
<2x a /
( Dickie Rosenteld, Sales Manager, KILT )

For Pasadena Dodge on KNTJZ - - Com m ercial opens with low, villainous 

type laughter, two men back and forth, "Bendyour spleen, release your aggression, be 

hostile, be happily hostile at Pasadena Dodge. Take advantage of a ca r  salesman at the 

Pasadena Dodge marathon sale. The Pasadena Dodge salesm en will be exhausted, the 

showroom  doors will not be closed. H ere's what to do: saunter in to Pasadena Dodge, 

1831 S. Richey, pick ou; one of the 200 cars in stock, and then pick yourself a staggering,

b leary-eyed , tired salesm an. Enjoy your free refreshm ents as you remind him that 

fully fifty cars must be told at the marathon sale before Saturday midnight. Everything 

must go. Soon you’ ll have the poor fellow re e lin g  bofore your persuasive log ic. Soon 

the bewildered Pasadena Dodge salesm an will offer you the deal o f a lifetim e. Take it on 

the spot becaute you 'll never buy better than at the marathon sale. To save, go to Pasadena

DM ge, 1831 S. Richey in Pasadena, for the marathon sale. Save a bundle.at Pasadena Dodge
d*'

now. "

INCREASED EFFICIENCY { Art Holt, General Manager, WYSL )

Tim e order form s are set up on a six -sh eet basis with six  sequential co lors , 

whereas we actually emp.oy eight copies of the time ord ers . It is most likely that if we 

require eight, so do the oth ;r stations. Suggestion: eight sequential co lors  on future pads.

# # #

INCREASED EFFICIENCY ( Jack Fiedler, General Manager, WNU3 )

Tag for  identification o f all keys. Those that have a habit o f accumulating, throw 

away if they don't fit anything. Avoids confusion.

# # #

C 'ATIVE SALES IDE/ ( Doug M cCall, Sales Manager, KTSA )

P roposed  - -  XTSA's Fun-Tastic 55 Prom otion. Station supplies the prom otion, 

m erchants supply pria is and buy spots. See attached copy.
§  §  9 \
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RAVENUE ( Dickie Rosenfeld, Sales Manager, KILT ) ^

Ih is  is seed and bulb planting time and Sunday is the day moat home sardnera 

get to work on this project. We have proposed a schedule o f Sunday announcements 

to Newberry's garden store pushing the fact that they have a com plete line o f 

gardening supplies and are open all day Sunday.

# #  #

CREATIVE SALES IDEA ( Dickie Rosenfeld, Sales Manager, KILT )

• he serv ice  of radio during tim es of extreme em ergency is too often o v e r ­

look ed .. .  pointing this fact out can result in time sales. For example: The power 

failure in the eastern part o f the U S  recently was cause of widespread concern a« people 

asked the question, "Can it happen h e re ? "  Sure it could, and transistor radios would 

be the only source of information. So with this thought as the central com m ercia l theme, 

we are presenting spec spots which say, "Give a Transistor radio thin C h ristm as."

# # #

COMPETITOR'S COMMERCIAL ( Dickie Rosenfeld, Sales Manager, KILT )

They are running a aeries o f spots which are built around the style o f the 

popular com edian Justin Wilson. These are done by Justin In a very heavy Cajun 

dialect, but they are understandable and each one tells a little story. One deals with 

his wanting to sue Bud M oore Chevrolet because Justin and his wife have been sleeping 

on a somewhat lumpy m attress. After hearing about the great deals at Bud M oore's 

on a new Chevy, he bought a car and now his wife won't sleep on the lumpy m attress 

anym ore. She sleeps in the car.
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SUNDAY REVENUE { Dickie Rosenfeld. Sales Manager, KILT )

This is seed and bulb planting time and Sunday ie the day moat home gardnera 

ch) get to work on this project. We have proposed a schedule o f Sunday annovncements 

to Newberry's garden store pushing the fact that they have a com plete line of 

gai dening supplies and are open all day Sunday,

# # #

_ .fi^ATIVE SALES IDEA < Dickie Rosenfeld, Sales Manager, KILT )

he serv ice  of radio during tim es o f extrem e em ergency is too often o v e r ­

looked. . .  pointing this fact out can result in time sales. For example: The power 

failure in the eastern part o f the US recently was cause o f widespread concern  as people 

asked the question, "Can it happen h e re ? "  Sure it could, and transistor radio« would 

be the only source o f information. So with this thought os the central com m ercia l theme, 

we are presenting spec spots which say, "G ive n Transistor radio this Christm as. »

i i n  n

C O M PE TlfO R 'S  COMMERCIAL ( Dickie Rosenfeld, Sales Manager, KILT )

■ihey are running a series of spots which are built around the style o f the 

popular com edian Justin Wilson. These are done by Justin in a very heavy Cajun 

dialect, but they are understandable and each one tells a little story. One deals with 

his wanting to sue Bud M oore Chevrolet because Justin and his wife have been sleeping 

on a somewhat lumpy m attress. After hearing about the great deals at Bud M oore's 

on a new Chevy, he bought a car and now his wife won't sleep on the lumpy m attress 

anym ore. She sleeps in the car,

# # §



SUNDAY REVENUE ( Tad Van Brunt, Sale*» Manager, KABL )

T^.d suggests seeing the "San Francieco Bay C ru ises" about Sunday 

Schedule for tourist season ahead.

# # #
I

PROMOTION ( Dave M cK insey, Program  D irector, KABL )

Worm Prom otion - -  see attached copy.

# # #

CREATIVE SALES IDEA ( Dickie Rosenfeld, Sales Manager, KI..T )

"H art's Kentucky Fried Chicken" - -  Client was sold KILT noon news.

T here 's  a com m on problem  in take-hom e food business to get noon trade volume up 

com parable to night take-hom e business. Hart's no exception. . . .10 . ■ . came up with idea 

to o ffer noon and afternoon specials such as pint o f potato tnlad froe with King Size 

chicken order or 1/2 dor biscult6 with thrift order.

• * • ( U / l/
COMPETITOR 'b COMMERCIAL ( Dickie Rosenfeld, Sales Manager, KILT )

Knapp Chevrolet on KPRC - -  Knapp Chevrolo*., a downtown car 

dealer is utilizing its central location by using personal testimonial type o f radio spots.

One of the better ones is done b ' a man who says, "I work In th< downtown area and it 

makes good sense to deal with a downtown car dealer like Knapp, sinca I spend forty or X

fo r ty -fiv e  hours a week there, it is convenient to leave my car or servicing In the 

morning and pick it up in the evening Just a block from  the oil :e.

# # I

SUNDAY REVENUE ( Dickie Rosenfeld, Sales M ansger, KILT )

Due to the fact that the Houston and Gulf Cos it s res is be-.oming 

' - r e  and m ore boat conscious, KILT pitched Gulf Oil an idsa that centers around their 

m arine gas. The com m ercia l itself contains about forty seconds of inform ation 

telling of Gulf's Marine Gas ' great qualities, and the latter twenty seconds pin-polntii..

Marinas in the area that sell it.



SUNDAY REVENUE ( 7 ad Van T.runt Salas Manage? KAB . )

Tad suggests seeing the "San Francisco Bay C ru ises" about Sunday 

^»schedule for tourist season ahead.

» # #
I

PROMOTION ( Dave M cK insey, Program  D irector, KABL )

Worm Prom otion - -  see attached copy,

I # #

CREATIVE SALES IDEA ( Dickie Rosenfeld, Sales Manager, KI'JT )

"H art's  Kentucky Fried Chicken" - -  Client was sold KILT noon news. 

T h ere 's  a com m on problem  in take-hom e food business to ||et no<»n trade volume up 

com parable to night take-hom e business. Hart's no exception .. .  .10 . . . cam o up with idea 

to offer noon and afternoon specials such as pint o f potato salad frre with King Slse 

chicken order or 1/2 doz biscuits with thrift order,

* H It

COMPETITOR 's  COMMERCIAL ( Dickie Rosenfeld, Sales Manager, KILT )

Knapp Chevrolet on KPRC - -  Knapp Chevrolet, a downtown car 

dealer is utilizing its central location by using personal testimonial type o f radio spots. 

One of the better ones is done b » a man who says, "I work in th< downtown area and It 

makes good sense to deal with a downtown car dealer like Knapp, since I spend forty or 

fo r ty -fiv e  hours a week there, it is convenient to leave my car i r rervicing in the 

morning and pick it up in the evening just a block from  the oft :e .

# # #

SUNDAY REVENUE ( Dickie Rosenfeld. Sales M anager, KILT )

Due to the fact that the Houston and Gulf Coait aree is b« v>ming 

^  re and m ore boat conscious, KILT pitched Gulf Oil an idea that centers aroiU'i their 

m arine gas. The com m ercia l itself contains about forty seconds of inform ation 

telling of Gulf's Marine Gas ' great qualities, and the latter twenty seconds pin-pointit.<

Marinas in the area that sell it.



CREATIVE SALES IDEA ( Warren Kelly, Sales Manager, W YSL)

A woman's feature o f hints on how tJ take care  o f your car. Bo Independent 

o f your husband, surprise your friends at bridge, etc. Brought to you by Broet 

M otors.

Sponsor open, hint, com m ercia l, sponsor c lose .

# # f

SPEC SPOT SOLD ( W arren Kelly, Salos Manager, WYSL )

Loud roaring o f racing cars , people over-ridden  by the sound. Then 

3 or 4 seconds of absolute quiet. V oice com es in loud and clear and says,

"T here, with the windows up wo can talk. I said I bought my Olds at Metrlofi .

They really  keep them tight , etc. , etc. "

# » t

CREATIVE SALES IDEA ( A1 Lurio, Sales Manager. KLIF )
A ----------------------------- -— ---------

Simulated electron ic voice ordering hamburgers at Charcos. Orders are 

placed this way at the drive-in  chain. Sold schedule.

# # tf

STATION BREAK ( Bob White, Program  D irector, KILT )

'K IL T .. .  home of Houston's BAT guys. . .  I"

# # #

CREATIVE SALES IDEA ( Dickie Rosenfeld, Sales Manager, KILT )

We convinced Boyd Mullen Chevrolet to make a definite pitch for the youth 

market by hiring a teenage salesman. We encouraged the teen to solicit h is  friends, 

and by using his voice in production, we established Boyd Mullen Chevrolet as T14E 

~i place for a teen to buy a new or used car.

# I #
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PROGRAM-SALES IDEA ( Bruce Hathaway, Program  D irector, KTSA )

^  "Halloween Weekend Prom otion" •• Have a h orror-type m ovie at a

local theatre. KTSA deejays will be drosaed aa M onsters, etc. and will perform  

on stage with tricks and p rises . This will also require the use o f a local magician 

to add to the show. Other details can bo worked out with local theatre m ansgors.

# # #

CREATIVE SALES IDEA ( Tad Van Brunt. Sales Manager, KABL )

I quote from  Tad's Weekly Report:
t

"F resh  automobile copy is one o f the S carcest com m odities in the business. 

We have a dealer interested In a campaign with spots opening with weird sound effects 

( w eird but real ). For instance, there could be a trumpeting elephant followed by 

copy*based on the elephant sized deal you can get at XXX M otors. The openings will be 

^»ttention-getting and, if handled properly, would bo perfectly acceptable at any of our 

sta tion s."

§ 0 *

INCREASED EFFICIENCY IDEA ( Bill Weaver, General Manager, KILT )

Normal office  hours are from  9:00 AM to 5:00 PM, Monday through 

Friday. Bill suggests that Sales staff report to work each morning at 8:30 AM 

in order to hold a short sales meeting and get the jump on outside work early.

# # #

PUBLIC SERVICE IDEA ( Charlie Payne, General Manager, KLIF \

Charlie suggests that all stations present com plim entary copies of THE 

FATEFUL HOURS to history p ro fessors  in every college snd university within the 

coverage area of the stations. Too, a copy should be sent to the libraries at these

universities.

# « #
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PROGRAM-SALES IDEA ( Bx*uce Hathaway, Program  D irector, KTSA )

^  "Halloween Weekend Prom otion" - -  Have a h o rro r -type m ovie nt a

local, theatre. KTSA deej&ys will be dressed as M onsters, etc. and will perform  

on stage with tricks and p rices . This will also requiro the use o f a local magician 

to add to the show. Other details can be worked out with local theatro m anagers.

# # #

CREATIVE SALES IDEA ( Tad Van Brunt. Sale* Manager, KABL )

I quote from  Tad's Weekly Report:

"F resh  automobile copy is one o f the scarcest com m odities in the business. 

We have a dealer interested in a campaign with spots opening with weird sound effects 

< weird but real ). For instance, there could be a trumpeting elephant followed by 

copy*based on the elophant sized  deal you can get at XXX M otors. The opening" will be

attention-getting and, if handled properly, would be perfectly acceptable at any o f our
SJ>

sta tion s."

# # #

INCREASED EFFICIENCY IDEA < Bill Weaver, General Manager, KILT )

Normal office  hours are from  9:00 AM to 5:00 PM, Monday through 

Friday. B ill suggests that Sales staff report to work each morning at 8:30 AM 

in order to bold a short sales meeting and get the jump on outside work early.

# # #

PUBLIC SERVICE IDEA ( Charlie Payne, General Manager, KLZF }

Charlie suggests that all stations present com plim entary copies o f THE 

FATEFUL HOURS to history p rofessors in every college and university within the 

coverage area of the stations. Too, a copy should be sent to the libraries at these 

universities.

* * »
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COMMERCIAL ( Ron Ruth, Sales Manager, WNUS )

Ü ^he spots for C ar-T an Travel Agency which 1 i r ti eel in rt > i ■

Digest, are quite sim ple and approximately 5-seconds In length:

'Gotta travel to ? Call C ar-
Tan Travel today. "

They m erely insert various locations in the blank and run this spot 

several tim es daily in morning tra ffic. There is absolutely no m usical production on 

these spots.

# # §

EDITORIAL ( Don Keyes, Home O ffice, Dallas )

The attached copy o f a letter addressed to Bill Weaver was the result of 

some very good thinking within the confines of our editorial p o lic ies . Weaver not 

only editorialized against the higher excise  taxes on beer, but made it • point to mail 

copies o f the editorial to all d istilleries and brev/eriea concerned. The letter from  

M r. Fabacher is certainly m ore than friendly.

# # #

PROMOTIONS ( Johnny B orders, Program  D irector, KLIF }

I asked Johnny to  evaluate a number o f prom otions and those listed below 

are those that he deemed the m ost useful.

EASTER EGG MYSTERIES - -  Station built a large Easter basket in its 

studio. P laced in it were five big Easter egg packages--each  one containing a m ystery 

item. The packages were described by the personalities and listeners were urged to 

write in on postcards what they thought was in the packages. The listener guessing 

correctly  with the earliest postm ark was to receive the basket on Easter morning.

The packages contained transistor radios, record  albums, huge stuffed 

Easter bunny, fishing pole and four-dozen  chocolate eggs.

# ##



COMMERCIAL ( Ron Ruth, Sales Manager, WNUS )

>> The spots for C ar-Tan Travel Age: 1 mentioned In a previous

Digest, are quite sim ple and approxim ately 5-seconds in length:

"Cotta travel to 7 Call C a r-
Tan Travel today. "

They m erely insert various locations In the blank and run this spot 

several tim es daily in morning tra ffic. There is absolutely no musical production on 

these spots.

# # #

EDITORIAL ( Don Keyes, Home O ffice, Dallas )

The attached copy of a letter addressed to Bill Weaver wn* the result of 

some very good thinking within the confines of our editorial policic.». Wo'iVcn no: 

only editorialized  against the higher excise  taxes on beer, but made it s point to mall 

copies o f the editorial to all d istilleries and brew eries concerned. The letter from  

M r. Fabacher is certainly m ore than friendly.

# # »

PROMOTIONS ( Johnny B orders, Program  D irector, KLIF }

I asked Johnny to  evaluate a number o f prom otions and those listed below 

are those that he deemed the most useful.

EASTER EGG MYSTERIES - -  Station built a large Easter basket In its 

studio. P laced in it were five big Easter egg packages--each  one containing a myatory 

item . The packages were described by the personalities and listeners were urged to 

write in on postcards what they thought was in the packages. The listener guessing 

correctly  v/ith the earliest postm ark v/as to receive the basket on Easter morning.

The packages contained transistor radios, record  albums, huge stuffed 

Easter bunny, fishing pole a.nd four-dozen chocolate eggs.
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will sponsor the 9:00 PM newscast and the nighttime personality will do the «pot in 

the news. C om m ercials will be alon;., the lines o f Mother Goose stories such as 

"The Smart little pig not only had a brick house but a Lottman Sartn perfect slaspar 

m a ttress .. .  " and "No wonder Goldilocks went to sleep In the Little Lear*« b a d .. .  It 

had a Lottman Serta perfect sleeper m attress on i t . . .  " and so on.
i

# # #

SUNDAY REVENUE ( Dickie R oseoield , Sales Manager. K ILl )

KILT has proposed to the C. B. Delhomn.e Boat Sales Company a 

schedule on Sundays featuring Boating and Water Safety hints and tips on goo-1 boat in,r..

# # #

CREATIVE SALES IDEA ( Dickie Rosenfeld, Sales Manager, KL..T )

I quote from  D ickie's Weekly Report :

"What with Goldfinger, The Gold Flow, e t c .,  people are m ore aware o f 

and interested in gold than eve-- before. To capitalize on this interest, we hova proposed 

to Republic Ford that each person taking a demonstration ride bo marie a part owi ar 

of an existing, producing gold mine. There are a nutn bor o f gold stocks listed 

on the Toronto Exchange that can be purchased for leas than 50£ a aht ru ' some an low o - 

5£ a share ). Copy will be handled "tongue-in -cheek" emphasising the fact the shares 

may never be worth anything but then, who knows? and it will be fun to be p.->rt owner 

o f a gold m ine. At the time o f the demonstration ride, a printed certificate -¡»ntiling 

the person to a 6hare is given and the name recorded. The dealer will not actually 

purchase the stock until the prom otion is over. The purchase of the stock ie made /  

one tim e, to reduce broker fees. The prom otion arrangements must be made with the 

broker in advance o f the start date. As an added feature, the purchases of a car can bn 

given 100 or  even 1000 shares of s to ck ,"

# ff #



SPEC.SPOT ( Dickie Rosenfeld, Sales Manager, KILT )

F or Lottman M attress Company - -  The idea Is sim ple. Client 

will sponsor the 9:00 PM newscast and the nighttime personality will do the spot in 

the news. C om m ercials w ill be along the lines o f Mother G oose utoriea such as 

"The Smart little pig not only had a brick  house but a Lottman Sorta perfect ¿.deeper 

m a t t r e s s . . ."  and "N o wonder Goldilocks went to sleep in Che Little Be«,*'« b e d .. .  It 

had a Lottman Serta perfect sleeper m attress on i t . . .  " and so on.

# I §

SUNDAY REVENUE ( Dickie Rosenfeld, Sales Manager, KILT )

KILT has proposed to the C. B. Delhomme Boat Sales Company a 

schedule on Sundays featuring Boating and Water Safety hints and tips on good boating.

If H if

CREATIVE SALES IDEA ( Dickie Rosenfeld, Sales Manager, KILT )

I quote from  D ickie ’ s Weekly Report :

. "What with Goldfinger, The Gold Flow, e t c .,  people are m ore aware of

and interested in gold than ever before. To capitalise on this interest, we have proposer 

to Republic Ford that each person taking a dem onstration ride bo made a part owner 

o f an existing, producing gold mine. There are a num ber o f gold stocks Unfed 

on the Toronto Exchange that can be purchased for leas than 50£ a shave some un  low au 

5£ a share ). Copy will be handled "tongue-in -cheek" umphMsising the Uct the shares 

may never be worth anything but then, who knows? and it will be fun to be part owner 

o f a gold m ine. At the time of the demonstration ride, a printed certificate entitling 

the person to a share is given and the name recorded . The dealer will not actually 

purchase the stock until the prom otion is over. The purchase of the stock is made at 

one tim e, to reduce broker fees. The prom otion arrangements must be made with tin- 

broker in advance of the start date. Ac an added feature, the purchares o f a car can bn 

given 100 or even 1000 shares of s tock ,"
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COMPETITOR'S PROMOTION ( Bill Weaver, General Manager, KILT )

KNUZ is running the License Plate Cont st which they run

every year. Call out a name each hour, and if the person returns the ca ll within 5 

minutes, KNUZ will buy their 1965 license plates.

# » #

PROMOTION ( Bob White, Program  D irector, KILT )

"M em o To Mom" - -  This would be used in alther housewife 

time segment. There are many tim es that a busy housewife forgets su\ important 

thing she needs to do. Have housewives send in important things they need to rem em ber 

and earlier that day the deejay reminds her of the appointment.

If § If

REJECTED RECORD ( Bob White, Program  D irector, KILT )

Bob has rejected  the record  TEN LITTLE 30TTLES

by Johnny Bond on Starday.

If ff it

SPEC SPOT ( Dickie Rosenfeld, Sales Manager, KILT )

After noticing an ad in a Houston paper seeking em ployees 

to staff the new Houston Astrodom e, KILT created several speculative spots for 

the Harry Martin Catering Company. The client bought them at once They ran 

over the weekend of Feb 20 and have been scheduled again for the weekend of Feb 27.

Hf # «

COMPETITOR'S COMMERCIAL ( Dickie Rosenfeld, Sales Manager, KILT )

Willinghana_Rambler on KIKK - -  Cute and novel idea for 

aqpomobile sale for low p riced  ca r« . IpH» called Topsy Turvey sale, whereby a designated
er

number of his econom y cars  aro priced  at $1611. 61. Announcer says, "Read it frontwards

and backwards, and it com es otrt the same $1611.61, ad Willingham Ram bler, etc.

# # #
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COMPETITOR'S PROMOTION ( Bill Weaver, Ganeral Manager, KILT )

KNUZ is running the License Plr.te Contest which '.hey run 

every year. Call out a name each hour, and if the person returns tho ca ll within 5 

minutes, KNUZ will buy their 1965 license plates.

# 9 #

PROMOTION ( Bob White, Program  D irector, KILT )

"M em o To Mom" -■* Thia would bo used In .-Ither housewife 

time segment. There are many tim es that a busy housewife forgets an Important 

thing she needs to do. Have housewives send in important things they need to rem em ber

and earlier that day the dee jay reminds her of the appointment.

9 a ii

REJECTED RECORD ( Bob White, Program  D irector, KIl T )

-»• Bob Las rejected ;fcc roc ro TUN Li'I 1 L • iOVi

by Johnny Bond on Starday.

# 9 9

SPEC SPOT ( Dickie Rosenfeld, Sales Manager, KILT )

After noticing an ad in a Houston paper seeking em ployees 

to staff the new Houston Astrodom e, KILT created sevoral specula iva spots for 

the Harry Martin Catering Company. The client bought them at on ce . They ran 

over the weekend of Feb 20 and have been scheduled again for the weekend of t eb 27.

a iif n
COMPETITOR'S COMMERCIAL( Dickie Rosenfeld, Sales Manager, KILT )

Willingham Ram bler on KIKK -  -  Cute and novel idea for 

a ir m o b ile  sale for low p riced  ca rs . It's c lied Topsy Turvey rule, whereby a d e r g n a o d  

number of hia econom y cars are priced at $1611.61. Announcer says, "Read It frontwards

and backwards, and it com es out the same $1611.61, at Willingham am bl;.t, etc.

# # #
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PROMOTION ( Richard Wilcox, General Manager, KABL )

KABL is running the Wild Boar prom otion. Copy is attached.

# # 9

CREATIVE SALES IDEA ( Doug M cCall, Sales Manager, KTSA )

El Antonio Motor Hotel is attempting to introduce their 

facilities to sales executives for use as a place to hold sales m eetings. KTSA 

suggested they supply pads, pencils, name tags and coffee  when a sales meeting 

is held with them. Copy is based on the idea "The purpose of a sales meeting is 

m ore sales ' sound of cash register ). Make your next sales meeting m ore 

successfu l by using El Antonio. We take care of all the d e ta ils .. . you have time 

for the essen tia ls ."

# ft #

' SPEC SPOT ( Doug M cCall, Sales Manager, KTSA )

Prepared for Rhodes Department Stores - -  Rhodes wasn't 

interested in radio until they started feeling the impact of Thom M cAn's campaign 

on KTSA and Station B. KTSA proposed the idea o f selling shoes in their department 

with a sim ilar approach: "Rhoades shoes are so special we call them 'm o o d s '. . .  

and the only way to describe them is 'su p erca lifrag llistic  expialidocious'. . . " They 

w ere convinced to the tune of $1000. . .  som e now and the balance in August.

# # #

SUNDAY REVENUE < Doug M cCall, Sales Manager, KTSA } CL
The local Ram bler Dealer was opposed to Sunday radio. KTSA 

salesm en sim ply took him for a ride in Brackenridge Park on Sunday afternoon and
g

showed him the potential. He is using Sunday announcements on KTSA now.

# # f
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PROMOTION ( Richard W ilcox, General Manager, KABL )

KABL is running the Wild Boar prom otion. Copy is attached.

# # #

► £ Re a t IVE_SALES IDEA ( Doug M cCall, Sales Manager, K TSA  )

El Antonio Motor Hotel is attempting to introduce their 

facilities to sales executives for use as a place to hold sales meetings. KTSA 

suggested they supply pads, pencils, name tags and coffee  when a sales meeting 

is held with them. Copy i ,  based on the idea 'The purpose of a sales meeting is 

m ore sales < sound of cash register ). Make your next sales meeting m ore

successfu l by using El Antonio. We take care of all the d e ta ils .. . you have time 

for the essentials. "

# » »

**  SPEC SPOT ( Doug M cCall, Sales Manager, KTSA )

Prepared for Rhodes Department Stores - -  Rhodes wasn't 

interested in radio until they started feeling the impact of Thom M cAn's campaign 

on KTSA and Station B. KTSA proposed the idea o f selling shoes in their department 

with a sim ilar approach: "Rhoades shoes are so special we call them 'm ood s ', 

and the only way to describe them is 'su perca lifrag illstic  expialidocious*. . . " They 

were convinced to the tune o f $1000, . .  som e now and the balance in August.

f  H

SUNDAY REVENUE ( Doug M cCall, Sales Manager, KTSA }

The local Ram bler Dealer was opposed to Sunday radio. KTSA 

salesm en sim ply took him for a ride in Brackenridge Park on Sunday afternoon and 

^ sh ow ed  him the potential. He is using Sunday announcements on KTSA now.

# ##



CO M PETITOR'S PROMOTION ( Tyle Dunn, Program  D iroctor, WYSL )
C i U

 ̂ Driver Courtesy Award" on WGR -»  Mobile unit notes car which perform s

act of driving courtesy, notifies station, station broadcast« license number. If driver 

is listening to station, he pulls to curb at first opportunity and gets $10. 00.

# # #

CREATIVE SALES IDEA ( Tyler Dunn, Program  D irector, WYSL )

C lever ten-second spots on WKBW for local baer:

Anncr 1: "Do you know what it feels like to sink a 40
foot put on the 18th green and win the 
National Open?"

Anncr 2: "N o. Do you know what it foels like to drink
B e e r? "

Anncr 1: "N o ."

Anncr 2: "Then I'd Bay w e're  even ."

^  # * »

, CREATIVE SALES IDEA ( Tad Van Brunt, Sales Manager, KABL )

KABL sold British Motors on plan to "g ive" air personality a car 

( for 13 weeks ), so he could talk about "h is" car and put the com m ercial on a testimonial 

basis.

H if if

* PUBLIC SERVICE IDEA ( Bruce Hathaway, Program  D irector, KTSA )

"Hot Doge" * - produced testim onies from  local Veterinarians on liot weather 

tips on how to keep dogs, cats, parakeets, and other household pete com fortable and

healthy during the hot sum m er months.

t i t

^REJECTED RECORD ( Bob White, Program  D irector, KILT )

Bob feels that the record  "House o f The Rising Sun" by The Animals on 

MGM is the most vulgar song he's ever heard. Listen c lose ly  to this record  and use

good judgement.



SALES IDEA ( Dickie Rosenfeld, Sales Manager, KILT )

Bob Ring has just purchased River Oaks Chrysler •Plymouth.

KILT was able to obtain some extra money from this account by utilising the 

ringing of a telephone at the open and throughout the spot. Bob Ring answers 

the phone and says, "Y es, we sell Chrysler-Plymouths.. . "  e tc ., etc.

This might be a good hook to get any account whose name is "Ring"

M l

COMPETITOR'S COMMERCIAL ( Dickie Rosenfeld. Sales Manager, KILT ) 

Tommy Pope Homes on KTRH

Anncr: "Ladies and gentlemen, here we are at the construction site of 
another one of those beautiful Tommy Pope Homes. Tommy 
himself is always vitally interestsd in the exact construction, 
to his specifications, of a Tommy Pope Home, As a matter 
of fact they are laying the foundation of this home today and 
there is Tommy looking inside the truck delivering cement 
to make sure of its proper consistency. Perhaps be will 
come down and say a few words to us about those fine Tommy 
Pop« Homes. LOOK OUT, LOOK OUT TOMMY. YOU’ RE 
GOING TO FALL IN THE CEMENT TRUCK!" < At this point 
hollering and grinding sound effects are heard )

Anncr: "W ell, it's like we always say, folks. ..th ere 's a little bit of 
Tommy in every Tommy Pope Home! "

# # #

SALES IDEA ( Dickie Rosenfeld, Sales Manager, KILT )

Dickie suggests a twist on one of our old Christmas promotions which we 

have called "Christmas Cards In Sound". In these, our employees glvs quick 

Christmas greetings in their own voices and are identified by name. Dickie 

suggests selling this idea to firms and letting their employees say "Merry 

Christmas", along with a short message. Seems like a good idea, because 

the client is bound to end up with a great deal of comment from his employees 

about the number of people who heard their voices on the air.
I  # #
-  1 -
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SALES IDEA ( Dickie Roseafeld, Salea Manager, KILT )

Bob Ring has just purchased River Oaks Chrysler-Plymouth.

KILT was able to obtain some extra money from this account by utilising the 

ringing of a telephone at the open and throughout the epot. Bob Ring answers 

the phone and says, "Y es, we sell Chrysler-Plymouths., .  "  etc,, etc.

This might be a good hook to get any account whose name la "Ring"

# # #

COMPETITORS COMMERCIAL ( Dickie Rosenfeld, Sales Manager, KILT ) 

Tommy Pope Homes on KTRH - -

Anncr: "Ladies and gentlemen, here we are at the construction site of 
another one of those beautiful Tommy Pope Homes. Tommy 
himself is always vitally interested in the exact construction, 
to his specifications, of a Tommy Pope Home. As a matter 
of fact they are laying the foundation of this home today and 
there is Tommy looking inside the truck delivering cement 
to make sure of its proper consistency. Perhaps he will 
come down and say a few words to us about those fine Tommy 
Pope Homes. LOOK OUT. LOOK OUT TOMMY, YOU'RE 
GOING TO FALL IN THE CEMENT T R U C K !"( At this point 
hollering and grinding sound effects are heard )

Anncr: "W ell, it's like we always say, folks. ..th ere 's a little bit of 
Tommy in every Tommy Pope Home I "

# # #

SALES IDEA { Dickie Rosenfeld, Sales Manager, KILT )

Dickie suggests a twist on one of our old Christmas promotions which we

have called "Christmas Cards in Sound". In these, our employees give quick

Christmas greetings in their own voices and are identified by name. Dickie

suggests selling this idea to firms and letting their employees say "Marry

Christmas", along with a short message. Seems like a good idea, because

the client is bound to end up with a great deal of comment from his employees

about the number of people who heard their voices on the air.
# # #
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SALES APPROACH ( Jack Schata, Manager, WYNR )

'A Mountain o f P ep si'1. A deejay will sit on top of a mountain o f 

Pepsi Cola cartons in a Chicago supermarket on a given day and will, by 

telephone beeper, request listeners to help get him down by buying cartons 

of Pepsi.

*# # #

PROMOTION ( Bill Weaver, Manager, KILT )

KILT has obtained a little booklet concerning information about 

hurricanes since the hurricane season is now upon us. He is mailing them 

out to listeners writing in requesting one, providing they encloso a stamped, 

se lf-ad dressed  envelope.

# # #

COMMERCIAL APPROACH < Rill Weaver, Manager, KILT )

River Oaks Chrysler -Plym outh in Houston is running a kangaroo 

prom otion on KILT utilizing Rolf H arris ' record  'T ie  Me Kangaroo Down Sport ".

A live kangaroo is kept at the sp onsor's  location, and a gift certificate for a 

specific item  is in the kangaroo's pouch. The listener is invited to stop by 

the location and write out his guess as to what the gift certificate can be redeemed 

for.

I have heard these com m ercia ls and the effect is quite good in 

that they do catch your attention.

§ » *
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SALES APPROACH ( Jack Schate, Manager, WYNR )

'A Mountain o f Pepsi A daejay will alt on top o f a mountain of 

Pepsi Cola cartons in a Chicago supermarket on a given day and will, by 

telephone beeper, request listener* to help get him down by buying cartons 

of Pepsi.

’ # # #

PROMOTION ( Bill Weaver, Manager, KILT )

KILT has obtained a little booklet concerning information about 

hurricanes since the hurricane season is now upon ue. He Is mailing them 

out to listeners writing in requesting one, providing they encloso a stamped, 

se lf-ad dressed  envelope.

§  # #
t  *  •% .f' r  x * ,

COMMERCIAL APPROACH { Bill W eaver, Manager, KILT )

River Oaks Chrysler -Plym outh in Houston is running a kangaroo 

prom otion on KILT utilising Rolf H arris ' record  'T ie  Me Kangaroo Down Sport '.

A live kangaroo ia kept at the sponsor's  location, and a gift certificate for a 

specific item  Is in the kangaroo's pouch. The listener ie invited to stop by 

the location and write out his guess as to what the gift certificate  can be redeem ed

for.

I have heard these com m ercia ls and the effect Is quite good in

that they do catch your attention.

it # f



MIDWAY CHEVROLET Cut a 1

Guy: "Once I was a 97 pound weckling. On the beach bullies 
used to ghrow sand in my fa ce . G irls used to look at me 
and g iggle*"

Control: ( G irl giggles )

Guy: "Then my fairy godmother appeared one night and s a i d . . . "

G irl: ( echo ) "What you need is a new Midway C h evrolet.. . "

Guy: "Why Midway C h evrolet?"

G irl: ( echo ) "Because right now Midway Chevrolet is offering an extra 
trade-in  allowance on all o f your present ca r 's  a ccessor ies . 
Get a full value trade for  your car--P L U S  Midway will givo 
you EXTRA trade-in  allowance for all a ccessor ie s --p ow er  
equipment, radio, heater, even for a good set of tiros . Get 
extra trade-in  allowance on your present ca r 's  a ccessories  
when you trade now at Midway C h evro let., . 2  East G a rfie ld ."

Guy: "G ee! So I took my fairy godm other's advice and bought a 
new Midway Chevrolet. I'm  still a 9? pound w eakling.. .but 
with a Midway Chevrolet, who needs m u sc le s ."

Control: ( Stinger )

# # #

£



MIDWAY CHEVROLET . Cut P Z

\ Gal: "S ir , it 's  about your c a r . . . "

Guy: "Oh, you mean my beautiful new Midway Chevrolet, parked 
outside? "

Gal: " Y e s . ,  b u t . . . "

Guy: "W ell, I'm  just about to record  a com m ercia l for  Midway. 
You 'll hear all about it. O kay.. .o r c h e s tr a .. .  ready for the 
fanfare. Take i t ! "

Control: ( Up M usic )

Guy: "Now Midway Chevrolet cuts your monthly car payments 
in half for SIX FULL MONTHS. Buy now at M idw ay., .get 
C hicago's best tra d e .. .  best d e a l .. .  best financing I You get the 
best of everything and still the boat is yet to com e. After you 
figure out your low monthly paym ents.. .  Midway will pay h a l f . . .  
for six  full months! So cut your monthly payments in 
h a l f . . .  at Midway C h evrolet.. .  2 East G arfield. G o .. .  Midway t"

Control: q ( Stinger )

Guy: "There young la d y . . .  is that what you wanted to know about 
my new Midway C h evrolet?"

Gal: "N o, s ir . I Just came up to tell you. There was a 
Policem an outside writing you a perking t ick e t!"

# # #



MIDWAY CHEVROLET Cut 0 1

Guy:
\

"Once I was a 97 pound weakling. On the beach bullies 
used to ghrow sand in my fa ce . G irls used to look at me 
and g ig g le ."

Control: ( G irl giggles )

Guy: "Then my fairy godmother appeared one night and s a id .. .  "

G irl: ( echo ) "What you need is a new Midway C h evrolet.. .  "

Guy: "Why Midway C h evrolet?"

G irl: ( echo ) "Because right now Midway Chevrolet is offering an extra 
trade-in  allowance on all of your present ca r 's  a ccessor ie s . 
Get a full value trade for your cnr--P L U S Midway will give 
you EXTRA trade-in  allowance for all a cce sso r ie s --p o w e r  
equipment, radio, heater, even for a good set o f tires . Get 
extra trade-in  allowance on your present ca r 's  a ccessories  
when you trade now at Midway Chevrolet. •• 2 East G arfie ld ."

Guy: "G ee! So I took my fairy godm other's advice and bought a 
new Midway Chevrolet, I'm  still a 97 pound w eakling.. .  but 
with a Midway Chevrolet, who noeds m u sc le s ."

Control: ( Stinger )

H # #

o



MIDWAY CHEVFOLET . Cut f  2

Gal:

Guy:

Gal:

Guy:

Control:

Guy:

Control: q 

Guy:

Gal:

"S ir , it 's  about your c a r . . . "

"Oh, you mean my beautiful new Midway Chevrolet, parked
outside? "

"Y ob. . b u t .. • "

"W ell, I'm  Just about to record  a com m ercia l for Midway.
You 'll hear all about it. Okay. . .  o rch e s tra .. .  ready for the 
fanfare. Take i t ! "

( Up M usic )

"Now Midway Chevrolet cuts your monthly car payments
in half for SIX FULL MONTHS. Buy now at M idw ay.. .get
C hicago's boat trade. . .b e e t  d e a l .. .b e s t  financing! You get the
best of everything and still the best is yet to com e. After you
figure out your low monthly paym ents.. » Midway will pay h a l f . . .
for Bix full months ! So cut your monthly payments in
h a lf,. .  at Midway C hevrolet,. • 2 East G arfield. G o . . .  Midway!"

