SUNDAY REVENUE




SPEC SPOT (Dickie Rosenfeld, General Manager,

We have proposed a schedule to surety savings built around the
convenience of saving at surety because they have over 200 depositories in Houston
You can save by mail and enjoy the enience of making your Yo 81 any one of
the more than 200 mail deposit boxes in Houston. . . and surety savings pays the postage
both ways

)

#i#

SUNDAY REVENUE “Dickie Rosen’‘eld; General Manager, KILT)

\

We proposed and scld a schedule to an operator of apartment units
The bulk of their spot schedule is placed on Sunday to draw apartment hunters to
their various locations.

i #f

PROMOTION ({Larry Vance, Program Director, WYSL)}

Every week the Goodguys will present a new Mystery Housewife. Clues,

done in the housewif:'s voice, will be aired during midday. All ¢lues will give hints at

housewife’s husbz1d’'s occupation. Listeners will gyegs woman's name by identifing

husband throug’ clues. Example: we might begin by using wife of Buffalo Bill

football star Vray Carleton. Wray is currently doing '"Sports Capsules'” on WYSL

and this p’ ymotion would be a beautiful way to plug Wray's connection with WYSL,
~omoton would also be an aid to sales department, as by using wifes of important
rom 3 g I

local cousinessmen we should be able to creat talk in proper circles




SPEC SPOT (Dickie Rosenfeld, General Manager, KILT)
We have proposed a schedule to surety savings built around the
convenience of saving at surety because ihey have over 200 depositeries in Houston
You can save by mail and enjoy the convenience of making your deposit at any one of
the more than 200 mail deposit boxes in Houston. . . and surety savings pays the postage
both ways
fH#

SUNDAY REVENUE (Dickie Rosern‘eld, General Manager, KILT)

We propesed and sold a schedule to an operator of apartment units.
The bulk of their spot schedule is placed on Sunday to draw apartment hunters to
their various locations

#it#

PROMOTION {(Larry Vance, Program Director, WYSL)

Every week the Goodguys will present a new Mystery Housewife. Clues,

done in the housewif:'s voice, will be aired during midday. All clues will give hints at

e e wifEVath ,1d's occupation. Listeners will g, : £
housewife's husbzid's occupation. Listeners will guess woman's name by identifing

husband throug’ clues. Example: we might begin by using wife of Buffalo Bill
football star ¥ray Carleton. Wray is currently doing '"'Sports Capsules'' on WYSL
and this promotion would be a beautiful way to plug Wray's connection with WYSL,
Promeoton would also be an aid to sales department, as by using wifes of important

local ousinessmen we should be able to creat talk in proper ciicles
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' _SUNDAY REVENUE
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(Dickie Rosenfeld, s1'as manager, KILT)

Watch future TV program schedules carefully, Several national

companies sponsor big spectaculars or movies and quite often on Sundays. For

example, ., ., Ford, sponsored ""Bridge on River Kwai'' last Sunday. Spots can be sold

to dealers involved pushing such shows, inviting people into their particular showrooms

to see their models, and thereby capitalize on national advertising.

SPEC SPOT

World series. .

#i##

{Dickie Rosenfeld, sales manager, KILT)

we have sold a "World Series' contest to a local

color TV dealer, In the contest, entrants are asked to guess the total number of runs

to be scored by the winning team,

earliest entry wins,

HOT KLIMBERS

KLIF
) Hooray For Hazel

L. )
2.) Go Away Little Girl
3.) Dandy

Psychotic Reaction
Mr. Spaceman
Poor Side of Town

Dandy
You're Pushing Too Hard
Here We Are Again

RESTRICTED

Journey Into Time

T7& 7 Is

Psychotic Reaction

Have You Seen Your Mother
See See Rider

Harlem Shuffle

The prize is a color TV set.

Tommy Roe
The Happenings
Herman's Hermits

Count Five
The Byrds
Johnny Rivers

Herman's Hermits
The Seeds
Beau Brummels

Kenny/Kasuals
Love

Pos. 13 O'Clock
Rolling Stones

Eric Burden & Animals

The Traits

In case of a tie, the

ABC
BT Puppy
MGM

Double Shot
Columbia
Imperial

MGM

Mark LLTD
Elektra
HBR
London
MGM
Universal
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SUNDAY REVENUE (Dickie Rosenfeld, si'ss manager, KILT)

