
WIN A M ILLION  C O N TEST 
(S ta r ts  S u n ,, Ju ly  1» 1956)

#1

FO U R  B E L L S :

A n d  n ow , fo r  one m illio n  F re n c h  fra n c s  and a vacation  fo r two in  P a r is  

v ia S a b e n a -B e lg ia n  ¥7orld  A ir lin e s , the K L IF  rid d le:

REA D  R ID D LE

If you a r e  the f i r  at to g u ess the an sw er to th at K L IF  riddle,, the answ er 

to w hich is  on deposit in  the F i r s t  N ational Bank in  D a lla s , you’l l  be a 

F re n c h  m illio n a ire  - -  K L IF  i s  going to give you one m illio n  F re n c h  

fr a n c s , about $2500 , and a vacation  fo r two via w onderful S ab e n a -B e lg ia n  

W orld  A ir l in e s , You can  stay  in  P a r is  a s  long a s  your m illion  la s ts .  

K L IF  w ill give two new c lu e s  each  day beginning tom orrow , Monday, 

and w ill re p e a t them  only o n ce . W e 'll read  the K L IF  rid d le once an

hou r, W rite  a s  m any a n sw e rs  a s  you want ~~ o n e  to  a  ca rd  o r  le t te r .



WIN A M ILLION  C O N TEST 
(S ta r ts  S u n ., Ju ly  1„ 1956)

#2

FO U R B E L L S :

T h a t's  the sign al again  fo r  K L IF 's  "W in a M illion " rid d le . H are it 

i s :

REA D  R ID D LE

If  you’re  f i r s t  to an sw er that rid d le , you've won one m illion  F re n c h  

fra n c s  and a  v acatio n  fo r  two in P a r is  a s  long a s  your m illion  fra n cs  

la s t s  - - o n  plush S a b e n a -B e lg ia n  W orld  A ir l in e s . The answ er to 

K L IF ’s "W in  a  M illio n " rid d le  i s  on deposit in  the F i r s t  N ational 

Bank in  D a lla s . G u ess a s  o ften  a s  you want but only one answ er to a

c a rd  o r le t te r .



WIN A M ILLION  C O N TEST 
(S ta r ts  S u n .» Ju ly  1, 1S56)

#2

FO U R  B E L L S :

T h a t's  the sign al again  fo r  K L IF ’s "W in  a M illion " rid d le . H ere  it 

i s :

REA D  R ID D LE

If y o u 're  f i r s t  to an sw er that rid d le , you've won one m illio n  F re n c h  

fra n c s  and a  v acatio n  fo r  two in  P a r is  a s  long a s  your m illio n  fra n c s  

la s t s  on elvish S a b e n a -B e lg ia n  "World A ir lin e s . The answ er to 

.K L IF ’s "W in  a  M illio n " rid d le  i s  on deposit in  the F i r s t  N ational 

Bank in  D a lla s . G u ess a s  often  a s  you want but only one answ er to a

ca rd  or le t te r .



WIN A M ILLION  PROM O #1
(S ta r t  F r i . , June 2 9 0 1956)

Day a fte r  tom orrow  (tom orrow ) "W in a M illion " begins on K L IF  — 

C liff  w ill m ake som ebody a F re n c h  m illio n a ire  and give them  a 

vacation  in  P a r is  v ia  lu xu riou s S a b e n a -B e lg ia n  W orld A ir lin e s . 

Sunday m orning K L IF  w ill begin reading the m illio n -fra n c  K L IF  

rid d le , the an sw er to w hich is  in  tru s t  in  fee  F i r s t  N ational Bank in 

D a lla s . "W in a M illio n " s ta r ts  on K L IF  day a fte r  tom orrow

{tom orrow ).



WIN A M ILLION  PROMO 
(S ta r t  F r i . , June 29e 1956)

Day a fte r  tom orrow  (tom orrow ) "W in a  M illion." begins on K L IF  -  

C liff  w ill m ake som ebody a F re n c h  m illio n a ire  and give them  a 

v acatio n  in  P a r is  v ia  luscurious S a b e n a -B e lg ia n  W orld A ir lin e s . 

Sunday m orning K L IF  w ill begin  reading the m illio n -fra n c  K L IF  

rid d le , fee an sw er to w hich is  in  tru s t  in  the F i r s t  N ational Bank 

D a lla s . "W in a M in io n " s ta r ts  on K L IF  day a fte r  tom orrow  

(tom orrow ).



W IN A M ILLIO N  PROM O 
(S ta r t  F r i l .  June 29. 1956

W e’r e  only 48 (24) h o u rs away iror-n the s ta r t  of K L IT 's  b ig g est 

co n te s t MW ia a M illio n . ” s ta rtin g  Sunday m orning. The f i r s t  

p e rso n  to an sw er the KLXF rid d le  beginning Sunday m orning w ill 

r e c e iv e  one m illio n  F re n c h  fra n c s  and a vacation  fo r  two in  

P a r is  v ia the unequalled  lu xu ry  of S a h e n a -B e lg ia n  W orld A ir lin e s . 

The an sw er to the K L IP  rid d le  and the one m illio n  F re n c h  fra n cs  

a r e  held  in  tru s t  by the F i r s t  N ational Bank in  D a lla s . K L IF ’ s 

r,Win a M illion  ’ rid d le  beg in s Sunday m orning.
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WIN A M ILLIO N  PROM O 
[S ta r t  F r i l ,  Ju ae  Z9„ 1956
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W e’r e  only 48 (2 4) h o u r3 away fro m  the s ta r t  of K L F ’e b ig g est 

c o n te s t "W ia  a  M illio n , 11 sta rtin g  Sunday m orning. The f i r s t  

p e rso n  to an sw er the K L IF  rid d le  beginning Sunday m orning w ill 

r e c e iv e  one m illio n  F re n c h  fra n c s  and a  vacation  fo r  two in 

P a r is  v ia the u nequalled  lu xu ry  of S a b e n a -B e lg ia n  W orld A ir lin e s . 

The an sw er to the K L IF  rid d le  and the one m illio n  F re n c h  fra n cs  

a r e  held  in  tru s t  by the F i r s t  N ational Bank in  D a lla s . K L IF "s 

’’Win a  M illio n 1'' rid d le  beg in s Sunday m orning.

I d



C O PY  F O R  A L L  STATION S 6 / 2 5 / 5 6

H ello , everybody, everyw here, tills  i s  the Old Scotchm an, Gordon M cLendon.
How would you lik e  to be a  m illio n a ire ?  W ell, K L IF ’s "W in  A M illio n 1' co n test 
s ta r ts  Ju ly  f i r s t .  To the f iv a t  p erso n  who can  gu ess the answ er to a. rid d le 
.K LIF w ill give beginning Ju ly  f i r s t .  K L IF  w ill give a  vacation  fo r  two in  P a r is ,  
tra n sp o rta tio n  by Sah en a-B ^ ig ian  a ir l in e s , and o n e -m illio n  F re n c h  f r a n c s - -  
you’l l  be  a  F re n c h  m illio n a ire . One m illion  F re n c h  fra n ca  is  the equivalent 
o f over .>2600 in  ca sh , ait,d you can  stay  in  P a r is  a s  long a s  your m illio n  fra n c s  
holds out. Nov/, the answ er to the K L IF  rid d le w ill be in  tru s t in the F i r s t  
N ational Bank in  D a lla s , ?ad the F i r s t  N ational Bank w ill a lso  have the one 
m illio n  fr a n c s  on d isp lay  in  its  window. E n te r  K L IF 's  "W in A M illion " co n test, 
b ig g est co n te st ev er staged by one radio  station , and win a  fr e e  vacation  fo r

%  - 7

% u M u .

DXN9 DALLAS, TEX., JULY 10--<INS)--MR. AND MRS. JAMES C. MILLER,

3RD, OF DALLAS, WHO LEFT YESTERDAY FOR A VISIT IN EL DORADO, ARK., 

PROABLY WILL PROLONG THEIR TRIP TO PARIS, FRANCE.

AS THEY DROVE TO EL DORADO LAST EVENING THEY HEARD ON THE RADIO 

THAT MILLER HAD SUCCESSFULLY ANSWERED A RIDDLE CONTEST WHICH HAD BEEN 

CONDUCTED BY A DALLAS RADIO STATION (KLIF) AND THE AWARD WAS ONE MILLION 

FRANCS, AND A TRIP TO PARIS, WHERE HE AND HIS WIFE MAY REMAIN AS LONG 

AS THE FRENCH CURRENCY AWARD LASTS.

AT THE EXCHANGE RATE IT WAS SAID THE AWARD AMOUNTS TO ABOUT $2,500 

IN UNJT7ED STATES CURRENCY.

D 01050ACS....



6/25/56COPY FO R A L L  STATIONS

H ello , everybody, everyw here, tin s is  fee  Old Scotchm an, Gordon M cLendon. 
How would you lik e  to be a  m illio n a ire ?  W ell, K L IF 's  "W in  A M illio n " co n test 
s ta r ts  Ju ly  f i r s t .  To the fir?9 i p erso n  who can  gu ess fee answ er to a rid d le 
K L IF  w ill give beginning Ju ly  f i r s t ,  K L IF  w ill give a  vacation  fo r  two in  P a r is ,  
tra n sp o rta tio n  by S a b e n a -B e lg ia n  a ir l in e s , and o n e-m illio n  F re n c h  ¡fra n c s --  
you’l l  b e  a F re n c h  m illio n a ire . O ne  m illion  F re n c h  fra n ca  is  the equivalent 
o f over $2500  in  ca sh , and you can  stay  in  P a r is  a s  long a s  your m illio n  fra n c s  
holds out. Nov/, the answ er to the K L IF  rid d le w ill be in  tru s t in  the F i r s t  
N ational Bank in  D a lla s , and the F i r s t  N ational Bank w ill a lso  have the one 
m illion, f ra n c s  on d isp lay  in  its  window. E a te r  K L IF ’s "'Win A M illion " co n test, 
b ig g est co n te st eve? styged by one radio station , and win a  fr e e  vacation  fo r 
two in. P a r is ,  transportation by m agn ificen t Sabena B e lg ian  A ir lin e s , and one 
m illion. F re n c h  fra n c s , a l l  fo r  gu essing  a  rid d le, h in ts on which w ill be given 
o v e r K L IF  beginning Ju ly  f i r s t .

H ello , everybod y, ev ery w h ere , th is i s  the Old Scotchm an, Gordon M cLendon. 
H e re ’ s what we p rom ised , d e ta ils  on K L IF ’ s "W in A M illion." co n test, sta rtin g  
Ju ly  f i r s t ,  beginning Ju ly  f i r s t ,  K L IF  w ill  give you a ridd le and h in ts on that 
rid d le . I f  you can  f i r s t  g u ess the an sw er to that rid d le, K L IF  w ill give you a 
f r e e  vacation  fo r  two in  P a r is  and m ake you a  F re n c h  m ill io n a ir e - -w e 'l l  give 
you one m illion  F re n c h  f r a n c s , about $2500 in A m e rica n  m oney, and you can. 
stay  in  P a r is  a s  long a s  i f  la s t s  you. You’l l  be flown to P a r is  on  the f in e s t  
accom od ation s o ffere d  by w orld -fam ou s S a b e n a -B e lg ia n  A ir l in e s . Y our one 
m illio n  fra n c s  w ill bejoia d isp lay  in the window of the F i r s t  N ational Bank in  
D a lla s , and the F i r s t  N ational B ank w ill a lso  hold the answ er to the K L IF  
rid d le  in  tru s t . H e re ’ s  your chan ce to be a  m illio n a ire , on the b ig g est co n test 
e v e r  staged by one rad io  sta tio n , "W in a  M illio n ,"  a l l  fo r  the fun of guessing 
the answ er to a r id d le - -a  tr ip  to P a r is  f o r  two by S a b e n a -B e lg ia n  p lu s one 
m illio n  F re n c h  f r a n c s . ‘'W in A  M illioN " s ta r t s  Ju ly  f i r s t  on  K L IF .





- A "

\

^  BEST ON THE AIR PROM OTION

Vj Y S E  -  "W in  a P a r ty " ,  W YSL w ill give away a com plete p a rty  to be held
at one ox B u ffa lo ’ s young adult night c lu b s . The p arty  co m es com p lete 

/ with two liv e  bands, re fre sh m e n ts  and p r iz e s .  To win the p arty ,
w hich w ill be held during E a s t e r  vacation ,a  l is te n e r  m u st guess w hat’ s 
in  the W YSE E a s t e r  B a s k e t. C lu es w ill be given throughout the day 
to hel^ them  to win.

<1

K L IF  -  K E IF  E o s e r  C on test -  K E IF  is  com piling a l i s t  of a ll- t im e  lo s e r s  
{E d 3 e !0 H it P a ra d e  C ig a re tte s , C o ll ie r 's ,  e tc . } B e s t  los'isr en try  
w ins an E d s e l.

K G ST - I f  you lik e  to "T h in k  About I t , "  i f  you lik e  to te s t  y o u rse lf  on fam ous 
qu otes, w hether you "B e lie v e  It o r  N o t,"  i f  you com m only m ia - 
p rounce words,, o f i f  you se ek  anything fro m  governm ent in form ation  
to beauty a id s , stay  tuned to C oast M usic fo r  "T h in k  About It , "
"F a m o u s Q u o te s ,"  "B e lie v e  I t  o r  N o t,"  "M isp rou n ced  W o rd s ,"
"G overn m en t In fo rm a tio n ", and "C o a s t Beau ty  l i p s .  Continuous
fe a tu re s  designed to com p lim ent the C o ast and its  l is te n e r s .  Expand 
you r h o riz o n s . K eep in  con stan t co n tact with K . O .S . 1 . . ,  * Oh y e s , 
we .«.Iso p lay  m u sic ,

B E S T  O U TSID E  PRO M O TIO N  IDEA

K E IF  -  1) S t, P a t r ic k “s Day P a ra d e  Saturday m orning.
¿} C h arity  p ie  throw Saturday afternoon  neeted  $300  fo r  $ , 25 and $ , 50 

p ie s  throw n a t d j 'e 0
3} Sunday a ftern o on  K E IF  d js d efeated  in  v olley  b a ll by a l l - g ir l  B’N aith B 'R ith  

team  fo r  C h arity .

BEST COMPETITIVE O U TSID E PROM O 

KO ST -  B illb o a rd :

B e  A Knowbody
L is te n  to Som ebody lik e  Don A llen  
K A BC  Radio/N ew sw atch

- 1



post hour ito* mmmm m atti ?®n»! named ha* three

WIN A VET

■ ••■■- • - - ' ■ • • • ' .  • ■•- • .•

mÊùm ¿mea*
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50 (Continued)

WYSL —  "WYSL has your number" Listeners mail name, address, telephone number on 

post card„ Each hour different name announced on air. Person named has three minutes 

to call and claim prize» Hourly winner eligible for grand prize at end of two weeks»

8»

OBJECTIONAL COMMERCIALS

KLIF —  Blue Cross commercials worst ever heard» Account sponsors 7:20 AM news»

WYSL —  Weekend "PromoA" shortened to 20 seconds» It's tailor-made, with end cue 

introducing a record by the featured million dollar weekend star»

NEWS

WYSL —  Best local beeper: Former mental patient, armed with rifle, holed up in

his home near Buffalo with wife as hostage. Several rifle shots kept police at bay»

9

OBJECTIONAL LYRICS

WYSL —  "Give a Damn" Spanky and Our Gang Mercury 101

12 CD►i
o

Q STREAMLINING OPERATIONS 0)4

16

PROMOTIONS BY COMPETITORS

WYSL —  CKL'N's "Win a Vet" contest» Station guy cruises streets of Detroit in 

Corvette» Air personalities give clues, listeners get hourly chances to guess car's 

.mileage» First listener with correct guess wins car»
U1
o
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WYSL —  "WYSL has your number" Listeners mail name, address, telephone number on 

post card. Each hour different name announced on air. Person named has three minutes 
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8.
OBJECTIONAL COMMERCIALS

KLIF —  Blue Cross commercials worst ever heard. Account sponsors 7:20 AM news.

OBJECTIONAL LYRICS

WYSL —  "Give a Damn" Spanky and Our Gang Mercury 101

12.
STREAMLINING OPERATIONS

WYSL —  Weekend "PromoA" shortened to 20 seconds. It's tailor-made, with end cue 

introducing a record by the featured million ¿ollar weekend star.

16»

PROMOTIONS BY COMPETITORS

WYSL —  CKLW's "Win a Vet" contest. Station guy cruises streets of Detroit in 
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W IN S T O N  D IA M O N D  S P O T S



WINSTON PORTUGUESE DIAMOND SPOTS

#1

For those who know historic jewels of perfect beauty, many will say that the 

world famous, 127 carat royal Portuguese diamond is the most exquisite precious 

stone in the; world. Now for the first time, this celebrated emerald cut diamond 

is being offered for sale, at one million dollars, by the celebrated jewel house 

of Harry Winston at 7 East 51st Street in New York. Harry Winston invites 

interested clients to contact the House of Winston to Arrange exclusive showings 

of this superb and perfect diamond, cut from the most prized stone of the 

Portuguese royal family. At one million dollars, the Portuguese diamond 

represents a remarkable opportunity for the true connoissuer of historic gems.

Of an almost indescribable blue, the magnificent Portuguese diamond is the 

largest gem emerald cut diamond for sale anywhere in the world. For Christmas 

showings, contact Harry Winston, Inc„s, at 7 East -Fifty First Street, New York 

City.

cv~
November 5, 1957



WINSTON PORTUGUESE DIAMOND SPOTS

tn.

For those who know historic jewels of perfect beauty, many will say that the 

world famous, 127 carat royal Portuguese diamond is the most exquisite precious 

stone in the world,, Now for the first time, this celebrated emerald cut diamond 

is being offered for sale, at one million dollars, by the celebrated jewel homse 

of Harry Winston at 7 East 51st Street in New York., Harry W.inston invites 

interested clients to contact the House of Winston to Arrange exclusive showings 

of this superb arid perfect diamond, cut from the most prized stone of the 

Portuguese jroyal family„ At one million dollars, the Portuguese diamond 

represents a remarkable opportunity for the true connoissuer of historic gems»

Of an almost indescribable blue, the magnificent Portuguese diamond is the 

largest gem emerald cut diamond for sale anywhere in the world, Por Christmas 

showings, contact Harry Winston, Inc,, at 7 East -Fifty First Street, New York 

City»

cv-
November 5, 1957



WINSTON PORTUGUESE DIAMOND S'OTS
O ttz

As connoisseurs of historic jexvels well know, the fabled house of Harry 

Winston in New York owns the world's second largest collection of historic 

jewels, second only to the British royal family itself. Now, from Harry 

Winston -«most respected of all Americal Jewel Collectors, comes the offering 

for sale of the largest gem emerald cut diamond for sale in all of the world's 

markets the famous and amazing 127-carat Portuguese Diamond. This superb 

emerald cut diamond, of a unique, soft warm blue color found only in the finest 

of royal Brazilian diamonds, is being offered for the first time by Harry 

Winston at a price of one million dollars. Harry Winston, Incorporated 

wishes to emphasize again that the magnificent Portuguese diamond,at one 

million dollars is today the largest gem emerald cut diamond for sale any­

where in the world. For private Christmas showings of the Portuguese diamond, 

contact the House of Harry Winston, 7 East Fifty First Street, New York City.

cv.
November 5, 1957



WINSTON PORTUGUESE DIAMOND S OTS

U2

As connoisseurs of historic jei'/els ’-veil know, the fabled house of Harry 

Winston in Mew York owns the world’s second largest collection of historic 

jewels, second only to the British royal family itself. Nov/, from Marry 

Winston — most respected of all Americal Jewel Collectors, comes the offering 

for sale of the largest gen emerald cut diamond for sale in all of the world's 

markets —  the famous and amazing 127-carat Portuguese Diamond. This superb 

emerald cut diamond, of a unique, soft warm blue color found only in the finest 

of royal Brazilian diamonds, is being offered for the first time by Harry 

Winston at a price of one million dollars. Harry Winston, Incorporated 

v/ishes to emphasize again that the magnificent Portuguese diamond,at one 

million dollars is today the largest gem emerald cut diamond for sale any­

where in the world. For private Christmas showings of the Portuguese diamond, 

contact the House of Harry Winston, 7 East Fifty First Street, New York City.

cv.
November 5, 1957
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The Dartmouth Winter Carnival Council 

presents the Fifty-fifth Annual

February 12 and 13, 1965

Dartmouth College, Hanover, New Hampshire



Dartmouth College h a n o v e r  • n e w  H a m p s h i r e  • 0 3755  

Dartmouth News Service

G E O R G E  O ’ C O N N E L L
Director

Dartmouth Winter Carnival Council Winter Carnival

JAM ES L. HAZARD ’66 President

JO H N  R. EHREN BERG  ’65 Secretary-Treasurer

JAMES W. SUTHERLAND ’66 Publicity—Green Key

HARRY M. LOW D  III ’66 Features

K EN N ETH  C. Z U H R  ’66 Poster Sales

W ILLIAM  W. HAY ’67 Outdoor Evening

RICHARD D. SELLERS ’67 Heeling Director

WILLIAM D. H ARPER ’65 IFC Representative

CHARLES W. SPEHRLEY JR . ’66 IDC Representative

RICHARD A. HART ’68 Freshman Council Representative

RO BERT P. O W EN S ’65 DOC Representative

P E T E R  L. BAUM BUSH ’65 
ANGUS S. KING JR . ’66 JAMES A. McGREGOR ’66 

Special Advisors

TH E Dartmouth Winter Carnival is perhaps die most famous 
and enjoyable college weekend in the country. This is due primar­
ily to two factors—the relaxed atmosphere of Dartmouth, Hano­
ver, and the “wilderness”; and the tremendous variety of events 
occurring in so short a time.

