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SWEET SIXTY?

i CORRECTLY

PASS TO

HOUR. . o
ZY GAL"™,
AT THE

5A LINDA

THAT HAS BEEN e
AWARE OF HOW IT A%
(e]

WHOSE TELEPHONE
THE PHONE, WINS
.STANT OVER THE AIR,
PICKS TO WIN THE RACE, WINNER

PRE-RECORDED "RACES"™ IS PLAYED.
INING DEEJAY, HE WINS $100 CASH,
)MES IN SECOND, OR"PLACES" HE IS

o

OT WIN, PLACE OR SHOW IN THE RACE,
\NT IS AWARDED TWO TICKETS TO THE PRESTON ROYALLE AND TWO TO THE
aTI

et

S

OF TIME, WE RECORDED THE SEVEN ®"RACES™ ON CARTRIDGE,
DEEJAY WINNING EACH ONE. PLACE AND SHOW ON LACH TAPE
ONG THE OTHER SIX DEEJAYS., THE RACES PICKED WP ON THE

AND ONLY RUN A 0 SECONDS. THEY ARk COMICAL IN
DEEJAYS DROPPING ' OF THE RACE TO CHASE GCOD HUMOR

— T

s

BECOME THE FIRST STATION IN

r ! CIETY EDITOR. OUR?S IS MISS KAY
JLLE, WRITER AND PUBLIC RELATIONS EXPERT OF SOME NOTE, WHO DIGS
UP GREAT COLOR STORIES ON BIG DALLAS NAMES. THESE AR: RECORDED IN
NCE, AND INSERTED IN ALL TRAFFIC NEWSCASTS., THEY ARE SHORT, TO-
Y -

CINT STORIES, WRITTEN IN OUR NEWS STYLE.

0 HAS GONE OUT THE WINDOW AT KLIF. IN IT?S PLACE,
TED THE KLIF"SWEET SIXTY®? OUR PLAYLIST IS COMPOSED OF
O HARD ROCK OR NEGROID SOUNDS. THIS IS COMPOSED OF
OF ALL THE NEW RECORDS, BASED ON SOUND, NOT COMMERCIAL
. PLAYLIST OF 60 IS SUPPLEMENTED BY 15 MIXED ALBUMS, AND

\
1>
ASSIC LIBRARY., THE FORMAT IS AS FOLLOWS FOR AN HOUR

MITAT Q
TUNES,

I FROM THE TOP 30, FOUR FROM THE BOTTOM 30, TWO KLASSICS,
ND ONE ALBUM CUT. DEEJAYS DO NOT MENTION NU4BERS AT ALL., THERE IS
NO PICK HIT, AND THERE IS NO NUMBER ONE TUNE., ALL TUNES ARE MERELY
D REFERRED TO AS "FROM THE KLIF SWEET SIXTY.%

&b

o

8. IF ANYONE HAS ANY FURTHE

—
s

QUESTION, FEEL FREE TO CALL.

JACK

SHARP

PR Y
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name

and address on 2 postca [ Once per hour a postcard was

drawn, and the person's name and address were announced and they

were

ards, Program Director, KL

sentially constant music on the

under all announcements

it

WYSL )
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WASH-O-WAMA




REJECTED C

Al says that one cut on the move "The Prize' was

-
g

# & #

COMPETITOR'S COMMERCIAL { Dickie Rosenfeld, Sales Manager, KILT )

I quote from Dickie'e report:

"Starts out with customers talking as if being interviewed about

Knapp Chevrolet. Four or five different comments are made by casual

customers; statements like,

'Well, we've had our differences, but we generally

get 'em ironed out.' The comments are completely spontancous, After the

four or five comments, the announcer comes in and with a hushed voice
o

says, 'Ladies and gentlemen, we have taken our microphone into the Knapp

Chevrolet Service Department to test customer reaction. Then four or five
i

other casual customers give one or two sentence comments. The spot

ends with the customer sayis

PROMOTION ( Bob White, Acting Program Director, KILT }

housewife periods only.

each hour.

» ~ - o praprn Py
ves are asked

Sound effects will be used to dress it up. Housewi

Each load

hours a day by the radio,

awarded.



10571

Al says that one cut on the move "The Prize' was
.

rejected because of use of the word seduced in a suggestive way,

(<=

COMPETITOR'S COMM AL { Dickie Rosenfeld, Sales

I quote from Dickie'e

""Starts out with customers talking as if being interviewed about

Knapp Chevrolet, Four or {five different nments are made by casua

customers; statements like, 'Well, we've had ou ifferencaes, but we generally

»

get 'em ironed out.'

four or five comments,
o
says, 'Ladies and gentlemen, we have taken our microphone into the Enapp
Chevrolet Service Department to test customer reaction. Then four or five
1
other casual customers give one or two sentence g, 1he spot

ends with the customer sayiug,

PROMOTION { Bob White, Acting E

o

"KILT WASH-O-WAMA"Y - promotion to be run during

2

housewife periods only,

each hour. Scund effects will be used to dress it up. Housewives are asked
to tally up the number shed during a five day period.

will not exceed 12 pound

and correct total wins

drawing will be held.

hours a day by the radic, Consola . pri

awarded.
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PROMOTION { Dave McKinsey, Program Director, KABL )

] y

(", : S Al : 1 A o
"KABL Weather .{i..n:e'{~- This will spoof other stations' helicopter

4 €3 o o o b A LN B AR all £ > 3 - o~ : 4= e ¢ k@ dhd c R han o
traffic reports. We will actually fly a large box kite from fransmitier site and

v

ast simulated reports that are so garbled and static-filled that no one can

Later, we will stage a contest and awaxd the kite to the listener

2) s how long the KABL

o
o
(4]
o
o)

who can { 1 )} translate the actual garbled report or {

Weather Kite will stay aloft.

PROMOTION { Dave McKinsey, Program Director, KABL )

"Boxcar Promo'' -= Southern Pacific Railroad has been complaining

for a long time about not being able to get their box cars back after sending them

The Federal

East. There's an actual shortage of box cars on the West Coast,

Government is actually passing a law concerning returning box cars., KABL will

oint out this deplorable condition and ask listeners to report any box cars that
I Y

belong in California and ask them to return them.

PROMOTION { Johnny Barger, Program Director, WYSL )

"WYSL Call Letter Car'" -- WYSL purchased a '57 Chevrolet in perfect

runaing condition and painted it White. Then with various colors of enamel, WYSL

Actually in the neighborhood of 1,400
Y g

call letters were stroked all over the auto,

Car is appearing at High Schools { across the street ), downtown, and in

times,

This is a mail type cort est and the car goes to the individual

)

shopping centers,

whose postcard guess is nearest to the actual number of times the WYSL call

letters appear on the car,




PROMOT] nsey, Program Director, KABL }

"KABL, Weather Kite

@

traffic reports, W

broadcast simulated reports that are so garbled and static~{illed that no one can

understand them., Later, we will stage a contest and award the kite to the listener

who can { 1 )} translate the actual garbled report or { 2 ) guess how long the KABL

Weather Kite will stay aloft,

KABL )

PROMQTION ( Dave McKinsey, Program Director,

"Boxcar Promo' -- Southern Pacific Railroad has been complaining

for a lony time about not being able to get their box cars back after sending them

East. There's an actual shortage of box cars on the West Coast. The Federal

a law concerning returning box cars, KABL will

Government is

point out this deplorable condition and ask listeners to report any box cars that

belong in California and ask them to return them.,

i 4 #

Program Director, WYSL )

PROMOTION { Johnny Barger,

"WYSL Call Letter Car'" -- WYSL purchased a '57 Chevrolet in perfect

Then with various colors of enamel, WYSL

.t

rumding condition and painted it White,

call letters were stroked all over the auto. Actually in the neighborhood of 1,400

times. Car is appearing at High Schools { across the street ), downtown, and in

shopping centers, This is a mail type cortest and the car goes to the individual

whose postcard guess is nearest to the actual number of times the WYSL call

letters appear on the car,
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M DIRECTOR: __

Gordon Miclendon, Domn Keyes, Bill Stewart, Station Manager, Vour File

a

) Describe briefly the best promotional or contest idea you came up with this
'b«’@"s-.ma

Describe briefly the best promotion

. @

rgeribe briefly the promotions you have scheduled for ne:

AT e AT PR £ St s T

yublic service idea you've thought of

-

5. ) Describe briefly what loc rditorials on the station are causing ich talk in your
community.

any, have you refused to put om
lyrica?
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KILT is working on . ay to fi ummer employment
If you'll recall, I passed along Bill Stewart's
:sinessman's Club' during the Managers' Meeting.

rould be an excelleat vehi s rry Dicl Y stion, To revue

nvite kids who want summer jobs to come to your statiom

n time. At that time, with the cooperation of your copy writer,

are run ag NCSA's throughout the summer. You will waat to provide a

short, produced intro, amd the child himself would say, in effect, ''"My

live at 1234 Miller Road. I mow lawns; my

If you would like your lawn mowed, call me

call, too, that Marcus Cohn advises t we not include baby

s category unless you can find some way to check them out

(N -
&

{ { Al Lurie, Sales Manager,

3

ten-gsecond tips on swirmnming or water s:

instructors and be bros

A o1
NCSA's over the




[ am attaching to this first report, copy of. cial for
Orsinger Buick in San Antonio. While not at all outstanding, thies

commercial did result in a sale of time on KTSA,

°

atial manner )

