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SPEC SPOT (Dickie Rosenieldp General Manager» KILT)

We have proposed a schedule to surety savings built around the 

convenience of saving at surety because they have over 200 depositories in Houston,, 

You can save by mail and enjoy the convenience of making your deposit at any one of 

the more than 200 mail deposit boxes in Houston., „ „and surety savings pays the postage 

both way S o

The bulk of their spot schedule is placed on Sunday t© draw apartment hunters to 

their various locations,,

###

PROMOTION {Larry Vance» Program Director, WYSL)

Every week the Goodguys will present a new Mystery Housewife,, Clues„ 

done in the housewif-s's voice, will be aired during midday* All clues will give hints at 

housewife's husband's occupation. Listeners will guess woman's name by identifing 

husband through clues. Example: we might begin by using wife of Buffalo Bill 

football star Vray Carletcn. Wray is currently doing "Sports Capsules" on WYSL 

and this promotion would be a beautiful way to plug Wray's connection with WYSL,,
f.

Promot Jn would also be an aid to sales department, as by using wifes of important 

local ousineesmen we should be able to creat talk in proper circles,,

m
SUNDAY REVENUE ^D ickie Rosen'eld* General Manager» KILT)

We proposed and sold a schedule to an operator of apartment units*



###

^  SPEC SPOT (Dickie R©senfelds General. Managers, KILT)

We have proposed a schedule to surety savings built around the 

convenience of saving at surety because they have over 200 depositories in Houston 

You can save by mail and enjoy the convenience of making your deposit at any one of 

the more than 200 mail deposit boxes in Houston, „and surety savings pays the postage 

both ways,

m

SUNDAY REVENUE (Dickie Resen-eld. General Manager, KILT)

We proposed and sold a schedule to an operator of apartment units.

The bulk of their spot schedule is placed on Sunday to draw/ apartment hunter» to 

their various locations,,

g  ###

PROMOTION (Larry Vance, Program Director, WYSL)

Every week the Goodguys will present a new Mystery Housewife. Clues, 

done in the housewiD's voice, will be aired during midday. All clues will give hints at 

housewife's husband's occupation,. Listeners will guess woman's name by identifing 

husband through clues. Example? we might begin by using wife of Buffalo Bill 

football star .Vray Carleton, Wray is currently doing "Sports Capsules" on WYSL

and this promotion would be a beautiful way to plug Wray's connection with WYSL,,
{.

Promoi would also be an aid to sales departments as by using wife» of important 

local ousinessmen we should be able to creat talk in proper circles,

###
m



VENUg) (DickiiSUNDAY REVENUE/ (Dickie Rosenfeid, s.*les manager, KILTf

Wafcch future TV program schedules carefully» Several national 

companies sponsor big spectaculars or movies and quite often on Sundays,, For 

example, a <, Ford, sponsored "Bridge on River Kwai" last Sunday, Spots can be sold 

to dealers involved pushing such shows, inviting people into their particular showrooms 

to see their models, and thereby capitalize on national advertising,

###

SPEC SPOT (Dickie Rosenfeid, sales manager, KILTJ

World series, , ,we have sold a "World Series" contest to a local 

color TV dealer. In the contest, entrants are asked to guess the total number of runs 

to be scored by the winning team. The prize is a color TV set. In case of a tie, the 

earliest entry wins,

###

HOT KLIMBERS

KLIF
M
2 ,)
3»)

Hooray For Hazel 
Go Away Little Girl 
Dandy

Tommy Roe 
The Happenings 
Herman's Hermits

ABC
BT Puppy 
MGM

KILT
L»
2c )
3 .)

Psychotic Reaction 
Mr, Spaceman 
Poor Side of Town

Count Five 
The Byrds 
Johnny Rivers

Double Shot
Columbia
Imperial

WYSL •* - .
1 , 'i
2, Ì
3, )

Dandy
You're Pushing Too Hard 
Here We Are Again

Herman's Hermits 
The Seeds 
Beau Brummels

MGM

RESTRICTED

Journey Into Time 
7 & 7 Is
Psychotic Reaction 
Have You Seen Your Mother 
See See Rider 
Harlem Shuffle

Kenny/Ka suais 
Dove
Pos„ 13 O'clock  
Rolling Stones

Mark LTD 
Elektra 
HBR 
London

Eric Burden & Animals MGM 
The Traits Universal
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SUNDAY REVENUE {Dickie Rosenfeid, s.f’.is manager, KILT)

Watch future TV program schedules carefully. Several national 

companies sponsor big spectaculars or movies and quite often on Sundays, For 

example, a o Ford, sponsored "Bridge on River Kwai" last Sunday, Spots can be sold 

to dealers involved pushing such shows, inviting people into their particular showrooms 

to see their models, and thereby capitalize on national advertising,

###

SPEC SPOT (Dickie Rosenfeld, sales manager, KILT)

World se rie s ,, „ we have sold a "World Series" contest to a local

color TV dealer. In the contest, entrants are asked to guess the total number of runs 

to be scored by the winning team, The prize is a color TV set. In case of a tie, the 

earliest entry wins,

m

HOT KLIJMBERS

KLIF
M Hooray For Hazel Tommy Roe ABC
¿0)
3 .)

Go Away Little Girl The Happenings BT Puppy
Dandy Herman's Hermits MGM

KILT
L ) Psychotic Reaction Count Five Double Shot
2c) M r, Spaceman The Byrds Columbia
3,) Poor Side of Town Johnny Rivers Imperial

WYSL
l. ) Dandy Herman's Hermits MGM
2.) You're Pushing Too Hard The Seeds
3 .) Here We Are Again Beau Brommels

RESTRICTED

u Journey Into Time Kenny/Kasuals Mark LTD
20 ) 7 & 7 Is Love Elektra
3 .) Psychotic Reaction Pos, 13 O'clock HBR
4 ,  )
5 ,  )

Have You Seen Your Mother Rolling Stones London
See See Rider Eric Burden & Animals MGM

6 ,) Harlem Shuffle The Traits Universal



PROMOTION (B ill YoungB P rogram  D irector« KILT)

Billboard Premoticn-- We hope to have a certain amount of 

billboards around the city covered with plain white paper. Then each individual jock 

will go out and literally paint the sign using his own imagination. Listeners will vote 

on the best sign. Big talk feat.

###

CREATIVE IDEA (Dickie Rosenfeld« Sales Manager« KILT)

October is National Restaurant Month-“ We have prepared a 

large scale promotion for the Houston Restaurant Association and member restaurants 

to encourage listeners to enjoy the pleasures of eating out,

###

SUNDAX ^ g Y ^NUE^ (Dickie RosenfelcL, Sales Manager« KILT)

We have proposed a 30 minute Sunday morning program« to 

Albritton's Cafeteria« in which Church programs and activities will be announced, The 

regular station music policy will be followed during the program. The copy approach 

will be "after church« eat at Albrittons,"

###

HOT-KLIMBERS

KLIF
lo) If I Were A Carpenter Bobby Darin Atlantic
2 ,) Paint Me A Picture Gary Lewis Liberty
3-.,) The Great Airplane Strike Paul Revere Columbia

KILT
L ) See See Rider Eric Burden & 

Animals
MGM

2,) Mr, Spaceman The Byrds Columbia
3 ,) Wild Angels Theme

WYSL 
No Report

David Allen Tower



PROMOTION (Bill Young, P rogram  Directors KILT)

Biilsboard Promotion- = We hope t© have a certain amount of 

billboards around the city covered with plain white paper,, Then each individual jock 

will go out and literally paint the sign using his own imagination» Listeners will vote 

on the best sign» Big talk feat»

Mi

CREATIVE IDEA (Dickie Rosenfeld, Sales Manager, KILT)

October is National Restaurant Month- -  We have prepared a 

large scale promotion for the Houston Restaurant Association and member restaurants 

to encourage listeners to enjoy the pleasures of eating out»

###

SUNDAY REVENUE (Dickie Rosenfeld Sales Manager, KILT)

IVe have proposed a 30 minute Sunday morning program, to 

Albritton“s Cafeteria, in which Church programs and activities will be announced» The 

regular station music policy will be followed during the program» The copy approach 

will be "after church, eat at Albrittons» "

M i

HOT KLIMBERS 

KLIF
u If I Were A Carpenter Bobby Darin Atlantic
2 .) Paint Me A Picture Gary Lewis Liberty

The Great Airplane Strike Paul Revere Columbia

KILT
u See See Rider Eric Burden & 

Animals
MGM

2») Mr» Spaceman The Byrds Columbia
30) Wild Angels Theme David Allen Tower

WYSL 
No Report

###
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S U N D A R E  VENDE f Dickie Rosenfeld, Sales Manager, KILT }

► We sold  a 20 spot Sunday schedule to F o ley 's  on their diamond sale. The

Monday event produced sales amounting to  $5, 200. 00 while a norm al day is $250. 00. 

One radio listener cam e from  .100 m iles and bought a $160 item  for cash. We proposed 

on  this basis that F o ley 's  continue the trend by saturation Sunday schedules fox Monday 

and Tuesday sales events.

# # #

CREATIVE SALES IDEA ( Dickie Rosenfeld, Sales Manager, KILT )

The Houston L ivestock  Show and Rodeo is perhaps this c ity 's  single civ ic 

event. Il commands very  strong and general interest among both the business 

community and the population in general. To capitalize on this interest and to generate 

business from  businesses not generally ca lled  on, each KILT salesm an has been 

¡assigned ten random calls per day and an individual section  o f the Yellow  Pages 

•from which to make them. We have prepared "sa lu tes" to the L ivestock  Show which 

are read to the potential advertiser with his individual m essage included. He is asked 

to buy from  one to five or m ore o f the salutes depending on business size .

Although the budgets are sm all, we are turning up som e excellent prospects 

for  year-around business.

# # #

FCC RULING ( D ick Dobbyn, Managing Editor, KILT )

Last w eek 's Weekly Report mentioned a com petitor 's  contest in which m obile 

news units would broadcast their location  in town and award prizes to the first person 

to get to them. FCC recently  warned stations about holding contests that might cause 

"contestants to rush to areas in order to be firs t . . . " Feds said it was irrespon sib le  

action by broadcaster to endanger citizens on the streets with such contests. See

attached.
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SUNDAY REVENUE { Dickie Rosenfeld, Sales Manager, KILT 5

•• ,'® sold  a 2,0 spot Sunday schedule to F o ley 's  on their diamond sale. The

Monday event produced sales amounting to $5, 200. 00 while a norm al day is $250. 00. • 

One radio listener cam e from  100 m iles and bought a $160 item for  cash. Via proposed 

on  this basis that F o ley ’ s continue the trend by saturation Sunday schedules for Monday 

and Tuesday sales events.

# # #

CREATIVE SALES IDEA ( D ickie Rosenfeld, Sales Manager, KILT )

The Houston L ivestock  Show and Rodeo is perhaps this c ity 's  single civ ic  

event. It commands very  strong and general interest among both the business 

community and the population in general. To capitalize on this interest and to generate 

business from  businesses not generally ca lled  on, each KILT salesm an has been 

assigned ten random ca lls  per day and an individual section  o f  the Yellow  Pages 

-from which to make them. We have prepared "sa lu tes" to the L ivestock  Show which 

are read to the potential advertiser with his individual m essage included. He is asked 

to buy from  one to five or m ore o f the salutes depending on business size .

Although the budgets are sm all, we are turning up som e excellent prospects 

for year-around  business.

# # #

FCC RULING ( D ick Dobbyn, Managing Editor, KILT )

Last w eek 's Weekly Report mentioned a com petitor 's  contest in which m obile 

news units would broadcast their location in town and award prizes to the first person  

to get to them . FCC recently  warned stations about holding contests that might cause 

"contestants to rush to areas in order to be first. . . "  Feds said it was irrespon sib le  

action by broadcaster to endanger citizens on the streets with such contests. See

attached.



INCREASED EFFICIENCY ( Bill Weaver, General Manager, KILT )

Ask the telephone company to check your incoming

calls and advise you over a given period how many times the line is busy,

I recently had this done, and was surprised at the results, The telephone 

company will do this at no charge, and the survey is worthwhile to inform 

you on the busy times of the day,

# # #

PROPOSED SPEC SPOT { Dickie Rosenfeld, Sales Manager, KILT J

It’ s Spring "Paint Up Time" and we have proposed to 

Cook's Paint stores that they capitalize on this by selecting a "House 

Painter of the Week", Cook's will run a heavy schedule for four weeks, 

selling their paint and facilities and promoting the contest. The spots will 

invite listeners who are planning to paint their houses ( or have their 

houses painted ) to stop by at Cook's Paint Stores and register. No purchase 

is required to avoid lottery problems. Once each week a "House Painter of 

the Week" is selected. Cook's awards the winner an amount equal to union 

scale wages for the labor involved in painting the home, plus the cost of 

the paint. This should turn out to be a real traffic and sales builder.

# # #

SUNDAY REVENUE ( Dickie Rosenfeld, Sales Manager, KILT )

We are proposing a Sunday spot schedule to local Insurance 

Companies based on the fact that Sunday is a time when families are together. 

Since decision making in insurance programs almost always requires the attention 

of the husband and wife, we are pointing out that our Sunday programming is the 

best time available for this purpose.

# # #

-  1 -



.EFFICIENCY ([ B ill Weaver, General M anager, KILT ) 

Ask the telephone company to check your incoming

ca lls  and advise you over a given period  how many tim es the line is busy,

I recently had this done, and was surprised  at the resu lts. The telephone 

com pany will do this at no charge, and the. survey is worthwhile to inform  

you on the busy tim es o f the day,

# # #

PROPOSED SPEC SPOT ( D ickie R osenfeld, Sales Manager, KILT }

It’ s Spring "Paint Up T im e" and we have proposed to 

C ook 's Paint stores that they capitalize on this by selecting a "House 

Painter o f the W eek", Cook's w ill run a heavy schedule for  four weeks, 

selling their paint and facilities  and prom oting the contest. The spots will 

invite listeners who are planning to paint their houses { o r  have their 

houses painted ) to stop by at C ook 's Paint Stores and reg ister. No purchase 

is required to avoid lottery p rob lem s. Once each week a "House Painter of 

the Week" is selected . C ook’ s awards the winner an amount equal to union 

scale  wages fo r  the labor involved in painting the hom e, plus the cost of 

the paint. This should turn out to be a real traffic and sales builder.

# # #

SUNDAY REVENUE ( Dickie R osenfeld, Sales M anager, KILT )

We are proposing a Sunday spot schedule to loca l Insurance 

Com panies based on the fact that Sunday is a time when fam ilies are together. 

Since d ecision  making in insurance program s alm ost always requires the attention 

of the husband and w ife , we are pointing out that our Sunday program m ing is the 

best time available fo r  this purpose.

# # #

“ 1 -
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SUNDAY REVENUE ( Dickie Rosenfeld, Sales Manager, KI.LT )
> n  m i l M i .1111 111— 1»

For a large resort  area on Galveston Island, we cam e up with som e 

spots built around teenage activ ities. The purpose is to have teens bring their 

fam ilies out on Sundays for a water tour o f the area showing resort lots for sale.

We em phasize heavily "teen activ ities" planned for residents, such as surfing, 

skiing, and Saturday night dances at the Marina. One o f the specs now running 

advertises for  teenage bands to appear during the sum m er. This approach, through 

the teens, has made JAMAICA BEACH a m ore successfu l, better soiling area 

than it was using other m edia to attract the adults only.

# ##

PROMOTION { B ill Yeung, P rogram  D irector, KILT )

"C la ss ic  Roulette" - -  Chuck Dunaway cam e up with this one. Litteners 

request a number ( 1 through 1, 000 ) and we play that particular card  number f;om

the c la ss ic  file . L isteners whose cards we use win oldie but goodie albums.

HOT KLIMBERS

# # #

KLIF
1 .  ) "L ittle  Latin Lupe Lu"
2 .  ) "K ick s"
3 .  ) "Spanish F lea"

KILT
1 .  ) "Y our Personality"
2 .  ) "T h is Old Heart o f Mine"
3 .  ) "Lullaby o f Love"

OTHER RESTRICTED RECORDS

Mitch Ryder 
Paul R evere 
Tijuana B rass

Jackie Lee 
Isley B ros. 
The Poppies

KLIF
1 .  ) "C a ll My Name"
2 .  ) "G ood  Lovin ' "
3.1 "L ittle  Latin Lupe Lu"
4 .  ) "A ll Nite Long"
5 . ) "K eep On Runnin' "

Them
Young Rascals 
Mitch Ryder 
Bad Seeds 
Spencer Davis

New V oice 
Columbia 
A & M

M irwood 
T amia. 
Epic

Parrot 
Atlantic 
New V oice 
J. Beck 
Ateo
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SUNDAY REVENUE { D ickie Rosenfeld, Sales Manager, KILT )

F or a large resort area on Galveston Island, we cam e up with som e 

spots built around teenage activ ities. The purpose is to have teens bring their 

fam ilies out on Sundays for a water tour o f the area  showing resort lots for sale.

We em phasize heavily "teen activ ities" planned for residents, such as surfing, 

3kiing, and Saturday night dances at the Marina. One o f the spots now running 

advertises for teenage bands to appear during the sum m er. This approach, through 

the teens, has made JAMAICA BEACH a m ore successfu l, better soiling area 

than it was using other m edia to attract the adults only.

# ##

PROMOTION ( B ill Young, P rogram  D irector, KILT )

"C la ss ic  Roulette" - -  Chuck Dunaway cam e up with this one. Listeners 

request a number ( 1 through 1,000 ) and we play that particular card  number from  

the c la ss ic  file . L isteners whose cards we use win oldie but goodie albums.

