


Dorothy Manning December 4, 1967
cc: Gordon McLendon .-

Mitch Lewis

Can you please issue a check to Russ Russell in the amount of
$177.45, which represents the round trip fare from Dallas to

Los Angeles. Russ was our 1967 Bachelor's Day winner and we
could never arrange a suitable time for Russ to take the trip.
We had hoped to have him on a national television show, but this
did not come off.

Subsequently, Russ got married and moved from Dallas and wrote to
me asking if he could have the money instead of the ticket. Gordon
okayed this.

American Airlines informed us that they would give us the
round trip ticket and we can use it internally., Leigh has been
in touch with Bi11 Davis who says he will see to this imnmediately.

Russ now has moved back to Dallas and currently 1s a photographer

with the Dallas Times-Herald,

Thanks.

MIL:1r




March 9, 1967

Mvr. Mitchell I. Lewis
The MecLendon Stations
2008 Jackson Streel
Dallas, Texas 75201

Deavr Mitch:

Your intevesting letter of Mavch 6 is received and con-
Stitutes further proof that in Roger Stanton the McLendon
Stations persist in employing a man who is al best prone
to exaggeration.

Roger was not selected by WJR as bachelor of the year,
the month, the day, ov even the howr. Rather, he was
mevely used as a somewhal questionable prize in a
25-word-orv-less essay contest which asked givls in our
listening audience to submil veasons why they would like
an expense-paid evening on the town wilth the Greal One.

While I am, naturally, nol aware of the exact nature or
breadth of the Bachelors' Day promolion registralion of
which you speak, I feel suve that our lillle essay conlesl
is not divectly comparable. Please be assured, however,
that if this is not the case you will have no future diffi-
cullies in this avea with WJR since lrying lo give away
Stanton has proved disastvous. Il is impossible!

Many thanks for your letter. I understand ils purpose
completely.

Best personal vegards,
\ N
a vy,

DBB/'s




















































March 6, 1967

Mr. Daniel B. Burke
WJR Radio

Fisher Building
Detroit, Michigan

b from Miami informed
me that he was named Detroipps Bachelor o&ao Year by WIR,

-

-
While in no manner are we up in arms over the matter, since we
originated the contest some two years ago and have since developed
the program jointly with Standish Hansell of Hansell-Zook ( who has

held title to the rights for National PBachelors' Day since 1957 ). and
Hart Schaffner & Marx, we did want to go on record as owners of this
promotion in those markets wherein we own stations. Our attornkys
inform us that the promotion is, indeed, fully protected under the
registration rights.

Dan, 1 just mention this because it is our full intention to pursue the
Bachelors’ Day promotion in Detroit in future years when we have
WDTM's new programming in full force. At such future date, we sure
as hell don't want to get in any imbroglio over the matter. I'm confident
you understand.

In the meantime, best pcrlonnl regards.

Sincerely,

Mitchell 1. Lewis
National Director, Public Affaire
cc: Gordon McLendon y
Andre Dunstetter
Cohn & Marks




All Managers March 3, 1967
cc: Gordon Mclendon) Bill Stewart

Mitch Lewis

In regard to Natiéna( Bachelors' Day,/2 are anxious to accumulate
a file here for Hart Sc arx concerning what pubdbiicity was

garnered over your recent National Bachelor's Day promotion.
Of course, if you did not run this promotion, simply indicate it,

Here in Dallas we did manage to get a great deal of newspaper space
( advance, during, and afterwards ) as well as a two-minute TV
feature on the local CBS outlet, I think it will grow throughout the years,.

Would you please send me any and all material for a master file and
policy book.

Thank you.




Mr,. Chuck Barris
1313 Vine Street
Hollywood, California

Dear Mr. Barrie:

This corporation operates fourteen AM-FM radio stations in

seven major U. S. markets. One of our annual promotions is
National Bachelors' Day ( February 28 ), in conjunction with

Hart Schaffner & Marx and the local men's store carrying that

suit brand, We select the ten outstanding single men in the

particular city from prominent civic life ( councilmen, administrative,
etc. ), professional life ( professional Bmotball, newspaper men,
photographers, etc. ), and the businesg ey 1d "Myestments,
insurance, banking, etc., ). This ye bachelors #ere selected

in Buffalo, Chicago and Dallas,

The selection in Buffalo was a Deniel Erb, head of the mortgage
department of the Western Savings Bank of Buffalo.

In Chicago, the selection was Henry Norton, president of Burton
G. Feldman & Company, a very prominent advertising agency in
that city, billing well over ten million dollars.

Finally, in Dallas, the selection was a Russ Russell, an aspiring
young photographer for the Dallas Times Herald. Incidentally,
Mr. Russell won out over two Dallas Cowboys football stars--
among the two, Craig Morton, formerly of the University of
California.

It seemed to us that combining the three top bachelors in these
areas would make an extremely interesting program for '"The
Dating Game". We would arrange to fly the three representatives




to California at our expense for them to be on a future program,
Helen Marcus of Goodson-Todman, with whom I have done business
several times, advised that you were the one to contact in regard
to this suggested forthcoming program.

Naturally, since it does have some sort of time value, we would
hopefully send the representatives to you at the nearest available
time. Would you please advise if (1) this is possible, and (2)
what date ( hopefully a Friday or Monday since some of these men
have an extremely hard time arranging for a middle of the week
hiatus ). You can be confident that we can make all arrangements
from this office and will do everything possible to cooperate,

Can you please let me know on this matter ?
Thank you very much,

Sincerely,

Mitchell 1. Lewis
National Director, Public Affairs

MIL:1r
cc: Gordon Mclendon Vv




January 31,

rs., Dee Harris, Coordinator
Playmate and Bunny Promeotions
Playboy Magazine
232 East Ohio
Chicago, Illinois 60611

Pear Mre, Harris:

We were disappointed to learn that the editors of Pl xbux are

reluctant to tie-in with our stations on' the forthcoming National
Bachelor's Day promotion, Actually, we believe there has been
some cross-up in communications,

National Bachelor's Day was founded in 1957 by Mr, Standish
Hansell of Hansell-Zook, an advertising agency in Philadelphia,
'he promotion lay dormant for almost 10 years until we seizes
upon it last year and presented it in some of the markets wherein
we have stations, As a result, the subsequent publicity and
retailer enthusiasm reflected an indication that we did, in fact,

have a promotion which would capture consumer interest,

ince Mr, Hansell conceived the promotion, we naturally contacted

3
:

the arrangement was ( and is ) that we mutually would promote and
share in such a promotion, he third party is currently Hart
Schaffner & Marx. I can only presume that either Mr, Hansell

or a representative from Hart Schaffser & Marx approached your

editors and/or promeotion director, Nelson Futech, Thus, although

it might have seemed that we were at diverse purposes, we are,
in fact, working toward the same end result, In the back of my

;

cLendon talked to both Hugh Hefne:

mind, I recollect that Gordon

and Dick Rosenzweig about it--all parties came away most enthusiasti

him. Since together we all could see potential in such a promotion,




hile we, in no way, would expect to receive special editorial
consideration, we cannot see where this in any way conflicts
with the integrity of ! layvboy. e have presumed that the over-
———e e ke

all p}‘,ilusuphy of ' rboy is directed to bachelors ( would-be o1

in fact ) and naturally feel that this does not conflict with any

sort of philosophy. We are only looking for a tie-in whic!
reflects the state of bachelorhood.

