Y GOOD PICTURES MAKE GOOD PROFITS

JUST TO REASSURE any industryite who gets “the shakes” over
the announced Warner Brothers loss of $2,684,202 in nine
months, as compared to a $3,174,020 profit in the correspond-
ing period a year ago, we would like to draw attention to the
Thomas W. Pryor column in The New York Times of July 27.
Referring to a certain Jerry Wald, and to his successes, Mr.
Pryor states:

“In the two years, come next month, since the producer
organized his own company and affiliated with 20th Century-
Fox, he has announced plans for at least 25 pictures. Of these,
five have been completed and are making the rounds of the
theatres; two are currently before the cameras; five others are
scheduled for filming by year’s end; seven more are projected
to be started, at least, by December 31, 1959. * * ©

“He is making movies and, what is more, his movies are
making money. Four out of five have scored financially for
Fox, which is an enviable batting average. * * *

“Looking over the latest reports from the Fox auditing de-
partment on his pictures, Mr. Wald asked, ‘What's all this
talk about movie business being depressed? The report, which
covered only gross earnings in the United States as of July 12,

\sh oweéd:

1, “PEYTON PLACE” earned $10,100,000 in only 4,185
theatre enagements. It cost $1,800,000 to produce.

2, “THE LONG HOT SUMMER” grossed $2,853,700
from 2,837 theatres. Production cost $1,500,000.

3, “AN AFFAIR TO REMEMBER” grossed $3,120,000
from 10,963 theatres. Production cost $1,800,000.

4, “NO DOWN PAYMENT” grossed $925,000 from 8334
theatres. Production cost $700,000.

5, “KISS THEM FOR ME” grossed $1,065,400 from 8183
theatres. Production cost $1,800,000.

“ “That’s one sure loser out of five, the producer beamed,
‘Fox is sure to get its money back on all .of them. I don’t have
figures yet on foreign business, or from Canada.’”

All of which proves that there is plenty of life, plenty of pa-
tron acceptance, and plenty of boxoffice dollars in this movie
business of ours, if you just make the kind of pictures that
people want to see—and sell them for every dime that is in
them. '
And we don’t doubt that Warner Brothers can get into the
heavy profit columns again, if they will just stop making dra-
matic changes and settle down to making good pictures. Good/,
pictures make good profits! / /
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Mr. Gordon McLendon
KLIF RADIO STATION
Dallas, Texas

Howdy, Mr. McLendon!

I note that you are preparing a Western series and I am glad to see you believe
the Westerns will be popular for another long while,

We are making a tremendous expansion in our two magazines--adding pages, celor
nation-wide newsstand distribution (through Kable News Company of New York) and
have a total print order of 480,000, I think the time is very right for a true
Western television series from our magazines, I cannot explain the possibili-
ties in a letter but we mentioned this briefly in an editorial recently and we
have stacks of letters that excited us, I'd be glad to show you these letters,

I can send any potential sponsor from 30,000 to 50,000 letters in 90 days as a
nation-wide poll on what type Western TV Show will be popular in the future,

When he reads a cross-secticn of those letters, he will know--for it is the Amer-
ican public speaking!

Our materisl is unlimited! We have published 32 issues of TRUE WEST, Our files
for future issues are brimming with good material, FRNTIER TIMES was started
in 1923 and there are 500 issues of it to date! This o0ld material represents a
gold mine in TV potentislities~-the actual facts, the true, raw drama as it
really happened!

Walt Disney bought two stories from us, Warner Bres., one and several lesser com-
panies have bought materisl recently and have started coming back for more, How-
ever, I don't wish to place too much of this material for I think we can have a
TV show built around TRUE WEST that would be a tremendous show,

Such people as J. Frank Dobie, Dr, Welter Prescott Webb and an entire battery of
experts on every phase of the 0ld West would back us strongly. What names to be
able to add to the prestige of a show!

If you are interested, let me know immediately and I'll give you the whole story,
Homestly, I think we could sell a sponsor for you on our own!

Best wishes!
WESTEHN;PUBLICATIONS

) e )
7 Y i ), G 0 A
JAS:gac Je A, Small, Publisher
TEHE OLD WEST AS IT REALLY WAS —ALL STORIES TRURE
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The Film Estimate Board of National Organizations
Presents
Joint Estimates Of Current Entertainment Films

AAUW American Association of University Women, N. Y. State, Mrs. Alfonso Gaimari, Pv. Ch.

AJC American Jewish Committes, Mrs. Herbert Langner, Nat'l M.P. Chairman; Mrs. Lillie S. Mayer, Mrs. Louis Alexander, Co-Chairmen.
ALA  American Library Association, Miss Marilla Waite Freeman, Ch., M.P. Sub Comm. of the Audio-Visual Comm.; Mrs. J. L. Speicher, Co-Ch.
CFLC Children's Film Library Committee, Mrs. Michael J. Covello, Representative.

DAR  National Society Daughters of the American Revolution, Mrs. Herbert G. Nash, Nat'l M.P. Ch.; Mrs. J. W. R. Cooper, Pv. Ch.

National Federation of Music Clubs, Sigmund Spaeth, Nat'l M.P. Chairman.

Federation of Motion Picture Councils, Inc., Mrs. Dean Gray Edwards, Nat'l M.P. Ch.; Mrs. Julian S. Colyer, P
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s, v. Ch.
General Federation of Women's C!Sbs, Mrs. Charlotte Baruth, Nat'l M.P. Ch.; Mrs. Harold McGowan, Preview Chairman.

National Council of Women of the U.S.A.,
Protestant Motion Picture Council, Mrs. Jesse Bader, Natl
United Church Women, Mrs.

Miss Maxine Harrison, Nat'l M.P. Ch.; Mrs. W. J. Donald, Co-Chairman
airman; Mrs. John W. Bradbury, Pv. Chairman
Henry H. Ragatz, Chairman, Films and Visual Aids; Mrs. Claire H. Brewer, Vice Chairman

(NCPT) National Congress of Parents and Teachers, Mrs. Louise S. Walker, National Motion Picture Ch.; Mrs. Louis L. Bucl‘:linl Pv. Editor.

Schools Motion Picture Committee, Mrs. Marie Hamilton, Director.

A—Adults. Over 18 years A(T)}—Adulis. Matter of Taste MYP—Mature Young People YP—Young People. Over 12 years F—Family. All Ages

CPR—Children’s Programs Recommended (8-12 years)

CPA—Children’s Program’s Acceptable (8-12 years)
ded Note: No feature-length picture is advised for children under 8

* A star indicates an outstanding picture of its type FR—Family R

rather than recommendation

Ratings

% BELL, BOOK AND CANDLE (Col)
(Technicolor)
Producer: Julian Blaustein. Director: Richard Quine. Photography: James Won,
ve. Music: Duning. Source: Screenplay by Daniel Taradash. Base
on the play by John Van Druten. Leading Players: JAMEs STEWART, KiM NoVAK,
Elsa Lanchester, Jack Lemmon, Hermione Gingold, Ernie Kovacs. 103 min.
ESTIMATES AGREE:

This rollicking romantic fantasy has been developed from
the late John Van Druten’s gentle comedy about modern witch-
craft. Though to the casual observer Kim Novak seems to be a
young woman who sells primitive African art, she is really a
witch, and when she decides to have publisher Jimmy Stewart,
who has an apartment upstairs from her shop, he hasn't got a
chance. Caught up unsuspectingly in the pixillated activities
of her set, he frequents their haunt, the Zodiac Club, has a fine
time with bibulous author Ernie Kovacs and other habitues of
the place, and then is outraged to discover that that old black
magic has him in its spell. The scene in which he employs
super-sorceress Hermione Gingold to de-witch him is a film
highlight. There are many others, as might be expected with
this cast and the delightfully funny script. Elsa Lanchester, as
Kim’s aunt, is 2 minor witch who uses her limited talent ir-
responsibly, opening locked doors and hexing telephones. Jack
Lemmon, bongo player at the club, though also less gifted than
his sister, has plenty of boyish fun messing with traffic lights
or embarrassing parked couples by setting the horns in their
cars to blowing. Kim herself is no comedienne, but here she
has uncanny beauty, and her familiar, a gorgeous Siamese cat,
does enough acting for both of them. The sets are eye-catching
and there is an enchanting use of light and color. Even sworn
foes of fantasy will relish this. *A-YP

THE HORSE’S MOUTH (UA)
Techaicolor
Producer: John Bryan. Director: Ronald Neame. Photography: Arthur Ibbetson.
Music: Kenneth V. Jones. Source: Screenplay by Alec Guinness. Based on the
novel by Joyce Carey. Leading Players. ALEC GUINNESS, Koy WALsH, Mike Mor-
gan, Robert Coote, Arthur McRea, Veronica Turleigh. 97 min.
ESTIMATES AGREE:

Alec Guinness has pieced together episodes from Joyce
Carey’s novel to make the most unorthodox of films, shifting
from drama to slapstick, from fantasy to philosophy. Aging
Gulley Jimson, a raffish English artist, has a ruthless dedication
to his vision that enables him (entitles him, he thinks) to ig-
nore the conventions of society. His ex-wife has sold his

., paintings to pay his debts, and most of his time is spent trying
to get more money from the fashionable art dealer who bought
them, or looking for walls on which to paint his murals. Each
episode finds him in some mad stage of advance or failure in
these two purposes, and for the most part the film is wildly
funny, satirizing rich and poor, patrons and ignorers of the
arts, the calculating and the innocent. Mr. Guinness plays the
tragi-comic artist with intense personal identification, somehow
bringing reality to the most incongruous situations. Starting
with Kay Walsh and Renee Houston, the two women in the
painter’s life, each of the supporting actors is memorable. The
London settings are a pleasure in themselves — misty views of
the Thames, the elegant homes of the artist’s rich victims, the
vulgar comfortable lodgings of his middle-class friends.
Admirably arranged excerpts from Prokofieff’s “'Lt. Kije” make
a fine score. The film is another Guinness field day. A-MYP

IN LOVE AND WAR (Fox)
CinemaScope; DeLuxe Color

Producer: Jerty Wald. Digector: Philip Dunoe, Photography: Leo Tover. Mysic:
Hugo Friedhofer. Source: Screenplay by Edward Anhalt, Based on the novel “'The
Bx% War" by Anton Myrer. Leading f;hy‘crs: RoBERT WAGNER, PANA \‘?vm’sx,
Jetfrey Hunter, Hope Lange, Bradford Dillman, Sheree North, France Nuyen.
ESTIMATES AGREE: iy

he drama of men on their last visit home before action, of
the women they love and must leave, and the hell they go into
is frankly portrayed in this story of three marines who ship out
from San Francisco. Their divergent backgrounds and tempera-
ments motivate what they do both at home and in combat.
One lad, a rich intellectual, quarrels with his beautiful, dis-
sipated fiancee in his new realization of the actualities of life.
Another goes to war only because he must. The third, a seasoned
soldier, is newly and happily married and must choose between
an easy assignment and coming back to his bride, or risking
death with the men he has trained. During the nerve-tearing
attack on the island they all achieve heroism in spite of the
hysteria of doubt and fear, and the witnessing of utter horror.
The action cuts back and forth from the men at war to the
womea at home, integrating the reactions of both. Although
there is nothing particularly new in the account itself, it is
effectively and believably told with a fresh young cast, and
remarkably vivid battle sequences. -MYP

MURDER REPORTED (Col)

Producer: Guido Coen. Director: Charles Saunders. Photography: Brendan Staf-
ford. Music: Reg Owen. Source: Screenplay by Doreen Montgomery. Based on
the navel “"Murder for the Million" by Robert Chapman. Leading Players: PAUL
CARPENTER, MELISSA STRIBLING, Jobn Laurie. Peter Swanwick, Maurice Duraat.
58 min.

ESTIMATES AGREE:
In one crowded hour, this British importation shows the find-

ing of a woman'’s body in a trunk, the disappearance of a town

councilman and the commission of a second murder. The mys-
tery takes place in a small English town, involving a pair of
newspaper reporters, a local realtor, a private detective, police,
and sundry other chintzy British characters for local color.
The plot thickens steadily, but when romance blooms for the
reporter and his assistant, they lose interest in the crime an'd
bring about an ending that leaves considerable unfinished busi-
ness in the mildly exciting whodunit. A-YP

PARTY GIRL (MGM)

CinemaScope; MetroColor
Producer: Joseph Pasternak. Director: Nicholas Ray, Photography: Robert Bron-
ner. Music: Jeff Alexander, Source: Screenplay by George Welles. Leading Play-
ers: ROBERT TAYLOR, CYD CHARISSE, Lee J. Cobb, John ireland. 99 min,
ESTIMATES AGREE:

It'’s not so much the party girl as it is the shyster lawyer who
is the central figure in this competent but dated reconstruction
of the bad old days of Chicago gangsterism in the 1930’s. Robert
Taylor plays a notoriously successful courtroom mouthpiece for
a racketeer who befriended him as a penniless, crippled boy.
What he knows and what he can do make his powerful client
unwilling to part with him, when he wants to start a new life
with regenerated nightclub entertainer, Cyd Charisse. The
underworld story of the mobsters and their party girls is broken
into by the crippled attorney’s romance, a European trip and
two dances by Miss Charisse, but it ends in traditional gangster
melodrama style in a machine-gunning, acid-throwing climax.
Lee Cobb, sentimental and sinister, keeps up suspense with
his moody orders for personal mayhem or wholesale murder.

THE RESTLESS YEARS (U-I)
CinemaScope
Producer: Ross Hunter. Director: Helmut Kautner. Photography: Ernest Laszlo,
Source: Screenplay by Edward Anhalt. Based on the play Teach Me How to
l_;ye Patr\l)?/:a‘ {Ioui? adx,:!gdplaycls: JOHN SAXON, SANDRA DEE, Luunnsl;zltqﬂ.
resa Wright, Margaret Lindsay. min.
ESTIMATES AGREE:

Living in a suburban community can be difficult for those
who seem different from their neighbors. The teenage daughter
of an unmarried mother has to contend with the snubs of her
schoolmates and their elders. When she wins the lead in the
school play (“Our Town,” incidentally) she is accused by a
jealous classmate of having an affair with a boy who is being
treated as shabbily as she. The lives of all of these adolescents
are disturbed by thoroughly maladjusted parents, a socially
ambitious, malice-filled lot, compared by one of their victims
to a school of sharks. Sandra Dee and John Saxon, the two
youngsters who are the town's targets, make an attractive pair,
and get some dimension by their relationship with their par-
ents — Theresa Wright, the girl’s neurotic, possessive mother,
and James Whitmore, using his son in a desperate attempt to
sell himself to the town’s ‘best’ people. The unpretentious £lm,
though somewhat overplayed by the parents, gives an interest-
ing picture of hidden small town tensions. A-MYP

TARAWA BEACHHEAD (Col)

Producer: Charles H. Schncer. Director: Paul Wendkos. Photography: Henry
Freulich. Source: Screenplay by Richard Alan Simmons. Leading Players: RAY
DANTON, KERwin MATHEWS, fulie Adams, Karen Sharpe, Onslow Stcvens.
ESTIMATES AGREE: Ui
A story of war in the South Pacific divides itself into Marine
Corps fighting to take Japanese strongholds, and the personal
conflict between two members of the Corps. A captain who has
ordered an unnecessary attack that wipes out a group of marines,
kills one of the two sutvivors for denouncing him, and orders
the other to keep the matter secret. Through the remainder of
the war, the two men nurse a hatred for each other, intensified
when they fall in love with the widow and sister of the mur-
dered marine. In the final bloody taking of the Tarawa beach-
head, the captain displays a heroism that makes his steadfast
enemy realize he has never understood him — “nobody knows
anybody.” The performances have interest, Kerwin Mathews as
the soldier who does his duty but whose heart isn’t in it, Ray
Danton as the captain who sees this job as a way to advance-
ment. The prolonged battle sequences gain the impact of au-
thenticity from a competent use of striking war footage. A-MYP

ADVANCE RATINGS ON
FORTHCOMING PICTURES

CITY OF FEAR (Col)

FORBIDDEN ISLAND (Col)

NICE LITTLE BANK THAT

SHOULD BE ROBBED (Fox)
PATHER PANCHALI (Harrison)
7TH VOYAGE OF SINBAD (Col)

Address all communications to: Joint Estimates of Current Entertainment Films, 28 West 44th St., New York 36, N. Y.
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From Books and Stories

*THE ANGRY HILLS (MGM) by Leon Uris. Stars: Robert Mitchum,
Gia Scala.

*BEN-HUR (MGM) by Lewis Wallace. Stars: Charlton Heston,
Stephen Boyd.

*THE BLESSING (MGM) by Nancy Mitford. Stars: Deborah Kerr,
Rossano Brazzi.

*BLOOD AND SAND (TCF) by Vicente Blasco Ibanez. Star:
Sophia Loren.

THE BUCCANEER (Para) Based on the novel “Laffite, the Pirate”
by Jeanie MacPherson. Cast: Yul Brynner, Charlton Heston,
Charles Boyer, Claire Bloom, Inger Stevens, Henry Hull, E. G.
Marshall.

*THE CHISELERS (Col) by Marvin H. Albert. Star: Alan Ladd.

ENCHANTED ISLAND (WB) Based on the book “Typee” by
Herman Melville. Stars: Dana Andrews, Jane Powell.

*FLOODS OF FEAR (J. A. Rank) by John and Ward Hawkins. Stars:
Howard Keel, Anne Heywood.

*THE FBI STORY (WB) by Don Whitehead. Stars: James Stewart,
Vera Miles.

GIDGET (Col) by Frederick Kohner. Star: Sandra Dee.

*GREEN MANSIONS (MGM) by W. H. Hudson. Stars: Audrey
Hepburn, Tony Perkins.

*GUNS OF THE TIMBERLAND (WB) by Louis L'Amour. Star:
Alan Ladd.

*THE HANGING TREE (WB) by Dorothy M. Johnson. Cast: Gary
Cooper, Karl Malden, Virginia Gregg, Carl Swenson, Ben Piazza,
King Donavan.

IMITATION OF LIFE (U-I) by Fannie Hurst. Stars: Lana Turner,
John Gavin.

*INNOCENT SINNERS (J. A. Rank) Based on the book "‘An Epi-
sode of Sparrows” by Rumer Godden. Cast: Flora Robson, David
Kossoff, Susan Beaumont, June Archer, Christopher Hey.

LONELYHEARTS (UA) Based on the book “Miss Lonelyhearts” by
Nathanael West. Stars: Montgomery Clift, Robert Ryan.

*THE MATING GAME (MGM) Based on the book “The Darling
Buds of May” by H. E. Bates. Star: Debbie Reynolds.

NEVER LOVE A STRANGER (AA) by Harold Robbins. Stars: Lita
Milan, Robert Bray.

A NIGHT TO REMEMBER (J. A, Rank) by Walter Lord. Stars:
Kenneth More, David McCallum, Jill Dixon.

From Plays

*NOR THE MOON BY NIGHT (J.A. Rank) by Joy Packer. Stars:
Victor McLaglen, Luciana Paluzzi.

*THE NUN'S STORY (WB) by Kathryn Hulme. Cast: Audrey
Hepburn, Mildred Dunnock, Lee Patrick, Peter Finch, Dean Jag-
ger, Coral Browne, Rosalie Crutchley, Beatrice Straight.

*OPERATION AMSTERDAM (J. A. Rank) Based on the book
“Adventure In Diamonds” by David E. Walker. Stars: Peter Finch,
Eva Bartok.

*THE PHILADELPHIAN (WB) by Richard Powell. Stars: Diane
Varsi, Paul Newman,

RALLY ROUND THE FLAG, BOYS! (TCF) by Max Shulman.
Stars: Joanne Woodward, Paul Newman.

*RETURN TO KING SOLOMON'S MINE (MGM) Based on charac-
ters from H. Rider Haggard's novel. Stars: Taina Elg, David Farrar.

ROCKETS GALORE (J. A. Rank) by Compton MacKenzie. Stars:
Jeannie Carson, Donald Sinden.

*THE SCAPEGOAT (MGM) by Daphne du Maurier. Stars: Alec
Guinness, Bette Davis.

SOME CAME RUNNING (MGM) by James Jones. Stars: Frank
Sinatra, Dean Martin, Shirley MacLaine.

*THE SOUND AND THE FURY (TCF) by William Faulkner. Stars:
Yul Brynner, Joanne Woodward.

*SPARTACUS (U-I) by Howard Fast. Stars: Laurence Olivier, Kirk
Douglas, Charles Laughton.

*STORM IN JAMAICA (J. A. Rank) Based on the novel “The
Shadow And The Peak™ by Richard Mason. Cast: Virginia Mc-
Kenna, Bill Travers, Yvonne Mitchell, Ellen Barrie.

*#STRANGER IN MY ARMS (U-I) Based on the book “'And Ride a
Tiger” by Robert Wilder. Stars: Jeff Chandler, June Allyson.

*A SUMMER PLACE (WB) by Sloan Wilson. Star: Natalie Wood.

*THE SUNDOWNERS (WB) by Jon Cleary. Stars: Gary Cooper,
Deborah Kerr.

*THIS EARTH IS MINE (U-I) Based on the novel “The Cup and
the Sword” by Alice Tisdale Hobart. Stars: Rock Hudson, Jean
Simmons,

tom thumb (MGM) by the Brothers Grimm. Star: Russ Tamblyn.

*TUBIE'S MONUMENT (Col) by Peter Keveson. Star: Sal Mineo.

"UP}};ERISCOPE (WB) by Robb White. Stars: James Garner, Tab

unter.

*THE WIND CANNOT READ (J. A. Rank) by Richard Mason.
Stars: Dirk Bogarde, Yoka Tani.

ANNA LUCASTA (UA) by Philip Yordan, Stars: Sammy Davis, Jr.,
Eartha Kitt.

AUNTIE MAME (WB) by Jerome Lawrence and Robert E. Lee.
Based on the novel by Patrick Dennis. Cast: Rosalind Russell, For-
rest Tucker, Yuki Shimoda, Peggy Cass, Patric Knowles, Roger
Smith, Connie Gilchrist.

*THE DIARY OF ANNE FRANK (TCF) by Albert Hackett and
Frances Goodrich, Cast: Millie Perkins, Joseph Schildkraut, Shel-
ley Winters, Ed Wynn, Richard Beymer, Gusti Huber, Lou Jacobi.

THE DOCTOR'S DILEMMA (MGM) by George Bernard Shaw.
Stars: Leslie Caron, Dirk Bogarde.

*LOOK BACK IN ANGER (WB) by John Osborne. Stars: Richard
Burton, Claire Bloom.

*THE MIRACLE (WB) by Max Reinhardt. Stars: Carroll Baker,
Richard Burton.

NEVER STEAL ANYTHING SMALL (U-I) by Maxwell Anderson
and Rouben Mamoulian. Stars: James Cagney, Shirley Jones.

*PEPE (Col) by Ladislaus Bus-Fekete. Star: Cantinflas.

THE REMARKABLE MR. PENNYPACKER (Fox) by Liam O’Brien.
Stars: Clifton Webb, Dorothy McGuire.

SEPARATE TABLES (UA) by Terrence Rattigan. Cast: Burt Lan-
caster, Deborah Kerr, Rita Hayworth, David Niven, Wendy Hiller,
Rod Taylor.

*SUMMER OF THE 17TH DOLL (UA) by Ray Lawler. Stars: Anne
Baxter, Ernest Borgnine.

WITCHES OF SALEM (Kingsley-International) Based on the play
“The Crucible” by Arthur Miller. Stars: Yves Montand, Simone
Signoret.

*Still in production. All others completed; some in current release.
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From Books and Stories

*THE ANGRY HILLS (MGM) by Leon Uris. Stars: Robert Mitchum,
Gia Scala.

*BEN HUR (MGM) by Lewis Wallace. Stars: Charlton Heston,
Stephen Boyd.
*THIIE BIIG FISHERMAN (Fox) by Lloyd C. Douglas. Star: Howard
eel.

*THE BLESSING (MGM) by Nancy Mitford. Stars: Deborah Kerr,
Rossano Brazzi.

*BLOOD AND SAND (Fox) by Vicente Blasco Ibanez. Star:
Sophia Loren.

THE BUCCANEER (Para) Based on the novel “Laffite, the Pirate”
by Jeanie MacPherson. Cast: Yul Brynner, Charlton Heston,
Charles Boyer, Claire Bloom, Inger Stevens, Henry Hull, E. G.
Marshall.

*THE CHISELERS (Col) by Marvin H. Albert. Star: Alan Ladd.

*THE FBI STORY (WB) by Don Whitehead. Stars: James Stewart,
Vera Miles.

GIDGET (Col) by Frederick Kohner. Star: Sandra Dee.

*GREEN MANSIONS (MGM) by W. H. Hudson. Stars: Audrey
Hepburn, Tony Perkins.

*GUNS OF THE TIMBERLAND (WB) by Louis L'Amour. Star:
Alan Ladd.

*THE HANGING TREE (WB) by Dorothy M. Johnson. Cast: Gary
Cooper, Karl Malden, Virginia Gregg, Carl Swenson, Ben Piazza,
King Donavan.

IMITATION OF LIFE (U-I) by Fannie Hurst. Stars: Lana Turner,
John Gavin.

THE INN OF THE 6TH HAPPINESS (Fox) Based on the book
"“The Small Woman" by Alan Burgess. Stars: Ingrid Bergman,
Curt Jurgens, Robert Donat.

*THE LAST ANGRY MAN (Col) by Gerald Green. Stars: Paul
Muni, Betsy Palmer.

LONELYHEARTS (UA) Based on the book “Miss Lonelyhearts” by
Nathanael West. Stars: Montgomery Clift, Robert Ryan.

*THE MATING GAME (MGM) Based on the book “The Darling
Buds of May” by H. E. Bates. Star: Debbie Reynolds.

A NIGHT TO REMEMBER (J. A. Rank) by Walter Lord. Stars:
Kenneth More, David McCallum, Jill Dixon.

*THE NUN'S STORY (WB) by Kathryn Hulme. Cast: Audrey
Hepburn, Mildred Dunnock, Lee Patrick, Peter Finch, Dean Jag-
ger, Coral Browne, Rosalie Crutchley, Beatrice Straight.

*THE PHILADELPHIAN (WB) by Richard Powell. Stars: Diane
Varsi, Paul Newman.

*PORK CHOP HILL (UA) by General S.L.A. Marshall. Star:
Gregory Peck.

RALLY ROUND THE FLAG, BOYS! (Fox) by Max Shulman.
Stars: Joanne Woodward, Paul Newman.

*RETURN TO KING SOLOMON’S MINE (MGM) Based on charac-
ters from H. Rider Haggard’s novel. Stars: Taina Elg, David Farrar.

*THE SCAPEGOAT (MGM) by Daphne du Maurier. Stars: Alec
Guinness, Bette Davis.

*SHAKE HANDS WITH THE DEVIL (UA) by Reardon Conner.
Stars: James Cagney, Don Murray.

SOME CAME RUNNING (MGM) by James Jones. Stars: Frank
Sinatra, Dean Martin, Shirley MacLaine.

*THE SOUND AND THE FURY (Fox) by William Faulkner. Stars:
Yul Brynner, Joanne Woodward.

*SPARTACUS (U-I) by Howard Fast. Stars: Laurence Olivier, Kirk
Douglas, Charles Laughton.

# A STRANGER IN MY ARMS (U-I) Based on the book “And Ride
a Tiger” by Robert Wilder. Stars: Jeff Chandler, June Allyson.

*A SUMMER PLACE (WB) by Sloan Wilson. Star: Natalie Wood.

*THE SUNDOWNERS (WB) by Jon Cleary. Stars: Gary Cooper,
Deborah Kerr.

*THEY CAME TO CORDURA (Col) by Glendon Swarthout. Stars:
Gary Cooper, Rita Hayworth.

*THIS EARTH IS MINE (U-I) Based on the novel “The Cup and
the Sword” by Alice Tisdale Hobart. Stars: Rock Hudson, Jean
Simmons.

tom thumb (MGM) by the Brothers Grimm. Star: Russ Tamblyn.
*TUBIE'S MONUMENT (Col) by Peter Keveson. Star: Sal Mineo.

*UP PERISCOPE (WB) by Robb White. Stars: James Garner, Tab
Hunter.

From Plays

ANNA LUCASTA (UA) by Philip Yordan. Stars: Sammy Davis, Jr.,
Eartha Kitt.

AUNTIE MAME (WB) by Jerome Lawrence and Robert E. Lee.
Based on the novel by Patrick Dennis. Cast: Rosalind Russell, For-
rest Tucker, Yuki Shimoda, Peggy Cass, Patric Knowles, Roger
Smith, Connie Gilchrist.

*DEVIL'S DISCIPLE (UA) by George Bernard Shaw. Stars: Laurence
Olivier, Kirk Douglas, Burt Lancaster.

*THE DIARY OF ANNE FRANK (Fox) by Albert Hackett and
Frances Goodrich. Cast: Millie Perkins, Joseph Schildkraut, Shel-
ley Winters, Ed Wynn, Richard Beymer, Gusti Huber, Lou Jacobi.

THE DOCTOR'S DILEMMA (MGM) by George Bernard Shaw.
Stars: Leslie Caron, Dirk Bogarde.

*LOOK BACK IN ANGER (WB) by John Osborne. Stars: Richard
Burton, Claire Bloom.

*THE MIRACLE (WB) by Max Reinhardt. Stars: Carroll Baker,
Richard Burton.

NEVER STEAL ANYTHING SMALL (U-I) by Maxwell Anderson

and Rouben Mamoulian. Stars: James Cagney, Shirley Jones.
*PEPE (Col) by Ladislaus Bus-Fekete. Star: Cantinflas.

THE REMARKABLE MR. PENNYPACKER (Fox) by Liam O’Brien.
Stars: Clifton Webb, Dorothy McGuire.

SEPARATE TABLES (UA) by Terrence Rattigan. Cast: Burt Lan-
caster, Deborah Kerr, Rita Hayworth, David Niven, Wendy Hiller,
Rod Taylor.

*SUMMER OF THE 17TH DOLL (UA) by Ray Lawler. Stars: Anne
Baxter, Ernest Borgnine.

WITCHES OF SALEM (Kingsley-International) Based on the play
“The Crucible” by Arthur Miller. Stars: Yves Montand, Simone
Signoret.

*Still in production. All others completed; some in current release.
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#Title Changes
STRANGER IN MY ARMS — formerly “And Ride a Tiger”
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The Film Estimate Board of National Organizations

Presents

Joint Estimates Of Current Entertainment Films

ARUW American Association of University
AJC  Americon Jewish Committes, Mrs. Herbert Langner,

fon, Miss Marilla Waite Freeman, Ch.

‘Women, N. Y. State, Mrs. Alfonso
merican Library Rssociat
T

Children’s Film Library

ational Society Daughters of the Ame:

National Federation of Music Clubs, Sigmund Spasth, Nat'l M.P.
f Motion 1

‘ederation o icture Gray Edwards

CFLC
DAR
FMC
FMPC
FWC
NCW.
PMP

PTA
SMPC

osse Bader, Nat'l Ci n;
U Women, Mrs. . Ragatz, Chairman, Films and
(NCPT) National Congress of Parents and Teachers, Mrs. Louiss S.
Schools Motion Picture Committee, Mrs. Marie Hamilton, Director.

Protestant Motion Picture Council, Mrs. J
o

Nat'l MP. Chairman;
Sub

Walker, National Motion Picture Ch.;

January 1, 1959

Gaimard, Pv. Ch,
Mrs. Lillio S. Mayer, Mrs. Louis Alexander,

Co-Chairmen.
Comm. of the Audio-Visual Comm.; Mrs. J. L. Speicher, Co-Ch.

. Michael J. Covello, Represeniative.
e avalution, Moe H'Zr%en G. Nash, Nat'l MP. Ch.; Mrs. J. W. R. Cooper, Pv. Ch.
hairman.
s, Natl M.P. Ch; Mrs. Julion S. Colyer, Pv. Ch.
3 M,

. Harold McGowan, Preview Chairman.
Mrs, W, 1. Doncld, CoChoirman

ohn W. Bradbury,
Visual Aids; laite H. Chairman.

. Craimman
Oy, Touis L. Bucklin, Pv. Editor.

A—Adults. Over 18 years A(T)—Adults. Matter of Taste MYP—Mature Young People YP—Young People. Over 12 years F—Family. All Ages

CPR—Children’s Programs Recommended (8-12 years)
* A star indicates an outstanding picture of its type
Ratings represent suggested cudience

CPA—Children’s Program's Acceptable (8-12 years)

FR—Family Recommended Note: No feature-length picture is advised for children under 8

rather than

ANNA LUCASTA (UA)
Director: Arnold Laven. Photography: Luciea Ballard.
ource: Screeaplay by Philip Yordan, Based on the play
53 ‘ordan. ng. Players: EARTHA KITT, SAMMY DAVIS, JR., Rex
Ingram, Henry Scott, Frederick O'Neal. 106
ESTIMATES AGREE:

Philip Yordan has made his own screen adaptation of his
success}l)xl play about conflicts in 2 Negro family, retaining most
of the form of his original version. Anna’s old father, who has
driven her out of their respectable home, is forced by scheming
relatives to bring her back from her waterfront life, hoping
that she may captute the son of an old friend, a(moneyed
young man who is ignorant of her past and is looking for a
wife. Most of the action takes place in a dingy San Diego
saloon which has become her headquarters and the Lucasta
home in Los Angeles, where Anna’s brother runs a junlf and
antique shop and where the family bickers, loves, talks inces-
santly and scrounges for a living. Their main problem besides
Anna is the elderly man (Rex Ingram) whose irrational vio-
lence — a combination of love, ranting religion and alcoholism
— triggers all of his wayward daughter’s troubles. Motives are
as mixed and as murky as in life; moods swing wildly from
gaiety to rage and despair in a plot that is not as believable as
the individuals involved in it. Eartha Kitt as Anna gives a
tough, moving performance and Sammy Davis, Jr. makes a
vivid personality of a loose-living, jazzed-up sailor who wants
her without marrying her. The rest of the all-Negro cast is
forceful in minor character roles. A

% THE BUCCANEER (Para)
VistaVision; Technicolor

min.

oyal Griggs.
24 Boreatce
ing Players:

in.

Mosk. o the book “Lafite y Ly ing.
B a 125 mi

YuL BRYNNER, CLAIRE BLOOM, Charles Boyer, Charlton Heston.
ESTIMATES AGREE WITH TWO EXCEPTIONS:

Little known aspects of great historical events often make
good entertainment, and this romantic version of the part
played by pirate Jean Lafitte in the Battle of New Orleans dur-
ing the War of 1812, turns out particularly well. Lafitte’s love
for the daughter of Louisiana’s governor prompts him to think
of giving up his pirate empire to become a respectable American.
When New Orleans is endangered by a strong British attack,
he comes to the rescue of hard-pressed General Andrew Jack-
son with men and bullets, and helps to save the city. The battle,
naturally the film's high spot, is splendidly re-created. British

i in unbroken ranks hing through the morning
mist, their bagpipes skirling, their glowing red coats making
them sure targets, are in dramatic contrast to the disorderly
American troops — the pirates, Indians, local civilians, trap-
pers, and a handful of soldiers, shooting from whatever vantage
points seem best behind their cotton-bale barricade. The
photography here is outstanding. Much is made, too, of the
pirate’s stronghoid, of the governor's mansion and the New
Orleans street scenes, with a wealth of detail in the handsome
costumes and settings that is in keeping with the spectacular
character of the picture. At the forefront of the big cast, Yul
Brynner has the dash and authority of a pirate chief, in no way
weakened by his concern with love and honor. Chatles Boyer
is picturesque as his lieutenant, and Charlton Heston towers
as Andrew Jackson, a fearless and resourceful leader. In a film
romanticized in the large scale De Mille manner, historical
accuracy becomes secondary to the color and excitement of
historical drama. HE

AJC, SMPC withhold star rating.

THE HOT ANGEL (Para)
Producer: Stanley M. Kallis. Director: Joe Parker. Photography: Karl Struss.
usic: Robert Drasnin. Source: Screenplay by Stanley M. Kallis. Leading Players:
JACKIE LOUGHERY, EDWARD KEMMER, Mason Alan Dinehart. 78 min.
ESTIMATES AGREE:

An ex-Korean War ace hired to prospect for uranium in the
Grand Canyon is threatened with harm from an unknown
claim-jumper who has a small band of juvenile delinquents
working with him. Reforming one of these lads and trapping
the claim-jumper are accomplished after some dare-devil motor-
cycle racing and lengthy stunt flying. The climax that brings
all this about involves a flight in a plane the young hoodlums
have sabotaged and the radio-directed rescue of a youthful
pilot from the floor of the Canyon. A group of young new-
comers is largely in evidence in the cast of the contrived little
melodrama. A-YP

v THE INN OF THE 6TH HAPPINESS (Fox)
CinemaScope; DeLuxe Color
Producer: Buddy Adler, Director: Mark Robson. Photography: g,
Musics, Malcolm Armold. Source: Screenplay by Tsobel Leanast, Based on. the
ook “The Small Woman' by Alan Burgess. Leading Players: INGRID BERGMAN,
CuRt JURGENS, Robert Donat. 158 min.
ESTIMATES AGREE WITH THREE EXCEPTIONS:

Although the extraordinary experiences of ‘““The Small
‘Woman,” Gladys Aylward, have been somewhat fictionalized,
this is an eloquent and moving film. As in her real life, she is
here a young English servant, whose call to go to China and
serve God through her fellow men carries her unswervingly on
an impossible journey across Europe and Siberia. In an isolated
northern Chinese village through which the mule trains pass,
she and an elderly woman missionary run an inn for the mule-
teers, hoping that they will carry away the Gospel, after they
have been comforted by good food and lodging, and stories of
a babe born in Bethlehem. Gradually through her devoted ser-
vice to the villagers, she wins their trust, and in the widespread
influence of the name they give her—the one who loves
people — she overcomes age-old antagonisms, and even quells
a violent prison riot. Finally, after a Japanese bombing has
destroyed her village, she leads a great band of starving little
orphans through enemy-held mountains to safety. The absorb-
ing panorama is crowded with colorful characters — from her
stuffy London admirers to the bandit chief and the convict who
become her firm allies, and the Eurasian colonel in the Chinese
army (Curt Jurgens) who brings her romance. The most ap-
pealing of them is the local worldly-wise, very oriental man-
darin, whose farewell gift to his beloved friend when war
separates them forever, is the adoption of her religion. Robert
Donat plays the official with elegance and sensitivity, and this
final scene in his last role becomes infinitely touching. Ingrid
Bergman proves again what a gifted actress she is. Production
values throughout the big film are superior, with a delightful
feeling for the quality of individual scenes, whether it is the
girl riding her shaggy pony in the wild mountains, or the cere-
mony of a dinner in the mandarin’s palace. This is a film filled
with riches — deep humor and sentiment, the fascination of far

F. A. You

places, the goodness of simple people, the exciting example of
a full life that has found its happiness in helping others.  *F
DAR, FMC, PMPC withhold star rating from this picture.

LONELYHEARTS (UA)
Dore Schary. Director: Vincent J. Donchue, Photogtaphy:
nrad Salinger. Source: Screcapliy by Dore Schary, Base
Lonelyhearts'" by Nathanael West and the pl oward_Teichmana.
ading Players: MONT
Maureen Stapleton.
ESTIMATES AGREE:
In a conflict between the attitudes of an idealist and a cynic
towards life, neither wins, but each influences the other. A
disillusioned newspaper publisher assigns his Lonelyhearts
column to an unworldly, fledgling rcéuorter, maliciously sure
that it will crack the younger man's faith in the integrity of
human nature. Tortured by the misery in the letters and goaded
by the publisher to prove that any one of these unfortunates is
not a faker, the reporter puts himself in a position that proves
cruelly painful to all concerned. Montgomery Clift is ideally
cast as the wide-eyed young crusader whose unhappy childhood
has left him over-sensitive to the real and Zmaginedpproblems of
the human race. Robert Ryan makes a dark figure of the sadis-
tically destructive publisher, who cannot forgive his wife for a
long ago betrayal, and who gets a bitter satisfaction out of the
drunkenness, adultery and violence around him, that confirms
his idea of mankind. The writing throughout is witty, adult,
and thoughtful to a point where it sounds occasionally like
something better read than heard. Maureen Stapleton, as self-
pitying, unfaithful wife, stands out in an excellent cast. In its
study of the opposing values of a faith in the corruption or the
decency of humanity, the film is sometimes uncomfortable, but
it is always telling. A

A NICE LITTLE BANK THAT
SHOULD BE ROBBED (Fox)
CinemaScope

Producer: Anthony Muto. Director: Arthur Lubin. Photography: Leo Tover.
Source: Sceeenplay by Sydacy Boehm. Based on an article by Evan Wylie. Leading
Blayers: Tout. EwalL, Mickey Roonpy, Dina Merrill, Mickey Shaughinessys
Madge Kennedy. 89 min.
ESTIMATES AGREE:

Soft-hearted garage owner Tom Ewell stages two plain little
bank robberies, in order to help out Mickey Rooney, one of his
no-good cronies, with the thought that he'll pay back the money
when things get better. Mickey's plan to buy a race horse and
accrue huge winnings seems feasible enough to accomplish this,
but somehow the project misfires. Although haphazardly
plotted, the farce has amusing lines and situations. The three
very competent comedians who are involved in this — naive
Tom Ewell, friend of man and beast, ambitious, free-loading
Mickey Rooney and Runyonesque bookie Mickey Shaughnessy
— work hard to make it fonny. A-YP

s NINE LIVES (de Rochemont)
Producerz Nord Films. Director: Are Skouen. Photography: Ragnar Sotensen.
Music;, Guonee Sonstevold. Soutces Screenplay by Arae Skouen. Based ‘on the
Fianiy MoAN, Alf Malland, ). Holstyemmen. "8 | 7erss Jack Eyegismany
ESTIMATES AGREE WITH THREE EXCEPTIONS:

This record of Norwegian hero Jan Baalsrud’s escape from
the Nazis in occupied Norway during World War II is an ac-
count of incredible human endurance. A member of a resistance
group stationed in England, he is the only survivor of a com-
mando raid on a munitions ship in a northern fjord, and makes
his escape through arctic Norway across the towering Lyngen
Alps to neutral Sweden. His own superhuman daring and hardi-
hood carry him part way, but snowblinded and lamed while still
far from safety, he becomes utterly dependent on a handful of
his countrymen in the isolated hamlets along his terrible journey.
The humble courage and goodness of these people who chance
Nazi execution to save the patriot is as inspiring as it is thrill-
ing. The simple story of human gallantry and of an extra-
ordinary will to survive is as real as ice and snow, cold and
death can be. English subtitles and occasional narration trans-
late the dialogue of a good Norwegian cast. The film-makers
have used the same terrain covered in the escape in 1943, snow-
bound fjords, mountains and forests that have an awesome

beauty. *A-YP
AAUW, EMPC, GFWC withhold star rating.

% TOM THUMB (MGM)
i (MetroColor)
ST B o Rl Mtotonl Tam Borat, G P,
nard Miles, Teiry-Thormas, Peter Seacn, "> - PLN: JUNE R
ESTIMATES AGREE:

Audiences of all ages will be made hay by this deli
telling of the old fairy tale. The Queen o};}zge lzorest gi;ftl;tfﬁtla
wish of an honest woodcutter and his wife for a child and sends
them a thumb-sized boy, just big enough to sit in your hand, or
ride in a donkey’s ear or use a button for a plate. However, tom
is as stu_rdy_and brave as any other boy, from the moment his
srpall voice is heard at the door of the woodcutter’s hut, through
his adventures at the village fair and in the Black Swamp, his
innocent involvement in a robbery of which his good parents
are accused, and his capture of the two bad men who really
took the gold. There is a not too romantic romance between the
beautiful fairy Forest Queen and tom's friend the second wood-
wind in the village band, but it appears only often enough to
give little people who aren’t especially interested in that sort
of thing a chance to relax. Engaging Russ Tamblyn, as the tiny
?ero, does some exciting acrobatic dancing among his other
eats, :_caclnpg its liveliest when his toys come alive to romp
Lvnth him. His neighbors are all pleasant folk, and even the rob-
asri naere Gcomxcs, w}wse slapstick villainy shouldn’t frighten

lay.ers.angorg_e Pal’s wonderfully clever combination of live
ph yt d animated Ppuppets, and his use of the magic of trick
Ef, otography achieves triumphs of make-believe, ‘Wonder, color,
tﬁﬁ}n?flimrl::lsshg?g char_rfning imaginative detail make “tom

iday gift, a iti
become dear to pcop]e”e%erir\vlie:: it ot ﬂ"*al"f

John Alton.

