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’Chicago...  *

( up good vocal of 'Chicago, a toddling town.. . . "  )

'Chicago, nation's third market...  from the celebrated North 

dhore to the Loop to the great steel mills of Gary and Hammond, 

the McLendon stations explode a winner. . . "

( up WYNR jingle.. . . )

"A winner.. . .  WYNR.. . .  one of Chicago's seven fulltime radio 

stations.. .  WYNR, first radio station in Chicago history to 

direct its programming toward the over one-and-one-quarter 

million Negroes in the greater Chicago Market. With 5000 

watts fulltime on 1390 kilocycles, WYNR bursts upon sleepy 

Chicago radio like a shooting star...  '

( one line - -  'You Are My Lucky S ta r '. . . )

"WYNE's grand opening is featuring the greatest publicity promotional 

barrage in the history of radio.. . .  listen.. . . " )

( stinger )

"Full showing of billboards — 220 of them throughout Chicago."
J- ’» -.&L ' ■*''■ ■■ . 1
'Double full pages in the Chicago ann-Times."

"Full pages in all important Chicago suburban publications. 1 

"Full page* in Ebony. Jet, The Chicago Defender, the Chicago 

Courier. "

"Three full pages in Look Magazine. "

"100, 000 promotional buttons for distribution to Chicago's 

Negro audience.
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\ nsuseirpi »roses Megm i'le'¿̂ g .¿ervL’e j
‘'Airplane banner streamer«.. "

aim  wmi a  aa*&p4e of what wVIHh, report» hourly from the
‘'The greatest money contest ever to hit the Windy City. WYNR's

* oewoet ’eased odre oowe ee*,v4€e--Tl»e *tsilimsl

Voice 3:

original 'Numbers Game*.. . . "
Mepp» -Howe der-rtce». «end WJtWt, to oirteliUah «p-rfffM1»

"1, 000 transistor radios fixed to WYNR and give to Chicago cab
iooflilftly '»life the %;-h&K4£go Hegyie eammuafey, skialnutin© four tegs*

drivers."

Voice 1: "Special jingles made exclusively for WYNR by the world-famous 

Vagabonds."

Control: ( Vagabond jingle )

McLendon:

CtMtopoii

"$100, 000 in initial promotional dollars--more than ever spent before 

to launch any American radio station. AH Chicago is talking--saying 

that WINNER is a winner! 1"

Control: ( fanfare.. . )

McLendon: "The Negro audience is , of course, extraordinarily loyal to its

(ZcspMf'̂ X-
own products and its own artists. Obviously, many of the great
( Tiiadmtpb ta <*&toTto& excerpt •- tO  -,ec w  ., , Coding i»«o ,,.J

^ - . A ,
names of the entertainment world are Negro. Ella....... "

Control:
Me 1

( Ella Fitsgerald excerpt.. . . )

McLendon: "Of course, the redoubtable Louis Armstrong..."
.

Control: ( Louie Armstrong excerpt )

McLendon: "Need we mention Nat.. . . "
> a? s i'isnsrte'f *r. is o'»s .af /yr■ 9ric ? * s .¿rest Ifegtns dtec

Control: ( Nat "King" Cole excerpt )

McLendon: "Or the remarkable Chubby Checker.. . "

Control:
'■.•gie. i.

{ Chubby Checker "Let's Twist /gain" excerpt... 

into....... "Chicago".. . .  under to.. . . )

McLendon: "And WYNR will be very Chicago because WYNR, in creating 

the finest Negro radio station ever known in America, has 

contracted for the leased wires of the National Negro News

Service.. . "
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-trol: ( excerpt from National Negro News Service )

McLendon: "That was a sample of what WYNR reports hourly from the

nation's newest leased wire news service--The National 

Negro News Service., .and WYNR, to establish complete 

identity with the Chicago Negro community, maintains four top- 

notch Negro newsmen."

( WYNR News Intro.. . )

( 5 or 6 seconds fading into.. . . )

{ )

( " )

€ >

( WYNR News Intro . . . )

"And WYNR takes regular editorial positions on matters of interest 

to Chicago's Negro community. For instance...."

Control: ( Randolph in editorial excerpt -- 20 seconds...  fading into . . . )

Control: ( WYNR jingle )

McLendon: "WYNR made its debut by cancelling all commercials for two

full days, devoting its time completely to one of Chicago's great 

Negro charities. WINNER'S Program Director, who spearheaded 

this charity endeavor, is also one of America's great Negro disc 

jockeys, a veteran of McLendon operation. May we present Jim 

Randolph? " f

Control: ( Randolph excerpt into.. . . )

Control: ( ohortie W YNR jingle.. . . )

McLendon: "WYNR is bringing to Chicago the cream of the nation's disc

jockeys. For instance, WINNER'S evening man, the sensational 

Dick Kemp, straight from KLIF in Dallas.. .  "

Control: ( Kemp excerpt.. .  )
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McLendon:

0
•’Dick Kemp, who holds down, or sends up, the evening slot 

as WYNR captures the Chicago Negro audience of one-and-a- 

quarter million. The Chicago Negro audience? Let's talk a 

second about that.. . . "

Q
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Mcl endon: ’’And here'« a key to reaching this vital audience on WINNER, 

the WYNR morning man, E. Rodney Jones ( ?

Control: ( fanfare into.. . .  )

Control: ( voice of Jones.. . .  )

McLendon: "Prominent Chicago Negro leaders are unanimous in their 

endorsement of Y^YNR.. .the need for it, the desire for it in 

the Negro community. We present

Control: ( prominent Negro leader into.. . .  )

McLendon: "So says

Now. . "

Control: ( prominent Negro leader, into.. . .  

WYNR singing jingle.. . .  )

McLendon: "And so, a thumbnail sketch of Chicago's phenomenal WYNR--

first all-Negro radio station in Chicago, one of Chicago's

lucky seven fulltime stations, another McLendon vvINNLR.. . .  

and so, into that toddling town.. . . . . . . "

Control: { up "Chicago, Chicago, that toddling town..." )

McLendon: "The McLendon Corporation has exploded another bomb, 

the astonishing.. . . "

Control: ( WYNR Jingle____)

# # ë
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Me London: ‘'Chicago.. .  '

Control: ( up good vocal of 'Chicago, a toddling town.. . . "  )

McLendon: "Chicago, nation's third market. ..from  the celebrated North 

Shore to the Loop to the great steel mills of Gary and Hammond, 

the McLendon stations explode a winner... "

Control: (u p  V» Y NR jingle.. . . )

McLendon: "A winner.. . .  W YNR.. . .  one of Chicago's seven fulltime radio 

stations.. .  W YNR, first radio station in Chicago history to

*
direct its programming toward the over one-and-one-quarter

0
million Negroes in the greater Chicago Market. With 5000

McLendon.
watts fulltime on 1390 kilocycles, V/YNR bursts upon sleepy 

Chicago radio like a shooting star...

Control: ( one line - -  'You Are My Lucky S tar"...)
C Of# XQ k 
McLendon: "WYNR's grand opening is featuring the greatest publicity promotional
tecLestiteigB;

barrage in the history of radio.. . .  listen.. . . " )
Central;
Control:
■ : ...- ?•. 
Voice 1:
Control: 
Voice 2:
McLendon: 
Voice 3:

( stinger )

"Full showing of billboards - -  220 of them throughout Chicago." 

'Double full Daaes in the Chicago Sun-Times."

"Full pages in all important Chicago suburban publications. "
jj:-" f ■ :

Voice 1: "Full oases in Ebony, Jet, The Chicago Defender, the Chicago
iatO* e « «  e “Cirik *§**'« e e e to* e e- * I
Courier.11

Me
Voice 2: "Three full Daaes in Look Magazine."

Voice 3: "100, 000 promotional buttons for distribution to Chicago's 

Negro audience. '
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McLendon:

Control:
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Control:
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Control:
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Control:

McLendon:

“Airplane banner streamers.. "

“The greatest money contest ever to hit the Windy City. WYNR'a 

original 'Numbers G a m e '....1'

“1, 000 transistor radios fixed to WYNR and give' tJ Chicago cab
Identity with the Chicago Negro community maintntea four too« 
drivers."
«w i-.;' ¿ î- ̂  i S&w
"Special jingles made exclusively for WYNR by the world-famous
( ÍYNR News tistro.., j 
Vagabonds."

( Vagabond jingle )

'$100, 000 in initial promotional dollars--more than ever spent before 

to launch any American radio station. All Chicago is talking--saying 

that WINNER is a winner 1 l"

( fanfare.. .  )
Aa< ; regular editorial positions on matters el interest

"The Negro audience is , of course, extraordinarily loyal to its 
to Chicago's Negro community. For instance.. . . "  
own products and its own artists. Obviously, many of tha great
( Randolph in editorial excerpt — 20 seconds...  fading into •. • ) 
names of the entertainment world are Negro. Ella....... "

( Ella Fitsgerald excerpt.. . .  )
w iN-K. YEkMMt ¿¿a fey & il c ̂ mrit^rcUi • far two

"Of course, the redoubtable Louis Arm strong..."

( Louie Armstrong excerpt )
Negro .. tSTitiee. WINNER'S Program.£Hre«*ey( who spearheaded 
"Need we mention Nat.. . . "

( Nat "King" Cole excerpt )
jockeys, a veteran of McLeodon operation. May «v* present Jim 
"Or the remarkable Chubby Checker.. .  "

{ Chubby Checker "Let's Twist /gain" excerpt...

into........"Chicago".. . .  under to.. . .  )

"And WYNR will be very Chicago because WYNR, in creating 

the finest Negro radio station evsr known in Amarica, has 

contractsd for the leased wires of the National Negro News 

Service.. .  "
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Control:
• 3 -  1 

( excerpt from National Negro News service ) 1

McLendon: 'That was a sample of what WYNR reports hourly from the 

nation's newest leased wire news service--The National

Negro News Service., .a nd WYNR, to establish complete 1 

identity with the Chicago Negro community, maintains four top- 1 

notch Negro newsmen. '*

Control: ( WYNR News Intro...) 1

Voice 1: ( 5 or 6 seconds fading into.. . . )

Voice 2: ( ) 1
Voice 3: ( ) 1
Voice 4: ( " )
Control: ( WYNR News Intro . . . )

McLendon: “And WYNR takes regular editorial positions on matters of interest 

to Chicago's Negro community. For instance....“

Control: ( Randolph in editorial excerpt - -  ¿0 seconds.. .fading into . . . )

Control:
//

(WYNR jingle)

McLendon: "WYNR made ita debut by cancelling all commercials for two

full days, devoting its time completely to one of Chicago's great „

Negro charities. WINNER'S Program Director, who spearheaded ^

* this charity endeavor, is also one of America's great Negro disc 

jockeys, a veteran of McLendon operation. May we present Jim

Randolph? "

Control: ( Randolph excerpt into.. . . )

Control: ( dhortie WYNR jingle.. . . )

McLendon: "W YNR is bringing to Chicago the cream of the nation's disc 

jockeys. For instance, WINNER'S evening man, the sensational 

Dick Kemp, straight from KLIF in Dallas...  "

Control: ( Kemp excerpt.. . )





McLendon: '‘And here1 a a key to reaching this vital audience on WINNER, 

the WYNR morning man, E. Rodney Jonea ( ?

Control: ( fanfare into.. . .  )

Control: ( voice of Jonea.. . .  )

Me Lendon: "Prominent Chicago Negro leaders are unanimous in their 

endorsement of WYNR. ..the need for it, the desire for it in

the Negro community. We present

Control: ( prominent Negro leader into.. . .  )

McLendon: "oo aaya

Now, . "

Control: ( prominent Negro leader, into.. . .  

W Y NR singing jingle.. . .  )

McLendon: "And so, a thumbnail sketch of Chicago's phenomenal WYNR-- 

first all-Negro radio station in Chicago, one of Chicago's 

lucky seven fulltime stations, another McLendon WINNER.. . .

and so, into that toddling town............. "

Control: ( up "Chicago, Chicago, that toddling town... " )

McLendon: "The McLendon Corporation has exploded another bomb, 

the astonishing.. . . "

Control: ( WYNR jingle____)
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TO:

F R  Fl/i: 

D A T E : 

SUBJECT;

KAKI DISC JOCKEYS

Don Keyes 

August 26, 1958 

KAKI PROGRAMMING

I am issuing you this memo in order that you might read it, study it, 
d igest it, and therefore, have a better understanding of just what is expected 
o f you in this KAKI change of program ming policy. Shortly after you read 
this, we w ill listen to the "sound hour" prepared in Dallas, which represents 
the new brisk, bright, sound that we are trying to reach. The next eight 
categories w ill help you to duplicate what you hear on the tape.

CATEGORY 1. TRANSCRIPTIONS. For the most part, transcriptions, 
both com m ercia l and promotional, w ill be the same kind as you are used to.
The main d ifference w ill be in the prom otional announcements. Some of them 
have an open-end effect. That is to say, a skit w ill point out the fact that KAKI 
has half the yak and m ore music; and the voice w ill end up the skit by saying,
"L ik e  th is. "  At this point, you are to come slam-bang in with your next record 
and no talk whatsoever. Watch for these --  they w ill make you sound awfully 
foo lish  i f  you m iss your cue. Another promotional announcement that w ill r e 
quire much of your attention w ill be a series  of extrem ely  fast, colorful, and 
b r ie f promos. They w ill be not only indicated on the log but you are hereby 
instructed to use one after each record. Obviously, they are on and off before 
you are even ready. The handling of them w ill requ ire your utmost attention to 
what you are doing, lest you get even a split second of dead air causing the whole 
sound to fa ll fla t on its  face, I also suggest that you fam ilia rize  yourselves with 
the last line or cue line on the regu lar com m ercia l transcriptions so that your 
next bit of business w ill be as tight as a vise with no dead air, Notice, too, that 
the "s e c re t w ord" name-type gim m icks have a v e ry  fast, b r ie f E T  introduction 
and the only thing you have to do is to d e liver the actual name live  in the same 
bright, enthusiastic manner as the announcer preceding your voice on the ET,

CATEGORY 2, L IV E  COMMERCIALS, PROMOS & STATIONBREAKS,
This title  covers everything spoken by you other than news and ad lib s --  

which we w ill get to in a moment. You w ill find that each of our form ats, 
com m ercia ls, promos, etc. , are w ell thought ou t--w ritten  with not only b rev ity  
but with a fla ir  fo r  showmanship in the choice of words used. These words w ill 
be com pletely  wasted unless you give them their fu ll worth in your de livery . I 
w ill not expound any further on this on paper but we shall discuss it in our meeting. 
L e t it be a m atter of po licy  that the time be given  as K AK I time and the temperature 
as K AK I tem perature.

- 1 -



C ATE G O R Y 3. AD L IB  AND D E LIV E R Y . This item  shares f ir s t  place 
in im portance with Item  8, in that in order to keep the production and pace of the 
station, your d e liv e ry  has got to be hyperthyroid  „ There Is to be no mumbling, 
groping fo r  words, pear-shaped tones, intim ate d e live r ie s . You want to pro ject, 
keeping in mind that this can be done by  fo rc in g  you rse lf to assume an exceedingly 
bright, brisk , confident sparkling style. This too is  d ifficu lt to explain on paper 
and we w ill cover it  thoroughly when we lis ten  to the tape,

C ATE G O R Y 4, MUSIC, The m usic p o licy  changes a b it but not d rastica lly . 
The only thing that w ill be requ ired  is  c lose attention to pace. Even though we are 
aim ing fo r  a bright, b r isk  sound, we do not want to turn the station into a "rock  
and r o l l "  station. I think you best fo llow  your own ear on music until we see how 
you do.

C ATEG O R Y 5. NEWS, This is  v e ry  im portant. Make sure you absorb 
exactly  what we are going to do. The only news coverage we w ill present w ill be 
two 1-minute headline broadcasts per hour around the clock, logged in  at 15 and 
45 past the hour. They w ill be no longer than approxim ately 40 seconds unless 
sponsored. This includes opening and closing. T h e y  w ill consist of four headlines.

F o r  exam ple--and notice this on the tape--in stead  of a news story  that starts 
Off by Saying, "P res id en t and M rs . E isenhow er, wearing sunburned and happy 
sf¥lile§, took o ff fo r  thei? rfetufn tr ip  to Washington today a fter vacationing in 
Berm uda at the home of Juan Peron . The P res id en t's  ea r ly  return was n ecessary  
due to the sudden re v e rs a l of A rab  fo re ign  p o licy  in the m iddle east, "  your headlines 
w ill  be condensed in this s to ry  to, fo r  exam ple, "vacationing Ike f lie s  back to White 
House e a r ly  due to m iddle east situation. " I  think you understand m y point.

W eather fo recasts  w ill be handled in. a s im ila r  m anner. It w ill s im p ly  read, 
"T h e  weather fo re ca s t fo r  San Antonio and the wide and wonderful land of Khaki: 
continued hot through tom orrow  with showers expected late tom orrow  afternoon.
The presen t K A K I tem peratu re is  95°. "  We w ill no longer go through a long 
harangue about a p red icted  fo re ca s t fo r  the weekend, the wind, d irection , ve loc ity , 
the re la tive  humidity, tem perature this day last year, the co ldest--ho ttest day on 
reco rd  fo r  this date, b a rom eter reading, e tc ,, etc. There w ill be no baseball 
scores  reported  w hatsoever except as you m ay wish to rep o rt on big games between 
reco rd s . The only tim e Khaki w ill  s tray  from  this news form at is  when a news 
event com es up o f la rge  enough proportion  to warrant extended news coverage,
F o r  exam ple: ex trem e illn ess  o f the P res iden t, lo ca l d isaster, etc. Jack F ied le r  
w ill determ ine what is  im portant enough to warrant the news coverage. There w i: ! 
be no news staff. You w ill  a ll do your own headlines and keep an eye out for 
bulletins and other in teresting  stories  on the news machine. They, of course, w ill 
be a ired  upon rece ip t. Actually, the only thing you have to do in  news is  use your 
own d iscre tion  in choosing the top four s tories  constituting your four headlines 
and editing them p ro p e r ly  in order to provide you rse lf with a good, b r ie f, concise 
headline. Naturally, you w ill have to keep up on weather in form ation  as w ell. 
D e liv e ry  of news w ill not d iffe r  from  your ad lib  d e liv e ry  except that, naturally, 
you are to speak in a dead serious vo ice  with no le v ity  as you m ight do in ad lib .
H ere  again, the pace must be ex trem e ly  b r isk  and. rapid.