The first factor works for you. It is what has made the weekend 
the success that it invariably is. The easy informality of the cam­
pus, the crisp cold weather, the riotous parries—all these elements 
combine to create an unforgettable weekend—if you let them.

But the second factor can work against you. Don’t try to do 
everydiing, see everything, be everywhere at the same time. 
There’s too much going on; you’ll wear yourself out rushing 
from the Davis Hockey Rank to the Ski Jump to Hopkins Center 
and dien to eat. And anyway, Carnival is great not because of all 
the individual events; it is the weekend as a whole that you’ll re­
member. Those quiet hours at the house, the short walks together 
on the crunchy snow, the chat on the couch by die roaring fire— 
all will seem just as pleasant in retrospect as any of die organized 
entertainment. Be sure to do and see the things you’re interested 
in, but above all, just relax.

We hope you have a wonderful weekend and one that will re­
main in your memory for years to come.

Sincerely,

The 1965 Winter Carnival Council

JO H N  R. SCOT FORD  Faculty Advisor
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Friday
. . .  that long train ride—a cold taxi from White Town. Or the even 
colder wait for her on the Inn Comer . . . frosted greetings to the 
accompaniment o f voices from Smith and Brooklyn, Vassar and 
Nashville, or Bill’s girl who came in from Hawaii.

O ff to her room with suitcases . . . blue sky with snow on the 
trees, or maybe (God forbid) grey skies with slush underfoot. . .  — 
no matter. Ski clothes. . .  statues, Center of Campus, dorm, frater­
nity . . . funny, original, casual, sometimes just lumps of snow. . .  
Cross country at the Golf Course . . .  the hiss of skis on snow, the 
cheers, labored gaspings at the finish line . . .  or the queen contest in 
the Studio Theatre. . .  beautiful girls, colorful judges.

Then skirt and sweater, shift. . . coat and tie . . .  the cocktail 
Party . . . Wellesley? do you know? . . . You doooo . . .  Then out 
to see the Carnival Queen. Isn’t she cute . . .  really nice. . .  a glance 
across the green . . .  Baker Library and Dartmouth Row in the cold, 
crisp New Hampshire air. . .  Fireworks.

Change again into warmer clothes . . . Outdoor Activities . . . 
tobogganing, hay rides, snow disks, skating . . .  beautiful night. . .  
afterwards that hot chocolate in the lodge is perfect. . . Over at 
Hopkins Center the Players present “ Wonderful Town” . Great 
play . . . good casting, funny presentation . . . wonderful. A walk 
through the Top o f the Hop, the paintings and the fireplace, and 
maybe a rest for a while. . .  the flames bum brightly.

Back to the dorm, the house, for the windup . . .  the last keg . . .  
conversation . . . the basketball team won! . . . the band getting 
louder, i  :oo the high point. . .  Harry? he decided to take a nap . . .  
the keg’s dead . . .  conversation dies, slowly . . .  the band packs up 
and departs, quietly.

Upstairs to sit and watch the fire . . .  or outside to watch the stars 
. . . perhaps the snow falling quietly . . . 3:00—stifled yawns . . . 
tomorrow comes quickly . . .  soft goodnight«. . .  a last look out the 
window—check the weather. . .  and up to bed.

\ ‘
Thursday, February II, 1965

8:30 p m  The Dartmouth Players present “ Wonderful Town” , a 
musical comedy by Comden, Green, and Bernstein at the 
Hopkins Center Theatre.

Friday, February 12, 1965
9:30 A M  Slalom Ski Race at the Dartmouth Skiway i n  Lyme, 

N ew  Hampshire.
1:00 p m  Judging o f Dormitory and Fraternity Ice Statues.
2:00 p m  Cross Country Ski Race at the Hanover G olf Course.
2:00 p m  Judging for the 1965 Carnival Queen will begin in the 

Studio Theatre o f Hopkins Center. Open to the public.
3 : 0 0  p m  The Dartmouth Players present “ Wonderful Town”  at 

the Hopkins Center Theatre.
4:00 p m  Freshman basketball with St. Michael’s at Alumni 

Gymnasium.

6:00 p m  Judging o f  the lighting o f  Fraternity Ice Statues.
7:30 p m  Coronation o f  the Queen o f the Snows, awarding o f 

prizes for the winning Dormitory and Fraternity Ice 
Statues, and introduction o f  the Athletic Captains at the 
Balcony o f  Hopkins Center. A  fireworks display w ill 
announce the beginning o f  this event.

9:00 p m  Outdoor Evening Activities at Occom Pond and the 
G olf Course. Skating, sledding, rides, etc. for students 
and their dates. Dancing, refreshments, and fun with The 
Renegades and The Greensmen at the Outing Club House 
until 4  a m .  Sponsored by the Freshman Council.

9 : 0 0  p m  Winter Carnival Concert b y  the Glee Club in 
Spaulding Auditorium.

9 : 0 0  p m  The Dartmouth Players present “ Wonderful Town”  
at the Hopkins Center Theatre.

11 :3 0  p m  ID C  Dance until 3:30 a m  featuring “ Bobby Comstock 
and the Counts”  in Alumni Hall.
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Saturday
Saturday a.m. . .  . 9:00 . . .  the big day . .  . weather fine (again we
hope). Bare feet on a cold flo o r__ downstairs and outside . . . cold,
but sunny . . .  the snow glistening in drifts. . .  a deep breath—Aaah! 
Much better. Downtown for that quick orange, English, and coffee 
. . .  the morning rush and bleary eyes.

O ff to the hockey game . . .  Yale puts up a good figh t. . .  the hand 
plays, people talk . . . did you see Peggy last night? . . . On the 
green, the snowshoe race . . . looks like fun. Back to the room . . . 
warm clothes again . . . and o ff to the jump . . . Vale o f Tempe . . . 
ticket takers . . . the sound o f  snow, creaking under ski boots . . . 
people sliding down the hill . . . and the annual snowball fight . . . 
the breathless hush, with only the sound o f the wind . . .  the takeoff 
— good form, the landing—fine distance. . .  the winners.

Back again for the cocktail party, more relaxed than yesterday__
who won the swimming meet? . . . did you see the new pool? Sup­
per . . . then the Glee Club. Dartmouth songs . . . spirituals . . . 
classics . . .  Green jackets, voices raised in song . . .  cheering, clapping.

Over to the ID C  Dance . . . the amazing Exciters . . . did they 
just cut a new record? . . . keep going—Just one more time . . .  or
back to the house__ another keg, another band . . .  delicious punch
. . .  dancing forever . . .  very, very close . . .

The hours come and go . . . 11:0 0  . . . 1:00 . . . 3:00 . . . friends 
have been met, places revisited. Parties are done, goodnights said . . .  
you go up to bed again. But the end is still to come . . . the milk 
punch in the morning, the afternoon bands . . . then as dusk begins 
to fall, the quiet ride back to White Town . . .  the weary ride home
or back to school the spirit o f  Dartmouth . . .  the fun, the friends,
the flavor . . . and finally the remembrance o f  things past . . . 
W inter C arnival. . .

Saturday, February IS, 1965
10:00 a m  Downhill Ski Race at the Dartmouth Skiway in Lyme, 

N ew  Hampshire.

10:30 a m  Snowshoe Races until 12:00 noon for students and 
their dates on the Baker Library lawn. Sponsored by 
the D .O .C.

1 1 : 0 0  a m  Hockey game with Yale at the Davis R ink.

2:00 p m  Intercollegiate Ski Jumping Tournament at the Vale o f 
Tempe on the G olf Course.

4:00 p m  Swimming meet with Arm y a t  the new pool in Alumni 
Gymnasium.

5 : 0 0  p m  Folk Concert in Spaulding Auditorium featuring 
“ Ian and Sylvia” .

9:00 p m  Outdoor Evening Activities at Occom Pond and the 
G olf Course. Student skating, etc. and the Outing 
Club House will be open until 4:00 am.

9:00 p m  Winter Carnival Concert by the Glee Club in 
Spaulding Auditorium.

9:00 p m  The Dartmouth Players present “ Wonderful Town”  
at the Hopkins Center Theatre.

1 1 : 0 0  p m  The Dartmouth Film Society presents “ An American 
in Paris” .

1 1 :3 0  p m  ID C  Dance until 3:30 a m  featuring “ The Exciters”  
in Alumni Hall.

Sunday, February 14, 1965
4 : 0 0  p m  The Dartmouth Film Society presents “An American 

in Paris” .
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S K I  clothes constitute the main attire for the weekend, especially 
for all the outdoor activities and the queen contest. The wise date 
w ill make sure she is dressed warmly in boots, mittens, etc. for all 
the skiing events and Outdoor Evening. The swimming meet, 
concert, and Players’ show are a little warmer entertainment, and 
she w ill need a skirt and sweater, wool dress, or shift. These clothes 
will also be appropriate for dormitory and fraternity parties held 
later in the evening. Other items which a date would find useful 
are skis, skates, and i f  she is ambitious, an alarm-clock.

Carnival Poster Designed and Painted by 

J on  T . R oll  ’ 67

Carnival Program Cover Designed by 

J ames  W. H a m ilt o n  ’ 65

Center of Campus Snow Sculpture Designed by 

J ohn  H. P il l in g  ’ 68

O F F I C I A L  S C H E D U L E  A S  O F  J A N U A R Y  1 9 ,  1 9 6 5

a
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Mr. Art Holt 
Vice President  
The McLendon Stations  
2008 Jackson S tre e t  
D allas, Texas 75201

Dear Mr. H olt:

Thank you fo r  your l e t t e r

rep orter from among those we have reserved fo r  the press 
pending a d efin ite  confirmation from you.

I'm enclosing some background m aterial from l a s t  
y e a r 's  ca rn iv a l .  This y e a r 's  has not yet been completed, 
but few things w ill  be changed except the general theme 
and other s p e c i f ic s .  I t  should give your man a fe e l  fo r  
Carnival events.

I f  I can be of fu rth er help, please l e t  me know.

Dartmouth News Service

G E O R G E  O ’ C O N N E L L  
Director

January 25 , 1966

I w ill  se t  aside a room at the Hanover Inn Tor your



1 9 6 5  WINTER CARNIVAL P R E S S  BROCHURE

PRESS ARRANGEMENTS

Dartmouth College and the 1965 Winter Carnival Council welcome 
you to the 56th annual Dartmouth Winter Carnival.

Press Room

Press headquarters on the second f lo o r  of Robinson Hall in Room 
I4.I w ill  be open Thursday from 12:30  p.m. u n til  deadlines, and on 
Friday and Saturday from 8 a.m. u n til  deadlines. All press a c t i v i t y  
w ill cen ter h ere , and phones, typ ew riters, press brochures, passes, 
t ic k e ts  and other helpful m aterials  w ill  be a v a ilab le . A runner to 
the Western Union o ffice  w ill  be on hand from 8 a.m. to 8 p.m. on 
Friday and Saturday.

George O'Connell, d ire c to r  of the Dartmouth News S ervice , and 
Ernie Roberts, d ire c to r  of sports information fo r  the co lle g e , w ill  
be in the press room at various times to a s s is t  in any way they can.

Race Results

O ff ic ia l  ski re s u lts  w ill be posted on the press room b u lle tin  
boards as soon as the judges have reached th e ir  d ecisio n s. Un­
o f f i c i a l  re s u lts  w ill  be posted as soon as they are availab le . Changes 
in event scheduling and other late-breakin g  information not contained  
in the press brochure w ill  also be posted.

Photographers

Although we can only guess a t how long the Carnival Queen judges 
w ill require to reach a d ecisio n , we hope that the name of the 1 9 6 5  
Queen w ill  be announced by 6 p.m. Friday in the Hopkins Center 
Studio Theater. Immediately following the announcement the Queen 
and her court w ill  be taken to a room d i r e c t ly  behind the Studio 
Theater stage where they w ill  pose fo r  p ic tu re s .

The crowning ceremony w ill  take place at 7 :3 0  p.m. on the Hopkins 
Center balcony.

Press Party

The annual Carnival co ck ta il  party  fo r  members of the press  
and th e ir  guests w ill  be held at the newly b u il t  Tommy Dent Cabin 
behind the Dartmouth Rowing Club's headquarters on the Connecticut 
River at 9 :3 0  p.m. Friday . The Carnival Queen is  expected to appear at  
th is  event to ta lk  inform ally with the p re s s .  For d irectio n s  or tra n s ­
p ortatio n  to the cabin inquire at the press room.

#
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FOR RELEASE AT WILL

HANOVER, N.H.—Dartmouth C ollege's  annual Winter Carnival, 

a i|.8 -hour marathon of winter fun fo r  some 3 , 0 0 0  students, th e ir  

dates and in vited  gu ests , w ill be held February 12-13 th is  year.

The oldest and most famous winter f e s t i v a l  of them a l l ,  

Winter Carnival was o f f i c i a l l y  celebrated  fo r  the f i r s t  time 

in 1911 to provide th is  North Country community with a break 

from a long New England w inter.

The 1965 Carnival, se t  amid some 50 fa n c ifu l  ice  s ta tu e s ,  

w ill  again s tr e s s  student p a rt ic ip a tio n  in a number of out­

side a c t i v i t i e s ,  including noncompetitive skating and skiing, 

tobogganing, saucer r id e s ,  hay rid es and snowshoeing.

There w ill  also be the usual indoor fa re  of p lays , con­

c e r ts  and dances.

Skiing has always been the p rin cip al Carnival a t t r a c t i o n ,  

however, and th is  year the major emphasis w ill  again be on the 

four-event in te r c o l le g ia te  skiing competition.

Teams from eight "A” division  Northeastern schools are 

scheduled to compete fo r  the Carnival Cup, including squads 

from Middlebury, the U niversity  of Vermont, the U niversity  of 

New Hampshire, Harvard, S t .  Lawrence, Williams, the U niversity  

of Maine and Dartmouth.

Middlebury edged Dartmouth l a s t  year and these same two 

teams are again expected to be figh tin g  fo r  top honors.

The skiing events w ill  begin with a slalom race on Friday

(Feb. 12) at 9 :3 0  a.m. at the Dartmouth Skiway in Lyme Center,
-more-
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N.H*, II4. miles from the campus, and w ill  continue a t 2 p*m. 

with the 15-kilom eter cross-cou n try  race a t  the Hanover Golf 

Course. Saturday the downhill w ill  be run a t  10 a.m. at the 

Skiway, with jumping at the Vale of Tempe lj.0-meter h i l l  at  

2 p.m.

Other sports events w ill include a hockey game with Yale 

(Saturday at 11 a .m .) ;  a swimming meet with Army (Saturday at  

[4. p .m .) ;  and a freshman basketball game with S t. M ichael's  

( Friday a t  I4. p .m .) .

Other weekend featu res  w ill  include a matinee and two 

evening performances of the musical comedy "Wonderful Town," 

by Camden, Green and B ern stein , performed by members of the 

Dartmouth P lay ers , a folk  music concert by "Ian and Sylvia"  

Saturday afternoon, Dartmouth Glee Club concerts Friday and 

Saturday evenings and two student dances.

"Call of the W ild," th is  y e a r 's  Carnival theme, is  expected  

to  inspire a wide v a r ie ty  of o r ig in a l  s ta tu e  designs i l l u s t r a t i n g  

the many aspects of Winter Carnival fun.

LOP (The Leader of the Pack)* the 35 -fo o t center-of-campus  

s ta tu e ,  depicts a wolf howling a t  the winter sky.

Other statu es w ill  be b u il t  by some 50 dormitories and 

f r a t e r n i t i e s .  Prizes are awarded fo r  the best e f f o r t s .

The Queen of the Snows w ill  be crowned on the balcony of 

the Hopkins Center Friday at 7 :3 0  p.m. Over 50 candidates w ill  

be nominated fo r  th is  honor by the dormitories and f r a t e r n i t i e s .  

The winner and her four court members w ill  be se lec ted  by a 

panel of Dartmouth men, including both students and fa c u lty ,  

a t  a public judging session beginning e a rly  Friday afternoon.

A fter the crowning, the students and th e ir  dates w ill go

-more-
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to  th e  Occom Pond s k a t in g  r in k  and to  th e  to b o g g a n  ru n s  and 

b o n f i r e  on th e  n e a rb y  G o lf  C ou rse f o r  an e v e n in g  o f  o u td o o r  

f u n .

#
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HISTORY OP WINTER CARNIVAL

Dartmouth's Winter Carnival, the North Country's original 

winter festival, is an annual, two-day celebration for the 

college community and invited guests. Everyone is invited 

to be a participant, not merely a spectator.

Set amid a fa n c ifu l  array of snow sculptures and featuring  

a f r e n e t i c  48 -hour schedule of a t h l e t i c  and s o c ia l  events,  

Carnival today is  p re t ty  much in the t ra d i t io n  of the f i r s t  

o f f i c i a l  celebration  in 1911. At that  time Dartmouth students 

and nearly  50 dates spent two snowy February days watching and 

p a r t ic ip a t in g  in a number of special  events. Included were 

a dance, a play, a hockey game (with the Massachusetts Aggies),  

ski and snowshoe races  and a ski-jumping con test .

Over the years Carnival was the subject of much national 

and even international publicity. As the weekend became more 

popular it also became more and more crowded--to the extent 

that students were beginning to leave the Hanover area rather 

than stay for the festivities.

All this  came to a head in 1952 when Hanover residents  

were v i r t u a l l y  forced to abandon the town to an influx of ex­

uberant but uninvited guests .  The impact of the invasion can 

be deduced from the f a c t  that  there was a t r a f f i c  jam eight  

miles long caused by people trying to get to Hanover fo r  the 

celeb ratio n .

After this, it was pretty much agreed that the time had

-more-
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come to give Winter Carnival back to the students.

#
Th e  C a r n i v a l  i d e a  r e a l l y  b e g a n  i n  1 9 1 0  when F r e d  H a r r i s ,  

C l a s s  o f  1 9 1 1 »  d i s a p p o i n t e d  a t  t h e  winter l e t h a r g y  h e  f o u n d  

among D a r t m o u t h  s t u d e n t s ,  p r o p o s e d  a n  i n t r a m u r a l  w i n t e r  s p o r t s  

m e e t  t o  l i v e n  t h i n g s  u p .  D e s p i t e  a b i g  d o r m i t o r y  f i r e  t h e  

s a m e  d a y  t h e  m e e t  w e n t  o f f  w i t h o u t  a h i t c h - - t h e  f i r s t  s u c h  

c o m p e t i t i o n  a t  a n y  A m e r i c a n  c o l l e g e .

The following year the f i r s t  o f f i c i a l  Carnival was held 

with nearly  100 undergraduates competing in skiing and snowshoe 

events—more than twice the number who p a r t ic ip a te d  the year 

before.  The most popular event,  the ski jumping, was won by 

A.T. Cobb, Class of 1912, with a leap of 1+5 f e e t .  Harris  

was second.

Both of these celebrations were sponsored by the Dartmouth 

Outing Club which had been founded in 1 9 0 9 »  mostly due to the 

e ff o r ts  of H arris .  As the Dartmouth Alumni Magazine phrased 

i t  in an a r t i c l e  in 1938» "The D.O.C. S tarted  Something." Ex­

cept for  two interruptions during the F i r s t  and Second World 

Wars, Winter Carnival has been celebrated annually ever since

1 9 1 1 .

Although the celebration  has been continued year a f t e r  

year ,  the Carnival program i t s e l f  has undergone a number of 

changes.

Skating races were added to the or ig in al  program in 1911+» 

and in 1915 the skiing events became i n te r c o l l e g i a t e  with 

McGill, UNH, Williams, UVM, Yale and Harvard in competition.  

Also in 1915 basketball  was added, as was a musical concert  

by members of Dartmouth's various musical clubs.

-more-
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Ski-joring and a ski proficiency event (now known as 

slalom) were new to the program in 1916, and in 1921 Outdoor 

Evening with i t s  featured skating show was the new a t t r a c t i o n .

