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Dorothy Manning December 4, 1967
cc: Gordon McLendon

Mitch Lewis

Can you please Issue a check to Russ Russell in the amount o f 
$177.45, which represents the rouni tr ip  fare from Dallas to 
Los Angeles. Russ was our 1967 Bachelor's Day winner and we 
could never arrange a sultablW time fo r  Russ to take the tr ip .
We had hoped to have him on a national te lev is ion  show, but this 
did not come o f f .

Subsequently, Russ got married and moved from Dallas and wrote to 
me asking 1f he could have the money Instead o f the tick e t. Gordon 
okayed th is.

American A irlines Informed us that they would give us the 
round tr ip  tick e t and we can use 1t In ternally . Leigh has been 
1n touch with B ill Davis who says he w ill see to this 1nvned1ately.

Russ now has moved back to Dallas and currently 1s a photographer 
with the Dallas Hmes-Herald.

Thanks

M IL:lr



2008 Jackson Street 
Dallas, Texas 75201

Dear Mitch:

Your interesting letter of March 6 is received and con­
stitutes further proof that in Roger Stanton the McLendon 
Stations persist in employing a man who is at best prone 
to exaggeration.

Roger was not selected by WJR as bachelor of the year, 
the month, the day, or even the hour. Rather, he was 
merely used as a somewhat questionable frrize in a 
25-word-or-less essay contest which asked girls in our 
listening audience to submit reasons why they would like 
an expense-ixiid evening on the town with the Great One.

While I  am, naturally, not aware of the exact nature or 
breadth of the Bachelors' Day promotion registration of 
which you speak, I  feel sure that our little essay contest 
is not directly comparable. Please be assured, however, 
that if this is not the case you will have no future diffi­
culties in this area with WJR since trying to give away 
Stanton has proved disastrous. It is impossible!

Many thanks for your letter. I  understand its purpose 
completely.

DBB/s

Best personal regards,

A  D I V I S I O N  O F  C A P I T A L  C I T I E S  B R O A D C A S T I N G  C O R P O R A T I O N



Fm a x k  A . S jju ita
Mayor *“

WHEREAS, th is  yea r ,  Ome Thousand Nine Hundred and S ix ty -  
S ix ,  having a s p e c i f i c  day f a l l i n g  on the 
twenty-eighth day o f  the month o f  February; and

WHEREAS, on th is  day i t  i s  a s p e c i f i c  day where women
have the r i g h t ,  and, in f a c t ,  a re  expected and 
encouraged to assume the lead and courtsh ip ;

• and

WHEREAS, i t  i s  estimated that many o f  our c i t i z e n s ,  both  
in B u f fa lo  and throughout the United States not 
presen t ly  en joying  the f r u i t s  o f  m arita l com­
panionship,

NOW, THEREFORE, 1 , FRANK A. SEDITA, Mayor o f  die C ity  o f  
B u f f a l o d o  hereby proclaim  th is  spec ia l  day, Monday, 
February 28, 1966 as _ _  -_______

FIRST AKNUAL BACHELORS' DAY IN BUFFALO"

and urge a l l  good c i t ^ e n T ^ T 'B u i f a l o  to observe th is  day 
in the s p i r i t  i t  i s  intended.

I fu r th e r  urge a l l  s in g le  males to wear in th e i r  lap e ls  
the f lo w e r  that i s  known as the B ach e lo r 's  Button on th is  
day to ind ica te  that they are  unmarjried.

Further, I ,  Frank A. Sed ita ,  being the duly  e lected  and sworn 
Mayor o f  B u f f a lo ,  do hereby commission B u f fa lo  Radio Station  
WYSL to examine, q u a l i f y  and s e le c t  the outstanding group of  
the most outstanding and e l i g i b l e  bachelors  and, subsequently,  
on the date o f  National B ache lo rs ' Day, February 28 next, f o r  
WYSL to s ig n i f y  and honor them in a manner that b e f i t s  th e ir  
s ta t io n .

/»
—  c -  ^<7 C1.VEN under my hand and Seal fo r

_r  '  the C ity  o f  B u f fa lo  th is  25th
7 day o f  February 1966.

MAYOR OF BUFFALO

‘’V v v W ' ^



f — s t a t io n
C National Bachelor's Day y  

p«h- 2Q--forwai cL»»^
Do not run alter i'eb. 27th.

One of the least celebrated American Holidays is National Bachelor's Day, 

scheduled this year Monday, February 28. The reason this day is so little celebrated 

is not only the fact that both married men and single women resont a day dovoted to 

bachelors, but also that until approximately the age of 50, no single man is totully 

confident he has the will power, good sense or poor sense to remain a bachelor.

But, at 50, the true bachelor begins to emerge. Ho is now able to feel that 

when a woman approaches, he is being tagged rather than caught; that his position 

is no longer one of mere opportunity but, more likely, one of pleasant contemplation.

And, from that mental cocoon at 50, the true bachelor emerges--still aware 

but no longer so wary; still watchful but no longer so watched; still fascinated bui 

no longer so fascinating; still interested but no longer so fetching. He views the 

lack of return interest with both amusement and growing alarm.

To those 10 most eligible Chicago bachelors--those over 50--W-NUS extends 

the invitation to its first annual National Bachelor's Day luncheon, to be held at the 

Playboy Club on National Bachelor's Day, February 28th. There, 10 young ladies, 

selected by owner Hugh Hefner as being those most likely to renew that doubt which 

the confirmed bachelor has never denied - -  to himself - -  will confirm or shatter the 

code he has lived by. The true bachelor will rise and continue his pursuit--until he 

is physically neither able or appealing to be, alas, pursued. W-NUS says "all hail 

to the victor" - -  National Bachelor's Day, Monday, November 28th.



STATION PROMO 
National Bachelor's Day 

Run Feb. 20--forward 
Do not run after Feb. 27th

The bachelor is a strange animal. He is pursued and pursuing. He is 

seli-supporting and, yet, occasionally frantic for help. The bachelor knows women 

only enough to know that he knows them not at all. The bachelor, actually, is not 

altogether so smart as he thinks he is. For instance, few American bachelors know 

their own holiday-- Monday, February 28th is National Bachelor's Day.

Before that day, W-NUS will name its list of Chicago's 10 most eligible bachelors.

In naming Chicago's 10 most eligible bachelors on National Bachelor's Day, February 

28th, W-NUS will bestow on them all a certain distinction and, yet, a certain disdain.

1 he distinction for having remained in a monogamous or singular state; and the disdain 

for having not owned up to the responsibilities so many, suffcringly before, have 

shouldered.

W-NUS feels that the only true bachelor is over 50. Before that ago, he might 

cagily feel, like Horace, "he who travels alone, travels the faster." After 50, a man 

either has traveled or, sadly, has never gotten on the track. Therefore, his state is 

confirmed. A success or a doomed failure. A lover or still a learner. A bachelor 

or just a poor closer.

As a fitting test, W-NUS will host the first annual bachelor's luncheon at the 

Playboy Club on February 28th. On that date, commemorating National Bachelor's Day, 

Playboy owner Hugh Hefner will select the 10 most appealing young ladies to prove to 

the 10 professed confirmed bachelors conclusively whether they are, indeed, victors 

by choice or circumstance.



NATIONAL BACHELOR'S DAY
EXCERPT ( Standish F. Hansell )

EXCERPT #1

"Well, the idea of Bachelor's Day sprang to life in 1956 when,at a luncheon 

with a friend, Jim DuBois of the Philadelphia Inquirer, I happened to mention 

that the newspapers were losing a bet by not sponsoring February 29th as 

Bachelor's Day since it was then leap year. So after luncheon our enthusiasm 

took us to City Hall where Richison Dillworth, then Mayor of Philadelphia, 

agreed to proclaim the last day of February as Bachelor's Day. This gave 

continuity to the movement by making it an annual celebration rather than 

just on leap year."



NATIONAL BACHELOR’S DAY 

EXCERPT ( Standish F. Hansell )

EXCERPT #2

"Well, the idea of Bachelor's Day sprang to life in 1956 when, at a luncheon 

with a friend, Jim DuBois of the Philadelphia Inquirer, I happened to mention 

that the newspapers were losing a bet by not sponsoring February 29th as 

Bachelor's Day since it was then leap year. This was closely discussed 

during luncheon and the potential from a merchandising standpoint sort of 

was evident. You see, Valentine's being a time when most gifts are purchased 

by men for girls. Bachelor's Day is ideally placed at the beginning of the Lent 

when girls can reverse the process and purchase gifts for men. So after 

luncheon our enthusiasm took us to City Hall where Richison Dillworth, then 

Mayor of Philadelphia, agreed to proclaim the last day of February as Bachelor's 

Day. This gave continuity to the movement by making it an annual celebration 

rather than just on leap year. And having received an official proclamation, w< 

then looked around for a single male to be proclaimed Bachelor of the Year.

At that time, Dave Garroway happened to be in Philadelphia telecasting his 

"Today" program on a visitation basis and Mr. Muggs, the trained chimpanzee, 

was the star performer. So I thought it would be amusing to appoint Mr. Muggs 

at Philadelphia City Hall as Bachelor of the Year, and so it was arranged. Mr. 

Muggs, in the presence of half a dozen models, was the first recipient of this 

coveted honor and the Cornflower, being known as Bachelor's Button, was adopted 

as the symbol of Bachelor's Day and all unmarried males were urged to wear one 

in their lapel. This made them free bait for any girl to approach or to date and 

Bachelor's Day became sort of a fun day as well as a practical promotion for



iJi *ô ' poc.cetbooKS, - s a: ill sorts of .1. .oe rdashery.

wc receive thousands of letters from all over the world inquiring how -a 

Day can organized in local cor unities, n. is -w Us ed aa .,n off in. 

celebration in Washington on the National Calendar. In fact, such . n 1.. 

become - numerous that answering is a bit impractical. This leads tc to 

"b --Ù t '• •< of the thing in the first place, and the only tiling that I c..

bs t iat 1 i a bachelor."

-1er,



NATIONAL BACHELOR'S DAY
Promo #1

( Open )

A leading Philadelphia advertising man, Standish F. Hanscll, began the first 

National Bachelor's Day in 1956, ten years ago. And it has grown with each 

passing year. Now, WYSL sponsors the National Bachelor's Day celebration in 

Buffalo. WYSL contacted Standish Hanscll in Philadelphia and asked him to 

explain the beginning of National Bachelor's Day.

{ EXCERPT #1 )

{ Close )

That was Mr. Standish Hansell, noted business executive in Philadelphia, 

explaining the origin of National Bachelor's Day, which he began throughout the 

nation ten years ago. WYSL sponsors the National Bachelor's Day celebration 

in Buffalo on Monday.



NATIONAL BACHELOR'S DAY 

Promo #2

( Open )

A leading Philadelphia advertising man, Standish F, Hans ell, began the first 

National Bachelor's Day in 1956, ten years ago. And it has grown with each 

passing year. Now, WYSL sponsors the National Bachelor's Day celebration 

in Buffalo. WYSL contacted Standish Hansell in Philadelphia and asked him to 

explain the beginning of National Bachelor's Day.

(EXCERPT #1 )

( Close )

WYSL sponsors the National Bachelor's Day celebration ih Buffalo today.



o
NATIONAL BACHELOR'S DAY 

Promo #3

( Open }

Philadelphia business leader, Standish F. Hansell, in 1956 realized that while 

there was a day for almost everyone else, there was none for the American 

bachelor. And so Mr, Hansell began in Philadelphia, by.Mayor's proclamation, 

what was to become National Bachelor's Day. National Bachelor's Day is 

Monday; has been proclaimed as such by the Buffalo Mayor and as its Buffalo 

sponsor, WYSL asked Standish Hansell in Philadelphia to explain how National 

Bachelor's Day started ten years ago in 1956.

( EXCERPT #1 )

{ Close )

Standish F. Hansell, net ed Philadelphia business leader, and founder of 

National Bachelor's Day in 1956. WYSL brings National Bachelor's Day 

to Buffalo on Monday, and along with it, WYSL brings beautiful Jo Collins, 

all-time Playboy Magazine Playmate of the year.

.



NATIONAL BACHELOR'S DAY 

Promo #5

Day after tomorrow, Monday. February ^  ^

A”d ° n M° nday' N“ti0nal Bacho1" ' »  Day. WYSL bring. ,o Buffalo Playboy 

Magazine's Playntate of the year. Jo Collins. who wU1 „ „  ^  wySL

Buffalo's most eligible bachelors. Jo Collin. wi„  bo „siting

appearances throughout Buffalo for WYSL--all j
ia L  aI1 daY Monday and Tuesday,

as WYSL celebrates National Bachelor's Day.



o
NATIONAL BACHELOR'S DAY

Promo #6

Sh«'s coming to Buffalo for WYSL, day after tomorrow, National 

Bachelor's Day. Jo Collins, gorgeous star of "Bikini Beach Party" 

and other pictures and famous as Playboy Magazine's all-time Playmate 

of the year, comes to Buffalo for WYSL on Monday, National Bachelor's 

Day. and will make frequent Buffalo area public appearance, for WYSL 

Monday and Tuesday. Mis. Collins Jus, returned from a tour entertaining 

our troops in Vietnamí is WYSL's National Bachelor's Day gif, ,o Buffalo.

3

0



NATIONAL BACHELOR'S DAY

Promo #7

Now, WYSL's bringing her to Buffalo. Who? The girl .elected by 

publisher Hugh Hefner of Playboy Magaeine a. ,he mo„, beautiful glrl 

over grace .he pages of that be., selling national magaalne, Jo Collins 

comes to Buffalo for WYSD Monday and Tuesday ,o grace ,h. gueen ci.y 

on National Bachelor's Day, Monday, and to select Buffalo', most eligible 

bachelors. Don't miss beautifui Jo Collin, in one of her many WYSL 

personal appearances in Buffalo Monday and Tuesday.



NATIONAL BACHELOR'S DAY 

Promo H8

Who is the most beautiful woman in the world? P;ayboy Magazine says 

stunning Jo Collins is the world's most beautiful woman. She's the all-time 

Playboy Playmate of the year, according to Playboy Magazine. Since 

Monday is National Bachelor's Day, WYSL brings breathtaking Jo Collins 

to Buffalo on Monday and Tuesday to name Buffalo's most eligible bachelors. 

Watch for Jo Collins as WYSL brings the all-time Playmate to Buffalo 

Monday and Tuesday on WYSL.





NATIONAL BACHELOR'S DAY

Promo #10

Playboy Magazine Playmate of the year, Jo Collins, visits Buffalo tomorrow 

and Tuesday for WYSL to celebrate National Bachelor's Day as proclaimed 

by WYSL by Buffalo Mayor Frank Sadeta, It's tomorrow, National Bachelor's 

Day. Miss Collins, just back from entertaining U. S. troops in Vietnam, 

recently was named Playboy's all-time Playmate. Jo Collins will name 

for WYSL on Monday, Buffalo's most eligible bachelors and make numerous 

personal appearances. Don't miss her--Jo Collins, W SL 's  gift to you on 

National Bachelor's Day. . .  tomorrow.



NATIONAL BACHELOR'S DAY 

Promo #11

WYSL brings Jo Collins to Buffalo tomorrow for National Bachelor's Day 

as proclaimed for WYSL by Buffalo Mayor Frank Sadeta. In naming Jo 

Collins Playboy's all-time Playmate of the year, publisher Hugh Hefner 

declared that she was, quote, the most strikingly lovely; girl ever to 

appear on Playboy's pages, end quote. Miss Collins comes to Buffalo 

tomorrow to help WYSL select Buffalo's most eligible bachelors on 

National Bachelor's Day, tomorrow. Don't miss Playboy's all-time 

Playmate, Jo Collins, in her Buffalo appearances tomorrow and Tuesday

for WYSL.



March 6, lf67

Mr. Danlal B. Burka 
WJR Radio 
Fiahar Building 
Detroit. Michigan

Bachelor of,
Crom Miami informad 

Year by WJR.

)ear Dan:

 ̂ card recently received ire 
ne that he was named Detr/

^hile in no manner are ^ u p jn  ajrm. ov* 
jrlglnated the contest som Y . Hansell-Z.ook ( who has
:tae program Jointly with St.ndl.h
h.ld  tlt l. to «h. right. ra.ord . .  » — '•  *
Hart Schafiner k Mar*, we d g .tations. Our attorn**m
promotion in those mar eta w er fully protected under the
Inform us that the promotion is. indeed. luuy P
registration rights.

oi »hi. he cause it is our full intention to pursue the 

O “ “ « - » « ! . . »  1» -o r .

• « '  -  — rm  con,ld*n*
vou understand.

In the meantime, best personal regards.

Sincerely.

cc: Gordon McLendon 
Andre Dunstetter 
Cohn k Marks

Mitchell L Lewis 
National Director, Public Affairs



AU Manager« /
cc: Gordon McLendon, BUI Stewarty  1

March 3, 1967

Mitch Lew i«

In regard to Nati 
a file here for Hi

«re  anxiou« to accumulate 
arx concerning what publicity w » l

garnered over your recent National Bachelor'• Day promotion.
Of courae, if you did not run thi« promotion, «imply indicate it.

Here in Dallas we did manage to get a great deal of newspaper «pace 
( advance, during, and afterward« ) a« well a« a two-minute TV 
feature on the local CBS outlet. I think it will grow throughout the year«.

Would you please «end me any and all material for a master file and
policy book.

Thank you



March 3, 1967

Mr. Chuck Barria 
1313 Vine Street 
Hollywood, California

Daar Mr. Barrist

Thla corporation oparatea fourteen AM«FM radio etatlona in 
aeven major U. S. marketa. One of our annual promotione la 
National Bachelors' Day ( February 28 ), in conjunction with 
Hart Sehaffner It Marx and the local men's atore carrying that 
ault brand. We aelect the ten outatandlng alngle men In the 
particular city from prominent civic life ( councilman, administrative, 
etc. ), profeaaional life ( professional haotball, newapaper men, 
photographera, etc. ), and the buslnes^^e^dT'IttYsitments. 
insurance, banking, etc. ). This yea fbschelora^ere selected 
In Buffalo, Chicago and Dallas. I

The selection in Buffalo was a Denial Crb, head of the mortgage 
department of the Western Savings Bank of Buffalo.

In Chicago, the selection was Henry Norton, president of Burton 
G. Feldman It Company, a very prominent advertising agency in 
that city, billing well over ten million dollars.

Finally, in Dallas, the selection was a Russ Russell, an aspiring 
young photographer for the Dallas Times Herald. Incidentally,
Mr. Russell won out over two Dallas Cowboys football stars»« 
among the two, Craig Morton, formerly of the University of 
California.

It seemed to us that combining the three top bachelors in these 
areas would make an extremely interesting program for "The 
Dating Game". We would arrange to fly the three representatives



-  2 -

to California at our axpanaa for tham to b i on a future program. 
Helen Marcus of Good son-T odman, with whom I have done bueinese 
several times, advised that you were the one to contact in regard 
to this suggested forthcoming program.

Naturally, since it does have earns sort of time value, we would 
hopefully send the representatives to you at the nearest available 
time. Would you pleaee advise if (1) this Is possible, and (2) 
what date ( hopefully a F riday or Monday since some of these men 
have an extremely hard time arranging for a middle of the week 
hiatus ). You can be confident that we can make all arrangements 
from this office and will do everything possible to cooperate.

Can you please let me know on this matter?

Thank you very much.

Sincerely,

M IL:lr
cc: Gordon McLendon

Mitchell I. Lewie
National Director, Public Affairs



(£>&<$ si#

January SI, 1967

Mra. Dee Harria, Coordinator 
Playmate and Bunny Promotion«
Playboy Magaaine 
232 Eaat Ohio 
Chicago, minoia 60611 d * <*bs aquant t

nell I
TTf "WWfc wDear Mra. Harria;

I

We ware disappointed to learn that the editora of Playboy are 
reluctant to tie-in with our atatione on the forthcoming National 
Bachelor'a Day promotion. Actually, we believe there hae been 
eome croaa-up in communicationa.

National Bachelor'a Day waa founded in 1957 by Mr. Standish 
Hanaell of Hanaell-Zook, an advertiaing agency in Philadelphia.
The promotion lay dormant for almoat 10 year* until we aeiaed 
upon it laat year and preaented it in eome of the markete wherein 
we have atatione. Aa a result, the aubaequent publicity and 
retailer enthueiaam reflected an indication that we did, in fact, 
have a promotion which would capture conaumer Interest.

Since Mr. Hanaell conceived the promotion, we naturally contacted 
him. Since together we all could ace potential in euch a promotion, 
the arrangement waa ( and ia ) that we mutually would promote and 
ehare in euch a promotion. The third party ia currently Hart 
Schaffner Sc Marx. 1 can only presume that either Mr. Hanaell 
or a representative from Hart Schaffur It Marx approached your 
editora and/or promotion director, NelaonFutch. Thus, although 
it might have seemed that we were at diverse purpoeea, we are, 
in fact, working toward the same end result. In the back of my 
mind, I recollect that Cordon McLendon talked to both Hugh Hefner 
and Dick Roaensweig about lt--a ll parties came away most enthualaatic.

I

I



-  2 -

While we, in no way, would expect to receive special editorial 
consideration, we cannot see where this in any way conflicts 
with the integrity of Playboy. We have presumed that the over* 
all philosophy of Playboy is directed to bachelors ( would-be or 
in fact ) and naturally feel that this does not conflict with any 
sort of philosophy. We are only looking for a tie-in which 
reflects the state of bachelorhood.