Juite frankly, I am reluctant to see the matter dropped without
exploring the possible points wherein there might have been

some misunderstanding. I do know that Hart Schafiner & Marx

has considered making it a national promotion and has been
advised that E_l_f\.xb_oy, and subsequent merchandising of ¥ ‘,"2"‘ boy ,
would be paramount in such a promotion, It just seems to us

to be good business on everyone's part -~ again, withomt conflicting

with editorial aims, goals and objectives of the magazsine,

Sinea the promotion date is four weeks away and the start of ous
broadcast promotion just two weeks away, is there any way we can

resubmit our requésts for reconsideration

Thank you for pursuing the matter,

Sincerely,

fitchell 1. Lewis
National Director

Public Affairs
(IL:l»

tichard S, Rosenzweig
yordon McLendon L
Standish Forde Hansell
lon Ruth

RBill Stewart




Jepuary 20, 1967

Mr. James K. Wilson, Jr.
Hart Schaffner & Marx

36 South Franklin
Chicago, [1linois

Dear Jim:

This morning Al Lurie, gvncrnl manager ol KLIF, Dave
account executive, and lwerve.ln & long

Muhlstein, station
meeting with Alex Cochrane and Charles-Martin at Jamea

K. Wilson., We went over the con plfte Bac helor's Day
eve that both of thern were very enthysded.,

promotion and I beli )

You will note some of the plans we
with the ove rall promotion, and all were ace rplu;ri.

have suggestedin Iine

While the store intended on restricting their budget to $500,

we now have a budget © $1500. 00, Coupled with the station

me that we sva gOINY to create ax
L] ¢

promotions, it seems 10
excellent pr()rm)nunal barrage in this market, Ve look
forward to this yeing a big ann ,al event at James K, Wilson,

as well as within the community.

ep you fully advised as to all our efforts in

In order to ke
ecess, 1 will, from time to tim#, send yo

making it a 8\

carbons of all ¢ u"rf'ﬂp()ndPnL(‘.

that he would like for me to work with

Charles Martin said
[li(;!. at your 1 eeting

him on developing @ brochure for presen
in Chicago on February 8th. It might beins luded on the agenda

of upcoming pron otions.




Naturally, Jim, if you have suggestions, additions, et¢

.-

we will be glad to incorporate them into the overall plan.

Best personal regards,

Mitchell I. Lewis
National Director
Public Affairs

MIL:1r
Attachments
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HART SCHAFFNER & MARX

36 South Franklin Street, Chicago, Iliinc
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THE MQ L’Qd.ow STATIONSSMEMORANDUM

To MITCH LEWIS -~ HOME OFF ICE, DALLAS Date 21 JULY 1966
——>> €ct Andre Dunstetter ( re telecon,
18 July )

From JACK DANAMY < OFF ICE MANAGER, Subject WNATIONAL BACHELORS' DAY", 28 FEBRUARY 1966,
WYSL, BUFFALO WYSL, BUFFALO, NEW YORK

DEAR MITCH:

ENCLOSED IS ALL MATERIAL AVAILABLE AT WYSL RE THE BACHELORS' DAY PROMOTIONG

I« FIFTEEN PHOTOGRAPHS ~CANDIDS~ OF COCKTABL PARTY. INDIVIDUALS IN PHOTOS
ARE NOT IDENTIFIED BECAUSE OF LACK OF TIME IN GETTING THIS TO YOU, BUT
I'VE ATTACHED A LIST OF BUFFALO BACHELORS TO THE PACKAGE.

2. A PRINT OF FIVE OTHER SHOTS WHICH YOU MAD EVIDENTLY GIVEN TO BOB LUTHER,
INCLUDING LETTER FROM LOCAL UP| BUREAU CHIEF, JACK GILMOUR.

3. A COLLECTION OF ALL COPY ( PROMOS AND DROP-~INS ) CONCERNING MANSELL,
COLLINS AND THE PROMOTION IN GENERAL.,

4. A TAPE OF PROMOS AND YOUR CONVERSATION WITH HANSELL, WHMICH WAS USED FOR
STRIP~INS, AS REFLECTED IN THME COPY.

| HAVE COPIES OF ALL MATERIAL IN THIS PACKAGE FOR USE NEXT YEAR,

THIS PACKAGE IS BEING FORWARDED TO YOU, IN DALLAS, RATHER THAN TO JAMES K WILSON,
IN CHICAGO, PER YOUR TELECON INSTRUCTIONS TO ME ON 20 JULY 1966,

IF YOU NEED ANY OTHER SPECIFIC INFORMATION RELATIVE TO THIS PROMOTION, PLEASE MOLLER.

REGARDS,

XS




HART SCHAFFNER & MARX




LAW OFFiICES
COHN AND MARKS
CAFRITZ BUILDING
STANLEY B.CONEN WASHINGTON, D. ¢ 200086 CABLE ADDRAESS
ROY F. PERKINS, UR OMAR - WAS MINC 1‘%1‘N
R R T A 4 March 23, 1966
DEL H.LEVY

ROBERT B

John Wheeler Barger, Esq.
The McLendon Corporation
2008 Jackson Street
Dallas, Texas 7520]

Dear Mr. Barger G \
A . )
«'f \»‘1
I have your letter of February 14, 1966 conce) g the
""Bachelor's Day

phrase
. I have had a se.u;gl{ conducted iirthe

Mark Section of the United tates Jatent
following pertinent n-yi:str.xuy'on

{ffice and find\the

\ssued June 9,

v
registrations would
proposed marks in

o

/

function \& trade aark is to identify the goods o1
am\pul able to ascertain from your letter exactly
ods ur\aex ices you propose to identif However, once
tha ob acleg”is oJf rcome, in order to secure } r‘rlcral registration,
de 7/1:; fmust be used in interstate commerce and
should e kopt of the first date of use in such commerce,
intend to go forward with registration of the trade mark, the afore-
said preliminary steps must be taken. Thereafter, it will be
ble to prepare an application for Federal registration.

services ol

A record

If you

possi-




While 1 do not wisk ro diseourage you from proceeding with the
filing of a Federal registration, I can advise you that, based on
our investigation of the Federal trade mark records, the mark
can now be used without registration. If no long term usage is

contemplated, it may serve your purposes merely to use the mark
without applying for a re gistration.

Yours very truly

arcus Cohn

cc: Gordon McLendon




February 24, 1966

Mr. Gordon McClendon
Suites 14, 18 and 20
Statler Hilton
Buffalo, New York

Dear Mr. McClendon:

This letter will confirm our conversation of earlier today. Mizs
will be arriving in Buffalo, New York on American Flight #926 at
Monday morning, February 2%th.

At this point you will be able to give her a briefing on vou: p
cort her to her hotel.

She will be working for you on Monday, February 2%th - radio
newspaper interviews. Monday night she will attend a cocktail part
duce Buffalo's five outstanding bachelors. Tuesday morning she
phone interviews with Buffalo's outstanding bachelor:

Tuesday afternoon she will have to chance to go back
be escorted to the airport for American Airline's flig

York City at 5:05 PM.

I am enclosing a P layboy Promotion Booklet fil

downs for a promotion of this type and a Playboy

would appreciate your signing tl latter and send{
It is a pleasure to serv« and I hope your promoti

Very truly yours,

Joyce Chalecki

nd Bunny Promotion Coordinator
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Mr. Gordon McLendon &\{\}{J

The McLendon Stations
2008 Jackson Street
Dallas, Texas 75201

Dear Mr. McLendon:

Orchids to you in behalf of Bachelor's Day
for stirring up such an impressive potential spon-
sor as Hart Schaffner & Marx. Best of luck and

also many thanks for keeping me advised.

Sincerely,

0 e -

Standish Forde Hansell




May 13, 1966

Mr. Gordon B. McLendon
The McLendon Stations
2008 Jackson Street
Dallas, Texas 75201

Dear Mr. McLendon:

Very much appreciated receiving your letter of April
20, and this tardy reply is no indication of lack of
interest in its contents.

I am most interested in your group of stations'! par-
ticipating in the promotion of a ‘National Bachelor's
Day." The enthusiasm with which you undertook the
initial experiment this year proves that you are a
fellow member of pioneers.

What impressed me the most in your letter was the
obvious consideration for the originator of an idea.
This shows a deep understanding of problems involv=-
ing the value and protection of intangibles.