- 2 -
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C ATEG O R Y 6. P R E PA R A T IO N . Contrary to what we have done in the 
past, you are no longer being urged to take 3 hours in preparing a show. We 
do encourage you to use occasional on e-lin ers i f  you can say them in a brisk, 
b righ t manner. Perhaps plays on words, c le ve r  introductions to transcribed  
com m erc ia ls , etc. We want to elim inate character vo ices com pletely; one 
minute soap operas, the te llin g  o f jokes, etc. This does not mean you are to 
becom e a robot. You are to have a defin ite person a lity  style within the confines 
of this ex trem e ly  fast-m oving program m ing.

C ATEG O R Y 7„ MERCHANDISING. Since you w ill not have any news 
shifts to cover, you w ill have a couple of hours in your workday rese rved  for 
ca rry in g  on a spec ific  job in conjunction with L a r r y  F isch er, your program  
d irec to r, or in outside m erchandising o f you rselves and the station. Jack 
F ied le r  and L a r r y  w ill set up m erchandising schedules fo r  you involving, 
possib ly, having lunch with the Jaycees, em ceeing a c iv ic  function, having lunch 
at a high school, and gen era lly  putting you rse lf in the eye of the public. A t last 
report, arrangements w ere under way to buy fo r  you each some sort o f s im ila r 
clothing fo r  these appearances. I  b e lieve  Jack F ied le r  has m ore in form ation on 
th is. You w ill a lso be allowed to do reco rd  hops, as long as mention of them on 
the a ir is  kept to a bare m inimum.

C ATEG O R Y 8. PRO D U CTIO N  AND PACING , Of a ll the things we have 
discussed, this las t item  w ill, without a doubt, p rove to be the m ost im portant 
o f the entire operation. Production, of course, is how you f it  together the 
various p ieces that make up your show. You w ill have so much music, com m ercia ls , 
prom os, ad libs, tim e and tem perature, news, etc. You have often in  the past 
heard us r e fe r  to this p lacem ent as a "m osa ic  e ffect. "  This is  exactly  what is 
expected of you on K A K I. F o r  exam ple, and you w ill notice this on the tape, i f  
a reco rd  is  ending, you should com e in with your next b it of business over the 
tra ilin g  notes and as soon as i t 's  over with, go slam -bang into your next feature. 
Pac ing  goes hand in  hand with production. As you a11 know, you have a reasonable 
amount of freedom  in the p lacem ent o f com m erc ia ls  and prom os, e t c . , within a 
g iven  tim e block. It would be bad pacing, fo r  exam ple, to double spot two prom os. 
You would want to double spot a prom o with a com m ercia l, then perhaps another 
prom o, but not back to back. I  think you a ll p re tty  much have the fe e l of this.
You are encouraged to use any station break  from  the prepared  lis t  as a spot 
b reak er or any other tim e whenever you fe e l like it. You are also to go d irec tly  
into m usic at four spec ific  tim es during the hour:

1. A fter '"S w on derfu l" ID on the hour.
2. A fte r  :15 jin g le .
3. A fte r  :30 jin g le .
4. A fte r  :45 jin g le .

Other than that, the pacing and. production is  yours to handle in the best 
way you know. Board operation is ex trem e ly  im portant in this endeavor. You 
must a llow  you rse lf no d istractions o f any kind, no phone c a lls - - in  short, 
absolu tely nothing that w ill d iv er t your attention from  the m echanics of this operation. 
You must, I  repeat, d iscip line you rse lf to absolute attentiveness to your board while 
you are on the a ir .

-3 -



ce 1F.IDEM7IAL AND TOP SECRET LOU 1 SVi L_E PROMOTi ON SCHEDULE

TO: HERB GOLOMBECK
r H ! L PAGE A

FROM: DOM KEYES

DATE- 2 J u l y  *58.

Ti l ls MEMO SHALL COBS ü S T OF A D E F I NI T E  SCHEDULE OF EVENTS CONCERNING 
fN~AI)R AND OFF-ASR PROMOTilONS FOR THE NEW v/AKV THRU 14 SEPT l 953u 
Al l  p r o m o t i o n s  s c h e d u l e d  a f t e r  t h a t  are  o f f e r e d  as s u g g e s t i o n s  and
YOU MAY CHANGE THEM AROUND AS YOU SEE F ! T . FOLLOW ING THIS SCHEDULE 
VVJLL b e  a LONS MEMO FROM ME TELLING OF THE F J ME POINTS OF EACH FAC
TOR MENT 8 ONED o SINCE I HAVE BEEN THROUGH T HI S  TWO OR THREE TIMES ! 
THINK DT WILL SERVE AS AN EXCELLENT GUIDE FOR YOU.

8 J u l y

9 J ul y

iO J uly  

i ! J u l y  

12 J u l y  

!3 J u l y

14 J u l y  

!5 J u l y

15 J u l y

Ap p r o v a i ,

Cl o s e . ’’T h i s  ss WGRC i n  L o u i s v i l l e * soon  to  be 
w h a c k y "., " T h i s  i s  WGRC, BCJS i n  Lou I sv i l l e " s t a r t s .

Co n t ì n u e  8CJS p r o m o t i o n . Co n t i n u e  wh a c k y  p r o m o t i o n

E x p l a i n  BCJS, Co n t i n u e  wh a c k y  p r o m o t i o n .

Ex p l a i n  BCJS. Co n t i n u e  whacky  p r o m o t i o n .

An n o u n c e  BCJS Wi n n e r . Co n t i n u e  wh a s k y  p r o m o t i o n . 

St a r t  Re c o r d  Ma r a t h o n , Co n t i n u e  wh a c k y  p r o m o t i o n , 

c o n t i n u e  r e c o r d  m a r a t h o n , c o n t i n u e  wh a c k y  p r o m o t i
" w a n t e d "  AOS IN PAPER, MODELS ON STREETS,  RECORD 
G6VEAWAVS.

END MARATHON, NEW PR) GRAMMING START o, MYSTERY PHCNE 
STARTS,  "FOUND” ADS IN PAPER, MODELS ON STREETS,  
RECORD GIVEAWAYS, SALOON DROP,.

17 J u l y

18 J u l y

19 J uly

20 J u l y

21 J u l y

22 J u l y

23 J u l y

24 J u l y

My s t e r y  Ph o n e  c o n t i n u e s , m o d e l s  c o n t i n u e , r e c o r d  
g i v e a w a y s  c o n t i n u e , T .  H.  Promos  s t a r t .

My s t e r y  Ph o n e  Wi n n e r * m o d e l s , r e c o r d  g i v e a w a \ s ,

oXc Pr o m o s .

T .  H. St a r t s , m o d e l s , p i p  corn

T .  Ho MODELS, CHILI  PEPPERS.

T .  H. f> MODEL S. PICKETING.

T .  Ho f) MODELS, PICKETING.

T .  Ho t MODELS, CARDS.

To Ho V MODELS .. CARDS.
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26 J uly To H. , MODELSs JUMPING BEANS.

27 J ul y T, H. s MODELS, JUMPING BEAMS.

28 J u l y T. H. ¡, MODELS,

29 J uly To H. „ f l a g p o l e  PROMOS START, MO DEL 3.

30 J uly T. H. , FLAGPOLE PROMOS, MODELS.

31 J uly T. H„ Wi n n e r , f l a g p o l e  promos .

i A v s Fl a g p o l e  S i t t e r  goes  u p , f l a g p o l e  promos
CONTINUE THRU FLAGPOLE STUNTS.

2 Aug Same

!i Aug Same

4 Aug Rear Wi ndo  Promos s t a r t v

S Aug Rear Wi ndo  Co n t e s t  St a r t s , (Runs  TFN)
8 Aug My s t e r y  IYal ke p  Promos s t a r t  ($100.00)

13 Aug My s t e r y  Wal ke r  Co n t e s t  s t a r t s .

i 3 Aug My s t e r y  Walker  Wi n n e r .

1 4 Aug Sc ra mb l e d  Phone  Promos s t a r t .

IS Aug Sc ra mb l e d  Phone Co n t e s t  s t a r t s . "We are novu 
i n  4th p l a c e  i n  L o u i s v i l l e " promo .

20 Aug "We are now i n  3rd p l a c e  in L o u i s v i l l e " promo*.

9 Se p t . End Sc rambl e d  Phone Co n t e s t . "We are now in 
2nd p l a c e  in L o u i s v i l l e " promo.

10 SEPT. "We are now 1s t  p l a c e  in L o u i s v i l l e " promo ; 
" F l a g p o l e  S i t t e r  i s  w a i t i n g  for c o n f i r m a t i c  
i n  w r i t i n g " Promo b e f o r e  he comes down.

13 Se p t . Fl a g p o l e  S i t t e r  comes down, ( c o n f i r m e d )

14 Se p t . HURRAH! 1 NORMAL ROUTINE OPERATION,

/
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SUGGE '̂leD mONTHLY nATInG Coi/lWiL

October
November
December
January
February
March
A p r il
May

^ucky Telephone (<¡¡>500.00) Trick or Trout. House. 
Mystery Voices, (S ta rt a t .¿5000.00 win fo r  .¿500 
Money S tree t, (<^15-00 Per Hour)
Seci'et Sounus, (<¿5000.00 win fo r  v5oo.ee)
Count Ti'.e hecorus (v50o.ou)
Scotch Dollars 
Easter Egg Hunt 
Mystery Neighbor



LOUISVILLE PLANNING LIST

Choose land
Choose attorney (B.obert Hobson, Jr.)
Choose ad agency.
Order Pulse approx 1st week August.
Set following staff, subject approval General Manager:

a. General Manager - Herb Golombeck
b. Sales Manager
c„ Salesman A
d. Salesman B
e. Salesman C
£. Program Director - Phil Page
g. Disc Jockey 1
h. Disc Jockey 2
i. Disc Jockey 3
j. Disc Jockey 4
k .  Traffic
l. Continuity
m. B.ecepiionist”Sec.
Merriman on jingles 
Call letters - WAKS?
Callieon on proper recording equipment, remote operation.
5-min sustaining format, 15 at night.
Instruct 2 staff wives in pilot, promotional calling 
Agency and advertiser telephone survey 
Cocktail party for agencies, advertisers 
Cancel MBS contract 
Cancel Weed Contract.
Set national rates with Blair 
Set local rates
Deliver presents to advertisers--crackerjacks, hot dogs, tabasco 
3auce, etc.
Select, printer, stationery company which, if  possible, does 
advertising.
Rear Windo 
Color radio jingles
Mailing list top 20 local accounts, agencies & personnel/
Jumping bean letters 
Arrange for flagpole sitter 
Mailing pieces to a.gencies, advertisers 
SRDS ad
Newspaper ads, if  any
Discuss plans on Hooper, Trendex
Set date area I ulse
Monitors of other stations for local and national business 
Euler on pictures exchanges, ^Soeatres, etc. (Motion pictures)



LO U IS V ILLE  PRO G RAM M ING  AND PROM OTION

Majors

Flagpole sitter.
2. More music- less yak
3. 50% more music - 50% less commercials
4. Women making promotional calls
5. Mystery Walker
6. Record giveaways
7. Treasure Hunt?
8. Color radio
9. Numerous minor contests like WRDR
10. Mystery Telephone Number
11. Mystery Neighbor
12. Mystery Voices
13. Schedules
14. Billboarding
15. Secret Sound
16. Recorded intros from other stations«
17. S&ofach Dollars
18. Money Street
19. Scrambled Telephone Numbers
20. Lucky Telephone Number
21. Throwing out balloons
22. Pickets
23. Teenage ID’ s
24. Jumping bean lettersn
25. WINDO
26. Check logs first ten days
27. Same record 48 hours straight-
28. Fun radio

Subsidiary

1.
2,
3.
4.
5.
6.
7.
8 .
9.
10 . 
11. 
12.
13.
14.

News intros 
Fishing news
Famous name stationbreaks 
Celebrity recordings
Deejay intros recorded by other stations
Memlo on use of call letters
Big Five of Louisville
Color radio jingles
Request hour
Beeper on hour
"You’ll never hear this on WICK.. . " promos
JBIBFTM time» wake -up time for night workers, nap time, etc. 
Library of laughs.
Library of one-liners--see Knox, Joel, et al.



Subsidiary (continued)

15. Sell dollar bills for 5G£̂
16. Formats for newscasts,, weatheroasts, spox'tscasts
17. Radio Louisville
18. 12 items per newscast, news teasers, datelines, blue streak 

& eleventh hour editions, breakfast, brunch, lunch news.
19. Temperature at airport
20. McLendon news breaks
21. Dodger-Giant game
22. Morning and evening star, etc.
23. Paint red on studio clocks
24. N. Y. ferry announc sm ent 3 - -H oily wood Track, Tanganyika, 

etc. Neiman-Marcus?
25. Temperature and weather in surrounding towns
26. Music format
27. Gimmick cross plugs and promos
28. Intros to No. 1 song, Pic Hit, Sneak preview
29. Secret word for today.
30. Be kind to Joe Doakes Day on WICK
31. Mighty Seven-ninety
32. Warm sounds
33. Flashbacks, almanacs
34. Master list station breaks
35. Life begins at 79
36. Ficfe r?
37. Editorials
38. Gimmick commercial record
39. Slogan station breaks
40. WAKY, home of Kentucky Bank, breaks
41. WAKY, main aisle, on yotir radio dial.
42. Top 40 survey boards
43. W AK Y - station with fewer commercials and more music
44. Louis ville Saturday night, jukebox Sat. night.
45. Receipted bills for NCSA's .
46. Vignettes <
47. Sunbathing signals, etc.
48. Pulse of Louisville
49. Newslines gigging newspapers
50. Louisville's night mayor
51. 2 o'clock feeding time
52. Temperature at the airport
53. GBM color dadio promos
54. Knox baseball score promos
55. Knucklehead av/ard of the day.
56. ID's rhyming with KLIF
57. Also, K.IF -vervescent type ID's
58. Program from WAKY pool with splashing sounds
59. WAKY summertime, etc.
60. News intro- population of surrounding towns.



Subsidiary (continued)

61. 1228 B. C.
62. News story in actual news type
63. Capsule, vest-pocket, people on the run,
64. Night Owl special on Scotch Dollars
^XXXXXH2ag^X3fiS3S£ISC#£2^aSCXXXXXXXXX 
"65. Honey Dreamer jingles
66. News intros cut in Houston
67. High school Hall of Fame
68. Citlsencf the Day
69. Grazes, of the Week
70. Police award
71. Knock-knocks
72. Jane Morgan jingle
73. Negro hops, visit Negro schools, etc.
74. Music City in Louisville
75.



LOUISVILLE PLANNING LIST

Choose land
Choose attorney (Robert Hobson, Jr.)
Choose ad agency.
Order Pulse approx 1st week August,
Set following staff, subject approval General Manager:

a. General Manager - Herb Golombeck
b. Sales Manager -  O <\ow~
c. Salesman A - PjA
d. Salesman B
e. Salesman C
£. Program Director - Phil Page
g. Disc Jockey I LJav*-
h. Disc Jockey 2
i. Disc Jockey 3
j. Disc Jockey 4
k. Traffic
l. Continuity
m. Receptionist-Sec.
-Mecrriman-oa jingles 
Call-letter^.- _WAK3ST?
Callison on proper recording equipment, remote operation, 
5-min sustaining format, 15 at night.
Instruct 2 staff wives in pilot, promotional calling*
Agency and advertiser telephone 3urvey 
Cocktail party for agencies, advertisers.
Cancel JABS contract«
Cancel Weed Contract «
Set national rates with B lair.
Set local rates »
Deliver presents to adveriisers“ -crackerjacks, hot dogs, 
sauce, etc.
Select printer, stationery company which, i f  possible, doe 
advertising.
Rear V/indo.
Color radio jingles.
Mailing list top 20 local accounts, agencies 8s personnel/
Jumping bean letters
Arrange for flagpole sitter
Mailing pieces to agencies, advertisers
SRDS ad
Newspaper ads, if  any
Discuss plans on Hooper, Trendex
Set date area Pulse
Monitors of other stations for local and national business. 
Euler on oictures exchanges, tifceatres, etc. (Motion pictun



1 *■ k) 1 -
'

© LOUISVILLE PROGRAMMING AND PROMOTION j

Majors

&
j

Flagpole sitter.
2. More music- less yak -
m, 50% more music - 50% less commercials
m Women making promotional calls ;
& Mystery Walker j
& Record giveaways — 6̂ v-s bv*g>v«.̂  f 1
G> Treasure Hunt? |
0 Color radio
m Numerous minor contests like WRDR j

1 m, Mystery Telephone Number j
i # Mystery Neighbor

1 m Mystery Voices i

1 i &. Schedules
i *r &■ Billboarding
1 1 &> Secret Soundr

r1 L 16. Recorded intros from other stations
! 1 17. Stotsh Dollars
1 ■ ~>\ &, Money Street

v » Scrambled Telephone Numbers
1 11 1 Lucky Telephone Number ■

Ly <& Throwing out balloons

1 — j Pickets
Teenage ID's
Jumping bean letters
WINDO

26, Check logs first ten days
4P. Same record 48 hours straight
g * Fun radio

Subsidiar£_ 1

1. Nawa intros Z ?  1
^ — --- 2. Fishing news

0, Famous name stationbreaks
4, Celebrity recordings I
5. Deejay intros recorded by other stations

---6. Memb on use of call letters
7. Big Five of Louisville j
4k Color radio jingles

k - — -9. Request hour „
r 10. Beeper on hour ,

! ■ « "You’ll never hear this on WICK.. . " promos
12. JBIBFTM time, wake-up time for night workers, nap time, etc.

| K ----------------------------------------

| /;
----13. Library of laughs. 1
— 14. Library of one-liners--see Knox, Joel, et al. i
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Subsidiary (continued)

K
K-

K

21.
' 22.