Producer:
1o “ro on_the novel

oy by
Gonsry CuirT, Ropsar RYAN, Myra Loy, Doloses Ha
mi

ADVANCE RATINGS ON
FORTHCOMING PICTURES
%{rg' LoArg frEAR (Col) A-YP
E LAST BLITZKRIEG (Col) -YP
THE REMARKABLE MR. PENNYPACKER (Fox) ASYD
SENIOR PROM (Col) A-YP
STEP DOWN TO TERROR (U-I)
THE TWO-HEADED SPY (Col)

Address all c to: Joint E:

of Current E

Films, 28 West 44th St., New York 36, N. Y.
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INDEX-JULY 1, 1958 THROUGH DECEMBER 15, 1958

Latter

Title Audience

ANDY HARDY COMES HOME (MGM)
APACHE TERRITORY (Col)
APPOINTMENT WITH A SHADOW

(U-) CinemaScope
AS YOUNG AS WE ARE (Para)
BADLANDERS, THE (MGM) : A
**%BARBARIAN AND THE GEISHA, THE
(Fox) CinemaScope
*BELL, BOOK AND CANDLE (Col)
BIG COUNTRY, THE (UA) CinemaScope
BLOB, THE (Para)
BLOOD OF THE VAMPIRE (U-I)
BRAVADOS, THE (Fox) CinemaScope
BUCHANAN RIDES ALONE (Col)
CAMP ON BLOOD ISLAND, THE
(Col) MegaScope
**%CAT ON A HOT TIN ROOF (MGM)
CERTAIN SMILE, A (Fox) CinemaScope
CHINA DOLL (UA)
COLOSSUS OF NEW YORK (Para)
COP HATER (UA) c
*DAMN YANKEES (WB)
DECKS RAN RED, THE (MGM)
*DEFIANT ONES, THE (UA)
DESERT HELL (Fox)
DUNKIRK (MGM)
EDGE OF FURY (UA)
ENCHANTED ISLAND (WB)
FIEND THAT WALKED THE WEST, THE
(Fox) CinemaScope
FIEND WITHOUT A FACE, THE (MGM)
FLAMING FRONTIER (Fox) RegalScope -
FLY, THE (Fox) CinemaScope
FROM THE EARTH TO THE MOON (WB)
FRONTIER GUN (Fox) RegalScope .
GEISHA BOY (Para) VistaVision
GHOST OF THE CHINA SEA (Col)
GIDEON OF SCOTLAND YARD (Col)
GOD'S LITTLE ACRE (UA)
GUNMAN'S WALK (Col) CinemaScope
GUN RUNNERS, THE (UA) .
HARRY BLACK AND THE TIGER
(Fox) CinemaScope . ...
HAUNTED STRANGLER, THE (MGM)
HIGH SCHOOL CONFIDENTIAL
(MGM) CinemaScope .-
HOME BEFORE DARK (WB) -
HORROR OF DRACULA (U-)
HORSE'S MOUTH, THE (UA)
HOT SPELL (Para) :
HOUSEBOAT (Para) VistaVision
HUNTERS, THE (Fox)
1 BURY THE LIVING (UA)
I MARRIED A MONSTER FROM
OUTER SPACE (Para)
I MARRIED A WOMAN (U-) - A-YP
I WANT TO LIVE! (UA) A
IMITATION GENERAL (MGM) CinemaScope .. A-YP
IN LOVE AND WAR (Fox) CinemaScope . . ... A-MYP
INDISCREET (WB) A
ISLAND WOMEN (UA) oo A
sKEY, THE (Col) CinemaScope A
KILL HER GENTLY (Col) <o A-MYP
KING CREOLE (Para) VistaVision A
*KINGS GO FORTH (UA) A-MYP
LA PARISIENNE (UA) . A

**%LAST HURRAH, THE (Col) A-YP
LAST OF THE FAST GUNS (U-D) Cmemascope A-YP
LAW AND JAKE WADE, THE

(MGM) CinemaScope A

A-YP

A-YP

* A minority accorded a star rating to this picture.

“D* denotes a difference of opinion as to qudience classification.

Title

LIFE BEGINS AT 17 (Col)

LITTLEST HOBO, THE (AA)

LONE RANGER AND THE LOST CITY

OF GOLD, THE (UA)

MAN INSIDE, THE (Col) CinemaScope

MARDI GRAS (Fox) CinemaScope

*MATCHMAKER, THE (Para) VistaVision
1 "*ME AND THE COLONEL (Col)

MONSTER ON THE CAMPUS (U-I)

Audience

A-MYP
F

A-YP
A-YP

F

A-YP
AYP
A-MYP

MONEY, WOMEN AND GUNS (U-I) CinemaScope. .F

MURDER REPORTED (Col)

NAKED AND THE DEAD, THE (WB)
NAKED EARTH, THE (Fox)

*NO TIME FOR SERGEANTS (WB)
OLD MAN AND THE SEA, THE (WB)

Nov. 15
July 15
Sept. 1

July 1
Oct. 15
Sept. 1
Oct. 1
Tuly 15
Nov. 1
Nov. 1 **%RELUCTANT DEBUTANTE, THE
Oct. 15 (MGM) CinemaScope .

Sept. 15
Aug. 1
Oct. 1
Aug. 1
Dec. 15

ONIONHEAD (WB) 3§
PARTY CRASHERS, THE (Para)
PARTY GIRL (MGM) CinemaScope

REVENGE OF FRANKENSTEIN (Col)

RIDE A CROOKED TRAIL
(U-1) CinemaScope

ROCK-A-BYE BABY (Para) VistaVision

ROOTS OF HEAVEN, THE
(Fox) CinemaScope

B MURDER (Fox) CinemaScope

Sept. 1 SAGA OF HEMP BROWN, THE

Aug. 1 (U-]) CinemaScope

Nov. 15 **%SEPARATE TABLES (UA)

Nov. 15 SHE PLAYED WITH FIRE (Col)

Dec. 15 SHOWDOWN AT BOOT HILL (Fox)

Sept. 1S 7TH VOYAGE OF SINBAD, THE (Col)

Aug.15  SIERRA BARON (Fox) CinemaScope

July 15 SILENT ENEMY, THE (U-I)

Aug. 1 SNORKEL, THE (Col)

Nov. 1  SNOWFIRE (AA)

KSOUTH SEAS ADVENTURE (Ginerame)
SPACE CHILDREN, THE (Para)
SPACE MASTER X7 (Fox)

TANK FORCE (Col) CinemaScope
TARAWA BEACHHEAD (Col)
TARZAN'S FIGHT FOR LIFE (MGM)
THE THING THAT COULDN'T DIE (U-I)
TORPEDO RUN (MGM) CinemaScope

Sept. 1
July 15

Ost. L
July 15

July 1
Nov. 15
July 1
Dec. 1
Aug. 15
Oct. 15
Sept. 15
Sept. 1

TWILIGHT FOR THE GODS (U-)
VIKINGS, THE (UA)
VILLA| (Fox) CinemaScope

VOICE IN THE MIRROR (U-I) CmemcScope

Oct. 15
Tuly 1
Nov. 15
Aug. 1
Dec. 1
Aug. 1
July 1
Tuly 15
Oct. 15
July 1

‘WHEN HELL BROKE LOOSE (Para)
S WHITE WILDERNESS (Buena Vista)

WHOLE TRUTH, THE (Col)

‘WILD HERITAGE (U-I) CinemaScope

'WIND ACROSS THE EVERGLADES (WB)

‘WINK OF AN EYE (UA)
WOLF DOG (Fox) RegalScope

ONCE UPON A HORSE (U-I) CinemaScope

A-YP
A
A-MYP
F;

A-YP
A-YP
A-MYP
A-MYP
A

PERFECT FURLOUGH, THE (U-I) CinemaScope A
RAW WIND IN EDEN (U-I) CinemaScope

A-MYP

A-YP

RESTLESS YEARS, THE (U-I) CmenuSccpe A-MYP

A-YP

A-YP

A

A-YP
A-YP

F(D)

A-YP

F
A-MYP(D)
F

F

A-YP

TUNNEL OF LOVE, THE (MGM) CinemaScope A

A-MYP
A-YP
A-MYP
A-MYP
A-YP

FILMS FOR CHILDREN'S PROGRAMS

Aug. 1
Aug. 15
Nov. 1
Aug. 1  THE LITTLEST HOBO (AA)
tom thumb (MGM)

July 1 WHITE WILDERNESS (Buena-Vista)

** A minority withheld a star rating from this picture.

CPR — Recommended
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Joint Estimates Of Current Entertainment Films

December 15, 1958

AAUW American Association of University Women, N. Y. State, Mrs. Alfonso Gaimari, Pv.
AJC

ALA
CFLC
DAR
FMC
FMPC
GFWC
NCW.
PMPC

hildre
National Society D of the

General Federation of Women's Clubs, Mrs. Charlotte Baruth, Nat’
National Council of Women of the U.S.A., i i

rican Library Association, Miss Marilla Waite Freeman, Ch., M.P.

Protestant Motion Picture Council, Mrs. Jesse Bader, Nat'l Chairman; Mrs.

Ch.
American Jewish Committee, Mrs. Herbert Langner, Nat'l M.P. Chairman; Mrs. Lillie S. Mayer, Mrs. Louis Alexander, Co-Chairmen.

Sub Comm. of the Audio-Visual Comm.; Mrs. J. L. Speicher, Co-Ch.

en’s Film Library Committee, Mrs. Michael J. Covello, Representative.
ion, Mrs. Herbert G. Nash, Nat'l M.P. Ch.; Mrs. J. W. R. Cooper, Pv. Ch.
National Federation of Music Clubs, Sigmund Spaeth, Nat'l M.P. Chairman.
Federation of Motion Picture Councils, Inc., Mrs. Dean Gray Edwards, Nat' .
1 M.P. Ch.; Mrs. Harold McGowan, Preview Chairman.
Miss Maxine Harrison, Nat'l M.P. Ch.; Mrs. W. J. Donald, Co-Chairman

1 M.P. Ch.; Mrs. Julian S. Colyer, Pv. Ch

John W. Bradbury, Pv. Chairman

nited Church Women, Mrs, Henry H. Ragatz, Chairman, Films and Visual Aids; Mrs. Claire H. Brewer, Vice Chairm

PTA
SMPC Schools Motion Picture Committee, Mrs. Marie Hamilton, Director.

Un an. A
(NCPT) National Congréss of Parents and Teachers, Mrs. Louise S. Walker, National Motion Picture Ch.; Mrs. Louls L. Bucklin, Pv. Editor.

A—Adults. Over 18 years A(T)—Adulis. Matter of Taste MYP—Mature Young People YP—Young People. Over 12 years F—Family. All Ages

CPR—Children’s Programs Recommended (8-12 years)

* A star indicates an outstanding picture of its type
Ratings

CPA—Children's Program's Acceptable (8-12 years)

FR—Family Recommended Note: No feature-length picture is advised for children under 8

rather than

ENCHANTED ISLAND (WB)
Technicolor
Producer: Benedict Bogeaus, Director: Allan Dwan. Photography: George Stahl.
Music: Paul LaVista. Source: Screenplay by James Leicester and Harold Jacob
Smith, Based on the novel *“Type="" by Herman Melville. Leading Players: DANA
ANDREWS, JANE POWELL, Don Dubbins, Arthur Ficlds, Ted DeCorsia. 94 min
ESTIMATES AGREE:

The film version of Herman Melville's first book ““Typee”
is faithful in many ways to the original, although plot and
characters have been shifted somewhat. In the 1840’s, two
sailors desert a whaling ship when it puts into a South Pacific
island for provisions, and stagger half-starved through the
jungle into a village of the supposedly cannibalistic Typees.
The slow-moving story is concerned wth the seamen’s life
among these people, a gentle existence for the most part, but so
filled with taboos that they are virtually prisoners. There is
considerable use of Melville’s dialogue, and the performances
seem to conform to its mannered style. The best of the film
lies in the island settings, the sea and the lush jungle, the
colorful Typee life and tribal rituals. A-YP

GEISHA BOY (Para)
VistaVision; Technicolor
Producer: Jerry Lewis. Director: Frank Tashlin. Photography: Haskell Boges.
Music: Walter Scharf. Source: Screenplay by Frank Tashlin from a story by Rud:
Makoul, Leading Players: JERey. LEwis, Marts McDONALD, Nabu McGarthy,
Robert Hirano. 95 min,
ESTIMATES AGREE WITH ONE EXCEPTION:

Jerry Lewis carries his antics to Japan, as a fumbling magician
touring the Orient with a USO unit because he can’t get a
job state-side. He and his assistant Harry, a talented but will-
ful white rabbit, get into one hilarious mess after another, with
the star of the troupe (Marie McDonald), with a gigantic base-
ball player and with army brass and regulations. Though re-
jected as a performer even in the Korean foxholes, he wins love
and appreciation from a pretty Japanese girl and her orphaned
six year old nephew, who whole-heartedly adopts Jerry as his
father and becomes his shadow. The child, played by Robert
Hirano, is thoroughly endearing, and the relationship between
him and his hero is pleasantly touching as well as amusing.
Except for a couple of episodes involving a somewhat unclad
Miss McDonald, this is innocent merriment that occasionally
hits some wonderfully lunatic peaks. Jerry Lewis sticks closely
to the mannerisms that have made him popular, and his fans
will find him in good form. The Japanese settings have their
usual picturesque interest.

PTA rates this

F
A-MYP

MARDI GRAS (Fox)
CinemaScope; DeLuxe Color
Producer: Jerry Wald. Director: Edmund Goulding. Photography: Wilfrid M.
Ciine. Music: Lionel Newman, Source: Screenplay by Winston Miller and Hal
Kanter. Based on a story by Curtis Harrington. Leading Players: PAT BOONE,
CHRISTINE CARERE, Tommy Sands, Sheree North, Gary Crosby. 107 min.
ESTIMATES AGREE:

This musical gets off to a rousing start at Virginia Military
Institute, where cadet Pat Boone wins a raffle that will get him
to the Mardi Gras with enough spending money to entertain
the screen star who is its queen. The meeting in New Orleans
is a whirl of misunderstandings and mistaken identities that
fits right into the Mardi Gras revelry — masked roistering
crowds, parades, floats and parties. Discipline and drills at the
Institute show up in orderly contrast, even to the graduation
ball, where the story of young love reaches a happy ending. Pat
Boone, as the lucky cadet, has frequent chances to sing about
love and the blues in his wholesome, boyish way. The pretty
French film star of the script is winsomely played by pretty
French film star Christine Carere. Pat's V.M.I. roommates —
Tommy Sands, Gary Crosby, Dick Sargent — win charmers
of their own at the Mardi Gras, and otherwise occupy their
time in wise-cracking and putting over songs about Texas,
college life and loyalty. Any resemblance to reality in the
escapist fun is frankly coincidental, and every wish comes true
with fairy tale neatness. 3

MONSTER ON THE CAMPUS (U-I)
Producer: Joseph Gershenson. Director: Jack Arnold : s
Metty. Source: Screenplay by David Duncan. Leading Plapocr gunhy: Russell
JoaNNA MOORE, Judson Pratt, Nancy Walters, Troy Donobue, i

ESTIMATES AGREE:

A popular professor in a college science department pre-
pares for laboratory research on a newly-acquired coelacanth, a
species of prehistoric fish that has resisted evolution, Contéct
with the creature, which has been preserved with gamma rays
causes bo@h‘mcn and beasts to revert temporarily to their

age primitive forms, and the friendly pfofessof comes to

that he’s leading two lives, in one of which he js a
terrifying killer. This routine addition to the mounting list of
horror fi ms rouses a fair degree of suspense with itshscfencc
fiction version of "Dr. Jekyll and M. Hyde.” Arthur Franz is
capable as the unfortunate teacher, and the re

is made up mostly of the young people on the campus.

st of the cast
A-MYP

% SEPARATE TABLES (UA)
Producer: Harold Hecht. Director: Delbert Mann. Photography: Charles Lang,
r. Music: David Raksin. Source: Screenploy by Terence Rattigan and John Gay.
{Zascd on the play by Tereace Rattigan. {uding Players: BURT LANCASTER, RITA
HaYworTH, David Niven, Deborah Kerr, Wendy Hiller, 98 min.
ESTIMATES AGREE WITH TWO EXCEPTIONS:

Terence Rattigan has interwoven his two successful one act
plays into a single effective film drama, retaining his original
setfing and characters. During the “off” winter season, a small
English seaside hotel offers a drearily genteel refuge for a
group of people who are hiding from the realities of life. They
are as isolated from each other as the separate tables in the
chilly dining room. Between dusk of one day and breakfast of
the next, two very different couples among them run headlong
into the sort of crises they have been trying to avoid: hard-
drinking American writer Burt Lancaster and his divorced
wife Rita Hayworth, an aging beauty; neurotic, mother-domi-
nated Deborah Kerr and a bogus major, Dayvid Niven. Their
moment of desperation draws out a merciful understanding
from most of the others, played expertly by a fine English cast.
These lonely individuals, caught up in a fear of their inade-
quacy, are revealed largely through Mr. Rattigan’s brilliant
dialogue. The absorbing study of their tensions and their reac-
tions to each other is shot through with the humor of human
weakness as well as its pathos. Thoroughly adult in theme and
interpretation, the film treats delicate material with courage
and good taste, and grants a dignity to these people who have
lost the battle but have come to win some small share of the

eace. BA

DAR, PMPC withhold star rating.

THE 7TH VOYAGE OF SINBAD (Col)
Technicolor
Producer: Charles Schncer. Director: Nathan Juran.
Cooper. Soutce: Screenplay by Kenacth Kolb, Leading Players: Kanwin
KATHRYN GRANT, Richard Eyer, Torin Thatcher, Alec Mango.
ESTIMATES AGREE WITH THREE EXCEPTIONS:

This fairy tale draws on many other sources besides the
Arabian Nights for its constant action. Sinbad the sailor is
now a prince, whose beautiful princess has been reduced to
finger length by a wicked magician. To restore her to her
normal size, Sinbad becomes embroiled in death-defying adven-
tures with a man-eating Cyclops, a fire-breathing dragon, a
giant two-headed Roc, a skeleton swordsman and other fear-
some creatures. And if things seem about to quiet down for a
moment, there’s always the evil magician on hand with a bit of
destructive deviltry. Against these dangers, Sinbad’s chief wea-
pon is a magic lamp, whose boy genie is fairly helpful though
there are times of stress when it does seem as if he could do
more. Trick photography, vivid color, huge, horrible puppet
monsters and sustained uproar ensure never a dull moment in
the fantastic adventures. Sinbad as Kerwin Mathews presents
him is handsome, stalwart and fearless, and Kathryn Grant
as his tiny princess gives him aid and encouragement out of
all proportion to her size. F

AJC,DAR, PTA rate this picture A-YP because of its fright-
ening aspects.

THE SILENT ENEMY (U-I)
Producer: Jimmy Woolf. Director: William Fairchild. Photography: Otto Heller.
Music: William Alwyn. Source: Screenplay by William Fairchild. Based on the
book “'Commander Crabb” by Marshall Pugh. Leading Players: LAURENCE

HArvEY, DAWN AppaMs, John Clement, Michael Craig, Gianna Maria Canale.
92 min.

Photogmphﬁ T\‘\‘/rnl\b;c
ATHEWS,
89 min.

ESTIMATES AGREE:

In 1941 the Royal Navy gives famous British frogman Lionel
Crabb the job of tracking down the mysterious enemy action
that is destroying Allied transports in Gibraltar. With the team
of frogmen he has organized he finds the hidden Spanish base
of a fleet of Italian ‘chariots,” torpedo-like underwater vessels
ridden by two men in bombing raids on ships anchored in the
Straits. Crabb’s mission of discovery and destruction is accom-
plished with a high degree of suspense, intensified by the ex-
treme intelligence and bravery of the enemy. Much of the
action is under water, and the shots of the strange submarine
war are outstanding. Filmed on location in Gibraltar and Malta
\vxtl} an excellent British and Italian cast, the picture has a
semi-documentary flavor befitting an account of actual exploits
(r)nf a; alcmog; legeleniar); man. Laurence Harvey plays Com-

ander Crabb with the dash i v
S and/danng that must have charac-

ADVANCE RATINGS ON
FORTHCOMING PICTURES

CITY OF FEAR (Col)

FORBIDDEN ISLAND (Col)

THE LAST BLITZKREIG (Col)

MURDER BY CONTRACT (Col)

A NICE LITTLE BANK

THAT SHOULD BE ROBBED (Fox)
PATHER PANCHALI (Harrison)

A-YP
A-MYP
A-YP
A

A-YP
*A-YP

SENIOR PROM (Col) A-YP

Address all communications to:

Joint Estimates of Current Entertainment Films,
3

28 West 44th St., New York 36, N. Y.
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® WE'VE known Billy Wilder for 20
of the 22 or 23 years he's been in
Hollywood, and, whether a good or bad
picture (and he's had both); with
tough or happy times, he's always had
as much enthusiasm for picture-mak-
ing as anyone we have known.

Wilder started as a writer here,
when he couldn’t even speak English,
but his enthusiasm either in French or

erman, was translated into scripts in

English the studios bought. After a

quick mastering of our language, he

landed over at Paramount and the long

tion with Charlie Brackett

hd resulted, probably, in more

good pictures by two fellows working

together than have been turned out by
any other duo.

There has been a lot of whooping
and praise for Billy’s latest, ‘‘Some
Like It Hot,”” and we'll bet, if you ask
him, that this was the toughest assign-
ment he ever accomplished. First, be-
cause it's a comedy, coming at a time
in the industry when most everyone
connected with the creation of pictures
thinks comedy is a dirty word. Sec-
ondly, he had all those delays with
Marilyn Monroe, and when she did get
to the studio, shooting was slow, what
with her dragging all that heft around.
Plus a lot of other things to augment
the worry of any director on any pic-
ture. But Wilder came through and
brought the whole package through
with him and we join the others in the
belief that it will make plenty of
dough.

If you thumb back over the years
and note the directorial accomplish-
ments of Billy Wilder (which must
include a lot of his writing), you’ll
come up with “Ninotchka,” which is
still playing throughout the world and
giving audiences more laughs now than
when it was originally made. You’ll
find ‘““The Lost Weekend,”” which
made a star for Paramount and brought
in plenty of dough. Then ‘‘Stalag 17,”
2 o) the Afternoon,” ‘‘Sunset
Blvd Witness for the Prosecution’’
and 15 or 20 other solid hits with little
regard whether they were comedies,
dramas, farce or tragedy. It makes no
difference to a director of the calibre
of Wilder, because he IS a di
with a knowledge of writing that any
writer would be happy to sit in and
work with on the creation of a good
picture. Long may he last.

rector

Hollywood, Calif., Wednesday, March 11, 1959

STREAMLINING DISTRIB'N

Eliminating Districi Mgrs.,
Giving Branches Aufonomy;

No Effectf On

Production

New York.—Twentieth-Fox will reorganize its distribution completely to
meet changing conditions in the industry, Alex Harrison, general sales manager,
disclosed yesterday. All field supervision will be eliminated, with district man-

N.Y. Publicists Turn

Heat On WB, 20th
Indie Producers

New York.—The Screen Publicists
Cuild of N.Y. has warned four inde-
pendent producers, whose pictures will
be opening here within the next month,
that the ‘‘uncompromising attitude’’ of
Warner Bros. and 20th-Fox manage-
ments in current contract negotiations
“‘may force the guild to act against
local premiere engagements,” the
union announced yesterday.

Producers and their pictures, noti-

(Continued on Page 4)

Mature’s Pic May
‘Escape’ UA, Too

United Artists may not finance and
release Victor Mature’s indie company
production of ‘‘Escape From Anderson-
ville,”” after all. It appears a budget
snarl has developed.

Originally the deal drawn up by UA

(Continued on Page 4)

U-1 Plant Manager
E. P. (Bud) Ward Resigns

Emmett P. (Bud) Ward has re-
signed as U-| plant manager, post he
held for six years and recently oc-
cupied for Revue after MCA’s pur-
chase of the studio. Prior to becoming
U-1 plant manager, Ward was in
charge of labor relations at Universal
for 10 years and had been with the
company altogether for 25 years.

agers to be reassigned as branch man-
agers, who will be given local autonomy
subject to directives from the general
sales manager. Approval from the home
office will be required only under spe-
cial conditions.

Spyros Skouras, 20th president, has
decided to put this policy into opera-
tion throughout the world, Harrison
revealed, Effect will be to invest in
each manager the authority to repre-
sent the company as he sees fit.

‘“These changes in distribution pol-
icy will not in any way affect our pro-
duction policy,” Harrison stated, ‘‘We

(Continued on Page 10)

Jos. Lewis ‘Fat’ Director

Joseph Lewis has been signed by
producer E. |. Rosenberg to direct
Screen Gems' hour-long pilot for its
‘“The Fat Man'' series for ABC-TV
fall sales. The pilot rolls Monday at
Screen Cems.

Disney Cancels ‘Gold’

Walt Disney yesterday cancelled
plans to film ‘Gold,”" following various
production problems which popped up.
Film was to have rolled March 23,
Harry Keller directing and James Pratt
producing. Announced to topline
“Gold" had been Robert Loggia, Tom
Tryon and Guy Williams, a trio of Dis-
ney TV pactees.

UA Sues Postoffice
For Refusing To OK
Naked Ads for Mails

Washington.—United Artists yest-
erday brought suit against the U.S.
Post Office over the mailing of repro-
ductions of Francisco Goya's nude
masterpiece, ‘‘'The Naked Maja.”" The
painting is the subject of the affidavit,
filed in the U.S. District Court here by
UA v-p Max E. Youngstein, averring
that the decision of a N.Y. postal
official that the painting ‘“‘would not
meet the statutory requirements of
mailability’" has literally crippled the
ad campaign being mounted for UA's

(Continued on Page 10)

Live Web TV Shows From H wood

Hit Alltime Low; Only Nine Left

Hollywood is currently suffering its severest cutback of network live origi-
nations in its 10-year web TV history. Where last fall's live originations num-
bered 17 primetime shows, axings and switches since the first of the year will

see a total of only nine primetime origi-
nations here by all three webs as early
as mid-May.

Of the nine survivors, CBS' Jack
Benny is on only on alternate weeks,
Playhouse 90 this year originates some
in New York (currently, “‘For Whom
the Bell Tolls’) and is soon expected

(Continued on Page 10)

Castro’s Cuba Refuses To "Cooperate’
With Yanks Planmng Fldel B|op|c

Havana.- ]u t how much so-called
political regime in Cuba will give

pictures here /H'-' I8
Leisen ‘Bold’ Director
Mitchell Leisen has signed

his first legiter, ‘“The Bold
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(Continued on Page 6)

‘Peyton,’ ‘Long Summer’
45G In 9 Nabes Here;
Nat’l Reissuance Results

Combo of ‘‘Peyton Place'’' and ‘‘Long
Hot Summer’ rolled up more than
$45,000 in nine subsequent hardtops
for the week ended last
night, according to Morris Sudmin,
branch manager of the Los Angeles
20th-Fox exchange,

The exchange
a trial run and as
them generally across
dual bill, cued by the

and drive-ins

gave the two

a result
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Set Deb Reynolds
For Col ‘Lady’ Role

Dcbbie Reynolds has been set for
the femme lead with Dean Martin and
Tony Curtis in “Who Was That
Lady?,”" with Norman Krasna and

eorge Sidney co-producing for Col-
mbia as an Ansark-George Sidney
broduction. Sidney also will direct.

Screenplay by Krasna is from his
Broadway play. Filming begins May 20.

Astor, Franchot Tone

In ‘Impossible’ Leads
Mary Astor and Franchot Tone will
o-star in ‘““The Impossible Dream,”
olling today at Revue as a Hitchcock
Presents segment for CBS-TV. Robert
Stevens will direct the segment as his
48th and final megging for Hitchcock
under his present contract. Meanwhile,
Stevens has signed to direct the Tad
Mosel story, ‘‘Corner of the Garden,”
set for April 23 beaming on Playhouse
90

Fowler, Lyon Seek AA
Release For ‘Patrol’

“Patrol”’ has been earmarked for
April production, Gene Fowler Jr. di-
recting and Earle Lyon producing the
indie. Signed to star has been Chuck
Courtney. An Allied Artists release is
being dickered.

‘War Birds’ Taking Wing

California National Productions,
NBC-TV film subsidiary, will roll
“War Birds’’ this week, new Al Simon
creation under his production banner
which stars Joe Maross, Brian Kelly
and Joe Flynn as pilots in the World
War | period. The pilot will be pro-
duced by Robert Stillman and directed
by Jean Yarbrough.

Drexel Plans ‘Papa’ Pic

Film rights to the new Frederick
Kohner novel, ‘““Cher Papa,”” were sold
esterday to Dick Clark’s Drexel Films,
ith Clark himself to star. Deal was
andled through the William Morris
Agency. Kohner's “‘Cidget’’ was filmed
ecently by Columbia.

Academy Screenings

Today
1:30—"‘Cowboy’’
3:10—"Torpedo Run”
7:30—"‘A Certain Smile”

QoA e to Love”

MIKE CONNOLLY

Word from the Windy City has Ruth Stolkin slinging a $7,000,000 divorce
suit at ex-RKO rajah Ralph Stolkin ... David Niven will play lecherous old
“Humbert Humbert" and Writers Guild gagmen are nudging Natalie Wood to
limn “‘Lolita’ at the Guild's Friday the 13th fling . .. Bob Hope, Chuck Connors
G Julie London will essay ‘‘World, Flesh & Devil” types (as the last three people
on earth!) on Bob’s Friday TVenture . . . Ski-Nose's sawbones said sure to his
Paddy’s Day p.a. for Holy Name Adoption’s ‘‘Jesse James" Ex-Para-
mount pactee Mara Lane will ball-G-chain with multi-millionaire Guenther
Sachs von Opel in June . . . Herr von Opel being the 27-year-old bobsled champ
from Munich whose dad died last fall and left him the Opel Motor Works. Bitte
wiederholen Sie — The Works! . . . Tony Curtis is tied up, so's Dean Martin, so
Bob Evans is dusting off his dancing pumps for Allied’s ‘‘George Raft Story"
George Stevens is resurrecting Millie Perkins from ‘‘Anne Frank’ for ‘'‘Greatest
Story”’ . . . Susans Kohner, Oliver & Strasberg are slugging it out for “The Best
of Everything"' . MGMoviemakers are tripping over all those telepilots on the
Culver lot (15 by next Monday and mostly rental deals) trying to scare up stage
space . . . Oscar-nominee Peggy Cass, upset over her minuscule ‘‘Auntie Mame'’
billing, lost her contact lenses in her bean sprouts & egg foo yung at Don the
Beachcomber's and switched from MCA to WM . . . Josh Logan is all for pushing
“Parrish” back and doing ‘“‘Dark at the Top of the Stairs’” (with Jane Fonda as
the daughter) first ... Don Bailer's ‘‘Red Skelton Story'' starts unreeling in next
week’s Her-Ex . .. The evening mist melted away at LaScala for Phyllis Kirk &
John Ryan . . . Barrie Chase joins Sinatra & Monroe for a ‘‘Can-Can’’ pavane as
floorplanned by Hermes Pan . . . Pan is also choreographing May Britt's screen-
test — as the courtesan who upsets Curt Jurgens’ sedan in ‘‘The Blue Angel'
Shuddered at the Chez Paulette: ‘“What's it like, being a star? Possession is nine
points of ennui!”’

preem . . .

Cornel Wilde winged SF-ward to enter the Bay City's Children’s Hospital.
They're working wonders on his detached retina in the Kiddie Klinic, Cornel
contends, with a new Swiss retinoscope . .. Al Zugsmith & syndicate have a
deal dangling to dispose of KRKD to auto dealer Bob Yeakel for $1,200,000

. Zugsmith bagged a Bob Smith original, ‘“The Platinum High School,"” about
an academy for RICH juvenile delinquents ... With Mickey Rooney as delin-
quent Dean Stockwell’s sire and Dick Widmark as headmaster . . . Bob Roark
roped Brian Donlevy & Desilu Workshopper Magel Barrett for Brigadier's ‘‘Purple
Cang’”’ at California. Ron Rondeau directs . .. Happy Birthday, Bob Lippert,
Dorothy Gish, Lawrence Welk, Raoul Walsh, Janet Lake, Albert Salmi, Myrna
Fahey . . . Lance Reventlow quit sportscaracing five minutes to gift Jill St. John
with the gold ID bracelet his mother gave him in 42 . .. |ill spilled it to us
across a Fox commissary table yesterday: Her divorce from Neil Dubin finalizes
Independence Day . .. Will Jill wed the speedster? ... ‘| don’t think so,”’ said
she. ‘| wouldn’t want to be a widow before I'm a bride’ . . . Saying which, Jill
bought a box of Monastery of the Angels benefit bonbons from Jane Wyman
for Lance — ‘‘to sweeten him up’’ . . . Café Califano celebrates its first birthday
on St. Pat’s Day with green lasagna ... The long-green scene looks evergreen
for ‘‘Green Mansions’’ too — an everlovin’ writing chore by Dorothy Kingsley on
the same Paul Gregory project CBS-TVetoed in '57 because it wasn't
mercial’’! . Irish McCalla & Brett Halsey aren’t speaking again ... June Blair
rebuffed Lori Nelson’s vacated ‘‘How to Marry a Millionaire’ chair ... Rag-
Tag'd in the Rocket Room: ““I'm married too, honey | KNEW we had some-
thing in common!"’

“‘com-

Fox releases $12,000,000 worth of footage in the
pulsion,”” “Sound & Fury,” ‘“Anne Frank,”” ‘“Warlock" . Warren Berliner, her
Broadway ‘‘Blue Denim’’ beau, re-flanks Carol Lynley in the film ... Carol
conked out of her UCLAbnormal Psych course because of hopping right from
“‘Holiday for Lovers’’ into “‘Blue’ . .. Joanna Barnes embarked on a UCLAss in
German . . . That “Coldilocks’’ foldo now — it spelled a $300,000 loss, and on
a $350,000 investment! . . . Richard Boone removes his ‘‘Rivalry’’ pantaloons in
June to gun 26 more ‘‘Gun’’ segments ... Neither Alan Ladd nor Jim Arness
can be had for the FBI agent in Desilu’s two-part Al Capone ‘‘Playhouse.”
Regardless, ‘“The Untouchables” Hal Wallis jotted Joan Black-
man . . . Elsa Lanchester lammed out of the Oscarcast's ‘‘British skit

. “It’ll do for Dana Wynter but not for this chick,” Elsa explained, ‘‘because
I'm a new citizen” . Sinatranswer to messenger bearing Sammy Davis Jr.’s
olive branch: “No soap and let's not even discuss it"” ... All stemming from
Sammy’s Windy City interview re Frank: bad
manners’’ . . . Ergo, Sammy signed the papers releasing him from “Ocean’s 11"
and ‘““Never So Few’ ... Lux Playhouse's ‘“Boy on a Fence,” Richard Eyer,
fenced first place honors in the altar boy contest at St Paul the Apostle . . . All

next 30 days — ‘“Com-

rolls Friday . . .
Broads''

‘“His talent is no excuse for his

TOA lIssues C
To Battle AgaiftSt
Film Censorship

New York. Theatre Owners of
America issued a call yesterday to the
industry to ‘‘vigorously protest and
ficht the infringements on their con-
stitutional rights,”’ threatened in cen-
sorship bills pending in at least seven
states.

President George Kerasotes at the
same time released the text of a reso-
lution, adopted at the recent midwin-
ter meeting of the TOA board and ex-
ecutive committee, condemning ‘‘these
fallacious attempts of infringements on
personal liberties.”” Text is now being
sent to all TOA members.

Ben Fox To Produce
2 Series For Official

Deal for Ben Fox Prods. to produce
two new teleseries for Official Films,
for possible network sale, has been set
between Fox and Official prexy Harold
Hackett, Fox, who created formats for
both “Anchorage’ and '"Criminal
Lawyer,” plans to shoot pilots on
March 16 and April 6, respectively,
and is dickering shooting space at
Paramount Marathon lot, Official is
financing, with properties to be jointly
owned by Official and Fox.

John Meredyth Lucas will direct

“Anchorage,” in which $250.000
yacht ‘‘Celeste'’ will play a p nent
part. Fox will continue his c 5 as

producer of ““The Veil,”' starring Boris
Karloff, for Hal Roach |r. This series
already has been sold to Guild Films,

N.Y. To Have 9 Directors
On Actors Guild Board

New York. Screen Actors Guild
branch here will receive representation
for the first time on the union's na-
tional board to the extent of nine
directors. By-laws of the national guild
will have to be revised as a result,

Representation was set in discus-
sions held here last week by national
board members, led by president How-
ard Keel, with the joint committee and
council of the New York branch,

‘80 Days’ To Continue At
Carthay Till ‘Porgy’ Bows

Deal for Samuel Goldwyn's ‘‘Porgy
and Bess'' to go into the Carthay Cir-
cle Theatre for a roadshow run be-
ginning late June, is being wrapped up.
“Around the World in 80 Days,” now
in its 117th week and rolling at a
profitable gait of around $14,000
weekly, will continue in the house
until ““Porgy’’ opens. ‘‘Porgy'’ already
has been set for the Rivoli Theatre,
New York,

Mac Carey In ‘Denim’
Macdonald Carey has been signed by
20th-Fox for the starring role of the

father in ‘“Blue Denim,” rles
Brackett production for whi arol
Lynley, Brandon DeWilde and Yarren

Berlinger previously have been set,
Filming begins March 23 under the
direction of Philip Dunne, who also
wrote the screenplay with Edith Som-
mer., The play was written by James
Leo Herlihy.
Milt Gordon En Route
New York. — Milton A. Gordon,

8 AT igne _plapec
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This idea Just st
S0 I thought I

'd get it of
a copy to Ray.

ruck me night before lagt
to Gordon.

f to you. Barb is getting
If you 1like this one - gengd it on 1t
Good luck in THE HORSE SHREWS!
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MEMO

To: Gordon, Ken and Ray From: Jday

Re: THE DEADLY PETS Date: Oct. 27, 1958

The human race was unable to begin developement of our
present day technology until it had solved the problem
of day to day survival. The immediacy of starvation
had to be removed before reason could begin to supplant
instinet.

Through the use of our horizontally opposed thumbs, we
fashioned tools and weapons to allow surcease from hunger
long enough to organize the climb that has taken over
40,000 years. As we solved the problems for our own
race, digging handholds in the solid rock of the future
with our bare fingernails - we, incidentally, solved
problems for all mammals.

—————— AN

Considering that only 700 years ago the Indians, and 300
years ago the negroes, were living under cultural standards
passed thousands of years before by other member of our
species and, that rapidly, caught up, it is not too sur-
prising whaét happened to the animals.

Some 15,000 years ago the first beasts were domesticated.
They were fed, housed, otherwise cared for and agsigned
only manual labor, leaving them time to think - and to
learn to reason. Their tralning was to emanulate theilr
masters in order more effectively do their chores. Our
medical advances carried over to them and they were bred
to be stronger, healthier and smarter.

Smarter they became over the years - and smart enough to
keep their intelligence to themselves. Of course, there
were some showoffs, like the talking horses of Elberfeld,
but not many. Loguacious parakeets fell before silent
cats. We were blythly unaware of the plot. The pets
had decided to take over.

Did ever an army have such a monstrous advantage? Such

a pervasive fifth column? Infiltration was complete -
spies and soldiers of the enemy were dearly loved members
of the family - petted, fondled, cared for. We bragged
on Roulettet's tricks and the poodle looked at us with
eyes smiling and sardonic. We moved 800 miles away and
left 0ld Tom but he duly turned up. We had scarcely
settled before we were reported by some unknown means,
0ld Tom picked up our new address and set out.

The tight organization, the impersonal visciousness of

the attack left only the conclusion that the cats were

in charge of operations. The smallest animals constituted
the first wave.
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The ease with which they escaped their cages showed thelr
imprisomment had been self imposed. Of course, the para-
keets returned to the cages in several days and we welcomed
them warmly, not knowing that in the interim they had been
with battalions imported from south America and now had
carefully infected themselves with psittacosis. The
hamsters returned but not until they had nested with wharf
rats carrying the lice of typhus and the fleas of the black
plague. Others of the sulcide squadrons allowed themselves

to be infected with rabies and their tiny nips on their
masters went unheeded.

Cats and small dogs formed a harrassing project. They
ran, apparently recklessly into the streets but always
turned back after cars and been forced to swerve into
collision patterns. They managed to get poison into the
their families food. It was timed so that all plagues
struck at the same time. The human population isolated
by femilies and communications broke down. Not so with
the animals. The birds forsook their migratory and

flitted back and forth with messages in a code that was
not broken.

=
‘“\“\\\\\\\\\\\\\\\\\\\\‘} =3

The seas fared a little better. Whales, porpoises, seals
had been forced to face daily survival but they were con-
tacted and instructed. They were less intelligent but

numerous enough or large to prove fairly efficient and
wipe out small shipping and fishing.

Of many of the families that barricaded themselves in thir
homes - they had large dogs as bet and colllies and police
dogs, standard poodles and boxers made short shrift of
their benefactors. Horses and cattle burst from their
pens and stampeded to keep people out of the street. Wild

animals - bears, lions etc. were taught like the sea going
mammals. And they were almost successful.

Naturally, mankind with the many resources and weapons
availaale could sooner or later have destroyed the animals
but that only Implied subsequent starvation in a vegetarian

world or, at best, the creation of an imbalance of nature
that would equally prove terminal.

We barely perfected the air guns in time. Operating on

on CO, they propelled a narcotic pellet that actéd immed-
iately, causing temporary paralysis until a tranquillizing
drug could be administered. Other drugs, borrowed from
the field of psychiatry reduced the beasts to their orig-
inal state of mind - tame, domesticated, satisfied with
thier lot. They are still safe but occasionally one does
not react to the drugs and goes on a rampage. They are

destryged. In several thousand years they will breed

back to their original state. Meanwhile, we must be mob
careful.
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ACADEMY AWARD WINNER!

ACADEMY AWARD WINNER!

ALBERT SCHWEITZER,
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Albert Schweitzer (Louis De Roche-
mont Associates) has been previously
reviewed in these columns. This is to
note that since winning an Academy
Award as the best documentary of the
year, it is being more widely booked for
showing in conventional theaters, It's
worth driving some distance to see and
worth requesting at your nearby theater,

—J. C. WynN

Reprinted from Presbyterian Life, July,1, 1958

Now Booking

LOUIS de ROCHEMONT ASSOCIATES, INC.
380 Madison Avenue, New York 17, N. Y.
OXford 7-0350

BARNEY PITKIN
General Sales Manager

BARNEY PITKIN
General Sales Manager
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ALBERT
SOHWEITZER,

Condensed from
The Atlantic Monthly

Yousuf Karsh

o wiDELY known is the legend of
Albert Schweitzer that 1 ap-
proached him with feelings of

complete inadequacy. How should I
record a personality so complex, a
master of so many crafts, a student
of the world who has left the world
behind to pursue the craft of healing
alone in the African jungle?

It had taken me a long time to
catch up with “le Grand Docteur,”
but by good luck I found myself in
France when he happened to visit
his home town, Gunsbach, in Alsace,
before going to Sweden to receive
the Nobel Peace Prize. When one
has read all Schweitzer’s works and
long admired him from a distance,
one fears that the actual man will fall
below the imagined image. Not so
with Schweitzer. I felt at once the
presence of an immense wisdom,
the stronger for its utter simplicity.

What struck me from the beginning
was this man’s power to concentrate
totally on the business at hand.
While I changed film, he went back
to his writing as if he were alone in
the room, and then, when I was
ready, he gave me his full attention.

As I worked I was watching
Schweitzer closely, especially his
hands, for they are often more re-
vealing even than a face. These were
the fine hands of a musician and a
healer. It was not my intention to
make the portrait that Schweitze
might desire but to catch him, it
possible, off his guard when per-
haps my camera might seize some
thing of those qualities which have
made him great as a doctor, mu-
sician, philosopher, humanitarian,
theologian and writer. The picture
printed here was taken in a moment
of meditation when Schweitzer
thought I was adjusting my camera.
I had deceived him, but he will for-
give me. This is a forgiving man.

Remembering his almost Christ-
like ministrations to the African na
tives, I asked him how he thought
Christ would be received if He were
to appear in our time. Schweitzer
replied quietly: “People would not
understand Him at all.”