'Excuse me, sir--yes, youw, struggling along in thi
bumpter-te-bumper traffic. While your wife isa't
listening, let me ask you a qu@s@;i’mr Asg long as
u have to spend so much time in your car, why not
enjoy every second of it? ﬂndulgc your tastes for a
zippy, snappy sportscar fum with a new Buick Sky-
lark from Charles Orsinger Buick. For a uea& that's
a humdinger, see Charles Orsinger. That snappy
Orsinger ick ‘7\7«'\'1»‘-" really costs no more than
Ford, Chevrolet or Plymouth. Woulda't you rather
experience the thrill of driving a bucket-gseat Skylark,
with 2 real powerhouse throbbing under the hood, and
a four-speed stick shifi awaiting your command? Your
wife? One look and she'll love you for it. And the
Buick Skylark has lots of room for all the kids and
even mother-in-law, if such should be your fate, For
" a deal that's a humdinger, see Charles Orsinger. '
Buick for San Antonio at 4515 San Pedro.''

y’
Spec # 2

g

To be delivere 2 hushed, confidential mannez )

madam--are you alone? If you're sure your
around, ! want to tell you a little secret. In

ywn discreet, womanly way, get your husband to take
you to gee the new Skylark by Buick at Charles Orsiager
4515 San Pedro. Let him know how much you'll

love being n in 2 new Buick Skylark. In just the style
nd color ¢ ination to match your new summer wardrobe
Let him in xlgw his tastes for a
tend its H) F Or maybe you'll
a hardtop .,Ez.. ﬁwt f',?:f"]'%'

rom O,, f,'m ger? Tell your
~'f“.) a humdinger {rom Charles

o nio at 4515 San P




Y

( Johnny Borders, Program Director, KTSA )

it "Instant Top that number has long been

Johnny suggests what appears to be am exncelleat

jucte from his memo:

"To tie in with 'Instant Top 55 ' and to stimulate interest

in the promotion. KTSA Requestline ( provided an operator
is utilized to take requests certain hours of the day or
evening )--Intros to the top tem songs-~-

{ Tabulator sound )
KTSA listeners by the thousas
on this requestiine smash!
tabulated, today’s No. 1 song
to record )

Another fabulous requestline performance!
Instantly tabulated, today’s No. 2 song!
{ segue to record )

SA requestline for another musical
M.ula::! Instantly tabulated, today's
o. 3 song! ( segue to record )

through ¢t

il be used heavily for two or three
more sparingly, depending upon
it stimulates., I { it would add sparkle,

I“T

g kick the 'Instamt Top 55' off with a bang.'
1is should be dohe between 3:00 and 4:30 in the afternoon;
afternoon, your deejay will be able to announce the

y man will be able to carzy it through

- | % R
» Bar 8 Deing
2 parx 10Q8 Deing




a' E W CO

dub of a commercial for
ed commercial containing
a brief storyline om auto repairs
While'I have mot heard this commercial, his description sounds
intriguing enough to warrant investigating. Perhaps it will help you
cal auto parts concern.
# 4 ¥

AUTOMOBILE DEALERS PROMOTION ({ Al Lurie, Sales Manager, KLIF )

Al is proposing to & local Chrysler agency that a registration board
be posted im their showroom and that three numbers be written on that

If a listener's license pumber containg those three numbers, he

Naturally, he must enter the dealership in order to check

the board,

This could be done with any number of different approaches; in
this case, licemse numbers,
SPECIFIC APPR ROA C{{E;Ziz ( Jim Hamby, Sales Manager, KTSA )

We discussed this at the Managers' Meeting, but again to

. .

quote from Jim's report, the following is his idea of a solid sales approach

(4=

1l am i'&ﬂxnia.i"g that each call should be made for the
fic purpose of secvriag buginess “mm a specific

>count using a specific he‘wa or a specifiic plan pre-
sented in tangib ST form,'




wday business, Al has proposed

that Sunday be made ''Chili Day"

aloag to the client.

TEENAGE APPEAL ADVERTISING { Al Lurie, Sales Manager, KLIF )

A survey iaken by the Dallas Power & Light Company showed that
utilities should be governmest ¢

ing teen times and that

1)

nessage be

APPR QACH { Todd Branson, WYNR }

do not know whether the Rydell line of clothing mentioned in

s quote has any direct connection with the singer Bobby Rydell,

e idez of commecting the two in & commer

and one that might be followed up.

cial




a doctor to an accident scene to ease the pain of a man trapped under an

ned bulldozer,
s story is alive with human interest and even suggests con-
troversy and possible editorial follow-through to see who was responsible

for this confusion and what has been dene ¢o alleviate it.
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WHALE BACK RIDING




N

» interest you axpressed in
Amer¢ca 8 fat¢ teagmg"zuing o w.P W “&EmBn\s RIDING, as featured
on KABL MUSIC. Hers are your - €

GET YOURSELF A WHALE, White whales are preferred
as they are genarally more docile and easier to
traine.

Take your whale to Fleishhacker pool for preliminary
training, {Any morning kaio#g 9 AM)

B(ﬁ SU-."W 3 ‘Jf 1o ..v.L!M L& 5{‘} G)&"‘l‘l Rl ahad wltﬁh YOUI‘
initials or some i*GIX\hfying symbol, It is eften
extrenely difficult to tell ons whale from another,
especielly in Flaishhacker Pool,

Chogse brid md bit carefully, Ask your harness-
fitver what is best for your particular whale,
Saddles are optionel, since many prefar to ride
standing vp, bubt if saddle is 'tdxf@d take care
that it 1s bound to whale with PLASTIC CLOTHESLINE
rather than coarse rops or nwibaq There is nothing
worse than riding the back of an irritsted whale,

Take care not a saddle anywhere near whale's
blow-hole, Ladi ay prefer %o include an umbrella
in their equipment, If ; eke sure it is a big one,

_ slowly. Do not expsct to he able to ride your
whale the first day. For the first week, simply
git in the enddle zand reassurs your whale witg
friendly pats,

Once you fael nd your whale have become "real
pals®, you may fhkﬁ him to Ocean Beach for a trial
run, LA.;* = be careful not to go beyond 50-
fathous on your first dive. I1f your whale shows
a tendency to dive despite haruess, change your
gnaffle or carry scuba equipment, Above all, make
sure your whale knows WHO'S BOSS3, After a week or
80 of th is = youlre on your own.

If you have any trouble, comsunications should be addressed to
"THAR SHE BLOWSY™, XKAGL, SAN FRANCISCO.
iceraly
- AHAB, President -
18 Riders International
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PROMOTION ( Bob White, Acting

(]

"What's Cooking' --
S———— -
to dishes at various time: d give what dish

was being described. Winners ( two per day ) get a dinner for two at restal

restaurant

of their choice.

STATION BREAI

"KILT,., T

“oce o &

draw Beatle Wigs on pictures from :

Beatle Wigs to winning entr

fun contest and even the losers enj

were put in the paper. Drew

BREAK { Bruce Hatl

BWTCA %1 b nd g
}.\ L10A, ., . the 8tatl




imporiance of ex
bolic I do feel better
worthwhile to me i8...

4 - med
there. .. and that

Typewriter bell d

was being descri

of their choice.

STATION BREAK ( Bob

"KILT, .. The gi

PROMOTION ( Bob White,

"We ha
draw Beatle W
Beatle Wigs to winnin

fun contest and

were put in the paper.

STATION BREAK ( Bruce

"KTSA, .. the si
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Ihat's The
Word Contest

nnounce -

} - 9
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cn

[

5
bf
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Xy A<y
away,

-
g

1
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y winners
{
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sequence on
o
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13
lowe:

f

went
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WHAT KIND OF A FOOL DO YOU THINK | AM/




PROMOTIONS { Bob White, Acting Program Director, KILT )

"Rings For Ringo'' -« Since Ringo Starr is one of the most
popular Beatles and has o%rer 1500 rings, the all night man at KILT is
asking teens to send in rings to send to Ringo.

Reports from Houston are that the kids have jumped on
this thing and that it's turning out to be quite successful.

## #

STATION BREAK ( Bob White, Acting Program Director, KILT )

KILT. ,.the brightest thing about spring. ..

& ##

% "What Kind of Fool Do You Think I am?" contest -~

Since April Fool's Day is at the beginning of the KTSA April Hooper, they

preferred not to run anything that weuld deceive or confuse the listeners,
They are running, instead, cute and catchy i.d. 's and deejay promos
g ¥ Jay p
and a contest to run a week before and winner to be announced April 1st,
Each deejay asks his listeners the question and the best lstter telling why
"such and such' deejay is a bigger fool than the other deejays is the winner.
L]
f# #

PROGRAM SALES IDEA{ Bruce Hathaway, Acting Prog: irector, KTSA )
B

"The KTSA Spring Clean Up" -- This promotion was sold
to,§eara.who very seldom buys radio time in San Antonio., Lisieners are
. - "
asked to send in a card if they would like to have their ya pring Cleaned by
a KTSA deecjay . At the end of the promotion, we draw one card as 2

Sears is furnishing all the tools for the promotion,

to put up in the yard the day of the




PROMOTIONS { Bob White, Acting Pr

"Rings For Ringo'" -- Since Ri sarr is one of the mos
popular Beatles and has over 1500 rings, th 1 ni an at KILT is
asking teens to send in rings to send to Ring

Reports from Houston are that the kids have jumped on

this thing and that it's turning out to be quite successful.