Watch future TV program schedules carefully, Several national
companies sponsor big spectaculars or movies and quite often on Sundays, For
example. ., Ford, sponsored ''"Bridge on River Kwai'' last Sunday. Spots can be sold
to dealers involved pushing such shows, inviting people into their particular showrooms
to see their models, and thereby capitalize on national advertising,

a4

SPEC SPOT (Dickie Rosenfeld, sales manager, KILT)

World series. .. we have sold a "World Series' contest to a local
color TV dealer, In the contest, entrants are asked to guess the total number of runs
to be scored by the winning team., The prize is a color TV set. In case of a tie, the

earliest entry wins,

HOT KLIMBERS

Hooray For Hazel
Go Away Little Girl
Dandy

Psychotic Reaction
Mr. Spaceman
Poor Side of Town

Dandy
You're Pushing Toe Hard
- Here We Are Again

RESTRICTED

Journey Into Time

7& 7 1Is

Psychotic Reaction

Have You Seen Your Mother
See See Rider

Harlem Shuffle

Tommy Roe
The Happenings
Hermarn's Hermits

Count Five
The Byrds
Johnny Rivers

Herman's Hermits
The Seeds
Beau Brummels

Kenny/Kasuals
Love

Pos. 13 O'Clock
Rolling Stones

Eric Burden & Animals

The Traits

Double Shot
Columbia
Imperial

MGM

Mark LTD
Elektra
HBR
London
MGM
Universal




PROMOTION (Bill Young, Program Director, KILT)

Billboard Promotion--We hope to have a certain amount of
billboards around the city covered with plain white paper, Then each individual jock
will go out and literally paint the sign using his own imagination, Listeners will vote
on the best sign. Big talk feat,

#i#

CREATIVE IDEA (Dickie Rosenfeld, Sales Manager, KILT)

October is National Restaurant Month-- We have prepared a
large scale promotion for the Houston Restaurant Association and member restaurants
to encourage listeners to enjoy the pleasures of eating out,

3.4 4

SUNDAY REVENUE (Dickie Rosenfeld, Sales Manager, KILT)

We have proposed a 30 minute Sunday morning program, to
Albritton's Cafeteria, in which Church programs and activities will be announced. The
regular station music policy will be followed during the program. The copy approach
will be "after church, eat at Albrittons."
i it

HOT-KLIMBERS

If I Were A Carpenter Bobby Darin Atlantic
Paint Me A Picture Gary Lewis Liberty
The Great Airplane Strike Paul Revere Columbia

KILT
1.) See See Rider Eric Burden & MGM
Animals
) Mr. Spaceman The Byrds Columbia
) Wild Angels Theme David Allen Tower

2, |
3.

WYSL
No Report




Young, Program Director, KILT)

Billboard Promotion--We hope to have a certain amount of
billboards around the city covered with plain white paper, Then each individual jock
will go out and literally paint the sign using his own imagination, Listeners will vote
on the best sign. Big talk feat,

CREATIVE IDEA (Dickie Rosenfeld, Sales Manager, KILT)

October is National Restaurant Month-- We have prepared a
large scale promotion for the Houston Restaurant Association and member restaurants
to encourage listeners to enjoy the pleasures of eating out.

i

SUNDAY REVENUE (Dickie Rosenfeld, Sales Manager, KILT)

We have proposed a 30 minute Sunday morning program, to
Albritton's Cafeteria, in which Church programs and activities will be announced. The
regular station music policy will be followed during the program., The copy approach
will be '""after church, eat at Albrittons,"
Ldd

HOT KLIMBERS

KLIF

1.) If I Were A Carpenter Bobby Darin Atlantic

2.) Paint Me A Picture Gary Lewis Liberty
The Great Airplane Strike Paul Revere Columbia

See See Rider Eric Burden & MGM
Animals
&s ) Mr., Spaceman The Byrds Columbia
3.) Wild Angels Theme David Allen Tower

WYSL
No Report










Manager,
check your incoming
calls and advise you over a given period how many times
I recently had this done, and was surprised at the results.

company will do this at no charge, and the survey is worthwhile to inform

you on the busy times of the day.