Which, then, did he consider the
most important of the Ten Com-
mandments? Schweitzer’s granite
face was at once illuminated, the
man behind the legend suddenly
visible. “Christ gave only one Com-
mandment,” he said. “And that was
Love.”

Reprinted from Reader’s Digest, July 1958

LOUIS de ROCHEMONT ASSOCIATES, INC.
380 Madison Avenue, New York 17, N. Y.
OXford 7-0350

BARNEY PITKIN
General Sales Manager
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EDITORIAL

The ‘‘Albert Schweitzer’’ Story

The writer was privileged to view the movie, ‘‘Albert

Schweitzer,”’” at a private, advance screening Tuesday
afternoon along with educators, ministers, and other
interested guests. The movie is not a Western, murder,
musical, horror, or any other type of film that is common
on our motion picture theatre screens of today. Nor does
it have a plot. Instead, the movie, ‘‘Albert Schweitzer,”’
is an eighty-minute documentary film that reveals the
overall patterns of human service and Christian example

in the career of this great scholar.

Dr. Albert Schweitzer has achieved world renown as a

missionary, philosopher, theologian, physician, bio-

grapher, organist, and above all, a man who has devoted

his life to the direct service of mankind.

In recognition of his unique achievements, he was

awarded the Nobel Prize in 1952.

This writer wholeheartedly recommends the ‘‘Albert
Schweitzer’’ movie to everyone — young and old — for
the movie conveys the magnitude of the simple motto of

this great doctor, ‘‘Reverence for life.”’

The York, Nebraska
Daily News-Times

LOUIS de ROCHEMONT ASSOCIATES, INC.
380 Madison Avenue, New York 17, N. Y.
OXford 7-0350

BARNEY PITKIN
General Sales Manager




ACADEMY AWARD WINNER!

One of the most remarkable films ever made!

ALBERT GCHWEITZER,

A NEW DIMENSION IN FILM BIOGRAPHY
IN COLOR

Produced by JEROME HILL
Photographed by ERICA ANDERSON

Narrated by
FREDRIC MARCH and BURGESS MEREDITH

Musical Score by ALEC WILDER

Now Booking

LOUIS de ROCHEMONT ASSOCIATES, INC.
380 Madison Avenue, New York 17, N. Y.
OXford 7-0350

BARNEY PITKIN
General Sales Manager
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ENTERPRISES

FOUNDED 1919

FILM EXCHANGE BUILDING DALLAS 1, TEXAS

February 18, 1958

M, Barney Pitkin
Louis de Rochemont Associates, Inc.,
380 Madison Avenue
New York 17, N. Y.

Dear Mr. Pitkin:

I cannot resist the impulse to tell you how very delighted
we are on all counts with your film ALBERT SCHWEITZER, which
is just finishing its second week of outstanding business at
our Coronet Theatre in Dallase

We are opening our third week tomorrow, and from all indications

I would predict a long and profitable run.

A1l of which is the more impressive since you will recall I

was very skeptical about the picture at all and was afraid even

to commit the theatre for a firm single week,

We have had magnificent cooperation from the Greater Dallas
Council of Churches, and our attendance at the theater has
been made up almost entirely of people who rarely attend
pictures of any kinds Our regular patrons have also been
pleased, and both Dallas newspapers have given us enthusiastic
coverage.

It has certainly been a pleasure to work with you and your
organizations

With my kindest personal regards, I am
Y ours very cordially,

ANS :EJ ACK

The Ballas
Morning News

Tuesday,
February 18, 1958

A
CASTS &
FORECASTS:

‘Albert
'Schweitzer’
Sets
New Record

at Coronet

‘ The filmed life of Albert;s
Schweitzer has broken its ownw
record at the Coronet Theater.|
Coronet owner Alfred Sack said|gh
Monday that the crowds which gy
jammed the theater Sunr]ayA to|to
see the color motion picture biog-|ig
1 raphy of the world-renowned hu- };,’
manitarian hada set a record for|ing

i the Coronet. 1

The same picture had set a Jike
Coronet top the previous Sunday.|afté
The new high mark bested the|at4
earlier one by 350 persons, Sack|w
said. [thé

Sack said the film, now in its|yj
second week at the Coronet,|th \
would be given a third weck_atlrrh y
the neighborhood theater starting|mf
Wednesday.

@
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This chart records the performance of current attractions in the opening week of their first runs in
the 20 key cities checked. Pictures with fewer than five engagements are not listed. As new runs
are reported, ratings are added and averages revised. Computation is in terms of percentage in
relation to normal grosses as determined by the theatre managers. With 100 per cent as “normal,”
the figures show the gross rating above or below that mark.

CINCINNATI
MILWAUKEE
MINNEAPOLIS
HEW HAVEN
NEW YORK
PITTSBURGH

BALTIMORE
CHICAGO

Around the World in 80 Days (UA) 300 400 175
Attack of the Crab Monsters (AA)
Bachelor Party, The (UA)

I~
o
(=]

-
—
(=]
(==
(=]

Doctors, The (
Duel at Apache W
: Fear Strikes Out (Pa
# Four Girls in Town (U-I)
% Funny Face (Para)
Fury at Showdown (UA)
“old of Naples, The (DCA)
Great Man, The (U-I)
Gun Brothers (UA)
Gun the Man Down (UA)
Guns of Fort Petticoat, The (Col)
Lizzie (MGM)
Man in the Vault, The (U-I)
Men of Sherwood Forest (Astor)
Mister Cory (U-I)
Oedipus Rex (MPD)
g1 Pharaoh’s Curse (UA)
Ride the High Iron (Col) 2 VAR g
River’s Edge (20th-Fox) SR “.-"'\\"5“’\';‘;‘ w\;(;dc;\“ 19
Rock, Pretty Baby (U-I) W, G B g N S
\r o\ ¥,
Snow Was Black, The (Contl) i
Spirit of St. Louis, The (WB)
Spring Reunion (UA)
Storm Rider (20th-Fox)
Tall T, The (Col)
Tarzan and the Lost Safari (MGM) 90
Tattered Dress, The (U-I) 205 110 120 100 100 90
True Story of Jesse James (20th-Fox) 220 95 90 100 135 150 70 100 175 120
12 Angry Men (UA) 100 95 110 100 85
Jndead, The (AIP) 100 A 85 100
# Voodoo Island (UA) 130 105 120 150

‘oodoo Woman (AIP) 5 0 105 85 100

4 Albert Schweitzer (Hill-Anderson) 4. Boy on a Dolphin (20th-Fox)
TOP H'TS Chicago

el S Y
Oklahoman, The 5. Smiley (20th-Fox)

T H E w E E K Chicago Chicago

L’iﬁ'{.'.',‘:‘i.'&".';,.'“u..'?m rens 3. Guns of Fort Petticoat, The (Col) 6. Strange One, The (Col)

do not appear in the chart above. Chicago Chicago ..
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THE General Board of Education
SZZ: ethodist C)gurt¢{

DM ECED Sl VTS o N0 NSO E VN e RO R CRAT LS O R USSR CER N,
LEON M. ADKINS, EXECUTIVE SECRETARY

P8 X, o FrFrFri1ces B O X s 71
AUDIO-VISUAL SERVICES NASHVILLE 2, TENNESSEE
B. F. JACKSON, JR., DIRECTOR

September 30, 1957

Mr. Barney Pitkin,

Louis de Rochemont Associates, Inc.,
380 Madison Avenue,

New York 17, N.Y.

Dear Mr. Pitkin:

It was very nice to have your letter of September 20 and to receive the film
ATBERT SCHWEITZER in plenty of time to take with us for our showing which we had
this past Saturday morning.

The theater in which we used the motion picture was a small country town one which

I suppose would not seat more than 150 people; however, the projection was good, and
the sound very clear and distinct. We had the theater more than half full with our
staff members and their wives. We had to drive some 15 miles from the place where we
were holding our annual retreat in order to see this picture Saturday morning. However,
the trip was worth it a hundred times over to all of us.

I believe that I have not had the privilege of showing any picture to a group of people
in which there was so nearly one hundred per cent enthusiastic response. Actually the
enthusiasm in this case was evident by the fact that the entire group sat completely
still and silent in their seats for some sixty to one hundred seconds after the end of
the show. Actually it seemed like several minutes and this was the kind of ovation even
though silent which I felt was most satisfactory.

During the remainder of the two days which we were together, I believe that not less
than two thirds of our staff spoke to me personally in appreciation of the fine film,
asking such questions as, "Will this be distributed to commercial theaters across the
country?" "Is there a possibility it will come to Nashville any time soon?" "Will it

be available in 16mm sooner or later?" and such questions as these came thick and fast
showing the anticipation which the individuals had for future viewings of this picture
by themselves, their friends, and others across the country. I think that when it

comes to Nashville that you can be assured that a large number of our staff will return

and see it the second time.
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Nearly all of us felt that it is very artistically made, with a great depth of insight
into the 1life and contribution which Albert Schweitzer has lived and continues to live.
Many of us have read his books and perhaps read and reread his autobiography so that
the film was covering familiar ground to us, but nevertheless, in fact because of this
I think it was appreciated all the more. I am not in the habit of going into ecstasy
over a film; however, I think it is only fair that you have the above report in order
to know how we did feel about the viewing of this film. It also became a common ground
reference point to which our speakers and people in informal groups referred to a
number of times during the weekend in order to make a point or illustrate what they
might be talking about.

Incidentally you will be interested to know that I read through rather carefully the
promotional material which you sent me and since I had occasion to, I used this freely
in brief informal introduction which I made to the film. Whereas this may not have
been necessary, I think it helped our staff appreciate what they were seeing.

Please know that I appreciate the effort which you made to make it possible for us to
see this film and I trust that it will be possible for our paths to cross again in
various ways, but particularly I hope it will be possible to make your acquaintance at
some future time. Rest assured that we would be more than happy to have you stop by our
office at 1001 19th Ave. So. here in Nashville.

Sincerely yours,

BTy

B. F. Jackson, Jr.
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Promoting a Run of Two Weeks for Special Type Picture
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Enthusiasm Spurs C. E. Keeling in Selling Schwelfzer Through Churches, Schools

Charles E. Keeling, manager of the
Tower, a moveover house of the Cooper
- Foundation circuit in
Oklahoma City, had
a very valuable asset
in selling “Albert
Schweitzer,” which
he played first run on
an exception of pol-
icy. That asset was
enthusiasm! Its value
is proven by the re-
sults — a two-week
run instead of the
planned one week!

Keeling’s campaign is well worth emulat-
ing wherever this special picture is ex-

‘bited.

First, admission was raised from the reg-
ular 90 cents adults, 20 cents children, and
75 for students with ID cards to $1.25
adults, 75 cents students with special dis-
count coupons.

B

Charles Keeling

AROUND CHURCHES, SCHOOLS

Next, his promotion was built around,
and with the cooperation of churches and
schools. His success here is a tribute to
Keeling's enthusiasm and persistence. A
list of the contacts he made follows:

. The Oklahoma City Council of
Churches.

. The OKklahoma City United Church-
women.

. Prissy Thomas, a member of United
Churchwomen as well as head of pub-
Iic relations for WKY-TV.

. Phillips University, Dr. Briggs, presj-
dent.

. Dr. Glishman, film chairman of the
Norman, Okla., Film Society.

. Dr. Fred Shelabarger, Dr. Feaver, Dr.
Mars, Dr. Berenda, Dr. Smallwood and
Dr. Johnson of the philosophy depart-
ment of Oklahoma University at Nor-
man.

. The following school paper editors: Ok-
lahoma, City University, Oklahoma Uni-
versity, Oklahoma State University at
Stillwater, Central State College, Okla-
homa Baptist University at Shawnee
and all high schools in Oklahoma City.

. The following radio an TV stations:

BOXOFFICE Showmandiser :: June 9, 1958

The Blography of
00 GRTATISE AN OF I 248 DAY

"ALBERT SCHWEITZER™

AT B shown voe wask andy
Ayl Lt G Rpeil 17

TOWER THEATRE

This display of bulletin matter and banner on
“Albert Schweitzer” in the lobby of Oklahoma
City’s huge, modernistic Church of Tomorrow
is similar to other displays put up in virtually
all the churches of the capital city area in be-
half of the film and the special Schweitzer hos-
pital coupon donation arranged by Manager
Charles Keeling of the Tower Theatre there.
The Rev. Bill Alexander is pastor of the Church
of Tomorrow, which boasts 3,500 members.
Alexander also made several announcements on
the film from the pulpit.

KOCY, WKY, KOMA, KTOK, WKY-
TV, KWTV, Channel 13, Channel 5.

. A 1,000-piece mailing went to all
churches, coupons enclosed. Many
churches were contacted in person by
Keeling; the remainder were contacted
by the United Churchwomen and Coun-
cil of Churches.

. The following newspapers were peti-
tioned for free news breaks: The Ok-
lahoman and Times, Advertiser, Black
Dispatch, as well as all school news-
papers.

INVITES THE RIGHT PEOPLE

11. The medical schools of Oklahoma Uni-
versity, as well as several hospitals.

Getting the right people interested was
started a month in advance with a screen-
ing for ministers, school principals, college
presidents and representatives of the press,
radio and TV. Some 300 attended, and
Keeling had special coupons and special
literature ready to distribute to them.

The main gimmick for the church people
was a special coupon which pledged a do-

nation by the theatre of 20 cents to the
Dr. Schweitzer Hospital in French Equa-
torial Africa on payment of the $1.25 adult
admission. The donation was to be made
in the name of the Oklahoma City Council
of Churches. Some 50,000 of these coupons
were apportioned to the churches of Okla-
homa City.

For schools, special student discount
cards (regular paper) were sent out, en-
titling the bearers to a 75-cent admission.
The colleges and high schools received 45,-
000 of these.

250 BANNERS IN SCHOOLS

Thus Keeling was able to get 250 ban-
ners in the schools and churches for use
on their bulletin boards, since the United
Church Women and the Council of Church-
es had been sold on sponsoring the film.
In fact, most ministers and principals were
cooperative enough to make special an-
nouncements in person as well as in church
bulletins and school papers.

The contacts were well prepared. Kee-
ling had special letterheads printed, about
1,000, featuring a bust etching of Schweit-
zer and his name in large type at the top—
ALBERT SCHWEITZER —
with this in small type above; “Flash:
Albert Schweitzer wins an Oscar as this
year’s best film documentary.”

On this letterhead, this message was sent
to all churches:

Dear Friend:

We are happy to inform you that the motion pic-
ture “Albert Schweitzer” will play a one week en-
gagement at the Tower Theatre starting April 11th.

More than 300 Church and Civic leaders were
present at the special screening held last week, and
the comments were just wonderful. Never has a
film been received in such a manner. It appears
that the humanitarian spirit of the Nobel prize win-
ning jungle doctor has prompted most of us to
want to do something to help this man in his
great work. NOW is our chance.

BENEFIT TO SCHWEITZER

In keeping with the spirit of Dr. Schweitzer the
management of the Tower Theatre, with the coop-
eration of the Oklahoma City Council of Churches
and the Department of United Churchwomen, has
decided to offer a unique plan which will benefit
the wonderful work now being done by Dr. Schweit-
zer.

Enclosed, you will find 200 coupons which are to

(Over)

ALBERT-CayWEITZER.




Acclaim from the Press Distetileditt Early Pre-Release

voussouovorwss || OUIS De ROCHEMONT ASSOCIATES | coro- rew v

““A colorful, exciting film!"” 380 MADISON AVENUE, NEW YORK CITY EXETER ST. — Boston

Mark Barron, Associated Press CARNEGIE - nTanOO
BARNEY PITKIN .. Gen. Sales Mgr. Indefinite Run

BELLVUE - Upper Montclair, N. J.

Indefinite Run

[ ]
Archier Witeten; Post Z O i m O o —A _ 3 @ TOWER — Oakland, Calif.

‘“Bound to absorb!’’ Indefinite Run

N k M i . 2
ewsweek Magazine MIAMI - Zmoa_\ Florida
”n

‘“A truly inspiring story! CAMEOQO — Miami Beach, Florida
Alton Cook, : g 2
Eolm..ﬁlonng woMc: MAYFAIR—-ART — Miami, Florida

SUNSET — Miami, Florida

Indefinite Run

Endorsed @.v\ zQNN%&QEW and . CLAY - San Francisco, Calif.

Educational leaders.. : - Indefinite Run

® ‘“You should not miss the portrayal of this . i ELRAY .I.VOM Angeles, Calif.
great personality who is bringing health and * B Indefinite Run
hope to backward people in Africa.”’ i EE s

---DR. NORMAN VINCENT PEALE, . SHADY OAK) St. Louis, Missouri
author of ‘‘Look Up And Live’, and : :

Mini Marble = CollegiateliChixch - . Day and Date
Nev et e as - D Rl - % RICHMOND Y Indefinite Run

®‘‘The Film 'ALBERT SCHWEITZER’ will > wMﬁQ—:u. - .. MORE AND MORE DU PONT - Washington, D. C.

help millions of Americans get to know one

of the truly great personalities of this ; : ACCLAIM Indefinite Run

nm:».r._mwm.m.m.<. T. K. THOMPSON, Executive m=>qqm=—zm ; . i .. : FOR ONE OF THE

Director of the National Council of

Churches of Christ In The U.S.A. qx—cgvzm 2 MOST REMARKABLE

® ‘‘Every organization in the churches should

see this film. Sunday School classes, Mis- N ; il : FILMS EVER MADE! ..&w&& s&\Nv\ \Q&QQ\.%\

sionary organizations and Fellowship
groups --- in fact, every member of every
congregation --- will feel a sense of in-

spiration from this man. Doctor Albert
Schweitzer is indeed one of the most elo-
quent sermons ever lived.

---REV. DAN POTTER, Executive

‘“Beyond the power of critical
words to assess!”’

his own intimate,

Director, Protestant Council of the . .
Gity ot Na i Yark, ﬂ——zm:.N MP revealing life story!
---DR. HENRY ENDRESS, Executive

First a great musician, philosopher,
Director _of, the m_. sromo_w. raﬁ:o.:.w Produced and directed by JEROME HILL theologian . . . then a jungle doctor,
@ownaminr ﬁonf of *MMM_«;nmo i e Photographed by ERICA ANDERSON surrendering his career to battle terror
® “Rati ¥ M- ._q. - 5 n EASTMAN COLOR, on tocaton i recn untora At 1 i Face and death amidst Africa’s superstition
ating - .

Written by ALBERT SCHWEITZER S Told in hi ds, d
---LEGION OF DECENCY. Narrated by FREDRIC MARCH and BURGESS MEREDITH and viclence, Told in'his own words, a0

c featuring Albert Schweitzer himself ...
. :> Umﬂ»CNO .<OC MTOC-&D-Q :.LMM.-.-JU—JO O_me_‘ﬁ Music composed by ALEC WILDER « Orchestra conducted by LEON BARZIN T_m 2”#% onmﬁwzm MﬁOﬂw‘
film radiates Schweitzer’s philosophy of OB
‘Reverence For Life’ "', _umoo:._mm a vivid screen
---CATHC T PREVIEW OF ENTER- experience for yor
TAINMEZY .
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Producer Jerome Hill and photographer Erica
Anderson took six years to film the cinema
biography of Dr. Schweitzer, Proceeds go to
support the Lambaréne hospital in Africa.

Meeting with an old friend—Madame W eich from Mulouse, one of the many people who help
to support the work of Dr. Schweitzer’s Lambaréné hospital in French Equatorial Africa.

Rhena Eckert, Héléne and Dr. Schweitzer’s
only child, was born in Europe after World
War I, before he made his return to Africa.

Dr. Schweitzer’s nephew, Dr.
Ehretsmann-Nicolai, presents
Rotarian Dr. Langs (left) and
F. Gerst, General Secretary of
the Upper Alsace government.

Among the officials who gathered to honor
Nephew and grandniece: two Dr. Schweitzer was Lt. Colonel Petit, staff
of many relatives and friends assistant of the Colmar Military Commandant.
who follow Albert Schweitzer’s :
career with keen interest.
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Not far down this road that leads into the village of Giinsbach,
France, is the home of Dr. Albert Schweitzer. The spire is that
of the village church, where Schweitzer played the organ as a
boy and where his father preached. The town has changed little.

A painting of Albert Schweitzer at the
organ, done 30 years ago when he was
53, hangs above the harmonium in his
Giinsbach home. Still one of the great
masters of the console, he practices
daily. Profits from his concerts were
used to finance his work in Africa.

live for science and art until he was 30 and after
that to give his talents to the service of humanity.
He became principal of the Theological College of
St. Thomas in Strasbourg, but resigned his post
when the 30-year mark was reached to plunge into
medical studies. That was in 1905, and the date
he published his biography of Bach, which is still
the classic work on the great composer. In 1906
he published The Quest of the Historical Jesus,
which has been termed the most influential book
of theology published in this century. And in this
same period, while he was struggling to learn all
he could about medicine, he published a book on
the Apostle Paul, thrilled audiences with his Bach
organ concerts, wrote a book on organs and organ
building, and published an edition of Bach’s organ
works.

After completing his final examination in medi-
cine, he married; wrote his doctoral thesis, The
Psychiatric Study of Jesus; and prepared for his
tiip to Africa. In 1913, on the money from his
organ concerts, book royalties, and small gifts from
friends, he sailed with Madame Schweitzer for
Africa with 70 packing cases of medical supplies
and equipment.

Clearing the jungle, he established his first rude




Young Dr. Daniel Friedman, who spent six months at the African hospital, chats with Dr. Schweitzer and photographer Erica Anderson.

hospital on the banks of the Ogowe River at Lam-
baréné, 50 miles below the equator, near the West-
ern coast of French Equatorial Africa. Dr. Schweit-
zer picked the site when he heard that there was
not a doctor within a radius of 500 miles.

Since that time, interrupted once by a seven-
year period in Europe when he replenished fi-
nances by practicing medicine, preaching, giving
organ concerts, lecturing, and writing books, the
jungle hospital has been his life. To it, from as far
away as 200 miles and more, dugout canoes bring

the victims of leprosy, elephantiasis, sleeping sic
ness, hernia, and dysentery. Here Dr. Schweitzer.
now 83, heals the sick, superintends his staff of
European doctors and nurses and native helpers,
directs the construction of new buildings, gives
brief sermons on Sundays, and by his writings and
example teaches a watching world the meaning of
selflessness. For, just as he is to the natives of
deepest Africa and to the pleasant folk of the Miin-
ster Valley, Albert Schweitzer is friend and neigh-
bor to mankind.




AVISIT WITH

Albert Schweitzer an

friends

in GUNSBACH and COLMAR

THE people of the Miinster Valley of Alsatian
France know Albert Schweitzer as one of the
world’s great men. But they also know him as the
son of Louis Schweitzer, the Giinsbach village pas-
tor, and as their friend and neighbor.

It was in their valley that Albert Schweitzer
grew up, and it is here that he has his European
home—a home that also serves as a headquarters
to funnel aid and supplies to the famous jungle
hospital he operates on the Ogowe River in French
Equatorial Africa. To Giinsbach he returns each
year.

It was fitting, then, that the first European show-
ing of the biographical motion picture Albert
Schweitzer, produced by Jerome Hill and filmed
over a period of six years by Erica Anderson in
Giinsbach and Africa, should be here in the Miin-
ster Valley.

The theater was in Colmar, from Giinsbach just
12 miles down the valley, where young Schweitzer
had long ago been drawn to the statue of an Afri-
can native. “In the attitude and features of this
black giant,” he wrote later, “there was a certain
melancholy which aroused my compassion and led

Here, in the peaceful Alsatian village of Giinsbach—now part of France, then held by Germany—Albert Schweitzer grew up. To
it he returns almost every Summer. The three-story home he built almost 30 years ago may be seen in the extreme right foreground.

Reprinted from THE ROTARIAN Magazine for March, 1958
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Albert Schweitzer: medical missionary, musician, philosopher; honorary Rotarian, world symbol of selflessness.

me to reflect upon the fate of the Negroes. . . . I
often stayed in Colmar. I came to know the town
and its inhabitants really well, and I particularly
admired the incomparable carillon of St. Martin’s
church; but I remained faithful to my rendezvous
with the African Negro. It was this statue of
Bartholdi which summoned me, at the age of 30,
to livecand work in Africa.”

It was fitting, too, that the sponsor of the pre-
miere should be the Rotary Club of Colmar, for
Albert Schweitzer has been an honorary member
of it for six years. “I feel,” he has told his Rotary
friends, “that I am in a sympathetic group. I feel
that I am among men who sincerely desire to give

to our civilization more spiritualité, a deepening
of thought and of human ideals, and a will to save
the world from ruin. I am, therefore, one of you
and I believe in your great and splendid goal.”
To see their famous neighbor again in one of his
rare public appearances, to view the film of his life
and work, and afterward to chat and joke with him
in the old Maison des Tétes restaurant of medieval
Colmar, friends came from near and far. There
were Paul Blum, owner of a Colmar department
store and President of the Rotary Club; Madame
Weich, a long-time friend and supporter of his
work; numerous officials, including the General
Secretary of the Upper Alsace governr

Photos by HANS STEINER from Three Lions
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Gerst; Dr. Schweitzer’s daughter, Rhena Eckert,
and his Rotarian nephew, Dr. Ehretsmann-Nicolai;
an American doctor who had worked with him in
Africa; and the entire membership of the Rotary
Club of Colmar.

The film they watched refreshed their memories
of the pastor’s son who balked at wearing clothes
that other children could not afford; who at the age
of 9 substituted in his father’s church for the reg-
ular organist; whose dominating philosophy of

reverence for life began with a prayer he form-
ulated as a child, asking heavenly protection and
blessing for “all things that have breath.”

The child who was to become a doctor four times
over—in philosophy, theology, music, and medicine
—was precocious only in music at first. Daydream-
ing slowed his schoolwork, but in the Lycée de
Mulhouse, a preparatory school, he began to show
great interest in history and natural science and
literature. During his university years at Stras-
bourg he went often to Paris to study the organ,
but his doctorate in philosophy was in theology.

At the age of 21 he made his famous resolve to

The Pfisterhaus is one of many medieval buildings in quaint Colmar, where
Albert Schweitzer holds Rotary membership. Giinsbach has no Rotary Club.

Surrounded by Rotary friends in a Colmar theater,
Albert Schweitzer prepares to view the European
premiere of the film depicting his life and work.

Inside the Maison des Tétes, an after-theater reception.

~
o
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The guest of honor takes his place at the after-theater reception in the
Maison des Tétes restaurant. With him: film producer Jerome Hill; Colmar
Rotarian Ehretsmann-Nicolai, Dr. Schweitzer’s nephew; Club President Blum.




Producer Jerome Hill and photographer Erica
Anderson took six years to film the cinema
biography of Dr. Schweitzer. Proceeds go to
support the Lambaréne hospital in Africa.

Meeting with an old friend—Madame W eich from Mulouse, one of the many people who help
to support the work of Dr. Schweitzer’s Lambaréné hospital in French Equatorial Africa.

Rhena Eckert, Héléne and Dr. Schweitzer’s
only child, was born in Europe after World
War I, before he made his return to Africa.

Dr. Schweitzer’s nephew, Dr.
Ehretsmann-Nicolai, presents
Rotarian Dr. Langs (left) and
F. Gerst, General Secretary of
the Upper Alsace government.

Among the officials who gathered to henor
Dr. Schweitzer was Lt. Colonel Petit, staff

Nephew and grandniece: two
tant of the Colmar Military Commandant.

of many relatives and friends
who follow Albert Schweitzer’s
career with keen interest.




A couple of ideas that have occurred to me that might well be included™in our
motioir picture campaign when we go into it on a percentage basis. :

a. A live tag to the spots in which the Jockey says words to the effect:

"The High & The Mighty' rated by James Foster's cinema survey a Five-Star
Feature. (rings bell five times) Classified as entertainment for the entire
family.'" Four Stars could be adults only - three stars recommended for
young people, etc., etc.

b. In agreement in the percentage deal involving our stations - the botton line
on the theater marquee reads ""As advertised on KILT'" ., This has a couple

of advantages that I can think of right now. One being our call letters in front
of the public and the other having pos sible recall value, ie., '"Oh yes, I didn't
remember the title but that's the movie that has those good commercials

on KILT. Let's go see it - I had forgotten abuout it''.

Don Keyes




PICTURE BUDGET DETAIL

TITLE "PEOPLE LIKE uUs" DATE PREPARED_ March 9th, 1954

PREPARED BY . BEN CHAPMAN

Poe.lfl.nif Detail
Deferred

| — STORY, PRODUCER, DIRECTOR & CAST

A. STORY
I. Rights HUGH BROOKE
2. Original Story
3. Title Purchase

B. CONTINUITY AND TREATMENTS
|. Writer HAGAR WILDE
2. Writer GINA KAUS
3. Writer
4. Writer's Accumulated Costs
5. Writer's Secretary

6 Reader & Synopsis Writer

7

8

9

. Research Expenses
. Mimeograph & Typists
. Misc. Writer's Expense

C. PRODUCERS SALARY
I. Producer HUGH BROCKE
2. Producer ALIAN DOWLING

D. ASSOCIATE PRODUCERS - DIRECTOR'S SALARY
|. Associate Producer
2. Assistant to Producer o
3. Director's Salary STUART HEISLER | 25,000
4. Second Unit Dir Director 2. A, // Aessz £ 21 4 e |

fd&e §

E. STARS SALARIES S )
|. Star VIDA « LINDA DARNELL | | 25,000 50,000

2. Star  EVELYN = FAITH DOMERGU | 8 10,000

3. Star  MURRAY = DAN DURYEA R T 17,500

4. Star ULI NN - STEVE COCHRAN _1_ 15,000 25,000
\{/}; .’r:; - reN’ TRSoN {, 00 ¢ ‘- HSeooo |

F. CAST SALARIES

CHARACTER PLAYER
EDDIE = ;IAL B!iYLOR
HARRY ~ A 01 Tt 4o

|
2
3
4,
St
6
7
8

9.
10.
1.
12.
CAST OVERTIME $§




L

————=

Rate
Units Per Unit

| — STORY, PRODUCER, DIRECTOR & CAST (Continued)

G. OTHER "ABOVE THE LINE" COSTS
l.
2,
3

TOTAL — STORY, PRODUCER, DIRECTOR & CAST 77.500.000157 . 583

Il — PRODUCTION ORGANIZATION

A. PRODUCTION DEPARTMENT
. Production Supervision
. Unit Manager
. Business Manager
. Production Secretary
. Prod.'s & Dir's Secretary
. Production Messenger
. Technical Adviser

. Location Manager

B. EXTRA TALENT & BIT
I. Bit Players
& ARy Yo &
b. 7Y WwREpuEA
S LRI KR G
d SFHve COLgnE
o. NfoRY Thornoress
Sy CARL Siuifzan
8 IR Gihtr1els
.;',/f’f( /)3 (/"/..f's//il' Lo 1A LS 454
C. AHth N7 LB s
. OvertimeonBits & Stunts _~ / /J‘Ay% o’

. Stendhe B 0 Al Adbilsy

. Extras
a. Dress Extras
b. Riders
c. Street Extras
d. Musicians
. Overtime on Bits & Extras
. Cast Animals
. School Teachers & Wel. Work.

. Dancers

C. CASTING OFFICE

. $3,000,000 10 %
2. Casting Director

3. Casting Director Secretary




Rete
Units ] Por Unit Detall

Il — PRODUCTION ORGANIZATION (Continued)

D. DIRECTOR'S ASSISTANTS

|. First Asst. Director

T WES,

2, First Asst. Director

3. Second Asst. Director

{ WES ¢

4. Second Asst. Director

5. Script Clerk

T wWka,

6. Dialogue Director

7. Instructor or Coach

8. Dance Director

E. CAMERAMAN & ASSISTANTS

. First Cameraman

0,250,

. First Cameraman

. Camera Operator

. Camera Operator

1.679

. First Asst. Cameraman

1,27h

. First Asst. Cameraman

. Second Asst. Camerman

1.01;!‘

. Second Asst. Cameraman

. Still Cameraman

Adypede

10. Laboratory Man

Il. Camera Mechanic

12. Process Cameraman

F. GRIPS

I. First Company Grip

2. Second Company Grip

G. PROP MEN

I. First Company Prop

. Second Company Prop

. Second Company Prop

. Animal Trainer

H RDROBE

Designer

. Shopper

. Wardrobe Man

. Wardrobe Woman — First

. Wardrobe Woman — Second

. Seamstress or Tailor

. WA
l.
2
3. Wardrobe Man-Head
%
5
6
7
8

. Extra Wardrobe Staff




Il — PRODUCTION ORGANIZATION (Continued)

I. HAIRDRESSERS & MAKE-UP
I. Head Make-Up Man
. Key Make-Up Artist
. Extra Make-Up Man
. Head Hairdresser
. Extra Hairdresser
. Body Make-Up

DRESSING
1. Set Dresser
2. Asst. Set Dresser
3. Outside Set Man

K. GAFFER SALARY
|. Gaffer
2. Gaffer's Asst.

L. CUTTERS
I. Film Editor
. Film Editor
. Assistant Film Editor
. Assistant Film Editor
. Music Cutter
. Sound Effects Cutter
. Negative Cutter
. Negative Cutter

M. ART DEPARTMENT
|. Art Director
. Asst. Art Director
. Sketch Artist
. Draftsman
. Draftsman
. Model Maker

N. SPECIAL EFFECTS DIRECTOR
I. Special Effects Head
2. Special Effects Assistant
3. Special Drivers (Pilots, etc.)

O. FIRST AID
I. First Aid Man 1(}@00[

P. VACATION PAY — CREW = SEE § U
. § ) /A

Q. RETROACTIVE PROVISION

. $ @ Yo I
TOTAL — PRODUCTION ORGANIZATION




Rate
Per Unit

Detail

Totals

Il — PRODUCTION EXPENSE

A. PROPS, RENTALS, PURCHASES & EXPENSE

Action Props — Expendable

Autos, Wagons, Trains 4PuUGk = Olon

Hand Props

Misc. Prop Purchases

Prop Box, Rental

Livestock

Livestock Feed

P.A. System

First Aid Eqpt.

S| 0| | Nl o | &l wwfpo| —

B. WARDROBE — RENTALS, PURCHASES & EXPEN

|. Wardrobe Rentals

1,500

2. Wardrobe Purchases

3. Wardrobe Made

a. Materials

b. Tailors

c. Seamstress

4. Accessories Rentals

5. Maintenance

C. MAKE-UP & HAIR — RENTALS & PURCHASES

I. Make-Up Purchase

|

I

|
150400

2. Hairdress Purchase

100400

3. Hairdress Rentals

D. VARIOUS RENTALS EXPENSE & PURCHASES

!
|

I. Art Depart. Supplies & Exp.

. Cutting Room Supplies & Exp.

100400

!

2
3. Blueprints
4, Special Effects Eqpt.
(Wind, Snow Machines, etc.)

T

5. Miscellaneous (Dressing Rms.
Heaters, etc.)

‘»Q.‘{QQ

|

E. GREENS

T

|. Greens Rentals and Labor

1,000,00

2. Greens — Purchases

F. PROCESS SHOTS

}

I. Equipment Rental

114575@-

2. Labor

G. LOCATION EXPENSE

. Survey

. Location Fees

. Land Rights — Fire Wardens

. Room & Board

i .
Moals 15°% f7oM Location & Loy S




Rate
Por Unlt

Detall

Il — PRODUCTION EXPENSE (Continued)

G. LOCATION EXPENSE (Continued)

6. Transportation 1 Captain

6 wis,

a. Cast & Crew — Busses
& Cars 7 Drivers

6 e,

b. Grip & Camera Eqpt. —
Truck

c. Prop & Wardrobe Truck 2 Iimivors

6 wiks,

d. Livestock Trucks

1. Sratoitix 2 Plee Car Trivers

;/AG Uko

H. STILLS

. Still Camera Rental

O wika,

Still Negative Purchase

23
3. Still Laboratory Work
4. Misc. Expense

I. MISCELLANEOUS

. Studio Meals

. Picture Dialogue & Continuity

. S.P.C.A. Services

. Studio Party

. Film Vaults

. Telephone, Stationery, etc.

. Miscellaneous

J. INSURANCE

Pre-Production

Cast

P.L. & P.D.

Workman's Compensation

Negative

Prop Floater

Use and Occupancy

Life Insurance on Principal

o|® Nlo o nwinf —

Other

K. UNEMPLOYMENT & OLD AGE TAXES

45530400

(R 3 @ %o

[ 35 102400

L. MESSENGER SERVICE & LIMOUSINES

I. Limousines — Principals

2. Other Limousines

3. Messengers

M. MUSICIANS

I. Leader — Scoring & T @MDOS LN

2. Musicians — Scoring

3. Leader & Musicians — Pre-Scoring




Qua[lty s{ Las Vﬂn

Ill — PRODUCTION EXPENSE (Continued)

N. ORCHESTRATIONS, COPYING & RENTALS

|. Contract

2. Instrument Rental

O. MUSIC RIGHTS

TOTAL —PRODUC

|
TION EXPENSES

IV — FILM AND LABORATORY

A. PICTURE NEGATIVE

I. Negative Purchase (WU 04 LOLOF

B. SOUND NEGATIVE

I. Negative Purchase — Shooting IU'UGﬁ

ULTH

2. Negafive Purchase — Editing DUg U0 |

001 {E)

C. DEVELOPING

I. Picture Developing [ UslUll) I tg

oUD

2. Sound Developing U, 000 Fés

o WelOU

D. PICTURE PRINTS

I. Print Dailies e & W S0,000 7,

. Reprints

. Prints from Dupe Neg.
(Opticals)

. Print Dupes %

Color - Dally 5,000 T,

E. SOUND PRINTS

I. Print Dailies D OO0

. Reprints ’ )9 OO0

. Music Scoring Dailies 10,000

;
.
)
. Dubbing Print Sound Track 1050007

F. COMPOSITE AND MASTER PRINTS

I. Fine Grain Duplicating Master

. Composite Print for New York

. Composite Print for Producer " elie

7500°"

. Master Print for Distributor

. Splicing & Blooping

2
3
4
5. Master for Dissolves
)
7

ADSwWeTr rrinv

oU0Y




Rate
Per Unit

Detall
saferred

IV —FILM AND LABORATORY (Continued)

G. LAPS, FADES & DISSOLVES

2,000

2!

H. TITLES AND TRAILERS

. Titles

1' (}00 {{'t.

2. Trailers

I. FILM SALES TAX

s @

J. STOCK SHOTS & PROCESS PLATES

I. Stock Shots Purchase

2. Process Plates 5,000

3. Leader & Other Misc. Stock

K. INSERTS & MONTAGE

I 5,000

2,

I

TOTAL — FILM AND LABORATORY

22,521,00

V — STUDIO AND FACILITIES udad

T
h

A. STAGE RENTALS

I. Studio Stages

2. Other Stages : TEG

B. CAMERA RENTALS AND EXPENSE

I. Camera Rentals

2. Camera Eqpt. Rentals & Exp.

3. Diffusion Rentals

4, Camera Car Rentals

5. Camera Crane & Boom Rentals

C. MISCELLANEOUS RENTALS & EXPENSE

Prop Mfg. — Labor

Prop Mfg. — Materials

Set Dressing Contract

Other Set Dressing Rentals

Set Dressing Purchase

Set Dressing Breakage

Backings

o Nl o] | wl o -

Backings Made

o

Grip Equipment Rentals

=

Grip Box Rental

. Grip Equipment Purchases

»N

. Spec. Eff. Dress. et
(Snow, Water, Etc.) send Laber

w

Set Dressing Craft Labor

Miscellaneous & Materials

>
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Rate
Por Unit Detail Totals

YV — STUDIO AND FACILITIES (Continued)

D. SET CONSTRUCTION
1. Labor
2. Material
3. Purchases & Rentals

E. LIGHT PLATFORMS
. Labor
2. Materials
3. Purchases & Rentals

F. OPERATION — STAND-BY LABOR
I. Grip Gang Boss
. Grips 3 Company
. Painters h |
. Carpenters
. Laborers &
. Set Watchman
. Whistlemen
. Nurse
. Wranglers

Wiy (VRN

10. Livestock Foreman

I'l. Playback Operator

12. Set Moving Grip Crew
"~ 13. Greensmen

14. Special Effects Men
~15. Crane Labor
16. Miscellaneous & Materials

G. STRIKING
I. Labor
2. Materials

H. ELECTRICAL LABOR — OPERATION
I. Best Boy
~ 2. Chief Set Electrician
3. Maintenance Electrician
4, Lamp Operators — Special
5. Lamp Operators — Regular
6. Generator Operator
7. Dimmer Man
8. Still Gaffer
9. Heat & Air Conditioning Lab.
10.

I. ELECTRICAL RENTALS & EXPENSE

I. Rigging & Striking Electrical

2. Power
‘ 3. Electrical Equipment Rental roakage
o 4. Generator Rental

5. Air Conditioning Rental

6.

ik




:/l-‘}‘p?g ality ,yi[:as Vog,

Rate

Per Unit Detail Totals

|

L

Y — STUDIO AND FACILITIES (Continued) |
\

J. SET DRESSING LABOR |
I. Prop Dept. Foreman W ‘ Q70,00

2. Set Dressing Prop Labor-Prd. - ' ‘

3. Set Dressing Prop Labor — f
Pre and Post Production 2 & . 1,732,00

4. Checker o |
5. Drapery Construction
a. Draper 1 ; ¢ LOLLOO
b. Upholsterer |
c. Seamstress e Wi 208
6. Drapery Hanger

|

K. PROJECTION
I. Projection Room Rental
2. Projectionist 10 wics
3. Process Projectionist
4. Sneak Preview Projection

L. TESTS AND RETAKES
I. Tests Prior to Production
2. Tests During Production
3. Retakes after Princ. Photo.

M. TRUCKING
I. Studio Pick-Up Rentals
(Wardrobe, Props, etc.)
2. Set Hauling (Trucks,
Tractors, etc.)
3. Clean-Up Truck Rentals
4, Stand-by Auto Rentals
5. Misc. Mileage Allowances 1 | 200;00

N. SCORING AND DUBBING
I. Pre-Scoring — Room & Crew
2. Scoring —RoEMI& Crew
"~ 3. Dubbing = Roomt& Crew
4. Extra Scoring Eqpt. Rentals
5. Re-recording
6.

O. STUDIO SURCHARGE
1. Fat Deal
2. $ @ %
3. § @ %o

P. STUDIO COMPENSATION INSURANCE
. $ @ yA

ik Q. SOUND ROYALTIES "
I. Picture Royalties 7 ToULl




Rate
Per Unit

V — STUDIO AND FACILITIES (Continued)

R. SOUND CREW AND FACILITIES
I. Regular 4 Man Crew
(Mixer, Recorder, BoomxCabla):
2. yfxiga, Boom Man
3. MCable Man
Additional Sound Dept. Help
. Sound Track Rental
. Mike Boom Rental
. Other Sound Eqpt. Rentals

S. UNEMPLOYMENT AND OLD AGE TAXES
. $ @ %o

T. CUTTING ROOM EQUIPMENT & RENTALS
I. Cutting Room Rentals
2. Additional Equipment Rentals

X e B DA KR
U. VACATION &RETROACTIVE PAY - Srupio
I. Vacation Pay $ @ ok ] 2 .100
0 & W 2. Retroactive $ @ % 1,%2.
TOTAL — STUDIO AND FACILITIES

D VI — INDIRECT EXPENSES @

A. GENERAL OVERHEAD
I. Legal Expense — Fees 1% 1117, 229,00 4,172
. Legal Expenses — Misc.
. Office Rent
. Telep. & Teleg. — Rntls. & Exp. 500,
. Add. Secretaries & Typists
. Auditor & Accounting Dept. .),;.,""O.
. Stationery & Office Supplies 100,00
. City Business License 1‘,).. 0
9. Society Dues 1,000,00

10. Censorship Certificate 1,000400
I'l. Personal Property Tax 500400
12. Travel Expense — Executives [
13. Interest [ L2 ) 2hy 20l 400
14. Sundry Unclassified Expenses 1,00().60

B. PUBLICITY
1. Publicity Man 5 Wi C 35150600
2. Publicity Secretary
3. Trade & Nowspaper Subscrptns. 50600




Rate
Per Unit

VI — INDIRECT EXPENSES (Continued)

B. PUBLICITY (Continued)

4.

Trade & Newspaper Advert.

. Fan Mail Expense

. Entertainment preg s

. Press Preview Expense

. Miscellaneous  Tpangn, - Hotels.