( Stinger )

"There young la d y .. .  is that what you wanted to know about 
my new Midway C h evrolet?"

"N o, s ir . I just came up to tell you. There was a 
Policem an outside writing you a parking t ick e t!"

# # #
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SPEC SPOT ( Dickie Rosenfeld, Sales Manager, KILT ) " K i .

KILT sold Luke Johnson Ford Company on an idea o f being the 

back to school car company. KILT ie playing the fight songs o f R ice University, 

Texas A&M, the University o f Texas, U of H, e t c .,  and telling the college students 

of the terr ific  used cars that are perfect for college students.

Luke Johnson was sold the idea that this could becom e an annual 

affair and that it would give his company the image o f catering to the college crowd 

by playing the fight songs. Resulted in an $1850 sale for KILT.

» # §

REJECTED COMMERCIALS ( Dickie Rosenfeld, Sales Manager, KILT )

"Not Tonight, Henry" and "Everybody Likes It" were rejected due to 

the suggestive titles.
# i t

STATION BREAK ( Jim Randolph, Program  D irector, WYNR )

"Y ou 're  on cloud 1 39. . .  W YNR.. .  "

# # #

PUBLIC SERVICE IDEA ( Jim Randolph, Program  D iroctor, WYNR )

WYNR proposed to Lever Bros a public serv ice  program  which would 

feature a thirty spot campaign weekly. The spots would be testim onials from  drop-outs 

who have returned to school and have profited from  their return.

# I I

PUBLIC SERVICE IDEA ( Del Markoff, Sales Manager, WYNR )

August and September are Child Foot Health months. A good tie-in  

with b a ck -to -sch oo l and could possibly be sold if tied in with a department store 

or shoe store.

# # #
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SPEC SPOT ( Dickie Rosenfeld, Sales Manager, KILT )

KILT sold Luke Johnson Ford Company on an td«a o f being the 

back to school car company. KILT is playing the fight songs o f Rice University, 

Texas A&M, the University o f Texas, U of H, e t c .,  and telling the college students 

of the terrific  used cars that are perfect for college students.

Luke Johnson was sold the idea that this could becom e an annual 

affair and that it would give his company the image of catering to the college crowd 

by playing the fight songs. Resulted in an $1850 sale for KILT.

I it I

REJECTED COMMERCIALS ( Dickie Rosenfeld. Sales Manager, KILT )

"Not Tonight, Henry" and "Everybody Likes It" were rejected due to

the suggestive titles.
# 0 »

STATION BREAK ( Jim Randolph, Program  D irector, WYNR )

"Y ou ’ re on cloud 1 3 9 .. .  WYNR. . ,  "

# # #

PUBLIC SERVICE IDEA ( Jim Randolph, Program  D irector, WYNR )

WYNR proposed to Lever Bros a public serv ice  program  which would 

feature a thirty spot campaign weekly. The spots would be testim onials from  drop-outs 

who have returned to school and have profited from  their return.

* a »

PUBLIC SERVICE IDEA ( Del Markoff, Sales Manager, WYNR )

August and September are Child Foot Health months. A good tie -in  

O  with b a ck -to -sch oo l and could possibly be sold if tied in with a department store

or shoe store.

# # *
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Tedson makes a guy feel like a man I 

What, dear?

CUU l,

I said Tedson Rambler makes a guy feel Uke a really big wheel 1 
Are you listening to me?

M -m -m . Just reading about the gorgeous new Rambler.». say here 
they were voted "Car of the Year" by Motor-Trend magaaiae.
Sure can see why.

Out in Hamburg, at 505 Pierce Avenue.

Pierce A rrow !! (

Pierce Avenue! (Chee) Tedson Rambler doesn't push a guy around-*- 
lets him take his own sweet time about buying a Rambler. •. kind of old 
fashioned, makes you feel Tedson really cares that a guy's happy about 
every aspect of his new Rambler.

Says here. Rambler's got low first-cost, low up-keep, and low 
operating costs, too. Prettiest colord I over saw.. • lock at this one 
in the ad .. ,  exactly the Color of your eyes, huh?

Don't you care at ait what I'm telling you about Tedson Rambler?

Ted? Ted? 1 didn't know Ted had any ldds! Ted's son's got a 
new Rambler, huh?

NO, NO, Tedson Rambler at 505 Pierce Avenue in Hamburg!

Wish WE could have a Rambler.

We DO have, dear.

We DO ?

I've been trying to toll you.. .  I Just bought it at Tedson Rambler in 
Hamburg.............. .. and it's exactly the color of your eyes.

DARLING! (!



Tedson make« a guy feel like a man I 

What, dear?

I said Tedeon Rambler makes a guy feel like a really big wheel!
Are you listening to me?

Just reading about the gorgeous new Rambler.. ,  say here 
they were voted "Car of the Year" by Motor-Trend magaaine.
Sure can see why.

Out in Hamburg, at SOS Pierce Avenue.

Pierce A rrow !! !

Pierce Avenue! (Choe) Tedson Rambler doesn't push a guy around-»- 
lets him take his own sweet time about buying a Rambler,. .  kind of old 
fashioned, makes you feel Todson really cares that a guy's happy about 
every aspect of his new Rambler.

Says here, Rambler’s got low first-cost, low up-keep, and low 
operating coots, too. Prettlast colors I ever saw .. .  look at this one 
in the ad ., ,  exactly the color of your eyes, huh?

Don't you care at all what I'm telling you about Tedson Rambler?

Tad? Ted? 1 didn't know Ted had any kids I Ted's son's got a 
now Rambler, huh?

NO, NO, Tedson Rambler at 503 Pierce Avenue in Hamburg!

Wish WE could have a Rambler.

We DO have, dear.

Wo DO ?

I've been trying to tell you. . . I just bought it at Tedson Rambler in 
H a m b u r g . a n d  it's exaotly the color of your eyes.

DARLING I ! !



T H E3 STATIONN ' J *  e:jMOKANDUM

A Jo Gordon McLendon Date May 23, 1963

From joe Long Subject

Here's an adaptation of the Avis Rent-A-Car ad that might be 
a comment-provoker.

" I f  you ever hear a mistake on K L I F.........let us know. It ' s  for our

own good. We need your help to stay on top. Wc arc number one...but 

we want to stay there. So...we have to keep plugging away. Even if 

i t ' s  only a record played at the wrong speed....or one of the newsmen 

says -  'President Eisenhower,' instead of -  'President Nixon,' sound 

offI We understand and our switchboard operator has been briefed on all 

this. We know we can't afford to give you anything less than the best 

entertainment and news coverage. I t ' s  got to be top-notch.. .a ll  the 

way. Otherwise.. .make a noise.

A Mrs. Carter did. She caught us giving the temperature as 60 degrees 

when it  was really.........61.



M E M O R A N D U M

TO: ALL MANAGERS, ALL PROGRAM DIRECTORS

FROM; DON KEYEf:

DATE: MAY 29. 1963

X am attaching a fox copy of Joa Long's promo bassd on tbs Avis 
Rent-»A-Car ad. If you'll ramambsr, we read this at the Managers' 
Meeting and you wanted copies of it.

Dou Keyes

ys

Enclosures -  1

0



STATION BREAKS ( J. Tylor Dunn, Program Director, WYSL )

"This is WYSL. . .a s  glittering as t in s e l .. . "

"This is W YSL.. .  a wreath of holiday m usic.. .  "

"This is WYSL.. .  a holiday tradition in Buffalo.. .  "

# # »

REJECTED COPY ( Ron Ruth, Sales Manager, WYSL )

Ron questioned the spots for "The Cardinal" because of their 

reference to the church. WYSL is running live copy which they wrote. The 

schedule was retained.

if # #

STATION BREAKS ( Floyd Brown, Program Director, WYNR )

"WYNR Chicago.. .  giving you more in '6 4 . , .  "

"  WYNR Chicago.. .  ringing out the old and swinging in the new.. .

# M

COMPETITOR'S COMMERCIAL ( Dickie Rosenfeld. Sales Manager, KILT )

Jacobe Pearson Lincoln-Mercury on KPRC - -  
Two men in neighborhood talking:

1st man: "  Boy, who's driving the good looking Comet round and round
the block ? "

Jacobe Pearson Lincoln Mercury and she is so crazy about 
driving it she won't stop until she runs out of gas. Here 
she comes now I ( Sound of car coming to stop ) Oh my 
goodness, thore she is with an extra gas can filling the 
tank and ready to take off again ( car starts ). Those 
Comets get so many miles to the gallon, I won't get to 
see her for another two days."

J "WYNR Chicago.. .  your New Year's resolution. . .  "

2nd man: "That's my wife. We just bought our new Comet from

J 1st man: "That's great. I'm going to get my wife a Comet from
Ja-obe Pearson Lincoln Mercury so I won't have to see 
her for two days!"

# # #
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STATION BREAKS ( J. Tyler Dunn, Program  D irector, WYSL )

"This is W YSL.. .  as glittering as t in s e l.. .  "

"This is W YSL., .  a wreath o f holiday m usic.

"This is W YSL.. .  a holiday tradition in B uffa lo .. .  "

# # #

R ^J^C TED  COPY ( Ron Ruth, Sales Manager, WYSL )

Ron questioned the spots for  "Tho Cardinal" because of their

reference to the church. WYSL is running live copy which they wrote. The

schedule was retained.

# # #

STATION BREAKS ( Floyd Brown, Program  D irector, WYNR )

" WYNR C h icago .. .  giving you m ore in '6 4 . . .  "

"WYNR C h icago .. .  your New Y ear's r e s o lu t io n .. ."

" WYNR C h icago .. .  ringing out the old and swinging in the n ew .. .  "

# # #

COMPETITOR'S COMMERCIAL ( Dickie Rosenfeld, Sales Manager, KILT )

Jacobe Pearson Lincoln>M crcury on KPRC - -
Two men in neighborhood talking:

1st man: "  Boy, who's driving tho good looking Comet round and round
the b lo ck ?"

2nd man: "T hat's my wife. We just bought our now Comet from
Jacobe Pearson Lincoln M ercury and she is so  crazy about 
driving it she won't stop until she runs out o f gas. Here 
she com es now I ( Sound o f car com ing to stop ) Oh my 
goodness, there she is with an extra gas can filling the 
tank and ready to take o ff again ( car starts ). Those 
Comets get so many m iles to the gallon, 1 won't get to 
see her for another two d a y s ."

1st man: "T hat's great. I'm  going to get my wife a Comet from
Ja»obe Pearson Lincoln M ercury so I won't have to see 
her for two d ays!"

# f  #



CREATIVE SALES IDEA ( Earl Hawthorne. Sale« Manager, KTSA )
<L0L**S

Proposed Aviation "Weather Casta" to local Beechcraft dealer. 

Information for casts to be taken from  FFA continuous broadcasts,

# # #

STATION BREAK ( Johnny B orders, Program  D iractor, KLIF )

KLIF and D a lla s ... Don't settle for one without the other.

K L IF ... Our best reference is listener preference I

# # #

PROGRAM-SALES IDEA < Johnny B orders, Program  D iroctor, KLIF )

"KLIF will pay your { AfcP, Safeway, etc. ) grocery  b i l l " . . .  put your 

name and address on the back of your grocery tape and send U to KLIF. One 

tape will be drawn each week and the amount paid by K LIF, or the sponsor 

pays for prom os along with regular paid schedule.

# # *

CREATIVE SPOTS ( A1 Lurie, Sales Manager, KLIF )

Proposed a marathon sale to last continuously for 72 hours. If 

a custom er could catch a salesman sleeping in the showroom , the custom er 

would get a free car. This was sold to Mohr Chevrolet.

# # #

COMPETITIVE COMMERCIAL ( Del M arkoff. Sales Manager, WYN-R )

L incoln-M ercury Comet. Man and woman in clever dialogue with 

humorous and ridiculous endings such as -  -  ( LOUD NOISE ) Man asks, "What 

was th at?" Woman rep lies, "That was my charm b ra ce le t ."  Man retorts, 

"D o you always wear a hub cap on your charm b ra ce le t?"



CREATIVE SALES IDEA < Earl Hawthorn«, Sal«« Manager, KTSA )

Proposed Aviation "Weather C asts" to local Beachcraft dealer. 

Information for casts to be taken from  FFA continuous broadcasts.
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STATION BREAK ( Johnny B orders, Program  D irector, KLIF )

KLIF and D a lla s ... Don't settle for one without the other.

K L IF ... Our best reference is listener preference!
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PROGRAM-SALES IDEA ( Johnny B orders, Program  D irector, KLIF )

"KLIF will pay your { A&P, Safeway, etc. ) g rocery  b ill" . ..p u t  your 

name and address on the back of your grocery  tape and send it to KLIF. One 

tape will be drawn each week and the amount paid by KLIF, or the sponsor 

pays for prom os along with regular paid schedule.

9 # #

CREATIVE SPOTS ( A1 Lurie, Sales Manager, KLIF )

Proposed a marathon sale to last continuously for 72 hours. If 

a custom er could catch a salesm an sleeping in the showroom , the custom er 

would get a free car. This was sold to Mohr Chevrolet.

# # #

COMPETITIVE COMMERCIAL ( Del M arkoff, Sale« Manager, WYN-R )

Lincoln - M ercury Comet. Man and woman in clever dialogue with 

humorous and ridiculous endings such as - -  ( LOUD NOISE ) Man asks, "What 

was th at?" Woman rep lies, "That was my charm b ra ce le t ."  Man retorts, 

"D o you always wear a hub cap on your charm b ra ce le t? "

I # #
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CREATIVE SALES IDEA < Earl Hawthorne Sales Manager, KTSA )

Proposed Aviation "Weather Casts" to local B eechcraft dealer

Information for casts to be taken from  FFA continuous broadcasts

STATION BREAK ( Johnny B orders, Program  D irector, KLIF )

KLIF and D a lla s ... Don't settle for one without the other

K L IF ... Our best reference is listener preference!

PROGRAM-SALES IDEA ( Johnny B orders, Program  D irector, KLIF )

KLIF w ill pay your ( A&P, Safeway, etc. ) g rocery  bill

name and address on the back of your grocery  tape and send it to KLIF. One

tape will be drawn each week and the amount paid by KLIF, or the sponsor

pays for prom os along with regular paid schedule

CREATIVE SPOTS ( Al Lurie, Sales Manager, KLIF )

Proposed a marathon sale to last continuously for 72 hours. If

a custom er could catch a salesman sleeping in the showroom , the custom er

would get a free car. This was sold to Mohr Chevrolet

COMPETITIVE COMMERCIAL ( Del M arkoff, Sales Manager, WYN-R )

L incoln-M ercury Comet. Man and woman in clever dialogue with

humorous and ridiculous endings such as - -  ( LOUD NOISE ) Man asks What

'That was my charm b ra ce le t ."  Man retortswas th at?" Woman replies

Do you always wear a hub cap on your charm brace let?
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COMPETITOR’S COMMERCIAL ( Dickie Rosenfeld. Sales Manager, KILT }

On KODA for Mel Croan Volkswagen Company. A Volks owner

is talking to his Attorney about drawing up his w ill.. .

Volks Owner: "I  want to leave the 25 miles per gallon 
I save on my Volks to my children."

Lawyer: "But you can't will something like th a t .. ."

Volks Owner: "I  want my wife to have the $100. 00 per 
year I save on maintenance."

Lawyer: "That is no way to write a w ill.. . "

Volks Owner: "But I get so much mileage and save so 
much on maintenance I ought to be able 
to leave it to someone."

Lawyer: "Alright, alright, who are you going to leave
the Volks to ?"

Volks Owner: "Nobody. I'm taking the Volks with m e . . . . "

# # I

SPEC SPOT ACCOUNT ( Dickie Rosenfeld. Sales Manager, KILT )

Royal Homes has a new model that they are selling called the 

Space Princess. The commercial begins "Once upon a tim e.. not so very 

long ago.. • a beautiful Princess told her Prince Charming she wanted a new 

c a s t le .. . "  This in turn is tied in with the real facts of the copy.

# # »

STATION BREAKS ( Johnny BofdSrs, Program Director, KTSA ) 

"KTSA.. .  full of tricks and always a treat I"

"K T S A . . .  for a spook*tacular Halloween I"

"KTSA., .  brighter than a Jack-o-Lantern I"

"KTSA. . .  haunting your house with much more music I"



• 3

>

3

COMPETITOR’S COMMERCIAL ( Dickie Roaenfeld, Sale* Manager, KILT )

On KODA for Mel Croan Volkswagen Company. A Volka owner

ia talking to hie Attorney about drawing up hie w i l l . . .

Volka Owner: "1 want to leave the 25 m iles per gallon 
I save on my Volks to my ch ild ren ."

Lawyer: "But you can't w ill something like that..

Volks Owner: "I want my wife to have the $100.00 per 
year I save on m aintenance."

Lawyer: "That is no way to write a w i l l . . . "

Volks Owner: "But I get so  much m ileage and save so 
much on maintenance I ought to be able 
to leave it to som eon e ."

Lawyer: "A lright, alright, who are you going to leave
the Volka t o ? "

Volka Owner: "Nobody. I'm  taking the Volks with m e .. . . "

# # #

SPEC SPOT ACCOUNT ( Dickie Roaenfeld, Sales Manager, KILT )

Royal Homes has a new m odel that they are selling called the 

Space P rin cess . The com m ercia l begins "O nce upon a t im e .. not so very 

long a g o .. .  a beautiful Princess told her P rince Charming she wanted a new 

c a s t le .. .  '* This in turn is tied in with the real facts o f the copy.

# # #

STATION BREAKS ( Johnny B orders, Program  D irector, KTSA ) 

"K T S A .. .  full o f tricks and always a treat I"

"KTSA. . . f o r  a spook-tacular H allow een!"

"K T S A .. .  brighter than a Jack-o-L antern  I"

"KTSA. ..haunting your house with much m ore m u sio !"



CREATIVE— SALH^ IDF A _I ( Dickie Fosenfoid, ;>ales Manager, KJJL T ) ^Wv6*»
L jA A. O

We got very good reaction from  Sam Montgomery Olde on a spot 

schedule built around 'R ocketm an '. This is a take-off on Batman, using some 

of the theme music from  the Batman series . Each spot features a short 20 -second 

gripping adventure o f "Rocketm an" starring Sam Montgomery. Each little 

adventure is amusing and really grabs attention. The remaining 40 seconds 

o f each spot plugs the low prices on Oldsm obile rockets.

» # *

COMPETITOR’S COM M ERCIAL Dickie Rosenfeld. S a l» . Manager. KILT )

World of C olor TV on KPRC - -  Have you seen the beautiful 

show out on San Felipe featuring six, count them, six gorgeous models on stage 

at all tim es? And I mean gorgeous. Let me tell you, these beautiful models 

are the kind you want to take home after the show and, as a matter o f fact, they 

want you to take them home. Tonight why don't you com e out to the World of 

C olor theatre on San Felipe, it 's  free, and sit down in our com fortable seats 

and enjoy watching any one or all o f our m odels on stage, e t c .,  etc. ( gets 

into the standard C olor TV pitch ).

CREATIVE SALES IDEA ( Dickie Rosenfeld, Sales Manager, KILT )

We have sold  a package of ten football scoreboards Saturday 

and 10 scoreboards Sunday for the entire football season to a car dealer.

# # f

-  1 -
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' PROMOTION ( Bill Young, Program  D irector, KILT )

" kVelcome Back Beatles" - -  Capitol records haa supplied us with 

' 0  plane tickets* hotel reservations, concert tickets and $100 spending money for 3 

people to see the Beatles in Los Angeles.

# « #

EDITORIALS ( B ill Young, Program  D irector, KILT )

Not in an editorial as such, but we discussed the record  "1  hey*re 

Coming to la k e  Me Away" on the Housewives Hotline midway through Bill Young's 

program . We received word that BMI had dropped its licensing o i the record .

We called N. Y. and L . A. to determine the reasons. This caused a greet deal o f 

comment and we have even had papers calling to get the full story.

« a a

COMPETITOR'S COMMERCIAL ( Dickie R o.en ield , S a le . Manager, KILT ) ( b  

A loca l F ord dealer jis^running a series  o f spots built around the fact 

that you can now buy a new 1966 Ford and not m * e  one single payment until you 

sing this song. Then they play Auld Lang Syne. You can buy a new Ford and make 

no payments until 1967, No payments for  the rest o f this year.

# « #

CREATIVE SALES IDEA ( Dickie Rosenfeld, Sales Manager, KILT )

We urge all McLendon Stations to call on Business C olleges. They ar 

all interested in bulding fall c la sses . We have Just sold a schedule to our 

fifth business school.

I I I

4
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P ROMOTION ( BUI Young, Program  D irector, KILT )

Welcome Back Beatles" - -  Capitol record* haa supplied us with 

3 p1 .m  tick et,, hotel reservations, concert ticket, end *100 spendin, m o„ . y fo ,  J 

people to see the Beatles in Los Angeles.

# # #

EDITORIALS ( BUI Young, Program  D irector, KILT )

Not in an editorial as such, but we discussed the record  "T h ey 're  

Coming to Take Me Away" on the Housewives Hotline midway through Bill Young's 

program . We received word that BMI had dropped it . licensing o i the record .

We called N. Y. and L .A . to determine the reasons. This caused a great deal o f 

comment and we have even had papers calling to get the full story.

# # #

COMPETITOR'S COMMERCIAL ( Dickie Roaenield, Sales Manager, KILT )

A loca l Ford  dealer is running a series  o f spot. buUt around the fact 

that you can now buy a new 1966 Ford and not make one .in g le  payment until you 

sing this aong. Then they play Auld Lang Syne. You can buy a new Ford and make 

no payments until 1967. No paym ent, for  the rest o i this year.

# # #

C R E A T I V E  S A L E S  IDEA ( Dickie Roaenield, Sales Manager, KILT )

We urge ail McLendon Station, to call on Business C olleges, They ar e 

aU interested in bulding iaU c la sses . We have Ju.t sold a achedule to our 

iiith business school.

# # »
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C O M PETITOR'S P ROMOTION ( Dickie R o.enfeld , S .U .  M .n .g .r ,  KILT )

Jack Roach Ford  on KPRC -  S .la .m .n  y. .  . oy,hinJ „  j . ck ,

Roach F ord , i f  you only wan, ,o  p . y "X "  d o l l .r .  down ,„ d  "X " d o lla r , par month 

on a new M ustang.. .  we aay . Y.... .  "X "  d o l l . , ,  on .  new F „ lr l .n e . w . , , y . Ye . . . .

"X "  d o l l . , ,  on a now G a l . * . ,  , , y . ............... . , t c . d#1>1,  know why w<

aay y«a to ,v o r y d e a l . . . , , ' ,  th.  m a n . . . , ' .  , d. . .  „  you w. „ ,  ,0 o „ ly p .y " X"

dollars fo r  ,  u a .d . . , c . . . , c .  w . may c r y .  11,U . bu, w . . . y> Y . . .  M .yb . ,h .  r . . . o n  

w . aay yaa 1. bn c.u a . our . . I s .  manager .  K . r . t .  champion and If , . y tha.

° th"  Word......... C -R -U -N -C -H I ( Sound, o f b o .r d . .p l lm .r in , ).

I * *

SPEC SPOT SOLD ( Dickie R o.en feld , Sales Manager, KILT )

We have proposed to N ew berry '. Department Store that they establish 

a first flo o r , easily  accessib le  fixture to display Father's Dey gift ite m ,. , U

p riced  under $10. 00. They will gear a schedule on KILT to the teenager prom oting 

the ease o f shopping fo r  a Father's Day gift at th . special counter. The "everything 

under $10. 00 "  feature will also be played up big in the sp ot. using item s.

• i n

SUNDAY REVENUE ( Dickie R o.en feld , S . X . ,  M . n . , . , ,  KILT )

W . have p ropo .ed  ,o  -Vyatp. C . f . t . r l . . ,  .  .ch ed u l. o f S.turday 

and Sunday .p o l .  containing r .U g iou . and church .n n ou n cem .n l.. T h . .p o l .  

invite l i .t e n e r . to « . ,  . ,  before or . f i e ,  church .nd .p . c i . l  rem inder. ,h .t

special "group" serv in g , are available throughout the week.

# # I
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COMPETITOR'S PROMOTION ( Dickie Rosenfeld, Salt« Manager, KILT )

Jack Roach F ord  on KPRC - -  Salesm en aay yea to anything at Jack 

Roach F ord , if you only want to pay "X "  dollars down and "X "  dollars per month 

on a new M ustang.. .  we say, Y e s . " X "  dollars on a new Foirlane, we say. Y e s . . .  

"X "  dollars on a new Gaiaxie, we say, Y e s . . .  e t c . ,  etc. "I don't know why we 

say yes to every deal. . . i t 's  the sales m anager's idea. If you want to only pay "X "  

dollars for  a used, e t c . ,  etc. we may cry  a little but we say, Yes, Maybe the reason 

we say yes is because our sales manager is  a Karate champion and if we say that

other w ord......... C -R -U -N -C -H ! ( Sounds o f boards splintering ).

# # #

SPEC SPOT SOLD ( Dickie Rosenfeld, Sales Manager, KILT )

vVe have proposed to N ew berry's Department Store that they establish 

a first flo o r , easily  a ccessib le  fixture to display F ather's Day gift item s, all 

p riced  under $10.00. They will gear a schedule on KILT to the teenager prom oting 

the ease o f shopping fo r  a Father's Day gift at the special counter. The "everything 

under $10.00 "  feature w ill also be played up big in the spot, using item s.

# # #

SUNDAY REVENUE ( Dickie Rosenfeld, Sales Manager, KILT )

W e  have proposed to «Yyatt's C afeterias, a schedule of Saturday 

and Sunday spots containing religious and church announcements. The spots 

invite listeners to eat at «Vyatts before or after church and special rem inders that 

special "group" servings are available throughout the week.

* » *
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Arrow Insurance Idea... continued

ANNCR/COLD:

- #3 -

Test your driving sk1l1s...now...on "Drlve/R1te" .
You may win a $25 savings bond from Arrow Insurance!

/  D < f  A  *' n u m k . .  ^  A »  A  A .  .  . _ — — H A. . -  IIThis Is 
“false"

"Drlve/Rlte" numbor one. Answer "true" or

SOUND OF AUTO MOTOR RUNNING
ANNtR IZ/OVER: You're driving a considerable distance at night.

In order to stay alert and awake, you sing, chew 
gum, change driving pace, and keep your eyes moving!

ANNCR il/OVER MUSIC: Answer "true" or "false" and mall with
your name and address to "Dr1ve/R1te" numbor one... 
WDGY, Minneapolis 20. Our pick of the correct 
answer wins a $25 savings bond from Arrow 
Insurance! (STINGER) (AUTO HORN)

BEST NEW COMMERCIAL APPROACH

Mutual Leasing 1n Miami (a par rata 1.1 outfit) Is pitching a 
campaign on the basis that It 1s ridiculous to purchase a car 
that drops In value the moment you leave the dealer and also 
depreciates so much each year. They then go on to tell how 
jnuch more economical 1t Is to lease a car.

BEST NEW COMMERCIAL APPROACH - WTIX

Dick Bohn Ford 1s selling a Ford for the price of a transmission 
or motor overhaul. Copy mentions the prlco and type of overhaul 
by name and urges listeners not to put anymore money In their 
old clunker car. Otto reports that the copy was so strong 
that they wrote 93 deals on the Easter weekend...mostly people 
with 1960 or loder models.

□

BEST ON-THE-AIR PROMOTION

WDAF 1n Kansas City recently ran a promotion which got a lot of 
mileage called "WDAF Dollar Days". Each hour they would ask 
listeners guestlons about their programming or air personalities 
ana the listeners calling In with the correct answer won $1.00

BEST PROMOTION IDEA - WDGY

They are running the "WDGY National Radio Test" modeled after 
the many TV specials on the same note. They are promoting the

- Page Nineteen -
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Arrow Insurance Idea... continued

- #3 -

ANNCR/COLD: Test your driving skills... now... on "Drlve/RIte".
You may win a $25 savings bond from Arrow Insurance! 
This 1s "Dr1ve/R1te" number one. Answor "true" or 
“false"

SOUND OF AUTO MOTOR RUNNING
ANNCR #2/0VER: You're driving a considerable distance at night.

In order to stay alert and awake, you sing, chew 
gum, change driving pace, and keep your eyes moving!

ANNCR il/OVER MUSIC: Answer "true" or "false" and mall with
your name and address to "Dr1ve/R1te" number one.,. 
WDGY, Minneapolis 20. Our pick of the correct 
answer wins a $25 savings bond from Arrow 
Insurance! (STINGER) (AUTO HORN)

BEST NEW COMMERCIAL APPROACH

Mutual Leasing In Miami (a car retail outfit) Is pitching a 
campaign on the basis that 1t 1s ridiculous to purchase a car 
that drops 1n value the moment you leave the dealer and also 
depreciates so much each year. They then go on to tell how 
much more economical 1t 1s to lease a car.

BEST NEW COMMERCIAL APPROACH - WTIX

Dick Bohn Ford 1s selling a Ford for the price of a transmission 
or motor overhaul. Copy mentions the prlco and type of overhaul 
by name and urges listeners not to put anymore money in their 
old clunker car. Otto reports that the copy was so strong 
that they wrote 93 deals on the Easter weekend...mostly people 
with 1960 or loder models.

BEST ON-THE-AIR PROMOTION

WDAF 1n Kansas City recently ran a promotion which got a lot of 
mileage called "WDAF Dollar Days“. Each hour they would ask 
listeners questions about their programming or air personalities 
and the listeners calling 1n with the correct answer won $1.00

BEST PROMOTION IDEA - WDGY

They are running the 
the many TV specials

“WDGY National Radio Test“ modeled after 
on the same note. They are promoting the

- Page Nineteen -



COMPETITOR'S COMMERCIAL ( Dickhi Roaeafeld, Sales Manager, KILT )
L x-Vv-o- L .

Speedy Wash on KIDA - -  Sound of water running, like shower, voice 
—

C  ** com es in: "Oh man, those brushes feel good up and down my back. Boy, oh boy, 

it 's  great after a long hard week on the road to get all the mud and dirt and grim e

off. Here com es the warm a i r . . .  Ummmmmm------now cornea the rubdown. . .

all those hands.. . "  V oice trails off and m an's voice cornea in with i 'Som etim es 

*it can be em barrassing having a car that talks. I wish you would be ijuiat when 

w e 're  with other p eop le !"  Car says, "But it feels so good every time you take me 

' through a Speedy Car W ash.» Man, "I 'm  glad Speedy Car Wash is so fast and efficient;

you don't have tim e to talk too much’,' etc. , etc.

# # #

VALENTINE'S PAY PROMOTION ( Dickie Roaenfeld. Sales Manager, KILT 1 

With Valentine's Day approaching we are preparing a "Chocolate 

. Covered Money" prom otion. We coat several coins with chocolate and package

in a nice box. This is awarded to the person who guesses how much money is in 

the box. A lso, it would be ideal for a savings and loan outfit to give to nrw

depositors.

# # #

J

STATION BREAK ( Bob White, Program  D irector, KILT )

"K ILT. . .  for the best o f everyth ing.. .  dial 
61 in '6 6 . . . "

# # #

EFFICIENCY NOTE ( Bill Weaver, General Manager, KILT )

P eriod ica lly  remind Sales F orce to telephone back to the station to give 

their location. This practice must be repeated several tim es a year to lnaurr that 

your sales force  will keep station notified a . to their whereabouts.

f  # #



1 *S COMMERCIAL ( Dickie Rose Held, Sales Manager, KILT )

Speedy Wash on KIDA - -  Sound of water running, like shower, voice 

com es in: "Oh man, those brushes feel good up and down my back. Boy, oh boy, 

it 's  great after a long hard week on the road to get all the mud and dirt and grim o 

off. Here com es the warm a i r . . .  Ummmmmm. . . .  now com es the rubdown. . .  

all those hands.. .  " V oice trails o ff and m an's votco cornea in with :"Som etlm ea
a

it can be em barrassing having a car that talks. 1 wish you would be quiet when 

w e 're  with other p eop le !"  Car says, "But it feels so good every time y.-.u take mo 

through a Speedy Car W ash." Man, "I 'm  glnd Speedy Car Wash ia so fast and efficient: 

you don't have tim e to talk too much',' e t c . , etc.

# t #

VALENTINE'S DAY PROMOTION ( Dickie Rosenfeld. Sales Manager, KILT J 

With Valentine's Day approaching we are preparing a "C hocolate 

Covered Money" prom otion. We coat several coins with chocolate and package 

in a nice box. This is awarded to the person who guesses how much money is in 

the box. A lso, it would be ideal for a savings and loan outfit to give to miw 

depositors.

# # #

STATION BREAK ( Bob White, Program  D irector, K ILT )

"K ILT. . .  for the best o f everyth ing.. .  dial 
61 in '6 6 .. . "

t t §

EFFICIENCY NOTE ( Bill Weaver. General Manager, KILT )

P eriod ica lly  remind Sales F orce to telephone back to the station to give 

their location. This practice must be repeated several tim es a year to insure that 

your sales force  will keep station notified as to their whereabouts.
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CREATIVE SALES IDEA ( Dickie Rosenfeld, Sale* Manager, KILT )

With the many activities scheduled for the Sam Houston Coliseum  

in the following weeks, we are pitching the parking lots in the area a ten-second 

spot that deals mainly with directions and the easiest way to approach the coliseum .
b

The spot would go something like, " I f  you are on your way downtown to the Boat Show, 

take Capitol and Rush and then into the AURlght Parking lot. Just steps away from  

the Coliseum  and you park for only 50$."

le s s " . Then 10-15 different voices In sequence say it. Spot ends with gal saving, 

"D idn't you forget som ething? John M. Clark sells used cars t o o ."

# # #

EFFICIENCY TIP ( Charlie Payne, General Manager, KLIF )

Sign all memos personally. Your own recheck of verbiage is most 

important. T oo, a m isplaced com m a can com pletely change meaning of w riter.

# I #

NATIONAL REP HELP ( Charlie Payne, General Manager, KLIF )

A better exchange o f station prom o information from  other Blair 

stations would help rep as well as us. Homer Odom can keep an eye peeled for

# # *

COMPETITOR'S COMMERCIAL ( Al Lurie, Sales Manager. KLIF )

o  ^

How many ways can you say "John M. Clark Ram bler sells  fcr

new prom o activity and advise.
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CREATIVE SALES IDEA ( Dickie Rosenfeld, Sales Manager, KILT )

With the many activities scheduled for the Sam Houston Coliseum  

in the following weeks, we are pitching the parking lots in the area a ten-second 

spot that deals mainly with directions and the easiest way to approach the coliseum .
b

The spot would go something like, " I f  you are on your way downtown to the Boat Show, 

take Capitol and Rush and then into the AllRight Parking lot. Just slops away from  

the Coliseum  and you park for  only 50^."

9 9 9

COMPETITOR'S COMMERCIAL ( Al Lurie. Sales Manager. KLIF )

How many ways can you say "John M. Clark Ram bler sells  for 

le s s " . Then 10-15 different voices In sequence say It. Spot ends with gal sa>ing, 

"Didn't you forget som ething? John M. Clark sells used cars t o o ."

9 9  9

EFFICIENCY TIP ( Charlie Payne, General Manager, KLIF )

Sign all memos personally. Your own recheck o f verbiage is most 

important. T oo, a m isplaced com m a can com pletely change meaning of writar.

9 9 9

ft
NATIONAL REP HELP ( Charlie Payna, General Manager, KLIF )

A better exchange o f station prom o Information from  other Blair 

stations would help rep as well as us. Homer Odom can keep an aye peeled for 

new prom o activity and advise.

9  9 9



PROMOTION ( Dave McKinsey, Program  D irector, KABL } U - O ’

"Chinese New Year Kit" - -  includes year o f horae poster, a horse 

hair to put under the pillow, the words to Auld- Lang Syne in Chinese, snd $4664 

in Chinese money.

# # #

PROMOTION ( Dave McKinsey, Program  D irector, KABL )

The frog jumping season is near at hand, what with the Cals »eras 

County-Mark Twain Frog Jumping Contest held in May at Angel's Camp. Hov about 

the station ( any stations ) entering a frog? Build tts prowees up with prom os, 

challenge everybody, big deal. Then at the last minute explain that the KABL 

( KLIF, KILT ) frog has beau disqualified. Somebody filled  it full of buckshot)

V # I

REJECTED RECORD ( Bob White, Program  D irector, KILT )

Bob White says that the ly rics  to BEGINNING FROM AN END 

by Jan & Dean on Liberty are ob jectionab le .

# # #

CREATIVE SALES IDEA ( Dickie Rosenfeld, Sales Manager, KILT ) Q  ^

'Great T iger Hunt" - -  We proposed the Great Tiger Hunt to a local

Pontiac Dealer. With the station sharing in the prom otion, we hide a toy tiger 

w ith the keys to a new Pontiac sewn Inside. Clues are given for listeners 

on the Great T iger Hunt. We single out a specific car, the Pontiac Tempest with 

the overhead cam  six  cylinder engine. The dealer furnishes the car as a prU e and 

we give an equal amount in prom otional announcements. We run with it a $2000 

advertising schedule.

I f f

- 1 -



PROMOTION ( Davo McKinBoy, Program  D irector, KABL !

"Chines© New Year Kit" - -  include* year o f horae poster, a hot** 

hair to put under the pillow, the word* to Auld Lang Syne in Chine*®, and $4664 

in Chinese money.

# # #

PROMOTION ( Dave McKinsey, Program  D irector, KABL )

The frog jumping *ea*on is near at hand, what with the C ala»era. 

County-Mark Twain Frog Jumping Conte.t held in May at Angel«. Camp. Mov about 

the station ( any stations ) entering a frog?  Build it* p r o w « .,  up with p rom o., 

challenge everybody, big deal. Then at the la .t  minute explain that the KABL 

( KLIF, KILT ) frog ha* been disqualified. Somebody filled it full o f buck.hot!