PROPOSED

‘s Spring '""Paint Up Time'" and we have proposed to
Cook's Paint stores that they capitalize on this by selecting a '"House
Painter of the Week', Cook's will run a heavy schedule for four weeks,

P

selling their paint and facilities and promoting t}

he contest, The spots will
invite listeners who are planning to paint their houses { or have their

houses painted } to stop by at Cook's Paint Stores and register,
is required to avoid lottery problems., Once each week a '"Ho
the Week' is selected, Cook's awards the winner an amount equal to union

scale wages for the labor involved in

the paint, This should turn out to be a real t: and sales builder

SUNDAY REVENUE { Dickie Rosenfeld, Sales Manager,

We are proposing a Sunday spot schedule to local Insurance

Companies based on the fact that Sunday is a time when families are together,

Since decision making in insurance programs almost always requires the attention

of the husband and wife, we are pointing out that our Sunday programming is the

o

best time available for this purpose
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LOCAL NEWS STORY { Brad Messer, Managing Editor, KILT }

Local news stories unearthed and develeoped this week by KILT
included a couple that have caused much comment, Dan Lovett had interviewed
a Houston soldier who was recently killed in Viet Namm. The soldi
buddy had given Dan a flag, promising to pick it up at KILT when they ¢
home, Dan still has the flag, KILT news interviewed a go-go dancer who is
happy that an ocut-of~town club paid her one deollar per pound per day for a two-
week appearance, She weighs 250 pounds., This inferview has caused much

comment,

SUNDAY REVENUE { Al Lurie, Sales Manager, KLIF )

ores should be solicited to run on the next few Sundays before

CREATIVE SALES IDEA { Al Lurie, Sales Manager, KLIF )

f

Have open and close for Grand Prairie merchants on a Father's

Day promotion, Middle portion devoted to individual retailer., Calls attention

to suburb and merchants, get saturation at nominal cost.

<
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{ Bill Young, Program Director,

Because of the lyrics, '"Let's Get Stoned'" by Ray Charles on ABC
has been rejected by KILT Program
# # #

LOCAL NEWS STORY ( Brad Messer, Managing Editor,

Local news stories unearthed and developed this week by KILT
included a couple that have caused much comment, Daun Lovett had interviewed

a Houston soldier who was recently killed in Viet Nam., The soldier and his

buddy had given Dan a flag, promising to p:-ick it up at KILT when they came

home., Dan still has the flag, KILT news interviewed a go=go dancer who is
happy that an out-of-town club paid her one dollar per pound per day for a two-
week appearance, Si reighs 250 pounds., This interview has caused much

comment,

SUNDAY REVENUE { Al Lurie, Sales Manager, KLIF }

Men's stores should be solicited to run on the next few Sundays before

Father's Day.

CREATIVE SALES IDEA { Al Lurie, Sales Manager, KLIF )

Have open and close for Grand Prairie merchants on a Father's
Day promotion. Middle portion devoted to individual retailer, Calls attention

to suburb and merchants, get saturation at nominal cost.




COMPETITOR'S PROMOTION { Dickie Rosenfeld, Sales Manager, KILT )

Jack Roach Ford on KPRC =~ Salesmen say yes to anything at Jack
Roach Ford, if you only want to pay "X" dollars down and "X" dollars per month
on a new Mustang,,.we say, Yes,.,."X" dollars on a new Fairlane, we say, Yes,.,
"X'" dollars on a new Galaxie, we say, Yes..,etc., etc. "I don't know why we
say yes to every deal,,.it's the sales manager's idea. If you want to only pay "X"
dollars for a used, etc., etc. we may cry a little but we say, Yes, Maybe the reason
we say yes is because our sales manager is a Karate champion and if we say that
other word,....C~R~U-N-C-H! ( Sounds of boards splintering ).

# # #

SPEC SPOT SQLD ( Dickie Rosenfeld, Sales Manager, KILT )

We have proposed to Newberry's Department Store that they establish

a first floor, easily accessible fixture to display Father's Day gift items, all
priced under $10,00, They will gear a schedule on KILT to the teenager promoting
the ease of shopping for a Father’s Day gift at the special counter, The "everything
under $10,00 " feature will also be played up big in the spot, using items,

###

SUNDAY REVENUE { Dickie Rosenfeld, Sales Manager, KILT )
/

We have proposed to Wyatt's Cafeterias, a schedule of Saturday
and Sunday spots containing religious and church announcements, The spots
invite listeners tc eat at Wyatts before or after church and special reminders that

special '"group'’ servings are available throughout the week,




COMPETITOR'S PROMOTION { Dickie Rosenfeld, Sales Manager, KILT )

o~

Jack Roach Ford on KPRC =~ Salesmen say yes to anything at Jack

Roach Ford, if you only want to pay ""X" dollars down and '"X'" dollars per month

on a new Mustang..,we say, Yes,,,"X llars on a new Fairlane, we say, Yes.,..
"X' dollars on a new Galaxie, we Yes...etc,, etc. "I don't know why we
say yes to every deal,,.it's the sales manager's idea. If you want to only pay "X"
dollars for a used, etc,, etc. we may cry a little but we say, Yes, Maybe the reason
we say yes is because our sales manager is a Karate champion and if we say that
other word,...,.C~R-U~N-C-H! ( Sounds of boards splintering ).