Quite frankly, I am reluctant to see the matter dropped without 
exploring the possible points wherein there might have been 
some misunderstanding. I do know that Hart Schaffner ti Marx 
has considered making it a national promotion and has been 
advised that Playboy, and subsequent merchandising of Playboy, 
would be paramount in such a promotion. It Just seems to us 
to be good business on everyone's part --  again, withoait conflicting 
with editorial aims, goals and objectives of the magaalne.

D ear Jira?
Sineet the promotion date is four weeks away and the start of our 
broadcast promotion just two weeks away, is there any way we can 
resubmit our requests for reconsideration?

Thank you for pursuing the matter.

Sincerely,

Mitchell I. Lewis 
National Director

excellent oro»1"  ' Public Affairs
ierw« j A tv  th is

MLLrlr

ce: Richard S. Rosensweig 
Gordon McLendon l/
Standlsh Forde Hansell 
Ron Ruth 
Bill Stewart



January 20, 1967

Mr. Jamas K. Wilson, Jr. 
Hart Schaffner fc Marx 
36 South Franklin 
Chicago, Illinois
i li ft C A fit ft

Dear Jim:

Th l. morning A1 Ln rl.. , .n . . . l
Muhl.t.in* .t.tion .ceount „  j.~ ,
meeting with A l.x  Cochr.n. .né Ch* ! ‘ y ^ ^ ' lo r ,.  D. y 
K. Wll.on. W. went ov.r ' h'  '='>n |>lf
promotion .nd I b e li.v . th. both of _ J T

« «  — ■

“ t , r  S S  - « a !  “
excellent promotional barrag j , m. .  *  wu#OB#
forward to this being a big annual evani 
as well as within the community.

.. j „ j to a ll our e ffo rts  In 

*  " £  « ° .  V .V J » . ‘ Ï  w ill ,  iro m  U rn. to tim e. . .n d  „00
carbon s of a ll co rresp o n d en ce .

Charles Martin said prete^U on a”  y L r  meeting

b' lnclad* d “ ,h* * ‘ * nd*
Of upcoming promotions.
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Naturally, Jim, if you have suggestiona, additions, etc., 
we will be glad to incorporate them into the overall plan.

April 20, 196( Best personal regards.

Mr. S. F. Hansell, Preside 
Htneell-Zook, lac.
Land Title Building 
Philadelphia, Pa,

M lL:lr
Attachments

Dear Mr. Hans ell:

Mitchell 1. Lewis 
National Director 
Public Affairs

The writer is t>j
following Radie St. tione;

resident of a Corporation which operates the

M -FM  , Dallas
KILT AM, Houston

» Hr* icon
WTSL A M >FM, Buffalo

AM *FM, Cbtc»4
KABL AM *T M , San FranaliICO

NTVfS *»"t oe Ange 
'.atlv • t j th# t)

* ft* tb® acrjuf *■ A ACLA-FM
<* PM in Oetrou, ars tsow pending b-

* kind «noufth to hslp us witt, the hist «ical bn.;k3r«
os»L Bachelor's Da y "  and provide us wtch a telephone 1

w.ic . m.tae our promat ion for that particular day 
effective. Thia year we staged the event » the ap 
Buffalo as an experiment, looking to a possible u 
event'next year. 1 thought it went off w- sail , > 
as a result, can be twice ae effective /net year, e 
year of historical precede^:» in :* *■* *tty. T *  set 
ding hachelora and honored them m cocktail pa: 
e vent heavily on our W t S W  M • ft'YSL-FM r. « 
we brought in Jo Collins, Piavtof ^Lgaeine's PI»1 
to help promote the event. In iicAsa, we had the 
airline stewardesses avoilabi 
I must confess, a hit shaaaad cedly,

as escorts f< 
that the had

tter

ars wci

confa



Mr. S. F. H.ineoll, Prcsldont 
Hansell-Zook, lac.
Land Title Building 
Philadelphia, Pa.

Dear Mr. Hansell:
S

if

The writer i3 President of a Corporation which oporates the 
folbowing Radio Stations:

KLIF AM-FM . Dallas
KILT AM, Houston
KOST FM, Houston
WYSL AM -FM, Buffalo
WNUS AM -FM, Chicago
KABL AM -FM , San Francisco
X-TRA NEV/S over Los Angcles--Exclualve sales
Rcprenontative for the U. S.

Furthermore, applications for the acquisition of KGLA-FM In 
Los Angeles and WDTM-FM in Dotroit, arc now pending before 
the FCC.

You were kind onough to help us with the historical background on 
"National Bachelor's Day" and provide us with a tolcphono interview 
which made our promation for that particular day that much more 
effective. This year we staged the event on tho appropriate day in 
Buffalo as an experiment, looking to a possible broader uso of tho 
event'next year. I thought it wont off unusually well in Buffalo and, 
as a result, can be twice as effective next year, now that it has one 
year of historical precedence in that city. V/e selected Buffalo's loa­
ding bachelors and honorod them at a cocktail party, promoting the 

e vent heavily on our WYSL-AM and WYSL-FM radio facilities, and 
we brought in Jo Collins, Playboy Magazine*o Playmato of the Year, 
to help promote the event. In addition, we had the bettor looking 
airline stewardesses available locally as escorts for the bachelors.
I must confess, a bit shomcd-facedly, that the bacholors were choden

cont'd



with some little eyo to those who wore about the bettor advertising 
prospects for our radio stations in tho city.

Having had so many of my own ideas pirated over tho yoars, I am 
not about to do anything with what is manifestly your ldoa without 
asking and hoping that you take part in the project. You mentioned 
iji earlier correspondence that the Bachelor's Day idea needed some 
nationwide concern to begin promatlng it. We'd bo in a prbtty good 
position to do that, and I think I can interest a number of our frlondo 
in the radio businoos in joining us. I also got somo ideas on how this 
could bo made a profitablo nationwide venturo through two or throe 
different forms of commercial oponsorohlp. I don't think that either 
at this time or in the future it would bo nocossary for you to put up 
any money at all, because wo should be able to handle tho matter 
handily but I suggest that we, in correspondence, work out somo 
percentage contribution to you for uso of tho idca--and, I might 
mention, any amplifications of the idea which may come to you after 
you hear my own thoughts on the matter.

In going into National Bacholor's Day, I belicvo it important that both 
of us gain the maximum amount of possible protection, realising that 
there is no full protection for any idea. However, wo have contacted 
our Communications Coun3il in Washington, and I am enclosing a copy 
of his letter to one of our attorneys, John Barger, explaining the presont 
posture of and possibilities for protection. We have done nothing 
whatever toward this end other than make tho inquiry which you now 
have in front of you, and will do nothing until wo hoar furthor from you.

It may turn out to be one of those things where, In the end, much glory 
and much fun can be ahd but no great profits accrue. I'vo had any num­
ber of ideas myself that endod up in that category. Iiowovor, thero is 
a definite chance that this one might bear commercial fruit and with that 
in mind, I would appreciate a letter from you at your convenience.
With best wishes,

Cordially,

Cordon B. McLendon



H A R T  S C H A F F N E R  A  M A R X
< K. 
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June 28, 1966

Mr. Gordon McLendon 
The McLendon Stations 
2008 Jackson Street 
D allas, Texas 75201

Dear Gordon:

We have developed a great amount of enthusiasm for 
Bachelor's Day, and we have our advertising agency 
working on ways that this might be incorporated in 
our promotion program for Spring 1967« I about 
90# sure that we would like to go ahead with this 
i f  i t  is  s t i l l  available  to us.

You gave me a tentative idea of what payment your 
advertising friend in Philadelphia would want for 
our use of his idea, but i t  would be helpfu l at 
this point i f  you could give me the exact amount.
We would naturally  like to do whatever you think 
is  fa ir  but need to have a more defin ite  idea of 
what this would involve, so we can see i f  it  f it s  
into our budget.

I t  is  possible that we might tie  in one of our 
national ads with the Bachelor's Day theme, but 
we would also encourage our own stores, as well 
as our independent re ta il customers throughout 
the country to use the idea in their own store 
promotions. We do not have a l l  the deta ils worked 
out yet, but I w i l l  report to you as soon as we do.

Thanks again for your thoughtfulness in bringing  
this idea to me.

W arme s t re gard s .

Sincerely,

JKW:eb

im a -
. Wilson, Jr.



THE ^  STATION >30*EMORANDUM

To MITCH LEWIS -  HOME OFFICE, DALLAS Date 21 JULY I960
- >  c c i  Andre D u n ste tte r  I re  te le co n .

18 J u ly  )

From JACK DANAHY -  OFFICE MANAGER 
WYSL, BUFFALO

Subject «NATIONAL BACHELORS' DAY", 28 FEBRUARY I9 M  
WYSL, BUFFALO, NEW YORK

DEAR MITCHl

ENCLOSED IS  ALL MATERIAL AVAILABLE AT WYSL RE THE BACHELORS' DAY PROMOTIONi

1. FIFTEEN PHOTOGRAPHS -CAN O ID S- OF COCKTABL PARTY, INDIV IDUALS IN PHOTOS 
ARE NOT ID EN T IF IED  BECAUSE OF LACK OF TIME IN GETTING TH IS TO YOU, BUT 
I 'V E  ATTACHED A L IS T  OF BUFFALO BACHELORS TO THE PACKAGE.

2 . A PRINT OF F IVE  OTHER SHOTS WHICH YOU HAD EVIDENTLY GIVEN TO BOB LUTHER, 
INCLUDING LETTER FROM LOCAL y d  BUREAU CH IEF, JACK GILMOUR.

3. A COLLECTION OF ALL COPY I PROMOS AND DROP-INS ) CONCERNING HANSELL, 
COLLINS AND THE PROMOTION IN GENERAL.

4 . A TAPE OF PROMOS AND YOUR CONVERSATION WITH HANSELL, WHICH WAS USED FOR 
S T R IP - IN S ,  AS REFLECTED IN THE COPY.

I HAVE COPIES OF ALL MATERIAL IN TH IS  PACKAGE FOR USE NEXT YEAR.

TH IS  PACKAGE IS  BEING FORWAROED TO YOU, IN DALLAS, RATHER THAN TO JAMES K WILSON,
IN CHICAGO, PER YOUR TELECON INSTRUCTIONS TO ME ON 20 JULY 196«.

IF  YOU NEED ANY OTHER SP E C IF IC  INFORMATION RELATIVE TO TH IS PROMOTION, PLEASE HOLLER.

REGARDS



H A R T  S C H A F F N E R  A  M A R X
C H I C A O O  

N E W  Y O R K

May 7 1 1966

Mr. Gordon McLendon 
The McLendon Stations 
2008 Jackson Street 
D allas , Texas 75201

Dear Gordon:

I  am sorry we have been delayed in getting together on 
the telephone concerning your recent le tte r . I have 
been traveling most of the last two weeks but have 
called  twice during periods I was in the o ffic e . During 
that time you were out of the c ity .

I  would like  very much to hear what you have in mind 
and w i l l  look forward to a v is it  in the very near future 
on the phone. I am going to be traveling most of next 
week but w i l l  c a ll  you Monday before I leave in the 
hope that you w i l l  be in your o ffic e  at that time. 11 
I  don't get you then, I  w i l l  try on my return the last  
of the week.

I  sure enjoyed being with you in Chicago and thought you 
made a wonderful speech.

Warmest regards.

Sincerely,



M A R C U S  C O H N  

P A U L  O O B I N  

- » T A N L E Y  S .  N E U S T A O T  

S T A N L E Y  B . C O H E N  

R O Y  T. P E R K I N S .  J R .  

M A R T I N  J .  G A Y N E S  

J O E L  H. L E V Y  

R O B E R T  B .  J A C O B I

n a *  t do m
tiUn« i> .f  g  F  «

LAW O F F IC E S

C o h n  a n d  Ma r k s
C A F R IT 2  B U IL D IN G  

W A S H IN G T O N .  O. C. 2 0 0 0 0

March 23, 1966

T E L E P H O N E  
• t c b l i n o  a taao

C A B L E  A 
C O M A R  - W AR I1INOT

caa new be w»*d «H 
wwtn apk>o<, it n 
Without apply!,(g f©

U  no loaf tone usage 1« 
a*oroly ta « • «  tha m ilt

John Wheeler Barger, Eeq.
The McLendon Corporation 
2008 Jackson Street 
Dallae, Texas 75201

Dear Mr. Barger

I have your letter of February 14, 1966 concerning the 
Bachelor's Day". I have had a search conducted 

Mark Section of the United States PtftentNjffice and fi 
following pertinent registratioijr'on necor

"Bachelors", No. 6b\ 
For - Magazines

186\isspdd October 14, 1958

"Bacheloj 
For -

In my opinion, 
the u^3iul/or 
wi>r broadcasting

J2, \ssued June 9, 1959
.set

of thevhoN
ition

registrations would prevent 
'yoLfr proposed marks in connection

trad*S*i~ <  is to the goods or services of
tts owner. K^mNnot able to ascertain from your letter exactly 

tat froods oAserVices you propose to identify. However, once 
tha^ob^^ac^is oyercome, in order to secure Federal registration, 
u* k® uaed in interstate commerce and a record

shouldNhg__kpfit of the first date of use in such commerce. If you 
intend to go forward with registration of the trade mark, the afore­
said preliminary steps must be taken. Thereafter, it will be possi­
ble to prepare an application for Federal registration.



r* * • »jfc * • • •

ist ohio •

d° not withto d i««ou r»g . you from proceeding with the

V V - i  . ' Cr  - V“ * lh*>- be.ed ong lion of the Federal trade mark records the mark
c.n new be u.hd w ith .«  regletretlon. U  no Ion, tern,

” “ Z P. ‘ l i d; “  r * V * " V* 'r° “ r » « I r  to uee i .  m. rtwithout applying for a registration.

Youre very truly ,

Marcus Cohn

cc: Gordon McLendon
Dear Mr. McClendon:

This letter will confirm our conversation of earlier today. Mlee Jo ■ f i  
will be arriving In Buffalo, New York on American Flight *9?b at A:17 «<
Monday morning, February ?%th.

At this point you will 
cort her to her hotel.

ble to give her a briefing on your promotion end as-

She will be working for you on Monday, February Zgth - radio interviews and 
newspaper interviews. Mom./ night she will attend a cocktail party and intro­
duce Buffalo's five outstanding bachelors. Tuesday morning she will do radio 
phone Interviews with Buffalo's outstanding bachelors.

Tuesday afternoon she will have to chance to go back to he* hotal and pack and 
be escorted to the airport f.»r American Airline's flight #304 dspertlna for New 
York City at 5:05 Hi.

I am enclosing a Playboy Promotion Booklet filled  with details and cost break- 
lor a promotion oj this type and a Playboy Prumol loti Agreement form. f#e 

would appreciate your signing the latter mad sending It to my attention.

It is a pleasure to serve you and I Mope 

Very truly yours,

r jC .

Joyce Chalecki 
Playmate and Bunny Pr

JC:rrs 
Enclosure

J  y n Z

w(' pnwaot ion la a great success.

, +  M it““



st ohio • Chicago, illinois 60611

/ February 24, 1966

Mr. Gordon McClendon 
Suites 14, 18 and 20 
Statler Hilton 
Buffalo, New York

Dear Mr. McClendon:

T h is  le tte r w ill confirm our conversation of earlier today. Miss Jo Collins 
w ill be arriving in Buffalo, New York on American Flight #926 at 8:17 AM, 
Monday morning, February 2fcth.

At this point you w ill be able to give her a briefing on your promotion and es­
cort her to her hotel.

She w ill be working for you on Monday, February 2Sth - radio interviews and 
newspaper interviews. Monday night she w ill attend a cocktail party and intro­
duce Buffalo's five  outstanding bachelors. Tuesday morning she w ill do radio 
phone interviews with Buffalo's outstanding bachelors.

Tuesday afternoon she w ill have to chance to go back to her hotel and pack and 
be escorted to the airport for American A irlin e 's  fligh t #304 departing for New 
York City at 5:05 Hi.

I  am e n c lo s in g  a P layboy  Promotion Book let  f i l l e d  w ith  d e t a i l s  and c o s t  b r e a k ­
downs f o r  a promotion o f  t h i s  type and a P layboy  Promotion Agreement form. We
would a p p re c ia t e  your s i g n in g  the l a t t e r  and Bending i t  to my a t t e n t io n .

I t  i s  a p le a s u r e  to s e rv e  you and I  hope your promotion is a g re a t  su cce ss .

JC:rrs 
Enclosure
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Jo Collins, sound stage to batllcfront
. . .  'lliingt you neuer forget'

In the Spotlight

Jo  Collins Impressed 
B y Trip to Viet Nam

By BOB SOKOLSKV 
BUSY G IR L—A year in Ihe 

life of a glamour girl can in­
clude many things, especially 
if her name happens to be .Jo 
Collins. It can consist of mo- , 
tion pictures, magazine pub­
licity, national tours and trips 
to the battlefronts of Viet Nam.

And, if that glamour girl still 
happens to be Jo Collins the 
greatest and most rewarding of_ 
those items can be the last.

COSTLY — After some prud i 
ding, she admitted that the visit 
cost her the most promising 
movie role of her career so for. 
a part in 'Jerry Lew i*' new pic­
ture, "W ay . . . Way Out." " I  
couldn't get back in time to 
make the 'shooting schedule," 
Jo said.

Jo did make another kind of 
shooting schedule, however.

'Tliere was small arms fire 
all around us while
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Night,"
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Telemark," .
9:25 p.m.

Colvin—"The Spy ».
From Ute Cold," drama, 
p.m.

North Park-Cinema— "Our Mat. 
Flint," drama, 7:30, S: IS p.m.

t and

. Jt , u .  1, 1  all around us while we were

- 53SA  W * I  M . R „ TSLSr
ings. It was shaking, but 1 
would never have missed it

vision show, "Queen For a | 
B ay ," That led to roles in such 1 
series as "Burke's Law " and 
"The Farmer's Daughter." not 
to mention .1 lull set of various 
magazlno pictures and spreads.

American International signed 
her tor a number of its "Bikini 
Beach" style movies. Including 
"Sky Party ." "How to Stuff a 
Wild Bikini'' and "Sergeant 
I )  c a d It e a d ." Appropriately 
enough, in "Lord  Love a Duck" 
she plays an ex-beach film 
(|uccn.

" I t  was kind of a perfect 
part for m e." Jo said. " I t  was 
1-rally a cameo role and they 
didn't think I'd  lake It because
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.ank 
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and the new W YSL format, Ihe 
pretty Eugene, Ore. native and 
Playboy’s "P laym ate of t h e  
Y ear”  for 1965-66, revealed a 
busy schedule that includes an­
other film and a second trip 

b>E to Viet Nam. 
age ^

F IL M  —  On March 9 Jo will 
be in Los Angeles to start work 
on American International '*
“ Fireball 500“  with Frankie 
Avalon and Fabian. Coincident­
ally, that will be the same date 
her last picture, the United 
Artists release. “ Lord Love a 
Duck,“  opens in Buffalo at the 
Cinema and Amherst theaters.

The Viet Nam Journey will 
come in July and will mark the 
second time this year she has 
been to that war-torn country. 
The first was in January when 
she was sent there by her 
magazine to present a life-time 
subscription to a company of 
173rd Airborne Regiment.

“ We didn't really do any 
entertaining." Jo said. “ I just 
spoke to the boys, visited camps 
and hospitals and togk nyssage* 
to deliver tn their wive* nar.

were li \\ was so small. But 1 iove j 
i George Axelrod. He Is a great 1 

producer and director and I 1 
was really thrilled to work for 

, him.“
for the world, she declared. I --------------- y ,t

‘ i 'v e  never had anything \l H E L D  O V E R  * 
more rewarding Mian going over J ¿ N D  B l f *  \A# »* • • *  
there and seeing those guys. n

he reception they gave me
was absolutely fantastic.“

HOSPITAL VIS IT—Jo partic­
ularly recalls a visit to a field 
hospital where she was greeted 
by medics and patients. “ Just 
to show you how high the morale 
is over there, they railed me 
over to one stretcher where i 
there was this poor boy who 
had just had arms and legs 
shot off. They said he wanted 
to talk to me.

“ He looked up and grinned 
and said, ‘Hi. gorgeous, so glad 
you could come. Then he rolled 
over." Jo paused for a moment 
and then added. “ Those arc 
things you never forget.“«T*

PER FEC T PA R T—J o 'i show 
business career began a little 
more than two seasons ago as 
a page on the former ABC tele*

E«''
B rte



H A N S E L L - Z O O K  Inc.

L A N D  T I T L E  B U I L D I N G

»August-^2, 1966

Mr. Gordon McLendon 
The McLendon Stations 
2008 Jackson Street 
Dallas, Texas 75201

Dear Mr. McLendon:

Orchids to you in behalf of Bachelor's Day 
fo r st irr in g  up such an impressive potential spon 
sor as Hart Schaffner & Marx. Best of luck and 
also many thanks for keeping me advised.

Sincerely,

Standish Forde Hansell



H A N S E L L - Z O O K  Inc.

L A N D  T I T L E  B U I L D I N G  
P H I L A D E L P H I A

May 13, 1966

Mr. Gordon B. McLendon 
The McLendon Stations 
2008 Jackson Street 
Dallas, Texas 75201

Dear Mr. McLendon:

Very much appreciated receiving your le tte r  of April 
20, and this tardy reply is  no indication of lack of 
interest in its  contents.

I am most interested in your group of stations' par­
tic ipating in the promotion of a "National Bachelor's 
Day. 1 The enthusiasm with which you undertook the 
in it ia l  experiment this year proves that you are a 
fellow  member of pioneers.

