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ON DOING THE NEWS INTERESTINGLY

You must do the news interestingly, make the news sound as though it 
w ere rew ritten for  each new scast, although it m ay not be. This requires 
only a few sim ple procedures.

B efore  we begin this, let us say that those of you who do not plan to think 
while on the job, those o f you who have minds flitting here and there 
while at work, w ill never be able to follow  these instructions. And let us 
say a lso that if you cannot follow  what we have to say in these follow ing 
paragraphs, we w ill be delighted to spend tim e with you and actually do 
new scasts with you until you are fam iliar with what we are doing.

F irst of all, any newsman can prepare a top-flight new scast that is highly 
interesting and gives every  indication of having been rewritten, in le ss  
than five minutes.

In the firs t  minute, shuffle through item s from  the last three new scasts 
as well as stories just off the w ire and choose the item s. This is the 
firs t  step --ch oosin g  the item s. Choose news that is interesting to you 
and that you believe w ill interest others. Just because the news serv ice  
has been giving big play on the Roundup to a couple of stories about the 
West German Rearm am ent C om m ission  and the preparations fo r  the Inter
national M onetary C onference in Prague is no reason you need headline 
these stories, give them any tim e, or not n ecessa rily  include them at a ll. 
They m ay be of profound d isinterest to you and you may believe this is 
true of listen ers in g e n e ra l--s o  you m ay not wish to use them. Don't, then. 
A lot of stories  from  abroad are news so repetitious that they just d is 
interest, bore , an d /or confuse listen ers. These stories are in the follow ing 
ca tegories, by and large:

1. Repatriation com m ission  m eetings.
2. Central European politica l developm ents.
3. The day's activity, or lack  of it, in the U. N.
4. L oca lized  foreign  fighting.
5. Detailed foreign  aid d iscussions.
6. Highly detailed stories on adm inistration forum s and 

other internal problem s.

o

These are, roughly, the type of stories that w ill in short order, kill any 
new scast. Naturally, they have then destroyed listenersh ip  for your 
program  to follow . M ost of the above categories can and should be covered  
in one sentence or two. It is much better to leave the item  out than to 
confuse the listener with a news serv ice  account of lo ca lized  Arab skirm ishing, 
of John F oster D u lles 's erudite reasoning on why the Big Four foreign  
m in isters should not agree to deflation of the German m ark and should up
hold im m igration quotas against th ree-legged  Slobovian Cement w orkers.
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You say this is all the news there is ?  That is seldom  true. There never 
was a new scast that did not have available good hum an-interest stories or 
m ore  important, stories that could be made of human interest with a 
m om ent's intelligent thought.

On your news serv ice  w ire for  your upcom ing 5-minute new scast, and 
among stories and features from  the last 3 hourly new scasts, you will 
find stories of human interest like this, fo r  example:

1. M arilyn M onroe denies she is m arrying Christine 
Jorgenson.
2. B ig Wall Street financier tells  businessm en that 1959 
will be a prosperous year.
3. Stocks are up quite a bit today.
4. Bulganin takes another blast at the United S tates--he says 
A m erica  is "defin itely  preparing for  war. "
5. A fter all these long years, the Cincinnati Reds have a 
chance to win the National League pennant this year.
6. Ike has made another Cabinet appointment.
7. The country is snowed in --h e re  are the tem peratures 
in som e other cities.
8. Louella Parsons says Ava Gardner and Frank Sinatra 
are about to split up and that Sinatra will go to work for  a 
circu s.
9. L oca l announcer breaks his leg; is recovered  by a tractor.

10. A lger H iss cannot get out of ja il; parole board says he 'll
have to serve his tim e.

Get the idea? The above m ostly  fictitious item s are interesting. We don't 
want to give you the idea that we want to elim inate the international or 
national politica l news altogether, but at least play down all confusing or 
uninteresting s to r ie s - -a ll  stories without human interest.

Now you have chosen your item s. What do you do now ? The second step 
is to quickly figure a lead line approach to each story. An apparently dry 
story about gains in the cotton m arket can be given life  with this lead: 
"T exas produces m ore  cotton than any other state and cotton futures went 
up today. " That story about that new airplane which looks so dull can be 
d ressed  up like this: "A viators have always had a goa l--th e  speed of
sound. T hey 're  c lo se r  today. " And when Walter Reuther lashes out at 
the Secretary of Labor, a good lead line "that man who wrote a /o f  the 
law that labor fears the m ost is after the Secretary  of Labor today. " And 
on that story about John L. Lew is striking at Ike, why not: "P o litica l
honeym oons are short and it looks like Ike's is over. John L. Lew is had 
a few  thousand choice w ords for  him today. "
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So, take your news item s and figure an interesting lead sentence slant. 
E ither actually write out your lead sentence at the top of the item , or 
else make a note so you 'll know what you 're  going to say when the item 
com es up. This m akes your news sound rewritten.

On many, many stories, you m ay wish only to use the second or third 
paragraph and elim inate the rest of the story. Maybe the human interest 
is there in that second paragraph.

Now com es the sticker. You say "but I have five item s that I used last 
hour. " "I  can 't get another lead sentence. " Sure you can. Take the 
above lead sentence, fo r  exam ple. H ere 's  how you could change the whole 
approach to those to those stories in an eyelash;

"T h ose  who w orry  about good tim es and keep their eye on 
the m arket w ill be interested to know that cotton is up today. "

"T en  years ago if anybody had told you an airplane would go 
two thousand m iles an hour you 'd  have said they w ere crazy .
Well, listen  to this. . . "

That man who always speaks his mind, Walter Reuther, has 
spoken it again today. "

"T w o of the w orld 's  strongest personalities w ere in a clash 
today for  the firs t  tim e. . . Ike E isenhower and John L. Lew is. "

That should give you a fa ir idea on what you can do with news in a very 
lim ited  time.

Now, we are going to listen  carefu lly  to see which of you has the energy, 
am bition, and initiative to institute these re form s in the end of m ore 
interesting newscasting.

Again, if there are any questions on the above, we would like to have 
them.

The above is not an e ffort to make our news sound like Louella Parsons. 
On the contrary, it is an effort to make our news interesting. If you can 
take any story in which you fee l there is little interest and make it in ter
esting and news, we urge you to do so. Even the categories of generally 
uninteresting news we have listed  in this m em orandum  can be worked up 
by an enterprising announcer to be made interesting.
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Anytime you think it can 't be done in five minutes, in case of em ergencies, 
w e 'll be glad to dem onstrate.

A  couple of other points:

1. Save all news m atter. This includes news that has been read on the
air as well as news m atter that is not used fo r  broadcast purposes. Among 
other things, we m ust know what m aterial is being furnished to us by 
United P ress  and INS each day.

2. Anytime a m obile unit broadcast is made, the story is to be used as 
the lead item  on the next new scast and should be used on succeeding 
new scasts as its im portance dictates. Naturally, it doesn 't have to be 
the lead o f subsequent new scasts. The man on the air will be responsible 
for jotting down the facts and giving them to the guy who does the upcoming 
new scast. L e t 's  don't overlook  this because it looks rediculous to cover 
news in our unit as hot news and then to ignore it on our next news broad 
cast.



C O N F I D E N T I A L ■

TO: A ll Station Managers
A ll P rogram  D irectors

FROM: Don Keyes DATE: Jaf L8, I960

A  few  months ago when Gordon and I made a specia l tour of all the stations, we 
d iscu ssed  with you among other things, the idea o f keeping something going on 
on the air whenever humanly p ossib le .

Naturally, there w ill be tim es when the ideas just do not flow  and you are left with 
nothing but your standard form at to run on. We cite the ro le  of the news depart
ment in this effort, p articu larly  the plane crash  in Dallas and the school bom bing 
and ship channel explosion  in Houston. In other w ords, the em phasis was on c u r 
rent’ events, p articu larly  lo ca l current events that w ere of trem endous in terest to 
listen ers in their individual areas.

KLIF em ployed this g im m ick  quite su ccessfu lly  just recen tly  on a m atter that might 
have been passed  by in  the rush o f d ay -to -d a y  routine activity. It was the extrem e 
weather conditions that prevailed  during som e hard rains. KLIF did not create a 
fa lse hysteria  about the weather, but rather used every  tool at its d isposal to keep 
our listen ers  com pletely  in form ed on every  factor involved in this extrem e situation. 
The m obile  units reported  once per hour from  various sections of town regarding 
any unusual o ccu rren ce  attributed to the intense rains; road washouts, tree lim bs 
down, flooded sew ers, and unusually deep puddles on m ain thorough -fares that could 
cause accidents. A lso , once an hour the newsm an on duty checked via telephone - 
beeper with various lo ca l weather authorities, or perhaps checkpoints rather than 
actual authorities. We had the weather bureau on, naturally, but follow ed up with, 
for  exam ple, a rep ort from  the Irving, Texas p o lice  chief, a report from  the control 
tower operator at H ensley F ield  and a report of state sign ificance from  the Highway 
P atrol. This was all augmented by continual d is c - jo ck e y  ad libs about weather r e 
ports up com ing and the constant repitition  o f the fo re ca st and anything of an ad lib 
nature on the subject.

A ll these fa ctors  put together had a trem endous e ffect on the sound of the station.
F or the firs t  tim e in a long tim e, it once again had that spark that gave you the fe e l
ing you didn't dare turn it o ff for fear you would m iss  som ething of in terest. You 
have all experienced  this feeling, so I know you understand what I am talking about. 
H ere we had it on an extrem e weather condition which was rea lly  not too awfully dan
gerous at all.

This whole thing could not have happened at a better tim e since it was right in the 
m iddle of the January H ooper. Our pilot survey taken over those few days showed 
KLIF in the upper 4 0 's and low er 5 0 's.
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I believe two days rem ained in the H ooper pilot when the rain stopped and KLIF was 
left with the rather frustrating situation of allowing the station to fall back into its 
usual routine form at. Jack Sharp, Prograum D irector, used his head and cam e up 
with an idea that naturally did not m atch the intensity of the storm  coverage, but did 
create  a lot of com m ent and a certain  amount of in terest and excitem ent in the sound 
of the station. You m ay have heard that recen tly  a tw o-year old baby was killed as 
a resu lt of her clothing becom ing entangled in the m oving sidewalk at Love F ield . 
Naturally this was the subject o f m uch conversation  and interest here. Sharp and 
Mühlstein put a p o licy  into e ffect whereby the newsm en made one b e e p e r -ca ll per 
hour to anyone in the phonebook who would allow  h im self to be interview ed on the air 
and to express his opinion regarding the death of the infant and the m oving sidewalks 
them selves. We did nothing to secure any sort o f an answer. We sim ply asked: 
"What do you think should be done about the m oving sidewalks at Love F ield , if  
anything? "

As Sharp points out, this is  not a new idea at all, but it is  an exam ple of taking ad
vantage of a situation to keep your listen ers  stirred  up, to keep them talking, and 
to greatly  enhance the sound of in terest and excitem ent on your station.

This has been rather a long-w inded m em o, but I take all this time to point out to 
you som e situation that p oss ib ly  could have been overlooked and as a safeguard to 
be ever on the a lert for them in the future.

And, while on the subject, I m ight add that I would like to hear from  any of our 
stations from  tim e to tim e whenever you have done something sim ilar.

c c : B . R . M cLendon 
G ordon M cLendon

bh



REMOTE NEWS U N I T S

T h e r e  i s  n o  r e a s o n  w h y  r a d i o  c a n n o t  e x c e l  n e w s p a p e r s  a s  
A n e w s - r e p o r t i n g  m e d i u m .  R a d i o  i s  f a s t e r  a n d  h a s  t h e  e m o t i o n a l
A P P E A L  OF T H E  HUMAN V O I C E .

As A R E M O T E  NEWS  R E P O R T E R  ONE L A R G E  P A R T  OF Y O U R  J O B  I S  
TO S E E  T H A T  NO M A J O R  S T O R Y  A P P E A R S  I N A N E W S P A P E R  W H I C H  Y O U R  R A D I O  
S T A T I O N  H A S  NOT  P R E V I O U S L Y  B R O A D C A S T .  I f  T H I S  A P P E A R S  TO B E  A 
L A R G E  O R D E R  I N V I E W  OF T H E  L A R G E R  S T A F F  OF T H E  N E W S P A P E R ,  I T  I S  
M E R E L Y  Y O U R  J O B  TO O V E R C O M E  T H I S  MANPOWER A D V A N T A G E .  A ND  YOU  
H A V E  MANY A D V A N T A G E S  W I T H  T H E  S P E E D  OF E L E C T R O N I C  C O M M U N I C A T I O N  
W H I C H  P E R M I T  Y OU TO C O V E R  MANY MORE S T O R I E S  T H A N  T H E  N E W S P A P E R  
R E P O R T E R .  T h u s ,  y o u r  f u n c t i o n  i s , A S  ONE MAN,  TO DO T H E  J O B  OF  
T W E N T Y .

You MUS T  NOT  M I S S  I M P O R T A N T  C R I M E S ,  T R I A L S ,  C O U N C I L  M E E T 
I N G S ,  A C C I D E N T S ,  B U S I N E S S  D E V E L O P M E N T S ,  E T C .  YoU MUS T  H A V E  
C O N T A C T S  TO T I P  YOU ON S U C H  I M M I N E N T  S T O R I E S .

You S H O U L D  S C A N  E A C H  N E W S P A P E R  TO B E  S U R E  Y OU H A V E  M I S S E D  
NO S T O R I E S .  I f  y o u  h a v e  m i s s e d  a  s t o r y ,  B E G I N  WORK I M M E D I A T E L Y  
T O C O R R E C T  Y O U R  C O N T A C T  OR E S T A B L I S H  ONE W H I C H  W I L L  P R E V E N T  S U C H  
O M M I S S I O N S  I N T H E  F U T U R E .

A n o t h e r  m o s t  i m p o r t a n t  r e a s o n  f o r  r e a d i n g  t h e  n e w s p a p e r  i s
TO A S C E R T A I N  W H I C H  S T O R Y  OR S T O R I E S  I S  B E I N G  MOS T  T A L K E D  A B O U T  BY  
T H E  P E O P L E ,  AND T H E R E F O R E  W H I C H  ONE OR O N E S  YOU S H O U L D  WORK UPON  
MOS T  H E A V I L Y .  A L W A Y S  H I T  HARD AND F O L L O W  UP R E L E N T L E S S L Y  A S T O R Y  
T H A T  S E I Z E S  T H E  P U B L I C  F A N C Y .  I f  T H E  P U B L I C  I S  I N T E R E S T E D  I N A 
C E R T A I N  I T E M ,  G I V E  T H E M  NEWS  OF I T .  1f  T H E  S U B J E C T  ON E V E R Y O N E ' S
L I P S  I N D a l l a s  i s  t h e  i n t e n s e  h e a t ,  k e e p  a b r e a s t  o f  t h i s ; i f
Y O U R  MOS T  D I S C U S S E D  S T O R Y  I S  A M U R D E R ,  F O L L O W  I T  UP ON E V E R Y  
n e w s c a s t ; i f  a  c o n t r o v e r s i a l  c i t y  a c t i o n  I S  T H E  T A L K  OF  T H E  T OWN,  
H I T  H A R D  ON S T O R I E S  C O N C E R N I N G  T H I S .  1 n O T H E R  W O R D S ,  S E N S E  WHAT  
T H E  P E O P L E  A R E  T A L K I N G  A B O U T  AND A R E  I N T E R E S T E D  I N ,  AND G I V E  THEM  
WHAT T H E Y  WANT T O  H E A R .

N e x t , w h e n  y o u  a r e  r e p o r t i n g  a n  e v e n t  o v e r  t h e  a i r ,  k e e p
T E L L I N G  T H E  P U B L I C  WHAT YOU A R E  R E P O R T I N G ;  WHEN Y OU A R E  T A L K I N G  
TO S O M E O N E ,  T E L L  T H E  L I S T E N I N G  A U D I E N C E  TO WHOM YOU A R E  T A L K I N G .
A n d  k e e p  t e l l i n g  t h e m . A n d  w h e n  y o u  a r e  f i n i s h e d  r e p o r t i n g ,
S U M M A R I Z E ,  AND T H E N  C L O S E  B Y  T E L L I N G  THE M WHAT Y O U ' V E  R E P O R T E D ,
WHO y o u ’ v e  j u s t  t a l k e d  t o ,  a n d  f r o m  W H E R E .

I f  y o u ’ r e  r e p o r t i n g  a n  e x c l u s i v e  s t o r y ,  d o n ’ t  h e s i t a t e  t o
E M P H A S I Z E  I T .  AND E M P H A S I Z E  T H E  S P E E D  OF R A D I O  N E W S .  AND T E L L  
T H E M T O K E E P  T U N E D  I N  F O R  A P O S S I B L E  F O L L O W - U P  R E P O R T  I F  YOU 
T H I N K  T H E R E ’ L L  B E  O N E .
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I ON .
D o  NOT  E D I T O R I A L I Z E  ON T H E  A I R  W I T H O U T  E X E C U T I V E  P E R M I S S -

Wh e n  s i g n i n g  o f f  y o u r  b r o a d c a s t  t o  r e t u r n  t o  t h e  s t u d i o ,
A L W A Y S  T E L L  Y O U R  L I S T E N E R S  T H E  NAME OF T H E  P R O G R A M YOU A R E  
R E T U R N I N G  T O .

I f  y o u  a r e  s p o n s o r e d ,  g i v e  y o u r  s p o n s o r  a n  o c c a s i o n a l  
A D - L I B  C R E D I T ,  I . E . ,  " A N D  NOW,  F ROM H E R E  A T  T H E  C i T Y  C O U N C I L ,
ON T H I S  J o e  D o a k e s  Mo t o r  C o m p a n y  b r o a d c a s t ................" ,  e t c . D o n ' t
L I M I T  H I S  M E N T I O N  TO T H E  C O M M E R C I A L  U N L E S S  T H E  N A T U R E  OF T H E  
S T O R Y  D I C T A T E S  S A M E .

C a l l  a t t e n t i o n  t o  t h e  n e x t  r e g u l a r  n e w s c a s t  f o r  c o m p l e t e
D E T A I L S  OF T H E  S T O R Y  Y O U ' V E  R E P O R T E D .

Wh e n  i n t e r v i e w i n g  o f f i c e r s ,  g i v e  t h e i r  n a m e s  a n d  g i v e  t h e m  
C L E A R L Y .  I f  n e c e s s a r y ,  S P E L L  OU T  T H E  NAME OF A N Y  P E R S O N ,  O F F I C E R  
OR O T H E R W I S E ,  WHOM Y O U ' R E  I N T E R V I E W I N G .

Wh e n  i n t e r v i e w i n g  a n  a r r i v i n g  c e l e b r i t y ,  s a y  s o m e t h i n g . 
D o n ' t  j u s t  a s k  h i m  s o m e  i d i o t i c  q u e s t i o n s  a b o u t  w h e n  h e  a r r i v e d ",
HOW L O N G  H E ’ L L  B E  H E R E ,  I F  HE  L I K E S  T E X A S ,  E T C .  D O N ' T  B E  B A N A L .  
T h i n k  i n  a d v a n c e  o f  w h a t  y o u ' r e  g o i n g  t o  a s k  h i m . A s k  h i m  p o i n t e d ,
N E W S Y  q u e s t i o n s ----H E ' L L  A P P R E C I A T E  I T .  A S K  HI M A B O U T  T H I N G S  Y O U ' D
L I K E  T O  KNOW----T H I N G S  T H A T  Y O U ' D  L I K E  T O  H E A R  FROM H I M I N AN I N 
T I M A T E ,  T WO- MA N C O N V E R S A T I O N .  F O R  H E A V E N ' S  S A K E ,  D O N ' T  C O N D U C T  
T H E  O R D I N A R Y  B L A B - B L A B  I N T E R V I E W  SO C H A R A C T E R I S T I C  OF R A D I O  
I N T E R V I E W S .  G e t  s o m e t h i n g  o u t  o f  Y O U R  I N T E R V I E W E E ,  B E  HE  A 
G E N E R A L ,  A G O L F E R ,  A M O V I E  S T A R ,  A C O R P O R A T I O N  P R E S I D E N T ,  OR 
W H A T - N O T .

D o n ' t  b e  a w e d  b y  y o u r  i n t e r v i e w e e ' s  p r e s e n c e . B e  r e s p e c t 
f u l ,  B U T  b e  a  n e w s  r e p o r t e r .  D o n ' t  i n d u l g e  i n  a  f l a t t e r i n g  m a t c h .  
H a v e  h a r d - h i t t i n g  q u e s t i o n s .  I f  y o u r  i n t e r v i e w e e  i s  G e n e r a l  
R i d g w a y ,  d o n ' t  a c t  a s  a  o n e - m a n  C h a m b e r  o f  C o m m e r c e  We l c o m i n g  
C o m m i t t e e  t o  D a l l a s .  Y o u r  l i s t e n i n g  a u d i e n c e  d o e s n ' t  g i v e  a  
t i n k e r ' s  d a m n  a b o u t  y o u r  w e l c o m e  o r  a n y t h i n g  y o u  s a y .  T h e y  w a n t  
T O  H E A R  T H E  G E N E R A L  A N S W E R  Q U E S T I O N S ' !  AsK H I M  I F  HE T H I N K S  W E ' R E  
G O I N G  TO H A V E  A N O T H E R  W A R ,  HOW MANY T R O O P S  C H I A N G  H A S  ON F O R M O S A ,
I F  HE  P L A N S  T O R E T I R E  S O O N ,  I F  H E ' S  E V E R  B E E N  S H O T  AND I F  S O ,  HOW,  
I F  HE  B E L I E V E S  T H E  R U S S I A N  AR MY  I S  A S  GOOD A S  I T  I S  C R A C K E D  UP TO 
B E ,  WHAT HE T HI I I NK S  S H O U L D  B E  D ON E  I N T H E  F A R  E A S T ,  E T C .  T H E S E  
A R E  E X A M P L E S  OF M E A T Y  Q U E S T I O N S .
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Do n ’ t  d w e l l  on s u c h  t h i n g s  a s  how g l a d  we a r e  t o  h a v e  h i m ,
HOW L ONG  W I L L  HE B E  H E R E ,  W H E R E  D O E S  HE MA K E  H I S  H O ME ,  D I D  HE 
H A V E  A GOOD F L I G H T ,  D O E S  HE L I K E  T E X A S ,  H A S  HE E V E R  B E E N  I N T E X A S  
B E F O R E ,  W H E R E  W I L L  YOU GO N E X T ,  E T C .  YoU A R E  NvDT A R E P R E S E N T A T I V E  
OF E I T H E R  T H E  R O Y A L  G E O G R A P H I C  S O C I E T Y  OR T H E  L a DIES SEWING AND
P i n k - T e a  P a t t e r  P a r t y . T r y  t h e  l a t t e r  me t h o d  of  q u e s t i o n i n g , and
WE WILL SEND YOU TO PiNE B l UFF FOR SEASONING.

B y NOW YOU MUS T  H A V E  G A T H E R E D  T H A T  T H I S  R A D I O  S T A T I O N  WA N T S
T O  DO T H E  NE WS  D I F F E R E N T L Y  T H A N  O T H E R  R A D I O  S T A T I O N S ----AND I N T E R V I E W S
TOO.