i # #

SPEC SPOT SOLD { Dickie Rosenfeld, Sales Manager, KILT }

We have proposed to Newberry's Dupartment Store that they establish
a first floor, easily accessible fixture to display Father's Day gift items, all
priced under $10.00, They will gear a schedule on KILT to the teenager promoting
the ease of shopping for a Father's Day gift at the special counter, The "everything
under $10, 00 " feature will also be played up big in the spot, using items,
###

SUNDAY REVENUE { Dickie Rosenfeld, Sales Manager, KILT )

We have proposed to Wyatt's Cafeterias, a schedule of Saturday
and Sunday spots containing religious and church announcements, The spots
invite listeners to eat at Wyatts before or after church and special reminders that
special ''group'’' servings are available throughout the week,

# & #
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INCREASED EFFICIENCY { Bill McDowell, General Manager, XTRA NEWS Sales )

Suggest Billie Odom evaluate invoice forms. Standard has three
};lanlcs for breakdown of time classifications and rates. XTRA has four time
clagsifications ( AAA, AA, A and B ) and we have many aceounts that raquire
two invoices for each time ovder.
# % #

CREATIVE SALES IDEA { Al Lurie, Sales Manager, KLIF }

Proposed a series of hops for Mengomery Wards. To be held in
suburban areas of Dallas., Fifteen seconds of minute spots to be devoted to promoting
the hop. This is a back-to-school promotion. Products will be merchandised

{ style show } at the dances.

##

SUNDAY REVENUE { Al Lurie, Sales Mapager, KLIF }

As a result of soliciting boat dealers, now have two schedulas

on Sunday,

HOT KLIMBERS

KLIF

Yy "A Million and One" Dean Martin
} "Pretty Flamingo" Manfred Mann
} "The Work Song" Tijuana Brass

KILT
"Little Gizrl" Syndicate of Sound Bell

"Born 2 Woman" Sandy Posey MGM
"Summer in the City" Lovin' Spoonful Kama Sutra
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D EFFICIENCY { Bill McDowell, General Manager, XTRA NEWS Sales

Suggest Billie Odom evaluate invoice forms. Standard has three
blanks for breakdown of time clagsgifications and rates. XTRA has four time
classifications ( AAA, AA, A and B ) and we have many accounts that require
two invoices for each time order.

# i #

CREATIVE SALES IDEA { Al Lurie, Sales Manager, KLIF }

Proposed a series of hops for Mongomery Wards., To be held in
suburban areas of Dallas., Fiftesn seconds of minute spots to he devoted to promoting
the hop, This is a back-to-~-school promotion. Products will be merchandised
{ style show ) at the dances,

i # #

SUNDAY REVENUE ( Al Lurie, Sales Manager, KLIF }

As a result of soliciting boat dealers, now have two schedules

on Sunday,

HOT KLIMBERS.

KLIF

1.} "A Million and Onea" Dean Martin Reprise
2.} "Pretty Flamingo" Manired Mann U. A,
3.} "The Work Song'" Tijuana Brass A& M

KILT

) "Little Girl" Syndicats of Scund Bell
} "Born a Woman" Sandy Posey MGM
} "Summer in the City'’ Lovin' Spoonifnl Kama Sutra
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Concentration on outdor

Drive In Food Counters,

to outdoor type advertising,

CREATIVE SALES IDEA ( Dic

~kie Rosenfeld, Sales Manager, KILT

the
Hunters are very early risers. With the advent of hunting season, KILT
oposed to Madings Drug Stores |

hat they buy a schedule to run in the 3 AM = 6AM

stores ¢

nters that their all night drug g carry hunting supplies,

ines and other hunting needs. They alsc suggested that they create and promaote

"Hunter's Breakfast'.

IVE SPEC SPOT

{ Dickie Rosenfeld, Sales Manager, KILT )

KILT sold Jones Apothecary on an idea for Hay Fever sulferers, We
are going into the worst season for people who are addicted to a high pollen count.