What impressed me the most in your le tte r  was the 
obvious consideration for the originator of an idea. 
This shows a deep understanding of problems involv­
ing the value and protection of intangibles.

Have given the matter much thought as to a fa ir  com­
pensation for carrying the Bachelor's Day banner this 
fa r  and have come to the conclusion that beforehand 
agreed r ig id  percentages would be either unfair to 
you or to me. Now think the best arrangement would 
be to rely  on good fa ith  between us. Why not compare 
your promotion costs to the success of the venture 
and whatever you think is  a fa ir  percentage for Han- 
sell-Zook would be okay with us.

Have always considered that a g irl-boy  television  
program would be advisable dealing with dates, ro­
mance, and problems and sponsored by Hallmark Cards, 
Arthur Murray Dance Studios, Robert Hall Clothes, 
any product dealing with the swing set. Also i t  is

^rd-dvetUnn^—tLe index. o j  ttade



A

Mr. Gordon B. McLendon - 2- May 13, 1966

believed the Society of American F lorists would co­
operate in promoting the cornflower (Bachelor s But­
ton) as the national symbol for Bachelor's Day.

Who knows, this a l l  might lead to another merchandis­
ing day of importance.

Sincerely,

SFH:ams Standish Forde Hansell



H A R T  S C H A F F N E R A M A R X
3 6  South Franklin  S traat. Ch ieaBo. Illinola 60600 

0 1 2 )  PRanklln  2 -0 3 0 0

June 20, 1966

Mr. Gordon McLendon 
The McLendon Stations 
2008 Jackson Street 
Dallas, Texas 75201

Dear Gordon:

Just a note to t e l l  you that we are developing 
considerable Interest in our organization con- 
cerning Bachelor's Day, an,! I reasonablj 
certain we would like to take you up on your 
o ffe r  to make this a part of our promotion 
program for Spring 1967. I w ill either c a ll 
or write you in the next few days to t e l l  you 
exactly how we would like to handle this to 
see i f  this meets with your approval.

l aV r ! t f£?1 to you for SettinS in touch with me about this excellent idea.

Warmest regards.

Sincerely,

Jas. K. Wilson, Jr.





Chuck Barns Productions
1313 north vine street 
hollywood, Californio 90028 
462-3243

March 10, 1967

Mr. Mitchell I.  Lewis
National Director, Public Affairs
THE MC LENDON STATIONS
2008 Jackson Street
Dallas, Texas
Dear Mr. Lewis

Thank you for your letter of March 3rd. I 
think the idea is a good one, and I will pas 
it quickly to my staff to put into operation
You will hear from either a Mr. Larry Gottlii 
or a Mr. Walt Case within the next few days, 
try to make the necessary a r r a n o e m s n t «

Thank you for thinking of us

a • 0 1  ( T q - 0  L J ttu *; K M *

< is< u $ r  vd>. ' ‘M ^uejUtöT 4  H Ü  Y < u v r  y W
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August 25, 1966

Mr. Standish Ford* Hanaall 
Hansell-Zook, Inc.
Land Title Building 
Philadelphia. Pennsylvania

Dear Standish:

A ll the material we had accumulated In our first probe into Bachslor's 
Day has been forwarded to Jamee K. Wilson, who is the executive 
vice president in charge of sales for Hart Schaffnor li Marx. Quite 
frankly, they are moet enthusiastic and I'm confident they will proceed 
although we must put our heads together to ascertain righte, fees, etc.
I would very much like to have your thinking concerning the project.
I have known Jimmy for years and he is a man of remarkable Imagination. 
Since I will probably be in Chicago in the near future. I'll call him and 
keep you advised. It is your brain-child and we have no intention of 
proceeding without your complete okay and blessing.

Standish. 1 do hope my path will lead to Philadelphia because I would 
like to meet you personally. U  there is anything I can do in the mean­
time, please Just drop me a line.

Cordially.

Gordon McLendon

GBM:lr



August 3*d, 1966

K. r. S. F. Hansell, Prea. 
Hansell-Zook, Inc.
Land Title Building 
Philadelphia, Pa.

Dear K r. Hansell:

1 thought 1 should let you know that we are engaged in negotiations 
with Hart Schaffner & K.arx in Chicago, which could very well 
lead to their picking up a Bachelor's Day promotion nationally.

I w ill keep you constantly advised.

ATith best wishes,

Cordially,

Gordon McLendon

GBN. :ub



April 20. 1966

Mr. S. F. Han Mil, President 
Hansell-Eook, Inc.
Land Title Building
"’hllid'jlpMa, Pa*

Dear Mr. Haneelli

The writer Is President of a Corporation which operates the 
following Radio Stations:

KLIF AM-FM . Dallas
KILT AM, Houston
KOST FM, Houston
WYSL AM -FM, Buffalo
WNUS AM -FM, Chicago
KABL AM -FM , 3nn Francisco
X-TRA NEWS over Los Angeles--Exclusive sales
Representative for the U,S,

Furthermore, applications for the acquisition of KGLA-FM in 
LOS Angeles and WDTM-FM in Detroit, are now pending before
the FCC.

You were kind enough to help us with the historical background on 
"Natlosmi Bachelor's Day" and provide as with a telephone Interview 
which made our promatlon for that particular day that much more 
effective. This year we staged the event on the appropriate day in 
Buffalo as an experiment, looking to a possible broader use of the 
event next year. I thought It went off unusually well in Buffalo and. 
as a result, can be twice as effective next year, now that It has one 
year of historical precedence In that city. We selected Buffalo s lea­
ding bachelors and honored them at a cocktail party, promsting the 
e vent heavily on our WYSL-AM and WYSL-FM radio facilities, and 
we brought in Jo Collins, Playboy Maga.lne's Playmate of the Year, 
to help promote the event. In addition, we had the better looking 
airline stewardesses available locally as escorts for the bachelors.
I must confess, a bit shsmed-facedly. that the bachelors were choden

cont'd



2-

with some little eye to those who were about the better advertising 
prospecte for our radio stations In the city.

Having had so many of my own ideas pirated over the years, I am 
not about to do anything with what is manifestly your idea without 
asking and hoping that you take part in the project. You mentioned 
i> earlier correspondence that the Bachelor's Day idea needed some 
nationwide concern to begin promating it. We'd be in a pretty good 
position to do that, and I think I can interest a number of our friends 
in the radio business in Joining us. I also got some ideas on how this 
could be made a profitable nationwide venture through two or three 
different forms of commercial sponsorship. I don't think that either 
at this time or in the future it would be necessary for you to put up 
any money at all, because we should be able to handle the matter 
handily but I suggest that we, in correspondence, work out some 
percentage contribution to you for use of the ldea--and, I might 
mention, any amplifications of the idea which nuy come to you after 
you hear my own thoughts on the matter.

In going into National Bachelor's Day, I believe it important that both 
of us gain the maximum amount of possible protection, realising that 
there is no full protection for any idea. However, we have contacted 
our Communications Counsil in Washington, and I am enclosing a copy 
of his letter to one of our attorneys, John Barger, explaining the present 
posture of and possibilities for protection. We have done nothing 
whatever toward this end other than make the inquiry which you now 
have in front of you, and will do nothing until we hear further from you.

It may turn out to be one of those things where, in the end, much glory 
and much fun can be ahd but no great profits accrue. I've had any num­
ber of ideas myself that ended up in that category. However, there Is 
a definite chance that this one might bear commercial fruit and with that 
in mind, I would appreciate a letter from you at your convenience.
With best wishes,

Cordially,

Cordon B. McLendon

GBM:ad
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O H A N S E L L - Z O O K  Inc.

L A N D  T I T L E  B U I L D I N G  
P H I L A D E L P H I A

L A N D  T I T L E

January 25, 1966

Dear Mr. Holt:

Many thanks for your recent inquiry requesting 
promotional material for Bachelors' Day. Regret­
tably there is  none currently availab le , the reason 
being that in former years we found it  quite costly 
to comply with the hundreds of requests for 1ree 
posters, copy, e tc ., and interest waned when even 
a nominal charge was suggested.

The idea of Bachelors' Day has worked out success­
fu lly  in a number of promotions sponsored by local 
stores, but what actually is  needed to get the idea 
o ff  the ground is  a nationally sponsored program, 
which has never been attempted.

You have our permission to use Bachelors' Day as 
a promotion and would appreciate receiving tear 
sheet or copy of your e ffo rts  for our i i l e s .

We appreciate your interest and, perhaps, in an­
other year we may be better organized.

Sincerely,

V-
SFHrams Standish Forde Hansell

Mr. Art Holt, Vice President 
The McLendon Stations 
2008 Jackson Street 
Dallas, Texas 75201

0



January 20, 1047

Mr. Buck M irrytt 
American Airlines raat, «
2404 Republic National Bank 
Dallas, laxaad * v><

Dear Buck: \ . v . 'i *  ..

No have. in finalixad form, an upcoming promotion which wa have 
run before in other marketa with tremendous aucceaa. Thia year 
we intend adding thia promotion in Oallaa, Houaton. and San Franciaco.

Thia promotion, run iaet year in Buliaio and Chicago, immediately 
attracted the attention of the national oilicea of Hart Schaffner k Marx 
in Chicago. Aa a result. thia year atorea carrying Hart Schaifner k 
Marx clothing will partner the promotion in our marketa carrying the 
promotion aa well aa other marketa throughout the country.

While the purpoee ol thia letter mainly concerna Dallas. 1 did want 
to give you thia background --  juet in caae you become ao bouadleaaly 
enthused over the project that you want to recommend participation 
in our other marketa American may serve. In every situation, you 
can count on SGO percent cooperation from the particular McLendon 
station.

The promotion ii^Natiosial Bachelor's Doy'^yL this year. February
¿Hth. Actually, Nattrmsi r»chalu*.?a Pay Wt a conceived in Philadelphia 
In 1956 by a very imaginative advertising man. Standlsh Mansell. He 
reasoned that there was a great merchandising potential In a special 
day wherein single girls could lake legitimate justification la pursuing 
and wooing eiagle men --  e sort of ’’selling Sadie Hawkins Day. ” 
Stores in Philadelphia picked up the idea, the mayor issued a prods* 
motion, bachelor a sported ’bachelor buttons” in their lapels, and 
so forth. n i



il

Mr. Buck Marryat - 2 - January 20, 1967
I 'l

As mentioned, last year in Buffalo and Chicago we even took the 
promotion a low stops further. The stations invited nomination« 
lor the city's 10 "Most Fltgible Bachelors", and, alter their 
eelection, hosted the honorees at a cocktail party. In every 
Instance, since it carried a community involvement ( and we were 
careful to select outstanding representatives ), wo garnered a 
great deal of newspaper and television coverage.

To create further interest, we flew in Jo Collins, Playboy Magaslne's 
Playmate of the Tear. She, along with "Miss Buffalo" and "Miss 
Chicago" acted as hostesses, along with chosen stewardesses from 
major airlines. This year, again, we intend to fly in ( or have on 
hand ) a Playboy Playmate to every market carrying the promotion.

James K. Wilson, here, Intends to give the one person selected as 
"the" most eligible bachelor a wardrobe. <Ve will probably stage 
the Dallas cocktail party at the Press Club -- sort of a Miss America 
in reverse. In all, we Intend to go heavy on the promotion, starting 
the day after Valentine's Day.

iWRMI ®t-e "tH § J»e
Now, what are we looking for from you?

1. ) Hopefully, American would furnish three or four of
the most representative and attractive stewardesses 
to serve on the selection board with Val 1mm, Ann 
Donaldson, Miss Dallas, et al.

2 .  ) We would like to highlight the affair ( in addition to the
HSfcM wardrobe ) with a trip for two to some resort 
city -- Acapulco, Mexico City, New York. While we 
will pick up the tab for hotel and expenses, we would 
like the airlines to furnish the air transportation for two.

3 . ) Somewhere, roosting in the back of my mind, is the idea that
"M r. Bachelor" could be the honored guest at a lunch, dinner, 
graduation or whatever at the American Airlines' Stewardess 
College. This, certainly, should merit publicity.

Buck, if you think that this promotion has the potential we believe it 
has, could you present it to the powers that be and let us know as soon



Mr. Buck Marryat - 3 - January 20, 1967

aa poaaibla. We are in the procaaa of making up thia yaar'a 
promotional announcements — naturally we would highlight the 
air carrier in all oi thy atation announcements, publicity, 
photographs and so forth.

Will appreciate your most charitable consideration.

Best regards

Mitchell I. Lewis 
National Director 
Public Affairs

MIL:lr

cc: Cordon McLendon
James K. Wilson, Jr
Standiah Hansell 
Alex J. Cochrane



KLIF NATIONAL BACHELOR'S OAT PROMOTION

TIME OF PROMOTION: Wednesday, February 15 through Tuaaday, February
28 ( 14 day* )

STATION PROMOTIONAL ANNOUNCEMENTS:

February 15 through February ¿1:

1 60 second Promotional Announcement EOH - 
6 am through 10 pm •• 8/Day x T days •• Total 56

1 Station ID EOH - 6 am through 10 pm 
8/day x 7 days — Total 56

February ¿2 through February 28:

1 60 second Announcement Every Hour •- 
6 am through 10 pm -- 16/Day x 7 Days — Total 112

1 Station ID Every Hour - - 6 am through 10 pm 
16/Day x 7 Days -- Total 112

• ( r.A ii’ n. AT. 6 TOTAL 60 second NC8A Announcements - 168
X  TOTAL Station NCSA ID Announcements - 161

SPECIAL BROADCASTS: Radio Station KLIF will broadcast one 5 Hour
Chuck Boyles' Show on February 27 ( Bachelor's 
Day Eve ) lor a lorura discussion with the representatives 
among the 10 selected finalists to discuss "The Fine Art 
of Staying Single". Jo Collins, Playmate at the Year, 
and Chuck Boyles to moderate.

SPECIAL APPEARANCES: Radio Station KLIF will fly in Jo Colllna, Playboy
Magaslne's Playmate of the year, to judge final
contest at the Press Club reception. Aleo to appear
at James K. Wilson stores for minimum of one hour/store.

PRESS RECEPTION: Radio Station KLIF will host a press party at Press
Club from 4:30 - 7 PM for 10 Bechelor's Day finalists, 
officials of HShM and James K. Wilson as well as 
members from newspapers and television. KLIF news 
will cover event. Jo Collins, stewardesses, Val 1mm,
Ann Donaldson, Martha Bumpas to serve on judging panel.



Pag« 2

SPECIAL GRAND PRIZE:

SPECIAL MERCHANDISING:

Dear

KLEF will iurniah and pay for a grand pria* for 
"Dalla«' Moat Ellgibl« Bachelor " comprising 
a weekend in Acapulco, Maxico City, Hollywood 
or Now York. O O K  i

Radio Station KLIF will diroct all «a tr i««  to 
National Bachelor's Day to b« submitted to all 
Jam«« K. Wilson atoroa -  a« well a« five 
stations. Entri«« will b« r«view«d but it will 
b« stipulated in all announcements that candidates 
"will b« selected ' by a panai consisting of 
official« from Jam«« K. Wilson, Hart Schaffner 
li Marx, and Radio Station KLIF.

. any If d ««ir «d . KLIF will provide ( at cost -- $lS/groas ) 
proraotl- plastic "Bachelor's Button boutonnieres to b• given 

'las * on N,tl<m*1 ®»ch«lor*a Day to single men at fiv «
to comply

j posters, copy, etc.,
LOGICAL CANDIDATES FOR FINALISTS:

Jam«« K. Wilson stor«e.

tec

The idea 
fully in stores, 
off the 
which ha

You have 
a pronot 
sheet ox

succ
Loci

Ve up 
otner

Tom Hughes - State Fair Music»]«
Gary Wabar - I ocal Attorney 
Angus Wynne, 111 • Prominent Businessman 
Craig Morton • Dallas Cowboys Football Club 
Don Lively - I reminent Investor,i a8 
John McFarland - Good body In vestments 
Sun Price - Delia« Advertising Agency Executive 
Jimmy Rabbltt - KLIF disc Jockey

î&r

me;

Lt, Vi(
2 OC

À At
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H A N S E L L - Z O O K  Inc.

LAND TITLE BUILDING 
PHILADELPHIA

January 25, 1966

Dear Mr. Holt:
Many thanks for your recent inquiry ¿requesting 
promotional material for Bachelors' Day. Regret­tably there is none currently available, the reason being that in former years we found it quite costly 
to comply with the hundreds of requests for free posters, copy, etc., and interest waned when even 
a nominal charge was suggested.
The idea of Bachelors' Day has worked out success­fully in a number of promotions sponsored by local 
stores, but what actually is needed to get the idea off the ground is a nationally sponsored program, 
which has never been attempted.
You have our permission to use Bachelors' Day as a promotion and would appreciate receiving tear 
sheet or copy of your efforts for our files.
We appreciate your Interest and, perhaps, in an­
other year we may be better organized.

Sincerely,
v .

SFH:ams Standish Forde Hansell
Mr. Art Holt, Vice President 
The McLendon Stations 
2008 Jackson Street 
Dallas, Texas 75201
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PROMOTION { Johnny Bargers, Program  Director, *VYSL )

^  "Dei Day" - - »VYSD had 500 Hawaiian leia left over from previous

promotions. Two WYSD deejays are to be placidat sponsor's place of business 

along with two go-go girls in grass skirts. Simple promotion, listener drops by 

to get an Official vVYSD Hawaiian Dei. Source: McDendon Memo, Dei Day,

May 1st.

# # H

STATION BREAKS ( Johnny Borders, Program  Director, KD1F !

Series of summer breaks to be added next week. Good summer line,

"The Top Down Sound of big KDIF" ( from new Pams Series ).

# # #

PROMOTION ( Johnny Borders, Program  Director, KDIF )

If /,^  "KDIF Backstage Pass'1 - -  In conjunction with Gene Pitney's record,

w hich looks like a hit, and utilizing the record in the promo, award several KDIF 

"backstage passes" in a postcard game. Pass would entitle winner to meet the 

stars, get their autographs, chat with them, "rub shoulders with the stars", etc. 

and would be good for all shows presented by the station for a solid year.

# # #

CREATIVE SADES IDEA ( Dickie Rosenfeld, Sales Manager, K1DT )

The Hayfever Season is upon us and we have proposed a regular schedule 

of reports giving the ragweed pollen count to Jones Apothecary.

* a #

STATION BREAKS ( B ill Young, Program  Director, KIDT )

j  "Springtime K ID T .. .  with April Showers of constant hit m usic.. . "

"Springtime K ID T .. . big league rad io .. . "

"Springtime K ID T ... where everyday you get showers., of 
constant hit music. . . "

lI
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PROMOTION ( Johnny Bargers, Program Director, *VYSL )

"L e i Day" - - »VYSL had 500 Hawaiian leis left over from previous 

promotions. Two WYSL deejays are to be placeiat sponsor's place of business 

along with two go-go girls in grass skirts. Simple promotion, listener drops by 

to get an Official »VYSL Hawaiian Le i, Source: McLendon Memo, Lei Day,

May 1st.

# n #

STATION BREAKS ( Johnny Borders, Program  Director, KLIF )

Series of summer breaks to be added next week. Good summer line, 

"The Top Down Sound of big K L IF " ( from new Pams Series ).

# H H

PROMOTION ( Johnny Borders, Program  Director, KLIF )

"K L IF  Backstage Pass" --  In conjunction with Gene Pitney's record, 

w hich looks like a hit, and utilizing the record in the promo, award several KLIF 

"backstage passes" in a postcard game. Pass would entitle winner to meet the 

stars, get their autographs, chat with them, "rub shoulders with the stars", etc. 

and would be good for all shows presented by the station for a solid year.

# « #

CREATIVE SALES IDEA ( Dickie Rosenfeld. Sales Manager, K ILT  )

The Hayfever Season is upon us and we have proposed a regular schedule 

of reports giving the ragweed pollen count to Jones Apothecary.

# # #

STATION BREAKS ( B ill Young, Program Director, K ILT  )

"Springtime K IL T .. .  with April Showers of constant hit m usic.. . "

Springtime K IL T . . .  big league ra d io ..."

Springtime K IL T .. .  where everyday you get showera,.of 
constant hit music. . . "



lalloon
 S

aiel'i



-  2 - ré:
PROMOTION ( Larry Vance, Program  Director, WYSL )

o A large number of Indian tribes originate in this area ( Mohawk, 

Seneca, Iriquois ). Currently thinking about station i.d . 's in Indian language for 

this day ( September 23rd ).

# # #

PROMOTION ( Larry  Vance, Program  Director, WYSL )

Am sending letters to all area High School Cheerleader 

Captains requesting that cheerleaders visit station and record brief "fight" yell 

for school attended. Cheers of course would include WYSL call lettera. This may 

not have the production benefits of jingles available for same purpose but will have 

personalized "endorsement" sound from actual student cheerleaders themselves.

§ # #

~ PROMOTION ( Larry  Vance, Program  Director, WYSL )

"W YSL Dynamic Duo" - -  Have begun twin spin feature at 45 minutes 

past every hour. Feature entitled "W YSL Dynamic Duo". Minute news now at 

15 and 43. Dynamic Duo of course takes place during WKBW news.

# H #

PROMOTION ( Larry Vance, Program Director, WYSL }

"Contact" -- Currently promo-ing "contact" feature coming 

to WYSL. Feature simply a "sound off" type of service. Bob Harper will make daily 

calls to area residents in various walks of life  and record theier views on matters 

of local concern. These of course w ill be trimmed and "staged" with production.

Total feature to last 45-60 seconds. Will run every third hour.