Water polo, the i n t e r f r a t e r n i t y  snow sculpture contest  

and the f i r s t  center of campus s ta t u e - - a  modernesque tower­

like a ffa ir - -w e re  a l l  added in 1927;

In 1923 a queen of the carnival  b a l l  was chosen* but i t  

was not u n t i l  1928 that  the f i r s t  Queen of the Snows* one 

Miss Florence Rice of New York City,  was crowned. Miss Rice,  

the daughter of famed sportsw riter  Grantland Rice, l a t e r  be­

came a movie s t a r .

Also in 1928, the entire  management of Carnival was turn­

ed over to an undergraduate division of the D.O.C., and a 

"downhill mile" event was added to the skiing competition.

In 1961 the D.O.C. turned over the re s p o n sib i l i ty  for  

running Carnival to a special  undergraduate Winter Carnival  

Board, a committee of the Undergraduate Council, which is  s t i l l  

in exis ten ce .

Through the years Winter Carnival has been a time of many 

colorful  incidents .  In 1 9 3 5 ,  Phi Sigma Kappa f r a t e r n i t y  (now 

Phi Tau) b u i l t  an l 8 - f o o t  King Kong statue which peered into  

the second f lo o r  windows of Alpha Theta, the f r a t e r n i t y  house 

next door; and in snowless 1937, Boston and Maine f l a t c a r s  

were used to haul snow for the s ta tu e s .  In 191+7, when a Jan­

uary thaw continued on into February, a laboriously constructed  

Outdoor Evening ice  show set  began sinking through the slush 

on Occom Pond while bets were being taken as to the exact  

time the d e te r io ra t in g  center-of-campus statue would collapse .  

Cold weather set  in just  in time, and with a vengeance.

-more



After the weekend it took three tractors and a bulldozer to 

pull the statue down.

Today's Winter Carnival is again a completely undergraduate 

affair with the four-event intercollegiate skiing competition 

still the major attraction. Swimming and track have been added 

to the athletic schedule, and there are now two undergraduate 

dances--one each night. Water polo and the skating races have 

been dropped, but public skating and skiing as well as toboggan, 

saucer and hay rides are now standard Carnival pastimes.

Also included are a Glee Club concert, a major dramatic 

production by the Dartmouth Players and a special event, usually 

a concert by popular nationally known entertainers. Basketball 

and hockey competition remain as traditional features.



The following are some hints on statue building that have been 
collected through the years, and which might be helpful.

1. Introductory Steps: Before working in the snow, considerable
thought and planning is necessary. From a series of rough 
sketches one particular pose is selected. The sketch is drawn 
to scale. A framework is then scetched into the drawing.
Following this, a clay model may be built around the actual 
size small framework to give you a better idea of the propor­
tions in three dimensions. With an actual scale model before 
you, your construction work will be easier than it you depend 
on drawings, but a model is not absolutely necessary. Careful 
consideration must be given to the actual construction of the 
framework - the center of gravity must be constructed to support 
each part of the finished, sculpture. Also, you will find it 
helpful to cover the framework with chicken wire of some sort
in order to make the snow stick more easily.

2. Applying the Snow: Slush is made by running water from a hose 
into a trough of snow. The snow is transformed into the desired 
degree of fluidity by men with hose and shovels. The wet slush 
is then applied to the framework by hand, and patted into the 
rough form of the finished product. A very important point to 
remember is that your statue should have very sharp lines and 
features in order to get the full effect of the shadows. Shadows 
give the statue distinctiveness and beauty - this is lost with 
rounded slurred features. Details should be as sharp as possible - 
don't do a sloppy jobj Another point to remember is that the final 
coating of snow should be white - don't dig so deep that you pick 
up particles of dirt and grass with the snow. The last step 
consists of spraying the figure with a light stream of water in 
below freezing weather in order to give the statue as glossy
an effect as possible.

3. Illumination: (for fraternities only) In most cases of illumi­
nation, small lights should be spaced at proper distances at 
the base of the statue so as to cause effective shadowing.
Colored lights may be used, but it has often been suggested that 
artificial lighting detracts from the natural beauty of the snow.
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PROMOTION { B ru ce  Hathaway, Acting P ro g ra m  D irecto r, KTSÁ )

This could be good for sa le  to a bowling alley

E ach  autom atic pin s e tte r  of said  bowling alley  will have a bright red  pin inter

m ixed with the other pins. When this pin com es up in the "King P in 1' position.

and the p erso n  playing the lane m akes a strik e , he o r she will win a free  line

of bowling or som ething of the sam e value. A lso, could be built up to so many

strik e s  on the "King P in " and re ce iv e  other p rizes  ( such as bowling shoes, etc )

PROMOTION ( Johnny B o rd e rs , P ro g ra m  D ire cto r, K L IF  )

P rom otion  tied -in  with M arch wind concept"W izard  of the Wind'

M ystical king of w orld 's g re a te s t tre a s u re s

on the air,and read s p rize  won from  the "W izard  of the Wind'

PU B LIC  SER V IC E IDEA ( Johnny B o rd e rs , P ro g ra m  D ire cto r, K L IF  )

Monthly brochure on station  activ ities ,

D istributed at local hospitals

SA LES IDEA ( Al L u rie , Sales M anager, K L IF  )

I quote from  Al*s re p o rt" :

"In  1956, K L IF  c re a te d  a v ery  su ccessfu l s e r ie s  of spots for a new

developm ent of apartm ents ca lled  the Columbian. This en tire  s e r ie s  was a testim on ial 

type announcement with s ta tem en ts  from  dance in stru c to rs , a irlin e pilots, d o cto rs, 

ste w a rd e sse s , e t c . ,  stating that the Columbian was a fun place to live . We

revived  the idea and subm itted to se v e ra l apartm ent developm ents with good



PROMOTION { B ru ce  Hathaway,, Acting P ro g ra m  D irecto r, KTSA )

IfThe KTSA King Pin" This could be good for sa le  to a bowling alley.,

E ach  autom atic pin s e tte r  of said  bowling alley  will have a bright red  pin in te r ­

mixed with the other pins» When this pin com es up in the "King P in " position, 

and the p erso n  playing the lane m akes a strik e , he o r she will win a free  line 

of bowling o r som ething of the sam e value. A lso, could be built up to so many 

strik e s  on the "King P in " and re ce iv e  other p rizes ( such as bowling shoes, e tc ).

PROMOTION ( Johnny B o rd e rs , P ro g ra m  D irecto r, K L IF  )

"W izard  of the Wind" - -  P rom otion  tied -in  with M arch  wind concept. 

C h a ra cte r  voice given to "W iz a rd " , "M y stica l king of w orld 's g re a te s t tre a s u r e s " ,  

who aw ards p rize  to f irs t  lis te n e r to ca ll con test nuirfoer. Deejay puts listen er  

on the air ,an d  read s p rize  won from  the "W izard  of the Wind".

PU B LIC  SER V IC E IDEA < Johnny B o rd e rs , P ro g ra m  D ire cto r, K L IF  )

" K L IF  Ben C asey C alendar" - -  Monthly broch u re on station  activ ities , 

re c o rd s , e t c . ,  plus notes of ch e e r for patien ts. D istributed at local hospitals.

developm ent of apartm en ts called  the Columbian. This en tire  s e r ie s  was a testim onial 

type announcement with s ta tem en ts  from  dance in s tru c to rs , a irlin e  pilots, d o cto rs ,

s te w a rd e sse s , e t c . , stating that the Columbian was a fun place to live . V'e 

revived  the idea and subm itted to se v e ra l apartm ent developm ents with good

# # #

§ # #

# # # >5*
fl)(Q

SA LES IDEA ( Al L u rie , Sales M anager, K L IF  }

I quote from  A l's re p o rt" :

"In 1956, K L IF  c re a te d  a v ery  su ccessfu l s e r ie s  of spots for a new

(u O 
en O
P) <<
P-O

CD

re s u lts . "

# # #





WNNC FROMQ ) 
'KPltHr2 T f  1956 tfh

MONDAY TFN

THIS IS K L IF .0 ...WNNC IN DALLAS» Know what WNNC 

means? I f  sOcooWrite o r w ire KLIF what you think  

WNNC stands for« The f i r s t  entry with th e co rre c t  

wording w il l  re c e iv e  $25<>00$ No phone c a lls  accep ted. 

Just w rite  o r  wire KLIF IN DALLASo Rememberoo othe

e a r l i e s t  wire o r  l e t t e r  with the c o r r e c t  wording

o f WNNC w ill  win $25*00$

in-m oi-i 4
a E*
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WNNC ¿-ROMO 
AFRIL 23 s 1956 tfh

MONDAY TFN

THIS IS KLIF........WNNC IN DALLAS«, —  Know what WNNC

means? I f  sOcooWrite or wire KLIF what you think 

WNNC stands fo r« The f i r s t  entry w i t h  the correct 

wording w i l l  rece ive  $25°00$ No phone c a lls  accepted«, 

Just w rite  or wire KLIF IN DALLAS«, Remember«,« othe

e a r lie s t  w ire or le t te r  with the correct wording

o f WNNC w i l l  win $25«OOS



WNNC ¿“ROMO 
APRIL 23, 1956 tfti

MONDAY TFN

*)

THIS IS KLIF.... WNNG IN DALLAS. Know what WNNC
means? If sOcooWrite or wire KLIF what you think
WNNC stands for. The first entry with the correct

• >

wording will receive $25,001 No phone calls acceptedc 
Just write or vire KLIF IN DALjjASo Remember.» »the

earliest wire or letter with the correct wording

of WNNC will win $25,001

> T
(DCQ x: cd



WOOLY MASTADON



M E M O R A N D U M

4

*

T O : A L L  M A N A G E R S ,  A L L  P R O G R A M  D I R E  C T O R S

E R O  M : D O N  K E Y E S ol-i

D A T E : J A N U A R Y  2 ,  1 9 6 1
o*
ot-s

You w ill soon re c e iv e  s o n 's  new p rom os re co rd e d  h e re  in  D allas coverin g  two 
o r th re e  d iffe ren t prom otions,, T h is  note is  ju s t  to a le r t  you fo r  th e ir  handling,

"W O O LY  M A STA BO N " ( E x cep t W YSL ) Ron B a x ley , P ro g ra m  
D ire c to r  o f W Y SL, re p o rts  t e r r i f i c  re sp o n se  on. th is  o ff-h ea t 
co n te st. He m entions b.eavy m a il pull and say s i t  m ay get as 
m uch com m ent as th e "A e o lip ile s "  e x o tic . G ive it  a good run 
along w ith s ta tio n  b re a k s  co v e ra g e ,

"F R A C T U R E D  F IB U L A  C L U B " Although m ost of our s ta tio n s a re  
not in w in ter sp o rts  a r e a s ,  som e of your l is te n e r s  p robably  go to 
v ario u s s k i r e s o r t s  during the w in ter. T h e re fo re , th is  should get 
com m en t. You o ffe r  a  f r e e  w heel c h a ir  fo r one m onth, knitting 
n e e d le s , e t c , ,  fo r  the f i r s t  l is te n e r  who b re a k s  h is  leg  w hile sk iing  
th is  w in ter.

A re m in d er th at I  s t i l l  need re p o rts  on th e N eim an -M arcu s A irp lane ex o tic  fro m  
W AKY, K L IF , K E E L , and K A B L ,

"M Y S T E R Y  SN O W FLA K E" M ost of our m a rk e ts  re c e iv e  at le a s t  
one s lig h t snow f lu rry  ea ch  w in te r. Hold th is  prom o u ntil it  snows 
and th en  ru sh  it  on th e a i r .  I t ’ s a nutty co n te st to  the e f fe c t  that 
your s ta tio n  has a  "M y ste ry  Snow flake" d esignated  out of th ose  
now in  the a i r .  The im p lica tio n  is  that "the l is te n e r  is  to  ca tch  th is 
snow flake and m a il it  to  th e  s ta tio n .

oc
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_  M E  M O R A N D U M
t

T O : A L L  M A N A G E R S ,  A L L  P R O G R A M  D I R E C T O R S

F R O M :  D O N  K E Y E S

D A T E :  J A N U A R Y  2 ,  1 9 6  1

H ere ’ s an added e m b e llish m en t to  the 1 vv'ooly ¿via.stadoro." prom otion  1 o/rote you 
about.

A very en tran t should be d e c la re  a  w inn er. Sm ce  t;...e 
only spend a  few  d o lla rs  at b e s t . The p ro m o s on th is 
m uch ta lk .

p r is e  is  only 10£,  you 'll 
follow -through ought to get

N atu ra lly , don’t  sa y  anything about th is  u ntil you pull the ex istin g  prom os off the
a ir : .

Don .Keyes

ys

o
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M E  M O R  A N B  U M H■ cs

D A T  E :

A L L  M A N A G E R S ,  A L L  P R O G R A M  D I R E C T O R S  

D O N  K E Y E S  

• J A N U A R Y  2, 1961

H ere ’ s  an added em b e llish m en t to  the "vifooly M astadon" promote 
about.

Eve fcraafc should fcs d e c la re d  a w in n er. S in ce  th e p r is e  is  only 10$, y ou 'll 
only  spend a  few  d o lla rs  a e t. The p rom os on. th is  follow -through ought to get 
m u ch tail .

N atu rally , d on 't sa y  anything about th is  u ntil you pull th e e x istin g  prom os off the 
a i r i

Bon ...-sues

n>co-< (D
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K L IF

C ontro l:

A nncr 1:

A nncr 2:

A nncr 2:

'W OOLY MASTADON1 PROM O

A  '-nV ^

^  Lo ¿A "(Heavy m u sic , fade fo r , . . . )

" In  P a r is ,  s c ie n tis ts  a re  search in g  every  known 

lib r a r y  fo r the answ er to the question. "

"In  Tokyo, h is to ria n s  a re  tran sla tin g  ancient 

O rien ta l docum ents in s e a rc h  of the answ er. The 

question  is .  . . 'How do you w ash a wooly m a sta d o n ?1. "

(Change p ace of m u sic  to som ething lig h ter)

" K L IF , e ag er to add to the w o rld 's  storeh ou se  of 

know ledge, ask s you, fo r  the grand p riz e  of ten cents 

in ca sh , 'How do you w ash a wooly m astadon? '.  "

"Sen d  your answ er to th is provoking question, 

re g a rd le ss  of its  length, to B u b b les, K L IF , D a lla s ."

-  cl

A nncr 2: "How do you w ash a wooly m a sta d o n ?"

C ontro l: ( Sh o rt, b rig h t cu rta in  )
»S’ I
n>(Q n>

%
A
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COMMERCIAL IDEA { A rt Holt, Manager, W1TSL )

A rt Holt wrote a  com m ercial for Alamaden Wines which was sent 

to their home office in C alifornia, They liked it so much that they abandoned 

their plans to use their own ET  and instead will go with this spot.

Dubs a re  being sent to each of you.

COM PETITORS COMMERCIAL < B ill W eaver, M anager, KILT )

KNUZ has a back«to-school contest whereby listen ers are  invited 

to guess tho co st of school clothes on display in a shopping center’ s windows. 

Winner to get the clothes.

It’s too late to use this for a back-to-school promotion, but this is
I

readily  adaptable to alm ost anything.

COMPETITOR’S COMMERCIAL ( Dickie Roeenfeld, Sales Manager, KILT ) 

KXYZ is  running a  "W orld of Money" spot. It is  an explanation of 

old coins, ra re  coins and bills, and how to spot counterfeit money,. It 

explains how you can put your money in Ben Franklin Savings and not have 

any w orry whatsoever about counterfeit money but knowing that your money 

is  in safe hands and drawing 4% in terest at Bon Franklin,

This should be a good spot for our two good m usic stations.

0
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COM M ERCIAL IDEA < A rt Holt, M anager, W YSL )

A rt Holt w rote a  co m m e rcia l for Alam aden W ines which was sent 

to  th e ir hom e office in California» They liked it  so m uch that they abandoned 

th e ir  plans to  use th eir own E T  and instead w ill go with this spot.

Dubs a r e  being sent to each  of you,

■ 9  # #

CO M PETITO R ’S COM M ERCIAL { B ill  W eaver, M anager, K ILT )

KNUZ h as a  b a ck -to -sch o o l co n test w hereby lis te n e rs  a re  invited 

to  gu ess the c o s t  of school cloth es on display in a  shopping ce n te r ’ s  windows. 

W inner to get the clo th es.

I t 's  too la te  to use th is fo r a  b ack -to -sch o o l prom otion, but this is  

re a d ily  adaptable to  a lm ost anything.

# # . #

CO M PETITO R ’S COM M ERCIAL { D ickie R osenfeld, S ales M anager, K ILT )
«1— m m  i m vier iiw  r im— m— w h t  ww im r w a s r »  ■■

K XYZ is  running a  »’W orld of Money” spot. It i s  an explanation of
%

old co in s, r a r e  co in s and b ills , and how to  spot coun terfeit money,. It 

explains how you can  put your m oney in B en  Fran k lin  Savings and not have  

any w o rry  w hatsoever about cou n terfeit m oney but knowing that your money  

is  in safe hands and draw ing 4% in te re s t a t B en Fran k lin .

This should be a  good spot fo r our two good m u sic station s.





L
O R EA i l Y E  SA i-E S IDEA ( Tad Van Bru nt, Sa les M anager, KABL. )

F o r  s e v e ra l y ear3  now, th ere  has been in crea sin g  in te re s t in 

dynam ic reading ( super fa s t m ethod sca n  reading h  O rganizations a re  

springing up, K A B L  is c lo se  to one of the b ig g est in the a re a  and w ill 

probably  s e ll  them  a good schedu le on the b a sis  of one of the announcers 

who is  taking the c o u rse , then cutting tap es each  w eek as he p ro g re sse s  

in the c o u rse ,

# # #

P ROMOTION ( B ru ce  Hathaway, P ro g ra m  D ire c to r , KTSA )

"W orld  S e r ie s  G am e" -«» L is te n e rs  a re  asked to send in the total 

num ber of runs they th ink w ill be sco re d  by both team s during the en tire  

W orld S e r ie s ,  W inner re c e iv e s  $25 , 00,

# # #

STA TIO N  BR E A K S { B ru c e  Hathaway, P ro g ra m  D ire c to r , KTSA )

" K T S A , , , the V a rs ity  Squad of San Antonio r a d io , , , "

" K T S A , , ,  the sta tio n  chat c a r r ie s  the b a ll, , , "

# # #

C R E A T IV E  S A L E S IP E A { A rt Holt, M anager, W YSL )

"S to rk  Club" -• New a rr iv a l fe a tu re tte  being pitched to baby 

o rien ted  acco u n ts. The sta tion  w ill tie  in visual prom otion by using jo ck s 

baby p ic tu re s  in m atching old p ic tu res  to jo ck s  p resen t identity .



U

CREATIVE SALES IDEA. {Tad Van Brunt, Sai.es Manager, K A 3 L  ,’)

F o r  s e v e ra l y ea rs  now, th ere  has been in crea sin g  in te re s t in 

dynam ic reading { super fa3t m ethod sca n  reading ). O rgan isation s are  

springing up, K A BL is  c lo se  to one of the b ig g est in the a re a  and w ill 

probably  s e ll  them  a good schedu le on the b a s is  of one of the announcers 

who is  taking the c o u rse , then cutting tap es each  w eek as he p ro g re sse s  

in the c o u rse ,

# # #

P R OMOTION { B ru ce  Hathaway, P ro g ra m  D ire c to r , KTSA )

"W orld  S e r ie s  G am e" - -  L is te n e rs  a re  asked to send in the to tal 

num ber o f runs they think w ill be sco re d  by both team s during the en tire  

W orld S e r ie s ,  W inner re c e iv e s  $25 , 00,

# # #

STA TIO N  BR E A K S ( B ru c e  Hathaway, P ro g ra m  D ire c to r , KTSA )

"K T SA , . „the V a rs ity  Squad of San Antonio rad io , „ , "

!,KTSA„ „ „the sta tion  that c a r r ie s  the b a ll, » , "

. # # #

C R E A T IV E  SA L E S IDEA{ A rt Holt, M anager, W YSL }

"S to rk  Club" - -  New a rr iv a l fe a tu rette  being pitched to baby 

o rien ted  acco u n ts. The sta tion  w ill tie  in v isu al prom otion by using jo ck s 

baby p ic tu res  in m atching old p ic tu res  to jo ck s  p re sen t identity ,

# if #
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ANNCR:

B IZ :

BIZ:

BIZ :

ANNCR:

(echo) "THIS Y O U 'L L  NEVER HEAR ON KROW'

WIRE MACHINES IN BG: ANNCR JUM PS IN WITH 
FA S T  BR EA TH LESS D ELIV ER Y

N ow .. .  tim e out for ten quick seconds for a

com plete round the world news w rapup.. .th en ,

w e'll be scu rrin ' back with p la tte rs  and c h a t te r . . .

(FA D E)

M usic (soft, lush) (established and fade f o r . . . )

No, not so on KROW. . . . K R O W  in San F ra n c is c o .