This particular drug chain has a product called "Hay~Hist" that give

relief. KILT

worked out a blanket contract that whenever the pollen count reaches the sneezing

13 per cubie yard), KILT automatically r

is base

d on a seven day week and should resul

ation on the pollen count is put out daily by the City of Houston Health

UBLIC SERVICE

ot

e

guncements as meetings,




Concentration on ouidoor entertainment activities--Playland Park, Puit-Putt
Golf, Drive In Th : In Food Counters, etc., -~ and anything that is adaptable
to outdoor type advertising.

C‘?FPT SALES IDEA { Dickie Rosenfeld,

Sales Manager, KILT )

he
Hunters are \

With the advent of hunting season, KILT
proposed to Madings Drug

Stores that
segment, telli

they buy a schedule to run in the
ng hunters that ¢

3 AM - 6AM
heir all night drug stores ¢arry hunting supplies,

decines and other hunting needs.

“

They "?'-9 suggests

ed that they create and promote
Breakfast',

4 8 8
W

{ Dickie Rosenfsld, Sales Manager, KILT }

sold Jones Apothecary on an idea for Hay Fever duiferers.

We

are going into the worst season for people who are addicted to a high pollen count,

worke

drug chain has a product called "Hay-Hist'" that gives reli
ed out

KILT
a blanket contract that whenever the pollen count reaches the sneezing
75 { grains per cubic yard), T awtomatically schedules 5 spois per
This is based on a seven day week and should result in a sizea

able schadule
on the pollen count is put out daily by the City of Houston Health

SERVICE IDEA { Earl Hax

withorna,

anno
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winner

away, Program Director, KTSA j

KTSA leas

- & well in advan

» complete with

premier showing.,

>

Also, Beatle albums will be

present te introduce the film.

r Sunday Prefessional Football Score




winner

C

exclusiv

reqauceaq

to introduce the film,

KILT )

unday Professional Football

out too late to get ti

The Houston ¢
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had thought of firs

from that year

nes
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PROMOTION { Johnny Borders, Program
( ty to win '"Beatle Cash' in '"Béatle

Picker' contes

Capitol pressing o
If guess is correct, listener wins

eejay hits
comparable prize.

! 3 4
rorw

Borders, Program Director, KLIF

STATION BREA --\ JOhl)-’l‘]
"This is KLIF! Turn us up...and we'll

furn you on!"

i ##
Johnny Borders, Program Director, KLIF )

FLASH BULB REFUND., Promote

Film Store ~-
ete., Used

- o 4 .-
store would offer 1¢ ref

ot

und or one new flashbulb, for two used ones,

eleeve carton bearing store's imprint,

~

ng and printing.

or purchase of developi

di

s

a job., Good wire copy

-

non was




KMUZ. This is being run on Saturdays
one of those promotions he wishes he had thought of first., They
from a year ago that d Only the Top 20 son

ago are played and they refer to each

rs, Program Director, KLIF')}

ner given opportunity to win ''Beatle Cash" in '""Béatle
Picker' contest for teen times. elephone game., Excerpts taken from 33rpm
Capitol pressing of their open-end interview. Listener guesses next Beatle up...
deejay hits cart,..''Hi, this i : if guess is correct, listener wins
cash--Beatle record or comparable prize.
#

A
#

STATION BREAK{ Johuny Borders, Program Director, KLIF }

"This is KLIF! Turn us up...and we'll
137 g
turn you on!
[ i
w

aw

IVE PROGRAM-SALES IDEA { Johnny Borders, Program Director, KLIF )

For Camera or Film Store -- FLASH BULB REFUND, Promote
that store would offer 1¢ refund or one new flashbulb, for two used ones, etc. Used
bulbs must be returned in original T bearing stere's imprint, Credit
applied to cost of new flashbulbs, or purchase of developing and printing.

4 4 4
‘ ”l W

LOCAL N EWS STORY

SPRINGBOA

KLIF

LIF that John

Lennon was leaving the Beatle: Charlie cabled him offering a job., Good wire copy.
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SUNaAy and sell

\ E

SALES IDEA ( Tad Van

& g n
ey

restauvant to 8p

r, KABL )
{ABL

"seance" on Halloween, with the cooperation
of the magicians

rter the Great" Museum of Magic, in an attempt

lied 20 ysars ag!

Wwild.
# #

COMPETITOR'S COM

Rosenfeld, Sales Manager, KILT )

For Ivy !