C o n d u c t  y o u r  i n t e r v i e w s  a s  t h o u g h  y ou  w e r e  a me m b e r  of  t h e  
’’Me e t  t h e  P r e s s ” p a n e l . I f  y ou  h a v e n ’ t  t h e  g u t s  or t h e  f o r e s i g h t
T O  T H I N K  o u t  Y O U R  Q U E S T I O N S  I N A D V A N C E ,  WE D O N ’ T  WANT Y O U .

I f  y ou  m e e t  an e n t e r t a i n m e n t  p e r s o n a l i t y , a s k  t h e  s a me
N E W S Y  Q U E S T I O N S .  I f  I T ’ S  Ma R I L Y N  Mo N R O E ,  A S K  H E R  ( w i T H I N  D E C E N C Y )  
WHAT  Y O U ’ D L I K E  T O KNOW A B O U T  H E R .  F O R  I N S T A N C E ,  A S K  H E R  IF 
S H E ’ S  H A P P Y  W I T H  J O E ,  IF S H E ’ S H A V I N G  A NY  MORE T R O U B L E  W I T H  2 0 T H ,
I F  S H E ’ S E V E R  R E G R E T T E D  H E R  C A L E N D A R  P O S E ,  I F  I T ’ S  T R U E  A B O U T  H E R  
S L E E P I N G  A T T I R E ,  OR L A C K  OF I T ,  A B O U T  H E R  S A L A R Y ,  I F  S H E  L I K E S  
T H E  S C R I P T  OF H E R  N E X T  P I C T U R E ,  WHAT WAS H E R  F A V O R I T E  S C E N E ,  WHO 
I S  H E R  F A V O R I T E  L E A D I N G  MA N ,  E T C .

T h i n k  o u t  y o u r  q u e s t i o n s , and f o r  t h e  t h i r d  t i m e , a s k  y o u r
I N T E R V I E W E E  WHAT Y O U ’ P L I K E  TO H E A R  I F  Y OU WE R E  A T  T H E  O T H E R  END 

OF T H E  R A D I O .

Do n ’ t  b e  a w e d . Y ou h a v e  an o p p o r t u n i t y  t o  b e  a s  i m p o r t a n t
I N  Y O U R  F I E L D  A S  Y O U R  I N T E R V I E W E E  I S  I N H I s ;  HE  OR S H E  P U T S  ON 
H I S  OR H E R  P A N T S  ONE L E G  A T  A T I M E .  G E T  T H E  N E W S .  YoU A R E  D O I N G  
A P U B L I C  S E R V I C E  WHEN Y § u  G I V E  Y O U R  A U D I E N C E  WHAT I T  WA N T S  TO 
H E A R .

A s k  a n y  i n t e r v i e w e e — an a r r i v a l , a c e l e b r i t y , a c r i m i n a l ,
A P U B L I C  O F F I C I A L ,  A N Y  OF T H E M ----T H E  S A ME  T A S T F U L  B U T  P I E R C I N G
QUESTIONS.  Ge t  t h e  n e w s . Do n ’ t  b e  t i m i d .

GORDON Mc L endon

GM/sg

(Li)



March 21, 1955

ADDITIONAL MEMO ON OPERATION OP NEWS TRUCK

KLIP has recently  introduced a very fin e  way of 
using a news teaser in  connection with the 
Mobile Unit. The Unit, as soon as i t  has gotten 
underway to an accident, f i r e  or some other major 
event, breaks in  with a 20-second report that i t  is  
enroute along such and such an avenue or street to 
a major f i r e  or accident at such and such a p lace . 
This makes the lis te n e r  want to hold on fo r  the 
on-the-scene report and has received many compli
ments in  D allas.



0

TO: ALL NEWSMEN
FROM: DAVE MÜHLSTEIN JUNE 2, 1959

//

1 -- A one-liner repeat of the top-story-of-the-hour is to be heard
on all newscasts with the exception of the five and six p,m, 
newscasts, Monday thru Friday, when we repeat top stories 
heard earlier in the day. For the unitiated, the top story 
format for the repeat should follovi this style:

'•Once again, here’s KLIF’s top story of the hour: Death
toll now stands at eleven in Pennsylvania turnpike 
crash."

2 -- We'.:want more use of the telegraph key sound effect in newscasts.
Refer to policy memo immediately for suggested spots where 
sound effect may be inserted.

3 -- Headlines at the half-hour are being written too long. Refer
to policy book immediately. Headlines should be one-liners 
in headline form, terse and exact, not stories,

4 — ■ Newsmen are miss-ino- chances to air good, local bulletins that
our own newsmen uncover... If you know there has been a 
traffic fatality, immediately contact a mobile newsman to 
air a bulletin from a unit. If there is to be a delay of 
several minutes before a mobile unit can report, the man in 
the newsroom should put the story on as a bulletin, promising 
details "from a KLIF mobile news unit enroute to the scene."
A report of an explosion or other story of this type in which 
you are unable to immediately confirm the facts can be handled 
in the manner of this example: "There has been a report of
an explosion in the two-thousand block of Jackson Street.
Pol2ce, fire equipment and ambulances are enroute to the 
scene. However, there have been noireports yet of any injuries.
A KLIF mobile news unit also is enroute to the scene and will 
report further details."

5 -- Teasers are to be aired every hour. If you are not sure of the
style please refer immediately to the policy memos.

6 -- The program monitor is to be turned low enough at all times so
that the police monitor is clearly audible. Too many police 
calls are being missed.

7 The editor on duty should begin immediately to check out any
story to which he is assigned or to which he is given a lead 
from the police radio,

g __ A mobile report is to be re-written or written for insert
immediately after it is aired. Or before it is aired if possible 
There is no excuse for not having a story on the newscast after 
any special report. It should lead the next news, in fact.

-30-
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6 -- The program monitor is to be turned low enough at all times so
that the police monitor is clearly audible. Too many police 
calls are being missed.
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S)
TO : ALL NEWSMN

FROM: DAVE MÜHLSTEIN
JUNE 1 5 , 1 9 5 9

One — ’ Tis the season fo r  dro■wningSt̂  c =. oand when they occur on area 
lakes we have our most d i f f i c u l t  problems fo r  obtaining not 
only the fa c t s  but even the information there has been a

For th is reason, Stan White has been assigned the task o f 
working up a l i s t  o f  key phone numbers at each lak e i ¿oat 
docks, restaurants, Corps o f Engineers and so forth .’

This w il l  a s s is t  in obtaining information a fter  we know there 
has been a drowning.

To make certain  we find  out about a drowning, we w il l  add the 
Department of Public Safety radio to  our hourly check l i s t  
during the Summer months^ This means we c a ll  Dallas P o lice , 
Dallas S h eriff and State P o lice  hourly, without fa ilv

The l i s t  that Stan gathers w il l  be printed and put in the 
notebook over the news desk fo r  ready reference^

Two — Whenever i t  i s  obvious that a bad storm is  h itt in g  Dallas i t  w il l  
be taken fo r  granted that each newsman w il l  c a l l  in to  see i f  
he can a ss is t  in the coverage. This year, so fa r , we have been 
lucky. But fo r  the past two years it  has been a fu ll-t im e  job 
covering the areas where flood in g  has occurred, plus wind and 
ligh tn ing  damage r.

Three — Whenever we have a running news story o f exceptional in terest ,
such as the recent kidnapping and machine-gun, tear gas assault 
by p o lic e , the newsman sh all advise the control room, i f  i t ’ s 
a continuous coverage o f the type in the example, or sh all 
h im self, tape the entire series  o f  reports,. That i s ,  we want a 
taped record o f our reporting , including any segment handled by 
the newsroom. Do not erase any o f these u n til they’ ve been 
cleared by the News D irector,



FROM? Dave Mühlstein June 30j 1959

KLIF TELEPHONE POLLS

ONE “ ■= For our purposes, the best p o ll  generally i s  one that covers only
one p o l i t ic a l  race, or only the top candidates. By the same token, 
a p o ll  on an issue is  best i f  the resu lts  can be tabulated simply 
" fo r ” or "against’U Add, o f course, a single, combined grouping 
o f those who "refuse to  state or are not decided ."

TWO -= Those being polled  w ill  be informed "the survey is  im p a rtia l.. .names 
are not being used or even recorded .. .that a l l  we are in terested  
in are the answers.” Of course, the p o l l  should be id e n tifie d  as 
"a ( sta tion ) p o l l . ”

In asking the interviewee his or her opinion, i t  is  important that 
the interview er l i s t  the choices:

" I f  the e le ct ion  were tomorrow, -vdiich candidate would you vote 
f o r :  Cabell, Fox or Thornton?”

Note that in  the case o f e le ct io n s , the intervieweeoup-dates the 
e le c t io n , avoiding answers which hedge over the fa c t  the e lection  
may not be fo r  two weeks,

THREE “ “ In D allas, we divide the c ity  into s ix  section s , roughly fo llow ing 
natural d iv is ion s  in  voting h is tory . Usually we make an equal 
number o f c a lls  in  each area. Our interview ers report to  us on ly  
the o v e r -a ll  to ta l  re su lts . However, i f  any time we want to 
compare the vote in  one of the section s , i t  is  ava ila b le .

FOUR We do not go to  the p o ll  tax l i s t s ,  but simply use the phone book.

FIVE - -  Size o f  the sample is  a rb itrary . The easiest i s  to  ask fo r  an even 
hundred to ta l  from each p o lls te r  each day.

SIX == So that working people also are included in the p o l l ,  h a lf the c a lls  
should be made during the day and h a lf during the evening. That i s ,  
each day’ s report w il l  include ca lls  made that day plus an equal 
number o f  c a lls  made the previous evening.

SEVEN - -  P o lls te rs  should report to ta ls  to the sta tion  each day by 4 p.m.
Each day’ s new resu lts  go on the a ir  fo r  the f i r s t  time on the 
f iv e  p.m. news, then repeated throughout the evening and on the 
s ix , seven, eight and noon newscasts the follow ing day.

EIGHT - -  Unless an* individual day’ s resu lts  show a sharp variance with our 
ctunulative to ta ls , we report only the cumulative,

NINE Most important: REPORT THE RESULTS ONLY BY PERCENTAGES. NEVER
reveal TO anyone the actual vote, other than percentage, and never
REVEAL THE SIZE OF THE SAMPLE.



TO: A ll Newsmen

FROM: Dave Mühlstein March 11, 1959

SUBJECT: Tight news production*

It is  imperative that the news department tighten production immediately. You w ill 
adhere s t r ic t ly  to these mechanical procedures*

1 — When the mike goes on, be ready to speak immediately*

2 — Use earphones* The jock then w ill turn your mike on early and you can take
a voice cue rather than wait for the light to go on,

3 — Instead o f **I*11 be back in a moment," use this procedure: At the beginning
o f the story that precedes the commercial, thump the squawk box several times 
to gain the jo ck 's  attention , then give him a hand signal* Do not use "tone 
signal" to intro commercial. Do not give verbal throw,

4 — When using an in sert, warn the jock prior to the newscast, THEN WARN HIM AGAIN
WHEN YOU REACH THE STORY WHERE THE INSERT IS TO BE USED, This second warning 
will be done by thumping the squawk box several times.

Whenever p ossib le , type out the fin a l lin e  of the insert and display for the 
jock .

Regardless, i f  you've typed an insert or not, you w ill ask for return of the 
mike with a hand signal* Come in fast at the end of the in sert. Do not 
worry about turning down the volume on the magnacord un til after you are 
into the next story..«and then turn o f f  the record er ,,.d on 't  worry about 
the volume,

CAUTION: When using an insert be certain you turn o f f  the speaker on the
recorder. Otherwise your tape, which s t i l l  is  running, w ill feed 
through the newsroom mike a fter  you have gone back on the a ir .
I f  you are having d if f ic u lty  hearing the in sert, use the earphones*

¡5*



TO; A ll Newsmen 

FROM; Dave Mühlstein March 11, 1959

This is  a b rie f continuation of previous memos on general news p o licy  points 
that need re-emphasis.

21 — Off-duty reporters are to be u tilized  at a l l  times for reporter-on-the-beat
reports. The news editor on duty should immediately contact another reporter 
whenever routine checks uncover a story with unusual aspects. The second 
reporter’ s feed back to the editor is  to be used for a special report and/or 
as an insert on newscasts,

22 --Whenever a multiple-alarm f ir e  is  reported, an auto death, f ir e  death, murder, or
any other story top-rated with v iolence, a mobile news reporter is to be alerted 
immediately. Even before any facts have been determined. The same holds true 
in major weather stories at the f i r s t  indication of flood ing, sighting of 
funnel-bearing clouds, extensive wind damage and e tc . Do not wait for a ll  the 
fa cts  before ca llin g  a mobile reporter,

23 — Immediately a fter completing a newscast on the air the editor on duty is to make
a routine check with p olice  and s h e r if f ’ s dispatchers,

24 ~  The night news editor is responsible for stories le f t  for the morning man. This
takes common sense. Although the night man may have stopped running a story 
on a court t r ia l earlier in the evening, he should leave that story for the 
morning man i f  the story is  continuing. Stories that need to be re-written 
by the morning man are to be le f t  on the news desk, never f i le d  until after 
handled by the morning man. Stories that are le f t  for the a ll-n ight jock to 
read are to be re-written for the jock by the night editor and the original 
copy is  to be le f t  on the news desk for the morning newsman,

25 —Never quote a doctor or nurse by name as the s ource of information on condition
o f patients. In fa ct , i t  is  better not to refer to doctors or nurses at a l l  
as information sources in a story of this nature. Merely say the condition 
is  reported,

26 — The newsroom is  to be kept neat at a ll  times. This goes double for the news desk.
It is  important that any other newsman be able to take over the news desk at a 
minute’ s notice without having to wade through useless and outdated copy.
Wire copy that is  not going to be used is  to be discarded immediately. Feature 
material for the jocks is  to be le f t  on top of the cover for the wire machines,

27 — Hospital c r i t ic a l  sheets are to be f i l l e d  out by the editor on duty immediately
the information is  available. Follow-through checks on condition of patients 
is  to be adhered to as re lig iou s ly  as routine beat checks o f other news sources,

28 — Loafing by off-du ty  newsmen or jocks is  not allowed in the newsroom. It is
d istracting to the editor on duty and there is  not time enough in the hour now 
to do an absolutely thorough job ,

29 — In any story look for the unusual angle. Many times in wire copy the best angle
is  buried. The same holds true in many lo ca l stories that you uncover during
routine check and that seem routine,

30 — Each newsman, before coming on duty, is  required to thoroughly read the loca l
newspaper. The editor going o f f  duty is  to thoroughly b rie f his r e lie f  on the
play on stories  in the day’ s f i l e .  The outgoing editor w ill prepare top stories 
from his sh ift  for use in the revievson the five  and s ix  p.m, newscasts.



TO: A ll Newsmen

FROMt Dave Mühlstein February 8, 1959

These are general notes on p o licy , covering points that need constant review for one 
reason or another* The l i s t  is  by no means complete* Additions w ill be made to this memo 
from time to time*

1 - -  A ll news stories are to be written present tense* Be prepared to defend any exception*
This means a l l  copy must be up-dated for each newscast*

2 ~  A ll stories are to  be written in a simple, hard-hitting style* Don’ t  confuse your
listeners by being too clever* Avoid a llitera tion  and other tongue-twisting, 
jeirgon-jumbling sounds*

3 — Use lead lines on a l l  stories* Again, don't confuse the listener by being too clever*
A lead lin e  is  not a teaser* A lead line should prepare the listener for the rest 
of the story , should adjust the listen er* ,.n ot start him guessing* In short, a 
lead lin e should accurately t e l l  the listener what i t 's  a l l  about*

4 — Lead lines always should be "active**— never "passive*" That i s ,  the subject of the
sentence should be doing the action*..not receiving it*

5 — City datelines are required on every story*

6 Overseas times are required on a l l  foreign stories outside this hemisphere*

7 __ On rare occasion, i t  is  permissable to use a sharp transition line preceding the
dateline* These w ill be stories o f similar nature, but separated geographically or 
otherwise* Don’ t ever try to get by with that simple bromide,.,"meanwhile",..and 
remember, the transition line is  a rarity  in our newscasts*

8 - -  Be accurate* Take nothing for granted* If a newsman on the beat gives you a story,
or makes a beeper or mobile report, check with him at thet moment to make certain 
you have the facts  correctly . I f  you are taking a story from a news source, always 
double-check your spelling and pertinent fa cts ,

9 “  Any remote report, telephone or beeper, should have high p riority  rating for the number
one spot on the newscast immediately following* That is ,  whether or not you use
an insert, that story should come f i r s t .  I f  you use an in sert, make certain i t  is 
short and fu l l  of meat* Don't re-run the entire report* I f  necessary, edit the 
tape into a short take* Better yet, i f  i t  is  a report from one o f our own men, ask 
for  two reports, one for the special report*..then a short version for the news*

10 —Check every story that comes over the wire for the p oss ib ility  o f a phone beeper* Then
get one. I f  we find ourselves beat on a lo ca l story , the chances are we can re-coup 
the loss by getting a clever interview,

11 — On the subject o f inserts. Use them whenever possib le , repeating on several newscasts*
Another reason why they should be short*

12 — Always think ahead on billboard p oss ib ilit ie s*  When an important story moves on the
wire with a release time some hours ahead, you can turn the advance to our advantage 
by billboarding the fact KLIF w ill bring a major development in such and such a 
story at such and such a time. The same thing can be done with advances on sports 
p o lls , hinting at certain changes in the ratings, or all-america se lection s, hinting 
at possible membership.



M E M O R A N D U M

T O ; A L L  I v . A N A G S R S o  A L L  P R O G R A M  D I R E C T O R S  

c c ;  M a n a g i n g  E d i t o r s  

F R O M ;  D O N  K E Y E S  

D A T E ;  J U N E  25„  1 9 6 3

The following is to be considered as this Company’ s firm  p olicy  ora editoriaiiEiBg, 
and it supersedes all previous correspondence on that subjeeto

SUBJSCTJ4A T T S R ;

S; must be signi^caiai;» tim siy  and topical» We do not editorialis© 
just to edifiorializeo We ed itoria lise to support or I'oject a sigaificant 
idea that is o f interest to the m ajority o f the audience ia our com= 
munity»

Subjects o f national, o r  iaternational isiterest are not to be handled 
by individual statioae but will be covered  by Gordon McLeadora»
Exception made fo r  WYNPk. v/hen related to racia l issues»

WRITING ;

E ditorials are to b© forceftilly  written with a m arked dramatic 
fla ir  utilising sim ple words emd short seiitences» Your staad 
on the m atter must be made crysta l clear by the writing you 
em ploy. Example;

{ DON’ T } "The Mayor con ferred  with the City Coimeil late
last Thursday afternoon and recom m ended that they recoa->
sidar his proposal to actively oppose ixitegration m  various
facets o f Dallas business» V/hile the M ayor is certainly entitled
to his opinion^ we don’ t think that» in. the light o f w orld  conditions» « , .  "

i BO 5 "Mayoi- Smith wavits the shame of Little R ock to com e to 
Dallas, He said as much last week. He asked the City Council 
to sm ear Dallas streets with blood by opening fighting integration 
o f Dallas' businesses. KLIF feels that the Mayor has rea lly  hit 
th© nail with his head. Dallas needs bloodshed» boycottSo and 
fear like the Mayor needs another Cadillac! ! '

Your attention is ca lled  to Gordon M cLendon's m em o of June 21st 
on ’editorial's" for  further inform ation on v/riting.



DEI^XVEFiY 5

Q
Noi a com m sffcial ''s e l l” but an isttensely interested conversational 
approach'^^as iS you w ere deeply engrossed in a serious conver» 
sat£©a witb a c lo se  friend.

SPEAKER;

Gordon McEeadoSo G eaerei Managsrp Managing Editor« Program  
D irector« or m yseH should you wish to use me for  a cha^sge o f  voic®.

FORMAT;

Each editorial shall have a transcribed  intro and close« The wording 
and striictiire may be changed occasionaliyr but as this m em o 
is v?riiten9 use  this formats

Anr-iCrs

Bis?

Amicr;

” A KLIF Editorial« The speaker is C name ) «
__  ̂  ̂ ^  o f  K.LIF (” . „ , «  and the M cLsndoa
Siations” ’'.vhe» appropriate 1« Listening time« 
one minute« ”

C sditorlal }

"Y ou have just heard a statement o f editorial 
opimon. The speaker was C name

title } o f  KLLF (” , and the McLendon
Stations” if  sippropriate K ”

LOGGING?

Logged as a program , ''T ” fo r  "T alk” with, tim e on and off 
indicated. Code rem ainder accord ingly . Subject matter 
indicated on log  either by your own code system  or by writing 
down the subject m atter, B; is suggested that a written copy 
of the editorial be attached to the log for  future reference»

EQUAL TIME;

a

A copy o f the editorial along with a letter offering equal tim e to  
make reply« must be sent to responsible opposing groups or 
individuals« Whea an individual is mentioned, he should rece ive  
the copy and letter sim ultaaeously with the start o f the broad= 
cast or preferably  before the start o f  the broadcast« Naturally» 
if  he lives outside your area this is virtually im possible.

When you  editorialize against Communism i sa general } o r  you 
praise a loca l c iv ic  leader or you do an obituary editorial, 
com m on sasase indicates that you need not o ffer  equal tim e.



See iWaretss Cohn's instructions in your file s  for  further 
form ation.

This paragraph, by the way, was cleared  by M arcus Cohn by 
telephone Jtme El, 1963,

■RETENTION OF COPY s

Written copies of editorial,s shoiîld b® rataSsaed iadefissiteiy, 
criptioaa or tapes should ba retained 30 days,

SCHgjBUEMGg

Editorials w ill, henceforth, be rem oved from  t.Ua confines 
of the newscast and wLll b® broadcast at 20 minutes past the 
hour. The- ojaiy exception beiag that noted on Sunday m orm sgs,

UNLE'SS IMMEDIATE IN NATURE, all editorials w ill be broad« 
cast on the following tim es on the follow ing days;

Sundays; 9:20 Al^i, 10;40 AM, 12;20 PM, 2;20 PM , 4;20 PM,
5:20 PM , 6;20 PM, 7;20 PM , ( Morning schedule may be 
altered to accom m odate religious program m ing K

Mondays and Tuesdays; 6;20 AM, 7;20 AM, 8;20 AM, 12:20 PM,
4; 20 PM , 5:20 PM , 6; 20 PM,

Again, you may ed itoria lise  on other day 3_hoaId._your a®ed 
be inunediat e. Use the Monday «Tuesday schedule when you do,

MISCEEL.ANEOUS ;

Gordon McEeadon viill freqTieatly send you editorials which he 
has voiced  .Mmseiif, Most of these w ill no't be "dated,'' and should 
b® scheduled either Sunday, Monday or Tuesday, Should an occasion  
arise  durmg those days that dictates immediate editorial action in 
your ci-ty, fee l free  to pr®«smpt Ms editorial for  your ovm.

Need i  say that if  you don't have any editoriails to broadcast on 
Sunday, Monday and Tuesday, don't broadcast any?

Don Keyes

yS



M E M O R A N D U M

*V T O ;  A L L  M A N A G E R S ,  A L L  P R O G R A M  D I R E C T O R S ,  A L L
M A N A G I N G  E D I T O R S

F R O M ;  G O R D O N  M c L E N D O N

D A T E :  N O V , E M B E R  Z6,  1 9 6 2

Henceforth, aill editorials will be placed within newscasts Any newscast containing 
an editorial will run 5:45 instead of 4:30, or, if your newscasts are normally shorter 
than 4; 30, they will be allowed to be 1:15 longer when they contain an editorial.