# # #

HOT KLXMBERS 

KLIF
Ì . ) "L ittle  Latin Lupe Lu" Mitch Ryder
2 .) "K ick s" Paul R evere
3 .) "Spanish Flea" Tijuana Bra.ss

KILT
1 .) "Y ou r Personality" Jackie Lee
2 .) "T h is  Old Heart o f Mine" Isley B ros.
3. ) "Lulla.by o f Love" The Poppies

OTHER RESTRICTED RECORDS

KLIF
1. ) "C a ll My Name" Them
2. ) "G ood  Lovin ' " Young R ascals
3 .} "L ittle  Latin Lupe Lu" Mitch Ryder
4 .Î "A ll Nite Long" Bad Seeds
5 .) "K eep On Runnin1 " Spencer Davis

New V oice 
Columbia 
A & M

M irwood 
T amia 
Epic

P arrot 
Atlantic 
Mew V oice 
J. B eck 
A tco



REJECTED RECORD { Bill Young» Program Director, K1DT )

Because of the lyrics, "L et's Get Stoned" by Ray Charles on ABC 

has been rejected by KILT Program Department,

# # #

LOCAL NEWS STORY ( Brad Messer, Managing Editor, KILT )

Local news stories unearthed and developed this week by KILT 

included a couple that have caused much comment. Dan Lovett had interviewed 

a Houston soldier who was recently killed in Viet Nam. The soldier and his 

buddy had given Dan a flag, promising to pick it up at KILT when they came 

home, Dan still has the flag. KILT news interviewed a go-go dancer who is 

happy that an out-of-town club paid her one dollar per pound per day for a two- 

week appearance. She weighs 250 pounds. This interview has caused much 

comment.

# # #

SUNDAY REVENUE ( A1 Lurie, Sales Manager, KLIF )

Men's stores should be solicited to run on the next few Sundays before 

Father's Day.

# # #

CREATIVE SALES IDEA ( Al Lurie, Sales Manager, KLIF 5

Have open and close for Grand Prairie merchants on a Father's 

Day promotion. Middle portion devoted to individual retailer. Calls attention 

to suburb and merchants, get saturation at nominal cost,

# # #

- 1 -



REJECTED RECORD { B ill Young, Program  D irector, KILT }

Because o f the ly r ic s , "L e t 's  Get Stoned" by Ray Charles on ABC 

has been rejected  by KILT P rogram  Department.

# # #

LOCAL NEWS STORY ( Brad M esser, Managing Editor,, KILT )

L oca l news stories unearthed and developed this week by KILT 

included a couple that have caused m uch com m ent. Dan Lovett had interviewed 

a Houston sold ier who was recently killed in Viet Nam. The sold ier and his 

buddy had given Dan a flag, prom ising to pick it up at KILT when they came 

hom e, Dan still has the flag. KILT news interviewed a go-go dancer who is 

happy that an out-of-tow n club paid her one dollar per pound per day for a two- 

week appearance. She weighs 250 pounds. This interview has caused much 

com m ent.

# # #

SUNDAY REVENUE ( A1 L urie , Sales M anager, KLIF )

M en '6 stores should be solicited  to run on the next few Sundays before 

F ather's  Day.

# # #

CREATIVE SALES IDEA { A1 Lurie, Sales Manager, KLIF )

Have open and close  for Grand P ra irie  m erchants on a F ather's 

Day prom otion . Middle portion devoted to individual reta iler. Calls attention 

to suburb and m erchants, get saturation at nominal cost.

# # #

-  1 -



-  2 -

COMPETITORS PROMOTION { Dickie Rosenfeld, Sales Manager, KILT )

Jack Roach Ford on KPRC »•> Salesmen say yes to anything at Jack 

Roach Ford, if you only want to pay "X "  dollars down and "X "  dollars per month 

on a new Mustang. . . we say, Y e e . . . " X "  dollars on a new Fairlane, we say, Y e s , . .  

" X "  dollars on a new Galaxie, we say, Y e s , . ,  etc. , etc. "I  don't know why we 

say yes to every deal. . . it 's the sales manager’ s idea. If you want to only pay "X "  

dollars for a used, etc. , etc. we may cry a little but we say. Yes. Maybe the reason 

we say yes is because our sales manager is a Karate champion and if we say that 

other word. . . . .  C~R-U*N-G“H! ( Sounds of boards splintering ).

# # #

SPEC SPOT SOLD ( Dickie Rosenfeld, Sales Manager, KILT )

We have proposed to Newberry’ s Department Store that they establish 

a first floor, easily accessible fixture to display Father’ s Day gift items, all 

priced under $10.00. They will gear a schedule on KILT to the teenager promoting 

the ease of shopping for a Father’ s Day gift at the special counter. The "everything 

under $10.00 "  feature will also be played up big in the spot, using items.

# # #

SUNDAY REVENUE { Dickie Rosenfeld, Sales Manager, KILT )

We have proposed to Wyatt's Cafeterias, a schedule of Saturday 

and Sunday spots containing religious and church announcements. The spots 

invite listeners to eat at Wyatts before or after church and special reminders that 

special "group" servings are available throughout the week.

# # #
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COMPETITOR’S PROMOTION { Dickie Rosenfeld, Sales Manager, KILT )

jacit Roach jj ord on KPRC Salesmen say yes to anything at Jack 

Roach Ford, if you only want to pay "X "  dollars down and "X "  dollar's per month 

on a new Mustang. . , we say, Y e s . . . " X "  dollars on a new Fdirlane, we say, Y e s , , .  

" X M dollars on a new Galaxie, we say, Y e s . . .  etc. , etc. 'T don’t know why we 

say yes to every deal, , . it 's the sales manager’ s idea. If you want to only pay "X "  

dollars for a used, etc. , etc. we may cry a little but we say, Yes. Maybe the reason 

we say yes is because our sales manager is a Karate champion and if we say that 

other w ord., . , , C-’R-U-M-’C-H ! ( Sounds of boards splintering ).

# # #

SPEC SPOT SOLD ( Dickie Rosenfeld, Sales Manager, KILT )

lYe have proposed to Newberry’ s Department Store that they establish 

a first floor, easily accessible fixture to display Father’ s Day gift items, all 

priced under $10. 00, They will gear a schedule on KILT to the teenager promoting 

the ease of shopping for a Father’ s Day gift at the special counter. The "everything 

under $10,00 ” feature will also be played up big in the spot, using items.

# # #

SUNDAY REVENUE { Dickie Rosenfeld, Sales Manager, KILT )

We have proposed to Wyatt’ s Cafeterias, a schedule of Saturday 

and Sunday spots containing religious and church announcements. The spots 

invite listeners to eat at Wyatts before or after church and special reminders that 

special "group" servings are available throughout the week.

# # #
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INCREASED EFFICIENCY { BUI McDowell, General Manager, XTRA NEWS Sales ) 

Suggest Billie Odom evaluate invoice forms. Standard has three 

blanks for breakdown of time classifications and rates« XTRA has four time

classifications ( AAA, AA„ A and B ) and we have many accounts that require

two invoices for each time order.

# # #

CREATIVE SALES IDEA ( A1 Lurie, Sales Manager, KLIF )

Proposed a series of hops for Mongomery Wards, To be held in

suburban areas of Dallas. Fifteen seconds of minute spots to be devoted to promoting 

the hop. This is a back-to-school promotion. Products will be merchandised 

( 3tyle show ) at the dances.

# # #

SUNDAY REVENUE ( A1 Lurie, Sales Manager, KLIF }

As a result of soliciting boat dealers, now have two schedules

on Sunday.

# # #

HOT KLIMBERS 

KLIF

1. ) "A  Million and One”
2 .  ) "Pretty Flamingo"
3 .  ) "The Work Song"

KILT

1 . ) "Little Girl"
2 .  ) "Born a Woman"
3 .  ) "Summer in the City"

WYSL

No report received.

Dean Martin Reprise
Manfred Mann U.A.
Tijuana Brass A fe M

Syndicate of Sound 
Sandy Posey 
Lovin' Spoonful

Bell
MGM
Kama Sutra

ys
*1 /  20/66

# # #



SUNDAY REVENUE ( Dickie Rosenield, Sales Manager, KILT $

Battle being waged among drive~in cleaners. Sold idea to

Sav-on o f saturation spot campaigns to run Sunday and Monday ( 10 spots daily ) 

to encourage Monday, business their way after accum ulationof dirty clothes 

from  week before and weekend.

# § #

REJECTED RECORDS f B ill Y©ung„ P rogram  D irector, KILT )

"Rhapsody in the Rain" by Lou Ghristi on MGM, The ly rics  

are suggestive according to B ill.

# # #

STATION BREAKS ( B ill Young, P rogram  D irector, KILT J 

"A ll A m erican KILT. . . .

1. i . . .M ore  exciting than a parachute jump 
from  the San Jacinto monument, ,

2 .  ) . . .  M ore refreshing than a dip in the M ecum  
fountain ., . "

3 .  ) » . .M ore  absorbing than a giant sponge in 
Galveston Bay. . .  "

4 .  ) . . .M ore  thrilling than finding a parking space 
near the Dome en tra n ce ,. . "

5 .  ) . , .M ore  lively  than early m orning tra ffic on the 
Gulf Freew ay. . . "

# # #

ST, PATRICK’ S P R OMOTION i John B arger, P rogram  D irector, vVYSL-AM J

"L ittle  Green Things” Contest *>* L isteners w ere invited to bring 

by unusual things that w ere green in co lo r . M ost unusual ( which turned out to 

be a large lizard  ) winner received  a leprechaun for a day ( m idget in green vest 

and hat ). P ictu res to be forw arded to Eastman and loca l papers.

# #
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■SUNDAY REVENUE ( Dickie Rosenfeld, Sales M anager, KILT J

Battle being waged among d r ive -in  cleaners. Sold idea to

Sav"on o f saturation spot campaigns to run Sunday and Monday { 10 spots daily ) 

to encourage Monday business their way after accum ulation o f dirty clothes 

from  week before and weekend,

# # #

REJECTED RECORDS { B ill Young, P rogram  D irector, KILT )

"Rhapsody in the Rain" by Lou Christi on MGM, The ly r ics

are suggestive accord ing to B ill,

H # #

STATION BREAKS ( B ill Young, P rogram  D irector, KILT )

"A ll A m erican KILT, , „ ,

1 ,  ) , . „M ore exciting than a parachute jump 
from  the San Jacinto monument, ,

2 ,  ) „ , „ M ore refreshing than a dip in the Me cum 
fountain, , , "

3 ,  } „ „ „ M ore absorbing than a giant sponge in 
Galveston Bay, „ , "

4 ,  } „ , „M ore thrilling than finding a parking space 
near the Dome entrance, „ , "

5 ,  ) „ . „M ore lively  than early morning tra ffic on the 
Gulf Freew ay, , „ "

# # #

ST, PATRICK'S PROMOTION { John B arger, P rogram  D irector, vVYSL-AM )

"L ittle  Green Things" Contest - -  L isteners were invited to bring 

by unusual things that w ere green  in co lo r . M ost unusual ( which turned out to 

be a large lizard  ) winner received  a leprechaun for  a day { m idget in green  vest 

and hat )„ P ictu res to be forw arded to Eastman and loca l papers.

# # #
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Land developm ent Companies are all competing fo r  prospects to visit sites 

on Sunday afternoon» , .  idea is to se ll spot schedule prom oting p icn ic, on location , and 

tie in food co -o p  suppliers such as m eat, bread and beverage com panies to furnish 

food , „„K IL T  Do Jo *3 appear and em cee big hop. This plan puts client way auove 

other com petitors.

We are pitching H0 R, B lock & Company, firm  of incom e tax sp ecia lists , the 

idea being to start a campaign early in January consisting o£ a series of tax tips, 

general helpful inform ation, designed to interest people enough in possible deductions 

that they’ ll respond early and so lic it  the aid of H. R, Block to save them m oney.

NEWS IPSA ( Richard Dobbyn, Managing E ditor, KILT }

Added excitem ent and an air of urgency is conveyed by the new scasters 

using sim ple phrases like ;

' ‘This story just .into the KILT News term inal 12 minutes ago. . . "

"H ere is m ore late breaking news just rece ived , „ ,  "

"H ere is a news urgent just handed m e , , , "

"W e are now getting m ore details about, "

"In this late dispatch just transm itted to KILT Hew3 f r o m ,, ,  "

# # #

SALES IDEA ( Dickie R osenfeld , Sales M anager, KILT )

Each spot contains a line saying, " fo r  additional inform ation and help an preparing

your return, contact any one of the fifteen H, R, B lock tax o ffice s , "

# # #
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SUN ! )A YJREVEI'TUJ£_ : D ickie  Ro s oaf-5 id.. S ales M anager K IL

Land developm ent Companies are all competing fo r  prospects te visit, sites 

on Sunday afternoon, , .  idea is to sei'i spot schedule promoting p icn ic , on location , and 

tie in food co -o p  suppliers such as m eat, bread and beverage com panies to furnish 

food , o . KILT Q. J, fs appear and em cee big hop. This plan, puts client way above

other com petitors,

#. # #

SALES IDEA ( Dickie R osenfeld , Sales M anager, KILT )

We are pitching H, R, B lock <k Company, firm  of income tax specia lises, the 

idea being to start a campaign early in January consisting of a series of tax tips, 

general helpful inform ation, designed to interest people enough in possible deductions 

that they HI respond early and so lic it  the aid of H, R, B lock to save them m oney.

Each spot contains a line saying, " fo r  additional information, and help on preparing 

your return, contact any one of the fifteen H, R, B lock tax o f f ic e s ,"

IT f  #

NEWS IDEA C Richard Bobbyn, Managing E ditor, KILT )

Added excitem ent and an air of urgency is conveyed by the new scasters 

using sim ple phrases like?

"T his story just into the KILT News term inal 12 minutes ago, , , "

"H ere is m ore  late breaking news just r e c e iv e d ,.»  "

"H ere is a news urgent just handed m e . , , , "

"W e are now getting m ore details about, „

"In this late dispatch just transm itted to KILT News f r o m ,,» "

# ##
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STATION BREAK f Bob White, P rogram  D irector, KILT )

"K ILT. . . su p er-s ized  entertainment. . . "

§ # #

COM PETITOR’S PROMOTION C Dickie Rosenfeld, Sales Manager, KILT J

KNUZ is running a series  o f spots to create interest in the United 

States p rem iere  showing o f a b lood less bullfight.

The spot revolves around locating the "M ystery Matador" using 

typical bullfight m usic backgrounds and giving clue* as to the "M ystery M atador’ s" 

location  each day. usually in a shopping center. KNUZ hss created quite a bit o f 

interest in this event as well as building tra ffic  for various merchants advertising 

on KNUZ. They award tickets to the bullfight as prizes .

# # #

SUNDAY REVENUE ( Dickie Rosenfeld, Sales Manager, KILT )

We are presenting specia lly  written spots for lea.din£ restaurants 

and ca feterias on Lenten m enus. Each spot, run on Sunday, gives specific 

menus for the follow ing week. Spots encourage businessm en to enjoy Lenten 

lunches during daytime and to bring fam ilies during evening hours.

' #■#■§

CREATIVE SALES IDEA ( Dickie R osenfeld, Sales Manager, KILT )

In February som e 3500 riders w ill ride horseback som e 90 m iles 

to open the Houston L ivestock  Show and Rodeo. This is called  the. Salt Grass 

T ra il.

We have pitched a loca l saddle shop, who supplies a great deal of 

the equipment needed, a prom otion called  "The Model Boot M ystery R id er". Clues 

w ill be given as to his identity and the first person catching the M ystery R ider w ill 

be given a com plete W estern outfit.

# # #
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STATION BREAK ( Bob White, Program  D irector, KILT }

"K ILT . . . su p er-s ized  entertainment. . „ "

# # #

COM PETITO R ’S PROMOTION ( D ickie Rosenfeld, Sales Manager, KILT )

KMUZ is  running a series  o f spots to create interest in the United 

States p rem iere  showing o f a b lood less bullfight.

The spot revolves around locating the "M ystery  Matador" using 

typical bullfight m usic backgrounds and giving clues as to the "M ystery M atador's" 

location  each day, usually in a shopping center. KNUZ hss created quite a bit of 

interest in this event as w ell as building tra ffic  for various merchants advertising 

on KMUZ. They award tickets to the bullfight as prizes .

# # #

- SUNDAY REVENUE f Dickie Rosenfeld, Sales Manager, KILT }
o  — ~ — — —

We are presenting specia lly  written spots for leading x-estaurants 

s.nd ca feterias on Lenten menus. Each spot, run on Sunday, gives specific
k
menus for the follow ing week. Spots encourage businessm en to enjoy Lenten 

lunches during daytime and to bring fam ilies during evening hours.

CREATIVE SALES IDEA ( Dickie R osenfeld, Sales Manager, KILT )

In February som e 3500 rid ers w ill ride horseback som e 90 m iles 

to open the Houston L ivestock  Show and Rodeo. This is ca lled  the Salt G rass 

T ra il.

We have pitched a loca l saddle shop, who supplies a great deal of 

the equipment needed, a prom otion ca lled  "T h e  Model Boot M ystery R ider . Ciues 

w ill be given as to his identity and the first person catching the M ystery Rider w ill 

be given a com plete W estern outfit.

# # #



SUNDAY REVENUE f Bill W eaver, General Manager, KILT )

Concentration on outdoor entertainment activities-“Playland Park, Putt-Putt 

Golf, Drive In Theatres, Drive In Food Counters, etc» - -  and anything that is adaptable
r

to outdoor type advertising.

if if if

CREATIVE SALES IDEA ( Dickie Rosanfeld, Sales Manager, KILT )

the
Hunters are very early risers. With the advent of hunting season, KILT 

proposed to Madings Drug Stores that they buy a schedule to run in the 3 AM - 6AM 

segment, telling hunters that their all night drug stores carry hunting supplies, 

medecines and other hunting needs. They also suggested that they create and promote 

a special "Hunter’ s Breakfast",

if # #

CREATIVE SPEC SPOT ( Dickie Roseafeid, Sales Manager, KILT )
o

KILT sold Jones Apothecary on an idea for Hay Fever sufferer»,. We 

are going into the worst season for people who are addicted to a high pollen count.

This particular drug chain has a product called "Hay-Hist" that gives relief, KILT 

worked out a blanket contract that whenever th© pollen count reaches the sneezing 

point of 175 { grains per cubic yard), KILT automatically schedules 5 spots per 

day. This is based on a seven day week and should result in a sizeable schedule.

The information on the pollen count is put out daily by the City of Houston Health 

Laboratory,

# # #

PUBLIC SERVICE IDEAJ Earl Hawthorne, Sales Manager, KTSA )

"PTA Call Board" - -  Air announcements on PTA events, such as meetings, 

iates of fund raising programs, etc.