The im portant happenings of the day a r e  not 

sk irted  in favor of w ell-w orn r e c o r d s . . .  o r sob- 

s is te r  soap o p eras . Only com plete com m unication  

of im portant news inform ation can  bring San 

F ra n c is c a n s  c lo s e r  to  absolute world under standing.

On K R O Wr, you 'll h ear objective news rep o rts  

hourly ; in  w hatever tim e it  tak es to  co n cisely  

p resen t an a ccu ra te  world p ictu re . 75 p ercen t M O R E ,. .  

m u s ic . . . .  75 p ercen t LESS co m m e rcia ls . . . .  than any

other station in the B ay  a r e a ____Nine Sixty kyway D rive,

a  symphony of sound, K R O W', v e ry  San F ra n c is c o .



ANNCR:

B IZ :

B IZ :

BIZ : 

ANNCIS:

(echo) "THIS Y O U 'L L  N EV ER  HEAR ON KROW

W IRE MACHINES IN BG: ANNCR JUM PS IN WITH 
F A S T  BR EA TH LESS D ELIV ER Y  S 0  "  G L

N ow .. .  tim e out for ten quick seconds for a

com plete round the world news w rapup.. .  then.

w e'll be tc u rr in ' back with p la tte rs  and c h a t te r . . .

(FA D E)

M usic (soft, lush) (estab lish ed  and fade f o r . . . )

No. not so  on K R O W .. . .  K R O W in San F ra n c is c o .

The im portan t happenings of the day a re  not 

sk irted  in  favor of w ell-w orn  r e c o r d s . . .  o r sob- 

s is te r  soap o p e ra s . Only com plete com m unication  

of im portant news inform ation can  bring San 

F ra n c is c a n s  c lo s e r  to  absolute world un derstanding.

On K R  O W , you'll h ear objective news rep o rts  

hourly; in  w hatever tim e it  takes to  co n cisely  

p resen t an a ccu ra te  world p ictu re . 75 p ercen t M O R E .. .  

m u s ic . . . .  75  p ercen t LESS c o m m e r c ia ls . . . .  than any

other station  in the B ay  a r e a ------ Nine Sixty kyway D rive,

a  symphony of sound, K R  O V , v e ry  San F ra n c is c o .
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WORLD'S longest bowling alley

*



S P E C  S P O T  SOLD  ( Ron Ruth, S a le s  M anager, W YSL )

I am  asking Ron to send you a  dub of the sp ec p rep ared  fo r M usic City*

It is  quite c le v e r  and w ill perhaps help you get a s im ila r  account in your a re a .

# # #

LO C A L E D ITO R IA L { A rt H olt, M anager, W YSL )

"U n iv e rs ity  p ro fe s s o rs  at U n iv ersity  of B u ffalo  re fu se  to sign non­

com m u nist oaths b ecau se  it im p a irs  th e ir  acad em ic freed om . This is ,  of 

c o u rse , wide open fo r e d ito ria l a ttack . "

# # #

C R E A T IV E SA L E S ID E A { Tad Van B ru n t, S a les  M anager, K A BL )

K A B L  proposed  that the Bank of Tokyo sp onsor headlines of 

Su m m er O lym pics activ ity  in Tokyo. Spec tape is being p rep ared . K A BL 

w ill attem pt to b re a k  f i r s t  with th is  news in San F r a n c is c o .

# # #

S T A T ION B R E A K S ( R ex  Jo n e s , P ro g ra m  D ire c to r , K L IF  )

1 .  ) " K L IF . . . the rig h t p lace  fo r the bright p ace . . . "

2 .  ) " K L IF . . . D a lla s ' w inter O lym pics of fun. . . "

3. ) " K L I F . . . your w inter fundial. . . "

# # #

PR O M O TION { R ex  Jo n e s , P ro g ra m  D ire c to r , K L IF  )

"W o rld 's  L on gest Bow ling A lley " co n test by C h arlie  & H arrig an . The 

bowling b a ll is  s ta rte d  ro llin g  during the m orning show, and lis te n e r s  a re  

asked  to gu ess when it w ill s tr ik e  pins in afternoon  show. P r iz e : Bowling b a lls  and bag

Good c ro ss -p lu g  for tr a f f ic  show s.
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S P E C  SP O T  S OLD { Ron Ruth, S a le s  M anager, W YSL )

I am  asking Ron to send you a  dub of the sp ec p rep ared  for M usic C ity. 

It is  quite c le v e r  and w ill perhaps help you get a s im ila r  account in your a re a .

# # #

.LOCAL E D ITO R IA L { A rt H olt, M anager, V’Y S L  )

"U n iv e rs ity  p ro fe s s o rs  at U n iv ersity  of B u ffalo  re fu se  to sign non- 

com m u nist oaths b ecau se  it im p a irs  th e ir  acad em ic freed om . This is ,  Of 

c o u rse , wide open fo r e d ito ria l a ttack . "

# # #

C R E A T IV E S A L E S ID E A ( Tad Van B ru nt, S a le s  M anager, K A B L  )

K A B L  proposed  that the B an k of Tokyo sp on sor headlines of 

Su m m er O lym pics activ ity  in Tokyo. Spec tape is being p rep ared . KAB.u 

w ill attem pt to b re a k  f i r s t  with th is news in  San F r a n c is c o .

w # #

STA TIO N  B R E A K S ( R ex  Jo n e s , P ro g ra m  D ire c to r , K L IF  )

1 .  ) " K L IF . . . the rig h t p lace  fo r the bright p ace . . . "

2 . ) " K L IF . . .  D a lla s ' w inter O lym pics of fun. . . "

3. ) " K L IF . . . your w inter fundial. . . "

# # #

PROM OTION  { R ex  Jo n e s , P ro g ra m  D ire c to r , K L IF  )

"W o rld ’s L on gest Bow ling A lley " co n test by C h arlie  & H arrig an . The 

bowling b a ll is  s ta rte d  ro llin g  during the m orning show, and lis te n e rs  a re  

asked  to  gu ess when it w ill s tr ik e  pins in afternoon  show. P r iz e : Bow ling b a lls  and bags

Good c ro ss -p lu g  fo r t r a f f ic  show s.

# # #
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S A L E S PRO GRAM  IDEA { B ru ce  H athaw ay, P ro g ra m  D ire c to r , KTSA )

N ext tim e  a lo ca l th e a tre  has a good "Cowboy and Indian" type of motion 

p ic tu re  show ing, s e l l  them  on th is  id ea , Indian head n ick le s  a re  hard to com e by 

and a re  few  and fa r  betw een. On the opening day of said  p ic tu re , th ea tre  o ffe rs  

ad m issio n  on a second tic k e t  p u rch ase  fo r  one "Indian Head N ic k le " , Along 

w ith th i3 prom otion  goes a good tim e  sch ed u le ,

# # #

PROM OTION  { A rt H olt, G en era l M an ag er, W YSL }

F r e d  G age, one of our d e e - ja y s , is  walking to w ork on the 1 1 t h , , „which 

is n ’t in tere stin g  ex cep t that he liv e s  19 m ile s  from  the S ta tle r  and w ill do the 

whole w alk down M ain S tre e t  s ta rtin g  fro m  home a t 7 :0 0  AM , Kinney Shoes is  

"fo o tin g " the daring adventure and we have s e v e ra l sm a ll guessing  gam es built 

around it ,

# # #

C R E A T IV E  P R O G R A M -SA L E S IDEA { John B o r d e r s , P ro g ra m  D ire c to r , K L.IF ) 

"Y/orld’ s U g lie st T ie "  -  C h ristm as prom otion fo r  departm ent s to re . Ask 

l is te n e r s  to  send th e ir  cand idates fo r  the t i t le  of "W o rld ’s U g liest T ie " ,  E n tr ie s  

occupy sp ace in s to re  window. W inners re ce iv e  g ift,

# # #

E F F IC IE NCY IDEA { C h arlie  P a y n e , G en era l M an ag er, K L IF  )

A sk a ll  s ta tio n s to re ch e ck  th e ir  m ailro o m  p ro ce d u re s . Home o ffice  m ail 

sen t to som e sta tio n s has actu a lly  been  retu rned  -  unopened - in sam e envelope

to K L IF ,

# # #

2 -



S A L E S PROGRAM  IDEA { B ru ce  Hathaway,, P ro g ra m  D ire c to r , KTSA )

I

N ext tim e a lo c a l th ea tre  has a good "Cowboy and Indian" type o£ motion 

p ictu re  show ing, se ll them  on th is  id ea , Indian head n ick le s  a re  hard to com e by 

and a re  few and fa r  betw een. On the opening day of said  p ic tu re , th eatre  o ffe rs  

ad m issio n  on a second tic k e t p u rch ase  fo r  one "Indian Head N ic k le " , Along 

w ith th is  prom otion  goes a good tim e sched u le,

# # #

PROM OTION  ( A rt H olt, G en era l M an ag er, W YSL )

F r e d  G ag e , one of our d e e - ja y s , is  walking to  w ork on the 1 1 th ,.,w h ic h  

is n ’t in te re stin g  e x ce p t that he liv e s  19 m ile s  from  the S ta tle r  and w ill do the 

whole w alk down M ain S tre e t  s ta rtin g  fro m  home at 7s00 AM, Kinney Shoes is 

"fo o tin g " the daring adventure and we have se v e ra l sm a ll guessing gam es built 

around it ,

# # #

C R E A T IV E  P R O G R A M -SA L E S IDEA ( John B o r d e r s , P ro g ra m  D ire c to r , K L IF  ) 

"W o rld 's  U g lie st T ie "  -  C h ristm a s prom otion fo r  departm ent s to re . Ask 

l is te n e r s  to  send th e ir  cand idates fo r  the t it le  of "W o rld ’ s U g liest T ie " ,  E n tr ie s  

occupy sp ace in s to re  window. W inners re ce iv e  g ift,

# # #

E F F IC IE N C Y  IDEA ( C h arlie  P a y n e , G en era l M an ag er, K L IF  >

A 3k a ll sta tio n s to re  ch eck  th e ir  m ailroo m  p ro ce d u re s . Home office  m ail 

sent to som e sta tio n s has actu a lly  been  retu rned  -  unopened - in sam e envelope 

to  K L IF ,

# # #

» 2 *•
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WORM

0

WORM PROM O

MUSIC: Ump-de-bump

ANNCR: "KABL MUSIC reminds you that this i3

’be kind to worms week’. Take a worm to 

lunch today. If he*s had lunch, take him .o 

a show. Remember, the early worm never 

gets the bird!"

SOUND: Raucous bird call
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C R E A T IV E  GALES IDEA  { Tad  Van B ru n t, S a le s  M anager, K A BL )

I quote fro m  T ad 5 3 rep o rt:

” We have d isco v ered  a som ew hat new m ethod of wooing autom obile d ea ler 

a s s o c ia tio n s . T h e re  is an in c re a s in g  amount of m oney availab le  from  th ese  groups

and the guy who g ets th e re  with the m ost the so on est has to  com e out with the best
*

sch ed u le . Auto d e a le r s ’ sa le s  m eetings w hich begin u sually  b efore  the sun com es 

up, a re  alw ays looking fo r new m a te r ia l to in sp ire  the sa le sm e n . We a re  on the 

th resh o ld  01 a n ice  52-w eek o rd e r  by v irtu e of our attendance at s e v e ra l of th ese 

m eetin g s explaining what is  being accom p lish ed  in the d e a le r ’ s beh alf by sh o r t-te rm  

sch ed u les that we a re  c u r r e n tly  running. "

# # §

PROM OTION  { Bob W hite, P ro g ra m  D ire c to r , K IL T  )

"W o rth  Your W eight In Gold" - -  T h is prom otion  could be sold  to a la rg e  

d epartm ent s to re  o r s to re s  . Take an o rd in ary  bathroom  s c a le  and sp ray -p a in t i t  gold. 

T ake the s c a le  £0 a p lace  of b u sin ess  and inv ite  lis te n e r s  to step  on the s c a le  and weigh 

f r e e . The s c a le  would alw ays be accom p anied  by a  deejay  o r d e e ja y s . You could e ith e r 

have a c e r ta in  weight insid e a se a led  envelope o r have a box of variou s w eights. I f  the 

p a rso n  on the s c a le  m atch es th e weight they get 10£ p e r pound. You could up the p rize  

£0 $1 , 00 p e r pound s in c e  th e re  w ill not be a lot o f w in n ers. A heavy o n -th e -a ir  prom otion 

as to  the lo ca tio n  of the s c a le  could re a lly  put th is over b ig . You could le t a sponsor 

have use of the s c a le  fo r a c e r ta in  amount of days if  he buys X  amount of ad vertising  

o r you could s e l l  the prom otion to one sin g le  sp on sor.

# # #

STA TIO N  .BREAK ( Bob White, P ro g ra m  D ire c to r , K IL T  )

"T h is  is  K IL T , . , inviting you to  jo in  the team . . . Ken and C h a r l ie . . .  f"

# # #
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CRE.7-1' ¿ ¿ 7 SA L E S IDEA ( Tad Van Brunt« S a le s  M anager, K A B L  )

I quote from  T ad ’ s re p o rt:

” We have d isco v ere d  a som ew hat new m ethod of wooing autom obile d ealer 

a s s o c ia tio n s . T h e re  is an in c re a s in g  amount of m oney availab le  from  th ese  groups 

and the guy who g ets th e re  with the m ost the so on est has to  com e out with the b est
t

sch ed u le . Auto d e a le r s ’ s a le s  m eetings w hich begin u sually  b efore  the sun com es 

up, a re  alw ays looking fo r new m a te r ia l to in sp ire  the sa le sm e n . We a re  on the 

th resh o ld  o f a n ice  52-w eek o rd er by v irtu e of our attendance at s e v e ra l of th ese  

m eetin g s explain ing what is being accom p lish ed  in the d e a le r ’s beh alf by s h o r t-te rm  

sch ed u les that we a re  c u r r e n tly  running,

# # #

PROM OTION  { Bob W hite, P ro g ra m  D ire c to r , K IL T  )

"W o rth  Y our W eight In Gold" - -  T h is prom otion could be Bold to  a la rg e  

d epartm ent s to re  o r s to re s  . T ake an ord in ary  bathroom  s c a le  and sp ray -p ain t it  gold. 

T ake the s c a le  to a p lace  o f b u sin ess and inv ite  lis te n e r s  to step  on the s c a le  and weigh 

f r e e . The s c a le  would alw ays be accom p anied  by a d eejay  o r d e e ja y s . You could e ith e r 

have a c e r ta in  weight in sid e a se a led  envelope o r have a box of variou s w eights. I f  the 

p e rso n  on th e s c a le  m atch es the weight they get lQ f p er pound. You could up the p rize  

to $1, 00 p e r pound s in c e  th e re  w ill not be a lo t o f w in n ers. A heavy o n -th e -a ir  prom otion 

as to  the lo ca tio n  of the s c a le  could re a lly  put th is over big. You could le t a sponsor 

have u se of the s c a le  for a c e r ta in  amount of days if  he buys X  amount of ad vertising  

o r you could s e l l  the prom otion  tc  one sin g le  sp on sor.

# # #

STA TIO N  B R E A K  ( Bob White, P ro g ra m  D ire c to r , K IL T  )

"T h is  is  K I L T , . .  inviting you to  jo in  the t e a m .. .  Ken and C h a r l ie . . .  ! "

# # #
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C O M P E T IT O R S  PROM OTION  ( D ick ie  R osen feld , Sa les  M anager, K IL T  )

W ilson O ffice  Supply on KPRG  - -  E xecu tive  talking to his ch ie f com petitor 

on the phone, l is te n e r  eavesd rop s on co n v ersa tio n . B ig  shot sa y s , "w ell, J .  B . , you 

thought you pulled a fa s t one on m e when you went down and bought a ll new o ffice  

fu rn itu re  and fix tu re s  from  W ilson O ffice Supply, didn’t you? W ell, I want you to 

know th at the Jo n es  co n tra c t w e’re  both a fte r  is  going to  u s. Wanna know why?

B e c a u se  I ’m going out th is  v ery  day and buy even b e tte r  o ffice  fu rn itu re  from  

W ilson O ffice Supply and M r. Jo n e s  is  com ing by f i r s t  thing in the m orning. " 

A nnouncer co m es in and say s in stra ig h t v o ice , "C om p etition  in b u sin ess i3 rough, 

th a t’ s why you should alw ays put your b e st foot forw ard . A.nd you can begin with 

beautifu l o ffice  fu rn itu re  and fix tu res  from  W ilson O ffice  Supply, 101 M ilam  in 

downtown Houston. "

# # #

PROM OTION  ( R ich ard  W ilcox, G en eral M anager, K A B L  )

The Com m ute C ontest - -  I  am attaching copy.

# # #

PROM OTION  ( B ru ce  Hathaway, P ro g ra m  D ire c to r , KTSA )

"K T SA  offex'S m o re  winnei*s than any o ther San Antonio Radio Station in a 

sin g le  c o n te s t ."  T h is is the m ain punchline to K TSA ’ s re cen t w rite -in  prom otion.

The prom otion  is " f i l l  in the b la n k s". A to ta l of two w ell-know n survey reco rd s 

a re  played during th e co u rse  of the prom otion spot. W ithin each  of th ese  songs 

is  one word e lim in ated  by the sound of a "c e n s o r  h o rn ". L is te n e rs  a re  urged to w rite  

in with the c o r r e c t  m issin g  w ords. Fou r tim e s  each  hour the deejay draws the nam e 

' of a w inner from  the ham per. The w inner re c e iv e s  two tick e ts  to a lo ca l m ovie th e a tre , 

and during the c o u rse  of the co n test th e re  w ill be 200 w in n ers.

# # #

Y
 akity
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C O M P E T IT O R ’S PROM OTION  ( D ick ie  R osenfeld , S a les  M anager, K IL T  )

A 1' W ilson O ffice  Supply on K PR C  - -  E xecu tive  talking to his ch ie f com p etitor

on the phone, l is te n e r  eavesd rop s on co n v ersa tio n . B ig  shot sa y s , "w ell, J„ B . , you 

thought you pulled a fa s t one on m e when you want down and bought a ll new office  

fu rn itu re  and fix tu re s  from  W ilson O ffice Supply, didn’t you? W ell, I want you to
r?

know th at the Jo n e s  co n tra c t w e’re  both a fte r  is  going to  u s. Wanna know why?

B e ca u se  I ’m going out th is  v ery  day and buy even b e tte r  o ffice  fu rn itu re  from  

W ilson O ffice  Supply and M r. Jo n e s  is  com ing by f i r s t  thing in the m orning. "

Announcer co m es in and say s in stra ig h t v o ice , "C om p etition  in bu sin ess is rough, 

th a t’s why you should alw ays put your b e st foot forw ard . A-nd you can begin with 

beautifu l o ffice  fu rn itu re  and fix tu res  from  W ilson O ffice  Supply, 101 M ilam  in 

downtown Houston. "

6  # # #

PROM OTION  { R ich ard  W ilcox, G en eral M anager, K A BL )

The Com m ute C ontest - -  I am attaching copy.

# # #

P R O MOTION { B ru ce  Hathaway, P ro g ra m  D ire c to r , KTSA )

"K T SA  o ffe rs  m o re  w inners than any other San Antonio Radio Station in a 

sin g le  c o n te s t ."  T h is is the m ain punchline to K TSA ’3 re ce n t w r ite -in  prom otion.

The prom otion  is  " f i l l  in the b la n k s". A to ta l of tv/o w ell-know n su rvey reco rd s 

a re  played during th e co u rse  o f the prom otion spot. W ithin each  of th ese  songs 

is  one word e lim in ated  by the sound o f a "c e n s o r  h o rn ". L is te n e rs  a re  urged to w rite 

in with the c o r r e c t  m issin g  w ords. Fou r tim e s  each  hour the deejay draw s the nam e 

/  \ of a w inner fro m  the ham per. The w inner re c e iv e s  two tick e ts  to a lo ca l m ovie th e a tre ,

and during the co u rse  of the co n test th ere  w ill be 200 w in n ers.