C. NEW YORK OFFICE

2

Sk

TOTAL - INDIRECT EXPENSES

43,181.00

—

STORY, PRODUCER, DIRECTOR & CAST
PRODUCTION ORGANIZATION
PRODUCTION EXPENSES

FIIM AND LABORATORY

STUDIO & FACILITIES

INDIRECT EXPENSES

GRAND TOTAL

DEFERRED

77,500.00

22,521,00

CASH
151,583.00
71,839.00
52,028,00
16,350.00
106,704.00
1,3,181,00

$ 100,021,00

$ 441,685,00

e

$ s41,706,00
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Rental Lots Yen B . Producers;
~ Stepped-Up Romancing Aims To

Shifting Economics of Screen-Time

In Overseas Areas Worrisome

With small pictures dropping off +—

at the boxoffice, and American
films generally getting less screen-
time in some of the key territories
abroad, the film companies are
facing a tougher problem than ever
in trying to pick their releases
overseas. |
~ Situation is, of course, particu- |
larly acute in the quota territories, |
but it applies also in places where
the license allocation is compara-
tively liberal, or in countries like

West Germany where there's no

“official” limitation on imports.

What bothers the companies i
the comparatively large number of
small or mediocre pictures which
are released in places like Ger-
many and Italy, which are needed
to keep the present setups running,
but which tend to lose money or—
at best—to break even,

In Italy, for example, it's figured
that a film must gross $15.000 if
it’s black-and-white and $30.000 if
it's color in order to recoup its|
costs, i.e. dubbing, prints, ete. A/
surprising number of pictures |
aren't able to do this. |

Though they're eager to put on
the release schedules pictures
\\-hic:p, by past precedent, would
interest local audiences, the dis-
tributors often are in a curious fix.
Most of them, in the light of the
product - situation, must release
films “in sequence,” i.e, pretty
much the way they come through
and without particular reference to
their suitability for a given market.

“It'"d be different if we had a
good backlog that would permit us |
to pick and choose,” a foreign exec |
commented last week. “There've |
been a number of occasions where |
we would have liked to withhold a|
given picture in preference to one |
coming through Ilater, but we |
couldn’t do it because our local or-
ganization needed the product and |
we had to give them films which. |
on hindsight anyway, weren't ideal |
for that market.” |

In addition to this, the large|
number of independents now re- |
leasing through the majors tend to |
bring pressure on the companiesj
to have their films go into certain
territories. Though a certain
amount of precedent has been es-
tablished, the pattern of foreign
preference is impossible to estah-
lish to any degree of certainty. The
same is true the other way ‘round,
too.

A surprising number of films
which have failed abroad are ac-
claimed as artistic masterpieces in
the States, and conversely several
successful pictures abroad have

failed to show‘!ns&s).ggngth in the
M Sh

T0 NOURISH FILMGROUP

Hollywood, Feb, 17.

Fen films already are skedded
for release by Roger Corman’s new
international distribution outfit,
The Filmgroup, formed to handle
producer’s own indie features and,
later, others’ product. First year's
releases will be held to exploita-
tion pix-packages, with plans call-
ing for entry into other fields and
higher-budgetted foreign co-pro-
ductions after initial year.

Filmgroup will launch opera-
tions March 15 with “High School
Big Shot” and “T-Bird Gang,” both
produced by Stanley Bickman and
purchased by company. Second
package will go out May 1, “The
Wasp Woman” and “Creature of
the Cavern.” Third combo is set
for release June 15: “Task Force
38" and = “Battlefield”; fourtn:
“Fraternity Hell Week” and "“Stock
Car Champ,” July 15. Slated for
Fall release are “Last Woman on
Earth” and “Invasion from Galasy
97y

Starting this summer Filmgmup:
will be open for outside pix which

Corman either hasn't produced or
purchased.

Domestic releases will be han-
dled by franchise owners with in-
die! exchanges, and in England
product will be distributed through
Eros Films Ltd. Charles Kranz, a
former United Artists hemeoffice
distribution manager, is sales man-
ager of new company. Gene Cor-
man is vp-treasures; John Guerin,
stlccretary; Roy Besser, advertising
chief.

Lure Indies Erom United Artists

By FRED HIFT

The independent, particularly
the one with a proven record, is
the most popular man in the in-
dustry today.

With the major studios turning
more and more into financing in-
stitutions and rental lots, the bat-
tle for the indies is at its height
and they're being offered all kinds
of inducements to make deals,
There's an unabashed attempt to
wean producers away from United
Artists and bring them into the
fold of other majors.

Final beneficiary of this intense
| courtship, of course, are the pro-
ducers, who're now being offered
some very favorable terms by such
outfits as Columbia, Warner Bros.
and others. The argument gener-
ally runs like this: UA is a fine out=
fit, but we’ll offer you a setup
under which, if the picture makes
any money at all, you can be sure
of seeing extra dough.

Among the benefits offered are
changes in the ratio of the profit
splits, from 50-50 to anywhere
around 80-20. The major agrees
to absorb the interest payments on
the bank loan and provides an ex-,
tended series of services. Also,
there's a provision for the employ-
ment of sales reps, ete.

Columbia Pitch

At Columbia, a producer who
brings in a package is offered the
studio facilities, and though he
must take on the overhead, it does
provide him with a working organ-
ization and helps those who aren't
hep~“to the details of setting ‘up
physical production facilities. Even
studio overhead today is a nerfo-
tiable item, {

‘Competition for independents
has grown so hot that one execu-
tive in N. Y. last week, in a kid-
ding-on-the-square mood, said: “If
this keeps up we’ll run out of in-
dependents.”

The UA setup, still far and away
the largest ind’e stable, intrigues
| the independents not only because
the company has an open mind on
themes and treatments, but also
because it’s considered an ener-
getic and progressive outfit when
it comes to selling. Held against
this is the problem the individual
producer has in seeing much money
beyond his regular producer's fee,
which ecan run anywhere up to
$50,000. Some of the indies also
say that, with so much product to
handle, UA doesn’t have either the

time or the inclination to waste
much effort on films that don’t
shape as grossers from the start.

The other majors, aware of the
assortment of indie gripes against
UA, are trying to cash in by offer-
ing deals that give the producer a
better final break. They're also
pointing out to the stars-turned-
| producers that, in the long run,
they're on the losing end of the
deal. Reazsoning is that a star will
accept $100,000 plus a Qefcrment.
If the picture doesn't click, or else
l if his deal is such that it's dlmcl}l]let
to see profits, the staw is out td
difference between his base fee 'nnt
the $200,000 tor$300,000 he migh
have gotten by signing up on 4
salary.
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Despite Shortage, Double-Bills Flourish

Psychology of Two Features—Fans Want ‘Full
* Evening,” Especially Spooning Couples

Though logic would appear to
dictate otherwise, double billing
continues as a theatre institution
in many parts of the country, un-
affected by the shortage of product
and the lengthy running time of
the top pictures.

As a matter of fact, where busi-
ness is down, the tendency has
“peen to introduce triple bills,
sometimes combining two “A’’s and
a “B” picture.

Exhibitors privately tend to de-
plore the situation, and they ac-
knowledge plenty of beefs from
customers who have to suffer
through a minor entry in order to
see the feature attraction. Yet,
double features seem here to stay,
partly because they represent a|
tangible expresswn of the ‘“more |
for your money” approach to sell-
ing, and partly because they meet‘
a “social” need. Tied in with this
is a competitive factor, i.e. one ex-
hibitor watches the other and none
wants to cut back to single billing
unless the competitor does so first,

To the distributors, who now
have fewer “little” pictures to sell,
double billing represents a boon
of sorts. At 20th-Fox, for instance,
which figures there are some 13,251
CinemaScope posstbilities through-
outsthe country, a good many of the
1954-®and 1955 C’'Scopers have
racked up between 17,000 and 18,-
0Cjy dates. That gan mean only
ore thing. The theatres, to fill out
their bills, are re-running oldies.

The ‘Top’ Fealure

Gradually stepping into this gap
during the past year have been
dubbed foreign films which in this
type of mass circulation still stand
to do better than via limited art
runs.

Here and there, exhibitors are
trying to switch schedules so as to‘
accommodate patrons who’d like to |
see a film without having to sit
through the second feature. The |
Century circuit in N. Y, has met |
with considerable success in put-
ting on the main feature at 8:40
p.m. and slotting the supporting
bill after that. But Century
wouldn’t go as far as cutting out
the double bill.

One reason is that the double
bill serves a social purpose. “A
young couple go out to get away
from home. They come to the
theatre. They don’t want to be out
two hours later. They may not
absolutely want to see two pictures,
but it makes them feel good to
know they're getting two for the
price of one, and it occupies the
whole evening for them. That’s
much more important than most
people realize.” This the comment
from an 9)\hlblt01 last week.
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Literary Market:
Nominal or Bsg,

No So-So Novels

“Big Man, Big River,” upcoming|
novel by Thomas Duncan, has been!
purchased by 20th-Fox for $200,-

000. Contract has an escalator)
clause that could bring the price to
$300,000, depending on book sales.!

Book, with an Oregon lumber
camp background, will be pub-
lished by J. B. Lippincott Co. in
the fall.

In the light of competition for
top literary properties for the
screen, authors of potentially sucs
cessful novels are getting good
prices for their work from the film
companies these days. Hollywood
has always paid big money for
stories, but never before have so
many books brought six figures.

According to one story depart-
ment in N.Y. the studios now
either buy “biggies” or “cheapies,”
bringing their author between
$5,000 and $15,000. There's been
a dropoff in the $20,000 to $50,000
category, and a sharp rise in the
number of unpublished manu-
scripts sold for $50,000 and over.
The big figures come when the
companies want to snap up a novel
that’s “hot,” particularly if it’s
written by a wellknown author.

Number of original stories writ-
ten for the screen continues to
dwindle as Hollywood seeks out]
“presold” properties, f.e. the po-|
tential bestseller material. !

z ),

SHIART AUDIENCES

TOMORROW'S KEY

There are fewer pictures coming
out of Hollywood, to be sure, but,
importantly, thosc being made ap-
pear to be of greater stature. This
in turn adds up to longer per-pic-
ture running time to the extent of
more than compensating for the
numerical reduction.

This is the observation of Russell
V. Downing, president of Radio
City Music Hall, New York, and
goes hand in hand with the views
of many highly-placed film indus-
try individuals. The trend is obvi-
ous, they believe, toward extended
runs throughout the trade, first-
runs and neighborhood houses
alike.

Downing states he’s “only a lo-
cal operator” but believes it's to
the advantage of exhibition gen-
erally to have fewer productions
but better ones. Reflecting the im-
provement in quality, he adds, is
the fact that in 1958 the Hall ran
only 10 features (an average ol
more than five weeks for each)
compared with the 11 and 12 llmti
have been programmed in previ-
ous years. Fewest pix on a full
year's lineup came about in the
lush prosperity of 1946 which had
a schedule of eight,

The customers are coming “not
out of habit, but by selection,” ac-
cording to Downing, and the fact
that they're getting more of what
they want is shown in the Hall's
business. Grosses in 1958 ran
ahead of 1957.

As for other theatremen, Dotyn-
ing says they should feel called
upon, if the size of their towns
permits, to run a picture four days
instead of the conventional two, a
full week instead of the usual four
days, and so on,

The head man of the country's
biggest money theatre is high on
the upcoming product. He hasn’t
seen all the new pictures, of course,
but “on paper” (meaning cast and
credits) they look good. For one,
he hasn't onceovered Metro's
“Green Mansions" but figures it as
the likely candidate for the Hall’s
Easter booking., (“The Journey,”
also from M-G, follows the current
tenant, “Some Came Running.”)

Impressive, too, to Downing “on
paper’ are Warners' “Nun's Story"
anc. M-G’s “Count Your Blessings,”
“North by Northwest” and “Matlng
Game.”




Room at the Top
(BRITISH)

First-class emotional drama
with standeut direction. Un-
cempromising dialeg and adult
plot offer fine oppertunity for
\jmpressive performances; big
/b.o. entry.

/\
(\ London, Jan. 29.h
ritish Lion release of a Remus (John
an%;“-.h.ls;lmes Woolf) production. Stars
| Simpne Signoret, Laurence Harveys
Heather Sears. Directed by Jack Clayten.
| Sergenplay, Neil Paterson, from novel b}[
| Johh._ Braine; editor, Ralph Al(emplep.
camera;, Ireddie Francis; music, Mario
Nascimbene. At Plaza Theatre, London.
Running time, 117 MINS. 2
3 14 048 . Laurence Harvey
%ﬁc&"ngé?ll 5 . Simone Signoret
Susan Brown . . Heather Sears
Mr/ ... Donald Wolfit
‘ Ambrosine Phillpotts
. Donald }ouston
. Ray mnnr:’ Hlt;nllei
S ales .... .. John Westbroo
‘(I—,‘-aec(ﬁ“!\g,X'lssgill 5 ... Allan Cuthbertson
une"Samson Mary Peach
Hermione Baddeley
... Thelma Ruby

5E Am‘w (Leqrg
Wendy Crai

Joan .. A 13
iss Gi i ..... Avril Elgar
e Beatrice Varley
; .. Miriam_ Karlin
. Richard Pasco
. April Olrich
s John Welsh
Everley Gregg
A .. Basil Dignam
h at BAr ......... Paul Whitsun-Jones
‘(\;lﬂ"ll ;t? \%indow Yvonne Buckmaham
High Stepping Girl Poreen Dawn

“Room at the Top,"'based én
John, Braine’s. best-selling novel,
suddenly establishes Jack Clayton
as agmajor British director. S.(l)me
three ‘years ago, he directed Ee-
Spo Overcoat,” a Venice ‘.fest
| award-winning short feature. Since
then he has concentrated on pro-
ducing. Now, with his first im-
porient directorial chore, Clayton
has made an indelible impression
with an adult, human picture. Neil
Paterson’s literate, well-molded
sareenp’ay has been enl}anced by
subtle, intelligent direction and a
batch of topnotch performances.

film should be a winner with
l}iradult British audiences.
he oceasionally raw dialog an.dv
frank approach to sex has earned it
an “X” certificate which means
that children under 16 may not see
if. Even the local_ized North coun=
try accent is unl)kel;{ to mar US
appreciation of a film solid in
tory-line and emotional vam}es.
vf, Laurence Harvey takes a job as
L4an accountant in the local govern-
ment offices of a North Country
town. He is an alert young man
with a chip on his shoulder because
of his humble background. He is
partly determined to be true to
himself, but even more eager to be
on the make. He quickly finds tl}at
the small town is riddled with
snobhishness. It is virtually con=
trolled by a self-made millionaire
and is dominated by those with
money and power. Harvey 1Is de=
termined to break down this class-
conseiousness and_scts his cap at
the millionaire’s daughter. At the
same time he is irres:stxbly drawn
to an unhappily married French-
woman Witk waem he has a vio=
lent affair.

Tn thie rolatianali=
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TENATLES
SERFECTIONSH

By JOE SCHOENFELD

Hollywood, Nov. 25.

Fred Zinnemann ig the latest
Hollywood creator to express an
opinion that “in Europe it's better”
I—meaning motion picture-making.
| Zinnemann, who recently complet-
ed “The Nun's Story,” starring
Audrey Hepburn, abroad, is now
busy at Warner Bros. editing the
film down to ‘“reasonable” length.
It was previewed a few weeks ago |
at three hours and 11 minutes.

Zinnemann’s preference for
shooting outside of Hollywood is
based strictly on economics and,
more importantly, an escape from
Hollywood’s “technica]l perfection.”
iAs the producer-director puts it,
“technical perfection has become
a fetish in Hollywood and it's a
dangerous one. As a result, every
picture has a factory gloss. All
attempts to do something new or
different are stopped by the ‘per-
fection’ -standards that have been
set up.”

From the standpoint of eco-
nomics, certain aspects of shooting
abroad represent far less expendi-
ture of money than is possible in
Hollywood for the same eventual
results on the screen. In the “Nun’s
Story,” for instance, Zinnemann
said, he needed 200 nuns for the
Mother House scenes shot in Rome. |
It was not possible to get real nuns, |
Zinnemann said, since it would
take ;a special dispensation from
the Pope to permit nuns to change
their habits to that worn by the |
Belgian order in the film. Thus,
Zinnemann had to call for 200 ex-
tras, to be coached by two actual
nuns who were acting as technical
advisers. The turnout was fabulous,
Zinnemann said, with many of the
women from some of the finest
families in Rome. They rehearsed
for a month, worked untiringly
from early morning to late evening;
many of them arrived at the set in |
chauffeur-driven cars; most of
them donated their pay to charity.

Extras’ Costly

The point Zinnemann makes is’
that such a number of extras in
the U. S., worked so consecutively,
would have been at least three
times as costly.

He also illustrated the economics
of shooting abroad via the chapel
set that was built for the picture
in Rome. :To have used a real
chapel, Zinnemann said, would
have been far more costly, after
installation of lights and shooting
around and between the regular
services (“you can’t shout ‘cut!’ in
the middle of a prayer”) than
building a set from the ground up. |
“Particularly,” Zinnemann pointed
out, “when the cheapest flooring
material you can buy in Rome is
marblé, and it photographs ter-
rifically.”

As far as Zinnemann is con-
cerned, any tax advantages to be
gained by working abroad are sec-
ondary to his desire to make the
best possible pictures in the most
attractive manner possible. In this |
respect he is himself a perfection- |
ist—as illustrated by the fact that |

he has no intention of rushing
“The Nun's Story” into release in
time to qualify for this year’s
Academy Award nominations. As
he puts it, the picture couldn’t be
made ready for a pre-Dec. 31 show-
ing in L. A. unless it went out in
a less-than-perfect state,

TS 0SEAS A

By HY HOLLINGER

As a new service to its affiliated
independent producers, Columbia
has established a budgeting de-
partment for the producers who
x‘want to make films abroad. The
inew 10-man department, headed
‘by overseas production supervisor |
iWilliam Graf, is part of Col's pro-
duction setup in Great Britain,
iheaded by Mike Frankovich,

In addition to supplying t
budgeting service for producefs

American companies, provideg all
the necessary spadework for the
establishment of a U.S. film! unit
in a foreign country. According to
Graf, Col's services in no way
usurp the creativeness or functions
of the independent producer, bt{t‘
are aimed to give ‘“advice when it
is required” and, at the same tim
'to protect Columbia’s investmen
On the basis of Col's experience
in filming pictures in England as
well as in other parts of the world,
Graf noted, the company can con
up with a more realistic and prag-
tical budget than a producer who
has never made a film ovesse
Moreover, he said, Col's assump-
tion of many of technical functions
relieves a producer of many com-
plicated details and leave him fr
to devote himself to the creativi
aspects of the film,
Know-How

In association with an independ
ent producer or one of his staffers,
Col’s overseas unit will scout the
locations, select the necessary
technicians, provide for the hous-
ing of the cast and crew, obtain
the necessary local Government
permits, arrange for the rate of
pay of local workers, etc., Every-
thing that is required for a pro-
duction unit is ready and waiting
on the day the producer arrives
with his unit, Graf pointed out,

As part of his duties, which have
geen him visit almost every coun-
tlry in Europe, Graf frequently
must obtain the approval of the
deript  from . local government
duthorities. Im some instances,
countries express the fear that
certain story might offend its ow
nationals or a nation with whic
it has friendly relations. For ex-
| ample, when “The Bridge on t
\Rlver Fwai! was set for filming i

local authorities fear
that the picture might offend tl
Japanese, It was Graf's task
| lgee to it that the Japanese a
| bassador would notify the Ceylo:
! government to the contrary.
|~ Arranging of the technical an
lphysical facilities is only a smal
part of foreign location filmin
Graf pointed out. It requires,
addition, long and frequently com
| plicated negotiations with local
government  officials, ipc ding
prime ministers and minist&. of
finance, commerce and labor, Indie
producers, he noted, mofé, than
likely do not have the timejor the
experience to handle these details
and thérefore turn over these
‘| Tunctions to Col's specialigts Graf
declared.

Graf has headed Col’s groduc-
tion unit in England for the pa.st,
seven years. He stopped over in |
New York last week on his way
pack from Havana where h,e
scouted locations for Carol Reed's
production of Graham Greene’s;
‘Our Man in Havana,” which Co}

nancing and releasing. /

/




“Redhead, Show Snubbed for 10 Years,
To Pay Of Its Investment by June

“Redhead,” Broadway’s newest+-

musical smash is due to recover
its investment by the first week
in June. That’s on the basis of an
anticipated operating profit of |
$12,000 a week and an opening-
hight cost of $216,000. The latter
figure is unusually modest for a
musical show, by contemporary
standards.

The Robert Fryer & Lawrence
Carr presentation was financed at
$300,000 and according to general
manager Ben Stein’s tentative
figuring, involved a production
cost of $225,000. That was reduced
$19,000 by  operating profit on its
five-week tryout tour, but involved
about $10,000 preliminary and
opening-week expenses at the 46th
Street Theatre, N.Y. where it
premiered last Thursday night (5).

Although “Redhead” can ulti-
mately gross about $63,000 a week |
with standees, theatre party com- |
missions will limit the receipts to !
around $61,000 for the first several
months. The show breaks even at
about $39,000, with the production
retaining about 55% of the differ-
ence between. the break-even and
the gross.

The royalty setup calls for a|
theatre rental of 30% of the gross |
to $20,000 and 25% thereafter, plus
815% to the authors (Herbert and
Dorothy Fields, Sidney Sheldon
and David Shaw, book; Albert
Hague, music; Dorothy Fields,
Iyries), 714% to the star (Gwen
Verdon), 3% to the director-
choreographer (Bob Fosse) and
1% to the producers. (Co-libret-
tist Herbert Fields, Dorothy's
brother, diéd a year ago.)

When the show pays off, Fosse’s

(Continued on page 74)
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Scandinavians Don't Co-Produce

Norway’s Jan S. Baalsrud Deplores Failure of
Norsemen to Help Each Other

Lack of coproduction among the
Scandinavian countries was termed
“ridiculous” last week in N, Y. by
Jan S. Baalsrud, an official of
Nordsjofilm of Norway which pro-
duced the picture “Nine Lives.”

Film, released in the U. S. by
the Louis de Rochemont organiza-
tion, in part relates the harrowing
experiences of Baalsrud and his
colleagues during the war, when—
as British-trained saboteurs—they
were landed on the coast of Nor-
way. Story was written in book-
form by David Howarth and be-
came an international bestseller.

Baalsrud, an instrument maker
by profession and a film producer
by preference, said Norway was
the *“little boy” among the Scan-
dinavian countries. It produces
four to seven pictures annually,
with Government subsidy and in
two local studios, one Government-
owned and the other private.

“I have never been able to un-
derstand why there should not be
more coproduction between Nor-
way, Denmark and Sweden,” Baals-
rud said. “The language barrier
isn’t serious and our people like
the Swedish films. In any case, in
Norway we depend on advance
guarantees from Swedish and Dan-
ish distributors.”

He said his outfit was hoping
to put together a coproduction this
year with Denmark and Sweden
and Nordsjofilm is also working on
another war picture, dealing with
the tensions in Oslo during the
war. The average Norwegian film
costs $50,000, Baalsrud said. His
own picture not only recouped, but
actually showed a profit within the
small Norwegian market.

Baalsrud said he hoped for co-
production with-the U. 5. “I think
some very attractive pictures could
result,” he said.

Martin’s Tea-Leaf Reading

Of Early Biz: ‘Invitation’
Potential, $7,000,600

On the basis of early returns,
Universal anticipates a domestic
gross of more than $7,000,000 for
“Invitation of Life,” according to
sales chief Henry H. “Hi" Martin,
He expects that both the domestic
and foreign gross will exceed “The
Glenn- Miller Story.” U's previous
top grosser. As a result of the b.o.
power of the film, which is scoring
heavily despite lukewarm reviews,
it’s figured that Lana Turner will
emerge with the largest fee ever
received by a femme performer.
Miss Turner's deal gives her 50%
of the profits.

Surveys have indicated, accord-
ing to Martin, that 70% of audience
for “Life” consists of women in
the 24 to 48 age bracket. To reach
the total audience potential, the

| film company is adding a teenage

sell, taking advantage of the pres=
ence in the cast of Sandra Dee,
Susan Kohner and John Gavin,

| Martin disclosed that U is follow=

ing a flexible policy in selling the
picture and is not demanding
locked bookings, but will allow
theatres to play the picture as long
as business holds up.

In commenting on the business
being racked up by “Life,”” Martin
declared that it’s important to
have a number of big pictures
around at the same time, He said
each of the films displaying b.o.
pmu-x at this time—*“Rio Bravo,”

s}mg"v Dog,” “Some Like It Hot”
and “Life’—were*each contribut-
ing to the other by gelting people
to a show,

i
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UA Thinks Color
Ads Neglected

In Newspapers

On the theory that the industry |
has so far neglected to make full |
use of color in newspapers and
|supplements, United Artists has
just completed the first part of a
general survey of the use of color
in U.S. and Canadian papers. Poll
covers 33 publications in 21 cities
and is being expanded.
|' In a ‘“know-your-tools” mood,
UA is also surveying the potential
uses of television to plug pictures.

UA’s newspaper study is being
placed im the hands of its field |
men to provide them with a speci- |
fic guide to who uses what. Pzint
is made that UA has made an ef-
fort to improve its color coverage
on the big pictures and that color
in newspapers cumlatively reaches
more readers than the top national
magazines. Apart from this, each
{ paper can be hit two or three
times up to the release of a given
film,

UA plans to expand its domestic
newspaper color survey and to add
to it a study of the use of black-
and-white stills. A similar survey
is being undertaken abroad.

Though most of the big pictures
are being shot in color, the quality
of tint stills hasn’t kept pace. Very|
often there’s a reluctance to re]
lease color until a film has com-
pleted shooting, which is partly“;
due to economy reasons since the
studio prefers to develop all the
color in one batch. It’s felt at UA]
that use of color stills on pictures

_—(Continued: on page 26) ."
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Al of Morris and MCA SlmF ‘
Jurow-Shepherd See Properties
| Magic That Baits Elusive Stars

+ Diversity in story material. and
flexibility in operation are the aims
of the new, young production team
of Martin Jurow anda Richard
Shepherd who are perhaps repre-
sentative of the “new faces” slow-
ly moving into the film-making end
of the business.

Having delivered their first pro-
duction, an offbeat western, ‘“The
Hanging Tree,” starring Gary
Cooper and Maria Schell to War-
ner Bros., pair is preparingt to
launch “The Fugitive Kind,” film
version of Tennessee Williams'
“prpheus Descending.” #ilm, star-
ring Marlon Brando and Anna Mag-
nani, will be filmed in New York
| starting in late April. United Art-
ists will release.

The casting of such salable and

sought-after names marks some-
thing of a coup for the new produc-
tion team. They attribute their
success on this score to tne proper-
ties, with Jurow observing: “It's
easy to get the stars if you have the
story they want to do.”
As a further example of their ap-
proach to film-making, their pru-
duction company has on its draw=-
ing board a spectacle, “The Fabu-
lous Showman,” dealiny with the
life of P. T. Barnum; a {m version
|of Truman Capote’s “Breakfast at
I‘Tlffany's," and a mystery dealing
with Richard Prather’s Shell Scott
stories.

The last three projecis will be
made as part of their six-picture
deal with Paramount, calling for
the del:very of the pix over a three-
year period. The agreement with
| Par represents a sort of settling
down for the ambitious team. “It's
| hard to move from one company to
| another,” Jurow said in N. Y. this .
week. The association with one
distribution firm over-an extended
period, he pointed out, ullows the
four projects simultaneously with-
indie company to work on three or
out the nece:sily of worrying ahout
individual financing.

Experience of the pair in the
agency field—Jurow having been
with William Morris and Shepherd

(Continued bn page 20)

-

An expression of surprise over
I'the failure of exhibitors to do
something about the serious prod-
uct shortage came this week from
an unexpected source—a highly-
placed executive of a major film
company.

The exec, who for the usual rea-

sons chooses to remain anonymous,
agrees with the complaints of the
| theatremen that the production
cutback could well result in dis-
aster for a large number of the na-
tion's theatres.

Although placing some of the
blame for the shortage on the film
companies—not his own, for it is’
one of ‘the most active of the pro«
duction-distribution firms—he feels
that, the problem can only be
solved if exhibitors take the mat-
ter in their own hands.

'Several of the majors, he con=
tends, are producing as many pic=
tures as is feasible under present
market conditions and cost factors.
Others, he acknowledges, are not
pulling a full load and are the
ones that are contributing to the
serious shortage.

These, he points out, are a well
known set of circumstances which
theatremen have faced for scveral
years. Although they've talked a
great deal about “causing” films
to be made, he notes that so far
it has been mere lip service and
that no one has come up with a
workable plan.

IF'or what it's worth, he said, he's
offering exhibitors a suggestion
on how they can meet and solve
the product shortage. His idea,
in short, consists of the following:

Each exhibitor in the U.S. should
put aside two or three cents of
his share of each admission for the
establishment of a production fund,
The exec believes that this system
of collection could result in a pro-
duction bankroll of some $15,000,-
000. and he sees it as a sort of
private enterprise version of Brit-
ain’s Eady Plan. The coin, he con-
tends, can be employed either to
finance independent producers or,
for that matter, for the formation
of a new production-distribution
company.

Despite the present status of the
existing major film companies, the
exec, a veteran in production and

| distribution, frankly states that he

feels that the time is now ripe for
the organization of a new major
film company, if it is put together
properly and is cognizant of the
ailments afflicting the going con-
cerns. A new company, he argues,
can fill the void created by the dis-
appearance of MKO and Republie
and the half-hearted efforts” of
some of the “living” firms.
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Universal’s Tight Reins Policy:
No United Artists-Type Deals:
Ed Mubl Credit on Al Titles

Universal, last of the majors to+
welcome independent producers,
lans to maintain tighter reins on
ts partners than do other film
companies. Some of the majors,
particularly United Artists, give
many of their associated film-
makers something like carte
blanche. They approve the script,
and cast, put up the coin and wait
for the delivery of the pictures. In
many cases, the indie producer can
make the picture wherever he
chooses.

Universal, on the other hand, is
demanding a full partnership basis
and will require the indies to em-
ploy U contracts layers and U studio
facilities. The indies, in a sense,
will be merely partners and not
completely “independent.” Univer- !
sal will have studio chief Edward
Muhl share in production author-
ity. While the credits for each
picture will list the independents
as the producers, they will also
note that Muhl is the executive
producer for Universal.

Although Johnny-come-lately in
the independent field, U was actu-
ally one of the first to launch a
participation system with perform-
ers. It started with Harold Hecht
and Burt Lancaster with “Kiss the
Blood Off My Hands” and reached
its height with a multi-picture deal
with James Stewart. These deals
were made at the time when Wil-
liam Goetz was production chief
and were conceived by Goetz and
MCA topper Lew Wasserman.

Goetz Exit

When Goetz exited the studio
because he could not obtain a par-
ticipation arrangement for himself,
several of the percentage arrange-
ments with stars remained but few
new ones were made. Thus, at a
time when the other majors were
busily involved in lining up per-
formers on participation = deals,

(Continued on page 14)

HIXATIONSTILL
EASTER MOP-UP

Judging by the release schedules
set by the major companies, the
period between late January and
early March is going to be /4
toughie for exhibitors and partid{i
larly the first-run operators. ®

With the exception of the holi-
day releases, which will be filter-
ing down the theatre line, the cup-
boards will be quite bare until
Easter, when top pictures are tra-
ditionally bunched for release.
| There's very little evidence as of
(the moment of distributors heeding
the call for “orderly release” to
provide a continuous flow of box-
office ‘product,

Several companies openly admit
that the first quarter lineup isn’t
equivalent to a produet power-
| house. As a matter of fact, New
York has made it plain to the Coast

ll},!emaﬁonal’s Big Singles’
" Doxble-Packaging Gore

Las Vegas, April 7.

Quality single bill features, in-
¢rease in the use of color and
CinemaScope and a full diversifica-
tion of oproduct will highlight
American International Pictures’
new change of policy, company
heads James H. Nicholson and
Samuel Z, Arkoff told delegates at

| firm’s first international conven-

tion here.

The standard double bill pack-
ages by which company has made
its name will not be ignored, it was
| pointed out, but there will be few-
‘er such bills and they will be de-

‘lsignod to meet the changcq tastes
|| of the public. Company existed in
|| the past on horror and teenage

films in double doses, but “the pub-

in severdl cases that it’s -plenty
concerned with the way things are |
going. This concern has been |
heightened by the unusually sharp |
dropoff in theatre business right |
after New Year'’s, f

Distributors are continually in
a quandary over whether to hold
the top pix for the holidays, and
then face the competition for play-
ing time, or whether to chance it
|via the release of top product in
a normally slack season, which can
result either in a loss or in spec-
tacular success.

What concerns the distributors,
too is the unpredictability of the
playoff pattern. “The Geisha Boy,”
for instance, is very strong in some
situations and just as disappointing
in others, with all other factors
being apparently equal. “Inn of
the Sixth Happiness” had all the
earmarks of a hit, but isn’t living
up to expectations. “The Buccan-
eer” also is erratic. !

Feeling generally is that, if this
“situation continues, the foreign
| films, particularly in dubbed ver-
| sion, will get more of a break as
| times goes by since the pinch is
| bound to become more severe be-
| tween the product “boarding” and
| the general drop in output, which
\isn'l balanced off by longer runs./

lic isn’t buying them that way any
more,” execs reported,

Since only major horror pix do
\profitable biz, according to its tab-
“ulations, outfit will release two
| such films, both in single bill cate-
‘gury, during the next year, accord-
511;: to firm toppers. These are

“Horrors .of the Black Museum,”
CinemaScope in England by Her-
man Cohen, and “The House of
Usher.,” FEach will feature AIP's
recently completed in color and
new gimmick, Hypnovista. ’

| Reporting that distribution and
| ¢o-production deals with Italian
|firms for several spectacles had
been closed during toppers' recent
trip to Rome, first of these will be
|“The Last Days of Rome,” starring
Anita Ekberg and filmed in wide-
screen and color, it was disclosed.
Second Italian film, “The Bar-
barians,” will be a co-production
with Standard Productions of
Rome. Steve Reeves and Bruce
| Cabot will be costarred and pic
| will be shot in color and wide-
screen,

Three other AIP co-preduction
deals in Italy will add two Biblical
gpectacles and one based on Greek
mythology to the company's sked.

| Ttalian productions will not be
! dubbed but will be filmed in Eng-
lish dialog.
| On next year's slate, seven will
' pe in color and widescreen, with
| two both in color and Hypnovista,

Company prexy Nicholson put at
rest rumors which had AIP nego-
liating for a major relea'sing ar-

rangement for iits produghion .

Company will continue with its
“bresent releasing patters yia indie

A distribs, he said, becausi it l’"'"‘1
vides flexibility, has worked wel

and offers every possibility 0

tinuing sucecess.




[tions get for local advertising sales.

Detroit Radio Station
WIR to End 23-Year
Affilation With CBS

Official Blames Network’s “Time-
Barter” Plan, Says WJR Would
Lack Control Over It

By a WALL STREET JOURNAL Staff Reporter
DETROIT—Radio station WJR, a 50,000-
watt station here, will end its 23-year atfilia-
tion with the Columbia Broadcasting System,
Ine.’s radio network next spring.
John F. Patt, WIR president, blamed a
network ‘‘time-barter’” plan, announced three

weeks ago, for the move.

Under the new plan, which was endorsed by
CBS affiliates at their convention and goes into
effect January 1, the network will furnish
affiliates some 8% hours of news programs
each week for which they can sell advertising
without payment of fees to the network. In
return, the stations will carry, without com-
pensation, some 30 hours of weekly program-
ming which .the network will offer for sale.
At present, affiliates receive payments from
the network for carrying network programs
which amount to about 40% of the rate the sta-|

*'The plan of the network to barter for the|
time of its affiliates that it would then sell'to!
advertisers under its own prices and policies|
—asplan over which we would have virtually
no control—leaves no alternative,”” Mr. Patt
said. He said the station values its facilities

ALLIED ARTISTS SETS
36, SIX BIG BUDGETS

Allied Artisfs has blueprinted a
1959 production slate of some 36
films, six of which will be ear-
marked for budgets of $1,000,000
or more. Schedule, which includes
both studio productions as well as
pix to be filmed by independent
producers in association with stu-
dio, represents AA’s most ambi-
tious program to date.

First big-budgeter revealed for
AA is Irwin Allen’s “The Big Cir-
cus” which currently is before the
cameras. Several important prop-
erties went into production during
1958 and still are being prepared |
for release, with list including “Al
Capone,” “P.O. Box 303,” “Face of
Fire” and “Crime and Punishment,‘
U.S.A.” [

William Castle, who filmed |
“Macabre” and “House of Haunted |
Hill,” both AA releases, now is pre-
paring “The Confessions of an
Opium Eater,” which will be based |
on the Thomas De Quincy tome.
Also being repped are “79 Park |
Avenue,” which Harold Robbins |
will produce, and “Man of Mont-
marte,” Stephen and Ethel Long- |
street biog of Maurice Utrillo. .

too highly ‘‘to permit our station time to be
handled on a brokerage basis.”

CBS has about 200 affiliated stations, of
which 114 were represented at the affiliates’
recent convention. A CBS spokesman said 84%
of those attending the convention approved the
plan, with seven abstaining and eight -voting
against it,

The spokesman said the network had no
indication that any other stations planned to
drop their affiliation over the program plan.

It has been estimated CBS’ total radio pro-
gram service will be cut from approximately
90 hours a week to about 50 a week under
the plan.

““We feel pretty confident this plan will put

—
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us in the black before long,’’ the CBS spokes-
man said, The network will be able to reduce
costs by cutting programming time, and will
fkeep all the revenue from the sale of adver-
| tising on the 80 hours which the stations will
carry free.

Station WJR reported net income of
$264,238, or 44 cents a share, on sales of
$2,852,011 for the nine months ended September
80. In the like period a year ago, WJR

reported net of $370,148, or 64 cents a share,
on_sales.of.$2,639,422, .

Count Blessings

To Come at 20th

.Product. the quality and the con-
tinuous flow of it, was top on the
agenda this week (19) as the 20th-
Fox brass headed by president Spy-
ros P. Skouras and production chief
Buddy Adler met at the studio.

20th is going, at the moment,

tl‘u‘ough a somewhat anxious pe-
riod. Several of its top pictures
have failed to do the expected
business. They've been expensive
productions, like “The Roots of
Heaven,” which cost over $3,000-
‘000 and probably won't do much
(more than $1,500,000 to $2,000,000
domestically, It needs $7,000,000
to break even.

What's more, the homeoffice,
| considerably buoyed by the ex-
‘pqctancy of such films as “The
Diary of Anne Frank” and “Com-
pulsion,” nevertheless' scans the
production charts with concern.
20th execs believe they need about
27 films from the studio itself and
maybe another 15 or so from the
outside. They've got the feeling
that they may not get the requi-ed
27 from the studio,

Also, the homeoffice is looking
to the summer period and wonders
what top product the company will
have to offer at that time. So far,
the release schedule has besn set
only through Easter, and 20th
salesmen know from bitter experi-
ence during the last 1958 quarter
what it means not to have top films
available,

In New York, the griping about

(Continued on page 24)

DISNEY TO FINANCE

OUTSIDE PRODUCERS

| Walt Disney Productions
ling that of financing and
!,tributing other independent
|/ductions,

It was disclosed this week that
the

{Disney 1is participating in

~

is
branching out, a new enterprise be-
dis-
pro-

Weintraub, Rank
Team on Telefilms;

§3,000,000 Budget

Hollywood, Nov. 11.

Entry of J. Arthur Rank into/
television production through a co4|
production and co-financing deal |
with Sy Weintraub’s Sol Lesser
| Productions was set last week. Deal
| involves production of four series
of at least 39 films each, plus addl-
tional pilots and possibly feature
film coproduction.

Deal marks Weintraub's return
to telepix for the first time since
purchasing the Lesser organization,
Besides the four Rank coproduc-
tions, he's starting production on|
his own with an “Our Town" tele-
film series, for which he's signed
Jerry Stagg as executive producer.
“Town" is one of the properties he
purchased with the Lesser com-
pany, and author Thornton Wilder
will advise on scripts for the series,

Rank deal, involving a minimum
$5,000,000 investment to be shared
equally between the two compan-
ies, is actually with Sydney Box
TV, the British producer acting in
behalf of Rank. The Rank company
will put up coin and facilities, but |
Box will handle their telefilm pro-
duction, since they don't have any
| tv staff yet. James Swann, Rank
exec, negotiated the deal for the
British company.

Two of the four properties are
set, “The Man from Lloyds,” which
Box will produce at Rank's Plne-
wood Studios starting in January
and for whom Edmond O’Brien Is
being dickered as the lead, and »
still untitled situation comedy
created by Phil Rapp, which Rapp
| will produce in both England and
| America. Third property is a toss-
up between an outdoor adventure
series and a sclence-fiction serles
called “Project X,” based on a

(Continued on page 38)
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financing of “The Big Fisherman,”
‘which is beihg made by Rowland

|V. Lee.

Further, Disney will

release

the feature through its distribu-

tion subsidiary, Buena Vista,




DYNILING GLOOMY

QGREEN aEX-ChaT

By FRED HIFT

Television has begun to serious-
ly affect the Swedish film busi-
ness and, to make things worse,
the tv stations have been and are
being built by the state from funds
supplied via the high tax on film
theatre admissions.

This unhappy picture was
painted in N.Y. last week by Carl
A. Dymling, president of Svensk
Filmindustri, the leading produc-
tion outfit in Sweden. Company
also is in distribution and runs
about 100 theatres. Latter are the
ones which show a profit and keep
the whole setup alive, so that any
serious drop in attendance actually
threatens the complete structure.

Dymling, whose company made
“The Seventh Seal,” which just
wound a run at the Paris Theatre
and is being released nationally
by Cy Harvey’s Janus Films, said
attendance at the Stockholm
theatres alone had dropped 20%
for the year ended last month.
“Television is entirely to blame,”
he said, even though no Swedish
pictures are being shown on the
air.

Terming the situation a “big
crisis,”” Dymling said the admis-
sions, tax ran to 38%. Out of this,
the government returns to the
producers 15% of the gross on
Swedich films as a nroduction sub-
sidy. Total kickback runs to only
ahout $60.000 for the entire Swed-
ish industry. Dymling maintained.

“It is ironic,” he held, “that two
countries which have contributed
so much to the development of the

art of the film—Sweden and Den- |

mark—should be taxed so heavily.
And now, we see the state building
the television network which
could put us out of business al-
together. By next year, video will
cover the entire country. I am al-
| ready resigned to the possibility
of having to cut our output about
50% if theatre income keeps
dropping.”

Svensk Filmindustri produces
between six to eight pictures an-
nually. Out of the total Swedish
output, however, only between five

or six films a year are suitable for |
the international market. “We're |

always surprised if we get some
money from abroad,”
said. “As for the U.S., the cost
| of maintaining a continuous effort
| for our films, which is really what
is needed, is just too high.”
Turning To ‘Sex’

Dymling said vhat the only way
to meet the tv competition, or
‘ rather to overcome its results, was
| to turn to making sex exploitation
| ilms-with an eye to the American
! market. « “I would regret very
much if we had to do this,” he
| observed. “It would make our lo-

cal audlencec unhapoy. I think
Id rather withdraw from produc-
tion.”

The Svensk Filmindustri topper
| saids the Swedes didn’t care for
| dubbed pictures, and that this was
one of the handxcaps preventing
foreign coproduction. “In any
case, I myself don't believe in
dubbing,” he commented. “It's
artistically important that actors
talk their own language. If they

| don’t, then half of their perform-

ance is lost.”

Dymling came to N.Y. from the
Mexican Film festival where Swed-
en showed “On the Brink of Life”
and “Wild Strawberries.” He's
discussing further deals with Har-
vey, but said he had no intention
for the moment of establishing a

Dymling |

permanent representation in the |
States. As for “Seventh Seal,” |

directed by Ingmar Bergman,
Dymling said it cost only $150,000
to make. Film is unusual, he ex-
plained, because it actually re-

|

flects strongly the director’s own, |

| personal feelings.

“Bergman uses the film much as

| an author does his book.” he said.
| “As a rule, one can't afford to be

| too explicit about one’s own feel-
| ings in makng a picture. But Bere-
| man does it. And,” he added with

| a chuckle, “I'm crazy enough to

let him do it!”

The Black Orchid
(VISTAVISION)

Warm story of Italian-Ameri-
cans, with Sophia Loren and
Anthony Quinn.