# # #

REJECTED RECORD ( Bob White, Program  D irector, KILT )

Bob White say . that the ly r ic , to BEGINNING FROM AN END

by Jan & Dean on Liberty are ob jectionable.

# # f

CREATIVE SALES IDEA ( Dickie R o.en feld , S a le . Manager, KILT )

"G reat T iger Hunt" — We proposed the Oreat Tiger Hunt to a local

Pontiac Dealer. With the station .haring in the prom otion, we hid* a toy tiger 

w ith the key . to a new Pontiac sewn inside. C lue, are given for listen er, 

on the Great T iger Hunt. We .Ingle out a .p a cific  car, tha Pontiac T .m p e .t  with 

the overhead cam six  cylinder engine. The dealer iu rn i.h e . the car a . a prise and 

we give an equal amount in prom otional announcement.. We run with it a $2000

advertising schedule.

f  # #

-1 -



( continued from  Page 1 ) 

in free postage to the person who submits the most original postage stamp commemorating

the WYSL Good Guys. Source: Johnny Barger, Chase's Calendar.

# # #

SALES IDEA ( Dickie Rosenfeld, Sales Manager, KILT )

Mel Croan M otors - -  This Volkswagen Dealer recoflnU wfi naad 111 Houston for VW 

serv ice  at night. H owever, he did not want to stay open and increase his overhead if 

volume didn't warrant. So, he asks for appointments up until 10 PM at night through 

the use of following theme: "C all ahead for night appointments, because our lights 

attract a lot of other bugs, t o o ."

# # #

COMPETITIVE COPY ( Dickie Rosenfeld, Sales Manager, KILT >

Bank of Texas is running a spot featuring the "v o ice "  of a com puter saying.

"I  am a m ach in e .. .  I work at Bank of Texas. . .  I seldom  make a m ista k e .. .  My boss 

is M r. Bob J o n e s .. .  I would like to work for you, t o o . . .  Why don't you com e see m e .. .

I have good job se cu r ity ,. .  I am bolted to the floor . "

# # #

CREATIVE SPOT SOLD ( Dickie Rosenfeld, Sales Manager, KILT )

Mosehart fc K eller F ord --T h is  idea spoofs the Dodge Boys and is doing s good 

job selling fo r  the client, particularly on used ca rs . Cop^bullt around theme o f . . .  

"T h ere 's  going to be a lynching out at Mosehart l< K eller F ord , home of the bad guys, 

•cause they are riding lots of Houstonians out of town in used car bargains. Their 

deals are so fantastic, even the good guys are buying used cars at Mosehart fc Keller 

F ord ! Mosehart fc K eller F ord , home of the bad guys. They all wear black h a ts" '

I I #

-  2 -



( continued from  Page 1 )

in free postage to the person who submits the most original postage stamp commemorating 

the WYSL Good Guys. Source: Johnny B arger, Chase's Calendar.

# # I

SALES IDEA ( Dickie Rosenfeld, Sales Manager, KILT )

Mel Croan M otors - - This Volkswagen Dealer recognized need in Houeton for VW 

serv ice  at night. H owever, he did not want to stay open and increase his overhead if 

volume didn't warrant. So, he asks for appointments up until 10 PM at night through 

the use of following theme: "C all ahead for night appointments, because our lights 

attract a lot of other bugs, t o o ."

# # f

COMPETITIVE COPY ( Dickie Rosenfeld, Sales Manager, KILT )

Bank of Texas is running a spot featuring the "v o ice "  of a computer saying,

"I  am a m ach in e .. .  I work at Bank of T e x a s .. .  I seldom  make a m istak e ,. .  My boss 

is M r. Bob J o n e s .. .  I would like to work for you, t o o . . .  Why don't you com e see m e .. .

I have good job se cu r ity .. .  I am bolted to the floor . "

# I f

CREATIVE SPOT SOLD ( Dickie Rosenfeld, Sales Manager, KILT )

Mosehart k  K eller F ord --T h is  idea spoofs the Dodge Boys and is doing a good 

job selling for  the client, particularly on used ca rs . Copy built around theme of. . .  

"T h ere 's  going to be a lynching out at Mosehart It K eller F ord , home of the bad guys, 

'cause they are riding lots of Houstonians out of town in used car bargains. Their 

deals are so fantastic, even the good guys are buying used cars at Mosehart It Keller 

F ord ! M osehart k  K eller F ord , home of the bad guys. They all wear black h a ts!"

# # #

-  2 -
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WHAT IS THE BEST NEW COMMERCIAL APPROACH HEARD ON A COMPETITOR 
. THIS WEEK?* 1 •

KNUZ (also KILT) Mol Croon Volkswagen (KILT)
• f • *

Anner:

Annex:

This is oound of a rogular Volkswagen 
Sound: VW occelorcting

. Anner:

Now, this io tho sound of a Mol Crosn VW I 
Sound: Ropoat
Hear tbo dliloronco] Wall, Chora tsl Tho Mol Croon VW Is Just s llttlo 
different. No, It's not roomlar, faolar or prottior., ,  It Just seams 
so- . *,c bno  a look which coyol, .  mo»».. .  those Mol Croon VW people 
know bow to car« for mol That's why you oas so many Mol Croea 
liconsa plsto holders around town. Ha's tho largo »Isa economy 
doalor on Old Spanloh Trail,

m

Bryant Air Conditioning U  Heating - KTHT (KILT)
• ] ,

Thome of spot is:
. :-v-’

Anner: ^  Did you know. . . fo r  only 80f o doy you can enjoy the comforts of Bryant
, voar 'round climoto control? * ,/ , ■' *' • * ** . '

.

Why, that's less tlmn I spend a dsy for cigsrettsl 
. * •

Right. ..and Juat think of tbo luxury you'll enjoy with Bryant.

I've beon wanting to give up smoking anyhow - -  so -• I'm off to the 
nearest Bryant Doalorl (Tag)

t
• \t ■

m

WHAT 15 THE BEST NEW COMMERCIAL APPROACH USED ON 8TATION THIS 
WEEK? r

(WYSL)

\ J  (KILT)

Ten-second "chlpstooks" cornmorcial. Using metronome to get 
Intro and background boot: "Chipstsakal ‘ Quick 'n Easy I
Chipstoaksl Quick 'n Easy I (ropeatsd . . .  alternating moLe and 
fomale voices . . .  ending with female voice) . . . .  Quick and Easy 
Chipateake I"

For R&inbo Roman Moal Bread, we developed a combination spot fc promo 
giving listeners 5 basic facto about Roman Meal Bread and inviting them 
to "heat the pros" and write their own commercial for Roman Meal Bread.
Bect'cwnnvirridt V.-fne a *»**rr ’ v n* br~r4;
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WHAT IS THE BEST NEW COMMERCIAL APPROACH HEARD ON A COMPETITOR 
THIS WEEK? . .

• i t •' .
KNUZ (also 1ULT) Mel Croen VoUuv/«|{co (KILT)

1 I

I* I

This is aouad of a rogular Volkswagen 
Sound: VW accelerating 

• | Now. this ia the sound oi a Mel Croen VW I 
\ Sound: Repast

Hear tho difloroncol Well, there lei The Mol Croen VW le Juot a UlUe
• dilieront. No, it's not roomlar, faster or prottior.. .  It just soaiea ... :■{ 

eo> * '.C h«o a look which eoyai, .  man.. .  those Mel Crooa VW people 
•. know how to care for mol That's why you see so many Mol Croen 

license plate holdera around town. He's the large alas economy 
dealer on Old Spanish Trail,

• . iw ,.  ” V .*, w . .
Bryant Air Conditioning «1 Hosting - KTHT (KILT)

Thome oi spot lai ,
r * ' " 1 •. i?Y+mJ . 'Anncr: Did you know. ..fo r  only 30$ 0 day you can enjoy the comforts oi Bryant

; ¿- veer 'round climota control? * /!i
* ' *’ *  ̂ * $

Anncr k  Why. that's less than I spend a day for cigarette I

Anncrt ■ tl-' Right.. .  and just think of the luxury you'll enjoy with Bryant.

Anncr 2: I've boon wanting to give up smoking anyhow -« so - -  I'm off to the
nearest Bryant Doalorl (Tag)

’• . 1, !
.  • , • . . .  ■ * *m

* e. I •
WHAT IS THE BEST NEW COMMERCIAL APPROACH USED ON STATION THIS 
WEEK? '?

•tv*

(WYSL)
* Tan-second "chipatooka" commercial. Using metronome to got 

Intro and background beat: "Chipsteakol ’ Quick 'n Easy I
Chipatoakal Quick 'n Easy I (repeated . . .  alternating mala and 
female veicea . . .  ending with female voice) . . . .  Quick and Eaay 
Chipatoakal" . *#

i* *
» 0

(KILT)
For Ralnbo Roman Moal Bread, wa developed a combination apet fc promo 
giving liatenera 5 basic facts about Roman Meal Bread and Inviting them 
to "beat the proa" and write their own commercial for Roman Meal Bread.
i5 fct/i <ci*rrtrr,v  rriftl VAfts a *■' * f>urrVr 9f bt+rA;



HAPPENINGS IN THE MARKET ( Charlie Payne, General Manager, KLIF )

Ace Lloyd on KRYS Corpus Chrlatl advises that he has received an FCC 

complaint on loudness of com m ercia ls on KRYS. FCC had m onitored an.d taped 

KRYS and had determined that the modulation factors "exceeded 100% negative 

peaks. ' This should serve as a word o f warding on the C om m ission 's thinking regarding 

their 'loudness" edict. A lert to all Chief Engineers also com bo englneer/deejay 's, 

as well as the production department, to watch the drive, watch the level.

CREATIVE SALES IDEA ( A1 Lurie, Sales Manager, KLIF )

Proposed postcard registration for T itch e 's . Only school childrareBSP 

eligible. .Veek before Christm as one name an hour chosen at random, wins 

•j.1 or !j>2 prize furnished by T itch e 's . Pick up prize at store.

# it 0

ff # #

HOT KLIMBERS

KLIF
1 . ) "I Won't Love You Anym ore"
2 .  ) "F ive O 'c lo ck  World "
3. J "I Can't Go On"

L esley Gore 
Vogues 
Charlie Rich

Mercury 
CO V CE 
Smash

KILT
1 . ) "Thunderball"
2 .  ) "I 'm  So Lonesom e I could C ry"

Tom  Jones 
B. J. Thomas

Parrot
Pacem aker

OTHER RESTRICTED RECORDS

KLIF
1. ) "Im  A Man" Yard Birds Epic

Red Bird2. ) "I  Can Never Go Home Anymor
3 .  ) "It 's  My L ife"
4. ) "R escu e Me"

e" Shangri-La»
Animals 
Font ell a Bass

MGM
Chess
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HAPPENINGS IN THE MARKET ( Charlie Payne, General Manager, KLIF )

A ce Lloyd on KRYS Corpus Christl advises that he has received  an FCC 

complaint on loudness of com m ercia ls on KRYS. FCC had m onitored and taped 

KRYS and had determined that the modulation factors "exceeded 100% negative 

p eak s." This should serve as a word of warning on the C om m ission 's thinking regarding 

their ’ loudness" edict. A lert to all Chief Engineers also com bo anglneer/deejay 's, 

as well as the production department, to watch the drive, watch the level.

# # #

CREATIVE SALES IDEA ( A1 Lurie, Sales Manager. KLIF )

Proposed postcard registration for T itche 'e . Only schuol childroneligl 

eligible. Week before Christmas one name an hour chosen at random, wins 

$1 or $2 prize furnished by T itch e 's . Pick up prize at store.

# H #

HOT KLIMBERS—  - i - -- - -

KLIF
Mercury 
CO V CE ,
Smash

Parrot
Pacem aker

Epic
Red ttird
MGM
Chess

1 . ) "I Won't Love You Anym ore"
2 .  ) "F ive O 'c lo ck  World "
3 .  ) "I Can't Go On"

L esley Gore 
Vogues 
Charlie Rich

KILT
1 . ) "Thunderball"
2 .  } "I 'm  So Lonesom e I could Cry'

Tom  Jones 
B .J . Thomas

OTHER RESTRICTED RECORDS

KLIF
1 . ) "Im  A Man" Yard Birds
2 .  ) "I  Can Never Go Home Anym ore" Shangri-L&s
3 .  ) " I t 's  My L ife" Animals
4 .  } "R escu e M e" Fontella Bass
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GLO CLEANERS # 1
v_>

Anner: MTaks a deep breath. . . "

Sound: Of someone taking a deep breath and then 
out. Continue under.

Music: Under

Anner: "I  asked you to do that so you could really 
smell freshness.. .  so you could really under­
stand that glow you feel when your clothes 
are fresh. ( Cut breathing sound ) Making 
your clothes FRESH is the special business 
of the experts of the Glo Cleaning System. 
Feel that glow? That's from Glo freshness. 
Yours from any of five Glo Cleaners all ever 
San Antonio.

Control: Curtain

# # #

# 2

Anner: "Come here for a m om en t..."

Sound: Door opening

Music le Aimer: ( On heavy scho ) "You art now INSIDE a 
com m irciil. We call it a SPOT. Now
come out.. .  ( end echo ) . . .  "

Sound: Door Closing

Anner: "I asked you to do that so you could really know 
how difficult a spot can be. Getting difficult 
spots OUT of your CLOTHES is the special 
business of the experts of the Glo Cleaning 
System. Get clothes spotlessly clean from 
any of five Glo Cleaners all over San Antonio."

Control: curtain

» # *

Q



GLO CLEANERS # 1

Anncr: "Take a deep breath.. . "

Sound: Of someone taking a deep breath and then 
out. Continue under.

Music: Under

Anncr: " I  asked you to do that eo you could really 
smell freshness.. .  so you could really under­
stand that glow you feel when your clothes 
are fresh. ( Cut breathing sound ) Making 
your clothes FRESH is the special business 
of the experts of the Glo Cleaning System. 
Feel that glow? That's from Glo freshness. 
Yours from any of five Glo Cleaners all over 
San Antonio.

Control: Curtain

# # 0

# 2

Anncr: "Come here for a m om en t..."

Sound: Door opening

Music It Anncr: ( On heavy echo ) "You are now INSIDE a 
commeroial. We call it a SPOT. Now
come out.. .  ( end echo ) . . . "

Sound: Door Closing

Anncr: "I  asked you to do that so you could really know 
how difficult a spot can be. Getting difficult 
spots OUT of your CLOTHES is the special 
business of the experts of the Glo Cleaning 
System. Get clothes spotlessly clean from 
any of five Glo Cleaners all over San Antonio. "

Control: curtain



M E M O R A N D U M

» V 

/  / M E M O R A N D U M
1

TO: A L L  M A N A G E R S ,  A L L  P R O G R A M  D I R E C T O R S

F R O M : D CN K E Y E S  *

U c ILj u + u J ^ 4 ~D A T  E: J U N E  16.  196  1 ___ ____2 ^

Here is a clever com m ercial I heard the other day that might help you 
crack a dry cleaning client. It was transcribed and went like this:

Anncr: "The following radio spot announcement is presented 
by Fishburn's Dry Cleaners who have been faithfully 
serving Dallas for 50 years. Here is Fishburn's spot 
announcement. . . . "

Control: ( five seconds dead air )

Anncr: "That spot was removed by Fishburn's unparalleled 
spot removing p rocess. Fishburn's reminds you. . .  
etc. , etc. "

Don Keyes

ys



T O : A L L  M A N A G E R S ,  A L L  S A L E S  M A N A G E R S

F R O M :  D O N  K E Y E S

D A T E :  J U N E  16 ,  1 9 6 1

Here is a clever com m ercia l 1 heard the other day that might help 
you crack  a dry cleaning client. It was transcribed and vent lil a 
this:

Anncr: "The following radio spot aanouncomont is presented
by Fishburn's Dry Cleaners who have been faithfully 
serving Dallas for 50 years. Here is Fishburn's 
spot announcem ent.. . . "

Control: ( five seconds dead air )

Anncr: "That spot was rem oved by Fishburn's unparalleled
spot rem oving p rocess . Fishburn's reminds y o u .. .  
e t c . , etc. "

Don Keyes

ys
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CREATIVE SALES IDEA (A1 Lari*, Salsa Manager, KUF)

I think Gordon covered this in a separate memo a short while ago, but 

it is worth repeating after having heard it on the air on KLI1'. They have sold 

the "Cowboy Play-of-the-Week" to Doran Chevrolet, and it rune ten timee a 

week in Monday and Tuesday drive time; It is a very interesting and exciting 

little package,

COMPETITIVE COMMERCIAL (Dickie Rosenfeld, Sales Manager, KILT) 

Brockstein's, a Houston Music Store, ie using a clever back-to~ 

school type commercial which doesn't necessarily have to be tied into the 

back*to~school theme. The spot starts with the sound of a tuba, and the 

announcer says "the big" , then comes a fluto, and the announcer says "the 

sm all", then the base drum, and the announcer says "the wide", then the 

oboe, and he says "the ta ll". He then goes into a real pitch "regardless of 

the else or the price, whether your child can play or la Just taking lessons, 

Brockatein'a has just what you are looking for . . .  etc, "

COMMERCIAL IDEA (Dickie Rosenfeld, Sales Manager. KILT)

They have come up with a commercial for the Minute Man Car Wash, 

using a gimmick voice supposed to be that of the car talking. Written humor­

ously it gives a description of the process Minute Man goea through as the car 

ia being washed. The car tells how nice the sudsy soap feels, getting the dirty 

old grime off and how nice the warm water feels, etc.
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CREATIVE SALES IDEA (Al Lurie. Salas Manager. KLIF)

I think Gordon covered thie in a separate memo a short while ago, but 

it is worth repeating after having heard it on the air on KLI&*. They have sold 

the "Cowboy Play-of-the-Week" to Doran Chevrolet, and it runs ten times a 

week in Monday and Tuesday drive time; It is a very interesting and exciting 

little package.

COMPETITIVE COMMERCIAL (Dickie Rosenfeld. 8ales Manager. KILT) 

Brockstein's, a Houston Music Store, is using a clever back-to- 

school type commercial which doesn't necessarily have to be tied into the 

back-to-school theme. The spot starts with the sound of a tuba, and the 

announcer says "the big" , then comes a fluto, and the announcer says "the 

sm all", then the base drum, and the announcer says "the wide", then the 

oboe, and he says "the tall". He then goes into a real pitch "regardless of 

the sine or the price, whether your child can play or is just taking lessons, 

Brockstein's has Just what you are looking for, . . e t a , "

COMMERCIAL IDEA (Dickie Rosenfeld. Sales Manager, KILT)

They have come up with a commercial for the Minute Man Car Wash, 

using a gimmick voice supposed lo be that of the car talking. Written humor­

ously it gives a description of the prooess Minute Man goes through as the car 

is being washed. The car tells how nice the sudsy soap feels, getting the dirty 

old grime off and how nice the warm water feels, etc.
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SIMAS BROS. I M IN U TE  RAU IO  SPOT

Hello ooys end girls of R auio-Lond...Tnis it your Uncle Walter, affectionately 

known as "O ld  g a s s y b r in g in g  you today's stlrrlr^ episode of "Gas W ar." As 

you know, kiddies, "Gas War" takes place right tier* in our own fast Bay. The Haro 

of course, is Prince of the Pumps, Sir Walter c l;ua>, whose entire lift not been 

dedicated to battling the big gas dragons, fighting with nil trusty "A  Boards" in 

the cause of lower gos prices. Nov/, I know you've neora this story before...But 

I'll bet you never heard of a Dragon draggln' .its battle into court. But that, deor 

kiddies, Is persac'ly what tho Big Dealer Bosses in the East Bay are trying to do. 

N o w , don't panic, little o n e s ...A ll is well*— Sir Walter and his sturdy gas pumps 

nave been through many a battle before with tne G a t Dragons. Just let him know 

that you're still with him by tipping your hairnet each time you pass a Simas Station 

in Walnut Creek, Berkeley, Oakland, Castro V a lle y, Richmond and Alameda. In 

fact you might even point your pony toward a Simas pump and fill him up. Very 

nutritious and gasly low In prlco.

O t t i



5IM Af BROS I M IN U TE  RADIO SPOT

Hello ooys end girls of R aulo-Lond...This is your Uncle Walter, affectionately 

known as "O ld  gassy." bringing you today's stirring episode of "G o t W ar." As 

you know, kiddies, "Gas War" takes place right ..ere in our own bast Bay. The Hero 

of course, is Prince of the Pumps, Sir Walter Slnios, whose entire life nas been 

dedicated to battling the big gas dragons, fighting with hit trusty " A  Boards" in 

the cause of lower gas prices. Nov/, I know you've neara this story before...But 

I'll bet you never heard of a Dragon droggin' .tie battle into court. But that, dear 

kiddies, is pertac'ly what the Big Dealer Bosses In the East Bay are trying to do. 

N o w , don't panic, little o n e s ...A ll is w e ll--S ir  Waller and hit sturdy gat pumps 

nave been through many a battle before with tne Gas Dragons. Just let him know 

that you're still with him by tipping your helmet each time you pass a Simas Station 

In Walnut Creek, Berkeley, Gakland, Castro V a lle y, Richmond and Alameda. In 

fact you might even point your pony toward a 5imas pump and fill him up. Very 

nutritious and gasly low in price.

e t t i

/
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CREATIVE SALES IDEA ( Dickie Rosm feld, Sal«« Manager, KILT )

C olor TV Batman Prom otion 

( MUSIC: BATMAN MUSIC UP AND UNDER )

Robin: "H oly P rice  Tag! Look at the Discounts scribbled on TV
City’ s Big Sale Item*!*'

Batman: "O bserving o f you to notice, Robin. Looks like foul play as
our old en em y.. .  . 'The S cr ib b le r '., .  . .  "

Robin: "H oly bargains! Philco portable T V 's regularly 179.95 ar«
scribbled with the price of only $159. 9 5 !"

Batman: "That foul villain. The Scribbler, won't get away this t im « . . .
why just look at the easy te rm s !"

Anncr: "Meanwhile. C olor TV City. 6100 Westhetmer. will be open
till 9 PM, the unfortunate victim  of The S cribb ler 's  fiendish 
bargain m aking--a  foul deed from  which only you can benefit!"

# # #

COMPETITOR'S COMMERCIAL ( Dickie Rosenfeld. Sales Manager, KILT )

Marines marching, C om er Pyle ca ll! >g cadence 3 -2 -2 . Sgt. stipe 

him, chews him out, etc. Never in all hie years as a Marine has he heard a 3-2-2  

cadence count, is Pyle trying to change Marine tradition? Com er explains that he 

has heard about the Houston P ost's  c lassified ad o ffe r of 3 lines for 2 day < for only 

two dollars, etc. etc. ( details ) . Sgt. says he agrees it really is a great '.'«a! and 

will take advantage of it him self right after drill. Then he yells at Com er to *et back 

in line as he is taking over the squad and as they march off, the Sgt calls 3-2-».,

3 -2 -2 .

# # #



CREATIVE SALES IDF A ( Dickie Ro»m feld. Sale» Manager, KILT )

C olor TV Batman Prom otion - -  

( MUSIC: BATMAN MUSIC UP AND UNDER )

Robin: "Holy P rice  Tag! Look at the Diacount» scribbled on TV
City's Big Sale Item s!"

Batman: "O bserving o i you to notice, Robin. Look» like foul play aa
our old en em y.. . .  'The S cr ib b ler '......... "

Robin: "Holy bargains! Philco portable TV' »  regularly 179. 95 are
scribbled  with the prlco of only $159. 9 5 !"

Batman: "That foul villain, The Scribbler, won't get away thia tim e. . .
why juat look at the easy te rm » !"

Anncr: "Meanwhile. C olor TV City, 6100 W e»thelmer. will be opon
till 9 PM, the unfortunate victim  of The S cribb ler1» fiendish 
bargain making - -a foul deed from  which only you cun benefit!"

# » 0

COMPETITOR'S COMMERCIAL ( Dickie Roaenfeld. Sale» Manager, KILT )

M arine» marching, Gom er Pyle calli ig cadence 3-2*2. Sgt. i t i jx  

him, chews him out. etc. Never in all hia year» a» a Marino ha» he heard • 3 -2 -2  

cadence count, is Pyle trying to change Marine tradition? Corner explain» tbat he 

ha» heard about the Houaton Pont'» claaaified ad offer of 3 lines for 2 day » fot only 

two dollars, etc. etc. ( detail» ) . Sgt. say» he agrees it really i» a great -Jeal and 

will take advantage of it h im self right after drill. Then he yoll» at Gom er to get back 

in line as he is taking over the squad and as they m arch off, the Sgt calls 3-2-*.,



CREATIVE SALES

KLIF —  Pitched KLIF and KNtlS personalities in style show at Para­

phernalia Shop. Account bought both stations.

KCND —  Starting September 1, will program 2.5 hours KARL music early 

AH. Plans to sell in half-hour seqmcnts.

WNUS —  Proposed to Allied Hi-Fi Stores sponsorship of all-night show 

(three nights a week) with H v o  copy stressing "beautiful sounds you arc 

hearing will sound as good or better at home on Allied equipment."

WNUS —  Attaches samples of public service type spots to bo used 1n 

conjunction with Pacific Gas and Electric Company. These are used as bonu3 

spots in our effort to get a 52-weck schedule from PG&L. Ed»cor s note.

You may not loq these bonus Items is P S A ‘s, as long as they arc connected 

in any way with a regular commercial sched.

WYSL —  I have a "Crush" on you DanceJ WYSL and Oranqc Crush sponsors 

a dance where bottle caps are used for entry fee and fee for refreshments, 

including Orange Crush and Hot Dogs. Will have*two big bands, computer 

dating, etc. Warning: Unless Orange Crush makes bottle caps available FKEE 

to public, you may be involving yourself 1n a lottery. In a n ^  event, check
it

with Marcus Cohn before consumatlng the deal and before one word goes on the, 

air. Marcus may decide "consideration" is Inrolvcd if an Individual has to 

purchase an Orange Crush to get the cap.



CREATIVE SALES

KLIF —  Pitched KLIF and KNUS personalities 1n stylo show at Para­

phernalia Shop. Account bought both stations.

KCND —  Starting September 1, will program 2.5 hours KARL music early 

AH. Plans to sell in half-hour segments.

1.7IUS —  Proposed to Allied H1-F1 Stores sponsorship of all-night show 

(three nights a week) with live copy stressing "beautiful sounds you arc 

hearing will sound as good or better at heme on Allied equipment."

KNUS —  Attaches samples of public service type spots to be used in 

conjunction with Pacific Gas and Electric Company. These are used as bonus 

spots In our effort to get a 52-week schedule from PG&L. Editor's note:

You may not loq these bonus Items as PSA's, as long as they arc connected 

In apy way with a regular commercial sched.

KYSL —  I have a "Crush" on you DanceJ WYSL and Orange Crush sponsors 

a dance where bottle caps are used for entry fee and fee for refreshments„ 

including Orange Crush and Hot Dogs. Will have*two big bonds, computer 

dating, etc. Warnings Unless Orange Crush makes bottle caps available F EE 

to public, you may be involving yourself 1n a lottery. In a r ^  event, chock
t

with Marcus Cohn before consumatlng the deal and before one word goes on .ho 

air. Marcus may decide "consideration" 1s Involved 1f an Individual has to 

purchase an Orange Crush to get the cap.
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KNUS is attempting to find out whore their listeners aro, AM or FM. 

Getting good response on "why they enjoy listening to WNUS Music on either 

AM or FM„“

WNUS becomes the Mutual outlet in Chicago August 18th. Scheduled 

5-m1nute news every hour on half-hour. Using kicker lines Immediately prior 

to joining the net.

WYSL has provided separate hooks in the control room with the oldies 

for each jock shift. Each Jock raffles his own oldies played the day 

before,, after h1s air shift the following day. Avoids repetition.

KLIF note.

*• BEST ON THE AIR PROMOTION

0  KLIF 1s staging the "Great Hangup"offoring installation and free

phone service on local calls for a full year. Listeners send In their 

name and phone number and that of a friend. Once per hour, the two names 

are announced. If both are listening, they are eligible to win. There 

will be a drawing from the cards of those who were listening to determine

nJ

the final winner.

BEST PSA APPROACH

KLIF 1s using their outdoor sign board to welcome groups convention!irj 

in Dallas. Also on the air.

\ r

■7l> OBJECTIONABLE COMMERCIALS 

KLIF dropped tag -for Fed-Mart which refers to buying guns at Fed-Mart, 

Question as to whether it 1s good to announce that you can buy guns as 

easily as the other items included 1r. their tags.



Pago 7 -

k'NUS is attempting to find out where their listeners are, AM or FM. 

Getting good response on "why they enjoy listening to UNUS Music on either 

AM or FM.°

V.'uUS becomes the Mutual outlet in Chicago August 18th. Scheduled 

3-minute news every hour on half-hour. Using kicker lines Immediately prior 

to joining the net.

WYSL has provided separate hooks in the control room with the oldies 

for each jock shift. Edch jock refiles his own oldies played the day 

beforep after his air shift the following day. Avoids repetition.

KLIF note.

BEST ON THE AIR PROMOTION

KLIF 1s staging the "Great Hangup"offaring installation and free 

phone service on local calls for a full year. Listeners send In their 

name and phone number and that of a friend. Once per hour, the two names 

are announced. If both are listening, they are eligible to win. Thoro 

will be a drawing from the cards of those who were listening to determine 

the final winner.

BEST PSA APPROACH

KLIF 1s using their outdoor sign board to welcome groups convention! ¡vj 

1n Dallas. Also on the air.

OBJECTIONABLE COMMERCIALS

KLIF dropped tag for Fed-Mart which refers to buying gun3 at Fid-Mart. 

Question as to whether 1t 1s good to announce that you can buy guns as 

easily as the other items included In their tags.
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A  SALES IDEA (Bob Luther. Manager, ,VY:

F or Dept, store Christmas season: Eli Whistle II elf blows whistle 

while child is talking to Santa, he or she gets another apecial gift. A lso, ch ild 's 

parents get gift, Christm as tree decorations, etc

H I

PROMOTION (John B orders, Program  D<rector, KLIP)

"C o lle cto r 's  C orner, R ecord M art", .o r  sim ilar title for hour late 

in evening during which inform ation is exchanged on swapping old hits EJ reads 

sample c a r d .. .  "Bobby Jones of 3301 Kenosha Wey will trade a copy of Fats Domino's 

I 'm  Walkin' for any early Elvis P re e l.y  H it", etc. Good gim mick for nite man to 

throw in occasionally .

EFFICIENCY IDEA (Heber Smith, Manager, KABL)

This really com es under the heading of Increasing local sales volume 

aeveral inquiries which I have made in the past two weeks indicate larger and 

larger co -op  fund « being made available in appliance, floor covering, fire  and drug 

fields. C o-op  money has been available for a long time but not to the same extent 

as it is presently available in the Bay Area, and 1 suggest that aim ilar situations could 

prevail in other m arkets.

ill

HOT KLIMBERS

WYSL
1. All I can see is you
2. Clancey can 't e ven sing
3. All strung on you

Dusty Springfield 
Buffalo Sprlngfields 
April fc Nino

Philips
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CREATIVE SALES IDEA ( Dickie Ro6enfeld, Sales Manager, KILT )

June Dairy Month : Contact milk producers association  in your 

area and se ll on idea o f pushing all milk products. In order to create big splash

f o r  cam paign, have a ir personalities com pete in cow milking contest inconspicuous 

location .

# # #

LOCAL NEWS STORY ( Brad M esser, Managing Editor, KILT )

(Ve had a ca ll from  a woman calling KILT soliciting help in getting 

the SPCA to pick up a dog which had been sitting beside the body of its companion 

on a county road for three days. The dog, we named him "Sunday" because that's 

when he was firs t  seen there, had refused to leave the spot; even went into a ditch 

when the body o f the companion was shoved into that muddy area. iVe got SPCA 

and a doggone good feature story.

# # #

CREATIVE SALES «PORGRAM IDEA ( John B orders, Program  D irector, KL1F ) 

Graduation gift suggestions: perhaps specials from  department store 

drug chain, etc.

# # §

PROMOTION ( L a rry  Vance, Prom otion Co-O rdinator, WYSL )

"National R ealtor 's  Week" - -  ( May 22nd-28th ) National public 

relations man fo r  rea ltors was contacted in Washington. Forthcom ing in the mall 

w ill be a group o f  30-second  educational spots, telling individuals why they should 

go through a rea l estate agent when buying or selling property. Propose to sell 

these spots to loca l rea ltor or loca l rea ltor 's  association.
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BEST NEW COMMERCIAL APPROACH BY COMPETITOR

WWWW - Rlchman Brothers Clothes - 60-seconds- heard on WJR

KLIF -

Male Voice:

Control : 
Male Voice:

(whlsper).o.Here I am 1n Rlchman Brothers......
Nobody looking...I think I'll Just take this scissors 
and cut a small hole 1n the lapel of this Rlchman Brothers 
suit.
Sound of scissors and cuttlnq...
(still whispering) There! Now I'll Just stand over here 
1n the corner and watch what happens...(voice fades with 
h1s footsteps...)

WWWW -

Male Voice (2); (whistling, walking, stops abruptly) Hey! What's this?
A small hole...Hey! George.,.Come "ere! Looklt this hole 
1n one of our suits!

Male Voice (3): (walking quickly) What? You're right! A hole! Hey Fred, 
Hurry! Angelo! Come here!

Many Male (all topping one another, walking, runnlnq, muttering.
Voices sounding quite disturbed...) A Hole! Looklt that! What 1s

1t?
Announcer: The 700 tailors at Rlchman Brothers Clothes really notice the

little things...and all of Rlchman Brothers 700 tailors care 
about the suits they make for their customers. When It comes 
to fitting suits, the tailors at Rlchman Brothers believe 1t's 
the little things that are Important. Visit one of the 700 
tailors at Rlchman Brothers tomorrow.

Can hardly be considered a "commercial approach", but W/4 programming has had 
quite an Impact on the Detroit market:

WJBK, WCAR, WXYZ and WJR are all beginning to use "first-person" Public Service 
.Announcements as pioneered by McLendon and W/4 In Detroit. But there's one 
Important difference: announcements recorded by other stations fall to mention 
respective call letters.,.as tie-in with executive voicing spots.

WABX-FM..."Phase Four...psychedelic rock" - within the last ten days has 
begun to announce weather as the"Phase 4-Cast", copying W/4's "W/4 Cast".

WQTE...very gradually, and without on-a1r or outside promotion, has bequn to 
rejuvenate Its music. Some of the Wayne King and Guy Lombardo has been re­
placed by Tony Bennett, Nancy Wilson, John Gary, and Frank Sinatra. It 1s 
rumored that WQTE will event lly drop the "geriatric" music fjr a sound 
similar to W/4 s.

Garland New Car Dealers radio spot on tent sale at Fed Mart parking lot. 
Excitement of having all dealers competing 1n one place.

BEST NEW COMMERCIAL APPROACH USED ON STATION 

KLIF - Pepsi Possee - take off on Johnny Cash.

KLIF - Glamorene - National spot "Don't let a garden grow 1n your carpet..." entire 
spot available on request.
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PROMOTION IDEA NEEDED

WYSL - With Holidays coming up, , . WYSL thinks a few thoughts toward 
something different for Thanksgiving and Christmas would bo 
helpful to all of us.,

NEW AND CRATIVE SALES IDEA SOLD OR PROPOSED

KLIF -  KLIF is running station contest that anyone with transistor tuned 
to KLIF at State Fair and stopped by KLIF roving reporter gets 
silver dollar. Proposed Crabtree Electronics buy ID schedulo 
plugging cheap transistors on day before and day of Junior High 
and High School day at Fair.

KILT - Key Oil Company - Prospect has several truck stop locations in 
and around Houston. Idea is to sponsor all night show from 12 
Midnight to 5:30 AM, when most of the big trucks are rolling. 
Special feature of show is TRUCKER'S INFORMATION EXCHANGE 
where drivers Beeking, or giving, information about old driver 
buddies drop information in box which is mailed to station weekly 
for use on show.

BEST NEW COMMERCIAL APPROACH BY COMPETITOR

KLIF - Zale's TV - great slogan - when you're thru playing games, seo 
Zale's. (close up of diamond engagement and wedding ring. )

KILT -  Circus Nuts - Circus Nuts spot dramatizes a scene between Atilla 
the Hun and a man about to be executed. It becomes obvious right 
at the start that the parody is a play on the unlikely "femininity" 
of Atilla. Atilla asks to be called "H un," or "T illie" throughout 
the spot. It ends with the Atilla shouting "spare him., .he likes 
Circus Nuts.. . "

BEST NEW COMMERCIAL APPROACH

Alaskan Stores - For Alaskan Stores women's wear chain, KILT 
produces a multi-recording of an event putting forth the idea of 
"W ise buyers shop the Alaskan Way." As four line chant ends, 
"Bononza" theme bangs in, then fades under announcer selling 
Alaskan's 55th Anniversary Bargain Bononzas Spot is a real 
attention-grabber.

QUESTIONABLE MOVIE SPOTS

KLIF - The Trip -  rejected - simple don't want to advertise a film
extrolling the virtues of LSD - or even dealing with the subject 
in a sensational manner.

4 -
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Digest of Weekly Reports 
' Page 2 . . . July 7, 1967

WDTM - WJBK - "I've Got Your Number" announcer reads name and phone 
number on air. If listener calls station within two minutes, he 
becomes eligible for drawing of one of 15 new cars. "Keep listening!"

Music: (Sentimental to set the scene)
Anne: This week is Agnes' 50th birthday so I asked her what she wanted 
[ told her I could save $35. 00 on a movie camera at Fed Mart. . .  32. 50 
on an expensive pair of ear rin gs .. .and do you know what?, .she started 
crying. . .I 've  known her since grade school and she never cried before. 
Then she said "You can also save $78.00 on a genuine engagement ring 
at Fed Mart, you know.. Maybe Agnes has a good idea after all.