Have given the matter much thought as to a fair com-
pensation for carrying the Bachelor's Day banner this
far and have come to the conclusion that beforehand
agreed rigid percentages would be either unfair to
you or to me., Now think the best arrangement would
be to rely on good faith between us. Why not compare
your promotion costs to the success of the venture
and whatever you think is a fair percentage for Han-
sell-Zook would be okay with us.

Have always considered that a girl-boy television
program would be advisable dealing with dates, ro-
mance, and problems and sponsored by Hallmark Cards
Arthur Murray Dance Studios, Robert Hall Clothes,
any product dealing with the swing set, Also it 1is




Mr. Gordon B. McLendon

believed the Society of American Florists would co=-

operate in promoting the cornflower (Bachelor's But-
ton) as the national symbol for Bachelor's Day .

Who knows, this all might lead to another merchandis-
ing day of importance.

Sincerely,

|\ -

B0 St

Standish Forde Hansell

SFH:ams




HART SCHAFFNER & MARX

36 South Frankiin sreet, Cr

8 B060¢
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Chuck Barris Productions

1313 north vine street
hollywood, california 90028
462-3243

Mr. Mitchell I. Lewis

National Director, Public Affairs
THE MC LENDON STATIONS

2008 Jackson Street

Dallas, Texas

Dear Mr., Lewis:

Thank you for your letter of March 3rd. 1
think the idea is a od one, and I will pass
it quickly to my “LLJ! to 11 into operation,
You will hear from either a Mr. Larry Gottlieb
Oor a Mr. Walt Case within the next few days, to

try to make the nece lary arrangements.

Thank you for thinking of

Meys O-L/-un; f((_(f——'%hiﬁu. WS “Mm«(;ﬁuw\ ["4\/&9
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August 25, 1966

Mr. Standish Forde Hansell
Hansell-Zook, Inc.
Land Title Building
Philadelphia, Pennsylvania

Dear Standiah:

Since I have every hope-that we will Bs, working closely through
the years on Nntionﬁl Bachelor's Day,/I'm taking the liberty of

putting things on a w‘h;/ The only "Mr. McLendon'"

I know is my father. I'm just Gordoen,

All the material we had accumulated in our first probe into Bachelor's
Day has been forwarded to James K., Wilson, who is the executive

vice president in charge of sales for Hart Schaffner & Marx, Quite
{rankly, they are most enthusiastic and I'm confident they will proceed
although we must put our heads together to ascertain rights, fees, etc,

I would very much like to have your thinking concerning the project.

1 have known Jimmy for years and he is a man of remarkable imbgination,
Since I will probably be in Chicago in the near future, I'll call him and
keep you advised, It is your brain-child and we have no intention of
proceeding without your complete okay and blessing.

Standish, 1 do hope my path will lead to Philadelphia because I would
like to meet you personally. I there is anything I can do in the mean-

time, please just drop me a line.

Cordially,

Gordon McLendon

GBM:1r
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eye to those who were a the better advertising

wur radio stations

ving had so i { 1y own ideas pirated years, I am

not about nifestly your idea without

sking part in the project, You mentioned
ih earlier correspondenc hat the Bachelor's Day idea needed some
:ationwide concern to begin promating it. We'd be in a pretty good

position to do that, and I think I can interest a number of our friend:

in the radio business in joining us, I also got some ideas on how thi:

could be made a profitable nationwide venture through two or thre:
differsat forms of commercial sponsorship, 1d '
at this time or in the future it would be neceds ry for you to put uj
ny money at all, because we should be able to handle the matter
ily but I suggest that we, in correspondence, work out some
percentage contribution to you for use of the idea+-and, I might

ition, any amplifications of the idea which may come to you afte

hear my own thoughts on the matier,

In going into National Bachelor's Day, I believe it imporsant that |

of us gain the maximum amount of possible protection, realizing
there is no full protection for any idea. However, we have conta«
our Communications Counsil in Washington, and | am enclosing
of his letter to one of our attorneys, John Barger, explaining the
posture of and possibilities for protection., We have done nothing

whatever toward this end other than make the inquiry which you now

vr further from

ve in front of you, and will do nothing uatil
It may turan out to be ong¢ of those things where, I
and much fun can be ahd but no great profits accrue, I've h
ber of ideas myself that ended up in that category. However,
a definite chance that this one might bear commercial fruit
in mind, I would appreciate a letter from you at your convenie

With best wishes,

Cordially,

GCordon B,




HANSELL-ZOOK Inc

January

Dear Mr. Holt:

Many thanks for your recent inquiry sti
promotional material for Bachelors' Day. Hegre
tably there is none currently avallable, the rea:
being that in former years we found it gquite cost
to comply with the hundreds of requests for free
posters, copy, etc., and interest waned when eve
a nominal charge was suggested.

The idea of Bachelors' Day has worked ou

fully in a number of promotions sponsored

stores, but what actually 18 needed to get

off the ground 1s a na ionally sponsored progran
4

4
\
which has never been attempted.

You have our permission to use Bachelors' Da
a promotion and would appreclia i
sheet or copy of your efforis

1.6
for our 11

We appreciate your interest and, perhaps,
other year we may be better organized.

Sincerely,

Art Holt, Vice
McLendon Stati
Jackson Street

11las, Texas T75¢




January 20, 1967

Mr. Buck Marryat
American Airlines

3406 Republic National Bank
Dallas, Texas

Dear Buck:

We have, in finalized form, an upcaming promotion which we have
run before in other markets with tremendous success. This year
we intend adding this promotion in Dallas, Houston, and San Francisco.

This prometion, run last year in Buffalo and Chic ago, immediately
attracted the attention of the national offices of Hart S hafiner & Arx
in Chicago. As a result, this year stores carrying Hart Schalfner &
Marx clothing will partner the promotion in our markets cas rying the
promotion as well as other markets throughout the count ry.

hile the purpose of this letter mainly concerns Dallas, 1 did want
to give you this background <« Just in case you become 80 boun lessly
enthused over the project that you want to recommend participation
in qur other markets American may serve. In eve ry situation, you
can count on 500 percent cooperation from the particular MclLendon

station,

—
Fhe prometion 18 '"National Bachelor's Uny™ 5~ this year, February
2Bth. Actually, Nattonmel-Bacheloz's bay-"Wis conceived in Philadelphia
in 1956 by a very imaginative advertising man, Standish Mansell, He
reasoned that there was a great merchandising potential in » special
ay wherein single girls could take legitimate justification in pursuing

and wooing single men «« a sort of “selling Sadle Hawkins Day.

tores in Fhiladelphis picked up the idea, the ayor issued a procia-
mation, bachelors sported ‘'bachelor buttons” in their lapels, an

50 forth,




Mr. Buck Marryat January 20, 1967

As mentioned, last year in Buffalo and Chicago we even took the

promotion a few steps further. The stations invited nominations

for the city's 10 "Most Fligible Bachelore', and, after their

selection, hosted the honorees at a cocktail party. In every

instance, since it carried a community involvement ( and we were
'

careful to select outstanding representatives ), we garnered a

great deal of newspaper and television coverage.

l'o create further interest, we flew in Jo Collins, Playboy Magasine's
Flaymate of the Year. She, along with "Miss Bulfalo"” and ise
Chicago'' acted as hostesses, along with chosen stewardesses {ro;
major airlines. This year, again, we intend to fly in ( or have on
hand ) a Playboy Playmate to every market carrying the promotion.

James K. Wilson, here, intends to give the one person selected as
'the'' most eligible bachelor a wardrobe. ¢ will probably stage
the Dallas cocktail party at the Press Club ~- sort of a iss America
in reverse. In all, we intend to go heavy on the promotion, starting

the day after Valentine's Day.
Now, what are we looking for from you?

Hopefully, American would furnish three or four of
the most representative and attractive stewardesses
to serve on the selection board with Val Immm, Ann

onaldson, iss Dallas, et al.