H and KPRC -- Organ music intro.
anncr soiemnly. .. "1

-

unerals There's & wake

at Ivy Russell

and under } £

Anncr

Ivy Russell says out with the old bec

a

b )
at Ivy Rugsell Ford now. Have z cup

hundreds

on a ae




Idea being ¢

there should be a lot

ATIVE

ST R
NMational |

PROMOTION { 1

sgen

Dave McKinsey, Pro

gram Director, KABL }

a

KABL is going to sponsor a ""seance' on Halloween, with the co

2 and the "Carter the Great' Museum of Magic,

rears ago this year. Wild,

(-]

Rosenfeld, Sales Mana

4V

KTRH and XPRC -~ Organ music intro. ..

there are funerals

e

{ New Orleans type

ke it with you.
cup of real New Orleans French

a new or used Ford,
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SER SR
. Manager, WYSL )

Going into '""Jewish Hour" on Sunday

ith seven accounts sold at $15. 00 per. All class retailers with { obviously }

ewish ownershi

EA ( Tad Van Brunt, Sales Manager, KABL )

Proposal made to S. F. Chiropractic Society to use radio as a grcup.
Good chance of schedule being placed.
# ##
SUNDAY REVENUE { Tad Van Brunt, Sales Manager, KABL )

T »
Car Vash -- have a Sunday special price for anyone getting

their car washed befrre 10 AM, Everyone has their car washed anyway, and client
could benefit by getling early customers.

i

STATION BREAK ( Bob White, Program Director, KILT )

"AILT,..the pleasure is all yours..."

# & #

SUNDAY REVENUTZ { Dickie Rosenfeld, Sales Manager, KILT )}

ATy,

Ve are introducing an idea to the one-hour Martinizing Cleaners
chain that ties in our personality James Bond., The cleaning company will offer
wdered free when you ask for the '"Martinizing Bond'". The customer

d free by mentioning the Martinizing

Monday.

34 4 U
rwmw




!

WYSL )
Pardon the ethnic rOa oing into "Jewish Hour" on Sunday
oYy ith s 15. 00 per. All class retailers with ( obviously }
Should actually open more doors for station through development
e of loyalty, and get paid in the process.
A 73

7
Wl i

CREATIVE SALES IDEA ( Tad Van Brunt, Sales Manager, KABL }

Proposal made to S. F. Chiropractic Society to use radio as a group.
Good chance of scheduls being placed.
# & #

SUNDAY REVENUE { Tad Van Brunt, Sales Manager, KABL )

Car Vash -~ have a Sunday special price for anyone getting

their car washed befrre 10 AM, Everyone has their car washed anyway, and client

could benefit by getling early customers.
i # #

STATION BREAK ( Bob White, Program Director, KILT )
- o g

"£ILT, . .the pleasure is all yours..,"

ENUZ ( Dickie Rosenfeld, Sales Manager, KILT )

Ve are introducing an idea to the one-hour Martinizing Cleaners

1

chain that ties in our personality James Bond. The cleaning company will offer

one shirt laundered free when you ask for the ''Martinizing Bond''. The customer

who takes in fiv: shirt3 gets one shirt laundered free by mentioning the Martinizing

The radio spot schedule will be saturated Sunday before and after the Oiler

| game. The offer is good ti llow y: Monday.
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O 1
nagey,

ae, 20 T 2 & - g &' g 1 Josy A )
0 market is ¢ axas8 Lriangle }, we're

iting moxre luxury apa ient business. This is the place for

to live when they're first out of school and working.

4L JE
wowoar

Program Director, KTSA }
iz going to have the first American showing of the Beatle :

This promotion will work similar to the one we did with ¢

motion picture. There will be several sponsor tie-ins with the promotion

.

such as crowd reports, etc. This is an advance showing, and

the rights for the first Amevican showing in San Antonio,

# # o

PROMOTION ( Bruce Hathaway, Progran Director, KTSA )

h'' «« RONO has assigned from 12 midnight to 5 AM, a mobile

1 3 unit checks in at least once per hour, or when a

unit that patrols the city.

situation calls for it, with reports on San Antonio after midnight, On the scene reports

accidents, etc. Interviews with ambulance drivers, policemen, etc.

resting and informative program.

Program Director, KTSA )

oming"” -~ KTSA bas purchared 2 mechanical flying

e fact that the flying sauce?s are coming. Just

ghting of these UFQ's hit, and has really
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PROMOTION { Bruce Hathaway, Progran Director, KTSA )
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with reports on San Antonic after midaight. 1 £ scene repores
g ]

Interviews with ambulance drivers, policemen, etc.
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Rosenfeld, Sales Manager,

i3

him a solid hour each Saturday night from 11- ¥ LThe idea being wstantly
remind our listeners that Bill Williams Restaurant is the perfect place to eat after the
football g He bought it and will begin a 13 -week schedule in Septembe:i*.

