


JUNE 1 S T  , 1 9 6 1

ALL MANAGERS, A IL  PROGRAM DIRECTORS 

FROMg JACK SHARP, K L IF

ÏN  THE ABSENCE OF DON K E Y E S ,  WHO USUALLY SENDS OUT NOTES ON STATION 
PROMOTIONS, I  AM SENDING YOU THE FOLLOWING INFORMATION ON A BALE OF 
STU FF WE ARE DOING E F F E C T IV E  TODAY0 MR, MCLENDON THOUGHT ALL STATIONS 
SHOULD BE ALERTED IN CASE YOU WISH TO COVER ANY OF THE PROMOTIONS 
IN  TOUR MARKETS BEFORE OTHER STATIONS PICK THEM U P ,

1  ■ FROZEN FORTUNE CONTEST A RE-HASH OF THE IC E  MELTING CONTEST„ WE

TOLD DALLAS ON THE A IR  FOR THREE WEEKS THAT WE WERE GOING TO PUT 
1 0 , 0 0 0  POUNDS OF I C E  AT A LOCATION JU S T  OFF THE CENTRAL EXPRESS®
WAY, WHICH I S  THE MAIN TRAFFIC ARTERY '10 TOWN, L IS T E N E R S  WERE 
URGED TO SUBMIT A POSTCARD GUESS AS TO THE EXACT NUMBER OF DAYS, 
HOURS AND MINUTES I T  WOULD TAKE FOR THE IC E  TC MELTo THE DEADLINE 
FOR E N T R IE S  WAS MIDNIGHT THE NIGHT BEFORE THE IC E  WAS PLANTED0 AT 
THE BOTTOM OF THE STACK OF IC E  I S  A DIAMOND RING COSTING $ 1 2 0 0 ,
WHICH WILL GO TO THE PERSON GUESSING CLOSEST TO THE ACTUAL MELTING 
TIMEo RESPONSE HAS BEEN TREMENDOUS, AND THE SIG N S CALLING ATTENTION 
TO THE I C E  HASN9T HURT0 A PINKERTON DETECTIVE I S  GUARDING THE IC E  
AROUND THE CLOCK,

2 a RUSSIAN WALKER

WE ARE ATTEMPTING TO BREAK THE "LONG STANDING" RU SSIA N  LONG DISTANCE 
WALKING RECORD WITH A WALKER OF OUR OWN,  HE STARTED WALKING T H IS  
MORNING, AND 'WILL CONTINUE ALL SUMMER LONG,, HE WALKS BACK AND FORTH 
UP AND DOWN THE CENTRAL EXPRESSWAY, AND ON SUNDAY1’ S  WILL WALK 
AROUND LOOP 1 2 ,  HE I S  SHOOTING FOR THE AMERICAN RECORD F I R S T ,  THEN 
WILL GO AGAINST THE RUSSIAN RECORD, THE WHOLE IDEA OF THE PROMOTION 
I S  SOMETHING TO TALK ABOUT ALL SUMMER. , . »AND TO BRING THE RECORD 
BACK TO TEXAS AND THE UNITED S T A T E S ,  WE HIRED AN ATHLETE FROM THE 
U N IV ER SITY  OF DALLAS AS THE WALKER„ HE WALKS DURING MORNING T R A F F IC ,  
THREE HOURS IN THE MIDDLE OF THE D A I,  THEN AGAIN IN AFTERNOON TR A FFIC  
HE C A R R IE S A WALKIE TA LK IE FOR REPORTING H IS  PROGRESS TO THE STA TIO N , 
AND I S  EQUIPPED WITH A PEDOMETER TO RECORD THE NUMBER OF M ILES 
WALKEDo FOR INFORMATION ON THE RUSSIAN RECORD, YOU W ILL HAVE TO 
CHECK WITH GBM, BUT THE AMERICAN RECORD I S  HELD BY A „ L ,  MONTEVERDE, 
WHO WALKED FROM SAN FRANCISCO TO NEW YORK IN 1 9 2 6 ,  H IS  RECORD I S  
7 9  DAYS, 1 0  HOURS AND 1 0  M INUTES,

3 ,  LAZY GAL

WE RENTED A BILLBOARD JU ST  OFF THE CENTRAL EXPRESSWAY{ THAT MAIN 
ARTERY AGAIN) WHICH I S  V I S I B L E  TO ALL INCOMING T R A F F IC ,  AND HAD 
THE BOARD EQUIPPED WITH A SMALL ROOM B IG  ENOUGH TO HOLD A G I R L ,
WE B E L IE V E  T H IS  I S  THE F I R S T  L IV E  BILLBOARD IN  H ISTO R Y , THREE 
G IR L S  ROTATE FROM 6AM THRU 1 2  M ID N IG H T ,. .AND THE D EEJA Y S ARE 
CONSTANTLY URGING D R IV E R S TO GO BY AND LOOK, THE G IR L  I S  WEARING 
SLACKS (TOREADOR) AND BLOU SE, AND I S  S IT T IN G  IN  A CHAIR L ISTE N IN G  
TO HER RADIO, THE SIGN R E A D S . . . . " I  HAVE NOTHING ON BUT K L I F " ,
SHE HAS A PHONE IN THE BOOTH, AND TALKS ON THE AIR WITH THE D EEJA YS 
ABOUT THE PEOPLE SHE S E E S  AND SO FORTH, HAS CAUSED MUCH COMMENT,
SHE TOO I S  GUARDED BY A PINKERTON MAN,
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3 c  (CONTINUED) THE G IR L  I S  REFERRED TO AS K L I F « S  LAZY GAL IN ALL 
MENTIONS o

4 , MOVIE MEMORY CONTEST T H IS  CONTEST I S  RUN ONCE PER HOUR4 ?AM THROUGH 
6PM0 " THe T ) E E J A Y U omP L E T E S  A CALL FROM THE DALLAS TELEPHONE DIRECTORY , 
CHOSEN FROM RANDOM C A L LS* FOR ABOUT 4 5  MINUTES BEFORE HE MAKES THE 
C A L L, THE DEEJAY HAS BEEN PLUGGING THE "MEMORY WORD” FOR THE H O U R « .,  
TERMS WHICH APPLY TO OUR NEW SOUND o . . e 0g ,  ” SWEET S I X T Y ” , "LAZY GAL" , 
"FROZEN FORTUNE" ,  ETCo I F  THE CONTESTANT CAN CORRECTLY REPEAT THE 
MEMORY WORD FOR THE HOUR, THEY WIN A ONE YEAR PA SS TO THE CASA LINDA 
OR THE PRESTON ROYAL THEATRE0

5 * DEEJAY DERBY CONTEST T H IS  I S  THE HORSE-ACE CONTEST THAT HAS BEEN 
G O T r r 'A J 8 5 M 7  W G O U N T R Y  , AND YOU ARE ALL PROBABLY AWARE OF HOW I T  
WORKS , BUT X«LL GO OVER I T  AGAIN *

THE CONrrE S T  RUNS ONCE PER HOUR g ?AM THROUGH 6PM0 THE DEEJAY GALLS OUT 
A NUMBER BETWEEN ZERO AND NINE * THE F I R S T  L ISTEN ER  WHOSE TELEPHONE 
ENDS WITH THE CALLED D I G I T ,  AND WHO CONTACTS K L IF  ON THE PHONE, WINS 
THE CHANCE TO PLAY THE GAME., DEEJAY TALKS WITH CONTESTANT OVER THE A I R , 
AND ASKS HIM TO NAME THE K L IF  DEEJAY HE P IC K S TO WIN THE RACEo WINNER 
MAKES A G U E SS, AND ONE OF ?  D IFFEREN T PRE-RECORDED "R A C E S "  I S  PLAYED ,  
I F  THE CONTESTANT HAS PICKED THE WINNING D EEJa Y ,  HE WINS .$ 1 0 0  CASHo 
I F  THE DEEJAY PICKED BY CONTESTANT COMES IN SECOND, O R "P L A C E S" HE I S  
AWARDED $ 1©  CASHo T H IR D , OR"SHOW” , HE WINS $ 1  CASHo IN THE EVENT THE 
DEEJAY PICKED BY CONTESTANT DOES NOT W IN, PLACE OR SHOW IN  THE RA CE, 
CONTESTANT I S  AWARDED TWO TIC K ETS TO THE PRESTON ROYALE AND TWO TO THE 
CASA LINDA o

FOR THE SAKE OF T IM E ,  WE RECORDED THE SEVEN "R A C E S "  ON CARTRIDGE, 
WITH A DIFFERENT DEEJAY WINNING EACH ONE* PLACE AND SHOW ON EACH TAPE 
WAS MIXED AMONG THE OTHER S I X  DEEJAYSo THE RACES PICKED MP ON THE 
BAGKSTRETCH, AND ONLY RUN ABOUT 2 0  SECONDS ,  THEY ARE COMICAL IN 
NATURE, WITH D EEJA Y S DROPPING OUT OF THE RACE TO CHASE GOOD HUMOR 
TRUCKS, E T C ,

6 ,  KAY C O BELLE« SOCIETY EDITOR K L I F  HAS BECOME THE F I R S T  STATION IN 
T hT W X U I  TO EMPLOY A FULL TIME SOCIETY EDITORo OUR?S  I S  M IS S  KAY 
C O BELLE, WRITER AND PUBLIC RELATIONS EXPERT OF SOME NOTE, WHO D IG S 
UP GREAT COLOR S T O R IE S  ON B IG  DALLAS NAMES, THESE ARE RECORDED IN 
ADVANCE, AND IN SERTED IN ALL TR A FFIC  NEWSCASTS, THEY ARE SHORT, T O -  
TH E-POIN T S T O R I E S ,  WRITTEN IN OUR NEWS S T Y L E „

SWEET S IX T Y  THE TOP 4 0  HAS GONE OUT THE WINDOW AT K L I F ,  IN I T * S  PLA CE„ 
WE 'JOlV E IT T S T IT U T E D  THE K L IF  "SWEET SIXTY?? OUR PL A Y L IST  I S  COMPOSED OF 
ONLY 6 0  TUNES, NO HARD ROCK OR NEGROID SOUNDS, T H IS  I S  COMPOSED OF 
THE B E ST OF ALL THE NEW RECORDS, BASED ON SOUND, NOT COMMERCIAL 
APPEA L, THE P L A Y L IS T  OF 6 0  I S  SUPPLEMENTED BY 1 5  MIXED ALBUMS, AND 
THE K L IF  K LA SSIC  L IB R A R Y , THE FORMAT I S  AS FOLLOWS FOR AN HOUR 
BREAKDOWN, 4  FROM THE TOP 3 0 ,  FOUR FROM THE BOTTOM 3 0 ,  TWO K L A S S I C S ,  
AND ONE ALBUM C U T, D EEJA YS DO NOT MENTION NUMBERS AT A L L , THERE I S  
NO PICK H I T ,  AND THERE I S  NO NUMBER ONE TUNE, ALL TUNES ARE MERELY 
REFERRED TO AS "FROM THE K L IF  SWEET S I X T Y , "

I F  ANYONE HAS ANY FURTHER QUESTION , FE E L  FREE TO CALL,

JACK SHARP





M E  M O R  A N D U M

T O : A L L  MANAGERS, A L L  PRO GRAM  D IR EC TO R S

FRO M : DON K E Y E S

D A TE: JU N E 8, 1961
n

H ere is  a new tw ist on an old prom otion  that Ï think is  w orth your attention,, It is  
ca lle d  the "K IL T  Walking W o rk er" Contesto It is  quite s im ila r  to the old "W alking 
M an" prom otion  but it  changes fro m  day to  day.

E ach  day you se t  up a new "W alking W o rk er" fro m  the ran ks o f jo b s  that re q u ire  a 
fa ir ly  la rg e  amount o f walking during the day. You te ll  the lis te n e r s  the p e rso n 1 s

in  the "W alking M an" b e cau se  fro m  the s ta r t  you have narrow ed down the s e le c tio n

exam p le, would not be e lig ib le  b e cau se  he cannot be se e n  and q u eried  by lis te n e rs»

S to re  C le rk s , Su p erm ark et C le rk s , N ew spaper B o y s, Ga3 S ta tio n  A ttendants, 
P o lice m e n  on foot, C ar Hops, B e llb o y s , e tc ,

R em em b er that the co n test m u st be  r e s tr ic te d  to th ose hours when your designated  
"W alking W o rk er" is  actu a lly  on duty an.d th e re fo re  is  av a ilab le  to  the p u blic.

"W alking M an" prom otion, it can  be kept im m ed iate  and ex citin g  w ith new clu e s  
e v e ry  30 m inutes o r  so  throughout the day. You s ta r t  o ff with the p erson s p r o fe s s ! 
and keep rep eatin g  th at through th e day at the sam e tim e  adding new c lu e s .

You should fu rth e r  stip u late  th at the co n test is  not open to fellow  w o rk ers at the 
"W alking W o rk e rs"  p lace  of b u sin e ss ,

I w ill le a v e  it up to  you to  d eterm in e how m uch p riz e  m oney you want to  give away 
on th is , I wouldn’t go above $25, 00, how ever. T h is  com ing su m m er sea so n  would 
be a good tim e  to  ru n  th is  becau.se the kids a re  av a ilab le  to  p a rtic ip a te .

p ro fe ss io n  and then narrow  it down during the day by giving clu es as to  the p e rso n ’ s 
lo ca tio n  o r  d escrip tio n , e tc ,. The f i r s t  p erso n  to  approacl the "W alking. W o rk e r1' 
and ask , "A re  you the K IL T  W alking W o rk er" wins the p riz e  being o ffere d .

to  a  s p e c if ic  ca te g o ry . You can  u se  two b a s ic  req u irem en ts  to  d esignate  your 
"W alking W o rk e r" : 1 ,)  W alking, o r being on th e ir  fe e t,m u st be a b a s ic  p a rt o f th e ir  
jo b , and 2») they  m u st be re a d ily  av a ilab le  to the p u blic , A sto ck ro o m  c le r k , fo r

It is  co n sid e ra b ly  e a s ie r  and m o re  in te re stin g  to p a rtic ip a te  in  th is  p rom otion  than.

Som e su ggested  types would be: M ailm en, W a iters , W a itre s s e s , D epartm ent

You can  run th is  as a  3even-d ay  p rom otion  or as long as you w ish. As in  the old

You w ill have to m ake som e so r t o f paym ent to  the "W alking W o rker" h im se lf to 
b e tte r  in su re  M s co op eratio n  and con fid en ce.

Don K eyes

ys
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T O : ALiJL MANAGERS, A L L  PRO G RA M  D IR EC TO R S

FRO M : DON K E Y E S

D A TE: JU N E  3, 1961

H ere  is  a new tw ist on an old  prom otion  that I think is  w orth your attention» It is  
c a lle d  the 11 K IL T  Walking W orker'* C on test, It is  quite s im ila r  to  the old "W alking 
M an" p rom otion  but it changes fro m  day to  day.

E ach  day you se t up a new "W alking W o rk er" fro m  the ran ks of jo b s that re q u ire  a 
fa ir ly  la rg e  amount o f walking during the day. You te l l  the l is te n e r s  the p e r s o n 's  
p ro fe ss io n  and then narrow  it  down during the day by giving c.lue3 as to  the p e rso n ’ s 
lo ca tio n  o r d escrip tio n , e tc . The f i r s t  p erso n  to  ap p roaci the "W alking. W o rk e r11 
and ask , "A re  you the KIL.T W alking W o rk er" wins the p riz e  being o ffered .

It is  co n sid erab ly  e a s ie r  and m o re  in te re stin g  to p a rtic ip a te  in  th is  p rom otion  than 
in  the "W alking M an" b e ca u se  fro m  the s ta r t  you have narrow ed down th e s e le c tio n  
to  a s p e c if ic  ca te g o ry . You can  u se  two b a s ic  req u irem en ts  to d esign ate  your 
"W alking W o rk e r" : 1 , }  W alking, o r being on th e ir  fe e t,m u st be a  b a s ic  p a rt o f th e ir  
jo b r and 2 . )  th ey  m u st be re a d ily  av a ilab le  to the pu blic, A stock ro om  c le r k , fo r  
exam p le, would not be e lig ib le  b e ca u se  he cannot be se e n  and q u eried  by lis te n e r ’s .

Som e su ggested  typ es would be: M ailm en, W a iters , W a itre s s e s , D epartm ent 
S to re  C le rk s , Su p erm ark et C le rk s , N ew spaper B o y s, Gas Station  A ttendants, 
P o lice m e n  on foot, C ar Hops, B e llb o y s , e tc .

R em em b er that the co n test m u st be  r e s tr ic te d  to  th ose hours when your d esignated  
"W alking W o rk er" is  a c tu a lly  on duty and th e re fo re  is  av a ilab le  to the p u blic.

You can  run th is as a  sev en -d ay  prom otion  or as long as you w ish. As in  the old 
"W alking M an" prom otion, it  can  be kept im m ed iate  and excitin g  w ith new c lu e s 
e v e ry  30 m inutes o r  so  throughout the day. You s ta r t  o ff with the p erso n s p ro fe ss io n  
and keep rep eatin g  th at through th e day at th e sam e tim e  adding new c lu e s .

You should fu rth e r stip u late  that the co n test i s  not open to fellow  w o rk ers at the 
"W alking W o rk e rs"  p la ce  of b u sin e ss .

/
I w ill leav e  it up to  you to d eterm in e how m uch p riz e  m oney you want to  give away 
on th is . I  wouldn’t  go above $ 2 5 .0 0 , how ever. T h is  com ing su m m er sea so n  would 
be a good tim e  to run thi3 b ecau se  the kids a re  av a ilab le  to  p a rtic ip a te .

You w ill have to m ake som e s o r t  o f paym ent to  the "W alking W o rk er" h im se lf  to 
b e tte r  in su re  h is co op eration  and con fid en ce.

j u

Don K eyes

ys



M E M O R A  N D U M

T O :

FRO M :

ALiL MANAGERS, A L L  PRO G RA M  D IR EC TO R S 

DON K E Y E S

D A TE: JU N E  3, 1961

H ere  is  a new tw ist on an old  prom otion  that I think is  w orth your attention,, It is  
c a lle d  the MK IL T  Walking W o rk er" C on test. It is  quite s im ila r  to  the old "W alking 
M an" p rom otion  but it changes fro m  day to  day. t

E ach  day you se t up a new "W alking W o rk er" fro m  the ran ks of jo b s that re q u ire  a 
fa ir ly  la rg e  am ount o f walking during the day. You te ll  the l is te n e r s  the p e r s o n 's  
p ro fe ss io n  and then narrow  it  down during the day by giving clu e3 as to  the p e rso n ’s 
lo ca tio n  o r d escrip tio n , e tc . The f i r s t  p erso n  to  ap p roacl the "W alking. W o rk e r11 
and ask , "A re  you the K IL T  W alking W o rk er" wins the p riz e  being o ffered .

It is  co n sid erab ly  e a s ie r  and m o re  in te re stin g  to p a rtic ip a te  in  th is  p rom otion  than 
in  the "W alking M an" b e ca u se  fro m  the s ta r t  you have narrow ed down the s e le c tio n  
to  a s p e c if ic  ca te g o ry . You can  u se  two b a s ic  req u irem en ts  to  d esignate  your 
"W alking W o rk e r" : 1 . }  W alking, o r being on th e ir  fe e t,m u st be a b a s ic  p a rt o f th e ir  
jo b r and 2 . )  th ey  m u st be re a d ily  av a ilab le  to the pu blic. A stock ro om  c le r k , fo r  
exam p le, would not be e lig ib le  b e ca u se  he cannot be se e n  and q u eried  by li3tenex*s.

Som e su ggested  types would be: M ailm en, W a iters , W a itre s s e s , D epartm ent 
S to re  C le rk s , S u p erm ark et C le rk s , N ew spaper E o y s, Gas Station  A ttendants, 
P o lice m e n  on foot, C ar Hops, B e llb o y s , e tc .

R em em b er that the co n test m u st be  r e s tr ic te d  to  th ose hours when your d esignated  
"W alking W o rk er" is  a c tu a lly  on duty and th e re fo re  is  av a ilab le  to the p u blic.

You can  run th is as a  sev en -d ay  prom otion  or as long as you w ish. As in  the old 
"W alking M an" prom otion, it  can  be kept im m ed iate  and excitin g  with new c lu e s 
e v e ry  30 m inutes o r  so  throughout the day. You s ta r t  o ff w ith the p erso n s p ro fe ss io n  
and keep rep eatin g  th at through th e day at the sam e tim e  adding new c lu e s .

You should fu rth e r stip u late  th at the co n test is  not open to fellow  w o rk ers at the 
"W alking W o rk e rs"  p la ce  of b u sin e ss .

/
I w ill leav e  it up to  you to d eterm in e how m uch p riz e  m oney you want to  give away 
on th is . I  wouldn’t  go above $ 2 5 .0 0 , how ever. T h is  com ing su m m er sea so n  would 
be a good tim e  to run th is  b e ca u se  the kids a re  av a ilab le  to  p a rtic ip a te .

You w ill have to m ake som e s o r t  of paym ent to  the "W alking W o rker" h im se lf to 
b e tte r  in su re  h is co op eration  and con fid en ce.

J i )

Don K eyes

ys
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FUN  PILL, CO N TEST ( Jo h aay  B o rd e rs , P ro g ra m  D irector»  KTSA )

To help c a r r y  out the them e o f having a 'fun su m m er" on 

KTSA» the sta tion  gave away "fu a  p ills"»  which w ere actu ally  p ie ce s  of 

bubble giun that the sta tio n  had acq u ired  som e tim e ago.

L is te n e rs  d esirin g  a 'ffu© p ill 1 w ere invited  to send th e ir  nam e 

and ad d ress on a p o stca rd  to  K TSA , Once p er hour a p o stcard  was 

drawn» and the p e rso n 's  nam e and ad d ress w ere announced and they 

w ere sent a 'fun p il l"  plus two th ea tre  p a sse s .

L is te n e rs  did not have to c a ll  the station ,

# # #

W A LL TO WAL L  MU^IC ( Stan R ich a rd s, P ro g ra m  D irecto r»  K L 1F ) 

Run by a co m p e tito r. T h is is e sse n tia lly  constant m u sic on the 

sta tio n  under a ll deejay  ad lib s , under a ll announcem ents, and in th is

case» even under new s.

W hile X wouldn't be in favor of ca rry in g  it to that extrem e» it 

is  a clever»  catchy  e x p re ss io n .

V ID EO IN T E R R U P T IO N ( R ick  Bennett» P ro g ra m  D ire c to r , W YSL )

U sed by a co m p etito r. O ccasio n a lly , p o ssib ly  four or five tim es 

during the day» the sta tio n  in terru p ts a re c o rd  that is  playing and a voice  

sa y s , "W e have te m p o ra rily  lo s t the video portion  of our p rog ram . P le a s e  

stand by, 1 Obviously, you c a a  e m b e llish  that lin e  from  your fa m ilia r ity  

with TV p ro g ram  in terru p tion s.

