == "I'm Jimmy Jones of Eagle Liacoln Mercury
and I say yes." <« "I'm Jos Smith of Eagle Lincoln Mercury and I say yes, "
== eotc, Spot ends -~ "Eagle Lincoln Mercury never says no,"

H44

WHAT IS THE BEST NEW COMMERCIAL APPROACH HEARD ON A COMPET17OR
THIS WEEK?

Furniture store in Fort Worth on K¥JZ has spot describing furniture specials,
When the owner (who vioces his own commercials) gets to the price he says, "Oh,
oh, I can't mention it on the air -~ it's so low.," Ende each spot with, "See you
in church," (KLIF)

dié

Fannin Bank (KILT)

Do you have a lazy, sleeping, thousand dollars that just isn't working for you?
..« (sounds of snoring)....wake up that thousand and let it carn a lazy 5% for you
while it's resting, Place your thousand in a Fannin "nest egg"” sccount for a minimwn

of ninety days, etc,, etc,

e










O
oA

COMPETITOR'S COMMERCIA ’~\ Dickie Rosenfeld, Sales Manager, KILT

RS

-

asadena Colonial Shop on KPRC -« Spot opens with soap opera type
organ music: Anncr: And now the continuing adventures of "Jack Headstrong, early
American boy." Brought to you by Pasadena Colonial Shop, the home of the world's

finest colontal furniture. As our story opens today, we find Jack Headstrong at the

headquarters of the lhion forces in the Hills of Pennsylvania, Voice: Hey Jack,
the enemy forces are getting closer. What can we do to save all this beautiful original
colonial furniture from Pasadena Colonial Shop from being damaged? It's such
fine, etc., etc. Jack: Friend, you can take it from me, They will never harm it if
you move it to the top of that hill over there. Voice: OK, men, move all this furniture
to the top of Bunkaer Hill,

#fé

HALLOWEEN PROMOTION ( Dave McKinsey, Program Director, KABL )

""Magic Day Promo' -~ On October 3let, KABL will sponsor a Halloween
party in behalf of a Bay Area charity, to be held at the "Carter-The-Great Magicians
Museum" in Earthquake Magoons. We're going to try to contact Houdini with a
medium. On-air promotion will be spooky stuff. Ticket sales for bash , climaxed

by the on-air Halloween show and replay of old Houdini seance made in 1936,

CREATIVE SALES IDEA ( Tad Van Brunt, Sales Manager, KABL )

We have a department store chain ioterested in a schedule to replace

a portion  the budget they are now spending in newspaper by virtue of the

introduction
of a storewide communication system supplying all departments with copy
schedule details. Department heads, armed with thie information, can «

f

cooperation and enthusiasm of the sales staff and therefore adc

success of the schedule.




COMPETITOR'S COMMERCIAL ( Dickie Rosenfeld, Sales Ma \ager,
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Pasadena Colonial Shop on KPRC ot ¢ with soap opera type
organ music: Anncr: And now the continuing adventures of "Jack Headst ‘ong, early
American boy." Brought to you by Pasadena Colonial Shop, the home of the world's
finest colonial furniture. As our story opens today, we find Jack Headstrong at the
headquarters of the Uhion forces in the Hills of Pennsylvania, Voice: Hey Jack,
the enemy forces are getting closer, What can we do to save all this beautiful original
colonial furniture from Pasadena Colonial Shop from being damaged? It's such
fine, etc., otc Jack: Friend, you can taka it from me., They will never harm it if

you move it to the top of that hill over there., Voice: OK, men, move all this furniture

to the top of Bunker Hill,

& 0P

HALLOWEEN PROMOTION { Dave McKinsey, Program Director, KABL )

"Magic Day Promo'" -« On October 31st, KABL will sponsor a Halloween
party in behalf of a Bay Area charity, to be held at the "Carter-The-Great Magiciane
Museum" in Earthquake Magoons. We're going to try to contect Houdini with
medium. On-air promotion will be spooky stuff, Ticket sales for bash , climaxed
by the on-air Halloween show and replay of old Houdini seance made in 1936