B ¥

§ COMMERGIAL ( Dickie Rosenfeld, Sales Manzger, SILT )

Chrysler Lone Star Boats on KPRC ~- Spot opens with two men ta]kmn

(= 24
I bached my Chrysler out of the well and drove down the canal,,." "’*Im,',

wait a minute, what do you mean you backed your Chrysler out of the well ?“ "That's

right, my Chrysler Lone Star boat...it's a honey, 17 ft long, etc., etc.'" Commercial

Q ses with, "And I don't have any parking problems with my Chrysler eithér. 1
Announcer: ''Why don't you investigate a new Chryeler. A Lone Star, that is, at
Proven Products Company, etc., they come in 14-17-.21 £t sizes, all metal or wood,
etc,'’

# & #

SUNDAY REVENUE IDEA ( Dickie Rosgenfeld, Sales Manager, KILT )

This is the time of year when bowling alleys are making the efforl to organize
vinter leagues. With the high amount of new alleys that have opened the past few
years, this is becoming tougher and thougher. We have proposed a Sunday :chedule
of spots to the Houston Bowling Association promoting league play at member alleys.

& 4
" on #




CREATIVE
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ams Restaurant is the perfect place to eal

bought it and will begin a 13 -week achedule in Septembei.

COMPETITOR'S CO ERCIAL { Dickie Rosenfeld, Sales Manzger,

(<14

Chrysler Lone Star | KPRC -- Spot opens with two men i,{l.‘.l».-:.l"

-

"So I backed my Chrysler out of the well and drove down the canal..." "'ioy,

wait a minute, what do you mean you backed your Chrysler out of the well ?’.1" "That'e

right, my Chrysler Lone Star boat...it's a honey, 17 ft long, etc., etc," ("ommercmi
Q) ses v&th, "And I don't have any parking problems with my Chrysler eithér. L
Announcer: '""Why don't you investigate a new Chrysler. A Lone Star, that is, at
Proven Products Company, etc., they come in 14-17-21 £t sizes, all inetal or wood,
etc, "

¥ &8

SUNDAY REVENUE IDEA ( Dickie Roaenfeld, Sales

This is the time of year when bowling alleys are making the efforl to organize
their winter leagues., With the high amount of new alleys that have cpened

years, this is becoming tougher and thougher. We have proposed a Sunday :chedule

of spots to the Houston Bowling Associat mromoting gue play at member alleys.
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This is far and away the number one item we have to discuss
of our entire week--one full day-~is, in good part, going down
drain, There is simply no reason for this at all. If our s
were lower, instead of higher, there might be some way
it, But sotfwz\m:use are generally higher on Sunday t
day. On S “Fl\du:' y.',vu can reach the businessman "if home as w
ience, but it is quite clear, nonetheless, that we
to ha'\' to use additional approaches other than merely
or sets-in-use or the argument that the entire family is at |
to use sales promotional ideas and
nager to come equipped with 10 o3
different gimmicks, or ‘sleaaﬂ or promotions, which he ¢

stimulate sales on Sunday.




ALL MANAGERS ATE: February 2,
Don Keyes
Mitch Lewis

Gordon McLendon

Our next Managers Meeting--and all managers will be expected=-will
begin the evening of Tuesday, April 23rd, at which time all managers
will assemble at Cielo. We will not try to have a meeting that night

but will begin meectings Wednesday morning, April 24th, contimainw
through Thursday, April 25th, and probably into the morning of Friday,
April 26th., We'll have to adjourn them around noon since we will be
getting the place ready for the invasion by New York time buyers, which
will begin later on that afternoon. All managers will naturally want to
stay and get close to these particular time buyers. The time buyers
will return on Monday and, of course, you will be free to do so likewise.

I think that you should get with your Sales Manager as soon as possible
and begin to ask him for ideas on the following topics which will be majox

itemas of interest in the managers meeting:

ON SUNDAY REVENUE ON ALL STA

This is far and away the numberx one item we have to discuss.

of our entire week--one full day-~is, in good part, going down
drain, There is simply no reason for this at all. If our sets- ; )
were lower, instead of higher, there might be some way to underst:
it, But sets-in-use are generally higher on Sunday than on any
day. On Sunday you can reach the businessman at home as well

the family audience, but it is quite clear, nomeﬂmﬁer » that we
going to have to use additional approaches other than merely

or sets-in-use or the argument that the entire family is at hor

We are going to have to use sales promotional ideas and

I want every station manager to come equipped with 10 or more
different gimmicks, or nﬂ@aoq or promotions, which he thinks will
stimulate sales on Sunday.




