


PROMO jf2MAD BOMBER CONTEST PROMO 4 2

" I

CONTROL: ( s c r e a m i n g  b o m b  a n d  e x p l o s i o n )

AN NCR 1 : " I t ’ s  B o m b s v i l l e , U.  3.  A . ! ! ”

ANNCR 2: " N o s i r e e , i t ’ s  L o u i s v i l l e , b u t  i t  m u g h t  b e  B o m b s v i l l e I I "

ANNCR 1 : " W e ' l l  s o o n  f i n d  o u t  ho w  d i f f i c u l t  i t  w o u l d  b e  t o  b o m b  

THE C I T Y  OF L O U I S V I L L E , "

ANNCR 2: " Wa c k y  h a s  p l a n t e d  f i v e  f a k e  b o m b s  i n  s t r a t e g i c  n e r v e

CENTERS  OF L O U I S V I L L E " ,  THEY ARE NOT ON P R I V A T E  PROPERTY "

ANNCR 1 : " I f the  b o m b s  w e r e  r e a l  a n d  e x p l o d e d , t h e  e n t i r e  c i t y  

of  L o u i s v i l l e  w o u l d  b e  a t  a s t a n d s t i l l . "

ANNCR 2: "To  F I N D  OUT HOW LONG IT WOULD TAKE L O U I S V I L L E  TO D I S ­

COVER THE WAKY BOMBS,  WACKY HAS PUT A C E R T I F I C A T E  GOOD 

FOR F I F T Y  DOLLARS  IN EACH BOMB C A S E "

ANNCR 1 : "HOW LONG WI LL  IT TAKE L O U I S V I L L E  TO LOCATE THE WAKY 

B O M B S ? ? "

ANNCR 2: " M o c k  d e t o n a t i o n  t i m e  i s  s e t  f o r  T h u r s d a y , S e p t e m b e r  17t h  

a t  5 : 0 0  PM"

ANNCR 1 : " C an  S x &k x e  L o u i s v i l l e  f i n d  t h e  WAKY d u m m y  b o m b s  b y

DETONATI ON T I ME  T H I S  T H U B S D A Y i l "

CONTROL: ( C u r t a i n  w i t h  t i c k i n g  or  e x p l o s i o n )

i



MAD MONEY



VALENTINE SINGERS ( Don Keyes, Home Office, Dallas )

You can construct this the same way as the "Hearts" thing mentioned in 

last week’s Digest, In this case, you edit the word "Valentine" from various recordings 

of "My Funny Valentine" { or any other song that has the word "valentine" in it ).

The object, of course, is to identify the "Valentine Singers",

# # #

PROMOTION { Johnny Borders, Program Director, KTSA )

"Radio Rodeo" »=> Telephone game. The first listener to call is interviewed 

on the air and selects a rodeo event { one of four ) which are on cartridge in various 

arrangements. Exciting produced description of a rodeo event follows. If guess 

matches event described, the listener wins $5. 50.

Timely since the San Antonio Fat Stock Show and Rodeo was underway at 

about the same time.

# # #

PROMOTION ( Bill Weaver, Manager, KILT )

"Mad Money Contest" -•» The contest starts at 9:00 AM on McLoed's 

show and continues through Presley's show at 3:00 PM. A set jackpot starts the 

contest, like $5, 00, although the amount changes daily,

McLoed gives the starting jackpot at 9:00 AM and only gives it this one 

time. Then each 20 minutes or so, he adds 15$, 25$, etc, to the jackpot. At 

.approximately 2:45 PM, Presley calls a listener and asks her how much is in the 

Mad Money Pot. If she tells him exactly, she wins the cash.

KILT calls this the Mad Money Contest by telling the lady listeners that 

they need not tell their husbands about this cash, as this money is their very ov/n 

"mad money". The listeners called are drawn at random from a tubfull of post­

cards which are received prior to starting the contest and, of course, to which cards 

are added daily.
# # #
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VALENTINE SINGERS ( Don Keyes, Home Office, Dallas )

You can construct this the same way as the "Hearts" thing mentioned in 

last week’s Digest, In this case, you edit the word "Valentine" from various recordings 

of "My Funny Valentine" { or any other song that has the word "valentine" in it ).

The object, of course, is to identify the "Valentine Singers".

# # #

PROMOTION { Johnny Borders, Program Director, KTSA )

"Radio Rodeo" ~= Telephone game. The first listener to call is interviewed 

on the air and selects a rodeo event { one of four ) which are on cartridge in various 

arrangements. Exciting produced description of a rodeo event follows. If guess 

matches event described, the listener wins $5, 50.

Timely since the San Antonio Fat Stock Show and Rodeo was underway at 

about the same time.

# # #

PROMOTION ( Bill Weaver, Manager, KILT )

"Mad Money Contest" - - The contest starts at 9‘-00 AM on McLoed's 

show and continues through Presley's show at 3:00 PM. A set jackpot starts the 

contest, like $5. 00, although the amount changes daily.

McLoed gives the starting jackpot at 9'- 00 AM and only gives it this one 

time. Then each 20 minutes or so, he adds 15£, 25£, etc, to the jackpot. At 

.approximately 2:45 PM, Presley calls a listener and asks her how much is in the 

Mad Money Pot. If she tells him exactly, she wins the cash.

KILT calls this the Mad Money Contest by telling the lady listeners that 

they need not tell their husbands about this cash, as this money is their very own 

"mad money". The listeners called are drawn at random from a tubfull of post­

cards which are received prior to starting the contest and, of course, to which cards 

are added daily.
# # #
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PROMOTION f Bruce Hathaway, Program Director, KTSA )

"Magic Money" - -  First listener to call gets his choice of three

different Magic Wanda ( the wands are actually number soundtracks on TGs ).

The listener then, picks any number between 1 and 10 B.nd if the number picked comes

up on the wand, listener wins $25. 00. Another chance is given to pick one of the other 

Magic Wands and if he matches the number again, he wins $100.00.

# # #

PROMOTION f Bruce Hathaway, Program Director, KTSA If

In connection with a new magazine that is being published in San Antonio 

and sold only in High Schools and Jr. Highs, KTSA has acquired the exclusive rights 

to the music page in the magazine. The name of the bi-monthly magazine is Higfy. i-jfe . 

It is filled with pictures of all the schools’ activities, stories, sports page, contests, 

etc. KTSA's page has pictures of all the KTSA deejays, a picture and story of the 

"Deejay of the Month", a run-down on what KTSA thinks are some of the hottest 

records out, etc. A contest is running on. the "Bob Sinclair Show" each night where 

students can win a year’s subscription to the magazine.

STATION BREAKS { Bruce Hathaway, Program Director, KTSA, )

'KTSA „ „. EARS ahead of all other radio stations in South Texas «Î

'KTSA. „ » The Speaker of the House... "

'KTSA.. . Never a trick... always a treat tl

# # #
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PROMOTION { Bruce Hathaway,, Program Director, KTSA \

“Magic Money" -•  First listener to call gets his choice of three 

different Magic Wands { the wands are actually number soundtracks on TCs ).

The listener then, picks any number between 1 and 10 and if the number picked comes 

up on the wand, listener wins $25,00. Another chance is given to pick one of the other 

Magic Wands and if he matches the number again, he wins $100.00.

# # #

PROMOTION { Bruce Hathaway, Program Director, KTSA )

In connection with a new magazine that is being published in San Antonio 

and sold only in High Schools and Jr. Highs, KTSA has acquired the exclusive rights 

to the music page in the magazine. The name of the bi-monthly magazine is High Life 

It is filled with pictures of all the schools’ activities, stories, sports page, contests,

< etc. KTSA's page has pictures of all the KTSA deejays, a picture and story of the 

"Deejay of the Month", a run-down on what KTSA thinks are some of the hottest 

records out, etc. A contest is running on the "Bob Sinclair Show" each night where 

students can win a year's subscription to the magazine.

# if V

STATION BREAKS { Bruce Hathaway, Program Director, KTSA )

"KTSA . ..  EARS ahead of all other radio stations in South Texas... " 

"KTSA. .,  The Speaker of the House. .. "

"KTSA.. . Never a trick., . always a treat.. .  "

# # #
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TO: WNOE-STAFF

f U J

FROM: Bill Baldwin

RE: FACT SHEET ON "MAGIC TELEPHONE NUMBER"

'Q J

Somewhere in New Orleans, there is a telephone with a MAGIC NUMBER, 
a regular, listed-in-the-directory telephone number.

It is

If you dial the WNOE MAGIC TELEPHONE NUMBER and say "Is this the WNOE 
MAGIC TELEPHONE NUMBER?". . .the person who answers at that number (but 
ONLY at the correct number), .will award you $100. 00!

Clues to the number will be announced over the ALL NEW WNOE every hour, 
starting Thursday, November 28th (Thanksgiving Day) and continuing through 
Sunday, December 1st.

Frequently, in a contest of this kind, some smart-aleck will tell callers that they 
have won, even though they have not actually dialed the winning number. PLEASE  
DO NOT END THE CONTEST or ACCEPT ANY STATEMENT THAT THERE IS A  
WINNER unless that statement comes f®om ME(authorized person).

Only the station manager knows the actual identity of the WNOE "MAGIC TELEPHONE 
NUMBER". As soon as the person at that number receives a winning call, he will 
notify me and I will pass the information along to the Dee Jay on duty at the time.

CLUES (And the times at which i.hey are to be aired) will be put in the Studio every
day. USE THEM AT THE TIMES INTENDED____and ppt in plenty of ad libs about
the contest....... repeat the clues which have been aired previously, and get the
new clues on-the-air ON TIME!

\3iSSJ

You might even make a few calls yourself and ask "Is This The WNOE MAGIC 
TELEPHONE NUMBER?" I'd like to know what reactions you get from making 
a few such calls yourself.

*7 ■ - > ;
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TO The Staff of WNOE

FR OM; Bill Baldwin

FACT SHEET on "Mi,GIG TELEPHONE NUMBER"

Somewhere in New Orleans there is a telephone with a MAGIC 
NUMBER«, It is a regulara 1fste*Mr>' the'-directory telephone aw.

Q j

H  you dial the WNOE Magic Telephone Number and say "Is This The 
v.!NOE Magic Telephone Number".. . . the person who answers at feat 
number (but ONLY at the correct number).. .w ill award you $100.'00!

Clues to the number will be announced over the H LL  NEW V/NOE 
every hour, starting Thursday, November ¿8th (Thanksgiving Day) 
and continuing through Sunday, December 1st.

Frequently, is a contest of this kind, some emart-aleek will tell 
callers that they have won, even though they have not actually dialed 
the winning number« PLEASE DO NOT END THE CONTEST or ACCEPT 
ANY STATEMENT THAT THESE IS A WINNER unless that statement 
com es  from ME!

Only the station manager knows fee actually identity of the WNOE "Magic 
Telephone Number”. As soon as fee person at that number receives 
a winning call he will notify me and I will pass the information along to 
fee Dee Jay on-duty at the time.

CLUES (and fee tizr.es at which they are to be aired) will be put in fee 
Studio every day. USE THEM AT THE TIMES intended.. . . and put in 
plenty ©f ad-libs about the contest.. . . .  .repeat the clues which have 
been aired previously and get the new clues on-the-air ON TIMES

You might even make a few calls yourself and ask ”2» This The WNOE 
Magic Telephone Number” ? I ’d like to know what reactions you.get 
from making a few such calls yourself.



WEDNESDAY» November ¿?th» I9S7

The Staff of WNOE 

Bill Baldwin

FACT SHEET on "MAGIC TELEPHONE NUMBER "

Somewhere in New Orleans there is a telephone with a MAGIC
NUMBER» It is a regular» licted«in~the°directory telephone number

K you dial the WNOE Magic Telephone Number and «ay "le This The 
WNOE Magic Telephone Number"» 0 0 <, the person who answer® at that 
number (hut ONLY at the correct number)». „ will award you $100« 00!

Clues to the number will be announced over the \&LL NEW WNOE 
every hour* starting Thursday,) November ¿8th (Thanksgiving Day) 
and continuing through Sunday» December 1st»

Frequently» in a contest of this kind» some smart-aleck will tell 
caller® that they have won» ’ even though they have not actually dialed 
the winning number» PLEASE DO NOT END THE CONTEST or ACCEPT  
ANY STATEMENT THAT THERE IS A WINNER unless that statement 
come® from ME!

Only the station manager know« the actually identity of the WNOE "Magic 
Telephone Number"» As soon a® the person at that number receives 
a winning call he will notify me and I will pass the information along to 
the Dee Jay on-duty at the time»

CLUES (and the times at which they are to be aired) will be put in the
Studio every day» USE THEM AT THE TIMES intended»» » » and put an 
plenty of ad-lib© about the contest»» ,» »  » repeat the clue® which have 
been aired previously and get the new clues on-the-air ON TIME!

You might even make a few calls yourself and ask "Is This The WNOE 
Magic Telephone Number"? I'd like So know what reaction» you get 
from making a few such calls yourself»
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WEDNESDAY, November ¿7th, 1957

TO; The Staff of WNOE

FROM? Bill Baldwin

REs FACT SHEET on "MAGIC TELEPHONE NUMBER"

©

Somewhere in New Orleans there is a telephone with a MAGIC 
NUMBER, It is a regalar,, lisfeed«in°the°directory telephone number,,

If you dial the WNOE Magic Telephone Number and «ay "Is This The 
WNOE Magic Telephone Number", 0 , , the person who answers at that 
number (but ONLY at the correct number),. „ will award you $100, 00!

Clues to the number will be announced over the I L L  NEW WNOE 
every hour0 starting Thursday0 November ¿8th (Thanksgiving Day) 
and continuing through Sunday, December 1st,

Frequently, in a contest of this kind, some emart-aleck will tell 
caller® that they have won, even though they ha»« not actually dialed 
the winning number, PLEASE DO NOT END TRIE CONTEST or ACCEPT  
ANY STATEMENT THAT THESE IS A WINNER unless that statement 
come® from ME!

