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MEMORANDUM

TO: ALL MANAGERS, ALL PROGRAM DIRECTORS
FROM: DON KEYES

DATE: SEPTEMBER. 21 1959

One of our attorneys calls to our attention the fact that we should be maintaining
a file of beeper telephone tapes. Should we ever have to refer to one in court,
we will have them on hand. Please answer the following three questions and
advise me as soon as you can.

1. Is your newsroom equipment so constructed that it's  possible
to air directly and tape record a telephone conversation without
the use of the beeper tone?

If it is, you should take immediate steps to change this and arrange
it so nothing can be broadcast or recorded by telephone which does
not have the beeper tone.

2. Do you maintain a file of actual beeper tapes and is this file
indexed-and readily accessible ?

3. Is your file of newscasts complete and,again, indexed and
readily accessible for examination ?

Remember that once your news has been broadcast it is considered the same as
having been published in a newspaper and is accessible to anyone who would have
reason to review it. The fact that beeper tapes are not written down does not
exclude them from this category of published material.

Don Keyes

DK/ys

cc: Gordon Mclendon /
B. R. MclLendon
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TO: ALL NEWSMEN
FROM: DAVE MUHLSTEIN SEFTEMBER L4, 1959

Let's not be morbid this holiday weekend in spite of the wire
service heavy play on traffic death counts and so forth. Of
course, we will use these items but our emphasis will be on
holiday pleasure rather than tragedy.

Beginning Saturday, September 5, we no longer will use Fidler on the
newse.

New news intros are in effect Saturday morning at 6am. They are
both fast paced and short.

We no longer will carry local stocks on the news. We will continue
to carry complete Dow Jones averages.

For the next several days we will be plugging some station promotions
by means of news stories as well as regular promos. Altho these
stories will be written in advance you are expected to re=write
them as you would any other story with extreme care not to miss
the objectives in any of the stories.

In line with the fresh, new sound in our station programming, the
news department is expected to carry through the same idea in
news., Do not air any mobile report in which the quality, both
sound and content, is questionable. Be prepared well before air
time so that you don't drop the ball on the air in newscastse.

We will be doing two-voice newscasts regularly, specifically on
the 8 am and 5 pm news casts and generally during the day whenever
two men are in the newsroom at onceo

As a result, newscasts should be completely written at least ten
minutes before the hour with the exception of a possible last-minute
StOPYO

7 -= Be on the lookout constantly for sensational or sex stories. Scan
the papers, especially the Fort Worth Fress, for items that can be
updated and that have not received any or much local play.




TO: ALL NEWSMEN
FROM: DAVE MUHLSTEIN SEFTEMBER 5, 1959

Beginning immediately:

1 == Drop missing persons reports as special feature. Use only when
called and requested to do so by police.

2 == Drop hot car reports,

== When giving pollen count, dress it up slightly. "Attention hay femer
sufferers."...or something to that effect. It's okay to give
credit to the Dallas Health Museum, but let's cut it to just that,
knocking out the "and Science™ part of the title.

Also, in dressing up the pollen count report, let's tell people
what the figure means as far as they are concerned. I.E., 1

the term "caution level." For example: "No sniffles yet.
latest pollen count reading in Dallas is seven. Still far short
of 25....the caution level for ragweed sufferers."

4 == Flease note the new news format calls for ringing the ship's bell
to intro the weather. No need to clear the channel, just a couple

of quick ringse.
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MEM ORA ND UM

ALL MANAGERS, ALL PROGRAM DIRECTORS
DON KEYES

AUGUST 14, 1959

Cecil Tuck, News Director of KTSA - San Antonio, has come up with a good idea

that | wish you would all incorporate immediately. Cecil says now that they are no
longer doing half-hour headlines, he occasionally uses a combination headline - type -
teaser when several good dramatic stories are breaking. This can usually be done with few
words and | think it is a very good combination. Here is an exomple of how this would
work . Instead of just broadcasting a teaser ten minutes before news time, you would
broadcast the following, for example:

"From the KTSA news center: San Antonio constable wins bioody battle
death toll mounts in dynamite disaster....Now they know what ails the
queen. .. ..Details on the next edition of KTSA pacesetter news

minutes from now" i

Don Keyes

DK /ys

cc: Gordon Mclendon
B. R. MclLendon
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STATION MEMORANDUM

JOHN BLAIR & COMPANY

415 MADISON AVE. «+ NEW YORK 17, N. Y.

LL STATIONS July 10, 1959

ells H. Barnett Taee Deadline Vashington, Inc.

Gentlemen:

Ben Strouse at ¥UDC in Uiashington has asked me to call your attention
to Deadline Vashington, Inc.

This is a “ashington news service available on an exclusive basis to

one station in a city. It is headed by Joe Phipps, former News Director
of WDC, and it is an outgrowth and improved version of the original
Jock Lawrence News Service. Copies of the rate cards are attached.

There are two distinct services available from Deadline “ashington. One
is by daily beeper telephone. This is available on a basis of six calls
per week, six stories per call, or two calls daily, 11 per week (no
Saturday P.i*.), minimum of four stories per call.

These stories are all first person actuality l"ashington reports and

they are so arranged that they can be incorporated into special newscasts
or they can be custom-built with opening and closing so that it appears
to be the station's individual Vashington bureau.

For those stations that don't want to pay the collect telephone charges,
we also have a prepaid air mail special delivery service, with taped
stories so set up that they can be used a day late without losing their
news worthiness. This is awailable on a basis of six stories per day,
Monday through Friday at $25 per week, with Saturday added at $30 per
.week, and with Sunday added at $35 per week.

For further information, contact Joseph K. Phipps, Deadline tiashington, Inc.,
1701 - 16 Street, N.U., Viashington, D.C.; telephone /Dams 2-8152.

Best ragards,




RATE CLRD #1

A+ Beeper telephone transmissions:
' One call daily, minimum of 6 stories per call
6 calls per week

Two calls daily, minimum of l stories per call
11 calls per week (no Saturday PM)

Prepaid air mail special delivery: (tape)

30 stories per week (Monday through Friday)
36 stories per week (Monday through Saturday)
L2 stories per week (Sunday through Saturday)

$30.00 per

$35.00 per

$25.00 per

$30.00 per
$35.00 per

All telephone calls are collect. Deadline Viashington reserves the right
use regular mail instead of air mail if this results in most expeditious

delivery to subscribers.

GROUP RATES FOR STATIONS VITH AT LEAST 51% COMMON OWNERSHIP

2 stations
3 stations
L, stations

5 or more stations

2% discount
3% discount
L% discount

5% discount
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SARAH McCLENDON

NEWS CORRESPONDENT

NATIONAL PRESS BUILDING
WASHINGTON, D. C.

rporation

Ctrant

MEMORANDUM

IRILIE == IDALILAS

Gordon McLendon April 1, 1959

Don Keyes SUBJECT:

This might be worth trying on a trial basis for a month, however, | wouldn't bother
with Long Distance calls. | would have this lady record tapes and mail them. Unless,
of course, something really hot broke.

Don Keyes
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SARAH McCLENDON

NEWS CORRESPONDENT

NATIONAL PRESS BUILDING
WASHINGTON, D. C.
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TO: ALL STAFF AND TELEPHONE SURVEY PEOPLE

FROM: DAVE MUHLSTEIN MARCH 25, 1959

SUBJECT: TAX SURVEY

KLIF News is conducting a poll on public reaction to.some of the tax proposals
offered the current Legislature., The poll will be reported on the 5 p.m. news for the
first time, each day, with follow-up stories on remaining newscasts through midnight,
then again at six a.m., Seven a.,m. and eight a.m., each morning,

Telephone survey people will complete 60 calls a day, half of these calls the night
before, the remainder by 4 p.m., of the reporting day, Calls will be divided into the
six sections of the city outlined in the pre-election survey.

In making the survey, the telephone people will point out:

"One of the hottest controversies in years is raging in our state capitol
over the question of new taxes, Legislators are divided over the merits of
several tax proposals, KLIF wants to know, as a public service, how the
taxpayers feel about these proposals. We do not need names, since all we keep

are percentages,

"Taking it for granted that that the state must increase revenue in some manner,
which of the several tax proposals would you most favor? Which would you most
oppose?

1 - A state income tax

2 = A general sales tax

3 - A tax on gross business sales (receipts)

Additional franchise taxes and natural gas taxes

Sales tax on special items

A SPECIAL NOTE TO TABULATORS: If the person declines to give any opinion, note if
the reason is because the person feels unfamiliar with the tax proposals,

Ay
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January 20, 1959

TO: All Managers and Program Directors

FROM: Don Keyes

SUBJ: News Teasers

I have noticed lately that a couple of our stations have BTOWK e:ictrerglcly
lax in the use of news teasers, even though they were 1nd1cate. b(;n foi
log. I would point out to the disk jockey that theyﬂare re§p0n51 e

a1 _:i . 4~ +ha Tno as nresented and are not at liberty to make changes

/(/7/3 p MEMORANDUM
FETy

Gordon Mclendon February 10, 1959
Pon Keyes -

cc: Joe Somerset

2 Neout- 14
Bill Weaver SUBJECT: - Program ldeas leuy J j‘

Just as soon as it is possible to do, we have two ideas that we would like

to experiment with and see If they will Improve our programming and increase
our ratings:

i The Town Crier idea of having a Disc Jockey discuss various con-
troversial angles over the air using the actual voices of our
listeners. This would be broadcast in the afternoon period. We
would probably experiment with Spivak at night, and If he can do
the job,move him to a day time slot.