We would like to highlight the affair ( in addition to the

HS&M wardrobe ) with a trip for two to some resort

city -~ Acapuleo, Mexico City, New York. hile we

will pick up the tab for hotel and expenses, we would

like the airlines to furnish the air transportation for two.
Somewhere, roosting in the back of my mind, is the idea that
‘Mr. Bachelor” could be the honored guest at a lunch, dinner,
iraduation or whatever at the American Alrlines' Stewardess

College. This, certainly, should merit publicity.

if you think that this promotion has the potential we believe il

ould you present it to the powers that be and let us know as soon
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KLIF NATIONAL BACHELOR'S DAY PROMOTION
TIME OF PROMOTION: Wednesday, February 15 through Tuesday, February
28 ( 14 days )

STATION PROMOTIONAL ANNOUNCEMENTS:

February 15 through February 21:

1 60 second Prometional Announcement EOH -
6 am through 10 pm =+ 8/Day x 7 days =« Total 56

1 Station ID EOH ~ 6 am through 10 pm
8/day x 7 days -~ Total 56

February 242 through February 26:

1 60 second Announcement Every Hour -«

6 am through 10 pm <« 16/Day x 7 Days ~- Total 112

1 Station ID Every Hour «~ 6 am through 10 pm
16/Day x 7 Days <~ Total 112

TOTAL 60 second NCSA Announcements - 168
TOTAL Station NCSA ID Announcements - 168

SPECIAL BROADCASTS: Radio Station KLIF will broadcast one 3 Hour
Chuck Boyles' Bhow on February 27 ( Bachelor's
Day Eve ) for a forum discussion with the representatives
among the 10 selected finalists to discuss ''"The Fine Art
of Staying Single''. Jo Collins, Playmate of the Year,
and Chuck Boyles to moderate,

SPECIAL APPEARANCES: adio Station KLIF will fly in Jo Collins, Playboy
Magazine's Playmate of the year, to judge final
contest at the Press Club reception, Also to appear

at James K. Wilson stores for minimum of one hour/store.

PRESS RECEPTION: tadio Station KLIF will host a press party at Fress
Club from 4:30 « 7 PM for 10 Bachelor's Day finalists,
officiale of HS &M and James K. Wilson as well as
members from newspapers and television, KLIF news
will cover event, Jo Collins, stewardesses, Val Imm,

Ann Donaldson, Martha Bumpas to serve on judging panel,




SPECIAL GRAND PRIZE: KLIF will furnish and pay for a grand prise for
“"Dallas' Most KEligible Bachelor” comprising
a weekend in Acapulco, Mexico City, Hollywood
or New York,

SPECIAL MERCHANDISING: Radio Station KLIF will direct all entries teo
National Bachelor's Day to be submitted to all
James K. Wilson storps =~ as well as five
stations., Entries will be reviewed but it will
be stipulated in all announcements that candidates
“will be selected” by a panel consisting of
officiale from James K. Wilson, Hart Schaliner
& Marx, and Radio Station KLIF.

If desired, KLIF will provide ( at cost +- $15/gross )
plastic "Bachelor's Button” boutonnieres to be given
away on National Bachelor's Day to aingle men at {ive
James K. Wilson stores,

LOGICAL CANDIDATES FOR FINALISTS:

Fom Hughes - State Fair Musicals

Gary Weber - Local Attorney

Angus Wynne, III « Prominent Businsssman
Craig Morton - Dallas Cowboys Football Club

Don Lively - Promineat Investor
John McFarland ~ Goodbody Investments

Sam Price « Dallas Advertising Agency Executive
Jimmy Rabbitt «- KLIF disc jockey
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LES IDEA ( Doug McCall, Sales Manager, KTSA )

s an idea as old as radio and yet, new. Salesaman Roy Rogers

sold a one-spot-a-week schedule to Town & Country Lodge. Got $416. 00 budget
like more

for the year. It is small, but we're happy to take the money, and would

of the same kind of business.

( Bruce Hathaway, Program Director, KTSA )

"L et KTSA send you back to school...in a car'' -« In conjunction
J
g—

dealer you work up a deal for 6 or 7 fairly good used cars,

Each

with a local car

day you hide 2 car at some location in San Antonio, and give clues to ites hiding

place. The first student to find the car, wina it.

# "9

TATIO!P ( Bruce Hathaway, Program Director, KTSA )
take KTSA with you back to school..."

.

"Reading, 'riting, and KTSA, makes going back to school
OK..."
WYSL )

NT ( Art Holt, General Manager, W

UPL "TTS" wire for concentrated news coverage ( $35,.00 weekly )

International, state, and local news with gerater emphasi

W # ¥
KABL )

ral Manager,

attached copy




Sales Manager, KTSA )
- .8 . T - > 2aY o o
22 as old as radio and yvet, new. Salesman Roy Rogers

schedule to Town & Country Lodge. Got $416, 00 budget

small, but we're happy to take the money, and would like more

kind of business.
i #

OTION ( Bruce Hathaway, Program Director, KTSA )
Yy It

Ly '

"Let KTSA send you back to school., . in a car'" -« In conjunction

with a local car dealer you work up a deal for 6 or 7 fairly good used cars. Each

day you hide a car at some location in San Antonio, and give clues to ite hiding

place. The first student to find the car, wins it,
# W

STATION BREAKS ( Bruce Hathawey, Program Director, KTSA )

'

cool,,..take KTSA with you back to school. . .’

Reading, 'riting, and KTSA, makes going back to school

"
( Art Holt, General Manager, WYSL )
UPI "TTS" wire for concentrated news coverage ( $35. 00 weekly ).

vers national, International,
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but it has already been reported in Broadcasting magasine and you should

all be familiar with it. I am quite sure it does not close the door on our
reporting the news, but it does set up a few warning flags. 8o, 1 would
advise strongly that you read your Broadcasting and make it a point of getting

4 copy of the actual court decision.

3 ’ [

BACK TO SCHOOL PROMOTION ( Jim Hamby, Sales Manager, KTSA )

KTSA is apparently going to be able to sell to a department store a
bonus stamp promotion which works as follows:
Each studeat bringing in last year's report card to the sponsor
receives so many trading stamps based upon awards for each A, B, C, etc.
# # ¢

PUBLIC SERVICE PROMOTION { Jim Hamby, Seles Manager, KTSA )

KTSA's Jim Hamby makes the following suggestion:

Usually every church group bas a pet project which it supports. For
example, a church may be individually responsible for the support of a
missionary family in Africa. Usually, the church group gets no outside
credit for these worthwhile projects. Why not, by letter, invite churches
of all denominations to send us information oa their pet projects and give

them recognition on Sunday programming?

# #
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lfl_LBLIC SERVICE PROMOTION ( Jim Hamby, Sales Manager, KTSA )
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Usually every church group has a pet project which it supporta. For
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of all denominations to send us information on their pet projects and give
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Attached is an article from Ad Ape '"Broadcast Salesmen are 'Wishful
Thinking'"', I am aleo attaching a seli~explanotory diagram thet explains

a plan Brad Messer came up with to track "Noxthers'" and other severe
weather warnings, Also attached are some sales ideas from the Storz digeots,

Bill Stewart

e

WHAT EXCEPTIONAL NEW AND CREATIVE GALES IDEA WAS EITHER
SOLD OR PROFOSED TO A CLIENT TEIS WIEK?

As a novel Easter Promotion, XKILT is preseiting o contest to advertisers
in which three porsons will be awarded a threo winute talephone call to a
loved one anywhere in the world on Easter, Tho winner will be selected by
simple drawing from rogistrations in the advertioar's store, The appenl of
the chance to talk with a loved one, in Viet Nara fo* inoctance, will be 2
strong traffic stimulation for an advertiser, (IKIL1)

i

WHAT IS THE BEST NEW COMMERCIAL APPROACH “EARD ON A COMPETITOR
THIS. WEEK?