23.
•24.

-25.
7h.
27.

m .
33.

35.

Sell dollar bills for 50$'
Formats for newscasts, weathercasts, sportscasts
Radio Louisville
12 items per newscast, news teasers, datelines, blue streak - 
& eleventh hour editions, breakfast, brunch, lunch news. 
Temperature at airport/
McLendon news breaks 
Dodger-Giant game 
Morning and evening star, etc.
Paint red on studio clacks
N. Y. ferry announcements »-Hollywood Track, Tanganyika, 
e tc. Neiman-Marcus ?
Temperature and weather in surrounding towns 
Music format
Gimmick.cross plugs and promos
Intros to No. 1 song, Pic Hit, Sneak preview
Secret word for today.
Be kind to Joe Doakes Day on "WICK 
Mighty Seven-ninety 
Warm sounds 
Flashbacks, almanacs 
Master list station breaks..._
Life begins at ?9
Fidte r?

46.
K '— ~47-43.

49.
50.
51.
52.

Editorials »
Gimmick commercial record
Slogan station breaks
WAKY, home of Kentucky Bank, breaks
WAKY, main aisle, on your radio dial. '"Cbi.t'
Top 40 survey boards
W AKY - station with fewer commercials and more music 
Louis ville Saturday/ night, jukebox Sat. night.
Receipted bills for NCSA's 
Vignettes
Sunbathing signals, etc.
Pulse of Louisville 
Newslines gigging newspapers 
Louisville's night mayor 
2 o'clock feeding time 
Temperature at the airport 
GBM color dadio promos 
Knox baseball score promos 
Knucklehead award of the day.
ID's rhyming with KLIF
Also, ILIF -verve8cent type ID's
Program from WAKY pool with splashing sounds
WAKY summertime, etc.
News intro- population of surrounding towns.



i f Subsidiary (continued)

&L 1228 B.C.
62. News story in actual news type
63. Capsule, vest-pocket, people on the run, N-E-W-S
"64. Night Owl special on Scotch Dollars
^CXXXXXM 2a^XH SI®gSC|£a^2SD aCXXXXXXX

Honey Dreamer jingles 
News intros cut in Houston 
High school Hall of Fame , .
d tia e e - if—feg  Ba y  C iv i c .  C ^ i-O iC  
Ciijsen of the Week 
Police award 
Knock-knocks 
Jane Morgan jingle 
Negro hops, visit Negro schools, etc.
Music City in Louisville

U o c A w * ^  / a t

u
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F R O M :  Gordon M cLendon

C O N F I D E N T I A L

M E M O R A N D U M

S E C R E T

D A T E  : M a y  6, 19 59

Enclosed is a tim etable ana a prom otion and program m ing schedule for future events
on KROW. KRO W 's ca ll le tte rs  w ill be changed to K A B L  (Cable) which are ca ll 
le tte rs  of obvious sign ificance fo r  San F rancisco . The ca ll le tte rs  KROW w ill be 
taken to Houston fo r  use by our new ly-granted  FM  station there. A lso  enclosed are 
coverage maps of the new 5, 000 watt fa c ility  presen tly  under application to the 
F ed era l Communications Com m ission . We hope fo r  a grant on this application in 
approxim ately four to fiv e  months. Construction would then take approxim ately 
th ree to four months m ore. It is  not inconceivable that we m ay be able to get this 
new increased  power fa c ility  on the a ir  by the end of 1959.

R e-sta ffin g  of KROW  is  v irtu a lly  com pleted. General Manager w ill be Hom er Odom, 
fo rm e r ly  Sales M anager of our W A KY  in L ou isv ille  and until recen tly  G eneral Manager 
o f W EZE in Boston. As Sales Manager K A B L  w ill have Bok R eitze l, fo rm er ly  with 
Lennen and N ew ell of San F ran c isco  and a native San F  ranciscan. Bok is highly 
regarded  in San F ran c isco  advertis ing c irc le s  and comes from  one of the w est's 
p ioneer fam ilies . As Sales Consultant K A B L  w ill have H enry U nterm eyer, also a 
lon g-tim e San F ranciscan  and ex-G enera l M anager of KCBS. P rogram  D irec to r of 
the new operation  w ill be Joe Som erset, who com es to us from  K IL T  in Houston 
where he occupied a s im ila r  capacity. Both sales and program m ing staffs are now 
full. A s  P rogram  Consultant we have im ported Charles Payne, fo rm er ly  G eneral 
M anager o f one of the nation 's m ost unique good-m usic stations, and we thus have 
the best possib le  advice in the form ation  of our new fac ility .

We w ill p roceed  to purchase a building in San F ran c isco  as headquarters fo r  the new 
K A B L  as soon as possib le. A l l  emphasis w ill be placed on San F ran c isco  rather than 
Oakland in our identification , consistent with FC C  regulations. This was the m ajor 
reason fo r  the change of ca ll le tte rs , since KROW was so f irm ly  rooted in Bay minds 
as an Oakland station. The in crease  in power to 5, 000 watts w ill enable us to change 
designation from  Oakland to San F ran c isco  and then the problem  w ill be com pletely  
a llev ia ted . In the m eantim e, how ever, this should be of only lim ited  concern to us 
because the la test H ooper ra tin g  shows K L X  in a v e ry  com petitive position in the 
San F ran c isco  m arket. K L X  is, of course, com pletely  identified  as an Oakland 
fa c ility . T h e re fo re  we should not be too upset about an Oakland designation as fa r as 
it concerns ad vertisers .

A  v irtu a l avalanche o f prom otion  w ill p recede the opening of the station on May 11.
As you w ill note, this memorandum is  m arked "s e c re t" ,  and I cannot emphasize 
too strongly that it is  of a confidential nature. Obviously, i f  our com petitors knew

they must never see the planning schedule enclosed as it would indicate to them certa in  
o f the things we a re  going to do for a good while a fter the station is  on the a ir.

of our plans b e fo re  we opened the station they could take much o f the edge o ff it. A lso
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As our advertis ing agency we have Honig and Cooper, the la rges t independent advertising 
agency on the west coast. They are working with us in the form ulation of plans for 
te lev is ion , newspaper, outdoor and other prom otion preceding and follow ing the opening. 
F o r  one thing, just to g ive  you an idea, among many other things we are beginning with 
with a 100% b illboard  showing in San F ran cisco  m arket - a costly  saturation.

One of the m a jor station breaks of the new station w ill be "Th is  is  K A B L, v e ry  San 
F ra n c is c o " .

As National R epresen tatives we are equally pleased in our ab ility  to secure the serv ices  
o f the D arren  F . M cG avren  Company. D arren  is  a veteran  of San F ran cisco  ad ver
tis ing, is  v e ry  much beloved in the Bay A rea , and w ill not only be able to aid us through 
selling in New  York  but can help us person a lly  with any sales problem s which m ight a rise  
in the San F ran c isco  agencies. He has exce llen t o ffic es  in New York, Chicago, Los 
Angeles, and San F ran cisco , and while we m ay wish m om entarily  to supplement his 
s e rv ices  with those of a Southern Regional Representative, u ltim ately he w ill handle 
K A B L 's  fa c ilit ie s  throughout the United States. We consider the acquisition of the 
M cG avren Company a ten -s tr ik e .

I need not point out that with the conversion  of K L X  disc jockey program  - a conversion  
we expect to take p lace around the m iddle of M ay - K A B L  becom es the Bay A rea 's  
only good music station. Not only w ill we enjoy this advantage but we intend to have the 
m ost spectacu lar good-m usic station ever  heard in the United States with prom otion and 
production beyond the conception of any good-m usic station now in existence. The Bay 
A rea  newspapers have been lite ra lly  filled  with one column after another highly 
c r it ic a l of lo ca l ro ck -a n d -ro ll rad io stations. The situation was further aggravated 
recen tly  when KFR C , a lon g-tim e leader in the m arket, changed to what it ca lls  
"Radiant R ad io " . The en tire  tem per of the Bay A rea , one of the great cultural 
cen ters of the nation, home of many m a jor un ivers ities, is obviously recep tive  to a 
good-m usic operation such as the one we plan. Soon now, a ll of you w ill be sent a 
record ing of a typ ica l hour of com plete K A B L  operation. And soon th erea fter you w ill 
re c e iv e  from  us an additional one-hour presentation of eve ry  m ajor facet concerning 
this operation - -  including fu rther excerpts from  its  program m ing . This la tter w ill be 
fo r  your agency and ad vertise r  presentations. V irtu a lly  a ll questions o f any p ro s 
pective  ad vertiser  can be im m ed ia te ly  answered with the presentation tape.

With a vast sp lit of the pop m usic audience, we hope and fu lly  expect to be in f irs t  place 
i n ratings in San F ran cisco , although we sca rce ly  consider this necessary  in selling 
a quality product such as the one we w ill d e live r . The reason fo r  our optim ism  r e 
garding a firs t-p lace  position  is  that the pop music audience is  going to be split between 
KOBY, K YA , KFRC , K LX , KSAY, KJBS and quite a few  other stations. It would seem 
that under such circum stances no pop m usic station is  going to have m ore than 10-12% 
of the audience. It is  hard fo r  us to b e lieve  that with the sound we are going to put on 
the a ir  we are  not going to rece iv e  at least a 15% share o f audience - - i f  not in the 
f ir s t  month, certa in ly  within the f ir s t  s ix  months.

*
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As a lead -in  to the beginning of new program m ing on May 11, the enclosed prom otion 
schedule w ill show you some of our plans. The baseball games re fe r red  to, which 
w ill be chock-fu ll o f announcements te llin g  o f the great changes that are about to take 
p lace in the station, are  the actual broadcasts of the G iant-Dodger p layoff game of 
1951. The w r ite r  did these broadcasts liv e  from  the Po lo  Grounds in New  York  and they 
w ere  heard on K Y A  in San F ran cisco . Obviously this series  was one of the greatest 
ever played in baseball h is to ry  and should be of tremendous lis tener-appea l in San 
F ran cisco , the home of the Giants. We w ill then em ploy one of our o ld -tim e standard 
prom otional g im m icks - playing of a single record  fo r  fo rty -e igh t straight hours. This 
marathon reco rd  p lay begins on M ay 9 and ends at 10 a. m. M ay 11.

Not only w ill the sound of K A B L  be d iffe ren t from  that of any other good-music station 
in the h is to ry  of A m erican  radio, but I point out to you that this prom otion w ill be 
d ifferen t. It has been ch a rac te r is t ica lly  true of good-m usic stations that m ost of them 
lie  like W heaties in the bottom of the bow l and sim ply never stir at all. F o r some reason 
it  is  considered beneath the dign ity of a good-music station to do any particu lar amount of 
prom otion, either o ff the a ir  or on. We think that prom otion is com patible with good 
m usic. True, it must be done in a m ore sophisticated way, but we see no reason why 
good-m usic stations can't be the subject of as much conversation  and enthusiasm among 
the public as any pop m usic station. So you can expect to see in the case of K A B L  a 
station a live  and vibrant with prom otions, stunts, etc. - yet without in any way losing 
its  basic character as the Bay A re a 's  good -m usic station. You w ill understand better 
how we w ill ach ieve this when you hear (a) the basic hour tape of our program m ing, and 
(b) the presentation tape of K A B L . We intend to put an application in for an FM  perm it.

Obviously, and the fo llow ing w ill be p a rticu la rly  im portant to a ll sales personnel, there 
w ill be great d iscrim ination  in the choice of com m ercia ls . Only certa in  singing jin g les  
w ill be acceptable at a ll and there w ill be defin ite lim itations placed upon the wordage 
o f each liv e  announcement. Furtherm ore, a scrupulous distinction in our choice 
of accounts must take place. Obviously, used-car dea lers  and fast-buck m erchants 
w ill not be at home on our rad io  station. Further, there w ill be many products which 
have no p lace on our rad io station. It is  im portant that we exerc ise  the m ost rig id  
ec lec tics  in choice of com m erc ia ls  as w e ll as in their production and presentation on 
the a ir. I f  possib le, no com m erc ia l should be presented without an e ffo rt at production 
within the com m erc ia l.

#####

%



SECRET

P L A N N IN G  SCHEDULE -  KABL

Friday, M ay  1 Close; take possession.

Saturday, M ay  2 Callison begins installation new equipment .

Sunday, M ay  3 Begin general promos on "b ig  things to come."

Monday, M ay  4 Announce to sports and radio/TV editors baseball 
broadcast Friday, M ay  8. Begin "59 BC" and 
"B C M N "  .

Tuesday, M ay  5 Serve cancellations effective M ay, 8.

Friday, M ay  8 Baseball game

Saturday, M ay  9 "G i la  Monster"

Sunday, M ay  10 "G i la  Monster" to 12 Noon. 12 Noon Sunday "Auld  
Lang Syne" .

Monday, M ay  11 New Programming 12:00 Noon. Models to agencies 
radio/TV editors and columnists. Break visual promotion.

Tuesday, M ay  12 Mailers to agencies.

Wednesday, M ay  13 Continue mailings.

Thursday, M ay  14 Models Picketing.

Friday, M ay  15 Models picketing.

Saturday, M ay  16 through TFN Models picketing, gifts to agencies,
various outdoor promotions.
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SA N  F R A N C IS C O  P L A N N IN G  SCHEDULE

1. Order special Pulse, Trendex, Hooper.

2. Set staff:

I . General Manager -  Homer Odom.
2. Sales Manager -  BokReitzel.
3. Program Director -  Joe Somerset.
4. Chief Engineer -  Prod. Supervisor -  Howard Immekus.
5. Salesman A  -  Art Holt.
6. Salesman B -  Bob Winmann.
7. Sales C  -  ?
8. Salesman Consultant -  Henry Untermeyer.
9. Salesman E (apprentice) -  Tony Winn.
10. Traffic -
I I  . Continuity -
12. Receptionist -  Se c . -

3. Merr.iman on ¡ingles.

4. Five min. sustaining format, 15 at night.

5. Ready pilot surveyors.

6. Cocktail party agencies, advertisers.

7. Cancel undesirable contracts.

8. Set national rates M cGavren.

9. Set local rates, print card.

10. Deliver presents advertisers -  crackerjacks, hot dogs, tobasco sauce, 
bottles O ld  Crow, bird in gilded cage, etc.

11. Select printer, stationery company which, if possible, does advertising.

12. New form of Rear Windo.

13. M a ilin g  list top local accounts, agencies and personnel.

14. Jumping bean letters.

15. M a ilin g  pieces to agencies, advertisers.
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16. SR D Sad .

17. Set date area Pulse.

18. Motion picture promotions.

19. M a ilin g  pieces: So proudly we mail, that's a h— I of a way to run 
a radio station, headache powders, Radio Pox, cigars, Whose Eyes
Are These?, Oops, Sorry, season passes to world's greatest music.

20. G iv e  away stock as prizes.

21 . ID 's rhyming with KABL

22. KABL birthday.

23. A irline hostess spots.

24. Break: In SF, almost everybody listens to KABL .

25. Mystery V o ice s.

26. Mystery Telephone Number.

27. Red fire truck.

28. Burro.

29. Why Shouldn't Your Wife Love U s?

30. Bomb contest.

31 . Campaign: Life Begins at 96.

32. Re lie f? Try KABL.

33. M bs San Francisco of foreign country.

34. Art theatre t ie - in .

35. Describe famous person by tunes.

36. Ghost stories Halloween.
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37. Cricket, croquet, soccer, curling, etc

38. K A B L K w ik K w iz  -  good feature

39. How many words KABL radio.

40. Berlin. ...<,10 A M

41 . Two o 'clock feeding time.

42. $100,000 diamond bracelet 1 mo.

43. Carey cars,

44. G o ld  key contest -  T, H . for gold car.

45. Sunrise.. .sunset .

46. Citizen of the Week.

47. Insist on personalized public service breaks.

48. Telephone number: dial music.

49. Election p o lI.

50. I like to listen to KABL when, where, because. . 

51 . Sell Easter Egg Hunt.

£>2. Christmas in M ay .

53. Diamond hunt,

54. G ive  away island.

55. Fingerprints.

56. Mystery Contest.

57. You can do other th ings., . .

58. Study list availab le  news intros.

59. The Station for the young at heart.
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60. The big hand of your clock is at 30.. .

61 . Ferry spot.

62. Weekend musical spectaculars.

63. Patterson, N .J .  spots.

64. Intros to hits of a certain year.

65. Spots on history of S.F . —  ID 's

66. Scrambled telephone numbers, Tic Tac Total.

67. Capsule news, on the run, vest pocket, pocket

68. Expensive shops.

69. Lampoon radiant radio, happy radio, etc.

70. Deluxe Ion Rocket Ship tour of moon.

71. Public School luncheon menus,

72. M usic for esthetes, esoterics.

73. Opening markets,

74. If you like the new KABL, call or tell a friend

75. Radio Ca lifo rn ia .

76. M ink  stole promotion.

77. Foreign Telephone calls.

78. L .D . call Boris Pasternak.

79. Vignettes,

80. 1,000,000 stock contest.