T h is could be good fo r  so n *  com m ent, X would say that th is should 

not run over four o r five days» and not over five or s ix  tim es a day. Beyond

that» it b ecom es too cute and its  value rapidly d e te r io ra te s ,

# # #
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ffUNJPXLJL_ CONTEST ( Johnny B o rd e rs , P ro g ra m  D irecto r, KTSA )

To help c a r r y  out the them e of having a 'fun su m m er" on 

KTSA, the station gave away "fun p ills" , which w ere actually p ieces of 

bubble gum that the station had acqu ired  som e tim e ago„

L isten ers  desiring a 'ffuaa pill" w ere invited to send th eir name 

and add ress on a p o stcard  to KTSA, Once p er hour a  p o stcard  was 

draw n, and the p erso n 's  nam e and add ress w ere announced and they 

w ere sent a 'fun p ill” plus two th eatre  p a ss e s ,

L iste n e rs  did not have to ca ll the station,

# # #

W A LL TO W ALL MUSIC ( Stan R ich ard s, P ro g ra m  D ire cto r, KLIi* )

Run by a co m p etito r. This is essen tially  constant m usic on the 

station under all deejay ad libs, under all announcem ents, and in this

c a s e , even under c«w e.

While i  wouldn't be in favor of carry in g  it to that ex tre m e , it

is a c le v e r , catch y exp ressio n ,

# # #

VIDEO i ERRUPTION { R ick Bennett, P ro g ra m  D ire cto r, WYSL )

U sed by a com p etitor. O ccasion ally , possibly four or five tim es  

during the day, the station interrupts a re co rd  that is playing and a voice  

sa y s , "W e have tem p o rarily  lost the video portion of our p rogram . P lease  

stand by, ' Obviously, you can em bellish that line from  your fam iliarity  

with TV p ro g ram  interruptions.

This could be good for some com m ent. I would say that this should 

aot run over four o r five days, and not over five o r six  tim es a day. Beyond 

that, it becom es too cute and its value rapidly d e te rio ra te s .

# # £
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R E JE C T E D  COPY ( Al  Lurie,, S a le s  M anager,, K L IF  )

- A1 says that one cut on the move "T h e P r iz e "  was 

re je cte d  because of use of the word seduced in a suggestive way.

CO M PETITO R’S COMMERCIAL ( Dickie Rosenfeld, Sales M anager, KILT )

I quote from  D ickieEe rep ort:

"S ta rts  out with cu stom ers talking as if being interview ed about 

Knapp C hevrolet. Fou r or five different com m ents a re  made by casu al

cu s to m e rs ; statem en ts like, 'W ell, we’ve had our d ifferen ces, but we generally
►

get ’em  ironed out. ' The com m ents a re  com pletely spontaneous. A fter the
t-

four o r  five com m ents, the announcer comes in and with a hushed voice
k

8 ays, ’ Lad ies and gentlem en, we have taken our m icrophone into the Knapp

C hevrolet S erv ice  D epartm ent to te s t cu stom er reactio n . Then four o r five 
*

other casu al cu stom ers give one o r two sentence com m en ts. The spot

ends with the cu stom er saym g , “I can 't kick. ’ "

# # #

PROMOTION ( Bob White, Acting P ro g ra m  D irecto r, KILT )

"K IL T  WASH-O-WAMA" ■»- A prom otion to be run during
r

housewife periods only. The deejays will wash a ce rta in  amount of clothes  

each  hour. Sound effects will be used to d res3  it up. Housewives a re  asked  

to tally  up the number of pounds washed during a five day period. E ach  load 

will not exceed  12 pounds. E n tries a re  to be sent in at the end of contest 

and c o r re c t  total wins choice of autom atic w asher o r d ry e r. In ca se  of t ie ,  

Jh drawing will be held. The prize  is such that any housewife will spend six  

hours a day by the radio . Consolation p rizes  of boxes of soap will be 

awarded.

# # #
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R E JE C T E D  COPY ( A1 L u rie , S a le s  M anager, K L IF  )

V
A1 say s that one cut on the move "T h e  P r is e "  was

*
re je c te d  b ecau se  o f use o f the word seduced  in a su ggestive way,

# # #

CO M PETITO R’S COM M ERCIAL. ( D ickie R osen feld , S a le s  M anager, K IL T  )

I quote from  D ick ie 'e  rep o rt:

" S ta r ts  out with cu sto m e rs talking as i£ being in terv iew ed  about 

Knapp Chevrolet,, Fou r o r five d ifferen t com m ents a re  made by casu a l 

c u s to m e rs ; sta tem en ts  lik e , 'W ell* w e’ve had our d ifferen ces,, but we g en era lly  

get ’em  ironed  out»' The com m ents a re  com p letely  spontaneous. A fter the 

four o r five  com m en ts, the announcer com es in and with a hushed voice 

s a y s , 'L a d ie s  and gentlem en, we have taken our m icrophone into the Knapp 

C h evro let S e rv ice  D epartm ent to te s t  cu sto m er reaction., Then four or five
Hr

oth er ca su a l cu sto m e rs  give one or two sen ten ce  co m m en ts. The spot 

ends with the cu sto m er sayistg , ’I ca n 't k i c k , ' "

# # #

PROMOTION { Bob White, Acting P ro g ra m  D ire c to r , K IL T  }

. "K IL T  W A SH -0-W A M A " » - A prom otion to be run duringit*
housew ife period s only. The d eejays w ill wash a c e r ta in  amount o f clo th es 

each  hour. Sound e ffe c ts  w ill be u3ed to d re ss  it up. H ousew ives a re  asked  

to  ta lly  up th e num ber of pounds washed during a five day p eriod . E ach  load 

w ill not exceed  12 pounds. E n tr ie s  a re  to be sent in at the end of co n test 

and c o r r e c t  to ta l wins ch o ice  of autom atic w asher o r  d ry e r . In c a se  o f t i e ,

^  drawing w ill be held. The p rize  is  3uch that any housew ife w ill spend s ix  

hours a day by the rad io . C onsolation  p riz e s  of boxes of soap w ill be 

aw arded.

# # #





of g ro c e r ie s  fro m  Buddy's,

"T h e  people at a 'Night In Old San A ntonio ' a fte r  a few b e e rs  and 

fieste , mood w ill soon s ta r t  yellin g  cut, ’A re you, , . „ „ , F ie s ta  M a n ? ' a ll over 

the p la ce , "

# # #

PRO M O TIO N { Bob vrh ites A cting P ro g ra m  D ire c to r , K IL T  )

"K IL T  G raduation Gift C ontest -  K IL T  is  asking graduating S en io r

c la s s e s  to send in  p etitions signed by a ll m em b ers o f th e ir  se n io r  c la s s .  The

c la s s  sending the lon gest petition  v i l l  re ce iv e  a fre e  graduation dance staged by

the K IL T  d e e ja y s , A lo c a l band has been lined  up to fu rn ish  m u sic  and the d eejays

. w ill em cee  the dance,
»■

# #.#

R E JE C T E D  RECO RC [ Bob V’h ite, Acting P ro g ra m  D ire c to r , K IL T  }

Though I have not h eard  th is re co rd , Bob s ta te s  that 

SO M EBO D Y 'S IN MY ORCHARD by Nancy Adams on RCA was re je c te d  by 

K IL T ,

# # #

( Johnny B o rd e rs , P ro g ra m  D ire c to r , K L IF  )

" K L IF  Is '’,ratching you" or " K L IF  C ar T u n es" - -  - O n-the-air d eejay  

re c o rd s  lic e n s e  num ber of c a r  passin g  K L IF  Radio P la z a , If p erson  c a lls  { m ake, 

co lo r , v e r ific a tio n  ) w ithin th ree  minutes,, he v ins the p r iz e , , ,  to be determ ined ,

# U
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of g r o c e r ie s  fro m  Buddy's»

"T h e  people at a 'Night In Old San A ntonio ’ a fte r  a few b e e rs  and 

fiesta, mood w ill soon, s ta r t  yelling  out, ’A re you, „»„ <, , F ie s ta  M a n ? ’ a ll over 

the p la ce , "

Jl i i  TT W V
4^4-

PROM OTION { Bob "'"hite, A cting P ro g ra m  D ire c to r , K IL T  )

"K IL T  G raduation Gift C ontest "  - -  K IL T  is  asking graduating Sen ior 

c la s s e s  to send in  p etition s signed by a ll m em b ers  o f th e ir  se n io r  c la s s .  The 

c la s s  sending the lon gest p etition  v i l l  re ce iv e  a fre e  graduation dance staged  by 

the K IL T  d e e ja y s , A lo c a l band has been  lined up to fu rn ish  m u sic and the d eejays 

. w ill em ce e  the dance,

R E JE C T E D  R EC O R E ( Bob V’h ite , Acting P ro g ra m  D ire c to r , K IL T  )
fc-

Though 1 have not h eard  th is re co rd , Bob s ta te s  that 

SO M EBO D Y’S IN MY ORCHARD by Nancy Adams on RCA was re je c te d  by 

K IL T ,

# # #

. P ROM OTION { Johtiny B o rd e rs , P ro g ra m  D ire c to r , K L IF  )

" K L IF  Is  h a tch in g  you" or " K L IF  C ar T u n es" - - -  O n-tha-air d eejay  

re co rd s  lic e n s e  num ber of c a r  p assin g  K L IF  Radio P la z a , If p erso n  c a lls  ( m ake, 

co lo r , v e r ific a tio n  ) w ithin th ree  m inu tes, he wins the p r iz e , . , to  be determ ined ,

# U





2

PROM OTION  ( Dave M cK in sey0 P ro g ra m  D ire c to r , K A B L  )

"K A B L  W eather K ite ” - -  Th is w ill spoof o th er sta tio n s ' h e lico p ter 

tra ff ic  re p o rts . We w ill actu ally  fly  a la rg e  box k ite  fro m  tra n sm itte r  s ite  and 

b ro a d ca st sim ulated  re p o rts  that a re  so garbled  and s ta t ic - f i l le d  that no one can 

understand them . L a te r ,  we w ill stage a co n test and award the k ite  to the lis te n e r  

who can  ( 1 ) tra n s la te  the actu al garbled  rep o rt o r ( 2 ) guess how long the K A B L  

W eather K ite  w ill stay  a lo ft.

# # #

PROM OTION ( Dave M cK in sey , P ro g ra m  D ire c to r , K A B L  )

" B o x c a r  P ro m o " -*» Southern P a c if ic  R a ilro ad  has been  com plaining 

fo r a long tim e about not being able to get th e ir  box c a r s  back a fte r  sending them  

E a s t , T h e re 's  an actu al sh ortage of box c a r s  on the W est C o ast. The F e d e ra l 

G overnm ent is  actu ally  p assin g  a law concern ing  retu rning box c a r s .  K A B L  w ill 

point out th is d eplorable condition and ask  lis te n e r s  to re p o rt any box c a r s  that 

belong in  C alifo rn ia  and ask  them  to re tu rn  them .

# # #

PROM OTION  ( Johnny B a r g e r , P ro g ra m  D ire c to r , WYSL )

" WYSL C all L e tte r  C a r" - -  WYSL p u rchased  a *57 C h evro let in p e rfe c t 

runaing condition and painted it White. Then with variou s c o lo rs  of en am el, WYSL 

c a ll le t te r s  w ere stro k ed  a ll o ver the auto. A ctually in the neighborhood of 1 ,4 0 0  

tim e s . C ar is  appearing at High Sch ools { a c ro s s  the s tre e t  ), downtown, and in 

shopping c e n te rs . Th is is  a m ail type co n test and the c a r  goes to the individual 

whose p o stcard  guess is  n e a re s t to the actu al num ber of tim es the WYSL ca ll 

le t te r s  appear on the c a r .

# # #
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PROM OTION  ( Dave M cK in sey , P ro g ra m  D ire c to r , K A B L  )

"K A B L  W eather K ite "  - -  T h is w ill spoof o th er s ta tio n s ' h e lico p ter

tra ff ic  re p o rts . We w ill actu ally  fly  a la rg e  box k ite  fro m  tra n sm itte r  s ite  and 

b ro ad cast sim ulated  re p o rts  that a re  so garbled  and s ta t ic - f i l le d  that no one can 

understand them . L a te r ,  we w ill stage a con test and award the k ite  to the lis te n e r  

who can  { 1 ) tra n s la te  the actu al garbled  rep o rt or ( 2 ) guess how long the K A B L  

W eather K ite  w ill stay  a lo ft.

PROM OTION  { Dave M cK in sey , P ro g ra m  D ire c to r , K A B L  )

"B o x c a r  P ro m o " -«• Southern P a c if ic  R a ilro ad  has been  com plaining 

fo r a long tim e about not being able to get th e ir  box c a r s  back  a fte r  sending them  

E a s t .  T h e re 's  an actu al sh ortage of box c a r s  on the W est C o ast. The F e d e ra l 

G overnm ent is  actu ally  p assin g  a law con cern in g  retu rn ing  box c a r s .  K A B L  w ill 

point out th is  deplorable condition and ask  lis te n e r s  to rep o rt any box c a r s  that 

belong in C aliforn ia  and ask  them  to re tu rn  them .

PROM OTION  { Johnny B a r g e r , P ro g ra m  D ire c to r , WYSL )

" WYSL C all L e tte r  C a r"  - -  WYSL p u rchased  a '57  C h evro let in  p e rfe c t 

runaing condition and painted it White. Then with variou s c o lo rs  of en am el, WYSL 

c a ll  le t te r s  w ere stroked  a ll over the auto. A ctually in the neighborhood of 1 ,4 0 0  

tim e s . C ar is  appearing at High Sch ools { a c ro s s  the s tre e t  ), downtown, and in 

shopping c e n te r s . Th is is  a m ail type c o r te s t  and the c a r  goes to the individual 

whose p o stca rd  guess is  n e a re s t to the actu al num ber of tim es the WYSL ca ll 

le t te r s  appear on the c a r .

# # #

# # #

# # #
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M E M O R A N D I /  ivi

X Os a L L  M c L e n d o n  s t a t i o n  m a n a g e r s

F R O M ;  DO N  K E Y E S

Attached sire copies of the four different form s to h® used by you rself and the
variou s departm ent heads for your weekly r eports,, You will be able to run off 
the n e ce ssa ry  copies for future use on your own m im eograph machine,,

If you will in stru ct your s e c re ta ry  to observe the form  and spacing carefully,, 
you will find that the copying will b© no problem  w hatsoever.

T hese should go in the m ail on F rid ay  afternoons in o rd er that they might b© 
in Dallas on Monday m ornings„

Should we find something in terestin g in your weekly rep o rt that we feel will be 
of benefit to our en tire  group,, we will then get back in touch with the individual 
submitting the item  and ask him to supply fu rth er details to all station«,

K you will ride close  herd on this procedure and see  to it that th ese form s  
a re  filled out each  week, we will all be able to re ce iv e  the benefits of many 
good5 cre a tiv e  mind®.

Don Keyes

ys
5 / 2 4 / 6 3



TH E McLENDON STATIONS 
G en eral M an ag er's  W eekly R eport

J )  STATION?

G EN ER A L MANAGER: ___

C O P S E S : Bo R . h. cLendoa, Gordon Me LendQa, Dorothy Manning, Don K ey es, B il l  
S tew art, Your Fil®

D A TE:

1. ) What lo c a l e d ito ria ls  have you done th is week w hich have cau sed  n o ticeab le  w ord - 
of-mouth, com m ent?

2. 5 What lo ca l news s to r ie s  have you used as a sprin gboard  fo r  w ord -o f-m ou th  com m ent
on the sta tio n ?

3o ) D e scr ib e  o ther types o f prom otion ( co n te sts , outdoor, e tc  ) w hich hav® been used 
to  keep your sta tio n  ta lked  about, ____ _____  ___________ __ ____

4c ) D e scr ib e  aay new c o m m e rc ia l ideas and copy approach oa your sta tio n  w hich would 
be helpful to  our other s ta tio n s , *

5, ) D e scrib e  the b est prom otion-~confcesi o r o th e rw ise --b e in g  used again st you.

6 . ) L is t  your sa le s  c a lls  and ad people contacted .

*



TH E McLENDON STATIONS 
Sales M an ager's Weekly R eport

STATIONS

S A L E S MANAGER:

D A TE;

C O PIES; Gordon M cLendon, Doa Keyes» B il l  Stewart.» Statics* M enager» Your F i le

1 .)  D e scr ib e  b r ie fly  what aew and cre a tiv e  sa le s  idea was e ith e r sold or proposed to 
a  c lie n t th is  w eek.

2. ) Dsseri.be the copy approach for th e 'b est e «w co m m e rc ia l which appeared  th is  w eek
®a a  com petitive station« Send a dub if you think needed. __ __ _________

3o ) What account was sold  th is  week as the :c©s%ili oil lis ten in g  to  erne of your c re a te d
and p rep ared  sp ecu lativ e  sp o ts?  _ ___ __________ ____________  ■ D e scrib e
the copy» b rie fly .

4» ) What was th is w eek 's av erage num ber oS c a l ls  p er sa le sm a n ?  __  ______

5. ) D e scr ib e  b r ie fly  what co m m ercia ls»  if any, you have re je c te d  th is week due to 
som® fo rm  of im prop riety . _ ________  _________________________________ _

6 . } Your id eas on the b e st public s e rv ic e  cam paign your sta tio n  should pu rsue.



t h e  Mc L e n d o n  s t a t i o n s
Progs-am  D ire c to r ’s: Weekly R eport

STA TIO N ; D A TE;
m  -------------------------- . ----------------------- :-------------- :— —

PROGRAM  D IR EC TO R ; ___

C O PIES; Gordon McLendon» Dor Keyes» B il l  Stew art» Station  M anager» Your F i le

1. ) D e scr ib e  b r ie fly  the b est prom otional or co n test id ea  you carrie up with th is 
w eek.

2. ) D e scr ib e  b r ie fly  the b est promotion, being run by a co m p etito r th is w eek.

3. ) D e scr ib e  b r ie fly  the prom otions you have scheduled fo r  next w eek.

0 ------------------------- -------------------------------------------------------------------------------------------------

4 . } D escr ib e  b rie fly  the b est public s e rv ic e  idea you've thought of or heard  off th is
w eek. , ___ ______  _____ ________________ .

5. ) D e scr ib e  b r ie fly  what lo ca l e d ito r ia ls  on the sta tio n  a re  causing m uch ta lk  in your 
community» ___ ■ ________ _

6 . ) What recoa-ds. i f  any, have you re fu sed  to put on your play l is t  th is  week due to
su ggestiv e  o r o b jectio n ab le  ly r ic s  ? _________ __ _________________ __ _

7. ) L is t  any new sta tio n  b reak s you’ve in stitu ted  th is w eek. ■

| ___________________________, ______________

8. ) On w hich off your d isc jo ck ey s  have you p erform ed  a thorough critiq u e  th is week 
and what w ere your c r i t ic is m s  ? -



t h e  McL e n d o n  s t a t i o n s
M anaging E d ito r 's  Weekly R ep ort

STA TIO N ; D A TE;

MANAGING ED ITO R  :

C O P IE S : Gordon M cLendon, Don K eyes, B il l  S tew art, S tation  M anager, Your F ile

1. 1 What lo ca l e d ito ria l did your sta tio n  b ro ad cast which was a  new and su b stan tia l
idea, not yet in  the new spapers ? _ _  __

2 . }  In what lo ca l e d ito ria l issu e s  was your sta tio n  involved th is  'week o th er than the 
above ?

a
3 ,}  What lo ca l news s to r ie s  w ere unearthed by your sta tio n  th is w eek?

4 , | What was the b e s t public s e rv ic e  idea your statical pursued th is  w eek?

5 ,)  On which o f your new sm en did you p e rfo rm  a thorough critiq u e  th is  week and 
wh&t w ere your c r i t i c i s m s ?  ___ _ __  _____  _ ____ ___



M E M O R A  N D U M

T O A L L  M c  L E N D O N  M A N A G I N G  E D I T O R S

c e s  A i i  M c L e n d o n  s t a t i o n  m a n a g e r s

F R O M D O N  K E Y E S

D A T E J U N E  5 ,  1 9 6 3

1 fe e l that som© c la r if ic a tio n  is  a a c e a sa ry  concern ing  question # 3 o f your 
w eekly rap o riq  which a sk a , 'W hat lo ca l news s to r ie s  w ar* u naarthed by 
your sta tio n  th is w eek? '

On© sta tio n  rep o rted  in answ er to  th is  question, », hail b a tte rs  c ity 's  
north  s id e ,"  A nother, ‘„„„city  g ro c e rs  exp ect sugar p r ic e s  to rem ain  
h ig h .1 Nfath®!- o f th ese  fa ll into the ca teg o ry  o f unearthed news sto ries»  
The fa c t that the north  side was su b jected  to hail was not estactly a dorm ant 
s to ry  which had been brought to light by the e ffo rts  o f th is p a r tic u la r  news 
d ep artm ent.

T h is question  r e fe r s  to  s to r ie s  of a  co n tro v e rs ia l, sen sa tio n a l natu re,
such as the follow ing w hich a re  pu rely  im agin ary  s itu ation s:

1 .  J One of your re p o r te rs  ¡follows an anonymous tip  and finds that c e r ta in  
P o lic e  o ff ic e rs  have been  rece iv in g  pay=>offs0

2 .  ) V/hy no  additional funds have been  delegated  to the expansion of p ark  
p atro l when muggings and ro b b e rie s  have in c re a se d  by 80%.

3 .  ) The high bidder to supply the c ity  with 20 new city  b u sses  g ets the 
o rd er  and not the low bid d er,

4 .  } A popular Country Club has a L ife  Guard who is  se llin g  dope to  teen« 
a g e rs .

5 .  ) The r e a l  re a so n  behind the U nion 's re fu sa l to a rb itra te  concern ing
the staffin g  of the N„ S . Savannah, the atom ic ship now tied  up in G alveston .

6 .  ) F a c ta  uncovered  by your re p o r te r  show that G alveston  is  the drowning 
cap ita l of the aation . Why haven 't additional precau tions been tak en ?

As you cem  see,* th e se  su ggestions would com® under the heading ©f 
unearthing a news Btory. The s to ry  has been  th ere  a ll  along but it was 
up to  oae o f your people to dig it up and expose it to the light o f day.

I hope th is  c la r i f ie s  what is  req u ested  in the aforem entioned  question.