Hollywood, Jan. 22,

Paramount release of a Carlo Pontl-
Marcello Girosi production. Stars Sophia
Loren and Anthony Quinn; featur rk
Richman; introduces Ina
by Martin Ritt. Screenp!
fano; camera, Robert Burks
ard Smith; music, Allessandro Cicognini.
Previewed Jan, 19, '59. Running time, 94

Rose Bidnco ... Sophia Loren
Frank Valente . Anthony Quinn
Noble . k Richman
Alma . a Vincent
Henry 1 ank Puglia
Ralph Bianc Jimmy Baird
Guilia Gallo . Naomi Stevens
Mr. Harmon Whit l!\swll
P)r(‘s . Ruhoxl Cax 1

Tnm Bmmo
ms 3

ol !
Cuns\mllo Lul\.| 1 alma |

“The Black Orchid” is a fine
picture, substantially plotted and
legitimately peopled, bearing a
blend of conflict and warmth that
has been potently filmed. Sophia
Loren and Anthony Quinn, who
star in the Carlo Ponti-Marcello
Girosi production, will attract film-
goers, but Paramount also will
have to bank on word-of-mouth to
overcome a title that, for this story
of Italian-Americans, is a mis-
nomer.

“Orchid” is an original story and
screenplay by Joseph Stefano, hig
first dramatic writing, There's a
| flavor of “Marty,” a touch of “Wild
| Is the Wind” fo season what pris
marily is an intelligent non-imita-
tion, and with this work, Stefano
gives more than promise of joining
the rank of first-class screen:
writers.

The story threads and changing
emotions are securely locked in
through Martin Ritt’s honest direcs
tion. Without pushing, he tells an
igtricately drawn story with 4
smooth, authoritative hand. Many
scenes—particularly the card-plays
ing and proposal sequences—ar¢
masterful pieces of film, part of .ni
expert whole.

As the widower who falls in Iove
with the pretty widow, Quinn is
excellent, uniting charm with
strength and creating a role that
will be thoroughly appealing and
memorable to filmgoers of all

notable feeling and turns in her
most impressive acting job to date,
while convincingly portraying the
mother, the widow and the bride.
Mark Richman tops the supporting
cast and is a stand-out, as is In.n(
Balin in her first film role. Also
tops are Virginia Vincent, young
Jimmy Baird, Frank Puglia, Naomi
Stevens, Joe Di Reda and Zolya
Talma.

The black orchid literally is a
white rose—Rose Bianco—who is
the late widow of a man she helped
turn to crime to satisfy her own
desires. Played by Miss Loren, she
mourns her husband and mourns
what she has done when a widower|
(Quinn), with a daughter about tol
be marriu(l, comes along with a
joyous manner and serious inten-!
tions. They fall in love, but com-
plications exist in his daughter’s
not approving of “that gangster's
wife.” When the daughter locks

herself in her bedroom for days at
| a time, Quinn fears she will lose
her mind as did her mother. Mlss

genre. Miss Loren plays with |

Loren’s son, on the other hand, i
on a work farm for having stolcn.
is told he will be able to go home
| when his mother remarries and
| finally runs away with disappoint-
ment when he hears the marriage
is off.

The film technically is excellent,
Robert Burks’ photography stand-
ing out adeptly in black-and-white
VistaVision. Hal Pereira and
Roland Anderson created authentic
settings which were nicely dec-
orated by Sam Comer and Robert
Benton. Sound by Hugo Grensbach
and Winston Loverett, costumes by
Edith Head and tight editing by
Howard Smith also are assets, The
musical score by Allesandro Cicog-
nini is an interesting one that
aptly points up contrasts in the
story. Ron.
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BETTERSTUFE
THI5 GRAIGTAAS

Come Christmas this year and,
for the first time in quite a while,
some good films for children will
be available at the theatres.
They're not pictures specifically
made for youngsters, but rather
films with an appeal for the entire
family, which makes 'em attrac-
tive holiday fare.

There still exists a great scarcity
of features for the under-10 set, a
group which Hollywood appears to
have abandoned almost entirely to
television. Virtually no one in the
U. S. today is making—or can af-
ford to make—film entertainment
for the smallfry,

The result is that either parents
don’t take their youngsters to the
theatres at all, or else they go and
expose the child to a film that is
80% ideal and 20% tailored to
generate adult interest, which usu-
ally means that it's onthor “se
or else of the “scare 'em to death”
variety.

Two good examples of this are
|“The 7th Voyage of Sinbad,” a
| wonderful adventure tale which
| also qualifies as a horror thriller
|in spots, and “Geisha Boy,” in
| which Jerry Lewis clowns and then
gives way to a strip act.

Suitable Features

Titles which will be available
this Christmas, and which should
make excellent fare for the juve
set, include “Tom Thumb” from
Metro, “Tonka” from Walt Dis-
ney, sisha Boy” from ‘Para-
mount, *“7th Voyage of Sinbad”
from Columbia,” “The Buecaneer,”
also from Par, “Inn of the Sixth
Happiness” and “Mardi Gras”
from 20th-Fox, and the English-
| dubbed version of ‘“Mon Oncle”
| from Continental Distributing.
| That's the film starring Jacques
| Tati.

The need for suitable film fare

for children is generally recog-
nized, though so far little has been
done about it. The companies at
one time were able to call on their
libraries, which contained “clas-
sics” made specifically with , the
,(hl]d audience in mind, These
‘]mtmvs now have been sold to
| television and aren’'t available to
theatres.
)' At the Motion Picture Assn. of
| America, this lack of pictures has
strangled the Children’s Film Li-
brary. However, Margaret Twy-
man, the MPAA’s community rela-
tions director, is currently work-
ing on a “Recommended Children’s
Service” which will advise exhibi-
tors on how to put together a good
children’s program.

The exhibitor interest in such
shows is there. RKO Theatres at
Christmas time, on Dec. 20 to be
exact, will run a Christmas cartoon
show in most of its houses in-the
metropolitan area. “We'd much
rather have had a feature, but
there just isn’'t anything good to
be had,” a spokesman for the chain
| said. It's pretty much the same
story all over the country.

Some individuals are working.on
solutions, Cinema 16 has its chil-
dren’s shows at the Beekman The-
atre in N. Y., Walter Reade Jr. is
putting together his “Adventure”
series, which will be built around
3ritish and other European fea-
tures for youngsters. Some of these
films will be dubbed for®he pur-

| pose. The package will be sold by

Oscar Morgan starting early in
1959.




Making A Case For TV Sell

By TERRY TURNER

I read, “Bureau of Missing Busi--

ness” of Variety with great interest,
not only from a personal stand-
point but becatise I have been fool-
ing around in the television ex-
ploitation business for the past
seven or eight years. If I wasn’t
the first to use it, then I was among
the first. So, I assure you, I read
every word of your article.
" While I have used television
mainly for pictures such as “King
Kong,” “Beast of 20,000 Fathoms,”
“War of the Worlds” and others of
this type, I believe the major point
{0 consider regarding television ex-
ploifation is that the motion pic-
ture industry, as a whole, has lim-
ited it to only this type of “freak’
picture or cheap melodramas and
has made very little effort tovﬂnd
the right technique to apply it to
the so-called “big” pictures and get
bigger and better results. I can-
not understand, for the life of me,
how all the smart men in this in-
dustry—and there are a number of
them—cannot see the many ad-
vantages of television exploitation
over the other media.

One advantage is that television
offers the best chance of your ‘“ad”
being seen by a potential customer.
For example, in New York there
are seven television .channels; in
Chicago, 4; and in Los Angeles, 6.
This means that the chances of
your television advertisement be-
ing seen in New York.are 7 to 1; in
Chicago, 4 to 1; and in Los An-
geles, 6 to 1. An ad in a newspaper
or magazine with 60 or more pages,
stands a 60 or more to 1 chance
of a reader seeing it. In other big
cities, where there are only two or
just one station, the odds are 2 to
1 or even money, an overwhelm-
ing - advantage, circulation-wise,
over any one or two newspapers.

A second advantage is the great-
er number of potential customers
in the television audience. A sin-
gle station in New York, WCBS-
TV, has a potential audience of
4,800,000 SETS; Chicago’s WBBN-
TV, 2,670,000 SETS; and in Los
Angeles, the number totals 2,575,-
000 SETS. - Using a very conserva-
tive figure of two persons to a seft,
the total number of potential cus-
tomers in the television audience
easily surpasses the circulation of
any newspaper in any of those
areas.

A third advantage, which I be-
lieve the industry is overlooking,
is the effectiveness of television in
selling product. The days of
putting a sign on a donkey or in a
window display, or . using fake
gorillas, which I have, are all, I
freely admit, passe in the business
of motion picture promotion. The
Country and the industry have
grown up—and so have the costs.
You must now hit the greatest
number of people at one time to
get results. And, equally im-
portant, is the way in which you
get your message to the people.
Here I think you will agree with
me, that the most effective ap-
proach is the personal message. If
the exploiteer could go into the
living rooms of 20 million people
and personally talk to them about
his picture, and try to canvince
them they should go see it, it
couldn’t be beat for effectiveness.
Of course, we know that this can-
not be done; but the closest thing
to it—that I know of—is the tele-

:"@:=vision screen. For 10, 20 o'r.GO
seconds you have the television

audience all to yourself—a really
“captive” audience—and, if your
message is good, you couldn’t get
better “circulation.” On the other
hand, I might add, if your message
is a badly produced trailer or a
slide, I don’'t know of a quicker
'way to kill your box-office.

into the millions—there is very
little money left for this type of
exploitation—even 1if the rigat
technique was found. That is one
of the reasons why television has
been used primarily for the re-
issues, ‘“freak” &nd cheap melo-~
dramas. With little or no produc-
tion costs, they can afford to spend
a sizeable amount on television ex-
ploitation.

In spite of the great success tele-
vision has had in exploiting these
pictures—90% of the time—the in-
dustry has argued that it is only|
good for that type. I believe thisg
is ar argument for, and not against;
and indicates that, if the right
technique could be found, and /a
sufficient amount of money put
aside when the pictures are pro-
duced to handle this phase of the
advertising campaign, television
can be employed with the “big”
pictures and with even greater suc-
cess. 4

Speaking of “big” and “freak”
pictures and the way in which we
classify them, I'm reminded of
what Martin Beck once told mie.
He said that the vaudeville bookers
would pick what they thought wete
the headliners and then the audi-
ence would proceed to make lians
of them. |

Television is the medium thaj
gets to the greater number of peor
ple in the most effective way. The
newspapers and Sunday supple-
ments are excellent media but it
is a combination of the right tech-
nique in television plus the news-
papers and Sunday supplements
that does the job. And, if the mag-
azines could be brought up-to-date
to carry the story at the same time,
so much the better.

Another point overlooked is that
the motion pictures are in a unique
position in regard to television.
Anyone with a dollar is a potential
customer—man, woman or child—
for a motion picture. In selling
cigarettes, beer or cosmetics, you
are limited to an adult audience.
Therefore, in exploiting a ngotion
picture, you can buy ‘“‘across-the-
board” schedules—morning, noon,
afternoon or mid-afternoon, and
evening spots—and regardless of
gheir rating, and do a saturation
job that has always brought back
money at the boxoffice for me.
Program ratings are pretty good
guesses, I admit, at how many peo-
ple are watching at a given time;
but they are still guesses and nao
one actually knows. And, irrespec-
tive of the rating, no one is going
to tell me that I'm not going to
convince Mr. and Mrs. John Q.
Public at 8 a.m. that they should
g0 see my picture.

“Across-the-board” buying may
not be the orthodox way of buying
time but it has been very success-
ful for me. When motion picture
companies have decided to pick
their spots, the campaigns have
never been quite as successful at
the boxoffice.

Now, I have heard of the many
plans that have been offered to
create a better atmosphere for pics
tures and help them at the hox+
office; but the best way I believe
it can be done is for five of the
anajor companies to pick two of
their pictures during the coming
year, exercise great care in making
the television spots for them, and
then blast the pictures to a fare-
thee-well both on television, as
well as in the newspapers. Televi-
sion is where they are going to
find the people, more and more
every year—and where you should
hit them is in their living rooms.
In doing so, each company would
| help the entire motion picture in-
dustry. I know that we would find
a great difference in the national

|

The very “big” pictures, like |grosses at the end of the year, and

“The Ten Commandments” could |
use a slide pointing up where the
picture is playing and the cost of |
the ticket—as a 60-second spot
would crucify it. However, I don't|
think any picture is too hig that
television exposure couldn’t help—
and considerably—if the right ap-|
proach and technique were used. |
It, therefore, appears to me that
the industry has been lax in trying
to find this right technique, and |
planning to use it during the pro-
duction period of the picture. To-
day, the cost of producing the big |
block-busters is so high—running |

our business, as a whole, would be |
on a more stable footing. I

The producers might be more|
willing to do this, if the exhibitors |
in general would go along and pay
for part of this, which they do not |
do at present. I know that the |
leading television stations in the |
Country, and I have worked with |
practically all of them, would go |
along with such a plan. Not only
because it would’ mean money to |
them, but also because it is in|
character with their own business |
and they could do promotions with |
such a plan that they could not do

with an out and out commercial
product.

This is how I believe the ‘“Miss-
ing Business” of the motion picture |
industry will be reclaimed to a

ke

Again Hollywood Tolz:
Stars Not a Make-Break,
But the Screenplay [s

s Hollywood, April 7,
Too much emphasis is being
p]accd on the casting of top names
in Hollywood films when actually
the story should be the primary
L-on‘('grn_ in making pix,
This is opined by William Goetz,
one of filmland's top producer;
\\'hn'nlsu heads his own indie pro~
duction unit at Columbia, The
._slatcmonl was somewhat surpris-
Ing considering that Goetz Jjust
cpmp]olcd a multi-million dollar
pic, “They Came To Cordura” with
an all-star cast headed by Gary
(TOOpCl'. Rita Hayworth, \"fln Hef-
lin and Tab Hunter, But to this
the vet-producer replies, “Of course
‘T I want top names when needed be-
| cause they are an added plus, but
the story still remains the impor-
tant factor and should be stressed
as such.”
_“Stars don’t make or break a
film,” he contends, with this in
| mind he is now prepping “A Ma-
gie Flame,” bhiopic of Franz Liszt,
|z1nd has cast English thesp Dick
\Bn‘,_{arde in the title role. Goetz
| believes the “Flame” property will
istnnd on its own merit of impor-
tance and should payoff just as well
as if it had been cast witha »lgger
name. Other casfings for the pie
| will include several unknowns.
A"The story, or the play, was the
big objective in Shakespeare's day
and that theory holds very true to-
day. Yes, a star name does coiw
tribute but it certainly can't pull
an inferior story off the ground
and place it in the hit category,” he
said. On the other hand, Goetz
adds, “a good story content can
make a mediocre actor look better
than he really is.
The producer also said that the
(Continued on pagé 19)

prevailing conditions in the film
industry are separating the men
| from the boys and the quality of
| entertainment turned out by the
| individuals will determine what
‘lassification they fall into.
2 '/{2 for the future of the flim in-
dustry, Goetz concluded with “It's
petter than it was two years ago
and that's due to the increase in
filmingz great properties. Onp l‘lnpg
is for sure—I'm not pcizsmnsl c,
not by a long shot. But ‘Sayonara
has. already grossed $15 million—
and 1 expect ‘Cordura’ to do as
well or better.”
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Producer-Created Best-Sellers Disturb
Pix Trade; See Mediocrity Oversold

Some industryites believe the
picture business is creating a new
monster by artificially hypoing
books into the best-seller lists. Al-
most every company is currently
involved with a project whereby it
takes a book prior to publication
and by special promotion, advertis-
ing and publicity attempts to trans-
fer the tome into a popular best-
seller. Theory behind this effort is
that is will enhance the book as a
film property.

The cateh behind this, accord-
ing to those who oppose this
technique, is that the film, al-
though there are exceptions, does
not always turn out to be a hit.
In many instances, it's claimed,
a book lacking intrinsic literary
value is made a best-seller by dint

of the efforts of the film companies |

and the true worth of the story is
not revealed until it is made into
a pictllu'e.

Moreover, it’s pointed out that
the film companies by making a
book a best-seller are actually in-
flating the cost of the property.

In most of the pre-publication
deals, the contracts contain an
escalator clause which gives the
book publisher and the author
added coin for the film rights if
the book moves into the best-seller
class. According to one pub-ad chief
who feels that the building up of
a book should remain in the do-
main of the publisher, it is quite
simple for a film company to place
a book on a best-seller list. “All
we have to do,” he said, ‘“is have
our fieldmen buy a dozen copies
and send them out to their local
newspaper contacts. Then whati
happens. We make the book'a
best-seller and we have to pay
pore for it. If we didn’t bother
with this kind of a buildup, we
could have probably picked up
the book for a song.”

What is also irritating filmites
is the cooperative advertising ef-
forts with the book publishers. On |
the pre-buildups, each- outfit puts
up about $10,000 each for the ad-
ditional promotion. *“This puts us
in the book business,” said the
pub-ad chief. “Why should we pay
to create business for the pub-
lisher? I think it would be better
if we waited and put the money
into the completed picture instead
of having this advance money come
out of the production’s budget.”

Things have gotten to such a
state, it’s said, that film promo-
tion men cannot sit down to plan
a campaign without eonsulting the
original publishers of a bcok as
well as the paperback reprint pub-
lishers. Some film-men are of the
opinion that the book industry is
getting a free ride. on the coat|
tails of the picture business. It's
noted that the pixites do the bulk
of the spending while the book
people, at comparatively little cost,
are getting all the gravy.

Point stressed by those oppos-
ing this method of picture-hook

_promotion is- that*the book is not
8 true best-seller, but one that is

artifieially pushed into that cate-
gory. It's stated that the book pub-
lisher has absolutely nothing to
lose while the film company stands
to suffer considerably if the com-
pleted picture turns out to be a
flop.

‘| earmarked 11 features and three

| Ambitious plans are predicated in
! | great measure on success of “The

Kirk Douglas Plotting
Future Productions;
Big Cash Investment

; Hollywood, Nov. 4.
Kirk Douglas’ Bryna  Produc-
tions, with a forward look, has

telepix series during the next
three to four years, and allocated
a company record- of $30,000,000
for combined program—=$25,000,~
000 for theatrical releases and bal-
ance for tv.

| Company has added four fea-
tures, which reps a 60% boost, to
elevate it into the position of one
of Hollywood’s top indie outfits.

Vikings,” its seventh film, which
4, (Continued on page 20)

Vikings” and “Repo—lerom Spac—eT

indits electronic pitch.
Douglas, who heads company,
won’t appear in more than five of
thp 11 features. Many of the
seripts  are being tailored to fit
other stars. While firm has non-
exclusive distribution deals with
United Artists and Universal, it is
open to deals with other releasing
companies, according to Douglas.
Wwith “Vikings” brought in for
$4,000,000 and ‘“Spartacus” next
on the firm’s sked, some $9,000,000
will have been laid out for a pair
of productions filmed back to back.
“Spartacus,” with Douglas, Tony
Curtis, Laurence Olivier, Charles
Laughton and Peter Ustinov to top-
line, rolls Jan. 5 with Anthony
Mann directing for producer Ed-
ward Lewis. Curtis also will star
in “A° Most Contagious Game,”
with screenplay by Sydney Boehm
and Samuel Grafton from a novel
by Grafton. Rock Hudson is set for
a co-starring role with Douglas in
“yiva Gringo,” with pic to roll
next summer.
*1  Douglas declared he will shoot
as many of the films in the United
States as possibly can be done here,
1 | Major move will take place if
current negotiations with the
Soviet Union are finalized for film-

‘“VMichael Strogoff.”” When filmed,
pudget is expected to exceed
$7,500,000.

ing’ in Russia of Jules Verne's |’
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AHYEAR LOOKS
JUEFORACUT

By FRED HIFT

Because its books show that
many of the programmers are run-
ning in the red, United Artists
is set to drop this type of prod-
uct off its release roster. How-
ever, what with current commit-
ments and as yet unreleased back-
log, the cutback won't take effect
until 1960.

UA this year released some 48
films and likely will put out the
same number of films in 1959,
After that, however, its sked is
likely to shrink to between 24 and
30 features, most of them in the
A category. This is still con=
sidered sufficient to keep the UA
release channel full, but it'll then
be less cluttered with unprofitable
“B” pictures which have trouble
racking up bookings.

The UA experience with small
films definitely points to a need
for an overhaul. The “filler” type
product, brought in at between
$100,000 and $300,000, just isn’t
getting the breaks from exhibitors.
These pictures may gross $300,000
or $400,000 domestic and they're a
drug on the market overseas, Iron-
ically, some of the more important
action entries, like UA’s “The
Indian Fighter,” for instance, have
been hitting the 17,000 and 19,000
booking level, indicating a healthy
number of replays.

Battle of ‘B’s’
| Conclusion to be drawn from
| this is that a lot of theatres ac-
| tually prefer rebooking oldies to
[ making room for lowbudget pix
&of more recent vintage,
| UA actually is one of the last
|\holdouts in the “B” field, at least
in terms of volume, 20th-Fox, of
| course, had its Regal films, but
| they're being reduced. Columbia
still has minor entries, and so
does Universal. But, more and
more, the swing is away from the
routine and towards the big, im-
portant film which stands to turn
up a big and important gross.

What bothers some at UA is
that the “little” picture, brought
in at a small negative cost, on
occasions still can be important.
“Marty” established that, and so
have a couple of pictures since.
For~ instance, producer William
Castle brought in “Macabre” (for
Allied Artists release) at $100,000.
The picture will do an interna-
tional gross of a little over $2,-
000,000, Trick is to draw the line
between what's “routine” and
what is “offbeat” enough to catch
the public’s fancy. ‘

At UA, the intenfion is to keep
a sharp eye out for inexpensive
films that, by virtue of theme and
values, can follow in the “Marty”
pattern. Slated for the axe, once
the decks are cleared, are the run-
of-the-mill programmers for which
there now appears to be so little
room left.

)




~7150,000 advance plus 10% of the

Spinoff Will Finish What Divorcement Began — Future Talent
Will Share Risks With ‘Naked’ Studios

There will always be a picture business, in the
opinion of vet Hollywood agent and independent
producer Charles K. Feldman, but he envisions that
the inevitability of a spinoff of the post-1948 pic-
tures “within five years” will create a new concept
in picture-making that should boom Hollywood
—producers and talent—to new peaks.

As a prime talent agent he predicates his rea-
soning on the divorcement and spinoff so that when
“the naked companies no loriger have physical
realty assets to guarantee the stars, on deferred
payments, as they do now, the talent will start from
seratch, gamble with the producers and the ‘naked
studios’ even more than they are today. And we
all know now how every star worth his marquee-
power is in business for himself.”

Feldman has no illusions on the deferred deals
with studios because, he argues, “it’s a plus, too,
for them not to have to pay off in lump sums.
They, like the insurance companies. gamble on the

Feldman |

e==amm Continued from page 1 —;

tribution comes later for the gen-
eral releases and worldwide han-
dling.

“Dave Selznick had the right
idea—only a handful of key sales
experts to sell his product but, un-
fortunately, at that time he didn’t
have strong enough product to
back it up. Incidentally, I can think
of only a handful of producers who
are really ‘independents’. By that
I mean, who put up their own
money. Goldwyn does. Eddie Small
does. Selznick is another. Maybe
1| Sol Lesser did when he was more
active. But as we know an ‘in-
.| dependent’ today wusually means
that the studio is still advancing
his financing.”

An inveterate globetrotter, Feld-
man knows the European tech-
nique of financing. It’'s SOP for a
producer to sell off the Italian or
tiie French or the Scandinavian or
the Spanish rights even before a
foot of film is shot. “Each distrib-
utor gambles on that producer,
and handles his selling ‘in indi-
vidual manner, attuned to his own
tervitory. There’s no.reason why
a national campaign should be as
good in New York as what they
might go for in Texas. Maybe we'll |
also’ see territorial rights coming
back, a sort of super-states’ rights,
where some group of theatres or
distributors will buy the exhibition
rights to a film and handle it as
they see fit.”

Better Quality

This changing pattern will result
in better quality want-to-see pic-
tures, the kind that will drag the
people out of their houses and
away from their television sets, he
observes. He feels that, as time pro-
gresses, the film backlogs will be-
come more valuable. Warners’ $22 -
000,000 backlog deal was a “steal”
for the telefilm people, in his
opinion, and Feldman feels that
Paramount’s $50,000,000 package
sale too is also a “steal” for MCA.
Chere again he points to Goldwyn’s
inwillingness to sell-off; there will
ilways be time for that, and with
ime the values will pyramid.
Feldman’s eurrent properties in-
lude the new Sam Behrman play,
Cold Wind and the War,” for

oss of every week the show runs
on Broadway; Sam Locke’s “Fair
(Game,” last season’s Sam Levene
play, which may become a Kim
Novak-Doris Day package at Co-
lumbia; Irwin Shaw's novelette,
“Voyage Out, Voyage Home,” for
'which he paid $50,000; Charles
Morgan’s new novel, ‘“Sparken-
broke,” which may be a Cary
Grant-Stanley Donen property
Ladzslo Bush-Fekete’s “Lot’s Wifé,
which I.A.L. Diamond is adapting
and which Jean Negulesco is pro-
ducing; a three-play deal with Jed
Harris; a $75,000 buy of Nelson
Algren’s “Walk on the Wild Side,”
which Merle Miller is adapting; a
$150,000 western for John Wayne.
Feldman_ returned to Hollywood
over the weekend. He came east
| chiefly to huddle with Darryl F.
| Zanuck when the latter was east
attendant to the Ilaunching of
“Roots of Heaven” at the RKO
Palace, on-Broadway.

2 By ABEL GREEN ; :

actuarial rates, so it is a two-way-street—the talent
doesn’t want its money in a lump sum and that
loot is laying in the company’s treasury for use
elsewhere.”

The keynote will always be “the words,” mean-
ing the script. Feldman right now, says he, has|
$1,000,000 tied up in seripts, novels, properties |
and ideas, as detailed below. But if the star likes
“the words,” he or she will take less on the promise
it will enhance their careers and, of course, their|
ultimate economic gain. |

“As the production picture changes, and it is|
even now, so must distribution patterns change,” he |
continues. “Why should Sam Goldwyn risk $5,0()0.-1‘
000-$7,000,000 and give away a.big slice to somei
distributor for the privilege of selling something he

4 . |
created—and with his own money! That's why |

Columbia will get only 10% when the film goes into

its initial roadshow engagements. That 17-18% dis-
(Continued on page 14) |

A0, D'SEASITENS
BESET INDUSTRY

With an eye to sharply rising|
costs, producers today are revising
the formula under which a pic-
ture’s breakeven point is estab-
lished. 1It’s now almost triple of
negative cost on color films and
double on the black-and-whites.

In other words, if a picture costs ‘
$1,000,000, and it’s in color, the |
producer normally won't start to
see any money until his film has |
grossed about $2,750,000. On a|
black-and-white picture, brought in |
at the same cost, the break-even |
point would be about $2,100,000.

Whereas on the tinters the for-
mula now is 2.75 times of negative
cost as the line between red and
black, it used to be 2.50 not long
ago. On the black-and-white films
it used to be about 1.9 times of
negative cost.

Reason for the rise is twofold:
(1.) the larger amounts spent on ad-
vertising, and (2.) upped expenses
abroad. Overall formula takes in
distribution expenses, prints, ad-
vertising-promotion costs, salaries,
ete. The recoupment formula var-
ies somewhat according to the neg-
ative cost and it's somewhat lower
as the negative cost goes up beyond
the $2,000,000 and $3,000,000 levels.

Example was cited last week by
Harold Mirisch. His “Love in the
Afternoon” cost $1,900,000. It
needs $4,200,000 to $4,300,000 to
break even. Yet, the picture was
in black-and-white. United Agtists
bought “Parisienne” for $500,000.
Brigitte Bardot starrer is in color.
UA won't see any money until the
film has earned $1,500,000. )

Jackter Expounds Gospel
Of an Updated Columbia;
Love Those Independents

Rube Jackter, v,p. and general
sples manager of Columbia, is con-l
tinuing his private Chautauqua to
preach the gospel of the “new”
| Columbia. He's hitting regional
| sales centers to convey to division
and branch managers of the com-
pany the “new formula” under
which Col will operate since the
team of prexy Abe Schneider took
over the management of the com-
pany on the death of Harry Cohn.

Basically, Col’s “new formula”
| consists of the following: |

It is dropping program pictures
and will concentrate on bigger en-

| tries. The aim being to handle 30
|to 36 pix annually with total
budgets of between $58,000,000 and
$70,000,000.

| The studio is open to all types
of independent producers, the “in-
dependent independents,” as for
| example, Sam Goldwyn and Otto
Preminger who need no technical
or other aid from Col, and the
lesser independents, whom Col will
aid with casting, facilities, techni-
cians, efc.

The Company 1s giving high
priority to a new talent deveiop-
menf program and will sign and
nurture new performers under con-
tract conditions. If Col can't, cast

(Continued on page 26)




Telecast and Theatre Film, Looks -

The Magic lngredient is Money; ~ | As1f12 Angry Men' May Reap

Lloyd Isn’t Burning His Bridges -

Hollywood, Nov. 4.

Continuing television exposure

doesn’t harm an actor’s chances at
choice motion picture assignments;
in fact, it enhances them, in the
opinion of Lloyd Bridges, who’s
never had it so good since starting
his “Sea Hunt” series for Ziv
| Television Programs.

Now into his second year of

| production on “Sea Hunt,” Bridges
states he’s never had so many
feature film offers, for one thing.
Tor another, he’s completing ar-
rangements for his first indie film
production, ‘Beatsville,” to be
produced  with and released
through Allied Artists via his own
Lloyd Bridges Enterprises. Latter
would not have been possible
| without his tv coin and exposure,
| Bridges points out.

Fact is, Bridges states, his. tele-
vision cushion has enabled him to
assure his standing as an actor by
allowing him to turn down picture
roles he didn’t like, whereas with-
out the television work he’d nor-
‘mally have accepted them. Main
point, however, is that “Sea Hunt”
has made a name out of him and
giving him a following that must
spell boxoffice, or else why all the

ing telefilms on a regular basis
(he’s done plénty of live tv,
though), figuring it might hurt
his stature as an actor. But the
combination of the comfortable |
financial cushion, the possibilities |
of capital gain and most of “all, |
the tremendous public reaction
make it a must for actors.

Bridges winds up 26 “Sea Hunt”
epsiodes in November, then lays
off till April, when he starts the
final 13 segments of the second
year cycle.

complete “Beatsville” in the inter-
val. Probability is that “Sea
Hunt” will be renewed for a third
year, on the basis of its current
sales record. Ziv ordered second-|
year production last July, even|
though the first year’s product]
won’t be played off until January
next. !
Actor is on a percentage of the
gross, per the customary Ziv deal
with stars on syndicated series|
He begins to collect a percentage
after the gross reaches $40,000 pe,
episode; then climbs to 10% f
the take on anything after $50,000.
He'’s currently in the 10% bracket
under the deal, and formation ¢f
Lloyd Bridges Enterprises is one

He’ll do a “U.S. Steel ||
Hour” in December, and of course, |
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offer#?

Day when stars viewed tv as
distasteful is just about over, with
only a handful of top name hold-
outs fleft. Bridges recalls that he
too, had reservations about enter-

result.

other tv stars.

One investment of the new
company is a piece of the Whisper-
ing Waters Hotel outside Pal
Springs, in partnership with sev?n
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 Sense of Humor on World Ropes

Jacques Tati Cites Hazards of Screen Comedy—
Deplores Europe’s American Market Phobia

The world, lamented French
comedian Jacques Tati in N. Y.
last week, is rapidly losing its
|sense of humor. And since this

{ trend has reflected itself in films,
that’s probably one reason why
his “Mon Oncle” has turned up as
a top grosser in France and other
European countries.
| Tati is in Gotham to help launch
“Mon Oncle” at the Baronet The-
atre. Picture, which has been cut
about five minutes from the origi-
nal, is being distributed in the
States by Walter Reade’s Continen-
tal Distributing. Starring Tati in a
wordless, Chaplinesque role, it’s a
takeoff on gadgetry ond an well-
organized, modern life in general.
“It’s the first time that a differ~
ent picture of this type really has
caught on in Europe,” Tati said.
“Frankly, I'm just delighted, be-
cause when I started it, everyone
said it just can’t succeed. The
trouble is everyone gets to be too
big. Now, I live in a little house. I
do everything myself, and they
laughed at me and said I couldn’t

do it. And now I've got a hit, and
I still live in the little house, and
the big boys are worried.”

In “Mon Oncle,” Tati said he
had tried to avoid the film pro-
ducers’ ordinary tendency to ex-
press themselves too much in
terms of technique. “I am for mo-
tion,” he declared. “That’s what
the screen is for—motion. Also, I
try to tell my story in terms of
color, and that’s very important in
this film.”

Trouble in France today, he said,
is that the French producers try
so hard to please every foreign
country. “It’s no good for the in-
dustry,” he opined. Tati worked
two years on “Mon Oncle.” There
was a long interruption due to in-
juries he suffered in an automobile
accident. “Mon Oncle” has a very
distinctive musical background,
and the producer-director-star said
he hoped it would catch on big in
the States. Tati said he may put
in an appearance at the French
Film Week in Montreal and he
also plans to go to the Coast where
he’s never been.

Most Dough as Legit Play

By HY HOLLINGER

A unique show biz twist ‘where-
by a legit play adapted from a film
sf_:mds a chance of outgrossing the
picture involves Reginall Rose's
“12 Angry Men.” The conversion
of a film into a play after the pic-
tur_o has been played off is in it~
self a departure from the usualt
pattern,

Originally presented as an hour-
long teleplay on Studio One in
Sept., 1954, “12 Angry Men” was
sghquucntly made into a motion
picture., It was co-produced by
Rose and Henry Fonda under the
banner of Orion-Nova Productions
.tmd was released by United Artists
“in the spring of 1957. The film
completely shot in New York, was'
l)l:ought in at a cost of $337,000
with both Rose and Fonda a"rce:
ing to deferments, 3
Although well received critically
the picture did not get off Uie'

ground bogxoffice-wise in domestie
release, It fared muck better
abroad and it's expected that it
will emerge with a profit. So far
ho_\\'vvol" Rose and Fonda have rc:
ceived a little less than half of
their deferred payments,

Nevertheless they have a good

op})urlunity of snaring some tall
coin from legit royalties, European
l(‘;,’ll. producer Lars Schmidt has
acquired the dramatic rights of the
film for France, Spain, Italy, Hol-
land, Denmark, Sweden, N()l'\\'ay
and Finland. The play, in an
:il(lﬂl)l.‘ll.i()n by Andre ()bé.\', is cur-
| rently one of the top hits in Paris
‘ ._1nd # national company for France
| s being organized. Two companies
—in Munich and Frankfurt—are
sugce ssfully presenting Hor'st Bud-
jupn’s German version. In addition
three other companies are hving‘
organized for Germany.

Rose recently completed ar-
| rangements for planned legit pro-
;(’U(‘UOIIS in Switzerland, Iceland
| East Germany, Poland, Yuy.zoslnvia’
Greece, Turkey and Austria. chi
J\:'ook‘lh(‘ legit version opens in
;lhv four Scandinavian countries
| and productions in Italy and Spain
{are pending momentarily. Rose
[ hgs reserved the British rights for
h.nnsvlf and a Broadway produc-
tion is in the planning stage for
1960.

Both Rose and Fonda, as part-
ners in the film production, will
share in the legit royalties. UA,
however, does not get a share of
this source of income,

Curiously, “12 Angry Men” is
currently being offered by amateur
groups in the United States. How-
ever, the amateur version is based
on Rose’s original teleplay and not

| on a legit adaptation of the film

which Rose will do for the Broad-
way production. g
What apparently has made “12

| Angry Men” so much in demand as

a play, jn addition to its dramatie
values, is the ease wigh which the

1 !ilm can be adapted for a proscen-
||| ium outing. Almost all the action
of the film takdés place inside a

| jury room.
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S i Industry Faces Woes

Production Down 409, Boxoffice 109,—Domestic
/ Market Increasingly Insufficient

APR 2 4 195

Stockholm, Dec. 2.

While Swedish motion pictures
are gaining an artistic reputation
aboard, particularly as a result of
the attention director Ingemar
Bergman’s films have been receiv-
ing at festivals, the industry is
having a difficult time on the home
market. This season a total of 17
movies will be released. This
figure represents a production drop
of about 409. Ticket sales show
a less than 10% decrease. The in-
dustry’s ailments are claimed to
result from the increase purchase

|of television sets and cars and

rising production costs.

A leading producer says that he

eels that most companies feel com-
elled to go in for larger and more
areful films. He goes on to say:
‘Swedish films can no longer af-
ord to experiment.” The more
lexpensive films, however, tend to
be too costly for the Swedish mar-
ket alone with its high entertain-
ment tax, which takes up 33% of
boxoffice incomes. With these
things in mind, future plans are
for more expensive features, but
fewer and hopes of increased sales
abroad.

Statistics show Sweden to be one

of the most film-minded countries
in the world. There are some 2,500 |

| houses, seating 622,500 people, in !

this country with .a total popula-
tion of about seven million. Al-
though a larger number of these |
houses show films only a couple of |
nights a week, it is estimated, how- |
ever, that a million tickets are |
sold each week.

In most cases, Swedish compan-
fes own houses, studios, laborator-
ies and rental services. Rune Wal-
decrantz, production chief of one
of the major companies, claims |
ll}at this is a necessary combina- |
tion to make ends meet. On an
average a Swedish feature costs
about $100,000 and as a result of
the limited language area direct in-
comes don’t cover these expenses.
But as the production companies
own the theatres they cover the
loss through ticket sales.

Now.. the right to experiment is
only given to Ingemar Bergman.
}!15 films are often quite expen-
sive and a large number of them
have not broken even domestically.
But as his releases are shown
abroad and have gained consider- |
able and favorable publicity, pro- |
ducers here took to him with a
hope of breaking into foreign mar-
kets. He is rated mediocre seript |
writer, but his direction often
COVers up the short-comings of his ‘
manuscripts.  Bergman has an
amazing ability to get the most out
of his actors; he regularly dis-
covers new talent and makes stars
out of mediocrities. Some eritics
have called him “the Strindberg
of the screen.”

/Anglo—Soviet Coproduction Angles

Desmond O’Donovan Details New Cooperative Spirit
Of Russians—But Practical Hurdles Numeérous

+

Because, for the first time, the.y‘
re not afraid of exposing their
ontemporary scene to western
iew, the Russians today are eager
or cultural contact with the west
nd very receptive to film~copro-
uction proposals, Desmond O'Don-

bvan of London said in N.Y. last
reek. |
:* O’Donovan, who's a legit and

Im producer as well as a writer,
aid he had one film—"Operation
ce Breaker”—all set with the So-

lviets, and probably would do a sec-
nd Anglo - Soviet coproduction
fter that. It's tentatively called
‘The Island.”

“Ice Breaker” will be done in
'widescreen and color (either Todd-
|AO or Technirama) and O’Donovan
| said that, after the roadshow dates,
|he'd want an American distributor
| to handle the film worldwide.

As for the financial arrange-
| ments, O’Donovan said the Soviets
! would pay for everything pertain-
\ ing to their sequences in the film,
| 1.e. for about one-third of the pic-
| ture. His own share of the budget
{would come to about $5.000,000
| estimated, claiming that “I've al-
iready got a good part of the
|/money” from private sources. The
Russians get the negative for the

Soviet orbif, O'Donovan’s company
| gets it for the rest. Neither party
shares in the other's profits.
|~ There’ll be two versions, one
Russian and one English. C’Dono-
van, who's paging John Huston to
do the directing job on the British |
side, said one of the big problems
would be to piece together the foot-
age done in and outside Russia and |
not come up with a clash in style,
pacing, ete. “It’ll require close co- |
operation,” he observed. “The Rus-
sians fully understand this.” He
said it was his job in the picture
“to show the west in the best pos-
sible light.”

“Ice Breaker” has a scientist's
plane lost in the Arctic region,
with both a British and a Soviet
ham (boy and girl) picking un the
faint signals, only nobody will be-
lieve them. Eventually, the group
is discovered and taken off the ice-
berg just in time. The British and
Russian heart specialists overate
on the scientist on board a British
submarine and save him. Much of
the Soviet footage will deal with
the Russian girl's voyage from
QOdessa on the Black Sea to Mos-
cow, where she wants to convince
the Soviet president that she'’s
heard the distress signals. She

gets to him by hiding in the Krem-
lin,

O'Donovan said his agreemé&nt
with the Russians allowed him to
take cameras into the Kremlin for
the first time. The Soviet girl may
be played by the Russian actress
Tatiana Samollova. Gregory Peck
may play the explorer-scientist.

The British producer, whose out-
fit recently completed the film “The

Boy and the Bridge,” said there
was a good deal of pressure inside
Russia for more information from
the west. He said the newly-estab-
lished Uri Zhukov committee for
cultural relations with foreign
countries was as important today
as the officials in the Ministry of
Culture, where the film department
now is headed by 1. Koslov and G:
Posner,

‘The Island,” second coproduc-
tion planned by O'Donovan with
the Soviets, deals with an inde-
pendent state on an island off the
Coast of Africa. Since the govern-
ment is in trouble, it asks both the
U.S. and the Russians to send mis-
sions. Both countries do, and the
emissaries are eventually ‘“con-
verted” to local culture.

Exorbitant ‘Co'st;a
Down Number of Yank
Pix Prods. in France

Paris, Dec. 30.

Although Yank pic production
abroad is still burgeoning, France
has been passed up of late. Main
reason for this is the exorbitant
cost outlay which top those of any
other Continental country. U.S.
producers mainly use France for
necessary exteriors and local col-
or, but are now leery of actual full
production.

Metro's “The Blessing” did ex-
teriors in France but interiors in
Bingland; same was true of “The
Scapegoat.” In 1958, “The Roots'of
Heaven” was shot in French stu-
dios with exteriors in Africa and
dome near Paris, The French union
demands for hiring French technis
cians for key spots, even if an
American is on the spot including
standby equipment, is another de-
terrent. :

French studios are modern,
crews are good, and working hours
are acceptable, But the equipment
is sometimes not up to par, accord-
ing to some Yanks who claim there
is not a decent crane in all of
France, A French film director
told Variery that French pix could
match the technical skill of most
other countries and had to rely on
candor, frankness and adult treat-
ment for their main international
prestige. French crews still lacked
the adaptive, cohesive qualities of
the average American ones, this
director contended.

However, it is hoped that with
the Common Market the growth of
big-scale internationally slanted
coproductions will lead to building
up the technical scene here. They
have the knowhow, and the needed
funds might give them the neces-
sary production setup. ;

Yanks are investing more in
French pix for distrib rights and
also putting up production cn"lp.
But there are no American pix
skedded for French lensing in the
near future except for some scenes
in Darryl Zanuck’s forthconfing
, “De Luxe Tour.”




‘Middle of Night’ Shoots in East—

George Justin Decries ‘Long Distance Bungling’ By
Coast Guards Who Hereafter Bum-Rap Manhattan

Film production, New York
style, received a significant boost
with the naming of George Justin
as the full-fledged producer of
“Middle of the Night,” the Kim
Novak - Fredric March starrer
which will be filmed completely in |
Gotham. Justin is a -product of
Gotham ~film-making and one of

~ the staunchest advocates of N.Y.
as a film production centre. [

All of Justin’s training, which
started about nine years ago, has
been acquired - in N.Y., starting
with documentaries, moving on to
telepix and feature film produc-
tion. During that period he has
served as production manager on
such Manhattan-filmed pictures as
“On the Waterfront,” “A Face in
the Crowd,” “12 Angry Men,”

\ “Across the Everglades” and “The
\Goddess.” The latter saw him move
up to an associate producer status

and “Middle of the Night,” which.

Columbia is financing and releas-
ing, marks his debut as a full pro-
ducer.

During his years as a production
manager, Justin has developed a
crew of N.Y. technicians who work
with him on the pictures made in
Gotham. Similar to Justin, these
associates started in minor jobs
and have since moved up to be-

Wants to Sink Doomed W

lle de France as Part i
Of ‘The Last Voyage’

Hollywood; Jan. 13.

Andrew L. Stone, who produces,
writes and directs his indies for
Metro, will put his next feature,
“The Last Voyage,” before the
cameras in March on location oﬂ{“’
the coast of England.