Only the station manager know® the actually identity of the WNOE "Magic 
Telephone Number", Ass soon as the person at that number receive® 
a winning call fee will notify me and I will pa®® the information along to 
the De® Jày ©a~duty at the time,

CLUES (and the times at which they are to be aired) will be put in the 
Studio every day, USE THEM AT THE TIMES intended,, ,  „ and put in 
plenty of ad-lib© about the contest,, , , , , repeat the clue® which have 
been aired previously and get the new clue® ©n=the~air ON TIME!

You might even make a few calls yourself and ask "I® This The WNOE 
Magic Telephone Number" ? I'd like to know what reactions you get 
from making a few such call® yourself.

< j )



WEDNESDAY, November ¿7th, 19S7

O  ̂ TOs The Staff of WNOE

FROM? Bill Baldwin

REs FACT SHEET on "MAGIC TELEPHONE NUMBER"

r

Somewhere in New Orleans there is a telephone with a MAGIC 
NUMBER, It is a regular, lieted-in-the-directory telephone number,,

IS you dial the WNOE Magic Telephone Number and »ay "Is This The 
WNOE Magic Telephone Number"« oo »the person who answers at that 
number (but ONLY at the correct number)». „will award you $100„ 00!

Clue® to the number «dll be announced over Che 1SLL NEW WNOE 
every hour, starting Thursday,, November ¿8th {Thanksgiving Day) 
and continuing through Sunday, December 1st»

Frequently, in a contest of this kind, some smart-aleck will tell 
caller® that they have won, even though they have not actually dialed 
the winning numbe?„ PLEASE DO NOT END THE CONTEST or ACCEPT  
ANY STATEMENT THAT THERE IS A WINNER unless that statement 
come® from ME!

Only the station manager knows the actually identity of the WNOE "Magic 
Telephone Number"» As soon a® the person at that number receive® 
a winning call he will notify me and I will pas® the information along to 
the Dee Jay on-duty at the time»

CLUES (and the tíme® at which they are to be aired) will be put in the 
Studio every day» USE THEM AT THE TIMES intended»» „ » and put in 
plenty ©f ad-lib® about the contest»» , „» »repeat the clues which have 
been aired previously and get the new clues on°the=air ON TIME!

You might even make a few calls yourself and ask "la TM® The WNOE 
Magic Telephone Number" ? I"d Eke to know what reactions you get 
from making a few such calls yourself»
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F O R M A T
KLIF TELEPHONE TOTAL CD NT EST .

. . . . .  ■—

SOUND:

C l
¿.Z To A i iJ J -

’TëiAPHy^fe-IOil'o'' ( ELT. )

ANNCR: 'Time t o  announce a new telephone t o ta l  I I f  the f i v e

d ig i t s  in your telephone number add up to the "telephone 

t o t a l "  I  am about to g iv e ;  and you are the f i r s t  person 

to  c a l l  the KLIFF contest operator, you w i l l  win $11.90

from the Mighty 11-90 K L I  F----OR------a portable t ra n s is to r

radio tuned to  11-90. The "telephone t o t a l "  can not 

be repeated, so l i s t e n  c a re fu l ly  I

The newest K L I F  TELEPHONE TOTAL IS: 

C a ll the contest operator a t: _________

( re p ea t  ) 

_( repeat )

CONTROL: (CONTINUE WITH PROGRAM)

FACTS FOR DEE JAY:

1. Make no more mention of telephone t o ta l  u n t i l  you have winner on phone,
2. Do not s ta te  that you ca lled  them; make i t  appear they ca l led  in .
3. Do not make comparison o f "money" and " t ra n s is to r "  l e t  them choose.
A. I f  they f a i l  t o  win $100; t re a t  them with a symphfehetic a t t i tu d e .
5. Stress why the money is  eleven d o l la rs  and nenety cents; frequency.
6. Record a couple o f  conversations on -the-a ir  on spare Ampex— play back. 
7 Numbers c e r t i f i e d  by MERC A TILE NAT'L BANK.

GBM
The ’ abov e " in t r o "  to the contest leaves out the fa c t  that the person 
i s  ac tu a lly  shotting f o r  „>100* But, the jock covers the i a c t  in his 
ad l i b  approach to the contest and again whenthe contact is  a c tu a l ly  made 
with the l is t e n e r .
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F O R M A T
KL IF TELEPHONE TOTAL CONTEST

SOUND : TELEPHONE RING ( E.T .)

ANNCR: ’ Time t o  announce a new telephone t o ta l  I I f  the f i v e

d ig i t s  in your telephone number add up to the ’’ telephone 

t o t a l ” I  am about to g iv e ;  and you are the f i r s t  person 

to  c a l l  the KLIFF contest operator, you w i l l  win $11.90

from the Mighty 11-90 K L I  F----OR------a portable t ra n s is to r

radio tuned to  11-90. The ’’ telephone t o t a l ” can not 

be repeated, so l i s t e n  c a r e fu l l y ’.

The newest K L I  F TELEPHONE TOTAL IS: 

C a ll the contest operator a t: __________

( re p ea t  ) 

_( repeat )

*1

CONTROL: (CONTINUE WITH PROGRAM)

FACTS FOR DEE JAY:

1. Make no more mention o f telephone t o ta l  u n t i l  you have winner on phone,
2. Do not s ta te  that you ca lled  them; make i t  appear they ca l led  in .
3. Do not make comparison o f ’’money” and ’’ t r a n s is to r ” l e t  them choose.
4. I f  they f a i l  t o 'w in  $100; t re a t  them with a sympathetic a t t i tu d e .
5. Stress why the money is  eleven d o l la rs  and nanety cents; frequency.
6. Record a couple o f  conversations on -the-a ir  on spare Ampex— play back.





M E M O R A N D U M

T Os A L I  M A N A G E R S ,  A L I .  P R O G R A M  D I R E C T O R S

F R O M :  G O R D O N  M c L E N D O W

DATES F E B R U A R Y  1, 1963

Bill Weaver is currently running what he describes as the greatest single 
ever run by KILT. This la a pretty strong statement. He
i simply coming in in sacks. For instance, he reports 

that last Friday he received four full mail bags.

I have asked Bill to write a report about this promotion to me and now, 
in this memorandum, will instead ask that he write the report to me 
but send copies to all of you.

Don Keyes has some question, about the promotion since entrants have to go 
ko particular efforts and actually do send us something of value, 2 under­
stand. Don believes that since there is only one winner for each one of the 
events of '’Trad® Fair", we are going to have a lot of unhappy people on our 
hands who enter and don’t win. Bill can perhaps answer this objection better

got it sold for, what are its disadvantages, and, in general, about as elaborate 
a description of the whole thing as he can offer.

than I can and so l instruct him to send forthwith to all of you a description 
of the contest, how it is worked, if it is sponsored and if so, how much has fee

Gordon McLendon

JB

ca  Don Keyes



MAKE-IT-OR-BREAK-IT



M E M O R A N D U M

TO:

F R O M :

D A T E :

A L L  M A N A G E R S ,  A L L  P R O G R A M  D I R E C T O R S  

D O N  K E Y E S  

N O V E M B E R  22, I960

KLIF, on its evening show from 7:00 to 12:00M, is utilizing a little feature called 
"Make It Or Break It", which requires participation on behalf of the teenage 
audience.' The jockey begins promoing in an ad lib manner at about 7:00 o'clock 
that at 8:30 or 8:45 that evening he will be playing a brand new record on the air, 
and that it will be up to the audience whether or not the station will continue 
playing this record on a regular basis.

I am attaching Jack Sharp's explanation of this since he has a first hand know» 
ledge of how this work3„ Please put into effect immediately.

The Promotion is being run five nights a week; is not run on Saturday. 
Jay runs it for one »half hour only, since a full hour of it could get tire» 
some. He does not have a produced intro for the gimmick at all, since 
it is already firmly established as a part of his show. He promos the 
fact that the "make it or break it" record is coming up soon, then plays 
it and takes calls ( votes ) for a half »hour only. Jay has been averaging 
250 calls per half hour. To sustain the interest in the voting, he plays 
ten-second snatches of the song during the 30 minutes, otherwise, he 
has found that kids will want to vote on the current record he has on the
table.

*

As I have pointed out, Jay and I confer and agree on the record to be 
"broken", the afternoon before he plays it. Three of the five records 
we pick, we feel very strongly about, and agree that they have hit 
potential for the future. The other two are just so-so, and occasionally, 
as in the case of "Wagon Ho", we throw in a real dog to get an over­
whelmingly strong "NO" vote. Otherwise, he would get a preponderance 
of "Yea" votes, and, I feel, would lose some of the impact.

The records that win.a.majority vote of "yes" are not necessarily placed 
on the comer list the following week.. .  we still reserve final decision.
In the event of an all "yes" vote, we do stx>ngly consider the record for 
the play list.

There may be a bone of contention on this point, one side saying that 
you should not play a record on "make it or break it" unless you feel 
that it will definitely make the list, I can't agree with this. My view­
point is that we must play some controversial or borderline records 
( heavy shythm and blues, near-hillbilly, even records with questionable 
lyrics ) or else the kids will get hip to the fact that we are sticking to 
records that we are going to play anyway, so what's the use in getting 
excited about voting. ( Change that "questionable lyrics" to "themes".





I am attaching Jack Sharp's explanation of this since he has a first hand know*» | j>
ledge of how this works» Please put into effect immediately, §

ten-second snatches of the song during the 30 minutes, otherwise, he 
has found that kids will want to vote on the current record he has on the 
table.

As I have pointed out. Jay and I confer and agree on the record to be 
"broken", the afternoon before he plays it* Three of the five records 
we pick, we feel very strongly about, and agree that they have hit 
potential for the future. The other two are just so-so, and occasionally, 
as in the case of "Wagon Ho", we throw in a real dog to get an over­
whelmingly strong "NO" vote. Otherwise, he would get a preponderance 
of "Yes" votes, and, I feel, would lose some of the impact.



dirty lyrics will not be played. )I suggest you caution deejaya who handle 
this gimmick to give a "no" vote twice the power. In other words* 90 
"no" votes should count as 180. Jay has found that the very word "break 
it" tends to draw sympathy from many, many kids who will vote "yes" 
just so the poor artist won't be banned from the playlist. They are more 
likely to vote "yes" than "no".

For your information, Jay tells me that roughly 25% of the vote comes 
from ( hold your breath ) adults who enjoy playing the competitive game 
with the taste of the kids in music.

Don Keyes
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BEST ON THE AIR PROMO

XT RA - With the advent of the Pueblo Incident news and the punctual 
reporting of each new development of this crisis became the 
best promotional effort this station could mount. All efforts 
this past week were expended in this direction.

KILT - Mac Hudson is running the "Suppressed Desire" Contest on his 
morning show. He asks the listeners to call in and tell him 
something they have always wanted to do. but never had the 
chance. The cleverist ones win tickets to the motorcycle races 
and the most unique gets a Honda motorcycle.

WYSL - WYSL feels not enough of the respectable teenagers are given 
credit where credit is due. They now have a student of the 
month and by way of a promo, list his admirable achievements 
both in and out of school. Each student of the month receives 
a plaque and numerous other prizes for his achievement.

KLXF “ Anniversary promo.. .for mid-day... Listeners send us their 
anniversary date and we announce 5 winners daily from 9 AW- 
3 PM. Winners receive 2 McLendon theatre tickets.

lEST-OUTSIDE PP.OMO

KLXF
ft

They are going to begin a "Make Someone Famous" contest. 
They'll request a short para graph from listeners about them­
selves. The bit is simple. They select a winner, make a day 
for him, and then heap fame upon him with mentions, a free 
night on the town, etc. They'll tie in names of famous people, 

-aeking "don't you wish you were.., ?" Be famous! Maybe KLIF 
will select you.., Probably they'll select some ding-a-ling.

BEST PUBLIC SERVICE IDEA

KLIF - A little girl was seriously injured in an auto accident in which 
her mother and father were killed, A story appeared in the 
Morning News about'it. They followed that with a promo re­
questing mail for her.

BEST NEW STATION BREAK

KILT - KILT setting the pace for better listening I

KLIF - Love is Alive and Well in Dallas at KLIF.. .Your Valentine for '68.
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BEST ON THE AIR PROMO

XTRA - With the advent of the Pueblo Incident news and the punctual 
reporting of each new development of this crisis became the 
best promotional effort this station could mount. All efforts 
this past week were expended in this direction,

KILT - Mac Hudson is running the "Suppressed Desire" Contest on his 
morning show, He asks the listeners to call in and tell him 
something they have always wanted to do, but never had the 
chance. The cleverist ones win tickets to the motorcycle races 
and the most unique gets a Honda motorcycle.

WYSL - WYSL feels not enough of the respectable teenagers are given 
credit where credit is due. They now have a student of the 
month and by way of a promo, list his admirable achievements 
both in and out of school. Each student of the month receives 
a plaque and numerous other prizes for his achievement,

KLIF - Anniversary promo,. .for mid°day.. .Listeners send us their 
anniversary date and we announce 5 winners daily from 9 AM- 
3 PM. Winners receive 2 McLendon theatre tickets. \

BEST-OUTSIDE PROMO

KLIF -  They are going to begin a "Make Someone Famous" contest. 
They’ll request a short paragraph from listeners about them­
selves. The bit is simple. They select a winner, make a day 
for him, and then heap fame upon him with mentions, a free 
night on the town, etc. They’ll tie in names of famous people, 
asking "don’t' you wish you were.., ?" Be famous! Maybe KLIF 
will select you.. .Probably they’ll select some ding-a-ling,

BEST PUBLIC SERVICE IDEA

KLIF - A little girl was seriously injured in an auto accident in which 
her mother and father were killed. A story appeared in the 
Morning News about'it. They followed that with a promo re- 
questing mail for her.

BEST NEW STATION BREAK

0

KILT - KILT setting the pace for better listening!

KLIF - Love is Alive and Well in Dallas at KLIF... Your Valentine for '68.
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P ROMOTION ( Jack Fiedler, General Manager, WYNR }

For northern stations, here’s a contest run successfully each year 

by a Minnesota station. In early spring a car is parked on the ice at a nearby 

lake. Again, use a large jackpot of prizes donated by the sponsoring merchants. 