Don Keyes



M E M O  ft A N D U M

T O ;

F R O M ;

B A T E ;

a l l , M c L e n d o n  m a n a g i n g  e d i t o r s  

c c ;  a i i  M c L e n d o n  s t a t i o n  m a n a g e r s

D O N  K E Y E S  

J U N E  5 ,  1 9 4 3

I  feed that so m s c la r if ic a t io n  is  n e c e s s a ry  con cern in g  question # 3 off your 
’weekly re p o rts  which aak a , 'W hat lo c a l news s to r ie s  w ere u nearthed by 
your sta tio n  th is w eek? '

On© sta tio n  rep orted  in  answ er to  th is  question, « «hail b a tte rs  c ity ’s 
north  s id e»" Another,, '„ „ „ c ity  g ro c e rs  exp ect sugar p r ic e s  to  rem ain  
high«'' Nietlaer o f th ese  fa ll  into the ca teg o ry  o f u nearthed news sto ries«  
The fa c t that the north  side was su b jected  to hail was not ex a ctly  a dorm ant 
s to ry  which, had bean brought to  light by the e ffo rts  o f th is  p a r tic u la r  news 
departm ent«

T h is q u estion  r e fe r s  4© s to r ie s  of a co n tro v e rs ia l, sen sa tio n a l n atu re , 
su ch  as the follow ing w hich a re  pu rely  im agin ary  s itu ation s;

1 .)  One of your re p o r te rs  follow s an anonymous tip  and finds that c e r ta in  
P o lic e  o ff ic e rs  have b eea  rece iv in g  pay°offs«

2« 5 Why no additional funds have been  delegated  to  the expansion of p ark  
p atro l when muggmg3and ro b b e rie s  have in c re a se d  by 80%«

3«} The high bidder to supply the c ity  with 20 new city  b u sses  gets the
o rd er  and not the low bidder«

4«) A popular Country Club has a L ife  Guard \vho is  se llin g  dope to t®ee» 
agars«

So} The r e a l  re a so n  behind the U nion 's re fu sa l to a rb itra te  concern ing  
the staffin g  of the N. S« Savannah, the atom ic ship now tied  up in Galveston«

6 «} F s.cts u ncovered  by your re p o r te r  show that G alveston  is  the drowning 
cap ita l of the aation« Why haven’t additional p recau tions been ta k e a ?

Aa you can  see,* th e se  su ggestions would com e under the heading ©it 
unearthing a news story« The sto ry  has been  th e re  a ll  alos’.g but. it  was 
up to  o&e o f your people to dig it up ana expose it to the light of day«

I hope th is  c la r i f ie s  what la req u ested  in the aforem entioned  question«

Don K®yes
ys
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K U ;F  KR A ZY KQN TEST { S ian  R ich a rd s , P ro g ra m  D irector,, KL-IF ) 

Once an hour on  an a ltern atin g  b a s is , variou s Top 40 re co rd s  

w ere played e ith e r  backw ard s, at high speed, o r at low speed, and 

Hstesaers w ere invited to c a ll  and identify the re co rd  being played. 

R eco rd s used ia  th is co n test should be p re -re c o rd e d  on tap e.

Trem endous telephone re a c tio n . The p riz e  each  hour was $ 1 1 .9 0  

to co in cid e with K E lF 's  freq u en cy . H ow ever, sm all m erch an d ise  p r iz e s  

would a lso  be ap p rop riate .

C ontest was prom oted heavily  in advance and ran  during rating

w eek.

# # #

TH E FAVO RITE PRIN CIPA L CONTEST ( Star-. R ic h a rd s , P ro g ra m  D ire cto r, K L IF  ) 

Run by a co m p etito r and s im ila r  in s tru ctu re  to our School Spirit 

C on test. Kids a re  invited to sign  petitions for th eir fav o rite  p rincip al.

The sch ool won a hop and the p rin cip a l won som e m erch an d ise , 

including a co lo r T V .

# # a

KLASSIC W EEK

S e v e ra l station s rep o rt that they a re  planning on reviv ing  th is  

again in e a r ly  Ju n e or p erio d ica lly  through the su m m er.

31 don't b e liev e  th is  re q u ire s  explanation.



FUN P IL L  CONTEST ( Johnny B o rd ers* P ro g ra m  D irecto r* KTSA )

To kelp  c a r r y  out the them e o f having a 'fum su m m er" on 

KTSA* the sta tio n  gave away "fu a  pail»"* which w ere actu ally  p ieces  of 

bubble gum that the sta tion  had acq u ired  som e tim e ago.

L is te n e rs  d esirin g  a '(fua p ill"  w ere  invited to send th e ir  nam e 

and ad d ress on a p o stcard  to  KTSA . Once p er hour a p o stcard  was 

drawn* and the p e rso n 's  nam e a&d ad d ress w ere announced and they 

w ere sent a "fun p ill"1 plus two th e a tre  p a sse s .

L is te n e rs  did not have to c a ll  the sta tion .

# # #

W A LL TO W ALL MUSIC ( Stan R ich a rd s, P ro g ra m  D irecto r*  K LSF )

Run by a co m p etito r. T h is is  essen tisd ly  constant m u sic on the 

sta tio n  under a ll d eejay  ad libs* under a ll announcem ents* and in th is

ca se * even under new s.

W hile Si wouldn't be in favor of ca rry in g  it to  that extrem e* it 

is  a c le v er*  catch y  e x p re ss io n ,

# # #

V ID EO I N T E R R U P TION ( R ick  Bennett* P ro g ra m  D irecto r* W YSL )

U sed by a co m p etito r. O ccasio n ally , p ossib ly  four o r five tim e» 

during the day* th® sta tio n  in terru p ts a re co rd  that is playing and a voice 

aaya» "W e have te m p o ra rily  lo s t the video p ortion  of our p rog ram . P le a s e

stand by. 1 Obviously, you cats, e m b e llish  that lino from  your fa m ilia r ity  

with TV p rog ram  in terru p tio n s.

T h is could be good fo r  some com m ent. I would say that th is should 

not run over four o r five days* and not over five o r s ix  tim es a day. Beyond 

that* it b eco m es too cu te aad its  value rapid ly  d e te r io ra te s .
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P UBLIC  SERVICE CAM PAIGN { Dick Lahm , P ro g ra m  D irecto r, KILT )

KJiLT is working on an effective way to find sum m er employment 

for school age children . If yoa 'll recall,, I passed  along Bill Stew art'«  

idea oat the ' J r .  B u sin essm an 's C lub' during the M anagers' M eeting.

TMb should be an excellen t vehicle to c a r r y  D ick's suggestion. To revue  

brieflyt

You invite kids who want sum m er jobs to com e to your station  

at a given tim e . At that tim e, with the cooperation of your copy w rite r , 

they voice little  announcements about th em selves and th ese announcements 

a re  run as NCSA's throughout the su m m er. You will waat to provide a 

sh o rt, produced intro , and the child him self would say , in effect, "M y  

nam e ¿8 Johnny Jo n es; I live at 1234 M iller Road. I mow law ns; my 

ra te  is $1. 00 an hour. M you would like your lawn mowed, ca ll me 

at P E rsh in g  3 -3 8 7 7 ."

R ecall, too, that M arcus Cohn advises that we not include baby 

s itte rs  in thio categ o ry  unless you can  find som e way to ch eck  them  out 

as to th eir m ental stability .

# # #

PU B LIC  SERV ICE CAMPAIGN ( Al L u rie , Sales M anager. KLXF )

Al suggests ten -secon d  tips on swimming o r w ater saiety  be 

reco rd ed  by YMCA o r SMU swimming in stru cto rs  and be b road cast as

NCSA's over the sum m er.

This is not only a tim ely  idea, but adds to the sum m er sound 

of your station.

# # #
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CO PY AN GLE C Ja c k  F ied ler»  M anager, KTSA  )

2 am attaching t o  th is f i r s t  report» copy of a co m m e rc ia l for

G ra in ger B u ick  in San Antonio. While not at a ll outstanding, th is

c o m m e rc ia l did re su lt  in a sa le  of tim e  on K TSA .

Spec # 1 { F o r  T r a ff ic  P e rio d * }

{ To be d eliv ered  in hushed, confid ential m anner )

'E x cu se  me» e l r — y e s , you, stru ggling  along in  th is 
b u m p ier-to  »bum per t r a f f ic .  While your wife is n 't  
lis ten in g , le t m e ask  you a question. As long as 
you have to spend so m uch tim e in your c a r ,  why not 
enjoy ev ery  second of i t ?  Indulge your ta s te s  for a 
sappy» snappy sportac& r fua with a new B u ick  Sky~ 
la rk  fro m  C h arles  O rs ia g a r  B u ick . F o r  a deal th a t's  
a hum dinger, se e  C h arles  O rsin g e r . That snappy 
O rsin g e r B u ick  Sk y lark  re a lly  co s ts  no m ore than 
a F o rd , C h evro let or P lym outh. Wouldn't you ra th e r  
ex p erien ce  the th r il l  of driving a bucket »seat Sky lark , 
with a r e a l pow erhouse throbbing under the hood, and 
a £©ur=>8jp*sd s t ic k  sh ift aw aiting your com m and? Your 
w ife?  One look and s h e 'll  love you fo r i t .  And the 
B u ick  Sk y lark  has lo ts of room  fo r  a ll the kids and 
even mother»in=»lawt i f  such should b« your fa te . F o r  
a deal th a t's  a hum dinger, se e  C h arles  O rs in g e r .
B u ick  fo r San Antonio at 4515 San P e d r o ."

Spec $ 2 i  Housewife tim e s )

( To ba d eliv ered  in a hushed, confidential m anner ).

'E x c u se  m e, m adam “ »are you a lo n e ?  If y o u 're  su re  your 
husband is n 't  around, 2 want to te ll  you a lit t le  s e c r e t .  In 
your own d is c r e e t , wom anly way, get your husband to take 
you to se e  the new Sk y lark  by B u ick  at C h arles  O rsin g er 
B u ick , 4515 San P ed ro . L e t him  know how much you 'll 
love being se en  in a new B u ick  Sk y lark . In ju s t  the sty le  
and co lo r  com bination to m atch  your new su m m er w ardrobe. 
T h a t's  the way to te ll  h im . L et him  indulge his ta s te s  fo r a 
snappy co n v ertib le  and pretend its  HIS id ea . Or m aybe you 'll 
both p re fe r  a hardtop that ju s t looks lik e  a c o n v e r tib le .
R ea l deceptive you m ight aay. P r i c e ?  Right down th ere  with 
F o rd , C hevrolet and Plym outh. Woisldn't you ra th e r  be seen  
driving a new B u ick  Sk y lark  fro m  O rs in g e r?  T e ll your 
husband. H e 'll get a deal th a t's  a hum dinger from  C h arles 
O rs in g e r . B u ick  for San Antonio at 4515 San P ed ro . '

# # #
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liWSTAi^T TQ P 4Q ( Johnny B o rd e rs , P ro g ra m  D irector»  KTSA )

KTSA  c a lls  it "In stan t Top 55 ' s in ce  that num ber has long been  

e sta b lish ed  at that station» Johnny su gg ests what appears to be a® e x ce lle n t 

em bellishm ent» £ w ill quote from  Ms m em o:

"T o  t ie  in with 'In stan t Top 55 ' and to stim u late  in te re s t  
in the promotion» KTSA R equ estlin e ( provided an op erator 
is  u tilized  to  take req u ests  c e r ta in  hours o f the day or 
evening )■=-In tro s  to the top ten  s o n g s - -

( T abu lator sound )
KTSA lis te n e r s  by the thousands in s is t  
on th is  req u estlin e  sm ash ! Instantly  
tabulated , today’ s No» 1 song! ( segue 
to re c o rd  )

Another fabulous req u estlin e  p e rfo rm a n ce ! 
In stan tly  tabulated , today’s No» 2 son g  !
( segue to  re c o rd  )

I t 's  KTSA re q u estlin e  fo r another m u sica l 
sp e c ta c u la r ! Instan tly  tabulated , tod ay 's 
No» 3 song! ( segue to re c o rd  )

E tc , through top ten .

T h is approach could be used  heavily  fo r  two o r th ree  
w eeks, then perhaps m ore sp arin gly , depending upon 
the excitem en t it s tim u la te s . I  fe e l it would add sp ark le , 
and help k ick  the 'In stant Top 55 ' o ff with a bang. "

1 think th is should be done betw een 3 :00  and 4 :30  in the afternoon;

th e re fo re , at 4 :3 0  each  afternoon , your d eejay  w ill be able to announce the

No. 1 song fo r that day and your evening man w ill be able to c a r r y  it through

his show as w ell. Both  tim e  p eriod s being heavy in teenage audience.

# # #
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B B S  Y NE W COM M ERCIAL ( Todd B ran so n , WYNR 1

I am  asking Todd B ra n so n  to send you a dub of a co m m e rc ia l ffor 

W ashtogtoa Auto P a r ts  »» a  th re e  v o ice , produced co m m e rc ia l containing 

a b r ie f  s to ry lin e  on auto r e p a ir s .

W hile T have not h eard  th is co m m e rc ia l, his d escrip tio n  sounds 

intriguing enough to  w arran t in v estigatin g . P erh ap s it w ill holp you 

with a lo ca l auto p arts  co n ce rn .

# # #

AUTO M O B ILE DE A L E R S  PROM OTION { A1 L u rie , S a le s  M anager, K L IF  )

A1 is  proposing to a lo ca l C h ry s le r  agency that a re g is tra tio n  board  

be posted in th e ir  show room  and that th ree  num bers be w ritten  on that |

board . Iff a l is te n e r 's  lic e n s e  num ber contam a th ose th re e  n u m bers, he 

re c e iv e s  a p r iz e . N atu rally , he m ust en ter the d ea lersh ip  in  o rd er to  ch eck  

the hoard.

T h is  could be done with any num ber off d ifferen t ap p roach es; in 

th is  c a s e , lic e n se  n u m bers.

# # #

S P E C IF IC  A PP ROACHES ( J im  Hamby, S a le s  M anager, KTSA )

We d iscu ssed  th is at the M an ag ers ' M eeting, but again to

quote fro m  J im ’s re p o rt, the follow ing is  h is idea of a so lid  sa le s  approach:

” 1 am  in sistin g  that each  c a ll  should be made fo r  the 
sp e c ific  purpose of secu rin g  b u sin ess ftó m  a  sp e c ific  
account using a sp e c ific  idea o r a sp e c ific  plan p r e °  
sented  in tangible f o r m ."

'W
eekend 

S ound s
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S A L E S  IDEA ( A1 L u rie , S a le s  M anager, K L IF  )

In an e ffo r t  to obtain additional Sunday b u sin e ss , A1 has proposed 

to  the agency handling W olf B rand  C hili that Sunday be made "C h ili Day" 

during ife® F a ll  aad W inter,

The agency liked  it  and is  p assin g  it  along to the c lie n t,

# # #

TEEN A G E AP P E A L  AD VERTISIN G ( A1 L u r ie , S a le s  M anager, K L IF  )

A su rvey  taken  by the D allas Pow er fc Light Company showed that 

m ost te e n a g ers  thought public u tilit ie s  should be governm ent owned, A1 

suggested  to D P& L th at they ad v ertise  on K L IF  during te e n  tim e s  and that 

th e ir  m e ssa g e  be so d ire cted  to change the thinking o f th e se  te e n a g e rs ,

# # #

SA L E S A P P R OACH ( Todd B ran so n , WYNR )

£ do not know w hether the R ydell lin e  of cloth ing m entioned in 

the follow ing quote has any d ire c t connection  with the s in g e r Bobby R yd ell, 

but even if  it  d o esn 't, evidently the idea o f connecting the two in a c o m m e rc ia l 

has m e r it .  H ere is  Todd's explanation, and one that m ight be follow ed up,

"A  WYNR production spot using IQ -second  ex ce rp ts  
fro m  a Bobby Rydell d isc which re su lted  in an 
in itia l one w eek $243 , 00 sa le  to Feldm&m B ro th e rs  
C lothing, who handles the Rydell lin e  of clo th ing , 1

# # *
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NEWS STO RY ( Jo e  Long» M anaging Editor,, K L1F )

Confusion of ru les  at P ark lan d  H ospital led  to the re fu sa l to send 

a  doctor to  an accid en t sce n e  to e a se  the pain of a m an trapped under an 

overtu rned  bulldosser.

T h is s to ry  is  a liv e  with human in te re s t  and even su ggests c o n - 

tro v e rs y  and p o ssib le  ed ito ria l fo llow -through to se e  who was resp o n sib le  

fo r  th is confusion and what has been done to  a llev ia te  it .

# *
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am working on some plans th at w ill give the KLIP sound some 
new (and I hope in te re s tin g ) fe a tu re s .

The 7pt)ay broadcast week is  divided in to  two p a rts : (1) WEEKEND;
6 :0 0  P.M. Friday u n til  Sunday midnight. (2) b:00A.M. Monday thru  
Frid ay  a t  6 PM. We f i x  th is  change in th e  minds of our dee jays  
and newsmen so th a t they w ill get in to  the s p i r i t  of "That V/eeMend 
F eelin g ” ca lled  fo r  in our p o licy  book.

We w ill also  make some tan gib le d ifferen ces between the two "p erio d s” 
so th at the " s p ir i t "  of the men and the "tan gib le" things w ill go 
to  make up a very e x c itin g  week-end sound.

During the "week-end" period our promos w ill be of a " te a s e r"  nature 
of the things th a t are coming up during th e following week in the 
"Mon thru F r i"  period. Likd'Sfise, a separate s e t of liv e  and e . t .  
promos run during the week w ill be of a " te a s e r"  nature of the 
th ings we plan during the "wee,-:-end" period.

There w ill be a se t of news in tro s  fo r  the "week-day" period. Then, 
beginning with the Friday 6:00PM news, th ere  w ill be a s e t  of 
in tro s  th a t oro y ressiv ly  count the hours of the "week-end".

Two s e ts  of ¿-hour in tro s . One fo r "week-end" — one fo r "week-days."

Two s e ts  of "Albums"..........changed weekly. . . .but one set fo r  week-days;
one s e t  fo r week-ends.

Two s e ts  of S tation  ID’ s ............changed weekly...........but each se t in a
d iffe re n t s e ttin g , i . e . ,  the "week-end” breaks w ill sound "w eek-endish."

Other fe a tu re s  of the "week-end” sound w ill include:

1 . KLIP AIR SCOUT (plane scouting p icn ics , fish in g , e t c )

2.  WEEK-END VIOLENT DEATH COUNT $run on a progressive b asis)

3 . TRANSCRIBED SPOT-BREAKERS. (5 and 10 Dec voices t r a c e s  by our 
own ta le n t  th a t plug various s ta tio n  promotions. Some humorous; 
some in fo rm a tiv e .. . . a l l  used to  t i e  two spots to g e th e r).

KLIF COMFORT INDEX: (On a olan developed by weather Bureau, the
r e l a t i v i ty  of temperature and humidity on a graduated s c a le .
I have a meeting with Mr. Harrison Tuesday to  g e t ch arts  made)

We w ill tra n scrib e  some track s sim ilar to the old "D allas Saturday 
Night" in tro  we used to  have to show th a t a l l  u n its of news and 
programming are on hand to keep up with e v e n ts -a t-la rg e  of every 
week-end. These w ill be played about every 6 hours during week-end.

0^
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During the "week-day" period /w il l  run many small co n tests  and
gimmicks th a t begin on Monday and end on Friday------ with the climax
of winners name’ s e tc  coming on the dee j a y ’ s Saturday or Sunday show.







PROMOTION ( Bob White, Program D ire c to r , KILT )

"Ask For If and It's Yours" - -  This is a take-off on "Name It and Claim It".

It will be run during the afternoon drive or night show. Listeners send in their name 

and the name of their favo/ite record. Each hour, one card is selected and that person 

calls the station and claims their favorite record.

# # #

PROMOTIOH ( Bob White, Program Director, KILT )

It migb be a good idea to run a "Back to School Promotion" whereby listeners 

.* send in a statement why they are returning to school. The best ones received get X 

prize. Then cal them on the phone and record their statement. It’s not too early to 

start on such a gimmick since school is about five weeks away.

# # #.

^REATIV' SALES IDEA ( Dickie Rosenfeld, Sales Manager, KILT )
A v j -------------------------- -

The Carnation Company has come out with an ice cream bar called the 

"Bea'io Bar". We proposed to Blue Bell Ice Cream Company that they come out with an 

icecream bar called the 'Weird Beard " Bar, named after our nighttime deejay. This 

c-rnld be done in all of our Top 40 markets where we have personality deeiays.

# # #

.SUNDAY REVENUE ( Dickie Rosenfeld, Sales Manager, KILT )

To capitalize on KILT's play-by-play coverage of Oiler football and to boost 

Sunday revenue, we propose to program an "Analysis of the League" and ii.se a former all 

pro tackle, A1 Jamieson, as the voice. Jamieson; also does the color broadcast on the 

Oiler games. The five-minute program will discuss relative strength, injuries, etc. ,

of the teams meeting that particular week
CD

n  f
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Thank you so much for the Interest you expressed in 
America's fastest-growing sport, WHAlE-BAfifc RIDING« as featured 
on KABL MUSIC® Here are your insilHictSronsT^^^^

1c CSST YOURSELF A WHALE® white whales are preferred 
as thoy are generally more docile and easier to 
train®

2o Take your whale to Fleiahhackar pool for preliminary
training® (Any morning before 9 AM)

3® Bo SURE your whale is clearly marked with your
InrbTals or some identifying symbol® It is often 
extremely difficult to tell on© whale from another8
especially in Fleishhacker Pool®

4® Choose bridle and bit carefully0 Ask your harness- 
fitter what is beat for your particular whaleo 
Saddles are optional since many prefer to ride 

I f  saddle is desired take care
>ptic

standing v p a but ** w  w«*0
that it is  bound to whale with PLASTIC CLOTHESLINE 
rather than coarse rope or twi«e® There is nothing 
worse than rid ing  the back of an irritated whale«,
Take car© not to place saddle anywhere near whale's 
blowholeo Ladies may prefer to include an umbrella 
in their equipment«, I f  so, make sure it is a big one.

5® Start slowly®
whale the first day

Do not expect to  be able to ride your
simply

s i t  in th e saddle end reassure your whale with
,3?;or the first week, simply

friendly pats®
Once you feel you and your whale have become "roal 

p s l s n g you may take him to Ocean Beach for a trial 
run® CAUTION - be careful not to go beyond 50~ 
fathoms on your first dive® If your whale shows 
a tendency to diva despite harness, change your 
snafflo or carry scuba equipment® Above all, make

WHO'S BOSS® After a week orsura your whale knows WHO'S BOSS® 
ao of this ■» you're on your own®

If you have any trouble* communications should be addressed to 
"THAR SHE BLOWS", KABL, SAN FRANCISCO®

Sincerely,
CAP?® AHAB, President - 
Whale Riders International
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C R E A TIV E  SALES IDEA ; Sari Hawthorne, Sales Manager, KTSA )

Proposed "Lucky Telephone Contest" to Model Markets» In each of 

their stores special tabl.e is set up with the day’s specials displayed on the table. 

On each of the items is a telephone number* listeners are invited to go to the 

store and check the specials for their phone number. If they find their number

they win a nice pz*ize<

# # #

V

CREATIVE SALES IDEA \ Earl Hawthorne, Sales Manager, KTSA )

"Junior Salesman College Scholarship" - -  Boys and girls go to Auto 

dealer and register as "Junior Salesmen", Then for each service customer, 

new car lead, etc, , they receive points. At the end of the summer, the one 

with the most points wins free tuition at the college of his choice. Smaller 

prizes go to the runners-up,

# # #

PROMOTION ( Jo Tyler Dunn, Program Director, WYSL )

"What date 108?" - -  Listeners are invited to guess the first day that 

the temperature reaches 108 degrees in Tucumcarri, New Mexico. Winner 

gets box of chili peppers,

# # #

COMPETITOR'S PROMOTION { J. Tyler Dunn, Program Director, WYSL 5 

WKBW introduces its "classics" with the phrase, "From The 

’KB' groove'yard. , „, ,etc"

# # #

REJECTED RECORD ( Jim Randolph, Program Director, VYNR }

Jim rejected the record "Professional Lover" on Liberty,

# # #
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CREATIVE SALES IDEA ( Earl Hawthorne, Sales Manager, KT3A j

Proposed "Lucky Telephone Contest" to Model Markets» In each of 

their stores special table is set up with the day’s specials displayed on the table» 

On each of the items is a telephone number; listeners are invited to go to the 

store and check the specials for their phone number. If they find their number 

they win a nice prize,

# # #

CREATIVE SALES IDEA ( Earl Hawthorne, Sales Manager, KTSA )

"Junior Salesman College Scholarship" - -  Boys and girls go to Auto 

dealer and register as "Junior Salesmen", Then for each service customer, 

new car lead, etc, , they receive points. At the end of the summer, the one 

with the most points wins free tuition at the college of his choice. Smaller 

prizes go to the runners-up.