This rule applies only to KLIF, KILT, KTSA and WYNR.

We believe that we will be hitting an audience listening to, and thus presumably 
concerned with, news. We believe the editorials will spice our newscasts. Further, 
it should overcome the frequently heard objections from teenagers that we editorialize 
too mu<;h, interrupting the music. This group in the main mentally tunes off during 
newscasts so we haven't lost a thing. Furthermore, this new move will give our news
casts a greater sense of "depth", if in length adone.

Editorisils shotdd be placed about 2 1/2 minutes deep into-newscasts and followed 
with other news stories.

The intro:

More news following this one-minute ( call letters) 
editorial by ___________ * { title )

Instead of a close, you will go directly to the dateline of the next story.

Gordon McLendon

ys



EXECUTIVE OFFICES

THE McLENDON STATIONS - DALLAS

TO: A ll Station Managers
cc: M arcus Cohn

DATE: June 4, I960

FROM: Gordon McLendon SUBJECT:! E ditoria l^

I caution you again that it is  important that whenever you run an editorial 
you take steps affirm atively to seek out an answer. Some, editorials do not 
demand an answer, but your own com m on sense will tell you those that are 

controversia l and those that are not. I full well rea lize how difficult it is 
to get an answer to m ost of these editorials. We must, however, be in a 
position to say that we exercised  effort in an attempt to find response. You 
should make notations in your files of your efforts to get an answ er--w ho 
you contacted, when you contacted them, etc.

Gordon McLendon

bh



lÔ M E M O R A N D U M  

June 21, 1963

T O : ALL. MANAGERS
ALL PROGRAM DIRECTORS 
ALL NEWS DIRECTORS

FROM: Gordon McLendoa

cc; B« R, McLendon 
Don Keyao 
Bill Ste^rart 
Mitch Letvis

Sttbject; EDITORIALS

X am 0ick and tired of foggily written editorials, I am enclosing 
some recent editorials from WTNR in Chicago, If they are not eufficiont to 
give you an idea of the type of thing we want; study my own editorials, copies 
of which are sent to you regularly.

The editorials I am receiving from moat stations-«the local edito
rials that is — are proper subjects for an Einstein mentality— the sentences 
are long and rambling. The New Yorker would put the editorials under the 
classification of ’ ’the cloudy crystal ball" because you cannot ever understand 
very much in them.

Remember that you are writing to an audience which is hearing a 
vocal editorial. It has no ^me or opportunity to go back and hear again or 
reread the editorials. It mast get it the first time, A radio editorial must 
be twice as clear as a newspaper editorial—in fact four or five times as clear. 
There is no room in radio editorials for long sentences. There is no room 
for involved and intricate clause structure. There is no room for long words 
which the audience may or may not understand. Zf there is any doubt in your 
mind, pick a shorter word. You cannot be too crystal clear and simple in your 
editorials. You cannot keep your words too simple. You cannot keep your 
sentences too short. You cannot emphasize and re-emphasize your fundamental 
point too often. You must remember that it may slide by the first time. Your 
audience has no opportunity to reread .the editorial-*! repeat that again. Don’t 
fail to make your fundamental point at least twice«

Furthermore, and Just as alarming, I am not seeing any real evi
dence of ingenuity or thoughtfulness with respect to local editorials, I am see
ing absolutely no puckish humor, such as illustrated in our "Fink, Texas" 
editorial or our editorial on the Profuroo affair, Is it impossible for you to

iC) (cont’d)
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M E M O R A N D U M

Juno 28» 1963

ALL STATION MANAGERS 
ALL PROGRAM DIRECTORS

cc; Don Keyes 
Bill S te ^ r t  
Mitch Lewis

FROM: Gordon McLendon

'O;

You have received already my copy regarding poorly written editorials» 
Let’ s now discuss the subject of clarity in writing promotional copy. Here, 
the same basic rules apply as applied to editorials. Keep the sentences short. 
Deal in the simplest possible words. State your idea early and explain it once 
and preferably twice.

In preparing suggestions for the production of "The Instant T&p 40" 1 
had anticipated Chat all of you would have had much descriptive material of 
your own and, in particular, many promos. Insofar as 1 can tell, particularly 
in Dallas, that did not prove to be the case. The only promos that got on the 
air that 1 heard were, I believe, those which I had written later. Some few 
station originated promos did finally make the air, but they were ancle4r in 
explaining exactly v^at The Instant Top 40 was. I then wrote some new ones, 
copies of which have been sent to all stations, and you will find that they are 
quite explicit and clear in explaining to the listeners precisely vdtat we mean 
by instant Top 40, how it is better than other stations' Top 40, etc.

Now we are getting ready to have between the three Texas Triangle 
stations a three^^way Disc Jockey record hop at a point at which the signal of 
the three stations converge »»¿in other v/ords at the point in Texas where KTSA, 
KILT and KLIF are all audible. That point seems to be around Madisonville, 
Texas, although it bears checking before the point is finally decided upon. Any
way, it will be necessary to have promos advertising the event on our stations, 
and they will have to be as simple as j>os8ible, I give you the following as an 
example:

"Here is news, the biggest record hop which will ever be held in 
the State of Texas--the Texas Triangle Hop at Madisonville. Here 
is the story; The three Texas Triangle stations are KLIF, Dallas,
KILT, Houston and KTSA, San Antonio, These three stations can 
be heard throughout most of Texas. In fact, there is one point in 
East Texas where all three stations can be heard. The three Texas 
Triangle stations are now going to join and have a record hop at that 
place--Madisonville, Texas. Visitors are invited from Houston, 
from San Antomo, fi’om Dallas and Fort Worth— as well as from

(cont'd)





M arch 20„ 1967 EDITORIAL CHECKLIST Brad M esser /  KLIF

THE FOLLOVl ING EDITORIAL CHECKLIST WAS ORIGINALLY DISTRIBUTED 
TO ALL McL e n d o n  s t a .t io n s  o n  o r d e r  o f  Go r d o n  m c l e n d o n  o n
OCTOBER 27. 1966. AS AN AID TO THOSE WHO ORIGINATE AND HANDLE 
BROADCAST EDITORIALS» It is  hereby reprinted and redistributed to replace 
those copies which may have becom e lost, and for new personnel.

It, Is the main point of the editorial stated, plainly, at least tw ice?

2o Does the editorial have good "talk potential” to generate lively 
conversations? ("I  heard KLIF s a y ..

3. Is the ed itorial in the best interest of the general public?

4. Have "sp inoff reaction ” potentials been fully assessed? Reaction 
com es not only from  those d irectly  affected by the editorial, but 
a lso from  station advertisers, their agencies, and others.

5. Does the editorial im prove the overa ll im age of the station?

0

6. Is the editorial worded sim ply and clearly  so it can be understood 
by the average listener?

7, Is the editorial on a loca l m atter? Subjects of other->than»local 
im plications must be re ferred  to Gordon McLendon for consideration.

8. Have you checked your files  to confirm  the viewpoint taken on this 
subject agrees with stands taken previously on the same or related 
subjects? Jit is  easy to forget what ran six  months ago).

9» Have you taken advantage of satire or humor in the editorial where 
possib ly  applicable? E ditorials do not have to be frowningly serious.

IQ. Has a registered  letter been sent to "the opposition” offering equal 
time for  reply?

11... Have you made a note on your calendar to check for follow*>up on the 
ed itoria l“? Follow '-up action should be taken where necessary.

rt2. Is the editorial absolutely justifiable on legal grounds? With no room  
for  doubt“?

COPIES; Gordon McLendon, B .R . McLendon, B ill Stewart, Mitch Lewis, 
A l Lurie, A ll Station Managers, all News D irectors , others.



©

KLIF EDITORIAL POLICY FROM: Brad M esser /  KLIF News
DATE: March 20„ 1967

C opies: Gordon McLsndono Bo R» McLendon, B ill Stewart, A l Lurie, Jim 
0 “Brien., Mitch Lewis, Traffic Dep"£„ and others

©

lo o A norm al editorial w ill be broadcast twelve (12) tim es, logged every other 
hour on the s50, starting just after one midnight and ending just prior to 
the next midnight, all within the same date. It will start at either 12:50-A 
or 1:50“A at the option of the Manager or News D irector„

2o oWhen an editorial is  initiated later in the day than midnight it will never
theless be cut off the following midnight unless specifica lly  designated 
otherwise by the Manager or News D irector,

3, »Normal proceedure for an editorial will be as follow s;

Editorial com pared to Editorial Checklist for com pliance 
Editorial approved in writing by Manager 
R ecorded with open and close  disclaimez*

4) Typed for printing on KLIF Editorrial form , including date 
of broadcast, number of tim es broadcast, specific tim es of 
broadcast, and title of editorial,

5) Logged by T ra ffic Department as editorial 
Copy sent by registered , rep ly -form  m ail to any and all who 
would be interested in seeking equal tim e for reply,

7) Copies of editorial m ailed to other interested parties
8) Copies of editorial sent to Gordon McLendon, B, R, McLendon,

Mitch Lewis, B ill Stewart and other Corporation personnel,
9) Copy posted on station bulletin boards for inform ation of 

station personnel,

4, „A "norm al” editorial as re ferred  to in this p olicy  is an editorial that
originates at K H F , as differentiated from  one sent down by M r, Lewis, 
Mr, McLendon or others higher than Newe-Departm ent4evel, Proceedures 
for handling these h igh -level editorials som etim es d iffer,

5, .Open and close  d iscla im ers for KLI^ editorials v/ill be as follow s:
"The following is  a statement of editorial opinion from  K -L -I -F ,
The speaker is (name), (title)s

"The preceeding was a statement o f editorial opinion. The speaker 
was (name), (title). Equal time is  offered  for rep ly !

6, .The recording for broadcast w ill be placed in the T ra ffic Department
for subsequent delivery by norm al proceedures to Program m ing,



M E M O R A N D U M

TOs  A L L  M A N A G E R S b A L L  P R O G R A M  D I R E C T O R S  

c c :  M a n a g i n g  E d i t o r s

F R O M s  D O N  K E Y E S  

D A T E S  J U N E  2 5 ,  1 9 6 3

The following is to be considered as this Company’ s firm  policy  on editorialising, 
and it supersedes all previous correspondence on that subject»

SUBJECT MATTERS

It must be signiBcant, tim ely and topical» We do not ed itorialise 
just to editorialise» W© editoria lise  to support or re ject a significant 
idea that is o f interest to the m ajority of the audience in our com=> 
munity»

Subjects o f national or international interest are not to be handled 
by individual stations but w ill be covered  by Gordon McLendon»
Exception made fo r  WYNR when related to racia l issues»

WRrriNG ;

Editorials are to be forcefu lly  written with a marked dramatic 
fla ir  utilizing sim ple words and short sentences« Your stand 
on the matter must be made crysta l clear by the writing you 
em ploy. Example?

( DON’ T ) "The Mayor con ferred  with the City Council late 
last Thursday afternoon and recom m ended that they recon » 
sider his proposal to actively oppose integration In various 
facets o f Dallas business. While the Mayor is certainly entitled 
to his opinion« we don't think that, in the light of w orld cond itions.»

( DO } "M ayor Smith wants the shame of Little Rock to com e to 
Dallas. He said as much last week. He asked the City Council 
to sm ear Dallas streets with blood by opening fighting integration 
o f Dallas' businesses. KLIF Seels that the Mayor has really  hit 
the nail with his head. Dallas needs bloodshed, boycotts, and 
fear like the Mayor needs another C adillac! I '

Your attention is cadled to Gordon M cLendon's m em o of June 21st 
on 'ed itoria ls" for  further inform ation on writing.



0

DELXVERY

Not a com m ercia l 's e ll"  but an intensely intereeted conversational 
approach'='-=a» i f  you were deeply engrossed in a serious con vert 
satlon with a c lose  friend..

SPEAKER?

Gordon McLendofflo General Ivleaagexs Managing Editor« Program  
D irector, or myseLf should you wish to use me for a chaage o f  voice .

FORMAT?

Each editorial shall have a traiuicribed intro and c lose . The wording 
and structure may be changed occasionally , but as this m emo 
is written, use this form at;

Ani_cr; ” A KLXF Editorial. The speaker is ( name ) ,
 ̂ title  ̂ o f  KLSF“ and the McEendojs

Stations■' when appropriate ). listen in g  tim e, 
one minute. "

B is; { editorial )

Atmcr; "You have just heard a statement of editorial 
opinion. The speaker was J name ? ,

> oi K U F  V\ 
Stations" if appropriate "

and the McLendon

LOGGING?

Logged as a program . "T "  fo r  'Talk" with tim e on and off 
indicated. Cod® rem ainder accordingly. Subject matter 
indicated on log either by your own code system  or by writing 
down the subject m atter. R is suggested that a written copy 
o f the editorial be attached to the log for future re feren ce .

EQUAL TIME:

A copy o f the editorial along with a letter offering equal tim e to 
malce reply, must be sent to responsible opposing groups or 
individuals. When an individual is mentioned, he should receive 
the copy and letter aimultanaoualy with the start o f the broad» 
cast or preferably before the start o f  the broadcast. Naturally, 
if  he lives outside your area this is virtually Im possible.

When you ed itorialize against Communism ( in general ) or you 
praise a loca l c iv ic  leader or you do aa obituary editorial, 
com m on sense indicates that you need not o ffer equal tim e.



^(3

See iv'iarcus Cohn's instructions in your files for further in= 
formationo

This paragsraphe by the way, was cleared by Marcus Cohn by 
telephone Jime 21, 1963»

RETENTION OF COPY ?

Written copies of editorials should be retained indefiaitelyc Tfans« 
criptions or tapes should be retained 30 days.

SCHEDUUtNGs

Editorials will, henceforth, be removed from the confines 
of the newscast and will be broadcast at 20 minutes past the 
hour. The only exception being that noted on Sunday mornings.

UNLESS IMMEDIATE IN NATURE, all editorials will be broad
cast on the following times on the following days:

Sundays: 9:20 Al/i, 10:4^ AM, 12:20 PM, 2:20 PM, 4:20 PM,
5:20 PM, 6:20 PM, 7:20 PM. ( Morning schedule may be 
altered to accommodate religious programming K

Mondays and Tuesdays: 6:20 AM, 7:20 AM, 8:20 AMi, 12:20 PM,
4:20 PM, 5:20 PM, 6:20 PM.

Again, you may editorialise on any other day should your need 
be immediate. Use the Monday-Tuesday schedule when you do.

MISCELLANEOUS ;

Gordon McLendon will frequently send you editorials which he 
has voiced himself. Most of these will not be "dated'' and should 
be scheduled either Sunday, Monday or Tuesday. Should an occasion 
arise during those days that dictaites immediate editorial action in 
your city, feel free to pre-empt his editorial for your own.

Need i say that if you don't have any editorials to broadcast on 
Sunday, Monday and Tuesday, don't broadcast any?

Don Keyes

ys



TO 5 ALL NE'//SMEN 

FROM; DAVE MÜHLSTEIN

n i
JUNE 1959

I t  i s  important that you understand and fo llow  the instructions 
in th is memo to the le tte ro  I f  you have any questions, please 
immediately consult vdth raeo

ONE •=■«=> Beginning irar;iediately, v/e are dropping the half-=hour weather and 
news headlines, the fish in g  forecasts  and the quarter-^hour 
baseball scoreboardso

However, the baseball scoreboards s t i l l  xvill be carried on 
newscastso

TWO =— The weather fo reca st on the news should be w ritten in to  a s in g le , 
simple sentence, or at most a couple o f short sentences, 
elim inating as much d e ta il as possibleo For instances "The 
v/eather foreca st fo r  D allas, Fort Worthooocontinued warm and 
in  the eight!eso

Unless the temperature i s  going to drop considerably during the 
n ight, don*t bother g iv in g  the predicted night low during the day«

V/hen giving the readings drop the phrase, "Now let^ s take some 
readingSo" Drop the use of Love F ield  and Amon Carter Fieldo 
Simply say, "D allas temperature o Fort Worth temperature <,

(
I f  r a in fa ll  or high winds figu re  in  the nevis, certa in ly  include 
the informations "R a in fa ll in Dallas since s ix  th is  morning, 

incheso"

THREE =c= Newsroom w ill  give the jock constant weatltier informationo Any 
radar report within our lis ten in g  area should be cleared from 
the weather ’wire immediately fo r  the jock to  usso Try to have 
something, a new approach to  the fo re ca s t , a radar report, 
anything, at lea st once during the hpuro

FOUR «=> Novi that we have dropped the half-hour format, v/e must stress 
even more the importance o f bu lletin so Make them short and 
hard-hittingo I f  they are aksKfe worth i t ,  interrupt a record» 
But, always get in to them fa s t , punch and out, promising more 
d e ta ils  on KLIF« We want lo t s  o f  bu lletin s?

FIVE <=>- Be c r i t i c a l  o f  your own sound on newscasts» Content as w ell as 
delivery  should combine to make each cast sound fresh  and 
excitin g» Blended with th is  should be a fa s t ,  authoritative 
pace with dramatic punch»
We are going to  be extremely c r i t i c a l  o f  th is  sound u n til 
everyone is  consistent with the forraat» Simply stated ; we 
viant everyone to  sound excitingS

(MORE)



1
TOs ALL NEWStiEN 
FRüks DAVE MUHJ.ÜTEIN

JUNE 1959 CONTINUED ADD ONE

SIX -=■ I t  i s  p ossib le  to  ĉ et f i v e 5 s ix  or even wore extra stories  on 
each ne\i78cast i f  we write more siiciwary-^type, one-''Sentence 
storiesp disposing o f  in terestin g  news that nonetheless 
might be in  the realm o f  routines "Geneva -»—Deadlock 
continues as diplomats refuse to  budge on German issueo”

By th is  meansj i t  a lso  i s  possib le  to carry top s tor ies  
throughout the day that ord in arily  you might have dro>>ped 
u n til the f iv e  and s ix  PoWo reviews o f  top  stories©

SEVEN — We want to hear more Hollyvrood storiesj, more v iolence s to r ie s , 
more short hiiman in terest stories© I f  they seen remote or 
routine, carry them as one-sentence itemsi "Hollywood —  
Actress Terry Mo®se takes th ird  tr ip  to  a lta r « «. ©weds wealthy 
businessman Stuart Craraer©"

EIGHT

NINE

TEN

»- Whenever there i s  a t r a f f i c  tie -u p  or slow-down on a ma.jor 
thoroughfare because o f  an accident or some other reason, 
the information \irill be given to  a jock  imraadiately© Do 
th is  even i f  tho information i s  only that there M&Y be a 
p ossib le  t r a f f i c  bottleneck at the loca tion  because o f  an 
accident©

= Continue the p o licy  o f  reporting on the news a l l  accidents to  
which an ambulance was dispatched, even i f  in ju r ie s  are minor 
and d eta ils  are sketchy© Use lo t s  o f names©

Get o f f  the news on timeS



TOs ALL MEWSl'iEN 
FR0̂ 1S DAVE MUHLSTEIN JUNE 2k, 1959

ONE —  Beginning imraediatelys missing person reports will be
aired on a regular basisj one each during the following 
periods;, Monday through Sattirday:

between d
"  11
”  2
" 5
"  8

9am
12n
3pm6pm
9pm

There is a brief, recorded intro in the control roomo It 
is suggested you run the report, as briefly as possible, 
in the first half hour»

Since the juvenile bureau at city hall will not always be 
able to supply us with a new report, save the used reports 
through the day for possible repeatSo

Use the forms supplied on the news desk»
A warning: do not take m i a ^ / ^  persons reports from the

public, but advise anyone calls that you will be glad
to run it if they will have ttie police call youo

TWO Too many top-notch interest stories are being dropped after 
the six p«mo newso High interest stories, or sensational 
stories from earlier in the day, even if up-dated and boiled 
down to only a couple of lines, should be carried throughout 
the eveningo With good sense, of courseo

THREE —  Yesterday, Stan made a special report on the move by firemen 
for pay increase« An insert was used twice on following 
newscasts, then the story apparently was dropped« It was 
not on the five or six pm casts, the ni^^it man was notified 
of the story, but still it was not written or carried on 
the newSo In both instances, it was a complete let-down 
by tiie newsmen involved« It takes little imagination to 
realize the interest city-wide, when 900 employes hint 
for a pay hike«

FOUR ■—  Today, Ike asked Congress for a pocket full of dough to build
the nation’s first xxnderground civil defense center at Dentonc 
A-P moved a long story in the morning, but it never made KLIF 
’til mid-aftemoon« This is another instance of not reading 
the wire closely«
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ON CONT1ÌWING COVERAGE OF A JUICY NEWS STORY

; . Í-

When you get a good tabloid news storyo ride it a hundred miles an hour.

An example: The Susan Hayward»-Jill Jarmyn etory where over two full 
days we demanded and got seven different stories from INS and tdiree dif
ferent stories from UPs all containing new and fresh material and side
lights. All of these stories provided us with new leadlines. This is the 
sort of thing much of the public enjoys. On a story like the Hayward-Jarmyn 
bits contact agents and husbands and studio spokesmen and witnesses and 
lawyers and out of city policy^ and get beeper telephone interviews. Ride the 
story to death--you don't get them every day.

The insurance scandaJ.8 in Texas furnished KLiIF with an example of what can 
be done if you ride a story.

Another example of a story which should have been ridden was the Anita 
Ekberg dress dropping episode in London. This should have been hit hard with 
something fresh every hour or so. And INS and UP won't send it through un
less you demand if of them. Make them work when these openings arise.

When you get a choice story, ride INS and AP and the beeper phone interviews 
and play it to the hilt with something new and fresh every hour. Jump 
on the story and stomp it half to death.



TO:
FROM:
DATE;

All KLIF Newsmen 
Gordon McLendon 
November 19» 1955

v /

O

1 have noticed several things lately that disturb me. For 
one thing» on many newscasts there are not enough items.
On other newscasts» the sound on the news machine in 
the background is not audible. We are not plugging enough 
the fact that certain stories and mobile reports are "as  
reported exclusively from the scene on K L IF ." We are not 
making adequate follow ups on our news. The other morning 
we had a bank robbery story and played it up pretty heavily 
in the middle of the day. There was no mention of it on 
late afternoon or evening newscasts. You have got to remem> 
ber we have an entirely different audience and this item is at 
least worth a mention on later newscasts. When you come 
on duty» check your back file.

Thanks.

GBM:bp

i / ,
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M E  M O i l A N D U M

A L L  M C L E N D O N  S T A T IO N  M A N A G E R S  

G O R D O N  M c L e n d o n  

AUGT/ST 3 0 , 1 9 6 3

o

aomj of you are somewhat confused about ou^^^rolicy on 
editorials^^hat is, when they will be run«»and this memoraBihxni 

Eend^ to clarify that issue.

We agreed ti the last Managers Meeting that editorials, unless time 
forbade or mless they would be dated and must run immediately, 
would be 7^n on Sunday, Moiiday, and Tue8day»»if you had editorials 
to offer ra those days. If you have other editorials you are 
perfect'// free to run them on any other days of the week that you 
vnsh. it is simply that we want the first three editorials that you 
run, if you run any, done on Sunday, Monday, and Tuesday, if one 
of thoie editorials is not going to be dated by waiting for one of these 
threi days.