# # #

a

U
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PROMOTION ( Larry  Vance, Program Director, WYSL )

A large number of Indian tribes originate in this area ( Mohawk.

Seneca, Iriquois ). Currently thinking about station i .d . 's  in Indian language for

this day ( September 23rd ).

# # #

PROMOTION ( Larry  Vance, Program  Director, WYSL )

Am sending letters to all area High School Cheerleader

Captains requesting that cheerleaders visit station and record brief "fight" yell 

for school attended. Cheers of course would include WYSL call le tter«. This may 

not have the production benefits of jingles available for same purpo.e but will have 

personalized "endorsement" sound from actual student cheerleaders themselves.

# # #

^ P R O M O T IO N  ( Larry  Vance, Program  Director, WYSL )

"W YSL Dynamic Duo" - - Have begun twin spin feature at 45 minutes

past every hour. Feature entitled " WYSL Dynamic Duo". Minute new. now at 

15 and 43. Dynamic Duo of course takes place during WKIiW news.

# » ff

PROMOTION ( Larry Vance, Program  Director, WYSL ,

"Contact" -- Currently promo-ing "contact" feature coming 

to WYSL. Feature simply a "sound off" type of service. Bob Harper w ill make daily 

calls to area residents in various walks of life  and record theier view , on matters 

of local concern. These of course w ill be trimmed and "staged" with production.

Total feature to last 45-60 seconds. Will run every third hour.

# # «



A * ' * "
PROMOTION ( Bob Whits, Program Director, K IL T  )

"Ask For II and It's Yours" -- Thi3 ia a take-off on "Name It and Claim It".

It w ill be run during the afternoon drive or night ahow. Listener» send in their name 

and the name of their favo/ite record. Each hour, one card in selected and that person 

calls the statior and claims their favorite record.

# # #

PROMOTION ( Bob White, Program  Director, K ILT )

It migb be a good idea to run a "Back to School Prom otion" whereby listeners

send in a staterr3nt why they are returning to school. The best ones received get X
f

prize. Then c » 1 them on the phone and record their statement. It's not too early to 

start on such a gimmick since school is about five weeks away.

# # # -

^ E A T R SALES IDEA ( Dickie Rosenfeld, Sales Manager. K ILT )

The Carnation Company has come out with an ice cream bar called the 

"Bea'ifc Bar". We proposed to Blue Bell Ice Cream Company that they come out with an 

icecream  bar called the 'Weird Beard " Bar, named after our nighttime deejay. This 

r-Mlv be done in all of our Top 40 markets where we have personality dseiays.

# # # •-

SUNDAY REVENUE ( Dickie Rosenfeld, Sales Manager, K ILT )

To capitalize on K ILT 's play-by-play coverage of O iler football and to boost 

, Sunday revenue, we propose to program an "Analysis of the League" and use a form er all 

c pr0 tackle, A1 Jamieson, as the voice. Jamieson also does the color brdadcast on ‘ he 

n Oiler games. The five-minute program w ill discuss relative strength, injuries, etc.,

t< of^he teams meeting that particular week.

# # #



PROMOTION ( Bob Whits, Program Director, K I L T  )

"Ask For II and It's Yours" --  This is a take-off on "Name It and Claim It".

It w ill be run during the afternoon drive or night show. Listeners send in tholr name 

and the name of their favo/ite record. Each hour, one card Is selected and that person 

calls the station and claims their favorite record.

» if if

P ROMOTION ( Bob White, Program  Director, K ILT )

It migb be a good idea to run a "Back to School Promotion" whereby listeners 

send in a statement why they are returning to school. The best ones received get X 

prize. Then c » l  them on the phone and record their statement. It's not too early to 

start on such a gimmick since school is about five weeks away.

if i f »  u

G R E A T iy  SALES IDEA ( Dickie Rosenfeld, Sales Manager, K ILT )

The Carnation Company has come out with an ice cream bar called the 

"Beabi Bar". We proposed to Blue Bell Ice Cream Company that they come out with an 

icetrsam  bar called the'Weird Beard " Bar, named after our nighttime deej&y. This 

r^al/ be done in all of our Top 40 markets where we have personality deeiays.

# » #

SIiNDAY REVENUE ( Dickie Rosenfeld, Salee Manager, K ILT )

To capitalize on K ILT 's  play-by-play coverage of O iler football and to boost 

Sunday revenue, we propose to program an "Analysis of the League" and use a form er all 

pro tackle, A1 Jamieson, a3 the voice. Jamieson also does the color broadcast on the 

O iler games. The five-minute program w ill discuss relative strength, injuries, etc., 

of the teams meeting that particular week.
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CREATIVE SALES IDEA ( Dickie Rosenfeld, Sales Manager, K ILT )

As another back-to-school revenue idea, we are approaching the various music

shops in Houston with the idea of advertising their band instruments. Thousands of 

new band members are prospects, and most of these can only be reached by K ILT .

# # *

PROMOTION ( Bob White, Program  Director, KILT )

Here are some Vacation I. D. 'a I came up with. Perhaps some pf our stations

might get some use from  them. They are recorded in a friendly, bright voice with medium

tempo music that sorta sounds carefree like a vacation.

" I f  you're on vacation, K ILT  welcomes you to Houston. The 
nation's sixth largest city. Home of the nation's first domed 
stadium and the James Bond program from  6 until 10 AM"

" I f  you're vacationing, K ILT  welcomes you to Houston, the nation's 
sixth largest city. Home of the manned Spacecraft center and the 
Bob White program from 10 AM until Noon. "

We also used the Port of Houston ( third largest in the U. S. ), the Humble 

Building ( tallest building in the South ), The San Jacinto Monument, the Houston Oilers 

( three-time champions of the A F L  ), etc. There is one done with each deejays name 

and a different landmark. We picked the landmarks that would be well known, even to 

a person from New York or Los Angeles. They are good spot breakers.

# # #
I
~ PROMOTION ( Doug McCall, Sales Manager, KTSA )

Proposed to Tom Benson Chevrolet: Mystery Money Car Promotion. Dealer -
s]

ship picked a car ( not necessarily known to the owner ) that is the money car and posts
cl

clues over KTSA daily. Reducing prize starting at $10, 000. Plan is to give away
m;

minimum of $3, 000 supplied by dealership. Benson has rear window stickers he want3
to iW

to uraw attention to. Of course car w ill have one. $2500 schedule.

# # #

a
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CREATIVE SALES IDEA ( Dickie Roeenield, Sales Manager, K ILT )

As another back-to-school revenue idea, we are approaching the various music 

shop3 in Houston with the idea of advertising their band instruments. Thousands of 

new band members are prospects, and moat of these can only be reached by K ILT .

* »  *

PROMOTION ( Bob White, Program  Director, K ILT )

Here are some Vacation I. D. 's I came up with. Perhaps some pf our stations 

might get some use from  them. They are recorded in a friendly, bright voice with medium 

tempo music that sorta sounds carefree like a vacation.
• •

" I f  you're on vacation, K ILT  welcomes you to Houston. The 
nation's sixth largest city. Home of the nation's first domed 
stadium and the James Bond program from 6 until 10 AM "

4

" I f  you're vacationing, K ILT  welcomes you to Houston, the nation's 
sixth largest city. Home of the manned Spacecraft center and the 
Bob White program from 10 AM until Noon. "

We also used the Port of Houston ( third largest in the U. S. ), the Humble 

Building ( tallest building in the South ), The San Jacinto Monument, the Houston Oilers 

( three-time champions of the A F L  ), etc. There is one done with each deojays name 

and a different landmark. We picked the landmarks that would be well known, even to 

a person from New York or Los Angeles. They are good spot breakers.

# # # f

PROMOTION { Doug McCall, Sales Manager, KTSA )

Proposed to Tom Benson Chevrolet; Mystery Money Car Promotion. Dealer­

ship picked a car { not necessarily known to the owner ) that is the money car and posts

clues over KTSA daily. Reducing prize starting at $10, 000. Plan U to give away 

minimum of $3, 000 supplied by dealership. Benson has rear window stickers he wants 

(to oraw attention to. Of course car w ill have one. $2500 schedule.

# 9 #



Jack Murray of K L IF  has submitted an idea to me which is certainly worth 
your attention. It is something new that might well appeal to the kids.

First, you should designate several new records as "pick hits" for your 
various high schools. The jockeyB have been doing this and mentioning 
it on the air thusly, "H ere 's  the Crozier Tech Pick of the Week, Bobby
Darin sings 'You Must Have Been A bBeautiful Baby'........ " He then
segues into the record.

The new twi3 t is this. Each year members of each high school football 
team come to your recording studios and voice the following:

"This is Joe Jones from Crozier Tech. I pick the 
C rozier Tech Wolves to beat North Dallas this 
weekend and at Crozier, we pick this record 
on K L IF____"

Obviously, these are "Open End1' and you substitute a new record each 
week.

The only thing you need to prepare this gimmick is:

1.) Some football players from the schools, 
preferably the "s ta rs ."

, 2 .) Recording facilities.

3.) A copy of the High School football 
schedules.

Don Keyes

ys



PROMOTION ( Dave McKicsey, Program Director, KABL ) 

"Friday 13îh" promotion. See attached copy.

9 9 9

CREATIVE SALES IDEA ( Doug McCall. Sale* Manager, KTSA )

Here's an idea as old aa radio and yet, new. Salesman Roy Rogers 

sold a one-spot-a-week schedule to Town t* Country Lodge. Got $416. 00 budget 

for the year. It is small, but w e're happy to take the money, and would like more

with a local car dealer you work up a deal for 6 or 7 fa irly good used cars. Each

day you hide a car at some location in San Antonio, and give clues to its hiding

place. The first student to find the car, wins it.

9 9 9

STATION BREAKS ( Bruce Hathaway, Program  Director, KTSA )

MONEY SPENT ( Art Holt, General Manager, WYSL )

UPI "T T S " wire for concentrated news coverage ( $35. 00 weekly ).

Covers national. International, state, and local news with gorater emphasis.

9 9 9

PROMOTION ( Richard Wilcox, General Manager, KABL )

"Manager" promo. See attached copy.

of the same kind of business.

9 9 9

On
o*

PROMOTION ( Bruce Hathaway, Program Director, KTSA )

"L e t KTSA send yo ' ‘ * o l . . .  in a car" -- In conjunction

3

"P lay it c o o l.. .  .take KTSA with you back to school... "

"Reading, *riting, and KTSA, makes going back to school
O K . . . "

- 1
w
V
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PROMOTION ( Dave McKinsey, Program Director, KABL )

"Friday 13th" promotion. See attached copy, ^

# # #

CREATIVE SALES IDEA ( Doug McCall. Sales Manager, KTSA )

Here's an idea as old as radio and yet, new. Salesman Roy Rogers 

sold a one-spot-a-week schedule to Town & Country Lodge. Got $416. 00 budget 

for the year. It is small, but we're happy to take the money, and would like more 

of the same kind of business.

I  # »

PROMOTION ( Bruce Hathaway, Program Director, KTSA )

"Let KTSA sand you back to school.. . in a car" - - In  conjunction 

with a local car dealer you work up a deal for 6 or 7 fairly good used cars. Each 

day you hide a car at some location In San Antonio, and give clues to its hiding 

V place. The first student to find the car, wins it.

# # #

STATION BREAKS ( Bruce Hathaway, Program Director, KTSA )

"P lay it coo l.. . . take KTSA with you back to school. . . "

"Reading, Viting, and KTSA, makes going back to school
OK. . . "

MONEY SPENT ( Art Holt, General Manager, WYSL )

UPI "T T S " wire for concentrated news coverage ( $35. 00 weekly ). 

Covers national. International, state, and local news with gerater emphasis.

h a t

PROMOTION ( Richard Wilcox, General Manager, KABL ) 

"Manager" promo. See attached copy.

1



but it hM already been reported in Broadcasting magaaine and you should 

all be familiar with it. 1 am quite eure it does not close the door on our 

reporting the news, but it dees set up a few warning flags. So, 1 would 

advise strongly that you read your Broadcasting and make it a point of getting 

a copy of the actual court decision.

BACK TO SCHOOL PROMOTION ( Jim Hamby. Sales Manager, KTSA )

KT3A is apparently going to be able to sell to a department store a. 

bonus stamp promotion which works as follows:
t

Each student bringing tn last year's report card to the sponsor 

receives so many trading stamps baaed upon swards for each A, B, C, etc

PUBLIC SERVICE PROMOTION ( Jim Hamby, Sales Manager. KTSA )

KTSA's Jim Hamby makes tka following suggestion:

Usually every church group has a pet project which it supports, 

example, a church may be individually responsible for the support of a

Usually, the church group gets no 

Why not, by letter, invite 

of all denominations to sand us information on their pet projecte

outsidemissionary family in Africa

credit for these worthwhile projects

Sunday programming ?
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but it baa already bean reported in Broadcasting magaalae and you should

all be familial* with it. I am quite rare it does not close the door on our 

reporting the news, but it does set up a few warning flags. So, 1 would 

advise strongly that you read your Broadcasting and make It a point of getting 

a copy of the actual court decision.

BACK TO SCHOOL PROMOTION < Jim Hamby, Salss Maaagsr. KTSA )

KTSA is apparently going to be able to sell to a department store a. 

bonus stamp promotion which works as follows:
t

Each student bringing in last year's report card to tbs sponsor 

receives so many trading stamps based upon awards for each A, B, C, etc.

PUBLIC 8ERVICE PROMOTION ( Jim Hamby, Sales Manager, KTSA ) 

KTSA's Jim Hamby makes the following suggestion:

Usually every church group has a pat project which it supports. For 

example, a church may be individually responsible for the support of s 

missionary family in Africa. Usually, the church group gets no outside 

credit for these worthwhile projects. Why not. by letter, invite churches 

of all denominations to send us information on their pet projects and give 

them recognition on Sunday programming ?

I f #

« »

« # #



BACK TRACK



t\ » to A C O L 
OMAHA,  NEBRASKA 
PHONE S4S • 7 6 2 «  
A R E A  C O D E  4 0 *

D O ( 2 )  H D r a u m ®

T n  MR 11B"

T ) n t P  5/ 12/65

F r o m .
"̂ S

Subject r  BACK TRACK CONTKST 11

PURPOSE: TO KEEP MY LISTENERS FROM "DIAL PUNCHING", FOR IN ORDER

TO V/IN THEY MUST KEEP TRACK OF THE RECORDS PLAYED AND 

IN THE ORDER THEY WERE PLAYED.

HOW TO PLAY:

A L,'1

THE FIRST CART HAS INTRO AS FOLLOWS;

" NOW ON KOIL TODD CHASE SAYS " BACK TRACK "

THE SECOND CART IS THEN PLAYED TO SHOW HOW FAR BACK 

THE LISTENER HAS TO GO TO FIND THE SONG I'M LOOKING 

FOR. BE IT THE LAST RECORD, TWO RECORDS BACK, ETC ETC.

I DO NOT GO BACK ANY FURTHER THAN EOUR RECORDS, BECAUSE 

I WANT THEM TO REMEMBER WITHOUT/PENCILAND PAPER....

WHO THE HECK CARRIES PENCIL AND PAPER AROUND WITH 

THEM? THEN THE FIRST PERSON WHO CORRECTLY GIVES THE 

NAME OF THE RECORD AND IS THE FIRST TO CALL . . .  IS THE 

WINNER. PRIZES ARE: ONE RECORD FROM THE SURVEY PER "BACKTRACK" 

ALSO NOTE, THE CONTEST IS RUN AT RANpOj'l THROUGHOUT THE 

SHOW.

.6
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À t ,  C 0 U K I
OMAHA,  NEBRASKA 
PHONE 342 • 7626 
A R E A  C O D E  4 0 2

Gonfla ®
T n MR "B"___________________________ From TIGER TOPP

Dntp  5/12/65_________ C'.hjort " BACK TU,CK CONTEST »___

PURPOSE: TO KEEP MY LISTENERS FROM "DIAL PUNCHING", FOR IN ORDER

TO WIN THEY MUST KEEP TRACK OF THE RECORDS PLAYED AND

IN THE ORDER THEY WERE PLAYED.

HOW TO PLAY:

THE FIRST CART HAS INTRO AS FOLLOWS;

»» NOW ON KOIL TODD CHASE SAYS " BACK TRACK "

THE SECOND CART IS THEN PLAYED TO SHOW HOW FAR BACK 

THE LISTENER HAS TO GO TO FIND THE SONG I'M LOOKING 

FOR. BE IT THE LAST RECORD, TWO RECORDS BACK, ETC ETC.

I  DO NOT GO BACK ANY FURTHER THAN FOUR RECORDS, BECAUSE 

I WANT THEM TO REMEMBER WITHOUT/PENCILAND PAPER....

WHO THE HECK CARRIES PENCIL AND PAPER AROUND WITH 

THEM? THEN THE FIRST PERSON 'WHO CORRECTLY GIVES THE 

NAME OF THE RECORD AND IS THE FIRST TO CALL . . .  IS THE 

WINNER. PRIZES ARE: ONE RECORD FROM THE SURVEY PER "BACKTRACK" 

ALSO NOTE, THE CONTEST IS RUN AT MHPQJi THROUGHOUT 7"E 

SHOW.
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BALLOON DERBY



s '

Hay 4, 1055

TO: ALL MANAGERS

RE: BALLOON DERBY PROMOTION SCHEME

I .  Anyone wanting to enter the "KLIP BALLOON DERBY" 
Mails in a request for a balloon.

A. The balloons tihioh are «nailed back to
each person requesting h b * o ,  to hare 
printed on their surfaoes pi-omotionel 
material about KLIFr suoh as>

1. Imprint of the same l i t t le  
Sco tohman that appears on our 
regular letterhead.

2. Station "Call letters" and 
1190, etc.

3. Sosas thing pertaining to the. fact 
that this balloon belongs to the 
KLIP Balloon Derby, Dallas, Texas.

I I .  At a predetermined deadline, no more balloons 
to be mailed.
A. Various locations throughout the oity

Dallas, to be designate as points vhere 
anyone desiring to may be «W e to get 
thoir balloons f i l le d  with helium.

i you may be abl8 to se ll this id®® 
to someono like Conoco, throughout 
our ooverago area, for #*T*JUS 
advertising value connected with
this scheme.

I I I .  I t  would be neoessary to have 
their balloons a lo ft from any
a ll  at the same time, say sc*» place like
the Cotton Bowl.
A. Much oromotion to go intothenam ingof 

this ‘site and the time and date fo r the
launching of the balloone. alloon

 S
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THE GREAT KTSA
"Everybody says Ricci Ware Is full of Hot air.
Now he is to pr< • 1 ; , "
ascend Into the heavens aboard a 
filled balloon. Watch and wait as Ri°cl Jttampts 
to set a new balloon endurance record. Hear him
broadcast from astounding nQW

illy going into outer space. Jill ho set new 
records??? //Ill he finally settle safely to 
earth??? Or will his hot air give out in mid- 
flight? ’ See Ricci Uare launched in the gigantic 
KTSA balloon this Gaturday. Stay tuned to K 
for the astonishing details of his history- 
making flight. Send a postcard guessing the 
exactSnumber of hours Ricci Ware r< :.. ’.nr in nrno 
end win a _______ .in the G REAT KTSA BALLOON
rid e’

Thus begins the publicity for the GREAT KTSA BALLON RU'E.
The danger and uniqueness of the promotion should attract 
at least as much attention as the first successful KTSA

FLAG POLE SITTER some five years ago.
Because ballon rides were popular in the 1090’s, the 

tie-in possibilities are limitless. For example, the other 
Jocks could "ad lib” after each announcement: "I v>on<ler
why Ricci is going up in the balloon?" This angle would 
be slowly pushed Into a prominent position In tho promotion

as follows:



(SOAP OPE A ORGAN— Ei&)T’.ONAL ANNCR.)
Why Is Ricci Ware doing it?
Why is Ricci risking life and limb Just to sot 
a new endurance record in the GREAT KTSA BALLOON RIDE"? 
Everybody likes Ricci. Well— s i ie < ke him—
that is--- his MOTHER likes him. So why would he
throw everything away on such a reckless venture.
Why does he insist on going up? be sure to be at

Saturday, when Ricci Ware sets off on the 
GREAT'TOJTBALLON RIDE. Send a post card guessing the 
exact number of hours KTSA remains airborne and win 
a . Meanwhile...stay tuned for more
heart-gripning looks into this pressing question: 
(SObS) “Why is Ricci Ware doing it?M

Why _is Ricci Ware do^ng it? Why, to set the stage for the
Gay Nineties Sale at __________________. buy at prices
prevalent during the gay nineties.

This is a promotion that packs a triple wallop.
It offers present listeners a gripping drama with the 
chance to win a prize— it attracts new listeners through 
the uniqueness of the stunt— and it enables you to add a 
"balloon-full” of new business billing. In other words... 

it's a "Gas."

bill Peck
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BALLOON SATELLITE

I am very high on this particular promotion because it is an outdoor, unusual 

promotion and, i f  properly handled, should be seen in a matter of a couple of weeks 

by virtually everyone in your city. The idea is that you obtain a large balloon at 

least ten to fifteen feet in diameter when inflated*-it w ill hnvo to be inflated with 

helium. This should cost in the vicinity of ¿75. 00 to ¿100. 00. I have seen advertise 

ments for these balloons quite recently in the back pages of magazines such as 

Argosy, Cavalier and others of that nature. I believe they are Navy surplus weather 

balloons and I think you can buy a large one for ¿10. 00 to ¿1£. 00, which is r id i­

culously cheap when you consider what can bo done with this.