>

STATION BREAK { Bob White, Acting Program Director, KILT }

KILT, ..the brightest thing about sp

RO ¥
" U‘{i'

PROMOTION ( Bruce Hathaway, #Acting Program Director, KTSA )

i “What Kind of Fool Do You Think I am?" contest «-

Siz;ce April Fool's Day is at the beginning of the XTSA April Hooper, they
preferred not to run anything that would deceive or confuse the listeners.
They are running, instead, cute and catchy i.d.'s and deejay promos

and a contest t0 run a week before and winner to be announced April lst,

Fach deejay asks his listeners the question and the best letier tellin why

"such and such' deejay iz a bigger fool than the other deej i e winner,

# 4

PROGRAM SALES IDEA( Bruce Hathaway, Acting Program Director, KTSA )

'y

"The KTSA Spring Clean Up'" -- This promotion was sold

to. Seara who very seidom buys ra*ho tivne in San Antonio, Listeners are

D:v«.
asli_ed to send in a card if they would like to have thei

a KTSA deejay . At the end of the promotion, we draw one
Sears is furnishing all the tools for the promotion, pluas making

to put up in the yard the day of the event. They have also given a power
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(_WHAT TIME 99

May, 19%§7
SM

CONTROL: S,E. TEMP GOING UP, UNDER AND OUT
ANNCR: There it goes, up o. UpP <o UP ooo
Yes, from now On we can e xpect temperatures go keep
getting higher and higher., When do you think the
Dallas temperature will first reach 99 degrees this year?
Put down your guess ., the exact date, hour, anad minute .,
and send it to KLIF, Dallas. That®s all there is
The Winner
Car Air Conditioner, completely
a guess .., when do you think
s will reach 99 degrees? Put

, o and mail

wurh o hae ¢ > 9% €3 $0 0+ D 7 . -} &
wileén the vemperacure reaches

Yy wins,

W . I 2 men) & 29§ 90
ties, the earliest ent:

exact day, hour and minute, the clo:

~ |
9|

be named winner, Send in your entry

"What Time 99" Contest, KLIF, Dallas,

v g




WHAT TIME
#1

May ,

SM

CONTROL: S.E. TEMP GOING UP, UNDER AND OUT
ANNCR: There it goes, up .. Up vo UP coo

L

Yes, from now Sn we can e xpect temperatures go keep

getting higher and higher, When do you think the

o

(o]
(A

Dallas temperature

Put down your guess ., the exact date, hour, and minute ..

and send it to KLIF, Dallas. t%s all there is

KL[F‘VS new WE({E&T_? m e

temperature

own the exact date, hour and minute .

3 | S— e oo T TR o P
entrvy to AL i‘}:1 5 ) ailas,
R
e . <)o - - - g L™ 7 ,‘ D ¢ 09
the tempe: re reaches 92

entry wins,

the

H'\‘:gh a“_‘y;h T j me 53;9 ” fj O nt es "/ s




TEMPERATURE CONTEST

Control: (ECHO CHAMBER -

ANNCR

ANNCR What time 99 !

Control: (ECHO CHAMBER OUT - BRIGHT MUSIC IN & UNDER

ANNCR What time 99 ? Give CLIFF the answer to that question
and you win a Mark IV Auto Air Conditioner, that fits
any car!
Just guess what day, hour and minute the temperature
will hit 99 degrees in Dallas!
Only one entry per person or family!

Send your guess on a Postcard to Temperature - KLIF,

Dallas.
The closest guess wins the Mark IV Auto Air Conditioner.

Gets your entry in the mail now - to Temperature -

KL IF, Dallas!

Control (CURTAIN)




Control:

ANNCR

ANNCR

“ontrol:

ANNCR

ANNCR

ANNCR

ANNCR

ANNCR

ANNCR

Control

(ECHO CHAMBI

What time 99

What time 99

(ECHO CHAMBER OUT - BRIGHT MUSIC IN & UNDER

What time 99 ¢ Give CLIFF the answer to that question
vMark IV Auto Air Conditioner, that fits

any car!

Just guess what day, hour and minute the temperature

will hit 99 degrees in Dallas!

Only one entry per person or family!

Send your guess on a Postcard to Temperature - KLIF,

Dallas.
The closest i the Mark IV Auto Ailr Conditioner.

GCets your entry in the mail now - to Temperature -

KL.IF, Dallas!
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WHEEL OF FORTUNE




COMPETITOR'S COMMERCIAL ( Ron Ruth, Sales Manager, WYSL )

A7 1

"This is not a commercial but a good idea, WKBW had a
small cockiail party at their studios and invited all agencies. The agency
people threw darts at a board with pics of all the jocks., They received

a free spot on the jock's ghow, "

PROMOTION ( Jack Fiedler, Manager, WYNR )

"Winner Wheel of Fortune" ~- Using Kay Starr's record for
title line, the first person to call from odd or even phone number got a spin
on the Wheel of Fortune, Swami comee in with funny fortune { "'l see 30
children in your life"!, "You are destined to be a school teacher" ) and second

voice from turn of wheel awards cash prize in varying amounts ( $3, 00 to

$25,. 00 ).
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'HOT COMERS

KLIF

1.) "Kiss Me Sailor" Diane Renay 20th Century
2.} "Not Fade Away" Rolling Stones London
3.) "I've Got Mine" Sapphires Swan

KiLT

1. ). "What Kind of Bird Is That" Hank Cochran RCA
2. ) "Crooked Little Man" Serendipity Singers Philips
3.) "Draggin Wagon" Surfer Girls Columbia




COMPETITOR'S COMMERCIAL { Ron Ruth, Sales Manager, WYS

"This is not a commercial but a good idea, WKBW had a
small cocktail party at their studios and invited all agencies. The agency

s
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people threw darts at a board with pics of all the jocks. They received

a free spot on the jock's show,

PROMOTION { Jack Fiedler, Manager, WYNR )

"Winner Wheel of Fortune" -- Using Kay Starr's record for
title line, the first person to call from odd or even phone number got a spin
on the Meel of Fortune. Swami comes in with funny fortune { "I see 30
children in your life', "You are destined to be a school teacher" } and second
voice from turn of wheel awards cash prize in varying amounts ( $3, 00 to

$25. 00 ).

. HOT COMERS

- KLIF

1,) "Kiss Me Sailor" Re 20th Century
2.) "Not Fade Away" Rolling St London
3.) "I've Got Mine'" Sapphires Swan

KILT

1.), "What Kind of Bird Is That" Hank Cochran RCA
2, ) "Crooked Little Man" Serendipity Singers Philips

3.) "Draggin Wagon" Surfer Girls Columbia




WHEEL FOR A DAY




I 1710
LA

4L\

FORBL




in your honor . Of course you'll come up to KLIF stadios snd meet
every one up here, everyone you hear on the radio, and you'll ride

in a real mobile news unit. w ki if you're 7 years old or

under you can enter this "WHEEL FOR A DAY"™ c est. Just make

drawing of what you think our KLIF mobile news units look

and send it to KLIF, Dallss Send us your name, address, and age,

be sure your entry is postmarked by midnight Wednesday, March 6t

-

decision of our judges i final--and entries become our properx
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in your honor ., Of course you'll come up to KLIF stadios snd meet

every one up here, everyone you hear on the radio, and you'll ride

3
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in a real mobile news unit. Now kids, if old or

under you "/HEEL FOR A DAY"™ contest. Just make a

drawing of what you think our KLIF mobile news units look like,
send it to KLIF, Dallgs. Send us your name, address, and age,

is postmurked by midnight Wednesday, March 6th,

oeé sure your enf.ry

decision of our judges i8 final--and entries become our property.







“WHEEL” CONTEST BROUGHT THRILLS TO DALLAS YOUNGSTERS

RADIO STATION KLIF
2104 Jackson Street
Dallas, Texas
RlIverside 2-7121

KLIF, Dailas, caused a mild sensation among Dallas' younger folks last week
(February 27 - March 6) when they announced their '""Wheel for A Day'" Contest --
designed especially for boys and girls 7 years old and younger.

The list of prizes and awards was enough to make any child's mouth water, as
was proved by several thousand entries to the contest before deadline.

The kid's entries consisted solely of a drawing of a KLIF Mobile News Unit
(any of the three), which almost all had been seen darting around the city on news
beats. The winner was 5 year old Lee Wilde, III, who was literally overwhelmed
when notified that he won the contest.

Monday (March 11) was Lee's day to be a ""Big Wheel'. Accompanied by his
dad and KLIF DJ-Program Director George Singer, Lee spent Monday on a round
of activities that would wear out much older folks.

On the agenda were a ride in a Police Car with Dallas Chief of Police Carl
Hanssen; a ride in a Sheriff's car with Sheriff Bill Decker; a visit aboard a Katy
engine, a tour of KLIF's studios; a visit on a Trans-Texas Airways Airliner; a
visit to the CAA Control Tower at Dallas' Love Field, a talk with a Jet pilot; and
a visit to the local FBI Office. Then Lee was guest of honor at a special luncheon
attended by city dignitaries and KLIF DJ's.

Lee will be able to prove all of this high-living in later years, too, because
he was presented with a complete photo record of the day's activities.