Have regularly scheduled Editorials daily. One in the AM, one
around noon, and one in the PM. Each day we would have a different
editorial subject, and run the program on a Fulton Lewis, Jr. type
of broadcast. The Editorials would be short = about 2% to 3 minutes
each, but the main feature would be a different subject each.day.

This would require another full time editorial writer and broadcaster
for the news department.

| will appreciate your comments.
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January 20, 1959

TO: All Managers and Program Directors
FROM: Don Keyes

SUBJ: News Teasers

I have noticed lately that a couple of our stations have grown extremely
lax in the use of news teasers, even though they were indicated on the
log. I would point out to the disk jockey that they are responsible for
adhering to the log as presented and are not at liberty to make changes
with items such as news teasers., An occasional monitor of your station
will serve to keep your people in line on this matter.

Don Keyes

cc: B. R. McLendon
G. B. McLendon
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FROM: Dave Muhlstein //////////” November 2§ 1958

CONTROL RCOM SOUND EFFECT FOR HOLIDAY WEEKEND NEWSCASTSsce=

A 78 rpm record of Big Ben Chimes will be played at 45 rpm %o intro ho@ifday death toll
stories on all newscasts during the holiday period, The weird Sound will ®e cued to the
end of the closing line of the news intro, The death toll $tory will be the lead story
on the newscasts,

BASKETBALL SCCORES

Basketball season starts on KLIF, Monday, Dec., 1o The scoreboard will Start at $:45 pm,
Scores should be continued through the one a.m, news, then picked up again on the (- PR 4
and 8 a.m, news, Many times the Western Union ticker will shut down beéfore all the scores
are in, especially from the West Coast, For this reason, the night man will have to check
closely the AP wire for those scores still not complete when the ticker shuts down,
Baske tball scores will be given in the same manner as in footballg

Be as brief as possible, Use no verbSe...S=M-U 56, Baylor 52,

Winning team first,

Give the sdores in groups: Final scores, then third périod, second period, 1lst,

If a game went into overtime, mention that: Final score in a double overtime,
S-M=U 56, Baylor 52,

HOT CAR REPORTS

Starting immediately, on the 7 and 8 a,m, news and again on the 5 & 6 p.m, news,

we'll ring bells and say "The KLIF Hot Car Report”,
This is being set up with the auto theft bureau now, The morning newsman will have
to check with auto theft in the a.m. and a new check will have to be made by the
newsman for the five and six p.m, news, Be brief, Use a maximum of one rxeport per
cast, Use this general form: ™A 1958 Pontiac, color blue over white, stolen
from in front of 2104 Jackson between ten p.m, and two this morning, License number
MN 6919.**Anyone knowing the whereabouts of this car notify Dallas Police immediately,™

This iftem will be used just before the weather, Newsroom will intro by ringing bells
and will close it with more bells,

A REMINDERs 6o sOR TWO=wwee

We need to get the call letters into the newscast more often, At least ten on each cast
including the intro, close and weather, Any story that was reported from a mobile unit or
reporter on the beat should include that information in the story, Don't fall into bromide
of every story being lead with “KLIF Dateline,..”. It°’s okay for one or two each cast, but
that should be the limit, Don't go so far afield the other way, either, That is...”Ike
told KLIF reporters...” There are a number of ways to work the call letters in without hitting
extremes, With the intro, close and weather counting, you only need a few to hit the minimum,

Also, on datelines overseas, let’s use KLIF times or Weather conditions,
Let’s not forget teasers or top story of the hour,
Let®s make it a point to come up with at least one new local story an hour,

Be certain top local stories are included on the headlines, This includes leaving top
local headlines for the jocks when a newsman leaves at night,

We want ceiling and visibility on seven and eight a,m,, news ,..and when weather calls for it,
continue on following newscasts as long as the information has news value,
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V. TECHNIQUE ON REMOTE NEWS UNITS

There is no reason why radio cannot excel newspapers as a news-
reporting medium. Radio is faster and has the emotional appeal of the

human voice.

As a remote news reporter, one large part of your job is to see that
no major story appears in a newspaper which your radio station has not
previously broadcast. If this appears to be a large order in view of the
larger staff of the newspaper, it is merely your job to overcome this man-
power advantage. And you have many advantages with the speed of Electronic
Communication which permit you to cover many more stories than the news-
paper reporter. Thus, your function is, as one man, to do the job of

twenty.

You must not miss important crimes, trials, council meetings,
accidents, business developments, etc. You must have contacts to tipyou

on such imminent stories.

You should scan each newspaper to be sure you have missed no
stories. If you have missed a story, begin work immediately to correct
your contact or to establish one which will prevent such omissions in the

future.

Another most important reason for reading the newspaper is to
ascertain which story or stories is being most talked about by the people,
and therefore which one or ones should be worked upon most heavily. Always

hit hard and follow up relentlessly a story that seizes the public fancy. If

the public is interested in a certain item, give them news of it. If the

subject on everyone's lips in Dallas is the intense heat, keep abreat of
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this; if your most discussed story is a murder, follow it up on every news-

cast; if a controversial city action is the talk of the town, hit hard on stories
concerning this. In other words, sense what the people are talking about and

are interested in, and give them what they want to hear.

Next, when you are reporting an event over the air, keep telling the
public what you are reporting; when you are talking to someone, tell the
listening audience to whom you're talking, and keep telling them. And when
you are finished reporting, summarize, and then close by telling them what

you've reported, whom you've just talked to, and from where.
If you're reporting an exclusive story, don't hesitate to emphasize

it. And emphasize the speed of radio news. And tell them to keep tuned in

for a possible follow-up report if you think there'll be one.

Do not editorialize on the air without executive permission.

When signing off your broadcast to return to the studio, always tell
your listeners the name of the program you are returning to.

If you are sponsored, give your sponsor an occasional ad-lib credit,
i. e., "And now, from here at the City Council, on this Joe Doakes Motor
Company broadcast....', etc. Don't limit his mention to the commercial

unless the nature of the story dictates same.

Call attention to the next regular newscast for complete details of
the story you've reported.

When interviewing officers, give their names and give them clearly.
If necessary, spell out the name of any person, officer or otherwise, whom

you're interviewing.
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When interviewing an arriving celebrity, say something. Don't just

ask him some idiotic questions about when he arrived, how long he'll be here,
if he likes Texas, etc. Don't be banal. Think in advance of what you're going
to ask him. Ask him pointed, newsy questions--he'll appreciate it. Ask him

about things you'd like to know--things that you'd like to hear from him in an

intimate, two-man conversation. For heaven's sake, don't conduct the
ordinary blab-blab interview so characteristic of radio interviews. Get
something out of your interviewee, be he a general, a golfer, a movie star,

a corporation president, or what-not.

Don't be awed by your interviewee's presence. Be respectful, butbe

a news reporter. Don't indulge in a flattering match. Have hard-hitting

questions. If your interviewee is General Ridgway, don't act as a one-man
Chamber of Commerce Welcoming Committee to Dallas. Your listening

audience doesn't give a tinker's dam about your welcome or anything you say.

They want to hear the General answer questions. Ask him if he thinks we're
going to have another war, how many troops Chiang has on Formosa, if he
plans to retire soon, if he's ever been shot and if so, how, if he believes
the Russian Army is as good as it is cracked up to be, what he thinks should

be done in the Far East, etc. These are examples of meaty questions.

Don't dwell on such things as how glad we are to have him, how long
will he be here, where does he make his home, did he have a good flight, does
he like Texas, has he ever been in Texas before, where will he go next, etc.

You are not a representative of either the Royal Geographic Society or the

Ladies Sewing and Pink-Tea Patter Party. Try the latter method of questioning,

and we will send you to Pine Bluff for seasoning.
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By now you must have gathered that this radio station wants to do

the news differently than other radio stations---and interviews, too.

Conduct your interviews as though you were a member of the '"Meet
the Press'' panel. If you haven't the guts or the foresight to think out your

questions in advance, we don't want you.

If you meet an entertainment personality, ask the same newsy

questions. If it's Marilyn Monroe, ask her (within decency) what you'd like

to know about her. For instance, ask her if she's happy with Mr. Miller,
if she's having any more trouble with 20th, if she's ever regretted her
calendar pose, if it's true about her sleeping attire, or lack of it; about her
salary, if she likes the script of her next picture, what was her favorite

scene, who is her favorite leading man, etc.

Think out your questions, and for the third time, ask your inter-

viewee what you'd like to hear if you were at the other end of the radio.

Don't be awed. You have an opportunity to be as important in your
field as your interviewee is in his; he or she puts on his or her pants one
leg at a time. Get the news. You are doing a public service when you give
your audience what it wants to hear.

Any, any interviewee---an arrival, a celebrity, a criminal, a public
official, any of them--the same tactful but piercing questions. Get the news.

Don't be timid.

While KLIF has defeated its rivals by mere opportunism in coverage
of national and international news, it is in its coverage of local news that
KLIF's real superiority lies. Local news, again, because of fixed program

schedules of network stations is a type of news that has been neglected by
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KLIF's network competitors; hence, local news becomes the most important

subject of KLIF's news department, followed in order by state, national, and
international news. Details of KLIF's unique coverage of local news will

follow.