Listeners make guesses as to when they think the car will fall into the lake,

# # #

P ROMOTION ( Jack Fiedler, General Manager, WYNR )

Contest for a jewelry store - - Once each week during a fifteen - 

minute musical show sponsored by the jeweler, wind up a wrist watch. Have 

listeners submit their guesses as to when they think the watch will stop running. 

The closest guess wins the watch. This contest runs for several weeks and builds 

a tremendous audience if properly promoted by the station and the jewelry store.

# # #

CONTEST IDEA ( Jack Fiedler, General Manager, WYNR )

"Melody Name Contest" - -  Ideal for a grocery store. Several times 

a day, a song with a girl’s name in the title is played on the air. The first girl 

with that name to call the station wins the merchandise prizes from the grocery 

store.

# # #

PROMOTION ( Jack Fiedler, General Manager, WYNR 0 )

"Make Up A Story Contest" - -  The radio station should make a pre­

recorded tape using song titles. Just record the song titles--forget about the rest 

of the 3ong. Try to record about 25 songs titles on one tape. Two or three times 

a day for a week or so, this tape should be played on the air. The object of this 

contest is for the listener to copy down all of the titles of the songs and make up 

a story using only the words from the song titles. It is surprising how unusual 

and how entertaining these stories turn out to be. Station personnel should act as
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PROMOTION ( Jack Fiedler, General Manager, WYNR )

For northern stations, here's a contest run successfully each year 

by a Minnesota station» In early spring a car is parked on the ice at a nearby 

lake. Again, use a large jackpot of prizes donated by the sponsoring merchants. 

Listeners make guesses as to when they think the car will fall into the lake.

# # #

PROMOTION ( Jack Fiedler, General Manager, WYNR )

Contest for a jewelry store - -  Once each week during a fifteen- 

minute musical show sponsored by the jeweler, wind up a wrist watch. Have 

listeners submit their guesses as to when they think the watch will stop running. 

The closest guess wins the watch. This contest runs for several weeks and builds 

a tremendous audience if properly promoted by the station and the jewelry store.

# # #

CONTEST IDEA { Jack Fiedler, General Manager, WYNR )

‘'Melody Name Contest" - -  Ideal for a grocery store. Several times 

a day, a song with a girl’s name in the title is played on the air. The first girl 

with that name to call the station wins the merchandise prizes from the grocery 

store.

# # 0

PROMOTION { Jack Fiedler, General Manager, WYNR 0 )

"Make Up A Story Contest" - -  The radio station should make a pre­

recorded tape using song titles. Just record the song titles--forget about the rest 

of the song. Try to record about 25 songs titles on one tape. Two or three times 

a day for a week or so, this tape should be played on the air. The object of this 

contest is for the listener to copy down all of the titles of the songs and make up 

a story using only the words from the song titles. It is surprising how unusual 

and how entertaining these stories turn out to be. Station personnel should act as
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PROMOTION { Bruce Hathaway, Acting Program Director, KTSA ) 

I quote from Bruce's report:

* "Beetle Mania Week, which was described in last week’s report, has 

been one of the most fantastic things I have seen as far as response goes. We 

started last Saturday with 'Elvis Battles the Beatles', During a six-hour period 

{ Ricci Ware Program ), we asked the listeners to call and vote for their favorite 

of the two, During that time we received over 3, 700 calls and they didn't 

stop there, believe it or not. Every phone at KTSA rang from that time until 

6:00 PM Sunday afternoon. We gave the phone company their share of the head­

aches, The response from our area listeners with their votes ( without even 

asking for it ) have gone by a 12% for Elvis over the Beatles, So the Beatle 

fans have forced us to have a re-match this Saturday, Our Beatle Baffler 

contest C postcard write-in of tongue twister about the Beatles ) has also had 

0 giant response. The Beatle Books, well, we can't get enough of them,"

# # #

PROMOTION | Bruce Hathaway, Acting Program Director, KTSA, )

"The March Wind" - -  A contest wherein listeners are invited to call 

in and see what the March Wind will blow in the KTSA door for them. It could 

be a cash amount of anywhere from $i,0G to $5, 50, a Beatle Wig, or a broom 

to help the listeners do their Spring housecleaning.

it it .u;r if rf

PUBLIC SERVICE CAMPAIGN ( Dickie Rosenfeld, Sales Manager, KILT )

To help CLASP f an association of 23 universities ) get publicity 

urging ex-students to support college of their choice,

» # #
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PROMOTION { Bruce Hathaway, Acting Program Director, KTSA )A

I quote from Bruce's report:

'  - "Beatle Mania Week, which was described in last week’s report, has

been one of the most fantastic things I have seen as far as response goes. We 

started last Saturday with 'Elvis Battles the Beatles', During a six-hour period 

( Ricci Ware Program ), we asked the listeners to call and vote for their favorite 

of the two. During that time we received over 3, 700 calls and they didn't 

stop there, believe it or not. Every phone at KTSA rang from that time until 

6:00 PM Sunday afternoon. We gave the phone company their share of the head­

aches. The response from our area listeners with their votes ( without even 

asking for it } have gone by a 12% for Elvis over the Beatles. So the Beatle 

fans have forced us to have a re-match this Saturday. Our Beatle Baffler 

contest ( postcard write-in of tongue twister about the Beatles ) has also had 

giant response. The Beatle Books, well, we can’t get enough of them."

# # #

PROMOTION { Bruce Hathaway, Acting Program Director, KTSA. )

"The March Wind" - -  A contest wherein listeners are invited to call 

in and see what the March Wind will blow in the KTSA door for them. It could 

be a cash amount of anywhere from $1,00 to $5, 50, a Beatle Wig, or a broom 

to help the listeners do their Spring hou3ecleaning,

a a
PUBLIC SERVICE CAMPAIGN f Dickie Rosenfold, Sales Manager, KILT }

To help CLASP { an association of 23 universities ) get publicity 

urging ex-students to support college of their choice.

a a a
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PROMOTION (John Borders, Program Director, KTSA)

A "Match-The »Mu sic" contest which points up the fact that the station 

is playing more music. There is no reference to competition«, A listener sends 

in a postcard, listing on the back the number of records he thinks the station 

will play in a given hour. At the beginning of an hour the DJ announces "KTSA 

is playing Match-The-Music with _______ this hour". They are giving a $5, 50

prise if the listener matches the music played.

TAG LINE (John Borders, Program Director, KTSA)

They are using a line that is very appropro for football scores . . .  

"KTSA scores fast at a quarter past".

PROMOTION (John Borders, Program Director, KTSA)

It's an old gimmick but always very successful if you have a couple 

of free billboards to play with. They are running a contest whersin the listener 

sends a postcard drawing of an outdoor poster he would like to paint for KTSA.

CREATIVE PROGRAM-SALES IDEA for December/January (John Borders, 
Program Director, KTSA)

He Suggests a cafeteria promotion tied in with Wyatt's to be called 

"Wyatt's Holiday Chimes", Chimes are installed in the cafeteria with a button 

remoted to under cashier's register or automatically timed to sound ever so 

often. The next person through the line receives a free meal in whatever 

amount his ticket reads. The tie «in is that identical chimes to those used in the 

cafeteria would be used in the radio announcements to create image.
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PROMOTION (John Borders, Program Director, KTSA)

A "Match-The-Music" contest which points up the fact that the station 

is playing more music. There is no reference to competition. A listener sends 

in a postcard, listing on the back the number of records he thinks the station 

will play in a given hour. At the beginning of an hour the DJ announces "KTSA

is playing Match-The-Music with _______this hour". They are giving a $5. 50

prize if the listener matches the music played.

TAG LINE (John Borders, Program Director, KTSA)

They are using a line that is very appropro for football scores . » .  

"KTSA scores fast at a quarter past".

PROMOTION (John Borders, Program Director, KTSA)

It’s an old gimmick but always very successful if you have a couple 

of free billboards to play with. They are running a contest wherein the listener 

sends a postcard drawing of an outdoor poster he would like to paint for KTSA;

CREATIVE PROGRAM-SALES IDEA for December /January (John Borders, 
Program Director, KTSA)

He Suggests a cafeteria promotion tied in with Wyatt's to be called 

"Wyatt's Holiday Chimes", Chimes are installed in the cafeteria with a button 

remoted to under cashier's register or automatically timed to Sound ever so 

often. The next person through the line receives a free meal in whatever 

amount his ticket reads. The tie-in is that identical chimes to those used in the 

cafeteria would be used in the radio announcements to create image.
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Sweepstakes  to a person who wants to t r e a t  h i s  f r i e n d s  \ : - [ t 
" r o y a l l y " .  In a d d i t i o n  they w i l l  award a Royal  Weekend 
f o r  two once each month throughout  the summer at  a downtown 
motel  wi th thea t re  t i c k e t s ,  meal s ,  etc.

EXCEPTIONAL NEW SALES IDEA - -  KXOK

O bv i o us l y  t h i s  can on ly  be used in Kansas C i t y ,  M i n n e ap o l i s  
and perhaps Oklahoma C i t y .  With the b i g  snow r e c e n t l y  in S t .  
Lou i s  t h i s  idea was proposed to a ca r  dea l e r .  They asked  
people to come by and j o i n  i n  the "Snow P a r t y " .  The idea  
was to remove a l l  the snow from the used car s  except  t h a t  on 
the f r o n t  w i n d sh i e l d .  The p r i c e  o f  the car  i s  p r i n te d  on 
cardboard and p laced on the i n s i d e  of  the w i nd sh ie l d .  The 
p r ospec t  1s g i ven  a broom to make a " c l ean  sweep" o f  the snow 
from the w i n d sh i e l d .  A f t e r  which another  $50 i s  taken o f f  the 
p r i c e  shown.

Lamberts ,  a l o c a l  h i g h - q u a l i t y  f u r n i t u r e  s t o r e ,  i s  hav ing  a 
" February  F ur n i t u r e  S a l e " .  A man and wi fe  expound s a l e s  p o i n t s ,  
huge s a v i n g s  and then t a l k  about the v aca t i on  t r i p  they are 
go i ng  to take wi th the money saved dur ing  the s a l e .

BEST PROMOTIONAL IDEA

One o f  our New Or l eans  compet i to r s  i s  running  an i n t e r e s t i n g  
requ i red  l i s t e n i n g  promot ion c a l l e d  " Math Mu&lc " . A song i s  
played on the a i r  and i t s  char t  p o s i t i o n  i s  g i ven .  Dur ing  the 
ensu ing  hour the d i s c  j ockey  g i v e s  i n s t r u c t i o n s  to add, s u b t r a c t  
and m u l t i p l y  o t h e r  numbers to the o r i g i n a l .  When they c a l l  a 
c o n t e s t a n t ,  they win i f  they know what the r e s u l t i n g  number i s .

BEST NEW COMMERCIAL APPROACH

A Kansas  C i t y  s t a t i o n  i s  u t i l i z i n g  the O ldsmob i l e  "Swing i n t o  
S p r i n g "  theme wi th  a " swing  f ev er "  campaign.  They use the 
Oldsmob i l e  j i n g l e  and then the body copy uses medical  terms  
t h roughout ;  1.e.  "Your  pu l s e  w i l l  throb when you s tep  i n t o  a 
Brace Olds  - -  no pa ins  when you buy our easy way".

NEW COMMERCIAL APPROACH

uoyonese mus ic  1n the background over  which the announcer says  
"You can ge t  a l o t  i n  Tokyo 20 minutes  from the center  o f  town

BEST NEW CREATIVE APPROACH - -  KXOK

Or l eans  l and  development o u t f i t  i s  u s i n g  a spo t  wi th

-  Page Eleven -
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Sweepstakes  to a person who wants to t r e a t  h i s  f r i e n d s  
" r o y a l l y " .  In a d d i t i o n  they w i l l  award a Royal  Weekend 
f o r  two once each month throughout  the summer at  a downtown 
motel  wi th thea t re  t i c k e t s ,  meal s ,  etc.

EXCEPTIONAL MEW SALES IDEA - -  KXOK

O bv i o us l y  t h i s  can on ly  be used in Kansas C i t y ,  M i n n e ap o l i s  
and perhaps Oklahoma C i t y .  With the b i g  snow r e c e n t l y  in S t .  
Lou i s  t h i s  idea was proposed to a car  dea l e r .  They asked  
people to come by and j o i n  in the "Snow P a r t y " .  The idea  
was to remove a l l  the snow from the used car s  except  t h a t  on 
the f r o n t  w i n d sh i e l d .  The p r i c e  o f  the car  i s  p r i n te d  on 
cardboard  and p laced on the I n s i d e  of  the w i n d sh ie l d .  The 
prospec t  i s  g i ven  a broom to make a " c l ean  sweep" o f  the snow 
from the w i n d sh i e l d .  A f t e r  which another  $50 1s taken o f f  the 
p r i c e  shown.

BEST NEW CREATIVE APPROACH - -  KXOK

Lamberts ,  a l o c a l  h i g h - q u a l i t y  f u r n i t u r e  s t o r e ,  i s  hav ing  a 
" February  F ur n i t u r e  S a l e " .  A man and wi fe  expound s a l e s  p o i n t s ,  
huge s a v i n g s  and then t a l k  about  the v a ca t i o n  t r i p  they are 
go i ng  to take wi th the money saved dur ing  the s a l e .

BEST PROMOTIONAL IDEA

One o f  our  New Or l eans  compet i to r s  i s  running an i n t e r e s t i n g  
requ i red  l i s t e n i n g  promot ion c a l l e d  "Math M u s i c " .  A song i s  
played on the a i r  and i t s  cha r t  p o s i t i o n  i s  g i ven .  Dur ing  the 
ensu ing  hour the d i s c  jockey  g i v e s  i n s t r u c t i o n s  to add, s u b t r a c t  
and m u l t i p l y  o ther  numbers to the o r i g i n a l .  When they c a l l  a 
c o n t e s t a n t ,  they win i f  they know what the r e s u l t i n g  number i s .