81 . First hour markets 7:20 opening quotes at 6:20
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82. PROGRAM SCHEDULE:

6 -  10 A M  
10-12 Noon 
12-1 PM 
1-4 PM 
4-7 PM
7 -  8 PM
8 -  10 PM 
10-12 PM 
12-6 A M

83. Horoscope.

84. O ne-line  intros for every 

8o S .D

-  5 -

Morning Overture 
Serenade in The Morning 
Midday Masterpieces (Chapel 1 
Serenade in The Afternoon 

Limelight
Candlelight & Gold  
Symphony Hall 
Gaslight 
The Quiet Hours

hour. . . .

86. Treasure Hunt.
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SHREVEPORT PLANNING LIST

1.

3.

5.

h.
7.
8.
9.
10. 
11. 
12.
13.
14. 

15» 

16» 
17. 

18» 

19. 

2.0» 
2.1» 
2, 2 » 

2,3» 

2,4» 

2,5» 

26» 

17.
3»

Choose bank: Commercial National?
Choose attorneys - Wilkerson, Lewis, Wilkerson, etc.
Choose ad agency.
Order Pulse Dec. IS-̂ SO, approximately.
Set following staff, subject approval General Manager:
General Manager - Bob Shipley 
Salesmen: 1.

2» Ronny Kahn 
Disc Jockeys;

1.
2.
3.
A9M O

5.
6. Barry Wayne

Engineers:
1.
2.
3.
4.

Traffic - Mary Litton ?
Continuity _____
Receptionist
Jingles being made by Merriman fo r  call letters KEEL.
Glean CaHison on proper recording equipment.
5'-min sustaining format, 15 at night.
Get Z staff wives for pilot surveys and promotional calling.
Agency and advertiser telephone survey.
Cocktail party for agencies, advertisers ?
Cancel NBC contract.
Set national rates with Petry.
Set local rates.
©sliver presents to advertisers - crackerjacks, hot dogs, tabasco sauce, etc. 
Select printer and stationery company which, if possible, does advertising. 
Mailing list of Top 20 local accounts, agencies & personnel.
Contract for news service.
Jumping bean letters.
Arrange for flagpole sitter.
Mailing pieces to agencies and advertisers, 
oF..Dc ad.
Newspaper ads, if any.
List of top 20 accounts and man in charge.
Arrange for anniversary celebration.
Discuss plans on Hooper and Trendex.
Set date for area Pulse. #
Monitors of other stations for national and local business.
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K E E L  PRO G RAM M ING  AND PROM OTION

Majors

♦

1= Flagpole sitter,
2. More music - less yak,
3, 50% more music - 50% fewer commercials, 
4» Women making promotional calls,
5, Mystery Walker.
6, Record giveaways
7, Queen of individual high schools
8, Treasure Hunt ?
9= Color radio ?
10, Numerous minor contests like WRDR.
11» 35th anniversary party (sell time suppliers) 
12, Mystery Telephone Number,
!30 Mystery Neighbor 
14. Mystery Voices ?
15» Schedules
16. Billboarding,
17. Secret Sound
18. Recorded intros from other stations.
19. Scotch Dollars
20. Lucky Telephone Numbers
21. Throwing out balloons.
22. Pickets
23» Donkey parade,
24» Jumping bean letters, see oilier mailings.
25» Teenage ID's
26» Hidden thou sand-dollar bills
27. WINDO ?

Subsidiary

1. News intros
2, Fishing news.
3. Famous name statioabreaks.
•ACM <1 Celebrity recordings»
5, Bee jay intros recorded by other stations.
6. Subscribe comedy publication® for deejays
7. Use call letters - KEEL weathero KEEL time
3. Big si:* of Shreveport»
9. Color radio jingles.
10. Request hour,

4* 11. Beeper on hour.
12. "You9!! never hear this on Keel. <, » " promos

etc.

13» JBÏBFTM time, wake »up time for night workers,, oaptima0 etc.



KEEL. PROGRAMMING AND PROMOTION (continued)

Subsidiary (continued)

Library of laughs 
Library of one-liners.
Sell dollar bills for 50-,1.
Formats for newscasts,, weatherc&sts,, sportecasfcs.
Radio Shreveport ?
?.£ items per newscast,, news teasers» datelines» blue streak & 
eleventh hour editions» breakfast» brunch» lunch news.
Temperature at airport.
McLendon news breaks.
Morning and evening star0 etc.
Paint red on studio clocks.
N. Y. ferry announcements.
Mention temperature and weather in surrounding towns 
Reciprocal driving spots.
Form, music format
Gimmick cross plugs and promos.
"Last name" contest.
K. C. pr&xnos.
KEEL WRDR.
Exclusive shop commercials.
Intros to No. 1 song» Pic hit» Sneak preview 
Warm sounds.
Recorded gripes.
UP Flashbacks» Almanacs
See KEEL book for other programming information» also stationbreaks 
Special stationbreaks:
KEEL» the fun station.
KEEL» first aisle on your radio dial.
KEEL» first on the left of your radio dial.
KEEL» fee station that has Shreveport all shook up.
KEEL» fee station that's keeled "em in Shreveport.
KEEL» the station that’ s run away with Shreveport's radio day.
KEEL» fee Pulse of Shreveport.
KEEL, located seconds away from the news of th- 
KEEL» where the world is at your fingertips.
KEEL» the smile on your dial.
KEEL» fee station with TNT-time» news» temperature 
KEEL» no sob stories.

world,

no soap op eras -- ju s t music 
with the w o r ld ’ s la rg es t news staff.
9» 000 rep o rte rs  on duty around fee clock.
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Promotion Schedule for K I  L T, Houston Confidential

While a ll o f the following promotions, contests, e tc ., w ill be 
aired by KILT, those that are exclusively radio promotions are 
noted with an (•*).. A ll others combine the use o f outside' 
gimmicks and radio promotion.

May 17th Balloon Promotion

May 20th Secret Word for Today (•*)

May 20th Mystery Telephone Number (#)

May 20th Rear Windo Teasers (* )

May 23rd Lucky Telephone Number Contest («■)

May 26th Tfystery Voices Contest (* )

May 30th Dollar B ill Sale

May 30th Bobby Thompson Baseball Game (■«■)

May 31st Rear Windo Contest

June 3rd Walking Man Contest

June 6th Flag Pole S itter

June 10th Count the Music Contest (-a-)

June 13th Iceberg Contest

June 17th Christmas Tree & Record Giveaway

June 20th Mystery Heart Beat Contest (■«■)

June 23rd Telephone Race (a-)

June 28th $50,000.00 Treasure Hunt



io; Don Keyes, Bud Lutz , B i l l  it organ, B i l l  Weaver, Glenn Calliscn

PLANS FOR KTSA• man:cnj«m «e=e=«r=5

Our plans for KTSA are beginning to take fina l shape looking toward a d o in g  date 
around May tenth. We w il l  try to begin the program schedule already given you within a 
dgy or so o f May tenth, and .maybe on May tenth.

nud Lutz is  givi rg notice to Gloor, Murray, Reese Harrison, Lindi berg, Torres, Hoefar 
and Page—and w ill  give notice to farnesi depending upon whether Sunderland is retained in 
the news department.

As i t  now stands—and we w i l l  s ig i o f f  the air qt 12:05 j».m., our s ta ff is  Bud Lutz,
Don Keyes, 6 ommerciai Manager Close, Chief Engineer Gallagher ( i f  h e 'l l  cb a six—night 
trick  at the transm itter), disc jockeys Cboper, French, Blore, Ball, and possibly Sunderland 
newsmen Lee, M iller, Hinkle, Borea and John Harrison, as w e ll as Jack Pee.rt (vh o°ll be 
xn -an Antonio May 15th or ea r lie r  i f  we need him), Continuity Director Bender, T ra ffic  
Director McHugh, Secretary Ze ller, Recording Director and Studio Engineer Barber, and 
four salesmen: 0»Connor, Miles, Klieman, E ll io t t ,

The disc jockeys w ill  be in. San Ahtcnio May f ir s t ,  Bud, to begin getting used to  the 
equipment. On the, other hand, i f  you want them to stay away from the station, for any 
reason, le t  Don know. Don w il l  be in  Sain Antonio April 26th to begin work, Bud, and he 
can either work with you at the station or not corns near i t  as; you see f i t  Jack Peart, 
whom we hired for news, is a good man. fo r  the mobile unit but we don't, think able to handle 
Mev/s Directorship at th is time. Ho has bean our News Director in Men roe c Hot quite 
incidentally, Bud, I'm worried about cur news payroll: I  figured the budget and we are
okqy at four, or even f iv e ,  but not at six,, That’ s one more than KLJ.F has, I  don't know 
how yoû  can handle it- in  view of the commitments we have made to present members of the 
announcing s ta ff  but we are defin ite ly  going to  be at least one 3nd more rea lis t ic a lly  two 
men over on our payroll unless you can. figure some way to work us out fresa under,.,

The only executive position un filled  is  News Director^-mayba somebody w ill pop up (in  
which case we#d be three men over in the Maws Department) or maybe somebody on the s ta f f  
can handle the job.

Bud is going to  come to Dallas soon to get briefed in our Accounting and weekly report 
procedures. Barber has a f i r s t  class tick e t and has consented to work a t the transmitter 
one night a week. Bud is providing me with costa fo r  erection of the partitions that both 
Don aid Gal have recommended. 1 aa to c a ll Howard Butt regarding retention of the H.E.B» 
account cn f  iv  e** mi nut e new s c a .?• t s . Lutz is  going to ta lk  to 0oRc M itchell regarding space for 
our flagpoleo Lutz i.s attempting to find a competent telephone salesman and lin ing up shut- 
ins for air p ilo t cred. Tbs maaenb v;e take over we w i l l  begin to ¿identify toe stat i.en as 
"the raw KTSA". Lutz is  having Lao begin to compile a l i s t  of the Top 300 San Antonio people 
dividing into proper categories. Don Keyes: iderriman is  preparing disc jockey jingles 
right novi and you should phone him, giving him rvmes of your men, any any details so that 
he can possibly have these ready for you when you. h it the a ir down there, We w i l l  have a 
cock t a i l  party fo r  agencies and advertisers in «an Antonio immediately we close with Mr,, 
M itchell. B i l l ie ,  please send copies of a l l  my back memoranda—“’Supplement3 to toe policy 
book— to Bud Lutz. Bud, 1 w ill  c a ll B i l l  0"Donnell today to insure re-placement o f to* 
theatre business.

Both Bud and Den should be cognizant of. one fa c t: to any disc jockey schedule, lis ten -
ab ility  o f the commercial.s is  atout as important a3 disc jockey patter. Would begin to 
study the commercials to see wtet can to done to convert the existing commercials to . new 
gimmick commercials. I 'd  like to  lave the whole station, including commercials, sounding



iSRSUKaL ANI» CCìl?IDSNTJAL

brand nes the day we take over* Bud, did pm get the gimmick commercial record we cent?

.. Bu<s ^utz « i l l  aood as details ca a few account9 for which he »ashes speculative 
J jin g le s  cut By the barber shop group. B i l l  Morgan: Bad would l i f e  to know whether we have 

Texas State Optical and, it ’ so, at what rates and on what schedule?

B il l  Morgant Bud says hs would lik e  to have k ita Bernstein i f  she can do the kind o f 
gimmick cocEsercisls t h B u b b l e s  can do« He csn^t ¿p more than 300»

than
Suggested KTSA iod<>: "This is  KTSA, Ban Antonio, with a greater daytime
San Antonio's oldest and best-known f i f t y  thousand watt station**.

coverage area

About B il l  Egertca, we w i l l  not retain him ca the payroll a fter the take-over, Bud, 
arid you snculri so notify  him. On the other hand, i t  may very w ell be that tte NOEMAC group 
as a nil ole w ill  wish to pqy him a retainer o f sons sort for work done for us: wesd need
evidence of his ab ility  in frequency sessrhes, etc. »maybe Cal. already has that.

X w i l l  send you ideas for outdoor boards soon, Bud„ Also taxi-backs0

B il l  Morgan, please take steps to lock up the Bob Hahn jing les for both San Antonio and 
Mow Orleans*

Suggest Coffeehead Cooper as good name for cur morning man in San Antonio, Suggest 
”Don Keyes and his Top ¿0 Survey1’ for 3” 6 period.

So, things a re beginning to shape up, Hope you. w il l  keep your finger right on. this 
»¿ling, though, Bud. 1jg lik e  to go through May with no acre than the f iv e  jocks, including 

~  Keyes, and f iv e  newsmen, and not a lo t o f overlapping notices sad s tu ff. And i t  w i l l  almost 
have to  be dona sight nets, i f . i t  can be done in  view o f commitments, to avoid the overiips 
I  know we are both consci0is of 0

Garden McLendon



PRO M O TIO N  & PLANNING- L IS T  KTSA

1= L i fe  begins at 55.
2. F id le r
3. Prom otions, station id 's , e tc .,  in po licy  book
4. H ire  personnel on Belo plan
5. Regu lar p rogress  reports  to agencies - a la  W R IT
6. Regu lar p ress  re lea ses  to papers on new developments
7. Set up 5-minute sustaining form at, developing as many 15-minute 

sustaining periods as feasib le
8. Think o f g im m ick  com m erc ia l ideas fo r  various San Antonio prospects
9. L is ten  to g im m ick  com m erc ia l reco rd  which L es  Vaughan can provide
10. Speculative singing jin g les
11. WIND©
12. News intros
13. Famous name station breaks (Eisenhower,, etc., --Lutz now assembling)
14. Famous slogan station breaks
15. Celebrity recordings (Keyes should begin to assemble)
16. Bobby Thomson homerun game
17. KTSA, home of Alarno National Bank, breaks
18. Civic leaders recording PSA's
19. KTSA, first aisle on your radio dial
20. Get crew ready for pilot surveys
21. Keyes assemble comedy and other ma terial for San Antonio deejays
22. Tapes of outside deejays, such as Michaels, Randall, et al, to play for 

staff meetings
23. Top 40 Survey
24. Big Six of San Antonio
25. KTSA - station with fewer commercials and more music
26. Mystery Voices
27. Walking Man or Woman
28. Agency telephone survey?
29. Miss Universe, selling telecast of same
30. Get dee jay intros from other NOEMAC stations
31. Selling dollar bills for 50#
32. Various station id's written every week or so by Bubbles, as well as 

those in policy book.
33. Color radio
34. Receipted bills for NCSA’ s
35. Request hour, a la Winton at KELP
36. San Antonio Saturday night.
37. Vignettes
38. Cocktail party for agencies and advertisers
39. Beeper on hour
40. Sunbathing signals, etc.
41. Cool sounds for summertime.
42» "You'll never hear this on KTSA. . . " breaks 
43. Girl time and temperature gimmicks



44.
45.
46.
47.
48.
49.
50.
51.
52.
53.
54.
55.
56.
57.
58.
59.
60.

61.
6 2 .

JBIBFTM time, wakeuptime for night workers, nap time, etc.
Radio San Antonio, KTSA 
Gimmick cross plugs for deejays 
Promos on news and mobile unite 
Special news opens and closes (not intros)
Pulse of San Antonio 
Secret word for today 
Billboard with skirt 
Mystery telephone number 
Newslines gigging newspapers 
Sarnsrecord 3 hours in succession 
San Antonio's morning mayor 
2 o'clock feeding time
List Top 200 citiaens broken down by categories
Free trip for 2 to Europe
Music policy (part of ¿solicy book)
12 items per newscast, leadlines, news teasers, looking back in history, 
baseball score formats, datelines, blue streak and eleventh-hour editions 
Temperature at the airport. . .
McLendon news breaks



2 .
3.
4.
5.
6.
7.
8,
9.
10. 
11.

final  kilt check list

GBM color radio promos.
GEM news intros.
GBM news promos.
Knox baseball score promos, 
Reciprocal driving announcements 
John J. Miller
Special list, teenage stationbreaks.
Regular list KILT stationbreaks. 

Meeks’ jingles.
Merriman jingles.
Meeks’ color jingles.

12.
13.
14.
15.
16. 
17.
18.
19.
20.
21.
22.
23.

25.
26,
27.
28.
29.
30.
31.
32.
33.
34.
35.

36.
37.

WINDO
Famous name stationbreaks.
Celebrity stationbreaks.
Sunbathing signals.
Cool sounds,, including splashing sounds at pool.
Knucklehead award of the day.
You’ll never hear this. ..

Wake up tune for night workers» nap time» JB3BFTM time» etc 
Radio Houston» KILT 
Mystery Telephone Number.
Same record three hours in succession.
Two o ’clock feeding time spots.
Names of various newscasts.
ID's rhyming with KILT.
A rt work on Top 40.
Spots on 50% more music» 50% fewer commercials.
Sound effect of water splashing.
Morning and evening star.
What intro and close to news?
What intro and close to half-hour weather?
Walking Man
Contest for longest life! calls.
Flagpole sitter.
A ll 4 interviewers set with, schedules of hours, pages, etc.» also 
final line plug.
Follow-up ads.
Editorials.

38. New York ferry announcements,
39. Big 7 of Houston.
40. Copy for deejays sponsoring others' newscasts.
41. Baghdad on Bayou announcements.

-



T H E  M C L E N D O N  S T A T , O N  F O R  S A  N F R A N C , S C O

Wednesday, May 20 —  Models b eg in  p ickeliT
continue m a ilin g s ; continue reco rd  promos.

 ̂ « - —■>
Satu rday, May 23 

Monday, May 25 -  -  B eg in  S .D .

Kfl feA
SECRET

PLANNING SCHEDULE -  «ROW

F r id a y , May 1 —  C lo se ; take p o ssess ion .

Satu rday, May 2 —  C a ll is o n  beg in s in s t a l la t io n  new equipm ent. 

Sunday, May 3 —  B eg in  g en e ra l promos on "b ig  th in gs  to  come."

ii —  Announce to  sp o rts  and rad io/TV  e d ito r s  b a s eb a ll

m m w m  m m



K  Pi f o À

SECRET
pr.AWUTWfl SCHEDULE -  SBSW ^ ° V'

F r id a y , May 1 —  C lose 5 take p ossess ion »

Satu rday, May 2 -  C a il is o n  Begins in a ta U a t lo n  new equipm ent. 