# # #

PROMOTION ( J, Tyler Dunn, Program Director, WYSL )

"What date .108?" - -  Listeners are invited to guess the first day that 

the temperature reaches 108 degrees in Tucumcarri, New Mexico, Vinner 

gets box of chili peppers,

# # #

COMPETITOR'S PROMOTION ( J, Tyler Dunn, Program Director, WYSL } 

WKBW introduces its "classics" with the phrase, "From The 

’KB' grooveyard, , , » ,  etc"

# # #

REJECTED RECORD ( Jim Randolph, Program Director, VYNR )

Jim rejected the record "Professional Lover" on Liberty,

# # #
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at S len d e rb o lic . It was fun! It was am azing! And in 
no tim e at a ll the pounds ju s t  m elted  away» Seem s like  
overnight I went fro m  dumpy to p ra c tic a lly  divine! Of 
co u rse  the S len d erb o lic  in s tru c to rs  ta lk  about the 
im p ortance of e x e r c is e  for health , and thanks to S le n d e r­
bo lic  I do fee l b e tte r  than e v e r . But what re a lly  m akes it 
w orthw hile to m e is , . , the inches off h e re . . .  the inches off 
th e re . „. and that look in W illard A bernathy 's eyes ! "

T yp ew riter b e ll dings

P R O M OTION ( Bob White, A cting P ro g ra m  D ire c to r , K IL T  )

"W h at’ s Cooking" - -  A co n test w herein the d eejays give the ingredients

to  d ish es at variou s tim es and the l is te n e r s  a re  asked  to w rite  in and give what dish 

was being d e scrib e d . W inners ( two per day ) get a dinner fo r two at restau ran t 

o f th e ir  ch o ice .

STATION  B R E A K ( Bob W hite, Acting P ro g ra m  D ire c to r , K IL T  )

" K I L T , . .  The giant in your r a d io . . .  "

# # #

P R O M OTION ( Bob W hite, Acting P ro g ra m  D ire c to r , K IL T  )

"W e have ju s t com pleted  a  very  su cce ssfu l co n test. We had lis te n e rs  

draw B e a tle  Wigs on p ic tu res  from  new spaper and m ag azin es. We aw arded 150 

B e a tle  Wigs to winning e n tr ie s  . C ontest drew over 10, 000 e n tr ie s . It was a re a l 

fun co n test and even the lo s e r s  enjoyed en terin g . Som e of the winning e n tr ie s  

w ere put in the paper. Drew a lot of good com m ent. 11

STA TIO N  B R E A K  ( B ru ce  Hathaway, Acting P ro g ra m  D ire c to r , KTSA )

# # #

# # #

# 0 #

"K T SA . . .  the sta tio n  that c r e a t e s . . . not im ita te s !"  .



3

I

0

«a

at SlenderboliCo It was fun! It was am azing! And in 
no tim e  at a ll the pounds ju s t m elted  away. Seem s like 
overnight I went fro m  dumpy to p ra c tic a lly  divine! Of 
co u rse  the S len d erb o lic  in s tru c to rs  ta lk  about the 
im p ortan ce of e x e r c is e  for health , and thanks to S le n d e r­
b o lic  I do fe e l b e tte r  than e v e r . But what re a lly  m akes it 
worthw hile to m e is .  . .th e  inches off h e re . . .  the inches off 
th e re . . „ and that look in W illard  A bernathy 's eyes ! "

T yp ew riter b e ll dings

# # #

PROM OTION  ( Bob White, A cting P ro g ra m  D ire c to r , K IL T  )

"W h at’ s Cooking" - -  A co n test w herein the dee ja y s  give the ingredients
l

to d ish es at variou s tim e s and the l is te n e rs  a re  asked  to w rite  in and give what dish 

was being d e scrib e d . W inners { two p er day ) get a dinner fo r two at re sta u ra n t 

of th e ir  ch o ice .

# # #

STATIO N  B R E A K  ( Bob W hite, Acting P ro g ra m  D ire c to r , K IL T  )

" K I L T , . .  The giant in your rad io . . . "

# # #

P R O M OTION ( Bob White, Acting P ro g ra m  D ire c to r , K IL T  )

"W e have ju st com pleted  a very  su cce ssfu l co n test. We had lis te n e rs  

draw B e a tle  Wigs on p ic tu res  from  new spaper and m ag azin es. We aw arded 150 

B e a tle  Wigs to  winning en tr ie s  . C ontest di'ew over 1 0 ,0 0 0  e n tr ie s , It was a re a l 

fun co n test and even the lo s e r s  enjoyed en terin g . Som e of the winning e n tr ie s  

w ere put in the p ap er. Drew a lot of good com m ent. "

§ # #

STA TIO N  B R E A K  ( B ru ce  Hathaway, Acting P ro g ra m  D ire c to r , KT3A )

"K T SA , . .  the sta tio n  that c r e a t e s . . . not im ita te s ! "
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ECONOMY IDEA { Bill Weaver, Manager, K ILT }

Bill suggests the following:

"Instead of keeping pens and pencils in the supply room, they are 

kept in my secretary’s desk. When someone wants a pencil or pen, they must 

ask her for it. We have saved lots of pencils and pens,"

# 0 0

PROM OTION ( Bruce Hathaway, Acting Program Director, KTSA )

"Fill In The Blanks" - -  This is KTSA's write-in contest. It is simple

and designed to draw ample mail response. They take four tap records from

the survey and out of each record take a line, then one word from the well-known

line is blanked out with a horn sound and the four different records are run in

sequence on the same promo,
*►

Finalists are read each hour, and at the end of th_ contest ten or 

twenty winners with correct answers will be drawn and given Beatle albums,

0 0 0

S P E C  SP O T  ( A1 Lurie, Sales Manager, KLIF )

"For new drive-in, suggested a get-acquainted offer of free coffee 

and doughnuts for three days. This offer good for 30 minutes after each announce­

ment, $510, 00 schedule sold. Radio in drive-in tuned to KLIF. "

0 0 0

P ROMOTION { J ,  Tyler Dunn, Program Director, WYSL )
*

"What's In A Name" - -  Tyler suggests that names of famous people, 

if taken literally, will often mean something else. Examples: Christian

Herter: a sadistic gladiator. Tab Hunter: an absent-minded waiter. Lili Palmer: 

a flower thief, etc.

0 0 0
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ECONOMY ID EA { B ill  Weaver, Manager, K IL T  )

Bill suggests the following:

’’Instead of keeping pens and pencils in the supply room, they are

kept in my secretary's desk. When someone wants a pencil or pen, they must 

ask her for it„ We have saved lots of pencils and pens. "
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PROMOTION ( Bruce Hathaway, Acting Program Director, KTSA )

"Fill In The Blanks" - -  This is KTSA's write-in contest. It is simple

# # #

and designed to draw ample mail response. They take four top records from

the survey and out of each record take a line, then one word from the well-known

line is blanked out withahorn sound and the four different records are run in

twenty winners with correct answers will be drawn and given Beatle albums.

# # #

SPEC SPOT ( A1 Lurie, Sales Manager, KLIF )

"For new drive-in, suggested a get-acquainted offer of free coffee 

and doughnuts for three days. This offer good for 30 minutes after each announce­

ment. $510. 00 schedule sold. Radio in drive-in tuned to KLIF. "
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PROMOTION f J. Tyler Dunn, Program Director, WYSL )

"What’s In A Name" -•  Tyler suggests that names of famous people, 

if taken literally, will often mean something else. Examples: Chri stian 

Herter: a sadistic gladiator. Tab Hunter: an absent-minded waiter. Lili Palmer:

n,OO

sequence on the same promo. M-*oH
Finalists are read each hour, and at the end of th. contest ten or

a flower thief, etc.
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PRQMOT ION { Bob White, P ro g ra m  D ire c to r , K IL T  )

What’s Xhe Word C on test” - -  In the E n glish  language th ere  a re  many 

words that a re  pronounced d ifferen tly  than they a re  sp elled . E ach  day K IL T  w ill take 

a word such as "c h a m o is” and hourly give one of the le t te r s  contained in the word 

and drop in a couple of e lu siv e  c itie s . They do not give a ll the le tte r s  in the word.

The o b je ct is  fo r the l is te n e r s  to figu re out "W h at's  the w ord". They send in th e ir  

guess on a p o stcard . F rom  the c o r r e c t  e n tr ie s , one is  drawn. That p erso n  gets 

$10 io r  each  le tte r  in the m y stery  word. E ach  day th ere  is  a new con test and a 

new w inner. O nly one entry  p er p erson  p er day.

# # »

0 )

P U B L IC  SE R V IC E  PROM OTION ( Bob W hite, P ro g ra m  D ire c to r , K IL T  )

"N ational Eye R e se a rc h  W eek" is  com ing soon and K IL T  w ill have 

som e of the b e st eye s p e c ia lis ts  at the T ex a s  M edical C en ter re co rd  som e sh ort 

PSA announcem ents on eye c a r e .

# # #

SA L E S IDEA P R O PO SE D  ( Dickie Rosenfeld, Sales Manager, K IL T  )

Due to  the sh ortag e  of g o lf co u rse s  in Houston, K IL T  proposed to the 

Houston N ational Bank that they sponsor a s e r ie s  of "W aiting T im e R e p o rts "  from  the 

variou s Houston G olf co u rse s  to be b ro ad cast Saturday and Sunday from  6 AM to 

2PM . The re p o rts  w ill give the approxim ate w aiting tim e to  te e -o f f  at each  o f the 

co u rse s  and any o ther p ertin en t in form ation  of in te re s t to g o lfe rs . This is a natural 

m ainly  becau se banks a re  alw ays on the a le r t  to re a ch  affluent m ales and, gen erally  

speaking, m ost g o lfe rs  a re  fa ir ly  affluent.

# # #



WHAT KIND OF A FO O L DO YO U  THINK I A M /
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PROMOTIONS ( Bob White, A cting P ro g ra m  D ire c to r , K IL T  )

"R in g s Fo r R in go" - -  S in ce  Ringo S ta r r  is  one o f the m ost 

popular B e a tle s  and has o ver 1500 rin g s , the a ll night m an at K IL T  is  

asking teens to send in rin g s to  send to Ringo.

R ep o rts  fro m  Houston a re  that the kids have jum ped on 

this thing and that i t 's  turning out to be quite su cce ss fu l.

# #  #

STATION B R E A K  ( Bob W hite, A cting P ro g ra m  D ire c to r , K IL T  )

K IL T .. .  the b rig h test thing about s p r in g .. .

■# n

PROMOTION ( B ru ce  Hathaway, Acting P ro g ra m  D ire c to r , KTSA )

v "W hat Kind of F oo l Do You Think I a m ? "  co n test *•-
►

Since April Fool’s Day is  at the beginning o f the KTSA A p ril H ooper, they

p referred  not to run anything that would d eceive o r confuse the l is te n e r s .

They a re  running, instead , cute and catchy  i . d. *s and d eejay  prom os

and a contest to run a week b efo re  and w inner to  be announced A pril 1st.

Each deejay asks his l is te n e r s  the question and the b est la tte r  te llin g  why

"such and su ch " d eejay  is  a b ig g er fool than the o ther d eejays is  the w inner,
*

# # #

PROGRAM SA L E S IDEA ( B ru ce  Hathaway, Acting P ro g ra m  D ire c to r , KTSA ) 
*

"T h e  KTSA Spring Clean Up" - -  T h is prom otion was sold 

to .,Sears. who very seldom  buys rad io  tim e in San Antonio. L is te n e rs  a re  

asl^ed to send in  a ca rd  if  they would like  to have th e ir  yard  Spring Cleaned by 

a  KTSA d eejay  . At the end of the prom otion, we draw one ca rd  as a w inner. 

S e a rs  is  furnishing a ll the toola fo r the prom otion, plus m aking signs 

to put up in the yard  the day o f the event. They have a lso  given a  power
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PROMOTIONS ( Bob W hite, A cting P ro g ra m  D ire c to r , K IL T  )

"R in g s F o r R ingo" -■» S in ce  Ringo S ta r r  is  one o f the m ost 

popular Beatles and has over 1500 rin g s , the a ll  night m an at K IL T  is 

asking teens to send in ring3 to send to Ringo,

R ep o rts  from  Houston a re  that the kids have jum ped on 

this thing and that i t 's  turning out to be quite su cce ssfu l,

# # #

STATION BREAK { Bob W hite, A cting P ro g ra m  D ire c to r , K IL T  }

KILT, . .  the b rig h test thing about s p r in g ,, ,

# ##

PROMOTION ( Bruce Hathaway, Acting P ro g ra m  D ire c to r , KTSA ) 

v "W hat Kind of F oo l Do You Think I a m ? "  co n test

Since April Fool's Day is at the beginning of the KTSA A p ril H ooper, they 

p referred  not to run anything that would d eceive o r confuse the l is te n e r s . 

They are  running, instead, cute and catch y  i . d, *s and deejay  prom os

and a contest to run a  week b efo re  and w inner to  be announced A pril 1st, 

Each deejay asks his l is te n e r s  the question  and the b e st le t te r  te llin g  why 

"such and such" deejay is a big g er fool than the o ther d ee jays is  the w inner.
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PROGRAM SA L E S IDEA ( B ru ce  Hathaway, Acting P ro g ra m  D ire c to r , KTSA ) 
%

"T h e  KTSA Spring C lean Up" - -  T h is prom otion was sold

tojSears. who very seldom  buys rad io  tim e in San Antonio, L is te n e rs  a re

a sl^ed to send in a ca rd  i f  they would lik e  to have th e ir  yard Spring Cleaned by 
»

a KTSA deejay , At the end o f the prom otion, we draw one ca rd  as a w inner.
©

Sears is furnishing a ll the to o ls  fo r the prom otion, plus m aking signs 

to put up in the yard the day of the event. They have a lso  given a  power
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WHAT TIME 99

#1
May, 1957 

SM

CONTROLi S,E0 TEMP GOING UP* UNDER AND OUT 

ANNCR; There i t  goes* up ** up ** up O00.

Yes* from now da we can expect temperatures go keep 

getting higher and higher0 When do you think the 

Dallas temperature will f i r s t  reach 99 degrees th is year'/ 

Put down your guess ** the exact date* hour* and minute ** 

and send i t  to KLIF, Dallas„ That*s a l l  there Is  

to KLIFSS new nEhat Time 99?” Contest0 The Winner 

w ill receive a Vornado Car Air Conditioner, completely 

Installed» Just make a guess ** when do you think 

the Dallas temperature w ill reach 99 degrees? Put 

down the exact date, hour and minute ** and mall

your entry to  KLIF, Dallas* Entires w ill be closed 

when the temperature reaches 92 degrees* In case of 

t ie s , the e a rlie s t  entry wins* I f  no one guesses the 

exact day, hour and minute, the closest entry will 

be named winner* Send in your entry now to  the 

«What Time 99" Contest, KLIF, Dallas*



WHAT TIME 99 

#1

May s 1957 

SM

CONTROL? S,E0 TEMP GOING UP, UNDER AND OUT 

ANNCR? There i t  goes, up »» up »» up »»,>

Yes, from now °n we can expect temperatures go keep 

getting higher and higher» When do you think the 

Dallas temperature will f i r s t  reach 99 degrees th is  year? 

Put down your guess »» the exact date, hour, and minute »» 

and send i t  to KLIF, Dallas» Thatfrs a l l  there is  

to KLIFiS new "Bhafc Time 99?" Contesto The Winner 

will receive a Vornado Car Air Conditioner, completely 

installed» Just make a guess »» when do you think 

the Dallas temperature w ill reach 99 degrees? Put 

down the exact date, hour and minute »» and mail

your entry to  KLJF, Dallas» Entires w ill be closed 

when the temperature reaches 92 degrees» In case of  

t ie s , the e a rlie s t entry wins» I f  no one guesses the 

exact day, hour and minute, the closest entry will 

be named winner» Send in your entry now to the 

"What Time 99" Contest, KLIF, Dallas»
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T E M P E R A T U R E  C O N T E S T

C o n tr o l: (E C H O  C H A M B E R  -

A N N C R 1 W hat tim e 99 !

A N N C R 2 W hat tim e 99 !

C o n tr o l: (E C H O  C H A M B E R  O U T  -  B R IG H T  M U S IC  IN  &• U N D E R

A N N C R 1 W hat tim e  99 ? Give C L I F F  th e  an sw er to  t h a t  q u estio n  

and you win a M ark IV  A u to  A ir  C o n d itio n e r, t h a t  f i t s  

any c a r !

A N N C R 2 J u s t  g u ess w h at day , hour and m inute th e  te m p e ra tu re  

will h it 99 d e g re e s  in D a lla s !

*  A N N C R 1 Only one e n tr y  p er p erso n  or fam ily !

A N N C R 2 Sen d  your g u ess on a P o s tc a r d  t o  T e m p e ra tu re  -  K L I F ,  

D a lla s .

A N N C R 1 T h e  c lo s e s t  g u ess wins th e  M ark IV  A u to  A ir  C o n d itio n e r.

A N N C R  2 G e ts  your e n tr y  in th e  mail now -  to  T e m p e ra tu re  -

C o n tro l

K L I F ,  D a lla s ! 

(C U R T A IN )



#>
T E M P E R A T U R E  C O N T E S T

C o n tr o l: (E C H O  C H A M B E R  -

A N N C R  1 W hat tim e 99 1

A N N C R  2 W hat tim e 99 !

C o n tr o l: (E C H O  C H A M B E R  O U T  -  B R IG H T  M U S IC  IN  &  U N D E R

A N N C R  1 W hat tim e  99 ? G ive C L I F F  th e  a n sw er to  t h a t  q u estio n  

and you win a M ark IV  A u to  A ir  C o n d itio n e r, t h a t  t i t s  

any c a r !

A N N C R  2 « Ju s t  g u ess w h at d ay , hour and m inute th e  te m p e r a tu r e  

will h it 99  d e g re e s  in D allas 1

'*  A N N C R  1 Only one e n tr y  p er p erso n  o r fam ily  I

A N N C R  2 S e n d  your g u ess on a P o s tc a r d  to  T e m p e ra tu re  -  K L I F ,  

D a lla s .

A N N C R  1 T h e  c lo s e s t  g u ess wins th e  M ark IV  A u to  A ir  C o n d itio n e r .

A N N C R  2 G e t s  your e n tr y  in th e  mail now -  t o  T e m p e ra tu re  -  

K L I F ,  D a lla s !

C o n tro l (C U R T A IN )
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C O M PE T IT O R ’S CO M M ERCIA L ( Ron Ruth, S a le s  M anager, W YSL )

^  "T h is  is  not a co m m e rc ia l but a good id ea. WKBW had a

sm a ll co ck ta il p arty  at th e ir  studios and invited a ll a g e n c ie s . The agency 

people threw  d a rts  at a  board  with p ics  of a ll the jo c k s . They re ce iv e d  

a f r e e  spot on the jo c k ’ s show. "

# # #

PROM OTION  ( Ja c k  F ie d le r , M anager, WYNR )

"W in n er W heel of F o rtu n e" - -  Using Kay S t a r r 's  re co rd  for 

t i t le  lin e , the f i r s t  p e rso n  to  c a ll  fro m  odd o r even phone num ber got a spin 

on the ifrheel o f F ortu n e. Sw am i com es in with funny fortune ( " I  see  30 

ch ild ren  in  your l i f e " ,  "Y ou  a re  destined to be a sch ool te a c h e r "  ) and second 

v o ice  fro m  tu rn  o f wheel aw ards ca sh  p riz e  in varying am ounts ( $3 . 00 to 

t  $25 . 00 ).
# # #

HOT COM ERS 

K L IF

1 .  ) " K is s  Me S a ilo r "  Diane Renay 20th  Century
2 .  ) "N ot Fade Away" R olling  Stones London
3 .  ) " I 'v e  Got M ine" Sapp hires Swan

K IL T

1 .  ), "W hat Kind o f B ird  Is T h at" Hank C ochran
2 .  )' "C roo k ed  L ittle  M an" Seren d ip ity  S in g ers
3 .  ) "D rag g in  Wagon" S u rfe r  G ir ls

RCA
P h ilip s
Colum bia
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C O M P E T IT O R 'S  CO M M ERCIA L ( Ron Ruth, S a le s  M anager, W YSL )
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sm a ll co ck ta il p arty  at th e ir  studios and invited a ll a g en cie s . The agency 

people threw  d a rts  at a board  with p ics  of a ll the jo c k s . They re ce iv ed  

a f r e e  spot on the jo c k 's  show. "

# # #

PROM OTION  ( Ja c k  F ie d le r , M anager, WYNR )

"W in n er W heel of F o rtu n e" - -  Using Kay S ta r r '3  re co rd  for 

t i t le  lin e , the f i r s t  p erso n  to c a ll  fro m  odd o r even phone num ber got a spin 

on the IftTseel of F ortu n e. Swam i com es in with funny fortune ( " I  se e  30 

ch ild ren  in  your l i f e " ,  "Y ou  a re  destined to be a school te a c h e r "  ) and second 

v o ice  fro m  tu rn  of wheel aw ards ca sh  p riz e  in varying amounts ( $3 . 00 to 

$25. 00 ).
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HOT COM ERS

K E IF

1 .  ) " K is s  Me S a ilo r "
2 .  ) "N ot Fade Away"
3 .  ) " I 'v e  Got M ine"
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20th  Century
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1. )1 "W hat Kind of B ird  Is  T h at" Hank C ochran  RCA
2. )> "C roo k ed  L ittle  M an" Seren d ip ity  S in g ers  P h ilip s
3 .  ) "D rag g in  Wagon" S u rfe r  G ir ls  Colum bia
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WHEEL FOR A DAY CONTEST INFORMATION

H e y ,  k i d s .  H e r e ’ s  a  c o n t e s t  j u s t  f o r  y ou S

I f  y o u  a r e  7  y e a r s  o l d  o r  u n d e r ,  y o u  c a n  e n t e r  K L I F ' s  "WHEEL OF THE 

DAY" c o n t e s t o  Mora a n d  D a d ,  i f  y o u r  k i d s  a r e n ’ t  l i s t e n i n g  n o w - p a s s  

on t h e  w o r d ,  w i l l  y a ?  B e c a u s e  t h i s  i s  t h e - . i r  c o n t e s t . . . a n d  i t ' s  

o n e  t h y y  w o n ’ t  w a n t  t o  m i s s  o u t  o n 0 H e r e ’ s  w h a t  y o u  k i d s  do  t o  e n t e r .  