BEST NEW COMMERCIAL APPROACH

A Kansas  C i t y  s t a t i o n  1s u t i l i z i n g  the O ldsmob i l e  "Swing i n t o  
S p r i n g "  theme wi th a " swing  f ev e r "  campaign.  They use the 
Oldsmob i l e  j i n g l e  and then the body copy uses medical  terms  
throughout ;  i . e .  "Your  pu l s e  w i l l  throb when you s tep  i n t o  a 
Brace Olds  —  no pa in s  when you buy our easy way".

BEST NEW COMMERCIAL APPROACH

A New Or l eans  l and  development o u t f i t  i s  u s i ng  a spo t  wi th  
Japanese mus ic  1n the background over  which the announcer says  
"You can ge t  a l o t  i n  Tokyo 20 minutes  from the center  o f  town

- Page Eleven -
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Ali Managers
All Program Directors

on Maximilian, the mechanical money 
August 29, 1963

Bill Stewart
tl mos«

£ncloaed is an outline on "Maximilian, The Mechanical Money Monster" 
as suggested and written by Gordon McLendon. As an afterthought, he 
has also suggested that 1/2 the prizes be inconsequential and 1/2 of them 
be of value. In other words, two record albums, three 5$ stamps, $50.00,
one egg beater, four record albums, two shopping bags, a transistor 
radio, etc.

Also, the entire voicing on the spots should be in a very mechanical, 
robot-like voice.

•fcdio.. . fifty dollars
v¥AS:lr
Enel.

* ’ximilian

Maximilian, 

-alétions, Mrs.

/

-
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ACTUAL HOURLY FORMAT

Voice 1: "Time again to bring on Maximilian, the mechanical money 

monster. Here he is. .. "

Echo Voice: "This is Maximilian, the mechanical money monster. I 

have money for you... "

Voice 1:
\ \

"Maximilian, v/e have Mrs. John Jones of 1234 Decatur 

on the line. .. start talking, Maximilian, and whenever Mrs 

Jones stops you, she gets the next prize you mention. "

Echo Voice: ( You must have about ten versions ) "A top record alburn. . . 

five dollars in cash... a portable transistor radio...  fifty dollars 

in cash. . . .  three new record albums. . .. ( she stops him ). . .

Voice 1 : "All right, Mrs. Jones, you get the next prize Maximilian

■ 3 1  I  Want You, I  Need You, I  
mCatl 32*. My L it t le  Angel

33 Walk Hand In Hand
Echo Voices u  Tango of The Drums 

¿ock And Roll Waltz
Voice i: "MrS' 3 7 * f u l f i l  £  W ill Go A long Long W a li«.

KLIF' I t  H ow 'lit ll®  We^Know 
JonesJ 4 °. love ly  One

Control: ( HIT

IV



ACTUAL HOURLY FORMAT

Vi

4>

Voice 1:

Echo Voice;

Voice 1:

Echo Voices

"Time again to bring on Maximilian, the mechanical money 

monster. Here he is. .. "

"This is Maximilian, the mechanical money monster. I 

have money for you... "

"Maximilian, we have Mrs. John Jones of 1234 Decatur 

on the line. .. start talking, Maximilian, and whenever M r3 

Jones stops you, she gets the next prise you mention. "

( You must have about ten versions ) "A top record alburn. . . 

five dollars in cash... a portable transistor radio.. . fifty dollars 

in cash. . . .  three new record albums. . .. { she stops him ). ..

Voice I; 5^

Echo Vole 

Voie® 1:

Control;

laximilian

# * #



ACTUAL HOURLY FORMAT

Voice 1: "Time again to bring on. Maximilian, the mechanical money 

monster. Here he is. . . "

Echo Voice: "This is Maximilian, the mechanical money monster. 1 

have money for you... "

Voice 1 :\v
"Maximilian, we have Mrs. John Jones of 1234 Decatur 

on the line. .. start talking, Maximilian, and whenever Mrs 

Jones stops you, she gets the next prize you mention. "

Echo Voice: ( You must have about ten versions ) "A top record album. . . 

five dollars in cash... a portable transistor radio...  fifty dollars 

in cash. . . .  three new record albums. . .. ( she stops him ). . .

Voice i: "A ll right, Mrs. Jones, you get the next prize Maximilian 

mentions. . . "

Echo Voice: " . . .  eleven dollars and ninety cents. . . . "

Voice i: "Mrs. Jones, of 1234 Decatur, wins $11.90 from Maximilian, 

KLIF's Mechanical Money Monster. ...Congratulations, Mrs. 

JoaesJ"

Control: ( HIT NEXT RECORD IMMEDIATELY )



RECORDED PROMO DURING HOOPER { Also need live promos )

Voice 1:

Echo Voice:

Voice 1:

Echo Vc.ce:

•'Every hour Inis week, KLIF brings you Maximilian, 

the mechanical money monster. . . . "

"This is Maximilian.. . .  emotionally, I must give 

some money away this hour or have a trauma. . . . "

# # #

"Every hour this week, KLIF brings you Maximilian,
* t

the mechanical money monster. .. .

"This is Maximilian, and you must help me give away 

money this hour. If I don't, I'm going into a funk.. . .  

a blue, bottomless funk....... "



RUN FOR ONE WEEK PRECEDING HOOPER: # 1'

’i.1
Voice 1: "Introducing KLIF'b exciting new announcer “«Maximilian,

the mechanical money monster! "

Voice 2: " Here he is, the world's only emotional monster.. . "

Echo Voice: "This is Maximilian, the mechanical money monster.

I simply must give things away. I just must—  I must. . . 

or I get sick... sick.. . . sick. .. "

Voice 1: "KLIF's new star, Maximilian, the mechanical money 

monster, begins . "

Voice 1:

# # #

# 2

"Introducing KLIF's exciting new announcer -=Maximilian, 

the mechanical money monster!"

Voice Z: "Here he is, the world's only emotional monster—  "

Echo Voice: "This is Maximilian, the mechanical money monster. Unless

Voice 1:

I give money away, my nerves go to pieces. I need help. .. 

help. .. help... "

"KLIF's great money monster, Maximilian, emotionally 

driven to orive monev away, begins • "

# # #

*



RUN FOR ONE WEEK PRECEDING HOOPER: # 1!

Voice 1: "Introducing KjLIF’s exciting new announcer “-Maximilian,

the mechanical money monster J "

Voice 2: " Here he is, the world’s only emotional monster.. . "

Echo Voice: "This is Maximilian, the mechanical money monster.

I simply must give things away. I just must... I must. ..
!

or I get 6 ick.. .  sick.. . .  sick. .. "

Voice lJ 'KLJF's new star, Maximilian, the mechanical money 

monster, begins • "

#

# 2

Voice 1: "Introducing KLIF'e exciting new announcer°-Maximilian,

the mechanical money monster!"

Voice 2 : "Here he is, the world’s only emotional monster... "

Echo Voice: "This is Maximilian, the mechanical money monster. Unless 

I give money away, my nerves go to pieces. I need help. .. 

help... help.. . "

Voice 1: "KLIF’s great money monster, Maximilian, emotionally

driven to give money away, begins ______ . "

# i  #



RECORDED PROMO DURING HOOPER ( Also need live promos )

# 1

Voice 1: ‘'Every hour this week, KEIF brings you Maximilian,

the mechanical money monster. . .. "

Echo Voice: "This is Maximilian. . ..  emotionally, I must give 

some money away this hour or have a trauma. . . . "

# # ‘

V )

Voice 1: "Every hour this week, KEIF brings you Maximilian,
>l

the mechanical money monster. . ..

Echo Vi>.ce: "This is Maximilian, and you must help me give away 

money this hour, if l don't, I’m going into a funk,. . .  

a blue, bottomless funk.. .. . ”

# # #

0



0

ACTUAL. HOURLY FORMAT

Voice 1: "Time again to bring on Maximilian, the mechanical money 

monster. Here he is. . . "

Echo Voice: "This is Maximilian, the mechanical money monster. I 

have money for you... "

Voice 1: "Maximilian, we have Mrs. John Jones o£ 1234 Decatur 

on the line. .. start talking, Maximilian, and whenever Mrs 

Jones stops you, she gets the next prize you mention. "

Echo Voice» ( You must have about ten versions ) "A  top record album. . .

Voice 1:

five dollars in cash... a portable transistor radio...  fifty dollars 

ia cash.. . .  three new record albums.. . .  ( ah® stops him ) . . .

"A ll right, Mrs. Jones, you get the next prize Maximilian

© mentions..."

Echo Voices . . eleven dollars and ninety cents.. .. "

Voice 1: "Mrs. Jones, oi 1234 Decatur, wins $11.90 from Maximilian, 

XLSF’s Mechanical Money Monster. ...Congratulations, Mrs. 

JoaesI"

Control: { h it  n e x t  r e c o r d  im m e d ia t e l y  ) 

# # #

0>



RUN FOR ONE WEEK PRECEDING HOOPER: # ijj
Q

Voice 1: "Introducing KL»IL?,s exciting new announcer » “Maximilian, 

the mechanical money monster! "

Voice 2: " Here he is, the world’s only emotional monster.. . "

Echo Voice: "This is Maximilian, the mechanical money monster.

I simply must give things away. I just must—  I must. .. 

or I get sick...  sick.. . .  sick... "

Voice 1: 'TCLIF's new star, Maximilian, the mechanical money 

monster, begins . "

©
Voice i:

§ # #

# 2

"Introducing KLIF’s exciting new announcer*»Maximilian, 

the mechanical money monster!"

Voice 2 : "Here he is, the world's only emotional monster. .. "

Echo Voice: "This is Maximilian, the mechanical money monster. Unless 

I give money away, my nerves go to pieces. I need help. .. 

help.. • help.. . "

Voice 1 : "KLIF's great money monster, Maximilian, emotionally 

driven to give money away, begins . "

# * #



RECORDED PROMO DURING HOOPER { Also need live promos )

Voice 1:

Echo Voice;

Voice li

Écho Vf.ce;

■'Every hour this week, KLIF brings you Maximilian, 

the mechanical money monster. . . . "

"This is Maximilian.. . .  emotionally, I must give 

some /Money away this hour or have a trauma. . . . "

# § #

"Every hour this week, KLIF brings you Maximilian,
» 4

the mechanical money monster. . . .

"This is Maximilian, and you must help me give away 

money this hour, if I don't, I'm going into a funk.. .. 

a blue« bottomless funic....... "



Voice 1

Voie© I

Voice is

Control;

ACTUAL. HOURLY FORMAT

"Time again to bring on Maximilian, the mechanical money- 

monster. Here he is. .. "

Echo Voice: "This is Maximilian, the mechanical money monster. I 

have money for you...  "

Voice 1: "Maximilian, we have Mrs. John Jones of 1234 Decatur

on the line, .. start talking, Maximilian, and whenever Mrs 

Jones stops you, she gets the next prize you mention. "

Echo Voice: { You must have about tea versions ) "A  top record album. ..

five dollars in cash... a portable transistor radio.. .  fifty dollars 

in cash... .three new record albums.. . .  { she stops him ) . . .

"Ail right, Mrs. Jones, you get tb.e next prise Maximilian 

natations..."

Echo Voice; " . ,  . eleven dollars and ninety cents.. .

"Mrs. Jones, of 1234 Decatur, wins $11.90 from Maximilian,

KLiaF ’s Mechanical Money Monster. . .. Congratulations, Mrs. 

JonesJ"

( HIT NEXT RECORD IMMEDIATELY )

%■ &



MEET THE METS



'

- 3 - QyyA.  cd  Q/M*— *

COPY APPROACH

Correspondence concerning this account has not reached this 

office; therefore, I do not know the source of the tape. However, it concerns 

Quin-Tonic quinine water and is built around the Man °on°the-street Interviews.

You'll find them very well done and rather humorous. I am sending 

a tape to each of you.

# # #

PROMOTION ( Bill Morgan, Manager, KJLIF )

Charlie & Harrigan, using the record 'Meet The Mets',' have 

formed a Dallas fan club of the New York Mets and are offering to take 

members to Houston next week when the Mets play the Colts in that city.

The charge of $10. 00 covers all phases of the trip.

The only really good thing about this promotion is that it's 

goofy. The idea of a Dallas station organizing a fan club for the New York 

Mets is something out of Mad Magazine!

# # #

COPY APPROACH ( A1 Lurie, Sales Manager, KLIF )

The slogan "Just a shade better" helped A1 bring The Forrester 

Tree Company account on the air. I am not sending copy because it is 

not particularly outstanding, but the aforementioned slogan seemed to 

make a difference.

# # 9

0 /
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COPY APPROACH

Correspondence concerning this account has not reached this 

office; therefore, I do not know the source of the tape. However, it concerns 

Quin»Tonic quinine water and is built around the Man°on~the-street Interviews.
■U

Youfll find them very well done and rather humorous. I am sending 

a tape to each of you.

# 9 #

PROMOTION C Bill Morgan, Manager, KJLIF )

Charlie & Harrigan, using the recoi'd 'Meet The Mets" have 

formed a Dallas fan club of the New York Mets and are offering to take 

members to Houston next week when the Mets play the Colts in that city.

The charge of $10. 00 covers all phases of the trip.

The only really good thing about this promotion is that it's 

goofy. The idea of a Dallas station organizing a fan club for the New York 

Mets is something out of Mad Magazine 1

# # #

COPY APPROACH ( A1 Lurie, Sales Manager, KLIF )

The slogan ''Just a shade better" helped A1 bring The Forrester 

Tree Company account.on the air. X am not sending copy because it is 

not particularly outstanding, but the aforementioned slogan seemed to 

make a difference.

# # #

a





P.ROMOTION ( Jack Fiedler, General Manager, WYNR }

For northern stations, here's a contest run successfully each year 

by a Minnesota station. In early spring a car is parked on the ice at a nearby 

lake. Again, use a large jackpot of prizes donated by the sponsoring merchants. 

Listeners make guesses as to when they think the car will fall into the lake.