Sunday, May 3 -  B eg in  g en e ra ! pmmoa on “ t i g  th in gs  to  come.
___Amr

S A N  F R A N C I S C O ’S G O O D  M U S I C  S T A T I O N

RATE CARD No. 3
EFFECTIVE DECEMBER 1, 1959

1. BOX 24 61, SAN FRANCISCO 26, CALIF. YUKON 2-7822

"A A " Time —  6-9 AM —  Monday thru Saturday “A ” Time —  9 AM  -4 PM  —  Monday thru Saturday
4-7 PM  —  Monday thru Saturday ALL  DAY SU N D A Y  - -7  P M -12 M id — Monday thru Satur

" A A " 15 Min. 30 Min. 1 Hour " A A ” Announcements Newscasts
1 96.00 192.00 384.00 1 40.00 48.0026 90.00 180.00 360.00 26 38.00 45.0052 84.00 168.00 336.00 52 36.00 42.00104 78.00 156.00 312.00 104 34.00 39.00156 72.00 144.00 288.00 156 32.00 36.00260 66.00 132.00 264.00 260 30.00 33.00312 60.00 120.00 240.00 312 28.00 30.00

500 26.00
" A " Announcements Newscasts

" A ” 15 Min. 30 Min. 1 Hour 1 36.00 42.001 84.00 168.00 336.00 26 34.00 39.0026 78.00 156.00 312.00 52 32.00 36.0052 72.00 144.00 288.00 104 30.00 33.00104 66.00 132.00 264.00 156 28.00 30.00156 60.00 120.00 240.00 260 26.00 27.00260 54.00 108.00 216.00 312 24.00 24.00312 48.00 96.00 192.00 500 22.00

Rates from M idnight to 6 AM,

Maximum copy length: Live copy— 125 words. Transcriptions— one minute 

Sunday thru Saturday, on request

Tuesday, May a? —  ------------------

Wednesday, May 20

/ /T / I  1 - -jgĴ . c /  a\4é  ai
Satu rday, May 23 —

Mr\nrl»V. May 25 *



K  (R (hA
SECRET

PLANNING SCHEDULE -  K80W

F r id a y , May 1 —  C lo se ; take p o ssess io n .

Satu rday, May 2 —  C a ll is o n  beg in s in s t a l la t i o n  new equipm ent.

Sunday, May 3 —  B egin  g en e ra l promos on "b ig  th in gs  to  com e."

Monday, May 4 —  Announce to  sp o rts  and rad io/ T V _ed ito rs  b a s eb a ll
broadcast^ “ f ?  <1 flA/'

Tuesday, May 5 — " -  S erve c a n c e lla t io n s  e f f e c t i v e
May SSfe. 9 • v

( _d>uc-
Satu rday, May 9 ---- Slid y lT i j iiT P |,llll>> l l l t ^  fTJTT ^ m .

7 j o  i
r3G PM \2,MSunday, May 10 —

'r

( Times con tin gen t on G iants*

Monday, May 11 —  C etllison  f f ^ i s h  e q ^ ^ e n t ;  'b e g in 3 in d o c tr in a t io n  o f
announcers. B egin  "G i la  M on ster", p la y ;s tra n g e
commercia-ls. <V*^ tfe îo o/ V  n.e>dcAi> \o

V  «. ¿A W o 4  ^  v i s o ^ K a v î f c  .

£<CA<\ i

\WUC W <ivlu

Tuesday, May 12

Wednesday, May 13 —  Begin-—Sound. O f f '^ T w «

Thursday, May 14 —  ^ ^iiln itgL "Sound" w i r j j  \t1 oeigls 

F r id a y , May 15 —  Coafeiatxe "Sound O f fwi  t e l e v i s io n  s p o ts . Dc^eA'-- ^vc^.1 ,

Satu rday, May 16 —

7 ~h c «  T-/̂  AS

-̂i>

7>l£>dt PfC. /<fc/vA' 'W ^  , ' CL*/t S i -/ AYY

Monday

Tuesday, May 19 —  Continue d e l iv e r y  p re s en ts ; continue m a ilin g s .

Wednesday, May 20 —  Models b eg in  p ic k e t in g  in  even in g  d re s s ;
continue m a ilin g s ; continue reco rd  promos.

Satu rday, May 23 —

Monday, May 25 -  -  B eg in  S .D .



SECRET
SAN FRANCISCO PLANNING SCHEDULE

1. Order s p e c ia l  P u lse , Trendex, Hooper.

2 . S e t s t a f f :

1 . G eneral Manager -  Homer Odom.
2 . S a les  Manager -  Bok R e i t z e l .
3 . Program D ir e c to r  -  Joe Som erset»
4 . C h ie f E ngineer -  P rod . S u p erv iso r  -  Howard Immekus.
5 . Salesman A-—  A rt  H o lt .
6 . Salesman R -- Bob Weinmann.
7 . S a les  C -  ?
8 . Salesman Consu ltant -  Henry Unterm eyer.
9 . Salesman E 9 a p p re n t ic e ) -  Tony Winn*
10. T r a f f i c  -
11. C on tin u ity  «* ... -
12. R e c e p t io n is t  ••Sec.“ '

3 . Merriman on j in g e l3 .

4 . 5 m in. su s ta in in g  fo rm a t, 15 a t  n ig h t .

5 . Ready p i l o t  su rv eyo rs .

6 . C o c k ta il p a r ty  a g e n c ie s , a d v e r t is e r s .

7 . Cancel u n d es irab le  c o n tra c ts .

8 . S e t n a t io n a l ra te s  McGavren.

9 . S e t lo c a l  r a t e s ,  p r in t  ca rd .

10. D e l iv e r  p resen ts  a d v e r t is e r s — cra ck e r ja ck s , ho t dogs , tabasco 
sauce, b o t t le s  Old Crow, b ird  in  g i ld e d  cage, e t c .

11. S e le c t  p r in t e r ,  s ta t io n e r y  company which, i f p o s s ib le ,  does 
a d v e r t is in g .

12. New form  o f  Rear W indo.

13. M a ilin g  l i s t  top  lo c a l  accoun ts, agen c ies  and p e rson n e l.

14. Jumping bean l e t t e r s .

16. M a ilin g  p ie c e s  to  a g en c ie s , a d v e r t is e r s .

17. SRDS ad .

18 . S e t da te  a rea  P u ls e .

19. M otion p ic tu re  prom otions.

20 . M a ilin g  p ie c e s :  So p rou d ly  we m a il, t h a t 's  a h— 1 o f  a way 
to  run a ra d io  s t a t io n ,  headache powders, Radio Pox, c ig a r s ,  
Whose Eyes Are These?, Oops, S o rry , season  passes to  w o r ld 's  
g r e a t e s t  m usic.
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^  21 . 

22 .

23.

24.

25.

26.
27.

28.
29.

30.

31.

32.

33.

D  34.

35.

36.

37.

38.

39.

40.

41.

42.

43.

44.

45 .

48.

49.

Give away stock as prizes.

ID's rhyming with KROW.

KROW birthday.

A irline hostess spots.

Break: In SF, almost everybody listens to KROW. 

Mystery Voices.

Mystery Telephone Number 

Red f ir e  truck.

Burro

Bomb contest.

£xja± Campaign: L ife  Begins at 96.

Relief? Try Krow.

Miss San Francisco o f foreign country.

Art theatre t ie - in .

Describe famous person by tunes.

Ghost stories Halloween.

Cricket, croquet, soccer, curling, etc.

KROW Kwik Kwiz — good feature.

How many words KROW radio.

Berlin...3t$|x 10 AM 

2 o 'clock feeding time.

$100,000 diamond bracelet 1 mo.

Carey cars.

Gold key contest - T.H. fo r gold car.

Sunrise. . .sunset 

Citizen of the Week.

Insist on personalized public service breaks 

Telephone number: d ia l music.
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50. E le c t io n  p o l l

51« I  L ik e  to  l i s t e n  to  KROW when, where, b e c a u s e .. .

52. S e l l  E a s te r  Egg Hunt 

53» Christmas in  May 

54• Diamond hunt•

55» Give away island,

56, F in g e rp r in ts

57« M ystery Contest

58, You Can Do O ther T h in g s . , ,

59« Study l i s t  available news intros.

60. The S ta t io n  f o r  the young a t  h e a r t .

61. The b ig  hand o f  you r c lo ck  i s  a t  3 0 . . .

62. F e rry  sp o t

63. Weekend m usica l sp ec ta cu la rs

64. P a tte rs o n , N .J . spots

65. In t r o s  to  h it s  o f  a c e r ta in  y ea r

66. Spots on h is to r y  o f  S .F . ~  ID*s

67 . Scrambled te lephone numbers, T ic  Tac T o t a l .

68 . Capsule news, on the run, v e s t  p o ck e t, p o c k e t -s iz e d .

69. Expensive xfeopfcxx shops.

70 . Lampoon ra d ia n t r a d io ,  happy ra d io ,  e t c .

71. Deluxe Io n  Rocket Ship to u r  o f  moon.

72 . P u b lic  sch oo l luncheon menus.

73. Music xa f o r  e s th e te s ,  e s o t e r ic s .

74. Opening m arkets.

75 . I f  You l ik e  the new KROW, c a l l  o r  t e l l  a f r ie n d .

76 . Radio C a l i fo r n ia

77. Mink s t o le  prom otion

78 . F o re ig n  te leph on e c a l l 3 .
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79« L.Do ca ll Boris Sx Pasternak.

80. V ig n e tte s

81 . $1,000,000 s to ck  co n te s t

82 . 1 s t hour markets 7 :2 0 ; open ing quotes a t  6 :20

83. PROGRAM SCHEDULE:
•

6 -  10 AM —  Morning Carousel -  (Chapel 7 :3 0 , 8 :30  AM) 
10-12 Noon -  S p rin g  Song
12 -  1 PM -  Midday M asterp ieces  (Chapeib, 12 Noon)
1 - 4 PM -  Serenade in  the A fte rn oon  
4-7 PM -  L im e lig h t
7 -  8 PM -  C a n d le lig h t & Gold
8 -  10 PM -  Symphony H a ll 
10-12 PM -  G a s ligh t 
12-2 AM -  Sound O ff
2 -  6 AM -  The Q u iet Hours

84. Horos cope•

85. O n e-lin e  in t r o s  f o r  e ve ry  h o u r . . .

e&K2 .



c o n f i d e n t i a l
KTSA PRO M O TIO N  SCHEDULE “ "" “ ........

PRO M O TE MISS UNIVERSE THROUGHOUT
Monday, May 21 
Tuesday, M ay 22 
Wednesday, M ay 23

M ystery  Telephone Number 
M ystery  Telephone Number 
M ystery  Telephone Number winner; start 

Lucky Telephone No. and KTSA-W RD R,
Thursday, M ay 24 
F riday , M ay 25

Lucky Telephone and WRDR
Lucky Telephone and WRDR (begin  prom ote up

com ing M ystery  V o ices )
Saturdays M ay 26 
Sunday, M ay 27 
Monday, M ay 28

Lucky Telephone and WRDR (le t  'em  win WRDR today) 
Lucky Telephone and begin M ystery  V o ices  ($1, 000) 
Lucky Telephone a.nd M ystery  V oices  ($500)

Tuesday,, May 29 Lucky Telephone and M ystery  V oices  ($250)
S T A R T  PRO M O TING  SALE OF D O LLA R  B ILLS  FOR 50$.
Wednesdays May 30 Lucky Telephone and M ystery  V o ices  (g e t w inner)
Thursday, M ay 31 Sell do llar b ills  fo r  50$ at good street corner 

at 5 PM ; Lucky Telephone
F  r iday , June 1 
Saturday, June 2 
Sunday, June 3 
Monday, June 4 
Tuesday, June 5 
W ednesday, June 6 
Thursday, June 7 
F rid ay , June 8 
Saturday, June 9 
Sunday, June 10 
Monday, June 11

Count the M usic; Lucky Telephone 
Count the Music; Lucky Telephone 
Count the Music; Lucky Telephone 
Count the M usic (announce winner Count the Music) 
Lucky Telephone; start prom oting M ystery  Man. 
Lucky Telephone; prom ote M ystery  Man 
Lucky Telephone; begin M ystery  Man 
Lucky Telephone; M ystery  Man 
Lucky Telephone; M ystery  Man 
Lucky Telephone; NO M ystery  Man 
Lucky Telephone; find M ystery  Man - begin 

M ystery  Woman
Tuesday, June .12 
W ednesday, June 13 
Thur sday, June 14

Lucky Telephone; M ystery  Woman 
Lucky Telephone; M ystery  Woman 
Lucky Telephone; M ystery  Man or Woman 
Etc.

Saturday, June 16 COLORADIO



C C O N F I D E N T I A L
vr

S E C R E T

M E M O R A N D U M

F R O M :  Gordon McLendon

D A T E  : M a y  6, 19 59

Enclosed is a tim etab le ana a prom otion and program m ing schedule for future events 
on KROW. KRO W 's ca ll le tte rs  w ill be changed to K A B L  (Cable) which are ca ll 
le tte rs  of obvious sign ificance fo r  San F rancisco . The ca ll le tte rs  KROW w ill be 
taken to Houston fo r  use by our new ly-granted FM  station there. A lso  enclosed are 
coverage maps of the new 5, 000 watt fa c ility  presen tly  under application to the 
F ed era l Communications Com m ission . We hope fo r  a grant on this application in 
approxim ately four to five  months. Construction would then take approxim ately 
three to four months m ore. It is  not inconceivable that we may be able to get this 
new increased  power fa c ility  on the a ir  by the end of 1959.

R e-sta ffin g  of KROW  is  v irtu a lly  com pleted. G eneral M anager w ill be Hom er Odom, 
fo rm e r ly  Sales M anager of our W A KY  in L o u isv ille  and until recen tly  General Manager 
o f W EZE in Boston. As Sales Manager K A B L  w ill have Bok R e itze l, fo rm e r ly  with 
Lennen and N ew ell of San F ran c isco  and a native San F  ranciscan. Bok is highly 
regarded  in San F ran c isco  advertis ing c irc le s  and comes from  one of the w est's 
p ioneer fam ilies . As Sales Consultant K A B L  w ill have Henry U nterm eyer, also a 
lon g-tim e San Franciscan  and ex-G enera l M anager of KCBS. P rogram  D irec to r of 
the new operation w ill be Joe Som erset, who com es to us from  K IL T  in Houston 
where he occupied a s im ila r  capacity. Both sales and program m ing staffs are now 
full. A s  P rogram  Consultant we have im ported Charles Payne, fo rm er ly  General 
M anager of one of the nation's m ost unique good-m usic stations, and we thus have 
the best possib le advice in the form ation  of our new fac ility .

We w ill  p roceed to purchase a building in San F ran c isco  as headquarters for the new 
K A B L  as soon as possib le. A l l  emphasis w ill be placed on San F ran cisco  rather than 
Oakland in our identification , consistent with FCC  regulations. This was the m ajor 
reason fo r  the change o f ca ll le tte rs , since KROW was so f irm ly  rooted in Bay minds 
as an Oakland station. The increase in power to 5, 000 watts w ill enable us to change 
designation from  Oakland to San F ran c isco  and then the problem  w ill be com pletely  
a llev iated . In the m eantim e, however, this should be of only lim ited  concern to us 
because the la test H ooper ra tin g  shows K L X  in a v e ry  com petitive position in the 
San F ran c isco  m arket. K L X  is, of course, com pletely  identified  as an Oakland 
fa c ility . T h ere fo re  we should not be too upset about an Oakland designation as fa r as 
it concerns advertisers .

A  virtua l avalanche of prom otion w ill p recede the opening of the station on M ay 11.
A s you w ill note, this memorandum is  m arked "s e c re t " ,  and I cannot emphasize 
too strongly that it is  of a confidential nature. Obviously, i f  our com petitors knew 
of our plans b e fo re  we opened the station they could take much o f the edge o ff it. A lso, 
they must never see the planning schedule enclosed as it would indicate to them certain  
o f the things we a re  going to do for a good while a fter the station is  on the a ir.
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As our advertis ing agency we have Honig and Cooper, the la rgest independent advertising 
agency on the west coast. They are working with us in the form ulation of plans for 
te lev is ion , newspaper, outdoor and other prom otion preceding and follow ing the opening. 
F o r  one thing, just to g ive  you an idea, among many other things we are beginning with 
with a 100% b illboard  showing in San F ran cisco  m arket - a costly  saturation.

One o f the m ajor station breaks of the new station w ill be "Th is  is  K A B L , v e ry  San 
F ran c isco ".

As National R epresen tatives we are equally p leased in our ab ility  to secure the serv ices  
o f the D arren  F . M cG avren  Company. D arren  is  a veteran  of San F ran cisco  ad ver
tis ing, is  v e ry  much beloved in the Bay A rea , and w ill not only be able to aid us through 
selling in N ew  Y ork  but can help us persona lly  with any sales problem s which m ight arise  
in the San F ran c isco  agencies. He has exce llen t o ffices  in New York, Chicago, Los 
Angeles, and San Francisco , and while we m ay wish m om entarily  to supplement his 
serv ices  with those of a Southern Regional Representative, u ltim ately he w ill handle 
K A B L 's  fa c ilit ie s  throughout the United States. We consider the acquisition of the 
M cG avren Company a ten -str ik e .