Fannin Banlk

Spot very cifectively done through use of snoring, and yaw.ing sound effects
with copy conteat saying: "Got a luzy $1, 000 doMare? ..... Well, get it off
ite green and white backside and malke it eaxn its keop by eivning 5% for a
minimum of 90 days at Fannin Bank! It's Fanain Bank's nev 5% nest egg
savinge plan," (KILT)

Yo
KRLA - "Bank Job"

Once every hour, KRLA invites Jieteners to call station to try to''crack

the KRLA gafe," Sofe contains $111,00 ( freqguency is 1100 ), Ciler chosen
s play wins $1,10 for calling, He can keep 1,10 or he caa go fox ivs bigger
money, Participant tells announcer two digitc that he thinks will c.uck the
safo, Sound effects of clicking tumblers ere used ae digits ave applvd to
combination lock, As player loses, sound effect of burglar alarm s wed,
Because of the odds, players usually lose, There is appereontly no seios
tie~in on "Bank Job" as promoted by KRLA, (KADS)

vl
















FREE . Trovobou srbr shp e on
“ Monday, October tenth, our KLIF an-

nouncers will pay tribute to all the barbers of Dallas
and the fine community service of Dallas barber shops,
And, just as important, throughout Dallas Barber Shop
Day, KLIF will be making telephone calls on the air to
many Dallas barber shops — awarding cash prizes to
all those listening to KLIF when the KLIF announcer
calls. Your shop may be called — so keop that dial in
your shop on KLIF's first annual Barber Shop Day all
day long Monday, October tenth,

‘ /[ - ’ Throughout Barber Shop Day on KLIF,
' ; S { * Monday, October tenth, our KLIF an-

nouncers will pay tribute 1o all the barbers of Dallas
and the fine community service of Dallas barber shops.
And, just as important, throughout Dallas Barber Shop
Day, KLIF will be making telephone calls on the air to
many Dallas barber shops — awarding cash prizes to
all those listening to KLIF when the KLIF announcer
calls. Your shop may be called — so keep that dial in
your shop on KLIF's first annual Barber Shop Day all
day long Monday, October tenth




BAREFOOT CONFEDERATE ARMY HIKE



















\_..‘v',v:‘(},\}SL I‘UT_JL:’ OF 1
b —

——————




BARREL FULL OF MONKEY




BASKETBUCKS




PROMOTI!

CREATIVE S




who sends

r > R s
wount viarco

PROMOTION

winsg







NIOUW o BNLAE TeLGiV Yy WAV TaCU VALl

N
vovheal wit JOCks waeuner Ga

sl Cdvigon oY

aLAr dUUCd doCUY < Lacion

.r -~ W . ~
Gl PJee®cluide WWHC UG o

HULY BINS T ba UDC

do mtn a1 y { { P
FLLCl UCoLivyCd diid eds W Le FepiroGlcCcd ds

vivivo Jdiils WLk oCICCLIVHG

o ViGruLiviio hdave ueal

VvOUU e

G Uinicvailie LiviGCooe




- ¢ -
J VLRe Wi Gl heh LN

LG &4AST Lenury 1S Loiving

GUUCU WWUu L v

GHU DICTiCUUinle WWsuiicv o

o micd~ BR n . -~ arndn’ ) o “
HIUSIC Ba UoCU Ul CuimierCidie O Uiy CU|

S noving

“ e a snohw ! ‘ { - . ) - P ! o -~
o snlcl JUooLivyaud ¢ > VO LG TCPTUUULCU do VCTOTC .

J U i Udiiae W O

> AP 1N M ' d T re
LibiCe ViE Vva YUUU e i sl GiUiniuy

Sl &1 o 2% 'y Sl Sndal Py
CiLiCo Udi vy witn e ul\,\,ﬁ., go VI

o L L=

GibiCo AU WKL oI iV

Cd usSic Opeyrations nave boi

PVOCeSS O : | made up anad cuone

votal Count or S0U0 musical




Batman



















ADO CREEK

SAL

OF

< |




83@83@ SAN .ANTONIO

70 Shdon.Iblendin - i _ e , DATE Sept 9, 1961

FROM __Fiedler

SUBJECT Battle of theﬂ?a}adg_ Y

"Deathless is the fame of those who were sacrificed at the Alamo, imperishable the
reknown of those who fell at Coleta and Joliad, while San Jacinto is known as one of the
world's most decisiwe battles,

Yet another battle was fought during the struggle of the Texans for liberty which had
a powerful effect upon the future of the Lone Star Hepublic about which cemparatively
little is said or writtenee.e

+eeThe pages of Texas history have been beautified and adorned by names of many men

who served their country in the hours of danger and who risked their lives to shield
their commonwealth and fellow citizens from tyrany and disgrace, There are no more
glorius names among the great of any land than those of Jack Hayes and Henry Ey, McCulloch
and their magnificent comrades who, of their own volition and at their own command ,
fought and won the Battle of the Salado, Sept. 17, 1842, The example of these patriots
should be a deathless inspiration to all of the people of Texas and induce them to
rededicate their talents to the cause of Liberty and good government,

Let it never be forgotten that, whenever men were needed, there was alvways a man
from the Guadalupe,"

Je My Woods; "Frontier Times"
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WYSL - Sold an idea to small supermarket chain that low prices aren't everything,
Took Norelco tape recorder and interviewed 20 customers - Question:
"Why do you shop at Park Edge.'" Only 5% named price. Owners very
impressed gave WYSL nice spot schedule. Theme: '"All supermarkets
give you price, Park Edge gives you more,"

DeMontrond Buick - The American Petroleum Institute is running a
series of newspaper ads called '""Break the Old Routine with a Close
to Home Auto Trip.'" This makes excellent copy for an automobile
dealer to use. For example one trip close to Houston, goes to
Rosenberg, Victoria, Goliad, Cuero, Gonzales, Luling, Flatonia,
Weimer, Sealy and then returns to Houston, The title of this is

"Where Parks & Playgrounds pay homage to heroes of Texas Inde-
pendence.' The first part of commercial outlines points of interest
on trip. The second part sells DeMontrond Buicks as a necessary

part of the trip.

KLIF proposed to Buckner Plymouth that he call himself "The country
store' to give the impression of a low overhead location.

Sales idea proposed. .\ A beat the "KILT goodtimers'' contest at the
Putt-Putt golf course, The deejay shoots a round of minature golf,
and anyone he beats his score gets a free game, Other prizes are
involved, such as golf balls, etc,

#t ¥ i

BEST NEW COMMERCIAL APPROACH BY COMPETITOR

KILT - CAPITAL NATIONAL BANK - A commer=ial for Capitol National Bank
makes a play on the words "Airplane Loans,'" It refers to "Airloans."
As an exotic, the copy narrates what it is like to have your girl friend
spin your prop, your engine coughs, then catches,..she pulls the chocks
and you zoom away above the crowded freeway traffic.

Spot sells idea of small loans for autos, boats, etc, at Capitol National
Bank,

Frizell Pontiac has adopted a fictions trade mark called ""Little Profit, "
He is depicted in their graphic advertising as a little character with
turbin. All radio spots are built around the '"Little Profit" theme.
Frizzell's "Little Profit'" means savings for you, etc,
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Page 2
WHAT X5 THE BEST NEW COMMERCIAL APPROACH HEARD ON A COMPETITOR
THIS WEEK?

KNUZ (also KILT) Mel Croan Volkawagen ‘ (KILT)

Anncyi This is cound of a rogulas Volkswagen
Sound: VW agcelorpting :
Anacy: Now, this is the sound of a Mel Croan VW
" Sound: Repeat
, Anncri Iear the differenco! Well, there isl The Mel Croan VW is Juot a little
' different. No, it's anot roomler, faster ox prottior,..it Just secins
80~ 16 bao a look which saya,,.man,,,those Mel Croon VW people
know how to care fox mael That's why you'veo so many Mol Croun
license plate holders around towa, He's the largo pise economy
dealer on Old Spaniod Trail, 3

e
Bryant Air Conditioning & Hoeating = XTHT (KILT)
Theme of spot ie:

Aancr: |, ' Did you know, ,.for only 88¢ o day you can enjoy the coraforts of Bryant
‘vear 'vound climate coutzol?