Pic will be in color and Cinemat
Spope and will feature the actu
sinking of a big ocean liner. Ston
iIs now dickering for the Ile d
France, French Line luxury vesse
{ which has been retired from serv
ice and is set to be broken up a
scrap,

“The Last Voyage” will obsery
the dramatic unities. Its 90-minut
length will also be the time of th
ac_tlon in the screenplay, concerne
with the problems, decisions, an
act{ons of a ship captain faced wit
a sinking ship. 1

INEW-TYPE NVESTORS:
BUY UP ‘RESIDUALS’

Hollywood, Jan,

Producer Sol Lesser and inlv:i:'st-
ment banker Joseph D, Shane
have formed Principal Securitieg
Cox'p., new California corporation
gledlcnled to buying up residuals
11215319\\' bill packages (feature pix,

epix, plays, . ¢ g
bl plays, ete.) or financing

First such deal concluded by
new setup wa§ purchase of 75%
resitluals held in “Indiscrcet/"
War_ner release, by Cary Grm,lt
(50%), Norman Krasna (1214%)
and  Stanley Donen (12%59%) for

come department heads. They in-|

clude assistant director Charles
McGuire, chief property man Lou
Toth, chief elecrician Buddy For-
tune and chief grip Tommy Brown.

“Middle of the Night,” based on
Paddy Chayesfsky’s legit play, is
budgeted at $1,000,000. Justin has
scheduled a 25-day shooting Sched-
ule at the Gold Medal Studios in
the Bronx which he is determined
to keep. Rehearsals started Mon-
day (15) under the guidance of
director Delbert Mann, at the Pal-
ladium Ballroom in midtown Man-
hattan. Actual production begins
Jan. 5.

Justin, who has long insisted
that N.Y. production is three times
as inexpensive as Hollywood, aims
to prove his point with “Middle of
the Night.” - He maintains that ex-
penses will be kept to a minimum
and that the extras usually asso-
ciated; with film production will be

eliminated. For example, he in-|

sisted that there will be no limou-

sine service from Manhattan'to the |

studio for the stars. He said they
would have to come by subway or
taxi at their own expense.

Disputing Hollywoodites who rap

N.Y. production facilities and |

costs, Justin—terming them hit
runners—contends they come to
Gotham without the proper prep-
aration. “They choose the wrong
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Before getting around to the feaI

(Continued on page 86)

Columbia’s Annual

Pace; 3-36 Pix

Washington, Jan. 13.

Columbia is geared, to handle
30 to 36 pictures a year which will
be made by indenendent producers
at a cost of $58,000,000 to $70,-
000,000, according to sales v.p.
Rube Jackter.

Stressing the policy of “the
new Columbia.” as represented by
the m2nagement team of prexy
Abe Schneider, Jackter told divi-
sion and branch managers trom
eastern states and Canada at the
first four resionnl meetings this
week that following the death of
prexy Harry Cohn, the top-man-
agement held a series of meetings
to. determine the company’s future
course.

From <hese meetings, Jackter
said, came a reorganizea and re-
orierted distribution system and a
pregram  consisting mainly  of
blockbuster films to be made by
indie producers with Col financing.
He added that “the key to the Co-
lumbia formula is flexibility” with

i reference .to the number of pix
|'per year and the cost of each film.
| Col, he noted, ‘“encourages every
type of independent producer...”

He indicated that the formula “is

elastic enough to embrace thoze
who want a minimum of direct
did from us in production and also
those who want to use our produc-
| fjon facilities and personnel both in
,flollywooz{ and abroad. It excludes
i/ne producer and has proved invit-
"‘ling to many of the greatest.

g()\i“l, $1,000,000, >
Warners retains its 25% -
s‘up of “Indiscreet”, plu(; 0(;‘1,:3'11'-
bution of the film, for remainder
o.f its seven-year deal, at whichk
time entire film will revert to Prin-
cipal Securities, since under orig-
inal financing - distribution deal
Warners agreed that the ncgative'
would then revert to Grant-Krasna-
‘Donen, s sl Bdnes

Lesser explains that formati
j‘(‘)f Principal Securities is not n;:;;
Htog‘ the purpose of buying in neg-
‘a'uves or participations in nega-
tives of features amd telepix, but
also any’ investor’s interests in
stage productions, electronics de-
velopments, or any other phase of
the amusement industry, Principal
ecurtiees will finance any show
biz venture on basis of potential
\{alue of package submitted.
|Lesser is prexy of Principal;
Lane, v. p. and secretary. Legal
counsel Is Mendel Silberberg,




Yaiino.
Fast-Goou

Though the American sense of+
editing is probably better than
that of the Europeans, there exists
a faulty impression that most Con-
tinental films are “slow” when—
actually—they simply stress a dif-
ferent set of values, Pefer Glen-
ville, British legit and film diree-
tor, said in N.Y. last week.

Glenville, who directed "Me and
the Colonel” for Columbia, said
there was a tendency to ‘“‘confuse
with what is good with what’s
past and what is bad with what's
slow.” Trouble in Britain, he added,
was that some many of the local
stars with “electric” personalities
had emigrated to Hollywood. “That
kind of electric quality automati-
cally makes for a ‘faster’ pictures,
whereas the milder temperaments
make for film seem slower,” he
opined. “Actually, ‘speed’ isn't,
always of the essence. Take ‘The
Big Country,” for instance. It's
certainly a slow film, but still an
excellent one.” ]

Director, who did “The Prison-
er” with Alec Guinness and stag-
ed ‘“Separate Tables” in London
and on Broadway, said the Contin-
ental films had the advantage over
Hollywood pictures in that they're
still interested in the “what” and
not only in the “how.” “U.S. tech-
nicians, certainly the most ad-
vanced anywhere, tend to look
to technique as an end in ifself,”
Glenville said. “Actually, the end
really is to give the audience an
emotional experience. Expert
technique, the use of a well-oiled
machinery, never has produced a
great film. The technique always
must be the servant of the stery
teller.”

Mounting Detail

Glenville observed that, with the
tendency to take the cameras out-
doors, to achieve huge scope, the
screen was robbing i'self of the
opportunity to achieve sharp ten-
sion. “What is tension, after all?”
he asked. “It's nothing more than
the cumulative pressure of mount-
ing de'ail. It’s the confinement of
tense.”

Commenting on the status of
the ~ British industry, Glenville
said the hunt now was on for the
international audiences for “big
budget” films. “Our producers
now look to that international mar-
ket and they search for subjects
which_ will interest the U.S. be-
cause that’s the only way they can
recoup,” he observed. Films on
medium budgets and with local
stars are being made for the home
market and for Rurope, but not
for the Stales, he added.

Market For ‘Gob’

Director said he was completely
convinced that there was an audi-
ence in the States for intelligent,
“dialog” " pictures, and fhat this
wasn’t confined to big cities alone.
“The trouble is that most of the
time and effort are devoted to fry
and sell the big, expensive pro-
ductions,” he said. “The question
isn’t so much whether people
would like intelligent films that
say, something, because I'm cer-
tain they would. The problem is
how to get such pictures before
the wide public in the first place.”
In the theatre he had proved,
Glenville said, that a good, cul-
tural play can make out just as
well as low-standard plays.

Discussing the problem of bring-
ing plays to the screen, Glenville |
stressed the film's potential for |
“silent visuals” which are virtu-
ally impossible on the stage. On
the other hand, he said, “if you
bring a superb piece of stage
craftsmanship, in which the play
is the heart of the matter, to the
screen and turn it into a series of
action sequences—as sometimes
happens—then you've in fact
bought nothing. The great dan-
ger in filming a play is that, by
‘merging’ the two media, you may
end up with nothing, sitting be-
tween two stools, so to speak. In
many plays the value of the show
is in the subtleties of the dialog
and in the confinements of the
enclosed area. You can’t disguise
that in a motion picture ” He cited
“Me and the Colonel” which he
called “a sort of half-way house.
We had to keep some of tha dialog
eéven at the expense of seeming a
little wordy. But at least the play
lent itself to filming because there
was room to take the camera out
and exploit the ‘visuals’ on which
fhe screen thrives.”

Couret Brothers Say All Europe
Save Spain “Spoiled for Yanks

Hollywood, Dec. 16. -+

Italy has heen
feature: and tv
and 5o has most o the rest’ o
Europe, with costs now as high as
they are in this country, but Spain
is still cheap and will remain that
way if the situation is handled
realistically—by Spanish produc-
tion companies for U.S. producers.

So say top executives of a Span-
ish film concern, ‘the Couret Or-
ganization, currently here to pre-
sent advantages of Spanish pro-
duction to U.S. feature and film
producers.

“The situation in Spain today
is about the same as it was in
Italy 10 years ago,” said one of
them, Pierre Couret, with his
brother, Charles, one of the direcq
tors of the Couret Organization,
a production-distribution-exhibition
combine with subsidiary compan-
ies in France, Italy and Portugal, |
as well as Spain. |

“Costs soared in Italy when it
was swamped with U.S. producs
tion companies. We want to avoid
this in Spain,” Couret said. “And
it can be avoided with local com-
panies—such as ours—handlink
production.” \

Both Couret and his associates,
Jose G. Maesso, general manager
of Tecisa (Television y Cine, S.A.),|
one of the Couret subsids, and
Henri Leiser, Tecisa executive pro-
ducer, are here to line up U. S.
coproductions. Couret has hbeen
for seven years Paramount ’dis-
tributor and representative in
Spain, and Leiser is acquainted
with U.S. methods through former
residence here.

The Couret Organization's com-
panies in four European countries
permit other advantages for U.S.
producers than thosé of cost. The
setup permits Americans to take
advantage of government subsidies
and import licenses. With Couret
companies in more than one coun-
try, double subsidies can be col-
lected.

Couret will put up 100% finan-
cing for the production against a
share in distribytion and/or ex-
hibition. There are good shoot-
ing facilities now in Spain, they
said, but they plan to expand in-
terior space and construct a west-
ern village for features and tele-
series.

“Five minutes from Madrid
there is country that absolutely
duplicates Arizona and California,”
Leiser said, “and our weather is
even more reliable than here,”
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Demand’ Producers and Directors
Rival Compensation Paid To Stars

Payments demanded and paid to
the top-ranked film stars, though
the film industry is, owerall, in
trouble, have been increasingly

stressed by producers and other
spokesmen. Yet producers and di-
rectors on the “demand talent” list
are compensated on a similiar
high-coin reckoning.

Among these high priests of
film-making are such names as
George Stevens, John Ford, John
Huston, William Wyler, Billy Wild-
er, Cecil B. DeMille, Otto Preming-
er and Stanley Kramer, Sam Spie-
gel and Jerry Wald would be in-
cluded among those who strictly
produce and Samuel Goldwyn, of
course, would be prominent on the
list if he did not completely finance
his own pictures.

An analysis of the some of the
recent deals involving Stevens as
a producer-director gives a clear
picture of the financial standing
and value of these behemoth film
créditors. To produce and direct
“The Greatest Story Ever Told,”

20th - Fox's upcoming mammoth
production of the story of Christ,
Stevens, according to reports, will
receive $1,500,000 plus 25% of the
gross after double negative recoup-
ment, He will receive this payment
over a 10-year period.

‘Ann Frank’ Terms

For “The Diary of Ann Frank,”
which he recently produced as an
indie in association with 20th,
Stevens will receive $600,000 plus
25% of the gross after double
negative recoupment. Stevens, as
well as his colleagues in the king-
sized league, can command deals
of 75% of the net or 50% of the
gross after double negative recoup-
ment. They can also be choosey
and select only those properties
they care to work on. William
Wyler, another member of the top-
money echelon, is reportedly re-
ceiving $1,000,000 over an extend-
ed period for handling the direc-
torial assignment on Metro's “Ben-
Hur.” In addition, these film-mak-
ing giants are often lured by other

inducements, including real estate
deals, long-term capital gaing stock
arrangements and various other
inducements.

How can the film companies af-
ford to give away so much and still
emerge with a profit? A study of
Stevens' recent unblemished track
record may perhaps provide the
clue. Three of his most recent
blockbusters — “A Place in the
Sun” (Par), “Shane” (Par) and
“Giant” (WB)—racked up the first
time around a combined total gross
of approximately $50,000,000, of
which $21,000,000 represents film
rental and $16,000,000 the profit to
the production-distribution compa-
nies and the various participating
partners.

Last year Warner Bros. depend-
ed on “Giant” for almost its entirs
net profit of $4,500,000. All but
$500,000 came from “Giant,” which
grossed $15.000,000 of WB's tofal
earnings of $75,000,000. It's figur'ed
that the picture has since picked
un an additional $5,000,000 in
gross earnings.




l?irectors as Own Cutters Just

Won't Shorten Pet Sequences ™ ** ™

/ Distributors are
' that the “big” pictures, the opes
that shape as important and ex-
pensive properties but fall short
of blockbuster stature, are rupning
too long.
Films like “Inn of the Sixth Hap-
piness,” “The Big Country,” “The
| Bucecaneer,” ‘“Roots of Heaven,”

| “The Last Hurrah,” etc. constitute
| good merchandise, but could be
edited more tightly both for better

results and for a considerable sav-
ing in print costs, the sales people
complain.

- Feeling is that, with costs up
sharply, production is loath to lose
footage that’s been shot. Also,
directors of renown, names like
Mark Robson, John Huston, Wil-
liam Wyler, John Ford and others
are being given more leeway on
the Coast today under the inde-
pendent setups, and most of them
go to work editing their own films
after they've finishing shooting.

- “Once a director falls in love
with a shot it’s almost impossible
to talk him out of it, particularly
if a lot of work was involved get-
ting it,” observed a sales exec this
week. Part of the reason for this
is that the screen values with the
accent on scope, have become so
much more important and a good
deal of the action is taken up with
vistals which may not be vital
to. the story itself but tend to
dazzle the spectator.

A& good deal of back-and-forth
argument is going on between New
York and the Coast re the subject
of length. The homeoffices can see
the importance of running time in
the roadshows, where it makes cus-
tomers feel they're getting their
money’s worth (although both
*0ld Man and the Sea” and “Sleep-
ing Beauty” are comparatively
short features). But they’re down
on the ordinary ‘“big” film which
runs around two hours and drags
in the doing.

Trying to get the Coast, or the

complaining 4

independent, to make cuts once
work print has been seen in New
York and the picture has been
judged as being too long, is almost
as difficult very often as trying to
get the director to part with his
credits. - The “creative” argument
is that films should run as long as
it takes to tell their story and
that, anyway, the longer features
would lead the way towards single-
billing.

New York doesn’'t argue that
point, but many are aware that
nothing can spoil the enjoyment
of a picture more than siretches
of boredom. Furthermore, there’s
a suspicion at homeoffices that pro-
duction costs could be reduced
with better pre-planning so that the
volume of footage actually exposed
can be reduced. Finally, with to-
day’s expensive prints, that extra
15 or 20 minutes can add up to a
tidy sum when a company puts out

RANCE ALONE ALOOF

T0 U.S. CO-PRODUCTION?

Hollywood, Dec. 9.
Film companjes in all parts of
the world want co-production deals

| with American producers, provid-|

| ing their internal and subsidy laws
permit, according to Roger Cor-
man, just returned from a global
tour in which he checked produc-
tion facilities wherever he went.

As a result of this junket, he
says, he will make five pix abroad
next year, comprising one-half of
his 1959 slate. Foreign films will all
be in the high budget category,
he explains, since there’s no rea-
son to go overseas to make cheap
pix. Producer notes it would be
difficut to go to any reasonably
civilized country in the world and
not find adequate shooting facili-
ties.

While on his world tour, Cor-
| man was offered deals in Japan,
Honk Kong, Singapore, Thailand,
and India, and interest in such
deals was expressed in balance of
countries visited with exception of
France. France is the only coun-
try visited where co-production
deals are not sought, he says.

Most of the foreign facilities
have been built since World War
II and therefore are newer than
the majority of Hollywood facili-
ties, producer points out. “With-
out exception, I found they have
excellent equipment—brand new in
‘many places,” he declares.

Only drawback to foreign shoot-
ing acgording to Corman, is that
foreign crews can't match Amer-
icans. “But they are willing to
learn and there’s nothing better
that an American producer can do
for his country than to take key
crew members for foreign shoot-

ing to work with and teach the for-
eign technicians.” |

'ROGER CORMANSSEEKS |
OWN DISTRIBUTION

Hollywood, Jan. 13.
Roger Corman, who in a span
of only three years has become one
of the top smaller indie producers,
is branching out into distribution.
While no comment is forthcom-

300 or more copies.

ing, it’s understood Corman has
|already lined up domestic outlets
throughout the U.S., similar to
setup of American International
| Pictures, with which he was for-
{merly allied. Project calls for
Corman to distrib both his own
program and possibly product of
other film-makers.

On his recent global tour, he
closed a nunaber of foreign distrib
deals.

L

ectors Recoup
Their Prestige

The motion picture director,
once top dog in the profession, is
making a “comeback” in Holly-
wood.

Not only are directors’ names
taking on a certain importance
with the public, but they're loom-
ing as kingpins with the inde-
pendents since many stars fre-
quently will decide whether or not
to go into a picture depending
who directs it.

This accounts, in part, for the
fact that so many directors have
turned producers and, in a double
capacity, are making films for re-
lease through the majors. Latest
to plan such a move is Martin
Ritt, a comparative newcomer who

‘has such pix as “Long, Hot Sum-

mer,” “Black Orchid” and now
“The Sound and the Fury” under
his belt. “Top directors are as
much in demand today as top
stars,” he noted recently. “The di-
rector with a name can ask a high

| price because he acts like a mag-

nate for other creative personnel,” |

In Europe, directors have always |
rated high with the publie, partly
because their scope of responsibil-
ity on a film has been so much
greater. Men like Rene Clalr and
Jean Renoir are boxoffice names
in France and elsewhere since |
they're billed as the ‘“creators,” re-|
sponsible for all facet: of a, glven
picture.

In the States, once the Cecil B.

DeMille era of riding boots and
megaphone had passed, directors
more or less sank into the back-
ground, obscured by the stars.
Gradually, in recent years, certain
names again have come to the
fore. A George Stevens has be-
come closely identified in the pub-
lic’s mind with such pictures as
“Shane,” “Giant” and now “Diary
of .Anne Frank,” and studio pub-
licity has focussed on him as much
as it has on the stars.
To a greater or lesser degree
the same is true of Elia Kazan,
DeMille, William Wyler, Billy
Wilder, John Huston, Mark Bob-
son, Anthony Mann, King Vidor,
John Ford, Joshua Logan, Alfred
Hitcheock, ete. With the decline of
the star system, and Hollywood’s
general tendency to bare its pro-
duction “secrets,” film company
publicity has begun to take cog-
nizance of the directors as the most
“glamorous” of the technicians.
This in turn has been reflected in
the amount of copy that is written
about the men behind the camera.
Certain directors, of course, are
identified with given “styles.”
Hiteheock obviously is the man for
mystery, and a goodly segment of
the population will be attracted to
a film simply because he directed
| it. Kazan and Huston are meat for
the intelligencia. Ford and Stevens
are identified with great workman-
ship and an eye for the visual, and
DeMille of course is in a class in
himself as the “master” interpre-
ter of the Bible. ;
|| The director in Hollywood today
is a more important man than he
ever was, particularly if he has
dufficient stature to throw his
‘weight around. Even when he’s not
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Bill Perlberg on Boxoffice Values
Of Broadway Legit Vs. Pictures

By ABEL GREEN

William Perlberg who, with
George Seaton, was in Gotham last
week on business, including an o.o0.
of “The Pleasure of His Company”
which opened (to solid notices) on
Broadway at the Longacre Theatre
—they own the film rights on' a
pre-production deal—has some
thought on the exhibitors’ constant
griping and the spiraling film
costs,

Utilizing the Samuel Taylor-Cor-
nelia Otis Skinner script, Perlberg
cites the difference between the
legit public and the filmgoing pub-
The Broadway audiences,
admittedly more selective than the
average film fan, will pay $6.90 top
for a competent-cast play, or even
a play with unknowns, but the film
fans want top marquee names. He
cites Cyril Ritchard vis-a-vis Cary
Grant, to prove his point.

Ritchard created the role in the
Taylor-Skinner play, he staged it
(and virtually every critic kudosed
him for the legit production direc-
tion), he costars with Miss Skinner,
and the support includes Walter
Abel and Charles Ruggles, and yet,
complains Perlberg, “the exhibi-
tors will tell me never mind Ritch-
ard, a fine competent trouper, and
‘insure’ it with somebody like Cary
Grant or William Holden,

“I say no. No. 1, if the play is
that good, and as you now know
by the reviews it's really the first
real click of the new legit season,
why gild the lily? No. 2, what
happens if we do engage a name
of that potent marquee power who
gets $350,000 to $500,000 a picture
against 10% of the gross; you know
that must put a bigger burden on
all concerned. Somebody’s got to
pay. Eventually it's the publie.
The exhibitor is the middle-man
between us and the public, so he’s
got to pay higher terms. Yet the
exhibitor will fight us on this logic,
he'll want to know ‘what have you
got in the cast?’, and it's the same
old ratrace all over again.”

“Maybe, for a change, let the
exhibitor find a solution to some
of our problems. The theatre men
haven’t a copyright on ’em; Holly-
wood has its woes—plenty.

“We're trying to cope with them

somehow. For one thing George
and 1 (Perlberg-Seaton Produc-
tions, via Paramount release) will
start to sign up players again. We
all have to. It's silly to sit back
and shop for a name, and then
have to give away the works. We
have had four scripts that we have
had to sit on because we couldn't
cast 'em. When we do, the agenls
have invented a new thing—after
seven years the negative reverts to
the star, so they can sell it to tele-
vision.

“Let's emulate the Broadway
pattein and build up good players
for our own benefit. I have to wait
until Sept. 15, 1959 before I can
get Tony Curtis for Garson Kanin's
‘The Rat Race,’ for example. Thal's
because of the one-picture deals.
Now we've got Gable for one and
Paramount has a commitment for
two. I have to wait till 1960 before
Cary Grant is free for us.

“Let the star have story ap-
proval. They're all smart and have
smart people surrounding them,
like their agents or business man-
agers, and their judgment on a
seript is valuable too. That was
oldhat about ignoring the star or
fluffing him off if he or she did'nt
like a part; ‘it’s good business to
insure both the player and the
picture with a strong seript. j

“Now take the exhibitors' in-
adequacies and wanting the pack=
age delivered on ‘a built-in box-
office basis. I'll give you a for in-
stance. I know an exhibitor on the
Coast, who could only agree with
me that some inept drive-in man-
ager just wasn't using elementary
values when he had a readymade
package with ‘Kings Go Forth'
You know how big a drive-in mar-
quee is—you can virtually spell
out the plot on some of them,
which are a block wide, but all
this character had was Frank Sin-
atra in ‘The Kings Go Fourth’
billed. Nothing about Tony Cu-tis,
who also gets 10% of any picture
deal, so you know he's hot. Nary
a word that Natalie Wood, current-
ly a teenagers’' favorite, is in the
cast; nothing but Sinatra! The
owner was sore, too, and thanked
me, but he's as much to blame as
the no-braing guy on the local
scene.” ; -

crowd, et al;—were stealing the
scene .by making with thé show=

should have been a camera on
this-party to shoot stock footage.
The outsized shindig-was pre




Qex-Kztten Unravels le;n ‘Art’

[ Bikini-Blindness Attacks F oreign Product]

SN

Has the French sex-kitten, Brigitte Bardot, singly

in her own little Bikini, ruined the slowly-built,
once-discriminating, habitual clientele for quality
foreign films in the United States?

Some Manhattan importers and handlers of such
features tend to feel that the whole market has been
‘| confused, if not blinded, by her boxoffice success.
Bardotism has afflicted the film producers in Eu-
rope, their distributors in America and the theatre-
men on this side who once selected their releases
with the utmost care.

Bardot success has been of fantastic proportions
but with paradoxes following in the wake. One of
the oddities is the tendency of American news-
papers to deplore what they had so much to do
with building—the Bardot emphasis on sex, sex, sex,
sex.

The art theatres of America were until recently
the most carefully planned and managed of outlets,
.| with their awn highly special and intelligent follow-

climb-into-the-same-bed psychology has developed
into an obsession.

The effects of Mlle. Bardot's “God Created Wom-
an,”: easily the top forecign grosser in the U. S.
(over $4,000,000), are being felt like shock waves
all the way from the little theatre in Phoenix back
to the producers in France, Italy and Germany.
The message comes through loud and clear: The
pubhc in the States wants to see sex. So let's gwew
‘em sex! /
With this in mind, European producers pick ayd
choose their subjects to conform with what they
conceive to be a trend in the U, S., l.e. sexploita-
tion themes. This is considered smart in the light
of the considerable success such films have /en-
joyed. After years of frustration via their inabil-
ity to dent the U. S. mart, European producers now
feel they've finally discovered the magic formula.

In the States, the indie distribs, also quick to
latch on to a trend, have been drawing thelr own

ings.

But since Bardot came along the let’s-all-

(Continued on page 19)
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balances. If pictures like “Ordet,”
*A Condemned Man Escapes,” ‘“We
Are All Murderers” and even “Ger-
vaise” have a tough time, and im-
ported bosoms and thigh frivoli-
ties do the business, the fast-buck,
short-term credo becomes: Euro-
pean charm needs translation into
European sex, which is more read-
ily understood and furthermore
isn’t as prevalent in Hollywood
films.

The exhibitors aren’t far behind
in catching on to this “thinking.”
They, too, know how to compare
receipts and draw what they con-
sider logical conclusions. Art
houses, which till recently built
their reputation on quality (and
have done nicely in slowly devel-
oping a steady clientele), are on
the prowl for sexsationa: stuff.
Added to them are the number of
fringe situations which, in des-
JDneration, ha _the “for-
A} SIVY 359} 0} .Iap.lo ur [ou
-UeYd O03PTA PU0IAS S UB[IAL {oune[
0} pajuem oym ‘sjsaaajul [BLY
-snpup uele)r £q pajroddns sp pue
TAIL PO[[ed SI [uueyd pauueg
‘uorje)s 994y, 9yj Furuueq ul 9oy
-30 Axeporpnf s)1 ‘eojqqnday e[[op
I101RIND0IJ YSNoay} ‘JUIIUIA0F
o[B}I oY} WOJJ SIIPIO 3I3IIp UO
pajor 3anop
-UI9A03 9} U0 pajurrjul uorje[[e}s
-Uf 09PIA 81} JBY) PaWIR[d 3IN0D

‘Juead AL-IVYH SJuau |4

Sex-Kitten Unravels Film ‘Art’

Continued from page 1

put is as good and as interesting
as ever,” he commented. “But
exhibitors look to the quick and
convenient buck and prefer the
‘sure thing,” which means sex-laden
exploitation films.

“The newspapers claim they are
getting disgusted, but actually it's
they who created a Brigitte Bardot
through all the publicity. Now,
suddenly, everyone is thrown into
the same pot. The foreign film
‘fad’ is over, and we've helped to
shorten its life.”

Harvey and other independents
say that, if the trend continues,
not only will the Europeans make
fewer films of artistic quality, but
there’ll be little incentive to im-
port such fine pictures since the
arties pass them up for the poten-
tially more interesting sexy items,
“There are many ways of cheap-
ening and killing a business,” Har-
vey said. “We seem to be using
l‘them all.”
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Getiy’s i\ Financing;

| sell and distribute tv properties of
| Peter M. Piech, veepee of the out-

‘| Sereencraft Pictures.)

Mark Twain as Character
Los Angeles, Oct. 28.

Characters of Mark Twain
will be used by Sol Lesser
Productions as a feature to hit
the children's market, Several
“Tom Sawyer” snd “Huckle-
berry Finn’ story lines are be-
ing considered by prexy Sy
Weintraub,

Project, if titles can be
cleared, is planned for next
summer. A

s=mwoannn alddali i alal

Puts Coin Into PAT

Jean Paul Getty is now in tele-
vision financing, Through the com-
pany it was learned that the oil-
man-industrialist is a “major
backer” in the newly organized
Producers Associates of Television
Inc.

Company was set up to “finance,

other producers,” according to
fit. (Piech is former veepee at
PAT, since it is financed heavily

by Getty and other financiers who
were hinted at but not named, is
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tribution companies.

on the lookout to acquire other dis-}
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Though Comparison Lopsided,
‘Cheapies” Made for Television
Influence Paramount’s Ideas

Paramount 1Is taking its
from television, as concerns film-
making economy. This picture
corporation, while investing a mini-
mum of $30,000,000 in 20 new pro-
ductions, is underway with a studio
cost - cutting program fashioned
after tv niethods.

Specifically, Par is impressed
with the way video producers can
turn out a half-hour film at
amounts in the area of $35,000
whereas a major studio spends
$10,000 to $20,000 per single min-
ute of a feature.

The comparison is not a fully

valid one, of course. The produc-
tion values and talent involved in
a Hollywood feature of major sta-
ture outdistance the routine tv
entry,

But there is nonetheless a wide
area for economy, as demonstrated
by the tv practitioners, and  this
centers on shooting time. Par has
it figured that a film’s before-the-
cameras schedule can be cut sub-
stantially by way of more pre-
production planning and rehear-
sals. Numerous extra takes for a
scene must be eliminated, it has
been decreed, because these sim-
ply add too much to negative costs
unnecessarily.

Company has had the policy of
cutting shooting skeds in effect for
some time although, mnaturally,
there have been no public state-
ments about its adoption.

And there has been a payoff.
Par’s gross business so far this
year is under last year’s.level but
net earnings are holding up well.
This is attributable, in part at least,
to the trimming of production ex-
penditures.

cues+

‘SEA BEAST' TITLE SWAP

Parsons Trades WB His ‘Rio Bravo’
Tag For It

Hollywood, Oct. 7.
Indie producer Lindsley Parso
will bring “The Sea Beast” to
screen. It's a modern 7
story, from an oriein
Witt. Wil
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Specially Made
TV Trailers Will
Hypo B.0.. Levine

Hollywood, Oct. 7.

Television trailers—not _cards or
personal plugs, but trailers spe-
cially made for video—are a large-
ly unexplored and extremely im-
portant means of selling theatrical
pix to the public, according to Bos-
ton exhibitor and distributor, Jo-
seph E. Levine.

Levine, prexy of Embassy Pic-
tures Corp., says his company will
spend $750,000 to exploit its new |
wide screen-color Italian import

spend as much of this budget on

Levine was here to screen the
pic for local exhibitors and to ar-
range for theatrical and tv trail-
ers, dubbing, ete. He plans to preem
the pic in the L. A. area around
Easter because “dollar-for-dollar
you get your best returns on ex-
ploitation pix in this area.”

Levine started as an exhib and
still retains one theatre, a drive-
in, in the Boston area where his
Embassy company headquarters.
He says the ozoner is “a barometer,
a means of keeping my finger on
the public pulse.”

He got into bigtime distribution
with “Godzilla,” a Japanese im-
port, and since has made periodic
trips abroad scouting likely prod-
uct. His most successful find to
date was the Italian-made “Attila,”
which he says grossed over $2,000,-
000 with a $500,000 explcitation
budget. Levine concentrates on
U.S. or U.S.-Canadian rights for
these pix.

It was on the latter ti#at he

laarnod dlaabomm——il A
m;twjust real estate operators.
There will always be people—
plenty of them—who' want to go
out to shows. But we have to give
them shows. And we have to let
them know about the shows we do
have.” R

Levine also holds rignts a|
Japanese Pic, “The Mysterians,
: will distribute after he
launches “Hercules,”
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Harold Robbins Dissects’ Industry:
Exhibs Heroes, Producers Heavies

Film industry’s fear complex,+
rooted in the nagging anxiety that
they have nothing more to offer,
has infected even the independ-
ents, normally considered the
white hope of the production side
of the business, author-producer
Harold Robbins charged in N.Y.
last week.

“Everyone always talks about ex-
hibitors being scared. They're
heroes compared with production
and distribution. Producers nowa-
days are so unsure of themselves, |
they run away and grab for the
gimmicks. But these gimmicks are
the very thing that can ruin the
business. They're nothing more
than the result of layers upon lay-
ers of fear covering the producers’
minds.”

Robbins spoke on a N.Y. stopover
in between personal appearance
stands for his Allied Artists-re-
leased film, “Never Love a
Stranger.” Picture was written
and produced by Robbins who
based it on his own novel of 10
years ago. It was brought in at
$700,000 negative cost. In the vari-
ous cities he’s visited on behalf of
his film. Robbins has made numer-
ous radio and tv appearances and
has given interviews designed to
stimulate interest in the produc-
tion.

Robbins’ next production, also
for AA release, will be “79 Park
Avenue,” again based on one of his
own novels. To be done in Cinema-
Scope and color, it's a yarn about
call girls. It'll roll next spring with
locations in N.Y., Las Vegas and
Miami. Dorothy Malone and Greg-
ory Peck are being paged to head
the cast. Robbins also has an in-
terest in the Hal Wallis-produced
Elvis Presley starrer, “King Cre-
ole,” which Paramount is releas-
ing and which is based on Robbins’
“A Stone for Danny Fisher.”

From his contacts in the ficld,
Robbins said he was greatly im-
pressed by the cooperative, even
enthusiastie, attitude of the exhibi-
tors; “They really seemad willing
to get behind the film and work
to put it over. We got fabulous co-
operation from them in all the
dates,” he said.

Robbins said there was a direct
relationship ~between the paper-
book market and the release of a
picture. In the instance of ‘“Never
Love a Stranger,” 3,500,000 copies
were sold in the paperbook edition
prior to the film’s release. It's now
expected an additional 1,500,000
will be sold due to interest created
by the picture. “It'll get an addi-
tional $35,000 in side royalties
from the book alone,” Robbins es-
timated.

Speaking of his experience as a
producer, Robbins said he had
learned one thing for sure. “You've
got to be your own boss,” he
stressed. “Otherwise, everyone is
constantly trying to tell you what
to do, where to cut and what to
cut. In my opinion, the actors have
too much power in this business.
They demand this cut and that
cut. And the agent wants the film
cut a certain way, and the director
has his ideas. They all want to be
in on it, but none of them really
is interested in the picture. They’re
out to protect their own interests.

“In Hollyweod today this is com-
monplace. A lot of scared people
listening to a lot of other scared
people telling them what to do,
without really knowing how to do
162
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| Geo. Pal Thumbs Nose at Trends;

Grimm Tale for Pure in Heart

Instead of following cycles, the 4+
common practice of the motion | Ar1
picture industry, George Pal, who S""“I"“ Vs Deeenecl FUDICY CETTIEC QITIT
gained a lasting reputation for his
puppet films, believes in bucking
the trend. In a film era dominated
by war, sex, horror and violence
films, Pal is coming out with a
fairy tale, a puppet-live action
version of Grimm’s “tom thumb.”

In New York last week to confer
with Metro on the Christmas re-
lease plans for the picture, Pal
said he believed the time was right
for “clean, wholesome, pure enter-
tainment” that can be enjoyed by
the family trade. In making “tom
thumb” (the lowercasing being
Pal’s idea), shot in England at a
cost of “over $1,000,000,” Pal said
his object was to make a film that
would appeal to all age groups. He
emphasized that the film was not
meant solely for the kiddie trade.

In outlining his philosophy of
picture-making, Pal said his aim
was to select subjects that could
not be conveyed in any medium but
motion pictures. He described
films as the most perfect entertain-
ment medium. “Nothing is im-
possible in motion pictures,” he
explained.

Since he abandonéd his regular ;
series of puppet shorts for Para-
mount in 1949, Pal has adhered to
his film-making theory in a series
of features, including such science-
fiction entries as “Destination
Moon,” “When Worlds Collide” and
“War of the Worlds.” His future
program, he said, would be domi-
nated by sci-fi and fairly tale pic-
ture. His present agreement with
Metro calls for two more pictures,
for which Pal plans to do H. G.
Wells’ “The Time Machine” and a
biographical film dealing with the
brothers Grimm,.

“tom thumb,” which stars Russ
Tamblyn, Terry Thomas and Peter
Sellers, will be backed by a mer-
chandising campaign revolving
about the puppet figures. Deals
for toys, games and books have al-
ready been set, with Pal sharing in
the royalties with Metro. A hefty
promotion of the Peggy Lee-Fied
Spielman musical score has also
been arranged, with MGM Revords
kicking off the drive'with a sound-
track album.

— T e
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Inside Production

“The Right Subject Is The Key

To Boxoffice Lure:” Schneer

by Richard Bernstein

“Pictures must have at their root that
often subtle quality of public appeal,” as-
serts Producer Charles ‘Schneer. “In my
films, 1 seek a certain inherent flavor of
box office in both the foreign and domestic
market. Today, you must have a reason for
making a motion picture, just as the audi-
ence must have a reason to come and see
112

Schneer is considered one of Hollywood’s
top young producers. His forthcoming re-
leases have a variety of “want to see” in-
gredients. Under his Morningside Produc-
tions banner, Schneer has completed Tarawa
Beachhead, starring Ray Danton and di-
rected by Paul Wendkos. He is now finish-
ing work on Columbia’s Christmas bid, The
Seventh Voyage of Sinbad, which stars
Kerwin Matthews and was directed by
Nathan Juran.

Western Films "Hot"

Currently in release is Columbia Pictures’
The Case Against Brooklyn, which stars
Darren McGavin and Maggie Hayes and
was also directed by Paul Wendkos. Round-
ing out the list of boxoffice offerings is 4
Good Day For A Hanging, now in produc-
tion under the Morningside banner for Co-
lumbia release, starring Fred MacMurray
and Maggie Hayes.

Schneer, who feels that today a Western
with boxoffice appeal has “hot property”
written all over it, is very high on a young
actress inked for the secoend lead in Hang-
ing. She’s Joan Blackman—and Scheer feels
that “she’s garbed in stardust:’

“Westerns are the staple commodity in
motion pictures,” Schneer stated, “But TV
is loaded with black-and-white westerns;
therefore the western motion picture must
be in color and must have a star name of
world-wide status. I also feel that the war
film will eventually become a staple.”

Plans "Idea” Film

“Then,” Schneer continued, “there is the
‘idea picture,’ in contrast to the exploitation
picture. I am now making an ‘idea film,
The Werner Von Braun Story. A few years
back, it would have been science fiction,
now it is absorbing reality.” The screenplay
is being written by George Freschel.

“In the motion picture production field
today, the independent producer has to re-
alize that the right subject is the key, not
the right price,” the young producer empha-
sized.

“This is the era of the custom-made mo-
tion pitcure. There is no excuse for a picture
not having an audience. You can weigh and
measure a film to audience’s taste. You must
search for an off-beat idea that has audi-
ence appeal. The"fofmula film can no
longer win in today’s ‘market. We have to
go back to the impertant word that built the
industry: entertainment:”

Schneer is one of the most versatile of
the current group of young independent pro-

ducers. He releases kis Morhingside Prods.
through Columbia and 2imS’ to make each 3338
film “a different type of feature with a
saleable title, a stropg . cast, production
know-how and a stofy that has something
different about it.”

He is constantly lgoking for screen ma-
terial. He makes no specific number of films
each year. “When I find what I'm looking
for, I make it. I have never made a film
just to produce a picture. You get the proper
ingredients into a motion picture and the
audience will go see it. They have their
way of judging what will entertain them.”

Now in his late 30’s, Schneer was edu- |
cated at Columbia University. He broke into §
films as assistant to Nate Spingold at Co-
lumbia Pictures in 1939. After service with
the U.S. Signal Corp. during the war, he
entered production with Clover Productions
in Hollywood. Morningside Productions was
founded in 1956, a year after the producer
made It Came From Beneath the Sea.
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John Huston's Next Spot: Afghanistan

Director Contrasts Foreign Crews With Hollywood—
Never Cheaper Because It Takes Longer

Hollywood, Oct. 14.

Projecting a desire to shoot a
picture in one of the few countries
Hollywood has yet to invade, John
Huston has revealed he is skedding
“The Man Who Would Be King,”
Rudyard Kipling story he owns,
for production in Afghanistan.

Project came to light as'part of
a press conference called at 20th-
Fox upon director’s completion of
“Roots of Heaven” for Darryl F.
Zanuck and his return from Africa,
Europe and New York. Admitting
he’s known as a location director,
Huston noted he hasn’t made a
film on a Hollywood sound stage
since “Red Badge of Courage”
eight years ago. When someone
- | has a picture they want made 1n
an out-of-the-way place, they say
it will appeal to Huston, the di-
rector said, adding, “And it usu-
ally does.”

Huston declared it is not more
economical to shoot away from
Hollywood because it usually takes
longer. He noted that foreign
crews  work “almost desperately
hard” trying to prove they are as
t | good as Hollywood crews. “They
haven’t the experience or the ex-
pertness that mass production can
give them,” he said, “but they do
everything they can to make up
for it in spirit.” Director said coun-
tries like Japan'(he directed 20th’s
/| “The Barbarian and the Geisha”
» | there) are so busy with their own
production, they have little time

for American companies. “It’s
only their inherent courtesy that
makes it inviting for us,” he ex-
plained.

Huston declared he sees no dif-
ference between producing and di-
recting, except that it might be too
much work for one man. He con-
fessed he was uneasy about going
to work for Zanuck but further ex-
plained the pair saw eye to eye on
“Roots of Heaven” and that the
film shows no line of demarcation
between creative forces of the two
men The $2,300,000 film was
brought in $200,000 under budget,
he said.

Asked why no “big star names”
were cast in the film when so much
money and effort was to be ex-
pended, Huston said Zanuck
wanted William Holden for the role
later given to Trevor Howard, but
Paramount wouldn’t let the actor,
who was under contract, do the
film. :

Huston leaves Sunday night for
Mexico to scout locations for “The
Unforgiven,” which he’ll direct for
Hecht-Hill-Lancaster. First of his
three pix for Seven Arts Produc-
tions will be “Freud,” to be lensed
later next year in Vienna, while
the other two likely will be “Mon-
tezuma,” which he said ¥%ll cost as
much as any film ever made, and
“Lysistrata.” . Only’ pic on Hus-
ton’s sked which may be.filmed in-
Hollywood is Arthur Miller’s “The
Misfits.”
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Brussels Jury (‘The ‘Young m Heart)
Can't Choose All-ATime Greatest Film

) 1

Brussels, Oct. 21.

The big quest for “the greatest
motion picture of all time” has
produced only a cipher here. The
“young” jury voted not to make a
designation or give the award
which was to have been a memory~
of the 1958 Brussels World’s Fair.
Some 117 film historians around
the world had sifted 12 nomina-
tions. Theirlabors were put aside,
the jurors deciding that too many
styles of production and too broad
a time-span (1895 to 1955) was
involved. Preponderance of silent
films and absence of Japanese also
prejudiced the decision in favor of
no decision.

Though later heckled fur abdi-
cating its assigned function fo se-
lect the all-time great, jury would
only state the six films still held
“value” for young film-makers.
These are:

_“Potemkin.”

“Grande Illusion.”

“Mother Passion.”

“Jeanne d’Arc.”

“Gold Rush.”

“The Bicycle Thief.”

Brussels picked its jury on basis
of their being youthful and them-
selves winners of festival prizes.
They were Robert Aldrich (U.S.);
Satjajit Ray (India); Alexander
Atruc (France); Michael Cocayan-
nis (Greece); Juan Bardem
(Spgin); Francesco Masselli
(Ttaly); Alexander = Mackendrick
Britain).
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The Flattery of Non-Praise
By ROBERT J. LANDRY

Again is must be asked—does anyone seriously contend that news-
paper criticisms make or break first-runs? All the evidence is to the
contrary, with the single exception of certain art situations in cestain
markets. Moreover, the film critics themselves are modest in estimat-
ing their own power over the ticket-buying public. It is not the critics,
but the publicity chiefs of the distributing organizations which place

" so high a value on the printed review.

Yet here again the paradox shows—what publicity chief, in his
right mind, ever credited boxoffice success to fine notices? Simply
never. Always the successful picture is great, its producer a genius,
its director inspired, its screenplay an Oscar nomination, its stars
“hot.” Good notices for-a great picture are taken for granted. It is
only the bad notices for the misses-greatness release that draws fire.

Always, too, the delicacy of the published reviews relates to the
first-runs in the big burgs. Are the critics then quoted outside the
neighborhood %Youses, or on their marquees? Usually only for obscure
“stars” or pictures of no confident self-momentum.

The fact stands: newspapers use valuable space to ‘“review” the
current new releases. In so doing they maintain a steady spotlight of
supposedly incalcuable reminder value. The readership of any critic
who ‘“‘glows” on cue from the business office is, by common consent,
a dubious consideration though nobody seems sure of the value of
open-fountain gushing as in the old days when Marion Davies was
flawless, her every picture greater than her every other picture, until
the adjectives ran threadbare and the most unsophisticated -citizen
chortled for the absurditg Otf iteidr

The film companies best argu- 3
ment against certain film crities is fggh}u‘{‘mlate e s T
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CONTASTIN 45
10°52 FOR MORAL

With 1958 coming into the home-
stretch, it’s now a certainty that
this will go down as the “year of
the blockbusters.”