J u s t  make  u s  a  d r a i n i n g  o f  o n e  o f  o u r  K L I F  M o b i l e  News U n i t s .  I t  

d o e s n ' t  m a t t e r  w h e t h e r  y o u ’ v e  s e e n  o n e  o r  n o t .  Draw i t  a s  y o u  t h i n k  

i t  l o o k s .  Y ou  c o n  u s e  c r a y o n ,  p e n  a n d  i n k ,  p e n c i l - = o r  a n y  o t h e r  

m a t e r i a l s .  A f t e r  y o u ' v e  made t h e  d r a w i n g  o f  t h e  K L I F  M o b i l e  News 

U n i t ,  m a i l  i t ,  w i t h  y o u r  n a m e ,  a d d r e s s ,  a n d  a g e ,  t o  K L I F  CONTEST,  

D a l l a s ,  I t  h a s  t o  b e  p o s t m a r k e d  b y  m i d n i g h t ,  n e x t  ’W e d n e s d a y .  And 

t h e  w i n n e r  w i l l  b e  a n n o u n c e d  S a t u r d a y ,  M a r c h  9 t h .  Now, i f  o u r  j u d g e s  

j j ^ l e c i d e  y o u r  d r a w i n g  i s  b e s t ,  y o u ' l l  b e  named t '/ h e e l - F o r * = A - D a y .  . . .  a n d  

h e r e ’ s  w h a t  y o u  g e t . . . A  m i n i a t u r e  K L I F  M o b i l e  News U n i t  Number l g -  

a  c a r  y o u  c o n  a c t u a l l y  r i d e  i n . ,  A b i c y c l e  f r o m  G o o d y e a r  S e r v i c e  S t o r e s  

a  b o m b e r  B a r  a  d a y , e ^ e r y  d a y  f o r  a  y e a r , f r o m  C a b e l l s  M i n i t  M a r k e t s 5 

a  c o m p l e t e  r e c o r d  l i b r a r y  and p h o n o g r a p h .  And n ow il r r f or  t h e  r e a l l y  

e x c i t i n g  p a r t :  y o u ’ l l  r i d e  i n  a  r e a l  p o l i c e  c u r ,  w i t h  p o l i c e  c h i e f ,

C a r l  H a n s o n ;  y o u ’ l l  r i d e  i n  a  r e a l  F i r e  E n g i n e  w i t h  F i r e  C h i e f ,

P e n n ;  y o u ’ l l  s i t  i n  t h e  c a p t a i n s  s e a t  o f  a  T r a n s  T e x a s  A i r l i n e r ,  a n d  

t h e  c r e w  w i l l  e x p l a i n  t o  y o u  how t h e  s h i p  f l i e s .  And y o u ’ l l  g e t  a  

s c r o l l  m a k i n g  y o y  a  J u n i o r  C a p t a i n ,  i f  y o u r ’ r e  a  b o y ,  o r  a  j u n i o r  

H o s t e s s ,  i f  y o u ’ r e  a  g i r l .  And t h a t ’ s  n o t  a l l — Y o u ’ l l  v i s i t  t h e  

C i v i l  A e r o n a u t i c s  A d m i n i s t r a t i o n  C o n t r o l  T o w e r  a t  ^,ove F i e l d ,  and 

w a t c h  t h e  p l a n e s  come i n  and t a k e  o f f ;  y o u ' l l  v i s i t  H e n s e l y  A i r  F o r c e  

< ^ } a s e  a n d  s i t  i n t t h e  c o c k p i t  o f  a  r e a l  j e t  p l a n e ,  w h i l e  a  j e t  p i l o t  

s h o w s  y o u  how t h e  p l a n e  w o r k s ,  and y o u ’ l l  v i s i t  t h e  F B I  O f f i c e  and 

h o l d  t h e  a c t u a l  g u n s  t h e  a g e n t s  u s e .  T h e y ' x e  w i l l  b e  a  l u n c h e o n
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i n  y o u r  h o n o r  c O f  c o u r s e  y o u ' l l  come up t o  K L 1 F  s t u d i o s  « n d  m e e t  

%  e v e r y  o n e  u p  h e r e ,  e v e r y o n e  y o u  h e a r  o n  t h e  r a d i o ,  an d  y o u ' l l  r i d e  

i n  a  r e a l  m o b i l e  n e w s  u n i t o  Nov; k i d s ,  i f  y o u ' r e  7  y e a r s  o l d  o r  

u n d e r  y o u  c a n  e n t e r  t h i s  "WHEEL FOR A DAY” c o n t e s t 0 J u s t  make a  

d r a w i n g  o f  w h a t  y o u  t h i n k  o u r  K L 1 F  m o b i l e  n e w s  u n i t s  l o o k  l i k e s 

and s e n d  i t  t o  K L I F ,  D a l l s s 0 S e n d  u s  y o u r  n a m e ,  a d d r e s s ,  a n d  age<>

And b e  s u r e  y o u r  e n t r y  i s  p o s t m a r k e d  b y  m i d n i g h t  W e d n e s d a y ,  M a r c h  6t h 0 

T h e  d e c i s i o n  o f  o u r  j u d g e s  f i n a l - - a n d  e n t r i e s  b e c o m e  o u r  p r o p e r t y 0

#



WHEEL FOE A DAY CONTEoT INFORMATION

%
H e y ,  k i d s .  H e r e ’ s  a  c o n t e s t  j u s t  f o r  youS

I f  y o u  a r e  7  y e a r s  o l d  o r  u n d e r ,  y o u  c a n  e n t e r  K L I F ’ s  "WHEEL OF THE 

DAY” c o n t e s t o  Kora an d  D a d ,  i f  y o u r  k i d s  a r e n ’ t  l i s t e n i n g  n o w « p u s s  

on t h e  w o r d ,  w i l l  y a ?  B e c a u s e  t h i s  i s  t h & i r  c o n t e s t . . . a n d  i t ’ s  

o n e  t h p y  w o n ’ t  w a n t  t o  m i s s  o u t  o n Q H e r e ’ s  w h a t  y o u  k i d s  do t o  e n t e r , ,  

J u s t  make u s  a  d r a w i n g  o f  o n e  o f  o u r  K L I F  M o b i l e  News U n i t s .  I t  

d o e s n ’ t  m a t t e r  w h e t h e r  y o u ’ v e  s e e n  o n e  o r  n o t .  Draw i t  a s  y o u  t h i n k  

i t  l o o k s .  Y ou  c a n  u s e  c r a y o n ,  p e n  and i n k ,  p e n c i l = o r  a n y  o t h e r  

m a t e r i a l s .  A f t e r  y o u ’ v e  made t h e  d ra v . ' ing  o f  t h e  K L I F  M o b i l e  News 

U n i t ,  m a i l  i t ,  w i t h  y o u r  n a m e ,  a d d r e s s ,  a n d  a g e ,  t o  K L I F  CONTEST,  

D a l l a s ,  I t  h a s  t o  b e  p o s t m a r k e d  b y  m i d n i g h t ,  n e x t  ’W e d n e s d a y .  And 

t h e  w i n n e r  w i l l  b e  a n n o u n c e d  S a t u r d a y ,  M a r c h  9 t h .  Now, i f  o u r  j u d g e s  

i m  e c i d e  y o u r  d r a w i n g  i s  b e s t ,  y o u ’ l l  b e  named W h e e l - F o r - A - D a y . . .  . a n d  

h e r e ’ s  w h a t  y o u  g e t . . . A  m i n i a t u r e  K L I F  M o b i l e  News U n i t  Number I 5-  

a  c a r  y o u  c a n  a c t u a l l y  r i d e  i n . ,  A b i c y c l e  f r o m  G o o d y e a r  S e r v i c e  S t o r e s  

a  b o m b e r  B a r  a  d a y , e $ 7e r y  d a y  f o r  a  y e a r , f r o m  C a b e l l s  M i n i t  M a r k e t s 5 

a  c o m p l e t e  r e c o r d  l i b r a r y  and p h o n o g r a p h .  And n o w i i r f o r  t h e  r e a l l y  

e x c i t i n g  p a r t :  y o u ’ l l  r i d e  i n  a  r e a l  p o l i c e  c a r ,  w i t h  p o l i c e  c h i e f ,

C a r l  H a n s o n ;  y o u ’ l l  r i d e  i n  a  r e a l  F i r e  E n g i n e  w i t h  F i r e  C h i e f .

P e n n ;  y o u ’ l l  s i t  i n  t h e  c a p t a i n s  s e a t  o f  a  T r a n s  T e x a s  A i r l i n e r ,  a n d  

t h e  c r e w  w i l l  e x p l a i n  t o  y o u  how t h e  s h i p  f l i e s .  And y o u ’ l l  g e t  a  

s c r o l l  m a k i n g  y o y  a  J u n i o r  C a p t a i n ,  i f  y o u r ’ r e  a  b o y ,  o r  a  j u n i o r  

H o s t e s s ,  i f  y o u ’ r e  a  g i r l .  And t h a t ’ s  n o t  a l l — Y o u ’ l l  v i s i t  t h e  

C i v i l  A e r o n a u t i c s  A d m i n i s t r a t i o n  C o n t r o l  T o w e r  a t  ^,ove F i e l d ,  and 

w a t c h  t h e  p l a n e s  come i n  and t a k e  o f f ;  y o u ' l l  v i s i t  H e n s e l y  A i r  F o r c e  

^ 3a s e  a n d  s i t  i n t t h e  c o c k p i t  o f  a  r e a l  j e t  p l a n e ,  w h i l e  a  j e t  p i l o t  

s h o w s  y o u  how t h e  p l a n e  w o r k s ,  and y o u ’ l l  v i s i t  t h e  F B I  O f f i c e  and 

h o l d  t h e  a c t u a l  g u n s  t h e  a g e n t s  u s e .  T h e y ’ x e  w i l l  b e  a  l u n c h e o n



i n  y o u r  h o n o r  » O f  c o u r s e  y o u ’ l l  come up t o  K L 1 F  s t u d i o s  * n d  m e e t  

^  e v e r y  o n e  u p  h e r e ,  e v e r y o n e  y o u  h e a r  on  t h e  r a d i o ,  an d  y o u ' l l  r i d e  

i n  a  r e a l  m o b i l e  n e w s  u n i t o  Now k i d s ,  i f  y o u ’ r e  7  y e a r s  o l d  o r  

u n d e r  y o u  c a n  e n t e r  t h i s  "WHEEL FOR A DAY" c o n t e s t »  J u s t  make a  

d r a w i n g  o f  w h a t  y o u  t h i n k  o u r  KL1F  m o b i l e  n e w s  u n i t s  l o o k  l i k e ,  

a n d  s e n d  i t  t o  K L I F ,  D a l l a s »  S e n d  u s  y o u r  n a m e ,  a d d r e s s ,  a n d  a g e »

And be sure your entry is postmarked by midnight Wednesday, March 6th» 

The decision of our judges iS final--and entries become our property»



RADIO STATION KLIF 
2104 Jackson Street 
Dallas, Texas 
Riverside 2 - 7121

FOR IMMEDIATE RELEASE —

KLIF, Dallas, caused a mild sensation among Dallas“ younger folks last week 

(February 27-March 6) when they announced their "Wheel For A Day" Contest— designed 

especially for boys and girls 7 years old and younger.

The list of prizes and awards was enough to make any child®s mouth water, as 

was proved by several thousand entries to the contest before deadline.

The kid“s entries consisted solely of a drawing of a KLIF Mobile News Unit 

(any of the three), which almost all had seen darting around the city on news beats.

The winner was 5 year old Lee Wilde, III, who was literally overwhelmed when notified 

that he won the contest.

Monday (March 11) was Leecs day to be a "Big '.Vheel". Accompanied by his dad 

and KLIF DJ-Program Director George Singer, Lee spent Monday on a round of activities 

that would wear out much older folks.

On the agenda were a ride in a Police Car with Dallas Chief of Police Carl Hanssenj 

a ride in a Sheriffs car with Sheriff Bill Decker; a visit aboard a Kdty engine; a tour 

of KLIF°s studios; a visit on a Trans-Texas Airways Airliner; a visit to the CAA Control 

Tower at Dallas0 Love Field; a talk with a Jet pilot: and a visit to the local FBI

Office. Then Lee was guest of honor at a special lunchron attended by city dignitaries

and KLIF DJ°s.

Lee will be able to prove all of this high-living in later years, too, because

he was presented with a completefhoto record of the day“s activities.

Among the prizes Lee was able to take home with him were a KLIF Minature News 

Mobile, a bicycle, and a phonograph and record library.
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F ile :
C h ild ren 's Contest 
Station Promotion

"WHEEL” CONTEST BROUGHT THRILLS TO DALLAS YOUNGSTERS

RADIO STA TIO N  K L IF  
210 4  Ja c k s o n  S tre e t  
D a lla s , T e x a s  
R iv e rs id e  2 -7 1 2 1

K L IF , D a lla s , cau sed  a  m ild  sen sa tio n  am ong D a lla s ' younger fo lk s  la s t  w eek 

(F e b ru a ry  27 -  M a rch  6) when they  announced th e ir  "W h eel fo r  A D a y " C o n test - -  

d esigned  e sp e c ia lly  fo r  boys and g ir ls  7 y e a rs  old and younger.

The l i s t  of p r iz e s  and aw ard s was enough to m ak e any c h ild 's  mouth w a te r , as  

w as proved by s e v e ra l  thousand e n tr ie s  to the co n te st b e fo re  dead line.

The k id 's  e n tr ie s  c o n s is te d  so le ly  of a  draw ing of a  K L IF  M obile  News Unit 

(any of the th re e ) , w hich a lm o s t  a ll  had b een  se e n  d artin g  around the c ity  on news 

b e a ts . The w inner w as 5 y e a r  old L e e  W ilde, HI, who w as l i t e r a l ly  overw helm ed  

when n o tified  that he won the co n te st.

M onday (M a rch  11) w as L e e 's  day to  be a  "B ig  W h eel". A cco m p an ied  by h is  

dad and K L IF  D J -P r o g r a m  D ir e c to r  G eo rg e  S in g e r , L e e  sp ent Monday on a  round 

of a c t iv it ie s  that would w ear out m uch o ld e r  fo lk s .

On the agenda w ere a  rid e  in a  P o lic e  C a r  w ith D a lla s  C h ief of P o lic e  C a r l 

H ans sen ; a r id e  in a S h e r i f f 's  c a r  with S h e r iff  B i l l  D e c k e r ; a  v is i t  ab o ard  a  K aty 

engine, a tou r of K L IF 's  stu d ios; a  v is i t  on a  T r a n s -T e x a s  A irw ays A ir lin e r ;  a  

v is i t  to the CAA C o n tro l T o w er a t D a lla s ' L ove F ie ld , a ta lk  w ith a J e t  p ilo t; and 

a  v is i t  to the lo c a l  F B I  O ffice . Then L e e  was gu est of honor a t a  s p e c ia l luncheon 

attended by c ity  d ig n ita r ie s  and K L IF  D J 's .

L e e  w ill be ab le  to prove a ll  of th is h ig h -liv in g  in la te r  y e a r s , too , b e ca u se  

he was p re se n te d  with a  com p lete  photo re c o rd  of the d a y 's  a c t iv it ie s .

A m ong the p r iz e s  L e e  w as ab le  to take hom e w ith h im  w ere a  K L IF  M in iatu re  

News M o b ile , a b ic y c le ,  and a phonograph and re c o rd  l ib r a r y .

-¿zf^adio Gam fiatoni



WHEEL FOR A DAY CONTEST INFORMATION

£ y ,  k i d G o  H e r e ’ s  a  c o n t e s t  j u s t  f o r  you S 

I f  y o u  a r e  7  y e a r s  o l d  o r  u n d e r ,  y o u  c a n  e n t e r  K L I F ’ s  "WHEEL OF THE 

DAY" c o n t e s t o  Mom and D a d ,  i f  y o u r  k i d s  a r e n ’ t  l i s t e n i n g  n o w - p a s s  

on t h e  w o r i i ,  w i l l  y a ?  B e c a u s e  t h i s  i s  t h f t i r  c o n t e s t . . . a n d  i t ' s  

o n e  t h e y  w o n ’ t  w a n t  t o  m i s s  o u t  o n e H e r e ' s  w h a t  y o u  k i d s  do t o  e n t e r .  

J u s t  make  u s  a  d r a w i n g  o f  o n e  o f  o u r  K L I F  M o b i l e  Nev/s U n i t s «  I t  

d o e s n ’ t  m a t t e r  w h e t h e r  y o u ’ v e  s e e n  o n e  o r  n o t «  Draw i t  a s  y ou  t h i n k  

i t  l o o k s .  Y ou  c a n  u s e  c r a y o n ,  p e n  and i n k ,  p e n c i l » o r  a n y  o t h e r  

m a t e r i a l s .  A f t e r  y o u ’ v e  made t h e  d r a w i n g  o f  t h e  K L I F  M o b i l e  News 

U n i t ,  m a i l  i t ,  w i t h  y o u r  n a m e ,  a d d r e s s ,  a n d  a g e ,  t o  K L I F  CONTEST,  

D a l l a s ,  I t  h a s  t o  b e  p o s t m a r k e d  by  m i d n i g h t ,  n e x t  ’W e d n e s d a y .  And 

t h e  w i n n e r  w i l l  b e  a n n o u n c e d  S a t u r d a y ,  M a r c h  9 t h .  Now, i f  o u r  j u d g e s  

e c i d e  y o u r  d r a w i n g  i s  b e s t ,  y o u ' l l  b e  named W h e e l - F o r - A - D a y . . .  . a n d  

h e r e ’ s  w h a t  y o u  g e t . . . A  m i n i a t u r e  K L I F  M o b i l e  News U n i t  Number 1 - i -  

a  c a r  y o u  c a n  a c t u a l l y  r i d e  i n . ,  A b i c y c l e  f r o m  G o o d y e a r  S e r v i c e  S t o r e s  

a b o m b e r  B a r  a  d a ^ e t r e r y  d a y  f o r  . a  y e a r , f r o m  C a b e l l s  M i n i t  M a r k e t s ;  

a  c o m p l e t e  r e c o r d  l i b r a r y  and p h o n o g r a p h .  And now:( l :r for  t h e  r e a l l y  

e x c i t i n g  p a r t :  y o u ’ l l  r i d e  i n  a  r e a l  p o l i c e  c a r ,  w i t h  p o l i c e  c h i e f ,

C a r l  H a n s o n ;  y o u ’ l l  r i d e  i n  a  r e a l  F i r e  E n g i n e  w i t h  F i r e  C h i e f ,

P e n n ;  y o u ’ l l  s i t  i n  t h e  c a p t a i n s  s e a t  o f  a  T r a n s  T e x a s  A i r l i n e r ,  a n d  

t h e  c r e w  w i l l  e x p l a i n  t o  y o u  how t h e  s h i p  f l i e s .  And y o u ’ l l  g e t  a  

s c r o l l  m a k i n g  y o y  a  J u n i o r  C a p t a i n ,  i f  y o u r ' r e  a  b o y ,  o r  a  j u n i o r  

H o s t e s s ,  i f  y o u ' r e  a  g i r l 0 And t h a t ’ s  n o t  a l l — Y o u ’ l l  v i s i t  t h e  

C i v i l  A e r o n a u t i c s  A d m i n i s t r a t i o n  C o n t r o l  T o w e r  a t  ^ o v e  F i e l d ,  and 

w a t c h  t h e  p l a n e s  come i n  and t a k e  o f f ;  y o u ' l l  v i s i t  H e n s e l y  A i r  F o r c e  

3a s e  a n d  s i t  i n t t h e  c o c k p i t  o f  a  r e a l  j e t  p l a n e ,  w h i l e  a  j e t  p i l o t  

s h o w s  y o u  how t h e  p l a n e  w o r k s ,  and y o u ’ l l  v i s i t  t h e  F B I  O f f i c e  and 

h o l d  t h e  a c t u a l  g u n s  t h e  a g e n t s  u s e .  T h e y ’ r e  w i l l  b e  a  l u n c h e o n



i n  y o u r  h o n o r  » O f  c o u r s e  y o u ’ l l  come up t o  K L 1 F  s t u d i o s  <*nd m e e t  

i f c v e r y  o n e  up h e r e ,  e v e r y o n e  y o u  h e a r  o n  t h e  r a d i o ,  a n d  y o u ' l l  r i d e  

i n  a  r e a l  m o b i l e  n e w s  u n i t 0 Nov; k i d s ,  i f  y o u ’ r e  7  y e a r s  o l d  o r  

t i n d e r  y o u  c a n  e n t e r  t h i s  "WHEEL FOR A DAY" c o n t e s t »  J u s t  make a  

d r a w i n g  o f  w h a t  y o u  t h i n k  o u r  K L 1 F  m o b i l e  n e w s  u n i t s  l o o k  l i k e ,  

and s e n d  i t  t o  K L I F ,  D a l l a s » S e n d  u s  y o u r  n a m e ,  a d d r e s s ,  a n d  a g e »

And b e  s u r e  y o u r  e n t r y  i s  p o s t m a r k e d  b y  m i d n i g h t  W e d n e s d a y ,  M a r c h  6th<> 

T h e  d e c i s i o n  o f  o u r  j u d g e s  i f  f i n a l — a n d  e n t r i e s  b e c o m e  o u r  p r o p e r t y »
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A management report from

Nation’s Business

When to use the needle
Constructive criticism builds better morale

f j

Y o u r  p e o p l e  can be spurred to better performance 
by judicious application of an old but little under­
stood executive tool: the needle.

Studies by industrial psychologists have shown that 
supervisory personnel generally fall far short of doing 
the best work of which they are capable. Bonuses, 
good example and other incentives may help raise 
this level, but one of the surest ways to improve 
performance is to needle people into doing better 
work.

Needling has fallen from favor in recent years be­
cause of industry’s preoccupation with human rela­
tions techniques. Now many experts feel that the 
time is at hand for more tough-minded motivation.

In a survey to determine the influences which 
helped bring them to their present levels, 300 man­
agers of a large manufacturing company put “work­
ing under a demanding type of manager” high on 
the list. They credited these managers with having 
stimulated their efforts to grow.

After two years of study, the director of psycho­
logical research and services for Sears, Roebuck and 
Company reported “doesn’t let shoddy work get by” 
as a major characteristic of the successful executive.

Needling a subordinate in a constructive manner 
can go a long way toward cultivating a pride in 
workmanship. Taxing his brainpower, energy, and 
resourcefulness, and seeing a different and better 
product come from it, is the cumulative reward 
attached to pride in workmanship. It can instill in a 
subordinate a willingness to measure up to diverse 
responsibilities and to equip himself to take on other 
responsibilities in the future.

It can enable him at times to take over in your 
absence—and to see, from where you sit, how a boss 
reacts to a mediocre performance by his subordinates.

This can be done with respect, dignity, and with a 
show of confidence that the man can turn in much 
better work.

It does not have to be a matter of keeping a man

in a constant state of jitters, nor does it have to 
involve needless nit-picking, bluffing, or threat.

To use needling effectively, you need to know:
► How the technique works.
► Pitfalls to avoid.
► How to capitalize on results.

In learning, the central focus is on reaching a goal. 
Annoyance in not reaching it produces greater stress 
and determination to reach it next time. Needling 
generates the annoyance which induces better effort.