SUNDAY REVEMUE ( Bill Weaver» General Manager, KILT )

Concentration on outdoor entertainment activ ities--P iay lan d  Park, Putt-Putt 

Golf, Drive In. Theatres, Drive In Food Counters, etc. - -  and anything that is adaptable 

to outdoor type advertising,

# # #

CREATIVE SALES IDEA { Dickie Rosenfeld, Sales Manager, KILT )

;:he
Hunters are very early r is e rs . With the advent o f hunting season, KILT 

proposed  to Madings Drug Stores that they buy a schedule to run in the 3 AM -? 6AM 

segm ent, telling hunters that their all night drug stores ca rry  hunting supplies, 

m edecines and other hunting needs. They a lso suggested that they create and prom ote 

a specia l "H unter’ s B reakfast".

# # #

CREATIVE SPEC SPOT { Dickie R osenfsld, Sales Manager, KILT )

KILT sold  Jones Apothecary on an idea for Hay Fever Sufferers. We 

are going into the w orst season for people who are addicted to a high pollen count.

This particular drug chain has a product ca lled  "H ay-H ist" that gives re lie f, KILT 

worked out a blanket contract that whenever the pollen count reaches the sneezing 

point of 175 ( grains per cubic yard ), KILT autom atically schedules 5 spots per 

day. This is based on a seven day week and should result in a siaeable schedule.

The inform ation on the pollen count is put out daily by the City o f Houston Health 

Laboratory.

# # #

PUBLIC SERVICE IDEA ( Earl Hawthorne, Sales Manager» KTSA >

"P T A  Call Board" — Air announcements on PTA events, such as m eetings, 

.ates o f fund raising program s, etc.

§ 9 #
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M E M O R A N D U M

T O:  a l l , M c L e n d o n  s t a t i o n  m a n a g e r s

F R O M :  D O N  K E Y E S

D A T E :  J U N E  1 9 ,  1 9 6  3

You’ ll re ca ll our discus cion  cm ” Sunday Revenue” during {¡las recent M anagers’
Meeting» "

KTSA has prepared a tape presentation on that subject to play, for their 
various clien ts . I am sending you a copy o f  their script should you wish 
either to copy it or paraphrase the idea»

Either way, it shows som e hustle oa KTSA's part.

Don Keyes

ys

cc : Gordon M cLendon



THE BIG, BIG SUNDAY SHOW, .AH ORIGINAL DRAMA IN ONE ACT

(S .E . KETTLE DRUMS)

ANNCR: (ECHO) la d ie s  and Gentlem en: We tak e you now t o  the D ig Board

Room In The Sky.

(PRODUCTION MUSIC BRIDGE)

(SE GAVEL) (S .E . NOISY PEOPLE)

CHAIRMAN: The E x ecu tiv e  m eeting  o f  th e  B ig  Boardroom in  the Sky w iU .

come to  o r d e r .

(SOUNDS SUBSIDE)

CHAIRMAN: May I  have a r e p o r t  on p re s e n t  b u s in ess  c o n d it io n s  from

r e p r e s e n ta t iv e s  o f  th e  member b u s in e s s e s .

(MIXED BIST LOUD REACTION)

CHAIRMAN: ( POUNDING GAVEL) O rder, o r d e r .  I  d e te c t  a n o te  o f  d is s e n t .

GAL: May I  sp eak ? May I  speak?

CHAIRMAN: The l i t t l e  la d y  in  th e  g ra y  f la n n e l  apron has th e  f l o o r .  How

a re  you Grandma?

GAL: I t ' s  ju s t  t e r r i b l e ,  sonny. The end 2 o f  the week my b u s in ess

i s  ru sh , ru s h , rush? But on Monday’ s and t u e s 'd a y 's . . .1  f in d  

my c le r k s  p o s in g  as dummies on th e  floor. . .  th e y 'v e  learned  t o  

s le e p  s ta n d in g  up!

(GENERAL CROWD MUMBLE® RESPONSE)

CHAIRMAN: You c a n 't  t e l l  the dummies w ith ou t a s a le s  l i p ,  i s  th a t what

y outre t r y in g  t o  sa y , Grandma?
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GALii I t ’ s ju s t  th a t  I  w ish  some o f  my custom ers would shop w ith  me

a t  th e  b e g in n in g  o f  th e  w e e k .. .b u t  how do I  b r in g  ’ em in ?

CHAIRMAN: Seems l ik e  you m ight t r y  ¿ t o  do some a d v e r t is in g  on Sunday 

. . .h a s  anybody ev er  thought o f  th a t ?

MAN: May I  speak?

CHAIRMAN: You have the f l o o r .

MAN: I  t r i e d  some Sunday a d v e r t is in g  o n ce . S a tu ra t io n  Church Fans! 

F a n ta s t ic  r e s u l t s !

CHAIRMAN: S a tu ra t io n  church  f a n s . . .mnanrom------ in t e r e s t in g .  Why d on ’ t  you

con tin u e  u s in g  them?

MAN: They’ ve a i r  co n d it io n e d  the ch u rch es .

2nd MAN: I  have an id e a . . .w h a t  about new spaper. . .ev eryb od y  reads the 

Sunday gag new spapers?

3RD MAN: Lots o f  ads in  th e  Sunday n ew sp a p ers ...th ou sa n d s  o f  th e m ...  

must p rov e  som eth in g . Wish I  cou ld  g e t  around t o  rea d in g  

them a l l .

CROWD JOINS IK

CHAIRMAN % (POUNDING GAVEL) One a t  a t im e , la d ie s  and g e n tle m e n .. .one a t  

a t im e . What about Sunday new spapers, anybody have a n y r e s u lts ?

GAL: Oh, I  ju s t  LOVE th e  Sunday fu n n ie s . . .d id  anybody see  Peanuts 

la s t  week?

4TH MAN: I  never have tim e f o r  a l l  t h a t 's  in  th e  Sunday p a p ers , what. v i  - i 

h a u lin g  th e  fa m ily  ou t on p i c n i c s  and f i s h in g  and fu n  s t u f f  l ik e  th a t

(CROWD JOINS IN)

CHAIRMAN: (BANGING GAVEL) I  th in k  I  bear somebody m ention r a d io .  Anybody



CHAIRMAN CONT.: ca re  to  t e s t i f y  about u s in g  Sunday r a d io .

1ST MAN: 0h? c h i e f . . . I  th in k  y ou ’ re  g e t t in g  in to  a tou ch y  a re a . I  mean,

who bver heard o f  u s in g  Sunday r a d io  t o  b r in g  in  Monday-Tuesday 

cu stom ers.

(CROWD JOINS IN «. .UNHEARD 0 ? ,  TEC.)

CHAIRMANS One m in u te , p le a s e ,  beard members. I  have a r e p o r t  h ere  from  a 

s p e c ia l  Sunday r a d io  su rv ey . I t  says more p eop le  l i s t e n  t o  the 

r a d io  on Sundays than  d u rin g  the w e e k .. .p e o p le  spend more time 

w ith  the  r a d io  on Sunday a fte rn o o n  than th ey  do w ith  new spapers.

2ND MAN: But a d v e r t is e  on th e  r a d io  on Sunday. . . i t  *s never been  done.

3RD MAN: I  d id  i t  o n ce .

CHAIRMAN: A l l  ey es  a re  on you s i r . . .w h a t  happened?

3RD MAN: I  had th e  b ig g e s t  Monday in  th e  h is t o r y  o f  my b u s in e s s . Only

t r o u b le  i s ..........

CHAIRMAN: Y e s . . .

3RD M.AN: I ’ m not open on Munday.

CROWD: T e r r ib le . . . e t c .

CHAIRMAN: (BANGING GAVEL) A l l  r i g h t  f o l k s . . . I  th in k  w e’ ve e s ta b lis h e d  th a t

we d on ’ t  know what kind o f  r e s u l t s  we can g e t on Sunday ra d io  

m erely  b ecau se  we h a v e n 't  r e a l l y  t r ie d  i t .  As I  understand i t ,  

th e  Sunday r a d io  au d ien ce  i s  a c a p t iv e  a u d ien ce . P eop le  ta k in g  

Sunday d r iv e s  in  t h e i r  c a r s ,  p e o p le  on p ic n ic s  o r  around the 

swimming p o o l ,  o r  h av in g  a back yard b a r b e c u e .. . a l l  o f  th ese  fu n  th in g s  

n a tu r a l ly  c a l l  f o r  the fu n  sound o f  r a d io .  Did any o f  ,*you know 

th a t 53 m i l l i o n  t r a n s is t o r  r a d io s  were so ld  la s t  y e a r . . . 53 m i l l i o n

th in k  o f  i t . . .



( CROWD ECHOS THOUGHT)

CHAIRMAN: To say  nothi-ng o f  the m i l l io n s  o f  ca r  r a d io s  and new home ra d io s  

s o ld  la s t  y e a r . I  th in k  we m ight have som ething h e r e .

1ST MAN: I  have a Hooper r a t in g  here  f o r  e v e ry  m ajor U .S . m arket. . . lo o k s  

l ik e  t h i s  r a d io  s t a t io n  O T H E R  b ea ts  a l l  the o th er  s ta t io n s  

hands down.

CHAIRMAN: M erg a tro id , what are  you ta lk in g  a b ou t?

1ST MAN: S e e . . . 0  T H E R shows up on the Hooper r a t in g  o f  ev ery  U .S . 

M a r t h e y  must be g ood .

CHAIRMAN: A h . . .y e s .  Anybody e l s e  have any in fo rm a tio n .

GAL: My b u s in e ss  i s  in  San A n to n io . What does th e  Hooper r a t in g  

say  about San A n ton io  r a d io  r a t in g s ?

2ND MAN: lo o k s  l i k e . . .mmm.. .a  s t a t io n  named K T S A . . .  wonder i f  th a t  means 

"Kan Take Sunday A d v e r t is in g " ?

GAL: W e ll, any s t a t io n  th a t  bases  i t ’ s c a l l  l e t t e r s  on Sunday A d v e r t is in g  

i s  good enough f o r  m e .. .b u t  w hat’ s KTSA’ s r a t in g ?

CHAIRMAN: (BANGING GAVEL) I  th in k  i t  would be u n fa ir  t o  o th e r  ra d io  

s t a t io n s  i f  we m entioned the r a t in g  o f  t h is  one s t a t io n .  A fte r

a l l ,  w e’ re  supposed t o  be an im p a r t ia l  b od y ___how ever, a f t e r

lo o k in g  a t  t h is  r a t in g  sh eet i t ' s  hard t o  be i m p a r t ia l . . . lo o k s  

l ik e  KTSA.. .w hich  means.♦ .Can Take Sunday A d v e r t is in g . . . i s  a 

dominant Number One in  th e  San A n ton io  m arket.

<;ROv!D NOISES)

CHAIRMAN: Hold i t . . . t h e  m eeting  i s n ’ t  c o n c lu d e d . . .
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MAIi BACK FROM MIKE: S o r ry , Mr. C hairm an.. .w e ’ r e  a fr a id  t o  w a it  a r o u n d ...

ve  d on ’ t  ra n t our co m p e tit io n  t o  b ea t us t o  th ose  good 

Sunday a v a i l a b i l i t i e s . . .

CHAIRMAN: (ECHO) Manpmmm...I wonder i f  th e  day w i l l  soon  come when KTSA

changes i t s  zsa name from  CAN take Sundaay a d v e r t i s i n g . . . t o  

CAN’ T take Sunday a d v e r t is in g ?  I  f e e l  l ik e  I ’ m in  a t  the 

b e g in n in g  o f  a r e v o lu t io n  in  r a d io  time b u y in g . . .and t o  t h i n k . . .  

I  s ta r te d  ou t my ca re e r  p o s t in g  b i l l s  on church fa n s .

(DRAMATIC FINALE)

(ON ECHO) And so  we le a v e  our m eeting o f  the B ig  Board Room in  

the s k y . . . t o  tune in  the B ig , B ig  Sunday Show on KTSA. Be 

a KTSA Sunday a d v e r t is e r  b e fo r e  you ca n ’ t  b e . . .A s  George 

W ashington on ce  sa id  t o  B etsy  R o s s ...R u n  i t  up th e  f la g p o le  

and see  who s a lu te s  i t ’

ANNCR:
<D

(STINGER)
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M E M O R A N D Ü Ivl

T O : ALL-  M c L E N D O N  S T A T I O N  M A N A G E R S

IP R O M D O N  K E Y E S

D A  T E: J U N E  1 9 ,  1 9 6 3

Y ou 'll re ca ll our d iscussion  on "Sunday Revenue" during the recent M anagers'
— '   ■ ——— » '■■■■mm

M eeting,

KTSA has prepared  a tape presentation on that subject to play for  their 
various clien ts . 2 am sending you a copy o f  their script should you wish 
either to copy it or paraphrase the idea.

Either way, it shows som e hustle on KTSA's part.

Don Keyes

©
ys

cc : Gordon M cLendon
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THE BIG, BIG SUNDAY SHOW.. .AH ORIGINAL DRAMA IN ONE ACT

(S .S . KETTLE DRUMS)

AMHCR: (ECHO) L ad ies and G entlem en: We take you now to  the B ig  Board

Room In The Sky.

( PRODUCTION MUSIC BRIDGE)

(SE GAVEL) (S .E . NOISY IEO H S)

CHAIRMAN: S ie  E x ecu tiv e  m eetin g  o f B ig  Boardroom in  the Sky w i l l

come t o  o r d e r .

( sounds s u b s id e )

CHAIRMAN: May I  have a report; on p resen t b u sin ess  c o n d it io n s  from

r e p r e s e n ta t iv e s  o f  th e  member b u s in e s s e s .

(MIXED BUT LOUD REACTION)

CHAIRMAN: (FOUNDING GAVEL) O rder, o r d e r . I  d e te c t  a n ote  o f  d is s e n t .

GAL: May I  sp ea k ? May I  speak?

CHAIRMAN: The l i t t l e  la d y  In th e  gray  f la n n e l  apron  Las th e  f l o o r ,  how-

a re  you Grandma?

GAL: I t ' s  ju s t  t e r r i b l e ,  sonny. The end a! or th e  vs a a lay ou sin ess

i s  ru sh , ru sh , ru sh ; But on .A'-nday *s tn o  cuesday ■ c . . ,  ~ •• -- 

my c le r k s  p o s in g  as dummies on the f l o o r . .  • th e y ’ ve learn ed  to  

s le e p  s ta n d in g  up!

( GENERAL CROWD MU?-,BLIND RESPONSE)

CHAIRMAN: You c a n 't  t e l l  the dummies w ith ou t a s a l e s l i p ,  i s  th a t what

yoiire t r y in g  t o  sa y , Grandma?



GAL:: I t ' s  ju s t  th a t  I  w ish  some o f  my custom ers would shop w ith  me 

a t  th e  b eg in n in g  o f  th e  w e e k .. .b u t  how do I  b r in g  em in ?

CHAIRMAN: Seems l ik e  you m ight t r y  Etto do some a d v e r t is in g  on Sunday 

. . .has anybody ev er  thought o f  t h a t•

MAN: May I  speak?

CHAIRMAN: You have the  f l o o r .

MAN: I  t r i e d  some Sunday a d v e r t is in g  o n ce . S a tu ra t io n  Church ra n s l 

F a n ta s t ic  r e s u l t s !

CHAIRMAN: S a tu ra t io n  church  f a n s . . .mrammm------ in t e r e s t in g .  Why d o n 't  you

con tin u e  u s in g  them?

MAN: They’ ve a i r  co n d it io n e d  the ch u rch es .

2nd MAN: I  have an id e a . . .w h a t  about new spaper. . . everybod y  reads th e

3RD MAN:

Sunday pap newspapers ?

Lots o f  ads in  th e  Sunday new spapers. . . thousands o f  th e m ...  

must p rov e  som eth ing . Wish I  cou ld  g e t  around t o  rea d in g

them a l l .

CROWD JOB'S IN

CHAIRMAN: (POUNDING GAVEL) One a t  a t im e , la d ie s  and g e n tle m e n .. .one a .  

a t im e . What about Sunday new spapers, anybody have a n y r e s u . l t :

GAL: Oh. I  ju s t  LOVE the Sunday fu n n ie s . .  .d id  anybody see  Peamn.s

kTH MAN:

la s t  week?

I  never have tim e f o r  a l l  t h a t ’ s in  th e  Sunday p a p ers , what w ith  

h a u lin g  th e  fa m ily  ou t on p ic n ic s  and f i s h in g  and fu n  s t u f f  l ik e  th a t

(CROWD JOINS S O

CHAIRMAN: (BANGING GAVEL) I  th in k  I  hear somebody m ention r a d io .  Xnyoriy



©
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CHAIRMAN CONT.: ca re  to  t e s t i f y  about u s in g  Sunday r a d io .

1ST MAN: Oh, c h i e f . . . I  th in k  you ’ re  g e t t in g  in to  a tou ch y  a re a . I  mean, 

who bver heard o f  u s in g  Sunday r a d io  t o  b r in g  in  Monday-Tuesday 

cu stom ers .

(CROWD JOINS IN .. „UNHEARD OF, TEC.)

CHAIRMAN; One m inute, p le a s e ,  board members. I  have a r e p o r t  here  from  a 

s p e c ia l  Sunday r a d io  su rv ey . I t  says more p eop le  l i s t e n  t o  the 

r a d io  on Sundavs than d u rin e  the w e e k .. . -people snend more time 

w ith  the r a d io  on Sunday a fte rn o o n  than th e y  do w ith  new spapers.

2ND MAN:©
3RD MAN:

But a d v e r t is e  on th e  r a d io  on Sunday. . . i t  *s never been done. 

I  d id  i t  o n ce .

CHAIRMAN: A l l  eyes a re  on you s i r . . .w h a t  happened?

3RD MAN: I  had th e  b ig g e s t  Monday in  th e  h is t o r y  o f  my b u s in e s s . Only 

t r o u b le  i s ..........

CHAIRMAN: Y e s . . .

3RD MAN: I ’ m not open on Munday.

CROWD: T e r r i b l e . . . e t c .