# # #

PROMOTION ( Jack Fiedler, General Manager, WYNR )

Contest for a jewelry store - -  Once each week during a fifteen- 

minute musical show sponsored by the jeweler, wind up a wrist watch. Have 

listeners submit their guesses as to when they think the watch will stop running. 

The closest guess wins the watch. This contest runs for several weeks and builds 

a tremendous audience if properly promoted by the station and the jewelry store.

# # #

CONTEST IDEA ( Jack Fiedler, General Manager, WYNR }

‘'Melody Name Contest" - -  Ideal for a grocery store. Several times 

a day, a song with a girl’s name in the title is played on the air. The first girl 

with that name to call the station wins the merchandise prizes from the grocery 

store.

# # #

PROMOTION { Jack Fiedler, General Manager, WYNR 0 )

"Make Up A Story Contest" - -  The radio station should make a pre­

recorded tape using song titles. Just record the song titles--forget about the rest 

of the song. Try to record about 25 songs titles on one tape. Two or three times 

a day for a week or so, thi3 tape should be played on the air. The object of this 

contest is for the listener to copy down all of the titles of the songs and make up 

a story using only the words from the song titles. It is surprising how unusual 

and how entertaining these stories turn out to be. Station personnel should act as
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PROMOTION { Jack Fiedler, General Manager, WYNR )

For northern stations, here's a contest run successfully each year 

by a Minnesota station« In early spring a car is parked on the ice at a nearby 

lake. Again, use a large jackpot of prizes donated by the sponsoring merchants, 

.Listeners make guesses as to when they think the car will fall into the lake.

# # #
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PROMOTION ( Jack Fiedler, General Manager, WYNR )

Contest for a jewelry store - -  Once each week during a fifteen - 

minute musical show sponsored by the jeweler, wind up a wrist watch. Have 

listeners submit their guesses as to when they think the watch will stop running. 

The closest guess wins the watch. This contest runs for severed weeks and builds 

a tremendous audience if properly promoted by the station and the jewelry store.

# # #

CONTEST IDEA ( Jack Fiedler, General Manager, WYNR )

"Melody Name Contest" - -  Ideal for a grocery store. Several times 

a day, a song with a girl's name in the title is played on the air. The first girl 

with that name to call the station wins the merchandise prizes from the grocery 

store,

# # #

PROMOTION < Jack Fiedler, General Manager, WYNR 0 )

"Make Up A Story Contest" - -  The radio station should make a pre­

recorded tape using song titles. Just record the song titles--forget about the rest 

of the song. Try to record about 25 songs titles on one tape. Two or three times 

a day for a week or so, this tape should be played on the air. The object of this 

contest is for the listener to copy down all of the titles of the songs and make up 

a story using only the words from the song titles. It is surprising how unusual 

and how entertaining these stories turn out to be. Station personnel should act as





M E M O R A N D U M

TO:  A L L  M A N A G E R S ,  A L L  PROGRAM D I R E C T O R S

F R OM:  D O N  K E Y E S

DA T E :  A U G U S T  18,  1 960

KLIF's a ll night man, Irving Harrigan,has come up with a clever contest idea fhat has 
gotten some good reaction. It is called "The Midnight Oil" Contest I am attaching 
a copy of his explanation and you may adapt it any way you see fit,

Don Keyes

DK/ys

cc: Gordon McLendon 
B. R. McLendon
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M E M O R A N D U M

T O:  A L L  M A N A G E R S ,  A L L  PROGRAM D I R E C T O R S

F R O M:  D O N  K E Y E S

DA T E :  A U G U S T  18,  1 960

KLIF's all night man, Irving Harrigan^has comejjp with a c lever contest idea *-hat has 
gotten some good reaction. It is caIled( T̂he Mfdnight OfF/-1Contest I am attaching 
a copy of his explanation and you may adapt it any way you see fit,.

Don Keyes

DK/ys

cc: Gordon McLendon 
B. R. McLendon

I

M
ilkm

an £ 
M

atinee



M E M O R A N D U M

A L L  M A N A G E R S ,  A L L  PROGRAM D I R I C T Q R  

D O N  K E Y E S  

A U G U S T  18,  1 960

KLIF's a ll night man, Irving Harrigan,has come up with 0 clever §§nf§§t ld§§ *h§f h§§ 
gotten some good reaction . It is ca I led(^T^'M[dnlght I §m §ft§§hta§
a copy of his explanation and you may adapt it any way y@g § § §  fit

Don

cc; Gordon McLendon 
B. R- McLendon



THE M I D N I G H T  O I L  C O N T E S T

ON

K L I F ' S  M I L K M A N ' S  M A T I N E E

A promot ion des i gned to i nc r eas e  the s a l e - a b i l i t y  of the hours  
12 mi dn i ght  to 6 A M .

CONTEST MECHANICS;
Each night at midnight a coal oil lantern is lighted. It burns until 
six a.m.  when it is extinguished. The process continues until a 
given amount of fuel ( half gallon recommended ) is consumed. 
Listeners are asked to guess how long the "Midnight Oil" will last.
We asked that they give the exact day, hour, and minute the flame 
would die out. . .  . .however, resultant confusion causes me to suggest 
simply the number of hours and minutes the fuel will last.

PRIZE;
Our prize ( "the greatest vacation idea since two weeks with pay" ) 
is at its best in the summer, but has year-round value as well. We 
offered the use of "any model 1 960 Chevrolet fora week, plus all 
the gasoline you can burn in that week" . The car came from our 
5 to 6 sponsor, Mohr Chevrolet, and the gas from Gulf for mentions 
around the contest.

PROPS:
Railroad type kerosene lantern and feeding mechanism. There should 
be a way that people can watch the burning progress. We rigged a two 
quart chemistry beaker with a plastic tube feeding to the lantern. If 
possible, it would be best to cut a hole in the bottom of the lantern, 
and get a long wick which could hang down to the fuel supply below.
The only other thing necessary is a place to show the operation..........
a business that's open all night which will agree to light and extinguish 
the lamp on cue.

PROMOS:
The tie-ins are obvious, but a few things we came across might be 
helpful: The following music was used for promos.. ."There'll Be 
a Hot Time in the Old Town Tonight", Lester Lannin from "Have 
Band Will Travel" . . . . "  I Don't want to set the World on Fire", Les
Elgart from "Just One More Dance".......... ."Smoke Get's in Your
Eyes", Ray Coniff from "'S Awful Nice" . Also see attached copy.

IM PORTA NT:
Test run your lantern before contest begins. You would be amazed 
at how long one cupful w ill last.

from
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MIDNIGHT OIL CONTEST PROMO

I
Anncr:

Old Timer: 

Armer:

Old Timer: 

Control: 

Anncr 1:

Anncr 2:

Anncr 1: 

Anncr 2: 

Anncr 1: 

Anncr 2:

*

" Howdy, Old Timer. . . I notice you're carrying 

a coa I oi I lantern. . .

"That's right, Johnny"

" Tell me, how many hours per gallon do you get 

with that thing?"

" How many HOURS per ga lion from a LANTERN ?

Music

"That's right. . .the big question is 'How many hours 

will a coal oil lantern burn on a gallon of fuel. . . 

or more exactly, a half gallon. . ' . . . . "

"You see, we can't afford a whole gallon. .  .so here on 

the MILKMAN's MATINEE show each morning, we're 

burning a ha If ga I Ion of midnight o i l . . . "

" Each midnight the lantern is lighted, and at six a .m. 

it's turned off"

"At this rate of six hours a day, how long will it take 

to burn one half gallon of midnight o i l . .

"Be sure you give us the exact day, hour, and minute you 

think the flame will finally die out"

"The person with the closest guess will have his choice of 

any model 1 960 Chevrolet for a week. . .  PLUS all the gasoline 

he can burn in that week. ."

CONTINUED



MIDNIGHT OIL CONTEST PROMO continued

Anncr 1 : 11 Just get behind the wheel and go. . .as far as you 

like. . .it's free"

Anncr 2: "Contest deadline is midnight Wednesday, July 6th. "

Anncr 1: " One entry per person please. . .  .address all entries 

to MIDNIGHT O IL, KLIF, D A LLA S..."

Anncr 2: "Guess the exact day, hour, and minute the half gallon 

of midnight oil will burn out. ."

Anncr Is "Hear complete details on Irving Harrigan's MILKMAN's

MATINEE on the air each morning from midnight till
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THE M I D N I G H T  O I L  C O N T E S T  

ON

K L I F ' S  M I L K M A N ' S  M A T I N E E

A promot ion des i gned to i nc r eas e  the s a l e - a b i l i t y  of  the hours  from 
12 mi dn i ght  to 6 A M .

CONTEST MECHANICS^
Each night at midnighta coal oil lantern is lighted. It burns untiI 
six a ,m . when it is extinguished . The process continues unti I a 
given amount of fuel ( half gallon recommended ) is consumed. 
Listeners are asked to guess how long the "Midnight Oil" will last. 
We asked that they give the exact day, hour, and minute the flame 
would die out. . .  . .however, resultant confusion causes me to suggest 
simply the number of hours and minutes the fuel will last.

PRIZE:
Our prize ( "the greatest vacation idea since two weeks with pay" ) 
is at its best in the summer, but has year-round value as well. We 
offered the use of "any model 1 960 Chevrolet fora week, plus all 
the gasoline you can burn in that week" . The car came from our 
5 to 6 sponsor, Mohr Chevrolet, and the gas from Gulf for mentions 
around the contest.

PROPS:
Railroad type kerosene lantern and feeding mechanism. There should 
be a way that people can watch the burning progress. We rigged a two 
quart chemistry beaker with a plastic tube feeding to the lantern. If 
possible, it would be best to cut a hole in the bottom of the lantern, 
and get a long wick which could hang down to the fuel supply below. 
The only other thing necessary is a place to show the operation. . . . .  
a business that's open all night which will agree to light and extinguish 
the lamp on cue.

% £

PROMOS:
The tie-ins are obvious, but a few things we came across might be 
helpful: The following music was used for promos. . . "  There'11 Be 
a Hot Time in the Old Town Tonight", Lester Lannin from "Have 
Band Will Travel" . . . . "  I Don't want to set the World on Fire", Les 
Elgart from "Just One More Dance" . . . . .  ."Smoke Get's in Your 
Eyes", Ray Coniff from "'S Awful N ice". A Iso see attached copy.

IMPORTANT:
Test run your lantern before contest begins. You would be amazed 
at how long one cupful w ill last.



m id n ig h t  o il  c o n t e s t  pro m o

Anncr:

Old Timer: 

Anncr:

Old Timer: 

Control: 

Anncr 1:

Anncr 2:

Anncr 1: 

Anncr 2: 

Anncr 1: 

Anncr 2:

"Howdy, Old Timer. . . !  notice you’re carrying 

a coa I oiI lantern. . .  ."

"That's right, Johnny"

" Tell me, how many hours per gallon do you get 

with that thing?"

"How many HOURS per gallon from a LANTERN?

Music

"That’s right. . .the big question is 'How many hours 

will a coal oil lantern burn on a gallon of fuel. . . 

or more exactly, a ha If ga lion

"You see, we can't afford a whole gallon. .  .so here on 

the MILKMAN'S MATINEE show each morning, we're 

burning a ha If ga I Ion of midnight o i l . . . "

"Each midnight the lantern is lighted, and at six a.m.  

it's turned off"

"At this rate of six hours a day, how long will it take 

to burn one half gallon of midnight o i l . . . "

"Be sure you give us the exact day, hour, and minute you 

think the flame will finally die out"

"The person with the closest guess will have his choice of 

any mode I 1 960 Chevrolet for a week. . .  PLUS a 11 the gasoline 

he can burn in that week. ."

CONTINUED



MIDNIGHT OIL CONTEST PROMO continued

Anncr 1 : "Just get behind the wheel and go. . .as far as you 

like. . .it's free"

Anncr 2: "Contest deadline is midnight Wednesday, July 6th. "

Anncr 1: " One entry per person please. . .  .address a 11 entries 

to MIDNIGHT O IL, KLIF, DALLAS.

Anncr 2: "Guess the exact day, hour, and minute the half gallon 

of midnight oil will burn out. ."

Anncr 1: "Hear complete details on Irving Harrigan's MILKMAN'S 

MATINEE on the air each morning from midnight till 

six a . m............on K L 1 F . . . . "

# # #



The

'  MIDNIGHT OIL CONTEST *

on

KLIF’ s Milkman's Matinee

a promotion designed to increase the s a l e - a b i l i t y  of  the hours from 12 midnight to  6 AM.

CONTEST MECHANICS: Each night at midnight a coal o i l  lantern i s  l i gh ted .  I t  burns
unt i l  s ix A.M. when i t  i s  extinguished. The process continues 
unti l  a given amount of fuel  ( h a l f  ga l lon  recommended) is  con­
sumed. L is teners  are asked to  guess how long the "Midnight O i l "  
w i l l  l a s t .  We asked that they g iv e  the exact day, hour, and 
minute the flame would die o u t . . . . . . . .however resu ltant confu­
sion causes me to  suggest simply the number o f  hours and minutes 
the fue l  w i l l  l a s t .

PRIZE: Our p r i ze  ( " th e  g reates t  vacation idea since two weeks with pay")  
i s  at i t s  best in the summer, but has year-round value as w e l l .
We o f f e red  the use of "any model 1960 Chevrolet f o r  a week, 
plus a l l  the gaso l ine you can burn in that week". The car came 
from our 5 to 6 sponsor, Mohr Chevrolet ,  and the gas from Gulf  
f o r  mentions around the contest.

PROPS: Rai lroad type kerosene lantern and feeding mechanism. There should 
be a way that people can watch the burning progress.  We rigged  
a two quart chemistry beaker with a p la s t i c  tube feeding to the 
lantern .  I f  p o s s ib l e . . . . . . i t  would be best to cut a hole in the
bottom of  the lantern ,  and get a long wick which could hang down 
to the fue l  supply below. The only other thing necessary i s  a 
place to show the ope ra t ion . . . . . . .a business th a t ' s  open a l l  night
which w i l l  agree to l i g h t  and extinguish the lamp on cue.