Another interesting use of the remote unit, particularly after
10 p. m. at night, is to call it on the air and have it come in with a routine
cruising report, whether there is any big news or not. This breaks the

monotony in lonely hours.

GORDON McLENDON




All KLIF Newsmen
Gordon Mcl.endon
November 19, 1955

I have noticed several things lately that disturb me. For
one thing, on many newscasts there are not enough items,
On other newscasts, the sound on the news machine in

the background is not audible. We are not plugging enough
the fact that certain stories and mobile reports are "as
reported exclusively from the scene on KLIF." We are not
making.adio sl ————cux-aeszs, The other mos—i~o
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All KLIF Newsmen
Gordon Mcl.endon
November 19, 1955

I have noticed several things lately that disturb me. For

one thing, on many newscasts there are not enough items,
On other newscasts, the sound on the news machine in

the background is not audible. We are not plugging enough
the fact that certain stories and mobile reports are "as
reported exclusively from the scene on KLIF." We are not
making adequate follow ups on our news. The other morning
we had a bank robbery story and played it up pretty heavily
in the middle of the day. There was no mention of it on

late afternoon or evening newscasts. You have got to remem-
ber we have an entirely different audience and this item is at
least worth a mention on later newscasts. When you come
an duty, check your back file.

Thanks.,




NEWS POLICY AT KAKI

Despite the frequency of our headline coverage, there are still some news
events which should be covered between records. We speak here of events of
national importance, a tremendous local story, or a national or international human
interest story which has caught the fancy of the nation--for instance, Kathy Fiscus'
imprisonment in an abandoned well.

Only your common sense can guide you in picking items to use. Whole days
will go by with nothing that demands such treatment--on another day, you may have
two or three in one day; in the case of a Kathy Fiscus story, every hour treatment
might be dictated. You are the judge. The ordinary story which you put on the
headlines will only seldom be big enough to give such treatment--i.e., tanker
sinkings, international armament pronouncements, President going on vacation, etc. --
these are not big enough stories. Nor are small air crashes. If a Delta plane
crashes with 85 aboard, this should be given the special treatment. We do not want
to become a news excerpt station. —

After you finish giving a news story between records (and you should use only
that portion of the story--probably the first paragraph--which gives essential details)
you should use this closing: '"another KAKI news service--khaki gives you only the
important news and gives it to you fast, '

The above treatment of news is to be distinguished from bulletin usage. You
have a special bulletin intro that is already recorded. You will use every bulletin
that comes in, employing this intro. Repeat--the news stories discussed above are
over and above and in addition to our use of bulletins,

In baseball scores, you should occasionally give between records a score
involving competing teams in either league. Since there are no competing teams
now in the American League, that restricts it to the National League--but use only
games involving the competing teams.

By the way, you'll have opportunity occasionally to use sports stories on your
headlines or on a between-records story in such cases as these: a no-hitter, four
homeruns in a game, outcome of a World Series game, a new world's record mile,
Davis Cup results, etc. In other words, a spectacular sports item merits such
treatment.

Instructions on the use of football scores will be given later,
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The K L I F Newslog

These news introductions and the recommended changes in
news delivery are designed to give our listeners a "rest" from
some of the cliche's found in most all radio news delivery
nowadays.

You will notiee that recommendations include omitting (for a
short while, anyway) use of y/such terms as: NEWSROOM, NEWS BUREAU,
NEWSCAST, FRONT PAGE, EDITION, NEWSPAPER, ETC.

In the accompanying news copy wou will see how I recommend
we make strong use of the "headling™ as the beginning of each
story of each report. This headline is in the present tense
and is MYEMMEENEM preceeded by a TIME ENTRY. Even though the
story may have been used all day, its time entry will be within
the hour ard because the "re-write™ was within the hour. If the
dateline is "overseas" the TIME ENTRY will be the TIME OF RESWRI'IE
CORRECTED TO CORRESPONDING OVERSEAS TIME ZONE. Every story in a
report, thus, will have been DATED within the last hour.

Lets cut down the length of political, diplomatic and other
domestic. news and include more "personal interest" stories. This
does not necessarily mean Humorous stories----anything that happens
to people in the same walks of life as our listeners is personal
interest.

Since our dee Jjays conbtantly give the weather forcast and
since our news reports are "happening at this moment™ ... lets
give only "current" weather on the news report, er uh NEWSLOG.
i.e., "THE WEATHER IS PARTLY CLOUDY OVER KLIFLAND AND THE TEMPERATURE
[S NOW &7 DEGREES. THE FORCAST FOLLOWS ON THE ART NELSON SHOW."
Remember that it is even on the log twice an hour besides the

(
other times the dee jay gives the "forcast").

- A

When a dee jay does not have a newsman on duty with him, he
should get a FIVE MINUTE BRIEF and just pencil in a PRESENT TENSE
HEADLINE and then proceed with a line or two of the story as written
by UP or INS. His local storges done in the same manner.
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e. m. orowiiz public relations 1401 n. fuller aye. hollywood 46, calif.

77 N
){&‘ May 2Lth 1958

Dear Sir:

Where can people send questions about the movies and its personalities
and get answers based on fact or documentation? Daily papers and movie
magazines carry Hollywood gossip but none have facilities to provide
this much needed service.

The attached sample 15-minute continuity will serve that purpose and
you will agree is written specifically for ear attention based on its
sincerity and authenticity. All movie questions you receive are typed
and mailed to us. We incorporate the most interesting and answer them
in our weekly release continuity.

The weekly service charge, for a 15-minute continuity----

Population to L9,000 ; 350,000 to 199,000

50,000 to 99,000 3 500,000 to

100,000 to 199,000 750,000 to 849,000-=---- $7.50

200,000 to 349,000 850,000 to $10.00
1,000,000 population or over

This service will be inaugurated September 15, 1958 (or sooner if the
majority of our clients prefer.) If you are not convinced as to its

test this sample material? Your listeners will help you
decide and its result may expedite selling a potential local sponsor
who is seeking something different and economical, Why not send in
your 13-week order NOW?

We wecome suggestions. Do you need more than 15-minute continuity,
weekly?

May we hear from you by return mail---acceptance, rejection or what
have you? Thanks,

EMO~McD

phone ho 9-5835
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(Sample movie answer continuity. --E. M. Orowitz, 1401 N. Fuller Ave., Hollywood lj6,Cal.)

Here are this week's answers to your movie questions, from Ollie (spelled 0-1-1-i-e)
Ollie Wood direct from Hollywood.....Earl Jones...Gary Cooper's face, after the removal
of minor blemishes does not look like the photo printed in newspapers. It was a public-
ity man's idea of earning his 5% from Mr. Cooper and certainly got him plenty of valuable
space to publicize his current picture "Ten North Frederick." Incidentally, he will re-
turn to the same doctor for another surgical job, called spectum--which means removing
a cartilege inside the nose, because it is a little crooked.....Mark Harris....Alice
White did not retire. For the last six months she has been recovering from an accident
which blinded her. She fell off a ladder while pruning a tree in her backyard....Mary
Ellison.....Gail Russell who was enjoying a meteoric rise to stardom, when the John
Waynes washed their dirty linen in a divorce action. Miss Russell was named as a corres-
pondent because of a party that followed completion of a picture. Miss Russell's hus-
band, Guy Madison, promptly divorced her and re-married. The actress wasn't prepared
for the headlines that followed. She took to liquor to forget and was involved in an
auto accident, while drunk and injured a man. But friends consoled her, supplied en-
couragement and helped her regain confidence. I am happy to state that she has been
given the feminine lead in "No Place To Land."........Norman Green......Do not condemn
anyone based on newspaper articles alone. It is not fair of a columnist to say that
Anna Kashfi (who is Mrs. Marlon Brando) is paying the food bills for Rock Hudson's es-
tranged wife. In the first place, Mrs. Phyllis Hudson had an $18,000 balance in her
bank account which she received from an accident lawsuit. She was secretary to Mr.
Hudson's agent, Henry Wilson. Why did she tell a columnist she was broke and starving?
I'11 tell you why. Rock was in Italy working in "Farewell To Arms." Phyllis was hepa-
titis-stricken and cabled him to come home, which meant walking out of the picture and
put thousands of people out of work. He refused. May I add that Rock Hudson is one of

the finest and kindest gentlemen in the film colony.......Harriett Moore....The romantic

stories involving Russ Tamblyn while at Fort Ord are just publicity plants by those try-

ing to get free space for unknown young screen actresses. Although he is divorced from
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Venetia Stevenson; he writes her a letter, every week....