Anncr 2: Why, that'e less than I spend 2 dey for cigavetts!
Anncr: Right, ,.and just thiak of the luxury you'll enjoy with Bryant,

Anncr 2: I've been wanting to give up emoking anyhow == 80 =~ I'm off to the
nearest Bryant Dealex! (Tag)

ey

WHAT IS THE BEST NEW COMMERCIAL APPROACH USED ON STATION THIS
WEEK?

(WYSL)
’ Ten-second "chipoteaiks' coramercial, Using metronomne to get
Intro and background beat: ' '"Chipsteaks! Quick 'n Eaey!
Chipsteaks! Quick 'n Easy! (repested .,. altexansting maole and
female voices .., onding with female voice) ..., Quick and Easy
Chipsteaks |"

gie

(KILT)
For Rainbo Roman Moal Bread, we deyeloped a combination spot & prorao
giving lietenors 5 basic facts about Roman Mesl Bread and inviting them
to ""baat the pros" and write their own corumerciel for Roraan Meal Bread,

T ot rasnmmmswrt 21 Gdue o puosr'a svppnly 5f heae A
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WHAT IS THE BEST NEW COMMERC{AL APPROACH USED ON S8TATION THIS
WEEK? ;

(VIYSL)
4 Ten=oecond "chipstoaiks" coramercial, Using metronoine to get
Intro add background beat: . "'Chipsteaks! Quick 'n Eaey!
Chipsteaks! Quick 'n Easyl (repezted ,,. altexasting mole and
fernale voices ..., ending with female voice) , ..« Quick and Easy
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to "beat the pros" and write their own commercisl for Rorasn Meal 2read,
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Andre Dunstetter came up with the great suggestion that moaot of the hotels
whexre GBM staye have TWX's and will be glad to deliver urgent messages to him
when he is unavailable on the phone, if the message says deliver to GBM staying
in your hotel.

o
BEST NEW STATION BREAK
(KILT)
K.l.L.sv.oo Terrific
KILT...Set solid for spring!

wile

BEST NEW PRODUCTION TYPE ALBUM FOUND DURING WEEK -« LABEL AND
NUMBER

(KILT)

Nitty Gritty Dirt Band....Liberty LRP 3501 «« “fun' album for "good old dayo"
type production,

ti

QUESTIONABLE MOVIE SPOTS OR RECORDS YOU CAME ACROQSS THIS WEEK,

"Younger Generation Blues' - Janie lan —~Verve 5041

Althought picked in most trades, Bill Young feelu that, because of the line that
"today's generation makes us regurgitate" it is in extremely bad taste,

@i

BEST,SALES PROMOTION IDEA,

j / /Y
In conjunction with Rainbo Bread, we are having a contest in which the listeners
send in commerciale for Roman Meal Broad that they wrote, Each entry receives

cne loaf of bread and the best commercial wine 250 loaves of bread.

g
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Bl JE‘T‘_.i’ DR(V";O (PRE=PROI
KABL MUSIC

r

AND GENTLEMED THE t ARl COMING TO SAN FRANCI

FIGHT THI WSICAL SCOURGE WITH NELSON EDDY ALBUMS ., KABL

SALYTES TH ILES, ON TUESDAY, AUGUST
S{Jto 12 [W-L w

GENTINY BEETLE .)“L SCTIONS . {EAR 15 1 11, o

THRSDAY, ON KABL, .. .oFSGUSTINGE %L {

FOR THE FIRST TIME, & LUAK PHISCEDENT AND, TO HONOR THE O.B.E's
L
FROM LIVERPOOL, WILL PLAY/BLSTLE SELKCTIONS TUESDAY, AUGUST 31st. HEAR

BEETLES ON Ki TULSDAY, WHETHER YOU LIKE IT OR NOTS

DISTINGUISHED GENTLEMEN
ABL WILL ACTUALLY MMM PLAY
GUST 3lst., WE APOLOGIS!

A LA RME WHO KNOWS. . «




BEKETLE PROMO (AUGUST 31lst ONLY )
KABL MU SIC

LADIES AWD GENTLEMEN, KABL PRESSENTS THE SOUNDS OF BEATLESS
MU SIC: UP DRAGATIC

FROM ONE OF THe MOST UNUSUAL BEATLE ALBUMS EVER RECURDED, WE
NOW PRESENT:
(name of selection$ JAPANESE BHUATLE ON ROSE » or "GRAPELSAF BEATIE™ ETC)

(FOR INSTANCE:). ™THE JAPANESE BEATLE ON A ROSE...JAPANESE BEATLE,
POPILLA JAPONICA."

ET CUT

MUSIC: IN FULL

YOU HAVE JUST HSARD ANOTHER AUTHENTIC BEATLE SELECTION FROM THE

KABL LIBRARY OF UNUSUAL RECORDINGS. A KABL EDUCATIONAL FEATURES

MUSIC : BUTTON
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BICYCLE BUCKS CONTEST

We sent @ team of two girls to the Dallaes Police OCepartment, teo
€opy every name ond address of youngsters who had purchased bieycle

licenses from the city. On completion of this, we then memeographed

¢ form letter to every registered bicycle owner, expleining the

contest, and containing @ KLIF Bicycle Bucks sticker. Each sticker
hes @ serial number, ond Is to be glued to the rear fender of the

biecyecle.

Onece each hour, from 6:00 AM te 10:00 PM, we call out @ bicycle
license number. The youngster who owns that license has three

minutes to call KLIF ond gives us his name and oddress. If he

calls in time, he wins the current jeckpot, ranging from $25.00 vpward,
depending on the success of the contest. OQur jeckpot builds wp

$5.00 per day until won, then drops beck te $25.00 for the next

contest.

| believe that all three markets require bicycle license plates,

$o there will be files handy to obtein numbers and eddresses. /
simpler and less expensive way to handle the contest would be teo
send one person to toke down @ bateh of noames end numbers from
the police files, and start with thet as @ bosis. Instead of moeiling
out all the stickers, which are Incidental except for the billboard
effect, o trade~out covld be arranged so that kids could pick the
stickers up et some chain store or station. For the duretion of the
summer, the numbers covld be picked up daily by telephone.

CONTINUED




BICYCLE BUCKS CONTEST

We sent @ tegm of two girls to the Dallos Police Department, to

copy every name and address of youngsters who had purchased bicycle
licenses from the city. On completion of this, we then memeographed
¢ form letter to every registered blicycle owner, explaining the
contest, und containing @ KLIF Bicycle Bucks sticker Each sticker
has a serial number, and is to be glued to the rear fender of the
bicycle.

Once each hour, from 6:00 AM | ): 00 we call out a bicyecle
license number. The youngster who owns that license has three
minutes to call KLIF ond gives us his nome and address., |If he

calls in time, he wins the current jackpot, ranging from $23.00 vpward,

depending on the success of the contest. ur joackpot builds vp

$5.00 per day until won, then drops back teo $525.00 for the next

comtest.

| believe that all three markets require bicycle license plates,

so there will be files handy to obtain numbers and eddresses.
simpler and less expensive way to handle the contest would be to
send one person to take down a batch of names and numbers from
the police files, and start with thet as @ baesis. Instead of mailing
out all the stickers, which are Incidental except for the billboard
effect, o trode~out covld be arranged so that kids couvld pick the
stickers up at some chain store or station. For the duration of the
summer, the numbers could be picked up daily by telephone.

INTINUED




BICYCLE BUCKS CONTEST continued
To meke the contest even cheaper, you could dispense entire ly

with the stickers, and go for licenses numbers and kiddles natural

bor n hunger for money. Whatever they do with ir, | think it's teo

good o gimmick for KONO or KJOE or WAKY's competition teo use

against them,




BICYCLE BUCKS CONTEST continved

To make the contest even cheaper, you could dispense entirely

with the stickers, ond go for licenses numbers and kiddies natural
bor n hunger for money. Whatever they do with it, | think It's teoe
good a gimmick for KONOC or KJOE or WAKY's competition te vse

against them,




BICYCLE BUCKS CX NTEST FORI

PLAY ET INTRO FOR CONTEST
here's this hours bicycle bucks lisense
{f thet Is the License number OR your
bicycle, you hove three minutes 1o gall CHIFF for 3_

telephone number 19 call is

————————————— ———

RECORD

DEEJAY: ( After three minutes ) The owner of bleyele bueks
license number

who ( did ) 9(did neot ) call within ‘hree minutes, and ( s y ( Is

g winner.