Among the prizes Lee was able to take home with him were a KLIF Miniature

News Mobile, a bicycle, and a phonograph and record library.

c/?adco Camlbaigna




w
-

)
))

3

na

3
P

3
!

o

(@)

S

P ek
T

-
A
L ¥

D
—

WA
2CO




in your honor . Of course you'll come up to KLIF stadios «nd meet

*va:ﬁy one up here, everyone you hear on the radi and you'll ride

in a real mobile news unit. Now kids, you're 7 years old or
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decision of our judges if final--and entries become our property.
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A management report from

Nation's Business

When to use the needle

Constructive criticism builds better morale

YOUR PEOPLE can be spurred to better performance
by judicious application of an old but little under-
stood executive tool: the needle.

Studies by industrial psychologists have shown that
supervisory personnel generally fall far short of doing
the best work of which they are capable. Bonuses,
good example and other incentives may help raise
this level, but one of the surest ways to improve
performance is to needle people into doing better
work.

Needling has fallen from favor in recent years be-
cause of industry’s preoccupation with human rela-
tions techniques. Now many experts feel that the
time is at hand for more tough-minded motivation.

In a survey to determine the influences which
helped bring them to their present levels, 300 man-
agers of a large manufacturing company put “work-
ing under a demanding type of manager” high on
the list. They credited these managers with having
stimulated their efforts to grow.

After two years of study, the director of psycho-
logical research and services for Sears, Roebuck and
Company reported “doesn’t let shoddy work get by”
as a major characteristic of the successful executive.

Needling a subordinate in a constructive manner
can go a long way toward cultivating a pride in
workmanship. Taxing his brainpower, energy, and
resourcefulness, and seeing a different and better
product come from it, is the cumulative reward
attached to pride in workmanship. It can instill in a
subordinate a willingness to measure up to diverse
responsibilities and to equip himself to take on other
responsibilities in the future.

It can enable him at times to take over in your
absence—and to see, from where you sit, how a boss
reacts to a mediocre performance by his subordinates.

This can be done with respect, dignity, and with a
show of confidence that the man can turn in much
better work.

It does not have to be a matter of keeping a man

193

in a constant state of jitters, nor does it have to
involve needless nit-picking, bluffing, or threat.
To use needling effectively, you need to know:
» How the technique works.
» Pitfalls to avoid.
> How to capitalize on results.

In learning, the central focus is on reaching a goal.
Annoyance in not reaching it produces greater stress
and determination to reach it next time. Needling
generates the annoyance which induces better effort.

What to do

Pride in performance is a positive motivational
force. Needling and good example can set this force

Can instill willingness

S—
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Use clinical approach

in motion. Moreover, subordinates want to feel that
their immediate boss is competent. There is no
better display of technical or managerial competence
than disappointment in and nonacceptance of medi-
ocre work—and insistence upon better work in the
future.

Begin where the subordinate is—mot where you
hoped he would be.

The take-off must be his present work habits and
performance, not a backtracking to his experience in
former jobs. Point out specific weaknesses in his
work. Avoid generalities.

Have well prepared and realistic standards of work
performance. Without standards you have no yard-
stick by which to assess performance. The standards
should be neither too high nor too low, but attainable.
They should be updated and understood by both the
boss and the subordinate.

Your own reports, records, special project presenta-
tions, decision-making, handling of personnel matters,
and other activities should serve as good examples.

Be clinical in your approach. Find out precisely
what accounts for substandard performance. Deter-
mine whether the problem is one of skills, attitudes,
physical stamina, communication, work habits, or
another factor or combination of factors.

As you criticize, coach the subordinate in skills, in
special knowledge, in techniques, in tearing apart
a poor product and building a better one.

Give him the time and attention warranted to ex-
plain the reason for the marginal work. Let him talk
it out. But, place the burden of proof of full effort
on him. Make him defend what he has done, how he
went about it, what resources he used, how hard he
worked at it, the extent to which he checked his
facts and his conclusions.

In doing so, however, interrupt him, interrogate

him, show your skepticism if it is warranted, pin
him down for clear answers. In short, give him his
day in court—but make it a trying day.

Act without delay

Be timely. Criticize when the work is done, not in
advance, nor long after its completion. Coaching
works best when the facts and the completed work
are fresh in the minds of both the boss and the sub-
ordinate.

Respect individual differences and limitations.
Know the intellectual capacities, physical stamina,
outlook, and work attitudes of your men. Know their
strengths and weaknesses. Allocate your assignments
in light of their individual differences and limitations
within the range of their responsibilities.

Criticize firmly, sharply, objectively—and, if neces-
sary, caustically. There is no meeting of minds if you
hedge or compromise.

A sales executive recently lamented that the weekly
staff meetings conducted by his subordinate manager
were dull, and completely lacking in stimulation.
This was at a time when the company was involved
in some exciting plans for sales ventures. The man-
ager’s communication to the sales staff was clearly
substandard.

In a private audience with the subordinate the
executive lampooned the manner in which the staff
meetings were conducted. He then asked if he could
run the next meeting to show how it could be done
more effectively. Two demonstration sessions showed
convincingly how a dull meeting could be converted
into a lively and stimulating event.

The head of a subdepartment in another firm’s
personnel division used what he termed the “rainbow
edition” in correcting some of the poorly written
reports subordinates submitted. Corrections and in-

Keep criticism private

REPRINTED FROM NATION’S BUSINESS, SEPTEMBER 1961
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WHEN TO USE THE NEEDLE

sertions were marked in green, red, and blue pencil
and returned. Obviously, the needling hurt, since the
returned product usually crossed the desk of the
man’s secretary, and the man’s ego was deflated in
knowing that his secretary was aware of the criticism.
The men dreaded the “rainbow edition” and reports
improved enormously.

The pitfalls

There are pitfalls in the needling process. You
must avoid demoralizing the man or impairing his
self-confidence so much it becomes difficult to restore.

Don’t make your criticism of a subordinate a
public scene. A subordinate may smart under criti-
cism in private and still be resilient in getting back
on his feet.

But the hurt which comes with embarrassment in
the presence of others is deep.

Don’t warp his judgment by overcriticism. Meas-
ure criticism out as needed to have the work redone
and done well.

Don’t harp on his job description. All it discloses is
what the man is expected to do. It does not deal with
how well he is to do it. The yardstick for this is the
statement of performance standards. Don’t be am-
biguous on this point.

Don’t threaten him. Expressions of your dissatis-
faction have a cumulative effect in making the man
question his own security. Threat is not needed.

Avoid creating irritation every time you get to-
gether. Give credit for a job well done.

Above all, don’t wait for merit-rating time as the
day of reckoning. This is a complete distortion of
the boss’s responsibility as an appraiser and coach
the year round. Semiannual or annual merit-rating
time should be nothing more than a summarization of
what both you and he already know and have dis-

Give pat on back

cussed many times before—and a time for setting
targets for improvement in the future.

Capitalize on results

Having used a clinical approach and determined
where the weakness lies and what should be done
about it, watch for results. Assess the before and after
products. See to it that the therapy is not temporary,
but that the man is actually concerned with his self-
esteem and wants to avoid mediocre performance.

Move on from counteracting lesser and relatively
minor weaknesses to more serious weaknesses.

Show enthusiasm for the progress he is making.

When a relatively new man shows signs of medi-
ocre or marginal performance, start him in smaller
and less complex assignments and have him work
gradually into more difficult and larger tasks. Keep
prodding him toward more qualitative performance.
Make him carry out responsibilities gradually but
effectively.

If the man shows no capacity or will to extend him-
self, there is no alternative but to demote or fire him.
A boss has to face up to mediocrity of subordinate
performance, however unpleasant this might be.

In too many cases, today’s managers tend to shift
the blame for mediocre performance to the more or
less ethereal factor of “company climate.” This is a
mistake. The test of motivating people to higher per-
formance comes at the direct point of contact be-
tween boss and subordinate.

Needling, properly used, can be one of the principal
instruments in making subordinates measure up to
their responsibilities. —NATHANIEL STEWART

REPRINTS of “When to Use the Needle” may be ob-
tained for 10 cents a copy or $7.00 per 100 postpaid
from Nation’s Business, 1615 H St. N. W., Washing-
ton 6, D. C. Please enclose remittance with order.
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by ancient warriors to

rprise attack, So, to avoid those unnecessary

{sock! thud!) watch that wink!
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Luther, G -al Manager, WYSL)

copy of photo from '""Motorsport News', WYSL

sponsoring a stock car which runs on four or five local tracks, In

vents, the car known as the '' Whistle Missile", which is the same name

WYSL's hottest climbing record each week on the Top 40 list (instant request
list), =Good newspaper coverage.,.=-excellent response at all tracks in area,
##
PLANNED PROMOTIONS (Larry Vance, Program Director, WYSL)

"WYSL INTERNATIONA L TUG-0- WAR"
This McLendon promotion has been sold to the Canadian

uxhibition and will be staged the night of August the 27th at the C & ]

PR 6 &)

in Toreonto before a crowd of thousands, This Canadian Exhibition draws m

thousands of Buffalonians every year and even-though our "Tug=o-war' isn't

7

being hevlc'i in Buffalo it will be wits eé ed by a tremendous number of Buffalo
composed of
f the entire activity:
ank Sedita and his staff concerning
promotion, Last week WYSL executives fle
representa ative t ivens’ office with the official "Tug~o-w

challenge, tapes were u f the proceedings and have been incorporated into










BEST ON THE AIR PROMO IDEA

X-TRA - Vin Lawford has developed a conflation of the '"Mystery Voice"

/YSL -

and "Name the Newsmakers" which should result in increased
ratings., The contest prize is more exciting too: An all-expense
paid trip by air to Hawaii. Short teaser prcmos are now on the
air., The contest is scheduled to start on Monday.