Paul Raibourn, Paramount v.p.
and top economist, noted in New
York the highly unusual concen-
tration of top money product. To
cite a few, Warners’ ‘“Sayonara”
will do around $9,000,000 in domes-
tic rentals and another $5,000,000
in foreign. 20th-Fox’s “Peyton
Place” is figured at $7,000,000 in
the domestic (United States and
Canada) market.

Add to the list of blue-chip en-
tries WB’s “No Time for Ser-
geants,” United Artists’ “The Vik-
ings” and Mefro’s “Cat on a Hot
Tin Roof.”

Columbia’s “Bridge on the River
Kwai” looks to go over $10,000,000
in domestic distribution gross.

UA hit the jackpot over the past
year with six productions in the
over-$3,000,000 category, namely
“Witness for the Prosecution,”
“God’s Little Acre,” “Kings Go
|Forth,” “Big Country,” “Defiant
Ones” and “Vikings.” They’ll ‘all
go over the $3,000,000 level in
varying amounts and, observed UA
president Arthur B. Krim, the
roster excludes “Around the World
in 80 Days.” UA has several others
close to the $3,0000,00 mark, in-
cluding “Legend of the Lost” and
the Brigitte Bardot starrer, “La
Parisienne.”

Such an abundance of big-rev-
enue pictures was unheard -of, say,
?’W‘i{ W%ﬁspf'nmmﬁwlﬁ&?
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| Par's Blob o Sab;

; S-cience Fiction Itself:
Cream From Peanuts

In a situation which réflects the
extent of the twists and turns in
film industry economics, in this
instance on the upbeat, the Jack
H. Harris production of “The
Blob,” science fiction entry, will
gross about $1,500,000 for Para-
mount. The figure relates to dis-
tribution rental and means a profit
for Par. :

Harris made the picture strictly
on his own at a cost of $150,000
(there was no distributor financ-
ing). Par bought “Blob” for $300,-
000, which means Harris came out
with a neat profit before release.

Par followed through with an
outlay of $300,000 for promotion
which may be the significant point.
For it means the bally in terms of

expenditure amounts to twice the

cost of negative investment.

Also significant is this: Harris,
on his own, would be unlikely to

‘| allocate such an amount of promo-
tion money for his picture. Par is

in a position to do this and fol-
followed through on the reason=-
ing that a sci-fi entry demands a

| special promotional push, particu-
| larly since there are no cast names

to help the “sell.”

Par and Harris both came out
on top, as apparent, and this leaves
the Monday-morning quarterbacks
to wondering how things might
have been if Harris, had he kept
the picture rather than peddle it
to Par.

As a result of this and numerous
situations in the picture business
the conviction is growing that the

‘| ad-pub werk on numerous produc_’-
\| tions' is "almost as important, if

not more so, than what had been

_ll regarded as the ‘‘sell” valies of
{| the production itself.

T.anon Tirvic! naval Af madaee -
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American International’s
'~ $15,000,000 Financing
| 0f 30 1959 Features

i Hollywood, Oct. 14.
{To provide more solid produc-
t'fon values and a wider market for
its expanding program, American
International Pictuves has allocat-
ed a record $15,000,000 for 30 fea-
tures during 1959. <
{Higher budgets, according to
prexy James H. Nicholson ar}d v.p:
Samuel Z. Arkoff, are no indica-
tion that American is interested in
crashing the “A” market, but are
merely recognition that gimmick
pix can no longer be filmed on
short purses and be successful.

American, now starting its ﬁf@h
year in distribution and fourth in |}

production, by year’s end will have
made about 62 fi'ms, Nicholson
says, adding that exhibs “can count |
on us for approximately 15% of
the total U. S. product available.”

Upcoming agenda calls for four
co-productions - in CinemaScope
and color, to cost between $500,000
and $1,000,000. These include
“Horrors of the Black Museum,”
which Herman Cohen launches
Oct. 20 in Ensglend; “3h>” pro-
duced-directed 1% Fo~or (srman

o |

Sub-Teens Appeal
In Continental’s
§-Feature Cycle

The fist children’s film series,
called “Adventure,” has been pack-
aged by Continental Distributing
and will be offered to U.S. theatres
after the first of the year.

Series, aimed at the sub-teens
(ages 8-12), will consist of eight
full-length features, each accom-
panied by a serial and U.S.-made
shprts Pictures come from abroad,
primarily from the Children’s Film
Foundation in Britain which has a
fuil library of children’s films. Wal-
ter Reade Jr., prez of Continental,
has taken an option on all of these
pictures.

Oscar Morgan, formerly shorts
subject and newsreel sales chiet
for Paramount, will be in charge
of selling the series, which has
been put together with the active
cooperation of Mrs. Marjorie M.
Dawson, formerly community re-
lations director for the Motion Pie-
ture Assn. of America, and lately
an official State Dept. observer at
the Children’s Film Festival in
Brussels,

The films in the “Adventure”
series have been tested.to make
certain peaks of action and offer

(Continued on page 21)
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Rmerican International

== Continued from page 3 s

in Australia on a $750,000 -budget;
FEve and the Dragon,” Stanley
/Shpetrer production lensed in
South America on $1,000,000 budg-
et; and “Take Me to Your Leader,”
combo live-action - and - animation
film.

Intent on orderly release of
product, Nicholson states company
will “continue to think like exhibi-
tozs,” and couple expanded selling
campaigns to pix with proven sales
hooks. New projects include “Ma-
chine Gun Lady,” to be written
and produced by Shpetner; “Jail
Breakers,” “High School Bride,”
“The Drag-racers,” Lou Rusoff pro-
duction; and “Insect Woman,”
Roger Corman production,

Terry Turner has been retained
by AIP, according to Nicholson, for
a “blockbuster” exploitation cam-
paign on forthcoming release, “The

Spider.”

i
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8 Kids’ Features

=== Continued from page 4

clear spéech. Each picture is set
in a different international locale.
Three in -the first package play
against the backgrounds of Switz-
erland, Gibralter and Africa. Dia-
log in all cases is English. Plan is
to dub suitable foreign children’s
films. Two German pictures are
set for lip syncing now.

Plan is to kick off the series in
15 key cities in the east. Contin-
ental will offer not only the pic-
tures themselves, but also promo-
tional material and a guide on how
to stage children's shows.

The only other similar attempt,
though local in character, are the
Children’s Cinema shows which
Cinema 16 is putting on on a
monthly subscription basis at the
Beekman Theatre in N.Y. Cinema
16’s Amos Vogel also has been
thinking of selling the children’s
programs to other exhibitors.

According to Reade, the need is
great for film programs for the
young, “which are our future aud-
ience.” Since the demise of the
MPAA’'s Children’s Film Library,
very few suitah## children’s pix are
available to exhibitors, the excep-
tion always being the Walt Disney
product.

—Lwllwiuy.
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| “Streetcar Reissue Now CGrossing

330,000 and Posing Challenge

v‘B‘i'c‘licvl/ing’ Aels

Hollywood, Oct. 14.

New slant on the higher
mathematics of feature biz is

offered by Universal ad-pub

chief David Lipton, commen-
tating on astronomical salaries,
percentages and participations

in film today, plus competitions
among distribs for product.

“The most important bidding
in the industry now,” he
opines, ‘“is not the bidding (by
exhibs) after a picture is
made, but the bidding before a
picture is made!”

/" One-Print ‘Drive’

==—== Continued from page 3 =

'»a string of Academy Award win-
, |mers is being screened.

The exhibitors appear to be
sanguine re the future of the old-
|ies in their houses. Theatre Own-
|ers of America’s entire concept of
/| purchasing post-'48 films to keep
/|them off television is largely
based on the notion that the the-
: | atres would replay the oldies, thus
\| providing part of the-coin needed
{'to pay for the wholesale purchase.
Two factors appear to stand out
ilin favor of reissues. One is the
growth of a “new” audience which
has never seen the screen greats.
| The other is predicated on the fact
_ |ithat some of the stars of today had
\substantial roles in pictures made
10 and 15 years ago, when—like
Brando—they were known but not
yet on top. There’s a third con-
sideration, and that is the dropping
production volume this year, which
should make a good deal of screen-
time available for either oldies or
imports. many areas, the oldies
are preferable.

Reissue picture has been made
more difficult «by television since
some of the companies sold out-
right. Outfits which reissued the
majors’ product (prior to putting
it on tv) have done excellent busi-
ness in many instances.

-
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champion parade is advertised and

Experience 20th-Fox has had
with “Streefcar Named Desire”
has added to an already wide-
spread conviction that the industry
has missed the boat with its reissue
policy. Unless it's written off as
a fluke, “Streetcar” proves that, if
selected intelligently, reissues can
still earn tidy sums.

Current expectation at 20th is
that the Vivien Le'gh-Marlon
Brando starrer will gross $350,000
in 360 dates, adding substantially
to the company’s final quarter take.
Success is written down largely to
Brando, who has become a big
name, and to the handling of the
film.

Rather than put out a large num-
ber of prints, 20th general sales
manager Alex Harrison provided
only one print for each exchange
“to let them do the best they can
with it.” Putting the sales staff
on its mettle in that fashion paid
off. X

20th, incidentally, is reissuing
“Streetcar” through a recent deal
with producer Charles K. Feld-
man. Warners originally released
the film, but was required to return
the picture to Feldman after seven

. | years.

Industry’s attitude towards reis-
sues has always been mixed. There

‘|was a time, for instance, when a

New York theatreman wanted to
convert a house into an “Academy
Award” theatre where only Oscar

‘| winners would play. He didn’t get
‘| to first base with the distributors,

who took the position that the new
product should be pushed.

Right now, on “The I,ate Show”
CBS Television, ~an Oscar

(Continued on page 19)
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PIK NEGLEGTING
FUTURE FANG'?

By FRED HIFT

Tilm Industry’s studied uncon-
cern with the development of the

child audience is beginning to;

worry some exhibitors, though few

of them are prepared to do some-

thing about it.

There is an awareness that the
| child of today is the adult patron
of tomorrow, but the film biz tends
to abdicate to tv when it comes to
courting the under-10 audience
which, at one time, acquired the
“movie habit” almost from the mo-
ment it could talk and comprehend.

The urgency of the situation, and
tpe depth of its neglect, is high-
lighted by recent statistics given
out by Arno H. Johnson, v.p. and
senior economist of the J. Walter
Thompson agency in N. Y., in a
speech before the Ebasco Client
Companies’ sales and p.r. workshop.
Johnston pointed out that, in 1959,
the numher of children under five
ears of age would rise 80% over
540 and the number of youngsters
between five and 10 would be up
i75%.
! By comparison, persons reaching
the ages between 10 and 19 will be
| up only 22%, between 20 and 39,
9%, between 40 and 59, 34%, and
{ 50 and over, 65%. The total pop-

".~ Kid As Cinema Stepchild =

{8 - [ 2R

{

Continued from page 3 s

has to be rectified if we are going
to have a new audience.

“] know that if we institute a
program looking to that end we
won’t make a nickel out of it for
the next few years, but if we're
smart we’ll do it anyway. These
are the kids on whom we’ll have to
depend in the long run. They
aren’t being conditioned to enjoy
our theatres the way their parents
were.” Reade is currently explor-
ing a project (he won't talk about
the details) that would bring more
children’s films into theatres.

Exhibs in the .past have experi-
mented with films for the young,
but tv has taken the edge off these
shows and the number of available
films has shrunk almost to the zero
point. There was, at one time, the
Children’s Film Library of ~the
Motion Picture Assn. of America.
However, the sale of the old films
to tv, and the switch from nitrate
to acetate safety film, has deci-

iftlation increase will be 34%, hit-
t’cing 177,800,000 next year against|
1 132,500,000 in 1940.

| “I feel both distribution and ex-

‘hibition during the last five years
{of intense competition have badly
| neglected research and analysis of
the young audience for our thea-
tres,” Walter Reade Jr., prez of the
Reade circuit, said last week. “This
(Continued on page 12)

mated the library’s supply. An

audience is growing (there’ll be
77% more children under 10 next
year than there were in 1940) but a
great many of them prefer to con-
centrate on the more lucrative—
and less troublesome — teenage
trade, which can be satisfied with
horror - and exploitation pix and
creates less of a servicing prob-
lem. Also, children’s shows ad-
mittedly mean hard work for the
manager, and a considerable or-
ganizational effort, and many thea-
tre people simply don’t appear will-
ing to undertake it.

. Virtually none of the studios to-
day make pictures aimed at the
child market, Walt Disney, of
course, being the standout excep-
tion. -Result has been that the
reissues of the Disney films have
cleaned up time and again. One of
the problems cited with kid pix
is that, if ‘a theatre books them as
a regular attraction, night business
drops down to nothing. Few

houses are willing to go in for

effort is now being made to recon-
stitute it, but it’s admittedly an
uphill fight.

Exhibitors know that the child

flexible scheduling, though some put
on special afternoon shows for
youngsters.
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and publicity for his stablg aqd
intends to launch each of his pix
with regional preems. ‘“You don'_t
have to open a picture at the Chi-
nese,” he says, “an opening in a
major mid-western city ean be just
as potent and maybe more so.”

His recently completed feature,
“Daddy-0,” will be unveiled in
Kansas City, with a Hollywood con-

and ballyhoo.

Rhoden criticized the fan mags
for what he termed their “cut-of-
date thinking and out-of-date op-
erations.” “They are still tied,
most of them, to the major stu-
dios,” he said, “when they should
realize that the majority of their
audience is the kind that attends
juvenile -slanted and exploitation
pix which, by and large, are made
by the indiss.”

L
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fi

Hollywood, March 25.

American International Pictures
prexy James H. Nicholson has
warned that the exploitation mar-
ket will die if program pictures
don’t maintain some semblance of
quality. And, he adds, the death
of the market could conceivably
spell doom for some 4,000 U.
theatres.

Nicholson and AIP veepee Sam-
uel Z. Arkoff will discuss ways of
fighting the current “cheap imita-
tions” at the company’s first meet-
ing of nationwide distributors.
The three-day convention is in its
second day at the Hollywood
Roosevelt Hotel here.

American International spends
an average of $200,000, including
participation costs, to put each of
its pictures in the can. “Many
other companies,” Nicholson says,
“do it for $50,000, and the differ-
ence shows. When a moviegoer
sees one, he’s not anxious to go
back to see another exvloitation
picture.” Nicholson declares the
exhibitors who play “the cheap
imitations’ are aiding the demise
of the market and eventually their
own doom. “It’s true that our
young audiences want thrills rath- |/
er than involved plots,” the AIP
topper points out, “but they can
tell the difference between a
quickie and a well conceived film.”

American International, which
helped found the current cycle of/
thrill pix, has released 41 films in|
its 2V%-year existence. Thirty-nine
of the films, most notably the “I
Was A ... " pix, have been or arel
proving to be financial successes.
“With the market for the middle-
bracket pictures virtually dead,|
the exploitation pictures bridgel| ¢
the gap between the blockbusters,"
- [Arkoff ‘explains; He notes” that |,

some 8,000 U.-S- theatres depend
lin some’ degreesupon ‘progrant fea-
L1 Huxbsgwei Gre sldag iy e

Company ~ experimented” * with.|.
package production, found it sue-| iy
cessful and today conceives its |y
properties in pairs. ‘“We can put| g
. |out a package for $400,000, then ',i\
offer it to a theatreman for the|ip
" same terms he would receive for |

9 | one middle-bracket picture,” Nich- |ty
olson says, “and this way, he’s|yg
saved the trouble of going out to |y}
get a second feature.” Company |gw
also has succeeded in booking its |ty
pictures into top playdates. T

Exploitation features can com-
pete with television because, as
Arkoff puts it, “The age group
from 12 to 21 doesn’t want to stay
home all the time.” There are
23,000,000 in the United Stades
now and the group is expected to
increase to 30,000,000 within 10
years, he points out. “These
youngsters can be brought into the
theatres once a week, but not if
the pictures are bad.” %

Nicholson describes the imi-
tative ~films as “poorly written,
brutal for sensationalism alone
produced in shoddy fashion a
dishonestly advertised.” Of his
own pictures, Nicholson points out, | i
“We employ some of the better h;
writers ‘with credits from major o
companies; our technicians are all
union whereas some other com-
panies often employ non-union o
help; and our advertising is con- | P¢
ceived before the picture for sales | '©
values and depicts nothing thnt‘sE
can’t be found in the picture it-|¥C
3 ¢
With 28 productions to be com- | ¢
pleted in 1958, AIP has its sights | !t
aimed at horror, science fiction, |S!
.| teenage, war and gangster pictures
_| but will steer clear of oaters. "To J sl
:h_ compete with television westerns,” | E
i- | says Arkoff, “you have to have’
150 | color, big stars and $2,000,000.”

h Most of the company’s upcoming
Ly~ | pix will be lensed in Superama,
its own anamorphic process. AIP
D.. | currently has three pix in the cut-
br, | ting rooms, another in front of the
or | cameras — ‘“The Bonnie Parker
ey | Story”—and will roll “How to
Make, a Monster” tomorrow. Slated |
a|to appear in “Monster” are the ||
i11 | 28 distribs, who will take time off | ¢
an | from their sales confabs to don |(
their makeup at Ziv Studios. ‘ I
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Kansas City, July 29. m:

Independent production units o
must sell themselves to exhibitors Gl
if they hope to have their pictures ne
booked and get good returns on 59
them, according to Elmer C. Rho- | _J
den Jr., himself an exhibitor and | “°
now here to put a feature into pro- |~
duction. ad

“There are now 290 indie umits | o,
listed,” Rhoden said, “and it is
just impossible for the exhibifor to
know every one of them. Those
that are in the business and hope
to make money out of it have got
to advertise themselves so their
names mean something fto the
exhibs.”

Rhoden arrived here last week to
get his production schedule of fea-
ture pix and tv pilots into the
works. First to roll is “A Fare For
Sandra,” tv pilot. Next on his list
is the exploitation feature, “Fox-
hole,” and also upcoming is an-
other telepilot, “Rookie Cop.”

To be starred or featured in |
these presentations and others on
Rhoden’s list are Sandra Giles,
Julie Scott, Gwen Dolyne, Ron Mec-
Neil, Meade Martin and Robert
Moechel, six young players he has
‘| placed under contract.

“This business has always been
built on names,” says Rhoden,”
and now that the majors have abdi-
cated building their star rosters,
the indies are going to have do
something—even on a restricted
scale—to create their own players.”

Rhoden has a clause in all his
contracts making personal appear-
ance tours binding on his pactees
and has given some of them a small
percentage in the pix in which they
appear to make their participation
more enthusiastic.

He has invested in exploitation
and publicity for his stable and
intends to launch each of his pix
with regional preems. “You don’t
s | have to open a picture at the Chi- |’
nese,” he says, “an opening in a
major mid-western city can be just
as potent and maybe more so.”

His recently comipleted feature,
's. | “Daddy-0,” will be unveiled in
K'ansas City, with a Hollywood con-
tingent flown here for festivities
and ballyhoo.

Rhoden criticized the fan mags
for what he termed their “ciut-of-
date thinking and out-of-dace op-
erations.” “They are still tied,
most of them, to the major stu-
dios,” he said, “when they should
realize that the majority of their
audience is the kind that attends
juvenile -'slanted and exploitation
pix which, by and large, are made
by the indiis.”
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Minneapolis, July 29.
11

The local neighborhood “fine arts” Avalon, playing “And Ged

Created Woman,” currently after its long downtown run and a

Wednesday, July 30, 1958
number of lengthy engagements in other uptown “art” houses,

<o0oO0OMmMoResnonO

to believe it.”

French Uncut Vers
[It's Everybody’s Version]

¢
®
{ ]
spaper ads “the French uncut version.” Ads
L ]

’11 have to see it
intimates something even more daring.
el )

, is the same that has been used right along here,

But “the- French uncut version” promises never had been em-

Print, of course
ployed by any-of the theatres that previously played the pictur

promises in its new
declare ‘“‘you
and, by implication,

's| New Comeon
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Hollywood is higher 'n’ ever on Zombies. The off-

_|beat horror fare is drawing the attention of more

producers for the reason that a few entries in this
category have drawn unusual business in relation
to costs. :

Latest is “Macabre,” strictly a minor item (costing
about $120,000)0 which William Castle and Robb
White produced for Allied Artists. It's now figured,
on the basis of representative dates around the
country, as grossing nearly $2,000,000 in rentals in

| the domestic market alone.

That’s “fantastic” in a secondary sense.

And not too long ago Warners imported, from
England, “Curse of Frankenstein,” which drew about
$1,900,000 from the local market. This was made at
less than $300,000.

United Artists currently is doing relatively strong

; | business with a combination of “Black Sheep” and

“Creeping Unknown.” Universal has 100 dates set in

the N. Y. metropolitan area for its combo of “Horror

of Dracula’” and “Thing That Couldn’t Die.”
Paramount Hops Aboard

In a switch from a long-standing policy of handling
only “A” pictures, Paramount is set to offer “The
Colussus of New York,” which is a variation on the
Frankenstein theme, in a package with' another low-
cost item titled “The Space Children.”

In past Par had hands-off ideas about cheapie
productions for the reason they woundn’t mesh with
the company’s economy. The pictures, in other words,
had to be likely bigtime grossers in order to warrant

.| the extent of the physical distribution setup. So why

pick up this latest take on Frankenstein? a company

-« FOR MACABRE
° AND MAZUMA

By GENE ARNEEL

e

PAY OFF ON.
SMALL B.R.

source was asked. “Because we think it will make
money,” was the simple answer. .

American International has been faring fine with
such titles as “I Was a Teenage Werewolf” and “I
Was a Teenage Frankenstein.”

But how far can this type of production persist?
Hasn’t there been much criticism of the gory nature
of some pictures coming from the Coast?

Asked this, a prominent film company official in
N. Y. said: “The kids like to see the blood flowing
and they're paying to see it. We're trying to make
whatever sells tickets. No one is being harmed and
the horrified ones are the small, private adult groups
who claim to be ‘protecting’ the youngsters.”

As for the approach to the publie, it’s strictly one
of ‘“shock.” Key example is the handling by AA of
“Macabre,” with ticket-buyers, it was advertised,
given an insurance policy of $1,000 “against death
from fright.”

ettt O b~

=

Good In Tandem

Involved, too, are some film intra-trade economies.
The horror features often are sold in packages of
two—meaning little more effort in selling two pic-
tures than in peddling one. And, except for the
prints, little more expense.

There are other angles. One is the fear—as already
expressed—that too much of the spook stuff is in the
offing a glutted market means no more payoff. Also,
there’s not too much point in paying for big produc-
tion values, such as color and cast names, because |’
the expensive outing, in the public’'s mind, almost !!
falls into the same category as all other shock]l
specials. s Ic

e I T N CHE T S




Exploitation-type gimmick pic-
.| tures “‘can’t lose” if they're sold
“hard enough” via saturation book-
ings. That’s the considered view of
Joseph Levine, New England states
rights distributor who specializes
in the handling of such entries,
Levine bases his opinion on his ex-
perience with the current “Attila”
and his previous contribution,
“Godzilla.”

Levine maintains there’s a mar-
ket for such pictures and predicts
that “Attila” will bring in a film
rental gross cof $2,000,000 in the
U.S. An advocate of the hardsell,
he disparages the timid efforts of
the major companies in their ex-
ploitation endeavors, According to
Levine, “Attila,” an Italo import

dubbed into English, was launched
with a $400,000 advertising eam-
paign—“four times the price of the
U.S. rights to picture.” Levine, who

organizes a new distribution com-
pany for each of his projects, ob-
tained the U.S. rights for a period
of 10 years. It was produced by
Lux Films of Italy in association
with Ponti-De Laurentiis.

The promotion on “Attila,” he
claims, is “the biggest enterprise”
he has yet undertaken. He is a
| firm believer in tv advertising for
| | the exploitation-type pictures “if
;|you spend a lot of money.” A
major portion of the ad coin for
“Attila” went for tv spots. In addi-
tion, Levine employs billboards
and double-spread space in news-
papers. The result, he said, was a
$1,000,000 theatre gross in the N.Y,
metropolitan area, equivalent to
approximately $300,000 in rental
gross. In some areas of the country,
Levine sub-licenses the picture to
local states righters. In others, he
handles it himself via
Pictures of Boston.

the Realart deal for the reissue
of Universal pictures, said eignt
* | months of preparation, at a cost of

-|it was issued. A new main title, an
‘| advertising campaign and ty trail-
‘| ers (four 20-second spots and four
‘| one-minute spots)
before the picture was launched.

Levine is optimistic about the
future of the states rights distrib-

his Embassy |,

Levine, one of the organizers of |
i $75,000, went into “Attila” before |

were readied |-

- vy,

- Joe Levine, the Gﬁmméck Wizard,‘ 52
Argues: If Done Right, Can't Flop

utors and is convinced that some-
thing in the way of product always
comes up for them to handle. Al-
though he is also an exhibitor,
Levine is downbeat on the futu
of theatres, maintaining that 25
of the theatres in existence toda
will shutter, However, he decline
to predict when this would hap-
pen. “Itll be better for the indus-
try if some of these theatres are
out of the way,” he declared.
“Some of them don’t make enough
to cover the shipping charges.” He
emphasized that he was referring
to houses that paid $10 to $15 for
a feature,

=




B.O. Blitzkrieg
Tollywood, _Scpt. 23..t
Twentieth-Fox ~will set its
sights on recovering all costs
of Jerry Wald’s “In Love and
War” during the first w.eek of
its run and now is setting up
some 600 playdates to follo\v
San Diego preem of the
$1,400,000 production on Oct,

28. ;
Studio will ready 600 pr ints
for opening week’s bookmgsd
with a4 gross ~of $3.000,00'
needed to bring back " film’s

Wednesday, September 24, 1958

Inside Stuff—Pictures

Looking determinedly over their shoulders, film historiang of 26
nations last week picked the dozen “best films of all time.” Four were
American, three Russian, and not one of them was made after 1948.
Poll was one of the features of the Brussels Fair and had been in the
works for about a year.

The winner was Eisenstein's ‘“Potemkin,” made by the Soviets in
1925 and depicting a part of the revolution. It received 100 out of 117
votes. Placing second was Charles Chaplin’s “The Gold Rush,” made

in'1925. It got 95 votes. Vittoria de Sica’s “Bicycle Thief” (1948) placed
third with 85 votes.

Others in the top dozen included “Passion of Joan of Arc” (France,
1928); “La Grande Illusion” (France, 1937); “Greed” (U.S., 1916); “In-
tolerance” (U.S., 1916); “Mother” (Russia, 1926); “Citizen Kane” (U.S.,

1941); “Earth” (Russian, 1930); “The Last Man” (Germany, 1924);
“Cabinet of Dr. Caligari” (Germany, 1919).

3

STrhieren o ATfred  Hitcheock’s “North by
‘~a Mt, Rushmore,
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Hollywood, Sept. 23.
.ABC—TV has initiated discus-
sions with 20th-Fox producer
Jerry. Wald regarding bankrolling
of his indie company when the
) producer exits 20th in two-and-
S |one-half years, it's reported here.

gl Web is understood to have told |
W | Wald it would like to buy a sizable |

‘mteres_t in his company, and fi-
|'nance 50% of his product.
|! American Broadcasting - Para-

nJOLuu Theatres prexy Leonard H. |
Goldenson, contacted for confirm- |

fm'on of the report, had a terse
"no.c‘omment." He then added,
significantly, “I never talk about
) a deal until it’s closed.”
I It’'s reported that in the talks,
I

0~ .
(Continued on page -62)
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ABC-TV Dickers

Continued from page 2 s

now in their initial stages, Wald
was offered a deal similar in many
respects to that which NBC-TV
has with Joe Mankiewicz, whereby
it owns stock in his Figaro Pro-
ductions and bankrolls part of his
films. Web told Wald it was will-
ing to buy 45% of the stock in his
company, so that he could retain
control. It said it would buy out
his stock interest at a fair mar-
ket value.

The network also told the pro-
ducer it would like him to serve as
a consultant on television. Wald
has been a frequent critic of tv,
and it’s reported the net told the
producer it agreed with much of
his ‘criticism and wanted _him to
sit in on its tv planning, 7and per-
haps eventually produce a few
specs. In addition, Wald would re-
ceive a number of fringe benefits,
from ABPT subsids, such as its
waxery, Producer is reported in-
terested in the offer, and has told
the web to discuss it with his at-
torney, Greg Bautzer.

Seven Arts Productions has en-
tered a bid to buy out Wald’s 25%
interest in his 20th-Fox films, its
offer being a sizable sum payable
over a 20-year-period.

ABPT has its own motion pic-
ture production company, but the
Wald deal, if it jells, would not
be a part of that, Instead; he
would operate as an indie. Golden-
son said that ABPT is preparing to
resume production, and that the|:
tompany is hunting for properties.




In 20th %; Wants 876G

Hollywood, Sept. 23.

Jerry Wald insists he isn't seglg-
ing a hike in his one-third partici-

He wants out from remaining. two
-| and one-half years of his term be-

ment of $87,000 that he personal!y
spent for tradepaper ads taken in

pix for 20th.
“I told them nine months ago

but they said this was not their

i | policy,” Wald said. “In negotia- |/
_| tions since then I have asked oaly |/
for money I've spent in trade- |

.| papers, but they refuse to go along.
Nevertheless, I am planning pre-
!|sell tradepaper campaigns on “In
Love and War” and “Mardi Gras."”
.| Wald pointed out that he cut his
own salary below what he got at
Warners 15 years ago to keep ex-
4 | penses down. He still believes in
'| the philosophy of pre-sell, how-
“| ever, declaring that he didn’t do it
vigorously on “No Down Payment,”
which will only break even, or on
“Kiss Then for Me,” which will
lose money. He pre-sold on “Pey-
ton Place,” which already has
.| grossed $10,000,000.

Regarding his request that 20th
grant him his release, he declared,
“T don’t really care any more what
they do; if they give me now what
I have been asking for, they would
feel it was under duress. That's
never good.”

n W"ld NOt Afmase = \

For Pre-Sell Trade Ads,:

pation in his 20th-Fox productions. |
cause he was refused reimburse- |
pre-sell campaigns on his eight

that the only way to sell pix was to ||
| advertise early in the trade press, |}

| Par Aims to Put

“Tarzan’ Up a Tree

Around the World

Hollywood, Sept. 23.

Paramount will handle distribu-
tion of the “Tarzan” pictures for
the first time in its history as the
result of a two-picture deal with
the studio set this week by Sy
Weintraub, prexy of Sol Lesser
Productions. Last three “Tarzan”
films were released by Metro, and
prior to that, RKO distributed the
series.

Weintraub and Paramount have
worked out an intricate production-
promotion plan for the first of the
two films he’ll do in association
with Par. Pic is titled “Tarzan’s
World Adventure,” and the idea is
to locale the pic in some of the
world’s top-grossng markets. More-
over, plan would embrace the use
of top foreign stars in supporting
roles. 2 .

Behind the idea is the theory
that shooting segments of the film
in such countries as England,
France, Germany, Italy and Japan,
as well as Hollywood and Africa,
will permit local promotion in
those countries designed to hypo
the b.o. there beyond the normal
take. Use of a top local name is
an additional promotional factor,
and of course, the local filming
would be well publicized and ex-
ploited in the country concerned.

Film will be budgeted higher
than the usual “Tarzan” entry, at
about $1,500,000, on the premise
that the foreign plan will involve
a heavy payoff. Since “Tarzan”
normally does well in foreign situ-
ations, it’s figured that the extra
exploitation will strengthen those
grosses to the point where the
world gross could vossibly double
over the normal “Tarzan” return.
First “Tarzan” is due for delivery
around Easter; second film, also to
be budgeted at $1,500,000, will be
completed around midsummer.

Weintraub,
hasn’t come up with a lead to re-
vlace Gordon Scott, last of the
Tarzans, who recently ducked out
of hig pact with the company.

incidentally, still
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as( OF GROSS ON ‘SEESAW’

Bea: Hollywood, Sept. 23.
ser-| .Seven Arts Productions has
yost | Signed Elizabeth Taylor to star in
tl}e film version of the Broadway

Sty hlf., “Two for the Seesaw,” with
f Miss Taylor to draw a guarantee
Eal of $500,000 against 10% of the
ow | &ross. There is a chance of Gregory
1or | Peck costarring, and if he does, the
ar-| tWwo would each receive 7145% of
af- the £ross. In event the Peck deal
ldr | d_oesn’t jell, Miss Taylor gets the |
\n- | $500,000 guarantee, '
| Seven Arts' Ray Stark is cur-
y:rentfy in N.Y. dickering with
te| | Arthur Penn, director of the stage

{ifses 3 Tas 3
n's | Version, and William Gibson, who

te| Wrote “the play, to reprise their

suf chores for the film. Fred Coe, pro-

Rk ducer of the play, is currently one

n's of the producers on CBS-TV’s
“Playhouse 90" series.

o’ Seven Arts acquired the play

ers[for $§00,000 in cash, plus 10% of
the. picture’s gross over ‘the first

3
s, | $3,500,000.
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It’s not so tough to make a mil-
lion dollars in show business; just
make a picture like “The Vikings.”
And let it be called a “Norse
Opera” in the New York Times)—
it still means a mint for the film-
aker, who happens to be Kirk
Douglas, also one of the stars.

Douglas’ deal with financier-ds-
tributor United Artists called for
no salary, but 60% of the profits.

“Vikings” was brought in at a
cost of $3,500,000 which, fretfully
enough, was $1,000,000 over the
originally-blueprinted budget. The
excess might have been more ex-
cept that bankrolling UA execs in-
sisted on some rewriting that re-
sulted in the elimination of some
costly location shooting.

Foresee $7-Mil Domestic

The domestic (United States and
Canadian) rental total is now fig-
ured at $7,000,000. This means
(considering the cost of distribu-
tion, prints, advertising, etc.) that
the break-even point already is
reached and the foreign market
net is all profit.

The overseas take is indicated
at another $7,000,000. Subtract
from this an approximate 40% as
distribution fee, or $2,800,000, plus
another $500,000 for the “sell” pro-
motion. This leaves a net profit of
$3,700,000. Douglas’ cut is $2,200,=
000. The tax bite doubtless will be
severe but there are certain capi-
tal gains advantages in being “in-
corporated,” which is for sure.

If he wasn’'t one before, actor

-+

CAINS ‘CROGSER:
INTO COLLATERAL

Wealthy independent producers
are angling to become wealthier by
way of becoming “independent” in

want to go it alone in the way of
financing their own pictures and by
way of so doing reap .all the profits
—if any.

Case in point, it’s reported, is
Sam Spiegel, whose “Bridge on the
River Kwai” obviously will be one
of the biggest grossers of the past
year. It's now figured at $12,000,-
000 and the profit, while hard to
guess at this time, ought to be sub-
stantial. Columbia, which financed
the production and took distribu-
i|tion rights, is in on the profits
split.

Spiegel’s feeling reportedly is
that, had he bankrolled the picture
himself, he could have grabbed all
the film's earnings and, further,
worked out a better releasing deal.
Distributors, upon financing an in-
die picture, usually take 25% to
30% of the gross as releasing fee
plus, perhaps, 50% of the net rev-
enue return.

Stirring the indies particularly
- |is the deal which Samuel Goldwyn
worked out for the Col handling of
his “Porgy and Bess.” Producer
staked his own money for the entry
—as he has done with all his past
productions—and the only payoff
to Col is the distributor charge.

According to Coast sources, some
indies have come to believe that
Goldwyn is paying only 15% of

the gross for the Columbia dis-
trjbrtia—ry— SRR rpartdTiog AN U,

the full sense. This means they |-
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F abian on Theatres (Why Not Fewer?)
Govt Regulation (‘Repugnant’), Pix
To TV (Tt Must Never Happen Again’)

Charleston, Sept. 23. +

S. H. (Si) Fabian, president of
Stanley Warner, told exhibitors
here yesterday (Mon.) that a re-
duction in the number of theatres
in the U. S. must come if the
exhibition industry hopes to sur-
vive and continue to operate on a
profitable basis. In an address to
the convention of the Theatre
Owners of North and South Caro-
lina, the circuit chief said he could
not predict how seats would dis-
appear, but he told the theatremen
not to be overwhelmed or par-
alyzed by the thought of a seat
shrinkage.

“In my mind,” Fabian declared,
“a logical conclusion to be reached
is that less seats, less theatres, can
and should mean a theatre indus-
try with great vitality and ability to
withstand the outside competition
that now almost overwhelms us.”
He added that he was firmly con-
vinced that a four-theatre, now
losing money, can be prosperous
as three or two theatre towns and
that similar reductions could be
made right down the line where a
two-theatre town becomes a one-
theatre situation.

Fabian contended that if a cer-
tain number of houses were elimi-
nated, it wpuld mean better book-
ings, more consistent shows, and
greater opportunities to attract the
public to the remaining theatres.

He acknowledged that the operator |:
of a house in\ single theatre situa-|:
tion is in serious difficulty- if hej’

finds his business ebbing away, but
(Continued on page 18)
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he noted that “perhaps the real
cure for him will come with the
entry of more and better pictures
on the market, since he has access
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to all product.”

‘Lost’ Customers

Fabian, however, strongly main-
tained that there will always be an

-< | imnorta theatre business. “I do
ars {11 tant
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eyieS STEERNE
k CLEAR OF PROD'N

Though once again faced with
the prospect of fewer films for 1959,
. exhibitors appear to have lost their
as;taste for becoming producers.
€-1 Theatremen, who once were
‘{ ‘;eargerly discussing excursions into
3 | production to ease the shortage of
lc‘lproduct, now seem to have come
» | around to the view that it's a
",‘,\l'isky business and that they're |
| better off leaving it to the men
'1:"' who presumably know it.
, View was underscored last week
as | by the new president of National
e-| Theatres, John B. Bertero, who
¢-| said that, in the future, NT would
‘“leave picture-making to the pic-
ture makers.” However, the cir-
cuit may invest in other people’s
productions. Last year it produced
.[ “windjammer” in the CineMiracle
widescreen Pprocess. Picture has
been a disappointment.
Bertero’s attitude is now shared
S | by a great many exhibitors who, in
the past, have had an itch for bes
coming producers. Queried on that
subject last week, Mitchell Wolfson
| of Miami threw up his hands in
| horror. “I don’t even want to
[know about production." he said.\
“Iet them deliver the pictures and||
al | let me sell and show them to the
public. That’s the only way to run
| the business.” :
‘tol Still At It
ed\ Some circuits are, of course, in
production. United Artists Thea-
nt | tres is heavily in Magna, which
'0, { made “Oklahoma” and “South Pa-
op | cific,” but has nothing on its cur-
ho rent slate. Stanley Warner is con-
S| nected with Cinerama, and Amerl-
‘€1 can Broz:(lcasting-Paramount Thea-
ly | tres had its own production sub-
o |'sidiary, but didn't even try to
v'turn out anything but bread-and-
- {Continued on page 18)
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—=———— Continued from page § T"Fes

butter pix. AB-PT now has quit
the production field.

Exhibs from time to time have
banded together in efforts to un-
derwrite production, but the post-
war years haven't seen a successful
attempt of that sort. In part, of
course, this has been due to re-
| strictions under the consent de-
| cree, but there is mothing that
would prevent the non-affiliated
chains from going into production.
Ip fact, even NT and Paramount
Theatres have broken down that
| barrier.
| There are many theories as to
why the exhibitors have never
made good producers, even though
some of Hollywood’s top executive
talent—men llke Spyros P. Skour-
as and the Warner brothers—orig-
1pally came from exhibition and
Skquras, at least, still thinks large-
ly -in exhibition terms.

“To produce & good film, and
get.qp the necessary financing,
exhibitors would have to get to-
gether. We've never been very
;:ood at dolng anything jointly.
}.,\'er,\'body expects something dif-
ferent,” one circuit exec said last
week in N.Y. Most agree that this
is one of the prime reasons, since
theatremen almost traditionally—
have been hisitant to put up coin
qnd then let someone else spend it
in accordance with his best judg-
| ment. Also, while exhibitors are
&Lllnlle(? on the need for winners,
| few 0_1 them- see eye-to-eye on what
constitutes a potential b.o. hit,
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Loew’s Figured in Strong Position S B e e Rt

=== Continued from page o

best foot forward, so, too, is Hol-
lywood. Story titles, cast names
and credits bespeak a serious ef-
fort to give the consumer the most
of the best. Film industryites in‘
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status. More important, M-G has
been supplying the theatres with \
pictures that dre money-makers. h /[1/6

To an exhibitor, of course, this is ; 4 J
the prime.consideration. @.MJMM% bz A e

It's been a long time since Metro >
has had the opportunity to crow, ?T./ (L/L/[L fL,_Z, R o e
(Continued on page 18) , _> (
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Stones, Married Producers, Beat

Overhead, Never Build a Set

By HY HOLLINGER —

“Unique” and “unprecedented”
are probably the most abused ad-
jectives of film pressagentry, but
somehow these words seem to ap-
ply when used in connection with
the career and activities of Andre"av
and Virginia Stone, Hollywoqd s
only husband-and-wife production
team. The Stones, who recentiy
completed two pictures for Metro,
have signed a new four-picture
deal with the film company.

Not only do the Stones produce
their own pictures, but they prac-
tically constitute a one-family film-
making unit. They do almost' every-
thing in the connection with the
production of a picture except act
in it. Stone writes the scre_enplays
from his own original storles.a\'nd
also directs. Mrs. Stone, ip addlthn
to helping her husband in cqmpll-
ing the production budget, is the
official cutter and film editor. In

addition, she scouts all the loca-
tions and supervises the costumes

and the props.

Perhaps the most unusual aspect |
of the Stones’ operation is their |
production technique and ms_:thod
of operation. They have no office at
any studio and they never shoot
a picture at a studio. Every film

they make is shot completely on lo-| .

cation—on city streets, hotel rooms,
private homes, apartments, gunrzels,
bridges, etc. For example, in “Cry
Terror,” their most recent picture,

(Continued on page 20) -
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Ma & Pa Sten

= ~Continued from page 5

they employed 73 different loca-
tions. “We never build a set or
shoot a process shot,” Mr. Stone
revealed in New York last week,

Borrowed ‘Scenery”

The Stones have conceived a
streamlined method of shooting on
location. They travel lightly, carry-
ing a stripped-down camera and a
minimum of lighting' equipment.
As a result, they have been able to
move their equipment into the
smallest rooms. If the script calls
for a hotel lobby, they make ar-
rangements to use a real one. Ditto
for an office, store, police station,
ete.

Base of operation for the Stones
is their home in the Westwood
section of Los Angeles. One room
of the house has been converted
into a cutting room and it is here
that their footage is edited and
put into final shape. Working at
home during the preparation and
final stages of their film projects
gives the couple the opportunity
to spend a lot of time with their
two children, ages six and nine,

Forte of the Stones is suspense
films. According to Mrs. Stone, her
husband, who conceives the plots,
“is the most natural born eriminal
lacking guts.” She said she is often
amazed with the number and var-
iety of different ways to commit
criminal acts that her husband
conceives. The team, which plans
to continue the suspense formula,
does not rely on the whodunit
technique. Mr. Stone‘s stories
“puts the characters in jeopardy
at the beginning of the picture and
doesn’t get them out until the final
few seconds.”

In addition to “Cry Terror,”
which opened at the Victoria on
Broadwdy on May 14, the Stones
have completed for delivery to
Metro another picture which will
be released either as “Terror at
Sea” or “Infamy at Sea.” The
Stones have been considering em-
ploying the word “terror” in all
their titles as sort of a trademark,
but are not fully convinced of the
advisability of it.

Andrew Stone is a veteran
screen writer, having made the
shift from musical comedy scripts
to suspense yarns. His credits ine
clude “Stormy Weather,” “The
Greét Victor Herbert,” “Say It in
French” and “Magic in Music”
among others. Virginia Stone is a
former nitery singer turned film
editor.

——
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Hwood More ' More Fills Openings
\ For Unknowns' From Overseas

There’s no shortage of talent in
Hollywood, but foreign stars are
being used more and more simply
because they’ve had international
exposure, director-producer Stan-
ley Donen said in Gotham last
week. Donen was in town to help
with the opening of his Cary
Grant-Ingrid Bergman starrer,
“Indiscreet,” at Radio City Musie
Hall.

“If you're a producer and you
want to use an unknown for a part,
you're apt to pick a foreign player
with a name in Germany, France
or Britain rather than someone who
absolutely nobody knows,” he
opined. “It makes sense, and it's
some sort of insurance right from
the start.”