If &uy of you have any further questions, don’t hesitate to let me
kni,w.

o

ys

P .S . 
more 
that 
until ‘

Gordon McLendon

[' should add that if you have local editorials that you feel are 
mportant, delay the use of my editorials. Say for instance, 
a had 2 local editorials and Z of mine, you could delay mine 
later Sunday, Monday, or Tuesday»»detsy, that is, the least

time 1/ one.

lO ̂
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REMOTE NEW3 UNITS

There is  no reason why radio cannot excel newspapers ns 
a news-reporting medium. Radio is  fa s te r  and has the emotional 
appeal o f the human v o ice .

As a remote news reporter one large part o f your job is  to 
see that no major story appears in  a newspaper which your radio 
sta tion  has not previously broadcast. I f  th is  appears to be a 
large order in  view o f  the larger s ta f f  o f  the newspaper, i t  is  
merely your job to overcome th is manpower advantage. And you 
have many advantages with the speed o f  E lectron ic Communication 
which permit you to  cover many more s tor ies  than the newspaper 
reporter. Thus, your function  i s ,  as one man, to do the job of 
twenty,

• You must not miss important crim es, t r ia ls ,  council meet
ings, accidents, business developments, e tc . You must have 
contacts to t ip  you on such imminent s to r ie s .

You should scan each newspaper to 'b e  sure you have missed 
no s to r ie s . I f  you have missed a story , begin work immediately 
to correct your contact or estab lish  one which w ill  prevent such 
omissions in  the fu tu re .

Another most important reason fo r  reading the newspaper is  
to ascertain  which story or s to r ie s  is  being most talked about 
by the people, and therefore which one or ones you should work 
upon most h eav ily . Always h it  hard and fo llox i up re len tle ss ly  a 
story that se ize s 'th e  public fancy. I f  the public is  interested  
in  a certa in  item, give them news o f i t .  I f  the subject on every
one’ s l ip s  in  Dallas i s  the intense heat; keep abreast o f  th is ; 
i f  your ^lost discussed story is  a murder, fo llox i i t  up on every ' 
newscast; i f  a controversia l c ity  action  is  the ta lk 'o f  the town, 
h it  hard on s to r ie s  concerning th is . In other words, sense what 
the people are ta lk ing about and are interested  in , and give them
what they want to hear,

•

Next, when you are reporting an event over the a ir , keep 
te l l in g  the public vhat  you are reporting ; lihen you are talking 
to someone, t e l l  the lis ten in g  audience to whom you’ re ta lk ing. 
And keep te l l in g  them. And when you are fin ished  reporting, 
summarize, and then c lo se 'b y  t e l l in g  them what you’ ve reported, 
who you’ ve ju st talked to , and from where.

I f  you’ re reporting an exclusive story , don’ t hesitate to 
emphasize i t .  And emphasize the speed o f radio news. And t e l l  
them to keep tuned in f o r  a possib le  follow -up report i f  you 
think th ere ’ l l  be one.



Page Two
REMOTE NEWS ÜNIT3 
September 29, 1954

ÛO not e d ito r ia liz e  on the a ir  without executive permiss
ion .

i\Tien signing o f f  your broadcast to return to the studio, 
always t e l l  your lis ten ers  the name o f the program you are 
returning to .

I f  you are sponsored, give your sponsor an occasional ' 
a d -lib  c re d it , l . e . ,  "And now, from herjs at the City Council, 
on th is  Joe Doakes Motor Company broad cast,. . . c . e tc . Don’ t 
lim it h is mention to the commercial unless t?ie natm’ e o f  the 
story d icta tes  same.

Call attention  to the next regular newscast f c r  complete 
d e ta ils  o f the story you’ ve reported,

T/hen interview ing o f f i c e r s ,  give th eir  names and give them 
c le a r ly . If-n ecessary , sp e ll out thé name o f any person, o f f ic e r  
or otherwise, whom you’ re interviewi|jg.

lihen interviexiing an arriv ing c e le b r ity , say something.
Don’ t ju st ask him some id io t i c  questions'about when he arrived, 
how long he*11 be here, i f  he lik e s  Texas, e t c . Don’ t be banal. 
Think in  advance o f what you’ re going to ask him. Ask him pointed, 
newsy questions—h e 'l l  appreciate i t .  Ask him about things you’ d 
lik e  to know— things that you’ d lik e  to hear from him in an in 
tim ate, two-man conversation. For heaven’ s sake, don’ t  conduct 
the ordinary blab-blab interview  so ch a ra c te r is t ic -o f  radio 
interview s. Get something out o f your interview ee, be he a 
general, a g o lfe r , a movie sta r, a corporation president, or 
what-not.

- Don’ t be awed bŷ  your interview ee’ s presence. Be respect
f u l ,  but be a news rep orter . Don’ t indulge in a f la t te r in g  match. 
Have hard-h itting  questions. I f  your interviewee is  General 
Ridgway, don’ t act as a one-man Chamber of Commerce 1/elcoming 
Committee to D allas. Your lis ten in g  audience doesn’ t  give a 
tin k er ’ s damn about your welcome or anything you say. They want 
to hear the General answer questions. Ask him i f  he thinks we’ re 
going to have another war, how many troops Chiang has on Formosa,- 
i f  he plans to r e t ir e  soon, i f  he ’ s ever been shot and i f  so , how, 
i f 'h e  be lieves the Russian Army is  as good as i t  is  cracked up to 
be, what he thinks should be done in the Far East, e tc . These 
are examples o f  meaty questions.
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REMOTE NEWS UNITS 
September 29, 1954

Don’ t dwell on such things as how glad we are to have him, 
how long x illl he he here, where does he make h is home, did he 
have a'good f l ig h t ,  does he lik e  Texas, has he ever been in  Texas 
b e fore , where w ill you go next, e t c . You are not a representative 
o f  e ith er the Royal Geographic Society or the Ladies Sewing and 
Pink-Tea Patter Party. Try the la tte r  method o f questioning, and 
we x iill send you to Pine B lu ff fo r  seasoning^

By now you must have gathered that th is radio station  wants 
to do the news d iffe re n t ly  than other rad::o sta tion s— and in ter
views tOOo

Conduct your interviexis as though you were a member o f the 
"Meet the Press" panel. I f  you havenH the guts or the fores igh t 
to think out your questions in  advance, we don’ t want you.

I f  you meet an entertainment person a lity , ask the same 
nexisy questions. I f  i t ’ s Marilyn Monroe,, ask her (within decency) 
what you’ d lik e  to know about her. For instance, ask her i f  
sh e ’ s happy with Joe, i f  she’ s having any more trouble with 20th, 
i f  she’ s ever regretted her calendar pose, i f  i t ’ s time about her 
sleeping a t t ir e ,  or lack  o f i t ;  about her salary, i f  she lik es  
the scr ip t  o f  her next p ictu re , Xihat xias her fa v o r ite  scene, xiho 
is  her fa v o r ite  leading man, e tc .

Think out your questions, and fo r  the third time, ask your 
interviewee what you’ d lik e  to hear i f  you were at the other end 
o f  the rad io .

Don’ t  be awed. You have an opportunity to  be as important 
in  your f i e ld  as your interviewee i s  in  h is ; he or she puts on 
h is or her pants one le g  at a time. Get the news. You are doing 
a public service  when you give your audience what i t  xfants to 
hear.

t  ^

Ask any interviexvee— an a rr iv a l, a ce le b r ity , a crim inal, 
a public o f f i c i a l ,  any o f  them— the same ta stfu l but p iercing  
questions. Get the news. Don’ t be tim id.

GORDON MCLENDON

G ^:sg
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REMOTE NEWS UNITS

There is  no reason why radio cannot excel newspapers a,s 
a news-reporting mediiun. Radio is  faster and has the emotional 
appeal of the human voice.

As a remote news reporter one large part of your job is  to 
see that no major story appears in a newspaper which yoxir radio 
station has not previously broadcast. I f  this appears to bo a 
largo order in view o f the larger sta ff of the newspaper, i t  is 
merely your job to overcome this manpower advantage. Ar.d you 
have many advantages id-th the speed of Electronic Coinmunication 
which permit you to cover many more stories than the newspaper 
reporter. Thus, your function i s ,  as one man, to do the job of 
twenty.

' You must not miss important crimes, tr ia ls , council meet
ings, accidents, business developments, e tc . You must have 
contacts to tip  you on such imminent stories.

You should scan each nexispaper to 'be sure you have missed 
no stories . I f  you have missed a story, begin xiork inuxiediately 
to correct j'our contact or establish one Xihich Xiill prevent such 
omissions in the future.

Another most important reason fo r  reading the nexjspaper is  
to ascertain xihich stoi'y or stories is  being most talked about 
by the people, and therefore xihich one or ones you should xiork 
upon most heavily, Alxiays h it hard and folloxi up relentlessly  a 
story that seizes'the public fancy. I f  the public is  interested 
in a certain item, give them news of i t , -  I f  the subject on every
one’ s lip s  in Dallas is  the intense heat; keep abreast of th is; 
i f  yoxir ^ost discussed story is  a murder, folloxi i t  up on every ' 
nexiscast; i f  a controversial c ity  action is  the ta lk 'o f the tox-rei, 
h it hard on stories concerning th is . In other words, sense xdiat 
the people are talking about and are interested in, and give them 
x/hat they want to hear.

• ^
Next, when you are reporting an event over the a ir , keep 

te llin g  the public xihat you are reporting; xihen you are talking 
to someone, t e l l  the listening audience to x;hora you’ re talking. 
And keep te llin g  them. And xjhen you are finished reporting, 
summarize, and then close 'by  te llin g  them what you’ ve reported, 
xiho you’ ve just talked to , and from where.

I f  you’ re reporting an exclusive story, don’ t hesitate to 
emphasize i t .  And emphasize the speed of radio news. And te ll  
them to keep tuned in fo r  a possible follow-up report i f  you 
think there’ l l  be one.

‘O )
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Bo not editorialise on the air liithout executive permission.
Iflien signing off your "broadcast to return to the studio, 

always tell your- listeners the name of the program you are 
returning to. .

If you are sponsored, give your sponsor an occasional ' 
ad~ii"b credit, i.©,, "And now, from herjs at the City Council, 
on this Joe Boakes Motor Company "broadcast,c. etc. Don’t 
limit his mention to the commercial uniess t?ie natiu’e of the 
story dictates same,

Cali attention to the next regular newscast fcr complete 
details of the story you’ve reported^'

I-ihen interviewing officers, giye their najaes and give them 
clear*ly. If'necessary, spell out the name of any person, officer 
or otherwise, whom you’re interview.i'̂ ig,

I'/hen intervieTd.ng an arriving'.'.celebrity, say something, 
don’t just ask him some idiotic questions'about when he arrived, 
how long he’ll be here, if he likes''Texas, etc. Don’t be banal. 
Think in advance of what you’re going to ask him. Ask him pointed, 
newsy questions— he’ll appreciate it. Ask him about things you’d like to know— things that you’d like to hear from him in an in
timate, two-man conversation. For heaven’s sake, don’t conduct 
the ordinary blab-blab interview so characteristic'of radio 
interviews. Get something out of your interviewee, be he a
general, a golfer, what-not.

a movie star, a corporation president.

■ a

' Don’t be awed by your inter%'iewee’s presence. Be respect
ful, but bo a news reporter. Don’t indulge in a flattering match. 
Have hard-hitting questioxis. If your interviewee is General 
Ridgway, don’t act as a one-maxi Chamber of Commerce Welcoming 
Committee to Dallas. Yoiir listening audience doesn’t give a 
tinker’s damn about yom’ welcome or anythin,?:̂ you say. They want 
to hear the General ansxier questions. Ask him if he thinks we’re 
going to have another war,-how many troops Chiang has on Formosa,' 
if.he plans to retire soon, if he’s ever been shot and if so, how, 
if'h© believes tho Russian A r m j is as good as it is cracked up to 
be, what he thinks should be done in the Par East, etc. These 
are exaasples of meaty questions.
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Don‘t dwell on such things as how glad we are to have him, 
how long will ho be here, Xihere does lie make his home, did he 
have a'good flight, does he like Texas, has he ever been in Texas before, where will you go next, etc. You are not a representative 
of either the Royal Geographic Society or the Ladies Semiring and 
Pink-Tea Patter Party, Try the latter method of questioning, and 
we will send you to Pine Bluff for seasoning^

By now you must have gathered that this radio station wants 
to do the news differently than other radio,stations— and inter
views tOOo

Conduct your interview's as though you tvore a member of the 
"Meet the Press" panel. If you havenH the guts or the foresight 
to tliink out your questions in advance, xie/don't want you,

/•
If you meet an entertainment personality, ask the same 

newsy questions. If it's Marilyn Monroe,, ask her (witiiin decency) you'd like to know about her. For instance, ask her if 
she's happy with Joe, if she's having any'more trouble with 20th, 
if she's ever regretted her calendar pose, if it*s true about her 
sleeping attire, or lack of it; about her salary, if she likes 
the script of her next picture, what was her favorite scene, who 
is her favorite leading man, etc.

Think out your questions, and for the third time, ask your 
interviewee xihat you'd like to hear if you were at the other end 
of the radio.

Don't be awed. You have an opportunity to be as important 
in your field as your interviewee is in his; he or she puts on 
his or her pants one leg at a time. Got the news. You are doing 
a public service when you give your audience what it wants to 
hear.

 ̂ f

Ask any interviewee— an arrival, a celebrity, a criminal, 
a public official, any of thorn— the same tastful but piercing
questions. Get the news. Don't be timid.

GORDOA' MCLENDON
GM;sg
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AIR MAIL

Mr. Mitchell I. Lewis 
National Director, Adv. 
The McLendon Stations 
2008 Jackson Street 
Dallas, Texas 75201

Dear Mitch;

3600 West Touhy Avenue 
Chicago 45 U.S.A.
June 6, 1967

and Public Relations

-O'

I presume by this time th^ Kohler service station has cleared the question of the mysterious cut-out 
that seems to have crept into the generator in your News Cruiser. Last week we had a very lengthy 
discussion with Pete Staton of the Waukesha service station and he told us that when the Cruiser was 
brought in he let it run as long as 8 hours steady and there was never a cut-out. I asked him to 
re-check the apparatus completely and not to spare anything in his efforts to prevent a recurrence.

In discussing this here today it was suggested that since Mr. Staton reassured me that tapes were 
steadily running through the system during the day-long test on his premises, perhaps your driver 
had inadvertently let n tape run out or tear from the Transmitter completely in which r.n«;e. nnlikp

V

Mr. Staton's tests, the lamp panels would f ill up solid. In such prolonged event this would impose 
an overload on the generator and the protective devices would automatically ctjt out the system.

O

tronic components are pushed in firmly since it's possible one of these mov have iarred loose. 

With thanks for your cooperation and with kindest personal regards, we remain

Very sincerely,

N A X O N  TELESIGN CORP.

Irving Naxon, Pres.

IN /kk
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SUNDAY REVENUE f Dickie Rosenfeld, Salee Manager, KLDT )

Land development Corapaaies are all competing for  isrospects to visit sites 

on Sunday a ftern oon ,, ,  idea is to seil spot schedule promoting picrdc. on. location, ami 

tie in food co -o p  suppliers such as m eat, bread and beverage corxipanies to furnish 

fo o d ,. ,  KILT Do Jo appear and erncse big hop. This plan puts client way above 

other com petitor So

# # #

SALES IDEA ( Dickie Rosenfeld, Sales .Manager, KILT )

We are pitching H, H, .Block & Comparxy, firm  of income tax specia lists, the 

idea being to start a campaign early in January consisting of a series of tax tips, 

general he.lpful inform ation, designed to interest people enough in possible dsducticns 

that they’ ll respond early and solic it the aid of H, R, Block to save the.m moneyo 

Each spot contains a line sayirig, ”£or additional information and help m  preparing 

your return, contact any one of t.bs fifteen H, R, .Block tax o ff ic e s » “

# # #

NEWS IDEA C Richard Dobbyn, Managing E ditor, KILT )

.Added ejccitement and an air of urgency is conveyed by the new scasters 

usiri.g simple phrases like;

“ This story just into the KILT News term inal 12 minutes ago. », “

’'H ere is m ore late breaking nesvs just rece ived ».»  “

“Here is a .nev;ra urgent just handed m e, » “

“ We are new gei.tir.g m ore details .about, <.. “

“ In this late dispatch just transmitted to KILT News from , , ,  “

# # #





Q

NEWS IDEA ( Homer Odom, National Sales D irector, New York )

When a really m ajor news story { like Eastern Seaboard blackout ) causes 

regular program m ing to be suspended, it should be very effective for  the W-NUS 

and X -TR A  salesm en to call key agency perso 2m el to ask if they’ve heard about 

the story , and to advise that they tune in X -T R A  or ’W-NUS where broadcasting 

of the story is continuous.

This was done in Dos Angeles during the New York blackout, providing a 

graphic illustration of the effectiveness of the all-new s form at to some imporiant 

agency people,

# # #

SALES IDEA. { Dickie Rosenfeld, Sales M anager, KILT )

We have sold a schedule to Art G rindle's ’ ’ Westheimer Dodge" location to 

be rim in conjunction with a special prom otion giving cash value for  certain rare 

coin s, -For exam ple, an I898-D  dime may be worth $500 or any new car on the lot,

# # #

SPEC SPOT ( Dickie Rosenfeld, Sales M anager, KILT )

V7e have added extra revenue by pitching night clubs a combination ID and 

one minute spot package to prom ote their New Y ea r ’ s Eve, They will use the ID’ s 

to prom ote the New Y ea r 's  Eve party they will have, and use the minutes in 

January v/hen their business dies down. W e've already signed several clubs and 

expect to sell m ore,

# # #

, I- 1

1 -
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NE¥/S { Korner Odoraj National Sales D irector, New York )

When a really m ajor news story ( like .Es.stern Seaboard blackout } causes 

regular program m ing to be suspended, :.t should be very effective for the W-NUS 

and X -TK A  salesm en to call key agency personnel to ask if they've heard about 

the story, and to advise that they tune ir. X -T R A  or W-NUS where broa.-lcasting 

of th-3 story is continuous»

This WBS done in L.os Angeles during the New York blackout, providing a 

graphic illustration of the effectiveness of the all-new s forinat to some imporlant 

agency people,

# # #

SALES IDEA { Dickie Roeenfeld, Sales Manager, KILT )

We have sold a schedule to Art G rindle's "W estheim er Dodge" location to 

be run in conjunction with a special prom otion giving cash value for certain rare 

coin s. F or exam ple, an 1898~D dime may be worth $500 or any new car on the lot,

# # #

SPEC SPOT C Dickie Roaenfeid, Sales M.anager, KILT )

We have added extra revenue by pitching night clubs a combination ID and 

one minute spot paclcage to prom ote their New Y ear 's  Eve. They will use the ID’ s 

to prom ote the New Y ea r 's  Eve party they will have, and use the minutes in 

Januairy when their business dies down. W e’ ve already signed several clubs and 

expect to sell m ore,

# # #

- 1 -
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Gordon McLendon December 30, 1965

Don Keyea

Gordon, while at X-TRA I came up with the following and made it part of 
the closing format. I like the sound of it and thought you might want to 
institute it at W-NUS,

"If you tuned in late and heard just part of this X«TRA 
newscast, stay tuned. . .  another X-TRA newscast is 
coming up in seconds, when___________ reports on

The blanks obviously are for the name of the next newscaster and his 
lead story. ’

DCK:lr

o
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Gordon McLendon December 30, 1965

Don Ke/es

Gordon, while at X-TRA I came up with the following and made it part of 
the closing format. I like the sound of it and thought you might want to 
Institute it at W-NUS.

"If you tuned in late and heard just part of this X-TRA 
newscast, stay tuned, . .  another X-TRA newscast is 
coming up in seconds, when reports on

o

The blanks obviously are for the name of the next newscaster and his 
lead story. '' i .

DCK:lr
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FROM: Dave Mühlstein March 17, 19S9

■k

INSTRUCTIONS FOR KLIF CITY ELECTICW POLL (TELEPHONE) 1959

The p o ll w ill s ta rt , Monday, March 23, 1959,
The p o ll w ill run through the afternoon o f April 6, 1959,

The p o ll w ill cover only the mayor's race. There are three candidates: Mayor Thornton,
Earle Cabell and George Fox, Junior, We w ill not ta lly  those who refuse to answer their
preference for one o f the three,

A to ta l of 60 ca lls  is to be completed each day. Except for the f ir s t  and fin a l days, 
one half o f the p o ll is  to be conducted during the day, the other half during the evening. 
On the f i r s t  and fin a l days the p o ll is to be completed by four p,m. On the f i r s t  day,
an additional 30 ca lls  are to be completed that evening for the next day’ s report.

Each day, at about four o 'c lo ck , Monday through Saturday, the results w ill be phoned 
to KLIP, These w ill include 30 ca lls  from the night before and 30 from that day, Monday 
through Friday, the results w ill be phoned to Mrs, McAdoo, at Riverside 7-9311, On 
Saturday, only, the results w ill be phoned to Riverside 22779,

In making the p o ll , the c i t y  is to be divided into s ix  section s: North, Northeast, East,
South, South Oak C l i f f  and North Oak C l i f f ,  Divide Oak C l i f f  at Jefferson, Divide 
East and South Dallas at the Texas & P acific Railroad tracks.

In reporting the results to KLIF, do not break i t  down into sections. Report only 
the tota ls for the three candidates,

KLIF WILL REPORT THE RESULTS ONLY BY PERCENTAGES, NEVER with actual figures. The 
station w ill each day report that day's results plus the running to ta l, NEVER REVEAL TO 
ANYCNE THE ACTUAL VOTE, OTHER THAN ffiRCENTAGE, AND NEVER REVEAL THE SIZE OF THE SAMPLE,

In making c a l ls , the persons conducting the p o ll w ill inform the person ca lled  that 
this is  an impartial survey. That no names w ill be used or recorded. That a ll  we are 
interested in is  the result and that that is  a ll  we keep a record o f .  Of course, identify  
i t  as a KLIF election  p o ll . Ask i f  they've made up their mind on the mayor's race.

In asking their preference, state i t  in this manner: " I f  the election  were tomorrow, 
which candidate would you vote fo r , Cabell, Fox or Thornton?"

KLIF w ill run the resu lts on the five  p,m, news, each day, then repeat on newscasts 
throughout the evening and on the s ix , seven and eight a,ra, newscasts the follow ing day. 
But, the f i r s t  release o f each day's p o ll w ill be on the five  p,m, news.



KLIF ELECTION PARTY PROMOS 
KK
SPEC

Its election time again. ’Time for people to exercise and 
enjoy their ri^t-to-vote. KLIP urges you to vote for your
favorite candidate or issue-- but please vote. KLIPP also
believes in giving the people of its vast listening area 
fast, accurate and dependable reports. K L I P  N^V'ER just 
"gives election returns...." Instead, KLEPP gives a complete 
coldrful program disigned to keep the voting public in constant 
touch with voting tabulations I ’»Then the polls close on
election day--- ICLIFF’S regular programming stops. And like
a giant machine'„-fe«iie K L I P  EL*:iCTION CENTRAL goes into action 
with returns, information about the key issues and candidates 
involved, interviews with-and-about important political figures,
As a true American--- cast your vote on election day’. As a
true KLIPF«LISTENER--- cast away all your other activités and
hear tne K L I P ELECTION PARTY beginnipg promptly at 7 PM, 
Tuesday, April 7th’.