Milton Work.....There is no special formula for getting into the movies, unless of

course, if a player has been on the stage or in TV and attracts attention of a producer
or talent scout. So many youngsters, flattered by friends, come to Hollywood and end up
either as waitresses or car lot attendants. And, yes, many beautiful girls unable to pay
rent or eat---being jobless--resort to shameful degradation, too proud to go home--de-
feated. However, accidents do happen. For instance, about eight months ago a 20-year-
old boy helper working for Bekin's Moving & Storage Company, on one of their trucks, made
a delivery at Universal-International studios. As he jumped off the back of the truck,

a producer passed by and took him to the casting office. What happened? He was signed
to a contract but since Universal hasn't made a picture in months, the boy's contract was
picked up by MGM. His name is Denny Miller.....His experience is one in ten thousand...
Mrs., H, M. M.....Barry Fitzgerald did not die. He suffered a heart attack two years ago
and recuperated in Santa Barbara. Recently he returned to Ireland. I hope he comes back
to Hollywood soon, because his screen performances brought so much enjoyment to millions..

lMerle Hoffman....Tommy Sands isn't making that much money--yet. For his co-starring

role in "Sing, Boy, Sing" he was paid $10,000. The studio offered him an additional
$10,000 for a series of personal appearances with the picture. He turned it down and
instead went to Lee Strasberg in New York to study acting. Tommy's mother literally hit
the ceiling because her son made that decision and lost the 10 grand. But, Tommy is
smart. He likes movie work and knows that singing only means limited film assignments...
He is also in "Mardi Gras" with Pat Boone and Gary Crosby. Talking about Gary reminds
me that Bing saw a preview of this one and remarked: "It took me five movies to hit.
Gary will do it in one."....end quote....Miriam Gold....Yvonne De Carlo has resumed work
in pictures after giving birth to her second son, Michael, now six months old. She has
the feminine lead opposite Victure Mature in "Timbuktu." If you will look close enough
at this picture, you will see her husband, Robert Morgan in several parts---as a French
general, an Arab and a Colonel......Joseph Rath.....Although John Wayne has his own pro-

ducing company called Batjac, he is under contract to make three pictures at 20th Century-
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Fox at $666,000 per picture...Warners signed him for one picture "Rio Brava" and he col-

lects $750,000 for it.....Mrs. J. Hutchinson.....Eric Blore, the stage and screen come-

dian, mostly in butler roles, is not dead. Two years ago he suffered a stroke and is
slowly recoveringe....

Gordon McAllister......Barbara Stanwyck has not retired. She works occasionally.

Her next picture assignment is in "This Land Of Mine" in which she co-stars with Elizabeth
Taylor and Rock Hudson. Miss Stanwyck's real name is Ruby Stevens and she was born in
Brooklyn, fifty years ago. She came to Hollywood with her first husband, Frank Fay, a
comedian who was signed to make a picture....That was in 1929....But, fate stepped in and
Barbara made her screen debut in "Locked Door." Mr. Fay's picture was a flop and he made
no more films. She divorced Mr. Fay and later married Robert Taylor from whom she is also
divorced. Miss Stanwyck owns her own home and lives at 273 S. Beverly Glen, Hollywood,
Cal....Martin Hess.....Who will replace Elvis Presley while he is in the service? That's
a good question. Naturally every film studio has someone in mind but MGM is giving ser-
ious consideration to Jerry Lee Lewis who makes his screen debut in "High School Confi-
dential" and also has a record hit called "Great Balls Of Fire." Jerry's next screen ap-

pearance maybe in "Snob Hill." That's not official at the moment......Marilyn Murphy....

Mitzi Gaynor's real name is Gerber. Her father, Henry Gerber, is a musical director and
her mother is Pauline Fisher, the dancer. Mitzi is now in Europe and may star in a pic-
ture to be produced there. Her current release is "South Pacific"......But it can be

shown only in limited theatres equipped with Todd-A until later when new prints will be-

come available for regular theatres.........Harriett Ball......Clint Walker did not make

his screen debut in "Fort Dobbs." He was a bit player in "10 Commandments"--cast by his
friend, Henry Wilcoxon, assistant to Cecil B. DeMille. Walker, as you know, walked out
on his TV contract with Warners, after starring in "Cheyenne" for two seasons. Here are
some things about Walker the public does not know. Clint worked as a night club bouncer
in Long Beach, California. He chose that town because his wife had a sister living
there and would have a temporary place for his family. Later he took them to Las Vegas

where he got a job as a deputy sheriff because of his height---six feet, six inches tall.




There he met movie people. One of them, Van Johnson introduced him to Henry Wilson, the
agent. In July 1954 he moved to North Hollywood and visited Mr. Wilson. The latter told
Walker he would need dramatic lessons. So, while his wife, the former Verna Iucille
Garber, took a job as a waitress to help finance his dramatic lessons from Estelle Harmon,
they lived in a little shack behind a house, His agent, Mr. Wilson, talked to Hal Wallis,
the producer at Paramount and as a result Walker got a contract for $100 a week. For one
year, Clint collected a weekly salary but no work. Somehow, someone from Warners talked
to Henry Wilson about a tall Western type for a new TV series, called "Cheyenne." He

was signed for $250 a week. The series was successful. Up until two weeks ago, he was
receiving $750 a week. When option time came up, Walker refused to renew because he was
being typed and thought that the series was deteriorating, and that there was a sameness
to the stories and also because he could not earn anything on the outside. By that he
meant the case of Hugh O'Brian who is Wyatt Earp on TV. O'Brian not only gets more mon-
ey for his TV work, but he is allowed to do a picture on the outside in between TV work.
As a result, O'Brian gets $100,000 from Fox studios on a four picture deal---that's
$100,000 for each film and also makes personal appearances at $20,000 a week....No wonder
Walker is sore. However, Clint saved up $20,000 to tide him over until Warners gave in
to his demands. Unfortunately, The Internal Revenue Department told Walker he owes an
additional $8000....S0, maybe, he will make some kind of compromise and return to work.
Warners will not supplant him with ancther actor but substitute a new series....He has

a daughter, Valerie Jean, who is eight years old. His home is in North Hollywood--but
not in the shack he originally occupied--but a $50,000 home. His address is 7945 Belair,
North Hollywood, California...e.

Nellie SwartZ......The Bing Crosby retirement story is just a lot of publicity.

He and Bob Hope and Bing's business brother, Larry, held a secret meeting and it was

practically decided that Hope and Bing will co-star in "Visit To A Small Planet."......

Mark Dill......Joan Davis was recently discharged from the hospital because of a displaced

vertebrae in her neck. She will have to wear a brace for a while. She lives at 10971

Bellagio, Bel Air, California......George Harris.....The story you read about Jan Sterling
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appearing semi-nude for a so-called European version of "High School Confidential" is
nothing but cheap publicity. Miss Sterling would never do a thing like that and her
husband, Paul Douglas would kill her, if she did, Miss Sterling told friends.....

Shirley Moore.....Bette Davis' fall downstairs in her home forced her to reject many

stage and screen offers. However, she is much better now and is in BEurope. Before
leaving, Perc Westmore, her makeup man gave her the closest haircut any woman ever got
so that she could wear a wig in her role of Catherine The Great in the picture "John
Paul Jones." For four days work in that film, produced in Spain, she collected $50,000.
Next is her co-starring with Alec Guinness in Daphne DuMaurier's novel, "The Scapegoat."
Miss Davis is accompanied by her ll-year-old daughter....Bette is 50 years old and lives

at 1757 Camino Palmero Drive, Hollywood, California.......Mrs. Geniveve Bard.....ceess

It is very difficult to predict what will happen in marital affairs. My personal opin-
ion is that Ernest Borgnine will reconcile with his wife Rhonda, if for no other reason

than the happiness of six-year-old Nancy. But, if there is no reconciliation---remem-

ber it is only a guessS......Bert Howard.......Tyrone Power and his new bride can't oc-

cupy his home at LO7 North Rockingham, Brentwood, because it was leased to Mr. and lMrs.
Charles Vidor. Power's ex-wife, Linda Christian collects the rent. That was part of
the divorce deal. So, Mr. Powers and Debbie are staying at the Bel Air Hotel until he
gets delivery of a L2-foot yacht he ordered. They will live on it until he goes to
Europe for his next picture "The Stalk" in Scandinavia and then in "Solomon and Sheba'..
.....And now comes time for my sponsor's message and until next week.....0llie Wood
says take it easy and live longer....Send any questions about the movies or its person-
alities to 0llie spelled 0-L-L-I-E Wood in care of this station and we'll try to take

care of théMecesosoo
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DAR35A APR 52 957 )
(HEARING) T[’}MW(}% b oy oo G

SRl GALVESTON,§TEXASM-—A C4gBSBeM MAN CHARGED WITH THEFT BY PRETEXT
HAS ASKED THAT HIS CASE GO DIRECT TO A GRAND JURY.,

HE IS DRIVE-IN OWNER
OLIVER VAN NORTWICK. THE CASE BROKE TWO DAYS AGO WHEN NORTWICK WAS

ACCUSED OF TAKING 15-HUNDRED DOLLARS TO "FIX" A NARCCTIC CASE.
THE CHARGE AGAINST NORTWICK WAS BROUGHT BY TEXAS RANGER
CAPTAIN JCHNNY KLEVENHAGEN, HE SAID VAN NORTWICK ACCEPTED THE
MOMEY FROM CARL GLAZE, ANOTHER DRIVE-IN OPERATOR. GLAZE HAS A

NARCOTICS CHARGE AGAINST HIM,

W1240P4/5
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( CIGARET TAX) WK//W“*‘ Ly onet Ly it

‘ > GIvEWN
5179"7" AUSTIN,%*‘W‘THE HOUSE @#%E FINAL APPROVAL=8SBW¥ TO A BILL

H

st e,

CONTINUING ALLOCATION OF ONE CENT OF THE STATE'S CIGARET TAX
FOR CONSTRUCTION OF STATE HOSPITALS.