# # #





C O M PET IT O R S PROMOTION ( J im  Hamby, Sales M anager, KTSA )

J im  did not think too highly of this prom otion, but I think it 's  at least 

different and therefor®  w orth calling to  your attention» KONQ calle  it the 

"Y ak ity  Cash"» The f irs t  p erson  to  c a ll in from  a given exchange is given 

a  subject to d iscu ss , such as "Halloween"» The p erson  m ust then talk  on 

that sub ject for 30 seconds stra ig h t without .interruption in o rd er to win the 

hourly p rise  which in this ca s e  was $8» 60 (860  kc )„

I like this con test b ecau se it not only req u ires lis te n e r participation  

but has an entertainm ent fa c to r  as  w ell; that being, that the audience will 

find it entertaining listening to  an am ateu r struggle to  ad lib for 30 seconds»

# # #

PROMOTIONAL IDEA ( Don Keyes )

This has been done many tim es in the past but I feel that it is  worth  

calling to your attention again what with the w inter months approaching»

Y ou r afternoon dee jay should a s c e rta in  the tim e of sunset and 20 m inutes before  

that tim e should advise lis te n e rs  who a re  driving to tu rn  on th e ir  headlights»

# # #

STATION BR EA K  ( Stan R ich ard s, P ro g ra m  D irecto r, K L IF  )

"T h is is K L IF » . » »the four m ost exciting le tte rs  in the

alphabet» » » » "

# #

*
1



COMPETITOR'S PROMOTION ( Jim  Hamby, Sales Manager, KTSA )

Jim  did not think too highly of this promotion» but I think it's  at least 

different and therefore worth calling to your attention, KONO calls it the 

"Yakity Cash"» The first person to call in from  a given exchange is given 

a  subject to discuss, such as "Halloween", The person must then talk on 

that subject for 30 seconds straight without interruption in order to win the 

hourly prise which in this case  was $8, 60 (860 kc )»

I like this contest because it not only requires listener participation  

but has an entertainm ent factor as well; that being, that the audience will 

find it entertaining listening to an am ateur struggle to ad lib for 30 seconds,

# # #

PROMOTIONAL IDEA ( Don Keyes )

This has been done many tim es in the past but I feel that it is worth 

calling to your attention again what with the winter months approaching.

Your afternoon deejay should ascertain  the tim e of sunset and 20 minutes before 

that tim e should advise listen ers who are  driving to turn on their headlights,

# § #

STATION BREAK ( Stan R ichards, P rog ram  D irector, K LIF )

"This is K L I F , , ,  , the  four m ost exciting letters in the 

alphabet o, « , "

ff # #
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YOU B E T  YOUR BURROW



M  E M O R A N D V M

T O: A L L ,  M A N A G E R S ,  A L L  P R O G R A M  D I R E C T O R S

F R O M : D O N  K E Y E S

DATE: F E B R U A R Y  E,  1 9 6 1

W hile going through th e p o licy  book the o th e r  day, I ra n  a c r o s s  an old prom o­
tion  th a t K L IF  did b ack  in '5 4  or '5 5 .  I don’t  b e lie v e  any of our o ther station s 
have a v er  dene it  and even at K L IF  it would be w orth doing again .

It v ;as ca lle d  the " You B e t Your B u rro »1 co n test and the f i r s t  p r ise  was a 
l i t t le  M exican  b u rro . We m e re ly  asked  fo r  e n tr ie s  in  50 v/ords o r  le a s , "Why 
I  would l ik e  to have the l i t t le  b u r r o . . .  " .  "B e ttin g ” did not en ter the c o n te s t .

ju s t  »ave it  a  p rovocativ e  t i t le .  T h e se  B u rro s  can. be  obtained in  a lm ost any 
M ex ican  b o rd er town and ads fo r th em  a r e  alw ays appearing in  outdoor-type 
m a g a z in es .

T h is should be a g re a t co n v ersa tio n  p iece  i f  you haven’t  run it .

©
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M E  M O R A N  D U  M

A D D  M A N A G E R S ,  A D D  P R O G R A M  D I R E C T O R S  

D O N  K E Y E S  

F E B R U A R Y  2 .  1 9 6 1

While going through the p o licy  book the o th er day, I  ra n  a c r o s s  an old p rom o­
tio n  th at K D IF  did b a ck  in  ’ 54 o r *55 . I don’ t b e liev e  any o f ov.r o th er station s 
have ev er dene it and even a t K D IF it would b e  w orth doing again .

It w as ca lle d  th e " Tor; P e t ¥ ;u r  B u rro 11 co n test and the f i r s t  p riz e  was a 
l i t t le  M exican  b u rro . We m e re ly  asked  fo r  e n tr ie s  in  50 w ords o r  le s s ,  "Why 
I  would lik e  to have the l i t t le  b u r r o . . .  !\ "B e ttin g "  did not en ter the c o n te s t , 
it  ju s t  gave it  a  p rovocativ e  t i t le .  T h e se  B u rro s  can be obtained ¿n a lm o st any 
M ex ican  b o rd er town and ads fo r  th em  a r e  alw ays appearing  in  outdoor »type 
m a g az in es.

T h is  should be a  g re a t co n v ersa tio n  p ie ce  i f  you haven’t  run it .

Q
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T O :

F R O M :

D A T E ;

B en  K eyes
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Septem ber 15, 1955

M r. Ralph Johnson  
P . O. B ox 483  
L a re d o , T exas

D ear M r. Johnson:

Although we went ahead and sent you a check in full pay­
m ent for the two b u rro s  purchased from  you, one for 
Milwaukee and one for D allas, we feel that a refund should 
be m ade on the bu rro  which was sent to M ilwaukee. It was 
sick  on a rr iv a l  in Milwaukee (a ll broken out with so res) and 
had to be taken to the vet im m ed iately . The vet was unable 
to do anything for it and the health officer in Milwaukee 
o rd ered  the b u rro  d estroyed . This was done.

We wouffl like, of co u rse , to keep the saddle and bridle but 
do feel that a refund should be made on the burro itself.

The burro for D allas a rriv e d  okay and was in good condition.

We would ap p reciate  hearing from  you a t your e a r lie s t  
convenience.

S in cerely ,

RADIO STATION K L IF

C ecil Hobbs 
G eneral M anager

HZ

CH:bp



M r. Ralph Johnson  
P . O. B ox 483  
L a re d o , T exas

D ear M r. Johnson:

In rep ly  to your August 30 le tte r , p lease be advised that 
check #11051 in the am ount of $125. 00 was m ailed to you 
on August 26, 1955.

This check re p re se n ts  paym ent for two b u rro s  a t $40 . 00 
each and two saddles a t  $22 . 50 each.

S in cerely ,

RADIO STATION K LIF

C ecil Hobbs 
G eneral M anager

CH:bp

Q



RALPH JOHNSON
BURROS - HORSES - RONEYS

WESTERN SADDLES - BURRO SADDLES AND HAND TO O L ED  LEATHER GOODS. 

P.O. BOX483 C TEL. 2-1359

LAREDO. TEXAS

A u g u s t  30t h ,  1 9 5 5

R a d i o  s t a t i o n  K . L . I . S .
2 1 0 4  J a c k s o n  f i v e ,
D a l l a s ,  T e x a s .

D e a r  M i s s  B i l l y :

We h a v e  n o t  h e a r d  f r o m  y o u  a g a i n ,

H o p e  t h a t  y o u  w i l l  t a k e  c a r e  o f  y o u r  a c c o u n t  b e f o r e  t h i s 0 

P l e a s e  l e t  u s  h e a r  f r o m  y o u  s o o n ,  I f  y o u r  c h e c k  i s  a l r e a d y  

i n  t h e  M a i l ,  p l e a s e  d i s r e g a r d  t h i s  n o t i c e .

v o u r s  t r u l y ,

R a l p h  J o h n s o n

l / o *7
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G o rcb  n  M c L e n d o n  & B i l l i e  P a g e

t-w to  ju U tjjJU .

(̂ ri&(As—

I  c h e c k e d  o n  t h e  b u r r o  y e s t e r d a y  a t  t h e  r e s t  h o m e ,  a n d  f o u n d  o u t  
h e  w a s  s u f f e r i n g  f r o m  " S h i p p e r s ’' d i s e a s e .  T h e  C o u n t y  V e t  came 
b y  l a s t  w e e k  a n d  c h e c k  h i m  o u t ,  a n d  l e f t  w o r d  w i t h  t h e  b o a r d e r s  
t o  h a v e  h i m  d e s t r o y e d .  T h e  V e t  s a i d  h e  c o u l d n ’ t  b e  c u r e d  a n d  
w o u l d  d i e  a  s l o w  d e a t h .  I  l o o k e d  h i m  o v e r  a n d  g r e a t  g o b s  o f  
p u s s  w e r e  c o m i n g  f r o m  h i s  n o s e  a n d  m o u t h ,  a n d  h e  w a s  i n  s a d  
s h a p e .  He c o u l d n ’ t  g a i n  a n y  w e i g h t ,  a n d  w a s  s k i n  a n d  b o n e s .

So  I  c a l l e d  t h e  Htfoiane S o c i e t y  a n d  t h e y  w i l l  d e s t r o y  h i m  t h i s  
a f t e r n o o n .  C o s t  me $ 5.00  t o  h a v e  t h e  damn t h i n g  k i l l e d .

An yway y o u  s h o u l d  w r i t e  t h e  s e l l e r  a n d  t e l l  h i m  t h a t  t h e  J a c k  A s s  
w a s  n o  g o o d ,  a n d  a l l  we h a d  w a s  t r o u b l e  o u t  o f  h i m .  S i n c e  i t  
i s  s o  l a t e  i n  t h e  s e a s o n  now ,  I  d o n ’ t  w a n t  a n o t h e r  o n e .  I t ’ s  
g e t t i n g  c o l d  h e r e  a l r e a d y ,  s o  I  d o n ’ t  w a n t  t o  g i v e  a  b u r r o  away 
u n t i l  n e x t  s p r i n g  o r  s u m m e r .

G e t  y o u r  m o n e y  b a c k  i f  p o s s i b l e .  T h e  s a d d l e  a n d  b r i d l e  a r e  
h e r e  & I ’ l l  k e e p  t h e m  u n t i l  we d e c i d e  t o  do t h i s  o v e r  a g a i n  
s o m e t i m e .

B W e a v e r

G B M : b p
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M r .  S .  N .  D i e t z  
3 4 3 4  B o g a t a  P l a c e  
D a l l a s ,  T e x a s

D e a r  M r .  D i e t z :

I u n d e r s t a n d  f r o m  t h e  p r o g r a m m i n g  d e p a r t ­
m e n t  t h a t  y o u r  e n t r y  i n  t h e  'B e t  Y o u r _B. u r  r  o
c o n t e s t  w a s  n o t  t h e  w i n n i n g  e n t r y .

I j u s t  w a n t e d  y o u  t o  k n o w  t h a t  t h e  w r i t e r ,  a t  
l e a s t ,  c e r t a i n l y  t h o u g h t  i t  s h o u l d  h a v e  b e e n  
t h e  w i n n e r  b y  a c o m p l e t e  l e n g t h .

S i n c e r e l y ,

7 /
G o r d o n  M c L e n d o n

H2L

G B  M : b p
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^  «Ŝ ÌX'A
/ ^ _  <£>c*yl c<2^7 ’<TLĉ -\ ¿ y

^ ¿ / 3 ¥  r € o f * s s £ -  /& > - < * -

-¿% y?, <?y>yz-y>-

3 0 1 1  B U FFA L O  D RIVE AT W AUGH D RIVE 
H O USTO N

A IRLIN E HIGHW AY 
NEW O R LEA N S



WESTERN SADDLES - BURRO SADDLES AND HAND TO O L ED  LEATHER GOODS.

LAREDO, TEXAS

A u g u s t  8t h ,  1 9 5 5

Mi s s  B i l l y  P a g e  
P a d i o  s t a t i o n  K . U X . f  
D a l l a s .  T e x a s :

D e a r  M i s s  P a g e :  \ \J

4s  p e r  o u r  t e l e p h o n e  c o n v e r s a t i o n  we s h i p p e d  t o d a y  
t o  M r .  W e a v e r  o f  W i s e ,  one m a l e  Mex b u r r o  and one c o r n u l e t e  s a d d l e  
o u t f i t  f o r  s a m e .

H o n e  t o  h e a r  f r o m  y o u  a g a i n  a s  we a r e  r e a d y  t o  make t h e  next ,  s h i p m e n t

P l e a s e  f i n d  o u r  i n v o i c e  o r  y o u  c a n  w a i t  u n t i l  t h e  n e x t  s h i p m e n t  
a n d  s e n d  p a y m e n t  f o r  b o t h .

B o n e  we c a n  s e r v e  you a p a i n  i n  the n e ^ r  f u t u r e ,  We r e m a i n ,

B o u r X  v e r y



Mex. Burros 3 to 6 months old $45.00
7 Months old to 1 year old, each $60.00 
Bred Females .............................each

Mother Sc Colt

LIVE ARRIVAL GUARANTEE.
P. 0. B. LAREDO, TEXAS
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High Quality Skilled hand tooled Leather goods
Western Saddle, Specify Seat Size, = = $60.00
Bridie Complete, = = = = = = $  5.00
Harness for Pulling1 Cart, = $17.00
Mexican Saddle, Special for Mex. Burros = $37.50
Beautiful Reversible Ladies Handbag(2 colors) $15.00 
Western Men’s Billfolds $ 3.50
—------------------- A L L  I T E M S  R R E - P A I D  ----------------------

R A L P H  J O H N S O N
P . O. B O X  4 8 3  D IA L  2 - 1 3 5 9  L A R E D O ,  T E X A S
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Memo From The Desk of Gordon McLendon
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Mr, J. A. Hope, Jr 
Drawer 478 
Uvalde, Texas

Dear Mr, Hope:

Thanks very much fo r  your le t te r  of July 8, an 
the price quotation on the burro which Mr, Chi. 
V i l ls  asked you about.

We are not quite ready at the moment to begin  
our giveaway on th is but we w il l  certain ly  con1 
tact you when we are ready.

Again, thanks fo r  your prompt attention to our 
request.

Sincerely,

RADIO STATION KLIF

Gordon McLendon



>

TELEPHONE 62 J. A. HOPE, Jr 231 MYRTLE ST.

DRAWER 4 7 8  

UVALDE, TEXAS
J n f t y  8 , 1955

n

p
3CT

M r .  G o r d o n  M c C l e n d o n  
R a d i o  S t a t i o n  K L I F F
D a l l a s ,  T e x a s

D e a r  S i r :

I  am i n  t h e  w h o l e s a l e  I m p o r t e d  M e x i c a n  B u r r o  
b u s i n e s s  a n d  w o u l d  l i k e  t o  gruo te  y o u  o u r  p r i c e s .
M r .  C h i l l  W i l l s  a t  M a r f a  T e x a s  t o l d  me t h a t  I  
m i g h t  c o n t a c t  y o u .  A t  t h e  p r e s e n t  t i m e  I  h a v e  
o n  h a n d  some v e r y  c h o i c e  b u r r o s  o f  ttop t y p i c a l  
b u r r o  t h a t  i s  s o  p o p u l a r .

I  w o u l d  l i k e  t o  q u o t e  y o u  a s p e c i a l  p r i c e  a s  f o l l o w s :

L o a d  o f  2 5  o r  m o r e  d e l i v e r e d  a n y  T e x a s  P o i n t :  $ 5 0  e a c h .

I  ama a t t a c h i n g  o n e  otSe  o u r  r e t a i l  s h e e t s  b u t  we a r e  
n o b '  s t r i c t l y  i n  t h e  w h o l e s a l e  b u s i n e s s .

We w o u l d  a p p r e c i a t e  y o u r  o r d e r o
p

Many T h a n k s

<
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Live Imported Genuine MEXICAN BURROS
America’s Newest Back Yard Pet

P. 0 . Drawer 478

HOPE RANCH
J . A. Hope, Jr.

Phone 62
/ f c

BABY—2 to 6 months old. 
Approximately 34” to 38” 
high and 50 to 80 pounds. 
Recommended for children up 
to 5 years of age.

Uvalde," Texas

YOUNGSTER—7 months to 
1 year old. Approximately 
38” to 42” high and 80 to 125 
pounds. Recommended for 
children up to 12 years old.

CLEAN —  GENTLE — EASY TO RAISE — EATS ANYTHING —  LIVES 25 YEARS
We ship select, well fed, fine quality, clean and healthy burros. Each animal has been inspect­

ed and approved by the United States Department of Agriculture before shipment.
All prices quoted are F. O. B. Uvalde, Texas, and include all costs such as duties, health exam­

inations, delivery at railway station, and food and water for journey to destination.
Check or money order must accompany each order. Live delivery guaranteed. No exchanges 

or refunds. For transportation charges consult your Railway Express Office.
□ Baby Male ..................................$55.00
□ Youngster Male .......................$55.00
□ Mother and Baby ...................$110.00

(young female and suck­
ling, total approximately
200 pounds).

□ Burro Saddles ........................... $45.00

□ Baby Female ............................. $65.00
□ Youngster Female ...................$65.00
□ Male and Fem ale.....................$110.00

(adult breeding pair)
□ Female in Foal .........................$75.00

(young pregnant female)
□ Burro Bridles ............................. $7.50

DISCOUNTS: Ten percent discount to bonafide dealers who buy for resale providing orders are
for 10 or more head.

Check your selection in block (s) shown above. If more than one each of your selection is de­
sired, indicate by writing the quantity just to the left of the block. For example: 2 □

.195____

Please print your name and complete address 
on this order.

D ELIVERY: Within 7 days after or­
der is received. We will notify you by 
Air Mail expected date of arrival at 
your station. Subject to prior sale.

NAME___
STREET

or
RURAL 
NO______
CITY and 
STATE__

WE WOULD APPRECIATE YOUR ORDER FOR AMERICA’S NEWEST BACK YARD PET —
THE MEXICAN BURRO

References :
First State Bank, Uvalde, Texas. Uvalde Retail Merchants Ass’n., Uvalde.



THE MEXICAN BURRO
\

The Mexican Burro is a very cute lovable pet and will offer many wonderful hours of fun. 
Your children will love this little animal and will be delightfully happy during their many hours 
of play. The novelty of owning a live genuine imported Mexican Burro will cause your friends and 
neighbors to envy you. They are “life of the party” getters without trying.

People who have never seen a burro close at hand can have little idea how handsome the ani­
mals appear. Their gate is highstepping and sure-footed, even over rocky desert or mountain trail. 
They feed on most anything and even under drought conditions they keep in good shape. They 
require less food and water than horses, and are very easy to maintain. A ten by ten foot chicken 
type wire fence will adequately house these animals or you may tie them by rope to a stake. They 
easily acclimate themselves to a blazing desert heat or a frigid northern cold.

■'

The babies 2 to 6 months old are recommended for the “Kiddies” up to 5 years old to play 
with and can pull light carts. The young burros 7 to 12 months old are recommended for children 
6 to 12 years old, school children, to ride them, play with and pull carts.

At the present time in the U. S., they are used for countless purposes a few of which are: 
children’s pets, advertising “eye catchers” (the novelty of this cute burro associated with your 
product will certainly draw attention), dude ranches, sightseeing on mountain resorts, carnival 
burro rides, movies and television; uranium prospecting; and many other uses.

We ship select, well fed, clean and healthy burros. Each animal has been inspected and ap­
proved by the United States Department of Agriculture before shipment. Our burros are very 
tame and gentle.

Due to increased demand, our prices are subject to change within 30 days of this mailing. 
Place your order with us now.

/



• ■ 1 .
ì  r s

Mex. Burros 3 to 6 months old $45.00
7 Months old to 1 year old, each $60.00
Bred Females .............................each $75.00
Mother 8C Colt .........  $100.00

LIVE ARRIVAL GUARANTEE.
F. O. B. LAREDO, TEX^S
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High Quality Skilled hand tooled Leather goods
Western Saddle, Specify Seat Size, = = « = $60.00
Bridle Complete, 5 .00
Harness for Pulling* Cart, = - - $17.00
/Wexican Saddle, Special for Mex. Burros = $37.50
Beautiful Reversible Ladies Handbag(2 colors) $15.00 
Western Men’s Billfolds == = = = $ 3.50
-----—— —------ A L L  I T E M S  P R E - P A ! D  -----------------------

R A L P H  J O H N S O N
P. O. B O X  4 8 3 D IA L  2 - 1 3 5 9 L A R E D O , T E X A S
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Mexican Raven
Each

Rats, trade or pack .................  1.00
Mexican Ravens,.............................  10.00
Chipmonks, whistling squirrels. . .  2.50

Kangaroo Rats, real pets.............  2.50

Tortoises, desert or gopher...........  1.00
Lizzards, rusty................................... 1.00

Monkeys, Mex. Spider.................... 45.00
Monkeys, Rhesus & Ringtails. . . 40.00
Turkey Vultures ............................. 15.00
Black V u ltu r e ....................................15.00

Gen uine Silvertip 
Badger $20.00

Established in 1914

Wholesale Price List.
ANIMALS, BIRDS AND 

REPTILES,
ALSO TEXAS REAL STATE

Route No. 1 Box No. 
LAREDO, TEXAS

Importers and wholesale dealers in all 
kinds Zollogical stock, fine game birds 
and animals, for propagation, restocking 
and exhibition purposes, also Texas Ran­
ches, Irrigated Farms, City Property, 
Oil and Gas Lands.



Big Bargains in Texas 
Real Estate

TH E OPORTUNITY OF A L IF E ­
T IM E  KNOCKS AT YOUR DOOR, 
we have many real bargains in Texas 
Farms, Ranches, oil and gas lands, and 
City properties, where soil and climatic 
conditions are ideal.