^

>



KLIF ELECTION PARTY PROMOS 
KK

SPEC

( 2 )

On any e lection  sight the huge K L I F  ELECTION CENTER 

becomes a behive o f a c t iv ity  I A ll regular programming 

ceases and an array o f  KLIF-REPORTERS, ANNOUNC.:.RS, COMPUTERS, 

ENGINEERS and OBSERVEiiS set into motion a fa s t  moving, 

accurate and co lo r fu l program o f returns, interviews, trends 

and in terestin g  s to r ie s  about the candidates and issues 

involved. The listen er  i s  taken on a tour o f a l l  the 

key centers where minute-by-minute vote counting is  taking 

p lace . From the press rooms in Dallas and Fort Worth 

KLIFF REPORTERS are there to  keep tlie tabulation up to date. 

From KLIF ELECTION CENTRjU. the listen er often  hears

a candidate concede.........or perhaps claim v ic to ry . Often

tempers flare-up  even a fte r  the voting has stooped.

Because i t  is  SO REAL, SO UP-TO-THE-MINUTE AND OFTEN SO

DRAMATIC.........the KLIF ELECTION PARTY has been acclaimed

by m illions as the most accusate and most exciting program 

o f  voting resu lts  in  the nation today. DON’ T MISS THE 

K L I F  ELECTION PARTY, TUESDAY, APRIL 7 BEGINNING AS IHE 

POLLS CLOSE AT 7 P.M .I
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REMINDER { Bill Young, Program Director, KILT )

San Jacinto Day is April 21st. KILT is running some 

historical announcements,

# # #

NEvVS COVERAGE { Brad Messer, Managing Editor, KILT )

KILT is anticipating broadcasting Texas' most comprehensive 

coverage of the May 7th Primaries, I have attached an initial information sheet 

which is a tentative schedule of Block programmed coverage. I believe this 

type coverage, and the way in which we handle it, is going to eliminate most 

o f  the confusion with which the average listener greets election returns. vVhm 

they hear KILT, they will understand what they're listening to. And they'll 

hear it first.

Sample attached.

h o t  k l im b e r s

# # #

KLIF

No report received

KILT

1 . ) "Sloop John B"
2 .  ) "Rainy Day Woman"
3 .  ) "I  Love You Drops"

WYSL

No report received

The Beach Boys Capitol
Bob Dylan Columbia
Don Cherry Monument
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REMINDER i Bill Young, Program Director, KILT )

San Jacinto Day is April 21st, KILT is running some

historical announcements.

# # #

NEVyS COVERAGE ( Brad Messer, Managing Editor, KILT )

KILT is anticipating broadcasting Texas' most comprehensive 

coverage of the May 7th Primaries. I have attached an initial information sheet
4

which is a tentative schedule of Block programmed coverage. I believe this 

type coverage, and the way in which we handle it, is going to eliminate most 

o f the confusion with which the average listener greets election returns. vVhei 

they hear KILT, they will understand what they're listening to. And they'll 

hear it first.

Sample attached.

# # #

h o t  k l im b e r s

KLIF

No report received

KILT

1.) "Sloop John B" The Beach Boys Capitol
2 .) "Rainy Day Woman" Bob Dylan Columbia
3.) "I  Love You Drops" Don Cherry Monument

WYSL

No report received



llE JE CTED RECORD { Johnny Bordars^ Program Director, K.LIF )

”2 Vfani: My Ba.by Back" by Jimmy Grose on Tollieo Johnn 
reports it’s a very sick recordp "

§■ § #

PROMOTION C Bruce Hathaway, Program  D irector, KTSA )

"KTSA Kappy Hoiise” -An exciting contest where the 

listener must listen each day, and each hour, to put the clues together to be able 

to win the prize of $100, 00 KTSA Gash, Inside the KTSA irlappy House is a w ell- 

known household item ( such as a paper napkin Once per  hour, the deejay plays 

a produced contest signal and gives a new clue each hour. L isteners are then urged 

to ca ll and be putonthe air to see if they can identify the item in the Happy House,

2f their guess is cox’ rect, they win $100, 00,

it ft ir
1
COMPETlTOR»S PROMOTION { Bruce Hathaway, Program  D irector, KTSA )

"KONO Kutie" - -  Asking fem ale listeners to send in a photo

Of them selves and for the boys to send in a photo of their favorite g irl. Each week 

KONO picks one photo to be placed on the back o f their weekly survey. The girl 

picked has the honor o f being the "KONO KUTIE" for the week,

# # f

PROMOTION ( B ruce Hathaway, Program  D irector, KTSA )

"Dual News" « "  Stai’ting soon, from  7 AM to 6 PM KTSA’ s 

entire newscast will be done with two newsmen alternating between stories. During 

certain  aev^scasta, a woman new scaster will even be used as the second voice. Along 

with this will go a step-up o f "beeper" reports, and " firs t  person" reports, to  give 

a wider scope o f news coverage,

# #

«*! *=*



•RSJECTED RECORD { Johnny B orders, Program  D irecior, KLSF )

” I V/'ant My Baby Back" by Jimmy Ci*oss on Toilie« Johnny 

reports it ’ s a very sick  records

# #

PK-OMpTllON C Bruce Hathav/ay, Pi-ogram D irector, KT3A )

"KTSA Happy House" - -  An exciting contest v/here the 

listener must listen  each day, and each hour, to put the clues together to be able 

to win the prize o f $100, 00 ETSA Gasho Inside the KTSA Happy House is a w ell- 

known household item  ( such as a paper napkin K Once per hour, the deejay plays 

a produced contest signal and gives a new clue each hour» L isteners are then urged 

to ca ll and be put on the air to see if they can identify the item in the Kappy House»

If their guess is co rre ct , they win $100» 00»

if § §

COMPETITOR’S PROMOTION ( Bru,ce Hathaway, Program  D irector, KTSA )

"KONO Kutie" - -  A.skiag fem ale listeners to send in a photo

of them selves and for the boys to send in a photo of their favorite giri» Each week 

KONO picks, one photo to be placed on the back of their weekly survey» The g irl 

picked has the honoi' o f being the "KONO KUTIE" for the week.

Al it -*i ir IT

PROMOTION ( Bruce Hathaway, Program  D irector, KTSA 5

"Dual News" Stax’ting soon from  7 AM to 6 PM KTSAt’ s 

entire newscast will be done with two newsmen alternating between stories» During 

certain  new scasts, a woman new scaster will even be used as the second voice» Along 

with this will go a step-up o f "beeper" reports, and " firs t  person" reports, to  give 

a wider scope o f news coverage.
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PROMOTION { Bruce Hathaways Program  Directors KTSA )

On Decem ber 31st KTSA previewed the top 100 songs for the year 

1964s along with a "Name It and Claim It" contest where listeners could win the top 

100 hits o f ’ 64o The top 100 ran for the whole day only, a lo ig  with the contest«

The following four days, every other record  from  the top 100 and the other from  

the weekly survey w ere played. They also had a top 100 public survey available 

at loca l record  shops,

# # #

PROMOTION ( Dick Dobbyn, Managing Editor, KIDT )

I quote from  D ick’ s reports

"E very  day in the morning papers, there is a column that most 
tim es says, *25 years ago tod a y ,, .  , such and su ch ,, ,  , five years ago today ,, ,
e t c , , .  * and on down to . one year ago tod a y ,, .  ’ this o r  that happened. These are 
loca l stories that happened in the past. In the Houston P o s t  ̂ the colunin is ca lled  
’ On This Date In Houston’ «

KILT, beginning Monday, will occasionally  insert in the daily 
newscasts a dateline such as, ’ KILT News Flashback«, «one year ago today, when KILT 
newsmen first broadcast the guilty verdict given form er Probate Judge Ciem McCleland, 
who still to this day is out o f ja il on bond pending appeals. « . « ate. ’

Once or twice a day, KILT w ill have *KILT News .Tlashbaeks’ 
always using phrases that indicate that KILT Mews broke the story, com pletely covered  
that story, etc, , and always updating and saying where thé story stands at present. "

# >? #

HOT COMERS

K H F
1, J "Name Game"
2.5 " H ey-O -D addy-O " 
3, }  "D o It Right"

KILT
1,^ "D o It Right"
2« } "Jo lly  Green Giant" 
3«) "Shake"

Shirley Ellis 
Nawbeats 
Brook Benton

Brook Benton 
Kings men 
Sarn Cooke

Congress
Hickory
M ercury

M ercury
Wand
RCA
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PROMOTION { Bruce Hathaway,, Program Director, KTSA )

0 «  December 31st KTSA previewed the top 100 sosigs for the year 

1964, along with a "Name It and Claim It" contest where listeners could win the top 

100 hits of '64o The top 100 ran for the whole day only, aloig with the contest.

The following four days, every other record from the top 100 and the other from 

the weekly survey were played. They also had a top iOO public survey available 

at local record shops,

# # #

PROMOTION ( Dick Dobbyn, Managing Editor, KILT )

I quote from Dick's reports

"Every day in the morning papers, there is a column that most 
times says, *25 years ago today,, ,  , such and such,, .  , five years ago today,. ,
e tc ,, c * and on down to , one year ago today,, , '  this or that happened. These are 
local stories that happened in the past. In the Houston Post, the column is called 
*On This Date In Houston*.

KILT, beginning Monday, will occasionally insert in, the daily 
newscasts a dateline such as, 'KILT News Flashback, „. one year ago today, when KILT 
newsmen first broadcast the guilty verdict given former Probs,ts Judge Clem McCleland, 
who still to this day is otó of jail on bond pending appeals,, . ,  etc, '

Once or twice a day, KILT will have 'KILT News .Tiashbacks* 
always using phrases that indicate that KILT News broke the story, completely covered 
that story, etc, , and always updating and saying where the story stands at present, "

# # #

HOT COMERS

KLIF
io) "Name Game" Shirley Ellis Congress
2 ,) " Hey .»O-Daddy-O" Ne wheats Hickory
3, ) "Do It Right" Brook Benton Mercury

KILT
lo) "Do It Right" Brook Benton Mercury
2, ) "Jolly Green Giant" Kings men V/and
3o) "Shake" Sam Cooke RCA
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TO: A ll Managers, A ll Program Directors 

FROM: Don Keyes 

DATE: October 27, 1958 

SUBJECT: Sales Gimmick

Bill Weaver at K ILT  in Houston, has a good gimmick running on the air sponsored by Rainbo Bread. 
Since I was in a ll the original acquisitions of this contract a year or so ago, I can tell you first 
hand what the circumstances are in getting this bread company on the a ir. They did not want a 
60 sec. commercial since they felt that they could say what they thought of their product in a 10 
or 20 sec. ¡ingle, and they did not want to pay the additional money to merely repeat an accepted 
theme. I mean, what can you say about bread that w ill particularly set one brand apart from another 
with particular significance. We do not have a 10 or 20 sec. rate, therefore, in order to "get the 
business" we gave them a gimmick which would be a short intro and close with sponsor credits. The 
inclusion of their commercial was a short jingle and the gimmick itself which ran anywhere from 
15 sec. to 1 min. One of the gimmicks involved the explanation of teenage slang. The copy writer 
would write a sentence of teenage jargon and the D J Would translate into proper English. This 
was not exactly a smashing success. When the gimmick grew old, we changed it to one called 
"Name Gimmick" wherein listeners were invited to send in their names which the K ILT  "Research 
Department" delved into for the original meaning in whatever language they happened to come 
from. When this cooled, we picked up the "K iddie Thoughts" in which we invited listeners to send 
in cute sayings of their children. The most recent one which is my point of this entire memo is a 
simple one which can easily be duplicated in any of our markets should you want to use it to 
crack a bread account. The spot that they have scheduled in the morning show is presented for 
the parents and the youngsters telling them what the public sch9J5|,|ypcii,.ip[enu is for that particular 
day and of course, every lunch menu was decked with the line "and of course, several slices of 
that good, enriched bread" . The second announcement was run between noon and 1, where the 
menu is given again for the mothers who may at that time of day be interested in knowing what 
the children are having for lunch at school. And the last spot of the day was run in the late 
afternoon or early evening informing a ll concerned of the lunch menu for the following day. These 
menus can be easily obtained by phoning the chief dietician of the school system. Rainbo Bread 
has been advertising on K IL T  now for well over a year and is apparently very happy with our 
ingenuity in presenting to them something different.

Don Keyes
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M E M O R A N D U M

TO;  ADD M c D E N D O N  S T A T I O N  M A N A G E R S

c c :  A l l  Ma na g i ng  E d i t o r s

F R O M ;  DON K E Y E S  

D A T E ;  JUNE 7,  1 963

I wish to remis&d you about tbe practice of what we choose to call "bill° 
boardiag which a few years ago was a vital mainstay of our on^lEE^air 
sound. For those of you who are relatively new to the orgaaization, I 
will take a moment to explain what this is.

It is the constant and frequent mentioh { whether by ad lib or by prepared 
live copy ) by your disc jockeys on a subject of relatively great magnitude 
or Immediacy, in which some of your listeners might be interested. Bill>= 
boarding applies to usually two sources =■ “promotions that require, by their 
nature, continuing emphasis, such as Scotch Dollars, Rear Winio, Flagpole 
Sitter, Mystery Telephone, etc; and news stories that are;

a . ) Sensational and immediate, such as the 
hourly developments in a trial that is of 
extreme local interest; a news story, let's 
say, of a plane crash that would require fre^ 
queht reports from the scene; etc,

b . ) News stories that are not being carried 
by other media. Usually you will know of 
these in advance, such as 41 and this particular 
story we have used many times in the past } 
the Davis Cup tennis matches; an important 
football game that is not being broadcast 
locally { Notice this should not be just any 
game, but an important, game etc.

There may be other types b£ stories you will wish to apply to this business of 
billboerding but, basically, this pretty well outlines what you should look for 
as a billboard subject.

After you have chosen the topic to be billboarded, there shoiild be a specific 
place set aside in your control room for the posting of billboard material-» 
suggested lines to use, ad lib suggestions for your disc jockey to pick up on»» 
and this place should be inviolate. That is, it should never be used for any 
other purpose, KILT in Houston, for example, has a blackboard hanging in 
the control room upon which is written in chalk the items worth billboarding.

continued )
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o Now that you know what is to be billboardod, and how it is to be presented 
to the announcers, there are only two other facts to cover, both most 
important:

0-'

lo} The copy must be kept fresh a£̂ d in many 
instancee, literally up̂ t̂o-̂ thê -minutOo

2o ) Announcers should be instructed to bill» 
board an item after every other records

Without the latter, particularly, you cannot begin to gain the immediacy and 
the excitement which you are trying to generate.

Don Keyes

ys
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T O :

M E M O R A N D U M

A L L  M c L E N D O N  S T A T I O N  MA N A G E R S

c c :  A l l  Ma na g i ng  E d i t o r s

F R O M ;  DON K E Y E S

DAT E: JU NE 7,  1963

X wish to renniad you about tke practice of wiiat we choose to call "bill° 
boardiag which a few years ago was a vital mainstay of our on^the-^air 
soundo For those of you who are relatively new to the orgaaiaation, X 
will take a mOmet^ to explain what this is.

It is the constant and frequent mention i whether by ad lib or by prepared 
live copy ) by your disc jockeys on a subject of relatively great magnitude 
or immediacy, in which some of your listeners might be interested. Bill« 
boarding applies to usually two sources ««promotions that require, by their 
nature, continuing emphasis, such as Scotch Dollars, Rear Win do. Flagpole 
Sitter, Mystery Telephone, etc; and news stories that are:

a . ) Sensational and immediate, such as the 
hourly developments in a trial that is of 
extreme local interest; a news story, let's 
say, of a plane crash that would require ire« 
queht reports from the scene; etc.

b . ) News stories that are not being carried 
by other media. Usually you will know of 
these in advance, such as { and this particular 
story we have used many times in the past $ 
the Davis Cup tennis matches; an important 
football game that is not being broadcast 
locally i Notice this should not be just any 
game, but an important game ); etc.

There may be other types b£ stories you will wish to apply to this business of 
billboarding but, basically, this pretty well outlines what you should look for 
as a billboard subject.

After you have chosen the topic to be billboarded, there should be a specific 
place set aside in your control room for the posting of billboard material«« 
suggested lines to use, ad lib suggestions for your disc jockey to pick up on«« 
and this place should be inviolate. That is, it should never be used for any 
other purpose, KILT in Houston, for example, has a blackboard hanging in 
the control room upon which is written in chalk the items wortb billboarding'.

( continued )
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Now that you loiow what ia to be billboardedi, and how it is to be presented 
to the announcers, there are only two other facts to cover, both most 
important:

The copy must be kept fresh and in many 
instances, literally up t̂O'̂ t̂he»minuteo

2o ) Announcers should be instructed to bill» 
board an item after every other record«

Without the latter, particularly, you cannot begin to gain the immediacy and 
the excitement which you are trying to generate.

Don Keyec

ys
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EDITORIAL4 ( Don Keyes, Home Office, Dallas )

While looking at the Chronicle in San Francisco recently, I got the 

idea for the attached editorial. If y)u look through one of your papers closely, 

you can do the same. Delivery must be a bit tongue-in-cheek and condescending.

# # #

PROMOTION ( Johnny Borders, Program  Director, K LIF )

"Summer Sounds Sweepstakes" - -  Postcard contest. First to name the 

five summer sounds, in correct order, wins prize { to be determined ). Sounds 

would be outboard m otor, splash in pool, etc.

# # #

REJECTED RECORD ( Johnny Borders. Program  Director. KLIF )

"Subterranean Homesick Blues" by Bob Dylan on Columbia, He says 

that though it’ s difficult to understand, he feels the song has to do with dope, 

peddling, etc.

# # #

PROMOTION < Richard Dobbyti, Managing Editor, KILT |

Dick reports that the KILT jocks are ad libbing during the program 

hour that "The Freeway Edition of KJ.LT News goes to press in just 23 minutes, 

at five o ’ clock. "

# §

0  -

r-KOMOTION ( Homer Odom, XTRA NEWS Sales )

Reminder for weekend specials: { SOUND ) Musical tick-tock background 

fades down and under. Announcer; Twelve noon. Tim e to plan your evening at 

Piedmont or Stewart Drive-In Theatres, Tonight’ s feature is " Summer Holiday" 

with C liff Richard and Lauri Peters plus "Haunted House" with. . , , . etc. etc.

# # #
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SPEC SPOT { Ai*£ Holt, Geaeral Manager, WTSL )

For Cataract Loan Company. Sex-ies of brief "need money to pay 

taxes" spots built around dramatizations of average-citizen types.

Got $490. 00 for the final week before tax time.

# # #

PROMOTION { Art Holt, General Manager, WYSL )

WYSL has pitched to Putman’ s pet shops for the old incubator and egg 

Easter promotion. They are to put the incubator in the window of their main 

pet shop location and listeners will guess the time of hatching.

# # #

NEWS PROMOTION ( Dick Dobbyn, Managing Editor, KILT )

For about ten days, short one-line promotions are run through the

afternoon traffic programming hours.

"Don’t m iss the 7:00 AM edition of KILT News 
this Friday* March 26th"

"Listen to the 7;00 AM edition of KILT news,
''Friday, March 26th"

In the morning traffic period, the prom os are for the 5,00PM edition.

When the date does com e, the newscasts at 7;00 and 5:00 are, as always, full of 

local stories, well written, first-person  beepers and such as in a regular newscast. 

Following the regular newscast, an explanation is run immediately after the nev/sman 

signs off, saying. "This news was pointed out not because it was different, but because 

it is the normal kind of news you hear during the morning { afternoon ) on KILT.

Local, interesting, important, factual."

# #
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SPEC SPOT ( Art Holt, General Manager, V/YSL )

For Cataract Loan Company. Series of brie f "need money to pay 

Saxes" spots built around dramatizations of average-citizen types.

Got $4 9 0 . 00 for the final week before tax time.

# # #

PROMOTION C Art Holt, General Manager, WYSL )

w ySL has pitched to Putman’ s pet shops for the old incubator and egg 

Easter promotion. They are to put the incubator in the window of their main 

pet shop location and listeners will guess the time o f hatching.

# # #

NEWS PROMOTION ( Dick Dobbyn, Managing Editor, KILT )

For about ten days, short one-line promotions are run through the

afternoon traffic programming hours.

"Don’t m iss the 7s00 AM edition o f KILT News 
this Friday, March E6th"

"L isten  to the 7;00 AM edition of KILT news,
'’¡’^-iday, March 26th"

In the morning traffic period, the prom os are for the 5-,00 PM edition.

When the date does com e, the newscasts at 7s00 and 5:00 are, as always, full of 

local stories, well written, first-person  beepers and such as in a regular newscast. 

Following the regular newscast, an explanation is run immediately after the newsman 

signs off, saying, "This news was pomted out not because it was different, but because 

it is the normal kind o f news you hear during the morning f afternoon ) on KILT,

Local, interesting, important, factual,"

# # #



PROMOTION { Bruce Kathav/ay, Program Direcfcorp KTSA ) (5̂

'Coffee Classic' Housewife sends in card with name, address, etc.

( -iod throughout the day KTSA dedicates the classics to them for cash and prizes.

» # §

CREATIVE SALES IDEA f Ron Ruth, Sales Manager, W-NUS )

I quote from Ron"s Weekly Report;

"We pitched the Boulevard National Bank on the idea of buying a 52- 

week campaign and they would in turn be afforded a tag line on the bottom of the 

news sheets we will soon distribute daily in area restaurants. Decision is pending. "

# #

CREATIVE SALES IDEA ( Art Holt, General Manager, WYSL )

WYSL proposed and sold a tie-in with rental helicopter device { Cost 

$65, 00 for use for the day ) for kiddie rides at Plaea, Got $500. 00 schedule with 

>is plus a personal appearance by Fred Gage on October 10th.

Spending a fairly small amount such as this to get a good schedule 

where none exists looks like it will work well in the future,

# # #

WEEKEND REVENUE ( Art Holt, General Manager. WYSD )

Sold three day weekend schedule to local car wash by pitching an 

"every second car free" campaign. That is, each pair of cars must be together.

The idea being that if you want your car washed, you’ll get your wife or the guy next 

door to come with you and split the cost of the washing.

# # #

COMPETITOR’S PROMOTION ( Don Newbury and Homer Odom, XTRA NEWS SALES ) 

KNX is staging a race between a donkey and an elephant on the six mile 

stretch of closed highway at the end of the San Diego Freeway. Prizes are given for 

choosing the correct time lapse and the winner. See attached clipping.



-1____L

- 3 -

PROMOTION ( Bruce Hathaway, Program Director, KTSA )

"Coffee Classic" - -  Housewife sends in card with name, address, etc. 

j.nd throughout the day KTSA dedicates the classics to them for cash and prizes.

# # #

CREATIVE SALES IDEA ( Ron Ruth, Sales Manager, W-NUS )

I quota from Ron’ s Weekly Report;

"We pitched the Boulevard National Bank on the idea of buying a 52- 

week campaign and they would in turn be afforded a tag line on the bottom of the 

news sheets we will soon distribute daily in area restaurants. Decision is pending, "

# # #

CREATIVE SALES IDEA ( Art Holt, General Manager, WYSL )

WYSL proposed and sold a tie-in with rental helicopter device i Cost 

$65. 00 for use for the day ) for kiddie rides at Plaza, Got $500. 00 schedule with 

us plus a personal appearance by Fred Cage on October 10th.