REPRESENTATIVE I’IALCCLM MCGREGOR COF EL PASO SPONSORED THE BILL
WHICH RECEIVED UNANIMOUS APPROVAL AND NOW GOES TO THE SENATE.
-Q=

REVENUE FROM A OME-CENT CIGARET TAX INCREASE ENACTED IN 1550
WAS ALLOCATED TO THE STATE HOSPITAL SYSTEM FOR CONSTRUCTION OF
BUILDINGS UNDER A SEVEN-YEAR, 35-MILLIOCN DOLLAR PROGRAM.

Wi235P4/5
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3% AUSTIN © c s (a2 @ottincica
((’ (AUSTIN)--THE SEN €¢E COMMITTE E INVESTIGATINGIfE COLLAPSE
" OF THE I-C-T INSURANCE COMPANY OF DALLAS WESEmgss ITS INQUIRY
THIS MORNING WITH JAMES C, CAGE AS FIRST WITNESS., HE IS A DISTANT
COUSIN OF BENJACK CAGE WHO FORMERLY MANAGED THE DEFUNCT COMPANY.
'9,59 LARG, - CHARGES 7 Chhispto, S <‘L'l}/’u‘?
(DALLAS )==-TWO NEWLY~ELECTED MEMBERS OF THE CITY COUNCIL
AND mIDATE WHO WAS DEFEATED IN TUESDAY'S ELECTION WILL
APPEAR BEFORE THE DALLAS COUNTY GRAND JURY NEXT WEEK IN AN
INVESTIGATION OF CHARGES OF CORRUPTION IN THE DALLAS CITY HALL.
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(LAKE WORTH 4§§==ID---SI CITIZENS HAVE BEEN DEPUTIZED BY LAK

WORTH'S NEW MAYOR™D,, JESSNNN. TO SERVE ON THE #OLICE FORCE, THE

TOWN'S PROFESSIONAL POLICE FORCE TOTALS FOUR MEN OF WHOM THREE

RESIGNED YESTERDAY WHEN MAYOR JGHN WEBB LEFT OFFTOF.  miue mee s s o
s Pm Q. = Pira Segm ot e &f ,(.4;’_3{, ﬁaif,;/}w_,( e folBRofod A
(AUSTIN)--MEMRERS @F THE HOUSE ARE STUDYING A REQUEST FROM

CONGRESSMAN-AT-LKRGE MARTIN DIES THAT THE LEGISLATURE CREATE

A 22MD CONGRESSIONAL DISTRICT AND ABOLISH THE PCSITION HE NOW
HOLDS, HOUSE DEBATE ON A BILL TO REMEDY THAT SITUATION HAS BEEN
SCHEDULED FOR NEXT TUESDAY.
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6419 HOLLYWOOD BLVD / HOLLYWOOD 28, CALIFORNIA / HOLLYWOOD 3-5151

September 6, 1957

WELCOME TO THE KFWB MOBILE REPORTER UNIT }

Thank you for volunteering to become an auxiliary arm of the KFWB News
Staff and thereby helping us extend our service to the public. Your
contribution of "on the spot" emergency news reports is one of which
you can justly be proud. Freeway and traffic reports -- disaster
reports -— anything that is of general public concern is of importance
ta vour fellow citizens.

DAR14A
SECOND TEXAS NEWS IN BRIEF

-0-
I ik

(AUSTIN)=-==THE HOUSE IS HOLDING A FRIDAY SESSION--MORMALLY IT MEETS
BUT FOUR DAYS A WEEK--TO CLEAN UP A BACKLOG OF BILLS. IT ALSO MET
LAST NIGHT. ND AMONG BILLS IT TOOK TENTATIVE ACTION ONJWAS ONE RELATING
TO RACIAL INTEGRATION, THE BILL WOULD REQUIRE AN ELECTION IN A SCHOOL
DISTRICT BEFORE RACIAL INTEGRATION COULD GO INTO EFFECT.

-
Jour report WHEIl DIOAUCADULIE Uy DuUbusiily gews oome

also request that you tune in 980, KFWB, on your AM car radio so that you
may answer direct questions from our staff here. If you have no car radio,
the Exchange operator will stand by to relay questions to you from our
KFWB staff, Please remember, when you make a report to KFWB, you are
actually broadcasting on your car radio and hearing our questions on your
car radio. To avoid feedback or howl (a static-like distortion) it is

most important for you to keep the volume on vour car radio low. Attached
is a card outlining these important points. Please place it on your dash-
board as a guide until you are thoroughly familiar with the procedure for
making your reports.

We are in the process of finalizing future plans for our KFWB Mobile
Reporter Unit...among which are -- an official KFWB Mobile Reporter card
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September 6, 1957

WELCOME TO THE KFWB MOBILE REPORTER UNIT }

Thank you for volunteering to become an auxiliary arm of the KFWB News
Staff and thereby helping us extend our service to the public. Your
contribution of "on the spot" emergency news reports is one of which
you can justly be proud. Freeway and traffic reports -- disaster
reports -— anything that is of general public concern is of importance
to your fellow citizens,

We are proud to be associated with you in this worthy public service
endeavor for the people of Los Angeles Countye....and we're proud of
JOU...othe people who are making this venture possible,

For the first few weeks of our project, so that our KFWB listeners can
familiarize themselves with you as KFWB Mobile Reporters, and with the

type of reports that we are jointly going to present to them, please try
to call in at least once during the early morning hours from 6:30 AM to
9:30 AM when the Larry Finley "Radio Tempo" show is being aired. REMEMBER,
THERE ARE NO UNIT CHARGES FOR CALLS CONCERNED WITH A REPORT TO KFWB.

Since you will undoubtedly be tuned to 980, KFWB, if you notice that there
has not been a call from a KFWB Mobile Reporter, call in even to report
clear freeway conditions. This will enable our listeners to become accus-
tomed to receiving our KFWB Mobile Reporter calls,

When you call the Business & Professional Telephone Exchanges, the operator
will ask you certain questions regarding your report and she will then
connect you by direct wire to radio station KFWB, requesting that you open
your report when broadcasting by stating your name and location., She will
also request that you tune in 980, KFWB, on your AM car radio so that you
may answer direct questions from our staff here. If you have no car radio,
the Exchange operator will stand by to relay questions to you from our
KFWB staff. Please remember, when you make a report to KFWB, you are
actually broadcasting on your car radio and hearing our questions on your
car radio. To avoid feedkack or howl (a static-like distortion) it is

most important for you to keep the volume on your car radio low. Attached
is a card outlining these important points. Please place it on your dash-
board as a guide until you are thoroughly familiar with the procedure for
making your reports.

We are in the process of finalizing future plans for our KFWB Mobile
Reporter Unit...among which are —— an official KFWB Mobile Reporter card
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6419 HOLLYWOOD BLVD / HOLLYWOOD 28, CALIFORNIA / HOLLYWOOD 3-5151

identifying you -~ a get-acquainted gathering for the KFWB Mobile
Reporters and the staff of KFWB -- and prizes for the best news
reports received., As these plans materialize you will be notified and
all pertinent material will be forwarded to you.

Since we are all working together in this project to be of public and
civic service to our community, please feel free to call on us with
any question that might arise., We want all of you to feel very much

a part of the KFWB operation, and pride in our cooperative association
of making this vital information available to your fellow Southern
Californians, If you are in the vicinity of the station, please stop
in and say hello, We'll be happy to show you around your station.

Slncéfely, 3
'- lL\)-&T W_)(/

[

Robert M. Purcell
President and General Manager







DALLAS SATULDAY NIGHT IN

S

Cecil

Jack, Bruce, Les, Dick, Jim, Herb, Bill, and everyone else
connected with Lohr Chevrolet and "Dallas Saturday Night,

kohr Chevrolet is to be given credit on every remote broadcast done on
"Dallas Saturday Night", but the one minute commercial used on regular
remote broadcasts WILL NOT BE UStD. There will be a special close (very
short) which will give liohr Chevrolet proper credit, yet should not be

80 irritating and obnoxious to our listeners. IN THY CASE OF an emergency
or violence broadcast, the RYGULAR liohr lLobile Unif format will be used,
EVEN on Saturday night.

Jack, Les, and Dick-~= ¥ihen you finish with your end of the deal, turn it
back to the station as quickly as possible. ileminate any and all commercis:
Yyou may have bsen giving for ilohr. Do you object? If so, let's talk it over

If there are any questions as to how the commercial end of"Dallas saturday

siight" is to handled, let's get together and work this damn thing out priun

to Saturday Night. If there are no guestions, I'1ll have to assume that

know what to do, and you must bs willing to accept the responsibility if
something goes wrong.
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ON MENTIONING SMALL SURROUNDING TOWNS

KLIF hag been using a small gimmick which can’t help but be well
received with a portion of your listening aundience.

It all arose when we discovered tha r incl
Prairie because Grand Prairie uses the D e exchange. Hooper con-
firmed that Grand Prairie calls are made in getting the Dallas sample.

We reasoned that we could do much to ingratiate curselves with lis-
teners in the perimeter cities by simply mentioning their names oc-
casionally. As, on the weathercasts, every once in a while now we
will say, "and now, mother nature for Dalias, Fort Worth and
Arlington...', etc. I think you get the idea, And on station i.d.'s,
we'll frequently say, '‘this is color Radie Dalizs, KLIF, serving Dallas
and Pleasant Mound," People who live in small towns get a special
kick out of hearing the name of their city on the air.