A fter the balloon is inflated, your call letters should be painted around its 

middle in bright, vivid colors, and it should be moored to the roof of tho highest 

building in your city with about a hundred foot rope. Dangling on a string about 

fifteen feet below the balloon should be a box of a size that w ill be visible to the 

viewers. The box contains a mystery prize. It could be anything you wish to 

designate.

You give clues from  day to day on the a ir indicating what tho mystery prize 

is. The firs t person to guess it wins the prize. Naturally, all your promos should 

be directed at calling your listeners' attention to the KLIF  Satellite Balloon which 

is now on the Southland Center Building.

As an afterthought, you might wish to cut the balloon loose and offer a prize for 

its recovery. This is highly improbable because the helium w ill take it so high it 

w ill probably explode.



BALLOON SATELLITE

I am very high on this particular promotion because it is an outdoor, unusual 

promotion and, i f  properly handled, should be seen in a matter of a couple of woeks 

by virtually everyone in your city. The idea is that you obtain a large balloon at 

least ten to fifteen feet in diameter when inflated— it w ill have to be inflated with 

helium. This should cost in the vicinity of ¿75. 00 to ¿ 100. 00. I havo seen advortioo- 

ments fox' chose balloons quite recently in the back pagos of magazines such as 

Argosy, Cavalier and others of that nature. I believe they are Navy surplus weather 

balloons and I think you can buy a large one for ¿10. 00 to ¿1¿. 00, which is r id i­

culously cheap when you consider what can be done with this.

A fter the balloon is inflated, your call letters should be painted around its 

middle in bright, vivid colors, and it should be moored to the roof of the highest 

building in your city with about a hundred foot rope. Dangling on a string about 

fifteen feet below the balloon should bo a box of a size that w ill bo visible to the 

viewers. The box contains a mystery prize. It could be anything you wish to 

designate.

You give clues from  day to day on the air indicating what the mystery prize 

is. The firs t person to guess it wins the prize. Naturally, a ll your promos should 

be directed at calling your listeners' attention to the KL1F Satellite Balloon which 

is  now on the Southland Center Building.

As an afterthought, you might wish to cut the balloon loose and offer a prize for 

its recovery. This is highly improbable because the helium w ill take it so high it 

w ill probably explode.
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Noto:

Attached is an article from Ad Ago "Broadcast Salesmen oro 'Wishful 
Thinking"', I am aleo attaching a self-explanatory diagram thot explains 
a plan Brad Messer came up with to track "Northors" and other severe 
weather warnings. Also attached aro some sales ideas from the Store digests.

Bill Stewart

WHAT EXCEPTIONAL. NEW AND CREATIVE SALES ipEA WAS EITHER 
SOLD OR PROPOSED TO A CLIENT THIS WKJEKf >

As a novel Easter Promotion, KILT is proee.:iting.o contest to advertisers 
in which three poroons will bo awardod a threo minute telephone coll to a 
loved one anywhere in the world on EaBtov, Tho winner will be eeloctcd by 
simple drawing from rogistrationo in the advertiser's store. The appoal of 
the chance to talk with a lovod one, in Viet Nam fo * instance, will be a 
strong traffic stimulation for an advertiser, (KIL1)

###

WHAT IS THE BEST NEW COMMERCIAL APPROACH VEARD ON A COMPETITOR 
THIS WEEK?

»

Fannin Bank

Spot very effectively done through use of snoring, and yaw.vftg sound effects 
with copy content saying: "Got a lazy $1, 0DQ dollars? , . , . .  Well, get it off 
its green and white backoido and make it earn ita keep by o; ruing 5% for a 
minimum of 90 days at Fannin Bank! It's Fannin Bank's nev 5% nest egg 
savings plan." {KILT)

m

KRLA - "Boole Job"

Once every hour, KRLA invites listeners to call station to try to"crock 
the KRLA safe," Safe contains 3111.00 { frequency is 1100 ). C.vlor choaon 
ta play wine $1.10 for calling. Ho can keep $1.10 or he can go for i'll bigger 
money. Participant tolls announcer two digits that he thinks will c.rck the 
eafo. Sound effects of clicking tumbloro aro used as digits are appLtd to 
combination lock. As player loses, sound effect of burglar alarm is i/»ed. 
Because of the odds, players usually lose. Thoro is apparently no sales 
tie-in on "Bank Job" as promoted by KRLA. (KAD3)

m



V

PROMOTION ( John M. Borders, Program Director, KLlfc )

"Beat the Bell {Bom b).. .  Telephone contest" Listener ou line may tell dj 

when to stop. Next cash amount is hi6. Clock is ticking in background, as produced 

cash amounts of varying denominations are announced with a second or so between.

Bomb explodes or bell rings. If listener has not yet said stop he didn’ t "beat the bomb", 

etc. If he does "beat the bomb", next amount up is his.

###

PROMOTION ( B ill Young, Program  Director, K ILT  )

Heard on the vVest Coast: Contest prize of a " bank_jol^. " »Vinner of phone-in 

type contest gets all money in bags (pennies & nickels) he can carry from a bank vault to 

the "get-away" car a block away (Tim e lim it is 5 minutes.) They also get the gold 

"Mustang" getaway car.

###

SPEC SPOT (Ron Ruth, Sales Manager, iV-NUS)

vVe have pitched a one minute sports capsule done by one of the Chicago 

Bears to Zenith TV. Looks good for big money and long term.

###

SPEC SPOT (Dickie Rosenfeld, Sales Manager, K ILT )

"Young Dunaway Contest" . . . .  Sold a monthly schedule to a Yamaha Dealer 

involving one of our dee jays in contest. A photo of Chuck Dunaway when he was 3 years 

old is mixed in with dozens of other photoB of other people when they were babies. 

Listeners pick the one they think is "Young Dunaway." Winner gets a Yamaha 50. 

Pictures on board at Dealer's store.





"DALLnS BARBER SHOP ,l)AY"

To: KLIF employers

From: Cecil

Monday, October 10th. has been set aside as the/arnual KLIF 
Barber Shop Day gn that date, KLIF w ill pa’ tribute tc- a l l  
Dallas barbers throughout the d'iy. A number of cm 11 w i ll  bo 
marie to barber shops throughout Dallas arid any shop that 
answers the telephone bv 3aying ’’KLIF Barber Shop Day" w ll) 
win a cash p rize„ We w ill possible make 8 to 10 ca lls  and the 
cash prize is  to be J5-00 per culls,. le tting  the pot mount for  
any fa ilu re  to answer correctly^

On October 8th cards like  the attached one w ill be? mailed to 
every barber shop in Dallas and on October 9th, or 10th.. w e 'll  
ca ll as many shops as possible to remind them to listen. We hope 
to have most of the barber shops in Dallas i. teninp to KLIF, 
which w ill certainly help to form th* KLIF habit In another 
out-of-home listen ing point,.

Later on we’ l l  have Beauty Shop Day ‘Grocery Store Day. F illin g  
Station Day, ect. J

I think the cards are very attractive, and 1 c«n assure you quit«? 
expensive Therefore, l e t ’ s do '»very thing we possible can to have 
every barber shop in Dallas tunjid to KLIF ori Monday, October 10th

This gimmic is meant to be a gesture o f good w i l l ,  and we want th<. 
Barber Shops to fe e l that KLIF i 3 THS1R station

BUBBLES-----Please prepare 3ome promotion copy tp be run Friday, 
Saturday, Sunday, and Monday, Also, station break copy for tne jl L 
days.

L a r ry -- -— - Please follow thru ?n the station breaks and be sure 
they are used a lot of times

Thanks, Guys and Dolls





rFAIL TO  NKAR T N I  ANNUAL 7)aJhs
a f t e r $ i f > t o

-a*
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r n r r  / Throughout Barber Shop Day on KLIF, 
' I n L  'M o n d a y , Octobor tonth, our KLIF an- 
nouncora will pay tributo to all tho barbers of Dallas 
and tho fino community sorvlco of Dallas barbor shops. 
And, just as important, throughout Dallas Barbor Shop 
Day, KLIF will bo making tolophono calls on tho air to 
many Dallas barbor shops —  awarding cash priios to 
all thoso listonlng to KLIF whon tho KLIF announcor 
calls. Your shop may bo callod — so koop that dial in 
your shop on KUF's first annual Barbor Shop Day all 
day long Monday, Octobor tonth,

ija/k s
a fte r  Shop t o
O rft

■to r n T r  / Throughout Barbor Shop 
T  i n  t  '  M onday, Octobor tonth, o

° C T

Day on KLIF, 
our KLIF an­

nouncers will pay tributo to all tho barbers of Dallas 
and tho fino community sorvlco of Dallas barbor shops. 
And, just as Important, throughout Dallas Barbor Shop 
Day, KLIF will bo making tolophono calls on tho air to 
many Dallas barbor shops — awarding cash prizes to 
all thoso listening to KLIF whon tho KLIF announcor 
calls. Your shop may bo callod —  so koop that dial In 
your shop on KUF's first annual Barbor Shop Day all 
day long Monday, Octobor tonth.



BAREFOOT CONFEDERATE ARMY HIKE



-  2 -

PROMOTION ( Bruce Hathaway, Program  Director, KTSA )

In conjunction wi:h Bob Sinclair's " Barefoot Confederate Arm y" ( Bob's

o ,_ ln  club ) KTSA. is urging Bob Sinclair’ s listeners to be sure and get a yellow light 

bulb. Then starting next week, during the coir so of Bob's show each night, he will 

urge his fan club members to have their yellow lights burning on their front porches. 

Each night a special "Barefoot Confederate General" will stop at 25 homes between 

seven and nine p. m.that have their yellow lights burning and award them a "Bob 

Sinclair Barefoot Confederate Army 'E ' Ration K it", which consists of all types of 

"entertaining things", such as movie passes, recordc, etc.

§ # #

PROMOTION ( Bruce Hathaway, Program Director, KTSA )

"Housewife Scavenger Hunt" -- during the housewife time of day, once 

per hour KTSA w ill call outa household item ( such as one piece of black thread one 

ich long, a piece of chocolate :ake, etc ). At 2:30 PM, the last item is announced 

and the first housewife that can brini; ail the items of the day to KTSA is awarded

$20. 00 KTSA cash.

* 0 #

STATION BREAKS ( Bruce Hathaway, Program  Director, KTSA )

"KTSA. . .  'King Of The R oad '.. .  and home, too. . . "

# # »

STATION BREAKS ( Johnny Borders, Program  Director, KLIF  /

"K L IF . . . a-go-go-gettum radio. . . "

"K L IF . . . Always on the a-go-go. . . "

"K L IF . . . 24 hours a-go-go. . . "

"K L IF . . . Disco-take-us-along. . .w e 're  portable. . .  "

"K L IF  a-go-go. . .no jerk, no slop, but we do monkey around. . . "
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PROMOTION ( Bruce Hathaway, Program Director, KTSA )

In conjunction with Bob Sinclair's "Barefoot Confederate Army" ( Bob'« 

^in club ) KTSA is urging Bob Sinclair's listeners to be sure and get a yellow light 

bulb. Then starting next week, during the coir sc of Bob's show each night, ho will 

urge hiB fan club members to have their yellow lights burning on their front porches. 

Each night a special "Barefoot Confederate General" will stop at ¿5 homos between 

seven and nine p.m.that have their yellow lights burning and award them ft "Bob 

Sinclair Barefoot Confederate Army 'E ' Ration Kit", which consists of all types of 

"entertaining things", such as movie passes, records, etc.

# # tf

PROMOTION { Bruce Hathaway, Program Director, KTSA )

'Housewife Scavenger Hunt" - -  during the housewife time of day, once

per hour KTSA will Cc.ll outa household Item ( such as one piece of black thread one 

ach long, a piece of chocolate cake, etc }. At 2:30 PM, the Inst item Is announced 

and the first housewife that can bring all the itemi: of the day to KTSA in awarded

$20. 00 KTSA cash.

# # »

STATION BREAKS ( Bruce Hathaway, Program Director, KTSA )

"KTSA. . . 'King Of The Road'... and home, tod. , , "

M  #

STATION BREAKS ( Johnny Borders, -Program Director, KLIF )

"KLIF. . . a-go-go-gettum radio. . . "

"KLIF. . . Always on the a-go -go .. . "

"KLIF. . , 24 hours a-go-go. . . "

"KLIF. . . Dieco-take-us -along. . . we're portable. . . "

"KLIF a-go-go. . .no jerk, no slop, but we do monkey around. .. "
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STATION BREAKS ( Bob V hit«. Acting Program Director, KIL T )

"K IL T , . .  with a smile as vide as your dial, . .  "

"K IL T . . .  where music always heads our menu. . . "

ft # ft

PROMOTION ( Bruce Hathavay, Acting Program Director, KTSA )

"Barefoot Confederate Army Hike" -- Last Saturday, KTSA deojay 

Bob Sinclair and his Barefoot Confederate Army ( Fan Club ) did their annual 

60 mile march to New Braunfels, Texas, and back, a total of 14 hours. This 

promotion v as promoted over the air, and In turn sold to tv o local aponaors-- 

Self's Hamburger chain, and the Texas Theatre in connection v ith their 

latest shov'ing "Advance to the Rear".

At 6:00 AM Saturday, v ith light d rizzel and the threat o f rain,

Bob started his march v ith over 400 people. KTSA gave prizes for the beat 

signs promoting KTSA and "Advance to tho Rear" and Self's Hamburgers 

signs on "T "  shirts.

Public and sponsor response to this was great.

# tt it

CREA T IV E SALES IDEA ( Tad Van Brunt, Sales Manager, KABL )

I quote from Tad'3 report:

"We have produced a tape of. typical KABL MUSIC v hich v ill bo 

played in the main window of Oakland’ *» largest department store--v  ith a 

display of flowers which « e r e  grown to music alongside some which were 

not. Naturally our3 are larger and more beautiful. This v as done in 

conjunction with the California Spring Garden Shov, which has purchased 

10, 000 badges for distribution at the store saying 'I've  been watching them 

do it. 1 ( P lovers groving to KABL MUSIC )."

ft # ft
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STAJTiO N_BREAKS ( Bob V hite, Acting Program Director, K ILT )

"K IL T . . .  v ith a smile as v ide as your d ia l.. .  "

"K ILT . . . '"here music alv ays heads our menu. . . "

# # #

PROMOTION ( Bruce Hathav ay, Acting Program Director, KTSA )

"Barefoot Confederate Army Hike" -- Last Saturday, KTSA deejay 

Bob Sinclair and his Barefoot Confederate Army ( Fan Club ) did their annual 

60 mile march to Nev Braunfels, Totas, and back, a total of 14 hours. This 

promotion v as promoted over the air, and in turn sold to tv o local sponsors-- 

Self's Hamburger chain, and the Texas Theatre in connection v ith their 

latest showing "Advance to the Rear".

At 6:00 AM Saturday, v ith light drizzel and the threat of rain,

Bob started his march v ith over 400 people. KTSA gave prises for the best 

signs promoting KTSA and "Advance to the Rear" and Self's Hamburgers 

signs on " T "  shirts.

Public and sponsor response to this was great.

# # #

CREATIVE SALES IDE^ ( Tad Van Brunt, Sales Manager. KABL )

I quote from Tad's report:

" V’e have produced a tape of typical KABL MUSIC v hich v ill be 

played in the main v indo\> of Oakland’s largest department store--'-ith  a 

display of flov ers »*hich »• ere grov n to music alongside some v hich »• ere 

not. Naturally ours are larger and more beautiful. This v as done in 

conjunction v ith the California Spring Garden Shov, v hich has purchased 

10, 000 badges for distribution at the store saying 'I've  been v etching them 

do it. ' ( Flov ers groving to KABL MUSIC )."

# H #





BARREL FULL OF MONKEYsWoMOTION

TM .  promotion ha. been on our l i t  of .u88e.tion. for many month, and to the 

best Of my knowledge ha, never been carried out by any of our atatlone. It U » - ‘ d—  

for listener comment more than participation mid lend, i t . . «  beautifully to good

production spots.

The question i ,  put to the listeners. •■Why i .  listening -  KTSA —  *“  

a barrel full of monkeys? The prise for the best answer is a barrel full of

This. a . you can understand, is sim ilar to the shark promotion. No on. w ill 

rea lly  wan, the prise but i f  you are forced to give one. I would suggest that you 

figure on a maximum of six monkeys since certainly no moro than six could com­

fortably uve in a barrel. You should he able to buy them or trad , them out at a

local pet shop.

DK/ys

. B
asketbuck



b a r r e l  f u l l  o f  m o n k e y s  p r o m o t io n

ib is  promotion ha. been on our liet of suggeetion. for meny monthe end to the 

beet of my knowledge bee never been curried out by uny of our elution.. It 1. de.igned 

for listener comment more than participation and lend, it.olf beautifully to good 

production spots.

The question is put to the listeners, "Why is listening to KT3A more fun than 

a barrel full of monkeys? The prize for the best answer is a barrel full of

monkeys.

This, as you can understand, is similar to the shark promotion. No one will 

really want the prize but if you are forced to give one, I would suggest that you 

figure on a maximum of six monkeys since certainly no more than six could com­

fortably live in a barrel. You should bo able to buy thorn or trade them out at a

local pet shop.

DK/ys
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PROMOTION ( Richard V’ ilcox, Manager, KABL )

"Count Marco Leap Year Contest" - - The lady over 21 and single 

who sends in the ten best "most desirable" qualities in a man wins a date with 

Count Marco, who w ill wineJn'-dine her for an evening.

# # #

PROMOTION ( Bob White, Acting Program Director, K ILT )

"K IL T  Basketbucks" - - This promotion works like the "Deejay Derby"

except that the deejays try to make free throws. Listener has a chance to win 

$6. 10 if  he selects the right deejay, and if the deejay makes the basket, listoner 

wins $12.20.

it ft H

CREATIVE SALES IDEA ( Dickie Rosunfield, Sales Manager, K ILT )

"H ill & H ill Exterminators -- the idea behind thin promotion is to tie-in  

with the present popularity of The Beatles, The client will purchase at least a two- 

week saturation spot schedule. The spots will contain a contest in which the listeners 

w ill be asked to draw a picture of the worst looking beetle ( beetle?) they have ever 

seen and the three entries which are the best ( rather, worst ) w ill be the winners 

of a complete exterminating job from H ill 6c Hill Exterminators. "

ft ft tt

PROMOTIONS ( Jim Hamby, Manager, KTSA )

"Beatles vs E lvis" -- A ll Beatlc and Elvis records all day on alternate 

basis. The listeners were invited to call and vote for their favorite.

Hamby reports that the phone rang "o ff the wall".
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PROMOTION ( Richard V’ilcox, Manager, KABL )

^  "Count Marco Leap Year Contest" — The lady over 21 and single

who sends in the ten best "most desirable" qualities in a man wins a date with 

Count Marco, who will wineJn’ -dine her for an evening.

# 0 #

PROMOTION ( Bob Vrhite, Acting Program  Director, KILT )

"K IL T  Basketbucks" --  This promotion works like the "Deejay Derby" 

except that the deejays try to make free throws. Listener has a chance to win 

$6. 10 if he selects the right deejay, and if the deejay makes the basket, listoner 

wins $12. 20.

# # 0

CREATIVE SALES IDEA ( Dickie Ro3onfield, Sales Manager, K ILT )

"H ill H ill Exterminators -- the idea behind this promotion is to tie-in  

with the present popularity of The Boatlcs. The client will purchase at least a two- 

week saturation spot schedule. The spots w ill contain a contest in which the listeners 

w ill be asked to draw a picture of the worst looking beetle ( beatloVjthey have over 

seen and the three entries which are the best ( rather, worst ) w ill bo tho winners 

of a complete exterminating job from H ill & Hill Exterminators. "

# # #

PROMOTIONS ( Jim Hamby, Manager, KTSA )

"Beatles vs E lvis" --  A ll Beatlc and Elvis records all day on alternate 

basis. The listeners were invited to call and vote for their favorite.

Hamby reports that the phone rang "o ff the wall".

# 0 0
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path house brass buggy.

1
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PROMOTION STAGED BY COMPETITOR / ---------------—  — ----

KYA in San Francisco is crossinq the Bay in a Bath House Brass Bugg'* 

sane kind as KLIF recently gave away). It is a motorized bathtub. Bets 

between the jocks whether Gary Shaffer will make it. Item made Herb Caen.

kViL in Dallas is teasing “The 21st Century is Coining to KVIl."

No Indication of what it means.

STREAMLINE PRODUCTION

KLIF added about 15 jingles to the station's library by splicing parts 

and pre-records together.

WWWW -<s noting music BG used on commercials or other copy in case 

original is later destroyed and needs to be reproduced as before.

MUSIC

A concerted effort 1s being made in Dallas to enlarqo the base 

number of different titles on our good music stations, A team in Dallas 

is averaging 75 new titles daily with the total, as of 8/21, over 1900 

different titles and total selections in the area of 5,000.

As of 8/23 the “good music" operations have been mailed 215 

music tapes. Selections in the process of beinq made up and dubbed 

represent 446 additional for a total count of 5606 musical pieces. Of 

this total, 2242 are different titles.

NEWS

A management study from Now York v/as recently completed for tho 

City of Buffalo and the story was spoon-fed to the Buffalo Evening News.

All media took the News story as fact except WYSL who called the president 

of the consulting firm to learn that there was no elimination of 700 jobs
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PROMOTION STAGED BY COMPETITOR

KYA/in San Francisco is crossing the Bay in a Bath House Brass Buggy 
«

x (same kind as KLIF recently gave away). It is a motorized bathtub. Bets 

between the jocks whether Gary Shaffer will make it. Item made Herb Caen.