Spending a fairly small amount such as this to get a good schedule 

where none exists looks like it will work wall in the future,

# # #

WEEKEND REVENUE ( Art Holt, General Manager, WYSD )

Sold three day weekend schedule to local car wash by pitching an 

"every second car free" campaign. That is, each pair of cars must be together.

The idea being that if you want your car washed, you'll get your wife or the guy next 

door to come with you and split the cost of the washing.

# # #

COMPETITOR'S PROMOTION ( Don Newbury and Homer Odom, XTRA NEWS SALES ) 

KNX is staging a race between a donkey and an elephant on the six mile 

stretch of closed highway at the end of the San Diego Freeway. Prizes are given for 

choosing the correct time lapse and the winner. See attached clipping.
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0 ALL MEWS FORMAT ( Larry Webb, Majaaging Editor, WNUS )

Suggestions to improve the All-News format: During morning drive 

time, we've started inserting a special weather tag on the expanded or middle 

headlines» This is to add m ore word about the weather three extra times per 

hour. Examples

WNÜS is reporting on these headline stories: { 1 ) India and 

Pa.kistan continue to hurl verbal harpoons at each other, as Indo-Pakistani war 

enters fifth day. ( 2 ) Chicago Police shoot one man, capture three others in 

breaking up southwest side holdup gang, ( 3 ) Risint lAississippi flood 

threatens Quincy, Illinois,

Today's weather outlook calls for partly cloudy skies, with a high 

in the mid 60 's . A complete weather forecast at the end of this newscast. Full 

details of headline stories on the next W-Naws a t ____ this morning.

# # #

A LL NEWS FORMAT ( Larry Webb, Managing Editor, WNUS )

Suggestions to improve the format: Suggest a tie-up with a local 

brokerage firm  with good reputation for stocks and sécurités. Arrange to have 

an hourly report while the market is open with specific reports on local issues. 

Reports would be run in a business slot once per hour, one minute in length, 

sim ilar to our rapoi*ts from  the Chicago Mercantile Exchange,

# # #

PROMOTION ( Jack Fiedler, Generad Manager, WNUS )

Placement of preset radios as promotion pieces with Best Food buyers 

helped m aterially in securing Old Manse Syrup schedule. We've been contacted 

3.nd are invetigating helicopter traffic reports that might leave another station,

# if #
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ALL  MEW5 FORKIAT ( Larry Webb, Managing Editor, WNüS )

Suggestions to im prove the All-News format: During morning drive 

time, we*ve started inserting a special weather tag on the ejîpanded or middle 

headlines» This is to add mox*e word about the weather three extra times per 

hour. Example;

WNUS is reporting on these headline stories; ( 1 ) India and 

Pakistan continue to hurl verbal harpoons at each other, as Indo-Pakistani v,iar 

enters fifth day. { 2 ) Chicago Police shoot one man, capture three others in 

breaking up southwest side holdup gang. ( 3 ) Rising M ississippi flood 

threatens Quincy, Illinois.

Today's weather outlook calls for partly cloudy skies, with a high 

in the mid 60 's. A complete weather forecast at the end of this newscast. Full

details of headline stories on the next W-News a t ____ this morning.

# # #

A LL. NEWS FORMAT { Larry Webb, Managing Editor, WNUS )

Suggestions to improve the format; Suggest a tie-up with a local 

brokerage firm  v/ith good reputation for stocks and sécurités. Arrange to have 

an hourly report while the market is open with specific reports on local issues. 

Reports would be run in a business slot once per hour, one minute in length, 

sim ilar to our reports from  the Chicago Mercantile Exchange.

# #

PROMOTION { Jack Fiedler, General Maaagai-, WNUS )

Placement of preset radios as promotion pieces with Best Food buyers 

helped m aterially in securing Old Ms,nse Syrup schedule. We've been contacted 

and are invetigating helicopter traffic reports that might leave another station.

# # #
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PROMOTION f Bob White,, Program  Dir-ec'iOi% KILT )

1 quote from  Bob’ 3 Weekly .Report;

0  '* KILT WIDE WORLD OF MONEY This contest centers around the

exchange rate of foreign money in America» Five times per day we v/iil deposit various 

amounts o.f foreign money in the KILT INTERNATIONAL BANK. Listeners will be asked 

to change this foreign money into Am erican money. The £oilov;ing morning an executive 

o f the BANK OF..THE SOUTHV/EST will call us and give a beeper tape as to the amount 

in Amei'lcan money. The postcard entry with the closest exact amount will v/in that 

amount o f money. In case of m ore than one correct sniryt then a drawing will be 

held to determine the winnei*. There will be a new contest ea,ch day. We are asking 

for the exchange rate in Am erica, not in a foreign country. Also the exchange rate 

varies each day so it will take some research on the part o f the listener, "

Keyes note; This promotion could be cleverly adapted for KABL,

e m  ,

NEWS PROMOS C Dick Dobbyn, News Director, KI.LT )

Dick reports; ” I was listening to some old production tapes in master 

control and came upon the 1959 series of news prom os 'It Was Big News Back

in 19.» o c and for the big news o f 1959, stay tuned to ^ ____ ’ »

He is considering reactivating these for January 1st prom os, 

possibly with a music programming series like 'It was a big hit in 1924 when Joe Blow

sang___ _a^d for the hits of 1965, stay tuned, etc» etc, ’*

# # #

SP.EC SPOT ( Dickie Rosenfeld, Sales .Manager, KILT

- "Give Your Vv'’ife a Tire for Christmas" for Pickett T ire Company.

Dickie has suggested this startling idea and proposed a campaign based on this approach 

u.9 ing a very distinctive and earthy voice which begins, "Wondering what to get your wife 

for Christm as? Well, we have a suggestion, buy her a tire. A U. S. Royal Tire
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PROMOTION { Bob vVhite, Program  Direciorc K2.LT )

1 quote from  Bob’ s Weekly Report;

"K ILT WIDE WORLD OF MONEY This contest centers around the 

exchaxtge rate of foreign money in Am erica, Five times per day we v/ill deposit various 

amounts o f foreign money in the KILT INTERNA.TIONAL BANK, Listeners will be asked 

to change this foreign money into Am erican money. The following morning an executive 

o f the BANK OF, THE SOUTHVv’ EST will call ns and give a beeper tape as to the amount 

in American money. The postcard entry v îth the closest exact amount will win that 

amount o f money. In case of m ore than one correct entry, then a drav/ing will be 

held to determine the winner. There will be a new contest each day. We are asking 

for the exchange rate in /»m erica, not in a foreign country. Also the exchange rata 

varies each day so it will take some research on the part of the listen er,"

Keyes note; This promotion could be cleverly adapted for KABL,

# # # .

NEWS PROMOS C Dick Bobbyn, News Director, KILT )

Dick reports; " 1 was listening to some old production tapes in master 

control and came upon the 1959 series of news promos 'It Vvas Big News Back

in 19», o and for the big news o.f 1959, stay tuned tô ^̂___ .

He is considering reactivating'these for Jaxmary 1st prom os, 

possibly with a music progra.mming series like ’ It was a big hit in 1924 when Joe Blow

sang_̂ _̂ __ and for the hits of 1965, stay tuned, etc, etc, "

# # #

SP.EC SPOT ( Dickie Rosenfeld, Sales Manager, KILT }

. "Give Your 'Wife a Tire for Christmas" for Pickett Tire Company,

•Dickie has suggested this startling idea and proposed a campaign based on this approach 

using a very distinctive and earthy voice which begins, " Wondering what to get your wife 

for Christm as? Well, we have a suggestion, buy her a tire, A U, S. Royal Tire



REJECTED COMMERCIALS { Ron Ruth, Sales Manager, WNUS J

H-on says that the movie "Dirty Girls" was rejected. He feels the title

explains the reason for this rejection.

# # #

CREATIVE SALES IDEA { Tad Van Brunt, Sales Manager, KABL )

Discussed the possiblity of the branch manager of ezu:h S. F. Banh of America 

branch doing the actual commercial themselves. They would personally invite 

people into their bank and guarantee very fine service. There are 43 branches in 

this city. They would hit all the areas of town. ^

 ̂ # # #

REJECTED RECORDS ( Bob White, Program Director, KILT )

THE UNIVERSAL SOLDIER by Glenn CampbeU ( and Donovan ). Bob feels

this record has sotne of the strongest words he has ever heard in quite some time.

# # #

COMPETITOR’S PROMOTION ( Bruce Hathaway. Program Director, KTSA )

KONO has stepped up its on-the>scene mobile reports, in fact 24 hours a 

day. When it comes news time, they dateline their stories as such "Heard first at 

7:16 AM from ’Big Red* Unit # 2, a 21-year »old man was shot to death.. . . "  Believe me 

this sounds great.

# # #

SPEC SPOT { Doub Me Call, Sales Manager, KTSA }

Conversation between two cars. . .  one is sick and wheezing, the other is peppy- 

peppy one attributes this fine condition to the "coach** at Continental Auto Repair.

# # #

- 1 -
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REJECTED COMMERCIALS ( Ron Ruth, Sales Manager, WNUS )

 ̂ Ron says that the mo'/ie ’’Dirty Girls" was rejected. He £eels the title

explains the reason for this rejection.

# # #

CREATIVE SALES IDEA (Tad Van Brunt, Sales Manager, KABL )

Discussed the possiblity of the branch manager of each S. F. Ban!;: of America 

branch doing the actual commercial themselves. They would personally invUe 

people into their bank and guarantee very fine service. There are 43 branches In 

this city. They would hit all the areas of town. •j

# # #

REJECTED RECORDS ( Bob White, Program Director, KILT )

THE UNIVERSAL SOLDIER by Glenn Campbell ( and Donovan ). Bob feels

^his record has some of the stroztgest words he has ever heard in ^uite some time.

i  ^

COMPETITOR’S PROMOTION ( Bruce Hathaway, Program Director, KTSA )

KONO has stepped up its on-the*scene mobile reports, in fact 24 hours a 

day. When it comes news time, they dateline their stories aus such "Heard first at 

7:16 AM from 'Big Red* Unit # 2, a 21 -»year «old man was shot to death.. . . "  Believe me 

this sounds great.

# # #

SPEC SPOT ( Doub Me Call, Sales Manager, KTSA }

Conversation between two cars. . .  one is sick and wheezing, the other is peppy, 

peppy one attributes this fine condition to the "coach" at Continental Auto Repair.

- 1 -
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SUGGESTION ( Dick Dobbyn, Managing Editor, KILT )

Í think the various News D irectors inight keep a closer eye towards 

re-broadcasting portions of Gordon McLendon's editorials within their newscasts.

Eor instance:

Several months ago, McLendon sent am editorial which started out: 

"The season o f the Monsoon is about to begin in Viet Nam. The Viet Cong will most 

certainly intensify their offensive against South Viet Nam. . etc. . " Four days 

after we broadcast that in editorial form , Defense Secretary McNamara announced 

form ally in Washington:"The Viet Cong have stepped up their offensive in South 

Viet Nam during the Monsoon Season. . . . "

KILT changed this national story dateline to Houston, saying "Defense 

Secretary McNamara stated today what KILT said four days ago in a broadcast 

editorial by KILT President Gordon McLendon. McLendon stated last Mŝ y 15th 

{ tape insert of portion of editorial ). Today, McNaunara officially confirpfied this 

to be 30 ( McNamara insert here ). "

This gives Our news another weapon to ballyhoo and lends much 

authoritative flavor to the broadcasts, plus it is exclusive insomuch as no other 

media can localize the national story. Other McLendon editorials have been hacked 

up for inserts weeks after they were played, especially when predictions were made 

but the item mentioned above was the best example.

§ # #

•>0
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SUGGESTION { Dick Dobbyn, Managing Editor, KILT ) .

I think the various News Directors might keep a closer eye towards 

re-broadcasting portions of Gordon McLendon's editorials within their newscasts.

Eor instance;

Several months ago, McLendon sent an editorial which started out; 

"The season o f the Monsoon is about to begin in Viet Nam. The Viet Cong will most 

certainly intensify their offensive against South Viet Nam. . etc. . " Four days 

after we broadcast that in editorial form , Defense Secretary McNamara announced 

form ally in W::>shington;"The Viet Cong have stepped up their offensive in South 

Viet Nam during the Monsoon Season. . . . "

KILT changed this national story dateline to Houston, saying "Defense 

Secretary McNamara stated today what KILT said four days ago in a broadcast 

editorial by KILT President Gordon McLendon. McLendon stated last May 15th 

{ tape insert of portion of editorial ). Today, McNamara officially confirm ed this 

to be 30 { McNamara insert here ). "

This gives our news another weapon to ballyhoo and lends much 

authoritative flavor to the broadcasts, plus it is exclusive insomuch as no other 

media can localize the national story. Other McLendon editorials have been hacked 

up for inserts weeks after they v/ere played, especially when predictions were made 

but the item mentioned above was the best example.

# § §
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PROMOTION { Bob White, Progra.m Director, KILT )

 ̂ ^  "James Bond Kit” This would o£ course be used by James Bond. There are

many items which James Bond uses such as a certain kind of soap and such. We could 

make up a James Bond kit coneisting of one bottle o f the shave lotion, one cake of soap, 

instructions on how to play his card game, and a dinner for two. This should be given 

to male adults. Perhaps they could write in and each day or so one awarded and they 

would have until noon that day to com e by the station and claim  their gift certificates.

A female voice production could set this off real well.

# # #

PROMOTION { Bob White, Program  Director. KILT )

Since the Beatles will be here on the 19ih, we are promoting them very heavily 

with a "Beatle Countdown". ,

^  # # #

NEWSCAST IDEA ( Bill Weaver, General Manager, KILT )

H ere's an idea I stole from  Channel 11 in Fort Worth. We are now giving

the sunrise and sunset on our newscasts, like such:

For all newscasts following sunrise; "Sunset tonight a t ___ P M .".

For all newscasts following sunset; "Sunrise tom orrow morning 
( or this morning ) at ___ AM"

This will be the last item in the weather report following the newscasts.

§ § §

SPEC SPOT SOLD ( Dickie Hosenfeld, Sales Manager, KILT )

Using the B. F. Goodrich "hard di*ivin* man" tire jingle, we localized copy to fit 

the needs of the five B. F. Goodrich stores in Houston, Pasadena, Baytov/h. Client signed 

up-ior the complete Houston Oiler Football season on a spot package of adjacencies.

§ § #
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PROMOTION { Bob White, Prograro Dix'actor, KILT )o ” Ja.mes Bond Kit" - -  This would of coui'se be used by James Bond. There are

many items which James Bond uses such as a certain kind of soap and such. We could 

make up a James Bond kit consisting of one bottle of the shave lotion, one cake of soap, 

instructions on how to play his card game, and a dinner for two. This should be given 

to male adults. Perhaps they could write in and each day or so one awarded and they 

would have until noon that day to com e by the station and claim  their gift ce^rtificates.

A female voice production could set this off real well.

# # #

PROMOTION { Bob White, Program  D irector, KILT )

Since the Beatles will be here on the 19th, we are promoting them very heavily 

with a "Beatle Countdown".

NEWSCAST IDEA { Bill Weaver, General Manager, KILT )

H ere's an idea I stole from  Channel 11 in Fort Worth. We are now giving

the sunrise and sunset on our newscasts, like such:

For all newscasts following sunrise: "Sunset tonight a t ___ PM.

For all newscasts following sunset: "Sunrise tom orrow morning 
i or this morning ) at _AM"

This will be the last item in the weather report following the newscasts.

# # #

SPEC SPOT SOLD ( Dickie Rosenfeid, Sales Manager, KILT )

Using the B, F. Goodrich "hard drivin' man" tire jingle, we localized copy to fit 

the needs of the five B. F. Goodrich stores in Houston, Pasadena, Baytown. Client signed 

up^-ior the complete Houston Oiler Footbaill season on a spot package of adjacencies.

# # #
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D A T E ;

A L L  M A N A G E R S ,  A L L  P R O G R A M  D I R E C T O R S ,  A L L  
MANAGI NG EDI T ORS

GORDON M c L e n d o n

N O V E M B E R  2 6 ,  1962

u

Henceforth, all editorials will be placed within newscasts Any newscast containing 
an editorial will run 5:45 instead of 4:30, or, if your newscasts are normally shorter 
than 4:30, they will be cillowed to be 1:15 longer when they contain an editorial.

This rxile applies only to KLIF, KILT, KTSA and WYNR.

We believe that we will be hitting an audience listening to, and thus presumably 
concerned with, news. We believe the editorials will spice our newscasts. Further, 
it should overcome the frequently heard objections from teenagers that we editorialize 
too much, interrupting the music. This group in the main mentally tunes off during 
newscasts so we haven’t lost a thing. Furthermore, this new move will give our news
casts a greater sense of "depth", if in length alone.

Editorials should be placed about 2 1/2 minutes deep into newscasts and followed 
with other news stories.

The intro:

Mora news following this one-minute ( call letters) 
editorial by _________________ _________, ( title )

Instead of a close, you will go directly to the dateline of the next story.

Gordon McLendon

ys

o
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TO: ALL PD'S AND NEWS DIRECTORS DATE: February 15, 1958

FROM: DON KEYES Subject:" CALL LETTERS'*

1. Here is a good excerpt from one of Joe Long's memos to me concerning call 

letters within the news. It is very good, and I suggest you all follow it.

"Here are some of the methods we employ in working station Call Letters into 

our newscasts:

"KILT News Service reporters on the scene say that............. "

"KILT sources in the State Department report that................. "

"President Eisenhower told KILT Washington sources........... "

"The KILT News Terminal has learned........."

"Chief Shuptrine has informed KILT that. . . . "

'Houston...........Special to the KILT News Terminal.................. "

"Houston.........from the KILT Police Desk.............. "

Actually, we use "KILT DATELINE (City)______  less than any other. I feel this

becomes too bloody repetitious and obvious. Working the letters into the body of 

the story is a much smoother way. On National and International stuff, the use 

of "KILT representatives, news service correspondents, sources, etc. , "  is most 

effective and still within the bounds of honesty.
'S'

Each outside reporter ends his phone report with. . . . "This is Kent Demaret 

reporting from the KILT News Desk at Police Headquarters. . . now back to the 

KILT News Terminal". On each outside report we identify our location as the

"KILT News Desk at________________ " . This is done even from the Shamrock as

well as City Hadl, etc.

There are a million variations on the above and the possibilities are limitless.

We are averaging 15 to 20 Call Letter mentions per newscast. "
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June lip 1962

T O : Don Keyes
Bill Morgan 
Joe Long

FROM: Gordon McLendon

cc: All Station Managers 
B« Ro McLendon

o

The idea which 1 am about to suggest here is only a refinement of one 
which we have touched upon many times and discarded—probably be
cause of the talk involvedo

1 do not believe that until this moment a method has been derived by 
which the problem I am about to discuss can be whipped with the addi
tion of an inconsequential amount of talk in our mortUng and afternoon 
drive times» In fact» we would add only 20 seconds each hour« Surelyp 
somevdiere in the hour we can compensate with reduced gab, a shortened 
promotion—perhaps even cutting 20 seconds from our hourly newscast«

1 am pointing here to the fact that last Saturday morning 1 arose and was 
extremely interested in how Kennedy had come out in Friday tiight*s 
Massachusetts popularity contest« 1 tuned in almost immediately follow
ing the 7 o'clock news and, of course, there was nothing until 7:30* Some
how, I contrived to miss the 7:30 headlines and then there was nothing un
til 8 o'clock« Interested as 1 was in these returns, had I not a proprietory 
interest in KLIF, 1 would have certainly tuned to some other station for 
news even before 7:30, and definitely I would have done so before 8 o'clock« 
X would like to minimize the tune-out, and I thiidc it can be done« Most 
often the person vdio actually tunes us away |oxjxewtJ;<3 the person who 
has some one impjrtacr^tofy~oh his mind on a given mornihg'i^-^robahly 
something the vdiole^aS^ohlTtalking about, w ^^[erl^^^at happened the 
nighLbefore^ how did Matter son and Liston come out lasf night ̂ —Did—  
Kennedy win in Massachusetts? Is it true what my wife told me -  that 
she thought she heard something about a big dr crash in New York last 
night

(cont'd)

u
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The appetite for this particular type of question-answering headline 
{as contrasted to news in semi-depth) can, I believe, in good or 
reasonable part be satisfied by stark and unadorned headlines at the 
quarter and three-quarter hour marks. This means that in no case 
does a listener in the vital break-periods have to wait any longer than 
about 13 minutes before the news question in his mind is answered by 
KLlFo, Here is exactly as it would sound:

MORNING HEADLINES:

KENNEDY ROUTS McCORMICK IN MASSACHUSETTS — 

GIANTS CLINCH NATIONAL LEAGUE PENNANT — 

KENNEDY CALLS FOR HUGE TAX CUT —

TORNADO SMASHES PLANO —

DETAILS SOON

O Now, there are four headlines in a total of 23 words. Most of the time 
you will likely have only three headlines, so the number of words would 
be diminished, but with 23 words we know that that is clearly within the 
lO-second limit. The addition of these two headline features on the 
quarter and three-quarter hour could be very important to us* Obvi
ously, if it is important to us at KLIF, it is similarly useful to us on 
all stations, including those that have good music.

Gordon McLendon

GBM:us

O
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June 11, 1962

T O : Don Keyes
Bill Morgan 
Joe Long

FROM: Gordon McLendon

cc: All Station Managers 
B, Ro McLendon

O

The idea which I am about to suggest here is only a refinement of one 
which we have touched upon many times and discarded—probably be
cause of the talk involved,

I do not believe that until this moment a method has been derived by 
which the problem I am about to discuss can be whipped with the addi
tion of an inconsequential amount of talk in our morning and afternoon 
drive times. In fact, we would add only 20 seconds each hour. Surely, 
somewhere in the hour we can compensate with reduced gab, a shortened 
promotion—perhaps even cutting 20 seconds from our hourly newscast.

X am pointing here to the fact that last Saturday morning I arose and was 
extremely interested in how Kennedy had come out in Friday night's 
Massachusetts popularity contest, I tuned in almost immediately follow
ing the 7 o'clock news and, of course, there was nothing until 7:30. Some
how, I contrived to miss the 7:30 headlines and then there was nothing un
til 8 o'clock. Interested as 1 was in these returns, had I not a proprietory 
interest in KU F, 1 would have certainly tuned to some other station for 
news even before 7:30, and definitely I would have done so before 8 o'clock. 
X would like to minimize the tune-out, and I think it can be done. Most 
often the person v/ho actually tunes us away for news is the person who 
has some one important story on his mind on a given morning--probably 
something the whole nation is talking about, wondering what happened the 
night before: how did '^atterson and Liston come out last night‘s Did 
Kennedy win in Massachusetts? Xs it true what my wife told me -  that 
she thought she heard something about a big air crash in New York last 
night

(cont'd)

3
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The appetite for this particular type of question-answering headline 
{as contrasted to news in semi-depth) can« I believe« in good or 
reasonable part be satisfied by stark and unadorned headlines at the 
quarter and three-quarter hour marks« This means that in no case 
does a listener in the vital break-periods have to wait any longer than 
about 13 minutes before the news question in his mind Is answered by 
KLlFo Here is exactly as it would sound:

MORNING HEADLINES;

KENNEDY ROUTS McCORMICK IN MASSACHUSETTS - -  

GIANTS CLINCH NATIONAL LEAGUE PENNANT — 

KENNEDY CALLS FOR HUGE TAX CUT —

TORNADO SMASHES PLANO —

DETAILS SOON

Now« there are four headlines in a total of 23 words. Most of the time 
you will likely have only three headlines« so the number of words would 
be diminished« but with 23 words we know that that is clearly within the 
10-second limit. The addition of these two headline features on the 
quarter and three-quarter hour could be very important to us. Obvi
ously. if it is important to us at KLIF« it is similarly useful to us on 
all stations, including those that have good music.