It ig 2 little thing but the little things have a way of snowballing,
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HONORARY WWDC NEWS REPORTER

AT 9:35 a.m. last Jan. 30 Joe Phipps, news
director of WWDC Washington, answered
the phone. A volunteer reporter, one of sev-
eral thousand who have phoned news tips
to the station. said excitely, “A man with a
sawed-off shotgun just robbed the Home
Building Assn. on Pennsylvania Ave.”

A phone check with Washington police
verified the tip. At 9:39, eight minutes after
the robbery had occurred, WWDC was on
the air with a bulletin, explaining that $7.-
000 had been taken and giving what sketchy
details the police could provide.

At 9:47 the station gave a more detailed
account and at 10:05 offered a first-hand
story from one of the bank’s employes.

This fast reporting is typical of a volun-
teer news service started by WWDC just
one year ago, adopting a formula long used
by newspapers and broadcasters. Paying $1
to $5 for each usable news tip phoned in by
the audience, WWDC is operating a service
whose potential news sources reach into a
substantial segment of the two million per-
sons living in the Washington metropolitan
area. The cost—only $35 to $40 a week.

Ben Strouse, WWDC president-general
manager, summed it up this way: “No sta-
tion can afford to hire as many reporters as
the average city desk of a metropolitan news-
paper. On the other hand, no station can
honestly promote itself as a news station and
be satisfied to ride along with the wire serv-
ices and rewrite the local papers. WWDC,
on the basis of a year’s experience, believes
it has licked the economic problem and at
the same time has done an honest news job
on a day-to-day basis. When WWDC claims
to be ‘First With the News’ it’s not kidding
the public or newscast sponsors. Prompt
payment for news tips is an important public
relations technique. The word has spread
and our volunteer staff becomes larger and
more efficient every day.”

Criss-Cross Directory Helps

Since most of WWDC'’s tipsters are not
trained news people, a fast checking system
is used when a tip is received. The criss-
cross telephone directory is especially help-
ful. Last Jan. 22, for instance, a tip came in
that an auto had crashed into a bus on E.
Franklin St. in Silver Spring during a heavy
fog. A check with the fire board yielded
only the information that rescue squad
ambulances had picked up three persons.

Turning to the criss-cross, the occupant
of 216 E. Franklin Ave., was phoned. When
Mr. Phipps said, “This is the WWDC news-
room,” he was told, “I was just picking up
the phone to call you. Does this mean I don’t
get my dollar?”

After being promised his dollar, he sup-
plied complete details. He not only had
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TWO MILLION TIPSTERS

WWDC Washington Finds Dollars-For-Tips Setup

Best System For Covering Metropolitan Area

1

1’\
heard the crash but also had helped the teen-
age victims out of the car. At the request of
the driver he had informed the parents and
then was preparing to call WWDC.

Besides the criss-cross and the usual pub-
lic agencies, WWDC has a 2,000-name index
of persons who are logical contacts for
quick reference on any conceivable subject
that might be cause for a news tip. If checks
with public agencies or residents near the
scene of the incident aren’t adequate, this
name index is utilized.

Frequently, according to Mr. Phipps, the
police radios report that “WWDC says such-
and-such. Will you check.” This can be em-
barrassing sometimes. A few weeks ago
when the station got a tip that a 15-year-old
Silver Spring youth had confessed to the
murder of a girl classmate, a police check
supported the tip. WWDC aired the develop-
ment, with the boy’s father getting his first
information from the broadcast, heard by
a neighbor.

This problem of airing a name before
next of kin gets the word bothered the sta-
tion until an arrangement was made where-
by WWDC withholds the name if the police
request. In turn the police agree to call
WWDC as soon as they have notified next-
of-kin. The day after the tip system was
started last year, WWDC was on the air
with reports of a serious B&O train wreck
between Washington and Baltimore. WWDC
had first detailed information and the list
of casualties long before other news outlets,
even beating the wire services, according to
Mr. Phipps. This was tip No. One.

WWDC is seldom bothered by cranks
though it naturally gets useless tips, such as
the phone call from a lady who supplied the
information that Grace Kelly was the mother
of a baby prince. Duplicate tips are fre-
quent and the station pays off in some cases,
especially when important details are sup-
plied.

A cab driver who phoned that a man had
just jumped off the Calvert St. bridge, was
asked when it happened. “He’s just about
landing now,” the tipster grimly replied.

About a dozen times a day, in news and
personality programs, WWDC will announce
that it pays $1 to $5 for any usable news tip
broadcast on the air, concluding, “If you see
news in the making, call Tuckerman 2-
7604.” Station personnel, incidentally, are
efficient tipsters. Signs are posted on bulletin
boards in Peoples Drug Stores, sponsoring
12 daily newscasts.

“Honorary news reporter” cards are given
those who send in news.

Over a 12-month period the volume of
news tips has steadily grown. “We're worried
if we don’t get at least one tip an hour,”
said Mr. Phipps. “On weekends we often get
five or six tips within an hour. The average

runs 10 to 15 calls a day, with three to 10
used on the air. Frequently we can build an
entire newscast around news obtained from
tips and we break into personality programs
regularly with bulletins. At the same time,
we try not to let local news get out of pro-
portion with national and international
events.”

A spot check of WWDC's records showed -
these eight typical tips: Ceiling collapsed in *
Arlington, Va., bank, injuring three; serious
multiple car crash on Baltimore-Washington -
Parkway; man shot in stomach in Jimmy’s -
Grill; fire near Marlboro, Md., three chil-
dren burned; Suburban Trust Co. official
kidnaped in $60,000 bank robbery: Easter
egg-hunt riot; robbery of Silver Spring
Quick Car Wash and fatal shooting.

Goes After Some Interviews

While the station uses beep interviews
only when they add materially to the story L
it goes after interviews when the news is.
important. Last October, the station con-
tacted the Richard Gordon family when the
parents and twin daughters (aged 2) were
rescued from a Pan American plane that was
ditched between Honolulu and San Fran-
cisco, claiming a world-wide scoep for its
long-distance interview. The Gordons werq
from Silver Spring.

During the December fires around Mali-
bu, Calif., an Alexandria, Va., woman
phoned the station that her sister, formerly
of Washington, lived in the area. The sister
supplied an eyewitness account of the fire
and the destruction of her own house, one
of the first lost in the spreading blaze.

The WWDC news staff comprises, besides
Mr. Phipps, Tom Slinkard, news editor;

WWDC newscaster Bob Will (I) and
News Director Joe Phipps check the
location of a news tip.

BROADCASTING ® TELECASTING
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BEFORE (Jan. 22) and after (Feb. 4) collapse of the new tower being erected in
West Nashville, Tenn., for WSM-TV. Cause was still unknown last week.

Maxwell, 33, Jacksonville, Fla.; Robert Lee
Kirshner, 30, California, Mo., and George
Pressler, 33, Union City, Tenn.

Collapse of the tower started, it was
st~+2d, while riggers about half-way up

adjusting tension of guy wires. Two
ie workers fell on the transmitter house
. and the others were thrown away from

. direction of fall. A fifth, on the ground,

as treated for shock.

An AP story quoted G. A. Wallenstrom,
GE engineer, who was present at the time,
as saying, “I've never seen anything like it
« and I’ve been in the business for 34 years.”
AP said that viewers of the WSM-TV
Modern Romances were cut in on the phone
call from the transmitter house, hearing
these words from the disaster scene, “Oh,
my God. Send help. The tower has just fallen
down. Help, quick.”

The 1,250-foot tower of WMT-TV Cedar
Rapids, Ia., was blown over Dec. 10 in a
high wind shortly before completion of
erection. A 650-foot tower of KGEO-TV
Enid, Okla., collapsed in October while the
antenna was being lifted out for transfer
to a new tower.

COACHED VIA TV

TELEVISION was credited with an
important assist in the basketball vic-
tory scored by St. Francis Catholic
High School, Parkersburg, W. Va.,
over Spencer High, Spencer, W. Va.

The game was the first remote car-
ried over ch. 15 WTAP-TV Parkers-
burg.

The Catholic high school coach was
in the hospital suffering from ulcers.
but a portable tv set was placed aside
his bed and he coached his team by
telephone as he watched the play over
the set.

The score: St. Francis, 85; Spen-
cer 56.

BROADCASTING © TELECASTING

McClatchy Promotes Collins;
Other Shifts Announced

KEITH B. COLLINS, formerly station man-
ager of KFBK Sacramento, Calif., has been
appointed sales director of the McClatchy
Broadcasting Co.

Frank Devaney, has been named to re-
place Collins. Ramsey G. Elliott, program
director of KMJ Fresno has been named
station manager of that outlet. Jeff Nagle, of
the announcing staff, will be program di-
rector.

The McClatchy stations are: KFBK-AM-
FM Sacramento, KMJ-AM-FM-TV Fresno,
KERN-AM-FM Bakersfield, KBEE-AM-
FM Modesto, all Calif.; KOH Reno, Nev.

WBZ-TV Gets Red Sox Tv Slate

WBZ-TV Boston, a Westinghouse Broad-
casting station, has signed to telecast the
entire 51-game Red Sox baseball tv schedule
for the 1957 season, according to Franklin
A. Tooke, general manager of the Boston
station.