Copy:

"Journey back in time for a moment...do you recognize this
voice? ' {(10-second of John Barrymore from Capitol's Hark!
The Years!)

If you recognized John Barrymore, you'll soon be able to compete

with other X-TRA News listeners in a contest that cculd win you
a fabulous ali-expense paid trip to Hawaii! Keep tuned to X~-TRA
News for details of the X-TRA Special 'Name the Ne-wsmakers'

contest, "
{MUSIC UP TO FINISH},

M. J. Roulette - Strictly an attention getting bit. ..where the
listeners are invited to guess which jock will be on the air the
next hour. Runs only during the “ay because the night shows
would be to hard to cover. However, the night jocks w 11 pull
an hour every now and then during the promotion. Prize for
guessing correctly can depend on budget. ‘ i

BEST QOUTSIDE PROMO IDEA

ﬁYSL .

(

WYSL is looking for a whistle that will sound similar to the on«
used on the T. V., show '""Good Morning World', which will be
distributed through local record shops as the official "Whistle-
Whistle". Good tie-in with their call letters. Might even get
to be a fad.

"Miss Teenage Houston Pageant' will be televised tonight
{October 17, 1967) and KILT dj's wiil be involved in the impromptu
skits with contestants. '

BEST COMPETITIVE ON THE AIR PROMO

\/ KILT -

KNUZ - "Golden Purmrpkin Search'. Pumpkin, containing$12.30
cash is hidden in either the basement, lab or attic, Listener is
first to call in and guess which. Location is on cart with appro-
priate sound effects.
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BEST ON THE AIR PROMO IDEA

X-TRA - Vin Lawford has developed a conflation of the "Mystery Voice"

/WYSL -

and "Name the Newsmakers' which should result in increased
ratings. The contest prize is more exciting too: An all-expense
paid trip by air to Hawaii. Short teaser promos are now on the
air. The contest is scheduled to start on Monday.

Copy:

"Journey back in time for a moment...do you recognize this
voice? ' {1D-second of John Barrymore from Capitol's Hark!
The Yearst!)

If you recognized John Barrymore, you'll soon be able to compete

with other X-TRA News listeners in a contest that could win you
a fabulous ali-expense paid trip to Hawaii! Keep tuned to X~-TRA
News for details of the X-TRA Special 'Name the Ne-wsmakers'
contest, "

{(MUSIC UP TO FINISH},

D.J. Roulette - Strictly an attention getting bit...where the
listeners are invited to guess which jock will be on the air the
next hour. Runs only during the “ay because the night shows
would be to hard to cover. However, the night jocks w 11 pull
an hour every now and then during the promotion. Prize for
guessing correctly can depend on budget. : '

BEST QUTSIDE PROMO IDEA

ﬁYSL -

WTYSL is looking for a whistle that will sound similar to the one
used on the T.V, show '""Good Morning World", which will be
distributed through local record shops as the official "Whistle-
Whistle", ‘Good tie-in with their call letters. Might even get
to be a .f'ad‘,'

""Miss 'E[‘eenage Houston Pageant" will be televised tenight
{October 17, 1967) and KILT dj's wiil be involved in the impromptu
skits with contestants, ‘

BEST COMPETITIVE ON THE AIR PROMO

/ KILT -

KNUZ - "Golden Purrpkin Search'. Pumpkin, containing$12.30
cash is hidden in either the basement, lab or attic. Listener is
first to call in and guess which. Location is on cart with appro-
priate sound effects.
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SALES IDEA { Ron Ruth, Sales Manager, WYSL )

White Sale ~- Rather than go the entire route of wearing white suits as

-

suggested by Jim Hamby several months back, Ron's salesmen will wear white

carnations. He points out that they ars not going to have special rate cards, but
that they are selling the carnations.

# # 4

.

COMPETITOR'S COMMERCIAL { Ron Ruth, Sales Manager, WYSL )

WKBW is asking their listeners to send in all their trading stamps and that
they in turnm will deliver them to charitable organizations in the area for subsequent
rademption,

Ron reports that this has put them in the budget of many of the stamp people.

#Ed

COPY APPROACH ( Ron Ruth, Sales Manager, WYSL )

The House of Ullman furs bought a WYSL schedule as a result of the

attached copy.

2 o5 o8
i & #

PROMOTION ( Art Hoit, Sales Manager, WYSL )

Art is revising my old aeolipile exotic. Rather than go into this, I'll
& =]
simply record it and have dubs sent o you.

& 8 4
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SALES IDEA { Ron Ruth, Sales Manager, WYSL )
White Sale - Rather than go the eatire route of

suggested by Jim Hamby several months back, Ron's ¢

COMPETITOR'S COMMERCIAL ( Ron Ruth, Sales Manager, WYSL )

WKBW is asking their listeners to send in all their trading stamps and that

they in turn will deliver them to charitable organizations in the area for subsequent

redemption,

Ron reports that this has put them in the budget of many of the stamp people,

e

COPY APPROACH ( Ron Ruth, Sales Manager, WYSL )

The House of Ullman furs bought a WYSL schedule as a result of the
attached copy.
###

PROMOTION ( Art Holt, Sales Manager, WYSL )

Art is revising my old aeolipile exotic. lather than go inte this, I'il
simply record it and have dubs sent to you.

¢##
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JANUARY SALES IDEA { Al Lurie, Sales Manager, KLIF )

Since department stores hold "white sales' in January, Al suggests that

an automobile dealer be pitched a '"white sale" for that month, The gimmick is
that during that month he givee additional discounts on white automobiles.

XY

SALES IDEA { Al Lurie, Sales Manager, KLIF )

It was proposed to Everts Jewelry Store that they place a small, revolving
Christmas tree in one of their windows. On the tree would be all kinds of

diamond jewelry. The contest tie-in is to have the listeners stop by and enter

their guess as to the number of karats coantained in the diamoads oz the display.

## &

PROMOTION ( Rex Jones, Program Director, KLIF )

"Fibber Finder''-- KLIF disc jockeys annocunce carefully planned mistakes
during the hour, They give the time incorrectly, they introduce a certain
record and then play something altogether different--all kinds of mistekes such
é.s this. The first listener to call and point out that he has found the fib, wins
the prize of $11.90,

PROMOTION ( J. Tyler Dunn, Program Director WYSL )

Duan & Wander, the two-man team in Buffalo, announced that they had a

Thanksgiving turkey in the studio but that it was terribly scraway. Listeners were

invited to stop by the studio on their way to work and leave some fattening food for
the turkey. The resuilt was several bags of cockies, some cream donuts, cheese
cake, etc.

You might de this with a Christmas turkey.

¢4 8
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JANUARY SALES IDEA ( Al Lurie, Sales Manager, KLIF )

Since department stores held ''white sales' in January, Al suggests that

an automobile dealer be pitched a "white sale" for that month, The gimmick is

that during that month he gives additional discounts on white automobiles,

’

#4e

SALES IDEA { Al Lurie, Sales Manager, KLIF )

K was proposed to Everts Jewelry Store that they place a emall, revolving
Christmas tree in one of their windows. On the tree would be all kinds of

diamond jewelry. The contest tie-in is to have the listeners stop by and enter

their guess as to the number of karats contained in the diamonds on the display.

# 4

PROMOTION ( Rex Jones, Program Director, KLIF )

"Fibber Finder'-- KLIF disc jockeys announce carefully planned mistakes
during the hour. They give the time incorrectly, they introduce a certain
record and then play something altogether different--all kinds of mistakes such
és this, The first listener tc call and point cut that he has found the fib, wins

the prize of $11,90.
¢ &8

PROMOTION { J, Tyler Dunn, Program Director WYSL )

Dunn & Wander, the two-man team in Buffalo, announced that they had a
Thanksgiving turkey in the studio but that it was terribly scrawny. Listeners were
invited to stop by the studio on their way to work and leave some fattening food for
the turkey. The result was several bags of cockies, some cream donuts, cheese
cake, etc.

You might do this with a Christmas turkey.
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MEMORANDUM
T-O ALL MANAGERS, ALL PROGRAM DIRECTORS
FROM: DON KEYES
DATE: AUGUST 23, 1960
Dick W hittinghill of KMPC, one of the funniest, most popular morning men
in Los Angeles radio came up with an off-beat gimmick a few months back which
is worth running at all of our pop music stations. He has taken his last name,
a noun, and changed it into a verb. The one line promos all over the station

are so unusual sounding that they get lots of comment. For example....
¥

<

"Did you Whittinghill on the way to
work this morning? "

"Did you Whittinghill during breakfast this morning?"

'"Did you Whittinghill as soon as you got out of bed
this morning? "

Obviously, the act of '""Whittinghilling'' is acknowledged by KMPC to be as much
a part of morning activity as brushing your teeth, dressing, eating breakiast,

driving to work, etc.

Naturally, you can write a great many variations on this. Since the one line
presentation is such a shocker, I think it's best that all stations except KILT and
KTSA use both first and last names of their morning men. The names Knox,

Ward and Hart are one syllable and could easily be misunderstood or lost al-

together. Spivak and Lester are two syllable and will be more eagily understood.

Try this for a while and see what type of reaction you get.

Don Keyes

: Aauoy\[ Jo
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TO: ALL MANAGERS, ALL PROGRAM DIRECTORS

MEMORANDUM

FROM: DION KEYES

DATE: AUGUST 31, 1959

SUBJECT: PROMOTION

[9ds IMIT I AHM .