I need not point out that with the conversion  of K L X  disc jockey program  - a conversion  
we expect to take p lace around the m iddle of M ay - K A B L  becom es the Bay A re a 's  
only good music station. Not only w ill we enjoy this advantage but we intend to have the 
m ost spectacular good-music station ever  heard in the United States with prom otion and 
production beyond the conception of any good-m usic station now in existence. The Bay 
A rea  newspapers have been l ite ra lly  filled  with one column after another highly 
c r it ic a l of lo ca l ro ck -an d -ro ll rad io stations. The situation was further aggravated 
recen tly  when KFRC , a long-tim e leader in the m arket, changed to what it ca lls  
"Radiant R ad io" . The entire tem per of the Bay A rea , one of the great cultural 
cen ters of the nation, home o f many m a jor un ivers ities, is  obviously recep tive  to a 
good-m usic operation such as the one we plan. Soon now, a ll of you w ill be sent a 
record ing of a typ ica l hour o f com plete K A B L  operation. And soon th erea fter you w ill 
re c e iv e  from  us an additional one-hour presentation of eve ry  m ajor facet concerning 
this operation - -  including further excerpts from  its  program m ing . This la tter w ill be 
fo r  your agency and ad vertise r  presentations. V irtu a lly  a ll questions o f any p ro s 
pective  ad vertiser  can be im m ed ia te ly  answered with the presentation tape.

With a vast split of the pop m usic audience, we hope and fu lly  expect to be in f irs t  place 
i n ratings in San F ran cisco , although we sca rce ly  consider this necessary  in selling 
a quality product such as the one we w ill d e live r . The reason fo r  our optim ism  r e 
garding a firs t-p lace  position  is  that the pop m usic audience is  going to be split between 
KOBY, K YA , KFRC , K LX , KSAY, KJBS and quite a few  other stations. It would seem 
that under such circum stances no pop m usic station is  going to have m ore than 10-12% 
of the audience. It is hard fo r  us to b e lieve  that with the sound we are going to put on 
the a ir  we are  not going to rec e iv e  at least a 15% share o f audience - - i f  not in the 
f ir s t  month, certa in ly  within the f ir s t  s ix months.



e

3
M E M O  - May 6, 19 59

As a lead -in  to the beginning of new program m ing on May 11, the enclosed prom otion 
schedule w ill show you some of our plans. The baseball games re fe r red  to, which 
w ill be chock-fu ll o f announcements te lling  o f the great changes that are about to take 
place in the station, are  the actual broadcasts of the G iant-Dodger p layoff game of 
1951. The w rite r  did these broadcasts liv e  from  the Po lo  Grounds in New  York  and they 
w ere  heard on K Y A  in San Francisco , Obviously this series  was one of the greatest 
ever played in baseball h is to ry  and should be of tremendous lis tener-appea l in San 
F rancisco , the home of the Giants. We w ill then em ploy one of our o ld -tim e standard 
prom otional g im m icks - playing of a single record  for fo rty -e igh t straight hours. This 
marathon record  play begins on May 9 and ends at 10 a. m. M ay 11.

Not only w ill the sound of K A B L  be d ifferen t from  that of any other good-music station 
in the h isto ry  of A m erican  radio, but I point out to you that this prom otion w ill be 
d ifferen t. It has been ch a rac ter is tica lly  true of good-m usic stations that most of them 
lie  like W heaties in the bottom of the bowl and sim ply never stir at all. F o r  some reason 
it is  considered beneath the dign ity of a good-music station to do any particu lar amount of 
prom otion, either o ff the a ir or on. We think that prom otion is com patible with good 
m usic. True, it must be done in a m ore sophisticated way, but we see no reason why 
good-music stations can 't be the subject of as much conversation  and enthusiasm among 
the public as any pop m usic station. So you can expect to see in the case of K A B L  a 
station a live  and vibrant with prom otions, stunts, etc. - yet without in any way losing 
its  basic character as the Bay A re a 's  good -m usic  station. You w ill understand better 
how we w ill ach ieve this when you hear (a) the basic hour tape of our program m ing, and 
(b) the presentation tape of K A B L . We intend to put an application in for an FM  perm it.

Obviously, and the follow ing w ill be p a rticu la rly  im portant to a ll sales personnel, there 
w ill be great d iscrim ination  in the choice of com m ercia ls . Only certa in  singing jin g les  
w ill be acceptable at a ll and there w ill be defin ite lim itations placed upon the wordage 
of each liv e  announcement. Furtherm ore, a scrupulous distinction in our choice 
of accounts must take place. Obviously, used-car dea lers  and fast-buck merchants 
w ill not be at home on our rad io  station. Further, there w ill be many products which 
have no p lace on our radio station. It is  im portant that we exerc ise  the m ost rig id  
ec lec tics  in choice of com m erc ia ls  as w e ll as in their production and presentation on 
the a ir. I f  possib le, no com m erc ia l should be presented without an e ffo rt at production 
within the com m ercia l.

# # m



SECRET

P L A N N IN G  SCHEDULE -  KABL

Friday, M ay  1 Close; take possession.

Saturday, M ay  2 Callison begins installation new equipment

Sunday, M ay  3 Begin general promos on "b ig  things to come."

Monday, M ay  4 Announce to sports and radio/TV editors baseball 
broadcast Friday, M ay  8. Begin "59 BC" and 
"B C M N "  .

Tuesday, M ay  5 Serve cancellations effective M ay, 8.

Friday, M ay  8 Baseball game

Saturday, M ay  9 "G i la  Monster"

Sunday, M ay  10 "G i la  Monster" to 12 Noon. 12 Noon Sunday "Auld  
Lang Syn e ".

Monday, M ay  11 New Programming 12:00 Noon. Models to agencies 
radio/TV editors and columnists. Break visual promotion.

Tuesday, M ay  12 Mailers to agencies.

Wednesday, M ay 13 Continue mailings.

Thursday, M ay  14 Models Picketing.

Friday, M ay  15 Models p icketing.

Saturday, M ay  16 through TFN Models picketing, gifts to agencies,
various outdoor promotions.



C O N F ID E N TIA L  
D ecem ber 130 1957

F IN A L  K L IF  SCHEDULE

1. F lagpo le  S itter a. S itter h ired?
b. P o le  arranged,, ready» pulley?
c. N ight Watchman?
d. Telephone ordered?
e. M eals?
f. P o r te r  serv ice?
g * A . C w ire  fo r  lights, etc. {h ea ter)
h. C opy.Prepared? {Buddy M cG regor Name)
i. New scast item s?

2. New  M errim an  Jingles

3. New  News Intros.

4. "B M  com es to B ig D " prom otion spot.

5. Balloon Drop a. Balloons ordered  and copy?
b. Location  secured. P lane?
c. Personnel A rra n ged  fo r?
d. New scast Item s?

6. M odels in  Car a. Jan 25 3, 4, 6S 7; 8.
b. P ick e t signs ordered?
c. Sign on T  M odel?

"T h e  B ig Change is  at K L IF " .
d. Take popcorn to agencies and a d vertise rs '

"Th in gs a re  popping at K L IF " .
e. N ew scast Item s?

7» Lucky Telephone Number a. prom os w ritten  and on a ir?
b. p r iz e  decided?
c. exchange reco rd  act?
d. Once-an-hour logged?
e. fo llow -up prom os w ritten?

8. H igh School T reasu re  Hunt a. G reen  {la rg e ) capsules bought?
b. Opening copy?
Co Follow -up  copy?
d. W inner copy?
e. News fo llow  up?

9. R ec ip roca l D riving Announcements {N ew ).

10. New  H al M urray G im m ick  P rom os {4 ).

11. Request Hour P rom os a. 8-9 PM  M -Sat.



KLIF Schedule
13.

16.

Alternate 3 KJLT basketball promos,

KEEL, new Year's Day Greeting

KILT recording of different gimmick promos 
introducing new disc jockey?

Begin High School Hall of Fame promos
recorded at KTSA

Begin Hula Bowl promos recorded by KLIF.

Begin "Citisvea of the Week" promos recorded by KLIF.

2 different alternating half-hourly nev/s and weather 
intros recorded at V/NOE.

a. names of prominent high 
school student?

b, copy for award itself prepared

Bet on Cotton Bowl - pushing peanut 

Promos on Top 40 of 1957.

Promo8 on F irst Baby of 19580 last of 1957. 

Revive Secret Word January ,1.

What Time 29?

Kansas City Promos.

> Start outside daejay intros 

Balloon

New Intros to Pic. Hit, Recall, Sneak Preview 

Record giveaways.

Gripes.

2-man newscast«.

Singer on inaudible whistle.

McLendon Editorial January 6.

20 new humorous or gimmick i.d. 's„

McLendon write new exotic commercial.

Don French "Fun Winter" snots.

a. promos 3 different

a. assemble?

a. man in danger,
b. paint "KLIFNÏK".
c. Helium?



C iliFXDEN TIAL

WNOE PRO M O TIO N  L IS T

Nov. 18 
Nov. 21 
N ov. 22 
Nov. 23 
N ov. 24 
Nov. 25 
N ov. 26 
Nov. 27 
N ov. 28

D ec. 1 
D ec. 3 
D ec. 5

Dec. ? 
Dei*. 14 
p ec . 16

P rom o re co rd  giveaway
WNOE W TG T; record  giveaw ays begin
ii n
it it

Explain  W TC T ; start contest 
W inner W TG T; g ir ls  begin.
W inner prom otion W T C T
End reco rd  giveaw ays; reco rd  marathon begins* balloon drop 
G ir ls  oegin picketing* reco rd  marathon ends* new prom otion 
star us w ith flagpo le  s itte r  prom os. M agic Telephone starts.

I
M agic Telephone ends, flagpo le  s itter goes up.
M ys te ry  W alker s ta rts ; H igh school treasure hunt prom os. 
M ys te ry  W a lker ends; contest begins on flagpo le  s itter;
H igh school treasu re hunt starts.
S ecre t Sound begins
Secret Sound ends; turn fro gs  loose.
Donkey parade. 4



ÆTDEN UAL

WNOE PRO M O TIO N  L IS T

Nov. 18 
Nov. 21 
Nov. 22 
Nov. 23 
Nov* 24 
Nov. 25 
Nov. 26 
Nov. ZI 
Nov, 28

D ec. 1 
D ec. 3 
D ec. 5

D ec. i  
Dec. 14 

! Dec. 16

P rom o reco rd  giveaw ay
WNOE W TC T ; record  giveaw ays begin.
n ii
îî »3

Explain W T C ï;  s ta rt contest 
W inner WTO T ; g ir ls  begin.
W inner prom otion W T C T
End reco rd  g iveaw ays; reco rd  marathon begins, balloon drop 
G ir ls  oegin picketing, reco rd  marathon ends, new prom otion 
starts with flagpo le  s itte r  prom os. M agic Telephone starts.

M agic Telephone ends, flagpo le  s itter goes up.
M ys te ry  W alker s ta rts ; H igh school treasure hunt prom os. 
M ys te ry  W alker ends; contest begins on flagpo le  s itter;
H igh school treasu re  hunt starts.
S ecret Sound begins
S ecret Sound ends; turn fro gs  loose.
Donkey parade.



Tos A l l  S ta tion s  
Prams Gordon MeLendaa

KLIF PROMOTION SCHEDULE

Although th is  b u l le t in  is  p r im a r ily  f o r  th e  use o f  KLIF p erson n e l, i t  
i s  s en t to  a l l  s ta t io n s  f o r  in fo rm a t io n a l purposes,

WINDO w i l l  be a con tinu ing prom otion , go in g  a l l  the t im e . The pri&e. 
i s  now $S0Q,0O9 fo r  any w inner w ith  an old s t ic k e r ,,  o r $1300o00s f o r  any 
w inner w ith  a new KLIF-Ed Maher s t ic k e r .  I t  w i l l  continue t o  in c rea se  #X0o00 
p er day u n t i l  we have a w inner and then  we w i l l  s t a r t  aga in  a t $200,00 p lu s  
an a d d it io n a l $500,00 from Ed Maher f o r  any, w inner h aving  a Maher s t ic k e r —  
thus s th e  con tes t w i l l  a eft ual l y  r e s t a r t  a t  $700, 00,

In  a d d it io n  to  th e  con tin u in g  WINDO promotions

la s t  week in  August and f i r s t  week or so in  September— WALKING MAN 
c o n te s t .  S ta r ts  w ith  w a lk in g  man ca r ry in g  $100,00 b i l l ,  and in c rea s e s  $100 
per day u n t i l  he is  d is c o v e re d .

S ta r t in g  September ten th  and con tin u in g  throughout the season and 
through January f i r s t  s the Bowl game day—b ig  f o o t b a l l  sco re  con tes t. We 
m i l  s e l l  t h is  to a sponsor who w i l l  put up a la r g e  sum o f  money 8 b u ild in g  
from Saturday to  S a tu rday , f o r  the f i r s t  person who i s  a b le  to  guess an 
exac t sco re  o f  th re e  Southwest Con ference games on the same week end. P ro
v id ed  nobody has be^n a b le  t o  do so throughout th e  season s th e  accumulated 
jackpot w i l l  be g iv e n  to  the person who comes c lo s e s t  to  guessing the w inners 
and a c tu a l  s co re s  o f. the major bowl games, Any person can en te r  as many tim e 
» s  th e y  w ish .

O ctober f i r s t — LIFE Magazine gimmick.

November— during th is  month we a re  g o in g  t o  parade donkeys, clowns and 
babes in  b a th in g  s u its  a l l  o v e r  th e  c i t y  o f  D a lla s  j in  a d d it io n ,  we a re  
go in g  to  use a sound p lane o ve r  th e  Got tea  Bowl,

December 17=“24—= M ystery Telephone Number,

January— KLIF A p p re c ia t io n  N ig h t ,

Th is  i s  as f a r  down th e  road  as we need to  look  r ig h t  now. In  a d d it ion  
to  the above sch ed u le , we w i l l  have a l l  during th is  p e r io d  two g ia n t  
sp ec ta cu la rs  which go up in  D a lla s  a t the end o f  n ex t w eek, These u t i l i z e  
th e  phrase "The Swing i s  t o  KLIF” (c o p y r ig h ted  by K LIF ) (h ig h ly  o r ig in a l )  
w ith  a g i r l  in  a sw ing. The gimmick i s  th a t h er d ress  w i l l  be made out o f  
r e a l  c lo th  w ith  a b low er attachm ent below which keeps b il lo w in g  h e r  d ress  
up. We guarantiee i t  to  be a r e a l  t r a f f i c - s t o p p e r  cm th e  C en tra l E x p r e s s ly  
and in  i t s  o th er lo c a t io n .  A ls o , we are  hoping s h o r t ly  t o  r e p la c e  our neon 
s ig n  a t  tiie  Zangs-Colorado in t e r s e c t io n ,



Tos A l l  S ta tio n s  
Proms Gordon McLendon

KLIF PROMOTION SCHEDULE

Although th is  b u l le t in  is  p r im a r ily  f o r  th e  use o f  KLIF p e rson n e l, i t  
i s  s en t to  a l l  s ta t io n s  f o r  in fo rm a t io n a l purposes,

WINDO w i l l  be a con tinu ing prom otion , go in g  a l l  the t im e . The p r ia e  
i s  now $300,00, fa r  any w inner w ith  an old s t i c k e r , or $ 1300, 00, f o r  any 
xvinner w ith  a new KLXF-Ed Maher s t ic k e r .  I t  w i l l  continue t o  in c rea s e  $10,00 
p er day u n t i l  we have a w inner and then  we w i l l  s t a r t  aga in  a t $200,00 p lu s  
an a d d it io n a l $500,00 from Ed Maher f o r  any, w inner h aving  a Maher s t ic k e r —  
th u s 3 th e  con tes t w i l l  a c tu a l ly  r e s t a r t  a t  $700, 00,

In  a d d it io n  to  th e  con tin u in g  WiNDO promotions

la s t  week in  August and f i r s t  week or so in  Sept ember— 'WALKING MAN 
c o n te s t .  S ta r ts  w ith  w a lk in g  man c a r ry in g  $100,00 b i l l ,  and in c rea s e s  $100 
per day u n t i l  he is  d is c o v e re d .

S ta r t in g  September ten th  and con tin u in g  throughout the season and 
through January f i r s t ,  the Bowl game day— b ig  f o o t b a l l  sco re  con tes t. We 
w i l l  s e l l  t h is  to  a sponsor who w i l l  put up a la r g e  sum o f  money a b u ild in g  
from Saturday to  Satu rday, f o r  the f i r s t  person who i s  a b le  t o  guess an 
exac t sco re  o f  th re e  Southwest Con ference games on the same weekend, Pro~ 
T ided  nobody has be^n a b le  t o  d o  ®  throughout th e  season, th e  accumulated 
jackpot w i l l  be g iv e n  to  the person who comes c lo s e s t  to  guessing the w inners 
and a c tu a l  s c o re s  of, the m ajor bowl games, Any person can en te r  as many t im es  
as th ey  w ish ,

O ctober f i r s t — LIFE Magazine gimmick,

November— during th is  month we a r e  g o in g  t o  parade donkeys, clowns and 
babes in  b a th in g  s u its  a l l  o v e r  th e  c i t y  o f  D a lla s ;  in  a d d it io n ,  we a re  
go in g  to  use a sound p lane o ve r  th e  Cotton Bowl,

December 17“ 24— M ystery Telephone Number,

January— KLIF A p p re c ia t io n  N ig h t,

Th is  i s  as f a r  down th e  road  as we need to  look  r ig h t  now. In  a d d it ion  
to  the above sdhedu le , we w i l l  have a l l  during th is  p e r io d  two g ia n t  
sp ec ta cu la rs  which go up in  D a lla s  a t the end o f  n ext week. These u t i l i z e  
th e  phrase ” The Swing i s  to  KLIF” (c o p y r ig h ted  by KLIF ) (h ig h ly  o r ig in a l )  
w ith  a g i r l  in  a sw ing. The gimmick i s  th a t h er d ress  w i l l  be trade out o f  
r e a l  c lo th  w ith  a b low er attachm ent below which keeps b il lo w in g  h e r  d ress  
up, ^We guaranties i t  to  be a r e a l  t r a f f i c - s t o p p e r  cn th e  C en tra l E x p r e s s ly  
and in  i t s  o th er lo c a t io n .  A ls o , we are  hoping s h o r t ly  t o  r e p la c e  our neon 
s ig n  a t  tiie  Zangs-Color ado in t e r s e c t io n .



secret

November

December

KEEL PROMOTION DATES

11 -  Start SCNF

13 -  Explain BCNF Promotion ($100.00); ballon drop

14 -  begin Same record - Winner BCNF

15 -  Magic Telephone Number and Start Secret Word, Mystery Walker.