FORMULATION OF A DECEMBER-JANUARY SALES PLANNING LIST,

All of you should come equipped with everything that you can
remember doing during the past Christmas and during this January
in an endeavor to hypo sales. The trouble with our October meeting
was that it was too late to aid us in getting things going well for
December and January. From now on we are going to be six to nine
months ahead of our planning in the managers meetings. Thus, the
reason for a comprehensive planning of December and January right
now, One of our stations had a $165 Sunday in early Januvary and I
want to be sure that we have sufficient planning done early in the
year to prevent any recurrence of such sales disasters as December
and January have been in the past.

3.) SALES POSSIBILITIES OFFERED TO US THROUGH NEWSPAPER
TIE-UPS IN HOUSTON, SAN ANTONIO, SAN FRANGISCO AND LOS

ANGELES.

In this topic, I intend to explore any possible avenues of gcommexcial
cooperation between our radio stations and our affiliated newspapers,

PRODUCTS WHICH THE CORPORATION MIGHT ACQUIRE FOR
SALE ON THE AIR.

WHAT-CAN WE ALL DO TO REACH MAJOR CORPORATE ADVERTISERS
ING RADIO,

I can open the doors and get us into almost anyone at any time-- the
question is what avenue of approach once the door is open.

PUBLIC SERVICE PROMISES TO THE FCC.

Algso, a comparison of these promises with our delivery of same,
MARCUS COHN.

Discussing commercial practices in typical hours, commercial
content, then answering questions on all subjects.

Now, I want you all to come loaded for bear. I want ideas by the score. I
want Don to go through all of our policy books before this meeting and dig out
anything and everything that looks commercially pertinent to Sunday, or
December and January sales. I want all of the managers to meet with their
sales managers and possibly with the salesmen themselves for some brain-
storming sessions to produce ideas for this coming meeting. At the end of
the meeting we will then reduce the Sunday and December-January ideas into
a planning schedule, mimeograph them, and send them to all stations so that
we will have an active campaign all set and on paper.




AR AT



















SUNDAY REVENUE { Tad Van Brunt, Sales Manager,

N
Sell idea of staying open Sunday the month after

ales to large depariment stores, special prices, etc,

PUBLIC SERVICE { Dave McKinssy, Program Director, KABL )

Greet the various public service organizations station serves.

HARP: UP & UNDER

During this Holiday Season, KABIL sends best wishes to the many civic :ad
public service organizations that it serves. Merry Christmas from the menagement
and staif of KABL to_ » We pledge that in the coming year, KABL's ‘acilities

will again be available to serve the best needs of your community.

# 2

A Merry, Merry Christmas to the many hard-working public service and civic

organizations that KABL has served throughout the year. At this time we wish

happy holidays to ____+ Inthe coming year, KABL will do its best to serve you

and your community.
## #

SPEC SPOT { Mike Kelly, Sales Manager, WYSL )

Mike informs me that a special descriptive tape dramatizing the conients
of THE FIRST CHRISTMAS was praepared and helped sell the program.

¥ ##
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Van Bruat, Sales Manager, KABL }

Christmas

ICE { Dave McKinsey, Program Director, KABL )

Greet the various public ser organizations station serves,

HARP: UP & UNDER

During this Holiday Season, KABL sends best wishes to the many civic ¢ad

public sarvice organizations that it serves. Merry Christmas from the menagement

and staff of KABL to . We pledge that in the coming year, KABL's ‘acilities

will again be available to serve the best needs of your community.
W ##

# 2

A Merry, Merry Christmas to the many hard-working public service and civic

organizations that KABL has served throughout the year. At this time we wish

happy holidays to ___. Inthe coming year, KABL will do ite best to serve you

and your community,

SPEC SPOT { Mike Kelly, Sales Manager, WYSL )

Mike informs me that a special descriptive tape dramatizing the contents
of THE FIRST CHRISTMAS was prepared and helped sell the program.
# & #

PROMOTIO "\‘ ! Bob Luther,

Push- n Santa Clau: s may go to ""Trim 2

a button and maybe win a pri
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