PROMO'S: The t i e - i n s  are obvious, but a few things we came across might
be he lp fu l :  The fo l lowing  music was used fo r  promos.. . . . . " T h e r e ' 11
be a Hot Time in the Old Town Tonight",  Lester  Lannin from
"Have Band w i l l  T r a v e l " .......... " I  Doh't Want to set the World on
F i r e " ,  Les Elgar t from "Just One More Dance".......... "Smoke Get 's
in Your E^res", Ray Conni f f  from " 'S Awfuly N ice" .  Also see 
attached copy.

IMPORTANT:Test run your lantern before contest begins. You would be 
amazed at how long one cupful w i l l  l a s t .

; 0. ’

N E X T  KLIF BURNS THE CANDEL AT BOTH ENDS! ! Î ! ' !  ! ! . ' ! ! ! '  '
W ----------------
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ANNi HOWDY OLD TIMER...I NOTICE YOU'RE CARRYING A COAL OIL HtU» LANTERN,

OLD TIMER* THAT'S RIGHT JOHNNY

ANN* TELL ME, HOW MANY HOURS PER GALLON DO YOU GET WITH THAT THING?

OLD TIMER* HOW MANY HOURS PER GALLON FROM A LANTERN? 

(MUSIC)

1. THAT'S RIGHT ,THE BIG QUESTION IS"HOW MANY HOURS WILL A COAL OIL LANTERN BURN ON A

GALLON OF FUEL OR MORE EXACTLY, A HALF GALLON.©

YOU SEE WE CAN'T AFFORD A WHOLE GALLON. SO HERE ON THE MILKMAN'S MATINEE SHOW

EACH MORNING, WE'RE BURNING A HALF GALLON OF MIDNIGHT OIL

EACH MIDNIGHT THE LANTERN IS  LIGHTED, AND AT SIX AM IT 'S  TURNED OFF

AT THIS RATE OF SIX  HOURS A DAY, HOW LONG WILL IT  TAKE TO BURN ONE HALF GALLON OF

MIDNIGHT OIL

BESURE YOU GIVE US THE EXACT DAY, HOUR, AND MINUTE YOU THINK THE FLAME WILL FINALLY

THE PERSON WITH THE CLOSEST GUESS WILL HAVE HIS CHOICE OF ANY MODEL 1960 CHEVROLET

PLUS ALL THE GASOLINE HE CAN BURN IN  THAT WEEK

1.. JUST GET BEHIND THE WHEEL AND GO,

2. CONTEST DEADLINE IS  MIDNIGHT WEDNESDAY JULY 6

ONE ENTRY PER PERSON PLEASE...........ADDRESS ALL ENTRIES TO "MIDNIGHT OIL" KLIF DALLAS
gallon

GUESS THE EXACT DAY, HOUR, AND MINUTE THE HALF/«*# OF MIDNIGHT OIL WILL BURN OUT.

1. HEAR COMPLETE DETAILS ON IRVING HARRIGAN’S MILKMAN'S MATINEE ON THE AIR

EACH MORNING FROM MIDNIGHT TIL SIX  AM...ON K L I  F
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MEMORANDUM

TO: Don Keyes date: March 15, I960

fro m : J a c k  Sharp subject: CONTEST

Don, here is  an explanation of the «M iles of S tree ts « contest we ran 
during the la s t  Hooper period»

"  MILES OF STREETS*

The contest format is  very s im ila r to Mystery S tree t, in  that a sealed 
envelope is  opened a fte r  the contest hour, containing a s tre e t  address.
I f  the person who lifres  at that p a rticu la r  address has ca lled  in during the 
contest hour, he/she is  the winner of that hour’ s p r iz e .

The d iffe ren ce  l i e s  in the fa c t  that you begin by ca llin g  out 5 zone 
numbers obtained from the telephone d irectory.These 5 zones are ca lled  out 
at approximately : 15. Then in v it e  everyone who l iv e s  in any of those zones 
to  stay tuned fo r  f i v e  s tree t names, which w i l l  be ca lled  out la te r  in the 
hour» For uniform ity sake, c a l l  out the f iv e  s tre e t  names, making sure they 
are located  w ith in  the f i v e  zones ca lled  out e a r l ie r ,  at approximately :30. 
anyone l iv in g  on any of the f iv e  s tree ts  ca lled  out are then e l ig ib le  to 

/ '  c a l l  and re g is te r  th e ir  s tree t address» Stop taking c a lls  on the hour, or
in  the case o f KTSA, at f i v e  minutes to  the hour. A fte r  the news, open the jsk 
sealed envelope and read the name and address w ith in . I t ' s  b e tte r  to read 
the name o f  the occupant instead o f merely the address, fo r  obvious reasons.

Each telephone d ire c to ry  in our markets should have a page showing the 
zone breakdown fo r  the c i t y .  In case they do not, the c r is s -c ross  d ire c to ry  
usually g ives  the zone number at the end o f  each stree t l i s t in g .  Needless 

to  say, a c r iss -c ross  id  a n ecess ity  to the success o f the con test.

e v a l u a t i o n

A good l is te n e r  pu ll con test. Not a guaranteed hooper bu ild er, but 
adequate fo r  a change o f pace gimmick. I t  is  an improvement o f mystery 
s tree t to the extent that you are able to keep f i v e  times as many people 
paying c lose a tten tion  fo r  a longer period o f tim e. The ch ie f drawback of 
the contest l i e s  in  i t ’ s com plexity, and the pre-contest promotion and 
explanation must be pounded home. I t ' s  fa r  from simple, and i t ’ s very 
easy to  get in to  a long, boring, yet necessary explanation, unless the 
p r io r  explanation is  saturated and d e ta iled . Another point against the 
contest: i t  consumes more time per hour than most contests fo r  the good 
i t  does ih  audience p u ll. I t  takes the average l is te n e r  two days to fu l ly  
understand the contest, no matter how c lea r the explanation. I  do not 
recommend the contest, and I  do not plan to run i t  again on KLIF.
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M E M O R A N D U M

T O L  A L L  M A N A G E R S , A L L  P R O G R A M  D IR E C T O R S

F R O M : DON K E Y E S

D A T E :  O C T O B E R  13, I960

It has been  noted that som e  o f  our a l l  night shows have been  a b it lack ing  in 

showmanship  and e f fo r t  on the part o f  the d ee jay .  I suggest you r e f r e s h  your 

a l l -n igh t  man w ith  the contents o f the instructions  attached.

Don K eyes

o

ys

E nc losu re



ON DOING T H E  M IL K M A N 'S  M A T IN E E 6/12/57

D ee jays  handling the 12 m idnight to 5:30 A M  "M i lk m a n 's  M a t in e e "  w i l l  r e f e r  to 
th em se lv es  as "the  m ilkm an, John Doe, "  o r  "y o u r  m ilkm an, John D o e " .  In 
o ther w ord s ,  e v e r y  t im e  you use your name, use e ith er  "the  m ilk m an " o r  "y o u r  
m ilk m an " as part  o f the id en tif ica t ion . It a lm ost b ecom es  part o f  your name as 
long as you a re  doing the a l l-n igh t  show.

A l l  p rom os  w i l l  r e f e r  to the a l l-n igh t  d ee ja y  as "the  m ilk m an " ,  o r  " y o u r  
m ilk m an " ,  along w ith  your name, and the name of the p ro g ra m , "T h e  M ilkm an 's  
M a t in e e " .

You  should t  an scr ibe  shortened, perhaps 3G-second exce rp ts  f r o m  your th e m e - -  
" T h e  M ilkm an 's  M a t in e e " - - a n d  use them  perhaps each tw o  hours as a running 
id en t i f ica t ion  a l l  day long, or  ra th e r  a l l-n igh t .

As  to methods o f doing the show, it is obvious that f i v e  and o n e-h a lf  hours is a long 
p e r io d  to r e m a in  e ith er  in fo rm a t iv e  or humorous. Contributing to the d i f f icu lty  
is the fact the "M i lk m a n 's  M a t in e e "  runs in the s o - c a l le d  dead hours a fte r  m idnight 
and th e re  is a tendency fo r  a phys ica l  le tdown on your part. T h e r e fo r e ,  you are  
fa c ed  w ith  an e x t ra  p ro b le m  in making your p ro g ra m  e ith er  in fo rm a t iv e  or 
humorous o r  justm ak ing it p la in  enterta in ing .

One o f  the b ig  answ ers  is, unlike the dayt im e  hours, to get your audience p art ic ipa t ing .  
It w i l l  help keep  you a le r t  and awake as w e l l  as keep the p ro g ra m  m ov ing .  T h e r e  are  
m any d ev ice s  wh ich  you can use to keep  your audience par t ic ipa t ing ,  including 
those l is te d  in this m em orandum .

You  should have your boa rd  r ig g e d  so that you can a ir  te lephone ca l ls .  Th is  is 
v ita l .  You  should accep t c a l ls ,  and a ir  o ccas ion a l one or tw o-m inute  con versa t ion s  
w ith  newsboys in the e a r ly  m orn ing , m ilk m en  , l is te n e rs  ca l l in g  w ith  a g r ip e ,  
l is te n e rs  ca l l in g  w ith  in fo rm ation , l is te n e rs  w ith  paid lon g -d is tan ce  ca l ls  f r o m  
re m o te  points in your c o v e ra g e  a rea , e tc .  N a tu ra lly ,  this should not take p lace  
betw een  each r e co rd ,  but say a c a l l  e v e r y  twenty  m inutes o r  so.

K I L T  in Houston cam e up w ith  a c l e v e r  g im m ic k  built around l is te n e rs  who w e r e  
doing unusual things at a g iv en  m om ent. The m ilkm an  has to p lay  it s tra igh t in 
such c ircu m stan ces  and accept each  answ er as being s e r io u s ly  meant. F o r  
instance, one lady  c a l led  at th ree  th ir ty  A M  to say that she was m ilk ing  her 
ra tt lesnake ; another lady  c a l led  and sa id  she was stay ing up to fee  d her g i ra f fe ;  
s t i l l  another r e p o r ted  that she was having a fight w ith  her husband because he was 
r o l l e r  skating ins ide  the house. You can see  the p o s s ib i l i t ie s  o f answ ers  on this 
fea tu re .

Another thing the a l l-n igh t  m an should do is m ake frequen t ca l ls ,  on the a ir  o r  off, 
to the p o l ic e ,  f i r e  and s h e r i f f 's  departm ent, to check on deve lopm ents . It is 
good  to be able to rep o r t  that o f f i c e r s  a re  cu r re n t ly  chasing a h it-and -ru n  d r iv e r  
down the E x p re s s w a y  at a hundred m i le s  an hour and a ll t r a f f i c  should b ew are ,  
etc.

Any a le r t  "M i lk m a n "  can d rea m  up any number o f fea tu res  m aking use o f his 
l is te n e rs .  Th is  is the r e a l  key  to m aking your "M i lk m a n 's  M a t in e e "  a l iv e ,

v iv id  p ro g ra m  fo r  the fu ll f i v e  and on e-h a lf  hours.



ACTUAL HOURLY FORMAT

Voice 1:

Echo Voice:

Voice 1:

Echo Voice:

"Time again to bring on Maximilian, the mechanical money- 

monster. Here he is. .. "

"This is Maximilian, the mechanical money monster. I 

have money for you... "

"Maximilian, we have Mrs. John Jones of 1234 Decatur 

on the line. .. start talking, Maximilian, and whenever Mrs 

Jones stops you, she gets the next prize you mention. "

( You must have about ten versions ) "A top record album. . . 

five dollars in cash... a portable transistor radio... fifty dollars

in cash. . . .  three new record albums. . .. ( she stops him ). ..

Voice 1:

Echo Voice: 

Voice 1:

"All right, Mtb. Jones, you get the next prize Maximilian 

mentions..."

. . eleven dollars and ninety cents. . . . "

"Mrs. Jones, of 1234 Decatur, wins $11.90 from Maximilian, 

KLIF's Mechanical Money Monster. . .. Congratulations, Mrs. 

JonesJ"

Control: { HIT NEXT RECORD IMMEDIATELY )

# # #



RECORDED PROMO DURING HOOPER { Also need live promos )

Voice 1:

Echo Voice:

Voice 1:

Echo Vc.ce:

■'Every hour tais week, KLIF brings you Maximilian, 

the mechanical money monster. . . . "

"This is 'Maximilian.. . .  emotionally, I must give 

some money away this hour or have a trauma. . . . "

# § »

"Every hour this week, KLIF brings you Maximilian,
• t

the mechanical money monster. .. .

"This is Maximilian, and you must help me give away 

money this hour. If I don't, I'm going into a funk.. .. 

a blue, bottomless funk....... "



RUN FOR ONE WEEK PRECEDING HOOPER: # l f

Voice 1: "Introducing KLIF’s exciting new announcer »»Maximilian,
\

the mechanical money monster! "

Voice 2: " Here he is, the world’s only emotional monster.. . "

Echo Voice: "This is Maximilian, the mechanical money monster.

Voice 1:

I simply must give things away. I just must—  I must. . . 

or I get sick. .. sick.. . .  sick. .. "

"KLIF's new star, Maximilian, the mechanical money 

monster, begins . "

Voice 1:

# # »

# 2

"Introducing KLIF’s exciting new announcer~°Maximilian, 

the mechanical money monster!"

Voice 2: "Here he is, the world’s only emotional monster. .. "

Echo Voice: "This is Maximilian, the mechanical money monster. Unless

Voice 1:

I give money away, my nerves go to pieces. I need help. .. 

help. .. help. .. "

"KLIF's great money monster, Maximilian, emotionally 

driven to give money away, begins . "

# # #
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FROM FIEDLER

Here? To Handle Mink Stole

Mink Stole  quiz questions w ill be sealed in  envelope and on cupboard
in  front o f you in  the control room»

Envelope w ill  have question number., hour to  be read and date on ou>^ides 
with selected card to  c a ll stapled to  ito

After you have made c a ll,  be sure to  lo g  i t  on the yellow ta lly  sheet in  
the control room»

HE SURE TO INDICATE ON THE ENVELOPE WHETHER QUESTION WAS READ ON THE
AIR OR READ TO THE CONTESTANT ON THE PHONE» I f  not— ju st indicated "Not Used"
on envelope»

AFTER TOUR SHOW, RETURN ALL ENVELOPES WITH CONTESTANT CARDS ATTACHED 
AND QUESTIONS TO W  OFFICE»

I f  you do not have winners, do not comment on th is  fac t follow ing your 
c a lls  and during your show»

V



MINK STOLE PHONE CALL 
Instruction  Sheet

Monday, March 3rd through Friday, March 7th, ONLY

DJ”s w ill make one phone c a ll per hour 6 AM -  6 PM. C a ll between hours o f 6-7 AM 
should be made as close to 7 AM as possib le. ”

1. Announce name o f KTSA Mink Stole  Mystery tune before you play it .

2. While record is  playing, phone contestant on postcard selected. Give phone 
seven rings before hanging up i f  no answer.