17 ~ End Magic Telephone, Start Flagpole promotion,
continue Mystery Walker

18 «> s e l l  dollar b il ls  for 50(5; flagpole s it te r .

19 -  Discover Mystery Walker, start Mystery Voice for $5,000.00.

24 — Famous Heartbeat; end mystery voices.

26 -  Secret Sound; End Heartbeat.

2 -  Treasure Hunt at High School

3 -  Mystery Neighbor for $1,000,00

8 »  End Mystery Neighbor, begin Lucky Telephone?

cv~November 5, 1957



secret

November

December

KEEL PROMOTION DATES

11 -  Start BCNF

13 “  Explain BCNF Promotion ($100*00); ballon drop

14 «> begin Same record -  Winner BCNF

15 -  Magic Telephone Number and Start Secret Word, Mystery Walker*

17 -  End Magic Telephone, Start Flagpole promotion, 
continue Mystery Walker

IS «  s e l l  dollar b il ls  for 50£; flagpole s itte r*

19 -  Discover Mystery Walker, start Mystery Voice for $5,000*00*

24 ~ Famous Heartbeat; end mystery voices*

26 “  Secret Sound; End Heartbeat*

2 -  Treasure Hunt at High School

3 -  Mystery Neighbor for $1,000*00

8 -  End Mystery Neighbor, begin Lucky Telephone?

cv-November 5, 1957



CON FIDENTI. A L
KTSA PROMOTION SCHEDULE 

PROMOTE MISS UNIVERSE THROUGHOUT
Monday, May 21 
Tuesday, May 22 
Wednesday, May 23

Mystery Telephone Number 
Mystery Telephone Number 
Mystery Telpphone Number winner; start 

Lucky Telephone No. and KTSA-WRDR.
Thursday, May 24 
Friday, May 25

Lucky Telephone and WRDR
Lucky Telephone and WRDR (begin promote up

coming Mystery Voices)
Saturday, May 26 
Sunday, May 27 
Monday, May 28

Lucky Telephone and WRDR (let 'em win WRDR today) 
Lucky Telephone and begin Mystery Voices ($1, 000) 
Lucky Telephone and Mystery Voices ($500)

Tuesday^ May 29 Lucky Telephone and Mystery Voices ($250)
START PROMOTING SALE OF DOLLAR BILLS FOR 50$.
Wednesday, May 30 Lucky Telephone and Mystery Voices (get winner)
Thursday, May 31 Sell dollar bills for 50$ at good street corner 

at 5 PM; Lucky Telephone
Friday, June 1 
Saturday, June 2 
Sunday, June 3 
Monday, June 4 
Tuesday, June 5 
Wednesday, June 6 
Thursday, June 7 
Friday, June 8 
Saturday, June 9 
Sunday, June 10 
Monday, June 11

Gount the Music; Lucky Telephone 
Count the Music; Lucky Telephone 
Count the Music; Lucky Telephone 
Count the Music (announce winner Count the Music) 
Lucky Telephone; start promoting Mystery Man. 
Lucky Telephone; promote Mystery Man 
Lucky Telephone; begin Mystery Man 
Lucky Telephone; Mystery Man 
Lucky Telephone; Mystery Man 
Lucky Telephone; NO Mystery Man 
Lucky Telephone; find Mystery Man - begin 

Mystery Woman
Tuesday, June 12 
W ednesday, June 13 
Thursday, June 14

Lucky Telephone; Mystery Woman 
Lucky Telephone; Mystery Woman 
Lucky Telephone; Mystery Man or Woman 
Etc.

Saturday, June 16 COLORADIO



CONFIDENTIAL
KTSA PROMOTION SCHEDULE

o

o

PROMOTE MISS UNIVERSE 
Monday, May 21 
Tuesday, May 22 
Wednesday, May 23

Thursday, May 24 
Friday, May 25

Saturday, May 26 
Sunday, May 27 
Monday, May 28 
Tuesday, May 29 
START PROMOTING SALE 
Wednesday, May 30 
Thursday, May 31

Friday, June 1 
Saturday, June 2 
Sunday, June 3 

'Monday, June 4 
Tuesday, June 5 
Wednesday, June 6 
Thursday, June 7 
Friday, June 8 
Saturday, June 9 
Sunday, June 10 
Monday, June 11

Tuesday, June 12 
W ednesday, June 13 
Thursday, June 14

Saturday, June 16

THROUGHOUT 
Mystery Telephone Number 
Mystery Telephone Number 
Mystery Telpphone Number winner; start 

Lucky Telephone No. and KTSA-WRDR.
Lucky Telephone and WRDR
Lucky Telephone and WRDR {begin promote up

coming Mystery Voices)
Lucky Telephone and WRDR (let 'em win WRDR today) 
Lucky Telephone and begin Mystery Voices ($1, 000) 
Lucky Telephone and Mystery Voices ($500)
Lucky Telephone and Mystery Voices ($250)
OF DOLLAR BILLS FOR 50£.
Lucky Telephone and Mystery Voices (get winner)
Sell dollar bills for 50£ at good street corner 

at 5 PM; Lucky Telephone 
Count the Music; Lucky Telephone 
Count the Music; Lucky Telephone 
Count the Music; Lucky Telephone 
Count the Music (announce winner Count the Music) 
Lucky Telephone; start promoting Mystery Man. 
Lucky Telephone; promote Mystery Man 
Lucky Telephone; begin Mystery Man 
Lucky Telephone; Mystery Man 
Lucky Telephone; Mystery Man 
Lucky Telephone; NO Mystery Man 
Lucky Telephone; find Mystery Man - begin 

Mystery W Oman
Lucky Telephone; Mystery Woman 
Lucky Telephone; Mystery Woman 
Lucky Telephone; Mystery Man or Woman 
Etc.
COLORADIO



SE C R E T

SH REVEPO RT PLA N N IN G  JLIST

1» Choose hank: Commercial National?
2. Choose attorneys - Wilkerson, Lewis, Wilkerson, etc.
3. Choose ad agency.
40 Order Pulse Dec. 15-20, approximately.
3. Set following staffs subject approval General Manager:

General Manager - Bob Shipley 
Salesmen: 1.

2. Ronny Kahn 
Disc Jockeys:

" 1.
2,
3.
A.«0

5.
6» Barry Wayne

Engineers:
1.
2.
3.
4.

Traffic - Mary Litton ?
Continuity _________ ___
R ecep tio n is t_________

6. Jingles feeing made by Merriman for call letters KEEL.
7. Glenn Callison on proper recording equipment,
8. 5-min sustaining formate 15 at night.
9. Get 2 staff wives for pilot surveys and promotional calling.
10. Agency and advertiser telephone survey.
3.1. Cocktail party for agencies, advertisers ?
12. Cancel NBC contract.
1.3. Set national rates with Petry.
14. Set local rates,
15. Deliver presents to advertisers - crackerjacks, hot dogs, tabasco sauce, etc.
16. Select printer and stationery company which, if possible, does advertising.
17. Mailing list of Top 20 local accounts, agencies & personnel.
18» Contract for news service.
19. Jumping bean letters.
20. Arrange for flagpole sitter.
21. Mailing pieces to agencies and advertisers.
22. SRDS ad.
23. Newspaper ads, if any.
24. List of top 20 accounts and man in charge.
25. Arrange for anniversary celebration.
26» Discuss plans on Hooper and Trends»:.
27. Set date for area Pulse.
28. Monitors of other stations for national and local business,



KEEL PROGRAMMING AND PROMOTION

SECRET

Majora

1„
2. 
3,o
4i0
So
6.
lo
8 .
9o
10.
H o
12.
13.
14.
15.
16.
17.
18.

O  19. 
20. 
21. 
22.
23.
24.
25.
26. 
27.

Flagpole sitter.
More music - less yak.
50% more music - 50% few er commercials. 
Women making promotions!.! calls.
Mystery Walker.
Record giveaways
Queen of individual high schools
Treasure Hunt ?
Color radio ?
Numerous minor contests like WRDR.
35th anniversary party (sell time suppliers) 
Mystery Telephone Number.
M ystery  Neighbor 
M ystery  V o ices  ?
Schedules
Billboarding.
Secret Sound
Recorded intros from other stations.
Scotch Dollars
Lucky Telephone Numbers
Throwing cut balloons.
Pickets
Donkey parade.
Jumping bean letters* see other mailings. 
Teenage IE's
Hidden thousand-dollar bill.
W.INDO ?

■Subsidiary

1. News intros
2. F i shing new s „
3. Famous name siatioafer eaks.
4. Celebrity recordings.
5„ Deejay intros recorded by other stations.
6» Subscribe comedy publications for deejays
7. Use call letters - KEEL weather* KEEL time* etc.
3„ Big six of Shreveport.
9. Color radio jingles.
10. Request hour.
11. Beeper on hour.
12. "You'll never hear this on Keel. . „ " promos
13. JBIBFTM time* wake-up time for night workers* naptime * etc



SEC RET
KEEL. PROGRAM M ING AND  PRO M O TIO N  (continued)

Subsidiary (continued)

14. Library of laughs 
15« Library of one-liners«
16« Sell dollar bills for 50',L
17« Formats for newscasts» weathereasts» sportscasts.
18. Radio Shreveport ?
19» 12 items per newscast» news teasers» datelines,, blue streak &

eleventh hour editions» breakfast» brunch» lunch news.
20« Temperature at airport.
21. McLendon news breaks.
22« Morning and evening star» etc«
23« Paint red on studio clocks.
24. N. Y. ferry announcements.
25. Mention temperature and weather in surrounding towns
26. Reciprocal driving spots.
27» Form music format
28. Gimmick cross plugs and promos.
29. "Last name" contest.
39. K» G» p rm os .
31. KEEL WRDR.
32. Exclusive shop commercials.
33. Intros to No» 1 song» Pic hit» Sneak preview
34. Warm, sounds.
35» .Recorded gripes,
36. UP Flashbacks, Almanacs
37. See KEEL book for other programming information, also stationbreaks.
38. Special stationbreaks:

KEEL, the fun station.
KEEL» first aisle on your radio dial.
KEEL» first on the left of your radio dial.
KEEL, fee station that has Shreveport all shook up.
KEEL, the station that's keeled "em in Shreveport.
KEEL» fee station feat's run away with Shreveport's radio day.
KEEL» fee Pulse of Shreveport.
KEEL, located seconds away from the news of fee world.
KEEL» where fee world is at your fingertips.
KEEL, fee smile on your dial.
KEEL, fee statina wife TNT-time, news, temperature.
KEEL» no sob stories, no soap operas-«just music.
KEEL» with the world's largest news staff.
KEEL» 9» 000 reporters on duty around fee clock.



continuation of Promotion L .st

600o Find Your Twin
601. F irst Father on Father’ s Day, F irst Mother 
602» Reuters
603a Prettiest 55, 61, 71 year old 
604o Miss Teen Age?
605a Kids bring in frogs
606o High School Hall of Fame (Secret Word)
607o Speaker of the House 
608« Check L ist on Promotions
609« Change Wordage on weather forecast »  moderate - average 
610» Burma-Shave shigns on Triangle 
611« Discuss follow-up on promotions 
612« Globetrotters and other promotions
613. News, liv e  and with color
614. Cake Idea
615« pressings of a l l  permanent stu ff
616. invasion
617. Bet on Cotton-Bowl - pushing peanut
618. Tanya Terw iliiger announcements
619. What kind of people lis ten  to KLIF
620. Pic H4t
621. Coffee Break
622. Record Mayor, Govenor, Secretary on opening
623. Diaper stu ffers - by ¿iggest diaper laundry in town

copy on the stuffers read "Watch for theBig Change”
624. Similar laundry stuffers
625. Perfectly minted new coins to 200 VIP’ s -  Watch for the 
6266 Get Times or Journal to print special supplement.

Also good fo r  Triangle. Press in Houston?

Lg Change".

cv -  November 5 1957



continuation of Promotion L .st

600o Find Your Twin
601o F irst Father on Father’ s Day, F irst Mother 
602o Reuters
603„ Prettiest 55, 61, 71 year old 
604„ Miss Teen Ager
605, Kids bring in frogs
606, High School Hall of Fame (Secret Word)
607„ Speaker of the House
608, Check L ist on Promotions
609 „ Change Wordage on weather forecast - moderate - average
610, Surma-Shave shigns on Triangle
ò l i .  Discuss follow-up on promotions
612« Globetrotters and other promotions
613c News, liv e  and with color
614„ Cake Idea
615c pressings of a l l  permanent stu ff 
616c invasion
617« Bet on Cotton-Bowl - pushing peanut 
618„ Tanya Terw illiger announcements 
619c What kind of people lis ten  to KLIF 
620c Pic H,t 
621» Coffee Break
622c Record Mayor, Govenor, Secretary on opening
623 » Diaper stu ffers -  by giggest diaper laundry in town

copy on the stuffers read "Watch for theBig Change”
6240 Similar laundry stuffers
625. Perfectly minted new coins to 200 VIP’ s -  Watch for the Big Change"» 
6266 Get Times or Journal to print special supplemento 

Also good fo r  Triangle„ Press in Houston?

cv - November 5, 1957
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ß  M  Q t i ^ i r w  / V -  ¿ ¿ ¿ y S  " >  ^ U > y j L .  / U * — .

f e  D ¿_ ¿àvdr»*^JL

L i\  ^ iajvwWA 

L ly') I

^  J (2 ^ ^  ^  /

f Ì.S r b i l l  -W juK & A ï  .

fcai rth)

to )





PLAN FOR W -N-O-E

Last Baby of g57D First Baby of “58 Contest starts 
Start promos on Dec« 31st programming of TOP 100 

Tunes of 1957

Promos on "New Year's Favor" giveaway at Flagpole

Flagpole sitter gives away New Year's Favors 
Play Top 100 Tunes of 1957 - 1£;00 Noon - 6;00 P. M. 

or conclusion
Start Promos on High School Personality Queens Contest

Start New News Intros.. ..Hour and Half-hourly 
Winner ■> Top Ten Tunes of 1957 on Connell Show 
Announce Winners of "First & Last Baby" contests

January

Start High School Personality Queens Contest (ends Jan. 
High School Treasure Hunt in Jefferson Parish 
Peanut-push (either Stewart or Bud Connell -  5s00 P. M.

between Carondelet h St. Charles on Canal

January

J anuary

Promos on Election Coverage

Start "Bomb" promotion ($10 certificates at ten locations) 
Election Night {gefferson Parish)
Give Claes on "Bombs"

January 6 
January 7 
J anuary 8 
January 9th 
January 10th 
January 10-16

End Bomb Contest
Standings of contestants in "H.S. Queen Cor 

Bud Connell Show everyday. 
Winners of H.S. Personality Queen ContestJanuary 17



M AN AG E M E N T L IS T

(P lea se  ask fbr explanations, where desired ) 
Supplement to T rin ity  Program m ing P o lic y  Book

1.
2.
3.
4.
5.
6.

7.

8.
9.

10. 
11. 
12 .
13.
14.
15.

16.
17.
18.
19.

20. 
21. 
22.
23.
24.
25.
26.
27.
28.
29.
30.
31.

X .

n
3% .

?<!.

Include 20% national rate fo r  production.
Telephone news slips fo r  tax saving.
B elo  plan.
Type reports  rather than use long distance.
Send out rece ip ted  b ills  fo r  N C SA 's.
A r e  m y deejays and newsmen the equal o f another station at 
a g iven  hour?
Deal with W estern  Union on w ir e s --10% on f ir s t  100, 20% over
100.
Progress  report to agencies.
P re s s  re lea ses  a ll trade pubs on news your station, a lso 
lo ca l papers.
Refund 10% te legram s.
Deal with m echanics and garages on car radio settings.
WORC, W orcester, request treatm ent.
Get p erfo rm ers  as deejays.
Regu lar program  and staff meetings. /
See memo on re lig iou s, educational, discussion and talk p ro 
gram s. ; ?
A ll-n igh t request program, using only te legram s?
Many stations start p rogram s tv/o minutes be fo re  hour.
On logs , don 't have to show spot tim es.
Some m usic and news stations have started h iring production 
men to keep deejays "sp a rk lin g ,"
Take m obile news deductions on A S C A P  and BM I.
Dallas Saturday Night,
B M I-A S C A P  deduction on com m ercials c leared  at source.
Check out-of-town newspapers fo r  ed ito r ia ls .
Check other hot stations and deejays by sending fo r  tapes. 
Nelson Ideas for cheap jing les .
Regu lar p rogress  reports  to agency and other m ailing lis t.
Tape announcers without knowledge fo r  active sessions. 
P o lit ic a l rates--rrn i rt be done by Candida te .
D etailed expense nurots.,
F ilibu ster as editor:.-.! m atter.
R ev iew  p o licy  book, sum m aries and memoranda.

- tu i t  rvdr J p r .

QxaAO- I * **  Y I  Sfciw Oo«-~y ^ ) 5 ^ .

7, l o  7 .K its &>h
fo u w b y  b 4



WNOE PLANNING LIST 
110/24/57)

Û

1.
2.
3.
4.
5.
6. 
?» 
8 . 
9. 

10«
11.
12.
13.
14.
15.
16.
17.
18.
19.
20. 
21. 
22.
23.
24.
25.
26.
27.
28.
29.
30.
31.
32.
33.
34.
35.
36.
37.
38.
39.
40.
41.
42.
43.
44.
45.