Small contest idea that | think is excellent and wi |l really serve to keep things
happening .

"The KLIF Who's Laughing Contest"
Get a portable tape and visit Chief of Police, Mayor, sports figure or, even,
one of your jocks. Record his laughter. Dress up appropriately and put on air

First person to identify laughing voice wins small prize. One dollar, five
dollars, efc.

Don Keyes

DK /ys

cc: Gordon Mclerdon o
B. R. Mclendon
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Digest of Weekly Reports -6 - July 28, 1967

For those in the automobile generation, ''faster than a speeding
bullet" was pretty impressive,..so was the newsreel, Now, when
people want the latest news, they think of XTRA News, over Los
Angeles, the world's first all-news radio station,

DONTIJS IIT I AHMu

At the turn of the century, baseball fans learned to cluster around
the Western Union office or outside of the local newspaper plant

to hear the latest ball scores, Now, when Southern Californians
want news from the world of sports, theéy tune to XTRA News, over
Los Angeles ~= the world’s first all-news radio station.

OWIOI J U TH

"Who's on the Honda?" ,,. We have four Hondas to give away and to
to so, we are taking the first call each hour and giving the contestant
a chance to guess which jock is on the ‘bnda., On cartridge are
recorded bits with each deejay's name, If the contestant guesses
correctly, he wins a record album and becomes eligible for the
Honda drawing, | ;

& #

BEST PUBLIC SERVICE IDEA

WYSL « MEASLES IMMUNIZATION DRIVE: Erie County Health Dept, is
conducting a drive called '""End Measles Week,' They will be giving
free shots to all children, 28 different clini¢s will be used to give
the shots, Local doctors will cut personalized spots for WYSL,
with live tags as to which clirics will be open each day, We will
have copy on the newscruiser all week, - Also, local clinics and
drctors will be invited to call in reports as they see fit, One of
their time checks will be..."WYSL end measles week time_
Passibly, DJ appearances giving away records, and great shakes
to kids getting shots,

i & o
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QUESTIONABLE MOVIE SPOTS OR RECORDS

KILT = "Drums',..Jon and Robin on Abnak. .. rejected by KILT until they
see printed lywics,

i i #
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Digest of Weekly Reports -6 - July 28, 1967

For those in the automobile generation, ''faster than a speeding
bullet" was pretty impressive...so was the newsreel, Now, when
people want the latest news, they think of XTRA News, over Los
Angeles, the world's first all-news radio station,

DONTIIS IMTT I AHM .

t the turn of the century, baszeball fans learned to cluster around
the Western Union office or outside of the local newspaper plant
to hear the latest ball scores, Now, when Southern Californians
want news from the world of sports, they tune to XTRA News, over
Los Angeles -=- the world’s first all-news radio station,
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"Who's on the Honda?'" ,,, We have four Hondas to give away and to
to so, we are taking the first call each hour and giving the contestant
a chance to guess which jock is on the fbnda., On cartridge are
recorded bits with each deejay’s name, If the contestant guesses

correctly, he wins a record album and becomes eligible for the
Honda drawing, s

# #

BEST PUBLIC SERVICE IDEA

WYSL ~ MEASLES IMMUNIZATION DRIVE: Erie County Health Dept, is
conducting a drive called "End Measles Week,'" They will be giving
free shots to all children, 28 different clini¢s will be used to give
the shots., Local doctors will cut personalized spots for WYSL,
with live tags as to which clirncs will be open each day, We will
have copy on the newscruiser all week, - Also, local clinics and
doctors will be invited to call in reports as they see fit, One of
their time checks will be..."WYSL end measles week time A

Passibly, DJ appearances giving away records, and great shakes
to kids getting shots,

i & i
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QUESTIONABLE MOVIE SPOTS OR RECORDS

KILT - "Drums",..Jon and Robin on Abnak, .. rejected by KILT until they
see printed lyrics,

# i #
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nWHY I LIKE SPRING'
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WHAT E‘XCEPTIONAL NEW AND CREATIVE SALES IDEA WAS EITHER SOLD OR
PROPOSED TO A CLIENT THIS WEEK? ‘

Contest: IL.isteners are invited to write in fifty words or less "Why I like Spring."
Prizes include bushel basket of wash rags, left handed gm'fﬁﬁ<i'erasr
There are two incentive awards to the winner, , theatre and dianer Jor YWo. o o
spring tune up for aute...two rooms of wall to wall carpet cleaned. . . tickets
to & movie. WNUS picked up new found money {zom eponeors totalling more
than $2400,00 (WNUS)

il

Propoeed to shopping center: Each store in group will participate through purchase of
saturation spot schedule by Mex c‘zai‘t 8 aogociation. Spots will feature Mother's
Day copy and urge listeners to come into the stores and register .their Mother's
name for a chance to win her a complete wardrobe for Mother's Day.

(KILT)

OWIoI g Mu IA\ |

ittt
WA IS THE BEST NEW COMMERCIAL APPROACH HEARD ON A COMPETITCOR THIS
WE El

"Window Test'" approach by United Men's Store, Client urges ligteners to
gee if they can resist coming in to the store after secing vnusual mod clothes

display in window, with "Man From U.N.C. L. Z." Theme, (WYSL)

Wit
Home Savings Association: Stavts with a veice zaying...''Will John please come home. .
will John please come home,' Then the veoice says: '""Will John pleass call
heme. . . Horne Savings Association. ..for news on how to build greater saving
POWeT, e6tCo..etC..." Near end of spot voice says "Will Joha please call Home
owoand Harry...and Mazy,.,and Susis,..and Charlie...Call Home Savinge
Association today." (KILT)

it
For Allen's TV (WYSL)

Veice 1: Well, gosh-golly, ladies and gentlemen... I'm your overly-frieadly fllea's
TV Sales-and-Service interviewer... and &8 our epecizl guest today, we're
sc fortunate to have the famous Pro‘essor Boa Giorno and his Talking Dog!

Welcome to the show!
Voice a: C.Lacu:., gracia...thank you 8o much...it is ouxr pleasure I assure you!
Tell us..,what do you think of Allen's TV Sales and Service here at 11-96 Sycamore

at Howlett ?

Bella, bella, bella! Never in all the world have we seen 80 greatl & szlection at such
low prices ard all in one place. Asg you know, Profescor Bon Giorno and his
Talking Dog have appeared the world-over..,Rome, Lendon, Paris, Cheektowage...
and we can honestly say that Allen's TV siends out arnong the world's greatest

. e .




WHAT EXCEPTIONAL NEW AND CREATIVE SALES IDEA WAS EITHER SOLD OR
PROPUOSED TO A CLIENT THIS WEEZK?
Contest: Listeners are invited to write in fifty words or less “"Why I like Spring. "

Prizes include bushel baskst of wash rags, left handed garden eprinkiers.
There are two incentive awards to the winner, , theatre and dianer fox LWoo o o
opring tune up for auts...two rooms of wall to wall carpet cleaned. ., . tickets
to & movie. WNUS picked up new found money {rom eponeors totalling more
than $2400.00 (WNUS)

§i

Propoced to shopping center: Each store in group will participate through purchase of
saturation spot schedule by Merchant's aceociation. Spots will feature Mother's
Day copy and urge listeners to come into the stores and register .their Mother's
name for a chance to win her a complete wardrobe for Mother's Day.
{(KILT)

OWIOI J MUTM
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AT IS THE BEST NEW COMMERCIAL APPROACH HEARD ON A COMPETITOR THIS
2
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WX
WEEK?
"Window Test'' approach by United Men's Stoze, Client urges listenere to
see if they can resist coming in to the store after secing unusual mod cilothes
display in window, with "Man From U.N.C.L.EZ." Theme, (WYSL)

ait
Home Savings Association: Stavis with 2 voice sgaying...''Will John please come home. .
will John please come home,' Then the veice says: "Will John pleass call
heme. . . Home Savings 2Association...fox news on how to build greater saving
power, etC...etC...' Near end of apot voice says "Will Joha please call Home
oo and Harry...and Mazy..,and Susis,..and Charlie...Call Home Savings
Agsociation today." (KILT)

wirit
For Allen's TV (WYSL)

‘Veice 1: Weil, gosh-golly, ladies and gentlemen... I'm your overly-frieadly fllen's
TV Sales-and-Service interviewer... and a3 our gpecizl guest today, we're
sc fortanate to have the famous Pro‘esoor Boa Gio rno and his Talking Dogl
Welcome to the show!