Offer good ranches ranging in size 
from one thousand to twenty-five thou­
sand acres, plenty of game, fine for stock 
raising, etc. for $15.00 to $50.00 per 
acre. Good farms $50.00 to $200.00 per 
acre, good titles. Cash or terms.

Many farsighted men and women 
are investing their idle money in land 
now, many are exchanging money, which 
is subject to inflation shrinkage, for land 
that is subject to increase in value.

Texas, Splendid Texas
Is the 'largest State in the Union, 

producing more oil and gas than all the 
»rest of the States in U. S. combined.

Opportunities are unlimited for am­
bitious people. If interested, please write 
us fully, we will gladly answer your ques­
tions and submit quotations and des­
cription of any property we have listed 
for sale.

Our prices are right and we know 
that we can please you.

J. W . JOHNSON & SONS 
Route No. 1 Box No. 177  

Laredo. Texas.

Mexixican reaven
These wonderfully intelligent birds 

make splendid pets, easy to train and 
care for, they are jet black in color, res­
emble the common crow, yet they are a 
very distinct a n d  different species, at 
least 1/3 larger, and it does not have the 
bad habits of crows, they prefer to eat 
bread, fruits, table scraps, and cooked 
meats of any kind, while crows prefer
grain.

The Holy Bible mentions Ravens 
quite often, it does not speak ill of them, 
and they are no doubt the most ancient 
species of birds known to mankind, and 
due to their great intelligence, they have 
been able to survive, while many other 
kinds of birds have become extinct. They 
can be trained to talk, they are a good 
substitute for parrots and growing more 
popular fast.

$10.00 each or 
$100.00 per Doz.



Rattlesnake
Texas and Mexican Diamond back 

rattlesnakes, $1.00 per pound, ranging in 
size from one to five feet in lenght.

MEXICAN JUMBO RAT­
TLERS,

Extra special attractions, 5£ to 7 ft. long. 
S I.50 per pound, weighing from six to 
ten pounds, according to size. We also 
offer Indigo and Yellow Bull snakes, 
harmless and safe to handle, $1.50 per 
pound.

W E  DO NOT SELL SNAKES IN 
DENS, W E  PREFER TO GIVE 
O U R CU STO M ERS MORE VA­
LU E FOR LESS MONEY, BUY 
TH EM  BY TH E POUND.

Terms, strictly cash with order, and 
orders once placed cannot be cancelled.

Cactus Plants
10 N A TIV E VA RIETIES,

1| to 3 inch, guaranteed to bloom, 20 
choice plants for only $1.00, or 100 for 
$4.50. 1000 for $40.00 safe arrival gua­
rantee.

PA RRO TS
Because of much propaganda and un­
just quarantine regulations by our U. 
S. Public Health Department in W ash­
ington, mostly due to the advice given 
them by one “KARL M EYER” of the 
Hooper Fundation Laboratory, in San 
Francisco, California, very few, if  any, 
have been legally imported since 1939, 
claiming that parrots of all kinds carry 
a very contagious disease, called “PSIT- 
TACOSIS” but statistics show that 
there are no records of any parrot dea­
lers ever being afflicted with this gros­
sly exaggerated disease, and there are 
no records of it in the Countries where 
parrots are native. W e certainly do 
not believe there is such disease, we 
should know, for we h a v e  handled 
thousands of parrots since 1914. Occa­
sionally we can buy one or two from 
some families in financial distress, andt 
good talkers b r i n g  from $75.00 to 
$125.00 each. Please take notice that 
only 11 States and Provinces prohibit 
parrots to be shipped into their dis­
tricts, while all other States do not 
prohibit. Calif. Colo. Florida, Maine, 
Maryland, Mich. N. J., N. Y., Oregon, 
Penna. and Canada do not allow them 

shipped. Please take careful notice, be­

fore ordering parrots.



Donkeys or Burros 
$40.00

We specialize in gentle broken to rideor 
work, donkeys, safe for little children to 
handle, or for use of hunters and pros­
pectors pack trains, they are able to 
withstand the cold weather, even in Ca­
nada. These splendid little beasts of 
burden are easy to care for, as faithful 
as a dog, even Jesus Christ rode one, if 
we are to believe the teachings of the 
Bible. They are long lived, we have 
known some to live to be 35 years of age. 
'Donkeys are fast disappearing from dis­
tricts in Texas where they used to be very 
plentiful, and our only source of supply 
is from the Republic of Mexico. We of­
fer male or female, small, medium or 
large.

For only $40.00 each,
F. O. B. Laredo,

or we on a

Each

Armadillos, [9 banded] ..................  5.00
Badgers, silvertip .............................  20.00
Bob Cats, Lynx cats........................  25.00
Coati Mundiis ........................ .......  35.00

Cougars, Pumas, or Mt. Lions 100.00

Donkej's. Burros, tame ................. 40.00

Jaguars, Mexican T igers..............  500.00

Hawks for falconry ........................ 15.00

Armadillo
Ocelots, tiger c a ts ............................. 50.00

Opposums, black, rare.....................  10.00
Opposums, common grey ...........  5.00

Owls, great horned ........................... 15.00
Peacocks..............................................  20.00
Peccary, wild pig ............................  30.00
Racoons, wash bears .......................  10.00





Two very  good prom otional ideas have com e up and, naturally, they cam e 
up the day a fter  our m eeting.

1. ) FOUR FR IEN D S - -  R ather  than go into detail here ,
I ' l l  sim ply advise you that you 'll be getting m ore  inform ation 
on this very  shortly  fro m  Johnny B o r d e r s .

2. ) NO NAME Y E T  - -  C harlie  Payne suggests a contest 
w herein  l is te n e r s  a re  invited to identify famous p erso n a lit ies  
a fter  hearing the p e rso n a lit ie s ’ r e a l  name read  on the a ir .  
This is a tw ist on "M y ste ry  V o ic e s " .  You could l is t  
five nam es and the f i r s t  p erson  to identify all five of them  
c o r r e c t ly  would win the grand p r iz e .  F ive  nam es might

N orm a E n gstrom  ( Peggy Lee )
Weldon R o b ert  C asso tto  ( Bobby D arin  ) 
W illiam  Henry P r a t t  ( B o r is  K arlo ff  ) 
Hugh J .  Kram pe ( Hugh O 'B r ie n  )
Roy F itz g e ra ld  ( R ock  Hudson )

N aturally , a lot of people will know a lot of th ese  nam es; th e re fo re ,  at le a s t  
two of them  must be e x tre m ely  difficult. Perhaps ath letic  s ta rs  of bygone 
y e a r s .  The only thing your prom o would point out would be the fact that 
th ese  a re  the nam es of w ell-known p e rs o n a l i t ie s .

A suggested name for this prom otion is
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KROW TAG "C O O K IN G  SCHOOL'

ANNCR: "No, ladies and gentlemen, you'll never hear Eqqbeater
V ftH b I - , C j h -

Radio oniit'rfL ©irW".<^tROW Presents a pleasant sound, 

where the only delicacies are drawn from the world's 

largest musical renderings. A pinch of Gershwin, 

two cups of Rodgers and Hart and a dash of Jerome Kern. 

Nine hundred and sixty kilocycles sprinkled over a generous 

serving of other great composers and presented on Aisle
6  U-

Ninety Six, a symphony of sound, -K ^  very

San Francisco.



n ? ì KROW Tag for QUIZ SHOW

ANNCR: "No, you'll never hear addle-brained masters of
\ ¿  L

ceremonies o n T h e  only question
¡Z,

that answers is "whatever happend to good
Y 4 6  L

listenable music" . presents the world's

most memorable music.. .portraits of priceless orchestral

scorings from one cf the world's most: largest music

librarys. Aisle Ninety Six on your San Francisco
A c i ­

dia I, a symphony of sound. . .  very

San Francisco. "
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KROW TAG FOR "3 or 4 MESSAGES FROM 8 SPONSORS'

ANNCR:

II

K  .442> L
"No, you'll never hear that o n K R © W '  

is proud of its selected, exclusive sponsors and gives 

each dignified, restrained commercial a priceless platform 

of magnificent music. It makes radio instead a warm, 

personable companion, a trusted friend. Aisle 

Ninety Six on your San Francisco dial, a symphony
l<2 A &  L.

of sound.. .  , Very San Francisco. "



KROW TAG FOR " 10 QUICK SECONDS FOR NEWS"

ANNCR: "Never, never never. You'll never hear that
1¿ A  g> L.

on^^SR The Important happenings of the

day are not skirted in favor of the so called "Top 

40" tunes that you hear all over your radio. And 

if there is anytingKROW does not present.. . .  

it's "platters and chatter* by self styled personalities.

On KROW, you'll hear objective news reports hourly.. „ 

submitted by seasoned news veterans all over the globe. 

Aisle Ninety Six on your San Francisco dial, symphony of
£> L-

sound,-K j jl very San Francisco. "
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KROW TAG SWEET POPPA SMITH

ANNCR: "No, ladles and gentlemen, you'll never
K '4  6  L

hear irrelevant babble on Small

talk is of little importance in the ues* format of 

Jf_gr_©-~W. And to prove it, good music now 

continues from Aisle Ninety Six on the San 

Francisco dial, a symphony of sound, 

very San Francisco. "



KROW TAG "WE INTERRUPT THIS COMMERCIAL'

ANNCR: "No, you'll never hear music rudely interrupted
K  A <S 1- -  O'A* •<-

for anything so crass on'i^^t^-O’AA/. WROW does

not believe that radio should be a hoarse, hollering
. -—— iJAiz. 1 ,  ;

huckster, boiling with chaos. ic_

is designed to be a warm, wonderful companion for

your daily activities. Aisle Ninety Six on your San

Francisco dial, a symphony of sound, ■&- R O W,

Very San Francisco. "



m KROW TAG "TIP TOP TEN"

A N  NCR: "No. ladies and gentlemen. You'll never hear
L.

the stars of Nasaltone Records singing on W.

No fads or fly-by-nights. ISRQW presents instead, the 

established musical treasures that live through the years. 

Carefully selected, and presented to fit the mood of 

the hour, a veritable j&ttiX panoply of great music

as you take your seat on Aisle Ninety Six, a symphony of
I'N/̂  M

sound, -KS-SsBr'W, very San Francisco.



ANNCR:

BIZ:

ANNCR:

BIZ:

"THIS YOU'LL NEVER HEAR ON K A  B L"

NEWS PRINTER

"Good evening, this is H .V . Baltenkon and the news.

I have an authoritative report in the form of a rumor

from Washington that a report is forthcoming of a rumorous

nature, not really fact, but the fact in fact will be reported

as soon as the fact becomes verified as fact and not rumor.. ."(fade out)

MUSIC (FADE FOR»..)

ANNCR: "No thank yo u .. .you'll never hear things like that 

presented on KABL. Cable news does not beat around 

the proverbial bush getting to the point of a news story. 

No long winded, boring, repetitious fifteen minute news­

casts. Cable offers brief capsules of news each hour on 

the half hour and of course KABL music speaks for itself 

on Aisle Ninety Six, a symphony of sound, K A B L  

Very San Francisco.
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QUIZ SHOW

B IZ :

BIZ :

B IZ :

AJNTNCR:

(echo) "THIS YOU L L  N E V E R  HEAR ON KROW"

O PEN  WITH G REA T R A F T  OF A P P L A U SE : PER H A PS 
AN ORGAN CHORD:

Hi th ere , once again A m e r ic a .  T h is 's  your 

qu iz ica l quiz kid. . .S ta n  Shurdlu. . . and the game 

that a l l  A m e r ic a 's  playin. . . "You C an 't  Take It 

with you - so Grab i t  and R un". . . Now, in (FA D E)

M usic (soft, lush) (establishand fade fo r .  . . )

No, not so on KROW. . . . K  R  O W. . . m u sic  f i r s t .  . . 

in  San F r a n c i s c o .  T h e r e 's  no question of WHAT to 

expect from  KROW. The w orld 's  m o st m em orab le  

m u sic .  . .p o r t r a i t s  of p r ic e le s s  o r c h e s t r a l  sco r in g s . . . 

from  the w orld 's  la r g e s t  m u s ic  l ib ra ry .  A soft, 

ta s te fu l se lect io n . . . and 75 percent m o r e !  R es tra in e d . . . 

in form ativ e . . . se le c t iv e  COM M ERCIALS . . . yet 75 p e rce n t  

L E S S  than any other station in the San F r a n c is c o  a re a .  . . . 

Nine Sixty  Skyway D rive, a symphony of sound, K R O W ,  

v e ry  San F r a n c i s c o .





ANNCR: (echo) "THIS YOU'LL NEVER HEAR ON KROW1

BIZ:

BIZ:

BIZ:

ANNCR:

MUSIC: SWIRLING: BUILDING TO CRECENDO: W INDING 
ETC:

MANY VOICES

"Color Radio.. .  .Sparkle radio.. . HAPPY radio. „.

Glitter Radio.. .GROUCHY radio.. .Carefree and 

Gay radio.. .  Peachy radio. . .Razz-Ma-Tazz Radio.. 

Scintillating radio ....D EP TH  ra d io .... Subliminal 

Radio.. .Motivational radio... action radio.. .  .(FADE) 

MUSIC (SOFT, LUSH ) (ESTABLISH AND FADE FO R ...)

No, not so .. .on KROW .. „.K R O W . . . . „Music first 

and forem^ost in San Francisco. Rather than nebulous 

phraseology.. .out-of-this world music.. .from a 

library as vast as to fill Pantibiblia itself. 75 percent 

MORE music.. .75 percent LESS commercials.. .  .than 

A N Y  other verbally glorified station in the area.. . .

Nine Sixty Skyway D rive.. .  .a symphony of sound.. „

K R O W. „ „. .very San Francisco..



DOUBLE SPOTTING

ANNCR: (echo) "THIS YOU'LL NEVER HEAR ON KROW"

BIZ: "Now, time out kids for ¡us1 3 or 4 more

meaningless messages from 8 more sponsors and 

we'll be back to try to wedge in a platter or two 

from our........ (FADE)

BIZ: MUSIC (SOFT, LUSH) (ESTABLISH AND FADE FO R ...)

No, not so on KROW .. . .K  R O W .. .  Music first and 

foremost in San Francisco. The shouting shopping 

guide falls on deaf ears. K R O W  is proud of 

its selected, exblusive sponsors.. .  and gives each 

and every informative.. .restrained.. .  .and tailored 

commercial a priceless platform of magnificent music.

It makes radio, instead, a warm, personal companion... 

a dignified, trusted friend. 75 percent MORE M USIC., 

and 75 percent LESS commercials add upt to 150 

percent MORE absolute pleasure than any other

station in the area........ Nine Sixty Skyway D riv e ...

a symphony of sound. . .  .K R O W .. .  .very San Francisco.

INoo



ANNCR: (echo) "THIS YOU'LL NEVER HEAR ON KROW"

BIZ: WIRE MACHINES IN BG: ANNCR JUMPS IN WITH 
FAST, BREATHLESS DELIVERY

BIZ: Now. . .time out for ten quick seconds for a 

complete round the world news wrapup. . . then, 

we'll be scurrin' back with {»latters and chatter. . . 

(FADE)

BIZ: Music (soft, lush) (established and fade for. . .)

ANNCR: No, not so on KROW. . . . K R O W  in San Francisco. 

The important happenings of the day are not 

skirted in favor of well-worn records. . . or sob-

sister soap operas. Only complete communication 

of important news information can bring San 

Franciscans closer to absolute world understanding.

On K R O W, you'll hear objective news reports 

hourly; in whatever time it takes to concisely 

present an accurate world picture. 75 percent MORE. . . 

music. ... 75 percent LESS commercials. . . . than any 

other station in the Bay area. . . .Nine Sixty Skyway Drive,

a symphony of sound, K R O W, very San Francisco.



LONE RANGER

ANNGR; (ECHO): THIS y o u ’ l l  n e v e r  h e a r  i n  K R 0  W . , , ,

MUSIC: WILLIAM TELL OVERTURE: UP THEN UNDER EOR

VOICE 1 . . » H i  Yo S i l v e r . . . . A w a y y y y . .

VOICE 2 S a y  D a d . . .w h o  WAS t h a t  m ask ed  m an, a n y h o w . . .

VOICE 3 B e a t s  me b o y .  „ » . '  r e c k o n  i t  m i g h t ’ v e  b e e n  

a  t r a v e l i n '  man p e d d l i n '  HiYo S i l v e r . . .

L i z : MUSIC ( S o f t ,  l u s h )  EASTABLISH THEN UNDER EOR:

ANNCR: . . . N o t  so  w i t h  K R O W ...K  R 0  W .. .M U S IC  

E IR S T  j_n S a n  F r a n c i s c o .  Cowboys and i n d i a n s  

c a n  l u r k  i n  o t h e r  p l a c e s  on tb s  d i a l .  K R  0  f ' S  

r e s e r v a t i o n  i s  j u s t  f o r  t h e  W o r l d ' s  f i n e s t  

m u s i c a l  t r e a s u r e s .  75 p e r c e n t  MORE mu s i c . . . .

75 p e r c e n t  LESS c o m m e r c i a l s . . . t h a n  any o t h e r  

s t a t i o n  i n  t h e  B a y  A r e a .  N in e ,  s i x t y  S k y -w a y  

D r i v e . . . a  sy n p h o n y  o f  s o u n d . . . K  R 0 W . . .  

v e r y  S a n  F r a n c i s c o 0



LONE RANGER

&

ANNOR* (ECH O): THIS y o u ' l l  n e v e r  h e a r  i n  K R 0  W . . . .

9)

MUSIO» 

VOICE 1  

VOICE 2 

VOICE 3

b i s »

ANNCRt

WILLIAM TELL OVERTURE: UP THEN UNDER FOR 

. . » H i  Yo S i l v e r . . . .A w a v y y y . . . .

S a y  D a d . . .w h o  WAS t h a t  m ask ed  m an, a n y h o w . . .  

B e a t s  me b o y . . . . ' r e c k o n  i t  m i g h t ' v e  b e e n  

a  t r a v e l i n '  man p e d d l i n '  E iY o  S i l v e r . . .

MUSIC ( S o f t ,  l u s h )  EASTABLISH THEN UNDER FOR: 

. . . N o t  s o  w i t h  K R C W .. .K  R 0  W .. .M U S IC  

F IR S T  ¿n S a n  Francisco. Cowboys anti Indians 

c a n  lurk in  o t h e r  places on the d ia l. K R 0 w*S
•: { >; :■ I ■£

r e s e r v a t i o n  i s  j u s t  f o r  t h e  W o r l d ' s  f i n e s t
-i. . ■ i ■ ■ i

m u s i c a l  t r e a s u r e s .  75  p e r c e n t  MORE mu s i o . . . .

75  p e r c e n t  LESS c o m m e r c i a l s . . .than any o t h e r  

s t a t i o n  i n  t h e  B a y  A r e a .  N i n e ,  s i x t y  S k y -w a y

D r i v e . . . a  a y n p h o n y  o f  s o u n d . . 0K R 0 W . . .  

v e r y  S a n  F r a n c i , s c o .

M

■ ■■ !



ANNCR:

BIZ:

BIZ:

bi z:

(echo) "THIS YOU'LL NEVER HEAR ON K R O W"

SOFT BLUES PIANO IN BG: ANNCR JUMPS 

IN WITH LOW RESTRAINED VOICE:

"And a solemn salutation to you Katz and Jammers.. .  

this is the old Sweet Poppa Smith .„..mellow as 

caramel pudding.. .hip as young D iz z y .. .a n .. .(FADE) 

MUSIC (SOFT, LUSH) (ESTABLISH AND FADE F O R ...)  

No, not so on KROW .. .K R O W. „ .Music, First, in 

San Francisco. Small talk is of little importance in 

the new format of K R O W„ With the vast musical 

treasures of the World's Largest Library to draw from.. .  

K R O W  does not intend to detract with irrelevant 

babble. The World's really great musical selections.. 

from every fie ld...and 75 percent more. Informative., 

restrained.. .dignified.. .commercials.. .in the vein of 

good taste.. .and 75 percent less than any other station 

in San Francisco.. .  .Nine Sixty Skyway D rive .. „ .a 

symphony of sound.... K R O W ..„.very San Francisco
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ANNCR: (echo) "THIS YOU'LL NEVER HEAR O N K R O W "
AN NOR: ;2cho) "THIS YOl '• : NEVER .’’EAR ON KROW“
BIZs SOFT BLUES PIANO IN BG: ANNCR JUMPS

IN WITH LOW RESTRAINED VOICE:

"And a solemn salutation to you Katz and Jammers...
MtJ$v (SOFT, LUSH) (ESTABLISH A! iD-FADI FCk 
this is the old Sweet Poppa Smith ....mellow as 
No, nor so with KROW» . . . K R  O W Music, 
caramel pudding.. .hip as young Dizzy.. .an .. .(FADE)
tn -on Francisco. . . . .  a  warm and wonderful coi. 
MUSIC (SOFT, LUSH) (ESTABLISH AND FADE FOR 
fiiiihc vc jV'.'Ound. . . ,  NOT d 
No, not so on KROW.. .K R O W Music, First,

San Francisco. Small talk is of little importance In

the new format of K R O W. With the vast musical
. . .  .resircT-vcd, ' craod taste... yei 7 5 ' f * r ; e r t  LES; 
treasures of the World's Largest Library to draw from. 
N*Tse • ‘xty k/way Drive. . .  a symphony 0* sc , jd.. 
K R O W  does not intend to detract with irrelevant

babble. The World's really great musical selections

from every field.. .and 75 percent more. Informative

restrained.. .dignified.. .commercials.. .In the vein of

good taste.. .and 75 percent less than any other station 

in San Francisco.. .  .Nine Sixty Skyway Drive.. .  .a

San Franciscosymphony of sound.. .  .K R O W
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AN NCR: (Echo) "THIS Y O U ’ LL NEVER HEAR ON KROW"%

BIZ:

BIZ:

ANNCR:

•< »r>

LIGHT, JIBBERY VOICE: "We interrupt this

commercial with a brief bar of music------ "

MUSIC (SOFT, LUSH) (ESTABLISH AND FADE FCR ..)  