News intros
Basketball score promos.
Reciprocal driving announcements 
Teenage statioabreaks 
Master lis t a ll McLendon statioabreaks 
Meeks jingles?
Color jingles
Knucklehead award of the day 
Wake-up time for night workers.
Mystery Telephone Number 
Same record all one day 
Two o'clock feeding time.
Fishing forecast
Names of various newscasts
Spots on 50% more music« 50% fewer commercials
Morning and evening star
Intro and close to news
Intro and close to half-hourly weather
Mystery Walker
Contest for longest lis t of calls
Flagpole sitter
Four interviewers and final line plug 
Editorials
New York fe rry  announcements 
Exclusive shop announcements 

Invasion 
Satellite intros 
More music« less yak 
N-E-W -S intros 
Angle's ad libs 
Relay phone quiz
Christmas Eve trip of Santa Claus
Appreciation Night
F irs t baby of 1958 » last of 1957
Balloon drop
Bomb deal
A ll 106-year old women 
Giveaway disk jockey ’ dish jockey)
Schedules
UP's "Sizing Up Sports"
Deejay intros other cities 
Cinemascope radio 
Berlin =* 10:45 AM 
Music City in New Orleans 
Sunrise and sunset



W N O E  P ia aning L is t Page 2.

46. Bell for continuing holiday deaths
47. High school crew-cut queen
48. Supersonic campaign
49. Milkman's Matinee
50. Louisiana Standard Time
51. Deluxe 2on Rocket Ship Tour of the Moon -

March 15fl 1987 - $1» 000.00 - no passport required.
52. ¿Dsoteriea announcements
53. Sy die Mike insertions
54. Wb.at are you doing now? Call us,
55. Oponing and firs t hour markets
56. Middle aisle
57. Mystery Neighbor
58. WNOE electro-voc weather
59. Bot on Sugar Bowl-pushing peanut
60. Crasy questions
61. $.100 per hour giveaway - $7700. 00
62. Sneak preview
63. Pickets
64. Funny sports commercials
65. Mise Ten Ager
66. Ad a.gency
67. Studio cleanup
63. Fun radio
69. Set up 5-minute sustaining format
yo. "Quote"» "Quip"!, other humor sources
! i .  WNOE-station with fewer commercials and more music
12. Request hour
i 3. Cocktail party
1'4, Gimmick cross plugs for dee j ays
)5. 12 items per newscast» news teasers» etc.
7 6. Temperature at Maisant Inter. A irport
/7. Blue streak and eleventh hour
78. Balloon drop
19. Announcer running in Louisiana politics
60. Lucky Telephone Number
81. WNOE WRDR
{.2. Needle in a haystack
63. News intros based on distances
84. Record throwaways
86. WNOE Christmas tree
86. Watch Treasure Hunt
87. Take special Pulse
86» Mystery Voices
89. Secret Sound
90. Beauty Contest in each high school



WM OS Planning L ist Page 3.

91. Treasure Hunt with $25 hidden on grounds
92© Jumping bean letters
93. Anniversary of WNQE - when?
94. Hidden thousand dollar bill
95a Big Six of New Orleans - supersonic siac
96. JBIBFTlvl iime„ wake-up time for night workers*, nap time„ etc.
97. Library of laughs
93. Library of one-liners
99. Formats for newscasts,, weathercasts*, sportscasts
100. Temperature and weather in surrounding towns
101. K .C . promos
102. Contest on when U. S. launch satellite
103. Contest on rubles
104. F irs t father on Father's Day
105. F irs t Mother on Mother’ s Day
106. Kids bring in frogs0 turn loose on streets
107. Salute teenage leaders with secret word
108. Check lis t on prom d ions
109. Anniversary selling of suppliers
110. Tape for national reps.



O: A L L  STATION MANAGERS
FROM: Gordon McLendon
DATE: February 21, 1956

Joe Roddy and Henry Lanham have asked me to send them a list of all the 
"sparklers" that can be done without cost. Thinking that it might be very 
valuable to the rest of you, I'm  listing them herewith:

1. Editorials (also refer to out of city papers)
2. Color radio
3. Constantly new ID 's
4. Fresh celebrity breaks
5. Mystery telephone number (giving away phonograph record 

supply and/or record player)
6„ Perfumed letters to businessmen
7. A irport sign {for Joe)
8. Spell out words using KELP Radio
9. Use foreign times on newscasts
10. Constant weather and forecasts
11. Billboarding sports event SCORES on specific upcoming event. 

This very important and most of you are not doing it.
12. Request shows
13. News teasers
14. Recorded teenage ID's
15. Beeper telephone interviews
16. Gimmick commercials {much material in children's albums)
17. Old prize fights from  Dallas
18. Bobby Thomson game from Dallas
19. Canary on morning show
20. WINDO (when sold)
21. Parakeet station break contest
22. Secret sound contest
23. Mobile unit improvisations
24. Letters to the Editor {this is going to be next big thing with us- 

memo coming)
25. Contest to select prettiest g ir l each high school (give them 

medals - these very inexpensive)
26. Contest on who.t'11 be highest temperature on firs t day of spring
27. New promos using voices from  other stations
28. New record intros using voices from other stations
29 New news intros
30. Wheel of the Day contest
31. L ist Top 250 citizens for news
32. Who's your favorite candidate contest - guess closest to number 

votes he’l l  receive
33. Mystery melody contest
34. Billboard scores o f top basketball games



35.
36.

Billboard out-of-state election results.
Record good mobile stories and use them two or three

This is enough non-cost stuff to keep any station humming.

GBM:bp



P R O M O T IO N  & P L A N N IN G  L IS T  K T S A

1. L i f e  begin s a t 55.
2. F id le r
3. P ro m o tion s » station  id 's »  e t c . »  in p o lic y  book
4. H ir e  p erson n e l on B e lo  plan
5. R egu la r  p ro g re s s  rep o rts  to agen c ies  - a la  W R IT
6. R egu la r  p re s s  r e le a s e s  to p apers  on new developm ents
7. Set up 5-m inute sustaining fo rm a t» deve lop in g as m any 15-minute 

sustaining p e r io d s  as fe a s ib le
8. Think o f g im m ick  c o m m e rc ia l ideas fo r  variou s  San Anton io p rospec ts
9. L is te n  to g im m ick  c o m m e rc ia l r e c o rd  which L e s  Vaughan can p ro v id e
10. Specu la tive  singing jin g le s
11. W IN  DO
12. N ew s in tro s
13. Fam ou s nam e station  b reaks  (E isen h ow er» e t c . »  - - L u tz  now assem b lin g )
14. Fam ou s slogan  station  b reaks
15. C e le b r ity  re c o rd in g s  (K e y e s  should begin  to a ssem b le )
16. Bobby Thom son hom erun gam e
17. K T S A » hom e o f A la m o  N ation a l Bank» b reaks
18. C iv ic  le a d e rs  reco rd in g  P S A 's
19. K T S A » f i r s t  a is le  on you r rad io  d ia l
20. G et c re w  rea d y  fo r  p ilo t  su rveys
21. K e y e s  a ssem b le  com edy  and o ther m a te r ia l fo r  San Anton io deejays
22. Tapes o f ou tside d ee ja ys » such as  M ich ae ls » R anda ll» et a l» to p lay fo r

s ta ff m eetin gs
23. Top 40 Su rvey
24. B ig  S ix  o f  San An ton io
25. K T S A  - station  w ith  few e r  c o m m erc ia ls  and m ore  m usic
26. M y s te ry  V o ic e s
27. W a lk in g M an os* W om an
28. A g en cy  te lephone su rvey?
29. M is s  U n ive rse » se llin g  te le ca s t o f sam e
30. G et d ee ja y  in tro s  fr o m  other N O E M AC  stations
31. S e llin g  d o lla r  b i l ls  fo r  50f-
32. V a r iou s  station  id 's  w r itten  e v e r y  w eek  o r  so by Bubbles,, as w e ll as 

those in  p o lic y  book.
33. C o lo r  rad io
34. R e ce ip ted  b il ls  fo r  N C S A 's
35. R equ est hour» a la  W in ton  a t K E L P
36. San An ton io  Saturday night.
37. V ign ettes
38. C ock ta il p a rty  fo r  a gen c ies  and a d v e r t is e r s
39. B eep er  on hour
40. Sunbathing s ign a ls » e tc .
41. C oo l sounds fo r  su m m ertim e.
42. " Y o u 'l l  n eve r  hear th is on K T S A . . . "  b reaks
43. G ir l  tim e and tem pera tu re  g im m icks



- 2 -
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44. J B IB F T M  tim e* wakeuptim e fo r  night w o rk e rs , nap tim e, etc .
45. R ad io  San A n ton io , K T S A
46. G im m ick  c ro s s  p lugs fo r  d ee ja ys
47. P ro m o s  on news and m ob ile  units
48. S p ec ia l news opens and c lo s e s  (n o t in tro s )
49. P u lse  o f San An ton io
50. S e c re t  w ord  fo r  today
51. B illb o a rd  w ith  sk ir t
52. M y s te ry  telephone num ber
53. N ew s lin es  g igg in g  new spapers
54. S a rn erecard  3 hours in su ccess ion
55. San A n ton io 's  m orn ing  m ayor
56. 2 o 'c lo c k  feed in g  tim e
57. L is t  Top 200 c it iz en s  broken  down by c a te g o r ie s
58. F r e e  tr ip  fo r  2 to E urope
59. M u sic  p o lic y  (p a r t  o f p o lic y  book)
60. 12 item s  p e r  new scast, lea d lin es , news te a s e rs , look ing back  in  h is to ry , 

b aseb a ll s c o re  fo rm a ts , d a te lin es , blue s treak  and e leven th -h ou r editions
61. T em p era tu re  a t the a irp o r t . . .
62. M cLen don  news b reaks

Q

H fi

\
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PROMOTION St PROGRAMMING LIST 
(Please ask for explanations where desired) 

Supplement to Trinity Programming Policy Book

1.
2.

3.
4.
5.
6.
7.
8.
9.
10. 
11. 
12.
13.
14.
15.
16.
17.
18. 
19.

■ 20. 
21. 
22.
23.
24.
25.
26.
27.
28. 

—"29.
30. 

— 31. 
32. 

—33.
34.
35.
36.
37.
38.
39.
40.
41.
42.
43.

WINDO or BUMPO (promotion).
Guess football scores all SMU games--football score contest. 
Allow them to send in a new score each week. Keep announc
ing standings.
No. 1 hit song this day last year.
Relay quiz.
Famous slogan station breaks,
Business commentary#
Famous name S tic. b on breaks.
Celebrity station breaks.
Jimmie Fidler.
Specific NCSA's,
Beeper on hour
"warm sounds" for wintertime; "cool sounds" for summertime, 
Canary or myna.
Christmas Eve trip of Santa Claus»
JBIBFTM time, wakeuptime for night workers, nap time, etc. 
G irl time and temperature gimmick.
You 'll Never Hear This on WXXX.\
Great Moments in Sports Album.
I Hate Joe Doakes because..,
Teenage hops.
Radio Dallas, KLIF.
Smile on your dial.
Ask KLIF for list of clever station breaks.
Station that has found the sound.
Special intros and closes F id ler--K L IF  has many varieties. 
Middle of night cor.nnwty.
Eisenhower, Kinsey, Rooney, etc., station breaks.
Promos on news and mobile units.
Located seconds away from news of the world*
Send man to inter / r-.v hottest and cc.'.'1. .* people.
TNT
Send us your C h r m a s  cards.
K L IF --very , very vt dependent.
Get. parakeet tc (,< ■ .¿eVks.
Think It Over (Im m r. : j v .s )
Appreciation Night,
Biggest hits of IV76 (year end)
Running news between records.
Bottle of the Baritones.
Pulse of Dallas.
Station with a million friends.
In Dallas, almost everybody listens to KLIF*
Candid Mike albums.



Promotion & Programming L ist (continued)

44. F irst baby of '56--last baby of '55.
45. KLIF time, etc.
46. On extremely hot days and cold days, give time and 

temperature between each record.
47. F irst Sunday in June--International Shut-Ins Day.
48. W ire services to cut promos for us and for news openings.
49. Kashbox
50. Giant balloons, balloon derby.
51. Please rob m y safe.
52. Footprints on sidewalk.
53. Barber-Beauty Shop Day.
54. Mystery Voices.
55. Secret Word fo r  To.lay.
56. Middle-name promotion.
57. YIE3 balloon.
58. Sound plane.
59. Billboard with sldrt being blown up.
60. Teen-age hops
61. Fan clubs for dee jays.
62. So proudly we rr&ll.
63. Birth announcerne vis.
64. Donkey parade.
65. A ll I have on is WNOE,
66. Bobby Thomson $ame,
67. Old fight,
68. Mystery telephone number.
69. Walking Man or Woman,
70. Mystery Man or Woman (button contest)
71. Heedaclie powders,
72. Red fire  truck,
7 3. Bowling tie-in: 600 Club.
74. Secret Sound.
75. Exact day temp mature first goes to free rung, or over 100,
76. Sponsoring new scan b  by other dee jap o,
77. Newslines gigging newspapers*
78. Burro.
79. Canary or myna bird as b.g. for morniry show.
80. Count the Music.
81. Miss Universe Contest.
82. K.V.F in Dallas, of Republic Bank Building.
83. Wheel of Fortune,
84. Tr, de-out for zn ■■de trailers.
85. T: :• o? sure Hunt,
86. Late of A rriva l • S a Baby.
87. 24 sheets.
88. Bus backs.
89. G irl time and temperature gimmicks.
90. Contest on why certain deejay should get a raise.



o
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Promotion 81 Programming L ist (continued)

91. High school crew cut queen.
92. Free pictures of deejays at certain stores
93. P rize services (Robbins)
94. H i-F i.
95. Why Shouldn't Your Wife Love Us?
96. Mystery Heartbeat.
97. Savings account books.
98. Jumping beans.
99. Miss KLIF--going around town doing screwy things.
100. Bomb contest.
101. Get deejays on net TV shows through RCA, Columbia 

distributors.
102. Flagpole gimmick.
103. Giveaway box of cigars.
104. It's a new Hooper in the KLIF family,
105. L ife  begins at 126.
106. Taxi cards--WNEW copy.
107. Breaks on no sob stories, no soap operas.
108. Give inches of Texas, stock in uranium mine.
109. Announcing the engagement.
110. Half-completed billboard: "gone to listen to K L IF ."
111. Trade-out back of laundry lists.
112. Teasers on outdoor boards,
113. Football predictions on boards,
114. Use spectacular as scoreboard,
115. Printing poster upside down.
116. That's a h____ 1 of a way to run a radio station.
117. Advertise good points of competitors.
118. Wanted: Dead or a live.
119. Whose Eyes are These?
120. Oops.. .  sorry.
121. Naked woman ad.
122. Perfumed ink.
123. Sorry, we're sold out,
124. Don't Go Away Mad.
125. Print stamped postcard in paper,
126. Send us your Christmas cards.
127. Small pillbox.
128. F irst in series of WRIT stockholders.
129. Marathon dance contest.
130. WCKY numbers ccntest,
131. Drop balloons from plane.
132. Play same record several hours in succession.
133. Drop money from airplane.
134. Bring foreign beauty queen to this country.
135. Hideakey.
136. Box at ballpark.
137. Chinese New Year's Party.



Promotion & Programming L ist (continued)

138. Season passes.
139. New York party for agencies.
140. We give you answer, you give us question.
141. Why I Hate deejay________ .
142. Drive-in theatre intermission tie-in.
143. Sabena-Belgian European trip trade-out.
144. Battle of Chancellorsville early May, Gettysburg early July.
145. Mystery Sentence Contest.
146. Radio Pox.
147. WAKE--Lucky D river's license numbers.
148. Play tunes on chimes for time and temperature.
149. Ask listeners for funny stories and sayings,
150. Island giveaway.
151. Give away a disc jockey for Christmas (he has to wash 

Christmas dishes). ¿List- yxAtju
152. "Wheel of the Day" contest--child drawing best picture of mobile 

unit w ill receive miniature mobile unit (kiddie car fixed up like 
mobile unit), number 1/2; winner ride in cab of freight engine, 
fire  truck, police car, American Airlines plane, lunch with big 
wheels, etc. Complete record library* phonography plus ice
cream a day for one year, bike from Sears^

153. Metronome.
154. Married and divorced this same day last year.
155. Contest in which loser called has right to name five other 

women, who then have three minutes to call with right answer.
156. A re You the KLIF spy?
157. HP's "Sizing Up Sports" has good birthday and flashback section.
158. Wanted men,
159. Nickname high school kids,
160. Top 40 Survey.
161. Contest on when firs t snow w ill fall*.
162. Prices to listeners with certain qualifications: firs t to call who 

can speak Chinese, one with famous name, etc.
163. Describe a famous person by playing of certain series of tunes--

prize for right name.
164. Staff arbitrarily rates certain "pop" records--first listener to 

send in correct listing of rated tunes receives a free record,
165. Ms.ke transcriptions of voices checking in from mobile units

and use this frequently during the day,
166. Morning Mayor of Dallas.
167. Use 2 voices actually doing news whenever available.
168. KELP Town Crier.
169. Halloween ghost stores--plenty of advance publicity. "Night of

the Hunter, " Telltale H eart," etc.
170. "Secret House" in various parts Dallas on Halloween--is this 

the KLIF trick or treat house-more and more hints through 
evening.
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171.

\5t|.

Interviews with leaders--"W hat Do You Have to Be Thankful for 
This Thanksgiving Day?"
KLIF Kwilc Kwiz - answers 30 minutes later.
Hidden Tongues-identify 5 languages and give correct trans
lation of each sentence (excellent for Milwaukee-get difficult 
tongue from Berlitz).
A  Christmas card in sound.
One minute spots by ministers and civic leaders explaining 
meaning of Christmas.
KLIF Kwik Quotes. v
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, a~$~û jí, (w ß. ( T  i C&-ÍL ĉ ßĵ XJC\_ -
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