CHAIRMAN: (BANGHi0- GAVEL) A l l  r ig h t  f o l k s . . . I  th in k  w e5ve e s ta b lis h e d  th a t 

we d o n ’ t  know what kind o f  r e s u l t s  we can g e t  on Sunday ra d io

©

m erely  b eca u se  we h a v e n 't  r e a l l y  t r ie d  i t .  As I  understand i t ,  

th e  Sunday r a d io  au d ien ce  i s  a c a p t iv e  a u d ien ce . P eop le  ta k in g  

Sunday d r iv e s  in  t h e ir  c a r s ,  p e o p le  on p ic n ic s  o r  around the 

swimming p o o l ,  o r  h av in g  a back yard b a rb e cu e . . . a l l  o f  tn ese  fu n  th in g s  

n a tu r a l ly  c a l l  f o r  the fu n  sound o f  r a d io .  Did any o f  jyou know 

th a t 50 m i l l i o n  t r a n s is t o r  r a d io s  were so ld  last. y e a r . . . 53 m i l l i o n

th in k  o f  i t . . .



(CROWD ECHOS THOUGHT)

chairman : To sa y  n o th in g  o f  the m i l l io n s  o f  ca r  r a d io s  and new home r a d io s  

s o ld  la s t  y e a r . I  th in k  we m ight have som ething h e re .

1ST MAN: I  have a Hooper r a t in g  here  f o r  e v e ry  m ajor U .S . m arket. . . lo o k s  

l ik e  t h i s  r a d io  s t a t io n  O T H E R  b e a ts  a l l  the  o th e r  s ta t io n s  

hands down.

CHAIRMAN; M erg a tro id , what are  you ta lk in g  a b ou t?

1ST MAN: S e e . . .O  T H E R shows up on th e  Hooper r a t in g  o f  e v ery  U .S .
CC*Mario, th ey  must be g ood .

CHAIRMANS A h . . .y e s .  Anybody e l s e  have any in fo rm a tio n .

GAL: My b u s in e ss  i s  in  Kan A n ton io . What does th e  Hooper r a t in g  

say  about Kan A n ton io  r a d io  r a t in g s ?

2ND MAN: Looks l i k e — mtmn...a s t a t io n  named K T S A . . .  wonder i f  th a t  means 

"Kan Take Ru.nday A d v e r t is in g "?

GAL: W e ll, any s t a t io n  th a t  bases  i t ’ s c a l l  l e t t e r s  on Sunday A d v e r t is in g  

i s  good enough f o r  m e .. .b u t  what’ s KTKA’ s r a t in g ?

CHAIRMAN: (BANGING GAVEL) I  th in k  i t  would be u n fa ir  t o  o th e r  r a d io  

s t a t io n s  i f  we m entioned the r a t in g  o f  t h is  one s t a t io n .  A fte r  

a l l ,  w e 'r e  supposed t o  be an im p a r t ia l  b o d y . . .how ever, a f t e r  

lo o k in g  a t  t h i s  r a t in g  sh eet i t ’ s hard t o  be im p a r t ia l . . . lo o k s  

l ik e  K T S A ...w h ich  m ean s...C an  Take Sunday A d v e r t is in g . . . i s  a 

dominant Number One in  th e  San A n ton io  m arket.

Crowd n o is e s )

CHAIRMAN: Hold i t . . . t h e  m eeting  i s n ’ t  c o n c lu d e d . . .



MM BACK FROM MIKE S o rry , Mr. C hairm an.. .w e ’ re  a fr a id  t o  w a it a r o u n d .. .

CHAIRMAN:

(DRAMATIC

ABJNCR;

we d on ’ t  want our co m p e tit io n  t o  h ea t us t o  th o se  good 

Sunday a v a i l a b i l i t i e s . . .

(ECHO) Mmjpmamj.. .1  wonder i f  the  day w i l l  soon  come when KTSA 

changes i t s  sa  name from  CAW take Sundady a d v e r t i s i n g . . . t o  

CAN’ T take Sunday a d v e r t is in g ?  I  f e e l  l ik e  I ’ m in  a t the 

b eg in n in g  o f  a r e v o lu t io n  in  r a d io  time b u y in g .. .a n d  to  t h in k . .  

I  s ta r te d  ou t my ca re e r  p o s t in g  b i l l s  on church  fa n s .

FINALS)

(ON ECHO) And so  we le a v e  our m eeting  o f  the B ig  Board Room in  

the  s k y . . . t o  tune in  th e  Bife, B ig  Sunday Show on KTSA. Be 

a KTSA Sunday a d v e r t is e r  b e fo r e  you c a n 't  b e . . .A s  George 

W ashington on ce  sa id  t o  B etsy  R o e s ...R u n  i t  up th e  f la g p o le  

and see  who s a lu te s  i t ;

(STINGER)



d

July 7th, R ingo's birthday» KTSA encouraged listeners to send their 

Ringo Birthday Cards to KTSA to be sent to Ringo in bulk. They also had a 

"R ingo Starr1' Birthday Contest. KTSA had a loca l bakery bake a large cake 

that looked like a drum. On the cake w ere actual images o f all the Beatles 

that really  rocked and rolled . The cake was a real knockout. The winner 

also rece ived  other Beatle p rizes .

# # #

PROMOTION { Bruce Hathaway,, Program  D irector, KTSA }

Working in conjunction with Cinema Arts, KTSA leased the Texas Theatre 

and the B eatle ’ s picture "Hard Day's Might" for a -veil in advance 

first tim e showing prem ier o f the picture, com plete with souvenir tickets and 

Beatle ID tags for all who attend, KTSA has the exclusive p rem ier showing.

The tickets will be at a specia l reduced p rice . A lso, Beatle albums will be 

given away, and all the KTSA deejays will be present to introduce the film .

The whole thing will be billed as "KTSA Presents. , . "

# # #

SUNDAY REVENUE ( Bill W eaver, Manager, KILT )

I quote B ill's  Weekly Report?

"W e are beginning now to set up our Sunday P ro fess ion s! Football Score 

program s. Norm ally, I think, we 3tai*t out too late to get the proper revenue 

for these program s so we are starting early . The Houston O ilers have started 

their publicity going for their season, so it ties in with our sales program . "

# # #

PROMOTION ( Bob White, Program  D irector, KILT }

"Catch A Falling Star" - - I n  years gone by, how many one-shot record  

artists have there been? Like Bobby Lewis ana "T ossin  and Turnin' " , Using the m usic 

theme o f "Catch a Falling Star", we put a sm all portion o f this record  in the prom o 

and asked listeners to send us the name o f the artist and record , -the tailing star is 

tied in since after one hit, he fe ll. Our pick of three co rrect  answers rece ive  p rize .



July 7th, R ingo's birthday» KTSA encouraged listen ers to send their 

Ringo Birthday Cards to KTSA to be sent to Ringo in bulk. They also had a 

"Ringo Starr" Birthday Contest. KTSA had a loca l bakery bake a large cake 

that looked like a drum. On the cake w ere actual images o f all the Beatles 

that really  rocked and rolled , The cake was a real knockout. The winner 

also rece ived  other Beatle p rises .

§ # #

PROMOTION f B ruce Hathaway» Program  D irector, KTSA }

Working in conjunction with Cinema Arcs» KTSA leased the Texas Theatre 

and the B eatle ’ s picture "Hard Day's Night" for a well in advance 

first tim e showing prem ier o f the p icture, com plete with souvenir tickets and 

Beatle ID tags for all who attend, KTSA has the exclusive prem ier showing.

The tickets will be at a specia l reduced p rice . A lso, Beatle albums will be 

given away, and all the KTSA dee jays will be present to introduce the film .

The whole thing will be billed as "KTSA P re se n ts .. . "

# # #

SUNDAY REVENUE ( Bill W eaver, Manager, KILT )

I quote B ill's  Weekly Report:

"W e are beginning now to set up our Sunday P rofessional Football Score 

program s. N orm ally, I think, we start out too late to get the proper revenue 

for these program s so we are starting early. The Houston O ilers have started 

their publicity going for their season, so it ties in with our sales program . "

# # #

PROMOTION { Bob White, Program  D irector, KILT )

"Catch A Falling Star" - -  In years gone by, how many one-shot record  

artist3 have there been? Like Bobby Lewis and " io ss in  and Turnin' . Using the m usic 

theme of "Catch a Falling Star", we put a small portion o f this record  in the prom o 

and asked listeners to send us the name o f the artist and record , the tailing star is

tied in since after one hit, he fell. Our pick of three co rre ct  answers rece ive  prize
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COM PETITORS PROMOTION { Bob White, Program  D irector, KILT ) 

j  "A  Year Ago Today" on. KNUZ. This is being run on Saturdays

and Bob says it is one o f those prom otions he wishes he had thought of first. They 

play C lassics from  a year ago that day. Only the Top 20 songs from  that year 

ago are played and they refer to each by its rating on that day.

# # #

PROMOTION ( Johnny B orders, Program  D irector, KLIF )

L istener given opportunity to win "B eatle Cash" in "Beatle 

P ick er" contest for teen tim es. Telephone game. Excerpts taken from  33rpm 

Capitol pressing of their open-end interview . L istener guesses next Beatle up. . .  

deejay hits c a r t . . .  "Hi, this is P a u l,.." , etc. If guess is co rre ct , listener wins 

cash --B ea tle  record  or com parable prize .

# # #)
STATION BREAK( Johnny B orders, Program  D irector, KLIF )

"This is KLIF! Turn us u p .. .  and w e’ll 

turn you o n !"

# # #

CREATIVE PROGRAM-SALES IDEA ( Johnny B orders, Program  D irector, KLIF )

F or Cam era or Film Store - »  FLASH BULB REFUND. Prom ote 

that store would o ffer 1$ refund or one new flashbulb, for two used ones, etc. Used 

bulbs must be returned in original sleeve carton bearing store 's  im print. Credit 

applied to cost o f new flashbulbs, or purchase o f developing and printing.

# 0 #

LOCAL NEWS STORY USED AS
SPRINGBOARD FOR COMMENT { Charlie Payne, General Manager, KLIF )

West Coast report broadcast exclusively by KLIF that John 

Lennon was leaving the B eatles. Charlie cabled him offering a job . Good wire copy.

# # #



COM PETITOR'S PROMOTION ( Bob Whits, Program  D irector, KILT )

k "A Year Ago Today" on KMUZ. This is being run on Saturdays

and Bob says it is one o f those prom otions he wishes he had thought o f first. They 

play C lassics  from  a year ago that day. Only the Top 20 songs from  that year 

ago are played and they re fer to each by its rating on that day.

# # #

PROMOTION f Johnny B orders, Program  D irector, KLIF )

L istener given opportunity to win "Baatie Cash" in "B&atle 

P ick er" contest for teen tim es. Telephone game. Excerpts taken from  33rpm 

Capitol pressing of their open-end interview . L istener guesses next Beatle up. . .  

deejay hits cart. . .  "Hi, this is Paul. . " , etc. If guess is co rre ct , listener wins 

cash --B ea tle  record  or com parable prize .

# # #$
STATION BREAK( Johnny B orders, Program  D irector, KLIF )

"T his is KLIF! Turn us u p .. . and w e 'll 

turn you o n !"

# # #

CREATIVE PROGRAM-SALES IDEA ( Johnny B orders, Program  D irector, KLIF )

For Cam era or Film  Store - -  FLASH BULB REFUND. Prom ote 

that store would o ffer l£ refund or one new flashbulb, for two used ones, etc. Used 

bulbs must be returned in original sleeve carton bearing sto re 's  imprint. Credit 

applied to cost o f new flashbulbs, or purchase o f developing and printing.

# # #

LOCAL NEWS STORY USED AS
SPRINGBOARD FOR COMMENT { Charlie Payne, General Manager, KLIF )

West Coast report broadcast exclusively by KLIF that John 

Lennon was leaving the B eatles. Charlie cabled him offering a job . Good wire copy.

# # #



•*- PROMOTION ( Dave M cKinsey, Program  D irector, KABL

KNBR has a little thing: "M oneybaek guarantee on our m u sic ."

V  Just set your dial to KNBR for a week. If you don’t like our m usic, just send us a 

dime and stamped envelope and w e’ ll send you your m oney back.

# # #

SUNDAY .REVENUE ( Bob Luther, General Manager, WY3L )

Jewish Hour bringing in $15. 00 per spot helps to discharge our religious 

program  obligation while making m oney for station,

# # #

MONEY SPENT ( B ill W eaver, General Manager, KILT }

I have gone on an econom y kick, and intend to hold all expenses to the 

minimum for a 90-day period .

# # #

^  CREATIVE SALES IDEA ( Dickie Rosenfeld, Sales Manager, KILT )

We needed a good prom otion for an old line, prestige jew eler, and cam e 

up with this idea. We will invite b r id e s -to -b e  to reg ister in B eck er ’ s Jew elers, and 

each week one w ill be chosen. The winner will get a part o f her china and crysta l 

as her prize . She will be ca lled  the "B ride  of the Week, "

# # #

SPEC SPOT | Dickie Rosenfeld, Sales Manager, KILT }

This is idea v/ith slight variation on theme used by Ford Motor Co

to introduce the Mustang. Have prospects com  e in and test drive the Mustang,

then reg ister. A fter two week period drawing held and winner get3 to drive Mustang

fo r  three full months. Good O ctober-N ovem ber sale resulted.

# # #
a
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PROMOTION { Dave M cKinsey, P rogram  D irector, KABL. !

KNBR has a little thing: "M oneyback guarantee on our m usic. "

Just set your dial to KN3R for  a week. If you don’t like our m usic, just send us a 

dime and stamped envelope and w e’ il send you your money back.

# # # .■

SUNDAY REVENUE { Bob .Luther, General Manager, WYSL )

Jewish Hour bringing in $15. 00 per spot helps to discharge our religious 

program  obligation while making money for  station.

§ # #

MONEY SPENT { B ill W eaver, General Manager, KILT )

I have gone on an econom y kick, and intend to hold all expenses to the 

minimum for  a 90 -day period.

# # #

CREATIVE SALES IDEA ( Dickie Rosenfeld, Sales Manager, KILT )

We needed a good prom otion for an old line, prestige jew eler, and cam e 

up with this idea. We will invite b r id e s -to -b e  to reg ister in B eck er ’ s Jew elers, and 

each week one will be chosen. The winner will get a part of her china and crysta l 

as her p rize . She will be. ca lled  the ''B ride o f the Week. "

# # #

SPEC SPOT f Dickie Rosenfeld, Sales Manager, KILT )

This is idea with slight variation on theme used by Ford Motor Co 

to introduce the Mustang. Have prospects com  e in and test drive the Mustang, 

than reg ister . A fter two week period  drawing held and winner gets to drive Mustang 

fo r  three full months. Good O ctober-N ovem ber sale resulted,

# # #
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Havs a large T, V. store stay open on Sunday and se ll co lo r  sets 

only. Idea being to have world series  special, inasmuch as the Giants are " in ", . 

there should be a lot o f interest.

# # #

CREATIVE SALES IDEA { Tad Van Brunt, Sales Manager, KABL )

Get a restaurant to sponsor a mashed potato eating contest during 

National Potato Week. 5

# # #

PROMOTION { Dave Me K i n s e y P r o g r a m  D irector, KABL )

KABL is going to  sponsor a "sea n ce" on Halloween, with the cooperation 

o f  the m agicians union and the "C arter the Great" Museum o f M agic, in an attempt 

to make contact with Houdini, who died 20 years ago this year. Wild.

# # #

COMPETITOR'S COMMERCIAL ( D ickie Rosenfeld, Sales Manager, KILT )

For Ivy R ussell F ord  on KTRH and KPRC - -  Organ m usic intro. . . 

anner so lem n ly .. . "T here are funerals and there are funerals. T h ere ’ s a wake 

going on right now at Ivy R ussell Ford. . . . "  ( New Orleans type jazz m usic up 

strong, then down and under ) Anner { bright }wbut this funeral is New Orleans s ty le .. . 

Ivy R ussell says out with the old because you can ’t take it with you. Come to the wake 

at Ivy R ussell Ford now. Have a cup o f real New Orleans French co ffee  and save 

hundreds of dollars on a new or used Ford.

# # #

J0



SUNDAY REVENUE ( Tad Van Brunt, Sales Manager, KABL )

Have a large T. V. store  stay open on Sunday and se ll co lo r  sets 

only, idea being to have woiTd ser ies  special, inasmuch. a3 the Giants are "in ", 

there should be a lot o f interest.

# # #
r*

CREATIVE SALES IDEA { Tad Van Brunt, Sales Manager, KABL )

Get a restaurant to sponsor a mashed potato eating contest during 

National Potato Week, 5

# # #

PROMOTION ( Dave M cK insey , P rogram  D irector, K A B L )

KABL is going to sponsor a "sea n ce" on Halloween, with the cooperation 

o f the m agicians union and the "C arter the Great" Museum of Magic, in an attempt 

to make contact with Houdini, who died 20 years ago this year. Wild.

# # #

COMPETITOR'S COMMERCIAL { D ickie Rosenfeld, Sales Manager, KILT )

F or Ivy R ussell F ord  on KTRH and KPRC - -  Organ m usic intro. . . 

anncr solem nly. . .  "T h ere  are funerals and there are funerals. T here ’ s a wake 

going on right now at Ivy R ussell Ford. . . . "  ( New Orleans type jazz m usic up 

strong, then down and under ) Anncr { bright )” but this funeral is New Orleans style. . . 

Ivy R ussell says out with the old because you can ’t take it with you. Come to the wake 

at Ivy R ussell Ford  now. Have a cup o f real New Orleans French coffee  and save 

hundreds of dollars on a new or used Ford.'*
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SPEC SPOT { ^ ick ie  Rosenfeld, Sales Manager, KILT )

In order to give the Champion Chevrolet grand opening m ore spice, we

cam e up with a marathon runner who ran about twenty blocks with a flaming torch.

He handed the torch  to the Mayor who burned the ribbon. The runner had a huge 

cham pion banner a cross  his chest. The cerem ony was m ost im pressive.

# # #

SUNDAY REVENUE { Dickie Rosenfeld, Sales Manager, KILT )

For stations carrying football gam es, we sold  the 10-se c  station I. D. to a 

large insurance firm . The I. D. gives tim e to get in the ca ll letters, city, and a fast, 

well produced spot covering various phases c f  c lien t's  insurance serv ices . We sold  

them at the rate o f $25, 00 each. Contract was for  the balance o f the 1965 season.