No, not so with KROW. . . . K  R O W Music, first,

in San Francisco........ a warm and wonderful companion..

filling the background. . . .  NOT a hoarse, hollering 

huckster.. .boiling with chaos. M U S IC ... as it 

should b e .. .  and 75 percent more. COMMERCIALS 

. . .  .restrained, in good taste.. .yet 75 percent LESS1 

Nine Sixty Skyway D rive.. .  a symphony of sound...  

K R O W . . .  .very San Francisco.

£  )



AN NCR: (Echo) "THIS YOU'LL NEVER HEAR ON KROW"

BIZ: LIGHT, JIBBERY VOICE: "We interrupt this

commercial with a brief bar of music.. . ."

BIZ: MUSIC (SOFT, LUSH) (ESTABLISH AND FADE F «  ..)

ANNCR: No, not so with KROW. . . . K R O W  Music, first,

in San Francisco.. . . .  a warm and wonderful companion.. 

filling the background.. .  .NOT a hoarse, hollering 

huckster.. .boiJing with chaos. MUSIC... as it 

should be.. .  and 75 percent more. COMMERCIALS 

. . .  .restrained, in good taste.. .yet 75 percent LESS1 

Nine Sixty Skyway Drive.. .  a symphony of sound.. .

K R O W ....v ery San Francisco. l to fit the

m o od. of the hour. B r i .75 percent i

so. . . . restra in ed  comin ercitd s____75 percent L £3;

n any other station in San F ran cise o. Isn 't this

thO way that radio shoufed be? A w a n ~n and wonder

of sound, K R O W ,  very San F

<ië>

— H



ANNCR; (ech) "THIS YOU'LL NEVER HEAR ON KROW"

BIZ: HAWAIIAN GUITAR SKID:

BIZ: Now. .kids. . .let’s start in again for another 

great go-round on the tip top ten. Leadin' 

off. . . little San Jackson. . . and the side-saddle 

rock. . . .OFADE)

BIZ: Music (soft, lush) (established and fade for. . . )

ANNCR; No, not so. . . . on KROW. . . K R O W in San 

Francisco. Only the music proven over the years.

No fads or fly-by-nights. . .but the established 

musical treasures that live through the years.

Carefully selected. . . and programmed to fit the 

mood of the hour. Brilliant music. .. .  75 percent more 

so. . . . restrained commercials. . .. 75 percent LESS. . . . 

than any other station in San Francisco. Isn't this 

the way that radio should be? A warm and wonderful 

companion. . . . Nine Sixty Skyway Drive, a symphony

of sound, K R O W, very San Francisco.



ANNCR;

BIZ:

B IZ :

BIZ:

ANNCR;

(ech) THIS YO U 'LL NEVER HEA* ON KROW
; E R  HJS s, • (\ ..

HAWAIIAN GUITAR SKID:■ -a ,  , r. UO £rS_,j; . ,

Now. . kids. . . le t 's  s ta rt in  again far another
-ncssages t.

g reat go-round on the tip top ten. Leadin'
■ aVi ’

off. . . little  San Jack so n . . . and the side-saddle 

rock . . . .OFADE)

M usic (soft, lush) (established and fade for. . . )

No, not so. . . .  on KROW. . . K R  O Y/ in San

F ra n c isc o . Only the muBic proven over the y ears.
■

No iad3 or fly -by-n ights. . .but the established 

m u sical tre a su re s  that live through the y ears.

C arefully  se lected . . . and program m ed to fit the

mood of the hour. B rillia n t m usic. . . .  75 percent m ore
- J a5t! '-'5 percent

so. . . . restra in ed  co m m ercia ls . . . .  75 percent LESS. . . .
.

than any other station in San F ra n c isco . Isn 't  this
■ ■' " **y Driv,p. a Sy - ■ iony of

the way that radio should be? A warm and wonderful
c

companion. . . . Nine Sixty Skyway D rive, a symphony 

of sound, K R O W ,  very  San F ra n c isco .



g j> L  vvC e J r  C4i<V O  o l
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ANNCR; (echo) "THIS YOU'LL NEVER HEAR ON KROW"

BIZ: HIGH TRUMPET CRESCENDO ENDING

BIZ: Now just two short minute messages from a

pair of sponsors. . . an' we'll have to wedge 

in a record from (FADE)

BIZ: Music (soft, lush) (established and fade for. . . )

ANNCR: No, not so with KROW. . . K R O W. .  .music, first,

in San Francisco. . . Commercials can be informative, 

entertaining. . . and appealing. . .if, like seasoning, 

sprinkled lightly over a regalement of the world's 

greatest orchestral treasures. MUSIC. . . as it 

should be. . . 75 percent more. COMMERCIALS . . 

restrained, in unchallenged taste. . . yet 75 percent 

LESS than any other station in the San Francisco 

area. . . . Nine Sixty Skyway Drive, a symphony of 

sound, K R O W,  very San Francisco.



JOOKI

ANNCR; (echo) THIS YO U'LL NEVER HEAR ON KROW"

BIZ: HIGH TRUMPET CRESCENDO ENDING

BIZ: Now just two short minute m essages from a

pair of sp o n so rs .. . an' we'll have to wedge
y u m m y  C l6«iX 0A C  y  • • # <■».*. xiita . wou. 'Ai ? P ** w

in a record  from (FADE)

BIZ: Music (soft, lush) (established and fade for. . . )

ANNCR: No, not so with KROW. . .  K R O W . . .  m usic, first,

in San F r a n c is c o .. .  C om m ercials can be in form ative.. . .  

entertaining.. .  and appealing.. .  if, like seasoning, 

sprinkled lightly over a regalem ent of the world's 

g reatest o rch estra l tre a su re s . MUSIC.. .  as it

should b e . . .  75 percent m ore. COMMERCIALS . .
pejfcei.t L533 ooraa!.er-'i&is than, any ©t.ner 

restrain ed , in unchallenged taste . . .  yet 75 percent
,-vtv &  /H-M- " i  V r  ‘ J  y  i  C i i ' *

LESS than any other station in the San F ran cisco  

a r e a . . .  . Nine Sixty Skyway Drive, a symphony of 

sound, K R O W, very  San F ran cisco .

a►i
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COOKING SCHOOL

©

MNCR:

biz:

biz:

biz:

ANNCR:

O '-

(ECHO): THIS you'll never Hear on K R 0 W,.»»

(Appropriate special recorded effect)

Vo »and now 0..ladies 0.0 time for a REAL 

^rummy delicacy .. .marinated mango upside- 

down pie0 Doesn't that sound almost too 

good to eat...well, it is. First, lets 

drop in the eggshells from two (FADE)

MUSIC (Soft, lush) ESTAB THEN UNDER FOR:

Not so...on KROW...K R 0 W....Music FIRST 

in San Francisco...where the only delicacies are 

drawn for the World's Jjargest musical 

renderings. 75 percent MORE music....75 

percent LESS commercials than any other 

station in San Francisco...adding up to 

a wonderful one hundred, fifty percent increase 

in priceless programming pleasure... 24 hours 

a day. Nine,,sixty...Skyway Drive....a 

synphony of sound....K R 0 W....very San Francisco.

k!o
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COOKING SCHOOL

MUORI

biz*

blzi

b i z  *

ANKCRx

(ECIIO)s THIS you 'll n«v*r hoar on K R 0 W ....

(Appropriate special recorded effe o t)

?.,and now ••.lad ies...tim e for a HEAL 

jpMmmy delioacy.,«marinated mango upside- 
down pie* Doesn't that sound almost too 

good to e a t,,,w e ll, i t  i s ,  F irs t, le ts  

drop in the eggshells from two (FADS) 

maio (Soft, luah) »STAB XHXV INDM FOR*

Hot to ,..o n  XRCW.,,K R 0 W ,,,,Musilo FIRST

in. San ^pajuoìeoo* • • where bhe only delioaoies are

drawn Jo r? the World*8 -Margo o t  m usical

readcribro, 75 percent KGRE m u sic ,,,.75

percent LESS comrnoroiulc than cry other

s ta t io n  in  Sun 1 'raao iso o , ,*  adding ut, to

a wonderful eae hundred, f if ty  percent increase

in  prloeloefi programming p le a s u re ,,,24 hours

a  {Usr* Nine, , 3l:rfcy ., . 3kywny D r i v e . , , ,n

synphony of sound,* « , K  R 0 >*'• » « «very San F r a n c i s c o ,



WILD WESTERN

ANNCR: (echo) "THIS YOU'LL NEVER HEAR ON KROW"

BIZ: TAKE HILLBILLY ENDING LIKE: "Hear that train 
blow-ow-ow-owe.. . ."

BIZ: "Now ain't that purty? You betcha. But now.. 

all you peapickin' cousins.. .and goober-grabbin 

nieces and nephews out there.. ole Kindly Cousin 

Clyde uz gotta scat.. .so ¡ess remember........ (FADE)

BIZ: Music (soft, lush ) ( establish and fade for...)

ANNCR: No, not so on KROW .. .K R O W .. .  .music first 

and foremost in San Francisco. Country music is 

fine in its place. .. in  the country . But K R O W  

is dedicated to refreshing San Franciscan's 

cosmopolitan tastes.. .with hour after hour of the 

world's most imaginative orchestral scorings. 

Relaxing.. .soothing.. .beautiful music.. .and 

75 percent MORtjf Restrained. .  .informative.. 

dignified commercials that do not insult your 

intelligence.. .yet 75 percent J.ess.. .  .than

any other station in the area........ Nine Sixty

Skyway Drive, a symphony of sound, K R O W, 

very San Francisco.



WILD WESTERN

ANNCR:

BIZ:

BIZ:

BIZ:

ANNCR:

(echo) "THIS YOU'LL NEVER HEAR ON KROW"

TAKE HILLBILLY ENDING LIKE: “Hear that train 
b iow-ow-ow-owe. . . . "

"Now ain't that purty? You betcha. But now.. 

all you peapickin' cousins.. .and goober-grubbin 

nieces and nephews out there., ole Kindly Cousin

Clyde uz gotta scat.. .so jess remember........ (FADE)

Music (soft, lush) ( establish and fade for...)  

No, not so on KROW.. .K R O W .. .  .music first 

and foremost in San Francisco. Country music is 

fine in its place.. .in the country . But K R O W  

is dedicated to refreshing San Franciscan's 

cosmopolitan tastes.. .with hour after hour of the 

world's most imaginative orchestral scorings. 

Relaxing.. .soothing.. .beautiful music.. .and 

75 percent MORE restrained.. .informative.. 

dignified commercials that do not insult your 

intelligence.. .yet 75 percent |.ess.. .  .than

any other station in the area........ Nine Sixty

Skyway Drive, a symphony of sound, K R O W ,  

very San Francisco.



SOAP OPERA

ANNCR:
MUSIC:
b iz :

b iz :

AMOR:

(ECHO): THIS you’l l  never hear on K R 0 W00o
PHRASE OR TWO PROM "CLARE DE LUNE"„...
"„„„and now, another heart rending

episode from Katherine Krupshanko.„

answering the age-old question can an

innocent WAK d r i l l  sargeant from the tiny

l i t t l e  mining town of Brooklyn Hew York

. . .f i n d  true love and happiness as the

wife of Switzerland's F ir s t  Lord of the

Admiraltyo o ."

0  MUSIC (S oft, lush) ESTAB., THEN UNDER FOR:

^  Not so on KROW....K R 0 tf .. . . MUSIC f i r s t  

and only in San Francisco0. »not out to 

burden you down with p t h e r  people's troubles. . .  

ra th er, to lighten your burden with the lush 

musical interludes of the World's g reatest  

composers, 75 percent MORE m u s ic , . . .75 percent 

LESS commercials than any other sta tio n  in 

the San Francisco area. N in e-six ty .. .

Sky-way Drive. . .  a synphony of sound.. . .

K R 0 W ...very San Francisco.



SOAP OPHtA

ANNCR*
M USIC*
b i z *

b i z *

ANNCR*

(ECH O)* TH IS y o u ' l l  n e v e r  h e a r  o n  K R 0  W . . .
PHRAoE OR TWO PROM "CLARE DE L U K E " . . . .
" » . . a n d  now , a n o t h e r  h e a r t  r e n d in g

e p is o d e  fr o m  K a t h e r in e  K r u p s h a n k .. .

a n s w e r in g  t h e  a g e - o l d  q u e s t i o n  c a n  a n

in n o c e n t  WaK d r i l l  s e r g e a n t  fro m  t h e  t i n y

l i t t l e  m in in g  tow n  o f  B r o o k ly n  New Y o r k

. . . f i n d  t r u e  l o v e  and h a p n in e s 8 a s  t h e

w i f e  o f  S w i t z e r l a n d ' «  F i r s t  L o rd  o f  t h e

A d m i r a l t y . . . "

MUSIC ( S o f t ,  l u s h )  E S T A B .,  THEN UNDER FOR;

N o t s o  o n  K R O W ....K  R 0  W .. . .M USIC f i r s t  

and  o n ly  i n  S a n  F r a n c i s c o . . . n o t  o u t  t o  

"burden y o u  down w i t h  g tb m r p e o p l e '3 t r o u b l e s . . .  

r a t h e r ,  t o  l i g h t e n  y o u r  b u r d e n  w i t h  th e  l u s h  

m u s i c a l  i n t e r l u d e s  o f  t h e  Vro r l d ' s  g r e a t e s t  

c o m p o s e r s .  7 5  p e r c e n t  MORE m u s i c . . . . 7 5  p e r c e n t  

L E SS c o m m e r c ia ls  t h a n  any o t h e r  s t a t i o n  i n  

t h e  S a n  F r a n c i s c o  a r e a .  N i n e - s i x t y . . .

S k y -w a y  D r i v e . . . a  sy n p h o n y  o f  s o u n d . . . .

K R 0  W , . . v e r y  S a n  P r a n o is o o .

Hi
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ANNCR:

BIZ:

ANNCR:

BIZ:

ANNCR:

“THIS YOU'LL NEVER HEAR O N K A B  L"

NEWS PRINTER

"Good evening, this is H.V. Baltenkon and the news.

I have an authoritative report in the fpim-of a rumor

from Washington that a report is forthcoming of a rumorous

nature, not really fact, but the fact in fact will be reported

as soon as the fact becomes verified as fact and not rumor.. ."(fade out)

MUSIC (FADE FO R...)

"No thank you.. .you'll never hear things like that 

presented on KABL. Cable news does not beat around 

the proverbial bush getting to the point of a news story.

No long winded, boring, repetitious fifteen minute news­

casts. Cable offers brief capsules of news each hour on 

the half hour and of course KABl music speaks for itself 

on Aisle Ninety Six, a symphony of sound, K A B L  

Very San Francisco.

Noo



AN N CR: THIS YOU'LL NEVER HEAR ON KABL'

BIZ:

AN NCR:

BIZ:

ANNCR:

NEWS PRINTER

"Good evening, this is H. V . Baltenkon and the news.
I have an authoritative report in the form of a rumor 
from Washington that a report is forthcoming of a 
rumorous nature, not really fact, but the fact in fact 
will be reported as soon as the fact becomes verified 
as fact and not rumor" (Fade Out)

MUSIC (FADE FOR..)

"No thank yo u...you1 II never hear things like that 

presented on KABL. Cable news does not beat around 

the proverbial bush getting to the point of a news story. 

No long winded boring, repetitious fifteen minute news­

casts. Cable offers brief capsules of news each hour on 

the half hour and of course KABL music speaks for itself 

on Ais4t Ninety Six, a symphony of sound, K A B L

Very San Francisco.



QUIZ SHOW



QUIZ SHOW..........

ANNCa: (echo) THIS YOU L L  NEVER HEAR ON KROW"

BIZ: OPEN WITH GREAT RAFT OF APPLAUSE: PERHAPS
AN ORGAN CHORD:rww**•rrom our roving n$w**o~iiloofHI*«.sorr**w 

BIZ: Hi there, once again A m erica. T h is's your

quiaical quia k id .. .  Stan Shurdlu.. .  and the game

that all A m erica 's  p iayin .. .  "You Can't Take It
- f: : <  t A  V.' -r--. ¿.-..T

with you - ao Grab it and Run . .  Now, in (FADE)

BIZ: Music (soft, lush) (establisbaxl fade £ o r .. . )

ANNCA: No, not so on KROW. . . . K R O W . . .  m usic f i r s t . . .
f»i rre, nor so.«»on wtvw........ S i  U W . . .  .musw flist

in San F ra n cisco . T h ere 's no question of WHAT to
i rfwICuwt {9w nMUnCWl fĵ Ov

expect from KROW. The world's m ost m emorable 

m u s ic .. .p o rtra its  of p rice less o rch estra l s co rin g s .. .  

from the world's largest m usic lib rary . A soft, 

tasteful se lectio n .. .and 75 percent m o re ! R estra in ed .. .

in form ative.. .  selective COMMERCIALS. . .  yet i 5 percentgarnered from uf;1 fn-psrac1 *e, eripŝ flennecj author! He*
t .F .g fi than any other station in the San F  ancisco a r e a . . . .  

Nine Sixty Skyway D rive, a  symphony of sound, K R O W ,
• •* / ir  p w v w f f  I.rr j 3  L j  jf jQ f)  0 f i y

v ery  San, F ra n cisco .



MOBILE NEWS UNIT

!>

*

ANNCR: (echo) "THIS YOU'LL NEVER HEAR ON KROW"

BIZ: NEWS SOUNDS: BEEPER: TONE SIGNAL ETC.. .

BIZ: "Now.. .from our roving new$-o-mobile.. .somewhere

in Calcutta county.. .and on-the-spot report of 

international incidence. The on-the-scene 

summary of a brush fire that threatens to engulf 

a whole back yard. . .  .and now. . .

BIZ: MUSIC.. .(SOFT LUSH) (ESTABLISH AND FADE FOR..)

ANNCR: No, not so .. .on KROW........ K R O W . . .  .music first

in San Francisco. The real news that effects the 

lives and interests of the area can be, will be heard 

in concise, accurate, complete hourly reports.

K R O W  does not believe in 'crying Wolf'. Rather, 

it would be a trusted, infallible source.. .with news 

gathered from unimpeachable, experienced authorities 

in every field. 75 percent MORE MUSIC and noteworthy 

NEW'S.. .  .75 percent LESS COMMERCIALS than any

other bay area station........ throughout the day and

night........ Nine Sixty Skyway Drive...a symphony of

sound,. . .  .K R O W. . .  .very San Francisco.

»a
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MOBILE NEWS UNIT

I

AN NCR: (echo) "THIS YOU'LL NEVER HEAR ON KROW"

BIZ: NEWS SOUNDS: BEEPER: TONE SIGNAL ETC.. .

BIZ: '* Now. . .  from our roving news-o-mobi le. .  .somewhere

in Calcutta county.. .and on-the-spot report of 

international incidence. The on-the-scene 

summary of a brush fire that threatens to engulf 

a whole back yard. . .  .and now. . .

BIZ: MUSIC.. .(SOFT LUSH) (ESTABLISH AND FADE FOR..)

ANNCR: No, not so .. .on KROW......... K R O W  . . .  .music first

in San Francisco. The real news that effects the 

lives and interests of the area can be, will be heard 

in concise, accurate, complete hourly reports.

K R O W  does not believe in 'crying Wolf'. Rather, 

it would be a trusted, infallible source.. .with news 

gathered from unimpeachable, experienced authorities 

in every field. 75 percent MORE MUSIC and noteworthy 

NEWS.. .  .75 percent LESS COMMERCIALS than any

other bay area station........ throughout the day and

night........ Nine Sixty Skyway Drive.. .a symphony of

sound,. . .  .K R O W. . .  .very San Francisco.