KILT - GULFGATE CHRYSLER PLYMOUTH
(Quietly cheerful humming in background)

Some of you like the quiet, careful way of doing things.. , thinking 
a therethrough. . .without pressure, . . without, rush. Looking before 
you leap into doing something important.. .like buying a new car. 
That's why you'll be glad to deal with Miles Hall Gulfgate Chrysler 

S  Plymouth, Houston's newest Chrysler Plymouth doaler. ..w ith a now 
way of doing things. Like really giving the fine service and courteous 
treatment, like showing you the big lineup of beautiful new Chryslors 
and Plymouths. , .and leaving the decision to you. Fred Thomas and 
Bob Carr are two of the Southern gentlemen at Gulfgate Chrysler 
Plymouth. . . talk to them and try the new way of Miles Hall Gulfgate 
Plymouth. , . Houston's newest Chrycler-Plymouth dealer. , ,  near 
Gulfgate at Exit Eight on the Gulf Freeway.

WYSL - Park Edge Supermarket com m ercial:
If price is your reason for shopping any place, Park Edge can 
more than satisfy you. But then any supermarket can give you 
price -  Park Edge gives you more.
Copy then enumerates, other roasons, wide aisles, wider choices, etc.

9 9  9

BEST NEW COMMERCIAL APPROACH USED

W-NUS- Jack Brown Buick
Jack Brown invites you to think,
followed by 20 seconds of muoic, followed by,
Now that you have had time to think, think of Jack Brown for your 
next Buick.
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WHAT IS 

(WYSL)

Anner:

Man:

A n n e x :

Man:

Anner:

Man:

Anner:

Man:

Anner:

Man:

Anner:

Man:

Anner:

Man:

Anner:

Man:

Anner:

Man:

Anner:

Man:

Anner:

THE BEST NEW COMMERCIAL APPROACH USED ON STATION THIS WEEK?
i* •

Kengeroro Dept* Store

Spring is hare and the Lamp pooto ere in bloom again at Hongerer's. 

Pardon, monsieur -  the lamp posts aro In bloom?

Yes, all the lamp posts in Hongoror'o Jtnior Lane aro in full bloom.

How quaint, flowered lamp posts. There 'a some special significance 
to this 7

Of course. When lamp posts bloom, the gir*v coma out.

Ah, girls I Oui.

They come to Hongoror's to got all tho groovoy, v.ew stylos.

Oui, oui, girls I (mmm, erne cl;)

This is a wild year at Hengeror's. Ono of tho wildes.',

Oui, oui.

Mini dresses aro in.

Mini dresses?

You know - mini drosses I 

Ah, oui I Oo la la 1 

Baby drosses. Real cu£o,

Oui baboo.

Littlo pant/ drooses. You know, tiny mini tunics ovor llacy panto p 
ruffle trim bloom ers.

Sacre bleu!

See-through cages over body stockings in full or modified tont silbousUto. 

Oooooowl Magftefiquo.

Hengercr'e has all tho groovey, now looks for spring.
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Man:

Anner:

Man:

Girl:

Man:

Girl:

Aimer:

Girl:

Man:

Girl:

Anner:

Man:

.Girl:

M&n:

Girl:

Man:

Girl:

Anner:

Girl:

Man:

Girl:

Man:

Anner:

Quickl How do I get there?

Follow the ¿lowered lamp poets to Hengorer's Juhicr Lane at 

Hengerer's Amherst of 3rd floor downtown.

###

For the Hengeror girl who has everything the only dress is a Lanz drcea 

Lanz means understated elegance.

Lanz means superb craftsmanship.

Lanz means fabulous styling.

Lanz means money!

Nov/ just a minute !

How dare you interject a crass commercial note ?

v,Who do you think you are ?

I'm sorry.

At Hengerer's, a Lanz drcoo is above money. 1 t's moro a [.v'losophy.

Or a beautiful poem.

A Lanz dress in a way of life. Elegant, smooth, sophisticated,

A Lanz dross shouts quality in a whisper.

A Lanz dross iu smart.

A Lanz dress is classic.

A Lanz dress is expensive.

Butt out, Buster!

Will you shut up?

Hengerer's will show the fabulous Lanz dress line at 12:30 and 2:30 inO
the 3rd floor Junior Department at Hengerer’ s downtown.

And at 7 pm, Friday, March 10th at Hengerer’ s Amherst.

Look for the flowered lamp post.
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000

Anncr: According to reliable oources at Hcngerer's, this is tho way Stanton 
did it.

Girl: 
(Fade in)

Excuse me, senor. What's that you arc wearing?

Man: This ? Thia is my shirt.

Girl: I know that. But what kind of c shirt is it? You see. I'm from Stanton. 
We're always looking for new dertignes.

Man: Oh, well this is a Mexican wedding ohirt. 1 am going to a wedding.

Girl: Could you let ma try it on for a moment ?

Man: You want my beautiful ohirt?

Girl: Yes, just for a moment.

Man: Here on the street? Well, all right.

Anncr: The girl from Stanton put on the beautiful, ruffled white Mexican 
wedding shirt. The effect w&o groat. Stanton started to make 
Mexican wedding shirt dresses.

Girl: You can sec the fabulous Mexican Wedding ohirt dress at Hsngerer'o 
downtown and Amherst.

Anncer: It's by Stanton, a name to remember in junior fashions.

Girl: While /ou'ro there, see the fun and fancy Stanton bloomeredressoe . 
Tiny, mini tunics over lacy panto.

Anncr: Or Stanton's cute christening ■ircso with tucks and 1» «.e and ribbons.

Girl: Follow the flowered lamp poote down lingerer's Junior Lane.

Man: Señorita, my ohirt, my shirt, please,my shirt. I'm late for the woddl
(Board Fare)

üdf#

Dickie Rooenfeld need« a promotional idea for an Independent Service Station clwin.

Bob Luther nocúo un idea for Chryaler/Plymouth dealers ns »Delation. He aleo 
needs an idea to turn on tho Erie County Fair Committee.

00#



Page 3

WHAT IS THE BEST NEW COMMERCIAL APPROACH USED ON STATION TffiS WEEK?
'¿J  ' :

(WYSL)
Kcngeroro Dept, Stora

Anncr: Spring is here and the lamp posts cro in bloom again at Hengeror'a.

Man: Pardon, monsieur -  fcho lamp posts arc in bloom?

Anncr: Yes, all the lamp posts in Hangoror's Junior Lano are in full bloom.

Man: How quaint, flowered lamp posts. There 'a some special significance 
to this 7

Anncr: Oi course. When lamp poots bloom, the gir,v como out.

Man: Ah, girls] Oui.

Anncr: They come to Hangover's to got all tho groovoy, «aw styles.

Man: Oui, oui, girls 1 (mmm, smack)

Anncr: This is a wild yoar at Hengcror's. One of tho wildes..

Man: Oui, oui.

Anncr: Mini drosses are in.

Man: Mini dresses?

Anncr: You know - mini droGaesI

Man: Ah, oui 1 Oo la la 1

Anncr: Baby dresses. Real cuts.
t;

' Man: Oui baboo.

Amncr: Little panty drosses. You know, tiny mini tunica ovor llacy panto y 
ruffle trim bloomers.

Man: Sacre bleu!

Anncr: Seo-through cages over body stockings in full or modifiod tont silbouet-»o.

Man: Oooooov/I Mzgaofiquu.

Anncr: Hengercr's has all tho groovoy, now look» for spring.
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Man:

Anner:

Man:

Girl:

Man:

Girl:

Aimer:

Girl:

Man:

Girl:

Aimer:

Man:

Girl:

Man:

Girl:

Man:

Girl:

Anner:

Girl:

Man:

Girl:

Man:

Anner:

Quick I How do I got there?

Follow the flowered lamp poets to Hengorer'o Juhicr Lane at 

Hengcrer's Amherst of 3rd floor downtown.

###
For the Hengeror girl who hao everything > the only dreso is a Lanz dress. 

Lanz means understated elegance.

Lana means superb craftsmanship.

Lanz means fabulous styling.

Lanz means money!

Now just a minute !

Hew dare you interject a crass commercial note?

Who do you think you are ?

I'm sorry.

At Hengcrer's, a Lanz dreos io above money. 1 t*a more a p\ilo»ophy.

Or a beautiful poem.

A Lanz dress is a way of life. Elegant, smooth, sophisticated,

A Lanz areas shouts quality in a whisper.

A Lanz dress is smart.

A Lanz drese is classic.

A Lanz dress is expensive.

Butt out. Busier!

Will you shut up?

Hengcrer's will show the fabulous Lanz dress line at 12:30 and 2:30 in 
the 3rd floor Junior Department nt IJengersr's .downtown.

And at 7 pm, Friday, March 10th at Hengcrer's Amherr-t.

Look for the flowered lamp post.
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Anncr: According to reliable oources at Hcngerer's, this is tho way Stanton 
did it.

Girl: 
(Fade in)

Excuse me, senor. What's that you arc wearing?

Man: This ? This is my shirt.

Girl: I know that. But what kind of c shirt iu it? You see. I’m from Stanton. 
We're always looking for new dosignes.

Man: Oh, well this is a Mexican wedding ohirt. 2 am going to a wedding.

Girl: Could you lot me try it on for a moment ?

Man: You want my beautiful shirt?

Girl: Yes, just for a moment.

Man: Here on the street? Well, all right.

Anncr: The girl from Stanton put on the boautiful. ruffled white Mexican 
wedding shirt. The effect was great. Stanton started to make 
Mexican wedding shirt dresses.

Girl: You can sec tho fabulous Mexican Wedding shirt dress at Hengeror's 
downtown and Amherst.

Anncer: It's by Stanton, a name to remember in junior faohions.

Girl: While /ou'ro there, see the fun and fancy Stanton bloomeredrcnsos . 
Tiny, mini tunics over lacy panto.

Anncr: Or Stanton's cute christening -ireso with tucks and 1» .o and ribbons.

Girl: Follow tho flowered lamp posts down If-njarc-r's Junior Lane,

Wan: Señorita, my ohirt, my shirt, please,my shirt. I'm late tor the wedding
(Board F are)

m

Dickie Rosenfeld needs a promotional idea for an Independent Service Station chain.

Bob Luther needs an idea for Chrysler/Plymouth dealers association. He also 
needs an idea to turn cn the Eric County Fair Committee.

H i
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COMPETITOR'S PROMOTION { Dickie Rosenfeld. Sales Manager, KILT )

Jack Roach fo rd  on KPRC - -  Salesmen say yes to anything at Jack 

Roach Ford, if you only want to pay " X "  dollars down and " X "  dollars per month 

on a new M ustang...w e say. Y e e . . . " X "  dollars on a new Fairl.ne, we .ay . Y e s . . .  

" X "  dollars on a new Galaxie, we say, Y e s . . .  e tc ., etc. "I  don't know why we 

say yes to every deal. . . it's the sales manager's idea. If you want to only pay " X "  

dollars for a used. etc. . etc. we may cry a little but we say. Yes. Maybe the reason 

we say yes is because our sales manager is a Karate champion and if we say that

other word..........C -R -U -N -C -H ! ( Sounds of boards splintering ).

# # #

SPEC SPOT SOLD ( Dickie Rosenfeld, Sales Manager. KILT 1
— " " - x

vVe have proposed to Newberry's Department Store that they establish 

a first floor, easily accessible fixture to display Father's Day gift item s, all 

priced under $10 .00 . They will gear a schedule on KILT to the teenager promoting 

the ease of shopping for a Father's Day gift at the special countor. The "everything 

under $10 .00  "  feature will also be played up big in the spot, using items.

# # #

SUNDAY REVENUE ( Dickie Rosenfeld, Sales Manager, KILT )

We have proposed to Wyatt's Cafeterias, a schedule of Saturday 

and Sunday spots containing religious and church announcements. The spots 

invite listeners to eat at Wyatts before or after church and special reminders that 

special "group" servings are available throughout the week.

« h #
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■COM PETITOR'S PROM OTION ( D ickie Rosenfeld, Sales Manager, KILT )

Jack Roach Ford on KPRC - -  Salesmen say yes to anything at Jack 

Roach Ford, if you only want to pay "X ” dollars down and " X "  dollars per month 

on a new M ustan g... we say, Y e s . . . " X "  dollars on a new Fuirlane, we say. Y e s . . .  

" X "  dollars on a new Galaxie, we say, Y e s . . .  e tc ., etc. "I  don't know why we 

say yes to every deal. . .  it's the sales manager's idea. If you want to only pay " X "  

dollars for a used, e tc ., etc. we may cry a little but we say. Yes. Maybe the reason 

we say yes is because our sales manager is a Karate champion and if we aay that 

other w ord .. . . .  C -R -U -N -C -H ! ( Sounds of boards splintering ).

# # #

SPEC SPJPJT SOLD ( Dickie Rosenfeld, Sales Manager, KILT )

vVe have proposed to Newberry's Department Store that they establish 

a first floor, easily accessible fixture to display Father's Day gift items, all 

priced under $10 .00 , They will gear a schedule on KILT to the teenager promoting 

the ease of shopping for a Father's Day gift at the special counter. The "everything 

under $10 ,00  "  feature will also be played up big in the spot, using items.

H # #

SUNDAY REVENUE ( Dickie Rosenfeld, Sales Manager, KILT )

We have proposed to Wyatt's Cafeterias, a schedule of Saturday 

and Sunday spots containing religious and church announcements. The spots 

invite listeners to eat at Wyatts before or after church and special reminders that 

special "group" servings are available throughout the week.

« # #



MONTGOMERY WARD Cut H 1

Control: ( Ward'a jingle; Five seconds )

C.C.
Guy: "What are you doin' with those binoculars, baby?" r

A . f ? i
Gal: " I 'm  watching W a rd s» .,"

Guy: "Watching W a r d s .. ,? "

Gal: "You know.. .  like in the jin g le ,. ,  they asked me to WAtch 
Wards grow bigger to serve Chicagoland b e t t e r . . . "

Guy: " I  don't think they meant literally watch W ard s.. .like  
with binoculars. "

Gal: "But how else can we see the all new Wards at Randhurst 
Shopping Center, Montgomery Ward in G ry and La Grange, 
Wards beautiful new stores in Oak Park and Evergreen P ace, 
Wards in old Orchard.. . . .  a bigger and better store. And of 
course the new name for a great new store on State Street. I've 
simply got to watch the new Wards on State a d Adams. It's such 
an exciting s to re .. . . "

Guy: { Has been trying to interrupt ) "Baby, that's Just the 
point. You don't have to watch all the Ward stores. There 
are now so many. ..o n e  is always close enough to see first 
hand."

Gal: "You mean, I  don't have to watch Wards through these 
binoculars ? "

Guy: "Of course not. Anyway,. .  you're supposed to look through 
the other en d ."

df # #



MONTGOMERY WARD Cut # 1

Control: { Ward'« jingle; Five seconds )

Guy: "What are you doin' with those binoculars, baby?"

Gal: "I 'm  watching W a r d s ..."

Guy: "Watching W a r d s .. .? "

Gal: You know.. .  like in the jin g le .. .  they asked me to watch 
Wards grow bigger to serve Chicagoland b e t t o r .. . "

Guy: "I  don't think they meant literally watch W a r d s ... like 
with binoculars, "

Gal: "But how else can we see tho all new Words at Rsndhurst 
Shopping Center, Montgomery Ward in G ry and La Grange, 
Wards beautiful new stores in Oak Park and Evergreen P ate , 
Wards in old Orchard.. . .  .a  bigger and hotter store. And of 
course the new name for a great new store on State Street. I've 
simply got to watch the new Wards on State a d Adams. It's such 
an exciting sto re .. . . "

Guy: { Has been trying to interrupt ) "Baby, that's Just the 
point. You don't have to watch all the Ward stores. There 
are now so many. ..o n e  is always close enough to see first 
hand."

Gal: "You mean, I don't have to watch Wards through these 
binoculars ? "

Guy: "Of course not. Anyway. . .  you're supposed to look through 
the other en d ."

# # 0



r STATION BREAK ( Dick Lahm, Program  D irector, KILT ) 

'•A Houeton tradition for m usic and n ew s..

"The Varsity Squad of Houston R ad io .. . . "

#

SALES IDEA ( Dickie Rosenfeld, Sale* Manager, KILT )

" M eyerland Speedway was running out of stea m .. .  wanted something 

different. Due to football and baseball and everything else shooting at their 

crow ds. . .  We convinced the management to have & "C lose  of Season" r a c e . . .  

We called  it the "Sum m er Season C ham pion".. .  We cut special r p o te .. raleed

the gate p r i c e s . . .H e took the difference in profit and put up a trophy and 

bigger cash prixes for the d rivers . He did real w ell— drew 5700 people 

and w ill make it an annual event. We sold  him an extra schedule.

COM PETITOR’S COMMERCIAL < Dickio Rosenfeld. Sales Manager, KILT ) 

"KTRH for Peden Iron and Steel, A woman switchboard operator 

answers the board with ’ Peden Iron and Steel, valve departm ent', ’ Peden

many products o f a big company without sounding too com m ercia l. "

# ... #

d e p t.. .thank you ’ . She does this for five or six  timos( to »how the many 

¿apartments in th» company ) then a male voice com es in and give* a short 

pitch on the company and its growth, and se lls  hard on the fact that Peden

has been in Houston since 1890. This is an excellent method to m entio. the

# I



STATION BREAKJ  Dick Lahm, Program  D irector, KILT )

’ ’A Houston tradition for music and n ow s,,

"The Varsity Squad of Houston R ad io .. . . "

# ft 9

SALES IDEA { Dickie Rosenfold. Sales Manager, KILT )

"  M eyerland Speedway was running out o f s tea m ., .  wanted something 

different. Due to football and baseball and everything else shooting at their 

crow ds, . .  We convinced the management to have a "C lose  o f Season" r s « e . . .  

We called  it the "Sum m er Season C ham pion".. .  We cut special s p o ts .. raised 

the gate p r ic e s . . .H e took the difference in profit and put up a trophy and 

bigger cash prizes for the d rivers . He did real w e ll--d rew  5700 peoplo 

and w ill make it an annual event. We sold  him an extra schedule. "

9

COM PETITOR’S COMMERCIAL ( Dickie JRosenfeld, Sales Manager, KILT ) 

"KTRH for Peden Iron and Steel. A woman switchboard operator 

answers the board with 'Peden Iron and Steel, valve departm ent', 'Peden 

Iron and Steel, e le ctr ica l d ep t.. .thank you ', 'Peden Iron and Steel, structural 

dept. ..th an k  you1. She does this for five or six  tlmes( to show the many 

departments in the company ) then a male voice cornea in and gives a short

pitch on the company and its growth, and se lls  hard on the fact that Peden
•/

has been in Houston since 1890. This is an excellent method to mention the 

many products o f a big company without sounding too co m m e rc ia l."

9  9 #
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CREATIVE SALES IDEA { Dickie Roaenfcld, Sales Manager,KILT *

The following com m ercia l idea was proposed to Woolworth Garden

Center:

PETUNIA: I'm  just a poor little petunia in an onion patch.

ONIONS: Yeah, whatta you doin' h e r e .. .th is  is strictly  onion territory .

PETUNIA: If we had com e from  Woolworth Garden Center, this 

would not have happened.

ONIONS: A in 't it da tru th .. .  you 're lousin' up our deal with vour 

crummy sweet sm ell.

ANNCR: Don't let this happen to you. . .at W oolworth's Garden Center 

all plants are carefully graded, selected and separated. 

That's Woolworth's Garden Center { address ).

# »

CREATIVE SPOTS ( Dickie Rosenfeld, Sales Manager, KILT )

Sold a series  of spots to Sears on safety. One of them is a 

screech  of brakes and the crash . ..th en  silence and the announcer com es on with 

a soft se ll. . .  "that could have been avoided if a safe, good tire was on tho car 

instead of the tired , old, worn out t i r e . . .  "

9 # #

STATION BREAK ( B ill P eck , Continuity D irector, WYN-R }

This is Chicago's Winner - Smooth as sand and wild as the waves!

a # #

L)
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CREATIVE SALES IDEA ( Dickie Rosenfeld, Sales Manager,KILT )

The following com m ercia l idea was proponed to Woolworth Garden

Center:

PETUNIA: I'm  just, a poor little petunia in an onion patch.

ONIONS: Yeah, whatta you doin' h e r e .. .th is  is strictly onion territory . 

PETUNIA: If we had com e from  Woolworth Garden Center, this 

would not have happened.

ONIONS: A in't it da tru th .. .  you 're lousin' up our deal with vour 

crummy sweet sm ell.

ANNCR: Don't let this happen to y o u .. .at W oolworth's Garden Center 

all plants are carefully graded, selected and ecparated. 

That's W oolworth's Garden Center { address ).

* # # #

CREATIVE SPOTS ( Dickie Rosenfeld, Sales Manager, KILT )

Sold a series  of spots to Sears on safety. One of them is a 

screech  of brakes and the c ra sh ...th e n  silence and the announcer com es on with 

a soft se ll. . „ "that could have been avoided if a safe, good tire was on the car 

instead of the tired , old , worn out t i r e . . . "

# # #

STATION BREAK ( Bill Peck , Continuity D irector, WYN-R '

This is Chicago's Winner - Smooth as sand and wild as the waves!

# # #

i

- 1 -



PROMOTION (L arry  Vance, Program  D irector, <VYSL)

"H igh -school football fo reca st", , Extrem ely good talk getter for 

afternoon drive man. Every Friday afternoon before Friday night highschool football 

games L arry  Vance will run down list of games to be played and make his predictions 

as to who will win. At tim es Larry will go way out on a lim b and predict low standing 

team to win over top rated team. This prom otion will cause a good deal o f phone-in 

response and letter response, Could allow a few students to call in and berate Vance 

fo r  predictions o r  congratulate him as the case might be„ Could uae taped voices of 

high school cheerleaders during forecast etc. This football forecast might be sold to 

area teen hangout with com m ercia l m essages requesting teens to stop in after the 

game fo r  food and drinks etc Might mention that the announcer doing forecast should 

use school co lo rs , m ascots names, etc.

turn

PROMOTION (L arry  Vance, Program  D irector, WYSL)

"A m erican  Indian Day P rom o". . .Sept. 23rd is National Am erican 

Indian day. This area (Buffalo) is the home of several well known Indian tribes, 

Seneca, Mohawk, Iriquois, etc. In addition to running iVYSL prom os in tribal tongue 

currently thinking about asking all tVYSL listeners of Indian descent to submit cards 

o r  letters containing names and addresses, vVYSL goodguys will draw one winner and 

supply him with free  haircuts for a year. L isteners would be invited to sent enter 

entries to "Scalp lock " nVYSL radio. Buffalo.

Note: This good fo r  all stations, especially Texas. Don Keyes

City. Candidates chosen from  Charge C ustom ers. (Vinner gets $300. cash and 

m erchandising, Note from  DK: I assume this has to do with C n n t 's  stores

#«#

SALES IDEA (Bob Luther, Manager, iVYLb)

E lection  Year , . .  sold big schedule around election o f Mayor for  Grant
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PROMOT1QN (L arry  Vance, Program  D irector, «VYSL)

"H igh*school football forecast". Extrem ely good talk getter for 

afternoon drive man. Every Friday afternoon before Friday night highachool football 

games L arry  Vance will run down list of games to be played and make hi# predictions 

as to who will win.. At tim es Larry will go way out on a lim b and predict low atanding 

team to win over top rated team. This prom otion will cause a good deal of phone-in 

response and letter response. Could allow a few studenta to call in and berate Vance 

fo r  predictions or  congratulate him as the case might be. Could use taped voices of 

high school cheerleaders during forecast etc This football forecast might be sold to 

area teen hangout with com m ercia l m essages requesting teens to stop in after the 

game fo r  food and drinks etc Might mention that the announcer doing forecaat should 

use school co lo r s , m ascots names, etc.

###

PROMOTION (L arry  Vance, Program  D irector, WYSL)

"A m erican  Indian Day P r o m o " ., .Sept. 23rd is National Am erican 

Indian day. This area (Buffalo} is the home of several well known Indian tribes, 

Seneca, Mohawk, Iriquois. etc In addition to running «VYSL prom os in tribal tongue 

currently thinking about asking all «VYSL listeners of Indian descent to submit cards 

o r  letters containing names and addresses, vVYSL goo-iguya will draw one winner and 

supply him with free  haircuts for a year L isteners would be Invited to sent enter 

entries to "Scalp lock " «VYSL radio, Buffalo.

Note: This good for  all stations, especially Texas Don Keyes

###

SALES IDEA (Bob Luther, Manager, VYLo)

Election Year . . .  sold big schedule around election of Mayor for Grant 

City , Candidates chosen from  Charge Custom era. Vinner gets $300. cash and 

m erchandising Note from  DK: I assume this has to do with Grant's stores
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SALES IDEA (Bob Luther, Manager. WYSL)

F or Dept, story  Christmas g^ igaa. Elf A sia tic . If elf blows whistle 

whUe child is talking to Santa, he or she gets another special gift A lso, child .  

parents get gift» Christm as tree decorations, etc

PROMOTION (John B orders, Program  D irector, KLIF)

"C o lle c to r 's  C orner. R ecord M a r t " . . .o r  sim ilar title for hour late 

in evening during which inform ation i .  exchanged on swapping old h it .. Ej read , 

sample c a r d . . .  "Bobby Jones o f 3301 Kenosha Way will trade a copy of Fats Domino's

I 'm  * alkin‘ ¡or  any early Elvis P resley  Hit", etc Good gim m ick for nite man to 

throw in occasion a lly .

( .) ###Ms

EFFICIENCY IDEA (Heber Smith, Manager, KABL)

This really com es under the heading of increasing local sales volume 

but severa l inquiries which I have made in the past two weeks indicate larger and 

la rger  co -o p  funds being made available in appliance, floor covering, fire  and drug 

fie ld s . C o-op  m oney has been available for  a long time but not to the same extent 

as it is presently available in the Bay A rea, and I suggest that sim ilar situations could 

prevail in other m arkets.

###

HOT KLIMBERS 

WYSL
1. A ll I can see is you Dusty Springfield Philips
2. Clancey can 't e ven sing Buffalo Springfield.
3. AU strung on you April &t Nino

E
F



SALES IDEA (Bob Luther, Manager, >VYSL)

F or Dept, atore Christmas season: E li th istle , If elf blows whistle 

while child is talking to Santa, he or she gets another special gift A lso, ch ild 's 

parents get gift,, Christm as tree decorations, etc

PROMOTION (John B orders, Program  D irector, KLIF)

C ollector s C orner. R ecord M a rt" ., „o r  sim ilar title for hour late 

in evening during which inform ation is exchanged on swapping old hits, Ej reads 

sam ple card  .."B o b b y  J o » . .  o f 3301 K en o.h . Way .H I  „ . d .  a copy of F at. D om ino'.

I 'm  Walkin' fo r  any early E lv i. P r e . l .y  Hit", etc. Good gim m ick for nit. man to 

throw in occasion a lly .

###

EFFICIENCY IDEA (Heber Smith, Manager, KABL)

This really com es under the heading of increasing local sales volume 

but severa l inquiries which I have made in the past two weeks indicate larger and 

la rger  co -o p  funds being made available in appliance, floor covering, fire  and drug 

fields. C o-op  money has been available for a long time but not to the same extent 

as it is presently available in the Bay Area, and 1 suggest that sim ilar situations could 

prevail in other m arkets.

###

HOT KLIMBERS 

tVYSL
1. All I can see is you Dusty Springfield Philips
2. Clancey can 't e ven sing Buffalo Springfields
3. All strung on you April L  Nino



COMPETITOR’ S COMMERCIAL. ( Dickie Boaenfeld, Salas Manager, KILT )

For Watson Transfer & Storage on KPRC -*>

Lady; "B ig Watty, I have a moving problem, we are being trans­

ferred to Fort W orth and my husband won't trust anyone to move hiu n ill ion dollar 

stamp collection." Watty: "  Yes ma’ am. Just loave it to Big Watty for safe and 

secure moves, no matter where, or when. "  Lady: "Then, too, I have a roe! garden 

that I must take along. Can you take care of it? "  Watty: "  Yes ma'am. There’ s nothin;.

Big Watty of Watson Transfe:• and Storage can’ t m o w ,. .  nnytimo or at *

# »  #

SPEC SPOT SOLD ( Dickie Rosenfeld, Sales Manager, KILT )

I quote from Dickie's report:

"W e  proposed and 3 0 ld to Newberry's Department Store that lhay ItoJd 

an hourly s a le .. .  department by department. Each hour a different depn t» >cnt in the 

store will be featured in the Newberry commercials, offering a 'hot" ©if-prlce itom .. 

with the price good for one hour only. For instance, the Cafeteria wi i o. ,ui o "a ll 

the fried chicken you can eat" for 57* during the 5 -6  pm dinner hour. The sale w. o 

run at KILT’ s suggestion and it was so successful that it resulted in u rem*■-/.n of im:

schedule for this weekend. "

# 0

CREATIVE SALES IDEA { Dickie Rosenfeld, Sales Manager, KILT )

April i .  National Teaching Career Me nth. KJ1.T hae p r o p e d  to 

eeveral florists that they sponaor "The Teacher of the Week" during April. indent:,

„ i l l  be asked to „r ite  in the name of a teacher along „1th the « » .o n e  why the particul - 

teacher should be named "Teacher of the W eek". The „inning teacher ill hare -  be , j 

bouquet of flowers delivered to her heme after the „inner i .  announced Sunday aftarnoen. 

The teacher wU1 then be saluted on the air during th . following week. The florist „ i l l  he 

asked to buy a Sunday schedule and furni.h the flow er. ( in return for mention in salute ,



2

U

PvJ .3LIC S E R V I C E  IDEA { Bob White, Program  D irector, KILT )

Bob suggests taking a charity organisation or public serv ice  function and

have the deejays 3ing about it. He feels there is enough m usic around that can have 

words adapted to fit. Intro the spot with a very deep, serious voice, "Ladies and 

gentlemen, the KILT d e e ja y B ..."  He feels the spot should be serious but fow deejays 

can sing well so it should be a fun thing.

f It It

ST ATION BREAKS ( Bob White, Program  D irector, KILT )

'K IL T .. „ where you got m ore M. P. H. . . .  m usic per h ou r.. .  " 

"K IL T .. .  where you can pick a p a ir .. .  Ken & Chari i o . . .  "

It It It

J

PROMOTION ( Richard W ilcox, General Manager, KABL )

Little Old Lady o f San F rancisco" * - KABL, in cooperation with the

S. F. Exam iner , is looking for the typical LOL of S. F. O n-thc-air prom otion 

and plenty o f colum n mention in the Examiner have resulted in 25 entires a day.

CREATIVE SALES IDEA ( Tad Van Brunt, Sales M an n er, ywABL*)

I quote from  Tad's report:

II We have been after Sears Roebuck for som e time to go on a sustained 52- 

week contract. The chain has been making a great effort to bo recognised as something of 

a fashion house. Obviously this will involve a change in Imago. To accom plish this, we 

are proposing a series  of spots which will consist o f voice tracks cut by a leading local 

fashion consultant describing trends in wom en's fashions for the current seasons as they 

arrive . The whole approach will be on a much higher level than anything that has been 

done in the past for the store and should bring good results if it is well done. "

E
F
li

It ft it
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PUBLIC S l a v i c s  IDEA { Boo White, Program  D irector, KILT )

Bob euggest3 taking a charity organization or public serv ico  function and 

have the deejays sing about it. He feels there is enough m usic around that can have 

words adapted to fit. Intro the spot with a very deep, serious voice, "Ladies and 

gentlemen, the KILT d e e ja y s . . . "  He feels the spot should be serious but few deejays 

can sing well so it should be a fun thing.

# # #

STATION BREAKS ( Bob White, Program  D irector, KILT )

"K ILT. . .  where you get m ore M. P. H. . . .  music per h ou r .. .  "

"K IL T .. .  where you can pick a p a ir .. .  Ken it Chari i e . . .  "

ff # #

PROMOTION ( Richard Wilcox, General Manager, KABL )
*

"L ittle  Old Lady o f San F rancisco" - -  KABL, in cooperation with the

S. F„ Exam iner » is looking for the typical LOL of S. F. O n-the-air promotion 

and plenty o f colum n mention in the Examiner have resulted in 25 entires s day.

# # f

CREATIVE SALES IDEA ( Tad Van Brunt, Sales Manager, KABL )

I quote from  Tad 's report:

"W e have been after Sears Roebuck for som e time to go on a sustained 52- 

week contract. The chain has been making a great effort to be recognized as something of 

a fashion house. Obviously this will involve a change in image. To accom plish this, we 

are proposing a series  o f spots which will consist o f voice tracks cut by a leading local 

fashion consultant describing trends in wom en's fashions for the current seasons as they 

arrive . The whole approach will be on a much higher level than anything that has been 

done in the past for the store and should bring good results if it is well done. "

0 a #
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PROMOTION ( B ruce Hathaway, Program  D irector, KTSA )

"Street Where You L ive" - -  Twice per hour, deejay ca lls  out the name of a 

San Antonio street. The first listener to call that lives on the street named, wins $1. 00.

If the contestant lives in the sam e block number as the one the deejay has in the sealed 

envelope, the” win $5. 50 cash, and if their name and address is the same as that in the 

envelope, thry win $25. 00.

# # #

COM PETITOR'S PROMOTION ( Bruce Hathaway, Program  D irector, KTSA )

" S c r y  Wrong Number" - -  It's a repeat o f a contest they ran about this 

tim e last y ea ' with fantastic rating results. It works this way. Once per hour the 

deejay calls i San Antonio residence from  the phone book. If the person being called 

answers w ifi the KONO secret phrase for that hour, they win $86. 00.

PROGRAM-SALES IDEA { Bruce Hathaway, Program  D irector, KTSA )

'Sears M ystery C lerk" - -  At this tim e Sears is having their big End of Summer 

sale. In turn for a good sized  schedule, we are urging our listeners to ask all the Sears 

clerk s ifthey are the "M ystery C lerk". Each day Sears has a different "M ystery C lerk". 

When tlfc c lerk  is found, the custom er receives $5. 50 gift certificate.

# # 9

PROMOTIONS ( Dave M cKinsey, Program  D irector, KABL )

See attached copy for the prom otions "C apsule" and "Bratw urst".

# # #

REJECTED RECORD ( Bob White, Program  D irector, KILT )

We questioned "E ve o f Destruction" by Barry McGuire on Dunhill. However, 

b3 i Weaver cleared  it. I fee l each station should listen and make a decision . It is strong.

# # #

l>
. 
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PROMOTION ( Bruce Hathaway, Program  D irector, KTSA )

"Street Where You L ive" - -  Twice per hour, deejay calls out the name of a 

San Antonio street. The first listener to ca ll that lives on the street named, wins $1.00.

If the contestant lives in the sam e block number as the one the deejay has in the sealed 

envelope, the*- win $5. 50 cash, and if their name and address is the same as that in the 

envelope, tfcry win $25. 00.

0 0 0

CO M PETITOR'S PROMOTION ( Bruce Hathaway. Program  D irector, KTSA )

" S c  ry Wrong Number" - -  It’ s a repeat o f a contest they ran about this 

tim e la3t ye?." with fantastic rating results. It works this way. Once per hour the 

deejay calls i San Antonio residence from  the phone book. If the person being called 

answers w ifi the KONO Becret phrase for that hour, they win $86. 00.

# # #
Q h
PROGRAM-SALES IDEA ( Bruce Hathaway, Program  D irector, KTSA )

’Sears M ystery C lerk" — At this tim e Sears is having their big End of Summer 

sale. In furn for  a good sized  schedule, we are urging our listeners to ask all the Sears 

clerk s ifthey are the "M ystery C lerk". Each day Sears has a different "M ystery C lerk". 

When t lf  c lerk  is found, the custom er receives $5. 50 gift certificate.

0 0 0

PROMOTIONS ( Dave M cKinsey, Program  D irector, KABL )

See attached copy for the prom otions "Capsule" and "Bratw urst".

# 0 #

REJECTED RECORD ( Bob White, Program  D irector, KILT )

We questioned "Eve o f Destruction" by Barry McGuire on DunhiLl. However,
18;

m il Weaver cleared  it. I feel each station should listen and make a decision . It is strong.

E
F

Li

# # #
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PROMOTION ( Richard Wilcox, General Manager, KABL )

KABL, is running the Wild Boar prom otion. Copy is attached.

# # #

CREATIVE SALES IDEA ( Doug M cCall, Sales Manager, KTSA )

El Antonio Motor Hotel is attempting to introduce their

facilities to sales executives for use as a place to hold sales m eetings. KTSA 

suggested they supply pads, pencils, name tags and coffee  when a sales meeting 

is held with them. Copy is based on the idea "The purpose o f a sales meeting is

successfu l by using El Antonio. We take care o f all the d e ta ils .. . you have time 

for the essentials. "

interested in radio until they started feeling the impact of Thom V cA n 's  campaign 

on KTSA and Station B. KTSA proposed the idea o f selling shoes in their department 

with a sim ilar approach: "Rhoades shoes are so special we call them 'm ood s1. . .  

and the only way to d escribe  them i6 'su perca lifrag ilistic  cxp ialldocious'. . . " They 

w ere convinced to the tune o f $1000. . . som e now and the balance in August.

# # (if

SUNDAY REVENUE < Doug M cCall, Sales Manager, KTSA )

The local Ram bler Dealer was opposed to Sunday radio. KTSA 

salesm en sim ply took him for a ride in Brackenridge Park on Sunday afternoon and 

sh ow ed  him the potential. He is using Sunday announcements on KTSA now.

m ore sales sound of cash register ). Make your next sales meeting m ore

# 0 #

SPEC SPOT ( Doug M cCall, Sales Manager. KTSA )

Prepared for Rhodee Department S to re s )--  Rhodes wasn't

a a i

L
.-J
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PROMOTION ( Richard W ilcox, General Manager, KABL )

Q  KABL is running the Wild Boar prom otion. Copy is attached.