What to do

Pride in performance is a positive motivational 
force. Needling and good example can set this force
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in motion. Moreover, subordinates want to feel that 
their immediate boss is competent. There is no 
better display of technical or managerial competence 
than disappointment in and nonacceptance of medi­
ocre work—and insistence upon better work in the 
future.

Begin where the subordinate is—not where you 
hoped he would be.

The take-off must be his present work habits and 
performance, not a backtracking to his experience in 
former jobs. Point out specific weaknesses in his 
work. Avoid generalities.

Have well prepared and realistic standards of work 
performance. Without standards you have no yard­
stick by which to assess performance. The standards 
should be neither too high nor too low, but attainable. 
They should be updated and understood by both the 
boss and the subordinate.

Your own reports, records, special project presenta­
tions, decision-making, handling of personnel matters, 
and other activities should serve as good examples.

Be clinical in your approach. Find out precisely 
what accounts for substandard performance. Deter­
mine whether the problem is one of skills, attitudes, 
physical stamina, communication, work habits, or 
another factor or combination of factors.

As you criticize, coach the subordinate in skills, in 
special knowledge, in techniques, in tearing apart 
a poor product and building a better one.

Give him the time and attention warranted to ex­
plain the reason for the marginal work. Let him talk 
it out. But, place the burden of proof of full effort 
on him. Make him defend what he has done, how he 
went about it, what resources he used, how hard he 
worked at it, the extent to which he checked his 
facts and his conclusions.

In doing so, however, interrupt him, interrogate

him, show your skepticism if it is warranted, pin 
him down for clear answers. In short, give him his 
day in court— but make it a trying day.

Act without delay

Be timely. Criticize when the work is done, not in 
advance, nor long after its completion. Coaching 
works best when the facts and the completed work 
are fresh in the minds of both the boss and the sub­
ordinate.

Respect individual differences and limitations. 
Know the intellectual capacities, physical stamina, 
outlook, and work attitudes of your men. Know their 
strengths and weaknesses. Allocate your assignments 
in light of their individual differences and limitations 
within the range of their responsibilities.

Criticize firmly, sharply, objectively—and, if neces­
sary, caustically. There is no meeting of minds if you 
hedge or compromise.

A sales executive recently lamented that the weekly 
staff meetings conducted by his subordinate manager 
were dull, and completely lacking in stimulation. 
This was at a time when the company was involved 
in some exciting plans for sales ventures. The man­
ager’s communication to the sales staff was clearly 
substandard.

In a private audience with the subordinate the 
executive lampooned the manner in which the staff 
meetings were conducted. He then asked if he could 
run the next meeting to show how it could be done 
more effectively. Two demonstration sessions showed 
convincingly how a dull meeting could be converted 
into a lively and stimulating event.

The head of a subdepartment in another firm’s 
personnel division used what he termed the “rainbow 
edition” in correcting some of the poorly written 
reports subordinates submitted. Corrections and in-

REPRINTED  FROM NATION’ S BUSINESS, SEPTEM BER  1961



W H EN  TO U SE T H E N EED LE

sertions were marked in green, red, and blue pencil 
and returned. Obviously, the needling hurt, since the 
returned product usually crossed the desk of the 
man’s secretary, and the man’s ego was deflated in 
knowing that his secretary was aware of the criticism. 
The men dreaded the “rainbow edition” and reports 
improved enormously.

The pitfalls

There are pitfalls in the needling process. You 
must avoid demoralizing the man or impairing his 
self-confidence so much it becomes difficult to restore.

Don’t make your criticism of a subordinate a 
public scene. A subordinate may smart under criti­
cism in private and still be resilient in getting back 
on his feet.

But the hurt which comes with embarrassment in 
the presence of others is deep.

Don’t warp his judgment by overcriticism. Meas­
ure criticism out as needed to have the work redone 
and done well.

Don’t harp on his job description. All it discloses is 
what the man is expected to do. It does not deal with 
how well he is to do it. The yardstick for this is the 
statement of performance standards. Don’t be am­
biguous on this point.

Don’t threaten him. Expressions of your dissatis­
faction have a cumulative effect in making the man 
question his own security. Threat is not needed.

Avoid creating irritation every time you get to­
gether. Give credit for a job well done.

Above all, don’t wait for merit-rating time as the 
day of reckoning. This is a complete distortion of 
the boss’s responsibility as an appraiser and coach 
the year round. Semiannual or annual merit-rating 
time should be nothing more than a summarization of 
what both you and he already know and have dis­

cussed many times before—and a time for setting 
targets for improvement in the future.

Capitalize on results

Having used a clinical approach and determined 
where the weakness lies and what should be done 
about it, watch for results. Assess the before and after 
products. See to it that the therapy is not temporary, 
but that the man is actually concerned with his self­
esteem and wants to avoid mediocre performance.

Move on from counteracting lesser and relatively 
minor weaknesses to more serious weaknesses.

Show enthusiasm for the progress he is making.
When a relatively new man shows signs of medi­

ocre or marginal performance, start him in smaller 
and less complex assignments and have him work 
gradually into more difficult and larger tasks. Keep 
prodding him toward more qualitative performance. 
Make him carry out responsibilities gradually but 
effectively.

If the man shows no capacity or will to extend him­
self, there is no alternative but to demote or fire him. 
A boss has to face up to mediocrity of subordinate 
performance, however unpleasant this might be.

In too many cases, today’s managers tend to shift 
the blame for mediocre performance to the more or 
less ethereal factor of “company climate.” This is a 
mistake. The test of motivating people to higher per­
formance comes at the direct point of contact be­
tween boss and subordinate.

Needling, properly used, can be one of the principal 
instruments in making subordinates measure up to 
their responsibilities.—N a t h a n i e l  S t e w a r t

REPRINTS of “When to Use the Needle” may he ob­
tained for 10 cents a copy or $7.00 per 100 postpaid 
from Nation’s Business, 1615 H St. N. W., Washing­
ton 6, D. C. Please enclose remittance with order.
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of the eye: the wink was f i r s t  used by an cien t w a rr io rs  to 

sig n al a su rp rise  attack» So , to avoid those U nnecessary  

b a ttle s , ( s o c k ! thud! ) w atch that w ink!

M u sic : Out

# # #

OUTSID E PROM OTION  fR o b e rt L  L u th er, G en era l M anager, WYSL}

S ee  attached  copy of photo fro m  "M o to rsp o rt N ew s". \YYSL

is  p a r tia lly  sponsoring a sto ck  c a r  which runs on four o r  five  lo c a l tr a c k s . In

a ll ev en ts, the c a r  is  known as the "  Winds t ie  M is s i le " ,  which is  the sam e nam e
— »»

as W YSL's h o ttest clim bing  re co rd  each  w eek on the Top 40 l i s t  (in stan t req u est

l is t ) ,  “Good new spaper c o v e r a g e ,» » -e x c e lle n t resp on se  at a ll tra c k s  in a r e a ,

# # #

PLAN N ED  PROM OTIONS (L a r r y  V ance, P ro g ra m  D ire c to r , WYSL)

"W Y SL  IN TERN ATION A L TUG-O-.W AR1'

T h is  M cLendon prom otion  has been  sold to the Canadian 

E xh ib ition  and w ill be staged the night of August the 27th at the C & E  grandstand 

in  Toronto  b e fo re  a crow d of thousands. T h is Canadian E xh ib ition  draw s m any 

thousands of Bu ffaloh ians e v e ry  y e a r  and even-though our "T u g “-o~war" is n 't  

being held in B u ffalo  i t  w ill be w itn essed  by a trem endous num ber of Buffalo  

a re a  c it iz e n s . The tug team s w ill be com posed of outstanding B u ffalo  and Toronto 

bu sin ess m en, b u sin ess  m en who we hope w ill becom e im portant WYSL sp on sors in 

the n ear fu tu re. H ere is  a b r ie f  outline of the e n tire  activ ity : We have re ce iv ed

e x ce lle n t support from  B u ffalo  M ayor F ra n k  Sedita and h is s ta ff  con cern in g  this 

p rom otion . L a s t  week WYSL execu tiv es flew  to Toronto e sco rtin g  M ayor S e d ita 's  

re p re se n ta tiv e  to T oronto  M ayor P h illip  G iv en s' o ffice  with the o ff ic ia l "T u g -o -w a r"  

ch a llen g e , tap es w ere m ade of the p roceed in gs and have been in corp o rated  into



of the eye: the wink was f i r s t  used by an cien t w a rr io rs  to 

sign al a su rp rise  a ttack . So , to avoid those u n n ecessary  

b a ttle s , { so ck ! th u d !) watch, that wink!

M u sic: Out

# # #

OUTSIDE PROM OTION  {R o b e rt L  L u th er, G en era l M anager, WYSL)

S e e  attached  copy of photo fro m  "M o to rsp o rt N ew s". WYSL

is  p a r tia lly  sponsoring a stock  c a r  which runs on four o r five  lo c a l tr a c k s . In

a ll ev en ts, the c a r  is  known as the "  «Thistle M is s i le " ,  which is  the sam e nam e

as W YSL's h o ttest clim bing re co rd  each, w eek on the Top 40  l i s t  (in stan t req u est

l i s t ) .  "Good new spaper c o v e r a g e .. .» e x c e lle n t  resp on se  at a ll tra c k s  in a re a .

# # #

PLAN N ED  PROM OTIONS {L a r r y  V ance, P ro g ra m  D ire c to r , WYSL)

"  WYSL INTERNATIONA L  T U G -Q - WAR1'

T h is  M cLendon p rom otion  has been  sold to the Canadian 

E xh ib ition  and w ill be staged the night of August the 27th at the C & E  grandstand 

in  Toronto b e fo re  a crow d of thousands. Th is Canadian E xh ib ition  draw s m any 

thousands of B u ifa lon ians ev ery  y e a r  and evem though our "T u g ^ o -w ar" is n 't  

being held in  Buffalo  it  w ill be w itn essed  by a trem endous num ber of B u ffalo  

area  c it iz e n s . The tug team s w ill be com posed of outstanding B u ffalo  and Toronto 

b u sin ess m en, b u sin ess  m en who we hope w ill becom e im portant WYSL sp on sors in 

the n ear fu tu re. H ere is  a b r ie f  outline of the e n tire  activ ity : We have re ce iv ed

e x ce lle n t support fro m  B u ffalo  M ayor F ra n k  Sedita and h is s ta ff  concern ing  this 

prom otion . L a s t  w eek WYSL execu tiv es flew  to Toronto e sco rtin g  M ayor S e d ita 's  

re p re se n ta tiv e  to T oronto  M ayor P h illip  G iv en s' o ffice  with the o ff ic ia l "T u g -o -w a r"  

ch a llen g e , tap es w ere made of the p roceed in gs and have been in corp orated  into
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BEST ON THE AIR PROMO IDEA

X-TRA  - Vin Lawiord has developed a conflation of the "M ystery V oice"

ratings. The contest prize is more exciting too: An all-expense 
paid trip  by a ir  to Hawaii. Short te a se r promos are  now on the 
a ir . The contest is scheduled to start on Monday.
Copy:
"Journey back in tim e for a m om ent.. .do you recognize this 
voice? (10-second of John Barrym ore from Capitol's Hark!
The Y e a r s !)
If you recognized John B arry m o re, you'll soon be able to compete 
with other X -TR A  News listen ers in a contest that could win you 
a fabulous all-expense paid trip  to Hawaii! Keep tuned to X-TRA  
News for details of the X-TRA  Special 'Name the N ew sm akers' 
co n te st."
{MUSIC UP TO FINISH),

Y SL -  P. J .  Roulette - S trictly  an attention getting b it. ..w h e re  the
lis ten ers  are  invited to guess which jock will be on the a ir  the 
next hour. Runs only during the '’ay because the night shows 
would be to hard to cover. However, the night jocks w 11 pull
an hour every now and then during the promotion. P riz e  for 
guessing co rrectly  can depend on budget.

YSL -  WYSL is looking for a whistle that will sound sim ilar to the on'-
used on the T . V. show "Good Morning W orld", which will be 
distributed, through local record  shops as the official "W histle - 
W histle". Good tie -in  with th eir ca ll le tte rs . Might even get

(October )7 , 1967) and KILT d j's  will be involved in the impromptu 
skits with contestants,

and "Name the N ew sm akers" which should result in increased

BEST OUTSIDE PROMO IDEA

to be a fad

KILT -  "M iss Teenage Houston Pageant" will be televised tonight

BEST COM PETITIVE ON THE AIR PROMO

y KILT - KNU? - "Golden Pumpkin S e a rch ". Pumpkin, containing$12.
cash is hidden in either the basem ent, lab or a ttic . L isten er is  
f ir s t  to call in and guess which. Location is on cart with appro 
priate sound effects .

Pumpkin, containing$12. 30 
t, lab or a ttic . L isten er is
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BEST ON THE AIR PROMO IDEA

X-TRA  - Vin Lawiord has developed a conflation of the "M ystery V oice" 
and "Name the N ew sm akers" which should result in increased 
ratings. The contest prize is more exciting too: An all-expense 
paid trip  by a ir  to Hawaii. Short te a se r promos are  now on the 
a ir . The contest is scheduled to start on Monday.
Copy:
"Journey back in tim e for a m om ent.. .do you recognize this 
voice? (10-second of John Barrym ore from Capitol's Hark!
The Y ears 1)
If you recognized John B arry m ore, you'll soon be able to compete 
with other X -TRA  News lis ten ers  in a contest that could win you 
a fabulous all-expense paid trip  to Hawaii! Keep tuned to X-TRA  
News for details of the X-TRA  Special 'Name the N ew sm akers' 
co n te st."
(MUSIC UP TO FINISH).

Y SL -  D. J .  Roulette - S trictly  an attention getting b it. . .w here the
lis ten ers  are  invited to guess which jock will be on the a ir  the 
next hour. Runs only during the '’ ay because the night shows 
would be to hard to cover. However, the night jocks w 11 pull 
an hour every now and then during the promotion. P rize  for 
guessing co rrectly  can.depend on budget.

BEST OUTSIDE PROMO IDEA

'W YSL - WYSL is looking for a whistle that will sound sim ilar to the one 
used on the T .V . show "Good Morning W orld", which will be 
distributed, through local record  shops as the official "W histle- 
W histle". Good tie -in  with th eir ca ll le tte rs . Might even get 
to be a fad.

KILT - "M iss Teenage Houston Pageant" will be televised tonight
(October 17, 1967) and KILT d j's  will be involved in the impromptu 
skits with contestants,

y
BEST COM PETITIVE ON THE AIR P ROMO

KILT - KNU? - "Golden Pumpkin S e arch ". Pumpkin, containing$12. 30 
cash is  hidden in either the basem ent, lab or a ttic . L isten er is 
f ir s t  to call in and guess which. Location is on cart with appro­
priate sound e ffects .
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SALES IDEA { Ron Ruth, Sales M anager, W YSL )

White Sale R ather than go the en tire  route of w earing white suits as 
v______________________

suggested by J im  Hamby se v e ra l months back, Ron's salesm en  will w ear white 

carn atio n s. He points out that they a re  not going to have sp ecial ra te  c a rd s , but 

that they a re  selling the carn atio n s.

HI

COM PETITOR'S COMMERCIAL < Ron Ruth, Sales M anager, W YSL )

WKBW is asking th e ir  lis te n e rs  to  send in all th e ir trading stam ps and that 

they in tu rn  will d eliver them  to  ch aritab le  organizations in the a re a  for subsequent 

redem ption.

Ron re p o rts  that this has put them  in the budget of many of the stam p people.

# # 6

COPY APPROACH (  Ron Ruth, Sales M anager, W YSL )

The House of Ullm an furs bought a  W YSL schedule as a  resu lt of the 

attached copy.

# # #

PROMOTION ( A rt Holt, Sales M anager, W YSL )

A rt is revising m y old aeolipile exo tic . R ather than go into th is , I 'll  

sim ply re c o rd  it and have dubs sent to you.

0 # §

t

S
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SALES IDEA ( Ron Ruth, Sales M anager, W YSL )

^  White Sale R ather than go the en tire  route o£ w earing white suits as

suggested by J im  Hamby se v e ra l months back, Ron’ s salesm en  will w ear white 

carn atio n s. He points out that they a re  not going to  have sp ecial ra te  c a rd s , but 

that they a r c  selling the carn atio n s.

#  § &

COM PETITOR’S COM M ERCIAL ( Ron Ruth, Sales M anager, W YSL )

WKBW is asking th e ir  lis te n e rs  to  send in all th e ir trading stam ps and that 

they in tu rn  will d eliver them  to  ch aritab le  organizations in the a re a  for subsequent 

redem ption.

Ron re p o rts  that this has put them  in the budget of many of the stam p people.

# # 0

CO PY APPROACH ( Ron Ruth, Sales M anager, W YSL )

The House of Ullm an furs bought a  W YSL schedule as a  resu lt of the 

attached copy.

# # #

PROMOTION ( A rt Holt, Sales M anager, W YSL )

A rt is  revising my old aeolipile e x o tic . R ather than go into th is, I’ ll 

sim ply re c o rd  it and have dubs sent to you.

0 # 9

*



JANUARY SA LES IDEA ( Al L u rie , Sales M anager, K L IF  )

Since departm ent s to re s  hold "w hite s a le s "  in January,, Al suggests that 

an autom obile d ealer be pitched a  "w hite sa le "  for that month. The gim m ick is 

that during that month he gives additional discounts on white autom obiles,
t

# # #

SA LES IDEA ( Al L u rie , Sales M anager, K L IF  )

It was proposed to  E v e rts  Jew elry  S tore  that they p lace  a sm all, revolving
f

C h ristm as tr e e  in one of th eir windows. On the tre e  would be all kinds of 

diamond jew elry . The con test t ie -in  is to have the lis te n e rs  stop by and en ter  

th e ir  guess as  to  the number of k ara ts  contained in the diamonds on the display,

# # #

PROMOTION ( R ex  Jo n es, P ro g ra m  D irecto r, K L IF  )

"F ib b e r  F in d e r " - -  K L IF  d isc  jockeys announce carefu lly  planned m istakes  

during the hour. They give the tim e in co rre c tly , they introduce a  ce rta in  

re c o rd  and then play som ething altogeth er d iffe re n t--a ll kinds of m istakes such  

as th is . The f irs t  lis te n e r to  ca ll and point out that he has found the fib, wins 

the p rise  of $11,  90=

# # #

PROMOTION ( J„ T y ler Dunn, P ro g ra m  D irecto r W YSL )

Dunn & W ander, the tw o-m an team  in Buffalo, announced that they held a  

Thanksgiving turkey in the studio but that it was te rrib ly  scraw ny. L iste n e rs  w ere  

invited to stop by the studio on th e ir way to w ork and leave som e fattening food for  

the tu rk ey . The resu lt was se v e ra l bags of cookies, som e cre a m  donuts, cheese  

cake, e tc .

You might do this with a  C h ristm as tu rk ey,
# # #



JANUARY SA LES IP S A  { A1 L u rie , Sales M anager, K L IF  )

Since departm ent s to re s  hold "w hite s a le s "  in Jan u ary , A1 suggests that 

an autom obile d ealer be pitched a "w hite sa le "  for that month. The gim m ick is 

that during that month he gives additional discounts on white autom obiles,
t

# # #

SA LES IDEA ( A1 L u rie , Sales M anager, K L IF  )

It was proposed to E v e rts  Jew elry  Store that they p lace  a sm all, revolving  

C h ristm as tr e e  in one o£ th e ir windows. On the tr e e  would be all kinds of 

diamond jew elry . The con test t ie -in  is to have the lis te n e rs  stop by and en ter  

th e ir  guess as  to  the number of k arats  contained in the diamonds on the display.

# # 0

PROMOTION ( R ex Jo n es, P ro g ra m  D irecto r, K L IF  )

"F ib b e r F in d e r " -“ KLXF d isc  jockeys announce carefu lly  planned m istakes  

during the hour. They give the tim e in co rre c tly , they introduce a  ce rta in  

re c o rd  and then play som ething altogeth er different “ -a ll  kinds of m istakes such  

as th is . The f irs t  lis te n e r to ca ll and point out that he has found the fib, wins 

the p rise  of $ 1 1 . 9 0 .

# # #

PROMOTION ( J .  T y ler Dunn, P ro g ra m  D irecto r W YSL )

Dunn it W ander, the tw o-m an team  in Buffalo, announced that they had a  

Thanksgiving tu rk ey  in the studio but that it was te rrib ly  scraw ny. L iste n e rs  w ere  

invited to stop by the studio on th e ir way to w ork and leave som e fattening food for 

the tu rk ey. The resu lt was se v e ra l bags of cookies, som e cre a m  donuts, ch eese  

cake, e tc .

You m ight do this with a  C h ristm as turkey.
# # *
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M E M O R A N D U M

T O: A L L  M A N A G E R S ,  A L L  P R O G R A M  D I R E C T O R S

o F R O M : D O N  K E Y E S

D A T E : A U G U S T  2 3 ,  I 9 6 0

D i c k  W hittin gh ill of KM PC , one of the fu nniest, m ost popular m orning m en 

in L o s A ngeles radio  cam e up with an o ff-b e a t g im m ick  a few m onths b ack  w hich 

is  w orth running at a ll of our pop m u sic sta tio n s. He has taken h is  la s t  nam e, 

a noun, and changed it into a verb . The one lin e  prom os a ll  over the sta tion  

a r e  so unusual sounding that they get lo ts  of com m ent. F o r  exam p le, . . .

Obviously, the a c t of "W hittin gh illing" is  acknow ledged by K M PC  to  be as m uch

a p art of m orning a ctiv ity  a s  brushing your tee th , d re ssin g , eating b re a k fa s t, 

driving to w ork, e tc .

N aturally , you can  w rite  a g re a t m any v aria tio n s on th is . Since the one lin e  

p re sen ta tio n  is  such a sh o ck er, I think i t 's  b e s t that a ll  station s excep t K IL T  and 

KTSA u se both f i r s t  and la s t  nam es of th e ir  m orning m en. The nam es Knox, 

W ard and H art a re  one s y lla b le  and could e a s ily  be m isund erstood  o r lo s t a l ­

tog eth er. Spivak and L e s te r  a re  two sy llab le  and w ill be  m ore  e a s ily  understood.

T ry  th is  fo r  a w hile and see  what type of re a c tio n  you get.

"D id you WhittinghilL-Qn the way to 
w ork th is m orning? "

"Did you W hittinghill during b re a k fa s t th is m orning? "

"D id you W hittinghill a s  soon as you got out of bed 
th is  m o rn in g ? "

Don K eyes

ys



WHO's LAUGHING



M E M O R A N D U M

T O :  A L L  M A N A G E R S ,  A L L  P R O G R A M  D I R E C T O R S

F R O M :  D O N  K E Y E S

D A T E :  A U G U S T  31  , 1 959

S U B J E C T :  P R O M O T I O N

Small contest Idea that I think is excellent and wi II really serve to keep things 
happening.

"The KLIF Who’s Laughing Contest" ,

Get a portable tape and visit Chief of Police, Mayor, sports figure or, even, 
one of your jocks . Record his laughter. Dress up appropriately and put on air. 
Firs* person to identify laughing voice wins small prize. One dollar, five 
dollars, etc.