N
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ANNCR: (echo) "THIS YOU'LL NEVER HEAR ON KROW"

BIZ:

BIZ:

BIZ:

ANNCR:

MUSIC: SWIRLING: BUILDING TO CRECENDCh WINDING 
ETC:

MANY VOICES

“Color Radb.. .  .Sparkle radio.. .HAPPY radio.. .

Glitter Radio.. .GROUCHY radio.. .Carefree and 

Gay radio... Peachy radio.. .  Razz-Ma-Tazz Radio.. 

Scintillating racfo ....DEPTH radio .... Subliminal 

Radio.. .Motivational radio... action radio.. .  .(FADE) 

MUSIC (SOFT, LUSH) (ESTABLISH AND FADE FO R ...)

No, not so .. .on KROW. . . . K R O W ........ Music first

and foremeost in San Francisco. Rather than nebulous 

phraseology.. .out-of-this world music.. .from a 

library as vast as to fill Pantibiblia itself. 75 percent 

MORE music.. .75 percent LESS commercials.. .  .than 

ANY other veibally glorified station in the area.. . .

Nine Sixty Skyway Drive.. .  .a symphony of sound.. .

K R O W........ very San Francisco..



ANNCR: (echo) "THIS YOU'LL NEVER HEAR ON KROW"

BIZ:

BIZ:

BIZ:

ANNCR:

MUSIC: SWIRLING: BUILDING TO CRECENDO: WINDING: 
ETC:

MANY VOICES

‘Color Radb.. .  .Sparkle radio.. .HAPPY radio.. .

Glitter Radio.. .GROUCHY radio.. .Carefree and

Gay radio.. .  Peachy radio.. .Razz-Ma-Tazz Radio..
fror. o*;r.. . . .  (jFASE)
Scintillating radb ....D EP TH  ra d io .... Subliminal 

Radio.. .Motivational rad io ... actiori radio.. .  .(FADE)

MUSIC (SOFT, LUSH ) (ESTABLISH AND FADE FO R...)

No, not so...on K R O W ....K  R O W........ Music first

and foremeost in San Francisco. Rather than nebulous
Its exc>mive y a w w . . .  a*
phraseology.. .out-of-this world music.. .from a

library as vast as to fill Pantibiblia Itself. 75 percent

MORE music.. .75 percent LESS commercials.. .  .than

A N Y other verbally glorified station in the a r e a ....

Nine Sixty Skyway D rive.. .  .a symphony of sound.. .

K R O W .. . .  .very San Francisco..

N
o
o



DOUBLE SPOTTING

ANNCR: (echo) "THIS YOU'LL NEVER HEAR O N  KROW"

BIZ: "Now, time out kids for jus' 3 or 4 more

meaningless messages from 8 more sponsors and 

we'll be back to try to wedge In a platter or two 

from our.. . . .  (FADE)

BIZ: MUSIC (SOFT, LUSH) (ESTABLISH AND FADE FO R ...)

No, not so on KROW. . . . K R O W . . .  Music first and 

foremost In San Francisco. The shouting shopping 

guide falls on deaf ears. K R O W  is proud of 

Its selected, exclusive sponsors.. .  and gives each 

and every informative.. .restrained.. .  .and tailored 

commercial a priceless platform of magnificent music.

It makes radio, instead, a warm, personal companion... 

o dignified, trusted friend. 75 percent MORE M USIC., 

and 75 percent LESS commercials add upt to 150 

percent MORE absolute pleasure than any other

station in the area........ Nine Sixty Skyway D riv e ...

a symphony of sound.. .  .K R O W . . .  .very San Francisco.



DOUBLE SPOTTING

@
ANNCR: (echo) "THIS YOU'LL NEVER HEAR ON KROW"

BIZ:

BIZ:

te uc

"Now, time out kids for jus* 3 or 4 more 

meaningless messages from 8 more sponsors and 

we'll be back to try to wedge in a platter or two 

from our........ (FADE)

MUSIC (SOFT, LUSH) (ESTABLISH AND FADE FO R...) 

No, not so on KROW.. . . K R O W . . .  Music first and 

foremost in San Francisco. The shouting shopping 

guide falls on deaf ears. K R O W  is proud of 

its selected, exclusive sponsors.. .  and gives each 

and every informative.. .restrained.. .  .and tailored 

commercial a priceless platform of magnificent music.

It makes radio, instead, a warm, personal companion... 

a dignified, trusted friend. 75 percent MORE MUSIC.. 

and 75 percent LESS commercials add upt to 150 

percent MORE absolute pleasure than any other

station In the area........ Nine Sixty Skyway Drive...

a symphony of sound.. .  .K R O W. . .  .very San Francisco.

Noo



KLIF PROMO

’’YOU'LL NEVER HEAR THIS ON KLIF"......

#1

S.E.; HAPPY DAN

(COME IN OVER ABOVE) No,  no, no2 You’ll never hear Happy Dan, the Record Man on 

KLIF! No, No! Just entertaining, music-playing disc jockeys-and fast, late news, 

day and night, over radio Dallas, KLIF.

#2

S.E.s HILLBILLY RECORD

(COME IN OVER ABOVE) No, no, no! You’ll never hear tired hillbillys on KLIF’

Mo hillbillys singing through their respective noses....just the real thing...pop 

music and late up-to-the second news, day and night, over channel 119, KLIF.

#3

S.E.s QUIZ SHOW

(COME IN OVER ABOVE) No, no, no! You’ll never hear a Quiz Show on KLIF. No, sir. 

The big 7 of Big D answer your entertainment questions just with pop music and late 

news. The only quiz show KLIF has is Stop The Money, where we give away music.

Radio Dallas, KLiF.



#4
0

S.E.i DRAW.

(COME IN OVER) No, no, positively r.oti You" 11 never be subjected to dramatic 

productions on KLIF2 Although we feel tense dramatic offerings have their place, 

we don’t think KLIF is the place. That’s why we studiously avoid them. The best 

in popular music and 5 minutes of late newsoon the hour is always the thing on 

KLIF.

#5

S.E.s OPERA

(COME IN OVER) Oh, no, no, no; NEVER, NEVER will you hear inane, uninteresting 

interviews on KLIF. We leave Opera in the capable hands of the Metropolitan- 

and double talk to the politicians. The only star on KLIF is MUSIC. The stars 

are on record on KLIF, where you can hear them around the clock.

#6

S.E.: AMATEUR

(COME IN OVER) No, no, noi Not on your life, friends. You’ll NEVER hear an 

amateur hour on KLIF-just the greatest musical talent on our star-studded cast of 

daily entertainment. Music and news are the greatest on KLIF.



POETRY

(COME IN OVER) No , No , n o i NEVER on KL'IF. No mealy-mouthed poetry oozing with

with all the top stars of the recordooze-just music and news to cure your blues

world5 the very best in pop music...and sparkling news around the clock...on channel

S.E.: NEWSCAST

no, no. NEVER on KLIF. You"11 NEVER hear a long, confusing

KLIF; just crystal-clear, 5 minute capsulesstumbling, repetitious newscast on

times a day-from the radio newscaster forof news every hour on the hour, 24

S.E.s SOAP OPERA

NEVER hear a soap opera on KLIF. The odds

radio is turned

WON'T assault your eardrums on KLIF. Onlyone that cliff-hanging soap operas

news for you aroung the clock on RADIOthe tops in popular music and late

DALLAS, KLIF
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#13

S.E.i KIDDEE RECORD

(COME IN OVER) No » no, no-you*!! NEVER hear a kiddie record on KLIF. We have 

nothing against kiddie records, but KLIF never deivates from the policy of 

bringing you the very best in popular music together with up-to-the-second 

news coverage all day and all night....on RADIO DALLAS, KLIF.



KLÏF PROP®

O ) "YOU1LL NEVER HEAR THIS ON KLIF"

#1 o
P

S.E.s HAPPY DAN
P
3(COME IN OVER ABOVE) No, no, noi You811 never hear Happy Dan, the Record Man on CT*

KLIFi No, Noi Just entertaining, music-playing disc jockeys-and fast, late news,

day and night, over radio Dallas, KLIF.

#2
OJ

S.E.* HILLBILLY RECORD

(COME IN OVER ABOVE) No, no, no8. You’ll never hear tired hillbillys on KLIF1 

Mo hillbillys singing through their respective noses....just the real thing...pop 

music and late up-to-the second news, day and night, over channel 119, KLIF.

#3

S.E.s QUIZ SHOW

(COME IN OVER ABOVE) No, no, no8. You’ll never hear a Quiz Show on KLIF. No, sir. 

The big 7 of Big D answer your entertainment questions just with pop music and late 

news. The only quiz show KLIF has is Stop The Money, vjhere we give away music. 

Radio Dallas. KLIF. Noo
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O #4

S.E.t DRAMA

(COME IN OVER) No , no, positively notü You!11 never be subjected to dramatic 

productions on KLIFÎ Although we feel tense dramatic, offerings have their place, 

•we donr't think KLIF is the place. That's why we studiously avoid them. The best 

in popular music and 5 minutes of late newsoon the hour is always the thing on 

KLIF.

#5

S.E.s OPERA

O  (COME IN OVER) Oh, no, no, no'i NEVER, NEVER will you hear inane, uninteresting

interviews on KLIF. We leave Opera in the capable hands of the Metropolitan“ 

and double talk to the politicians. The only scar on KLIF is MUSIC. The stars 

are on record on KLIF, where you can hear them around the clock.

#6

S.E.s AMATEUR

(COME IN OVER) No, no, noi Not on your life, friends-. You’ll NEVER hear an 

amateur hour on KLIF-just the greatest musical talent on our star-studded cast of 

daily entertainment. Music and news are the greatest on KLIF.



#7

S.E.s POETRY

(COME IN OVER) No , No , no; NEVER on KLIF. Mo mealy-mouthed poetry oozing with 

ooze-just music and news to cure your blues....with all the top stars of the record 

world, the very best in pop music...and sparkling news around the clock...on channel 

119, KLIF.

#8

S.E.s NEWSCAST

(COME IN OVER) No, no, no. NEVER on KLIF. You’ll NEVER hear a long, confusing 

stumbling, repetitious newscast on KLIF; just crystal-clear, 5 minute capsules 

of news every hour on the hour, 24 times a day-from the radio newscaster for 

Dallas, KLIF.

#9

S.E.s SOAP OPERA

(COME IN OVER) No, no, noi You’ll NEVER hear a .soap opera on KLIF. The odds 

are 27 to one your radio ±s turned on right now....and the odds are 27,000 to 

one that cliff-hanging soap operas WON'T assault your eardrums on KLIF. Only 

the tops in popular music and late news for you aroung the clock on RADIO 

DALLAS, KLIF.



S.E.J KIDDEE RECORD

(COME IN OVER) Mo ,  no, no-youvll NEVER hear a kiddie record on KLIF. We have 

nothing against kiddie records, but KLIF never deivates from the policy of 

bringing you the very best in popular music together with up-to-the-second 

news coverage all day and all night.....on RADIO DALLAS, KLIF.





M E M O R A N D U M ( "nett?

TO: A L L  M A N A G E R S ,  A L L  P R O G R A M  D I R E C T O R S

2 F R O M : D O N  K E Y E S

D A T E : MAR C H 2 1 ,  1960

Red Jones, Program Director of KILT, has come up with an interesting variation on the 
old "Three To Get Rich" Contest that merits your attention. I quote from his memos

KILT's "Your Number's Up" Contest

"In KILT's World of Numbers, we have YOUR numberl You have a 
number on your driver's license, your social security card, in your age, 
etc. Your numbers mean cash from KILT.

KILT will call out three numbers each hour. One number at approximately 
ten past the hour; another at approximately twenty past; and the third one 
at approximately 45 past. Then we will announce the item they must appear 
in — driver's license, social security card, etc. If all three numbers appear 
in THAT order in that item we mentioned, be the first to present the item at 
our studios for the cash prize.

Example: 9:00 -  10:00 AM
9:08 First number is "3"
9:23 Second number is "5"
9:45 Third number is "7"

If these three numbers,"3-5 and 7" appear in that exact 
order in your driver's license, come to our studios with 
your driver's license. If you are the first to do so, you 
win the cash prize. "

Don Keyes



m e m o r a n d u m

T G i A U  M A N A G E R S ,  A L L  PROGRAM DI RECTOR

FROM:  D O N  K E Y E S

DATE:  MARCH 21,  1960 ?f- _____

Red Jon»*, Pro§r<m  Director of KILT, hot come up with on interesting voriotlon on tho
old Throe To Get 21 eh ’ Contest that merit* your attention. I quote from hi* memos

‘ In ivRT** Yfodd of Hunkers, wo hove YOUR numberl You hove a 
number on your driver1* license, your social security card, In your age, 
etc. Your numbers mean cosh from KILT.

KILT will coll out three number* each hour. One number ot approximately 
ten past the hour; smother at approximately twenty poit; and the third one 
at approximately 45 past. Then we will announce the item they must oppeor 
in — driver’* license, social security cord, etc. If oil three number* appear 
in THAt order In §»<I Item we mentioned, be the first to present the item at 
our studio* for the cash prize.

Example: 9:00 -  10*00 AM 
fc08 First number U "3*
9i23 Second number i* ‘ 5 
9t45 Third number *7"

Ajr

K iir*  Your Number1* Up* Contest

If the*« three number», '3 ,5 ,7” , appear in that e-act 
order in your driver1* license, come to our studios with 
your driver'* license. If you ore the first to do so, you 
win the cash prize* "*

Dan Kayo*

0
0
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AH 0:00 ITEM 1”2 PM 8; 00 ITEM
®:20 M20
3:1+5 PRIZE «:45 PRIZE

ALL 3: „ ALL 3:____ ____

9“ 10 AM 9:08 ITEM
ITEM_9:20 2-3 PM 2:03

9:45____ PRIZE 2:20
ALL 3: , f 2:45__ PRIZE

ALL 3:
10-11 AM 10:03 ITEM

10:20
3-4 PM 3:00 ITEM_10:45 PRIZE

HOUSTON
TO: DATE:

FROM: SUBJECT:

KILT1S "YOUR NUMBER'S UP" CONTEST:

"In KILT's World of Numbers, we have YOUR number! You have a number on your driver's 
license, your social security card, in your age, etc. Your numbers mean cash from KILT.

KILT will call out 3 numbers each hour. 1 number at appl. 10 past hour; another at app. 
20 past; and third one at app. 1+5 past. Then, we will announce the item they must appear
in__diiver's license, social security card, etc. If all three numbers appear in +4Al
order in that item we mentioned, be the first to present the item at our studios for the 
cash prize.

Example: 9-10 A.M. 9:OS First number is 3»
9:23 Second humber is 5<*
9:1+5 Third number is 7»

If these three numbers, 3-5-and 7 appear in that exact order in 
your driver's license, come to our studios with your driverSs license. 
If you are the first to do so, you win the cash prize.

ZAM
BIA



K I L T°5 "YOUR NUMBER°S UP" CONTEST 

PAY DATE___________

AM 8:03 ITEM
®:20
3:45 PRIZE

ALL 3:

9°"10 AM 9 5 08___  ITEM.
9:20
9:45____ PRIZE

ALL 3:____. j •

10-11 AM 10:03 ITEM
10:20
10:45 PRIZE

ALL 3s____,____

11-12 AM 11:00 ITEM
11:20
11:45 PRIZE

ALL 3:____,__ _ D_

12-1 AM 12s 08___  ITEM
12:20
12:45 PRIZE

ALL 3s__ n

1»2 PM i:00 ITEM
ii?20
«:45 PRIZE

ALL 3:____,

2-3 PM 2:03 ITEM
2:20
2:45___ PRIZE

ALL 3: ... a *

3-4 PM 3:00__ ITEM
3:20 
3:45___ PRIZE

ALL 3s____

4-5 PM 4:08 ITEM
4:20
4:45 PRIZE

ALL 3:___ ZI

CONTEST INSTRUCTIONS: JOCK SPINS IN E.T. OPENING,, WHICH EXPLAINS THAT YOU ARE
ABOUT TO CALL A NUMBER. YOU CALL THREE NUMBERS PER HOUR, ONE AT A TIME. AFTER 
YOU CALL ALL THREE NUMBERS (AROUND <6 PAST), YOU THEN GIVE THEM THE ITEM THE 
NUMBERS MUST APPEAR IN. EXAMPLE: DRIVERS LICENSE. THEN THE FOLLOWING VERBATEM:

"NOW, YOU HAVE ALL THREE NUMBERS FOR THIS HOUR: NOs.__ ,____, AND____. IF ALL
THREE NUMBERS APPEAR IN THAT EXACT ORDER IN YOUR (StemT BE THE FIRST TO
COME TO THE KILT STUDIOS, 500 LOVETT, TO CLAIM YOUR PRIZE, __________. YOU HAVE-
ONE HOUR TO GET HERE. AS SOON AS A WINNER HAS BEEN DECLARED, WE WILL IMMEDIATELY 
ANNOUNCE IT. SO KEEP TUNED."

Numbers are listed above for each hour, along with the Item and prize for that 
hour.

ipllcate sheets to control room and switchboard.
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PRO M OTION  { Johnny B a rg e r*  P ro g ra m  D ire c to r , WYS.L 5

" B r ic k  and Rolling P in  Competition" - -  Monday luncheon scheduled 

with the G eneral M anager of the Buffalo B ison  B aseb all team  to iron out details 

of having the finals for the Buffalo area in-between the R och ester-B u ffalo  double header 

insuring at le a s t 4 , 000 onlookers. F ive area playgrounds w ill be used July 11-14 

for p re lim in aries , WYSL w ill se le c t the top eight men and top eight 

women for the \?ar M em orial Stadium fin als , Ju ly 16th { in com petition with the 

four Strouds, ) Buffalo M ayor is being approached to renam e city "Stroud" 

for a day, alm ost assu red  of th is . L e tte rs  and ca lls  on local union o ffic ia ls  

to encourage broad p articipation . Ribbons to everyone who en ters,

# # #

PROMOTION f Johnny B a rg e r , P rog ram  D irecto r, WYSL )

" WYSL Good Guy Helping Hand" - -  Sponsor tie -in : Anybody.

F ifty  tim es a day, the Good Guys would go upon the s tre e ts  of Buffalo and 

deposit a nickel in the parking m eter of some tra ffic  overtim e violator 

{ who of course is yet to be ticketed ), A little  printed note would be slipped 

under the windshield w iper saying this was a good turn by the WYSL good buys 

and the XXXX X X  C o ., and a m erchandising m essage would be printed on the 

back. Sou rce: Vance,

# # #

PROMOTION { Johnny B a rg e r , P rogram  D irecto r, WYSL }

If II
L a rry  Vance in the Zoo --V a n ce  has done this in  three other 

m arkets with reasonable su cce ss . M ayor w ill throw Vance in a zoo cage for 

making rem arks about the quality of snow -cones sold in the zoo. He will do 

his show from  the zoo cage, p referably  adjacent to a vicious lion or tiger cage

for a two-day weekend period. People w ill be encouraged to com e by and donate 

to som e charity  in ord er that Vance be re leased . Sou rce: Vance.
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PROMOTION ( Johnny B a rg e r , P rogram  D irecto r, WYSL )

" B r ic k  and Roiling P in  Competition" - -  Monday luncheon scheduled 

with the G eneral M anager of the Buffalo B ison  B aseb all team  to iron out details 

of having the finals for the Buffalo area in-between the R och ester-B u ffalo  double header 

insuring at le a s t 4 , 000 onlookers. F iv e  area playgrounds will be used July 11-14 

for p re lim in aries , WYSL w ill se lec t the top eight men and top eight 

women for the War M em orial Stadium fin als, Ju ly 16th ( in com petition with the 

four Strouds, ) Buffalo Mayor is being approached to renam e city  "Stroud" 

for a day, alm ost assu red  of th is. L e tte rs  and ca lls  on lo ca l union o fficia ls  

to encourage broad participation. Ribbons to everyone who en ters,

# # #

PROMOTION C Johnny B a rg e r , P rog ram  D irecto r, WYSL )

M WYSL Good Guy Helping Hand" - -  Sponsor tie -in : Anybody.

F ifty  tim es a day, the Good Guys would go upon the s tre e ts  of Buffalo and 

deposit a nickel in the parking m eter of some tra ffic  overtim e violator 

( who of course is  yet to be ticketed ). A little  printed note would be slipped 

under the windshield wiper saying this was a good turn by the WYSL good buys 

and the X X XXXX C o ,, and a m erchandising m essage would be printed on the 

back. Sou rce: Vance.

# # #

PROMOTION { Johnny B a rg e r , P rog ram  D irecto r, WYSL }

L a rry  Vance in the Zoo --V a n ce  has done this in  three other 

m arkets with reasonable su cce ss . Mayor will throw Vance in a zoo cage for 

making rem arks about the quality of snow -cones sold in the zoo. He will do 

his show from  the zoo cage, p referably  adjacent to a vicious lion or tiger cage

for a two-day weekend period. People will be encouraged to com e by and donate 

to som e charity  in ord er that Vance be re leased . Sou rce: Vance.