# # #

$  THANKSGIVING PROMOTION ( Dickie Rosenfeld, Sales Manager, KILT )

drive~in g rocery  chain, the KILT Turkey Trot. A number o f "tim es" are announced 

on a rotating cartridge ( such as 17 seconds, 12 seconds, 15 seconds, etc. ). A 

listener is chosen to participate and guesses the tim e it w ill take the turkey to run 

the 100 yard dash. The deejay then plays the tape and if it is the tim e guessed by 

the listener, she wins a turkey. To add to the fun o f it, sound effects o f a h orse 's  

hooves are heard as the turkey runs. . .then a filter voice  announces the ' tim e"

F or the Thanksgiving Day season, we have proposed to a

it took to run the 100 yards.

STATION BREAK ( B ruce Hathaway, P rogram  D irector, KTSA }

"K T S A .. .  fun for  F a ll . . . .  and fun for all. . . "



J

SPEC SPOT { ^ ick ie  Rosanfelcl, Sales Manager, KILT )

In ord er to give the Champion Chevrolet grand opening m ore spice, we 

cam e up with a marathon runner who ran about twenty blocks with a flaming torch.

He handed the torch  to  the Mayor who burned the ribbon. The runner had a huge 

champion banner across  his chest. The cerem ony was m ost im pressive.

# # #

SUNDAY REVENUE ( Dickie Rosenfeld, Sales Manager, KILT }

For stations carrying football gam es, we sold  the 10-se c  station I. D. to a 

large insurance firm . The I. D. gives tim e to get in the ca ll letters, city, and a fast, 

well produced spot covering various phases o f c lien t’ s insurance serv ices . We sold  

them at the rats o f $25. 00 each. Contract was for the balance o f the 1965 season.

§ # #

THANKSGIVING PROMOTION { Dickie Rosenfeld, Sales M a n a g e r , KILT }

F or the Thanksgiving Day season, we have proposed to a 

d r iv e -in  g rocery  chain, the KILT Turkey Trot. A number o f "tim es" are announced 

on a rotating cartridge ( such as 17 seconds, 12 seconds, 15 seconds, etc. ). A 

listener is chosen to participate and guesses the tim e it w ill take the turkey to run 

the 100 yard dash. The deejay then plays the tape and if it is the tim e guessed by 

the listener, she wins a turkey. To add to the fun o f it, sound effects o f a h orse 's  

hooves are heard as the turkey runs. . . then a filter voice  announces the "tim e" 

it took to run the 100 yards.

# # #

STATION BREAK ( Bruce Hathaway, P rogram  D irector, KTSA } 

" K T S A . . .  fun for F a l l . . . .  and fun for a l l . . . "

# # #
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SEASONAL SA L ES IDEA ( Dickie Rosenfeld, Sales Manager, KILT }

Ice Hockey is a brand new .sport to the southwest and Houston, has a

brand new hockey team . . . T lie A pollos. We convinced the Apollo management that 

they have an educational job to do with the fans and w ould-be fans. We have proposed 

a schedule of announcements to the A pollos, containing interesting and educational 

inform ation about ice  hockey. T ickets w ill be awarded on a "w rite in and w e 'll 

draw a nam e" basis.

#’ # #

R-EFESSiUE ID.SA ( Dickie Rosenfeld, Sales Manager, KILT )

Funeral directions have difficult tim es getting advertising 

a cross  without seem ing too com m ercia l so  above prospect { Walt rip Funeral

Home } has been presented idea o f broadcasting tim e o f various church serv ices 

on Sunday.

# # #

_HOT KLIM SERS 

KLÏF
1. }  Road Runner Gants Liberty
2. ) 2 Mi3 3 You So Little Anthony DCP
3. ) Everybody Loves a Clown Gary Lewis Liberty

KILT
1. j If You've Got a Heart Bobby G oldsboro U. A.
2. } With These Hands Tom  Jones Parrott
3. ) A in't It Tim e Andy W illiams Columbia

KT3A
1. j T ime Town Sr Country Renner
2. } Everybody Loves A Clown Gary Lewis Liberty
3. j Round E very Corner Petula Clark W. B.
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SEASONAL UAXES IDEA ( l ickie R osenfe'd , Sales Manager, KILT )

Ice Hockey is a brand new spore to ;he southwest and Houston has a 

brand new hockey te a m .. . The A p ollos . We convinced the Apollo management that 

they have an educational job to do with the fairs and would-be fans. We have proposed 

a schedule o f announcements to the A pollos, containing interesting and educational 

inform ation about ice  hockey. T ickets w ill be awarded on a "w rite  in and. w e 'll

draw a nam e" basis.

# # #

SUNDAY REVENUE IDEA { Dickie Rosenfeld, Sales Manager, KILT )

Funeral directions have difficult tim es getting advertising 

a cross  without seem ing too com m ercia l so  above prospect { Walt rip Funeral 

Home 5 has been presented idea o f broadcasting tim e o f various church serv ices 

on Sunday.

Îf # #

HOT KLIMBERS

KLIF
1 .) Road Runner Gants Liberty
2. ) 1 M iss You So Little Anthony DCP
3. ) Everybody Loves a Clown Gary Lewis Liberty

KILT
1 .) If You've Got a. Heart Bobby G oldsboro U. A.
2. } With These Hands Tom  Jones Parrott
3. } A in't It Tim e Andy W illiams Columbia

KTSA
1 .) Tim e Town & Country Renner
2 .)  Everybody Loves A_Clown. Gary Lewis Liberty
3. ) Round E very Corner Petula Clark W. 3.
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SEASONAL SALES IDEA (. D ickie R oseafe 'd , Seles Manager, KILT )

Ice Hockey is a b rand new spore to :b.a southwest and Houston has a 

brand new hockey team. . . The A p ollos . We convinced the Apollo management that 

they have an educational job to do with the fans and would-be fans. We have proposed 

a schedule o f announcements to the A pollos, containing interesting and educational 

inform ation about ice  hockey. T ickets w ill be awarded on a "w rite  in and w e 'll 

draw a nam e" basis I

# # #

SUNDAY REVENUE IDEA ( Dickie Rosenfeld, Sales Manager, KILT )

Funeral directions have difficult tim es getting advertising 

s.cross without seem ing too com m ercia l so  above prospect ( W alt rip Funeral 

Home ) has been presented idea o f broadcasting tim e o f various church serv ices
i

on Sunday.

# # #

_HOT KLIMBERS 

KLIF
1. ) Road Runner Gants Liberty
2 . )  I M iss You So Little Anthony DCP
3. } Everybody Loves a Clown Gary Lewis Lib.e rty

KILT
1 .) If You've Got s. Heart Bobby G oldsboro U. A.
2. ) With These Hands Tom  Jones Parrott
3. j Ain’t It Tim e Andy Williams Columbia

KTSA
1 .) Tim e Town & Country Renner
2 .)  Everybody Loves Â  Clown Gary Lewis Liberty
3. ) Round E very Corner Petula Clark W. 3,
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CREATIVE SALES IDEA ( Art Holt, General Manager, WYSL )

Pardon the ethnic approach. Going into "Jew ish Hour" on Sunday 

m orning with seven accounts sold at $15. 00 per. All class retailers with ( obviously )

Jewish ownership. Should actually open m ore doors for station through development 

of this type o f loyalty, and get paid in the p rocess .

# # #

CREATIVE SALES IDEA ( Tad Van Brunt, Sales Manager, KABL )

Proposal made to S. F. C hiropractic Society to use radio as a group. 

Good chance o f schedule being placed.

# # #

SUNDAY REVENUE ( Tad Van Brunt, Ssles Manager, KABL )

could benefit by getting early  cu stom ers.

# # #

.STATION BREAK ( Bob White, Program  D irector, KILT ) 

" 'v IL T .. „the pleasure is all y o u r s . . .  "

# # #

SUNDAY REVENUE ( Dickie Rosenfeld, Sales Manager, KILT )

chain that ties in our personality James Bond. The cleaning company will offer 

one shirt laundered free  when you ask for the "M artinizing Bond". The custom er 

who takes in f iv 3 shirts gets one shirt laundered free  by mentioning the Martinizing

Car Wash - -  have a Sunday specia l p rice  for  anyone getting 

^  their car washed before 10 AM. Everyone has their car washed anyway, and client

¥ e are introducing an idea to the one-hour M artinizing Cleaners

50 Bond. The rac.io spot schedule w ill be saturated on Sunday before and after the O iler 

Football game. The offer is good the following day: Monday.

# # #
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CREATIVE SALES IDEA ( Art Holt, General Manager, WYSL )

Pardon the ethnic approach. Going into "Jew ish Hour" on Sunday 

m orning with seven accounts sold at $15. 00 per. All c la ss  reta ilers with { obviously ) 

Jewish ownership. Should actually open m ore doors for station through development 

o f ihi3 type o f loyalty, and get paid in the p rocess .

# # #

CREATIVE SALES IDEA ( Tad Van Brunt, Sales Manager, KABL )

Proposal made to S. F. C hiropractic Society to use radio as a group.

Good chance o f schedule being placed.

# # #

SUNDAY REVENUE { Tad Van Brunt, Sales Manager, KABL )

Car v7ash - -  have a Sunday specia l p rice  for anyone getting 

their car washed before 10 AM. Everyone has their car washed anyway, and client

could benefit by getting early  custom ers.

# # #

STATION BREAK ( Bob White, Program  D irector, KILT )

"S I L T .. .the pleasure is  all y o u r s .. . "

# § #

SUNDAY REVENUE ( Dickie Rosenfeld, Sales Manager, KiLT )

Ve are introducing an idea to the one-hour M artinizing Cleaners 

chain that ties in our personality James Bond. The cleaning company will o ffer 

one shirt laundered free  when you ask for the "M artinizing Bond". The custom er 

who takes in five shirts gets one shirt laundered free  by mentioning the Martinizing 

$  Bond. The radio spot schedule w ill be saturated on Sunday before and after the O iler 

Football game. The offer is good the following day: Monday.

# # #
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SUNDAY REVENUE { Tad Van Brunt, Sales Manager, KABL )

1. ) Any store that has an upcoming sale breaking on the following Monday.

There is a new product on the market that is a se lf spray shine, and will shine 

a pair of shoes quite well by just spraying. KTSA has two men, both weighing over 300 

pounds. We can dress these men up in KTSA shirts with white overa lls , and sneakers, and 

let them make the rounds of the many shopping centers with a sign on their back stating, 

"E verybody shines to KTSA" , and fre e -o f-ch a rg e  these guys will shine your shoes.

REJECTED COMMERCIALS ( Doug M cCall, Sales Manager, KTSA )

Special attention was paid to the Pan A m erican Speedway and Sail Antonio 

Drag production to  avoid "harsh and strident" effect.

# # #

P R OMOTION { Bob White, Program  D irector, KILT }

participate. Over the weekend, I noticed many ca rs  in d rive -in s , public parks, and 

such, with their radio on KILT. When a staff m em ber spots a person listening to KILT, 

he should ca ll the station and give the location o f the listener and perhaps car license

has just been spying on another KILT listener. . „ " Then the jock  would give the info on

This would be a natural tim e for  a saturation schedule.

2. ) Contact Country Clubs to run spots on Sunday to get husband and wife to

attend open house and. see the club.

# # #

PROMOTION { Bruce Hathaway, P rogram  D irector, KTSA )

# # #

This would center around James Bond; however, the entire station would

or som e piece o f clothing they are wearing. Then a recorded  intro saying "Jam es Bond

thl^air. One thing for sure, that person would really  wonder where James is and how

they m issed  him.

# # #
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SUNDAY REVENUE { Tad Van Brunt, Sales Manager, KABE )

>
1, ) Any store  that has an upcoming sale breaking on the following Monday.

This would be a natural tim e for a saturation schedule.

2. ) Contact Country Clubs to run spots on Sunday to get husband and wife to 

attend open house and see the club.

# § #

PROMOTION { Bruce Hathaway, P rogram  D irector, KT3A )

There is a new product on the m arket that is a se lf spray shine, and will shine 

a pair o f shoes quite well by just spraying. KTSA has two men, both weighing over 300 

pounds. We can dress these men up in KTSA shirts with white overa lls , and sneakers, and 

let them make the rounds of the many shopping centers with a sign on their back stating, 

"E verybody shines to KTSA" , and fre e -o f-ch a rg e  these guys w ill shine your shoes.

# # #
$

REJECTED COMMERCIALS ( Doug M cCall, Sales Manager, KTSA )

Special attention was paid to the Pan A m erican Speedway and San Antonio 

Drag production to avoid "harsh and strident" effect.

# # #

PROMOTION { Bob White, Program  D irector, KILT }

This would center around James Bond; however, the entire station would 

participate. Over the weekend, I noticed many ca rs  in d rive -in s , public parks, and 

such, with their radio on KILT. When a staff m em ber spots a person listening to KILT, 

he should ca ll the station and give the location  o f the listener and perhaps car license 

or som e piece o f clothing they are wearing. Then a recorded  intro saying "Jam es Bond 

has just been spying on another KILT listener. . . " Then the jock  would give the info on 

tliJ^air. One thing for sure, that person  would really  wonder where James is and how 

they m issed  him.

# # #



PROMOTION { Bob White, P rogram  D irector, KILT )

We w ill run the "B orn  to Win" prom otion, with a little variation. ..Each hour

we w ill ca ll out three initials on the air. The first person to com e to our studios with 

identification proving these are their initials will win. Their prize  w ill be determined 

by the "B orn  to Win" wheel which has cash amounts varying from  $1. 00 to $100. 00.

# # # . :

COMPETITOR'S COMMERCIAL { Dickie Rosenfeld, Sales Manager, KILTJ

Frr Leasing A ssociates on KPRC - -  A series  o f spots utilizing .sound effect 

openings, *\ e. , heavy equipment, drilling rig, trucks, airplane taking off, car starting, 

etc. The sounds fade down, m usic up and under, announcer who explains each sound: 

"T hat's an A ero  Commander with four building executives on board flying to Oklahoma 

City Dr an important con ference; the plane is leased  from  Leasing A ssociates. That’ s 

tjĵ  .ound o f drilling for oil in Saudi Arabia; the equipment is leased from  Leasing 

A ssociates. That's a doctor headed for the Houston M edical Center on an.em ergency 

¿all; his car is leased from  Leasing A ssocia tes. Men from  different walks o f life , engaged 

in different p rofession s, agree that leasing whatever they need in their businesses frees 

operating capital and helps to insure their su ccess . You, too, can lease whatever you 

may need from  Leasing-A ssociates. "

thousands of Houstonians often spend all Sunday afternoon going through the "T rash  and 

T reasu re" type o f antique shops. Due to this interest, w e've decided to .make a pitch 

at these sm all shops.

# # #

SÜNDAY REVENUE ÏDEAS { Dickie Rosenfeld, Sales Manager, KILT )

There is a trem endous interest now -a-days in antiques. W e've found that

# # #
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PROMOTION ( Bob White, Program  D irector, KILT )

' i% We w ill run the 'Born to Win" prom otion, with a little variation. ..Each hour

we w ill call out three initials on thè air. The first parson to conrje to our studios with 

identification proving these are their initials w ill win. Their prize  w ill be determined 

by the "B orn  to Win" wheel which has cash amounts varying from  $1. 00 to $100. 00.

# # #

COMPETITOR'S COMMERCIA-U { Dickie Rosenfeld, Sales Manager, KILT. )

Frr Leasing A ssociates on KPRC A series  of spots utilizing .sound effect 

openings, \ e. , heavy equipment, drilling rig, trucks, airplane taking off, car starting, 

etc. The sounds fade down, m usic up and under, announce r who explains each sound: 

"T hat's  an A ero Commander with four building executives on board flying to Oklahoma 

City Dr an important conference; the plane is leased from  Leasing A ssociates. Thai's 

tLe ;ound of drilling for oil in Saudi Arabia.; the equipment is leased from  Leasing 

A ssociates. That's a doctor headed for the Houston M edical Center on an em ergency 

call; his car is leased from  Leasing A ssocia tes. Men from  different walks o f life , engaged 

in different p rofession s, agree that leasing whatever they need in their businesses frees 

operating capital and helps to insure their su ccess . You, too, can lease whatever you' 

may need from  L easing-A ssociates. "

# # #

SUNDAY REVENUE IDEAS { Dickie Rosenfeld, Sales Manager, KILT )

There is a trem endous interest now~a~days in antiques. W e've found that 

thousands of Houstonians often spend all Sunday afternoon going through the "T rash  and 

T reasu re" type o f antique shops. Due to this interest, we've decided to make a pitch
l . .

at these sm all shops.

# # #
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SUNDAY REVENUE IDEAS { Tad Van Brunt, Sales Manager, KABL )

# )  1 .) Restaurants that eater to fam ilies should be good prospects .for

Sunday revenue .

Z . ) A p erfect tim e fo r  yacht sa les. A series  of spots could be ..recorded 

on boai*d with a sea view description  o f fam iliar landmarks filled  with plugs for the 

individual craft that the sponsor is pushing.

# # #

CREATIVE SALES IPSA ( Tad Van Brunt, Sales Manager, KABL )

Have a camping equipment sale for  all sporting stores , hardware stores, 

etc. This is alm ost the end o f the sum m er vacation period  fo r  school children and 

maybe this is the last chance to se ll the parents camping equipment for this year.

# # #

m  r

HOT KLSMB ERS 

KITE

Johnny B orders on vacation

KILT

1.) “ Houston’ ' Dean Martin R eprise
2 .)  "Laugh At Me" Sonny Atc.o
3 .)  "T rea t Her Right" Roy Head Baqkbeat

KTSA

1.) "T rea t Her Right" Roy Head Backbeat
2 .)  "Agent OO Soul" Edwin Starr R iq.T ic
3 .)  " I t ’ s A Man Down T here" G. L. Crockett Fo\ir B ros.

ys
8 /11 /65



SUNDAY REVENUE ( Doug M cCall, Sales Manager, KTSA )

-  11

€  With the concept that the under 30 market is ours ( Texas Triangle ), w e 're

m issing a bet by not getting m ore luxury apartment business. This is the place for 

bachelors and young m arrieds to live when th ey 're  first out o f school and working.