KVIL 1n Dallas is teasing “The 21st Century 1s Coining to KVIL.”
*

No indication of what it means.

STREAMLINE PRODUCTION

KLIF added about 15 Jingles to the station's library by splicing parts 

and pre-records together.

WWWW 1s noting music BG used on commercials or other copy 1n case 

original Is later destroyed and needs to be reproduced as before.

Q
MUSIC

A concerted effort Is being made in Dallas to enlarge the base 

number of different titles on our good music stations, A team 1n Dallas 

Is averaging 75 new titles daily with the total, as of fl/21, over 1900 

different titles and total selections 1n the area of 5,000.

As of 8/28 the "good music”  operations have been mailed 215 

music tapes. Selections in the process of belnq made up and dubbed 

represent 445 additional for a total count of 5506 musical pieces. Of 

this total, 2242 are different titles.

§ 2*1

NEWS

A management study from New York was recently completed for the 

City of Buffalo and the story was spoon-fed to the Buffalo Evening News. 

All media took the News story as fact except WYSL who called the president 

of the consulting firm to Team that there v/as no elimination of 700 Jobs







/VALENTINE'S DAY PROMO ( Dave McKinsey, Program Director, KABL )

"The KABL Match-Maker" -- Send us your name, address and likes, 

dislikes, etc. W e'll match your personality with another listener's, and send 

Valentines to both.

# # #

PROMOTIONS^ Heber Smith, General Manager, KABL )

Have recently worked out tentative arrangement to have KABL's 

"Think About It" imprinted on fortunes in Chinese cookies, 25, 0f)0 cookies par

y/eek.

# # #
H I '

BATMAN Prom otion ( Bob White, Program Director, K ILT )

Since the Batman craze has caught on like w ildfire, a drive \n 

restaurant could really capitalize on the fad. They could rent one of these \irge sky 

flood lights that shoot a light high in the sky. They could then put a tranaparn if 

bat sign on the light and it would reflect in the sky. Each time this bat light is s«vm 

in the sky, Bat Burgers would be sold for say 19$ for the following hour. With the 

Batman craze hot as fire , it could be a good gimmick to pick up on . The Bat Burge»* 

would be nothing more than their regular hamburger. With the right promotion on the 

air they could get people to watching for the bat signal and then come buy their 

hamburgers.

# # #

REJECTED RECORD ( Johnny Borders, Program Director, K L IF  )

Jimmy Dickens' "When The Ship Hits the Sand" on Columbia, for 

obvious reasons.

§ § #

- 1 -



VALENTINE'S DAY  PROMO ( Dave McKinsey, Program Director, KABL )

"The KABL Match-Maker" -  Send us your name, address and likes, 

dislikes, etc. W e'll match your personality with another lis tener'«, and send 

Valentines to both.

# # 0
t
PR OMOTIONS( Heber Smith, General Manager, KABL )

Have rec ently worked out tentative arrangement to have KABL's

"Think About It" imprinted on fortunes in Chinese cookies, 25, 000 cookies per 

jveek.

# # #

Promotion ( Bob White, Program Director, K ILT )

Since the Batman craze has caught on like w ildfire, a drive in 

restaurant could really capitalize on the fad. They could rent one of these \arge sky 

flood lights that shoot a light high in the sky. They could then put a transparent 

bat sign on the light and it would reflect in the sky. Each time this bat light is s, <s„ 

m the sky, Bat Burgers would be sold for say 19* for the following hour. With the 

Batman craze hot as fire, it could be a good gimmick to pick up on . The Bat Burge*, 

would be nothing more than their regular hamburger. With the right promotion on the 

air they could get people to watching for the bat signal and then come buy their 

hamburgers.

# # 9

REJECTED RECORD { Johnny Borders, Program Director, K L IF  )

Jimmy Dickens’ "When The Ship Hits the Sand" on Columbia, for

obvious reasons.
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INCREASED EFFICIENCY ( Charlie Payne, General Manager, K L IF  )

A ll managers should go back and periodically review ail memos 

from  the Home Office as guidelines for tight operations.

9 9 #

PROMO .1 ION ( Johnny Borders, Program Director, K L IF  )

KLIF  Jingles of Yesteryear" -- Best of old jingles slotted evory 

other hour and changed daily with intro : "F o r  those who have grown up with 

KL’iF, another K L IF  Jingle of Yesteryear" with Lone Ranger hoofbeata, Wm. Yell 

Overture, etc, segue-ing to jingle. Should cause talk and be of nostalgic value to

Bat Talk" or "Bat Sayings" - -  for night jock. With popularity of dialup

deejay could award a library of Batman records to first to call him on contest line 

whenever he uses a "Bat Saying" on the air.

longtime listeners.

PROMOTION < Johnny Borders, Program  Director, KLIF  )

from Batman series, i. e What a way to go-go", "You awing a mean caps", etc

HOT KLIMBERS

KLIF
1 . ) "These Boots. . . . "
2. 1 " The Rains Came"
3 . ) "Hera Comes Batman"

Nancy Sinatra 
Sir Douglas Quintet 
Scotty McKay

Reprise
Tribe
Savanna

KILT
1. ) "L isten  People" Herman’s He
2 . ) "Somewhere There is Someone" Dean Martin

Herman's Hermits MGM
Reprise
Cinema3.) "Honey Chile Johnny Williams



INCREASED EFFICIENCY ( Charlie Payne, General Manager, K L IF  )

A ll managers should go back and periodically review ail memos 

from  the Home Office as guidelines for tight operations.

# # #

PROMOTION ( Johnny Borders, Program  Director, K L IF  )

"K L IF  Jingles of Yesteryear" --  Best of old jingles slotted every 

other hour and changed daily with intro : "F o r  those who have grown up witl.

KLIF , another K L IF  Jingle of Yesteryear" with Lone Rangor boofbeats, Wm. Te ll 

Overture, etc, segue-ing to jingle. Should cause talk and be of nostalgic value to 

longtime listeners.

» a #

PROMOTION ( Johnny Borders, Program Director, KLIF  )

"Bat Talk" or "Bat Sayings" --  for night jock. With popularity of dialc 

from Batman series, i . e . , "What a way to go-go", "You awing a mean cape", e tc ., 

deejay could award a library of Batman records to first to call him on contest line 

whenever he uses a "Bat Saying" on the air.

HOT KLIMBERS

# # #

KLIF
1.) "These Boots. . . .  " Nancy Sinatra Reprise
2. " The Rains Came" Sir Douglas Quintet Tribe
3 .) "H ere Comes Batman" Scotty McKay Savanna

KILT
1.) "L isten  People" Herman's Hermits MGM
2.) "Somewhere There is Someone" Dean Martin Reprise
3 .) "Honey Chile" Johnny Williams Cinema





■QordoB lie Tendon
FROM Fiedler
SUBJECT Battle °T the Salado

"Deathless is the fame of those who were sacrificed at the Alamo, imperishable the 
reknown of those who fell at Coleta and Qoliad, while San Jacinto is known a s  one of world's most decisive battles»
Yet another battle was fought during the struggle of the Texans for liberty which had 
a powerful effect upon the future of the Lone Star Republic about whioh comparatively little is said or written«...
...The pages of Texas history have been beautified and adorned by names of many men 
who served their country in the hours of danger and who risked their lives to shield 
their commonwealth and fellow citizens from tyrany and disgrace. There are no more 
glorius names among the great of any land than thooe of Jack Hayes and Henry E, McCul] 
and their magnificent comrades who, of their own volition and at their own command, 
fought and won the Battle of the Salado, Sept. 17» 181|2« The example of these patrtoti

ccs B R McLendon«



BATTLE OF THE NEW SOUND
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BATTLE  OF THE NEW SOUNDS

KT IF started the "Battle Of The New Sound* Friday, September 

1, 19611 On that morning, the foDowlng teaser promo »  a. recorded via 

beeper phone and wa. run twice per hour along with ad lib teaeer comment.

from jocks. It was killed at 7:00 P i .

"This Is Don Keye*. National Program  Director of *$UF, 
I'm  speaking to you from the office* of the Program Depart- 
ment here at C liff. V- e 've prepared aomothlng brand new 
especially for the young people of Dallas. It'* a 
surprise that we thin! you'll like. You'll bear it tonlgh 
at seven on the Ru.s Knight dhow. That', tonight, at 
seven on C liff ."

At seven, the gimmick wa* sprung and promo* started the next

day.

C cA  (c 1

Don Keye*

y*



BATTLE OF THE NEW SOUNDS

KLIF  started the "Battle Of The New Sound«", Friday, September

1, 1961. On that morning, the following teaser promo w n  recorded via 

beeper phone and was run twice per hour along with ad lib teaaer comment«

from jock«. It was killed at 7:00 PI  .

"This is Don Keyes, National Program Director of KLIF. 
I'm  speaking to you from the o ffice« of the Program Depart­
ment here at Cliff. We've prepared «omething brand uew 
especially for the young people of Delia«. It '«  a special 
surprise that we think you'll like. You'll hear it toniKht 
at seven on the Ruas Knight ¿»now. That'« tonight, at 
seven on C liff. "

At seven, the gimmick was sprung and promo« started the next

day.

V  O o f  fc I

l vvveV't- V (SOD a W v-Jk.
Don Keye«



b a t t l e  o f  t h e  n e w  s o u n d s
PROMO I  1

Control:

/^nncr:

Control:

( fight crowd, half, i*d® io r l............

"Th# judge* of rlngelde are you I Your refei 

th* '».'eird B ..rd , Ru*. Knight. The main  ̂

event, 5 top record contendere for the 

championehlp crown. The battle —

N«vw Sound* . each nignt at 7:00 on K L lF 'e  

Rue* Knight Show, ' th -  Battle o f Th. New 

Sound».! . . .  be lletenlng tonight at 7 :00... '

( 3 bell* )



I

B ATTLE  OF THE NEW SOUNDS PROMO I  2
ÌMìil»

Control:

Anne r:

( fight crowd, bell, fad* fo r........)
* “ • Judge* at ringside are w«ui

"Tonight end every night, KLIF preeente
J -a ig o t . . ¿aiiL-ri r.t «• i ,

3 top record contendere slugging It out for the

championship It’ s the Battle Of The New 

Sounds^on C liffs  Ruse Knight Show, tonight 

at seven. The judges at ringside are you. 

'The Battle Of The New Sounds*, tonight at 

seven on C liff.. . . "

Control: ( 3 bells )

§ # # #

£



BATTLE OF THE NEW SOUNDS INTRO § 1

ATTi y Qy
Control.: THE NF • .wl'iVUj IN i ;•

( fight crowd, boll, fad* fo r . . . .  )

Anncr: "Th* judges at ringside ere youl 

Your referee, the Weird Beard. Rues 

Lnignt. Listen now as KUF presents 

' The Battle Of The New Sounds'.__ II

Control: 'toise )
Control: ( bell. Keep crowd noise under.. . )

Anncr: ( LIVE ) ( Rules of contest )

Anncr: ''Round One 1 1"

Control: ( bell, continue crowd noise )

Anne r: ( LIVE ) ( Introduce challenger No 1 ) 

( Play record )



b a t t l e  o r  t h e  n e w  s o u n d s INTRO # 2

L i

Control- tKL HH | F||lti crowd, 9 Hollo, fide fo r . , , . )
Control: ( Fight crowd, 2 bollo, iodo fo r . . . )

Anner:
"Round Throo 

f  Round Two"

Control: ( hold crowd noise )

Anner:
( l 1Y2 ) { Introduce CHelleejer # 9 ) 
( LIVE ) ( Intro challenger # 2 )

{ Play record )

Q
# # # I







r u ^

Jack Sharp
September, 1 , 1961

Don Keyes

These station break, will need to be p o . fd  In time to .tart tomorrow morning

This 1. Big C liff In Dallae, featuring THE BATTLE  OF THE NEW SOUNDS 
each night at seven on the Russ Knight Show.. . . "  ND *

"This Is the show business station of the nation, KLIF  in Dallas now

T H E ...»

■■vssisy.s
at seven on the Russ Knight Show. . . . "  ’ • * ch nl* ht

Write three more.

Don Keyes

ya





PROMOTION ( John M. Borders, Program  Director, K L ii ')

“ Beat, the Bell {Bom b),. . Telephone contest'1 Listener on line may tell dj 

when to stop. Next cash amount is his. Clock is ticking in background, as produced 

cash amounts of varying denominations are announced with a second or so between. 

Bomb explodes or bell rings. If listener has not yet said stop he didn't “ beat the bomb", 

etc. If he does “ beat the bomb", next amount up is his.

PROMOTION ( B ill Young, Program  Director, K ILT  )

Heard on the vVest Coast: Contest prize of a “ bank job ." Winner of phone-in 

type contest gets all money in bags (pennies & nickels) he can carry from a bank vault to 

the "get-away" car a block away (T im e lim it is 5 minutes.) They also get the gold 

"Mustang" getaway car.



PROMOTION ( John M. Borders, Program Director, KLD? )

"Beat the Bell {Bom b)...  T e lephone contest" Listener on line may tell dj 

when to stop. Next cash amount is his. Clock is ticking in background, as produced 

cash amounts of varying denominations are announced with a second or so between.

Bomb explodes or bell rings. If listener has not yet said stop he didn't "beat the bomb", 

etc. If he does "beat the bomb", next amount up is his.

###

PROMOTION ( B ill Young, Program  Director, K ILT  )

Heard on the vVest Coast: Contest prize of a "bank job ." \Vinner of phone-in 

type contest gets all money in bags (pennies & nickels) he can carry from a bank vault to 

the "get-away" car a block away (Tim e lim it is 5 minutes.) They also get the gold 

"Mustang" getaway car.

###

SPEC SPOT (Ron Ruth, Sales Manager, vV-NUS)

vVe have pitched a one minute sports capsule done by one of the Chicago 

Bears to Zenith TV. Looks good for big money and long term,

###

SPEC SPOT (Dickie Rosenfeld, Sales Manager, K ILT )

"Young Dunaway Contest" . . . .  Sold a monthly schedule to a Yamaha Dealer 

involving one of our dee jays in contest. A photo of Chuck Dunaway when he was 3 years** r . cs »K X

old is mixed in with dozens of other photos of other people when they were babies. 

Listeners pick the one they think is "Young Dunaway." Winner gets a Yamaha 50.

Pictures on board at Dealer's store.





*

NEW AND CREATIVE SALES IDEA SOLD OR PROPOSED:

WYSL - Sold an idea to small supermarket chain that low prices aren't everything. 
Took Norelco tape recorder and interviewed 20 customers - Question: 
"Why do you shop at Park Edge. " Only 5% named price. Owners very 
impressed gave WYSL nice spot schedule. Theme: "A ll supermarkets 
give you price, Park Edge gives you m ore."

KILT DeMontrond Buick - The American Petroleum Institute Is running a 
series of newspaper ads called " Break the Old Routine with a Close 
to Home Auto T r ip ." This makes excellent copy for an automobile 
dealer to use. For example one trip close to Houston, goes to 
Rosenberg, Victoria, Goliad, Cuero, Gonzales, Luling, Flatonia, 
Weimer, Sealy and then roturns to Houston. The title of this is 
"Where Park6 & Playgrounds pay homage to horoes of Texas Inde­
pendence." The first part of commercial outlines points of intorest 
on trip. The second part sells DeMontrond Buicks as a necessary
part of the trip. A

Ki-iF - KLIF proposed to Buckner Plymouth that he call himself "The country 
store" to give the impression of a low overhead location.

Sales idea proposed. .(^A beat the "KILT goodtimers" contest at the 
Putt-Putt golf course. The deejay shoots a round of minature golf, 
and anyone he beats his score gets a free game. Other prizes are 
involved, such as golf balls, etc.

# v a

BEST NEW COMMERCIAL APPROACH BY COMPETITOR

KILT - CAPITAL NATIONAL BANK - A commercial for Capitol National Bank 
makes a play on the words "Airplane Loans." It refers to "Airloans."
A8 an exotic, the copy narrates what it is like to have your girl friend 
spin your prop, your engine coughs, then catches. ..she pulls the chocks 
and you zoom away above the crowded freeway traffic.

Spot sells idea of small loans for autos, boats, etc. at Capitol National 
Bank.

F rizell Pontiac has adopted a fictions trade mark called "Little P ro fit," 
He is depicted in their graphic advertising as a little character with 
turbin. All radio spots are built around the "Little Profit" theme. 
Frizze ll's  "Little Profit" means savings for you, etc.
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NEW AND CREATIVE SA.LES IDEA SOLD OR PROPOSED:

1 WYSL - Sold an idea to small supermarket chain that low prices aren't everything. 
Took Norelco tape recorder and interviewed 20 customers - Question: 
"Why do you shop at Park Edge.11 Only 5% named price. Owners vary 
impressed gave WYSL nice spot schedule. Theme: "A ll supermarkets 
give you price, Park Edge gives you m ore."

KILT - DeMontrond Buick - The American Petroleum Institute is running a 
series of newspaper ads called " Break the Old Routine with a Close 
to Home Auto T r ip ," This makes excellent copy for an automobile 
dealer to use. For example one trip close to Houston, goes to 
Rosenberg, Victoria, Goliad, Cuero, Gonzales, Luling, Flatonia, 
Weimer, Sealy and then returns to Houston. The title of this is 
"Where Parks & Playgrounds pay homage to heroes of Texas Inde­
pendence." The first part of commercial outlines points of interest 
on trip. The second part sells DeMontrond Buicks as a necessary 
part of the trip.

KMF - KLIF proposed to Buckner Plymouth that he call himself "The country 
store" to give the impression of a low overhead location.

•O'

KILT - Sales idea proposed...A beat the "KILT goodtimors" contost at the 
Putt-Putt golf course. The deejay shoots a round of mmature golf, 
and anyone he beats hie score gets a free game. Other prizos are 
involved, such as golf balls, etc.

# a #

BEST NEW COMMERCIAL APPROACH BY COMPETITOR

KILT - CAPITAL NATIONAL BANK - A commercial for Capitol National Bank 
makes a play on the wordB "Airplane Loans." It refers to "Airloans."
A 8 an exotic, the copy narrates what it is like to have your girl friend 
spin your prop, your engine coughs, then catches. .. she pulls the chocks 
and you zoom away above the crowded freeway traffic.

Spot sells idea of small loans for autos, boats, etc. at Capitol National 
Bank.

F rizell Pontiac has adopted a fictions trade mark called "Little P ro fit." 
He is depicted in their graphic advertising as a little character with 
turbin. All radio spots are built around the "Little Profit" theme. 
Frizze ll's  "Little Profit" means savings for you, etc.
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WHAT IS THE BEST NEW COMMERCIAL APPROACH HEARD ON A COMPETITOR 
THIS WEEK? . .

KNUZ (also KILT) Mol Croan Volkswagen (KILT)

This is oound of a rogular Volkowogcn 
Sound: VW occelorotiug 
Now« this io '»ho sound of o Mol Croan VW I 
Sound: Repost
I-lcar tho dliiorcnco! Well, there Is I Thu Mol Croan VW la Juot a 
different. No, It'a not roomier, fautor or prottiar... It Just oaaiai 
b o  * *,G hno a look which obyal,. man... those Mol Croon VW poop!« 
know how to caro for mol That's why you oee oo many Mol Croan 
liconsa ploto holders around town. Hs'a tho largo sic# economy
doalor on Old Spanioh Trail,

Bryant Air Conditioning U Hooting - KTHT (KILT)

Thome of apot io:

of Bryant

Why, that'a lesa than I spend s day for cigarette I
* » • i

Right.,. and juat think of tho luxury you'll er̂ Joy with Bryant.

I've been wanting to give up smoking anyhow •• ao -• I'm off to the 
nearest Bryant Doalor I (Tag)

Armer

WHAT IS THE BEST NEW COMMERCIAL APPROACH USED ON STATION THIS 
WEEK? -1

(WYSL)
Ten-eecond "chipatoaka" commercial. Uelng metronomo to gel 
latro and background boat: "Cbipsteako! ’ Ouick 'a Easyl
ChipatoakaI Quieti 'n Easyl (ropoated . . .  alteraating male and 
iemale voices . , ,  endipg wlth fornaio voice) . . . .  Ouick and Eoa) 
Cbipsteaka I"

(KILT)
For R&inbo Roman Idoal Broad, wo developed a combination opot & promo 

basic facto about Roman Meol Bread and inviting them 
and write their own commercial for Roman Meal Bread,
wins fi y*!*«•'« r**rr*v n( brnrA:



I
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WHAT IS THE BEST NEW COMMERCIAL APPROACH HEARD ON A COMPETITOR 
THIS WEEK? , .

>5

KNUZ (also KILT) Mol Croon Volkswagen (KILT) 

Armer:

,, I , (

Anacr:

Anner;

This is sound of a rogular Volkswagen 
Sound: VW oeceloruling 

i Now, this io tlio sound of o Mai Crosn VW I 
Sound: Repast

• Hear the dllforencol Wall, thora lsi Thu Mol Crosn VW is Just a llitla
• different. No, It's noC roomier, Motor or prottlor.,,  It Just ooaias ; t

so— *»C hns s look which coys), .  man.., thosa Mol Croon VW people 
know how Co care lor mol That's why you oea so many Mol Croua 
liconss plata holders around town. Ha's the Urge else economy 
dealer on Old Spanish Trail, • ■ ' ' > •

C,

m .

Bryant Air Conditioning It Heating - KTHT (KILT)

Thoms of spot 1st
• ■ -. c * ‘ ■ " • '  ' ' j

Aaac*'s you know.. .for only 30$ o day you can enjoy the comforts oi Bryant
i vear 'round climate control? ”

Anner Zi Why, that's less tinsn I spend s day tor cigsrsttsl

Anner: Right, ..and just think of tho luxury you'll enjoy with Bryant.