3. Fade  record and announce name, address and phone number of contestant sa iled . 
Verify  th is  with them. Be sure person you get on phone is  actually  person 
who sent in  card.

AND NOW MRS.  ̂ KTSA invites you to Think for Mink”. I f  you can te ll
me the name of* the &TSA Mink Stole Mystery Tune I  just played and i f  you can 
answer the KTSA Mink Stole  Quiz question— you w ill win a $£00 mink sto le  free 
from KTSA. Now— in  1 £ seconds can you correctly identify the KTSA Mink Stole  
Mystery Tune. ( I f  th is  is  done correctly..then).. Now Mrs. _ i f
you give me the correct answer to th is  next question you're the proud owner 
of a $£00 mink stole. L isten  carefu lly for I  can repeat the question ju st 

r, once....(ask question provided)... You have l£  seconds fo r your answer.

IF  CONTESTANT IS  NOT AT HOME, FADE RECORD AND IDENTIFY CALL YOU MADE WITH 
NAME, ADDRESS AND PHONE MJMBER. Say you are sorry the contestant was not at 
home and announce that another KTSA THINK FOR MINK CALL WILL BE MADE NEXT 
HOUR (or next day i f  la s t  c a ll is  £-6 PM). Do not make another c a ll w ithin  
that hour.

IF  CONTESTANT CAN NOT GIVE CORRECT ABSBERS, SAY YOU ARE SORRY AND THANK HER 
FOR ENTERING OUR CONTEST. Then INVITE LISTENERS TO STAY TUNED— FOR ANOTHER 
KTSA THINK FOR MINK CALL NEXT HOUR.

IF  WE GET A WINNER, GIVE THEM CONGRATULATIONS. AND THEN OFF AIR, GET A TAPE 
FROM WINNER TO THE EFFECT THAT* " I ”m Mrs. of Street.
I  won a $£00 mink sto le  in  the KTSA Think for Wink Contest.w Make i t  short.

NOTE* A ll questions w ill be provided for each jock each day.

A ll c a lls  must be logged on special form provided. And a l l  postcards 
selected must be withheld and given to Fiedler after each jock 's show.
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"M iss  R e d h e a q  C o n t e s t "  P r o m o

C o n t r o l ( F a n f a r e )
\ - L T  p  < S4 , \<ceL .

ANNCR 1 "WHS? c h o o s e s  M iss  R e d h e a d "

C o n t r o l ( A p p r o p r i a t e  s o n g ) ( f a d e  f o r . . . )  
Kilt ,  «TV) ,ANNCR 2 "lrVAK-Y I S  P I C K I N G  THE P R E T T I E S T  TEENAGE REDHEAD FROM

W; W A ,  5
HIGH SCHOOLS IN THE bot) J-SV-ft L E A R E A . "

ANNCR 1 : K’-K 'T , v 'i'V ,
'rrfrgY JUDGES ARE THREE OF HOLLYWOOD ' S  P R E T T I E S T  RED­

HEADED s t a r s . . . D e b o r a h  K e r r , J e a n n e  C r a i n  a n d  R h o n d a

ANNCR 2 :
F l e m i n g . " KSy- Is

To e n t e r  Vi/a c k -v- s  " M i s s  R e d h e a d "  c o n t e s t  s e n d  y o u r  p i c -

ANNCR 1 :
TURE,  OR A F R I E N D S  TO " M l S S  R ED H EA D " ,  , fertrUX&V+tL E . . 
' 1 H 1 N K FOR A M INUTE .  . .DO YOU KNOW THE P R E T T I E S T  TEENAGE

1 ̂ l y A  s tw / .
REDHEAD IN THE L0Ui_S3M LtrE A R E A ? ? ? "

ANNCR 2 : " L e t  W8RY SEE HER P I CT UR E  I M M E D I A T E L Y "
Lo/^ c( rs-w x — ' - '■— x )



" M i s s  R e d h e a d "  C o n t e s t Promo 2

C o n t r o l  : ( F a n f a r e )

ANNCR 1 : " D e b o r a h  K e r r ’. '. "

C o n t r o l  : (F a n f  a r e )

A n n c r  2: " J e a n n e  C r a i n ! ’. "

C o n t r o l  : f F  a n f a r e )

ANNCR 1 : " R h o n d a  F l e m i n g !*."

C o n t r o l : ( a p p r o p r i a t e  m u s i c ) ( f a d e  f o r . . . )

ANNCR 2: " D e b o r a h  K e r r , J e a n n e  C r a i n  a n d  R h o n d a  F l e m i n g  a r e  

t h r e e  of H o l l y w o o d ' s  l o v l i e s t  r e d h e a d s , and  t h e y  a r e  

THE THREE JUDGES FOR WAKY ' S  M l S S  REDHEAD C O N T E S T . ' 1

ANNCR 1 : " W a c k y  is l o o k i n g  f o r  t h e  p r e t t i e s t  t e e n a g e  r e d h e a d

ANNCR 2:

IN HIGH SCHOOLS OF THE L O U I S V I L L E  A R E A . "

" I f y o u ' r e  a REDHEAD,  AND YOU*RE A TEENAGER,  OR IF

ANNCR 1 :

YOU KNOW A PRETTY REDHEADED T E E N A G E R . . "

" S e n d  h e r  p i c t u r e  -ef WAKY t o d a y  a n d  e n t e r . .

ANNCR 2: " W A K Y ' s  M i s s  R e d h e a d  C o n t e s t "





MISS UNIVERSE CONTEST (JUDGES) 
APRIL I6 j  1956

PROMO

Men8 i f  youTre  any judge o f  beauty o n  in  fa c t »  i f

you’ d l ik e  to  a c tu a lly  judge the w orld ’ s most famous 

beauty con test 00 then enter KLIF9S MISS UNIVERSE 

CONTEST I KLIP i s  now accepting en tr ie s  f o r  judges 

o f  the Miss Universe Contesto And 5 judges w i l l  

be chosen. I f  you would l ik e  t o  be a judge 00 then 

w rite  t o  "MISS UNIVERSE.. .  .KLIF . . . .  «DALLAS” ...and 

t e l l  us why you want to be a judge in  KEIF’ S MISS 

UNIVERSE CONTEST. Include your name and address*

A ll  en tr ie s  must be postmarked not la t e r  than May 12tho 

So, men, g e t your en try  in  now?,



MISS UNIVERSE CONTEST (JUDGES) 
APRIL 16, 1956

PROMO

Men, i f  you’ re  any judge o f  beauty oc in  fa c t ,  i f

you’ d l ik e  to a c tu a lly  judge the w orld ’ s most famous 

beauty contest 00 then enter KLIF’ S MSS UNIVERSE 

CONTEST! KL3F i s  now accepting en tr ie s  fo r  judges 

o f the Miss Universe Contesto And 5 judges w i l l  

be chosen« I f  you would l ik e  t o  be a judge 00 then

w rite  t o  ’’MISS UNIVERSE.. .  .KLIF........ DALLAS” .„»and

t e l l  us why you want to be a judge in  KLIF’ S MISS 

UNIVERSE CONTEST. Include your name and address«

A ll  en tr ie s  must be postmarked not la t e r  than May 12th0 

So, men, g e t your en try  in  now?,



April 15, 1957

Mr. Oscar Meinhardt, Executive Producer 
Miss Universe Beauty Pageant 
Municipal Building 
Long Beach, California

Dear Mr. Meinhardt:

As we have discussed previously, I wanted to remind you 
again that we are very interested in the Texas franchise fur 
the Miss Universe Beauty Pageant for 1958. As you probably 
know, we have radio stations in Dallas, Houston and San 
Antonio and certainly would be in a position to create interest 
and give proper publicity to the contest.

Sincerely,

Gordon McLendon

GBM:bp
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Mr. Oscar Meinhardt,
Executive Producer 
Miss Universe Beauty Pageant 
Municipal Building 
Long Beach, California

Dear Oscar:

You will recall I spoke to you in Los Angeles earlier this year 
about the possibility of our chain of radio stations sponsoring the 
1958 Miss Universe Beauty Pageant for the state of Texas.

Recently, we wrote you again about this matter and I don't believe 
we have yet heard from you. As you know, we have the number 
one stations in Texas' top three markets: KLIF in Dallas, KTSA 
in San Antonio and KILT in Houston. We are already setting 1958 
promotional plans and would appreciate hearing from you in this 
regard.

Also, is there going to be a Miss Scotland in Long Beach this 
year?

Cordially,

Gordon McLendon

GBM:bp



October 9, 1957

Mr. Oscar Meinhardt
Miss Universe Beauty Pageant, Inc.
Municipal Auditorium
Long Beach 2, California

Dear Oscar:

Thank you so much for your kind letter advising me of the 
present situation at Lake Whitney.

I certainly will give you a call when I am in Los Angeles in 
the next few weeks. I hope we can get together and chat and 
I certainly do hope that it is possible for you to change your 
plans with regard to the Texas event in the near future.

With kindest personal regards.

r

Sincerely,

Gordon McLendon

GBM:bp
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September 16, 1957

Mr. Oscar Meinhardt 
Executive Producer 
Miss Universe Beauty Pageant 
Municipal Auditorium 
.Long Beach 2, California

Dear Oscar:

Thank you for your letter of September 12.

I hope you will find it possible to reconsider your decision 
with regard to 1958 plans for the Miss Universe Contest. I 
am enclosing an article from Variety which points up the power 
of our Texas Triangle, which covers nine out of ten people in 
Texas. It is by far the most powerful medium in all of Texas.

I cannot help but feel that if given an opportunity, our stations 
could virtually wipe the Miss America competition off the map 
as far as Texas is concerned.

Your organization has done an absolutely fantastic job with the 
Miss Universe Contest. Therefore, what 1 am about to say is 
intended merely as an attempt to be helpful to you regardless 
of whether or not you are able to make a change to us this year. 
1 can only conclude that your opinion that the Lake Whitney 
Association has done a very good job with the Miss Universe 
Contest in Texas is die result of lack of personal contact with 
the Texas event. 1 have never seen any event as totally mis­
managed and miserably handled as is the Lake Whitney project.



- 2 -

t einhardt JILC/ w / \ v̂ J Ji / JILr / * v . / i  j \  j ip

‘' /,,rfr MUNIC1PA ^ AUDITC # LONG I J M  2 , CALIFOJ

The treatment of the contestants, judges, accommodations for 
spectators, lack of promotion and showmanship, inaccesability 
of .Lake Whitney to major cities and many other features are 
such as to make one wonder if the event is not being staged by 
a three-year old mentally retarded child. 1 speak not only from 
my own viewpoint as an ex-sponsor of a local contest but also 
from other comments too numerous to mention. I am sure that 
Bill Woodside is a charming person but you may rest assured 
that as long as 1 have anything to do with any radio stations in 
the state of Texas, there will never be any cooperation of any 
sort given the Lake Whitney Association, nor do we wish to have 
the names of KLIF in Dallas, KILT in Houston and KTSA in San 
Antonio associated in any way.

If this letter makes me a crank, that's the way it will have to be.
I do you no service if I remain silent.

Let me hear from you if you do find it possible to make the change 
to us. If not, in your own interests, you ought to make a change 
to somebody.

With kindest personal regards.

Sincerely,

Gordon McLendon

GBM:bp

bcc: A1 Lurie
Bill Weaver 
Dale Drake
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Tftite, Timvewe
O S C A R  M E I N  H A R D T

Executive Producer MUNICIPAL AUDITORIUM LONG BEACH 2, CALIFORNIA

TELEPHONE LONG BEACH HEmlock 2-4435
CABLE ADDRESS —  "U N IP A G "

September 12, 1957

Mr. Gordon McLendon 
KLIF
2104 Jackson 
Dallas 1, Texas

This refers to your le tte r  of September 10th and exceedingly 
regret that I cannot make any change in Texas for 1958.

As you re c a ll I to l-1 you over the telephone that the lake Wh: 
Association lias done a very good job in  Texas and it  has bettered  
each year and they have extensive plans fo r 1958. They have put 
of money into this and in a l l  fa irness I cannot make any change a! 
particu lar time.

However, 1 fe e l that i t  would be to your advantage as w ell as
to have a tieup between you. Certainly with such a tieup your org
ation would get as much out of it  as you would i f  you were sponsor!
alone. May I suggest that you communicate with Mr. B i l l  Woodside
Whitney Association, P.0. Box 66, Whitney, Texas. I re a lly  hope t 
something can be worked out as I fe e l that with the two o f you comb 
it  would make a great sponsorship throughout the b ig  state of Texas

W ill be glad to hear from you as to your thoughts in this matt.

Kindest personal regards,

OSCAR KEINHARDT 
E x e c u t iv e  Producer

OK :jimm
CO-SPONSORED CATALINA, INC. CITY OF LONG BEACH, CALIF. MAX FACTOR HOLLYWOOD

MISS UNIVERSE, MISS U.S.A. COPYRIGHTED BY CATALINA, INC.
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September 10, 1957

Mr. Oscar Meihhardt,
Executive Producer
Miss Universe Beauty Pageant, Inc.
Municipal Auditorium 
Long Beach 2, California

Dear Oscar:

w .  are beginning “  - r  p r o m o t ^  pUn. lor W58and

Von « i l l  recaU
that we discussed this on the telephone last year.