P R OMOTION ( B ruce Hathaway, P rogram  D irector, KTSA }

KTSA is going to have the first A m erican showing o f the Beatle motion 

picture H E L P !. This prom otion w ill work sim ilar to the one we did with the first 

Beatle m otion p icture. There w ill be severa l sponsor tie -in s  with the prom otion 

before it 's  over, such ns crow d reports, etc. This is an advance showing, and 

Cinema A rts has been given the rights fo r  the first A m erican showing in San Antonio.

unit that patrols the city . This unit checks in at least once per hour, o r  when a 

situation ca lls  for  it, with reports on San Antonio after midnight. On the scene reports 

o f m urders, accidents, etc. Interviews with ambulance drivers, policem ep, etc.

In a ll, it 's  a very interesting and inform ative program .

# # #

PROMOTION { B ruce Hathaway, P rogram  D irector, KTSA )

"The Flying Saucers are Coming" — KTSA has purchased 2 m echanical flying 

saucers. At this time we are teasing the fact that the flying saucers are com ing. Just 

by coincidence the national publicity o f the sighting o f these UFO's hit, and has really

related seme talk.

# # #

^ M PETITOR'S PROMOTION ( B ruce Hathaway, Program  D irector, KTSA )

"Night Watch" — XONO ha3 assigned from  12 midnight to 5 AM, a m obile
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SUNDAY REVENUE ( Doug M cCall, Sales Manager, KTSA }

>j With the concept that the under 30 market is ours ( Texas Triangle ), we’ re

m issing a bet by not getting m ore luxury apartment business. This is the place for 

bachelors and young m arrieds to live when they’ re first out o f school and working.

# # #

P ROMOTION ( Bruce Hathaway, P rogram  D irector, KTSA )

KTSA* is going to have the first A m erican showing o f the Beatle motion 

picture HELP!* This prom otion will work sim ilar to the one we did with the first 

Beatle m otion p icture. There w ill be several sponsor tie -in s with the prom otion 

before  it ’ s over, such as crow d reports, etc. This is an advance showing, and 

Cinema A rts has been given the rights fo r  the first A m erican showing in San Antonio.

# # #

y M PETITOR’S PROMOTION < B ruce Hathaway, Program  D irector, KTSA )

"Night Watch" KONO has assigned from  12 midnight to 5 AM, a m obile 

unit that patrols the city. This unit checks in at least once per hour, o r  when a 

situation ca lls  for  it, with reports on San Antonio after midnight. On the scene reports 

o f m urders, accidents, etc. Interviews with ambulance d rivers, policem ep, etc.

In all, it ’ s a very  interesting and inform ative program .

# # #

PROMOTION ( B ruce Hathaway, P rogram  D irector, KTSA )

"T he Flying Saucers are Coming" - -  KTSA ha3 purchased 2 m echanical flying 

saucers. At this tim e  we a: a teasing the fact that the flying sauce :s  are com ing. Just 

by coincidence the national publicity o f the sighting o f these UFO's hit, and has really

^ s a te d  som e talk,

# # #
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CREATIVE SALES IDEA { Dickie Rosenfeld, Sales Manager, KILT } *

0 Most restaurant operators make a play for the a fter-the-gam e crowd. We

approached B ill W illiam s, one of the c ity 's  largest operators, with the idea of selling 

him a solid  hour each Saturday night from  11-12 midnight. The idea being to constantly 

rem ind our listeners that B ill W illiams Restaurant is the perfect place to eat after the 

football gam e. He bought it and w ill begin a 13-week schedule in September.

# # #

COMPETITOR'S COMMERCIAL ( Dickie Rosenfeid, Sales M autger, KILT .)

C hrysler Lone Star Boats on KPRC - -  Spot opens with two men talking,

"So l backed my C hrysler out o f the w ell and drove down the canal. . .  " "Hey,
*j

wait a minute, what do you mean you backed your C hrysler out o f the wei.l7i|* "T hat's 

right, my C hrysler Lone Star bGat. . .  it 's  a honey, 17 ft long, etc. , etc. "  Com m ercial
r

f j  sea with, "And I don't have any parking problem s with my C hrysler either. " 

Announcer: "W hy don't you investigate a new C hrysler. A Lone Star, that is, at 

Proven Products Company, e t c . , they com e in 14-17-21 ft size3 , all metal or wood, 

e t c , "

# # #

SUNDAY REVENUE IDEA ( Dickie Rosenfeld, Sales Manager, KÏLT )

This is the tim e of year when bowling alleys are making the effort to organize 

their winter leagues. With the high amount o f new alleys that have opened the past few 

years, this is becom ing tougher and thougher. We have proposed a Sundaÿ schedule 

o f spots to the Houston Bowling A ssociation  prom oting league play at m em ber alleys.

# # #
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CREATIVE SALES IDEA { D ickie Rosenfeld, Sales Manager, KILT }

Most restaurant operators make a play for the a fter-the-gam e Qtfowd. We 

approached B ill W illiam s, one of the c ity 's  largest operators, with the idea o f selling 

him a so lid  hour each Saturday night from  11-12 midnight. The idea being, to constantly 

rem ind our listeners that B ill W illiam s Restaurant is the perfect place to eat after the 

football game. He bought it and w ill begin a 13-week schedule in September.

# § # |

COMPETITOR'S COMMERCIAL ( Dickie Rosenfeld. Sales Manager, KILT )

C hrysler Lone Star Boats on KPRC - -  Spot opens with two men talking,

"So I backed my C hrysler out o f the well and drove down the canal. . .  " "Hey,
"j

wait a minute, what do you mean you backed your C hrysler out o f the w e ll? '1 "That's 

right, m y C hrysler Lone Star b o a t .. .  it 's  a honey, 17 ft long, etc. , etc. "  C om m ercial
r

<U 3es with, "And I don't have any parking problem s with my C hrysler either. " 

Announcer: "W hy don't you investigate a new C hrysler. A Lone Star, that is, at 

Proven Products Company, etc. , they com e in 14-17-21 ft s izes , all metal or wood, 

etc. "

# # #

SUNDAY REVENUE IDEA { Dickie Roaenfeld, Sales Manager, KILT )

This is the tim e of year when bowling alleys are making the effort to organize 

their winter leagues. With the high amount o f  new alleys that have opened the past few 

years, this is becom ing tougher and thougher. We have proposed a Sunday schedule 

o f spots to the Houston Bowling A ssociation  prom oting league play at m em ber alleys.

*' # # #

f
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IDEAS FOR SUNDAY REVENUE ( Dickie Rosenfeld, Sales Manager, KILT )

Since the advent of the autom obile, the "Sunday Drive" has 

becom e an A m erican  institution so why not use it to the advantage o f an advertiser and 

the station, by telling these Sunday drivers about points o f interest and things to see 

witi$n a 100 m ile radius of Houston. KILT has proposed to several oil com panies that 

they sponsor the "Sunday Tour T ip s". These will describe places to see, events taking 

place in the area, h istorica l and scen ic points of interest and the best and m ost scenic 

routings to these p laces, with an invitation to use the sponsor*s product oil the drivé.

# # #

CREATIVE SALES IDEA FOR SPECIAL HOLIDAYS ( Dickie Rosenfeld, Sales Manager, KIL"

M arch i3 the month o f the "wearing o f the green" what with 

St-» P a trick 's  day Wednesday-, M arch 17th-. KILT is pitching a car dealer with

a Special St-. P a tr ick 's  Day promotion-. Several days before M arch 17th KILT ballyhoos
- N . •

"b ig  goings bn" at the car d ea ler 's  loca tion --th e  salesm en have been turned into

Leprèchauns-, Thè big pitch is that ahy GREEN car Oh the lot Wednesday, M arch 17th 

is m àrkéd down $500-. ÒÌK

# 'è è

NEWS STORIES ( Richard Dobbyn, Managing Editor, KILT )

The anniversary date of Iwo Jima brought com m ent about 

KILT News with their actualities on "KILT News Flashback".

# # #’ • » .  ». -  

NEWSMEN'S CRITIQUE ( Richard Dobbyn, Managing Editor, KILT )

I am attaching a copy o f D ick 's critique.

4 # 4
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IDEAS FOR SUNDAY REVENUE ( Dickie Rosenfeld, Sales Manager, KILT )

Since the advent of the autom obile, the "Sunday Drive" has 

becom e an A m erican  institution so why not use it to the advantage o f an advertiser and 

the staticn, by telling these Sunday drivers about points o f interest and things to see 

within a 100 m ile radius o f Houston. KILT has proposed to several oil com panies that 

they sponsor the "Sunday Tour T ip s", These w ill describe  places to see, events taking 

place in the area, h istorica l and scen ic points of interest and the best and m ost scenic 

routings to  these p laces, with an invitation to use the sp on sor 's  product on the drive.

# # #

CREATIVE SALES IDEA FOR SPECIAL HOLIDAYS ( Dickie Rosenfeld, Sales Manager, KIL

M arch is the month o f the "wearing o f the green" what with 

St, P atrick 's  day on Wednesday, M arch 17th. KILT is pitching a car dealer with 

a Special St„ P atrick ’ s Day prom otion. Several days before March 17th KILT ballyhoos 

"b ig  goings on" at the car d ea ler 's  loca tion --th e  salesm en have been turned into 

Leprechauns, The big pitch is that any GREEN car on the lot Wednesday, M arch 17th 

is m arked down $500, 00.

# # #

HEWS STORIES { R ichard Dobbyn, Managing Editor, KILT )

The anniversary date o f Iwo Jima brought com m ent about 

KILT News with their actualities on "KILT News Flashback".

# # #

NEWSMEN’ S CRITIQUE { Richard Dobbyn, Managing Editor, KILT )

I am attaching a copy of Dick’ s critique.

# # #



3

IDEAS FOR SUNDAY REVENUE ( Dickie Rosenfeld, Sales Manager, KILT )

Since the advent of the autom obile, the "Sunday Drive" has 

becom e an A m erican  institution so why not use it to the advantage o f an advertiser and 

the station, by telling these Sunday drivers about points o f interest and things to see 

within a 100 m ile radius o f Houston. KILT has proposed to several oil com panies that 

they sponsor the "Sunday Tour T ip s", These will describe  places to  see, events taking 

place in the area, h istorica l and scen ic points of interest and the best and m ost scenic 

routings to these p laces, with an invitation to use the sp on sor 's  product on the drive.
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M arch is the month o f the "wearing o f the green" what with 

St, P atrick 's  day on Wednesday, M arch 17th. KiLT is pitching a car dealer with 

a Special St. P atrick 's  Day prom otion. Several days before March 17th KILT ballyhoos 

"b ig  goings on" at the car d ea ler 's  loca tion --th e  salesm en have been turned into 

Leprechauns. The big pitch is that any GREEN car on the lot Wednesday, M arch 17th 

is m arked down $500. 00.

# # #

HEWS STORIES ( Richard Dobbyn, Managing Editor, KILT )

The anniversary date o f Iwo Jima broright com m ent about 

KILT News with, their actualities on "KILT News Flashback".

# # #

NEWSMEN'S CRITIQUE ( Richard Dobbyn, Managing Editor, KILT )

I am attaching a copy of Dick’ s critique.

# # #
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x or  M ontclair Shopping Center ~~ As we all know, the passenger train 

is becom ing as sca rce  as .buffalo and longhorn cattle. However, if we look 

c lo se  enough you might find one in the fa irly  immediate area such as in the 

Houston area between M oscow  and Camden, Texas, Many children have not seen

the pine y woods for a twelve m ile trip . The prom otion will run for  one month 

through purchase o f a 100 spot package. R egistration will be. fo r  a drawing so 

the lucky winner w ill be able to treat his next birthday party guests to "A  Journey

l.OEA FOR SUNDAY REVENUE ( Dickie Rosenfeld, Salas Manager, KILT )

revenue from  the nursery owners as the month o f M arch approaches. The following 

idea is a log ica l one. Now is the tim e to  fe rtilise , plant trees , prune and spray

have him, in hi3 own words and voice , give tips on gardening ca re . Then 

recom m end the product he ca rr ie s  to obtain the desired  resu lts, with emphasis 

on specia ls to get tra ffic  on location . This gives two desired  results - appeals 

to his ego and gives authority to the com m ercia ls  since in m ost cases 

advertiser will be gardening expert.

a D;.esa.:. passenger train, let alone a steam er 3uch as this m ixed train through

Into The P ast", What a. prestige thing for the parents; what a thrill for the child, 

Precautionary m easures w ill be ample for  all contingencies.

For Paul’ s Green Thumb N ursery - -  Nov/ is the tim e to rea lly  get full longevit

for insects and rot. Sell the nursery owner on purchase o f a weekend package and

# if it
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SPEC Sv?OT { Dickie Eosenfeld, Sales Manager, KILT ;

To.* M ontclair Shopping Center - -  As we all know, the passenger train 

is becom ing as sca rce  as buffalo and longhorn cattle. However, if  we look 

close  enough you might find one in the fa irly  im m ediate area such as in the 

Houston area between M oscow  and Camden, Texas, Many children have not seen 

a D iesel passenger train, let alone a steam er such as this m ixed train through 

the piney woods for a twelve m ile trip . The prom otion w ill run for one month 

through purchase o f a 100 spot package. R egistration w ill be for a drawing so 

the lucky winner will be able to treat his next birthday party guests to "A  Journey 

Into The P ast", What a prestige thing for the parents; what, a thrill for the child. 

Precautionary m easures will be ample for  all contingencies,

# # #

IDEA FOR SUNDAY REVENUE ( D ickie Rosenfold, Sales Manager, KILT )

B'or Paul’ s Green Thumb Nursery ~~ Nov/ is the tim e to really  get full longeviv 

revenue from  the nursery owners as the month of M arch approaches. The following 

idea is a log ica l one. How is the tim e to  fertilise , plant tree3 , prune and spray 

for  insects and rot. Sell the nursery owner on purchase o f a weekend package and 

have him, in his ovm words and voice , give tips on gardening care . Then 

recom m end the product he ca rr ies  to obtain the desired  resu lts, with em phasis 

on specia ls to get tra ffic  on location . This gives two desired  results ; appeals 

to his ego and gives authority to the com m ercia ls  since in m ost cases 

advertiser w ill be gardening expert.

# ft5 #
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SUNDAY REVENUS IDEA ( Dickie Rosenfeld, Scies Manager, KILT }

Ten  points of Tourist interest in Houston will be thoroughly checked out. 

Spots w ill be built around this inform ation and presented to a hotel, or m otel, for 

sponsorship under the title TIPS FOR ¿OURISTS»

# m

PROMOTION { J. T yler  Dunn, Program  D irector, WYS.L )

"A pril F oo l’ s Day" Announcers intentionally give in correct inform ation 

throughout the <iay ( Note; P rom os w ill make clear the " fib s "  w ill not pertain to news, 

tim e, weather etc. ). F irst listener to spot the "fib " and ca ll the station, wins record

album.

# # #

HOT COMEF. 

KLIF

No Report

J

KILT
1 .  ) "This Is It"
2 .  ) " I 'l l  Keep Holding On"
3 .  ) "When I'm  Gone"

KT57>
1 .  ) ""I 'll Keep Holding On"
2 .  ) "Bum ble Bee"
3 .  ) "The Clapping Song"

RESTRICTED RECORDS 

KILT
1 . ) "D o You V'anna Dance" /  flip
2 .  ) "S he ’ s About A M over"
3 .  ) "E ight Days A W eek"/fU p
4 .  ) "P eaches and Cream "
5 .  ) "L ov e  M o ’ /  flip
6 .  ) "Freew ay F lyer"
7 .  ) "I  Must Be Seeing Things"
8 .  ) "T ire d  c f  Waiting" /  flip

Jim Reeves RCA
Sonny James Capitol
Brenda Holloway Motown

Sonny James Capitol
The Searchers KAPP
Shirley Ellis Congress

Beach Boys Capitol
Sir Douglas Tribe
Beatles Capitol
Ikettes Modern
Tom m y Roe ABCf
Jan and Dean Liberty
Gene Pitney Mu sic or
Kinks R eprise



SUNDAY
ca.

SVENUE IDEA ( Dickie Rosenfeld, Sales Manager, KILT )

Ten points o f Tourist interest in Houston w ill be thoroughly checked out. 

Spots w ill be built around this inform ation and presented tc a hotel, or m otel, for 

sponsorship under the title TIPS FOR TOUk IoTS.

# ###

PROMOTION { J. Tyler Dunn, P rogram  D irector, WYSL )

"A pril F oo l's  Day" - -  Announcers intentionally give in correct information

throughout the 'lay ( Notes Prom os w ill make clea r  the " fib s "  w ill not pertain to ne 

tim e, weather etc. }. F irst listener to spot the "fib "  and ca ll the station, wins record

album .

# # #

HOT COMER 

KLIF

No Report

KILT
1 . ) "This Is It"
2. ) " I 'l l  Keep Holding On"
3 .  ) "When I'm  Gone"

Jim  Reeves 
Sonny James 
Brenda Holloway

KTSA
1 .  ) " I 'l l  Keep Holding On"
2 .  ) "Bum ble Bee"
3 .  ) "T he Clapping Song"

RESTRICTED RECORDS

Sonny James 
The Searchers 
Shirley Ellis

KILT
1 . ) """Do You T anna Dance" / flip
2 .  ) "She’ s About A M over"
3 .  ) "Eight Days A W eek "/flip
4 .  } "P eaches and Cream "
5 .  ) "L ove  M o ’ /  flip
6 .  ) "Freew ay F lyer"
7 .  ) "I  Must Be Seeing Things"
S .) "T ire d  c f  Waiting" /  flip

Beach Boys 
Sir Douglas 
Beatles 
Ikettes 
Tom m y Roe 
Jan and Dean 
Gene Pitney 
Kinks

RCA
Capitol
Motown

Capitol
KAPP
Congress

Capitol
Tribe
Capitol
M odern
ABC

7

Liberty 
M usic or 
R eprise



# # #

• ' ¡Da y  REVENUE { Tad Van Erunt, Sales Manager, KABL )

Tad states in his Weekly Report:

"D o -it -y o u rse lf is m ore important month by month and year by yecir. 