The schedule includes 33 home games
and 17 away games, with seven night games
to be played at Boston’s Fenway Park.

Sponsors of the ball games include Lig-
gett & Myers (Chesterfield and L&M filter
cigarettes) through McCann-Erickson; Nar-
ragansett Brewing Co. through Cunningham
& Walsh, and the Atlantic Refining Co.
through N. W. Ayer.

WPAT-AM-FM Plan New Building

A NEW building that would house all facili- .

ties of WPAT-AM-FM Paterson, N. J., is

on the drawing board, according to Dickens §

J. Wright, president and general manager.
Current plans are to erect a building, in
contemporary design of glass and masonry,
at Broad St. and Hepburn Rd., Clifton,
N. J., site of the present transmitter. In
addition to studio facilities, the new struc-
ture would contain business offices and a
restaurant for personnel.

WVET
~ Has

Rochester
by the

MELODIOUS MUSIC

TOPFLIGHT HOURLY NEWS

ABC NETWORK FEATURES

... that's how we win and hold the
“buying-est” audience in the rich
Rochester-Western New York market.

GET FACTS AND FIGURES
ON “PREFERRED PROGRAMMING"”
FOR YOUR ADVERTISING

5000 WATTS
1280 KC

ROCHESTER, N.Y.

Represented Nationally by
THE BOLLING COMPANY
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George Darlington, Maryland U. journalism
major, on weekends, Ken Evans and
Bob Will, newscasters-announcers—plus, of
course, the growing staff of volunteers.

Sponsors like the news formula, accord-
ing to Mr. Strouse. Clayton R. Sanders, ad-
vertising director of Peoples Drug Stores,
said he has watched the idea “with interest”
and added, “It certainly seems to be paying
off in good shape.”

In its early weeks the plan brought only
occasional results though some of the tips
were hot ones. A rate of around 40 usable
tips per week was reached by summer, about
two-thirds of them usable. Cost for the first
year—about $1,300.

WWDC’s bookkeeping department, how-
ever, takes a dim view of the project, Mr.
Strouse said. “Quite a few of our reporters
don’t cash their checks and our auditing de-
partment is going around in circles. Over 200
checks are outstanding, perhaps adorning
den walls.”

Seminars on Traffic Problems
.Scheduled for Petry Stations

1 0%PECIAL seminar gets under way Friday

for traffic managers and personnel of radio
and tv stations represented by Edward Petry
& Co. and will continue through May at
Petry’s New York offices.

Emphasis will be on discussion of traffic
problems between station and representative,
touching on such matters as the submission
of availability data as well as the clearance
and confirmation of time and contract ex-
ecution. The Petry firm, reports Lee Red-
field, manager of Petry’s special services
department, intends to be host for two days
to two or three traffic department heads and
their assistants weekly over the four-month
period. At the same time, the guests will
have the chance to make calls on agencies.
Findings will be made available after the
seminar ends.

Stations to take part in the sessions the
first month: WBAL-TV Baltimore; WTAR-
AM-TV Norfolk; WICU (TV) Erie; KPRC-
TV Houston; WTVD (TV) Durham; WTVH
(TV) Peoria; WRNL Richmond; WSM-TV
Nashville; WIHP-TV Jacksonville; WESH-
TV Daytona, and WNEM-TV Flint-Saginaw-
Bay City, Mich.

Five Promoted by KNXT (TV)

FRANCIS HAUGHN, sales traffic manager
of KNXT (TV) Los Angeles and CBS Tele-
vision Pacific Network, has been appointed
to the newly-created position of sales service
supervisor of the station and regional net-
work. Rudy Wissler, who has been Miss
Haughn’s assistant, succeeds her as sales
traffic manager.

Robert Cole has been promoted from TV
city guest relations to be Miss Haughn’s as-
sistant, with the title of sales service man-
ager. Van Rubenstein has moved from sales
service to the post of national sales repre-
sentative for KNXT and CTPN. Fred Sher-
rill transfers from tv city mail department to
KNXT and CTPN as assistant sales traffic

"munuger.
4
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TV ACCENTS PRINT AD

IT’s no longer startling when a “hinter-
land” station buys time on a New York
radio or tv station to present its “mes-
sage” directly to agency timebuyers in
the New York area. But WBNS-TV
Columbus, Ohio, has come up with a
new wrinkle: paid announcements on
WCBS-TV calling the attention of
timebuyers to a double-spread, black-
and-white advertisment in the current
(Feb. 9) issue of New Yorker maga-
zine.

The station placed two 10-second
announcements on the station at the
first station break after the start of The
Late Show (feature films)—about
11:30 p.m. EST—on WCBS-TV last
Friday and today (Monday). The an-
nouncement was a telop of the WBNS-
TV two-page ad—picture of a little
girl wide-eyed before the tv screen—
with copy urging the timebuyer to
read about WBSN-TV as the great
station for holding the attention of
children. Agency handling the buy was
Maurice Mullay Inc., Columbus.

KWK Inc. Opens N. Y. Office
KWK Inc. (KWK-AM-TV St. Louis and
WGTO Haines City, Fla.) has opened an
Eastern sales office at 53 E. 5Sist St., New
York, N. Y., with Jerry Danford as man-
ager. Telephone is Plaza 8-0640.
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Arnold Stations Now Operating
WTAM With Full New Staff

ARNOLD Stations have assumed contro
from Republic Broadcasting System of
WTAM Decatur-Atlanta and filled all staff
positions.

Dick Harvey has been named station man-
ager; Howard Morris sales manager; Ric
Marcellan and Harvey Morris have been
added to talent; Stanley Brown, chief engi-
neer, and Muriel Chamberlin is traffic di-
rector.

WTAM will be located in the Atlanta
Biltmore Hotel. (The station broadcasts with
I kw and holds a cp for 5 kw.) X

Other Arnold Stations are WINN Louis-
ville;  WALT Tampa; WMFJ Daytona
Beach.

KUMV-TV Begins Operation
KUMV-TV Williston, N. D., was scheduled
to begin operating Saturday, using film until
its radio relay connection with parent sta-
tion KFYR-TV Bismarck, N. D., is com-
pleted. Both stations are owned by Meyer
Broadcasting Co. The ch. 8 Williston outlet,
which will be fed by NBC-affiliated ch. 5
KFYR-TV, was built through the efforts of
almost 7,000 Williston area residents who
raised about $450,000 and asked Meyer
Broadcasting to build and operate the sta- .
tion. The local group also promised $20,000
a year for five years to help operate the
Williston station. KUMV-TV received its
permit July 1956.
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STATIONS

JOSEPH A. DONOGHUE, secretary of
the Philadelphia Eagles football club,
signs the paper that launches exclusive
broadcasts on WCAU Philadelphia for
the seventh season. Joseph T. Connol-
ly, radio vice president for WCAU,
awaits his turn to sign the new three-
year contract. The station is setting up
an eastern regional network for the
1957 card of six-pre-season and 12
regular games—the entire schedule.
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KGFJ, Rev. Dawkins Dispute
To Be Revived in L. A. Courts

ALTHOUGH they were refused an injunc-
tion against an alleged “ban” imposed by
KGFJ Los Angeles on a broadcast by the
Rev. Maurice A. Dawkins, the Southern
California branches of the American Civil
Liberties Union and the National Assn. for
the Advancement of Colored People plan
to fight the decision in the courts, it was re-
vealed in New York by ACLU.

The Rev. Dawkins, pastor of the People’s
Independent Church of Christ, is chairman
of the executive board of the Los Angeles
NAACP chapter. ACLU claimed that the
station advised the minister he could not
deliver such a controversial broadcast as
his planned sermon last April on the Negro
struggle for equal rights. ACLU said it con-
tained “a call for passive resistance against
segregation.” It also was charged that al-
though the minister had regularly broadcast
weekly sermons for more than a year, after
May 27 his sponsors had been required to
renew their contract from week to week.

Attorneys said they would challenge the
alleged ban under both the First and 14th
Amendments, charging ‘“arbitrary censor-
ship, infringement of freedom of speech and
a breach of contract between the sponsor
and the radio station.”

KGFJ Manager Thelma Kirchner told
BeT she was surprised at the attempt to dig
up the controversy again at such a late date,
explaining that a L.os Angeles superior court
judge denied the request for an injunction
last May and the case was dismissed in
June. She said Conner & Johnson Co., a
Los Angeles mortuary, signed to sponsor the
program as a religious show with music and
a short sermon, but that Rev. Dawkins de-
viated from this format.

Miss Kirchner explained the mortuary
simply let the series expire last July after

the minister resubmittéd a controversial tape
refused earlier by the station. She added that
the minister also used the program to suc-
cessiully promote his candidacy for the
presidency of the local NAACP chapter.

$150,000 Renovation Started
On WHBF-AM-TV Establishment

A $150,000 renovation project is under way
in the Telco Bldg. housing WHBF-AM-TV
Rock Island, Ill., as part of the expansion
program planned by Rock Island Broadcast-
ing Co., station officials reported last week.

Plans were announced Tuesday by Ben
H. Potter, president, and Leslie C. Johnson,
vice president and general manager, of the
Rock Island Argus properties.

Involved in the remodeling are a new
exterior, installation of an elevator for three
floors, location of executive and sales offices
on the ground level, and enlarged office and
client space on the second floor. The build-
ing will be air-conditioned and will inclv
exterior floodlights, with provision for 11\
new display windows.