Will you let me hear from you at your convenience?

Gordon McLendon

GBM:bp
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★  ★  ★ Tftite, TùUvexAe ★  ★ ★ ★ ★ ★ ★ ★ ★ ★ ★ ★

□  S C A R  M E I N H A R D T
Executive Producer

Ideality P ageant, inc.
MUNICIPAL AUDITORIUM •  LONG BEACH 2, CALIFORNIA 

TELEPHONE LONG BEACH HEmlock 2-4435
CABLE ADDRESS —  "U N IP A G "

Kay 23, 1957

J

Mr. Gord on Me Lend on 
McLendon Investment Corporation 
2104 Jackson Street 
Dallas, Texas

Dear GoHon:

This refers to your le tte r  of May 22nd, and wish to advise you 
that I do have you/in mind,,.for further, discussion on the Miss Texas 
contest in  1958. !

However, there is  nothing that I can do Ejhout it  at this time 
an-i i t  w i l l  have^to wait until our present Pageant is concluded.

There w i l l  not be a Miss Scotland th is year a s .1 could not 
get the right kind of sponsor in  Scotland.

Thanking you fo r being interested in  our event, and

r • •§' With kindest regards,

OSCAR MEIMARDT 
Executive Producer

QMtma

*1 a

CO-SPONSORED CATALINA, INC. —  CITY OF LONG BEACH, CALIF. —  MAX FACTOR HOLLYWOOD
MISS UNIVERSE, MISS U.S.A. COPYRIGHTED BY CATALINA, INC.
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June 8 , 1956

Miss Fayteen Peeples 
2405 San Marcus 
Dallas, Texas

Dear Fay:

Just wanted to drop you a note to tell you how sorry 
I am that you didn't win in the Miss Universe Contest. 
If I'd been a judge, you certainly would have got my 
vote.

Better luck next time.

Best wishes.

Gordon McLendon

GBMrbp



June 19« 1956

Mr. Bill Woodside 
Lake Whitney Enterprises 
Whitney, Texas

Dear Bill:

This letter will serve as our official notice to you that 
our entry in the Miss Texas portion of the Miss Universe 
Contest will be Miss Donna Harris and not Miss Gerry 
Benham.

This letter officially withdraws Miss Benham from the 
contest and enters Miss Harris.

Best regards,

Bill Morgan 
General Manager

BM:bp
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1956 O ld sm o b ile  Super 88 C o n ve r t ib le  
T u rqu o ise  and w h ite  
tu rqu o ise  and w h ite  u p h o ls tery  
M o to r  N o . V-1357851 
S e r ia l  # 568M49934

T it le :  G e r r y  A nn  Benham



June 5, 1956

Miss Amarillis Chamberlain 
4155 Buena Vista 
Dallas, Texas

Dear Miss Chamberlain:

Thank you so much for your telegram. It was wonderful 
to have you in the Miss Universe competition and 
CONGRATULATIONS to you on being a winner.

1 believe your prizes are in the mail to you.

Cordially,

Gordon McLendon

GBM:bp



MISSING WHEELS

1 2 7 0  ( 1-5 1 )







a  m c l e n d o n  s t a t io n
5 0 , 0 0 0  W A T T S  *  1 1 9 0  K I L O C Y C L E S  ★  2 1 0 4  J A C K S O N  ★  D A L L A S  1, T E X A S

September 20,1960

Don:
Here are d e ta ils  on the MISSING WHEELS Contest. In c id en ta lly , Hart is 

in  the midst of running it- r igh t now",""and he checked out with me la s t  week 
fo r  format and d e ta i ls .  Haven't heard how he 's  doing.

TEASER CAMPAIGN

For three days p r io r  to s ta rt o f con test, run 5-10 second te a s e rs , ( produced) 
which should take the approach o f an impending b ig  news story  about to  break 
open. Suggested lin e s :

VOICE: MONDAY ON KLIF, THE CASE OF THE MISSING WHEELS WILL BE EXPOSED &MXKXXXX• %
2. VOICE: TOMORROW, KLIF BREAKS THE CASE OF THE MISSING WHEELS WIDE OPEN.

3. VOICE: DON'T MISS THE SENSATIONAL EXPOSE OF THE CASE OF THE MISSING WHEELS,

TOMORROW ON KLIF.

This w i l l  s t ir  up advance in t e r e s t . .  .at le a s t  i t  did fo r  us. Vie had phone 
c a lls  wanting to  know who was in vo lved , i f  i t  was a hot car r in g , teenage 
vandal story  or what. I  do not b e lieve  i t  should be produced w ith a s tin ger 

or other sound e f f e c t .  Absoitixtiely co ld , and in a d e lib e ra te , heavy vo ice .

PROMOS

BUILD PROMOS as usual, and run no longer than 1 fu l l  day. . .  competition w i l l  
jump on i t  otherw ise. Take my word fo r  i t .

FACTS FOR PROMOS

We used sound e f fe c t  at s ta rt o f each promo. . .  sound of a car speeding by, 
music up and in to  two vo ice pitch."- 
Sample promos are attached.

FORMAT

B a s ica lly , same as the Treasure Hufat. A car a day is  given away fo r  s ix  
days in a row9 Clues s ta rt on the second car as soon as the f i r s t  is  found.
The cars are parked somewhere w ith in  the c it y  l im its , e ith e r  on a parking 
l o t ,  on a c ity  s t r e e t ,  or in  an unimproved vacant l o t .  ( I  wouldn't advise 
the l a t t e r ) .  S tress on the a ir  that the car is  not hidden in s ide a structure 
o f  any so rt. I t ' s  in p la in  s igh t at a l l  tim es, and w i l l  not be moving. I t  
may or may not be occupied. Stress that car hunters must not enter the car 
they b e lieve  to be the missing wheels car. Merely copy down the lic e n se  
number and c a l l  KLIF fo r  v e r i f ic a t io n .
A short in tro  should preceed each clue to the d escrip tion  and lo c a t io n  of 
the car. I  used the Sound e f fe c t  of a car speeding by ...and  a vo ice  in  echo 
sa y in g .. .  .'»NOW, HERE'S ANOTHER CLUE IN THE CASE OF CLIFF'S MISSING WHEELS 
CAR NUMBER_______ " .  I t  was changed d a lly  to  correspond to number o f car.
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5 0 , 0 0 0  W A T T S  ★  11 9 0  K I  I O C  Y C  L E S  ★  2 1 0 4  J A C K S O N  *  D  A  L L A  S  1, T E X  A  S

September 20,1960

Don:
H ere_are d e ta ils  on the KISSING WHEELS Contest. In c id e n ta lly , Hart is  

in  the midst of running i t  r igh t now, and he che eked out w ith me la s t  week 
fo r  format and d e ta i ls .  Haven’ t  heard how he’ s doing.

TEASER CAMPAIGN

For three days p r io r  to s ta rt o f contest, run 5-10 second te a s e rs , ( produced) 
which should take the approach o f an impending b ig  news story  about to  break 
open. Suggested lin e s :

VOICE: MONDAY ON KLIF, THE CASE OF THE MISSING WHEELS WILL BE EXPOSED fiMXKXXKX• %
2. VOICE: TOMORROW, KLIF BREAKS THE CASE OF THE MISSING WHEELS WIDE OPEN.

3. VOICE: DON’ T MISS THE SENSATIONAL EXPOSE OF THE CASE OF THE MISSING WHEELS,

TOMORROW ON KLIF.

This w i l l  s t ir  up advance in t e r e s t . .  .at le a s t  i t  did fo r  us. Vie had phone 
c a lls  wanting to  know who was in vo lved , i f  i t  was a hot car r in g , teenage 
vandal story  or what. I  do not b e lieve  i t  should be produced with a stin ger 

or other sound e f f e c t .  A bso lu tely  co ld , and in a d e lib e ra te , heavy vo ice .

PROMOS

BUILD PROMOS as usual, and run no longer than 1 f u l l  day. . .  competition w i l l  
jump on i t  otherw ise. Take my word fo r  i t .

FACTS FOR PROMOS

We used sound e f fe c t  at s ta rt o f each promo. . .  sound of a car speeding by, 
music up and in to  two vo ice p itch .'
Sample promos are attached.

FORMAT

B a s ica lly , same as the Treasure Hubt. A car a day is  given away fo r  s ix  
days in a row9 Clues s ta rt on the second car as soon as the f i r s t  is  found. 
The cars are parked somewhere w ith in  the c it y  l im its , e ith e r  on a parking 
l o t ,  on a c ity  s t r e e t ,  or in an unimproved vacant l o t . ( I  wouldn’ t  advise 
the l a t t e r ) .  Stress on the a ir  that the car is  not hidden in s ide a structure 
o f  any so rt. I t ’ s in p la in  s igh t at a l l  tim es, and w i l l  not be moving. I t  
may or may not be occupied. Stress that car hunters must not enter the car 
they b e lieve  to be the missing wheels car. Merely copy down the lic en se  
number and c a l l  KLIF fo r  v e r i f ic a t io n .
A short in tro  should preceed each clue to the d escrip tion  and lo c a t io n  of 
the car. I  used the Sound e f fe c t  of a car speeding by ...and  a vo ice in echo
saying-----’’NOW, HERE’ S ANOTHER CLUE IN THE CASE OF CLIFF’ S MISSING WHEELS
CAR NUMBER_______ ” . I t  was changed d a ily  to  correspond to number o f car.
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A McLENDON STATION
5 0 , 0 0 0  W A T T S  ★  1 1 9 0  K I L O C  Y C  L E S  ★  2 1 0 4  J A C K S O N  *  D  A  L L A S  1, T E X  A  S

PAGE TWO

FORMAT (con)

Clues were added hourly u n til the car was found. Clues were o f the tw o-lin e
rhyming type, and mixed between lo ca tion  of the car, d escrip tion  of the car,
and lic en se  number. As clues are added, pound on the e a r l ie r  c lues. You w i l l
find  that you won’ t  have more than 14 or 15 clues before the car is  found.

POINTS TO WATCH OUT FOR

1. People w i l l  swamp your switchboard with endless c a l ls  asking i f  licen se  
number so-and-so is  the missing car. L im it each c a lle r  to  g iv in g  one car
on each c a l l .  Stress lic en se  number...so they w i l l  be reaay w ith the number 
when they c a l l ,  and w i l l  not jam the board w ith long descrip tion s o f  a 
neighbors car.

2. Have deejays and switchboard operator play i t  cagey. I f  someone c a lls  
w ith the licen se  number o f the contest car, make them g ive the exact 
loca tion  o f the car, and the d escrip tion . The reason is  sim ple. You may 
have someone who figu res  the licen se  number out from the clues, and 
doesn’ t  have any idea where the car is .

3. Stress the slogan ’’ THIS IS KLIF, WHERE A CAR A DAY IS BEING GIVEN AWAY” 
h eav ily . I t ’ s catchy, and sounds lik e  you r's  doing more than you actu a lly  
are.

4. I  suggest a new name fo r the contest. M issing Wheels had too many people 
look ing fo r  a car w ith the wheels removed. Must be a b e tte r  name.

WINNERS

As soon as one of the cars is found, get a beeper telephone in terv iew  w ith 
the winner fo r  use on newscasts. Then Jiave him come to the s ta tion , where 
you can cut short jbromos in h is v o ic e ! Then present him w ith the key to the 
car, and t e l l  him where to  go to pick'up the t i t l e  and have i t  changed to  his 
name. Make the winner pay fo r  t i t l e  tra n s fe r  charge. By the tinje the la s t  
car is  found, continued use o f the winners vo ices w i l l  make i t ' ’-sound ' l ik e  
a pot f u l l  o f winners. When the contest is  over,, compile a l l  the names, and 
bu ild  a ’’Back P a ttin g ” promo, t e l l in g  who won what car. Sounds grea t on the 
a i r .
Speaking o f the ca rs ...b e  devious in the year o f the car being mentioned.
I  only used the year of the car when abso lu tely  necessary. When you’ re dea lin g  
w ith ’ 51 and ’ 52 autos, i t ’ s b e tter to  pound on the fa c t  th a t” Joe Daoks has 
just won h im self and his fam ily a shiny Ford S tation  wagon” , rather than h it  
the year. In your promos, you are covered i f  you mention ’’Good se rv ica b le  
used cars” . A fte r  th a t, l e t  them draw th e ir  own p ic tu re . The human im agination 
is  a wonderful th ing fo r  rad io .

That’ s i t .  Have fun.
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MISSING WHEELS CO NIE ST

SOUND : CAR SPEEDING BY...MUSIC UP____

1. NOW...EXPOSED FOE ALL OF DALLAS TO HEAR! THE CA1E OF THE MISSING

WHEELS I 
SOUND: STAB
T ,  NuT BIG WHEELS IN FOLITICS.. .OR WHEELS IN SOMEBODY TS HEAD I

1. NO...THE KLIF MISSING WHEELS ARE ATTACHED TO 6 AUTOMOBILES THAT

WILL BE HIDDEN IN DA XLAS!

2. A DARING NEW CONTEST. ..AGAIN PIONEERED BY THE LEADER IN DALLAS RADIO...

KLIF____

1. THE MISSING WHEELS CONTEST! A CAR A DAY WILL BE GIVEN AWAY!

2. NEVER BEFORE IN RADIO HISTORY HAS THIS CONTEST BEEN DONE!

1. NOW... YOU CAN WIN A SECOND CAR FOR YOUR FAMILY. . .  FOR THE WIFE...

AS A SEX FISHING CAR...OR FOR YOUR HIGH SCHOOL YOUNGSTERS!

2. CAR NUMBER 1 13 HIDDEN SOMEWHERE WITHIN THE CITY LIMITS OF DALLAS!

1. KLIF WILL GIVE YOU CLUES AS TO TIE LOCATION AND DESCRIPTION OF THE 

HIDDEN CARS THROUGH THE DAY. YOU CAN'T MISS...

2. SOMEONE WILL WIN A CAR EVERYDAY FOR SIX DAYS, 

i .  LISTEN FOR CLUES!

CURTAIN
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