Gordon McLendon

GBM:us
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TO: Gordon McLendon DATE: March 23, 1962

FROM: Jim Foster

It occurs to me that the furor of space flight being what it is, we are
passing up one hell of a promotion in the form of a continuing report
on a space flight to the moon.

A. The information as to weightlesness, G pressures, food, etc. , 
as well as a scientific guess as to the surface and temperature, 
etc. , on the moon are readily available in current publications.

B. A little help from SMU can give us a general idea of what the 
horizon breadth of the earth at different distances would be, 
thus at 1302 hours, the breadth reading on the earth is 22 
degrees, at 1537 it is 19*̂  30' - first caller to guess within 
100 miles of the distance covered in the time between readings 
gets a transistor radio. Calls must be received in 10 minutes 
after the preceding reading. Any trig student can get this answer 
fairly close.

C. With all the weird sound effects, music, etc. , this can be another 
War of the Worlds in public interest, and be a great plus to our 
Educational percentage.

D. This can run as long as you want - 24, 48, 7 2 hours depending on 
varying rocket speeds and time on the moon.

JHF:lr

cc: Jack Sharp 
Policy Book





M E M O R A N D U M

V- \ ̂  ̂ S '

AL, L M A N A G E R S »  A L L  P R O G R A M  D I R E C T O R S  

DON  K E Y E S  

S E P T E M B E R  2 0,  1 96 l

Effective inimediately, discontinue the use of call letters within 
newscasts that utilize the a,pproach of having reporters around 
the worldo For example, "KILT reporters in Cairo say thato», "

This gimmick has outlived its usefulness.

Don Keyes

ys

d>.,
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A L L  K L I F  N E W S M E N  

DON  K E Y E S  

S E P T E M B E R  6 ,  1 9 6 l

Of late, I have been bugging you on this matter of inflection. We have , 
in most instances, far too much speed at a monotone delivery. Many 
times, you must listen attentively to understand v/hat is being said 
because your voices become a rapidly moving blur of sound.

While I cannot personally pluck your vocal cords and pla.y you like a 
harp, let the following statement describe my goal:

"Less ViTalter Winchell, more Paul Harvey."

Don Keyes

ys
cc: Bill Miorgan, Jack Sharp, Joe Long
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A L L  K L i r  AIR PERSOT-4N EL

DON K E ^ E S  

S E P T E M B E R 3 , i 9 6 i

From tmie to Lime, you’ll rua across promotioaal material written by 
myself which will include the underlirdng of key words or phras e .,

I am doing thin in an effort to get more life and 
it coi-.uis to the readiug of thi~ material»

As a rvde of thumb, this Hue wilWv.ean "clow down a bit and read these 
items v/ith conviction and color,

MOTE TO COPY; Bob. wheaevei I underline an item, you run it off 
thTI^me way {'underlined ) on your mimeographed copies.

Don Keyes

ys

CC; Bill L.organ. Jack Sharp, Bob Clayton . Joe Lo ng





MEMORANDUM 

Jttiy 10, 1963

FROM: Joe Long

cc; B.R. McLendon 
Gordon McLendon 
Bill Morgan 
Don Keyes 
Mitch Lewis 
Bill Steward

Here is the current status of the KLIF NEWSLETTER.
_____

Before you ever contract to have it printed you should have firm agreement 
thA rtntntB that they will acccpt the newsletter and PLACE

SAN ANTONIO

TO . Bon Sgygs-----
FROM j , .Fiedler

AT. HftLC DATE Novato,  I9 6 r

SU BJECTJdea_
m

Here's an idea ne liave just instituted for KTSA ftrlority One Pacesetter News in 
proucV provincial, progressive San Antonio*

Daily the newspapers or releases announce the appointment of soroe wall known ccHmunity 
figure (sometines otlierwise) to an important position. On selected newscasts we Iwve 
started a short spotlight on 3an Antcmio names in the nows as the last story before 
the weather, repo*rting the names and posts of aoliievenient.

The newsdepartiaent keeps a record of these names, positions and tines aired (no er nore 
than five or six a day). The front office then sends out a congratulatory letter 
pointing out announcement of the person and his TKWjition was mafle at Specific tin» 
and date.

We hope this w ill be effective as a double bandied feature to gain mofe conanunity 
indelitification for the station and promote prestige and sales for our newscasts.

cc* Joe Long
Gordon ilcrvjndon



jtnPrtt ft' to.

MEMORANDUM 

July 10, 1963

TO; ALL STATION MANAGERS 

FROM: Joe Long

cc: B. R. McLendon 
Gordon McLendon 
Bill Morgan 
Don Keyes 
Mitch Lewis 
Bill Steward

Here ic the current status of the KLIF NEWSLETTER.

0

Before you ever contract to have it printed you should have firm agreement 
from the distribution points that they will accept the newsletter and PLACE 
IT ON THEIR TABLES. If the newsletters arc left at the cashier's desk they 
aren't worth a darn. THEY MUST BE PLACED ON THE TABLES. Some of 
those clubs you contact may ask for a sample before agreeing to accept. This 
is okay because your product will be neat and informative enough and they 
almost certe.inly will accept it once they see it.

Our printing costs 11.75 per day. Printer receives the newsletter by 10; 30am 
Monday thru Friday. He has all 750 copies ready for pickup by 11:30am. Since 
the letter is diatrubuted in lots of 25-50-75, etc. , he has bis printer insert a 
separation sheet every ¿5 copies so the delivery boys can easily sort the load.

Western Union handles our delivery. You may be able to get a better price in 
your market from one of the other delivery services, but I would take bid* 
from several. WU uses five boys (two on foot and three motorized) to maloe 
the 17 stops we require. All copies are delivered and on the tables by 12:30pm. 
Total WU charge, $5. 25 per day.

You should make spot ehecke to be sure the letters are arriving on time and 
are being placed on the tables. Telephoning isn't going to work on this. They 
should be checked in person.

The locations receiving the KLIF NEWSLETTER are;
Ad Club -  Insurance Club -  C t̂y Club -  Chaparral Club - Cipango - Dallas Athletic 
Club - Petroleum Club « Downtown dub •>. Cabana - Vick's - MSM Club -  
Penthouse Club - Twon Sc Country - Court Club and the private dining rooms 
of the 1st, Republic and Mercautile Banks.

We are in the process of changing the design of our sheets and once these are 
in service you will be sent sample copies.

Joe Long
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Control:

Keyes:

(Mobile news unit intro, fade for......... )

"On the spot news, news of immediacy, news that lent the 

station such a sense of anticipation that listeners in Dallas 

were afraid to turn off KLIF for fear of missing something. 

Incredibly, the station broadcasts more than 12,000 local 

remote news eventseach year. You simply dare not turn KLIF 

off if you want to know what's going on in Dallas. This concept 

is reflected in the closing format of our hourly newscasts. . . . "

Control; (Insert "If it's news. . . "  jingle, cross-fade for. . . . )

Keyes: "This broadcast was the culmination of an hour-and-a-half 

of constant reporting from the scene of a Boeing 707 Jet 

crash-landing! ! "

Control: (Stab, excerpt, mix siren & vehicles, stab, fade for. . . .)

Keyes: "KLIF news, with eight full-time newscasters and its fleet 

of mobile news iinits, is by no means honfined to HARD news. 

When LOOK MAGAZINE blasted the Texas Legislature, State 

Representative Moore told KLIF listeners how HE felt about 

it......... "

Control: (Moore excerpt, humorous stab, fade for......... )

Keyes: 'During the vicious Dallas tornado, the omnipotent KLIF

CONTINUED
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Mobile News units distinguished themselves. For News 

coverage of this tragedy, KLIF became the only Dallas radio 

station in history to win both the coveted national Sigma Delta 

Chi award for outstanding news reporting, and the Headliners 

Award. In this report, a KLIF mobile news reporter is 

broadcasting with one hand on the mike and the other on the 

steering wheel as he tracks the tornado, one scant block behind 

the deadly funnel. . . . "

Control: (Tornado excerpt, stab, fade for......... )

Keyes: "One quiet September morning, McLendon's KILT in Houston 

was johnny-on-the-spot when a mad bomber pressed the 

switch on a home-made bomb on the playground of Edgar 

Allen Poe Elementary School. A little, frightened, ten-year- 

old survivor told KILT listeners about it. . . . "

Control: (stab, excerpt, stab, fade f or . . . . )

NEW EXCERPT HERE-----"M iss Johnson was talking to this
man........................... and smoke and everything. "

Keyes: "Incidents like the following tend to keep KLIF news not 

only immediate, but colorful. A Galveston citizen once 

cursed at Mayor Roy Clough regarding supposed threats 

the mayor had made. His honor's statement to KLIF news 

was delivered in the best Texas Tradition. "

CONTINUED
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Control:

CS)

(No stab here, go directly to Clough's tape. Watch for editing. 
Clough: "1 said to him, my friend, if you'd a come up here 
in this office and called me the names to my face that you 
called me on the telephone, 1 would have took this pistoi here 
and beat your ears offa your head!"

= = = === ==edit= = === ==="And I meant every word I said, if he'd 
a called me that to my face, I'da chopped his ears off I"

(Big humorous stinger, fade for........... )

Keyes: "KLIF news, immediate and exciting? Definitely! Imagine 

the impact this had on our audience. The actual on-the-air 

confession of a murderer! ! "Our newsman asked the reason 

he decided to give himself up. . . . "

Control:

o

(Stab, fade for tape excerpt. . . .)
Murderer: "The reason I decided to give myself up is cause
I'm tired of runnin', tired of everything"------ Long asks if he
killed h im --"Y e s , I did"--Long says "Why? "--lo n g  pause-- 
. . . "I don't know"----------
(Big stab that will match the full impact of the statment)

Keyes: "Perpahs you've noticed that one of the most important 

factors in KLIF's Mobile coverage are the actual voices of 

persons involved in the news stories. In this report, KLIF 

listeners hung on every word as a prisoner tells of alleged 

brutality by the Texas Rangers."

Control: (No stab, go to voice. It's pre-edited)
"A  ranger put his cowboy boot on my head, another one held 
my feet and another one started stompin' me in the stomach. 
Then they would reach and get me by the hair of the head and 
lift me up half-way off the floor and when I ^e gin to fall back 
on the floor, one of 'em would kick me in the back as hard as 
he could with his cowboy boot. And them the stompin' in the

CONTINUED
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stomach would begin again. I coiildn't take this any longer 
and I told him, I sez, 'I'll talk, I'll say anything you want 
me to'. He sayd, 'Who are you gonna say it to? ' And I say, 
'I don't want you to say that!' 'Tell me who you're gonna 
say it to' and I sez 'I'll say it to you, Mr. Ranger. ' and he 
sez, 'That's what I want to hear you say! ' "

Control: (Stab, fade for. )

Keyes : "Occasionally, danger that is only too real is injected into 

tihe KLiIF mobile news unit broadcasts. In this report, a 

KLiIF newsman is traveling at a top rate of speed right in 

the middle of a police chase. The background sounds of 

sirens and screaming tires are real! ! "

Control: (Police chase: beginning to, "police are still chasing this 
automobile", fade out slowly, cross-fade for......... )

Keyes : All phases of KL.IF news are immediate. Even KLIF's 

editorial policy is correlated to the news topics of the day. 

Here is a portion of an editorial that was broadcast on all 

McLendon Stations just last Sunday. . . . "

Control: (slight stab, fade for. . .Gordon's yoice on Foreign Spending 
Editorial. "The Presidents proposed reduction in the 
foreign purchase allowance from five hundred dollars to one 
hundred is by no means a real answer. It is like taking 
aspirin to cure cancer. The President will also do well to 
avoid inflationary raids upon our treasury which will further 
increase our prices abroad. For, if we continue toward 
pricing ourselves out of the foreign market, the consequences 
will not be happy".

CONTINUED
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Long: "The preceding was a statan ent of editorial opinion 
from the editorial desk of KLIF News".
(Cross-fade Long with music. Be out ;by the words. , . . "of 
KLIF. . . " )

Keyes: In KLIF's Mobile News coverage, sometimes there is a 

touch of spontaneous humor. A KLIF reporter asks Mayor 

Holcombe about his election defeat at the hands of Mr. Cutrer. . .

Control: (No stab here, go directly to Harvey Tate excerpt.)
Tate: "What do you think about the way in which Cutrer won? 
Have you got any explanation for how he gained those votes 
Mayor Holcomber?" Holcomber" People just voted for him, 
that's the way he got his votes! 1" Tate: "W ell, ask a stupid 
question, you get a stupid answer". Medium, humerous 
curtain)

Keyes:

a

This, then, is what KLIF and the other McLendon Stations are 

doing to better radio programming. Using news as a promotion. 

We feel that therej^ a trend in today's radio audience. More 

and more, listeners are seeking programming that is exciting 

but presents something real, something solid. Past months 

have proved it. . . . the screaming, juvenile formula stations have 

faltered. Solid stations have become even stronger and KLIF, 

with its fleet of mobile news units, it's eight full-time reporters, 

it's bag of news awards and prestige image in Dallas and Ft. 

Worth, KLIF with its 12, 000 remote news broadcasts each year 

is a solid station showing the industry how news can function as 

a promotion. . . how fast moving, hard hitting radio news can 

add an electric air of immediacy to any station. Over the years.

CONTINUED
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Suat:airiin.i:; :

No intro linSf go directly t o  headlines. 

NOTE;

Hencexort.a, thcie v.iii be no closing credits 
on sponsored headline.^. After temperature, 
go directly to con^rnerciai.

\v hile on the subiect of hsiidlir.es, _  _  eliminate the u-:e of t h e  electronic
ug telegrapii ' ey» Read them with emphasi^.v.ith just a slight pause 

to separate tliem. ^

Don Keyes

ys

cc. Bill N':organ, JacJ"-. Sharp, Joe L ong, Bob Clayton

0
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/ HQLLYWqcd (for„^hursdj KLIF \\KOE IÍKCE KELP KNGE

HOLi;rA'OOD « Friends say Marilyn Monroe is  so broke she*s trying to  
s e l l  a g i f t  Cadillac convertible for |i4,500. The g ir l  with the 
m illion d ollar  wiggle has been o f f  salary at 20th Century Fox for 

monthso

HCLLr.VOCD - The niece of Gypsy Rose Lee, queen of the strippers, 
has signed a contract with Universal-International, but she says 
she^ll do nothing but straight dramatic roles» April Kent, who 
is  also J^ne Havoc’ s daughter, says Aunt Gypsy comes from another 

side of the fam ily,

HCLLYVXCD -  Richard Burton, one o f the most successful of the 
current crop o f British imports to hit Hollywood, is  going back 
to England to work fo r  about ^140 a week. Burton says he’ l l  spend 
several weeks with the New Old Vic company, in what amounts to a 
labor of love , doing "Othello” and "Henry the Vth",

HOLLYIVOCD -  James Dean, tempertimental young Hollywood newcome.
cost his studio some important money by not showing up fo r  work 
on the "Giant" set la st Saturday, Dean, who’ s trying a behavior 
pattern that has cost seme stars valuable contracts, fin a lly  
called  to say he was "too  tired  to work."

0

H0I,Lr/;C.0D -  Even natives in Darkest «gii Africa are kiarilyn Monroe 
fans. Members of a Hoil3rwood company, just back from Tanganyika, , 
report that a v illage intepreter they hired showed them his proudei 
p o s s e s s io n , .a  picture of The Blonde that he carries with him 

constó ntly.
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HOLLYWOOD (fo r  thiarsday) KLIF WNQE KNOE KELP WldT

HOLLYWOOD -  Terry Pioore, who never ducks a chance fo r  publicity , 
has surpriccd everyone by turning down a r o le . . . in  "Shack up on 101," 
upcoming spy th r il le r .  She says nothing’ s going to interfere with her 
plans to find a house to buy fo r  her family, and then go to  New York,

Ö

10

11

H0LLYVOOD -  Producers have sidetracked tlie gravy train TV writers have
free

been riding for  years. From now on ...n o  m or^"plugs" fo r  proaucts 
in dramatic TV film s. In the i^ast, the writers sneaked in plugs by the 
dozen, getting a steady stream of whisky, automobiles, and cash in

r
return. ll

HOLLYWOOD -  Inike Todd, who's producing "Around the World in 60 Days," !
is  c irclin g  the globe him self, setting up location  spots fo r  shooting. jj
A fter criss-crossin g  tlie United States, he’ s to be in London next week.

Peruvian singing star
HOLLYl.COD -  Now that^^ma Sumac has been naturalized as an American 
c it izen s , her friends hope there’ l l  be an end to those stories  about 
Kiss Sumac being bom plain Amy Camus... in Brooklyn.

HCLLYWCOD -  in attack of the flu  may coot Kathryn Grayson ,il00,00Go 
She's s i^ d  fo r  four weeks at the Las Vegas Riviera at 4.2 5 ,000 a week. 
By mistake, the Riviera agent also signed Eaitii Piaf fo r  the same 
four weeks at ¿10,000, I f  both showed up, the Riviera probably would 
have had to pay both stars, and use only one. But new i t  looks like 

Kathryn won't make i t .

HOLLYlv'OCD -  Just as studio bigwigs were boasting about "The Last Hunt" 
shooting location  sequences fa r  ahead of schedulî jSKZiiaê î K̂ tesc Black 
H ills  cloudburst washed out an entire se t, and put the picture a week 

behind.
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HOLLYWOCD -  Several top stars are worried over reports that Thomas 
e»N eillj who bought h-K-C from Howard Hughes fo r  4>2 5 , 0CX),0G0 , 
may dump scores of their old moviss into thi| TV market. Cary Grant 
says i f  too many of his old pictures turn up on TV, « it  could be 
very harmful."
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1 & 7

O

EXCLUSIVES (for  thursday) KLIF WKÜE KNÜE KELP WRIT

LOS ANGELES -  The subsidized prospector is returning to the sun-baked 
desert and mountain country o f the southwest, as uranium fever 
soars. Recently, 20 bakery employes chipped in to sponsor a college 
trained uranium hunter. They bought him a Jeep, s c in t illa to r , and 

camping equipment, and guarantee him *400 a month for 

expenses. Any wealth he finds w ill be s p lit  21 ways.

SEATTLE -  Internal revenue agents ai-e digging into the financia l 
2 ^ g a ffa irs  o f big Dave Beck, powerful ‘boss of the A-F-of-L Teamsters 

Union. Tliose on the inside say the investigation may be the reason 
the union recently bought Beck’ s mansion, and now leases i t  to him ... 

at a nominal rate.

O
3 & ^

4 & 10

©

NEV.' YORK -  V.al .y Cox’ s fa ilu re  at the Las V^gas Dunes hotel has 
touched o f f  a wave of J itters among night club men who have been 
offering big money to te lev is ion  stars. One top booking agent, whc 
had been dangling lush bait in front of a top TV star, has quietly 
withdrawn the o ffe r . He found out the star had no act, and, like 
Cox, expected night clubbers to react w ildly to old te lev is ion  routines.

CAIRO, Egypt -  The Russians have pulled a Kremlin switbh on the new 
Egyptian government, which recently invited 40 foreign newsmen to 
v is it  their country. Russia’ s so-ca lled  ” joui-nalist” is D. T. ¿hepilov, 
whose credentials say he’ s editor in ch ief o f Pravda. But what the 
Egyptians didn’ t  know was that Lhepilov i s  a lso chairman cf the 
foreign relations committee o f the Supreme Soviet. Strong Man % eser 
of Egypt boasts of crushing communists in his country. But even while 
he ta lks, Shepilov moves free ly  about Egypt, masked as a newsman.
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ESCLUSIVES (for  thursday) KLIF WKOE KKCE KELP URIT

LOS AUGELLS » Fast growing southern California i s  considerihg ways 
to choke o f f  migration from other states. Authorities say that 
I960 w ill be "zero year" fo r  i.iji.igration into C alifornia, unless 
ne.v water sources are found« Under consideration is  a plan to 
pipe water 12 hundred miles from the Columbia river in Oregon«
But the proposal has monumental barriers to  overcome before it  
can become a rea lity .

6 & 12
CHICAGO -  The brother o f the big boss of the old Capone mob is 

liv in g  proof that gangsters and hoodlums s t i l l  wield tremendous 
influence in the windy c ity . J^hn Accardo, v/hose brother is  Tony 
Accardo, boss of the Capone gang, has been located at Arlington 
race track, near Chicago, drawing 350 dollars a week. He also  
has a job at Sportsman’ s i'arloif, at about the same salary.

An indication of the weight of the mob’ s power comes from Accf rdo’ s 
boss at Arlington. He says: "We’ o lik e  to f ir e  him, but we

don’ t dare. We’ d pay him ¿100 a week to stay away, but he won’ t 
q u it ."
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CHICAGO - Behind, the imposing facade of the Libby, îcKeil.l, & Libby 
headquarters, epposing sides are engaged in a locked-horri struggle for 
power,to rival the IVolfson-Avery battle for i\ontgcmoiy ivard„ ütoo.k- 
holders are being bombarded v.'ith letters from, the p.resent riianagcmf :it 
team and from the rebellious Indepenu.ent Stockholders Committee.
The stockholders grouyp says management is sttvdgy and be hind-the-times, 
and. the company should be put in the hands of younger, more dynamte 
executives. But management cites soaring earx.ings, and says the 
Independent Stockholders Comn.ittee is a ’’front” for an Eastern grour 
heeded by Alfred b. Tarry, Junior, and. biiiian. E. .Dow- , Ju.nior,

2 &
HGLi-YWCCD - NBC and CBS, giants of the television network fiosld, arc 
looking nervously to their .reitings, as .ABC threaten.\

the.ir positions with the auaiiing popularity of 
the 'A’alt Disney programs. Ironically, both the bigg'.r nets turned aown 
Disney'^s offer when he approijchsd tlhem, before going '.o ABC, Neither 
NBC nor CBS liould meet Disneydemano that they put m.mey into his 
fabuloiis Disn«;yland project.

3 & 9

LOS .AKGELr.i - If you’re a high-strung victim of modern-daj business 
tensions, chances are your family doctor will be abJ.e tc Tolp in 
difficulties with traffic pblicemsa, Marion Giamn:er of Nc;-th 
Hol'l;yTirood was a.TTested for b.locking traffic during tha rxin/i hour on 
the Kcllyi'.’ood freeway. Police hauled him away, after he simply stopped 
his car in the middle of the jammed supei'-highway. But ho «•’as released 
after a jail, psychiatrist said he was suffering frotr, what thej cal.led 
”an anxiety neurosis brought cn by the freeways.” Instead of i 
Lioket, Gx'ammer is to get treatment.
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\vi\SHlKGTOK -• Immigreticn detectives are woi'king around the clock to 1:
r ■

plug a border leak through vjLich big time racketeers are slipping H
back into the U»Sj, after being deportado Several notorious criminals M

■ [ I

are believeo to have re-entered the United States with papers forged 
by a Latin American passport I’he traffic
in deported crooks is said to be a profitable sideline for the 
passport forgers, whose biggest business volume is in Latin 
American white slavery.