0 0 0

* -£ ftEATIVE SALES IDEA ( Doug M cCall, Sales Manager, KTSA )

El Antonio Motor Hotel is attempting to Introduce their 

fa cilities  to sales executives for use as a place to hold sales m eetings. KTSA 

suggested they supply pads, pencils, name tags and coffee  when a sales meeting 

is held with them. Copy is based on the idea "The purpose of a sales meeting is 

m ore sales < sound of cash register ). Make your next salos meeting m ore

successfu l by using El Antonio. We take care of all the d e ta ils .. . you have time 

for the essentials. "

0 0 0

SPEC SPOT ( Doug M cCall, Sales Manager, KTSA )

Prepared for Rhodes Department Stores - -  Rhodes wasn't 

interested in radio until they started feeling the impact of Thom M cAn's campaign 

on KTSA and Station B. KTSA proposed the idea o f selling shoes in their department 

with a sim ilar approach: "Rhoades shoes are so special we caJl them 'm o o d s '. . .  

and the only way to d escribe  them is 'superca lifrag ilistic cxpialidocious*. . . " They 

w ere convinced to the tune of $1000. . . som e now and the balance in August.

0 0 0

SUNDAY REVENUE ( Doug M cCall, Sales Manager, KTSA )

The local Ram bler Dealer was opposed to Sunday radio. KTSA 

salesm en sim ply took him for a ride in Brackenridge Park on Sunday afternoon and 

(Showed him the potential. He is using Sunday announcements on KTSA now.

0 0 0
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COM PETITOR'S COMMERCIAL ( Ron Ruth, Sales Manager, W-NUS )

For Wanzer Milk - -  KABL-type harp astab and down............

"W anzer on m i lk . . . "  { harp stinger ) " . . . I s  like sterling on s i l v e r . . . "

# # a

PUBLIC SERVICE CAMPAIGN ( Ron Ruth, Sales Manager, W-NUS )
.........I 1 ** ' ' " "*

Ron suggests that as Lake Michigan begins to freeze, W-NUS should 

begin broadcasting warnings about the dangers involved with ice  sports, skating, 

hockey, etc.

It seem s no other station is doing this.

# H #

HOT COMERS

KLIF

1 . ) "L ittle  Things"
2 .  ) "Laugh, Laugh"
3 .  ) "K ing Of The Road"

Bobby G oldsboro 
Beau Brummels 
Roger M iller

U. A.
Autumn
Smash

KILT

1 .  ) "B reak  Away"
2 .  ) "S ix  B oys" /  flip
3 .  ) "L ook  Of Love"

Newbeals 
J. Frank Wilson 
Lesley Gore

Hickory
Josle
M ercury

KTSA

1 . ) "T h is Diamond Ring"
2 .  ) "T e ll  Her No"
3 .  ) "B ye Bye Baby"

Gary Lewis 
Zom bies 
Four Seasons

Liberty
Parrot
Philips

# # #

y»
1 /20 /65



COMPETITOR’S COMMERCIAL ( Ron Ruth, Sales Manager, W-NUS )

For Wanzer Milk -  -  KABL-type harp ostab and dow n..........

"  Wanzer on m ilk .. .  " ( harp stinger ) " . . .  Is like sterling on s i lv e r . , .  "

# # #

PUBLIC SERVICE CAMPAIGN ( Ron Ruth, Sales Manager, W-NUS )

Ron suggests that as Lake Michigan begins to freezo, W-NUS should 

begin broadcasting warnings about the dangers involved with ice sports, skating, 

hockey, etc.

It seem s no other station is doing this.

# ff it

HOT COMERS

KLIF

1 .) "L ittle  Things" Bobby Goldsboro U .A .
2 .)  "Laugh, Laugh" Beau Brummols Autumn
3 .)  "King Of The Road" Roger M iller Smash

KILT

I . )  "B reak  Away" Newbeats Hickory
2. ) "S ix  B oys" /  flip J. Frank Wilson Josie
3. ) "L ook  Of Love" Lesley Gore M ercury

KTSA

1 .) "T h is Diamond Ring" Gary Lewis Liberty
2 .)  "T e ll  Her No" Zom bies Parrot
3. ) "B ye  Bye Baby" Four Seasons

# # i f

Philips

ys
1 /20 /65
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CREATIVE SALES IDEA ( Warren Kelly, Sales Manager, W YSL)

A  wom an's feature o f hints on how to take care of your car. Be independent 

o f your husband, surprise your friends at bridge, etc. Brought to yo» by Brost 

M otors.

Sponsor open, hint, com m ercia l, sponsor c lose .

# # 0

SPEC SPOT SOLD ( W arren Kelly, Sales Manager, WYSL )

Loud roaring o f racing cars , people over-ridden  by the sound. Then 

3 or 4 seconds of absolute quiet. Voice cornea in loud and clear and says,

"T h ere , with the windows up we can talk. I said I bought my Olds at M etzlo fi.

They rea lly  keep them tight , etc. , etc. "

# »  *

CREATIVE SALES IDEA ( A1 Lurie, Sales Manager, KLIF )

Simulated electron ic voice ordering hamburgers at Charcoo. Orders are 

placed this way at t h e ........................ n. Sold schedule.

CREATIVE SALES IDEA { Dickie Rosenfeld, Sales Manager, KILT )

We convinced Boyd Mullen Chevrolet to make a definite pitch for the youth 

market by hiring a,teenage salesm an. We encouraged the toen to solicit hi a f.nonds, 

and by using his voice in production, we ostaolished Boyd Mullen Chevrolet as THE 

place for a teen to buy a new or used car.

# # V

STATION BREAK ( Bob White, Program  D irector, KILT )

'KILT. . .hom e of Houston's BAT guys. . . I"

0 # #

* # »



CREATIVE SALES IDEA ( W arren Kelly, Sales Manager, WYSL )

A wom an's feature o f hinta on how to take care  o f your car. Be independent 

o f your husband, surprise your friends at bridge, etc. Brought to you by Brost 

M otors.

Sponsor open, hint, com m ercia l, sponsor close .

# # a

SPEC SPOT SOLD ( W arren Kelly, Salas Manager, WYSL )

Loud roaring o f racing cars, people over-ridden  by the sound. Then 

3 or 4 seconds o f absolute quiet. V oice com es in loud and clear and «aye,

"T h ere , with the windows up we can talk. I said I bought my Olds at M etrloff .

They rea..ly keep them tight , etc. , etc. "

# 9  9

CREATIVE SALES IDEA ( A1 Lurie, Sales Manager, KLIF )
(

Simulated e lectron ic voice ordering hamburgers at Lharcoa. Orders ace 

placed this way at the d rive -in  chain. Sold schedule.

# 9  9

STATION BREAK ( Bob White, Program  D irector, KILT )

"K ILT. . . home of Houston's BAT guys. . . !"

# 9 #

CREATIVE SALES IDEA ( Dickie Rosenfeld, Sales Manager, KILT )

We convinced Boyd Mullen Chevrolet to make a definite pitch for the youth 

market by hiring a teenage salesman. We encouraged the teen to solicit hi a friends

and by us;ng his voice in production, we O3taoll3hed Boyd Mullen Chevrolet ae THjE 

 ̂ p lace for  a teen to buy a new or used car.

» 9  it



Budweiser Beer:

Sound effect ( Horse neigh )

That's me, the last of the Indian scouts. Talk about a dyin' industry. The last 
time I ever saw a smoke signal, it turned out to bo a blondo lookin' for an 
ashtray. While I was givin' her the Indian sign, her spouse shot me In tho back 
with an arrow. . .  a Pierce Arrow. Only thing pulled me thru is Budweiser. Ah, 
yes, Budweiser. The best reason in the world to drink beer. Would an old scout 
tell you a falsehood? Budweiser, best roason in the world to drink beer,

# # #

WHAT IS THE BEST NEW COMMERCIAL APPROACH USED THIS WEEK?

Skillers - Hare beauty aids.

ANNCR: Ladies, does your husband laugh when you sit down at your make-up m irror?
Do your children run screaming from the room whon you appoar with sw ire, brushes 
and tape hanging from your face? Does your dog whimper when you como in with 
mud caked over what used to be your face? And, even aftor you've spent hours 
with these beauty treatments, does your skin still foel like parchment, and look 
like hardened cement? And your husband says you still don't look liko Ursula 
Andress? Skillern'e has solved your problem forever. Aftor years of chemical 
research, Skillern's has found that nobody is going to look like Ursula Undress, 
not even Julie Christy, ( dramatic pause ) but you can look yourself at your very 
best by coming to the beauty section of Skillern's, where you can get eight ounces 
of Bonne Bell Ten-O-Six lotion for three dollars, twelve ounces of Tussy's Pink 
Cleansing Cream for two dollars. At Skillern's. And if your husband still laughs, 
give him a judo chop in the neck!

M. Hyman & Son - "Are you a big enough man to fit into our clothes?" ( Specialise 
in hard-to-fit, big size men. )

Rayco seeks to come back stronger in Houston Market and is doing so with exclusive 
schedule on KILT and with KILT handling copy theme of:

#1 - What do you know about Rayco?
#2 -  Well, they gave you lots before and now they're even giving more.
#1 - Well, what do you know?

This has dramatic production and is used as opening and close for Rayco spots.
In between m ufflers, seat covers, tires, etc. , are sold. Their business is up I



Budweiser Beer:

Sound effect { Horse neigh )

That's me, the last of the Indian scouts. Talk about a dyin' industry. Tho last 
time I ever saw a smoke signal, it turned out to be a blonde lookin' for an 
ashtray. While I was givin' her the Indian 6ign, her spouse shot me in the back 
with an arrow. . .  a Pierce Arrow. Only thing pulled me thru is Bndweisar. Ah. 
yes, Budweiser. The best reason in the world to drink beer. Would an old scout 
tell you a falsehood? Budweiser, best reason in the world to drink beer.

# # #

WHAT IS THE BEST NEW COMMERCIAL APPROACH USED THIS WEEK? 

Skillers -  Hare beauty aids.

ANNCR: Ladies, does your husband laugh when you sit down at your make-up m irror?
Do your children run screaming from the room when you appear with sw ire, brushes 
and tape hanging from your face? Does your dog whimper when you como in with 
mud caked over what used to be your face? And, oven after you've spent hours 
with these beauty treatments, does your skin still feel like parchment, and look 
like hardened cement? And your husband says you still don't look like Ursula 
Andress? Skillern's has solved your problem forever. After years of chomical 
research, Skillern's has found that nobody is going to look like Ursula Andress, 
not even Julie Christy, ( dramatic pause ) but you can look yourself at your vory 
best by coming to the beauty section of Skillern's, where you can got eight ounces 
of Bonne Bell Ten-O-Six lotion for three dollars, twelve ounces of Tussy's Pink 
Cleansing Cream for two dollars. At Skillern's. And if your husband still laughs, 
give him a judo chop in the neck!

M. Hyman & Son - "Are you a big enough man to fit into our clothes?" ( Specialize 
in hard-to-fit, big size men. )

Rayco seeks to come back stronger in Houston Market and is doing so with exclusive 
schedule on KILT and with KILT handling copy theme of:

#1 - What do you know about Rayco?
#2 -  Well, they gave you lots before and now they're even giving more.
#1 - Well, what do you know?

This has dramatic production and is used a6 opening and close for Rayco spots. 
In between m ufflers, seat covers, tires, etc. , are sold. Their business is up!
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COMPETITOR'S COMMERCIAL { Dickie Rosenfeld, Sales Manager, KIJ.T ) 4 / 0

M onterey House on KPRC - -  Spot opens with reporter interviewing guard at 

Fort Knox; "L adies and Gentlemen, thiu is your roving reporter about to interview 

the head guard here at Ft. Knox, Chester Chumly. Mr. Chumly, you haye an 

extrem ely important reaponsibility here. How does it feel to guard 48 billion dollars 

in g o ld ? "  "Oh, it 's  alright. But it isn 't like my old jo b ."  "Oh, what di<* you do beforo 

being given such tremendous responsiblity ? "  " I  was a delivery man for Monterey Hou;:e 

delivering those delicious, delicately spiced, tantalising Monterey House enchiladas. 1 

can taste them n ow !" "W ell, how did you get this jo b ? "  "I wan fired for stealing 

enchiladas. I just couldn't resist, otc. , etc. "  Punchline; "But doesn't 48 billion 

dollars tempt y o u ? "  "Oh no, it 's  only money. "

// # #

*SPEC SPOT SOLD ( Dickie Rosenfeld, Sales Manager, KILT )

We are now in the throes of the hay fever season. We created a com m ercia l 

saying that the pollen count is now above the sneeze level, and for all hay fever sufferers 

to use Hay Hist Caps. This product is manufactured here in Houston nnd distributed 

by Jones Apothecary. On the strength of the com m ercia l, we sold them a sizeable

schedule.

# # # :

SUNDAY REVENUE ( Dickie Rosenfeld, Sales Manager, KILT )

We are presenting to a banking firm  an idea for some »pots to be run on 

Sunday around the football games. It o ffers a box o f "Chocolate Covered Money" to 

a anyone opening an account o f $150 o r  m ore. The gift they receive ia a box of chocolates 

with som e actual money in the bottom of the box. Thus, the "Chocolate Covered M oney".

# # #



COMPETITOR'S COMMERCIAL ( Dickie Rosenfeld, Sales Manager, KILT )

M onterey House on KPRC Spot opens with reporter interviewing guard at 

F ort Knox; "L adies and Gentlemen, this is your roving reporter about to interview 

the head guard here at Ft. Knox, Chester Chumly. Mr. Chumly, you haye an 

extrem ely important responsibility here. How doos it feel to guard 48 billion dollar* 

in goldi” ' "Oh, it 's  alright. But it isn 't like my old Job." "Oh, what dic| you do before 

being given such tremendous responsiblity ? "  "I  was a delivery man for Monterey House 

delivering those delicious, delicately spiced, tantalizing Monterey House enchiladas. 1 

can taste them n ow !" "'Well, how did you get this jo b ? "  "I waB fired for stealing 

enchiladas. I just couldn't resist, a te ., etc. "  Punchline: "But doesn't 48 billion 

dollars tempt y o u ? "  "Oh no, it 's  only m oney ."

i  # §

SPEC SPOT SOLD ( Dickie Rosenfeld, Sales Manager, KILT )

V/e are now in the throeB of the hay fever season. We created a com m ercia l 

saying that the pollen count is now above the sneeze level, and for all hay fever sufferers 

to use Hay Hist Caps. This product is manufactured here In Houston and distributed 

by Jones Apothecary. On the strength o f the com m ercia l, we sold them a sizeable 

schedule.

# 0 #

SUNDAY REVENUE ( Dickie Rosenfeld, Sales Manager, KILT )

We are presenting to a banking firm  an idea for 30rne spots to be run on 

Sunday around the football games. It o ffers a box o f "Chocolate Covered Money" to 

anyone opening an account o f $150 o r  m ore. The gift they receive is a box o f chocolate? 

with som e actual money in the bottom of the box. Thus, the "Chocolate Covered M oney".
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PROMOTION ( Johnny B argers, Program  D irector, vVYSL )

"L e i Day" - -  vVYSL had 500 Hawaiian leis left over from  previous

prom otions. Two VVYSL deejays are to be plactdat sponsor's  place of business 

along with two go-go g irls  in grass skirts. Simple prom otion, listener drops by 

to get an O fficial vVYSL Hawaiian L ei. Source: McLendon M emo, Lei Day,

May 1st.

STATION BREAKS ( Johnny B orders, Program  Director, KL1F )

■Series of sum m er breaks to be added next week. Good summer line, 

"The Top Down Sound of big KLIF" ( from  new Pams Series ).

PROMOTION ( Johnny B orders, Program  D irector, KLIF )

"KLIF Backstage P ass" - -  In conjunction with Gene Pitney's record , 

w hich looks like a hit, and utilizing the record in the prom o, award several KLIF 

"backstage p asses" in a postcard game. Pass would entitle winner to meet the 

stars, get their autographs, chat with them, "rub shoulders with the stars", etc. 

and would be good for  all shows presented by the station for a solid year.

# # #

CREATIVE SALES IDEA ( Dickie Rosenfeld, Sales Manager, KILT )

The Hayfever Season is upon us and we have proposed a regular schedule 

of reports giving the ragweed pollen count to Jones Apothecary.

STATION BREAKS ( Bill Young, Program  D irector, KILT /

"Springtim e K IL T ... with April Showers of constant hit m u sic .. . "  

"Springtim e K IL T ... big league r a d io . . . "

"Springtim e K IL T ... where everyday you get sh ow ers., of

# # #

# # #

constant hit music If



SUNDAY REVENUE < BUI Weaver, General Manager, KILT ) rifJU
Concentration on outdoor entertainment activities — Playland Park, Putt-Putt 

Drive In Theatres, Drive In Food Counters, etc. -  -  and anything that Is adaptable 

to outdoor type advertising.

# # #

CREATIVE SALES IDEA ( Dickie Rosenield, Sales Manager, KILT )

the E
Hunters are very early r ise rs . With the advent of bunting season, KILT (■

proposed  to Madings Drug Stores that they buy a schedule to run in the 3 AM * 6AM j/k

segm ent, telling hunters that their all night drug stores carry  hunting supplies, 

m edecines and other hunting needs. They also suggested that they create and promote 

a specia l "H unter's B reakfast",

ff # #

p REATlVE SPEC SPOT ( Dickie Rosenfeld, Sales Manager, KILT )

KILT sold Jones Apothecary on an idea for Hay Fever su fferers. We 

are going into the w orst season for people who are addicted to a high pollen count.

This particular drug chain has a product called "Hay -Hist" that gives relief. KILT 

worked out a blanket contract that whenever the pollen count reaches the «nesting 

point o f 175 ( grains per cubic yard ), KILT automatically schedule« 5 spots per 

day. This is based on a seven day week and should result in a sizeable schedule.

The inform ation on the pollen count is put out dally by the City o f Houston Health 

Laboratory.

# 9 #

PUBLIC SERVICE IDEA ( Earl Hawthorne, Sales Manager. KTSA )

"P T A  Call Board" - -  Air announcements on PTA events, such as meetings, 

dates o f fund raising program s, etc.

# f #
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SUNDAY REVENUE ( Bill Weaver, General Manager, KILT )

Concentration on outdoor entertainment activ ities--P laylan d  Park, Putt-Putt 

yj'oli, Drive In Theatres, Drive In Food Counters, etc. - -  and anything that Is adaptable 

to outdoor type advertising.

CREATIVE SALES IDEA ( Dickie Roaenfeld, Sales Manager, KILT )

the
Hunters are very early r ise rs . With the advent of hunting season, KILT 

proposed to Madings Drug Stores that they buy a schedule to run in the 3 AM * 6AM 

segment, telling hunters that their all night drug stores carry  hunting supplies, 

m edecines and other hunting need». They also suggested that they create end promote 

a specia l "H unter's Breakfast".

# ff #

^CREATIVE SPEC SPOT ( Dickie Roaenfeld, Sales Manager, KILT )

KILT sold Jones Apothecary on an idea for Hay Fever su fferers. We 

ar® going into the w orst season for people who are addteted to a high pollen count.

This particular drug chain has a product called "H ay-H ist" that gives relief, KILT 

worked out a blanket contract that whenever the pollen count reaches the sneezing 

point of 175 { grains per cubic yard), KILT automatically schedules 5 spots per 

day. This is based on a seven day week and should result in a sizeable schedule.

The inform ation on the pollen count is put out dally by the City of Houston Health 

Laboratory.

# * #

PUBLIC SERVICE IDEA ( Earl Hawthorne. Sales Manager. KTSA )

"P T A  Call Board" - -  Air announcements on PTA events, such as m eetings,
&

dates o f fund raising program s, etc.

# I »
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PROMOTIONAL IDEA ( Stan Richards. Program  D irector, KLIF )

•’A Date With A Star" — This contest is unusual only in that 

the star in this case is a fem ale and obviously the contest is designed to 

appeal to boys. The star is Annette Funicello, who is com ing to Dallas 

to prom ote her new m ovie 'Beach P arty".

Arrangem ents have been made for one o f our listeners to 

•'win a date with Annette" for  the evening. The usual accouterm ent will 

be furnished by KLIF.

# # #
%

COM PETITOR'S COMMERCIAL ( Dickie Res enfold, Saloa Manager, KILT ) 

FrigiK ing A ir Conditioning on KPRC. This spot was done in a 

German accent. A man on the street interviewing a German ski instructor who 

was driving through Houston from  Bavaria. He is on hio way to thr Mojavu 

D esert to teach sand skiiing . He explains how sand skiing is done--by  

tying a rope around a cam el’ s hump and hitting him on the rump. Tho ski 

instructor com plains o f the terrib le  heat in Houston. They tb*n v/ind up 

selling him a FrigiK ing A ir Conditioner for his car. A very clever 

com m ercia l.

# # i

PROMOTIONAL IDEA ( Johnny B orders, Program  D irector, KTSA )

DJ P r o m o s - -  written and produced as If done by a fortune 

te ller , etc. Adding punchline. . .exam ple: ( Weird Muelo ) If you were 

born under the sign o f Libra, today will be profitable for y o u .. .  and look 

fo r  an exciting event to take place tom orrow .. .  between 3-7 P M .. .  The

R icc i Ware Program  on KTSAI E tc ., etc.
# # #

• 1



PROMOTIONAL IDEA ( Stan Richards, Program  D irector, KLIF )

''A  Data with A Star" - -  This contest is unusual only in that 

the star in this case is a fem ale and obviously the contest is designed to 

appeal to boys. The star is Annette Funicello, who is com ing to Dallas 

to prom ote her new m ovie 'Beach P arty".

Arrangem ents havo been made for one o f our listener# to 

'win a date with Annette" for  the evening. The usual acaouterment will 

be furnished by KLIF.

# # #

COMPETITOR'S COMMERCIAL ( Dickie Rcsenfeld, Sales Manager. KILT ) 

Frig ¿King A ir Conditioning on KPRC. This spot was done in a 

German accent. A man on the street interviewing a German ski instructor who 

was driving through Houston from  Bavaria. He is on his way to the Mojave 

D esert to teach sand sk iiin g . He explains how sand skiing is done--by 

tying a rope around a cam el's  hump and hitting him on the rump. The ski 

instructor com plains o f the terrib le  heat in Houston. They then wind up 

Belling him a FrigiK ing A ir Conditioner for his car. A very clever 

com m ercia l.

# § #

PROMOTIONAL IDEA ( Johnny B orders, Program  D irector, KTSA )

DJ P rom os—* wrltton and produced au If done by a fortune

te ller , etc. Adding punchline.. «exam ple: ( Weird Music ) If you were

born under the sign o f Libra, today will be profitable for y o u .. .  and look

fo r  an exciting event to take place tom orrow .. .  between 3-7 P M .. .  The

R icci Ware P rogram  on KTSA! E tc ., etc.
§ * #



visit him with a tape record er or if it '*  an out o f town game, a long distance 

telephone in terv iew . Either way, the coach 's comment* are recorded  

are incorporated into a com m ercia l the following day.

com m ercia l*  and certainly should provide an entre to those account* whom 

you know to be sports minded.

I notice that a loca l bank in Charleston, Illionoie, Is utilising a 

se r ie s  o f institutional com m ercia ls which go something like this.

The voices o f sm all children are recorded  at ths opening of the 

spot. These children say, in effect, "P lease drive carefully  when driving 

in school cones and don't run over m e. " A fter this little safety mestfage, 

an executive o f the bank is heard saying that these safety announcements 

are presented by his bank as a public serv ice  for  th* benefit o f m otorists 

as w ell as sch ool children, and that they are sponsored by his bank, "W here 

saving m oney is our business and saving lives our hobby. "

Should y^u run across a bank that likes institutional advsrtiiing 

such as this, this Idea might prove useful.

PROMOTIONAL IDEA ( Stan Richards, Program  D irector, KLIF )

"The Summer Sounds o f M usic" Contest. While this tltl* bears no 

resem blance to the contest, the mechanics o f the contest ar# worth passing

A ll o f these three ideas would make for extrem ely Interesting

# § i

Don Keyes )

along to you.



visit him with a tap« record er or i f  It's an out o f town game, a long distance 

telephone interview . Either way, the coach 's  com m ents a r« recorded 

are incorporated  into a com m ercia l the following day.

A ll o f these three ideas would make for  extrem ely Interesting 

com m ercia ls  and certainly should provide an entre to those acoounts whom 

you know to be sports minded.

# # tf

COPY APPROACH ( Don Keyes )

I notice that a loca l bank in Charleston, Illioaois, Is utilising a 

ser ies  o f institutional com m ercia ls which go something like this.

The voices o f sm all children are recorded  at the opening of the 

spot. These children say. In effect, "P lease drive carefully  when driving 

in school sones and don't run over m e ."  After this little safety m essage, 

an executive o f the bank is heard saying that these safety announcements 

are presented by his bank as a public ssrv ice  for  ths benefit o f m otorists 

as w ell as school children, and that they are sponsored by his bank, "Where 

saving money is our business and saving lives our hobby. "
Av

Should yuu run across a bank that likes institutional advsrtlllng 

such as this, this idea might prove useful.

PROMOTIONAL, IDEA ( Stan Richards, Program  D irector, KL.1F )

"The Summer Sounds of M usic" Contest. While this title bears no 

resem blance to the contest, the mechanics o f the contest ars worth passing 

along to you.
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P ROMOTION ( Richard V'ilcox, Manager, KABL )

"Count M arco Leap Year Contest" - -  The lady over 21 and single 

who sends in the ten best "m ost desirable" qualities in a man wins a date with 

Count M arco, who will wineJn'-dine her for an evening.

# »  #

PROMOTION ( Bob Vrhite, Acting Program  D irector, KILT )

"K ILT Basketbucks" - -  This prom otion works like the "D eejay Derby" 

except that the deejays try to make free throws. Listener has a chance to win 

$6. 10 if he selects the right deejay, and if the deejay makes the basket, listener

wins $12. 20.

i it »

CREATIVE SALES IDEA ( Dickie Rosenfield, Sales Manager, KILT )

"H ill & Hill Exterm inators - - the idea behind this prom otion Is to tie -in  

with the present popularity o f The Beatles. The client will purchase at least a two- 

week saturation spot schedule. The spots will contain a contest in which the llotencrs 

will be asked to draw a picture of the worst looking beetle ( beetle?)they have ever 

seen and the three entries which are the best ( rather, worst ) will be the winners 

o f a com plete exterminating job from  Hill & Hill Exterm inators.

0 # a

PROMOTIONS ( Jim Hamby, Manager, KTSA )

"B eatles vs E lvis" - -  All Beatle and Elvis records all day on alternate

basis. The listeners were invited to call and vote for their favorite.

Hamby reports that the phone rang 'o ff  the wall .

tt it »
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PROMOTION ( Richard V’ilcox, Manager, KABL )

"Count M arco Leap Year Contest" - -  The lady over 21 and single 

who sends in the ten best "m oat desirable" qualities in a man wins a date with 

Count M arco, who will wine Jn '-d ine her for an evening.

# # it

PROMOTION ( Bob V'hite, Acting Program  D irector, KILT )

"K ILT Basketbucks" - -  This prom otion works liko the "Doejay Derby" 

except that the deejays try to make free throws. Listener has a chance to win 

$6. 10 if he se lects  the right deejay, and if the deejay makes the basket, listener 

wins $12, 20.

» # If

CREATIVE SALES IDEA ( Dickie Rosenfield, Sales Manager, KILT )

"H ill & Hill Exterm inators - -  the idea behind this promotion is to tie-in  

with the present popularity o f The Beatles. The client will purchase at loast a two- 

week saturation spot schedule. The spots will contain a contest in which the listeners 

will be asked to draw a picture of the worst looking beetle ( beatlo?)they have ever 

seen and the three entries which are the best ( rather, worst ) will be tho winners 

of a com plete exterminating job from  Hill C* Hill Exterminators.

# it a

PROMOTIONS ( Jim Hamby, Manager, KTSA )

"B eatles vs E lvis" - -  All Beatlc and Elvis records all day on alternate 

basis. The listeners were invited to call and vote for their favorite.

Hamby reports that the phono rang "o ff  the wall ,

a » a



C O M PE TIT OR'S ::civ'.hl L ( Dick o L os«». o ld , Sties Mn vayex* HILT )

Bi& State Ext«rminating on KPRC, The entire cow irnerciil ucilivi.t 

the Batman Theme enl> substituting th-; v/urd "buga\*m" to? Batmen Bill 

Spitr. , president of the company, is B ugnan. Whenever needed he goes fo hie 

B ug-Cave and gets in his Bugmobile, ot.c., etc.

Heavy emphasis id placed on E i’.l Spit., tn Dugvnju .»rvl o f cour « the> 

repeat a 3ug Phono number to call.

a # #

SUNDAY RE VENUE IDEAS ( Dickie R oaeneld , Sale# viansgsr, KJLT )

To nursery a id  garcen chop-» who remain open on Sunday, w« have p;*opooea 

the use o f radio spots to inform  listeners hat coroplate lire#  of plan fe r t ilire /* ,

and supplies are available on Sunday.

b tf b

STATION BREAKS ( Johm y B ordera, Program  D irector, KLIF )

"K L I F .. .putting tho 'pop1 in popcla r m usic { pop m ctic  ) . .  .

''T he m usic a utlvo rity in D e lia s .. .KLIF. ..w h ere  hits aro Lappar in '. .

# # *

SUMMER PROM OTION i Jolmny B orders, P rogram  D irector, KLIF )

"Sum m er Countdown" -• "KLIF Countdown to Summer" — IUr,t U rge 

pool and p icn ic area < V ickery Park com t to mine j just p rior  to s«.f eon opening 

L oca l bancs and c i« c  jockeys would bo the re. P ool would be open for  swimming.

Show would last severa l hour* with continr uo m usic. dancing. Only adm ission cha ; 

would be bottle caps, cartons, or sim ilar proof of purchase. Naturally. pa*« 

schedule would prom ote the KLI ? ¿Countdown.



L O M yE H k C ‘~>Mivlju.'AClAL ( Dickie i^otentold, Sal« s Manager KIL'l )

Big State Exterminating on KPHC. Tne «¡ntir«* t.omraarcUl udUrea 

the Batman Theme only substituting thj word 'busman" o Batman. B:U 

Spits , president of the company, is Bug nan. vVhencver needed fct got»« to hie 

Bug-Cave and gets in hi a Bugmoblle, otc, , etc.

Heavy emphasis in placed on Bi d Spit» ar Eugmau jnd of cou\n lh<>\ 

repeat a Bug Phone number to call.

it tf a

SUNDAY REVENUE IP SAS ( Dickie Rosen .'eld Sale* Manager, KILT )

To nursery end garden abopa v/i.o ternain oi>er on Sunday, we have proposed 

the use o£ radio spots to inform  listener« .hnt complute lire a o f plant.:», fertilize ra,

and supplies are uvailab.e on Suuc&y.

h a *

STATION BREAKS { Johnny B orders, Program  D irector, KLIF )

"K L IF .. putting tho 'pop* in popular m usic { pop m usic ), . 1 

"T he m usic authority in D a lla s .. .K LIF. ..w h ere  Kite are happenin'.

# # #

SUMMER PROMOTION ( Johnny B orders, P rog , arn D irector. KLIF >

"Sum mer Countdown" - -  "KLIF Countdown to Sum m er' •- Rent ’ »rgo 

pool and picn ic area 1 Vicicery Perk comer  to mind } ju»t p rior  to season opening. 

L oca l bands and disc jockeys would be the :e, Pool would oe open for  awin.rning,

Show would last several hour» with cor.tinc-uv m utic, dancing. Only adrj:.S’;ion charge 

woulu be bottle cap*, cartons, or sim ilar proof of purchase. Naturally, paid 

schedule would prom ote the KLIF Kountdown.
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The people at Wendell West 1 ravel Service know you 're looking 
fo r . and demand, the beat in tranaportation, hotel accom odations, 
and all land arrangem ents. To asaure youraelf of com plete and 
com prehensive planning for that trip, call 781-8267 and make an 
appointment with Ade Lurie, o r  drop a note to the Wendell West 
Travel Service at 450 Post Street, San F rancisco . Wendell 
West T ravel Service helps you make that trip abroad, and helps 
you while you 're  th e re .. .  com plete serv ice , com plete satisfaction -  
Wendell West Travel Service * San F rancisco.i

Planning a trip o f a cru ise? You want expert help in making those 
travel plans, and you 'll get it with the Wendell West 1 ravel Service 
Their new o ffice , at 450 P ost Street, Just off of Union Square, is 
under the expert guidance o f Ade Lurie, a veteran o f 20 years in 
the business o f helping international travellers with their plans. 
Whether you are a seasoned traveller, o r  trevelUng abroad for 
the firet tim e, the staff at Wendell Weet 1 ravel Service will 
advise and assist you in making that trip one o f maximum enjoy­
ment. Call their new office  at 781-8267 and make an appointment 
with Ade Lurie, o r  write the Wendell West T revel Service at 
450 P ost Street, San F rancisco , fo r  further information.

WNUS -  Teenagers make newa. A news type vignette several times per 
day about outatanding young teenagers and their accom plishm ents 
in the field  o f art, academ ic record  or  special community evolve- 
ment. Two food chain stores very interested.

BEST NE W COMMERCIAL APPROACH BT A COMPETITOR

KOST -  Bandini F ertilizer '(R egiona l Account theme: " 7 he end of the 
weed is com in g ."  Spot opens with Street prophet shouting in 
voice  o f doom " the end of the weed is com in g ." He is then 
approached by a hippie and they proceed  with the com m ercia l.
I 'l l  try to get a dub of these epota becauee they are very funny 
and very  well done. Bandini baa built their entire ad campaign -  
radio, TV, print -  on this theme,

MOST UNUSUAL COMMERCIAL APPROACH

KABL -  R edlick 'a  Furniture - Due to current San Franciaco newspaper 
strike account bought one week schedule end told lieteners they 
had never before used redlo advertising of any kind, "Frankly 
w e 're  teating radio and if our storewide clearance sale is 
suceesaful at all we may continue on with radio after the strike 
is  o v e r ."  Sale is continuing and we have another two week 
schedule.
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The people at Wendell West 1 ravel Service know you 're looking 
fo r , and demand, the beat in transportation, hotel accom odations, 
and all land arrangem ents. To assure yourself of com plete and 
com prehensive planning for that trip, ca ll 781-8267 and make an 
appointment with Ade JLurie, o r  drop a note to the Wendell West 
Travel Service at 450 Post Street, San F rancisco . Wendell 
West 1 ravel Service helps you make that trip abroad, and helps 
you while yon 're  th e re ,. .com plete serv ice , com plete satisfaction * 
Wendell West Travel Service • San Franciaco,

Planning a trip o f a cru ise?  You want expert help in making those 
travel plane, you 'll get it with the Wendell Woet 7 ravel Service. 
Their new o ffice , at 450 Post Street, just off o f Union Square, la 
under the expert guidance of Ade Lurie, a veteran of 20 years in 
the buxines a of helping international travellers with their plans. 
Whether you are a seasoned traveller, o r  travelling abroad for 
the firs t  tim e, the staff at Wendell West 1  ravel Service will 
advise and assist you in making that trip one of pnaxlmum enjoy­
ment. Cali their new office  at 781-8267 and make an appointment 
with Ade Lurie, o r  write the Wendell West Travel Service at 
450 P ost Street, San F ran cisco , fo r  further information.

WNUS -  TejJiagers make news. A news type vignette several tim es por
day about outstanding young teenagers and thalr accom plishm ents " 
in the field  o f art, academ ic record  or  special community in v o lv e ­
ment, Two food chain stores very Interested.

BEST NEW COMMERCIAL APPROACH BY A COMPETITOR

KOST -  Bandini F ertilizer '(R egiona l A ccount^them e» "The end of the 
weed is com in g ,"  Spot opens with Street prophet shouting in 
voice  o f doom " the end o f the weed is com in g ."  He Is then 
approached by a hippia and they proceed  with the com m ercia l.
I 'l l  try to get a dub o f these epots because they are very funny 
and very  well done. Bandlni has built their entire ad campaign • 
radio, TV, print -  on this theme,

MOST UNUSUAL COMMERCIAL APPROACH

KABL -  R edlick 's Furniture -  Due to current San Franciaco newspaper 
strike account bought one week schedule and told liatanara they 
had nsver before used radio advertising o f any kind. "Frankly 
w e 're  testing radio and if our storewide clearance sale is 
successfu l at all we may continue on with radio after the strike 
is  o v e r ,"  Sale is continuing and wa have another two week 
schedule.

-  3 -



1NCR.CA3£D EFFICIENCY t Charlie Payna, General Manager, KLl^' )

ticket locations, and other data concerning your station. No need to disturb Program  

D irector with needless ca lls she can answer.

PROMOTION ( Johnny B orders, Program  D irector, KLIF )

"Autumn Leaves" - -  Exotic type prom otion with listener sending biggest 

bundle o f autumn leaves the winner. F irst prisse is luncheon date with Roger 

W illiam s, second prize five authographed Roger Williams albums, and third prize 

is a rake.

SUNDAY REVENUE ( Dickie Rosenfeld, Sales Manager, KILT )

We have proposed to a local florist that they select a civ ic  or wom en's

The flor is t will then send flow ers to the next club meeting. This is not only a good 

way for the flor is t to d irectly  reach large groups, but it is also an excellent

# # #

FIRST PERSON BEEPERS ( Richard Dobbyn, Managing Editor, K IL T )

Out of a total of 106 taped reports, 75 were first person. One of our best 

cam e from  newsman Jim Carola, who telephoned a grocery  store that was being 

robbed last night. When the victim  answered, he said, "Why, he's still here, there 

he goes through the d o o r . . . it just happened, how in the hell did you guys know so 

fa s t? "  N eedless to say, we ran that tape three tim es!

Be sure receptionist or phone operator has a com plete rundown of events,

# # #

# # #

club each week and salute them and their work with a Sunday series of spots.

r im age builder.

# # «
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’ INCREASED EFFICIENCY ( Charlie Payna, General Manager, KLlfc )

Be sure receptionist or phone operator has a com plete rundown o f events, 

ticket locations, and other data concerning your station. No need to disturb Program  

D irector with needless calls she can answer.

» # #

PROMOTION ( Johnny B orders, Program  D irector, KLIF )

"Autumn Leaves" - -  Exotic type prom otion with listener sending biggest 

bundle o f autumn leaves the winner. F irst prize is luncheon date with Roger 

W illiam s, second prize five authographed Roger Williams albums, and third prize 

is a rake.

« # #

SUNDAY REVENUE ( Dickie Rosenfeld, Sales Manager, KILT )

We have proposed to a local florist that they select a civ ic  or wom en's 

club each week and salute them and their work with a Sunday series of spots.