##é

CREATIVE SALES IDEA ( Tad Van Brunt, Sales Manager, KABL )

We have a department store chain interested in a schedule
a portion o the budget they are now spending in newspaper by virtu he introduction
of a storewide communication system supplying
schedule details, Department heads, armed with this informa

taff and therefore






















SPILLMAN FUR COMPANY
¥l
SPEC ON T4 FOR WEATHERFORD

(RECORD AT 74 AND PLAY AT 15 OR WHATEVER)

#1 Mink: I WONT STAND FOR IT. IT'S A DISGRACE TO OUR NORLE RLOODLINE.

#2 Mink: WONT STAND FOR WHAT....FOR WHAT?

#1 LOOK AT THIS SPILLMAN FUR COMPANY AD.,.JUST LOOK AT IT. FUR SALE...NATURAL
MINK STOLES AS LOW AS A HUNDRED DOLLARS...AND EVERYTHING IN STOCK DRASTICALLY
REDUCED. IT'S AN OUTRAGE.
BUT IT'S A SALE....THOSE AREN'T THE REGULAR PRICES.
THAT'S NOT THE POINT AT ALL. MINK AS LOW AS A HUNDRED DOLLARS. I'LL NOT RE
SOLD AT THAT SORT OF PRICE...WHY I'M WORTH A FORTUNE.
BUT LOOK...SPILLMAN FUR COMPANY IS GOING OUT OF BUSINESS. THAT'S WHY THEY'VE
CUT PRICES ON ALL THEIR LUXURIOUS FURS.
(SOBBING) IT'S TERRIBLE. WE SUBJECT OURSELVES TO SPECIAL FEEDING, BREEDING AND
CARE TO BE THE VERY BEST PELTS AVAILABLE...AND BRING VERY RESPECTARLE PRICES, T00.
BUT LOOK AT IT THIS WAY...SPILLMAN IS GOING OUT OF BUSINESS...S80 THINK ABOUT
THE LUCKY WOMEN WHO'LL GET MINK FOR CHRISTMAS THIS YEAR WHO OTHERWISE WOULDN'T
BE 80 FORTUNATE. THINK HOW HAPPY THOSE FACES WILL BE WHEN THEY OPEN WHEIR
CHRISTMAS PRESENT FROM SPILLMAN FUR COMPANY.
WELL....THAT DOES SOULD NICE OF US, DOESN'T IT?
SURE. ..SEE THERE.....ALL EXCITED OVER NOTHING.

LET'S GO WATCH THE EXCITEMENT AT SPILLNMN'S......VERY HUMANITARIAN DEED., YES..VERY.
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spots and thought they might sound
..A8 you can see, this is a unique and

a supposed "gecond grade' gasoline,

Don...I came across these
good with a Granny voice.

unusual approach to selling
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PROMOTION

' "Grocery

have clients who w« { like extra merchandisi m mentio: : on behalf of

.'bcir fnod pre duceEs Fremisd : BRI 3y gues: e game wi uld be for housewife content

ant to guess whether the axt iten lea r egotable Dessert or any

other varieties Possibilities produced ahead on cartridge If guess is correct, she

1 of cans «

wins a grocery bag fu
PROMOTION

To h?}p bolster the morn 1 ANy ) B R¢ . i one ratio of hite
and classics This has been extreme! ¢ y weekend programming and 1 feel

that it could he P On i v da a ¢ L Br he nion that claspice still have a
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EXOTIC (Bill Young, Program D

Kanuka Oiler Exotic This is a recorded drop-| ) jockns "Note to Houstor
Qiler Coach Wally Le KIL ] , Lanulk not, 1 ‘ ilahle to the Ollers
to help stop Joe Namath and the New Yaor) Tharx ; Jocks are encouraged

to make comebacks, for ins » might cons selling tickets

BRL:A:K Bill Youn;

Everything

"Spot | rou g [isteners i i by D.J dentify item jus
mentioned in ""Spot’ ( ect answe ¢ listene ing ) tern plus a turkey fo:

Thanksgiving
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