( Ad lib congratulations or commiserations )

DEEJAY: Next hours bicycle bueks dumber Is worth 3 __

Stay tuned....youv may be KLIF's next bleycle bueks winner.




BICYCLE BUCKS CONTEST

We sent a team of two girls to the Dallas Police Department, to copy
every name and address of youngsters who had purchased bicycle licenses
from the city. On completion of this, we then mimeographed a form
letter to every registered bicycle owner, explaining the contest and
containing a KLIF Bicycle Bucks sticker. Each sticker has a serial

number and is to be glued to the rear fender of the bicycle.

Once each hour, from 6:00 AM to 10:00 PM, we call out a bicycle
license number. The youngster who owns that license has three minutes
to call KLIF and give us his name and address. |If he calls in time, he
wins the current jackpot, ranging from $25.00 upward, depending on the
success of the contest. Our jackpot builds up $5.00 per day until won,

then drops back to $25.00 for the next contest.

| believe that all three markets require bicycle license plates, so there
will be files handy to obtain numbers and addresses. A simpler and less
expensive way to handle the contest would be to send one person to take
down a batch of names and numbers from the police files, and start with
that as a basis. Instead of mailing out all the stickers, which are
incidental except for the billboard effect, a trade-out could be arranged
so that kids could pick the stickers up at some chain store or station.
For the duration of the summer, the numbers could be picked up daily

by telephone.

To make the contest even cheaper, you could dispense entirely with the

stickers and go for license numbers and kiddies' natural born hunger

CONTINUED




BICYCLE BUCKS CONTEST continued

for money. Whatever they dowth it, | think it's too good a gimmick

for KONO or KJOE or WAKY's competition to use against them.

5
Q
o
B




BICYCLE BUCKS CONTEST FORMAT

PLAY ET INTRO FOR CONTEST

DEEJAY: For § , here's this hours bicycle bucks license

number. . If that is the License number on your

bicycle, you havethree minutes to call Cliff for $

telephone number to call is

PLAY RECORD

DEEJAY: ( After three minutes ) The owner of bicycle bucks

license number

who (did ) 9(did not ) call within three minutes, and (is ) ( is not )
a winner.

( Ad lib congratulations or commiserations )

DEEJAY: Next hours bicycle bucks number Is worth $

Stay tuned....you may be KLIF's next bicycle bucks winner,




July 4, 1960

Don:

Thought I would pass along all pertinent information on the
(Bicycle Bucks CTontest; in case you wanted to send it to KTSA,
WAKY and KEEL. I think it would be a fine gimmick for all three
markess. I'm very happy with the results, and it scared the
competition so bad, you know what they did to combat the thing.

We sent a team of two girls to the Dallas Police Department, to
copy every name and address of youngsters who had purchased bicycle
liscenses from the city. On completion of this, we then memeographed
a form letter to every registered bicycle owner, explaining the
contest, and containing a KLIF Bicycle Bucks sticker. Each sticker
has a serial number, and is to be glued to the rear fender of the
bicycle.
Once each hour, from 6 AM til 10 PM, we call out a Bicycle liscense
number. The youngster who owns that License has three minutes to
call KLIF and gives us his name and address. If he calls in time,
he wins the current jackpot, ranging from $25 upward, depending on
the success of the contest. Our jackpot builds 55 per day until won,
then drops back to $25 for the next contest.

I believe that all three markets require bicycle license plates,
so there will be files handy to obtain numbers and addresses. A
simpler and less expensive way to handle the contest would be to
send one person to take down a batch of names and numbers from the
police files, and start with that as a basis. Instead of mailing
out all the stickers, which are incidental except for the billboard
effect, a trade out could be arranged so that kids could pick the
stickers up at some chain store or station.X For the duration of
the summer, the numbers could be picked up daily by telephone.
To make the contest even cheaper, you could dispense entirely with
the stickers, and go for liscense numbers and kiddies natural born
hunger for money. What ever they do with it, I think it's too good
a gimmick for KONO or KJOE or WAKY'S competition to use against them.

If you decide to send out the info, i'll be happy to furnish
the hourly sheets and any other information necessary to fully explain
the bit.

gJ’ /‘l

//Iavk oharp

4
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BIG CONTEST
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e script on this contest does not stipulate deadlines (oz

reas«

‘A &3 stated on previous explanations; that is,

the fact that you

0 wait and see wha kind of Fesponse you are going to

Yhen you O terminate 1 niest, simply recut the pr 08 an




ldea has a2 proven track rec

For one entire week, preferably rating week, you aband

\r music format and play only Klassics, or as they are cal

0, Dusty Discs.

¢ outlined




ntests aimed prix

in which teenagers are

ys

5/9/63




ALLOWANCE CLUB

{his is a promotion geared specially to the teenage audience and
during those months of the year when school is in session, should only be
run during those times of the day when kids are available to listen.

Note that the copy does not stipulate a deadline for this contest,

done deliberately in order that we might allow the contest to continue
slow, aor should we wish to eliminate the contest, we «
copy with a fresh promo and indicate a deadline.,
stcards are received, one should be drawn from the lot
and that person sheould be announ | as the ou sh | then write

yourself a reminder to have a $10. 00 check fssued sach week tothe winner,

or you may wish to have a $40.00 check {ssued and get the whole thing

out of the way in one move,

ys
5/9/63
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CODDLED COED

The copy on this promotion is pretty much self-explanatory. I would
run this for a week or ten days and then draw a card from those received
and announce the winner. The only details left to work out are the
mechanics of awarding the prize.

You will have to obtain a limousine, the flowers, and schedule for the

disc jockeys to perform the chauffeur service. It is a small teenage

promotion but it is an excellent one.

I suggest, by the way, that the limousine have signs on each side stating
very simply that the car contains the "WYNR Coddled Coed'. Obviously,
this should only be run when school is in session, Therefore, if you're

going to do it in Chicago, you'd best get on with it,

ys
5/10/63




BIG BAD JOHN




BIG BAD JOHN CONTEST WINNER PROMO

Anncr 1: ( echo ) "KLIF's Big Bad John has been identified" ( off echo )

Control: ( excerpt -~ "Big Bad John'", cross fade to chorus
for, .

Anncr 2: "KLIF's Big Bad

Anndr 1: ""John Heyn, a Senior at Bryan Adams High School"

Anncr 2: "The winner in KLIF's Big Bad John Contest, the
first person to correctly dletermine Big Bad John's
identity was...."

Anncr 1: ""Buddy Wells of 2107 Clarksdale., He is a Sophomore
at Bryan Adams High School, "

Anncr 2: ""Buddy has won for his Homeroom class, tickets to

the Dallas (Iu\\'b‘y,; - N, Y, Giants Game in the
[}

Cotton Bowl this sunday., Some of the people who will
receive tickets to the game are, .

B'cast Control: list six names )

Anncr 1: "Congratulations to Buddy Wells of Bryan Adams
High School for identifying John Heyn as KLIF's,,,"

Control: ( excerpt =~ '""Big Bad John'' )




BIG BAD JOHN CONTEST WINNER PROMO

Anncr 1: ( echo ) wKLIF's Big Bad John has been jdentified" ( off echo )

Control: ({ excerpt == ‘Big Bad John'', cross fade to chorus
for....)
'KLIF's Big Bad John was. ..
"John Heyn, a Senior at Bryan dams High jchool"

winner in i LIF's Big Bad fohn Contest, the
first person to correctly fetern ine Big Bad John's
{dentity
'Buddy Wells of 2107 Clarksdale. s s a Sophomore
ryan Adams High School.