Voice 2 r‘"acm, gracia...thank you so rmuch, .. it is our pleasure I assure you!
Tell us...what do you think of Allen's TV Sa *é?and Service here at 11-96 Sycamor
at Howlett ?
Rella, beila, bella! Never in all the world have we secen 60 great & szlection at such
low prices ard all in one place. As you know, Professor Bon Giorno and his
Talking Dog have appeared the world-over..,Rome, London, Paris, Cheektowage...
and we can honestly say that Anen”u TV sitends aut arnong the world's greatest
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BEST ON TI{E AIR PROMO

WYSL - "Goodtimer Sing=-A=-Long." Rotation contest with four cuts from
' Mitch Miller Xmas=-Sing-A-Long album, They produced shorties
with the jocks singing along. Results were pretty funny., Good
contest to have fun with oa the aix,

A brief (30-45s)} feature is now on the air during weekday drive-
times, with quezstions posed as to word origins or the histoxy of

. customs in thz morning, answers given afternooams, Titled
simply '"Why', the fecature hopes to build an interlocking stimulus
in drive-tirue habits, The listener who 'tunes out'' after catching
one newscast in the morning now has the reminder of an unanswered
queation to cause him to tume back to X-1RA on the way homae,
Emphasia is placed on secasonal woxds and customs during this
hotiday period, Samples lead weekly aircheck,

QUESTIONABLE MOVIE SPOTS OR RECORDS

WYSL - "Cuddly Toy'" Monkees latest album,,."You are not the oaly cuddly
- toy that has ever been enjoyed by any boy. Not the only chexry
delight left alone in the night, . . who gave up with a fight,"
KABL -~ "The Graduate' movie spot,”

BEST PUBLIC SERVICE IDEA

X-TRA -Once again, as ke has for the past 21 years, Norm Epastein's father
"~ quietly brought Christmas to hospitalized children in Los Angeles,
\/ X=-TRA xan i brief spot campaign on the moxrning of his Chriatinaa
party (leads aircheclk), but would like to get X-TRA News involved
next year, [f this can be aryamged without impinging on the doctor's
Christmas efforts, X-TRA could add whatever contributions they
might manage to his store of gifts, while adding some outside pro-
motion in Los Angeles at a time when it would be very beneficial,

BEST STATION BREAK

i/

WYSL - WYSL,., 1400
The spot that's supex hot, , , thanks to you,

OWIOI J MU |
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BEST ON THE AIR PROMO

WYSL = "Goodtimer Sing=-A-Long."" Rotation contest with four cuts from

[/l Mitch Miller Xmas=Sing-A-Long album, They produced shorties
with the jocks singing along., Results were pretty funny., Good
contest to have fun with on the air,

A brief (30-458) fcature is now on the air during weekday drive-
times, with quastions posed as to word oxiginns ox the histoxy of
customa in thy morning, anawers given aftaxrnoomn, Titled

simply '""Why'', the feature hopes to build an fnterlocking stimulus
in drive-tirue habits, The listener who ''tunes out' after catching
one newscast in the morning now has the remindex of an unanswered
quéation to cause him to tune back to X-1RA on the way home,
Emphasis is placed on seasonal words and customs during this
holiday period. Samples lead weekly aircheck,

QUESTIONABLE MOVIE SPOTS OR RECORDS

WYSL - "Cuddly Toy'" Monkees latest album, ,."You are not the only cuddly
. toy that has ever been enjoyed by any boy. Not the only cherry
delight left alone in the night, . . who gave up with a fight,"

KABL - "The Graduate" movie spot,”

BEST PUBLIC SERVICE IDEA

X=TRA =Oncea again, as he haa for the past 21 yaarn, Morm Hpatein's father
' quletly brought Chxlstmas to hospltaltzed chitldren in Los Anpgelas,
\/ X~TRA xan b brief spot campaign on tha morning of his Christinas
party (leads aircheclk), but would like to get X~TRA News involved
next year, If this can be arramged without impinging on the doctor’s
Christmas effoxts, X-TRA could add whatever contributions they
might manage to his store of gifts, while adding some outside pro-
motion in Los Angeles at a time when it would be very beneficial,

BEST STATION BREAK

/w‘zsx_. - WYSL.., 1400
The spot that's supaex hot, ., thanks to you,
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Panel tells us that the shark is one of the tastiest of all fishes.
Perhaps that's the answer. Instead of man-eating sharks, why not
shark=eating men? Do your part to rid the seas of sharks. This week,

eat a shark...before he eats you! A KABL scientific reminder.
Zambia exotic

Waterfall up & under .
) n the heart of Southeast Africa, the natives say this is the voice of
L/////"Mosi-oactunyaq“o.othe smoke that thunders.
Waterfall u
Victoria Falls, one of the many veasons you'll want to visit Zambia
this year, (Music) Zambia, carved from old Tanganyika territory,
is one of the newest, most progressive states in Independent Africa.
Not only is Zambia fabulously scenic, it is also growing economicaily.
Reports say that Zambia has the highest income, per head, in Africa.
And since Zambia became civilized, there's hardly any danger. Head=-
hunters are now mostliy employed building roads and hotels. This year,
plan to visit Zambia-in-the-sun. For details, wirite to Zambian
Embassy, 1875 Connecticut Avenue, N.W., Washington D, C,

OWIOI g MUTM |

Wife promo

Do you find that, lately, your wife goes around the house with a dazed

expression on her face? She seems more romantic...dcesn't fight with

you so much? That's strange, isn’t 1t? Or is it just because there's
\////////something with her all day...the beautiful sounds of W-Music? Did you

notice? Your wife's in Tove with W=Music. And why shouldn’t she be?
Everybody falls in love with W-Musfc. Why not your wife?

Ever wonder what your wife does all day? Avter all the housework, how

can she still be romantic and feed you candlelight suppers? Strange,

isn’t §t? But not if you hear what she 1istens to all day...the hauntingly
beautiful melodies of W-=Musfc, If you think it's odd that she shouid

¥all in love with a vradio station, 1isten in yourself sometime. W-MusiCoo.
1¢°s Chicago's roman=tastic radio stution.

Gentlemen, we're soriry, but while you were away at work, we spent the
day with your wife, Can we help it if she fell in Tove with W-Music?
omorrow, watch her closely. W-Music may be only the beginning,

When was the last time your wife kissed you? Or looked deep into your
eyes. . .or even...straightened your tie? That bad, huh? “Well, when
friendly persuasion won't work, try WeMusic, W-Music...a package of
romance guaranteed to change her mind about love. Oh, and if she
kissed you today already, then she's probably already been listening
to W-Music, It has a way with women:

-2.
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of the eye: the wi vas first used by ancient warriors to
signal a surprise attack. _So, to avoid those tnnecessary

battles, (sock! thud!) watch that wink!

Music: QOut

#4#
QUTSIDE PROMOTION (Robert Li Luther, General Manager, WYSL)

See attached copy of photo from '"Motorsport News'', WYSL
is partially sponsoring a stock car which runs on four or five local tracks, In
all events, the car is known as the " Whistle Missgile'", which is the same name

as WYSL's hottest climbing record each week on the Top 40 list (instant request

list), =Good newspaper coverage...,~-excellent response at all tracks in area,

PLANNED PROMOTIONS {(Larry Vance, Program Director, WYSL)

"WYSL INTERNATIONZ L TUG-O- WAR"

"his Mcl.endon promotion has been sold to the Canadian
Exhibition and will be staged the night of August the 27th at the C & E grandstand
in Toronto before a crowd of thousands, This Canadian Exhibition draws many
thousands of Buffalonians every year and even-though our '""Tug-o-war' isn't
being held in Buffalo it will be witnessed by a tremendous number of Buffalo

area citizens, The tug teams will be composed of cutstanding Buffalo and Toronto

’A‘éuoy‘q‘l .}oA

\PTIOM SPIM

business men, business men who we hope wi ll become important WYSL sponsors in
the near future, Here is a brief outline of the entire activity: We have received
excellent support from Buffaio Mayor Frank Sedita and his staff concerning this
promotion, Last week WYSL executives flew to Toronto escorting Mayor Sedita's
representative to Toronto Mayor Phillip Givens® office with the official "Tug~o-war'

challenge, tapes were made of the proceedings and have been incorporated into
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Wink Promo

You know, one of those, uh,.. {soun

How would you like to win a (s¢
Well, not that,

.

not sure what it is, but it could be your

eeled

a

work i

£ H’-"'!

series of hink =

newspaper, 1o win, just look in your newspaper,

]

actually, we're

f you're a
Y

current

r neighborhood

or

a reasonable

e

in which one word is misspelled,

spelled word, KABL

ion of the judge

/

1 may win a smmd eL

"Big Flub",

o
o

wink, is a wink, Or, a wink by any

omething

KABL

{Sounds: '""Welll" slap!]

not: a

Aauow Jjo
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the wink was first used by ancient warriors to

to avoid those unnecessary

Musi¢: Out

QUTSIDE PROMOTION (Robert L Luther, General Manager, WYSL)

See attached copy of photo from ""Motorsport News'', WYSL
is partially sponsoring a stock car which runs on four or five local tracks, In
all events, the car is known as the " Whistle Missile'', which is the same name
as WYSL's hottest climbing record each week on the Top 40 list {instant request

list), -Good newspaper coverage...-excellent response at all tracks in area,

zi#

PLANNED PROMOTIONS (Larry Vance, Program Director, WYSL)

" WYSL INTERNATIONA L TUG=-0O- WAR'

This McLendon promotion has been sold to the Canadian
Exhibition and will be staged the night of August the 27th : & E grandstand
in Toronto before a crowd of thousands, This Canadian Exhibition draws many
thousands of Buffalonians every year and even-though our '"Tug-o-war' isn't
being held in Buffalo it will be witnessed by a tremendous number of Buffalo

area citizens, The tug teams will be composed of

ocutstanding Buffalo and Toronto
business men, business men who we hope wi ll become important WYSL sponsors in
the near future, Here is a brief outline of the entire activity: We have received

J

excellent support from o Mayor Frank Sedita and his staff concerning this
promotion, Last week WYSL executives flew to Toronto escorting Mayor Sedita's

representative to Toronto Mayor Phillip Givens' office with the official "Tug-o-w

allenge, tapes were made of the proceedings and have been incorporated into
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July 9, 1956

KLIF is today authorizing Mr. Clifton Blackmon, Vice-President of the
First National Bank in Dallas, to remove the envelope previously handed to
him and presently on deposit in the safe-keeping department of the First

National Bank. This envelope contains the answer to the KLIF million-franc:
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riddle.