5 & 11

O

6 & 12

DETROIT - Some of the nation’s most powerful unions are jittery 
about the federal indictment of the United Auto Workers for 
spending union funds for Democratic Ocngreasional candiaates in 
Mchigan. They’re afraid the action may snowball over other 
unions. If the government wins its case against the U-A-W, 
more indietments may follov/. Union bosses couxd face prison sentences 
and individual onion members could sue tc recover the dues that went 
into vole^getting for labor-backed candiaatss.

N;:'.’ YORK - Publishing circles are predicting that the new crop of 
scandal magazines are gorng tc be sued out of business by the irate 
subjects of their so-called ’’exposes.” l.ell—heel‘id personalitiesj 
infiluding Doris Duke, and Robert Mtchum liave huge libel suits
pending against some of the sheets. Now Errol Flym is huddling 
with his attorneys, and nay be the next one to sue Confidential.
The magazine is already facing suits totaling more than |10,00C,000„
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KCLLY.V.CCD - Liltin’ iiartha Tilton, viho used to be star singer with 
Benny Gocdman''s band, is challenging an old Hollywood tradition to 
play herself in ”Ths Benny Goodman Story.” She’i; sing ’’And the 
Angeles Sing” and '‘You Turned the Tables on Me,” two of the songs she 
made famous as Goodman’s focalist in the heyday of swing miusic«

e;

9

10

©

HtuLYViiOCB ~ Studio moguls ar® so anxious for reality in new movies that 
they’ve put an ex-attorney to work as producer of the new courtroom 
thi”iller,” Trialo” He®s Charles Schnee, who was a practicing lawyer 
before he went into the moTie business.

elevission bitterly 
p fill increased

HOLLYii'OCD - The motion picture industry, which fought t 
in the early days of TV, bustling t
demands for film on the eleftronic tubes. The American Broadcasting 
company just announced it plans to use film on 60 per cent of its 
programs next season, and anticipates even more film in the future.

11
HOLLYV'OOD » Thomas O’Keill, General Teleradio president who yust 
bought R-i.-O .for ^25,000,000, is sifting the k O D  R-li-0 movies^ on hand 
with an ey® to quick recovery of part of his investmant, Thc\i>e that 
aren't suitable for theater release, will be shewn on telcvisic a.

S. 12

©

EOLLYlvCGD - Critics of Howard Hughes are grudgingly admitting thi.;t the 
16,500,000 pi-'ôfit he realized on the sale of K-K-0 pictures is a ‘.ribute 
to his business acumen. K© held control of the studio .for seven yirurs, 
but waited until the right buyer came along. Then he collected th ’• 
profits he didn’t bother with during the time he was at R-iUC’s helm .
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HiL.bliVOCD - James Dean has has studio bosses vringlns their hands ove' 
his determination to tc ke a jesr ol'lj and roam the Texas i iains.
Dean is now working on "Giant,,’’ and plans to leave Hollywood, after 
he^s through with "Rebel V.’ithoo.t a Csusec,"

9

HCLLYTCCD •» Clark Gable has gene into the building bus ir ess. He’s 
building not one j' but i'our houses in Palm Springs.

nCLi.Y'K'O'D Anna Maria Alberghetti and her entire family haa to
go to Canada this lAfeekj and ail because they Jians to .stay in the Cnited 

ItalianStates. Asŷ 3iien.s, the;, have to re-enter tiie U-S every six months.
This tire, t h e y p l a n  to st«.y permanent 1/, as Arr.ericen citisenE,.

If3i' HGLLY1a0l.D " Vvhen i'rac i''.cllurr;.y a.nd Jmi« Haver v-ient on a Siari'a fishing
trip, they took along one of the best chefs to fry their tish.none
other than Dave Chasen- of restsurant fame. ■ hred and June hooked the
trout 5 and. Chasen handled the culinary duties during ths Viieek ■ s outing o

HOLLYliOOD - Friends and tu.siness associates of Bob Cro,sb;, are grumbling 
at Life magasiine for titling a cover of Csthy C.roshi as 
"Bing Crosb;’s riecd.” She's Bcb Crosby's daughter.

Q )

FCi.LTV'OOB Meti'O Goi.dwyn Mayer has torn uf' Lsthei' V/il.;.ianiS ■ 4;2$00- a -  

week,, 10-yerr contract. A new agreement ca'ls on Mi.ss K'i.Lliaus to o.c 
three movies for M-G-M in the ns.xt five years,

HO'LYl'.'ClD - Comedian Lou Costello has a chance to p3.fy a movie role of u
Fiorello La Guardia, the late New York mayor tc

in real life, -arner Brothers wants him for the rcjm, in. -’Ine Bì...ì.'Â



a i__ L

M E M O R A N D U M

T O : All Station Matiagers
All Program Directors

FROM; Gordon McDendon

June 6, 1961

SARSs INC„ e will supply your station exclusively in your market 
30 editorials per week from top publications ajround the world» These edit
orials are all one-minute or less in length» In addition,, you will receive at 
least one editorial each week which you can adapt to a local community 
problem»

All editorials are marked with a Title» Reading Tuna» Number»
Date and its Source» They are further identified as Feature» Humor» Local» 
State» National or World editorials»

W e pay $40» 00 per week total for this service» cancellable at any 
time» Arbitrarily» we divide the cost as follows; KLIF $7» KILT $7» KABL 
$7» X-TRA NEWS (which has also asked to be included) $7» KTSA $4» W'AKY 
$3» KEEL $3, WYSL $2;» You should receive your first 30 editorials on June 
22 by air» and weekly thereafter on Wednesdays» You will receive full details 
on a national editorial writing contest which can and should be extended to your 
local high schools» You should have the full cooperation of every school» teacher 
and civic leader»

You must quote the source of an editorial» You should give its 
title» You might want to attempt a sale of this feature to a bank» savings and 
loan, or other sponsor concerned with prestige»

My thought is that you might want to have your newsman cut in once 
a show (or fewer times if you strike certain of the editorials) with a different 
editorial» The format might go thusly;

S» E» Sound of Newsroom

ANN»; KLIF brings you another exclusive Cliff feature • the 
guest editorial page» In its editorial entitled "Now It‘s 
Canned Rifles"» the Milwaukee Journal says »»»„

E D I T O R I A L

G
ANN» : So says the Milwaukee Journal editorially» Keep tuned

to KLIF for guest editorials throughout the day»

You may» on the other hand» care to use them once in a while in your 
newscasts» No time for response need be offered since we axe merely quoting»

Please let me hear from you if you have any questions»
' 1
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mmm n ^ . mmfmmm WathlngtQnlT'D^O,""*
OotO)b«r 14« i960 •

TO THB T\r OR RADIO STATZOM ADDRESSED:
As you know« on JUns 14« 1960  ̂ Ssnsts Rssolutlon 3$0 was 

passsd establishing a Subooianlttee to Its CoBHlttee on liiterstate 
and Foreign Cosawroe charged with the duty to exenlne« Inresti*. 
gate and nake a oongplete study of any and all natters pertaining 
to « - •

(1) Federal policy on uses of OovenaMnt licensed - 
media for the dissemination of political opinions« 
news, and advertlslxig« and the presentation of 
pollHcaSb eaéadldates^ and

. (2) A review and examination of infoxnation and 
complaints concerning the dlssesdnatlon of news 
by such media.
This blpai^lsan subcommittee attaches great inportanoe 

to the purpose for which It was created and In order tobetter 
assure fulfillment of the national policy of fairness and Impar* 
tlallty In the use In political campaigns of ooamunioatlons 
mèdia operating under Oovemment license In these last three 
crucial weeks prior to our national election« you are revested 
to report to the subcommittee within twenty-four hoiirs of your 
receipt of any complaint made directly to you by any candiate 
for public office« political oosad.ttee or Individual alleging 
discrimination by you In the handling of political opinions« 
news« and advertising and the p^sentatlon of political candidates.

Following this Immediate notification to the sub- 
oomslttee of any complaint received by you« we would further 
request that you advise us of your action and disposition In the

sftid cesplaiùts . .»• j

Sincerely yours«

/

llph W.

Address all comnninl cations 
Counsel« Subcommittee on* 
Freedom of Cnamnril cations 

,, 460 Senate Office Building^ 
Washington« D.O«

1« Chairman 
freedom of Cotmamioations
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M E M O R A N D U M

A L L  M A N A G E R S ,  A L L  P R O G R A M  D I R E C T O R S  

DON K E Y E S  

O C T  OB ER 2 0 ,  I 9 6 0

I am sending you produced tape dubs of KLIF'sCilJja ffic  RepoTtsI^ They are 
based on red, green and amber, the three colors of a traffic signal. Log 
them once per hour from 6:00 AM to 9:00 AM and 4:00 PM to 7:00 PM. They 
may also be used at any other time when traffic conditions warrant. Obviously, 
the choice of what cut is to be used is up to your newsman who is monitoring 
the police radio. The choice should be determined as follows:

Red: When traffic is actually blocked on a
major artery and/or is being re-routed.

Amber: When traffic has been slowed down on a
major artery by some interference but 
is not being re-routed.

Green: No accidents reported in city, all traffic
proceeding smoothly.

Immediately after the announcer's voice on the tape, you cut to your newsman 
who states the condition. For example, if "red " is used, the newsman might 
have the following:

Newsman:

If "am ber": 

Newsman:

If "green": 

Newsman:

"Dallas Police report a major accident at the Fitzhugh 
exit at the Central Expressway, Northbound. Motorists 
are advised to use the Haskell street exit. All traffic in 
that area is urged to proceed with caution."

"There is a traffic delay at the intersection of Main and 
Lamar in do-wntown Dallas. Drivers are urged to proceed 
with caution in that area. "

"A ll major traffic arteries in Dallas are flowing smoothly. 
No accidents have been reported and no delays should be 
encountered, "

Obviously, the "green" should only be used two or three times a week since 
it is a negative report. It only serves to remind your listeners that you are 
keeping an eye on traffic for them.

Don Keyes
ys
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{ \  TO» ALL PD»S, AND ND’ S. 

FROM» DON KEYES
date» FEBRUARY 15, 1958 

SUBJECT» CALL LETTERS

1. Here is  a good excerpt from one of Joe Long^s memos to me concerning call 

letters within the news. It  is  very good, and I stiggest you all follow i t .

“Here are some off the methods we employ in working station call letters into 

our newscasts.

“KILT News Service reporters on the scene say t h a t . . . . . “

“KILT sources In the State Department report t h a t . . . . . . "

"President Elsenhower told KILT Washington sources........ "

"The KILT News Terminal has learned.

"Chief Shuptrine has inforfiwd''KILT THAT.

"Houston........ special to the KILT News Term inal..,.,"

"HOUSTON..,..from the KILT Police D esk ....."  , ,

Actually, we use "KILT DATELINE less than any other, i I feel this bacoasia

too bloody rapetitous and obvious. Working the letters into the body off the story
}

is  a much smoother way. On National and Interc-iatlonal stuff the use of "KILT 

representatives, news service correspondents, sources, "ete. is most effective 

and s t i l l  within the bounds of honesty.,

Each outside reporter ends his pEcone report w ith ...."This is  Kent Demaret reporting 

from the KILT News Desk at Police Headquarters...now back to the KILT News Terminal." 

On each outside report we identify our location as the "KILT news desk at 

This Is dona even from the Shamrock as well as City Hall, etc.

There are a million variations on the above and the possib ilities  are lim itless.

We are averaging 15 to 20 ca ll letter mentions per newscast."



-1-Ü---- i ^

. X  -

/̂T\£AaK>

BROADCAST FEATURE SERVICE •  516 Fifth Avenue •  New York 36, New York •  MUrray Hill 2-4777

NOW YOU CAN HAVE ONE OF AMERICA’S MOST WIDELY READ NEWS
PAPER COLUMNISTS BROADCASTING FOR YOUR STATION - AT A PHENO

MENALLY LOW COST!

Now available -  VICTOR RIESEL, internationally known columnist and

SAN ANTONIO

TO . Homer Odom AT.
KABL

DATE
November lU» I960

FROM Jack Fiedler

SUBJECT.

Our contact In New York for the Stock Exchange Is Robert E. Gurvltz, Manager, 
Radio-TV Services, New York Stock Exchange, 11 Wall Street, New York Si., N.Y.

Our newsmen have been calling HAYHARKET 5-6990 with a tape ready to record 
the dally report from Jean Geiger.

This Is a ll there is to it .

o
JPtmel

Copy to Gordon McLendon ’



BROADCAST FEATURE SERVICE •  516 Fifth Avenue •  New York 36, New York •  MUrray Hill 2-4777
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NOW YOU CAN HAVE ONE OF AMERICA'S MOST WIDELY READ NEWS

PAPER COLUMNISTS BROADCASTING FOR YOUR STATION -  AT A PHENO
MENALLY LOW COST!

Now available -  VICTOR RIESEL, internationally known columnist and 

foreign correspondent syndicated in 287 newspapers, covering for your 
station the behind the scenes stories of the big news as it happens.

Labor on the Political and Industrial Front (one of the big stories in 1960) 
Politics

International Affairs (from Africa to China)

Business

Crime and Corruption

The 1960 Presidential election

VICTOR RIESEL and his experienced staff will be feeding you the ex

citing and exclusive news that has made RIESEL one of the most widely 
read and quoted columnists in the country.

Each week you will receive on tape -  ^  RIESEL BEHIND THE SCENES NEWS 
SPOTS. -  News you couldn't get anywhere else!

EACH SPOT APPROXIMATELY 20 SECONDS -  perfect for integration in your 

newscasts, or as a special VICTOR RIESEL news feature.

Each Behind the news spot will be timely -  right on the target of the big stories 
everybody is talking about. If a national story affects your own community, 

RIESEL would be glad to do a special tape for you.

Your order by March 15, 1960 will give you RIESEL on a six week trial basis 

WITH ONE FREE WEEK.

11 ;
U :

INTRODUCTORY PRICE SCHEDULE 

Population (based on station coverage) Price (per week)

over 1,000,000 $20

500,000 to 1,000,000 $15

200,000 to 500,000 $13

50,000 to 200,000 $10

under 50,000 $5.

SERVICE STARTS TWO WEEKS AFTER RECEIPT OF ORDER.
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To: Joe Long
Fran: Gordon McLendon

news department is new adopting a subterfuge with regard to 
the requirement of one beeper (new) each hour. This is fine with 
me so long as they discontinue i t  immediately.

«r,«  ̂ ru le of one new beeper per hour, I meant
^®®Pef per h o ^ . I did not mean a remote beeper such 

as toe c^ tin u a l calls to itk Houston. First, we had our own reporters 
^  l^ a l ly ;  now we are using our own reporters iti other

nobody is  feeing fooled. I rea lize  you are not 
trying to fo o l  anybody but the reporters aipe. Use the l i s t  of 300 we jiave.

New,I did not _aav no

EXECUTIVE OFFICES

THE MCLENDON STATIONS - DALLAS

T«: Joe Long
DATE: N ovem ber 19» I960

FROM: SUBJECT:
Don Keyes

Attached is a copy of Gordon's original instructions regarding 
performance of Mobile News Unit Reporters, Please have every 
newsman read it over in your presence, answer any questions 
they may have, and have them initial and return to me.

Don Keyes'

ys
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To: Joe Long
Fran: Gor don Me Lendon

^hé news department is now adopting a subterf\jge with regard to 
the requirement of onejbeeper (new) each hour. This is fine with 
me so long as they discontinue i t  immediately.

'•ihen I set forth the ru le of one new beeper per hour, I meant 
one new local beeper per hour, I did not mean a ranot e beeper such 
as the ccntinaal calls to kk Houston. First, we had our own reporters 
calling in loca lly ; now we are using our own reporters iti other 
towns. Gut it  out; nobody is  feeing fooled. I rea lize  you are not 
trying to fo o l  anybody but the reporters a#e. Use the l i s t  of 300 
we feave.

Now,I did not say no remote beepers. I say use as many as you 
wish, consistent with economy. But have one new local beeper on 
each newscast. To try to disguise this requirement with long
distance ca lls  is  both an evasion of the sp irit of the requirement 
but also very expensive. I heard one Sunday about some guy being 
struck by a car in Houston—and a Icaig-distance ca ll  to Houston at 
th a t '. Now, l e t 's  get this thing under control. The same require- 
rnoit should now be in e ffect at a l l  stations, with the same 
lim itations: a. recap at end; b. don't interview yourself; c.
don't evade the requiranent with long-distance ca lls .

I f  you have a long-distanc e b eeper on a newscast, the local 
beeper requirement s t i l l  stands.

ThS good ones can bear repeating, 
except onrare occasions?

Why aren 't they repeated,

Gordon ‘‘k:London

cc: Joe Long 
Don Keyes
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BUDDY F LY IN G  TOUR PAGE * 2 
ADVAN CE  ̂ 1

Although Eisenmann lost both the game and his job, Life Magazine carried the 

account of the canine rhubarb in a full three-page spread. Promptly, Eisenmann hung up 

his spikes and let the dog do the talking for him from then on.

Since his initial motion picture success in A llied Artist's "The Littlest Hobo" which 

grossed nearly two million doHars, the highly trained police dog has been astounding both 

dog fanciers and happy youngsters with his often more than human accomplishments:

This, the latest of his long list of feats, may be a bit too gristly for the'super-human 

canine to chew. But if you suddenly look skyward and see Piper Commanche N-6488-P 

wavering overhead, you'll readily know that London is aloft mastering another of man's once 

sacred and awesome marvels.

< ^
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M E M O R A N D U M

A L L  M A N A G E R S ,  A L L  P R O G R A M  D I R E C T O R S ,  M A N A G I N G
E D I T O R S

D O N  K E Y E S  

J U L Y  1 ,  1960

Jack Fiedler of KTSA has been using our billboarding idea in a rather unique manner. 
Please follow what he has done here as soon as you can set it up with your people.

The idea is to pick out a particular news story each morning during your morning show 
( 6:00 to 9:00 AM ) and to billboard it within those time limits. The story naturally 
w ill have to be one of some significance either locally or nationally. There w ill be 
varying degrees to which you w ill want to follow-through on such a news story. This 
w ill be governed by the amount of late-breaking follow-through items on the story or 
its national significance. For example: An important local story could result in a 
new beeper report every twenty minutes throughout that morning block along with 
the usual billboarding promos by the ¡ockey. Whereas a national story concerning 
perhaps Ike's reception in Taipeh would be one that would not offer the advantages 
of differing reports every 30 minutes but is of such magnituife to warrant coverage by 
the deejay. Naturally, the newsman on duty w ill have to keep a sharp eye on the 
wires on stories of this type for late-breaking details that could be used as break-in 
supplemental material. Either way.............

1. It should be the newsman's duty to pick out a 
story worth billboarding and to immediately type 
out a half-dozen, two-line billboarding promos 
and deliver them to the morning dee|ay.

2. Instruct your morning man to read and rotate 
these billboarding announcements approximately 
once every ten minutes throughout his show.

3. Naturally the follow-through on such stories 
w ill have to be in keeping with the importance 
attached to them and they should be given first 
lead on each morning newscast.

1 think you see hythls setup how this idea can lend a great deal af spark and interest to 
not only your morning show but to your morning news presentations.

Please put this into effect as soon as possible.

Don Keyes
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M E M O  R y

T O : A L L  M A N A G E R S

F R O M : D O N K E Y E S

D A T E : J U L Y 7 ,  1 9 6 0

E D I T O R S

Oi'.

Jack  Fiedler of KTSA  has been using our biliboarding idea in a rather unique manner. 
Please follow what he has done here as soon as you can set it up with your people.

The Idea Is to pick out a particular news story each morning during your morning show 
( 6:00 to ^ 0 0  AM ) and to billboard it within those time limits. The story naturally 
w ill have to be one of some significcmce either locally  or nationally. There w ill be 
varying degrees to which you wil l  wont to follow-through on such a news story. This 
w ill be governed by the amount of late-breaking follow-through items on the story or 
its national significance. For example: An important local story could result in a 
new beeper report every twenty minutes throughout that morning block along with 
the usual billboarding promos by the jockey. Whereas a national story concerning 
perhcfjs Ike's reception in Taipeh would be one that would not offer the advantages 
of differing reports every 30 minutes but is of such magniture to warrant coverqge by 
the deejay. N aturally, the newsman on duty w ill have to keep a sharp eye on the 
wires on stories of this type for late-breaking details that could be used as break-in  
supplemental material. Either w ay.............

1. It should be the newsman's duty to pick out a 
story worth billboarding and to immediately type 
out a half-dozen, two-line biliboarding promos 
and deliver them to the morning deejay.

2 . Instruct your morning man to read and rotate 
these biliboarding announcements approximately 
once every ten minutes throughout his show.

3. Naturally the follow-through on such stories 
will  have to be in keeping with the importance 
attached to them and they should be given first 
lead on each morning newscast.

I think you see faythis setup how this idea con lend a great deal af spark and interest to 
not only your morning show but to your morning news presentations.

Please put this into effect as soon as possible.

Don Keyes
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> E M O  R A  M D u M V

T O ; A L L  M A N A G E R S ,  A L L  P R O G R A M  D i R E C T O R S ,  A L L  

M A N A G 8 N G  E D 6 T O R S

F R O M ;  D O N  K E Y E S

D A T E : J U L Y  1 5 ,  1 9 6 0

Ja ck  Fiedler of KTSA has come up v/ith another idea utiliz ing  news os on added feature 
of the morning show from 6:00 to 9i00 AM . Each morning, the KTSA news department 
picks out four ( if  that many are available ) news stories which have broken that morn
ing or the night before. These ere used in an abbreviated form as a combination teaser 
and news bulletin throughout the hour at the rote of one per quarter hour.

For instance, the newsman w ill break into the morning show at 8:15 with a three or four 
line story high-lighting only the most important events in a fresh story. He w ill close it 
cftjt by saying that KTSA  w ill have complete details availdsle on the 8:55 edition of KTSA  
Morning Nev/s, Then at 8:30, there w ill be onother break-in of an entirely different story. 
This certainly mokes good sense to me particularly in this morning segment a»id 1 wish you 
all would follow this whenever you have fresh stories that would v/arrcmt such treatment.

Don Keyes

cc: Gordon McLendon 
B. R. McLendon
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T O ; A L L  M A N A G E R S ,  A L L  P R O G R A M  D 8 R F . C T O R S ,  A L L  

M A N A G I N G  E D 8 T O R S

F R O M :  D O N  K E Y E S

D A T E : J U L Y  1 5 ,  1 9 6 0

Ja ck  Fiedler of KTSA  has come up with another idea utiliz ing  news os on added feature 
of the morning show from 6:00 to %00 AM . Each morning, the KTSA news department 
picks out four ( if  that many are available ) news stories which have brdten that morn
ing or the night before. These ore used in an abbreviated form as a combinotion teaser 
and news bulletin throughout the hour at the rate of one per quarter hour.

For instance, the newsman w ill break into the morning show of 8:15 with a three or four 
line story high-lighting only the most important events in a fresh story. He w ill close it 
out by saying that KTSA  w ill have complete details ovaildsle on the 8:55 edition of KTSA  
Mtoming News. Then at 8:30, there w ill be another break-in of on entirely different story. 
This certainly md<es good sense to me particularly in this morning segment and i w;ish you 
all would follow this whenever you have fresh stories that would warrant such treatment.

Don Keyes

cc: Gordon McLendon 
B. R. McLendon