Anner 2: I've been wanting to give up smoking anyhow - -  so - -  I'm off to the
nearest Bryant Doalorl (Tag)

■ ' ' w  • H- v
I -

WHAT IS THE BEST NEW COMMERCIAL APPROACH USED ON STATION THIS 
WEEK? .

•IV *

(WYSL)
Ten-second "chlpstooks" commercial. Using metronome to get 
Intro and background beat: "Cbipstookol ’ Quick 'n Eeayl
Chipstaakal Quick'n Easy I (repeated... alternating mol* end 
female voices . . .  ending with female voice) . . . .  Quick and Eaay 
Chipstaakal"

000

(KILT)
For R&inbo Roman Moal Broad, we developed e combination spot fc promo 

themgiving listeners 5 basic facte shout Roman Meal Bread and inviting 
to "beat the proa" and write their own commercUl for Roman Meal Breed.
'Jitidt VWftmhrrlslL Vvirtc a yfceV'a Purely t i l  bttirA :
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Andre Dunstetter came up with the great ouggestion that moot of tho hotele 
where GBM otaye have TWX' ■ and will bo glad to deliver urgent meeaagoo to him 
when he is unavailable on the phone, if the message says dellvor to GBM staying 
in your hotel.

■ ! „90»

BEST NEW STATION BREAK 

(KILT)

K. I. L . ....... Terrific

KILT. ..Set solid for spring!

ooo
t

BEST NEW PRODUCTION TYPE ALBUM FOUND DURING WEEK — LABEL AND 
NUMBER

(KILT)

Nitty Gritty Dirt Band.. . .  Liberty LRP 3501 - - "fun" album for "good old dayo"
type production.

000

QUESTIONABLE MOVIE SPOTS OR RECORDS YOU CAME ACROSS THIS WEEK.

"Younger Generation Blue»" - Janis Ian—Verve 5041

Althought picked in most trades, Bill Young fcelu that, because of the line that 
"today's generation makes us regurgitate" it ia in extremely bad taste.

000

BEST, SALES PROMOTION IDEA.

In conjunction with Rainbo Bread, we are having a contest in which ths listeners 
send in commercials for Roman Meal Broad that they wrote. Each entry receives 
one loaf of bread and the best commercial wins 250 loavss of bread.

090

-



Pago 6

Andre Dunstettcr came up with the great suggestion that moot of the hotels 
where GBM stays have TWX' • and will be glad to dolivor urgent messages to him 
when he is unavailable on the phono, if tho message says dolivor to GBM staying 
in your hotel.

m

BEST NEW STATION BREAK 

(KILT)

K. I. L . ....... Terrific

KILT. ..Set solid for spring 1

000
1

BEST NEW PRODUCTION TYPE ALBUM FOUND DURING WEEK -- LABEL AND 
NUMBER

(KILT)

Nitty Gritty Dirt Band... . Liberty LRP 3501 -- "fun" album for "good old dayo"
type production.

000

QUESTIONABLE MOVIE SPOTS OR RECORDS YOU CAME ACROSS THIS WEEK. 

"Youngor Generation Blues" - Janis Ian —Verve 5041

Althought picked in most tradon, Bill Young feels that, because of the line that 
"today's generation makes us regurgitate" it is in extremely bad taste.

000

BEST SALES PROMOTION IDEA.

In conjunction with Rainbo Bread, we are having a contest in which the listeners 
send in commercials for Roman Meal Broad that they wrote. Each entry receives 
one loaf of bread and the best commercial wine 250 loaves of bread.

000



¿s
a

g



# # #

PROMOTION ( Bruca Hathaway, Program Director, KTSA )

"Secret Agent 55" -- Once per hour the KTSA "Secret Agent 

55"calls in ( pre-recorded T. G. ) from a different part of the United States. This 

agent is on a special assignment to find winners in the land of the "fun 55". Each 

hour when he calls, the agent w ill talk about some well-known feature that is located 

in the area where he in supposed to be. For example: "This is KTSA's Secret 

Agent 55, and during the course of my secret mission this hour, I have seen such 

, things as the 'Battleship Texas', the Gulf Freeway, e tc ."  The first person to 

call and identify the location will win $5. 50 cash.

# » §

COMPETITOR'S PROMOTION ( Dave McKinney, Program Director, KABL )

KNBR's "Best Laugh" promo asks listeners to call in and

laugh on the phone for them. The laugh is recorded and I assume w ill be judged 

later on. Phyllis D iller is to be the judge. The one with the best laugh wins the 

last laugh and gets a night on the town.



V

4

COMPETITOR'S PROMOTION ( Homer Odoma XTRA NEWS Sales, Manager )

"Monza Bonanza on KLAC -- About 6 times an hour, announcer 

says "It 's  time to play Monza Bonanza. "  F irst th ree digits of a phone number are 

announced { such as 9-3-7 ). The next three digits are selected, one at a time, by 

a random number selector. Listeners can hear a whirring sound as the RNS 

determines the digits. Then, after all 6 digits are known, any listener can call 

who has the first six digits in the proper order and any digit from 0 to 9 as the 

seventh and last digit in his telephone number. Listeners have exactly one minute 

to call, using a special number. Any listener calling the station within one minute 

whose number is the same a3 announced ( with the exception of the last or 7th 

digit ) wins a Chevrolet Monza.

# 9 »

PROMOTION ( Bruce Hathaway, Program Director, KTSA )

"Secret Agent 55" -- Once per hour the KTSA "Secret Agent 

55" calls in ( pre-recorded T. C. ) from a different part o f the United States. This 

agent is on a special assignment to find winners in the land of the "fun 55". Each 

hour when he calls, the agent w ill talk about some well-known feature that is located 

in the area where he is supposed to be. For example: "This is KTSA's Secret 

Agent 55, and during the course of my secret mission thiu hour, I have seen such 

, things as the 'Battleship Texas', the Gulf Freeway, e tc ."  The first person to 

call and identify the location w ill win $5. 50 cash.

# # #

COMPETITOR'S PROMOTION ( Dave McKinsey, Program Director, KABL )

KNBR's "Best Laugh" promo asks listeners to call in and 

laugh on the phone for them. The laugh is recorded and I assume w ill be judged 

later on. Phyllis D iller is to be the judge. The one with the best laugh wins the

last laugh and gets a night on the town.
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CREATIVE SALES IDEA ( Doug McCall, Sales Manager, KTSA )

"4th of July Spectacular" - -  KTSA is proposing to fooa advertisers 

that they participate in the KTSA 4th of July Family Out'og. It will be a full afternoon 

of summer activities topped off by a fireworks display and dance starring W illie 

Nelson. Cost for entry to the activities is proof of purchase from any participating 

food advertiser. Advertisers furnish food to crowd.

«  # #

PROMOTION ( Bob White, Program  Director, K ILT )

"K ILT  Better Business L istener" - -  This is a take-off on a 

promo done by KLIF, "The K L IF  Listening Post". Will work the same way as 

K ILT  w ill recognize business establishments that keep l . i l  l on their radio 

The only difference is in the name. K ILT w ill state on the air that any time ycu 

go into "x " business establishment, you w ill find their radio sot on 610 then,

<C| "Now from  K ILT 's  Better Listener's B ureau , here is a K ILT Better Business 

Listener". They are putting emphasis on 3mall business establishments.

PROGRAM-SALES IDEA ( Bob White, Program  Director, K ILT )

Since most people don't dieplay American Flag on Flag Day or 

July 4th, a sponsor might have "A ll American Sale" and give Bags when 

shoppers make a certain purchase.

# 9 9

CREATIVE SALES IDEA ( Dickie Roeenfeld, Sales Manager, K ILT )

For Downtown Bank of Houston -- Prospect nas universal 

problem - -that of competing against convenience of suburban bankB. Periodically.

^  buys morning and afternoon traffic but difficulty still exists. Presented noon news 

to excite downtown workers about convenience of noon time barking. Offer free 

brunch, bus rides, style shows, parking and premiums. Will go if pass committee

# # 9
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BEETLE PROMO (PRE-PROM) 
KABL MUSIC

AUGUST, 1965

&  '
LADIES AND GENTLEMEN , THE BEETLES ARE COMING TO SAN FRANCISCO!

UNABLE TO FIGHT THIS MUSICAL SCOURGE WITH NELSON EDDY ALBUMS, KABL 

SUCUMBS TO PUBLIC DEMAND AND SALUTES THE BEETLES« ON TUESDAY, AUGUST

31st, KABL WILL ACTUALLY PLA1 

TBBSDAY, ON KABL,. .tflOCHJUTINO!

E BEETLE SELECTIONS. HEAR BEETLES .

Uc, K  1

nJ

£2

LADIES AND GENTLÊ JSN , A KABL FIRST!

FOR THE FIRST TIME, KABL WILL BREAK PRECEDENT AND, TO HONOR THE O.B.E's
<yi\

FROM LIVERPOOL, WILL PLAX'BEETLE SELECTIONS TUESDAY, AUGUST 31at. HEAR 

BEETLES ON KABL, TUESDAY, WHETHER YOU LIKE IT OR NOT!

n

LADIES AND GENTLEMEN, IN DEFERENCE TO THOSE DISTINGUISHED GENTLEMEN OF 

THE O.B.E. FROM LIVERPOOL, THE »»BEETLES", KABL WILL ACTUALLY HUJ< PLAY 

>SPECIAL/BiÎETLE SELECTIONS ON TUESDAY, AUGUST 31st. WE APOLOGISE FOR YOUH 

INCONVENIENCE AND ASK THAT YOU NOT BE ALARMED. WHO KNOWS...WHO MIGHT

n

LIKE KABL»S BEETLES!



BEETLE PROMO (AUGUST 31st ONLY ) 
KAiiL MU SIC

LADIES AND GENTLEMEN t KABL PRESENTS THE SOUNDS OP BEATLES I

MU SIC : UP DR/UiATIC

FROM ONE OF THE MOST UNUSUAL BEATLE ALBUMS EVER RECORDED, WE

NOW PRESENT

(name of selectiont JaPaNESE BEATLE ON ROSE -  or "GRAPELEAP BEATLE" ETC)

(FOR INSTANCE:). "THE JAPANESE BEATLE ON A ROSE
POPILLA JAPONICA."

Japan ese  deatle

MUSIC: IN FULL

YOU HAVE JUST HEARD ANOTHER AUTHENTIC BEATLE SELECTION FROM THE

A KABL EDUCATIONAL PEATURE1KABL LIBRARY OF UNUSUAL RECORDINGS

MUSIC: BUTTON





• I C Y C L E  BUCKS C O N T E S T

W« sent a »«am of two g i r l s  to the D e l i c t  Poll«« Department,  to 

•  opy every  homo and address of youngsters who hod purchased b i c y c l e  

l icenses  frees the c i t y .  On completion of th is ,  we then memeegrophed 

e form let ter  to every  registered b i c y c l e  owner,  e x p la in in g  the 

con test ,  and conta in ing  e KL IP  l i e y c l e  Bucks s t i c k e r .  Each s t i c k e r  

hes a se r le l  number, and is to be glued to the reer fender of the 

b l e y e l e .

O n ce  each hour, from BiOO AM to lOtOO PM, we c e l l  out e b i c y c l e

l ice n se  number. The youngster who owns that l i c e n se  hes three

minutes to c e l l  KL IP  and gives us his name end eddress .  If he

c a l l s  In t ime,  he wins the current je a k p e t ,  ranging from $ 2 5 .0 0  upward,

depending on the success  of the c o n te s t .  Our jackpot  bui lds up

$ 5 .0 0  per day u n t i l  won, then Crops beck to $ 2 5 .0 0  for the next

coldest.

I b e l ie v e  that e l l  three markets require  b i c y c l e  l ice n se  p la te s ,  

so there w i l l  be f i l e s  handy to obtain numbers end addresses .  A 

simpler end less expens ive  way to handle the contest  would be to 

send one person to take down e botch of nomas end numbers from 

the p o l i c e  f i l e s ,  end start  with that as e b a s i s .  Instead of moil ing  

out a l l  the s t i c k e r s ,  which ere In c id e n ta l  except  for the b i l lb o a rd  

e f f e c t ,  e t rade-out could be errenged so that kids could plek the 

s t icke rs  up at some cha in  store or s ta t io n .  Per the duration of the 

summer, the numbers eeuld be p icked  up d o l ly  by te lepho n e .

C O N T I N U E D



•  I C Y C L E  BUCKS C O N T E S T

W i t in t  o tism  of two g ir ls  to the D o l lo i  Poll«« Deportment,  to 

copy «very  no«« ond address of youngsters who had purchased b i c y c l e  

l i cen ses  from the c i t y .  On completion of th is ,  we then meeieographed 

a form le t te r  to every  registered b i c y c l e  ewner,  e x p la in in g  the 

con test ,  and conta in ing  a KLIP  B ic y c le  Bucks s t i c k e r ,  lo c h  s t iek er  

has a se r ia l  number, ond Is to be glued te the rear fender ef the 

b i c y c l e .

O n ce  each hour,  from 61OO a M to IO i OO PhA, we c a l l  out e b i c y c l e  

l i ce n se  number. The youngster who owns that l icen se  has three  

minutes to c a l l  KL IP  ond g ives us his nemo ond address.  If he 

c a l l s  in t ime, he wins the current ja ck p o t ,  ranging from $ 2 5 .0 0  upward,  

depending on the success of the c on te st .  Our jackpot  bui lds up 

$ 5 .0 0  per day u nt i l  won, then drops beck te $ 2 5 .0 0  far the next  

coldest .

I b e l ie v e  that e l l  three markets require b i c y c l e  l icen se  p la tes ,  

so there w i l l  be f i le s  honey to obtain numbers and addresses.  A 

simpler and lets expens ive  way to handle the contest  would be to 

send one person to take down a batch of nomes end numbers from 

the p o l i c e  f i l e s ,  ond start  with that at a b a s is .  Instead ef m ai l ing  

out a l l  the s t i c k e r s ,  which ere In c id e n ta l  except  for the b i l lb o a rd  

e f f e c t ,  a trode-out  could be arranged so that kids could p ick  the 

s t icke rs  up at seme cha in  store or s ta t io n .  Per the duration of tho 

summer, the numbers could be p icked  up d o i ly  by te lepho n e .

C O N T I N U E D



» I C Y C L l  BUCKS C O N T E S T  continuad

To make tho c o n f . i t  ovon c h e a p e r ,  you could dispense ont lro ly  

with tho s t i c k e r« ,  and go for l icen ses  number* ond klddlo* natural  

bor n hunger for money. Whatever they do with I t ,  I think It'*  too 

good o gimmick for K O N O  or K J O E  or W A K V *  competit ion to uto 

against  thorn.

IF you



B IC Y C L E  BUCKS C O N T E S T  continued

To mok# the contest  even c heaper ,  you  could dispense e n t i re ly  

with the s t i c k e r s ,  and go for l icen ses  numbers end k idd les  natural  

her n hunger far money. Whatever they de with I t ,  I think It 's  toe 

good a gimmick for K O N G  or K J O I  or W A K Y ' i  competit ion to use 

against them.

1

&



b i c y c l e  b u c k s  c o n t e s t  f o r m a t

J 9
FLAY ET IN T RO  FOR C O N T E S T

DEE J A Y  i For k ir è * ! »»•«• H « y « U  bttck*

I f  t h a t  !■ »K» I I * * " * «  ° *  F #Mr

b lc y c l . ,  y o .  K . v . t K r . .  - ! » » * • •  ' •  « "  C , in  U r  * -----

telephone nuieber to eol l  I » , . - ■ —

The

O n c e  e a c h  h o ur .  front  
F L AY R E C O R D

c e n s e  l u m o t r .  T h e  y

AM t il I

11

D l t J A Y ,  ( A l . . .  . h , . .  > t l'*  ow" * r • '  k U , * U
. ' f  cr>- -  ______________— -

license " “mbtr —--------------

wh„ ( ) » ( d i d . . . )  « 1 1  » " " •  .. .......................*  " •  M  '*
t

a w in n e r .
( Ad lib congratu lat ions  or

I b e l i e v e  t hat  a l l  t hr ee  ma r k e t s  req

>mm li M ans )

D i t  J A Y .  N . . .  h . . r .  k l . y . U  k - “ “  ’ ■
x p e n s i v e  wa y  to h a n d l e  the I .  f l i c ' s  next b l c y c l o  bucks w in n er .  Stay tuned------you may be K l I F  t

i  t  t

; ue durât ot the si

To make  th

itiCK
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B I C Y C L E  B U C K S  C O N T E S T ep 6

We s ent  a team of  two g i r l s  to the D a l l a s  P o l i c e  D e p o r t m e n t ,  to c opy

from the c i t y .  On  c o m p l e t i o n  of  t h i s ,  we then mi me o g r a p h e d  a form 

l e t t e r  to e v e r y  r e g i s t e r e d  b i c y c l e  o w n e r ,  e x p l a i n i n g  the c o n t e s t  and 

c o n t a i n i n g  a K L I F  B i c y c l e  Bucks  s t i c k e r .  E a c h  s t i c k e r  has a s e r i a l

O n c e  e a c h  h o ur ,  from 6 : 0 0  AM to 1 0 : 0 0  PM,  we c a l l  out  a b i c y c l e  

l i c e n s e  n u mb e r .  The y o u n g s t e r  who owns t hat  l i c e n s e  has t hr ee  mi nut es

s u c c e s s  of the c o n t e s t .  O u r  j a c k p o t  bu i l d s  up $ 5 . 0 0  per  day unt i l  wo n ,  

t hen drops  ba c k  to $ 2 5 . 0 0  for  the next  c o n t e s t .

I b e l i e v e  t hat  a l l  t hr ee  mar ket s  r e q u i r e  b i c y c l e  l i c e n s e  p l a t e s ,  so t her e  

w i l l  be f i l e s  ha ndy  to o b t a i n  numbers  and a d d r e s s e s .  A s i mp l e r  and less  

e x p e n s i v e  wa y  to h a n d l e  the c o n t e s t  wo u l d  be to send one per s on to t ake

t hat  as a b a s i s .  I n s t e a d  of m a i l i n g  out  a l l  the s t i c k e r s ,  w h i c h  are  

i n c i d e n t a l  e x c e p t  for  the b i l l b o a r d  e f f e c t ,  a t r a d e - o u t  c o u l d  be a r r a nge d  

so t hat  k i ds  c o u l d  p i c k  the s t i c k e r s  up at some c h a i n  s t or e  or s t a t i o n .

For  the d u r a t i o n  of the s ummer ,  the number s  c o u l d  be p i c k e d  up d a l l y  

by t e l e p h o n e .

To make  the c o n t e s t  e v e n  c h e a p e r ,  you c o u l d  d i s p e n s e  e n t i r e l y  wi t h  the 

s t i c k e r s  and go for  l i c e n s e  number s  and k i d d l e s '  n a t u r a l  born hung e r

■) * 4  e v e r y  name and addr es s  of y o u n g s t e r s  who had p u r c h a s e d  b i c y c l e  l i c e n s e s

number  and is to be g l u e d  to the r ea r  f e n d e r  of the b i c y c l e .

to c a l l  K L I F  and g i v e  us hi s  name and a d d r e s s .  If he c a l l s  In t i me ,  he 

wi ns  the cur r ent  j a c k p o t ,  r a ng i ng  from $ 2 5 . 0 0  u p w a r d ,  d e p e n d i n g  on the

down a ba t c h  of names  and numbers  from the p o l i c e  f i l e s ,  and s t a r t  wi t h

C O N T I N U E D



B I C Y C L E  B U C K S  C O N T E S T  c o n t i n u e d

for m o n e y .  W h a t e v e r  t hey  doWt h I t ,  I t h i nk  i t ' *  too good a g i mmi c k  

for K O N O  or K J O E  or W A K Y ' s  c o m p e t i t i o n  to use a g a i n s t  t he m.

i a B
 .



> B I C Y C L E  B U C K S  C O N T E S T  F O R M A T  

P L A Y  ET I N T R O  F OR C O N T E S T

D E E J A Y :  For  $ , h e r e ' s  thi s  hours  b i c y c l e  bu c k s  l i c e n s e

n u mb e r .  If t h a t  Is the L i c e n s e  number  on your

b i c y c l e ,  you h a v e t h r e e  mi nut es  to c a l l  C l i f f  for  $__________________ . The

t e l e p h o n e  number  to c a l l  I s__________________________.

PLA Y  R E C O R D

D E E J A Y :  ( A f t e r  t hr ee  mi nut e s  ) The owner  of b i c y c l e  bucks

l i c e n s e  n u mb e r ______________________w a s _____________________________________ _____ ___________

who ( di d ) 9 (d i d not ) c a l l  w i t h i n  t hr ee  m i n u t e s ,  and ( is ) ( Is not )

a w i n n e r .

( Ad l i b c o n g r a t u l a t i o n s  or c o mmi s e r a t i o n s  )

D E E J A Y :  N e x t  hours  b i c y c l e  bu c k s  number  Is wor t h  $____________________ •

S t a y  t u n e d .  . . . y o u  may be K L I F ' s  next  b i c y c l e  buc k s  w i n n e r .

I # I



July 4, I960

Don:

^Thought I would pass along a l l  pertinent information on the 
J3icycle Bucks Contest^ in case you wanted to send it  to KTSA, 

wAKY and KEEL. I think i t  would be a fine gimmick for a l l  three 
markets. I»m very happy with the results, and i t  scared the 
competition so bad, you know what they did to combat the thing.