T ■:..c o f the industries which is making especia lly  good strides is building supplies 

nd hardware. There are a great number of large stores open on weekends for the 

:o - it -y o u r s  e lf era and these have to be good p rosp ects ."

# # #

! ROMQTIQN (' Dave M cKinsey, Program  D irector, KABL )

KABL is running the C ollege P rom o which points out that the G5A

\&‘.s a college for sale in Oregon. See attached copy.

# # #

ii 01 TORJAI COMMENT ( R ichard W ilcox, General Manager, KABL )

KABL's editorial urging the Public Utilities C om m ission to wash the 

: nble car powerhouse windows resulted in many ca lls , and a group of college 

students volunteered to do the jcb . The C om m ission refused to accept the help 

and prom ised  to do the job by A pril 3rd.

# # i

PROMOTION j Richard W ilcox, General Manager, KABL )

KABL is running the Nightmare Prom otion which Richard says has 

had good response. Winner wiij spend the night in the Wax Museum Chamber of 

f w . rore . Oak-.and Tribune colum nist A1 M artinet volunteered to ¿.pend the night with

he winner. See attached copy.

it it fi



.OKAS FOR SUNDAY REVENUE | Tad Van Brunt, Sales Manager, KABL )

ad feels that Sunday would be a natural tim e for superm arket advertising.

1 iev/ openings and such. . . maybe even Sunday specia ls, since in suburban areas

¡.'.if o f the industries which is making especia lly  good strides is building supplies 

and hardware. There are a great number of large stores open on weekends for the 

„ d o -it-y ou rse lfe rs  and these have to be good p rosp ects .1'

PROMOTION i Dave M cKinsey, Program  D irector, KABL )

KABL is running the C ollege P rom o which points out thsA the GSA

a co llege  for sale in Oregon. See attached copy.

# # #

. 0  TORIAL COMMENT { Richard W ilcox, General Manager, KABL )

K A B L's editorial urging the Fublic Utilities C om m ission to wash the 

cable car powerhouse windows resulted in many ca lls , and a group of college 

students volunteered to do the jcb . The C om m ission  refused to accept the help 

and prom ised  to do the job by A pril 3rd.

had good response. Winner will spend the night in the Wax Museum Chamber o f 

Jfyji r o rs . Oakland T ribune colum nist A1 M artinez volunteered to spend the night with 

the winner. See attached copy.

§
i- let o f shopping is done on Sunday

# # #

L i IDAY REVENUE { Tad Van B runt, Sales Manager, KABL ) 

Tad states in his Weekly Report:

IID o -it-y ou rse lf is m ore important month by month and year by year.

# # #

# # #

PROMOTION { R ichard Wilcox, General Manager, KABL )

KABL is running the Nightmare Prom otion which Richard says has



SUNDAY REVENUE { Tad Van Brunt, Sales Manager, KABL )

Tad states in his Weekly Report;

"D o -it -y o u rse lf  is m ore important month by month and year by year. 

O .a o f the industries which is making especia lly  good strides is building supplies 

and hardware. There are a great number of large stores open on weekends for the 

d o -it-y cu rse lfe rs  and these have to be good p rosp ects .1'

# # #

m .

PROMOTION ( Dave M cKinsey, Program  D irector, KABL, }

KABL is running the C ollege P rom o which points out that the GSA

bias a college for sale in Oregon, See attached copy.

# # i

:~1P. TQRIAL COMMENT { Richard W ilcox, General Manager, KABL )

K A B L's editorial urging the Public Utilities C om m ission to wash the 

cable car powerhouse windows resulted in many ca lls , and a group of college 

students volunteered to do the job. The C om m ission refused to accept the help 

and prom ised to do the job by A pril 3rd.

# # a

PR 3 MOT ION s Richard Wilcox, General Manager, KABL )

KABL is running the Nightmare Prom otion which Richard says has 

had good response. Winner will spend the night in the Wax Museum Chamber o f 

P  O ro rs . Oakland Tribune colum nist A1 M artinez volunteered to spend the night with

be winner. See attached copy.

# # h



. DB AS FOR SUNDAY REVENUE { Tad Van Brunt, Sales Manager, KABL )

a.d feels that Sunday would be; a natural time for superm arket advertising. 

- "r-‘ openings and such. . . maybe even Sunday specia ls, since in suburban areas

lot o f shopping is done on Sundays.

# # #

oUL'D A P.E V EM U E  ( Tad Van Brunt, Sales Manager, KABL )

Tad states in his Weekly Report;

"D o -it -y o u rse lf  is m ore important month by month and year by year.

On< o f the industries which is making especia lly  good strides is building supplies 

and hardware. There are a great number of large stores open on weekends for the

d o -it-y ou rse lfe rs  and these have to be good p rosp ects . "

# it H

dOMOTlON (; Dave Me Kinsey, Program  D irector, KABL )

KABL is running the C ollege P rom o which points out that the GSA

Aas a college for sale in Oregon. See attached copy.

# # §

L.O. TORIAL COMMENT { R ichard W ilcox, General Manager, KABL )

K A B L's editorial urging the Public. Utilities C om m ission to wash the 

cable car powerhouse windows resulted in many ca lls , and a group o f college  

students vol.unteered to  do the job . The C om m ission  refused to accept the help 

and prom ised  to do the job by A pril 3rd.

# # #

PROMOTION ( R ichard Wilcox, General Manager, KABL )

KABL is running the Nightmare Prom otion  which R ichard says has

had good response. Winner will spend the night in the Wax Museum Chamber o f

roi’ E . Oakland Tribune colum nist A1 Martinea volunteered to spend the night with

be winner. See attached copy.

§ # #



"K LIF. . . Radio a -g o -g o . . . here to stay. . . "

# # #

CREATIVE SALES IDEA .{ Dickie Rosenfeld, Sales Manager, KILT )

Presented to M onterey House Take-H om e Mexican Food. The name of 

the contest is "B reak  The M onterey House Pinata". Clues w ill be given on the air. 

L isteners w ill 3end their guess as to what is in the pinata and the winner will be 

invited to the station to actually break the M onterey House Pinata to gain the p rize ! 

The contest would run in two different flights during the month for a w eek 's duration 

each tim e. M onterey House food certificates o f different denominations w ill be the 

prizes .

# § #

COMPETITOR'S COMMERCIAL. { Dickie Rosenfeld, Sales Manager, KILT )

Southern National Bank on KPRC Radio. - -  Very clever series  of 

com m ercia ls  designed to create  a personal touch for their bank. C om m ercial has 

no sound effects or  m uaic. Announcer sim ply says, "Southern National Bank knows 

M r. G eorge Brown as an insurance agent, a golfing enthusiast and a gardner. His 

previous bank knew him only as a number and a guy who hates to stand in line. Bank 

with Southern National Bank, where the interest i3. " There is no end to extending 

this series  and could be used on long tim e contract.

#

# # #

SUNDAY REVENUE ( Dickie Rosenfeld, Sales Manager, KILT )

"F ilb ert Fathom, fearless fish  fo reca ster"  - -  Fishing forecast "from  

the fish es ’ mouth". Using a special recording technique KILT created  anunusual 

fishing forecast to be pitched to a loca l beer distributor for Sunday fisherm en. The 

unusual quality is in the sound effect. Over the "under w ater" sound, the "v o ice "  

o f F ilbert the Fish is heard, giving the forecast. Filbert is also capable o f delivering

the sp on sor ’ s com m ercia l.



"K LIF. . . Radio a -g o -g o . . . here to stay. . . "

# # #

CB.EA1/,</£ SALES IDEA { Dickie Rosenfeld, Sales Ma.na.ger, KILT }

Presented to M onterey House Take-Hom e Mexican Food. The name of 

the contest is "B reak  The M onterey House Pinata". Clues w ill be given on the air. 

L isteners will send their guess as to what is in the pinata and the winner will be 

invited to the station to actually break the M onterey House Pinata to gain the p rize ! 

The contest would run in two di£ieren.fc flights during the month for a w eek 's duration 

each tim e. M onterey House food certificates o f different denominations will be the 

p rizes .

# # #

COMPETITOR'S COMMERCIAL { Dickie Rosenfeld, Sales Manager, KILT )

Southern National Bank on KPRC Radio. -*» V ery c lever series  of 

com m ercia ls  designed to create a personal touch for their bank. C om m ercial has 

no sound effects or m usic. Announcer sim ply says, "Southern National Bank knows 

M r. G eorge Brown as an insurance agent, a golfing enthusiast and a gardner. His 

previous bank'knew him only as a number and a guy who hates to stand in line. Bank 

with Southern National Bank, where the interest is. " There is no end to extending 

this series  and could be used on long tim e contract.

# if a

SUNDAY REVENUE ( Dickie Rosenfeld, Sales Manager, KILT )

"F ilb ert Fathom, fearle33 fish  fo reca ster"  -•» Fishing forecast "from  

the fish es ' mouth". Using a specia l recording technique .KILT created  an unusual 

fishing forecast to be pitched to a loca l beer distributor for  Sunday fisherm en. The 

unusual quality is in. the sound effect. Over the "under w ater" sound, the "v o ice "  

o f F ilbert the Fish is heard, giving the forecast. F ilbert is also capable o f delivering

the sp on sor ’ s com m ercia l.



SUNDAY REVENUE ( Tad Van Brunt, Sales Manager, KABL ) t A

Tad suggests seeing the "San. F rancisco  Bay C ru ises" about Sunday

(0.chedule for tourist season ahead.

# # #

PROMOTION ( Dave M cK insey, Program  D irector, KABL ) 

Worm Prom otion  - - s e e  attached copy.

# # #

CREATIVE SALES IDEA ( Dickie Rosenfeld, Sales Manager, KILT )

"H art's  Kentucky Fried Chicken" Client was sold KILT noon news. 

T h ere ’ s a com m on problem  in take-hom e food business to get noon trade volume up 

com parable to night take-hom e business. Hart's no exception. . . no. „ . cam e up with ide 

to offer noon and afternoon specials such a3 pint o f potato salad free with King Size 

chicken order or 1/2 doz biscuits with thrift order.G
# # #

COMP ETITOR ;s COMMERCIAL ( Dickie R osenfeld , Sales Manager, KILT )

Knapp Chevrolet on KPRC - -  Knapp Chevrolet, a downtown car 

dealer is utilizing its central location by using personal testimonial type o f radio spots. 

One o f the better ones is done h r a man who says, "I work in the' downtown area and it 

makes good sense to deal with a downtown car dealer like Knapp, since I spend forty or 

fo r ty -fiv e  hours a week there, it is convenient to leave my car or servicing in the 

m orning and pick it up in the evening just a block from  the a fi re.

# # #

SUNDAY REVENUE { Dickie R osenfeld, Sales M anager, KILT )

Due to the fact that the Houston and Gulf Coaiit area is becoming 

J ftre  and m ore boat con scious, KILT pitched Gulf Oil an. idea that centers around their 

m arine gas. The com m ercia l itself contains about forty seconds of in form ation  

telling of Gulf’ s Marine Gas ’ great qualities, and the latter twenty seconds pin-pointin*

Marinas in the area that sell it.



Tad suggests seeing the "San F rancisco Bay C ru ises" about Sunday

'chedule for tourist season ahead.

# # #

PROMOTION ( Dave M cK insey, Program  D irector, KABL ) 

Worm Prom otion  - -  see attached copy.

# # #

CREATIVE SALES IDEA { Dickie Rosenfeld, Sales Manager, KILT )

"H art's Kentucky Fried Chicken" - -  Client was sold KILT noon news. 

T h ere 's  a com m on problem  in take-hom e food business to get noon trade volume up 

com parable to night take-hom e business. Hart's no exception. . .  3 0 . .  .cam e up with, idea 

to offer noon, and afternoon specia ls such a3 pint o f potato salad free with King Size 

chicken order or 1 /2  doz biscuits with thrift order.

# # #

COMPETITOR 's  COMMERCIAL. { Dickie R osenfeld, Sales Manager, KILT )

Knapp Chevrolet on KPRC - -  Knapp Chevrolet, a downtown car 

dealer is utilizing its central location by using personal testimonial type o f radio spots. 

One o f the better ones is done b r a man who says, "I work in the downtown area and it 

makes good sense to deal with a downtown car dealer like Knapp, since I spend forty or 

fo r ty -fiv e  hours a week there, it is convenient to leave my car ¡or servicing in the 

m orning and pick it up in the evening just a block from  the off.ee,,

# # #

SUNDAY REVENUE ( Dickie R osenfeld , Sales M anager, KILT )

Due to the fact that the Houston and Gulf Coast area is be-.oming 

A r e  and m ore boat conscious, KILT pitched Gulf Oil an idea that centers arouid their 

m arine gas. The com m ercia l itse lf contains about forty seconds of in f orm ation 

telling of Gulf’ s Marine Gas ! great qualities, and the latter twenty seconds pin-pointin* 

Marinas in the area that sell it.



SUNDAY REVENUE ( Dickie Roseafeld, Sales Manager, KILlV.)

I quote from  D ickie ’ s Weekly Report :

"We have noticed that practica lly  every Automotive Parts house 

in Houston is open Sunday due to a reported  "change" in the Sunday Blue Lav/. A 

lot o f people may not be aware o f this fact. We propose a Sunday advertising schedule 

for  one or m ore o f these dealers calling attention to the fact that they are 

open on Sunday. "
T!

# # #

NEWS’ STORIES DEVELOPED { R ichard Dobhyn, Managing Editor, KILT )

KILT News developed loca l angles on the House Banking Committee 

passing legislation  on the minting o f coins. Local coin  co llectors  and dealers 

com m ented on the affects the bill w ill have on co llections.

K ILT9a daily "Wallsfcreefc L ine" was worked to death with the 

drop in the market this week, KILT always has opening stoGlcs and closing stocks 

on the news. The tape com es from  John B arr, financial consultant at Dem psey - 

Taeglsr., a brokerage house. This gave KILT the jump cn the market affects in 

Houston as well as national.

# # #

PROMOTION $ Dave M cKinsey, Program  D irector, KABL )

"F lat Earth Society" - -  This is a real thing in England and they 

made noises about the astronauts and still believe the earth is flat. See attached 

prom o.

# # #



ifiJ \ v j-fL ( Dickie ■■ .osenfold, Sales Manager, ■ ‘i -.J

I quote from  D ickie ’ s Weekly Report :

"We have noticed that practica lly  every  Automotive Parts house 

m Houston is open Sunday due to a reported  "change" in the Sunday Blue Daw. A 

lot o f peopie may not be aware o f this fact. We propose a Sunday advertising schedule 

for one or m ore o f these dealers calling attention to the fact that they ere 

open on Sunday. "
a

# # # ■

J 3-V E L O P E D  ( R ichard Dohbyn, Managing Editor, KILT )

KILT News developed loca l angles on the House Banking Committee 

passing legislation  on the minting of coins. L ocal coin  co lle ctors  and dealers 

com m ented on the affects the bill will have on collections.

K ILT’ s daily "W allstreet L ine" was worked to death with the 

drop in the market this week. KILT always has opening stocks and closing stocks 

on the new s. ¿he tape som.es from  John B arr, financial consultant at Dempsey - 

Taegler, a brokerage house. This gave KILT the jump on the market affects in 

Houston as well as national.

# # # .

PROMOTION { Dave M cKinsey, Program  D irector, KABL }

"Fiat Earth Society" - -  This is a real thing in England and they 

made noises about the astronauts and still believe the earth is Bat. See attached 

prom o.

# # #
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This is far and away the number one item we have to discuss. 14% 
of our entire week“~one full d ay ^is , in good partp going down the 
drain. There is simply no reason for this at all. If our cets=infuse 
were lower, instead of higher, there might be some way to understand 
it. But sets~in-use are generally higher on Sunday than on any other 
day. On Sunday you can reach the businessman at home as well as 
the family audience» but it is quite clear, nonetheless, that we are 
going to have to use additional approaches other than merely ratings 
or sets°in~use or the argument that the entire family is at home.,
We are going to have to use sales promotional ideas and rate gimmicks. 
I want every station manager to come equipped with 10 or more 
different gimmicks, or ideas, or promotions, which he thinks will 
stimulate sales on Sunday.



Our next Managers Meeting=~and all managers will be expected=~ will 
begin the evening of Tuesday, April 23rd, at which time all managers 
will assemble at Cieio. We will not try to have a meeting that night 
but will begin meetings Wednesday morning,, April 24th, continuing 
through Thursday, April 25th, and probably into the morning 02: Friday,
April 26th. We'll have to adjourn them around noon since we will be 
getting the place ready for the invasion by New York time buyers, which 
will begin later on that afternoon. All managers will naturally want to 
stay and get close to these particular time buyers. The time buyers 
will return on Monday and, of course, you will be free to do so likewise.

I think that you should get with your Sales Manager as soon as possible 
and begin to ask him for ideas on the following topics which will be major 
items of interest in the managers meeting;

1. ) IDEAS FOR STIMULATION ON SUNDAY REVENUE ON AhL, STATIONS

This is far and away the number one item we have to discuss. 14% 
of our entire week~°one full day°°is, in good part, going down the 
drain. There is simply no reason for this at all. If our cets=infuse 
were lower, instead of higher, there might be some way to understand 
it. But sets“in=use are generally higher on Sunday than on any other 
day. On Sunday you can reach the businessman at home as well as 
the family audience, but it is quite clear, nonetheless, that we are 
going to have to use additional approaches other than merely ratings 
or sefc8~in=wse or the argument that the entire family is at home,,
We are going to have to use sales promotional ideas and rate gimmicks. 
I want every station manager to come equipped with 10 or more 
different gimmicks, or ideas, or promotions, which he thinks will 
stimulate sales on Sunday.

#
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2 .  ) FORMULATION OF A DECEMBER-JANUARY SALES PLANNING LIST.

All o£ you should come equipped with everything that you can 
remember doing during the past Christmas and during this January 
in an endeavor to hypo sales„ The trouble with our October meeting 
was that it was too late to aid us in getting things going well ior 
December and January. From now on we are going to be six to nine 
months ahead of our planning in the managers meetings,, Thus, the 
reason for a comprehensive planning of December and January right 
now. One of our stations had a $165 Sunday in early January and l 
want to be sure that we have sufficient planning done early in the 
year to prevent any recurrence of such sales disasters as December 
and January have been in the past,

3 .  ) SALES POSSIBILITIES OFFERED TO US THROUGH NEWSPAPER
TIE-UPS IN HOUSTON. SAN ANTONIO. SAN FRANCISCO AND LOS 
ANGELES.