The flor is t w ill then send flow ers to the next club meeting. This is not only a good 

way for the florist to directly  reach large groups, but it is also an excellent 

image builder. *

# # *

FIRST PERSON BEEPERS ( R ichard Dobbyn, Managing Editor, K IL T )

Out o f a total o f 106 taped reports, 75 were first person. One of our bost 

cam e from  newsman Jim Carola, who telephoned a grocery  store that was being 

robbed last night. When the victim  answered, he said, "Why, he's still here, there 

he goes through the d o o r . . . it just happened, how in the hell did you guys know so 

fa s t? "  N eedless to say, we ran that tape three tim es!

# # #
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COMPETITOR’ S COMMERCl/.L ( Dickie Rosenfeld, Sal«3 Manager, KILT )

For Watson Transfer St Storage on KPRC -«*

Lady: "Big Watty, I have a moving problem, we are being trans­

ferred to Fort Worth and my husband won't trust anyone to move his million dollar 

stamp collection." Watty: "  Yes ma'am. Just loave it to Big Watty for safe and 

secure moves, no matter where, or when. "  1 ady: "Then, too, I have • ' rock garden 

that I must take along. Can you take care of it ? "  Watty: "  Yes ma'am. There's nothing 

Big Watty of Watson Transfer and Storage can’t m ove.. .  anytime or anywhere I "

# » #

SPEC SPOT SOLD ( Dickie Rosenfeld, Sales Manager, KILT )

I quote from Dickie's report:

"W e proposed and sold to Newberry's Department Store that they hold 

an hourly s a le .. .  department by department. Each hour a different department in the 

store v/ill be featured in the Newberry commercials, offering a "hot" olf-price item ., 

with the price good for one hour only. For instance, the Cafeteria will feature "a ll  

the fried chicken you can eat" for 57* during the 5 -6  pm dinner hour. The eale waa 

run at KILT's suggestion and it was so successful that it resulted in a renewal of the

schedule for this weekend. "

# # #

CREATIVE SALES IDEA ( Dickie Rosenfeld, Jalea Manager, '1- I /

April is National Teaching Career Month. KILT has proposed to 

never*! flo r ist , that th.y sponsor "Tho Teacher of tho Week" during April, Students 

will be asked to writs in tbs name of a teacher along with the reasons why the particular 

teacher should be named '•Teacher of the W eek'. The winning teacher will have a boautlfu 

bouquet of flowers delivered to her home after tho winner i .  announced Sunday afternoon. 

The teacher „ i l l  then be saluted on the air during the following week. The florist will be 

asked to buy a Sunday schedule and furnl.h the flower, ( In return for mention in eelutoe ).

J*: " 0}.
;:C ■
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' ! ( Dickie R oaenfeld , S a le » Man

For Watson Transfer & Storage on KFRC - -

Lady: "Big Watty, I have a moving problem, we are being trans­

ferred  to Fort Worth and my nusb.

Stamp collection." Watty: "  Yee m a'am . Just leave it to Bl| Watty for cafe and 

secure-moves, no matter where, or when. " L a d y ;  'l'-1’-¡un, too, 1 ck garden

that I must take along. Can you take care of it ? "  ' atty! ' Vaa mo im. iherc' •

• Watty of Watson Tri and Storage can't m o v e ... anytime or anywhere!"

# if a

SPEC SPOT SOXX> ( Dickie Rosbnfeld, Sales Manager, IL1 )

I cuote from Dickie's report:

"W e proposed and sold to Newberry's Department • 'to- 

an hourly s a le .. .  department by department. Each hour -rent department in the

store will be featured in the Nev/ber :y c o m m e rc ia lo ffe r in g  a "hot" oJf-prlce Item ., 

with the price good for one hdur only. For instance, :

the fried chicken you can eat" for 57* during the 5 -6 > n  dinner ho \e sale v

rurt at KKiT's suggestion and' it icet ;sful that It *  r*ne

schedule for this v/eeken1. "

CREATIVE SALES IDEi  ( Dickie Roe enfeld, les M.mv ;-er, h i )

April ie National Teaching Career Month.

several florlets that they p o J i  <1 J T . a & . r  of th . .fk " • « 1 .  t P*l « » - t .

teacher .h e l d  be named "T e a ch e r  of the W eek". The winning teacher 111 have a h .eutitu  

bouquet of flow er, delivered to her home after the winner 1. aonouoc.d "Udey afternoon. 

T h . teacher w,11 then be .eluted on the eir d u e l., the follow ing week. The O o , l . t  w ill be 

aeked to buy a Sunday echedul. and furnl.h the flow er. ( In return tor rr ention in .e lu te . >
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COMPETITOR'S COMMERCIAL ( Dickie Rosenfeld, Sales Manager, KILT )

Ben Franklin Savings on KXYZ - -  "Spot starts with the flutes playing 

and the drums rolling with the sounds o f the R evolution--'Yankee Doodle Dandy'.

The announcer com es on with . It was 1776. . .the United States was in its infancy.

The B ritish  were beating the revolutionaries at all fronts. . .the situation looked 

hopeless. The new nation was without funds to feed its troops or buy arm s, but 

alas a man with forethought had predicted this. He was Ben Franklin and history 

found him in France asking that great power for aid. Ben Frunklln got that aid and, 

being the thrifty person he was, ho took half the money and used it to get the revolution 

back on its feet and saved the balance for the com ing winter. Had It not been for 

men like Franklin with thrift as a driving power, the new nation would have peris hod 

So you too should be thrifty and save the Ben Franklin way. etc. etc.

a a a

COPY APPROACH ( Don Keyes, Home Office, Dallas )—■ 1 ■ ■ ■ — ■ ■ — ■

I stole this line from  a signboard in Chicago and I think you might 

get a lot o f attention with it with a j l o r i ^  in your city. The tag line, " . .  . whore 

you can find any bloom in' thing. . . " is quite clever.

# # #

STATION BREAK ( Don Keyes, Home Office, Dallas )

"T h is is KLIF, D a lla s ... the fastest thing in the a i r . . . "

# # #

EXOTIC ( Johnny B orders, Program  D irector. KTSA )

"B em id ji, Minnesota" - -  The spot urges you to spend your winter in

snowy Bem idji, Minn. Talks about the low tem perature, crisp  winter air. etc.



2

COMPETITOR'S COMMERCIAL ( Dickie Roscnfeld, Sales Manager, KILT )

Ben Franklin Savings on KXYZ - -  "Spot starts with tho flute« playing 
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being the thrifty person he was, ho took half the money and used it to get the revolution 

back on its feet and saved the balance for the com ing wintor. Had it not been for 

men like Franklin with thrift as a driving power, tho new nation would have perished 

So you too should be thrifty and save the Ben Franklin way. etc. etc.

# # ft

COPY APPROACH ( Don Keyes, Home Office, Dallas )

I stole this line from  a signboard in Chicago and I think you might 

get a lot o f attention with it with a florist in your city. Tho tag line* " . .  . whore 

you cam find any bloom in' thing. . .  " is quite clever.

f f  f t  ff

STATION BREAK ( Don Keyes, Homo Office, Dallas )

"T h is is KLIF, Dallas. . . the fastest thing in the air. . . "

# # #
EXOTIC ( Johnny B orders, Program  D irector, KTSA )

"B em id ji, Minnesota" - -  The spot urges you to spend your winter in

snowy Bem idji, Minn. Talks about the low tem perature, crisp  winter air, etc.

if § if
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STATION BREAKS ( Bob V hite, Acting Program  D irector, KILT )

"K ILT. . . v ith a sm ile a3 v ide as your d ia l.. .  "

"K ILT. . . v here music alvavs --------
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STATION B REAKS ( Bob V hite, Acting Program  D irector, KILT )

"K ILT. . . v ith a sm ile as v ide as your dial. . . "

"K ILT. . , ' ‘ here music alv ays heads our menu. . . "

Hf # #

PROMOTION ( Bruce Hathav ay, Acting Program  D irector, KTSA )

"B arefoot Confederate Army Hike" - -  Last Saturday, KTSA deejay 

Bob Sinclair and his Barefoot Confederate Army ( Fan Club ) did their annual 

60 m ile m arch to Nev Braunfels, Texas, and back, a total of 14 hours. This 

prom otion v as prom oted over the air, and in turn sold to tv o local sponsors - -  

Self's Hamburger chain, and the Texas Theatre in connection v ith thoir 

latest shoving "Advance to the R ear".

At 6:00 AM Saturday, v ith light drizzel and the threat o f rain,

Bob started his m arch v ith over 400 people. KTSA gave prizes for the best 

signs promoting KTSA and "Advance to the Rear" and Self's Hamburgers 

signs on "T "  shirts.

Public and sponsor response to this v as great.

» « #

CREATIVE SALES IDEA ( Tad Van Brunt. Sales Manager, KABL )

I quote from  Tad's report:

"V ’e have produced a tape of typical KABL MUSIC v hich v ill be 

played in the main v indov o f Oakland's largest department s to r e - -»  ith a 

display o f flov ers » hich «« ere gro» n to m usic alongside nome v hich » ere 

not. Naturally ours are larger and m ore beautiful. This v as done in 

conjunction »ith  the California Spring Carden Shov , »h ich  has purchased 

10,000 badges for distribution at the store saying 'I've been v etching them 

do it. ' ( Flov ers groving to KABL MUSIC )."
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STATION BREAKS ( Bob V hite, Acting Program  D irector, KILT )

"K IL T .. . v ith a sm ile as v idc as your d ia l.. ,  "
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# H H
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H H H

CREATIVE SALES IDEA ( Tad Van Brunt, Sales Manager, KABL )

I quote from  Tid's report:

"V ’e have produced a tape of typical KABL MUSIC v hlch v ill be 

played in the main v indov of Oakland’ s largest department store--«-ith  a 

display o f flov ers  «• hich ««ere gro««nto m usic alongside u o m e  vhich «-ere 

not. Naturally ours are larger and m ore beautiful. This vas done tn 

conjunction vith the California Spring Garden Shov , vhich has purchased 

10,000 badges for distribution at the store saying 'I've been v atching them 

do it. ' ( F lov ers  groving to KABL MUSIC )."

# # i



PROMOTION ( Bob White, Acting Program Director, K^LT )

a p t

"Autographed Beatie Book Contest "  - -  I vjuotc from Bob's report:

"W e have obtained two autographed copies of Beatie lohn Lennon's book In His 

Own Write . We are giving these to some listeners, '«a are asking them to 

count the number of Beatie records played during the «»■ 00 - 9:00 or 3:00 - 

7:00 show for one full week. One of the correct antriei will be drawn on the 

6:00 - 9:00 show and one on the 3:00 - 7:00. This prir.ii is big enough to hold 

the listeners tight for the full week. There is no way tUy can get these 

autographed books except from us. It has really stirred ip the talk and will 

run during Hooper week. The books were obtained from £ non & Schuster 

Publishing, 630 Fifth Avenue, New York, New York 1002'',"

u u n
PROMOTION ( Bob White, Acting Program Director, KILT )

Bob reports that KILT is running the ‘Party Crash s " contest which 

I described in last week’s Digest. He says that the mail pull c ,ly has been upward 

of 60 letters and that mothers call all day asking the deejays to i* ish their teens 

party. He highly recommends the promotion and says it is a gre; public 

relations gimmick.

H # H

STATION BREAK ( Bob White, Acting Program Director, K1LI )

"K ILT. . . where you get more smiles per hour. . . "

# # §

CREATIVE SALES IDEA ( Earl Hawthorne, Sales Manager, KTSA )

"Why I Love My Morn" - -  Best entry of 25 words or less *’ns rr.aj % 

prize from sponsor and the 25 runners-up win flowers for their moth»'

# # #



PROMOTION ( Bob White, Acting Program Director, KILT )
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STATION BREAK ( Bob White, Acting Program Director, KILl )

"K ILT. . . where you get more smtlen per hour. . . "

v » a

CREATIVE SALES IDEA ( Earl Hawthorne, Sales Manager, KTSA )

"Why I Love My Mom" - -  Best entry of 25 words or less v*ins maj \ 

prize from sponsor and the 25 runners-up win flowers for their mothc*

# H #

J
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PROMOTION ( Bob White, Program  D irector, KILT )

Everyone gets a big bang out of hearing their name on the radio and 

even a bigger thrill out o f hearing their voice. I am building prom otion around 

sm all children and their voices.

We will ask listeners to tape record  their child or  ch'.’ dren plugging a 

deejay show or  KILT. They send or  bring the tapes to KILT. We, o f  course, will 

play these on the air making referen ce to the child 's name and his parent#. The 

most unusual or original tape received  will be awarded a co lor  portrait c f the 

child or children from  one o f (ha leading photographers in Houston. This prize will 

mean much m ore to the parents than cash or small prize.

I H t #

NATIONAL REP HELP ( Bill Weaver, General Manager, KILT )

Suggest Hom er Odom makes weekly or sem i-m onthly report on 

national sales activities in coordination with national rep.

» » #

_Q-ftEA*riVE SALES IDEA ( Tad Van Brunt, Sales Manager, KABL )

Income Tax time is near. Solicit CPA firm s, calling attention to 

their serv ices .

a

# # #

CREATIVE SALES IDEA ( Al Lurie, Sales Manager, KLIF )

Sold P layoff Bowl Game broadcast to Sherwood Forest Apartments. 

Young adult appeal used. Opened new cateogry of account for us.

If ft «

CREATIVE SALES IDEA ( A1 Lurie,Sales Manager, KLIF )

Valentine's Day - -  solicit florists - -  "Y our heart sp ec ia lis t ."

a « #
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even a bigger thrill out o f hearing their voice. I am building prom otion around 

sm all children and their voices.

We will ask listeners to tape record  their child o r  ch!M rea plugging a 

deejay show or KILT. They send or  bring the tapes to KILT. We, o f  cou rt* , will 

play these on the air making referen ce to the ch ild 's name and Ills paiunta. The 

m ost unusual or original tape received  v/ill be awarded a co lor  portrait c i  the 

child or children from  one o f lira leading photographers in Houston. This prize will 

mean much m ore to the parents than cash or sm all pri*e.

9  9  It

NAT-ONAL REP HELP { Bill W eaver, General Manager, KILT )

Suggest Hom er Odom makes weekly or sem i-m onthly report on 

national sales activities in coordination with national rep.

I t  i t  It

CREATIVE SALES IDEA ( Tad Van Brunt, Sales Managor, KABL )

Income Tax time is near. Solicit CPA firm s, calling attention to 

their serv ices .

9  I t  9

CREATIVE SALES IDEA ( Al I,urie, Sains Manager, KLIF )

Sold P layoff Bowl Game broadcast to Sherwood Forest Apartments. 

Young adult appeal used. Opened new cateogry o f account for us.

» 9 9

CREATIVE SALES IDEA ( A1 Lurie, Sales Manager, KLIF )

Valentine's Day - -  solicit florists - -  "Y our heart sp e c ia lis t ."

» 9 9



MERCHAMD1SING ( B ill Young, P rogram  D irector, KILT )

tVitl the h savy «aphasia  on outdoor activity in our area during 

the sum m er, we are pla ining weekend prom otions throughout the season.

F or example A Sunday after:toon might be spent on the Galveston Beach 

with an old fashioned wcii er roast, surfing contest, e tc .,  o r  a Friday night 

hop at Garner State Park. Good merchandising gimmick for seasonal sponsors 

because prizes o r  gifts of such item s, as sun tan lotion, sun glasses, etc. , 

could bo given away.

# # #

CREATIVE SALES IDEA ( Dickie Rosenfeid, Sales Managsr, KILT )

Surfing is a very popular Gulf Coaat sport for area tvena. One

popula ' Houston department store has a com plete stock o f surfing wea • tVe 

conviiced  them to buy a schedule on KILT. Even if surfing is not possible in 

sornj M cLendon m arkets, kids love to wear surfing w ear. Now is  ths tirm 

to fitch  these stores who handle the m erchandise.

# # H

ACCOUNT SOLD ( Dickie Rosenfeid, Sales Manager, KILT )

F lorists  in Houston find the gift o f corsages, among young net, 

is a fading practice . As the prom  season approaches good schedule sold to Allied 

F lorists  for the prom otion of corsage giving for  dances. Appeal is to the tee/« 

g irls  with theme "If your boyfriend doesn 't furnish you a corsage for  dance, you 

are not ' i n ' . . This can be developed in many ways such as gift of black orchid 

o f the week, etc.

# # #

-  1 -
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NEW AND CREATIVE SALES IDEA

X-TR A- Making one-half cash, ono-half trade pitch to Market Basket 
Markets. Trade would bo for market chain to pay for printing 
of X-TRA News emergency stickers which would list the fire 
and police departments phone numbers.

BEST NEW COMMERCIAL APPROACH USED

KABL - London Fog Coats - Announcements begins with women's voice 
giving a completely fouled up weather report for perhaps ten 
or fifteen seconds. Announcer then comos in and says "At least 

S '  75% of the people don't understand such weather reports 80% of 
the time' but you don't really need to know the weather conditions 
anyway when you have an all purpose London Fog Coat e tc .. .

BEST SUGGESTION OUTSIDE STATION ON HOW TO IMPROVE STATION
t

KABL - Suggestion was made by a boating enthusiast that KABL givo
boating tips and information about tides, weather, etc. during 
weekends when many hundrods of boats are out. Might not bo 
a bad idea for stations serving areas whore boating interests 
are widespread.

STAFF MEMBER WHO CONTRIBUTED SOMETHING UNUSUAL

KABL - Office Manager, Mary Ann Nelson, suggests an upgrading and 
modernization of office equipment which, in the long run, 
effects any number of economies,

BEST LOCAL BEEPER REPORT

KILT -  KILT's best local beeper, or series of beepers, was broadcast 
Wednesday afternoon, Novcmbor 22nd. It was novel in naturo, 
revolving around the 200-millionth baby born in the U.S. A 
blue-eyed boy born to a Houston couple at 10‘. 01 AM the 20th 
was chosen as typical of the 200-miUlonth U.S. citizen becauso 
the census bureau predicted that 10 AM that date was the precise 
minute our population would reach that mark. We had tape with 
the baby (courtesy a nurse) the mother and father and hospital 
officials.
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Page 3

Suburban Homes (KILT)

(Music ...P h on e  ring)

Hello, Chiai? This is Max. Would you believe that 1 can buy a 
home for only $11,975? Chief, listen. You can buy a auburban home 
in Oak Wild for only $11,975. You can paint away the down payment., 
or if you're a veteran, you pay nothing down"! Listen, Chief. Theae 
homes have 3 or 4 bedroom», 1 1/2 batha, 1 or 2 car garage, marble 
top vanities, central heat and air, paneled family room, walk-in 
closets and economical gas built ins. Chief,did you get the price?
Only $11,975. Now Chief, to get to Oak Wild, Juat go out tho 
Eastex freeway, left on Hopper, and follow the aigna to Suburban Homea 
in Oak Wild. It's only 10 minutes from downtown Houston.. .  ao what 
do you say. Chief, Baby? (the number you have dialed). I told him 
that you couldn't make a phone call on a shoe.

(Stinger}

King Submarine (WYSL)
-------------  / -

,.1

Controi:
Anncr:
Control:
Anncr:
Control:
Aimer:

Control:
Anncr:

Control:
Anncr:
Control:
Anncr:
Control:
Anncr:
Control:
Anncr:

Control:
Anncr:

Control:
LIVE TAG:

Three aonar beeps
It'a . . .  KING SUBMARINE!
one beep
King Submarine.. .  .
Dive! Dive I
Diving on Western New York with the biggest, the thickest, .the 
most delicious submarine sandwiches you've over tasted! KING 
Submarine! Up scope!
Two beeps
Down scope! There they are! Full speed ahead to the Four 
big King Submarine locational 
One beep
Grant City, in the Clarence Mall! 
one beep
Main and Broad Street in Tonawandal 
One beep
329 South Niagra near Kohler in Tonawanda!
"ooga horn" two blasts (cut 10)
KING Submarine Sandwiches.. .  look for the king on the sig’.l 
Look for TEN tempting varieties. Including Lenten special'.
Look for low prices, t o o .. .  starting at Just 59-cenia at K'ng Submarine.
One beep
The winner in the war against skimpy machine-made submarine 
sandwiches! All h a il.,. KING SUBMARINE!
First 10 notes of "Rule Britannia"
Listen for "The Advtnturoc of King Submarine" on WY3L*.

«R



Suburban Homes (KULT)

(Music . .  . Phone ring)

Hello, Chief? This is Max. Would you believe that 1 can buy a 
home for only $11,975? Chief, listen. You can buy a auburban home 
in Oak Wild for only $11,975. You can paint away the down payment,, 
or if you're a veteran, you pay nothing down"! Listen, Chief. These 
homes have 3 or 4 bedrooms, 1 1/2 baths, 1 or 2 car garage, marble 
top vanities, central heat and air, panelod family room, walk-in 
closets and economical gas built ins. Chief.did you get the price?
Only $11,975. Now Chief, to get to Oak Wild, Just go out the 
Eastex freeway, left on Hopper, and follow the signs to Suburban Homes 
in Oak Wild. It's only 10 minutea from downtown Houston.. .  so what 
do you say. Chief, Baby? (the numbor you have dialed). I told him 
that you couldn't make a phone call on a shoe.

(Stinger)

King Submarine (WYSL)

Control:
Anncr:
Control:
Anncr:
Control:
Anncr:

Control:
Anncr:

Control:
Anncr:
Control:
Anncr:
Control:
Anncr:
Control:
Anncr:

Control:
Anncr:

Control:
LIVE TAG:

Three sonar beeps
It's . . .  KING SUBMARINE!
one beep
King Submarine.. .  .
Dive! Dive!
Diving on Western New York with the biggest, the thickest.. the 
most delicious submarine sandwiches you've over tasted! KING 
Submarine! Up scope!
Two beeps
Down scope! There they are! Full speed ahead to the Four 
big King Submarine locational 
One beep
Grant City, in the Clarence Mali! 
one beep
Main and Broad Street in Tonawandal 
One beep
329 South Niagra near Kohler in Tonawandal 
"ooga horn" two blasts (cut 10)
KING Submarine Sandwiches.. .  look for the king on the sig’.l 
Look for TEN tempting varieties, including Lenten special'.
Look for low prices, t o o . . .  starting at just 59-cents at K'ng Submarine.
One beep
The winner in the war ageinst skimpy machine-made submarine 
sandwiches 1 All h a il... KING SUBMARINE!
First 10 notes of "Rule Britannia"
Listen for "The Adventures of King Submarina" on WYSL!
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Paga 2

! O
Van' b Super Fresh Pizza ( H I L T )

Scene: 
Man 1: 
Man 2:

A party«-c guy io building a utack of Van'« Super Freah Pizza. 
Say that otaclc of pizza is getting to tall it's beginning to leant 
Why eure man--havon't you ever aeen a leaning tower of Van'a 
Super Fresh Pizza? ,

#0f

QUESTIONABLE RECORDS YOU CAME ACROSS THIS WEEK.

Bill Young, KILT, has banned the Tommy James St Shondells new release, 
"W e're Alone Now" «*• suggestive lyrice.

m -

SOMETHING FOR WHICH I NEED A PROMOTION IDEA.

Dickie Rosenfeld, KILT, ia looking for ideas for Savings It Loans as KILT 
is being by passed on too many schedules,

m

A1 Lurie, KLIF, is looking for a special feature of some type for a bank.

BEST SALES PROMOTION IDEA

February is National Bowling Month and to tie in with a local lane we are attempting 
to plan a bowling tournament with the KILT deojayo bowling against a group of 
monlcoyB from  the Houston zoo. (KILT)

t t t <,
Dickie Rosenfeld suggests having only one person authorized to run tho postage 
meter as so many people do not understand the rates.

m

Heber Smith, KABL, aays that District Managers for All State Insurance 
throughout the country have a good deal to soy, not only about media selection, 
but also specifics within that selection. S .F . Area Manager has recommended 
spot radio over print and TV in this market with very specific writton 
recommendation for KABL. Other District Managers may have same influence.

###

■ é t
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Van's Super Freeh Pizza (KILT)

Scene: A p a r ty -c  guy io building a stack of Vnn'e Super Fr«ah Pizza.
Man 1: Say that otaclc of pizza is getting co tall it's beginning to lean!
Man 2: Why sure man--hcvon't you evor seen a leaning tower of Van*a

Super Freoh Pizza?

###

QUESTIONABLE RECORDS YOU CAME ACROSS THIS WEEK.

Bill Young, KILT, haa banned the Tommy Jamoa 8< Shondella new release,
"W o'ro Alone Now" «*• suggestive lyrics.

m  ■

SOMETHING FOR WHICH I NEED A PROMOTION IDEA.

Dickie Rosenfeld, KILT, in looking for ideas for Savings It Loans as KILT 
is boing by passed on too many schedules.

«##

A1 Lurie, KLLF, is looking for a special feature of aome type for a bank.

m

BEST SALES PROMOTION IDEA

February is National Bov/ling Month and to tie in with a local lane we are attempting 
to plan a bowling tournament with the KILT deojayo bowling against a group of 
monkeys from  the Houston zoo. (KILT)

i.
Dickie Rosenfeld suggests having only one person authorized to run the postage 
meter as so many people do not understand the rates.

m

Heber Smith, KABL, says that District Managers for All State Insurance 
throughout the country have a good deal to say, not only about media selection, 
but also specifics within that selection. S .F , Area Manager haa recommended 
spot radio ovor print and TV in this market with very specific written 
recommendation for KABL. Other District Managers may have asms influence,

»«#

\ ~
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VALENTINES DAY PROMOTION ( Johnny B orders, Program  D irector, KLIF )

"________ Dedication" - -  Salable to candy company or greeting ca rd

company, perhaps «o -op  with drug chain. "B rach  Candy Dedication" in a moment, 

etc. Com m ercial would remind to buy product lor Valentine's Day, then deejay 

would play dedication from  those written in.

NATIONAL ,'tEP HELP ( Charlie Payne, General Manager. KLIF )
.......  i nm. ■-•■■■ — • ~ ...... ii ■' i

Check supplies at New York re rate cards, coverage map* and 

other data. They have 60 station.«; lot 's  be sure ou.- data is In ample supply.

Also, changes at Blair mean a double-check to be sure Clara Pigmt 

has everything needed regarding KLÏ*?'. Clara replaces Pat Ix>w.

It ft ft

EFFICIENCY NOTE ( Charlie Payne, General Manager, KLIF J

Change car non paper regularly. The last copy o f time orders 

is o/cen difficult to read.

Note from  Keyes: Thie could vsry eanily apply to your Weekly Report

PROMOTION ( Dave McKinaey, Program  D irector, KABL >

Don’t overlook the Cl inese New Year for station prom otion and 

sales p ossib ilities. January 2L.I begins the year 4664, ' fea r o f Horse .

# # #

NEWS CRUISER ( M urry Kelly, Sales Manager, WYSL

$1000 spot schedule proposed to Tlnney Cadillac along with News

C ruiser to be parked in front of Buffalo Auto Show. Thie was an alternative 

when we couldn't get the C ruiser Into the show itself.

# # ft

it ft ft

ft » t
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g VALENTINE'S DAY PROMOTION ( Johnny B orders, Program  D irector, K U F  )

"________  Dedication" - -  Salable to candy company or greeting ca rd

company, perhaps z o - o p  with drug chain. "B rach  Candy Dedication" In a moment, 

etc. Com m ercial would remind to buy product for Valentina's Day, then deejay 

would play dedication from  those written in.

# t #

NATIONAL h E P  HELP ( Cherlie Payne, General Manager, K L IP )

Check supplies at New York re rat« cards, coverage maps end 

other del a. They have 60 stations; lot's be sure our data is In ample supply.

Also, changes at Blair mean a double-check to be sure Clara Pigat 

has everything needed regarding KLlF. Clara replaces Pat I>ow

H U #

EFFICIENCY NOTE ( Charlie Payne, General Manager, KLIF )

Change caroon paper regularly. The last copy o f time orders 

is c/cen difficult to read.

Note from  Keyes: This could very easily apply to your Weekly Reports.

# H #

PROMOTION ( Dave McKinsey, Program  D irector, KABL )

Don't overlook the Cf ineae New Year for station prom otion and 

sales possib ilities. January 21st begins the year 466V  "Y ear o f H orse".

# # #

NEWS CRUISER ( Murry Kelly, Sales Manager, WYSL )

O  $1000 Spot schedule proposed to Tinney Cadillac along with News

C ruiser to be parked in front o f Buffalo Auto Show. This was an alternative 

when we couldn’t get the C ruiser into the show itself.

it a u
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COMPETITOR'S COMMERCIAL ( Dickie Rosenfeld, Sales Manager, KILT ) C X -

M onterey House on KPRC - -  Spot open* with reporter interviewing guard at 

Fort Knox; "L adies and Gentlemen, this la your roving reporter about to interview 

the head guard here at Ft. Knox. Chester Chumly. Mr. Chumly, you haye an 

extrem ely important responsibility here. How does it feel to guard 48 billion dollars 

in g o ld ?"  "Oh, it 's  alright. But it isn 't like my old jo b ."  "Oh, what di<l you do before 

being given such tremendous responsiblity ? "  "I  was a delivery man for Monterey House 

delivering those delicious, delicately spiced, tantnliaing Monterey House enchiladas. J 

can taste them n ow !" "W ell, how did you get this jo b ? "  "I was fired for stealing 

enchiladas. I just couldn't resist, etc. . etc. "  Punchline: "But doesn't 48 billion

dollars tempt y o u ? "  "C h no. it 's  only money. " 

fe » # #

SPEC SPOT SOLD ( Dickie Rosenfeld, Sales Manager, KIL'I )

We are now in the throes of the hay fever season. We created a com m ercia l 

saying that the pollen count is now above the sneeze level, and for all hay fever sufferers 

to use Hay Hist Caps. This product is manufactured here In Houston and distributed 

by Jones Apothecary. On the strength o f the com m ercia l, we sold them a sizeable

schedule.

# # #

SUNDAY REVENUE ( Dickie Rosenfeld, Sales Manager, KILT )

We are presenting to a banking firm  an Idea for som e spots to be run on

Sunday around tb . football gam e.. It o f fe r , a b o . o f "Chocolate Covered Money ' to 

^ a n y o n e  opening an account o f $150 o r  m ore. The gift they receive 1. e b o ,  o f ch ocola te , 

with .o m e  actual money in the bottom of the b o ,. Thue. the "C h o c o l .t . Covered M oney".

f  I  *
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COMPETITO R S  COMMERCIAL ( Dickie Rosonfeld, Sales Manager, KU. T )
*

M onterey House on KPRC - -  Spot opens with reporter interviewing guard at 

Fort Knox; "L adies and Gentlemen, this is your roving reportor about to interview 

the head guard here at Ft. Knox, Cheoter Chumly. Mr. Chumly, you have an 

extremely important responsibility here. How does it feel to guard 48 billion dollars 

in g o ld ?"  "Oh, it 's  alright. But it isn ’t like my old jo b ."  "Oh, what dlcj you do before 

being given such tremendous responsiblity? " "I  was a delivery man for Monterey House 

delivering those delicious, delicately spiced, tantalising Monterey House enchiladas. 1 

can taste them n ow !" "W ell, how did you get this jo b ? "  "I was fired for stealing 

enchiladas. I just couldn't resist, e t c .,  etc. "  Punchline: "But doesn't 48 billion 

dollars tempt y o u ?"  "Oh no, it ’ s only m on ey ."

§ i  # 9 *Q
SPEC SPOT SOLD ( Dickie Rosenfeld, Sales Manager, KIL1 )

We are now in the throes of the hay fever season. We created a com m ercia l 

saying that the pollen count Is now above the sneeze level, and for all hay fever sufferers 

to use Hay Hist Caps. This product is manufactured here in Houston and distributed 

by Jones Apothecary. On the strength of the com m ercia l, we sold them a sizeable

schedule.

# f  0 -

SUNDAY REVENUE ( Dickie Rosenfeld. Sales Manager, KILT )

We are presenting to a banking firm  an idea for som e spots to be run on

Sunday around the football games. It offers a box o f  "C hocolate Covered Money 1 to 

-a n y o n e  opening an account o f $150 o r  m ore. The gift they receive 1. a box of chocolate* 

with som e actual money in the bottom o f the box. Thus, the "Chocolate Covered M oney".

# # f



SELFS 

SPEC OH

(TWO STEERS TALKING IN SLOW DRAWL) S L

'

#1 A I ’ VE IEVAI BEEN SO IUMILIATED IN MAI LIFE. AI SAT I T '8 AN OUTRIGHT PLOT TO WIPE US OUT.

#2 NOW WIO WOULD WANT TO DO A SILLY THING LIKE T1AT. THERE'S NOTHIN' MORE IMPORTANT IN

TEXAS THAN US STEERS.

# 1  WHY WE’ RE BORN AND BRED TO PRODUCE TIE BEST, THE TENDEREST BEEF IN TIE WORLD.. . .  AND THOSE 

PEOPLE AT SELFS ARE SELLING OUR SWIFTS PREMIUM GROUND LEAN CHUCI BEEF ON IAMBUROERS 

FOR ONLY FIFTEEN CENTS. WHY I'M  ASHAMED TO SHOW MY WHITEFACE.

#2  WHY, SHOOT, SAM, YOU'RE GETTIN' ALL RILED UP OVER NOTHIN'. THOSE FOLKS AT SELFS KNOW HOW 

TO MAKE THE VERY BEST HAMBURGERS IN TOWN, USIN' OUR PREMIUM BEEF, AND STILL KEEP HEIR

PRICES LOW.

#1  BUT, SANK, DID YOU KNOW THAT ON WEDNESDAY, HEY SELL OUR SWIFTS PREMIUM GROUND 1XAN CHUCI 

BEEF ON HAMBURGERS FOR JUST TEN CENTS?

#2  s u re , I 'Y E  HEABD B U  0 ?  IT . H AT MEANS LOTH OF TEEB-AOBBS MIHOUT HJCI MOKE! IE 

JEANS CAN STILL FILL UP ON OUR OOOD BEEF.

#1  you MEAN, HANK, YOU DON'T THINK IT 'S  A P1AW TO EBADICATI OUN PINK 1 NKEDIN' T

#2  COUBSK NOT, SAM. IT 'S  JUST PLAIN OOOD BUSINESS AT SKLPS. PLENTY OP OOOD KATIN' AT 

PRICES EVERYBODY CAN AFFORD.

#1 I  BECKON THAT'S BIONT. THOSE FOUCS AT SELFS HIST BE BEAL 8KANT. MAKES KK PEEL ALL KINDA

PROUD in s id e .



SUNDAY REVENUE IDEAS ( Doug M cCall, Sales Manager, KTSA )

Interstate Theatres was presented the m erits oi Sunday radio

and decided to try it, along with another new concept: 30-second announcements

prom oting their double feature o f James Bond m ovies.

9  9 9

NATIONAL REP ( B ill Weaver, General Manager, KILT )

Bill suggests: "P erm it Rep to write directly  to Station Manager when

a problem  exists for one station. Rep now has to contact D»llaa and then Dallas has 

to contact each individual m arket." This is a com plete waste o f time and money.

according to Bill.

9 9 9

STATION BREAKS ( Bob White, Program  D irector, KILT )

"K ILT. . .  getting set to surf into sum m er. . .  "

"KILT. . .  getting set to swim into sum m er. . .

9 9 9

0
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COMPETITOR’ S COMMERCIAL ( Doug M cCall, Sales Manager. KTSA )

Whopper Burger on KONO - -  Three deejays are preparing to announce. 

As it starts you hear: "A lright, rea d y?" "R ea d y ."  "R ea d y ." "Whopper Burger 

announcement # 1. . . 60 seconds. " Then they sing a jingle in unison about whopper 

burger. They are just somewhat in tune. D irector stops the group and tells them 

to rem em ber to talk about the new location so people know whore to go. Then they 

resum e singing jingle.

#  # f t

SUNDAY REVENUE IDEAS ( Doug McCall, Sales Manager, KTSA )

Interstate Theatres was presented the m erits of Sunday radio

and decided to try it, along with another new concept: 30-second announcements 

prom oting their double feature o f James Bond m ovies.

# # #

NATIONAL REP ( Bill Weaver, General Manager, KILT )

Bill suggests: "P erm it Rep to write d irectly  to Station Manager when 

a problem  exists for one station. Rep now has to contact Dallas and then Dallas has 

to contact each individual m arket." This is a com plete waste o f time and money, 

according to Bill.

I » #

STATION BREAKS ( Bob White, Program  D irector, KILT )

"K ILT. . .  getting set to surf into sum m er. . . "

"KILT. . . getting set to swim into sum m er. . . "

0 0 #

y



PROMOTION ( Johnny B orders, Program  D irector, KLIF )

"B eatle Jingles" - -  exacting instrumental duplication of the Beatlej 

sound. KLIF was the first station in tho country to get the Beatle jingles.

# « I

PUBLIC SERVICE PROMOTION ( Johnny B orders, Program  D irector, KLIF ) 

Station personalities appear wearing Beatle wigs, Beatle t*shirte, 

e t c .,  at local hospitals children 's wards, giving away Beatle singles, jo lly  beans, 

etc.

% # »

PROMOTION ( Jack F iedler, Manager. V'YNR )

"T hat18 what's happening" - -  prom o phrase boing used heavily. 

This is a southside expression  meaning "sw inging".

9  »  i

STATION BREAKS ( Jack Fiedler, Manager, V'YNR )

# # #

COMPETITOR'S COMMERCIAL ( Del Markoff, Sales Manager, WYNR )

Ole Manse Syrup on WGN - -  French-Canadian dialect. Trapper 

returning to his cabin with background sound e ffects--b liaaard , wolves, etc. 

creating the im pression  he just tapped the maple trees. Humorous so ft-se ll.

ë  »  #

STATION BREAK ( Johnny B orders, Program  D irector, KLIF )

"K LIF. . .  home of tho B ea tles .. .  proving that longhair

can swing. . .  !"

"W Y N R .. .  C hicago's Spring F e v e r .. .  w e 're  con ta g iou s ... 1"
«

"W Y N R .. .  where you've just dialed a s m ile .. .  "

9 »  »

1



PROMOTION ( Johnny Bordera, Program  D irector, KLIF )

"B eatle Jingles" -• exacting instrumental duplication o f the Beetle 

sound. KLIF was the first station in the country to get the Beatle jingles.