□

We sent a team of two g ir ls  to the Dallas Police Department, to 
copy every name and address of youngsters who had purchased bicycle 
liscenses from the city. On completion of this, we then memeographed 
a form letter  to every registered bicycle owner, explaining the 
contest, and containing a KLIF Bicycle Bucks sticker. Each sticker 
has a se r ia l number, and is  to be glued to the rear fender of the 
bicycle.
Once each hour, from 6 AM t i l  10 PM, we ca ll  out a Bicycle liscense 
number. The youngster who owns that License has three minutes to 
ca ll KLIF and gives us his name and address. I f  he ca lls  in time, 
he wins the current jackpot, ranging from $25 upward, depending on 
the success of the contest. Our jackpot builds $5 per day until won, 
tften drops back to $25 for the next contest.

I believe that a l l  three markets require bicycle license plates, 
so there w i l l  be f i l e s  handy to obtain numbers and addresses. A 
simpler and less expensive way to handle the contest would be to 
send one person to take down a batch of names and numbers from the 
police f i l e s ,  and start with that as a basis. Instead of mailing 
out a l l  the stickers, which are incidental except for the billboard  
effect, a trade out could be arranged so that kids could pick the 
stickers up at some chain store or station .! For the duration of 
the summer, the numbers could be picked up daily by telephone.
To make the contest even cheaper, you could dispense entirely with 
the stickers, and go for liscense numbers and kiddies natural born 
hunger fo r  money. What ever they do with i t ,  I think i t ’ s too good 
a gimmick for KONO or KJOE or WAKY*S competition to use against them.

I f  you decide to send out the info, i » l l  be happy to furnish 
the hourly sheets and any other information necessary to fu l ly  explain 
the b it .

cu Jï-------
ack Sharp
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BICYCLE BUCKS CONTEST FORMAT 

PLAY ET INTRO FOR CONTEST

DEE JAY s FOR $ HERE'S THIS HOURS BICYCli, BUCKS LISCENSE NUMBER«

_ ___________ . IF THAT IS THE LISCENSE NUMBER ON YOUR BICYCLE,

YOU HAVE THREE MINUTES TO CALL CLIFF FOR $____________ . THE

TELEPHONE NUMBER TO CALL IS _____________ .

PLAY RECORD

DEEJAYs (AFTER 3 MINUTES) THE OWNER OF BICYCLE BUCKS LISCENSE NUMBER

_______________WAS____________________________________________________________

WHO (DID)(DID NOT) CAL WITHIN« THREE MINUTE S* AND ( IS ) ( IS  NOT)

A WINNER.

(AD LIB CONGRATULATIONS OR COMMISERATIONS)

DEE JAY? NEXT HOURS BICYCLE BUCKS NUMBER IS WORTH $___________ . STAY TUNED .

YOU MAY BE KLIF'S NEXT BICYCLE BUCKS WINNER.

B
ig C

ontest* 
¡R

io B
a
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E.T.

ANNCR 1:

ANNCR 2:

ANNCR 1:

"ON THE ALAMO" -  TED HEATH RECORDING 

Would you like to spend the day with Hollywood's 

top stars ...on  the Alamo? In B rackettv ille ...  

as John Waynes oersonal guest. . .during the 

actual shooting of the 12 million dollar

motion picture spectacular. . . .THE ALAMO?
C " ' (  * ) “ i A

John Wayne has asked KLIF alone to unpnver

a breathtaking beauty in Dal l a s . . .  a gorgeous

g i r l  of fabulous face and figure...and f ly  her

to "THE ALAMO" location. There, sh e 'l l  meet

the stars -  John and Pat Wayne, Robert Stack,

Richard "Palladin" Boone, Chill W ills , Linda

Crista l -  more than a b illion  dollars of Hollywood

talent...and the chance at a possible Hollywood career...

And a l l  you do is send a recent picture or snapshot

...and your name, address and age...to  Bracketville

Beauty.. .KLIF.. .Da llas . All photographs will

be returned after the f in a l Judging October 15th

i f  you enclose a stamped, self-addressed envelope.

Arain, KLIF can make your dr*»ams-comc-true. . .

on the set with the s t a r s . . . in  Bracketvi 11 e . ..

On the Alamo

¡■Rio B
ac



t h e  b ig  CONTEST

Th« script on this contest doss not stipulate deadlines tor the same

raason a. stated on previous explanations; the, la, th. fact that you will wish

to wait an<t .an _ka' ■ * v  y *  * “ ••*• week, preiersksay rattan we ess yoa aha 
wait and .«a  whd kind of response yon are going to get to the promotion.

When you wish to terminate the contest, simply

the deadline.
recut the promos and announce

he b l „ . . t  p r ie . of .11, •• muntion.d In thi. conu.l, I .  .omathln, 

th.. I. actually, physically 01, .  U p .r I . ln U r i .

money.

For example, 1» D ^ la . w . gay. .way an acre of land on top of 

a mountain somewhere in the southwest. We bUled this as the entire 

mountain; that is to say, when we announced the winner's name, we said 

that he had won a mountain-the biggest prise of all-when actually 

he was given a deed to the land on the summit.

In Houston, Bill Weaver gave away a freight car.

# # #

y»
2 /9 / 4 3
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K LAS SIC WEEK

ih l .  Idea has a proven track record in lncreaaed rating# and tremendoue 

telephone response. For one entire week, preferably rating week, you abandon 

your regular music format and play only Klaasics, or as they are called 

in Chicago, Dusty Discs.

Tiou can promote this any number of ways ahead of time. For 

example, you can refer to '. .  . the Top 500 hits of the past five years. . . ",

Dusty Discs Week . . ,  "The Favorite records of all time. .. You can 

even ask listeners to send in postcard requests for their favorites of past 

years and that you will try to Include them.

Actually, you should start this a couple of days before rating week 

begins and continue it through midnight of the last day of rating week.

It is a very simple promotion and requires no more than I have outlined

here.

5/9/63



DOJLJ-AR SCHOLAR

Lik* other contests m im ed prim arily at teenagers, this contest

should be restricted to those hours in which teenagers are available to listen.
•■¿v- f '«tj§ ** v*■■ ■ i*'••if t+tQ duv Mdf available to If ati* t

And, as a matter of fact, we have been most successful with this when we

have restricted this to one disc jockey show, specifically the 7:00 to 12:OOM
dMM) i siihet aielr in

segment. I believe anything else pertinent to this contest is covered on the 

attached explanation.
.tgr the copy wftk a freub parent« tod indicate f

After SO postcards are received* one skoald fee 4 H '* » l«e t r  the let

osu that person should b* snitoui 

ourself e rs. - in « 'r  to nave s $J 

ys

# # f

5/9/63



ALLOWANCE CJLUB

This is a promotion gcsrsd specially to tbs teenage sudioncs sad 

during thoso months of ths yssr whsn school is in aession, should only ba 

run during thoso timo* of tho day whan kids ara available to listen.

Note that tho copy does not stipulata a deadline for this contest.

This is done deliberately in order that we might allow the contest to continue 

if entries are slow, or should we wish to eliminate tho contest, we can simply 

change the copy with a fresh promo and lndlaato a deadline.

After 50 postcards axe received, one should be drawn from the lot 

and that person should be announced as the winner. You should then write 

yourself a reminder to have a $10. 00 check tesued each week tothe winner, 

or you may wish to have a $40. 00 check Issued and get the whole thing 

out of the way in one move.

# «  #

ti

y*
5/9/63



CHILD LKOiVlU;»

These were first used by KLIJ* in 1961 »ad incorporate not only

humorous writing, but the charm of a child's voica. Thay receive much

M a h M lil f i  awardlni the.nrlse. . , comment and were extremely successful.

Thay are to ba logged at the rata of three per hour for tan days

td two weeks and than either eliminated or recorded again with fraah copy.

As in any humorous situation, jokes and punch lines grow old rapidly

and, therefore, items such as this demand frequent copy changes lest theygoing fo oo u ln  wuetjo, you «! if** •**

become irksome. With fresh copy constantly supplied, this gimmick can 

run almost indefinitely.

They are especially easy to work with in that they require no 

preparation on the part of the disc 'ockey. They stand alone, all by them* 

selves within the format or, at the disc ¡ockey's option, can be Introduced 

or commented upon.

It is important to have a young child, say between 5 and 7 years of 

age, record these because before that age, «.hancee are that the diction will 

be sloppy, and after the age of 7, the voice will tend to lose the charm which 

is found during earlier years. We have usually used the child of an employee 

who repeats the words of the parent during the recording session. This way

the child will Imitate the parent's ihflectlon. After the session, the tape is
-*

edited to remove the parent's voice and to splice together the voice of the 

child.

I f #

7«
S/9/6J



CODDLED COED

The copy on this promotion is pretty much self-explanatory. I would 
run this for a week or ten days and then draw a card from those received 
and announce the winner. The only details left to work out are the 
mechanics of awarding the prise.

You will have to obtain a limousine, the flowers, and schedule for the 
disc jockeys to perform the chauffeur service. It is a small teenage 
promotion but it is an excellent one.

I suggest, by the way, that the limousine have signs on each side stating 
very simply that the car contains the "WYNR Coddled Coed '. Obviously, 
this should only be run when school is in session. Therefore, if you're 
going to do it in Chicago, you'd best get on with it.

f  # I

y*
5/10/63
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Control:

BIG BAD JOHN CONTEST WINNER PROMO

Anncr 1: ( echo ) "K L IF 's  Big Bad John has been identified" ( off echo )

( excerpt — "B ig Bad John", cross fade to chorus 

fo r . . . . )

"K L IF 's  Big Bad John was____"

"John Heyn, a Senior at Bryan Adams High School" 

"The winner in KLIF 's Big Bad John Contest, the 

first person to correctly determine Big Bad John's 

identity w as.. . . "

"Buddy Wells of 2107 Clarksdale. He is a Sophomore 

at Bryan Adams High School."

"Buddy has won for his Homeroom class, tickets to 

the Dallas CowfcPys - N. Y. Giants Game in the 

Cotton Bowl this Sunday. Some of the people who w ill 

receive tickets to the game a r e . . . "

( list six names )

"Congratulations to Buddy Wells of Bryan Adams 

High School for identifying John Heyn as K L IF 's . . . "

( excerpt — "B ig  Bad John" )

# # Hf #

Anncr 1:

Anncr 2:

B'cast Control: 

Anncr 1:

Control:



r _ i

Control:

Anncr l:

A n n c r  2:

B.G BAD JOHN CONTEST WINNER PROMO
* w k .. k«*n IdtDtifUd ( •*^ ° '

i. , echo ) "K L lF ’ s Big Bad John ha.

An“ r l - ‘  —

fo r .•••)

"KLlF 'e Big Bad John w a s . . . .”

o I . ,  at Bryan Adams High School" •«John Hsyn, a Ssnlor at Dry«»

. KLIF'S Big Bad John Contest, the 
'•The winner In A*-1* • •

correctly determine Big Bad John e first person to correct y

Identity w as.. . . "
.•Buddy Well, of ZlOTClarhedale. He l .  .  Sophomore

at Bryan Adame High School. 1

/ Mi Homeroom class, tickets to ••Buddy has won for hie Homeroo

_ .« n  y  Giants Game In thethe Dallas Cowb^- - N. T. uiam
. «Am« of the people who will 

Cotton Bowl this Sunday. Some ot t

receive tickets to the g «ne  a re .. . "

( list six names )

" C o n g r a t u l a t i o n ,  to Buddy Well, of Bryan Adam.

High School <•» 1 4 . « « * » «  '• •“  " * * >  “  ............... “

( .nc.rpt -  "Big B«1 John" )

»  ♦ ♦ *

B'cast Control: 

Anncr 1:

Control:



BIG BAD JOHN CONTEST WINNER PROMO

Anncr l! ( echo )
"KLIF 'a Big Bad John haa baan identified ( off acho )

Control:
( axcarpt — 'Big Bad John ', croaa fade to chorua 

fo r . . . . )

Anncr 2: "KLIF'a Big Bad John waa.. . .

Anndr 1:
"John Hayn. a Sanlor at Bryan Adama High Schort"

Anncr 2:
"The wlnnar In KLIF'a Big &*<* Contaat, 

first person to corractly ftetarmlna Big Bad John'a

i y » Offobt if fpi Identity waa.. . . "

Anncr 1:
„"Buddy Walla of 2107 Clarkadale. Ha la a Sophomore 

at Bryan Adama High School.

Anncr 2:
•Buddy haa won for hla Homeroom class. tlckete to 

the Dallaa Cowbj. - N. Y. Glanta Gama In the 

Cotton Bowl thl. aunday. Soma of th. paopl. who will

12:1» PiM c  receive tickets to the game are.

4:1S PM 
B'cast Control: ( Hat six namaa )

Anncr 1:
OfitAkar q .

••Congratulation, to Buddy Walla of Bryan Adama 

High School for Identifying John Heyn aa K L IF 'a .. . "

Control: ( axcarpt -  "B ig  Bad John' )

C lno/8 # # Hi# school eotore gra araan and WK



Jack Sharp October 6, 1961

Don Key«« BIG BAD JOHN CONTEST CLUES

Here are the clue, for BIG BAD JOHN. Po.t # 1 at the time indicated and 
add to the control li«t ae scheduled so they will all be there for review.

Jock« should lead off after the ET by saying 'Now, here are the latest clues 
as to the identity of K L ir 's  BIG BAD JOHN. Clue number one..............." *tc.

F riday, October 6th

4.20 PM Clue # 1 " He is almost 18 years old"

5:45 PM Clue f  2 "He is «  native Dsllesite"

6:40 PM Clue f  3 "He is 6 foot 1"

Saturday, October 7th

12:15 PM Clue # 4 

4:15 PM Clue # 5 

6:15 PM Clu* # 6 

Sunday. October 8th

12:15 PM Clue I  7 

4:15 PM Clue # 8 

6:40 PM Clue # 9 

Monday, October 9th

4:20 PM Clue #10 

5:45 PM Clue # 11 

6:40 PM Clue # 12

"He weighs about 142 pounds"

"He has green eyes"

"He has two brothers"

"He has dark brown hair"

"His school colors are green and white" 

"He lives in the northeast part of Dallas"

"He attends a Presbyterian Church"

"He once attended Gaston Junior High"

"He works part time as a package boy 
in a supermarket"



-  2 -

Tuesday. October 10th

4:20 PM Clue #13

5:45 PM Clue # 14 

6:40 PM Clue # 13

"HU last name l l  *M y to 
. . « n o u n c i ,  but It l* not spelled

»•One of hU two brothers U his twlnp'
SUM

"H I. High School tohmfl. “ Th. CoofhM". •

_____________« . . t » . ' .  moll, if hot, h»vo th ...  r .o iy  to
We should have a winner in
go:

Wednesday. October l lth _

4; 20 PM Clue # 16

5:45 PM Clue #17

"He is a Cadet Second Lieutenant 
at Bryan Adams High School"

"His last name begins with an ^H_.. •

Don Kayes

y*



M i w D * A N B u m
\ (  U I f

t

TO :

F  ROM : 

D A T E :

AX . I  K L I F  D I S C  J O C K E Y S

Ctî  B U i  M o r g m ,  J * ck Sha rp

DON K E Y E S  

O C T O B E R  5 , I 9 6 i

■actually, thla marno la dlractad to *n
*• It portato* to Harris an1* iddi. .■»' A  V  M,,!#r and Harrl|ai
titan, to br avara of w h.?. “ ,̂ 0  * *“ * "  '  - 4

* “ n' d ***** ** -  « * •  In • Itl, tKa

I  iatan to tha promo and fam iliari«, your.alf with .» f  . 
t .  non-houaawffa hour, bu, „  wiu

C l.. . will bo po.t.d from timo to timo.

J « k  Sharp I .  to handl* th. dally

i r t i

y ip#
Don Kay««

y»
PLEASE R E A D  I, I N I T I A L

M u r p h y
Harrlgan
Miliar
Brown
Kaig.it
Lauri a 
Murray



M E M O R A N D U M

W  V- N r

TO :

F R O M :

D A T E :

A L L  K L I F  DISC J O C K E Y S  

cc :  B i l l  M o r g a n ,  Jack  Sharp

DON K E Y E S  

O C T O B E R  6, 196 1

Shortly, we will begin to give clue* aa to the Identity of "Big Bad John". 
They will be posted on the large board to the left of the console.

Let It be understood that you are to gfjre the clues after each promo 
even though the log doesn't say so. Russ and Charlie should really 
lay on the clues throughout their shows.

NOTE: You'll notice a tape cartridge labeled "B ig John Clues BO".
This "BG" means "background" music for the clues. It Is an endless 
tape of choral "Big John's" taken from the record. There Is no curtain; 
when you've run through the clues, segue to your next Item.

Don Keyes

y*

READ 1» INITIAL

Murphy
Harrlgan
Miller
Brown
Knight
Laurie
Murray
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Charlie Brown / Run Knight 

cc: Bill Morgan / Jack Sharp

Octobar 9, 1961

1)0,1 "Big Bad John" Contait

A« of this morning, tha mall pull on tha "Big Bad John" contast was 
horribla. This is quita likaly dua to tha fact that tha cluas thus far 
hava not baen specific anough. However, now that wa'ra announced 
tha school colors, it should really begin to taka hold.

Now let's rsally lay on this thing and gat ths kids intarastad. I want 
you both to really gat on it. Be excited,mention tha prise, suggest 
that it almost has to be a student at Bryan Adams High School. Hit 
it after every other record. Review tha cluas stressing tha most 
recant ones.

In other words, I'm depending on you two guys to giva it soma "spark".
Go I I

Don Kayes

y*



'BIG BAD JOHN" CONTEST WINNERS

1.) Barbara Allen 
2614 San Medina 
Dallas, Texas

14. ) Mr. Phillip Ellison 
1 1837 Rutley Lane 
Dallas, Texas

2. ) Carolyn Carter 
2303 Winthrop 
Dallas, Texas

3. ) Judy Day 
2629 Marbella 
Dallas, Texas

M i»  i
4. ) Mr. Bobby Goodwist 
2408 Toloza
Dallas, Texas

15. ) Mr. David Gatlin 
2715 Marbella 
Dallas, Texas

16. ) Mr. Bobby Holt 
7829 Claremont 
Dallas, Texas

17. ) Mr. Howard Hunter 
661 Harter Road 
Dallas, Texas

5. ) Miss Susan Goveley 
9775 Ash Creek 
Dallas, Texas

18.) Mr. Bruce Montgomery 
10105 Champa Drive 
Dallas, Texas

6 . ) Miss Carrol Hauser 
2304 San Francisco 
Dallas, Texas

7. ) Miss Karen Kanatzer 
11020 Mandalay
dallas, Texas

19. ) Mr. Don Parrish 
2640 Blyth
Dallas, Texas

20. ) Mr. P aul Rostrad 
11215 Ulloa Lane 
Dallas, Texas

8 . )  Miss Paula Masen 
Dallas, Texas

21. ) Mr. Don Simmons 
2741 San Paula 
Dallas, Texas

9. ) Miss Judy Sharp 
10110 Lingo Lane 
Dallas, Texas

10. ) Miss Pam Stewart 
11802 Fernald
Dallas , Texas

11. ) Miss Suz^y Tribble 
8530 Forest Hills Blvd. 
Dallas, Texas

12. ) Mr. James Baker 
3105 Healey
Dallas, Texas

22. ) Mr. Kenneth Winslow 
36 1 6  Delford Circle 
Dallas, Texas

UJ \r « dvf"
23. ) Mr Ronnie WM*k)
1112 Castolon 
Dallas, Texas

24. ) Mr. Logsden, 1

ÍYvo>

25. ) Miss Beverly Brooks
9 3 «+ C u ti* Cctf» C.

13.) Mr. Jimmy Dos sett / 26.) Miss Sandra Maxwell
8115 Claremont Drive 
Dallas, Texas



CONTEST WINNERS continued

27. ) Miss Evelyn Raines

^ » 4  £ J  <Pcdi^o

28. ) Miss Kay Swinflldell

29. ) Miss Paula Upchurch
V b  *4 S '  

fc>*<JUU_x»

30.)////
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a mclendon statio n

SO.OOO WATTS * 1190 KILOCYCLES * 2104 JACKSON • DALLAS 1, TEXAS

October 1 2 , 1961

Congratulations! Perhaps you've heard by now that one of your home 
room classmates, Buddy Wells, is the winner of KLIF 's "B ig Bad John" 
Contest.

As a member of Buddy's home room class at Bryan Adams High School, 
you have won the enclosed ticket to the Dallas Cowboys - New York Giants 
Football Game this Sunday at the Cotton Bowl.

Hope you have a good time at the game and that you'll continue listening 
to "B ig KLIF  in Big D".

DCK/ys 

Enclosure - 1

P.S. Please forgive this form letter but we had to get these tickets in 
the mail in a hurry and didn't have time for individual personal letters 
to all your classmates.

Sincerely,

Donald C. Keyes
Vice President, Programming
The McLendon Stations



October 12, 1961

Mr. Frank Walkar 
3128 Santa Tarasa 
Dallas, Texas

Dear Frank:

Here are a couple of tickets to the game Sunday as I mentioned 
previously. Thanks for helping me set the contest up.

The tickets w ill automatically crumble to dust if  you don't come over 
and finish the back yard by Saturday!

Regards.

Sincerely,

Donald C. Keyes
Vice President, Programming
The McLendon Stations

DCK/ys 

Enclosures - 2

P. S. If yop know anyone on the staff of your school paper who wants 
to write a feature story on the contest, have them give me a call.

dek