Donen has gone to the Coast to
cut his “Damn Yankees” which he
directed for Warner Bros. He said
he doubted that there would be
many more musicals since they're
difficult to sell in many parts of
the world. Donen himself used to
be a dancer and choreographer
(as evidenced in his direction of
“Funny Face” and “Seven Brideg
for Seven Brothers.”)

His next film will be another one
with Grant, with whom he has
Grandon Productions. He'll start
cameras turning in Italy in October
on “A Gift from the Boys,” based
on an Art Buchwald script. It'll
be done for Columbia.

Donen said he liked to work in
Europe (“Indiscreet” was shot in
London) “because I feel more free
there. At least, there’s less inter-
ference from the frontoffice. He
acted as both producer and direc-
tor on “Indiscreet.” His favorite
formula, he said, was family situa-
tions with some sex problems
thrown _in. “That's the kind of ,
thing the big audience relates to,”,
he observed.” !
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TEEN MARKET
ST EXPAIO

If it's true what the surveys say,
that it's primarily the young peo-
ple who make up the motion pie-
ture audience today, then Holly-
wood has cause for optimism,

Thanks to the baby boom that
followed the cease-fire of World
War II, the number of young peo-
ple under 21 in this country is due
to rise by leaps and bounds start-
ing with 1958. Add to this that
they’ll be better educated than,
ever, and have more spending’
money than ever, and motion pic-
.| tures have the potential for a great
at anee-revival;- —
“f The growth of the “teen” mﬁ-d
‘g ket is bound to make itself felt in

e

‘fmany areas, but nowhere is it off

greater significance than in the
film field, both in terms of audi-
ence potential and as a guide to
motion picture content. Not only

4=

1

are these the future homemakers,
but they represent the “restless”
element of the population, the peo-
ple who don’t want to stay home
to watch tv and who are still im-
mune to any sophisticated disdain
of run-of-the-mill screen offerings.
The ‘“teen” market (age 13-21)
stood at 19,600,000 in 1952. Last
[ Year, it rose to 21,800,000. In 1958
l'it’s going to jump to 22,400,000
and in 1959 to 23,000,000, By 1960
it’ll hit 24,600,000 and by 1965 it’ll
climb over 30,000,000.

Tlie-maost, significant faction—17
to 21 of age—is.growing like topsy.
Last year, compared withi 1952, its
growth was only 5%. By 1960,
it'll be 17% larger than in '52 and
by 1965 it will be 46% larger.
Come 1970, the 17 to 21 group will
total close to 18,500,000 against
nthe current 11,000,000
““The figures-ar®taken from a dis-
sertation on “The Economy of
1958-59” by Arno H. Johnson, v.p.
, | and senior economist of the J. Wal-
(Continued on page 27)
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*|In 1952 they accounted for 8,-

| ing 4,300,000 last year. i

{|son said in his speech: “The num=
1 ber of persons reaching 18 years of

‘| tially in 1959—from 1960 on the

at | 1958-59, 'szao.tmo.upﬁ.op_toi.9 by 1963 |i
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Continued from page 1 s

ter Thompson Co., before the Trade
Assn. Executives in N. Y. recently.
If the 17 to 21 group .is expand-
ing, the growth of the 13-16 year
category is even more impressive.

900,000. TLast year, they rose to
10,600,000. By 1960 they’ll hit
12,100,000, by 1965 14,500,000 and
by 1970 around 16,300,000. In
other words, they’ll close to double:
This corresponds to the baby
boom. In 1940, 2,600,000 babie

were born. In 1943, the numbe
of births hit 3,100,000. Then it
went down for a while, but in 1957
it perked up to 3,800,000, reach- ||

RS s A

The industry’s own figures dra-|{
matize the importance of the young|
audience. The Motion Picture
Assn. of America’s recent survey| |
showed that 52% of the entire
audience during one summer (.
month last year was between nine
and 19 years of age. e
As for the “new adults,” John-|

age will start to increase substan-

increase will assume major pro-
portions. If 18 is considered the
start of the family formation
period we can soon expect in-
creased pressure on house and all’
the consumer market items asso-.
ciated with family life.” ,
of the American population make- |
up is but one feature in a rapidly
changing social and economic pat=|

son pointed up the pronounced|
shift to suburban living, which is
‘bound to have a continuing effeet|
on the film biz. Between 1950 and
1957, suburban population rose
36% whereas the rest of the U. S.
went up only 5%. Whereas the
average U. S. increase was 12%,
the suburbs spurted ahead 36%
over 1950, the metropolitan areas
went up 6%, urban areas 7% and
rural areas 2%.

Another important change has
occurred in the discretionary
spending power of the American
public, which is continuing to
grow. Discretionary spending
power represents the money avail-
able after fixed expenses have
been met, This spending power
should = reach $180,000,000,000 {n

ng | and $295,000,000,000 by 1968.

The increasingly youthful aspect LI

tern. Among other things, John-|; =
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Drug on Market? :

Sy Bartlett Sees Hollywood in a Pool of New Faces
—But Ignoring Them

+

Hollywood, April 8.
Hollywood today has the great-

Critic Lesner’s 30th Annﬂ'

est pool of new faces in the his-
tory of the film business, and if
producers will have the sheer for-
titude to draw upon it and give its
members real opportunities in top
quality pictures the excitement of
discovery will reach right into the
boxoffice cash registers of the na-
tion, producer Sy Bartlett stated
yesterday,

Bartlett, who will produce “Port
Chop Hill,” to star Gregory Peck,
under pair's Melville Productions
banner for United Artists release,
is personally casting the 67 speak-
ing parts in the Korean war story.
“It's never been so good,” he said.
“It’s almost an embarrassment of
riches.”

Producer started his quest for
new male talent to portray the
roles of Pecks infantry company,
three weeks ago. To date, he com-
mented, he’s interviewed 322
young thesps, by devoting two
hours per day and three hours
every other night to task. During
the next two weeks he'll see about
100 more.

“I have been amazed to find that
all of these young actors whose
features are utterly—or virtually
—unknown to the theatre screen,
have great backgrounds in dra-
matic television, off-Broadway and
Brodway shows,” he pointed out.
“Brought to Hollywood primarily
by the swing west of television
production they have enriched be-
yond description the supply of tal-
ent available to film-makers.”

With this new source of acting
talent, Bartlett--holds that every
part in a picture, no matter how
minor, can new be cast with highly
competent performers to make
these roles come off the screen
with importance. “Even bits,” he
said, “can be given high polish.”

Producer reported that after he
completes his series of interviews
he’ll narrow down the prospects to
two or three players for each part
:and have them read roles for Peck,
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Count-Up on Rise of 20th’s Stock

The common stock of 20th-Fox, which hit a high of close to 33
on the N.Y. Stock Exchange this past week, had even company
executives wondering what lay behmd the continuing upward
movment of the stock.

In the eight months since the first of the year, the 20th shares
v(vent from 2134 to 3434, a rise of 13 points. Stock closed Friday

29) at 34. .

There were various explanations for this healthy upward move
which, to an extent, has been experienced by a number of other
motion picture companies also and, generally speaking, reflects
the bullish trends in the current market now that the recession
appears to be fading.

For one, 20th has yet to make a deal for its studio real estate,
two-thirds of which is to be used as a site for office and apartment
buildings. The value of this real estate has been estimated any- /
where from $20,000,000 to $30,000,000 and 20th prez Spyros P. ~
Skouras has been in negotiation with various interests. |

For another, 20th hag shown & healthy profit. Last week it re-
ported a six-month net of $5,233,009 against $4,069,865 for the same |
period in 1957. The company has a number of potentially strong |
films coming up in the fall. Its earnings per common share during |
the 26 weeks of 1958 ran to $2.29 against $1.54 the prior year. /

Apart from all this, 20th is the only studio which has struck oil,/
always an enlivening influence on the market, and its assets, like
the stedio, carried on the books at a minimal amount, are tre;
mendous: Same is true of its backlog of pictures, which have been
amortlzed and are of potential future value. o~
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18 PICTURES - VARIETY
An Original’ As Dirty Word in H'wood
PuzzlesErnestLehman Who Writes Em

There is a peculiar attitude in+

Hollywood—even among writers— BGOkS St]“ Cheapest MPAA F Revnew Setun

toward original screenplays, ac- : ;
cording to screenwriter Ernest F =k Film pan==
Lehman, author of ‘the original orm

“North by Northwest,” currently ;
being filmed by Alfred Hitchcock EdIltOT,
for Metro. Lehman, who has writ-| .. nh Yt
ten such films as “Executive Fe G|
Suite,” “The King and I” “Sab- Jorx‘ng
rina” and “Somebody Up There denfyl
Likes Me,” describes this attitude| S&Y
as a “kind of reverse snobbism.” f?i‘?:;?]%

“When somebody in Hollywood they ¢
asks you what you ‘re working on stoppe
and you answer ‘an original,’ the| st ‘po
response is usually a mild and| with ’
polite ‘oh,” as if the person were|moyie
saying, ‘I hope I haven't embar-| ngyel
rassed you by asking the ques-|g4 95
tion,” Lehman explained. “How- | Here’
ever, if you say that you’re adapt-| g4 95
ing a hit Broadway play or a best-| 50 p;
selling new novel, they’ll say, ‘How | enter
wonderful.” They think you're the| one.
biggest writer in Hollywood and | mem
that youwre working on the biggest| tainn
project. As far as theyre con-|hour
cerned, there’s no aura of import-| fami
ance or glamor to writing an orig-| ente
inal.” an h

Lehman emphasized that his| N
comment was not in the nature of | seel
a complaint but merely an obser- thea
vatlon “T can’t cavil at the situa-|unti
tion,” he noted. “I think it’s a (equ
legltxmate attltude consxdelmg the bej £
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\}\ne it fairly bursts on to the

R

een and will have audiences

ing nails with tension.

mendous storm the

to rescue a valuable abandoned

In a
“Fury” sets

p. It is loaded with sodium

ich is likely to explode at any|:

ment. Baker courageously leaps A3y
to the floundering ship, makes

towline fast and

effects are

y then makes !
! sodium cargo safe.
m

Here the

wonderfully

listic and the excitement flares.
'here are some hefty fist fights,

;v dialog and one very saucy

ne when Miss Paluzzi visi

Laglen’s ship and

near desperation as, behind 'a

drives

een, she changes into the undies

| gown that he has
resent.

VIcLaglen’s craggy

aetimes riproaring,

given her a
personali
someti

ragingly kind and simple, d
tes the scenes in which he

irs. Baker gives

a straig

ward, virile performance as t

‘0 and Luciana Paluzzi, a Coli~|
ental actress, is an appeali

An assortment of sailo
: played by a number of soun

supporting

ger Delgado as Miss Paluzzi’
y father and Robert Shaw,

actors

ter’s chief enemy, give excellent:

:trayals.

leginald Wyer’s lensing makes
most of the Spanish locations,

I'by Irvin S

The Bloh
(COLOR-SONGy

"ijlxliloitable science-fiction en-
T:::cry for juvenile market; good

;jvyrospects.

Paramount release of a Jack H. Harris

r_muction. Stars Steven McQueen; co-

Aneta Corseaut, Earl Rowe. Directed
. Yeaworth Jr. Screenplay,
odore Simonson and Kati i

ate Phillips,
a idea by Irvine H. o

. Millgate; camera
uuxe Color), Thomas Spalding; music,

Yeaworth; song, Bert Bachrach,
ic David; editor, Alfred Hillmann.
-eshomzli ng N.Y., Sept. 4, ’58, Running

. Steven McQueen
Aneta- Corseaut

. Earl Rowe

. Olin Howlin

* WWith the science-fiction cycle

L5l in orbit, “The Blob” has good

good prospects of turning a profit
for both its producer and distribu-
itor, Eilm has a cast of unknowns,
put. its exploitable angles will be
ufficient to stir up interest among

2 Wedne

+|of adult patrons.

" are tailored to the teenage set and
i | they should reciprocate at the
! | wicket.

with “The Blob” budget a reported
$240,000 and with Paramount
handling distribution,
returns seem assured.
Story, which Theodore Simon-
son and Kaye Phillips screen-
played from an idea by Irvine H
Millgate, will tax the imagination
However, 'the
dialog and most of the situations

comfortable

A small Pennsylvania town has
been plagued by teenage pranks.
Hence, when highschoolers Steven
McQueen and Aneta .Corseaut Te-
port that a parasitic substance
from outer space has eaten the
local doctor and his nurse, no one
will believe them. Especially
when no bodies can be found. Of
course, this menacing purple sub-
tance later makes itself apparent
and the authorities take steps to

natural for a tag). S
ither the acting nor directio
ofNIerlvin S. Yeaworth Jr. is par-

halt the holocaust. (“Purple Peo- ||
ple Eater” would have been a|

e S R S T oS e R
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icularl: creditable. ‘McQueen,
'v%ho’s ganded star billing, malges
with the old college try while Miss
Corseaut also struggles valiantly
as his girlfriend. Routine support
is provided by Earl Rowe and Olin
Howlin in lesser roles.

Star performers, however, are
the De Euxe color camerawork o
& Thomas Spalding and ]?arton
_.__.‘ "| Sloane’s special effects. Itsdapi

vonunuea Ir0M DAZE D mmmmmmm | OU ‘| parent that much of the c;nu t?oen

‘ A .|went into this area. Pro etion
$240,000 and Paramount took it|ip, | vent I erwise are geare
on a distribution deal, with the

. Music of Jean Yea-
o ?::ggmgelps sustain a suspenseful
rights reverting to Harris after|at
several years.

d which could have _been
= ?eoightened if 10 or 12 minutes

Plan originally was to make|™®
“Fourth-Dimensional Man” in

ere. sliced from the running
‘gnlg.“.”omer technical crelttuytsﬁm;e
CinemaScope, but lens problemsl Q
arose and it was decided to shoot

standard. Z3ank;
Intriguing s the title number,
it in regular version and “squeeze”
the negative in the lab later. Doing

itten by Bert /Bac and |

n“/;rack David. It’s sung O cr(ggtm
i ’by ‘4 harmony group as the credits

trick photography with an ana-

morphic lens is extremely difficult.

Harris’ film will run 90 minutes,

‘unteel, Novelty tune has been
out of which 11 will require special

il'éut on such labels as MGM and
effects. Some of them, like drop

) bviously is a potential
=:]13§t sf'gilr(:m‘l)ator. Picture, inciden-
shadows, have to be actually hand-
drawn on the negative (at a cost

ta 11y' was lensed at thie Valley
e $16 per frame).

' Forge, Pa., studios.
[ : O ———
“Man,” directed by Irving Yea-
worth, is about a fellow who dis-
covers a way of passing one solid
object through another. However,
each time he does this, the energy
expended ages him by several
years. To prevent this, he reaches
into other. men, takes out their
“life spark” and thereby ages them
within a matter of seconds. Phil
Abbott, head of 20th-Fox's special
effects department on the Coast,
is cooperating on the production.
Harris said his backing came
from non-industry sources. Though
he doesn’t have a distribution deal
yet, he maintained that he wasn’t
worried. “If, when I'm done, I
can’t get the picture placed, I'll do
the key selling myself and then
turn it over to one of the smaller
|| deglributors for saturation re-
lease,” he declared.

fi fans and younger filmgoers.
icture is the initial production
\Jack H. Harris, a regional dis-
il 31 the Philadelphia area who
plafis @ series of similar pix to
cash\in ‘on what he believes jis a
strong market for such product.

1 the storm sequences, and}
se faked in the studio, are most
setive. In short, “Sea Fury” is
seful picure of its type, which
tht hze - otter had
ste; a shade:
urely at the beginniug. stich.
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BIG PIX CONCEAL
THE LITTLE CHARMS
SE\Z MARK ROBSON

<

i (431582 3y hagtal- s IT)
fl:)irector Mark: Robson 'says that
‘the prevalence of “big” themes in
films has blotted out some of the
imaginative detail work on the
screen which used to charm andide-
light audiences, particularly ujﬂ
comedies. P

“The art of saying things with'
the camera alone, which was really
-|a hangover from the silent days;
has more or less died out,” Robson
opined in New York. “What we
are doing today really are more
cinematic plays that leave little
room for detail.” >aR

Robson said that there were di=
rectors left on the Coast who still
® | sought the significant little touches
which, as in the case of Ernst
* | Lubitsch, would contribute greatly
to the enjoyment of the show.
“But when you deal with these
" | enormous subjects, the niain aim
"|is'to get good performances. There
‘lis no desire to be particularly
tricky, or perhaps not even to be
particularly expressive in cinema-
tographic terms alone,” he added. ;

Robson, who just finished “Inn

(Continued on page 18) /

S ————————————————— |

‘Big’ Pix

== Continued from page 5

of Sixth Happiness” with Ingrid
Bergman, and directed ‘“Peyton
Place” before that, pointed to the
wide variety in subjects being
tfreated nowadays on the screen
and the change in audience de-
mands. “We've digested too many
stories already,” he said. “It really
is a shame that the people who
used to be famous for making won-
derful comedies don’t make them
any more. On the other hand,
you have directors like Billy Wilder
who certainly create in their pro-
ductions a wealth of thoughtful,
imaginative detail which helps set
the mood and characterize the
.story.”

191dastunent Juoteq oMl
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0-24 81, 000 000 PIX for Columlna
Per Year; Coolmg 0tf on Qulckles

Columbia Pictures, which in past ¢
years turned out relatively few
high-budgeters within the schedule
of each season’s lineup, now is
ghooting for 20 to 24 million-dol-
lar—plus productions per annum.
This is the goal of new production
chief Samuel Briskin and, as he |
said this week, he Has reason to
believe the objective will be
achieved.

Briskin was in New York on a
quickie visit to catch “Who Was| ¢
That' Lady I Saw You With” be-|.
fore its fold over the. past week-
end. Norman Krasna is producing it
the filmization for Col release.

Briskin reasons that under pres-
ent market conditions and to be
in accord with corporate econom-
ics, a film outfit can no longer get
along ‘with the lesser-scale type of
picture that made up the bulk of
Col’s releasing structure of the/
past. As he stated, there’s the big-
ger ‘studio” and distribution over-
head to consider.

The ‘emphasis, he related, is to
be on the bigger investments.
There’s the new deal with William
Goetz which should yield three top
entries, or perhaps four. “The way h
it looks (Briskin speaking) we/
should have two from George Sid-
ney.” He has hopes for two from
Charles Schnee. :

Production deals are also ;set
with Stanley Donen, Carl Fore-
man, Fred Kohlmar and others.

This adds up to a new Columbia
in the actual, literal sense. The
company, with Briskin at the pro-
duétion helm, is undertaking a
genuine maJor" role. The quickies
are disappearing and the emphasis | |
is strictly on the bigtime.

Col’s Shorts Lineup
Hollywood, Sept. 2.

Columbia has lined up a pro-
gram of 45 new short subjects, 11
of them two-reelers, for its 1958-
59 season, plus 48 reissues and
three 15- emsode serials. Two-reel-
ers will include three “Musical
Travelogs.” initialer to be “Won-
ders of Puerto. Rico,” and eight
“Three Stooges” comedies.

UPA will provide 12 cartoon
subjects for the 34 one-reel shorts.
embracing 10 “Mr. Magoo” and
two “Ham and Hattie” reels. Live-

~action single reels will include 10
“World of Sport” entries, featur-
ing Bill Stern as commentator, and’
two series tagged “Topnotchers”
and ‘““Film Novelties,” each con-
taining six subjects of wide variety.

| Ll,,t lndﬂstmf :
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groups are now aligned with United
Artists, Max E. Youngstein, v.p.,
stated this week. He was discuss-
ing UA’s diversification into the
recording field (other story in mu-
sic section) and in the course of
s0 doing also covered the film op-
eration.

top directors, producers, writers

lKnm—Robert S. Benjamin regime

60 Indie Prod. Groﬁps Now Linked

With UA in ‘Changed Man Status

Over 60 independent production +—

The groups who have signed
with UA include numerous of the

and stars. Company hag been mak-
ing financing and distribution
deals with the indies without letup,
this to the extent that actual prop-
erties are set to cover the releas-
ing sked through all of 1959 and.

good part of 1960

Re these package arrangements,
“We have changed the face of the
industry,” said Youngstein. He re-
| called that when the Arthur B.

took over, there hadn’t been a
single indle picture made in nine
‘months.

“There were meetings at Sardi’s,
George V and the Excelsior about
making independent pictures but
the fact is that they weren’t being
made,” he said, adding that most
of the other companies refused to
set up indie partnerships.

The resf, of course, is history.
All distrilis are now going along |
with such |indie team-ups and to a
large extert following the UA pat- |
tern. And UA started it all with |;
nothing but “sheer gall—no pic-
tures," footnoted Youngstein.

Long er thsequent Runs | s

W DESts, |
Open-m-Nab ﬂrﬂm

Minneapolis, Sept.’ 2

With runs of one to two weeks ope

and longer hecoming more fre- it
quent in subsequent-run neighbor- We).:
hood houses and nearly every “A” ]
picture running from two to six of ti
weeks and even longer downtown, “Ha

yapping re “product shortage” has
disappeared in local exhibitor
ranks,

It even has reached the stage
here where, inereasingly, much
lesser product is passed up by
downtown firstruns and gets initial
showings in what ordinarily are
subsequent-run drive-ins and four
wall neighborhood houses. Like-
wise many “B” releases and even
an occasional “A” picture which
don’t click when firstrun downtown
are not playdated at all uptown.

As an example currently “Sierra
Baron” is hayving its Twin Cities’
firstrun at the Bloomington ozoner
and ‘“Hell Drivers” and “Robbery
Under Arms” as a twin bill at the
100 Twin outdoor, theatre, Likewise
“Machine Gun Kelly” and “The
Bonnie Parker Story” dual at the

7-Hi drive-in. All are ‘exclusive
engagements, & =
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FUTURE THEATHES

\ By FRED HIFT

h‘hough the number of theatres
in the U. S. will undoubtedly con-
tinue to shrink over the next few
years, there actually is room for
several thousand new houses
{throughout the country, Richard
/Brandt, prez of Trans-Lux, main-
tained in N. Y. last week.

Brandt, who operates.the T-L
circuit and also is in foreign film
distribution, said he was convinced
that, in the long run, there would
be “more theatres than ever” and
that his chain was actively looking
around to acquire advantageously
situated first-runs. Earlier this year
it took over the Krim Theatre in
Detroit.

Taking issue with those who
argue that the U. S. is overseated,
Brandt held to the contrary. “The
trouble today is that so many
houses are in the wrong places,”
he observed, “This country is mis-
seated, not overseated. There are

sidering préesent conditions, there
are too many theatres. But then
there are also a great many good
| neighborhoods where people have
moved in and there is no decent
theatre to serve them.”

Exhibitors must take the realls-
tic view and rid themselves of the
marginal, non-profit situations
which simply _have been left high
and dry via shifting population
patterns, Brandt held. His own
circuit has dropped quite a few
situations of that kind and today
operates only 10 houses, nine of
them first-runs and one a newsreel
| theatre in N. Y. It has only one
sub-run left.
‘“We are going to buy theatres
which can take a first-run attrac-
tion and keep it running. With a
good campaign, such houses can
do very well,” he said. Brandt
pointing out that he wasn’t finding
it easy to acquire good first-runs
for his circuit. i
“There is room for many new
houses in the neighborhoods and
sections like New York’s east side,”
he said. “Also, there are still places
that could take new drive-ins. The
public will come if the attraction
'is there and if the house is attrac-
tive and run with a view to maxi-
mum service.”

Brand agreed that exhibitors]
should be open-minded - about
greater flexibility in merchandis-
ing, which means a less strenuous
concern with protecting their
downtown real estate. Several of
 the distributors have complained
\that downtown operators stand in
}he way of new distribution think-
ng since, in some instances, such
a, policy involves skipping the
downtown runs.

many downtown areas where, con- |t

vesant1@T LU WL UR 383 AMadsiuA MR

1-| category two weeks in succession. 3
t : A Bechadabo g =

i é'hcotzik‘Not Tampering
( ith Thrillers; Why Kick

Success In the Groin?

Alfred Hitchcock has no inten-
ion or any desire to char}ge h}s
/specialty—the suspense thriller in
|which an ordinary man is sudden-
/1y caught in a web of mtr.lque. The
veteran master of the idiom takes
|a realistic view of his p051’t'10n.l
y | “Why do something different, he.‘
1| said, “if what you can do has|
e | proved successful.” ‘
4y| And Hitcheock can point with
it | pride both to the artistic reception |
»t$ | and the boxoffice results of his re- ||
st-| cent films. He noted, for example,
ch | that “Rear Window,” “The Man
d-| Who Xnew Too Much” and
| | “Vertigo” will all have grossed be-
er | tween $5,000,000 and $8,000,000

[cR=T=R"

o

it | each.

‘t’lk’ Hitcheock is currently ln“N. Vail3
S0 | f1ming location scenes for “North
t by Northwest,” the Ernest Leh-
ith| ian screenplay, for Metro. Last
! | week he took over the lobby - of
ab- | the Plaza Hotel, a section of Grand
ant | Central Station, and part of Glen
as| cove, L. I, to record scenes with
sek| Cary Grant, Eva Marie Saint and
all| Yames Mason. The picture deals
red | with a Madison Ave. executive who
ad-| is suddenly thrust into an interna-
They tjonal intrigue. h

. in|  Between shots in the Plaza
yzen |1obby, where guests scurried to
get out of the way of the cameras,
run- | Hitchcock took a moment to ex-j
*1s0 | plain that' as far as he personally
ere |was concerned, there was no panic

in the industry. He staunchly
maintains that a property w_ith.the:
- | right elements and bactked with star |
-up | names can be enormously success-
ful in today’s market. At this
point, he cited the results of his

in | recent pictures.
of

20th-Fox Reactivates
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o Bogeaus Moon' .
oy |

¢ InGiantscove ;

he Hollywood, Aug. 26. |
to| = Giantscope, a new projection}ff\e
‘of | process reported to create a third- lt _!
fed | dimensional effect sans need for o
ler, | glasses, has been developed by | 3
re- | technicians of Technicolor in as-
ed | sociation with indie producer Ben-
ry |edict Bogeaus and Lee Zavilz,
vy | cinematic innovator. System first
als | will be used for presentation of |/
ed | Bogeaus’ “From the Earth to the
Moon.”

n- Process, in addition to the tri-
n. | dee effect, is said to produce en-
y, |riched color and can be projected
e-|in any desired height or width {
»d | without distortion. It is adaptablei|
»d |to any theatre and an inexpensive |
t- | three-lens unit, mounted on the |
projector, is the only necessary
:d | equipment.

d, Process will be used exelusive-
re |1y von Bogeaus’ new film, skedded |
in | for release within 60 days. : !
st

| Wiataw Mabura Reactivate

‘thyl =
x| Pork Chop Hill Might
i, Have Honolulu Preem -

Honoluly, Aug.“26.
Sy Bartlett, producer of “Pork
Chop Hill,” starring Gregory Peck,
: a possible special pl:e-
m miere showingthqf therKorean war
ere late this year. -
o ﬁl!X 1}1Ionolu1an, Tsugio Ohasi, ‘15 th?
yub | real life prototype for a ‘wzu.hel;o
to | which is played in the_p)ctme vy
1.| George Shibata. Ohashi’s compa{xy
thé commander in Korea, Lt. Joef Ctl?;
res\n1ons, is technical adviser 0
ut- | film. gy i
| Bartlett, currently visiting e,
ne sai(;1 he'd like to have the tsls);m:lo
howing here as a courtesy
o ?)hashi. Film is set for United

Artists release.

Jobn \Eyﬁe’s ‘Crockett’ _
Chooses Texas Location

Brackettville, Tex., Aug. 26.
John Wayne's Batjac motion pic-
ture production company of Holly-
wood has contracted: with J. T.
Shahan, local ranchman to set up
the scenic requirements for pro-
ducing the $5,000,000 motion pie
epic depicting the siege and fall
of the Alamo. Wayne will play the

role of “Davy Crockett.” :
Aside from the many minor de-
tails, an exact replica of the Alamo,
and the 10 foot high wall of adobe
brick and stone, about a mile of if,
were required. The site of the
filming of the pic is nearing com-

pletion.

St
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NOT ALL OFFIGERS
NEED BE GENTS

NThe]r{e is increased discussion in P
ew York film circles concerning
the steady outpouring of “war” or \ en'agon
;serl\:ice-connected" feature ' films === Continued from page ¥ e
y the Hollywood studios. Nobody A
is sure why so many are being pro- ohxél'egs for the various arms. In
duced. The argument that they addition, they have felt that the
are “boxoffice” seems answered by pictures contribute to be recruit-
: i igns. They have stated
the playing down of the war theme ltng ﬁalmptalgns ! : )
in the ads and selling of many too, that hf cost involved is small
such releases and Universal's elim- mh. con:lpan;orf to tklxe results
ination of the phrase “And A Time S AseVeCy Ston; €Xample; tvarious
to Die” from the Erich Maria Re- services have reported an increase
o % in enlistments after the release of
marque film now called simply “A a’ particular picture This h
Time to Love.” been particulal:ly true in the ca::
The Army, Navy, Air Force and of units in which dangerous serv-
Marines apparentlyddelllght in fea- ice was involved,
tures and seldom decline the ne- .
cessary cooperation. But though seg?iﬁ:{‘ = fe(;vdoccasxf;)lns h"“,'l? tlt:e
service production cooperation is a Sire Sth LD e WL LS. £ DO D
E , the Dept. of Defense approves
budget asset to. any producer there all- Scrinty Hefoye  it: consentst to
is one aspect about American films providepthe net?elssar ROt DEvRtlon
which mystifies foreigners (and And, for the most a¥t it Eas Bean
many Americans, too) namely: the | careful in nixing pgoje'cts in whicﬁ
f‘alrly consistent showing of gfﬁcers, the services or the officers have
line of command and service jus- been presented in a bad light. In
tice in a dubious light. some instances, the services have
The latter aspect has particular- been liberal and have permitted
ly irked those who are opposed to the depiction of “bad apples” for
the preponderance of war films,] f | the sake of realism as long as the
especially when they feel that these service itself and the general run
films have been made with the co- of officers and men live up to the
operation of a specific arm of the traditions of the Army, Navy and
service. In “The Young Lions,’ Air Force.
for example, a Jewish soldier is un- Hollywood itself hasn't been
mercifully beaten again and again able to answer the question why
{ by brutal men three times his size so many service pictures are being
{with the knowledge and assent of | made—except perhaps the obvious
the American captain. Although one that they are boxoffice. In
the picture later shows that this|! addition, it's pointed out that such
officer is an exception to the genenal | ¢ a large segment of male population
rule—and fated for court martial— | & has been involved with a particular
there are many who believe that|¥ service in either war or peacetime
these situations formulate an er-|£ that il’s only natural that the stor-
roneous and bald imp!“)essign of | L ies being written today reflect the
America when shown abroad. temper of the time.
B Nincompoops 2 Other theorists maintain that
Some critics of the war films the war pictures are mainly an out-
have also taken exceptien to the growth of the unsettled cold war
war comedies, such as “No Time period and the public's resultant
for Sergeants,” “Don’t Go Near the demand for ‘“action” pictures
Water,” “Operation Mad Ball” and which allows them to live vicari-
“Imitation General.” Frequently ously while observing the heroic
these films depict the officers of of the screen performers.
| the various services as stuffed shirt
nincompoops and after watching
the activities of the various serv-
ices in these films, one often won-
ders how the U. S. is able to win a
war. The depiction of the fascist-
like general in “The Naked and the
Dead” was also subjected to  a
| round of complaints.
. Perhaps typical of the comments
made against “glutting the market”
with war films are those of Kate
| Cameron, film critic of the power-
ful N.Y. Daily News. In a recent
Sunday piece, Miss Cameron com-
plained that the film patron had
little choice of subject matter. “It
is either the brutality and wretch-
edness of war and the soldier’s
dissatisfaction with his superior
officers, or some touchy controver-
sial subject,” she declared. “Even
though an issue may meed airing,
such pictures as we have on prac-
007 tically every screen cannot be con-

B S ow mpws

=~

SRV INE@ COMIPALITY L& Uiss vassss = =
| legis- | have discussed merged b?c“°§m
setrum | operations, and outfits like da-
\de 12 |tional Film Service have mahe
roduce | pitches to handle the work for the
agreed | distributors. However, the C‘"&‘
sidered in the light of entertain- panies finally determined it wou
-‘1e$’. o8 ment.” —== | })e best to test a cooperative move.
‘(I PE) 5 Deadhead Values | Some individual companies have
-06 “00L] . Miss Cameron wondered if the |t T via merged their shippingroom facili-

| predominance of war and service |i \nding | ties. Paramount and Metro did
3seT 0f films “may be due to the fact that | ¢ ged thls.in New York and also in Cleve-
(V) «Pl the Army, Navy and Air Force are |1 ug

000218
MICEH
06 ¢

e o e

950 : thers have discussed simi-
et e A }:?d;rr?nglgments. For a time, &

work

.| contributing expert advisors, val-|c Y. was under serl-
PooD 1 uable equipmen? and manpower to | t joint depot in N Yb the sales man-
1% 5 Y ous consideration by
(0S°T$ 8 the picture.” The News ecritic | ¢ 5%
said that while the argument may |1 drag- | agers.
be that these films are boxoffice, |1 ‘PhEd
she’s inclined to believe “that the |z iional . =AnGIITER?
money-conscious men now in con- | ¢
trol of the industry encourage the |i
making of war films because vari- |1
ous military services help to pay |\
the cost of production.” f

She noted that some pictures | s
which have been given such aid|j
have “traduced the men who so
generously contributed to their |
completion , . . ”

There have been, over the years, | a
similar beefs from various sources
about taxpayers’' money being em-
ployed to help a film company
make a picture. The services, how-
ever, have continued to lend their |
cooperation to various film proj-,‘t

ects on the theory that these films |
serve as valuable public relations |

(Continued on page 16)
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Goldwyn Repeats: |
Fewer 'n’ Better
Films ‘Healthier

Hollywood, Aug. 26.

Again returning to an old thesis.
of his, Sam Goldwyn declares that
when Hollywood makes fewer pic--
tures, it will make better pictures. -
He comments, “The exhibitor has
a stronger chance of staying in
business with fewer but better
films.” >
Goldwyn declared that too many
pix are being produced, basing his
opinion on his belief that there
aren’t enough good stories. Asked
if fewer pix wouldn’t mean death
for some theatres, the producer re-
plied his first concern is making
pictures, not worrying about the
closing of a theatre, but he em-
phasized, “After all, a merchant
can’t stay in business with poor
merchandise.”

At one time, Goldwyn had stated
that it is only a matter of time be-,
fore Hollywood will be turning out
no more than 100 pix a year. . He
viewed that a fair picture has a
chance but not if the theatre must
play a host of bad films, thus giv=
ing the audience the feeling that's
all there is. :

Goldwyn’s remarks were made at
a press conference following his be-
ing honored by the Los Angeles
Chamber of Commerce for out-
standing service to his community,
home and profession. The con=
ference brought potpourri of quese
tiqns,.urarlggi_gg‘_gorg pay ty“to f‘P(_)r-M
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SMAORS CO-0P |
TOSHIP PRINTS

In the first such move of its kind
in the industry, six film com-
panies (Metro, Paramount, Colum-

bia, Universal, Warners and Allied
Artists) are setting up a jointly-
owned shipping depot in Buffalo.
It’ll be in operation within' a
month.

Six distributors are cooperating
in the venture and pooling their
facilities for shipping, inspection,
etc. Operation will be run on a
co-op basis, at cost, and is seen as
an important test. If it succeeds,
i.e. if the participating companies
find it practical and economical,
the pooling concept could easjly
spread to other exchange centers.

The two companies not partici-
pating are 20th-Fox, which has al-
ways maintained that it can ship
film at a lower per-foot cost than
anyone else, and United Artists.

In the Buffalo setup, the par-
ticipating distribs Wwill continue to
run their individual sales offices,
but will give up their backroom
work., The pooled manpower ar-
rangement is expected to eliminate
the traditional periods of rush
work followed by slack days and
distribute the workload more even-
ly and economically.

The joint depot in Buffalo covers
some 5,000 square feet and features
a sprinkler system though only
safety film will be handled there.
It has a loading ramp at truck
level and is located in a convenient
section;

The companies from time to time
have discussed merged backroom
operations, and outfits like Na-
tional Film Service have made
pitches to handle the work for the
distributors. However, the com-
panies finally determined it would
be best to test a cooperative move.

Some individual companies have
merged their shippingroom facili-
ties. Paramount and Metro did
this in New York and also in Cleve-
land._ Others have discussed simi-
lar arrangements. For a time, a
joint depot in N.Y. was under serl-
ous consideration by the sales man-
agers.
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Los Angeles Aug. 286.

The amusement industry—ever
-In search of ‘“a simple, magnetic
- title”"—is faced with *“a state of
aridity” since the “reservoir of
‘novel and attractive titles” has al-
most completely evaporated. This
-has seriously limited the area of
selection and has also created keen
competition in the choice of titles
among those in the entertainment
-industry.

So declared Samuel W. Tannen-
baum, amusement industry attor-
ney and copyright specialist, in an
address here Saturday (23) before
the patent, trademark and copy-
right law section of the American
Bar Assn. which is meeting at the
Biltmore Hotel. Tannenbaum, head
of the Copyright Society of the
U. S., devoted a major portion of
his discussion to methods of pro-
tecting titles. He cited numerous
court cases and rulings on titles.

Tannenbaum stressed that it is
firmly established that a title—the

name of a work—is mot protected’

by the copyright of a work. This
_ principle, established in 1852, has
been consistently followed, he em-
phasized. He said that not only
laymen but also lawyers speak
erroneously of securing ‘‘copy-
right” for a title,

The attorney pointed out that
while the forum for the determina-
tion of issues stemming from copy-
right controversies is strictly in
the domain of the Federal Court,
disputes concerning the unlawful
use of titles are governed by the
principles of unfair competition
and are triable in the state courts.
He noted, however, that a claim of
unfair competition may be joined
with~a related eclaim under the
copyright, . patent or trademark
laws. Tdnnenbaum called attention

e

to the fact that since the only
means of preventing the use of a
conflicting title is in a state court,
the wide discretion of these courts
“makes it difficult to find con-
sistency in the great body of con-
flicting opinions.”

At the conclusion of his address.,
Tannenbaum summarized the prin-
ciples applicable in the choice of |
a title and steps to safeguard its
use.
(1.) Institute a careful research’
of all prior uses on the proposed
title before making any public an-
nouncements of the publication
or performance of the work.

(2.) If the search discloses no
prior use for stories, books, plays,
films, musie, radio or television, it
would be reasonably safe to use
the title.

(3.) Should the search disclose
but one use, especially if fairly re-
cently, it should be avoided; if
used ten or more years ago, it
would appear to be safe to use it.

(4.) Should there be a number
of prior uses, but one or more used
fairly recently by a recognized au-
thor or for a bestseller or paper-
back book, it should not be used.

(5.) If it’s contemplated using a
title of an old book, play, film or
musical composition, careful check
should be made for possible re-
cent re-publications of the book,
especially in a paperback; if a play,
recent revivals; if a picture, re-
issues or television use.

(6.) Suggestive or vulgar titles
should be avoided.

(7.) Once a title is adopted, its1
use should be continued to avoid
a claim of abandonment,

As a signoff, Tannenbaum noted
that the foregoing are his sugges-
tions, but “what a cowrt of equity !
may decide, from time to time, is
problematical.
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AT BOX OFFIGE

By HY HOLLINGER

Bank money for independent
film producticns is more readily
available presently than it was a
year ago. Easing of the tight money
market, which had affected the
American economy over-all, has
worked to the advantage of the
theatrical feature market. Nor are
bankers ready to ‘“write off” the
motion picture industry yet—not
when 40,000,000 to 60,000,000 peo-
ple are attending theatres and
drive-ins each week—and paying
cash. According to New York bank-
ing sources, the money merchants
are again earmarking a respectable
percentage of their loan funds for
the theatrical films.

The upbeat view of the bankers
does not mean, however, that an
indie producer can walk into a

ank with a package and come out

ith the necessary coin to produce
picture. The key to the money

‘that's available at the banks rests

(Continued on page 14)
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Film Loans
== Continued from page 1 0o

with the reputable major distribu-
tors. It's the distributors who actu-
ally do the business with the banks
anf if a distributor with a good
track record presents a package of
an independent producer, the dis-
trib is more than Iikely to come
up with the necessary financing,
ranging from 50% to 100% of the
budget.

The distributor, of course, guar-
antees the full loan as well as the
completion cost, if the latter is re-
quired. Under agreements with the
bank, the loans mature from 12 to
18 months, either from the start of
production or from the time of the
first commercial date.

The theory, advanced in some
quarters, that the bankers demand
“approval” of the script and selec-
tion of the performers is emphati-
cally denied by the bankers. Ac-
cording to one executive in charge
of film lcans for a New York bank,
the banks leave these perogatives
with the distributor. “We're not in
the movie business,” he declared.
“The distributor can judge a script
better than we can. And he knows
which performers are boxoffice.
We never tell the distributor what
kind of picture to make or who to
cast in a picture. He stressed that
the distributors, being experienced
film men, know the value of the
sceripts and players “better than we
do.” *“If they're willing to dis-
tribute the picture, we'll put up
the money,” he indicated.
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| the parent company.

National Theatres
Seen on Verge Of
Taking Over NTA

Hollywood, Aug. 12.
Agreement on National Theatres’

cqmplete. The two companies,
dickering since last May, are un-
derstood to have worked out a
def'il under which the theatre cir-
cuit would acquire controlling

As part of the deal, NTA’s pres-
ent management group would re-

chairman of the board; Oliver A.
Unger, prez, and Harold Goldman,
exec v.p.. It's also understood that
Landau and Unger would function
as execs in National Theatres, as

The theatre company, the second
largest circuit in the U. S. has

(Continued on page 40)

‘Lots’ of Talent

. San Jose, Aug. 12.

There’s no people like show
people to sell a subdivision
tract. To promote the sale of
750 new homes in Trolicana
Village, real estater A. L.
Branden put on a show with
Harry James, Gogi Grant, Har-
po and Chico Marx, Alvino
Rey and the King Sisters.

New bill of performers had
to be cancelled. The entire

tract was sold out in less than

acquisition of Natonal Telefilm As- !
sociates is reported to be virtually |

main intact, led by Ely A. Landau, |/

three weeks,

RADIO-TELEVISION

———————e—

National Theatres’ NTA Buy

Continued from page 1

==
been diversifying its interests in
the recent past, entering motion
picture production via its Cine-
miracle “Windjammer” entry, and
acquiring radio-tv WDAF, Kansas
City. The reported deal with NTA
is another giant diversification
move.

One outstanding problem may be
the attitude of the Dept. of Jus-
tice. National Theatres was the
e\ircuit split from 20th-Fox, under
the latter company’s consent de-
cree. Twentieth-Fox now is part-
nered on a 50-50 basis with NTA
onn the NTA Film Network. Addi-
tipnally, 20th-Fox has a tv feature

agreement with NTA. Acquisition

gf NTA by the divorced -circuit
ould bring National Theatres and
20th-Fox in association with each
pther again. Presumably, the Jus-
ice Dept. has been sounded out by
he principals, but as in the past,

ustice may have been noncommit-

al in a situation where a deal is
ot yet a reality.
Details of the stock deal re-
ained under wraps, but a num-
her of alternative plans are possi-
hle. Principal stock owners in NTA
puld be bought out, with a possi-

ble - similar buy out offered to
other NTA holders. Such a proce-
dure has been adopted In similar
situations. There also could be an
exchange of stock at a given ratio.

NTA stock on the American
Stock Exchange closed at 93%&
yesterday (Tues.). As of the last
annual report, July 31, '57, there
were 1,017,850 shares outstanding.

According to the same July 31
report to stockholders, Landau
held 80,450 shares of NTA stock;
Unger, 40,125, and Goldman, 40,-
125.

Film rentals of NTA for the last
fiscal year were $10,976,479, with
a net income of $1,094,031. NTA,
too, has been diversifying in the,
recent past, acquiring WNTA, ra-
dio and tv, Newark-New York, and
WMSP, Minneapolis-St. Paul. Ad-
ditionally, it has launched the NTA
Film Network for the coming fall,
and is engaged in other projects.

Dallas—Continental Telecasting
has applied to the FCC for a con-
struction permit for a new standard
broadcast station to be operated

here on 700 kilocycles with a pow?

of 250 watts.
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