0 0 0

PUBLIC SERVICE PROMOTION ( Johnny B ordore, Program  D irector, KLIF ) 

Station personalities appear wearing Beatle wigs, Beatle t-sh irts , 

e t c .,  at local hospitals children 's wards, giving away Beatle singles. Jelly beans, 

etc.

0 0 0

STATION BREAK ( Johnny B orders, Program  D irector, KLIF )

"K LIF. . .  home of the Beatles. . . proving that longhair 

can swing. . .  !"

0 0 0

PROMOTION ( Jack F iedler, Manager, V'YNR )

"T hat's what's happening" - -  prom o phrase boing used heavily.

This is a southside expression  meaning "sw inging".

0 0 0

STATION BREAKS ( Jack Fiedler, Manager, V'YNR )

" W YNR.. .  Chicago's Spring F e v e r .. .  w e 're  con tagiou s.. .  ! "

" WYNR. . .  where you 've just dialed a s m ile .. .  "

0 0 0

COMPETITOR'S COMMERCIAL ( Del Markoff, Sales Manager, WYNR )

Ole Manse Syrup on WON - -  French-Canadian dialect. Trapper 

returning to his cabin with background sound e ffe cts --b lix ra rd , wolves, etc. 

creating the im pression  he just tapped the maple trees. Humorous so ft -se ll.

0 0 0

1
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COMPETITOR'S COMMERCIAL < Dickie Rosenfeld, Sale» Manager, KILT

Uncle Johnny'» Egg» on KTHT - -

The scene is a supermarket. Wolf whistle» are heard in the 
background.

Grocer: "What is going on over at the dairy case?"

Clerk: "It 's  those Uncle Johnny'» Eggs again, boss. They are S© fresh
they're whistling at the lady shoppers!"

Grocer: "W ell, let's go apologias to the ladies, since they've been Insulted,
and see if we can get those Uncle Johnny's Eggs to shut up before 
they wreck our business."

Grocer: "Ladies, we apologise. These Uncle Johnny's Eggs are so frssh
they won't behave I"

1st lady: "Don't apologise. They're so cute when they whistle."

2nd lady: "And they sure boost my ego, especially when I serve them to my
fam ily!"

Anncr: "Get Uncle Johnny's Eggs at your favorite grocers. If you don't
see 'em, listen for 'e m ."

I f #

PROMOTION < Dickie Rosenfeld. Sales Manager, KILT )

"Used a different twist on Santa Claus promotion to help sell the 
Oak Village Shopping Carter which is a small shopping carter. We sold them on 
the idea that they should concentrate on the people living in a four mile area 
surrounding the center as they were boxed in from two sides with two d  the largest 
centers in Houston. The deal works like this: j

"  Santa Claus is going to ride around in this area in a convertible and 
we will air the streets he will take each day in their spots. He will be throwing 
styrofoam snowballs to all the people outside to greet him as ko rioes down 
the streets. They have 5, 000 of these snowballs and in each one will be shoved 
in the middle a piece of paper telling of the gift that they have woo. They are 
coming up with a big prise of a bicycle and go all the way down to gifts that 
retail for 49 cents. When the people bring back the gilt certificate to get their 
gift, this will Insure the center plenty of floor traffic plus the goodwill they 
have created in the immediate vicinity.

I l l
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COMPETITOR’S COMMERCIAL ( Dickie Rosenfeld, Sal«« Manager, KILT ) 

Uncle Johnny's Eggs on KTHT - -

The scene is a supermarket. Wolf whistles are heard in the 
background.

Grocer: "What is going on over at the dairy case?"

Clerk: "It 's  those Uncle Johnny's Eggs again, boss. They are so fresh
they're whistling at the lady shoppers!"

Grocer: "W ell, let's go apologise to the ladies, since they've been insulted,
and see if we can get those Uncle Johnny's Eggs to shut up before 
they wreck our business. "

Grocer: "Ladies, we apologise. These Uncle Johnny's Eggs are so fresh
they won't behave ! "

1st lady: "Don't apologise. They're so cute when they whistle."

2nd lady: "And they sure boost my ego, especially when I serve them to my
fam ily!"

Anncr: "Get Uncle Johnny's Eggs at your favorite grocers. If you don't
see 'em, listen for 'em. "

G

# # #

PROMOTION ( Dickie Rosenfeld, Sales Manager, KILT )

"Used a different twist on Santa Claus promotion to help sell the 
Oak Village Shopping Center which is a small shopping center. We sold them on 
the idea that they should concentrate on the people living in a four mile area 
surrounding the center as they were boxed in from two sides with two tf the largest 
centers in Houston. The deal works like this:

"  Santa Claus is going to ride around in this area in a convertible and 
we will air the streets he will take each day in their spots. He will be throwing 
styrofoam snowballs to all the people outside to greet him as he rioes down 
the streets. They have 5, 000 of these snowballs and in each one will be shoved 
in the middle a piece of paper telling of the gift that they have won. They are 
coming up with a big prise of a bicycle and go all the way down to gifts that 
retail for 49 cents. When the people bring back the gift certificate to get their 
gift, this will Insure the center plenty of floor traffic plus the goodwill they 
have created in the immediate vicinity. "

i f f



SILENT COMMERCIAL - ¿3)00/

30 secs

CONTROL: Standard-type open, and under...

ANNCR: WTSL introduces another new concept in radio

advertising........ the silent commercial..

CONTROL: Bring up BO music for 20 secs, and under..

ANNCR: (Read one of the lines on attd. sheet.)

CONTROL: Standard-type stinger



SILENT COMMERCIAL

X>

*

knowlegable people  by i t  by the c a s e . . .
where p a r t ic u la r  people  g a th e r . .»
r e f in e s  away harsh f l a v o r . . .
take care o f  your n e s t - e g g . . .
o n ly  your h a ird re sse r  kn ow s.. .
don ’ t  you wish everybody d i d ? . . .
and f e e l  good a g a i n . . .
o r  your money b a c k . . .
tops  in  q u a l i t y . . .
w ith complete c o n f i d e n c e . . .
m ild e r ,  much m i l d e r . . .
and i t  never upsets your s tom a ch .. .
j u s t . . .  b e c a u s e . . .
i t ' e  our most important p r o d u c t . . .
you ’ l l  be so glad you d i d . . .
i f  you were born in  1 f l63 .. .
a t i t l e  on the d o o r . . .
t r y  i t ,  and s e e ! . . .
as lon g  as you ’ re  u p . . .  
isk the man who owns o n e . . .

d oesn ’ t  e v e r y o n e ? . . .  
i t ’ s u n fo r g e t a b le . . .
and lea ve  the d r iv in g  to  u s . . .  
p u t 's  you in  the d r i v e r 's  s e a t . . .  
you can t e l l  i t ’ s s w e l l . •• 
d o n 't  be h a l f - s a f e . . .
d o n 't  l e t  in d ig e s t io n  put you out o f  f o c u s . . .  
when you care enough t o  send the very b e s t . . .  
t h e r e 's  one near y o u . . .  
t r e a t  your ta s te  k i n d l y . . .

be s o c i a b l e . . .  
the pause that r e f r e s h e s . . .  
promise her a n y th in g .•• 
good t o  l a s t  d r o p . . .



Digest of Weekly Reports

World -< from O'Haro F ield .) Another W-NUS first
A McLendon Station

WNUS- Crossroads

Gentlemen

W-NUS is launching a series of capsule reports from world wide 
travelers at O'Hare Airport. We will be using the combined 
facilities of all the airlines in cooperation with the public relations 
staffs throughout the nation and in many cases world wide.

Will you please have someone from your company call Miss Sheila 
Hayden at W-NUS and she will send you the necessary Information 
on how to participate in this exciting broadcast.

Because W-NUS is an all news operation, we know that those 
drop-in travel capsule reports from celebrities and outstanding 
personalities from all over the world will provoke a brand new 
listening interest throughout Chicagoland on 1390 and 107.5. We 
want to U 6 e  the Seven Continents Restaurant open<ted by Carson, 
Pirie Scott &c Company as one of the most functional points for 
the telephonic travel reports.

The McLendon Corporation has excellent contacts in business, 
industry and the amusement world and we at W-NUS will use those 
contacts to make the Chicago travel reports a big success.

H E  SE REPORTS WILL BE HEARD EVERY HOUR FROM 6:00 AM 
to 10:00 PM, SEVEN DAYS A WEEK.

Cliff Johnson
Executive Assistent to General Mgr

KILT - TEXAS GIANT FURNITUR
Rocking in a Rocking
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WNUS -

/
Crossroads - World -{from  O'Haro F ield .) Another W-NUS first.

A McLendon Station
Gentlemen:

W-NUS is launching a series of capsule reports from world wide 
travelers at O'Hare Airport. We will be using the combined 
facilities of all the airlines in cooperation with the public relations 
staffs throughout the nation and in many cases world wide.

Will you please have someone from your company call Mias Sheila 
Hayden at W-NUS and she will aend you the necessary information 
on how to participate in this exciting broadcast.

Because W-NUS is an all news operation, we know that these 
drop-in travel capsule reports from celebrities and outstanding 
personalities from all over the world will provoke s brand new 
listening interest throughout Chicagoland on 1390 and 107.5. We 
want to use the Soven Continents Restaurant opewted by Carson, 
Pirie Scott & Company as one of the most functional points for 
the telephonic travel reports.

1 he McLendon Corporation has excellent contacts in business, 
industry and the amusement world and we at W-NUS will use those 
contacts to make the Chicago travel reports a big success.

TIE SE REPORTS WILL BE HEARD EVERY HOUR FROM 6:00 AM 
to 10:00 PM, SEVEN DAYS A WEEK.

Sincerely,

Cliff Johnson
Executive Assistant to General Mgr.

KILT - TEXAS GIANT FURNITURE
This idea is to set a new world's record for "Rocking in a Rocking 
Chair." Various salesmen will be rocking the chair around the 
clock without stopping. A 100 spot package has been presented to 
keep the public informed as to the progress of the marathon and 
sell rocking chairs at a good lead item price. Rocking ^11 take 
place in front of store to add to outside publicity.

-  2 •
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VVNUS - Crossroads - World -(from  O'Haro F ield .) Another W-NUS first.
A McLendon Station

Gentlemen:

W-NUS is launching a series of capsule reports from world wide 
travelers at O'Hare Airport. We will be using the combined 
facilities of all the airlines in cooperation with the public relations 
staffs throughout the nation and in many cases world wide.

Will you please have someone from your company call Miss Sheila 
Hayden at W-NUS and she will send you the necessary Information 
on how to participate in this exciting broadcast.

Because W-NUS is an all news operation, we know that these 
drop-in travel capsule reports from celebrities and outstanding 
personalities from all over the world will provoke a brand new 
listening interest throughau t Chicagoland on 1390 and 107.5. We 
want to use the Seven Continents Restaurant opewted by Carson, 
Pirie Scott & Company as one of the most functional points for 
the telephonic travel reports.

1 he McLendon Corporation has excellent contacts in business, 
industry and the amusement world and we at W-NUS will use these 
contacts to make the Chicago travel reports a big success.

H E  SE REPORTS WILL BE HEARD EVERY HOUR FROM 6:00 AM 
to 10:00 PM, SEVEN DAYS A WEEK.

Sincerely,

Cliff Johnson
Executive Assistant to General Mgr.

KILT - TEXAS GIANT FURNITURE
This idea is to Bet a new world's record for "Rocking in a Rocking 
Chair." Various salesmen will be rocking the chair around the 
clock without stopping. A 100 spot package has been presented to 
keep the public informed as to the progress of the marathon and 
sell rocking chairs at a good lead item price. Rocking 11 take 
place in front of store to add to outside publicity.

5 m .
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WHAT EXCEPTIONAL NEW AND CREATIVE SALES IDEA WAS EITHER SOLD 
OR PROPOSED TO A CLIENT THIS WEEK?

Japan Ways Self Defense School (KILT)

Presented idea of buying commercials in the Alex Bennoil Talk Show. Spots are 
done in question and answer manner to stress benefit* of soli defense training 
and to overcom e objections people might have of training due to feer of getting 
hurt. etc. This type of com m ercial fits Alex Bennett Show perfectly and can be 
utilized to sell for health studios* dance studio or any endeavor involving self 
improvement.

St. Patrick1 a Day Contest (WNUS)

"Why I'd like to kiss the Blarney Stone." Best entry gets an all expense paid 
weekend in Dublin. , .Iowa. So far have tied in three sponsors.. . and hopefully 
will have the winners flown to Ireland at the expense of Pan Am. . .  this is a 
surprise kicker prize when they return from Iowa,

000

Eagle Lincoln Mercury (KLIF)

Tape each car salesman at dealership — "I'm  Jimmy Jones of Eagle Lincoln Mercury 
and I say y e s ."  •• "I'm  Joe Smith of Eagle Lincoln Mercury and I say yea ."
•• etc. Spot ends *• "Eagle Lincoln Mercury never says no."

WHAT IS THE BEST NEW COMMERCIAL APPROACH HEARD ON A COMPETITOR 
WEEK?

Ature store 1«  Fort Worth on KFJZ has spot describing furniture specials. 
rta.cn the owner (who viocos his own com m ercials) gets to the price he says. "Oh, 
oh, I can't mention it on the air •• it 's  so low ." Ends each spot with, "See you 
in church." (KLIF)

Fannin Bank (KILT)

Do you have a lacy, sleeping, thousand dollars that just isn't working for you? 
...(sou n d s  of snoring).. . .  wake up that thousand and let it earn a lacy 5% for you 
while it 's  resting. Piece your thousand in a Fannin "nest egg** account for a minimum

C

#00

H 9

01#

of ninety days, etc., etc

#00
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WHAT EXCEPTIONAL NEW AND CREATIVE SALES IDEA WAS EITHER SOLD 
OR PROPOSED TO A CLIENT THIS WEEK?

Japan Ways Self Defense School (KILT)

Presented idea oi buying commercials in the Alex Bennoii Talk Show. Spots are 
done in question and answer manner to stress benefit* of self defense training 
and to overcome objections people might have of training due to fear of gening 
hurt. otc. This type of commercial fits Alex Bennett Show perfectly and can be 
utilized to Bell for health studios, dance studio or any endeavor involving self 
improvement.

0*0

St. Patrick1 b  Day Contest (WNUS)

"Why I'd like to kiss the Blarney Stone." Best ontry gets an all expense paid 
weekend in Dublin. , .Iowa. So far have tied in three sponsors.. . and hopefully 
will have the winners flown to Ireland at the expense of Pan Am. . . this is a 
surprise kicker prize when they return from Iowa.

000

Eaglo Lincoln Mercury (KLIF)

Tape each car salesman at dealership •- "I'm  Jimmy Jones of Eagle Lincoln Mercury 
and I say y e s ."  •• "I'm  Joe Smith of Eagle Lincoln Mercury and I say y e s .11 
•* etc. Spot ends •** "Eagle Lincoln Mercury never says no."

000

WHAT IS THE BEST NEW COMMERCIAL APPROACH HEARD ON A COMPETITOR 
THIS WEEK?.

Furniture store in Fort Worth on KFJZ has spot describing furniture specials.
When the owner (who viocos his own com m ercials) gets to the price he ssys, "Oh, 
oh, I can't mention it on the air - -  it 's  so low ." Ends each spot with, "See you 
in church." (KLIF)

0 0 #

Fannin Bank (KILT)

Do you have a lazy, sleeping, thousand dollars that just isn't working for you?
. . .  (sounds of snoring).. . .  wake up that thousand and let it earn a lazy 5% for you 
while it 's  resting. Place your thousand in a Fannin "nest egg" account for a minimum 
of nicety days, etc., etc.
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SPEC SPOT ( Dickie Rosenfeld, Sale a Manager, KILT )

Prepared  for C lark '« Modern Furniture.

Door alams and aecretive voice aaye:

#1: S a y .. .  ia this Clark'e Modern Furniture?

#2: Ye9 , yes, may 1 show you the finest contem porary
furniture selection in the city o f Houston?

%
#1: No, I want to make sure you have adequate

security m easures when HE and SHE com e to 
see your large display of modern furniture. l"he 
BOSS is due here any moment.

#2: You mean the LADY and th e .. .  ( here I 1 cuts off
#2 abruptly )

#1: Shhhh.. .  no one ia to know they are com in g .. .  they
want to be Incognito.

t #2: Oh„ this is w on d erfu l... buy why are they com ing here ^
to buy furniture?

#1: Because the fine reputation of C lark 'e Modern Furniture
• is known far and w id e .. .  win, lose  or  d ra w .. .  C lark's

Mod Modern Furniture will furnieb either a mansion or a 
ranch house, beautifully.

# # #

PROMOTION ( Bruce Hathaway, Program  D irector, KTSA )

This is a good "w rite -in " prom otion for your nighttime teen show from 

now till Halloween. It is called  "M y Favorite M onster". L isteners are asked to 

write in about who they think is their favorite m onster, about a boy friend, girl 

friend, teacher, etc. Deejays road best letter over the air. Many of the letters 

can be a real blast. Winner receives from  KTSA a guided tour of local funeral 

home, one full moon night in a p re -se lected  grave yard, one haunted house ( a

game that can be found at any toy store ) plus $25. 00 from  KTSA.

# # #
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SPEC SPOT ( Dickie Rosenfeld, Sales Manager, KILT ) 

Prepared for Clark'e M odem  Furnlture.

Door slam s and secretive voice says:

#1; S a y .. ,  is this C lark 's Modern Furniture?

#2: Yes, yes, may 1 show you the finest contem porary
furniture selection  in the city o f Houston?

#1: No, I want to make sure you have adequate
security m easures when HE and SHE com e to 
soo your large display o f modern furniture. The 
13CSS is due here any moment.

#2: You mean the LADY and th e .. .  ( here 0 t cuts off
#2 abruptly )

#1: Shhhh. . .  no one is to know they are com in g ,. .they
want to be incognito.

#2: Oh, this is w onderfu l.. .  buy why are they com ing here
to buy furniture?

01: Because the fine reputation o f C lark 's Modern Furniture
is known far and w id e .. .  win, lose  or d ra w ;. .  C lark 's

Mod Modern Furniture will furnieh either a maneion or a 
ranch house, beautifully.

0 0 0
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PROMOTION ( Bruce Hathaway, Program  D irector, KTSA )

This is a good "w rite -in " prom otion for your nighttime teen show from 

now till Halloween. It is called "M y Favorite M onster". L isteners are asked to 

write in about who they think is their favorite m onster, about a boy friend, girl 

friend, teacher, etc. Deejays read beet letter over the air. Many o f the lettere
a

can be a real blast. Winner receives from  KTSA a guided tour of local funeral 

home, one full moon night in a p re -se lected  grave yard, one haunted houee ( a 

game that can be found at any toy store ) plus $25. 00 from  KTSA.

f  I 0
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(A '
COMPETITOR'S COMMERCIAD>| Dickie Rosenfeld, Saies Manager, KILT )

Pasadena Colonial Shop on KPRC ** Spot opens with soap opera type

organ m usic: Anncr: And now the continuing adventures o f "Jack Headstrong, early 

A m erican boy. "  Brought to you by Pasadena Colonial Shop, the home of the w orld 's

headquarters of the ttiion fo rces  in the Hills o f Pennsylvania. Voice: Hey Jack, 

the enemy forces  are getting c lo se r . What can we do to save all this beautiful original 

colonial furniture from  Pasadena Colonial Shop from  being damaged? It's such 

fine, e t c . ,  etc. Jack: Friend, you can take it from  me. They will never harm It if 

you move it to the top o f that hill over there. Voice: OK, men, move all this furniture 

to the top o f Bunker Hill.

party in behalf o f a Bay Area charity, to be held at the "C arter-T h e-G reat Magicians 

Museum" in Earthquake Magoons. W e're going to try to contact Houdini with a 

medium. On-air prom otion will be spooky stuff. Ticket Bales for baah , clim axed 

by the on -a ir  Halloween show and replay of old Houdini seanco made in 1936.

a portion cf the budget they are now spending in newspaper by virtue o f the introduction 

o f a storewide com m unication system  supplying all departments with copy and 

schedule details. Department heads, armed with this information, can enlist full 

cooperation and enthusiasm of the sales staff and therefore add m easurably to the 

su ccess  o f the schedule.

finest colonial

# H #

HALLOWEEN PROMOTION ( Dave McKinsey, Program  D irector, KABL )

"M agic Day P rom o" — On October 31st, KABL will sponsor a Halloween

# # #

CREATIVE SALES IDEA ( Tad Van Brunt, Sales Manager. KABL )

We have a department store chain interested in a schedule to replace
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COM PETITORS COMMERCIAL. ( Dickie Roaenfeld, Sole« Manager, KILT )

Pasadena Colonial Shop on KPRC - - Spot opens with soap opera type 

organ m usic: Anncr: And now the continuing adventures o f "Jack Headstrong, early 

A m erican boy. "  Brought to you by Pasadena Colonial Shop, the home of the w orld 's 

finest colonial furniture. As our story opens today, we find Jack Headstrong at the 

headquarters of the Ihlon forces  in the Hills o f Pennsylvania, Voice: Hey Jack, 

the enemy forces  are getting c lo se r . What can we do to save all this beautiful original 

colon ial furniture from  Pasadena Colonial Shop from  being damaged? It's such 

fine, e t c . , etc. Jack: Friend, you can taka it from  me. They will never harm it if 

you move it to the top o f that hill over there. Voice: OK, men, move all this furniture 

to the top o f Bunker Hill.

# # *

HALLOWEEN PROMOTION ( Dave McKinsey, Program  D irector, KABL )

"M agic Day P rom o" - -  On October 31st, KABL will sponsor a Halloween 

party in behalf o f a Bay A rea charity, to be held at the " Carter -The-G reat Magicians 

Museum" in Earthquake Magoons. W e're going to try to contact Houdini with a 

medium. On-air prom otion will be spooky stuff. Ticket sales for bash , clim axed 

by the on -a ir  Halloween show and replay o f old Houdini seance made in 1936.

# f #

CREATIVE SALES IDEA ( Tad Van Brunt, Sales Manager. KABL )

We have a department store chain interested In e schedule to replace 

a portion <£ the budget they are now spending in newspaper by virtue of the introduction 

o f a storewide com m unication system  supplying all departments with copy and 

 ̂ schedule details. Department heads, armed with this information, con enlist full 

cooperation  and enthusiasm of the sales staff and therefore add m easurably to tha 

su ccess of the schedule.
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— F-A1 ION BREAKS ( Jim Randolph, Program  D irector, WYNR )
0 ^ p t _

1 .  ) "W Y N R .. .movxng like a fou rth  of July p in -w h eel.. .  '¥

2 .  ) "W Y N R ... making m ore noise than a Tiny Tim firecrack er I t

0 0 0

SATURDAY AND SUNDAY SALES ( Art Holt, Mnnagor, WYSL )

We are carrying "The Shadow" sponsored currently. A lso have 

recently been successfu l in celling our "Sunday Spectacular" and an evening 

show called "Saturday Showcast", all representing extra revenue because of 

the "p rogra m -sa les"  aspect that makes the sponsor feel he's buying something 

other than routine spots. No change in m usical form at is involved, just puttinn 

a name around the segment created the Saturday program .

CREATIVE SALES IDEA ( A1 L urie, Sales M anager, KLIF )

Garland Car Dealers have a problem  with the widening o f Garland 

Road on which all of them are located. Suggested spots featuring heavy 

m achinery sound effect. "F or  the adventurous, great savinffs the rew ard ."

Last Wednesday every station in town received a black ( and expensive ) 

funeral wreath. There was no explanation. Leonard Chess called .ill stations to

apologize and say neither he nor station sent sam e. Obviously, it v a s  Monteguc

the Magnificent now 6-10 AM on WVON.

0 0 0

0 0 0

COMPETITOR'S PROMOTION ( Jack F ied ler, Manager, WYNR )

0 0 0



3

STATION BREAKS ( Jim Randolph, Program  D irector, WYNR )

1 .  ) "W Y N R ,. .m oving like a Fourth of July p in -w h eel.. ,  "

2 .  ) "W Y N R .. .  making m ore noise than a Tiny Tim f i r e c r a c k e r . . . "

M  #

SATURDAY AND SUNDAY SALES ( Art Holt, Mr-nagor, WYSL )

We are carrying "The Shadow" sponsored currently. A lso have 

recently been successfu l in selling our "Sunday Spectacular" and nn evening 

show called "Saturday Showcaat", all representing extra revenue because of 

the "p rogra m -sa les"  aspect that makes the sponsor feel he's buying something 

other than routine spots. No change in m usical form at ia involved, Just putting 

a name around the segment created the Saturday program .

H # If

CREATIVE SALES IDEA ( A1 Lurie, Sales M anager, KLIF )

Garland Car D ealers have a problem  with the widening o f Garland 

Road on which all of them aro located. Suggested spots featuring heavy 

m achinery sound effect. "F o r  the adventurous, groat savings the rew ard ."

It # H

COMPETITOR’S PROMOTION ( Jack F ied ler, Manager, WYNR )

Last Wednesday every station in tov/n received a black ( and expensive ) 

funeral wreath. There was no explanation. Leonard Chess called ill stations to 

apologize and say neither he nor station sent sam e. Obviously, it v»as Montcguc 

the Magnificent now 6-10 AM on WVON,

II H If
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CREATIVE S A L T S  IDE/v ( Ron Ruth, 

’The Bonus Bell S p ecia l1 -■ 

Oil. If a custom er is in an Ashland 

his purchase is free .

( \ M s -
Salea Manager, WYSL ) /  U

k U lhjl
- WYSL is pitching this prom otion to Ashland 

station when the Bonus Bell sounds on WYSL,

WYSL pitched this on a sum m er-long basis end the prospects look 

very good.

# # »

CREATIVE SALFS IDEA ( A1 Lurie, Sales Manager, KLIF )

I quote from  A l’ s weekly report:

"P rom otion  contest tied in with schedule from  Phllco and Ford Furniture. 

L isteners are Invited to send in postcard votes for thoir favorite KLIF dsejay 

to be President o f KLIF. When results are tabulated, one card will be drawn 

from  those voting for winner. Person  whose card Is drawn wins a $50. 00 portable 

transistor. One card  from  each of other deejay votes is drawn and winners receive 

sm aller tra n s is to rs ."

it It It

PROMOTION IDEA ( Johnny B orders, Program  D irector, KLIF )

"K LIF Forty Star Survey" - -  R e-design the top forty sheets using red, white 

and blue co lo r  scheme with deejays* pictures inside the stars, etc.

To kick this off from  8:00 -  9:00 PM have a voting for top ten favorites 

on Forty Star Survey and then play them In reverse order from  9’ 00 to 10:00 PM 

nightly.

Johnny feels that this is a catchy name for the survey sheet and that since

this is election  year, the co lo r  scheme and patriotic angle could be to our psychological

advantage.



CREATIVE 'SALEh I D E A  ( Ron RuiK, Sdioa Manager, WYSL )

•The Bonus Bell Special ■ -  WYSL 1. pitching this prom otion to Ashland 

O il. If s  custom er is in an Ashland station when the Bonus Bell sounds on WYSL. 

his purchase is free.

WYSL pitched this on a sum m er-long basis and the prospects look

very good.

* # 0

CREATIVF SALES IDEA ( A1 Lurie, Sales Manager, KL1F )

I quote from  A l's  weekly report:

Prom otion contest tied in with schedule from  Phllco and Ford Furniture. 

L isteners are invited to send in postcard votes for their favorite KLIF deejay 

to be President of KLIF. When results are tabulated, one card will be drawn 

from  those voting for winner. Person whose card is drawn wlno a $50. 00 portable

transistor. One card from  each o f other deejay votoe is drawn and winners receive 

sm aller tra n s is to rs ."

0 0 #

PROMOTION IDEA ( Johnny B orders, Program  D irector, KLIF )

KLIF Forty Star Survey" - -  R e-design the top forty sheets using red, white 

and blue co lo r  schem e with deejays' pictures inside the stare, etc.

ao kick this off from  8:00 -  9:00 PM have a voting for top ten favorites 

on Forty Star Survey and then play them in reverse order from  9-00 to 10:00 PM 

nightly.

johnny feels that this is a catchy name for the survey sheet and that since

this is election  year, the co lor  schem e and patriotic angle could be to our psychological 

advantage.

# 0  9
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SALES IDEA ( Tad Van Brunt, Sales l'anager, KABL )

I quote from  Tad's Weekly Report:

"O f all the touchy typos of i .-.counts, ^funeral homes are among the worst. 

In an effort to find a time period which w*vld be acceptable for sale to one o f iYu 

leading accounts here in that business, we ame across the Idea of selling them 

Sunday morning tim e. This is not a time thU most accounts vie to gat into; therefore 

{ unless >ve have an extra heavy weekend scliMulo ), the time goes begging. Ih e  

funeral account is delighted with the Sunday t r-.e because o f the very programm ing 

association  therein. There has to be a big orvev here.

c c

0 0 I?

CREATIVE SALES IDEA ( Earl Hawthorne, Sain  Manager, KTSA )

Shopping Center Moonlighter Sale - -  ■> 11 stores stay open til) midnight. . . 

m usic, dancing, free h orror m ovie at 10:00 PM. A) .his blown into one I *g Friday

night sale.

0 0 0

CREATIVE SPEC SPOT < Earl Hawthorne, calee Manager, KTSA )

Spot begins with detective-type m usic , machine gun • mnd and 

announcer saying "Big Red is com ing. Who's Big Red ? The rjwingingest 

soft drink around. Well, it it 's  good enough fo r  the Mafia, it's good enough for

me. it

il 0 0

STATION BREAK ( Bi-uce Hathaway, Program  D irector, KTSA ) 

"K T S A .. .  Fun for F a ll.. .  and Fun for All. . .  !"

I 0 0

STATION BREAK < Bob White, Program  D irector, KILT ) 

"K IL T .. .  The Lone Star of Houston radio. .

0 0 0



SALES IDEA ( Tad Van Brunt, Sales l'anager, KABL >

I quote from  Tad's Weeki\ Report:

£>• "O f all the touchy types of recounts, funeral homes are among the worst.
#•

In an effort to find a time period which wivld be acceptable for sale to one o f the 

leading accounts here in that business, we '.ame across the idea of selling them 

Sunday morning tim e. This is not a time th A most accouats vie to get into; therefore 

( unless ¿ve have an extra heavy weekend sc Labile ), the time goes begging. The 

funeral account is delighted with the Sunday t t » because o f the vory programming 

association  therein. There has to be a big o tte r  b o r e ."

# H >'

CREATIVE SALES IDEA ( Earl Hawthorne, Salc-v Manager, KTSA )

Shopping Center Moonlighter Sala - -  .> U stores stay open till m idnight.. . 

m usic, dancing, free horror m ovie at 10:00 PM. A V  this blown into on« big Friday 

night sale.

0 # »
a

CREATIVE SPEC SPOT < Earl Hawthorne, cales Manager, KTSA )

Spot begins with detective-type m u sic , machine gun t >ucd and 

announcer saying "B ig Red is com ing. Who's Big Red ? The owinglngest 

soft drink around. Well, it it 's  good enough fo r  the Mafia, it's good enough for 

m e. "

# # »

STATION BREAK ( Bruce Hathaway, P r o g e  ira D irector, ETSA ) 

"K T S A .. .  Fun íor F a ll.. .  and 1 un for A ll , . .  I"

i  ñ #

s  STATION BREAK { Bob White, Program  D irector, KILT )

"K IL T .. .  The Lone Star oí Houston ra d io .. . t i
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8PILLNAI FUR COMPART
#1
SPEC OR 7^ FOR WEATHERFORD

(record at 7i Aim PLAT at 15 OR whatever)

#1 Mink: 

#2 Mink:

#1

#2

#1

#2

#1

#2

#1

#2

#1

I WORT START FOR IT. IT'S A DISGRACE TO OUR ROiyS BLOODLIIE.

WORT STARD FOR WHAT....FOR WHAT?

LOOK AT THIS SPILLMAH FUR COMPART AD.. .JUST LOOK AT IT. FUR SALE.. .HATURAL 

MIRK STOLES AS LOW AS A HUHDRED DOLLARS.. .ARD EVERYTH IRQ IR STOCK DRASTICALLY 

REDUCED. IT'S AR OUTRAGE.

BUT IT'S A SALE....THOSE AREE'T THE REGULAR PRICES.

THAT'S ROT THE POIHT AT ALL. MIRK AS LOW AS A HUHDRED DOLLARS. I'LL HOT BE 

SOLD AT THAT SORT OF PRICE...WHT I'M WORTH A FORTUHI.

BUT LOOK.. .SPILLMAH FUR COMPART IS 00IRQ OUT OF BUBUEB8. THAT'S WHT TKET'VE 

CUT PRICES OR ALL THEIR LUXURIOUS FURS.

(SOHBIRG) IT 'S  TERRIBLE. WE SUBJECT OURSELVES TO SPECIAL FEKDIRQ, BREED IRQ ARD 

CARE TO BE THE VERT BEST PELTS AVAILABLE.. .AID KIBQ VERT RESPECTABLE PRICES, TOO. 

BUT LOOK AT IT THIS WAY.. .8PILLMAH IS OOIRG OUT OF BUSIHES8.. .80  TEIIK ABOUT 

THE LUCKT WOMEH WHO'LL GET MIRK FOR CHRISTMAS THIS TEAR WHO OTHERWISE WOULD«'T 

BE 80 FORT URATE. THIRK HCW HAPPY THOSE PACES WILL BE WHDI THEY OPER «HEIR 

CHRISTMAS PRE8EHT FROM 8PILLMAH FUR COMPARY.

WELL....THAT DOES 80ULD RICE OF US, DOESI’ T ITT 

SURE...SEE THERE.........ALL EXCITED OVER HOTHIRO.

LET'S 00 WATCH THE EXCITEMENT AT SPILLJUS'S.......... VERY HUMARITARIAR DEED. YES. .VERY.
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BEST NEW COMMERCIAL APPROACH

T - With the advent of Hurrican Quolah, Houston Natural Gao was 
approached with tho idea of aponaoring all reporta, uaing the 
approach "Gaa-dcpendabla in any weother," They bought it 
for $1850. 00. Meanwhile, Houston Lighting U  Power bought 
an additional schedule informing liotonora whom to call in 
case of power failure.

KLÎF - DM Stereo Tape Center - - Uses realistic sound of how tapo 
system would sound in your car,
(Copy)
"Now with the touch of a button, you con select the music you 
wish to h ear., .(Up music: oeguu 4 different cuts 1. Rock U  
Roll -  2. Soul - 3. Country it Western - 4, Slow pace instru­
m ental)., .with a stereo car tape unit from DM Storeo Car 
Tapes, 8432 Kate Street in Preston Conter, One doy custom 
installation, or installation while you wait. Choooa from four 
and 8-track tape units by RCA, Borg Werner, Craig, or 
Auto Sonic, And DM Storeo Car 7 apes features tho bout selection 
of tape car ridges in the greater Dallas area. DM aloo does 
custom taping. If you havo records or tapes that you would like 
to have on cartridge, sec DM. DM features an unlimited 
guarantee on all tapes. Each weekend, DM giveo one dollar 
off on one of the most popular selling cartridges. Terms can 
be arranged. See DM Stereo Cor Topee, 8432 Kate Street in 
Preston Center. (Muoic up to end)

PROMOTION IDEA NEEDED 

KILT -  Halloween Promotion

*

'"Sr*
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BEST NEW COMMERCIAL APPROACH

KILT -

KLIF

With the advent of Hurrican Buclah, Houston Natural Gao was 
approached with tho idea of sponsoring all reports, using the 
approach "Goa-dependable in any weather." They bought it 
for $1850. 00. Mcanwhllo, Houston Lighting U  Power bought 
an additional schedule informing listeners whom to call in 
case of power failure.

DM Stereo Tape Center --U ses realistic sound of how tape 
system would sound in your cor,
(Copy)
"Now with the touch of a button, you can select the music you 
wish to hear. ..(U p music; segue 4 different cuts l .  Rock t*
Roll - 2. Soul - 3. Country fit Western - 4. Slow pace instru­
mental). . .  with a nteroo car tape unit from DM Stereo Car 
Tapes, 8432 Koto Street in Preston Conter, One doy custom 
installation, or installation while you wait. Chooso from four 
and 8-track tape units by RCA, Borg Werner, Craig, or 
Auto Sonic. And DM Stereo Car 7 apes features tho best selection 
of tape car ridges in the greater Dallas area. DM also does 
custom taping. If you have records or tapea that you would like 
to have on cartridge, see DM. DM features an unlimited 
guarantee on all tspeo. Each weekend, DM givoo one dollar 
off on one of the most popular soiling cartridges, 7 ormo can 
be arranged. Soe DM Storeo Cor 7 apes, 8432 Kate Street in 
Preston Center. (Music up to end)

PROMOTION IDEA NEEDED

KILT Halloween Promotion

**- r j



AREN'T TOO OUD -

SIMPLE #1

A  ^
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» need Slnae
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SAMPLE #1

AREN’T TOO OIAD - A  ^

Aren't yon glad yon u n  8ì m ì  O uollM f Don’ t  yon wioh 

eueryone did? Of course not. I f «vaironi nsed Siaae 

Ckaollns -  you'd have to stani In line for hours to fit 

sons Rises Ota. Actually, there aren't nearly enoutfi 

Blaus Stations «  only tan «  a ll in the Seat Day« fteynard

has boon petitioning for a Sines Station for nonths.

Petitions are acceptable, but I f  the Hayward elarent 

begins to picket or march In the streets -  th ey 'll get 

noshore with I t . Walter Simas -  he's the Sinae on

policy -  Is carefully watching the Haywardltes* If they 

campaign as gentlemen -  w ell- Tlalter w ill think about it*  

So i f  you already live  in  a Sinae-eorved area, be glad 

you're able to got Simas Gasoline, at four to six oents 

loss than others -  lose fortunate -  are forced to pay. 

Congratulate yourself. Tou belong to the Simas In—0roup. 

Snobbish? Perhaps . . . .