In this topic, 1 intend to explore any possible avenues of commercial 
cooperation between our radio stations and our affiliated newspapers,

4. ) PRODUCTS WHICH THE CORPORATION MIGHT ACQUIRE FOR
SALE ON THE AIR,

5 .  ) VVHAT-CAN WE ALL DO TO REACH MAJOR CORPORATE ADVERTISERS
NOT NOW USING RADIO,

1 can open the doors and get us into almost anyone at any tim e-- the 
question is what avenue of approach once the door is open.

6 .  ) PUBLIC SERVICE PROMISES TO THE FCC.

Also, a comparison of these promises with our delivery of same.

7 .  ) MARCUS COHN.

Discussing commercial practices in typical hours, commercial 
content, then answering questions on all subjects.

Now, l  want you ail to come loaded for bear. 1 want ideas by the score. 1 
want Don to go through all of our policy books before this meeting and dig out 
anything and everything that looks commercially pertinent to Sunday, or 
December and January sales. 1 want all of the managers to meet with their 
sales managers and possibly with the salesmen themselves for some brain­
storming sessions to produce ideas for this coming meeting. At the end of 
the meeting we will then reduce the Sunday and December-January ideas into 
a planning schedule, mimeograph them, and send them to all stations so that 
we will have an active campaign all set and on paper.

G B M ;lr
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CREATIVE SAI.ES IDEA ( Doug M cCall, Sales Manager, KTSA )
/: ■

Coke half-hour program  at night 9 : 0 0 3 0  PM. Additional, yearly 

budget gotten from  Coke by selling half-hour at night to a coj-op o f area Coke bottlers. 

P rogram  is Mon-Sat, designed sp ecifica lly  to reach kids.

# # #

SUNDAl^REV .TNOE^IDEA^j_( Tad Van Brunt, Sales Manager,. KA.BL )

1. i A ll real estate developm ents should be good prospects at this

tim e o f year for  Sunday spots.

2..) Organize the city 's  go lf cou rses ( private ) and run a sm all 

schedule encouraging golf, tagging the individual cou rses.

# # #

•>

HOT CUM BERS

% I F
1 .) California G irls Beach Boys Capitol
2. At.ll I Really Want To Do Cher Im perial
3 .)  G irl Come Running Four Seasons Phillips

KILT
1 .) I 'll Feel A Whole Lot Better Byrds Columbia
2 . )  Save Your Heart For Me Gary Lewis L iberiy
3 .)  You'd Better Come Home Petula Clark Warner 3 rce

KTSA
.1. } Bitter Tears Robfc London Bechkingharn
2 .)  Silver Threads Jody M iller Capitol
3. } Say Y ou 're My G irl Roy Orbison Monument

# # #

ya
7 /7 /6 5

#
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CR.EATiVE SALE’S IDEA ( Doug M cCall, Sales Manager, K,TSA }

Coke half-hour program  at night 9:00-9:30 PM. Additional yearly
m >
budget gotten from  Coke by selling half-hour at night to a co.rop o f area Coke bottlers.

P rogram  is Mon-Sat, designed specifica lly  to reach kids..

0 0 if

SUNDAY REVENUE IDEAS { Tad Van Brunt, Sales Manager,. KABL }

1 .  ) A ll real estate developm ents should be good prospects at this 

tim e ox year for Sunday spots.

2 .  ) Organize the city 's  golf courses { private ) and run a sm all

schedule encouraging golf, tagging the individual cou rses.

0 0 0

HOT CLIMBERS !

Í jL IF
I . ) California Girls Beach Boys Capitol
2 .) A ll I R eally Want To Do Cher . . Imperial
3 .) G irl Come Running Four Seasons < Phillips

KIL
1 .)

:T
I 'll Feel A Whole Lot Better B yres Columbia

2 .) Save Your Heart For Me Gary Lewis Liberty
3 .) You'd Better Come Home Petula Clark

• /
Warner Bros

KTSA
1.) Bitter Tears Robb London Bechkingham
2 .) Silver Threads Jody M iller Capitol
3 .) Say Y ou 're My Giri Roy Orbison Monument

# # #

7 3
7 /7 /6 5
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SUNPAY REVENUE IDEAS ( Dickie Rosenfeld, Sales Manager, KILT )

~3unG?T7~"Hqi o f "nnr.aa, home buying day and very com petitive among builders 

in Houston. K ILT 's presentation is to have their suppliers participate in the 

feature "K IL T 's  Talking House" where each furniture company, carpet, interior 

decorator, etc. , w ill describe  and be featured in specific  areas o f the home on 

tape equipment furnished, and prepared by KILT. Tim e purchased on co -op  

. basis to feature curiosity  of "Talking H ouse".

# # #

COMP ETIT OR' S P R OMPT ION f Dave Me Kinsey, Program  D irector, K A B L  )

KEWB is breaking with their "R ich  Card" prom o which appeals to a kid’ s 

ego, Sort o f a kid style Diner’ s Club. "Y es, gang, a KEWB rich  card  opens doors. 

With a Cube rich  card  in your possession , you 're  a big shot. "

# # #

SUNDAY REVENUE IDEAS ( Tad Van Brunt, Sales Manager, kKABL }

Tad suggests seeing " s e lf -s e r v ic e "  ca r washes which are opening up on 

weekends. Their big day must n ecessarily  be Sunday.

# # #

REJECTED BOOK ( Johnny B orders, Program  D irector, KLIF }

I quote from  John's report:

"Lennon 's new book, which I have read, ha3 received  reviews a3 being 

’ sm utty', which is true. I question whether we should give it away. I do not 

plan to  make the bock a prize  in a KLIF contest. "

# # #

#
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~~ O-R'S oO M k E R CIAL^ - -  ( Dickie Rósentela, Sales Manager, KILT ) 

KIKK. . , Volkswagen. Two young boys talking to each other and one 

is saying "W hat's the m atter, B o b ? "  Bob says, "It 's  my Volkswagen.". F irst toy :

too much g a s ? "  Bob: "N o, I still get 30 M PG". First boy: "Need new t ir e s ? "

only to fix  the brakes when ha had it two years ago. " F irst boy: "Then what's the

and at this rate I have to wait eight m ore years. " Anncr: " I f  you want problem s 

like B ob 's, see your loca l Volkswagen Dealer, etc. . . . "

# # #

SUNDAY REVENUE - -  { Dickie Rosenfeld, Sales Manager, KILT )

With Sunday being a care free  day, and with so many listeners in 

their cars, we propose a produced package o f  one-m inute com edy casts. We will 

ca ll them "Sunday Funcasts" and should make a nice package for  a sponsor with 

"a  sense o f humor. "  We propose to use the shortest edited tracks by com edians 

like Jackie Mason, Bob Newhart, Shelley Berman, etc.

£ * #

SPEC SPOT - -  { Doug M cCall, Sales Manager, KTSA }

Optimation is a speed reading course . Idea was based around the sound 

o f a slow , erra tic  c lo ck  and the line: How fast do you read? { Sound changes to 

quickly ticking clock . Optimation guarantees you 'll read 1000 words per minute. . 

that's probably five tim es as fast as you do now. etc. etc. ,

"What's the m atter, is it burning too much o i l ? "  Bob: "N o ."  F irst boy: !,Using

Bob: "N o". F irst boy: "R epairs costing too m u ch ?" Bob: "No, Dad has had

m a tter?"  Bob: "Dad prem ised  me a new sportscar when, this one wore out. . .

# # #

- 1
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COMPETI1.! C.R'd L/OM MSRCIAL - -  { Dickie Rosenfeld, Sales Manager, KILT )

KIKK, . . Volkswagen. Two young boys talking to each other and one 

is saying ,fWhat's the m atter, B o b ? "  Bob says, "It 's  my Volkswagen.". F irst boy: 

"What's the m atter, is it burning too much o i l ? "  Bob: "N o ."  F irst boy: '’'Using

too much g a s ? "  Bob: "No, I still get 30 M PG". First boy: "Need new t ir e s ? "  

Bob: "N o". F irst boy: "R epairs costing too m u ch ?" Bob: "No, Dad has had 

only to fix  the brakes when hs had it two years ago. " F irst boy: "Then what's the 

m a tte r?"  Bob: "Dad prom ised  me a new sp oriscar when this one wore out. . . 

end at this rate I have to wait eight m ore years. " Armcr: " I f  you want problem s 

like B ob’ s, see your loca l Volkswagen Dealer, etc. . . . "

# # #

SUNDAY REVENUE - -  ( Dickie Rosenfeld, Sales Manager, KILT )

With Sunday being a care free  day, and with so many listeners in 

their cars. -we propose a produced package o f one-m inute com edy casts. We will 

ca ll them "Sunday Funcasfcs" and should make a nice package for a sponsor with 

"a  sense of humor. " We propose to use the shortest edited tracks by com edians 

like Jackie Mason, Bob Newhart, Shelley Berman, etc.

# § §

SPEC SPOT - -  ( Doug M cCall, Sales Manager, KTSA }

Optimation is a speed reading course . Idea was based around the sound 

o f a slow, erra tic  c lo ck  and the line: How fast do you read? { Sound changes to 

quickly ticking clock . Optimation guarantees you 'll read 1000 words per minute. . 

that’ s probably five tim es as fast as you do now. etc. etc. -,

•  # § #

-  1 -
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SUNDAY REVENUE < Tad Van Brunt, Sales Manager, KABL )

Sell idea of staying open Sunday the month after Christm as for all 

sales to large department stores, specia l p r ices , etc.

# # #

PUBLIC SERVICE { Dave M cKinsey, Program  D irector, KABL )

Greet the various public serv ice  organizations station serves.

HARP; UP fc UNDER

During this Holiday Season, KABL sends best wishes to the many c iv ic  *nd 

public serv ice  organizations that it serv es . M erry Christm as from  the management

and staff o f KABL to __ . We pledge that in the com ing year, K A B L 'b facilities

will again be available to serve  the best needs o f your community.

# 2

A M erry, M erry  Christm as to the many hard-working public serv ice  and civ ic  

organizations that KABL has served  throughout the year. At this tim e we wish

# # #

»•

happy holidays to . In the com ing year, KABL will do its best to serve you

and your community.

# it #

SPEC SPOT ( Mike Kelly, Sales Manager, WYSL )

Mike inform s me that a specia l descriptive tape dramatizing the contents

o f  THE FIRST CHRISTMAS was prepared and helped sell the program .

# # #

PROMOTION * Bob Luther, General Manager, WYSL )

"Push-Button Santa Claus" - -  wherein shoppers may go tc  "T rim  a T ree"

located  next door to Sattler’ s Dept Store, press a button and maybe win a prize .

# # #



SUNDAY REVENUE { Tad Van Brunt, Sales Manager, KABL )

Sell idea of staying open Sunday the month after Christmas for all 

sales to large department stores, specia l p rices , etc.

# # #

PUBLIC SERVICE ( Dave M cKinsey, Program  D irector, KABL )

Greet the various public serv ice  organizations station se lves .

HARP; UP fc UNDER

During this Holiday Season, KABL sends best wishes to the many c iv ic  <.nd

public serv ice  organizations that it serves. M erry Christm as from  the management

and staff of KABL to__________ . We pledge that in the com ing year, KABL's facilities

w ill again be available to serve the best needs o f your com m unity.

# # f

# 2

A M erry, M erry Christm as to the many hard-working public serv ice  and c iv ic  

organizations that KABL has served  throughout the year. At this tim e we wish

happy holidays to____ ____. in the com ing year, KABL will do its best to serve you

and your community,

# if #

SPEC SPOT ( Mike Kelly, Sales Manager, WYSL )

Mike inform s me that a specia l descrip tive tape dramatizing the contents 

o f THE FIRST CHRISTMAS was prepared and helped sell the program .

# # #

PROMOTION ( Bob Luther, General Manager, WYSL )

"Push-Button Santa Claus" - -  wherein shoppers may go to "T r im  a T ree" 

located  next door to Settler’ s Dept Store, press a button and maybe win a prize.

# # #
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SUNDAY REVENUE { Dickie Rosenfeld, Sales Manager, KILT }

in is  is seed ana bulb planting tim e and Sunday is the day most home gardners
%
■ get to work on this p ro ject. We have proposed a schedule o f Sunday announcements 

to N ew berry’ s garden store  pushing the fact that they have a com plete line of 

gardening supplies and are open all day Sunday.

# # #

CREATIVE SALES IDEA { D ickie Rosenfeld, Sales Manager, KILT )

.lie serv ice  of radio during tim es of extrem e em ergency is too often o v e r ­

looked. . .pointing this fact out can result in time, sa les. For example: The power 

failure in the eastern part o f the US recently was cause of w idespread concern as people 

asked the question, "Can it happen h e re ? "  Sure it could, and transistor radios would 

be the only source o f inform ation. So with this thought as the central com m ercia l theme, 

we are presenting spec spots which say, "C7ive a Transistor radio this Christm as. "

# # #

COM PETITOR’S COMMERCIAL { Dickie Rosenfeld, Sales Manager, KILT )

They are running a series  o f spots which are built around the 3tyle o f the 

popular com edian Justin W ilson, These are done by Justin in a very heavy Cajun 

dialect, but they are understandable and each one tells a little story. One deals with 

his wanting to sue Bud M oore Chevrolet because Justin and his wife have been sleeping 

on a somewhat lumpy m attress. A fter hearing about the great deals at Bud M oore 's  

on a new Chevy, he bought a car and now his wife won't sleep on the lumpy m attress 

anym ore. She sleeps in the car.

# # #
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SUNDAY REVENUE ( Dickie R osenfeld, Sales Manager, KILT )

Ihi.s is seed and bulb planting tim e and Sunday is the day most home gardners 

^  get to work on this pro ject. We have proposed a schedule o f Sunday announcements 

to N ewberry’ s garden store  pushing the fact that they have a com plete line of 

gardening supplies and are open all day Sunday.

$ if ir

ORE Ari~V.a, SALES IDEA ( Dickie Rosenfeld, Sales Manager, KILT )

- b.e serv ice  of radio during tim es of extrem e em ergency is too often o v e r ­

looked. . .pointing this fact out can result in tim e sales. For example: The power 

failure in the eastern part of the US recently was cause o f w idespread concern  as people 

asiceo the question, ‘'Can it happen h e re ? "  Sure it could, and transistor radios would 

be the only source of inform ation. So with this thought as the central com m ercia l theme, 

we are presenting spec, spots which say, "G ive a Transistor radio this Christm as. "

' •  # # #

COlviPETITOR’S COMMERCIAL { Dickie Rosenfeld, Sales Manager, KILT }

They are running a series  o f spots which are built around the style o f the 

popular com edian Justin Wilson. Ih ese  are done by Justin in a very heavy Cajun 

dialect, but they are understandable and each one tells a little story. One deals with 

his wanting to sue Bud M oore Chevrolet because Justin and his wife have been sleeping 

on a somewhat lumpy m attress. A fter hearing about the great deals at Bud M oore 's  

on a new Chevy, he bought a car and now his wife won't sleep on the lumpy m attress 

anym ore. She sleeps in the car,

# # #



INCREASED E?FICIEN CY { Charlie Payne, General Manager, K Lilf )

Be sure receptionist or phone operator has a com plete rundown o f events,

ticket locations, and other data concerning your station. No need to disturb Program  

D irector with needless ca lls  she can answer.

PROMOTION { Johnny B orders, Program  D irector, KLIF )

"Autumn Leaves" - -  Exotic type prom otion with listener sending biggest 

bundle o f autumn leaves the winner. F irst prize is luncheon date with Roger 

W illiam s, second prize five authographed R oger W illiam s albums, and third prize 

is a rake.

club each week and salute them and their work with a Sunday series  o f spots.

The floris t w ill then send flow ers to the next club meeting. This is not only a good 

way for  the floris t to d irectly  reach large groups, but it is also an excellent 

im age builder.

# # #

FIRST PERSON BEEPERS ( R ichard Dobbyn, Managing ^Editor, K IL T )

Out of a total of 106 taped reports., 75 w ere first person. One of our best 

cam e from  newsman Jim Caroja, who telephoned a grocery  store that was being 

robbed last night. When the victim  answered, he said, "Why, he 's still here, there 

he goes through the d o o r . . . it just happened, how in the hell did you guys know so 

fa s t? "  N eedless to say, we ran that tape three tim es!

# # #

# # #

SUNDAY REVENUE { Dickie Rosenfeld, Sales Manager, KILT )

We have proposed to a loca l floris t that they select a c iv ic  or wom en's

# # #
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INCREASE!) E FFICIENCY ( Charlie Payne, General Manager, KLli? )

Be sure receptionist or phone operator has a com plete rundown o f events, 

ticket locations, and other data concerning your station. No need to.disturb Program  

D irector with needless ca lls  she can answer.

# # #

PROMOTION { Johnny B orders, Program  D irector, KLIF )

"Autumn Leaves" - -  Exotic type prom otion with listener sending biggest 

bundle o f autumn leaves the winner. F irst prize  is luncheon date with Roger 

W illiam s, second prize five authograpfeed R oger W illiams albums, and third prize 

is a rake.

# # #

SUNDAY REVENUE ( Dickie Rosenfeld, Sales Manager, KILT )

We have proposed to a loca l floris t that they select a c iv ic  or wom en's 

club each week and salute them and their work with a Sunday series  of spots.

The flor is t will then send flow ers to the next club meeting. This is not only a good 

way for  the floris t to d irectly  reach large groups, but it is also an excellent 

im age builder.

# # #

FIRST PERSON BEEPERS ( R ichard Dobbyn, Managing Editor, K IL T )

Out o f a total of 106 taped reports, 75 w ere first person. One of our best 

cam e from  newsman Jim Caroja, who telephoned a g rocery  store that was being 

robbed last night. When the victim  answered, he said, "Why, he’ s still here, there 

he goes through the d o o r . . . it just happened, how in the hell did you guys know so 

fa s t? "  Needless to say, we ran that tape three tim es!

# # #
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