Don Keyes

DK/ys

cc: Gordon McLendon 
B. R. McLendon
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F o r those in the automobile generation, " fa s te r  than a speeding 
bullet" was pretty im pressive, , ,  so was the new sreel. Now, when 
people want the la test news, they think of X I  RA News, over Los 
Angeles, the world's f ir s t  all-new s radio station.

At the turn of the century, baseball fans ’ earned to clu ster around 
the W estern Union office or outside of the local newspaper plant 
to hear the la test ball sco re s . Now, when Southern Californians 
want news from  the world of sports, they tune to XTRA News, over 
Los Angeles - -  the world’s f ir s t  all-new s radio station,

"W ho's on the Honda?" „, , We have four Hondas to give away and to 
to so, we are taking the f ir s t  ca ll each hour and giving the contestant 
a chance to guess which jo ck  is  on the Xbnda, On cartridge are 
recorded bits with each deejay’s name. If the contestant guesses 
co rrec tly , he wins a record  album and becom es eligible for the 
Honda drawing, ,

# # #

BEST PU BLIC SERVICE IDEA

WYSL - MEASLES IMMUNIZATION DRIVE: E rie  County Health Dept, is
conducting a drive called "End M easles Week, " They will be giving 
free  shots to all children, 28 different clin ics will be used to give 
the shots. Local doctors will cut personalized spots for WYSL, 
with live tags as to which elides will be open each day. We will 
have copy on the new scru iser all week, Also, local c lin ics  and 
doctors will be invited to ca ll in reports as they see fit. One of
their tim e checks will b e , , „"W YSL end m easles week tim e_____ "
Possib ly , D J appearances giving away record s, and great shakes 
to kids getting shots.

# » #

QUESTIONABLE MOVIE SPOTS OR RECORDS

â

KILT -  "D ru m s", „ . Jon and Robin on Abnak. . „ re jected  by KILT until they 
see printed ly r ic s .

# # #
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Digest of "Weekly Reports 6 - July 28, 1967

KILT

F o r those in the automobile generation, " fa s te r  than a speeding 
bullet" was pretty im p ressive, , , so was the new sreel. Now, when 
people want the la test news, they think of X IR A  News, over Los 
Angeles, the world's f ir s t  all-new s radio station.

At the turn of the century, baseball fans ’ earned to clu ster around 
the W estern Union office or outside of the local newspaper plant 
to hear the la test ball sco re s . Now, when Southern Californians 
want news from  the world of sports, they tune to XTRA News, over 
Los Angeles - -  the world’s f ir s t  all-new s radio station,

"Who’ s on the Honda?" , „ „ We have four Hondas to give away and to 
to so, we are taking the f ir s t  ca ll each hour and giving the contestant 
a chance to guess which jock  is  on the S.bnda, On cartridge are 
recorded bits with each deejay’s name. If the contestant guesses 
co rrectly , he wins a record  album and becom es eligible for the 
Honda drawing, ,
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# # #

BEST PU BLIC  SERVICE IDEA

WYSL - MEASLES IMMUNIZATION DRIVE: E rie  County Health Dept, is
conducting a drive called "End M easles Week, " They will be giving 
free  shots to all children, 28 different c lin k  s will be used to give 
the shots. Local doctors will cut personalized spots for WYSL, 
with live tags as to which cliiics will be open each day. We will 
have copy on the new scruiser all week. Also, local c lin ics  and 
doctors will be invited to ca ll in reports as they see fit. One of
their tim e checks will be, , „"W YSL end m easles week time ____
Possib ly , DJ appearances giving away record s, and great shakes 
to kids getting shots.

# # #

QUESTIONABLE MOVIE SPOTS OR RECORDS

KILT ~ "D ru m s", „ „ Jon  and Robin on Abnak, . „ re jected  by KILT until they 
see printed ly r ic s ,

# # #
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WHAT EXCEPTION A L NEW AND CREATIVE SALES IDEA WAS EITHER SOLD OR 
PROPOSED TO A CLIENT THIS W EEK?

Contest: L isten ers are invited to V7rite in fifty words or lees "Why I like Spring. 11
P r is e s  include bushel basket of wash, ra g s , left handed garden sprinklers-.-- 
There are  two incentive awards to the winner. . theatre and dinner for two. » 
spring tune up for auto. „ „ two rc^ams of wall to wall carpet c lean ed ,, .tick e ts  
to a m ovie. WNUS picked up new found money from  »ponaors totalling more 
than $2400 .00  (WNUS)

Pffopoged to shopping c e n te r : Each store in group w ill participate through purchase of
saturation spot schedule by M erchant's association . Spots will feature M other's 
Day copy and urge lis ten ers  te  come into the stores and reg ister  their M other's 
name for a chance to win her a complete wardrobe for M other's Day.

{KILT}
m

WHAT IS THE BEST NEW COMMERCIAL APPROACH HEARD ON A COMPETITOR THIS
W EEK?

"V/ihdow T e s t"  approach by United M en's Store „ Client urges listen ers to. 
see if they can re s is t  coming in to the store after seeing unusual mod clothes 
display in windows with "Man From  U. N. C. L . E . "  Them e. (WYS.LJ

M#

Home Savings A ssociations Starts with a voice say in g ,. „ "W ill John please come h o m e.. 
will John please come h o m e." Then the voice says: "W ill John please call 
h o m e.. .Home Savings A sso cia tio n .. . fo r  news on how to build greater saving 
power, e t c , . . e t c . . „ " Near end of spot voice says "W ill John please ca ll Home 

and H a rry .. „ and M a ry .. ,  and S u s ie .. .  and C harlie. „ „ Call Home Savings 
A ssociation tod ay ."  (KILT}

to

p f>

F o r  A llen 's TV (WYSL)

m

Voice Is W ell, gesh-golly , ladies and g en tle m e n ... Pm your overly-friendly A llen 's 
TV Sales »and »Service in terv ie w er,... and &a our special gueot today, w e're 
so  fortunate to have the famous P ro feseo r Boa Giorno and his Talking S o g ! 
Welcome to the show!

Voice 2: G racia , g r a c ia .. .thank you o© m u ch .. . i t  is  our pleasure 2 assure you!
#1

*
n

T ell u s . . .what do you think of A llen 's TV Sales and Service here at 11-96 Sycam ore 
at Hewlett?
B e lla , b e lla , bella l Never in a ll the world hava we seen go great a selection at such 
low p rices and all in one p lace. Ae you know, P ro fesso r Bon Giorno and hie 
Talking Dog have appeared the w o r ld -o v e r .R o m e , Lpndon, P a r is ,  Cheektowage,. .  
and we can honestly say that A llen 's TV stands aut among the w orld's greatest

fitmi



WHAT EXCEPTION AL NEW AND CREATIVE SALES IDEA WAS EITHER SOLD OR
PROPOSED TO A CLIENT THIS W EEK?

Contest: L isten ers are invited to w rite in fifty words or lees "Why 2 like Spring* "
P r is e s  include bushel basket of wash rags» left handed garden ep rinklers.
There are  two incentive award« to the winner* * theatre and dinner io r  two* „ 0 
spring tune up for auto*. »two room s of wall to wall carpet cleaned* * „tickets 
to a movie« WNUS picked up new found money from  sponsors totalling m ore 
than $2400*00 (WNUS)

###

Pspopoged to shopping c e n te r : Each store in group will participate through purchase of
saturation spot schedule by M erchant's association* Spots will feature M other's 
Day copy and urge lis ten ers  te  come into the stores and reg ister . their M other's 
name for a chance to win her a complete wardrobe for M other's Day.

(KILT)
m

WHAT IS THE BEST NEW COMMERCIAL APPROACH HEARD ON A COMPETITOR THIS
W EEK?

"Window T e s t"  approach by United M en's Store „ Client urges listen ers to. 
see if they can re s is t  coming in to the store after aeeing unusual mod clothes 
display in window, with "Man From  U *N „C*L»E«" Theme* (WYSL)

Home Savings A ssociations Starts with a voice saying*. * "W ill John please come home* „ 
will John please come hom e*" Then the voice sayo: "W ill John please call 
home* . .Home Savings A sso cia tio n .. . fo r  news on how to build greater saving 
power, e tc * . «etc* * * "  Near end of spot voice says "W ill John please ca ll Home 
„kv* and Harry* * * and Mary* „ * and Susie* * * and Charlie* * * Call Home Savings 
A ssociation today* " (KILT)

• m

F o r  A llen 's TV (WYSL)

Voice 1: W ell, gcsh-goiiy , ladiee and gentlem en. * * Fm  your overly-friendly A llen 's 
TV Sa les-an d -S erv ice  in te rv ie w e r ..*  and aa our special gueot today, w e're 
oc fortunate to have the famous P ro fe sso r  Bon Giorno and his Talking Dog?
Welcome to the show!

Voice 2: G racia , g racia . * . thank you o© m uch*. * it is our pleasure I assure you!
# 1 T e ll us * . „what do you think of A llen 's TV Sales and Service here at 11-96 Sycam ore

at Hewlett?
#2 B e lla , b e lla , b e lla ! Never in a ll the world have we seen so great a selection  at such

low p rices and all in one p lace. As you know, P ro fesso r 3on Giorno and hie 
Talking Dog have appeared the w o rld -o v e r,, » Rom e, London, P a r is ,  Cheektowage. * „ 
and we can honestly say that A llen 's TV stand a out among the w orld's greatest





B E ST  ON THE AIR PROMO

WYSL -  "Goodtim er Sing-A -Long " Rotation contest with four cuts from  
/ M itch M iller Xm as-Sing-A -Long album, They produced shorties

v  with the jocks Gingiag along. Results w ere  p re tty  funny. Good
co n te s t to have fun with on the a i r ,

X “ TRA- A b rie f (30-4§s) feature is  now on the a ir  during weekday drive* 
times,, with questions posed as to word origins or the history of 

• custom s in the morning, answers given afternoons. Titled 
sim ply "W hy", the feature hopes to build an interlocking stimulus 

/ in drive-tim e habits, The listen er who "tunes out" after catching
one new scast in the morning now has the rem inder of an unanswered 
question to cause him to tuno back to X -7R A  on tha way home. 
Em phasis is  placed on seasonal words and custom s during this 

period. Sam ples lead weekly airch eck .

QUESTIONABLE MOVIE SPOTS OR RECORDS

WYSL -  "Cuddly Toy" Monkees la test a lbu m ,, ."Y o u  are  not the only cuddly 
■ toy that has ever been enjoyed by any boy. Not the only cherry  

delight le ft alone in the night, „ „who gave up with a fig h t,"

KABL -  "T h e Graduate" movie spot, 

B E ST  PU BLIC SERVICE IDEA

X -1R A

J

"Once again, as he has for the past 21 y ea rs , Norm Ep stein 's father 
quietly brought C hristm as to hospitalized children in L ob Angeles, 
X -IR A  ran it bri®£ spot campaign on the morning of bln Chriatineo 
party (leads airch eck), but would like to get X -TR A  News involved 
next year. If this can be arranged without impinging on the doctor’s 
C hristm as e ffo rts , X -T R A  could add whatever contributions they 
might manage to his store of g ifts, while adding some outside pro­
motion in Los Angeles at a time when it would be very beneficial.

B E ST  STATION BREAK

W Y S L - WYSL, „ .1400
The npot that's super hot, , , thanks to you.

-  1 -
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B E ST  ON THE AIR PROMO

"WYSL -  "Goodtim er Sing”A-.Long "  Rotation contest with four cuts from
M itch M iller Xmas=Sing~A-Long album. They produced shorties 
with the jocks singing along. Results were pretty funny. Good 
contest to have fun with on the a ir .

X -T R A - A b rie f (SQ-dSs) feature is now on the a ir  during weekday d rive-
tim es, with questions posed as to word origins or the history of 
c u s t o m s  in t h s  m o r n i n g ,  a n s w e r s  g i v e n  a f t e r n o o n s .  T i t l e d  
sim ply "W hy", the feature hopes to build an interlocking stimulus 
in d rive-tim e habits. The lis ten er who "tunes ©ut" a fter catching 
one new scast in the morning now has the rem inder of an unanswered 
question to cause him to tune back to X -TR A  on the way home. 
Em phasis is  placed on seasonal words and custom s during this 
holiday period. Sam ples lead weekly a irch eck .

WYSL -  "Cuddly Toy" Monkeea la test album,, . ."Y o u  are not the only cuddly
toy that has ever been enjoyed by any boy. Not the only cherry  
delight le ft alone in the n ig h t,. .who gave up with a fig h t."

KABL -  "T h e Graduate" movie spot.

B E ST  PU BLIC SERVICE IDEA

X -T R A  -O n ce  again, an bo has for  the pant 7,1 y e a r s ,  N orm  E p ste in ’ b /«their
quietly brought C h ris tm a s  to hospitalised  children  in L o s  A n geles.  
X - 1 U A  ran  fa b rief  spot cam paign on tha m orning of his Christman) 
p a r ty  (leads a ir c h e c k ) ,  but would like to  get X -T R A  News involved
next year. If this can be arranged without impinging on the doctor’ s 
C hristm as efforts, X -TR A  could add whatever contributions they 
might manage to his store of g ifts, while adding some outside pro­
motion in Eos Angoloo at a time when it would be very beneficial.

QUESTIONABLE MOVIE SPOTS OR RECORDS

B E ST  STATION BREAK

/ WYSL -  W Y S L ...1 4 0 0
I • The spot th at’ s super hot. „ , thank a lo you,

i

I





Panel tells us that the shark 1s one of the tastiest of all fishes.
Perhaps that's the answer,, Instead of man-eating sharks, why not 
shark-eating men? Do your part to rid the seas of sharks. This week, 
eat a shark0.TBefore he eats you!! A KABL scientific reminder.

Zambia exotic

Waterfall up & under - ■
In the heart of~Southeast Africa, the natives say this is the voice of 
"Mosl-oa-tunya."...the smoke that thunders.
Waterfall up
VictorlaHhaiis, one of the many reasons you'll want to visit Zambia 
this year, (Music) Zambia, carved from old Tanganyika territory, 
is one of the newest, most progressive states in Independent Africa.
Not only is Zambia fabulously scenic, it 1s also growinq economically. 
Reports say that Zambia has the highest income, per head, 1n Africa.
And since Zambia became civilized, there's hardly any danger. Head­
hunters are now mostly employed building roads and hotels. This year, 
plan to visit Zambia-1n-the-sun. For details, write to Zambian 
Embassy, 1875 Connecticut Avenue, N.W., Washington D. C.

Wî eprcmo
"Do you vTncf that, lately, your wife sees around the house with a dazed 
expression on her face? She seems more romantic...doesn't fight with 
you so much? That°s strange, 1sn°t 1t? Or Is it just because there's 
something with her all day.„.the beautiful sounds of W-Music? Did you 
notice? Your wife's in love with W-Music. And why shouldnGt she be? 
Everybody falls 1n love with W-Mus1c. Why not your wife?

Ever wonder what your wife does all day? After all the housework, how 
can she still be romantic and feed you candlelight suppers? Strange, 
isn°t it? But not if you hear what she listens to all day...the hauntlngly 
beautiful melodies of W-Music. If you think 1t's odd that she should 
fall In love with a radio station, listen 1n yourself sometime. W-Music... 
1t8s Chicago's roman-tastlc radio station.

Gentlemen, we“re sorry, but while you were away at work, we spent the 
day with your wife„ Can we help it if she fell 1n love with W~Mus1c? 
Tomorrow, watch her closely. W-Mus1c may be only the beginning.

When was the last time your wife kissed you? Or looked deep into your 
eyes.o.or even...straightened your tie? That bad, huh? Well, when 
friendly persuasion won't work, try W-Music. W-Mus1c...a package of 
romance guaranteed to change her mind about love. Oh, and 1f she 
kissed you today already, then she°s probably already been listening 
to W-Music. It has a way with women!





PROMOTION (Dave McKinsey, Program Director, KABL)
*

Ad Promo

*

( ( Wink Promo ( {

How would you like to win a ( sound effect)

Well0 not that,, it's more like (sound effect!

You know, one of those,, d i „ ,  ( sound & music) actually, we're 

not sure what it is, but it could be yours ! Yes, if you’re a 

careful observer and keep your eyes peeled, ( rriipp !) you 

may be the first to spot the misspelled work in the current 

series of "Think - KABL" ads now running in your neighborhood 

newspaper. To win, just look in your newspaper, or a reasonable 

facsimile ** and find the one ad in which one word is misspelled.

If you are first to correctly identify the misspelled word, KABL 

will give you one. Decision of the judges is final. So, watch for 

the "Think KABL" ads. You may win a (sound, effect) or something 

like chat. Send your entry today to, "Big Flub", KABL.

Music: Out

Winkers, beware!

Music: Up ominous

A wink, is a wink, is a wink. Or, a wink by any other name 

might still get you in trouble! (Sounds: "Well!" slap!) So, 

gentlemen, please - KABL and the American Winkers Association 

implore you to return to the proper and sophisticated wink, or don't 

wink at all! The correct wink is not: a twitter, (music effect) 

flutter (effect) or blink! It is a quick, straightforward closing



of the eye: the wink was f i r s t  used by an cien t w a rr io rs  to 

sign al a su rp rise  attack„ So , to avoid those U nnecessary 

b a ttle s , ( so ck ! thudO w atch that wink!

M u sic : Out

# # #

OUTSID E PROM OTION  (R o b ert L  L u th er, G en eral M anager, WYSL)

S e e  attached copy of photo from  "M o to rsp o rt N ew s", WYSL

is  p a r tia lly  sponsoring a stock  c a r  which runs on four o r five  lo ca l tr a c k s . In

a ll even ts, the c a r  is  known as the " W histle M is s i le " ,  which is  the sam e name

a s W YSL’ s h o ttest clim bing re co rd  each  w eek on the Top 40 l is t  (in stan t req u est

l is t ) ,  “Good new spaper co v e ra g e . . . -e x c e lle n t  resp on se at a ll tra c k s  in a re a .

# # #

PLAN N ED  PROM OTIONS (L a r r y  V ance, P ro g ra m  D ire c to r , WYSL}

"  WYSL INTERNATIONA L  T U G -O - WAR"

T h is M cLendon p rom otion  has been  sold to the Canadian 

E xh ib ition  and w ill be staged the night of August the 27th at the C & E  grandstand 

in  T oronto  b e fo re  a crow d of thousands. T h is Canadian E xh ib ition  draw s many 

thousands of Bu ffaionians ev ery  y e a r  and even-though our "T u g ^ o -w ar" is n ’t 

being held in  B u ffalo  it w ill be w itnessed  by a trem endous num ber of Buffalo  

a re a  c it iz e n s . The tug team s w ill be com posed of outstanding Buffalo  and Toronto 

b u sin ess m en, b u sin ess m en who we hope v a il becom e im portant WYSL sp on sors in 

the n ear fu tu re. H ere is  a b r ie f  outline of the e n tire  activ ity : We have rece iv ed

e x ce lle n t support fro m  B u ffalo  M ayor F ra n k  Sedita and his s ta ff  concern ing  this 

p rom otion . L a s t  w eek WYSL execu tiv es flew  to Toronto e sco rtin g  M ayor S e d ita 's  

re p re se n ta tiv e  to Toronto M ayor P h illip  G iv en s’ o ffice  with the o ffic ia l "Tug-’O -w ar" 

ch a llen g e , tapes w ere m ade of the p roceed in gs and have been  in corp o rated  into



PROM OTION  (Dave M cK in sey , P ro g ra m  D ir e c t o r  K A BL)

Ad P rom o

How would you lik e  to win a ( sound e ffe c t)

Well, not th at,, i t 's  m ore lik e  ( sound e ffect)

You know8 one of those,, u h . . .  ( sound & m u sic) actu ally , w e 're  

not su re  what it  i s ,  but it could be y o u rs ! Y e s , if  you’ re  a 

ca re fu l o b se rv e r  and keep your eyes p eeled , ( r r i ip p !) you 

m ay be the f i r s t  to spot the m issp e lled  w ork in the cu rren t 

s e r ie s  of "T h in k  -  K A B L " ads now running in your neighborhood 

new spaper. To win, ju s t look in your new spaper, o r a reason ab le  

fa c s im ile  -  and find the one ad in  which one word is  m issp e lled .

If you are  f i r s t  to c o rre c tly  identify  the m issp elled  word, K A BL 

w ill give you one. D ecis io n  of the judges is  f in a l. So , w atch fo r 

the "T h in k  K A B L " ads. You m ay win a (sound e ffe c t! o r som ething 

lik e  th at. Send your entry  today to, "B ig  F lu b " , K A B L ,

M u sic : Out

Wink Promo

W inkers, b ew are!

M u sic : Up ominous
4. -•

A wink, is  a wink, is  a wink. O r, a wink by any o ther nam e 

m ight s t i l l  get you in  tro u b le ! (Sounds: " W ell!" s la p !)  So, 

gentlem en, p le a se  -  K A BL and the A m erican  Winkers A sso cia tio n  

im p lore  you to re tu rn  to the p ro p er and sop h isticated  wink, or don't 

wink at a ll !  The c o r r e c t  wink is  not: a tw itter, (m u sic e ffect) 

flu tter  (e ffe c t)  or b lin k ! It is  a quick, stra igh tforw ard  closin g



of the eye: the wink was f i r s t  used by ancient w a rr io rs  to 

sign al a su rp rise  a tta ck , So , to avoid th ose u n n ecessary  

b attles* (so ck ! thud!) w atch that wink!

S ee  attached copy of photo from  "M o to rsp o rt N ew s", WYSL

is  p a r tia lly  sponsoring a stock  c a r  which runs on four o r five  lo ca l tr a c k s . In 

a ll ev en ts, the c a r  is  known as the "  W histle M is s i le " ,  which is  the sam e name 

as W YSL's h o ttest clim bing  re co rd  each  w eek on the Top 40  l i s t  (in stan t requ est 

l is t ) ,  °Good new spaper co v e ra g e , „ , -e x c e lle n t resp on se  at a ll tra c k s  in a re a .