SAMPLE #2

THE HUMP

Saao day» i t  takas forty-five minutes to got over the hump on 

the Pay Bridge, It  was ay Luck to hit one of those days. I sat 

there# with m y  good Slaae Gasoline going to waste out ny oar's 

tailpipe» Ons thousand other ears were stalled along *lth ms*

I figured i t  was costing us an average o f ons wasted gallon apiece -  

ons thousand gallons down the drain* About three hundrad and f i f t y  

dollars wasted -  unless everybody was using Simas Oaooli'* -  because 

Simas Oas is  four to oix conts loos per gallon. So i f  you Imre to 

waste money on the hump -  you waste less by gassing up at S .aas 

Service Stations. Hero's a suggestion or two -  i f  you live lu the 

East Bay* why not Just stay thero until tho hump goes away? And -  

whether or not you muot go over the hump — get your gss at Simas 

Service Stations. ’.Vaste i t  or not, you s t i l l  save plenty at Simas. 

So hump on over to your nearest Simas Station» I f  you can 't save 

time commuting — at lea at you can savo money • • • • •



S AH PUS #3

A MAN’S OASOLINK

(HUSKY, OONPIDiINTIAh) Hi there. This is  Hette Kennedy.

I>d like to say a few words to you man about a man's 

gas olios. Are you race satiafiud with tho goo your wif« 

uses in her car? How -  I ’m for tog* Ihanmos and a ll that.

But when i t  oamss to gasoline, I want a man’ s gorollns. 

Because men don’ t  usually make U-turns on freteiays, they 

need a different kind o f gas o lios  -  ono that got« In tlio 

carburetor and atay3 there, even when you're oliangliig lanes. 

He men need a gasoline that w ill give lasting protection -  

from to l l  plaza to paxking lo t . I know I wont s man's 

gasoline. That's why I always f i l l  up on Simas Oao when I'm 

in  the East Bay. I look fo r  Simas Soivice Stations because 

I know they carry a fu ll stock of mon'o gaoolino. Besides 

which, I save four to six cents on every tonkful. So -  U n a  -  

i f  you want to break wi th the sissy c*» liabit -  got the Uen's 

gasoline they s e l l  at Simas. I ' l l  see you a t the gas pump 

labelled "Hie." Okay? Okay.



BAHfU #U

US CUSTqftfc 1UAQE

Thsrs** ft lftft •* t»lk  these days af wlist • M g ssrporatlon 

mmt  do* %s ft- • I- * •favorable image" in  the publio nlnd, 

so emUmmn w il l  say. "now thorn's a frien d ly , sa ilin g , 

corporation that ju st wnnta to serve humnni ty ." Well, 

the Sim s Service Station people In the Hast Hay have put 

the shoe on the other fo o t . They want to know what kind 

o f an imago you — the customer -  are building with thorn.

T u can seo, the Simas utaff wants to havo an image of you 

lik e  this -  you are a l i t t l e  smarter than the average -  a 

l i t t l e  harder-headed than most. You'd rathor save four b ite  

then spend I t  elsewhere fo r  the sane amount o f  gaa, but 

higher priced . Maybe you in s is t  on p e rs o n a lly  shaking the 

hooe nozzle, to get the la st  drop o f gas. So you are a pain 

in  the neak to the Simas s ta ff  -  but you are their pain in 

the neck. They know that today's nozzle-squeezers are 

tomorrow’ s m illionaires -  they may hate you -  but they respect 

you -  because you liv e  up to the Simas customer Image -  you 

are going p laces, or having arrived , intend to stay there.

So, be hard to please. I t 's  the Simas image. Don't le t  us 

down •••••

0



SATPIH #5

■COUIDB'T CARE IE3S"

tiara’s a strips flrow Simas brothers Servlet Stations in 

tiw bet Bay« Do you have a stuck ralvs? A door that 

ill so open« spilling your groceries on the fiewwy? Does 

scat thing drag then you want to drag? Frankly - Simas

Service Stations couldn’ t  care lo ss . They are not 

intorestod in  your automotive problems. Gas -  yes.

O il -  yes. A Simas attendant w il l  wash your windshield -  

i f  you in s is t . Ho w il l  check your tiros  -  i f  you aro a 

re la tiv e . So when you drive in at a Simas Servioo Station -  

please don’ t  bother the s ta ff  with a lo t  o f  s i l l y  questions 

about your done lig h t , sticky valves, or door look. Just 

get your gas -  pay fo r  i t  -  and leave as qulotly  as possib le . 

Remember, the Simas attendant interrupted his pinochle game 

to  pump gas. For you. At four to six  cents le ss . So, i f  

you cone in  to save money on gas and o i l ,  sivu time, too.

Ours. I f  you’ ve got other problems -  take them to a psych iatrist, 

won't you?



SIMAS n

J1AIF FULL?

This message w ill last appi'oxiraataly sixty aoconrtsj Isas 

i f  I talk fast* In this sixty seconds you could have gone 

out to your car and looked at the gas gauge* It would 

have shown "empty"« Why? Pecauso the owitah was o f f .

So don’ t  bother« Liston carefully* Tomorrow morning aa 

you prepare to drive o f f  to work -  look at your gas gauge.

C: nnces are i t  w ill indicate either "Half ]>npty" or "Half 

Full«" 'garning ** i f  you are lw.1T empty or i«alf fu l l  — you 

are only half-safe. So hurry to your nearest Simas Brothers 

Service Station -  in "ichmnnd, Oakland, Berkeley or Castro 

Valley, lb  11 the Smiling, Friendly Sima« Attendant that you 

are only half safe,, He w ill know what to do« He w ill f i l l  

your gas tank brim-full of good Sims Brothers gasoline, at 

four to six cents lots por gallon than you would pay elsewhere. 

Kou you are a ll-ca fe . For awhilo, anyway. Four out of five 

Simas station attendants w ill t e ll  you -  don’ t be half-safe. 

When your gas gauge says half—empty, or h a lf-fu ll -  drlvo to 

your nearest Simas Prothera Service Station, perhaps the one

at ___  _________ • S’.maa stations are open 2 h  hours

ovory day. Don’ t  bo ha I f-sa fe . De Simas safe. At four to 

six cBnts a gallon lens •••••*•



8HU3 #2

FOR USTOOHMIB

Dsro'a a mean»go for  astronauts. On that naxt trip 

joa'ra planning ** around the world or to the noon — 

nnartitr to fill op f i r s t  with Simas gasoline, at four 

to >1»  nonta lass* Oo into o r t lt  with the real sari nge 

fn«« can offer yon. It'D a fact that i f  Astro nan t Soott 

Carpr*nter had nsed Simas (tea on his rooont fligh t ho would 

have saved at least lj200 dollars on Ills fuol b i l l  alonoj 

irvwn more than his flight. pay for the entire trip l So, 

i f  you’ re going into orbit soon, oooo in and f i l l  up 

f ir s t  with Simas Brothers Qaaoline. I f  your rooket 

doesn't use g&3olino -  ask your Oovernment to convert i t  

so you can take advantage of Simas' substantial saving»; 

the most economical way to spaco travel« Ltaybe not the 

fastest ~ but economical« There's a string o f ten Simon 

Stations to serve you, from Richmond, Berkeley, Oakland, 

to Castro Valley. So, drop in  with your apace vehicle 

anytime. Gently, though. Some o f our Simas boys are 

pref-ty excitable • • . •



SIMAS #5

"TITANIC" —  OCT QP S » H d

A l l  m t  A n v a r «  t Due to  a

for « grand now oar gli 

Station« i n  the E ast Day have temporarily 

f o r  reason s beyond the S ln as n an a ;«aen t*s  

itrol* Sima S ta t io n s  had planned to  (jiv o  away a new 

R o lls  Boy ce  to « v e r y  custom er who purchased ten  o r  more 

g a llo n s  o f  Simas (jasoU .no. Hut the f a c t o r y  in  England has 

announced i t  has stop ped  nuking R o lls  R oyoes . Then the 

Simas management wanted to  g iv e  e v e ry  Simas custom er a f r o o ,  

a l l -e x p e n s e  t r i p  to  Europe on  an ocean  l in e r »  But word has 

J u s t  been  r e c e iv e d  th a t  the s h ip s  we had wantod to  ch a r te r  -  

the "T ita n ic "  and the "L u s ita n ia "  -  a re  no lo n g e r  i n  s e r v i c e .

So we a t  Simas a re  back  where wo s t a r t e d .  No g iv e -a w a y s .

Not even b a l lo o n s .  N othing b u t  good g a a o l in s , pumjxid in to  

your tank a t  fo u r  t o  s ix  ce n ts  le a s  than y o u ’ l l  pay e lsew h ere . 

T h is i s  a  b a rg a in , b u t  no g iv e -a w a y . The b a rg a in  l a  the same 

a t  a l l  ten  Simas S ta t io n s  -  i n  Richmond, B e rk e le y , Oakland 

and C astro V a l le y .  And i f  any Simas eop loy ea  t r i e s  to  o f f e r  

you a f r e e  t r i p  on  the "T it a n ic "  -  l e t  us know, q u ick , won’ t  

you? Evan b e fo r e  you  s t a r t  pack in g  .  .  • •



SDKS #13

TESTIMONIALS

ToudLcht we have sons Simas Service Station testimonials 

to road to you* Tou know the kind -  I  sold my typewriter, 

thanks to a Chronicle want ad» Here's one from Robert T. 

o f Dortoley- He writes : "Since I started buying ny gas

exclusively from Simao Brothers Service Stations in the 

East Day I have saved £303.29. I have used ny Simao  savings 

to sorei a y  nother-in-law back to her relatives In »mean City."

Another motorist, Thomas B. o f Castro Valley, writesi "I  havo 

boucht my gac at a l l  ten Slums stations in the Bast Bay sinco 

the f ir s t  one was opened by Walter Simas. In fa ct , I bought
/

«y f i r s t  gallon o f Simas gas from my old buddy Walter, who 

was on the pump himself In those days. Today, thanks to the 

savings I made buying Simas gas at four to six contd less 

per gallon, I havo quite a noat-egg saved up and I am going 

In business for nyoelf. I plan to open a chain o f sorvlce 

stations In the East Bay."

So you see -  the road to success may start for  you, too, at 

any one of the Simas stations in Richmond, Berkeley, Oakland

or Castro Valley. Perhaps the one at ________«

Get with i t ,  man.



.SIMAS #3

why was Hubert f ir e d ?

A number o f  l i s t e n e r s  have n a llo d  in  t o  say  they thought 

i t  was a b s o lu t e ly  r o t t e n  o f  the Simas S e r v ic e  S ta t io n  

p e o p le  to  f i r e  Hubert* the mo3t p op u la r  gas s t a t io n  o p e ra to r  

i n  th e  e n t ir e  F a st Hay, We im m ediately  in v e s t ig a te d  tlia 

case*  Here a re  the f a c t o ,  as g iven  to  us b y  W rite r  Sim as, 

who runs the show a t  tho Simas w orksi Y e s , Hubort was a 

c i v i c  le a d o r ,  a c t iv e  in  ev ery th in g  from  the P.T.A* to  tho 

m osqu ito  abatem ent d i s t r i c t *  But Hubert was s o  busy «■

W alter  Simas s a id  ~  th a t  Hubert d i d n 't  l»ave time to  pump 

gas* He'd s t a r t  to f i l l  a cu stom er 's  gas tan k , and then 

he'd be c a l le d  away t o  a tten d  a commit bee m eu tin g. Ho l e f t  

one customer s i t t i n g  a t  the pumpo f o r  th roe  hours« I f  the 

customer h a d n 't  been  m al l o y a l ,  and p r e t t y  s t in g y »  t o o ,  ho 

m ight have d r iv e n  away. But the custom er wanted to  save 

th a t  four to s i x  oon te  per g a llo n . Such lo y a l t y  i s  rs ro  In  

customers -  W alter Simas s a id  -  and t/o cannot r i s k  lo s in g  

l o y a l ,  or even  d i s l o y a l  custom ers* So Hubert was f i r e d .

Yes -  W alter Simas was e n t i r e ly  J u s t i f ie d  In  f i r i n g  Hubort* 

Wo urge you to  knep on p a tro n iz in g  Slraas S e r / i c o  S ta t io n s  in  

Richm ond, O akland, Borkoloy, Castro V a lley *  Hubert? H e's 

ono o f  our b u s t  custom ers • « * . *



SIMAS #3

THE SIMAS IMAGE

H era 's  a  massage from  ono o f  ou r sp on sors  «h o  wants to 

b u i ld  h is  " p u b l io  im ago ." Simas S e rv lo e  S ta t io n s , in  

th e  E ast Ray, "The le a d e rsh ip  a t  Simaa" i s  p rov id ed  

b y  W alter Sim as. In  o th e r  w ord s , W alter i s  the b o s s .

Ho s a y s ,  "E very  member o f  tho Simas Fam ily o f  !loppy 

Employees co n s id e rs  h im se lf  a member o f  the Simas Team."

That i s  -  f o r  te n  m inutes on  th e  f i r s t  and f i f t e e n t h ,  when 

the paychecks a re  passed  o u t .  O th erw ise , the Simas Team 

works f o r  a l i v i n g ,  J u st i l k »  everyone e l s e  d o s s . "P rog ress  

i s  our D ost important, p ro d u ct  here a t  S im as," says W alter 

Sim as. Vi'hat he means i s ,  " O a oo lin o  i s  our m oot im portant 

p r o d u c t , s o  pump i t ,  b o y s I "  And they do -  a t  fo u r  t o  s ix  

cen ts  l e s s  per  g a l lo n ,  W alter con sid ered  g iv in g  away new 

ca rs  and o th e r  v a lu a b le  p r i z e s ,  to  im prove tho Simas im age.

But he d e c id e d , the heck  w ith  i t .  "Wo a re  running gas 

s t a t io n s ,  n o t  l o t t e r y  o r  d o o r -p r iz e  sw eep sta k es ,"  he s n o r te d . 

"The Simas image i s  b u i l t  on  l e t t i n g  ou r custom ers buy good 

gas a t  f o u r  t o  s ix  cen to  le s s  than e lsew h ere . Like in  Richmond, 

B e rk e le y , Oakland and C astro V a l le y ,  Good gas cheap t h a t 's  

a  g re a t  im age ," W alter s a y s . I t ' s  h la  Im age. He's the sp on sor



SAMPLE #1

AREN’ T TOO OIAD -

Aren't you glad you uao Simas Oaaoline? Don't you wish 

everyone did? Of course not. I f  everyone used Sines 

Gasoline -  you'd have to standi In lin e fo r  hours to (jet 

some Simas Gas. Actually, there aren 't nearly enough 

Sinas Stations -  only ton -  a l l  in  tho East Day. itayward 

has been potitiordnc fo r  a Simas Station fo r  months. 

Petitions are acceptable, but I f  the Hayward element 

begins to picket or march in  tho street» -  th e y 'l l  get 

nowhere with i t .  Walter Simas -  he's the Simas on 

p o licy  -  is  carefu lly  watching the Heyward!toe. I f  they 

campaign aa gentlemen — well— Walter w il l  think about i t .  

So i f  you already liv e  In a Simas-eorved area, be glad 

you're able to get Simas Gasoline, a t four to six  cents 

less than others -  less fortunate -  are forood to pay. 

Congratulate yourself. You bolong to the Simas In-Group, 

Snobbish? Perhaps ••••

/



SAMPLE #2

THE HUMP

a—  day« i t  fortgr-five minutes to set over the hump on

the Hay Bride0* I t  v u  my luck to h it  one o f thoee days. I eat 

there# with my good Siaae Oaaollne going to waste out my oar»« 

tailpipe* Om  thousand other care were sta lled  along «ith  * .

I  figured i t  was costing us an averse° ona wasted gallon apiooe -

one thousand gallons down the drainl About three laujdrod and f i f t y  

dollars wasted -  unless everybody was using Simas Oaooliie -  because 

Simas Oas i s  four to six  cento loss per gallon. So i f  yoc have to 

waste money on the hump ■* you waste less by gassing up at -> .mao 

Service Stations# Hero's a suggestion or two -  i f  you liv e  lu the 

East Bay, why not Just stay thero u n til the hump goes away? Aid -  

whether or not you must go over the hump -  get your gas a t Simas 

Service Stations. ’.Vaste i t  or not, you s t i l l  save plenty a t Simas 

So hump on over to your nearest Simas Station* I f  you can* t sava 

Hiw commuting -  a t least you can save money ■ > • « • *



sw ru t #3

o

A MUrq QASGLUS

(mux* (nrsorntD »  there. is im  n * « .
X*4 %• n |  a tm  ward» to you non about a aaa'ft

ffknoU m . k tw jm m m  sa tis fied  with tha g u  your «K b

U3 0 S in bar irrT War -  I « »  fo r  togptheraoas and a l l  that. 

Bat «ban It ocbss to gasoline, I  want a man1 a ^ aolina . 

because «an don*t usually make U—turns on freeways, thay 

naod a d iffsren t kind o f  gasoline -  one that got* In the 

carburetor and stays there, even when you're changing lanes. 

Ve nan need a gasoil no that w il l  give lasting protection -  

frca  t o l l  plaza to parking lo t .  I  know I want a nan’ s 

gasoline. ‘ That’ s why I  always f i l l  up on Simas Oao wtien I ’m

in  the East Bay. I look fo r  Simas Sorvioe Stations because 

I  know they carry a fu l l  stock o f pen’ s gasoline. Bosldes 

which, I  save four to s ix  cent« on every tankful. So -  Mon -  

i f  you want to broak with the s issy  cm  habit -  got the Uen^e 

gasoline they s e l l  a t Simas. I ’ l l  sco you a t  the gas pump 

labelled  "H lo." Okay? Okay.



SAMPLE M U

TIE OVSTONHl UIAOE

Tlwre'8 a lo t  o f talk these days o f what a b ig  corporation 

must do, to build  a "favorable imago" In the p d .tlo  mind,

3 0  cue toners w ill  say, "now thore's a frien d ly , sm iling, 

corporation that juot wants to sei've humanity," Woll, 

the Simas Service Station people in  the Hast Day have put 

tho shoo on the other fo o t , Thoy want to  know what kind 

o f an image you -  the mo to mar -  are building with thorn. 

l :u  can seo , the Simas s ta ff  wants to have an imago of you 

lik e  thin -  you are a liLM e ¡warier Hum ilia average -  a 

l i t t l e  hardor-hcaded than moat. You’ d rather save four b its  

than spend i t  elsewhere for  the same amount o f  gas, but 

higher priced . Maybe you in s is t  on personally shaking the 

hooe nozzle, to get the lu st drop o f gas. So you are a pain 

in  the neck to the Simas a ta ff -  but you are their pain in 

the neck. They know that today’ s nozzlo-equcozoro are 

tomorrow’ s m illionaires -  thoy may hate you -  but thoy roupect 

you * because you liv e  up to the Simas customer Image — you 

are going places, or having arrived , Intend to otay there.

So, be hard to please. I t ’ s the Simas imago. Don't le t  us



o 8ATCPI* f$
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O
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" O O W D H ' T  CARE LESS"

Hare's a messago from Simas brothers Serrioe Stations 1» 

the East Bay: Do you have a etude valve? A door that 

flie s  open, »pilling your crooerlea on the freeway? Does 

»ooothing drag when you want to drag? FrarMy • 81»ae 

Service Stations cou ldn 't care le s s . They are not 

in tore« tod in your automotive problems« Oaa -  ye»*

O il -  yos. A Simas attendant w il l  each your windshield -  

i f  you insist* Ha w il l  chock your tires  -  i f  you aro a 

rolative* So when you drive in a t a 31.ua« Servioa Station — 

please d on 't bother the s ta ff  with a l o t  o f  s i l l y  quo«tione 

about your don» lig h t , sticky valves, or door lock . Just 

get your gas -  pay fo r  i t  -  and leave as quietly  as po«Bible. 

Remenfcer, the Simas attendant interrupted his pinochle game 

to pomp gas* For you. At four to six  cents lass* So, i f  

you come in  to save money on gas and o i l ,  oivvj time, too*

Oars* If you've got other problems — taks thorn to a psych iatrist, 

won't you?



SDUfl #7

HALF FULL?

7*4« H f t r  W ill lM t  approximately s ixty  secondsj 1 m s  

i f  I  fu t >  In thin s ix ty  seconds you could have gone 

out to your cer and looted nt the gas c»ugs. I t  would 

have shorn "w pty"* Why? Pocauso the switch wee o f f .

So don’ t  bother. U s ten carefu lly . Tomorrow raomlrv, as 

you prepare to drive o f f  to work -  look at your gas cause, 

d  anoea are I t  w il l  indicate either "Half liupty" or "HoIf 

F u ll."  'Parnine “  i f  you are half onpty or half fu l l  -  you 

are only h a lf-sa fe„ So hurry to your nearoat Simas Brother* 

Service Station -  in  Richmond, Oakland, Dark»ley or Caatro 

Valley. Tall the Sm iling Friendly Simas Attendant that you 

are only half sa fe . He w il l  know what to do. lie w il l  f i l l  

your gas tank brim -fu ll o f good Simas Drothere gaooline, at 

four to six  cente leu3 por gallon than you would pay elsewhere. 

Hon you are a ll-oa fe „  For awhile, aryway. Four out o f five  

Simas station  attendants w il l  t e l l  you -  don 't be ha I f-o a f•• 

When your gas gauge says ha If-empty, or h a lf- fu ll  -  drive to 

your nearest Simas Brothers Sorvice Station, perhaps the one

at, _______ _________ . Simas stations are open 2 l x  hour«

every day. Don't be h a lf-ea fo . Da Simas sa fe. At four to 

s ix  cants a gallon loss ••••••.



rat astronauts

m M M |i ffer astronauts. On that a m t  trip  

»  «round the world or to the va n  -  

«• f i l l  f i r s t  with Simas gasoline, at four 

to six eenta lass. Oo in to orb it with the real savlnga 

04— « can o ffe r  you. I t 's  a fa c t  that i f  Astronaut Soott 

(in y mitm» had used Simas Qaa on hio rooont f l ig h t  ho would 

have sored a t  least J|200 dollars on his fu e l b i l l  alone| 

even more than his f l i c h t  pay fo r  the entire tr ip ! So, 

i f  you»re going into orb it soon, oomo in  and f i l l  up 

f ir a t  with Simas Brothers Gasoline. I f  your rookot

doesn 't use fpsolino -  ask your Government to convert i t  

so you can take advantage o f Siraaa' substantial savings; 

the most economical way to spaco travel. Uaybe not the 

fa stest — but economical. There's a string o f ten Simon 

Stations to serve you, from Richmond, Berkeley, Oakland, 

to Castro Valley. So, drop in  with your space vehicle 

anytime. Gently, though. Some o f our Sinas boys are 

pre'l-ty excitable • . • •
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BB "TUMWF —  OÜT Of

M la H lM  «X& M r d r ln ra t  Due to a aeries e f uafartnmte

fo r  a grand new

8ta tiene in  the East Bay hare temporarily

Warn eaac*Uad -  fo r  reasons beyond the Slaao managmeent’ s 

erntrol* fffrrr Stations had planned to give away a new 

Boll e Boyos to  emery customer who purchased ton or more

g .n »n «  o f  Simas gasoline, nut the factory  in England has 

announced I t  has stopped nuking Rolls Royoea. Then tho 

ftfemrr nanageoent wanted to give every Sines customer a fro#» 

all-expense tr ip  to Europe on an ocean lin e r . But word luo 

ju st been received that the ahipe we had wanted to charter -  

the "Titanic" and the "Lusitania" -  are no longer in  serv ice . 

So we at Simas are back where we started. No give-away»•

Hot oven balloons. Nothing but good gasoline, pumped into 

your tank a t  four to six  conte lose than you’ l l  pay a la«she re. 

This la  a  bargain, but no give-away. The bargain la  tho aaao 

a t a l l  tan Simas Stations -  in  Richmond, Berkoley» Oakland 

and Castro Valley. And i f  any Simas snployee tr ios  to o ffe r  

you a free tr ip  on the "Titanic" -  le t  us know, quick, won’ t  

you? Evan before you start packing • • • •

I
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TESTDtOHIAlS

m  la v *  M M  Simas S e rv ice  S ta t io n  tsa t im o n ia l*  

t o  r t rrt t o  jroou low  know tho kind -  I  « o ld  «or ty p ew riter#  

«¿aides to a C h ron ic le  want ad . H ere 's  ono from  R obert T.

o f  Bsrhalsy. Ho writes» "Sinoe I  started buying my gaa 

exclusively froa  Simas Brothers Sorvice Stations in the 

East Day I have saved £303.29. I have wood my Simas savings 

to send my no therein-law back to her relatives in Khnsaa C ity." 

Another motorist# Thomas B. o f  Castro Valley, writes» "I  h“vn 

bought my gas at a l l  ten Simas stations in  the East Bay since 

the f i r s t  one was opened by Balter Simas. In fact# I bought 

ny f i r s t  gallon o f Simas gas from my old buddy Walter, who 

wae on the pump himself in  those days. Today, thank« to tho 

savings I made buying Simas gas a t four to six  conts less 

per gallon, I  liavo quite a nest-egg saved up and I am going 

in  buairwss fo r  myself. I plan to open a chain o f aervice 

stations in  the East Bay."

So you see -  the road to success may start fo r  you, too, at 

any one of the Simas stations in  Richmond, Berkeley, Oakland

or Castro Valley. Perhaps the one a t ___ ___________ ________ .*

Oet with i t ,  man.

*



SIMAS #3

r
wht was Hubert fired?

A number o f listeners have called In to nay they thought 

i t  was absolutely rotten o f the Simas Service Station 

people to f ir e  Hubert, the most popular gas station operator 

in  the entire East nay, We immediately investigated the 

case. More are the fa cto , oo given to ns by Welter Simas, 

who runs the show at the .Simas works i Yes, Albert was a 

c iv ic  leador, active in everything from the P.T.A. to the 

mosquito abatement d is t r ic t .  But JAiiiert was so buoy -  

Walter Simas said -  that Hubert didn' t luivo time to pump 

gas. He'd start to f i l l  a ouatomor’ a gas tank, and then 

he*d be called away to attend a committee mooting. He le f t  

one customer s itt in g  at the pumps fo r  throe hours. I f  the 

customer hadn’ t  been real toyal, and pretty oUngy, too, he 

might have driven away. But the customer wanted to save 

that four to s ix  cents per gallon. Such loyalty is  raro in 

customers -  Walter Simas said -  and wo cannot risk losing 

loy a l, or even d isloyal customers. So Hubert was fire d .

Tea -  Walter Simas was entirely  ju s tified  in  fir in g  Albert. 

Wo urge you to keep on patronizing Sima Service Stations in 

Richmond, Oakland, Berkeley, Castro Valley. Hubert? Ho'e 

one o f our best custowrrs . . . . .

/



SIMAS #3

THE SIMAS IMAGE

Here 'a a m w p  fro* ono o f our sponeora «ho wants to 

build hi» "public imago." Simas Servioe Station»» in 

th» But Ray* "The load ora hip a t Sina»" ia provided 

by Mai tar Simaa. In other words» Halter ia the boss.

He say»» "Every member o f tho Simaa Family o f  Happy 

Employees considers himself a member o f the Simaa Team."

That ia  -  fo r  ten minutes on the f i r s t  and fifteenth» when 

the paychecks are passed out. Otherwise» the Simas Team 

works fo r  a liv ing» ju st like everyone else does. "Progress 

is  our most important product horo at Simaa»" saya Walter 

Simas. '.That he means is »  "Qaaolino ia our most important 

product, so pump i t ,  boys!" And they do -  a t four to six  

cents less par gallon. Halter considered giving away new 

cars and other valuable prises , to improve tho Simas image.

But he decided, the heck with i t .  "He are running gas 

stations, not lo ttery  or door-prize sweepstakas," he snorted. 

"The Simas image ia b u ilt  on le ttin g  our customers buy good 

gas a t four to six  cents Isos than elsewhere* Like in Richmond, 

Berkeley, Oakland and Castro Valley. Good gas cheap •> that's 

a great image," Walter says. I t 's  his image* He's the sponsor • ••



Don. . . I  carre a cross  these spots and thought they might sound 
good with a Granny voice . . .A s  you can see, this is a unique and 
unusual approach to selling a supposed "second grade" gasoline.













PROMOTION ( Johnny B orders, Program  D irector, KI IF )

Johnny suggests the follov log: ^

"Prom otion  for Large Oil Company - -  'M obil Bonus Signal1 — U 

you are in m obil station making gasoline purchase v hen 'Bonus Signal' aired 

on KLIF, the purchase is free vhen you notify attendant. Can be narrovo 1 to 

individual, or different filling station s."

# I #

P ROMOTION ( Bob bite, Acting Program  D irector, KILT )

Bob reports that May and June are Elvis Presley months end KILT 

has acquired 250 Elvis books from  the RCA rep. These books are being given 

av ay each hour during teen tlm os. Listeners are asked to tell on a postcard 

or letter hov many single 45 rpm records Llvls has record  d l i hlr carof i 

to date. vh en  a name is called on the air, the llstenor has 15 minutes to

call the station and claim  his Elvis book.

The book is full o f pictures and information. Mall pull has been

good.

f  # #

PUBLIC SERVICE ( Bob v hits. Acting Program  D irector, KILT )

KILT is going to start the KILT Summer Teonage Placem ent Service. 

Teens are asked to com e by the studios and fill out an application form  then 

they plug on the air for em ployers to call tha station and ask for applicants named

to fill their position.

f 9 0

REJECTED RECORD» ( Bob '"'hite, Acting Program  D irector, KILT )

The record  "B a rry 's  B oys" by the Chad M itchell T rio  on M ercury

wae rejected  for its political im plications.



PROMOTION ( Johnny B order», Program  Dire tor, KLIF )

Johnny suggests the follov ing:

"P rom otion  for Large Oil Company - -  'M obil Bonus Signal' - -  If 

you are In m obil station making gasoline purchase v hen 'Bonus Signal' aired 

on KLIF, the purchase is free v hen you notify attendant. Can be narro* od to 

individual, or different filling stations."

......  ■ “  I f f *

P ROMOTION ( Bob v hite. Acting Program  D irector, KILT )

Bob reports that May and June are Elvis P resley  months and KILT 

has acquired 250 Elvis books from  the RCA rep. These books are being given 

av ay each hour during teen tim es. l isteners are asked to tell on a postcard 

or letter hov many single 45 rpm records Elvis has rocordod in his ceresr  

to date. » ‘hen a name is called on the air, the listener has 15 minutes to 

call the station and claim  his Elvis book.

The book is full o f pictures and Information. Mail pull has bsen

good.

PUjSUCjSERVICE ( Bob »  hite, Acting Program  D irector, KILT )

KILT is going to start the KILT Summer Teenage Placement Service. 

Teens are asked to com e by the studios and fill out an application form  than 

they plug on the air for em ployers to ca ll the station and ask for applicants names 

to fill thoir position.

9  9  9

REJECTED RECORE» ( Bob "  hite. Acting Program  D irector, KILT )

The record  "B a rry 's  B oys" by the Chad M itchell T rio  on M ercury 

was rejected for its political Im plications.

9 9  9
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PROMOTION.( Bruce Hathaway, Acting Program  D irector, KTSA ) V

JACK IN THE BOOTH - -  KTSA will secure a Hat of all the pay phone 

locations and numbers in the San Antonio area. Once per hour the deejay will 

call one of these phones and the first person to answer the phone and state,

"Y e s , I'm  listening to KTSA ',  is the winner o f whatever the budget will allow.

# # #

PROMOTION ( Bruce Hathaway, Acting Program  D irector, KTSA )

I quote from  B ruce's report:

"In connection with the Teen Fair o f Texas which opens here June 5th 

for ten days, we have a prom otion going called 'C elebrity '. All listeners have to 

do is send in a postcard with their name, address, etc. KTSA will pick 8 winners 

( 2 winners per section of stars ). Erch winner will be the special guest of recording 

stars Bobby Vee, Bobby Rydell. Lesley G ore, Paul Peterson. Diane Henay, and 

others. The winners will make a recorded interview with the stars for their 

own collection , and they will receive albums and pictures o f each o f the stare, 

t h e n  ride the m otorcade with the stars out to the Teen Fair grounds. After they 

arrive at the pounds, they will go to the Carnival Midway with the stars. Then 

be our guests to the giant Teen Fair Show that night."

# # #

PROGRAM-SALES IDEA ( Bruce Hathaway, Acting Program  D irector, KTSA ) 
^  —

Bruce suggests that this could be sold to a serv ice  station chain.

Since there are many outstanding, h istoric sights in the San Antonio area, on weekend, 

many people take drives . Bruce suggest, the production could go something

like this: (Sound of horn) "Did you know that only 20 m iles from  San Antonio on 

Highway 16 is the beautiful Scenic L oop ?" (Sound of horn) "B efore  you leave the 

scen ic wonder o f our area, stop by your local Gulf station and fill up with the

extra special Gulf No N ox .. .  e t c . , etc.



PROMOTION^ Bruce Hathaway, Acting Program  D .rector, KTSA )

JACK IN THE BOOTH - -  KTSA will ««cu re  a Hat of all the pay phone 

locations and num ber, in the San Antonio area. Once per hour the deejay will 

call one of these phones and the fir .t  person to answer the phone and state,

"Y es. I'm  listening to KTSA \ is the winner of whatever the budget will allow.

I # «

PROMOTION ( Bruce Hathaway, Acting Program  D irector, KTSA )

I quote from  B ruce's report:

"In connection with the Teen Fair of Texas which open, hare June 5th 

for ten days, we have a prom otion going called 'C e lebrity '. All listen er, have to 

do is send in a postcard with their name, address, etc. KTSA will pick S wtnnera 

( 2 winners per section o f stars ). Erch winner will be the special guest of recording 

stars Bobby Voc. Bobby Rydell, Lesley Gore, Paul Peterson, Diane Renay. and 

others. The winners will make a recorded Interview with the stars for thetr 

own collection , and they will receive albums and pictures of each o f the stars, 

then ride the m otorcade with the s ta r , out to the Teen Fair grounds. After they 

arrive at the grounds, they will go to the Carnival Midway with the stars. Then

be our guests to the giant Teen Fair Show that night.

# # *

PROG RAM -SALES IDEA ( Bruce Hathaway, Acting Program  D irector, KTSA )

Bruce suggest, that this could be sold to a serv ice  station chain.

Since there are many outstanding, historic sight. In the San Antonio area, on weekend, 

many people take drives . Bruce suggests the production could go something

like this: (Sound of horn) "D id you know that only 20 m ile , from  San Antonio on 

Highway 16 is the beautiful Scenic L oop ?" (Sound of horn) "B efore  you leave the 

scen ic wonder o f our area, stop by your local Gulf station and fill up with the

extra special Gulf No Nox. •. e t c . , etc.
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PROMOTION (John B orders. Program  D irector, KL*F)

^  "G rocery  Gueaa" for housewife time Salesman have often mentioned they

have clients who would like extra m erchandising tim e, mentions, e t c .,  on behalf of 

their food products P rem ise of grocery  guess phone game would be for housewife contest 

ant to guess whether the next item is: 1. M eat, 2. Vegetable, S. D essert, . . .  o r  any 

other varieties. P ossib ilities  produced ahead on cartridge. If guess is co rre ct , she 

wins a grocery  bag full of cans o f item , etc

#*#

P R OMOTION (Bill Young, Program  D irector, KILT)

To help bolster the morning ratings, wo have gone to a one-to-one ratio of hits 

and c la s s ic s . This has been extrem ely successfu l in weekend program m ing and 1 feel 

that it could help on a day-to day basis. I am o f the opinion that c la ss ics  still have a 

^ ^ "sp ecta cu la r"  im pact, particularly in this market.

###

EXOTIC (B ill Young, Program  D irector, KILT)

Kanuka O iler E x o t ic ., ,  This is  a recorded drop-in  for all jocks. "Note to Houston 

O iler Coach Wally Lemm, , , K ILT'* Big Kanuka is not, repeat not, available to the O ilers 

to help stop Joe Naraath and the New York Jets. Thank you. "  Jocks are encouraged 

to make com ebacks, for instance, "But he might consider selling t ick ets ."  etc.

###

BREAK (B ill Young, Program  D irector, KILT)

Everything new that can happen. , .  happens on KILT I

###

^  THANKSGIVING SPOT (Dickie Rosenfeld. General Manager, KILT)

"Spot it and you got it" . . .  L isteners are called by D. J. to Identify item jus* 

mentioned in "S pot". C orrect answer means listener wins the item  plus a turkey for

Thanksgiving.



PROMOTION (John B orders, Program  D irector, K H F)

| "G rocery  Guess" « .fo r  housewife time Salesm en have often mentioned they

have clients who would like extra m erchandising tim e, mentions, e t c .,  on behalf of 

their food products P rem ise o f grocery  guess phone game would be for housewife contest­

ant to guess whether the next item is : 1„ M eat, 2. Vegetable, 3. D essert, . . .  o r  any 

other varieties. P ossib ilities  produced ahead on cartridge. If guess is correct , she 

wins a grocery  bag full of cans o f item , etc.

###

PR OMOTION (Bill Young. Program  D irector, KILT)

To help bolster the morning ratings, we have gone to a one-to*one ratio of hits 

and c la ss ic s . This has been extrem ely successfu l in weekend program m ing and I feel 

that it could help on a day-tc day basis.. I am of the opinion that d a su lcs  still have a 

^"spectacular" im pact, particularly in this market.

###

EXOTIC (B ill Young, Program  D irector, KILT)

Kanuka O iler E x o t ic ., ,  This is a recorded drop-in  for all jock s. "Note to Houston 

O iler Coach Wally L e m m . K I L T ' s  Big Kanuka is not, repeat not, available to the Oilers 

to help stop Joe Nameth and the New York Jets. Thank you. "  Jocks are encouraged 

to make com ebacks, for  instance, "But ho might consider aelllag tick ets ."  etc.

##»

BREAK (B ill Young. Program  D irector. KILT)

Everything new that can happen. ..happena on KILT I

###

THANKSGIVING SPOT (Dickie Rosenfeld, General Manager, KILT)

"Spot it and you got it" . . ,  L isteners are called by D. J. to identify item just

mentioned in "S pot". C orrect answer means listener wins the item plus s turkey for 

Thanksgiving.