'Buddy has won for his Homeroon class, tickets to
the Dalla owbys - N, Y. Giants | @ in the
Cotton Bowl this sunday. So0me of the people who will

to the game

sulations to Buddy ells of Bryan Adams
hool for identifying fohn Heyn as KLIF'8, .. ;

r‘“" Bad John /




BIG BAD JOHN CONT EST WINNER PROMO

( off echo

WKLIF's Big Bad John has been identified"

Anncr 1: ( echo )

Control: ( excerpt -~ "'Big Bad John', cross fade to chorus

for....)

Anncr 2: 'KLIF's Big Bad John was....

Anndr 1: "John Heyn, a Senior at Bryan s High School"

vinner | I¥'s

yphomeore

{ 1ist

Anpncr "Cot ,,J'r.utnl.n‘ionl to Buddy ells
High School for identifying Joh:

( excerpt -- "'Big Bad Joku




Jack Sharp October 6, 1961

Don Keyes BIG BAD JOHN CONTEST CLUES

Here are the clues for BIG BAD JOHN. Post # 1 at the time indicated and
add to the control list as scheduled so they will all be there for review.

Jocks should lead off after the ET by saying "Now, here are the latest clues
as to the identity of KLIF's BIGC BAD JOHN. Clue number one ‘

Friday, October bth

420 PM Clue # 1) "‘He is almost 18 years old"
5:45 PM Clue # 2 ""He {#s a native Dallasite"

6:40 PM Clue # 3 He is 6 foot )"

Saturday, October 7th

12:15 PM Clue # 4 "He weighs about 142 pounds"
4:15 PM Clue # 5 "He has green eyes"
6:15 PM Clueg # 6 "He has two brothers"

Sunday, October 8th

12:15 PM Clue # 7 ""He has dark brown hair"
4:15 PM Clue # 8 'His school colors are green and white"
6:40 PM Clue # 9 'He lives in the northeast part of Dallas"

Monday, October 9th

4:20 PM Clue # 10 "He attends a Presbyterian Church"

5:45 PM Clue # 11 'He once attended Gaston Junior High"

6:40 PM Clue # 12 "He works part time as a package boy
in a supermarket"




Tuesday, October 10th

4:20 PM Clue # 13 "His last name is easy to
pronounce, but it 1s not spelled the way
you might imagine"

5:45 PM Clue ¥ 14 "One of his two brothers is his twin"
name

6:40 PM Clue # 15 "His High School team/is '"The Cougars'.."

We should have a winner in Wednesday morning's mail, {f not, have these ready to

go:

Wednesday, October 11th

4:20 PM Clue # 16 'He is a Cadet Second I {eutenant
at Bryan Adams High School"

5:45 PM Clue # 17 "His last name begine with an 'H'. ..




Actu: g : | ] cted to al Chks except {ller &
as it pert: : ‘ i f the day shift Howeve
them

We have starte right at the kids tied {

record "Bigs B,

Listen to the pro: ' { Y ourself with it. It

:

to non *S Dut it will affect all of you on weeslken
C[“eﬁ wil De pPoste

Jack Sha

ys

PLEAS

Viurphy
Harriga
flier
Brown
Knigit
Laurie

lurray




MEMORANDUM

ALL KLIF DISC JOCKEYS
ce! Bill Morgan, Jack Sharp
DON KEYES

OCTOBER 6, 1961

Shortly, we will begin to give clues as to the identity of "Big Bad John",
They will be posted on the large board to the left of the console.

Let it be understood that you are to give the clues after each promo
even though the log doesn't say so. Russ and Charlie should really
lay on the clues throughout their shows.

NOTE: You'll notice a tape cartridge labeled "Big John Clues BG",
This "BG" means "background' music for the clues. It is an endless
tape of choral "'Big John's'" taken from the record. There is no curtain;
when you've run through the clues, segue to your next item.

ys

READ & INITIAL

Murphy
Harrigan
Miller
Brown
Knight
Laurie
Murray




'Big Bad John'' Contest

this morning, the ma: pull on the "Big Bad John'' contest

1

horrible. This is quite likely due to the fact that the clues thus fa:

have not been specific enough, However, now that we've ann unced

11

the school colors, it should really begin to take ko
) 4

Now let's really lay on this thing and get the kids interested. I want
you both to really get on it. excited, mention the prize, suggest
that it almost has to be a student at Brvan Adams ] igh School., Hit
it after every other record. Review the clues tressing the most
recent ones.

In other words, I'n depending on you two guys to give it some "spark

Gol |l




""BIG BAD JOHN'' CONTEST WINNERS

1.) Barbara Allen
2614 San Medina
Dallas, Texas

2.) Carolyn Carter
2303 Winthrop
Dallas, Texas

3.) Judy Day
2629 Marbella
Dallas, Texas

| ‘.
4,) M». Bobby Goodwist
2408 Toloza
Dallas, Texas

5.) Miss Susan Goveley
9775 Ash Creek
Dallas, Texas

6.) Miss Caryol Hauser
2304 San Francisco
Dallas, Texas

7.) Miss Karen Kanatzer
11020 Mandalay
dallas, Texas

8.) Miss Paula Masm
Dallas, Texas

9.) Miss Judy Sharp
10110 Lingo Lane
Dallas, Texas

10.) Miss Pam Stewart
11802 Fernald
Dallas, Texas

11.) Miss Suzgy Tribble
8530 Forest Hills Blvd.
Dallas, Texas

12.) Mr. James Baker
3105 Healey
Dallas, Texas

13.) Mr. Jimmy Dossett
8115 Claremont Drive
Dallas, Texas

14.)
11837 Rutley Lane

Mr, Phillip Ellison

Dallas, Texas

§-

)

Mr. David Gatlin

2715 Marbella

Dallas, Texas

16.

)

Mr. Bobby Holt

7829 Claremont

Dallas, Texas

b 5

)

Mr., Howard Hunter

661 Harter Road

Dallas, Texas

18,

)

Mr, Bruce Montgomery

10105 Champa Drive
Dallas, Texas

19,

)

Mr. Don Parrish

2640 Blyth

Dallas, Texas

20,

)

Mr. P aul Rostrad

11215 Ulloa Lane

Dallas, Texas

]
(4

)

Mr. Don Simmons

2741 San Paula

Dallas, Texas

22,

)

Mr. Kenneth Winslow

3616 Delford Circle

Dallas, Texas

) 2

“J.

)

wriodt
Mr Ronnie Wamiel)

1112 Castolon
Dallas, Texas

24,

26,

)

)

Mr. Logsden,
1 ; .

}‘.l-','t-r}y Brook

Miss Sandra Maxwell




CONTEST WINNERS continued

27.) Miss Evelyn Raines

Miss Kay Swingdell

29.) Miss Paula Upchurch




A McLENDON STATION

50,000 WATTS = 1190 KILOCYCLES » 2104 JACKSON

Congratulations! Perhaps you've heard by now that one of your home
room classmates, Buddy Wells, is the winner of KLIF's 'Big Bad John"
Contest.

As a member of Buddy's home room class at Bryan Adams High School

you have won the enclosed ticket to the Dallas Cowbovys New York Giants
Football Game this Sunday at the Cotton Bowl

Hope you have a good time at the game and that you'll continue lis

to '""Big KLIF in Big D',

SAI.( ere

) )
O\

Donald C Keves

Vice President Programming

The Mc L ndon Stations




= R .
Frank Walkezx

lere are a couple of tickets to the game Sunday as I mentioned
previously. Thanks for helping me set the contest up.

The tickets will automatically crumble to dust {f you don't come over

and finish the back yard by Saturday!
Regards.

incerely,

Donald C, Keye

Vice President, Programming

The ] L.endo: tati

P. S. If yoy know anyone on the staff of your school paper
to write a feature story on the contest, have them give me 2
dck

v R R e —