E xh ib ition  and w ill be staged the night of August the 27th at the C & E  grandstand 

in Toronto b efore  a crow d of thousands. Th is Canadian E xh ib ition  draws many 

thousands of Bu ffalonians ev ery  y e a r  and even-though our "T u g -o -w a r"  is n 't

a re a  c it iz e n s . The tug team s w ill be com posed of outstanding Buffalo and Toronto 

b u sin ess m en, b u sin ess  m en who we hope v a il becom e im portant WYSL sp on sors in 

the n ear fu tu re. H ere is  a b r ie f  outline of the e n tire  activ ity : We have rece iv ed

e x ce lle n t support from  B u ffalo  M ayor F ra n k  Sedita and his sta ff concerning this 

p rom otion . L a s t  week WYSL execu tiv es flew  to Toronto e sco rtin g  M ayor S ed ita“s 

re p re se n ta tiv e  to Toronto M ayor P h illip  G iven s' o ffice  with the o ffic ia l "T u g -o -w a r"  

ch a llen g e , tapes w ere m ade of the p roceed ings and have been  in corp orated  into

# # #

PLAN N ED PROMOTIONS (L a r r y  V ance, P ro g ra m  D ire c to r , WYSL)

"W Y SL  IN TERN ATION AL T U G -O - WAR"

T h is  M cLendon prom otion  has been  sold to the Canadian

being held in Buffalo  it  w ill be w itnessed  by a trem endous num ber o f Buffalo
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C O M P E T IT O R S  PROM OTION ( J im  Hamby, G en era l M anager, KTSA V

KONO "M obile  Money G am e" -= KONO m obile unit w ill c ru ise  

c e r ta in  s t re e ts  each  hour. F ir s t  p erson  to c a ll  in  from  that s tre e t  wins $8. 60,

If  nam e and ad d ress is  sam e as that contained in sea led  envelope, lis te n e r  wins

# # #

PROM OTION { Bob White, P ro g ra m  D ire c to r , K2L.T }

"W ishbone Roundup" •«* K IL T  has been te llin g  lis te n e rs  to 3ave 

th e ir  C h ristm a s tu rkey  w ishbones. Soon they w ill be valuable on K IL T , K IL T  w ill 

invite lis te n e r s  to send in th e ir  C h ristm as tu rkey  w ishbones. E ach  wishbone w ill be 

m easu red  fro m  one tip  to the o th er. F o r  the la rg e s t  rece iv ed , K IL T  w ill pay $2, 00 

p e r  inch and fo r the sm a lle s t , $10 , 00 per inch.

the idea of featu ring  the " h e r e 's  news from  S e a r s "  concep t. The t ie - in  is  obvious 

and the plan is  to fea tu re  s e v e ra l d ifferen t item s each  week under the News from  

S e a rs  bann er.

# # #

^  C R E A T IV E  S A L E S IDEA ( R on  Ruth, S a le s  M anager, W-NUS }

Wi»NUS is  cu rre n tly  w orking on a plan with S e a rs  to prom ote

I fe e l th is  is  e sp e c ia lly  good fo r XTRA  NEWS,

# # #

PROM OTION  ( R ich ard  W ilcox, G en eral M anager, K A B L  )

I am attaching copy fo r K A B L ’s "A B r it is h  H oliday", the

day a fte r  C h ris tm a s .

a  # #
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C O M PE T IT O R ’S PROMOTION ( J im  Hamby, G en eral M anager, KTSA )

KONO "M ob ile  Money G am e" - -  KONO m obile unit w ill c ru ise»
c e r ta in  s tr e e ts  each  hour. F i r s t  p erso n  to c a ll  in  from  th at s t re e t  wins $8. 60.

If  nam e and ad d ress is  sam e as that contained in sea led  envelope, l is te n e r  wins 

$50 , 00,

# # #

PROM OTION { Bob White, P ro g ra m  D ire c to r , K IL T  )

"W ishbone Roundup" - -  K IL T  has been te llin g  lis te n e rs  to 3ave 

th e ir  C h ristm as tu rkey w ishbones. Soon they w ill be valuable on K IL T . K IL T  w ill 

invite l is te n e r s  to send in th e ir  C h ristm as tu rkey w ishbones. Each, wishbone w ill be 

m easu red  from  one tip to the o th er. F o r  the la rg e s t  re ce iv e d , K IL T  w ill pay $2, 00 

p er inch and fo r the sm a lle s t , $10, 00 p er inch.

the idea of featu rin g  th e " h e r e ’ s news fro m  S e a r s "  concept. The t ie - in  is  obvious 

and the plan is  to  fe a tu re  se v e ra l d ifferen t item s each  w eek under the News from  

S e a rs  bann er.

# # #

^  C R E A T IV E  SA L E S IDEA ( Ron Ruth, S a le s  M anager, W-NUS )

W-NUS is cu rre n tly  working on a plan with S e a rs  to prom ote

1 fe e l th is  i3 e sp e c ia lly  good fo r XTRA NEWS,

# # #

PROM OTION { R ich ard  W ilcox, G en eral M anager, K A B L  }
a,

I am  attaching copy fo r K A B L ’s "A  B r it is h  H oliday", the

day a fte r  C h ris tm a s ,

# # #
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PROMOTION ( Bob W hite, P ro g ra m  D ire c to r , K ILT )

1 quote from  B ob’ s W eekly R ep ort;

"  K IL T  WIDE WORLD O F MONEY - -  T his con test ce n te rs  around the 

exchange ra te  of fo reig n  money in A m erica,, F iv e  tim e s p er day we w ill deposit variou s 

am ounts o f fo re ig n  m oney in the K IL T  INTERN ATION AL BANK,, L is te n e rs  w ill be asked 

to change th is  fo reig n  money into A m erican  m oney, The following m orning an execu tive 

of the BANK O F .T H E  SOUTHW EST w ill c a ll  us and give a beep er tape as to the amount 

in  A m erican  m oney. The p o stcard  entry  with the c lo s e s t  ex a ct amount w ill win that 

amount o f m oney. In c a s e  of m ore  than one c o r r e c t  en try , then a drawing w ill be 

held to d eterm in e the w inner. T h e re  w ill be a new co n test each  day. We a re  asking 

fo r the exchange ra te  in A m erica , not in a foreig n  country. A lso the exchange ra te  

v a r ie s  each  day so  it w ill take som e r e s e a r c h  on the p art o f the l i s t e n e r ,"

K eyes note; Th is prom otion could be c le v e r ly  adapted fo r K A BL,

# # #•

NEWS PROM OS f D ick Dobbyn, News D ire c to r , K IL T  )

D ick  re p o rts ; "  2 was listen in g  to som e old production tap es in  m a ste r

co n tro l and cam e upon the 1959 s e r ie s  of news prom os 'It Was B ig  News B ack

in 1 9 . .  . and fo r the big news of 1959, stay  tuned t o _____1 „
«

He is  con sid erin g  reactiv a tin g  th ese  for Jan u ary  1st p rom os, 

p o ssib ly  with a m u sic program m ing s e r ie s  lik e  'I t  was a big hit in 1924 when Jo e  Blow

3ang_____and for the h its of 1965, stay  tuned, e tc , e tc , "

# # #

S P E C  S PO T { D ickie R osenfeld , Sa les M anager, K IL T  )

- "G iv e  Your Wife a T ir e  for C h ris tm a s" fo r P ick e tt T ir e  Company,

D ickie has su ggested  th is s ta rtlin g  idea and proposed a cam paign based  on th is approach 

using a very  d istin ctiv e  and earth y  voice which begins, " ‘Wondering what to get your wife 

fo r C h r is tm a s?  W ell, we have a su ggestion , buy her a t i r e ,  A U„ S . Royal T ir e
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PROM OTION  ( Bob W hite, P ro g ra m  D ire c to r , K IL T  )

1 quote from  B ob’s W eekly R ep ort;

'K IL T  WIDE WORLD O F MONEY - -  Th is co n test ce n te rs  around the 

exchange ra te  of fo reig n  money in A m erica» F iv e  tim es p er day we v/ill deposit various 

am ounts of fo re ig n  money in the K IL T  INTERN ATION AL BANK» L is te n e rs  v/ill be asked 

to change th is fo reig n  m oney into A m erican  m oney. The following m orning an execu tive 

of the BANK O F .T H E  SOUTHW EST w ill c a ll  us and give a beep er tape as to the amount 

in  A m erican  m oney. The p o stcard  entry  with the c lo s e s t  e x a ct amount w ill win that 

amount o f money« In c a s e  of m o re  than one c o r r e c t  entry,, then a drawing w ill be 

held to d eterm in e the w inner. T h e re  w ill be a new co n test each  day. We a re  asking 

fo r the exchange ra te  in A m erica,, not in a foreig n  country. A lso  the exchange ra te  

v a r ie s  each  day so it w ill take som e r e s e a r c h  on the p art of the l i s t e n e r ,"

K eyes notes This prom otion could be c le v e r ly  adapted fo r K A BL,

# i} #•

NEWS PROM OS ( D ick Dcbbyn, News D ire c to r , K IL T  )

D ick re p o rts ; "  I was lis ten in g  to som e old production tap es in  m a ste r

co n tro l and cam e upon the 1959 s e r ie s  of news prom os 'It Was B ig  News B ack

in  19.o, c and fo r  the big news of 1959, stay  tuned to _____ ' ,
«

He is  con sid erin g  re  activatin g  th ese  for Jan u ary  1st p rom os, 

p ossib ly  with a m u sic program m ing s e r ie s  lik e  'It  was a big hit in 1924 when Jo e  Blow 

sang____ and for the hits of 1965, stay  tuned, e tc , e tc . "

# § §

S P E C  SPO T { D ickie R osenfeld , S a les  M anager, K IL T  )

■ v "G iv e  Your W ife a T ir e  for C h ris tm a s"  fo r P ick e tt T ir e  Company,

D ickie has su ggested  th is s ta rtlin g  idea and proposed a cam paign based  on th is approach 

using a very  d istin ctiv e  and earth y  voice  w hich beg in s, "W ondering what to get your wife 

fo r C h r is tm a s?  W ell, we have a su ggestion , buy her a t i r e ,  A U. S . Royal T ir e



WIN A CIRCUS



WIN A CIRCUS

T h is  t i t le  a lm o st exp lain s the whole id ea0 When the c ir c u s  co m es to yo ur 

town, i t  m ight b e  good to  co n tact the p u b licity  d ire c to r  and se e  if  you can  b o rrow , 

o r  exchange fo r  the f r e e  p u b lic ity , four o r  fiv e  fe a tu re s  o f the c ir c u s  to give away 

a s  a p r iz e  som e afternoon» It se e m s to m e i t  would be sp e cta cu la r and s t i l l  sa fe  

to include p erhap s an elephant, a  tra in ed  b e a r , a clown, a tum bling o r  a cro b a tic  

a c t  and a ju g g le r .

T he s im p lest way to handle th is  co n test would be to r e s t r i c t  it  to  ch ild ren  

under tw elve y e a rs  of age and ru n it  by  sim ply having a p o stca rd  draw ing. Your 

w inner should b e  som e crip p led  ch ild  who d oesn ’t get out m uch and would re a lly  

a p p recia te  having a p r is e  lik e  th is  a t h is  hou se. You should announce the w inner 

s e v e ra l days in  advance of th e  event in  o rd e r  th at the fam ily  and neighborhood 

ch ild ren  w ill b e  to g eth er to se e  the a ctio n . I  would think th is  would lend i t s e l f  not 

only to m obile  new s co v erag e  but even yovsr lo c a l new spaper. Of c o u rse , what you 

can do with d. re u s  m u sic  and sound e ffe c ts  on p rom os is  v irtu a lly  unlim ited .

DK/ys



WIN A em eus

T h is  t i t le  a lm o st exp lain s the whole idea» When the c ir c u s  co m es to your 

town, i t  m ight b e  good to co n tact the p u blicity  d ire c to r  and se e  i f  you can  b o rrow , 

o r  exchange fo r  the f r e e  p u b lic ity , four o r  fiv e  fe a tu re s  o f the c ir c u s  to give away 

a s  a p r iz e  som e aftern oon . It se e m s to m e it  would be sp e cta cu la r and s t i l l  sa fe  

to include p erhap s an elephant, a tra in e d  b e a r , a  clow n, a tum bling o r a c ro b a tic  

a c t  and a ju g g le r .

T he s im p lest way to handle th is  co n test would be to r e s t r i c t  i t  to  ch ild ren  

under tw elve y e a rs  o f age and ru n it  by  sim ply having a  p o stca rd  draw ing. Your 

w inner should b e  som e crip p led  ch ild  who d o esn 't get out m uch and would re a lly  

ap p re cia te  having a  p r iz e  lik e  th is  a t h is  hou se. You should announce the w inner 

s e v e ra l days in advance of th e  event in  o rd e r  th at the fa m ily  and neighborhood 

ch ild ren  w ill b e  to g eth er to see  the actio n . I  would think th is  would lend  i t s e l f  not 

only to m obile  news co v e ra g e  but even your lo c a l new spaper. Of c o u rse , what you 

can  do with d. re u s  m u sic  and sound e ffe c ts  on p rom os is  v irtu a lly  unlim ited .

DK/ys



WIN A M ILLION
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July 9, 1956

KLIF is today authorizing Mr. Clifton Blackmon, Vice-President of the 

First National Bank in Dallas, to remove the envelope previously handed to 

him and presently on deposit in the safe-keeping department of the First 

National Bank. This envelope contains the answer to the KLIF mil lion-franc-, 

riddle.

The winner of the KLIF win-a-million riddle will receive a free trip for 

two to Paris, via Sabena-Belgian World Airlines, and one million French francs 

upon the eve of his or her departure, something over twenty-five hundred 

American dollars. The winner can stay in Paris as long as his or her million 

French francs last .

The win-a-million riddle on KLIF was as follows:

"Though bitter it may be, my lover will not deny

That our one sweet rose must die before July

Then, not even the grain of salt, the comet, the bird above

Will Remember what it is we meant by love."

KLIF will explain the meaning of each sentence of the riddle in a 

moment, as well as each hint KLIF gave throughout the week that the contest 

lasted. First, the answer to the KLIF win-a-million riddle.

The answer is COMPASS ROSE, from the moving-picture and best-selling 

novel "The Cruel Sea", by Nicholas Monsarrat.

Several people came close but none of them were able to identify 

Compass Rose, the name of the British corvette in Monsarrat's great novel.

"The Cruel Sea" has gone through twenty-nine printings, has been serialized

in eighteen newspapers, was put out by the Book of the Month Club, condensed



in both Reader1s Digest and the Atlantic Monthly and made into a stirring

motion picture by Universal International starring Jack Hawkins.

Now to explain the riddle, before announcing the winner, our French 

millionaire who does not yet know that he or she is going to Paris.

In the first sentence of the riddle, the phrase "my lover will not 

deny", is quite similar to the title of an earlier novel by Monsarrat,

"My Brother Denys". The second line, "that our one sweet rose must die be­

fore July", alludes to Compass Rose, the corvette, and July to the fact that 

Compass Rose was sunk before the death of Julie, heroine of "The Cruel Sea", 

the word July signifying Julie. The third line: "then, not even the grain

of salt, the comet, the bird above", is equally as full of clues. The 

grain of salt refers not only to the sea, but also the the Saltash, that 

hardy ship that replaced the sunken Compass Rose. "The comet" is an allusion 

to Julie Hallam, the heroine, and, of course, Halley's comet, the "bird 

above" is intended to draw one to the fact that Julie Hallam was a WREN—  

the British women's auxiliary. The last line, "will remember what it is 

we meant by love", is quite near the title of an early Monsarrat novel, 

"Depends What You Mean By Love".

So much for the riddle. The hints...On Monday last, we gave the 

hints, "Sealed within her heart, the key to happiness", an attempt to get to 

Lockhart, hero of "The Cruel Sea" and the second hint, "My prize begins 

with the learning", the prize and the learning being the titles of the last 

and first chapters of"The Cruel Sea." The third hint, on Tuesday, "In the 

schoolroom, you learn to ward off the viper's blow", is similar to the 

title of an earlier Monsarrat novel "This Is The Schoolroom" and the "viper's 

blow" refers to Viperous, one of His Majesty's Ships in the action in the 

"Cruel Sea". The fourth clue, "several million people have heard the

answer", is clear in that several million people have either read the best­

selling "Cruel Sea", or seen the picture, or both. The fifth clue, "I came



in the heat of August and left in the cold of winter", points out that "The 

Cruel Sea" was first published in August, 1951, and the Compass Rose was 

sunk in the bitterest cold of winter in the North Sea. The sixth clue, 

"between prevailing and prize, I am in danger", is clear in that "prevailing" 

or winning, "prize" refers to the titles of the two final chapters of the 

book, and between these two chapters Compass Rose was sunk by the Germans, 

thus, "between prevailing and prize, I am in danger." The seventh clue 

was, "one, two, or a hundred and fifty— all three can recall" refers to 

Monsarrat's opening words in"The Cruel Sea"—  this is the story of one ocean, 

two ships, and about a hundred and fifty men— all of whom could, obviously, 

recall the Compass Rose. The eighth hint referred to Phillippa, and the 

book was dedicated to Phillippa Crosby, and to Love-in-the-Mist, a suggested 

ship's name referred to in "The Cruel Sea." The ninth clue, "there was also 

Grace and Gracey", referred to Skipper Erickson's wife, Grace, and of the 

ship's crew many times mentioned, Gracy. The tenth clue was "it seemed 

inevitable at the age of four", and this was at this age, four, that Compass 

Rose was sunk. The eleventh clue, and the last before our winner sent the 

winning message, was "The needle spins...it is the moment of balance".

Having not talked to our winner, I can only conclude that he got his decisive 

hint from this clue. "The needle" is intended to draw one to the word 

"compass", and "the moment of balance" is the title of perhaps the most 

dramatic chapter in "The Cruel Sea". We can only conclude that, since our 

winner's message was sent so shortly thereafter, that this clue was the 

final tip to the winner.

Our winner posted a letter postmarked July sixth— that's Friday night, 

at 10:30 p.m. Our winner's letter says, simply, "Gentlemen: Answer:

The COMPASS ROSE, from the book."THE CRUEL SEA'.' That letter is signed by

Mr. James C. Miller, the third, of 1808 Argentia Drive, Dallas, Texas.



KLIF’s congratulations to you, Mr. Miller— you have won a free trip for two 

to Paris and return on Sabena Belgian World Airlines and one million French 

francs. When you depart, you will be a French millionaire...James C. Miller, 

III, of 1808 Argentia Drive in Dallas, who first identified Compass Rose in a 

telegram postmarked at 5:19 p.m. Friday night, July sixth. No other correct 

?r.r ;er was received bearing any postmark.



CO PY FO R A L L  STATIONS 6/25/56

Hello» everybody, everyw here, this is  the Old Scotchm an, Gordon M cLendon. 
How would you like to be a  m illio n aire? W ell, K L IF ’s "W in A M illion" con test 
s ta r ts  July  f i r s t .  To the f irs t  p erson  who can  guess the answ er to a  riddle  
K L IF  w ill give beginning July  f ir s t .  K L IF  will give a  vacation  fo r two in P a r is ,  
tran sp o rtatio n  by Sabena-B elgian  a ir lin e s , and on e-m illion  F re n ch  f r a n c s - -  
y o u 'll be a  F re n ch  m illion aire . One m illion F re n ch  fra n cs  is  the equivalent 
of over $2500  in cash , and you can  stay in P a r is  a s  long a s  your m illion fran cs  
holds out. Now, the answ er to the K L IF  riddle will be in tru s t in the F i r s t  
N ational Bank in D allas, ?ad the F i r s t  N ational Bank will a lso  have the one 
m illion fra n cs  on display in its  window. E n te r  K L IF ' s "W in A M illion" con test, 
biggest co n test ev er sfczged by one radio station, and win a  fre e  vacation for  
two in P a r is ,  transportation by m agnificent Sabena Belgian  A irlin es , and one 
m illion F re n ch  fran c/', a ll  fo r guessing a riddle, hints on which vviil be given 
o v e r K L IF  beginning Ju ly  f ir s t .

H ello, e veryb-idy, everyw h ere, this is  the Old Scotchm an, Gordon M cLendon. 
H e re 's  what v/e p rom ised , d etails  on K LIF*a "'Win A M illion" con test, startin g  
July  f irs t . I>eginning Ju ly  f i r s t ,  K L IF  will give you a riddle, and hints on that 
rid d le. If you can  f i r s t  g u ess the an sw er to that riddle, K L IF  w ill give you a 
fre e  vacation for two in P a r is  and m ake you a  F re n ch  m illio n a ire --v /e '11 give  
you one m illion F re n ch  fra n c s , about $2500  in A m erican  m oney, and you can  
stay  in P a i ls  a s  long a s  it  la s ts  you. Y ou 'll be flown to P a r is  on the fin est 
accom odations offered  by w orld -fam ous Sabena-B elgian  A irlin e s . Your one 
m illion fra n cs  w ill bejm display in the window of the F i r s t  National Bank in  
.Dallas, and the F i r s t  N ational Bank w ill a lso  hold the answ er to the K L IF  
riddle in tru s t. H e re ’ s your chance to be a  m illion aire , on the biggest co n test 
e v e r  staged by one radio  station , "'Win a M illion, "  a ll  for the fun of guessing  
the answ er to a  r id d le --a  tr ip  to P a r is  fo r two by Sabena-B elgian  plus one 
m illion F re n ch  fra n c s . "W in A M illioN" s ta r ts  July  f i r s t  on K L IF .



COPY FO R A L L  STATIONS 6/25/56

Hello» everybody, everyw here, ib is  is  the Old Scotchm an, Gordon McLendon. 
How would you like to be a  m illio n a ire?  W ell, K L IF 's  "W in A M illion" contest 
s ta r ts  Ju ly  f ir s t .  To the f i r s t  person who can guess fee answ er to a riddle 
K L IF  w ill give beginning Ju ly  firs t-  K L IF  w ill give a vacation fo r two in  P a r is , 
transportation  by Sabena-Belgian  a ir lin e s , and one "m illion  F ren ch  f r a n c s - -  
y ou 'll foe a F ren ch  m illio n aire . One m illion F ren ch  fran cs is  the equivalent 
o f over $2500 in cash , a  ad you can stay in P a r is  a s  long a s  your m illion fran cs 
holds out. Now, the answ er to the K L IF  riddle will be in  tru st in the F i r s t  
National Bank in D allas, and the F i r s t  National Bank w ill a lso  have the one 
m illion  fra n cs  on display in  its  window. E n ter K L IF ’s "W in A M illion” contest, 
b iggest contest ever’ siyged by one rasilo station, and win a  fre e  vacation for 
two in P a r is ,  transportation by m agnificent Sabena Belgian  A irlin es, and one 
m illion  F re n ch  franco, a ll  for guessing a riddle, hints on which w ill be given 
over K L IF  beginning Ju ly  f ir s t .

Hello» everybody, everyw here, th is is  the Old Scotchm an, Gordon McLendon. 
H ere ’s what we prom ised, details on K L IF 's  "W in A M illion” contest, starting 
Ju ly  f ir s t .  Beginning Ju ly  f ir s t ,  K L IF  w ill give you a riddle, and hints on that 
riddle. If you can f i r s t  guess the answ er to that riddle, K L IF  w ill give you a 
fre e  vacation for two in P a r is  and make you a F ren ch  m illio n a ire --w e 'll give 
you one m illion F ren ch  fran co , about $2500 in A m erican  money, and you can. 
stay in  P a r is  a s  long a s  i t  la s ts  you. Y ou 'll be flown to P a r is  on the fin est 
accom odations offered  by w orld-fam ous Sabena-Belgian  A ir lin e s . Your one 
m illion  fran cs w ill foe|>n display in fee window of the F i r s t  National Bank in 
D allas, and fee F i r s t  National Bank w ill a lso  hold fee answ er to the K L IF  
riddle in tru st. H ere ’s your chance to be a m illio n aire , on the b iggest contest 
ever staged by one radio station, ’’Win a M illio n ,11 a ll  for the fun of guessing 
the answ er to a r id d le --a  trip  to P a r is  fo r  two b y  Sabena-Belg ian  plus one 
m illion  F ren ch  fran ca , ’’Win A M illioN” s ta r ts  Ju ly  f i r s t  on K L IF .