The winner of the KLIF win-a-million riddle will receive a free trip for
two to Paris, via Sabena-Belgian World Airlines, ard one million French francs
upon the eve of his or her departure, something over twenty-five hundred
American dollars. The winner can stay in Paris as long as his or her million
French francs last .

The win-a-million riddle on KLIF was as follows:

"Though bitter it may be, my lover will not deny

That our one sweet rose must die before July

Then, not even the grain of salt, the comet, the bird above

Will Remember what it is we meant by love."

KLIF will explain the meaning of each sentence of the riddle in a
moment, as well as each hint KLIF gave throughout the week that the contest
lasted. First, the answer to the KLIF win-a-million riddle.

The. answer is COMPASS ROSE, from the moving-picture and best-selling

novel "The Cruel Sea", by Nicholas Monsarrat.

Several people came close but none of them were able to identify

Compass Rose, the name of the British corvette in Monsarrat's great novel.

"The Cruel Sea" has gone through twenty-nine printings, has been serialized

in eighteen newspapers, was put out by the Book of the Month Club, condensed




in both Reader's Digest and the Atlantic Monthly and made into a stirring

motion picture by Universal International starring Jack Hawkins.
Now to explain the riddle, before announcing the winner,‘our French
millionaire who does not yet know that he or she is going to Paris.

In the first sentence of the riddle, the phrase "my lover will not

deny", is quite similar to the title of an earlier novel by Monsarrat,

"My Brother Denys". The second line, "that our one swset rose must die be-

fore July", alludes to Compass Rose, the corvette, and July to the fact that

Compass Rose was sunk before the death of Julie, heroine of "The Cruel Sea",

the word July signifying Julie. The third line: '"then, not even the grain
of salt, the comet, the bird above", is equally as full of clues. The
grain of salt refers not only to the sea, but also the the Saltash, that
hardy ship that replaced the sunken Compass Rose. "The comet" is an allusion
to Julie Hallam, the heroine, and, of course, Halley's comet, the "bird
above" is intended to draw one to the fact that Julie Hallam was a WREN--
the British women's auxiliary. The last line, "will remember what it is
we meant by love", is quite near the title of an early Monsarrat novel,
"Depends What You Mean By Love".

So much for the riddle. The hints...On Monday last, we gave the
hints, "Sealed within her heart, the key to happiness", an attempt to get to

Lockhart, hero of "The Cruel Sea" and the second hint, "My prize begins

with the learning", the prize and the learning being the titles of the last

and first chapters of"The Cruel Sea." The third hint, on Tuesday, "In the

schoolroom, you learn to ward off the viper's blow", is similar to the

title of an earlier Monsarrat novel "This Is The Schoolroom" and the "viper's
blow" refers to Viperous, one of His Majesty's Ships in the action in the
"Cruel Sea". The fourth clue, "several million people have heard the
answer", is clear in that several million people have either read the best-

selling "Cruel Sea", or seen the picture, or both. The fifth clue, "I came
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in the heat of August and left in the cold of winter", points out that "The
Cruel Sea" was first published in August, 1951, and the Compass Rose was
sunk in the bitterest cold of winter in the North Sea. The sixth clue,
"between prevailing and prize, I am in danger", is clear in that "prevailing"
or winning, "prize" refers to the titles of the two final chapters of the
book, and between these two chapters Compass Rose was sunk by the Germans,

thus, "between prevailing and prize, I am in danger." The seventh clue

was, "one, two, or a hundred and fifty~-all three can recall" refers to

Monsarrat's opening words in"The Cruel Sea"-- this is the story of one ocean,

two ships, and about a hundred and fifty men--all of whom could, obviously,
recall the Compass Rose. The eighth hint referred to Phillippa, and the
book was dedicated to Phillippa Crosby, and to Love-in-the-Mist, a suggested

ship's name referred to in "The Cruel Sea." The ninth clue, "there was also

Grace and Gracey", referred to Skipper Erickson's wife, Grace, and of the
ship's crew many times mentioned, Gracy. The tenth clue was "it seemed

inevitable at the age of four", and this was at this age, four, that Compass

Rose was sunk. The eleventh clue, and the last before our winner sent the

winning message, was "The needle spins...it is the moment of balance".

Having not talked to our winner, I can only conclude that he got his decisive
hint from this clue. "The needle" is intended to draw one to the word
"compass", and "the moment of balance" is the title of perhaps the most

dramatic chapter in "The Cruel Sea". We can only conclude that, since our

winner's message was sent so shortly thereafter, that this clue was the
final tip to the winner.

Our winner posted a letter postmarked July sixth--that's Friday night,
at 10:30 p.m. Our winner's letter says, simply, "Gentlemen: Answer:

The COMPASS ROSE, from the book,"THE CRUEL SEAY That letter is signed by

Mr. James C. Miller, the third, of 1808 Argentia Drive, Dallas, Texas.
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KLIF's congratulations to you, Mr. Miller--you have won a free trip for two
to Paris and return on Sabena Belgian World Airlines and one million French

francs. When you depart, you will be a French millionaire...James C. Miller,

ITI, of 1808 Argentia Drive in Dallas, who first identified Compass Rose in a

velegram postmarked at 5:19 p.m. Friday night, July sixth. No other correct

2r.cyer was received bearing any postmark.
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Hello, everybody, everywhere, this is the Old Scotchman, Gordon MclLendon.
How would you iike to be 2 millionaire? Well, KLIF's "Win A Million' contest
smr";s July first. To the firgt person who can guess the answer to a ziddie
KLIF will give beginning July first, KLIF will give a vacation for two in Paris,
trans portaf.zon by Sabena-~ Bulﬂzan airlines, and one-million French francs~-
you'll be 2 Freach millionaize. One million F e;~c11 francse is the equivalent
of over .?a.?.“@i) in cash, and you can stay in Paris as long as your million francs
holds out. Now, the an » to the KLIF riddle wul be in ir ust in the First

&

National Bank in Dallas, vaf.!. the Firet National Bank will alsco have the one

million francs on display in its window. Enter KLIF's "Win A Million' contest,

biggest contest ever stzged by one radio station, and win a free vacation for
two in Paris, tramepor‘ation by magnificent Sabena Belgian Airlines, and one
million French francs, all for guessing a riddle, hints on which will he given

over KLIF begimniny July first,

a

Hello, e verybidy, everywhere, this is the Qld Scoichman, Gordon McLendon.
Here's vha. ve promised, details on KLIF's "Win A Million' contest, stariing
Feginning July fi SL, KLIF will give you a riddie, and h inta on that
If you can {irst éuc}f' e answer to that riddle, KLIF
free vacation for two i 8 and make you 2 French millionaire «uv'r”” give
you one million E‘renc : 3, OU‘ $2500 in Ames: iczn money,

and you can
stay in Paixis a2 long as St8 Ve You'll he flov  the fine
accomodations offered by world-famous Sabena- cjgmn :‘la?}.we'-‘ Your one

million francs will bebon dmnlau in the window of the First NMational Bank in
the

st

Dallas, and the First National Bank will also hold the answer o the KLIF
riddle in trust. Here's your "h"tQCC‘ to be 2 millionaire, on the hvffmw” cont
ever staged by one radio station, "Win 2 Million, * all for the £ i
the answor to a2 viddie--a {rip to Paris for two by Sabena-Be

million Freanch francs., "Win A MillioN" starts July first on K

M|
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Hello, evervhody, everywhere, this is th: :
How would you like £o be a millionaire? i1, X3 .q.’,wr mm.est
starts July first. To the firg: person who guass the az,"wc:‘ to a2
KLIF will give beginning July fizst, KLIF
transportat ozs by Sabena~Bolgiaa airlines,
vou'll be a French millionzize. One million
of over ‘3\32“ 0 in cash, aand you can stay in .@”sz'
holds out. Now, the answor to the KLIF md
National Bank in Dallag, gnd the First Nations
million {rancs on digplay in its vnnc'lx)w. Ente
bi&zgnm contest ever styged by one ra ::110 statio « in 2 free vac
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two in Paris, trampor‘ation \*r sificent Sabena Belgian Airlines,
million Fre h:*‘;am‘/’ a G \ ints on which will b
over XRLIF b géL
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Hello, e verybady, everywhere, thia is the Qld Scoichm
Heve's what we promised, details on XLIF's "Win A 3\
July first. Feginning July first, KLIF will give you a
riddie., If you can first guess the answer to that riddle, ] ill give you 2
free vacation for two in Paris and make you a French mi. ire~~we'll gi
you one million French francs, about $2500 in A.ﬂ.’mz:xcan momeg;, and you ¢
stay in Pavis as long as it lasts you. You'll he {lown to Paris on the finest
a;ec,o"ncaaiaﬁ'az g offered by world-famous Sabena-B mgém:z Airlines. VYour one
rmillion francs will bggcr display in the window of the First National Bank in
Dallas, and the First National Bank will also hold the anss
riddle in trusi. Hewe's your chance to be a mﬂvcs':'ve,
ever stagad by one »adio station, "Win a
the answor to a riddie~-a irip to Parie fm: twa b* zi@.b@ﬂﬂ
million Freach franca., "Win A MillioN'' starts July fi».:-:f.:’ on K
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