Eventually, WHBF-AM-TV plans a build-
ing of five stories for office purposes, to be
erected under the WHBF-TV tower adjoin-
ing the Telco Bldg.

In announcing plans, Messrs. Potter and
Johnson said additional space has been
needed for some time to accomodate new
facilities and personnel.

Co-owner of WBNS-TV Dies

EDGAR T. WOLFE SR., 63, co-owner of
the Dispatch Printing Co., which operates
WBNS-AM-TV Columbus, Ohio, and two
Columbus newspapers—the Columbus Dis-
patch and the Ohio State Journal—died of
of cancer Feb. 2. He had been in failing
health for several weeks.

Mr. Wolfe also was chairman of the
board of Baneohio Corp. and headed the
board of the Wolfe Wear-U-Well Corp., a
shoe concern affiliated with some 1,500 shoe
stores.

REPRESENTATIVE APPOINTMENTS

WMMN Fairmont, W. Va., appoints George
P. Hollingbery Co.

WBCO Bessemer, Ala., appoints Interstate
United Newspapers, N. Y.

STATION SHORTS

Triangle Publications Inc. (WFIL-AM-FM-
TV Philadelphia, WNBF-AM-FM-TV Bing-
hamton, N. Y., WFBG-AM-TV Altoona,
Pa., and WNHC-AM-FM-TV New Haven),
radio-tv division, N. Y. office, moves to 485
Lexington Ave. Telephone: Oxford 7-9736.

WFIL-FM Philadelphia begins weekend pro-
gramming. Station previously operated on
Monday through Friday schedule.

WFEA Manchester, N. H., has announced
plans to swing into a fully independent opera-
tion in the near future.

WEW St. Louis moves offices and studios
from Hotel DeSoto to Rialto Bldg., 220 N.
Fourth St., that city. Telephone remains:
Chestnut 1-1921.

BROADCASTING ® TELECASTING
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By HAROLD K. BANKS

re you one of those fishermen who

feel that, whenever you dunk a
hunk of tempting bait, if there are fish
down there you're going to get a bite?
If you are, better discard your brash
optimism and hearken to Frank A.
Andersen of Brookline, Massachusetts,
a piscatorial soothsayer who claims he
can tell you exactly when a fish will
take your hook and when it’ll thumb its
fins at it.

He “derives this in-.

AMERICAN WEE

Anglers! Here’s a chars that sells you.

fish

and a half ahead of time. At 7:15 a. m.,
the friend later wrote Andersen, the
small-mouth black bass “starteq to
strike and within 50 minutes I had a
catch of four pretty good ones.”

He gave former heavyweight champ
Jack Sharkey an hour-by-hour guide
and Sharkey reported delightedly: “It
worked!”

A florist friend, Joel Quint, tried the

chart reluctantly.

formation from his
Mass Psychology Time
Tables, hour-py-hour
charts showing “up-
trends” and “dowm-
trends” based on more
than 2,000,000 correla-
tions of moon time,
earth time and stock-
market price changes
over a period of 17
years.

Last December The
American Weekly re-
counted some of
Andersen’s successful
prophecies — the 1952
Presidential election,
Russia’s entry into
World War II, Japan's
capitulation and the
1948 decline of com-

wodity prices.

Now the former

WHEN-TO-GO-FISHING TIME TASLE
From June 3 through June 10, 1986

NOTE: This table lo based on Eastern
Standard Time. For Central Time,
deduct one hour. For Mountain Time,
deduct two hours. Fer Pacific Time,
deduct three hours, If you are en
Daylight Saving Time first figure oyt
your lecal time, them add eme heur.

SUN.
8/3

lZ'OIAlI—-JPl P
$ PM—MID. = FP

MON.

6/4

12:01 AM—7AM =P
TAM—5 PM = G
5 PM—MID, =

12:01 AM—8 AM = FG
SAM—2 PM =P
2 PM—MID. = FG

12:01 AM--7 AM = P
7AM—9 PM = FP
9 PM—MID. = F

12:01 AM—2 PM = P
2 PM—MID, = F

12:01 AM—MID, = P

“Wow!"” was his reac-
tion. “At first I thought
it was a joke. Now I
wouldn't wet a line
without consulting
him.”

A large seafood firm
tested Andersen’s
tables with its fishing
trawlers for 11 weeks
and found them 93 per
cent correct. Missis-
sippi catfishermen,
working on Andersen's
time tables, reported
they “astounded the
old river men with
‘our’ knowledge about
when to drop a line.”
A Wisconsin fisherman
caught 21 fish on one
of his “uptrend” pre-
dictions while his dis-
believing companions
beat the bulirushes

stock broker is laying

without any luck on

reputation for
hecy right on the

shing =

12:01 AM—9 AM = FG
9 AM—38 PM = P

PM_MID — W

one of his “down-
trends.” From Iowa

snn——— pines — cofii

Table” for the E—Excellent

ight days from June _G—Geed
3rd — today — through
June 10th, next Sunday.
Andersen’s fisher-

FP—Falr

FG—Falr to good VP—Very poor

Calsulated by
tne.,

FP—Fair to poor reports of full creels
Pe=Soor on "Andersen time.”
If in the next eight

days you feel the urge

Mase. to match wits with any

FPF—Poor to falr

men clients say that
he's right 89 per cent of the time,

A hunch prompted Andersen to try
his time tables—originally designed as
stock market guides—on fish. In late
August of 1947, at Sebago Lake in
Maine, he noticed that the time table
for the next day showed an “uptrend”
starting at 7 a. m. He urged
a friend, a fishing enthusi-
ast, to try his luck then.

“It's. too late in the sea«
son,” the friend said. But
he was on the lake an hour

type of fish whatever,
this Andersen time table is devised espe-
cially for your benefit. The American
Weekly cannot guarantee that the fish
will tooperate but Andersen feels sure
you won't be disappointed, Maybe you'd
like to let us know how you and the
fish made out, -If s0 . . .

ports Editor, American Weakly,

is waiting to hear
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MEMORANDUM

DATE:
FROM:

SUBJECT: nhon=-commer ci

al newscast

Edd Routt has come up with

, gimmick he heard on a
weekend .

duri ng the

Lubbock station

servic e sponsorshi} ﬁeqther
t, red cross and 3 Rhrie
thiese whv not give sponsorship to various
- R i Py wate el tt
derartments of local government: [ olice, fire, water, health
sanitation, sheriff s office, etc., allowing thes 1 genc
py, collection information, health

and

agencies,

use safety co

>,
1&g 0

advice, etc.?
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TO: ALL DJ'S
FROM: DAVE MUHLSTELN
RE: MOBILE AND TELEFHON NEWS REIORTS

When more than one mobile or telephons report is
broadcast in a single houry, it is NOT necessary to rey\ﬁt the
commercial. However, be sure to use the c»g»_':r@prlat\. open and
clos e,

When the dj on duty covers a story by Dfuone and gets
c'ti'zemeai;? interview ,Jf‘z."u’l?ﬂll"ig to a news event, give telephone
nd clese and commercial, If it's a newsworthy interview,

:ien ien ve it and get credit for it.

sure and include information on next newscast
mmr”man so that he can include infe that "Joe

830000

02 0V020050=040=0xD40= 0504

IN AND LARRY MONROE
T CH ECK

The night d;; is responsible fer hourly checks with
the pelice and sheriff's dispatchers. These calls must be made
without fail, every hour, There iz no reason for KLIF to miss a
fatal accident or fire in which lives or lost, or any other major
news story just oecaufs t happrens after midnight when there is
no newsman en duty. ce it is not practical to rely on scources
to call without ga.-:h ing these hours, it falls on the night
te protect us, Ii‘ go S out saying that the jock's show wl,““_
that much more i ting with the added coverage of what’s goi
oNo

The two nunbers to call are:

Police: RI=2=2431 X
Sheriff: R.an—« 7-8641 (ask for dispatch)

If it looks too big to handle by phone, ard you need
help, call a newsman, Your attention is called to the memo posted
in the newsroem listing home phone numbers of the mobile newsmen,
ard alse, a quick check phone list for covering a major news item,
or any news item involvirng disaster.

Above all, when in doubt, don't let a stary die. If
you need help, call a newsman,




USE OF INTERNA TIONAL NEWS SERVICE

Following is a list of the good features available on INS. Others have
some good material but you can really use the following:

Hollywood, by Louella Parsons. This moves seven days a
week--one day in advance. Usually moves in the AM early
and if you use good bits of it, with proper credit, you can

effectively kill the afternoon newspaper's use.

Baering Down on the News, by Bugs Baer. Moves seven
days a week, two days in advance. Good quip material.

Hollywood, by Louella Parsos. This is a Sunday only
feature and is mailed to INS subscribers at least a week in
advance,

Broadway Boxscore, by INS staffers. Moves Friday night.

Weekly Business Review by Theodore Koslow, Moves Friday
night for weekend use.

Radio and TV, by Jack O'Brian. Moves Thursday night.

s I\

S
McLENDON INVESTMENT GORPORAT(iON

FROM___ DAVE MUHLS TEIN CEE8 S Nk SRS SES - BB DATE__July 94 1957 —
(@i v D.ﬁl‘ﬁé*g}%v&ﬁ—"*}lm MORGAN ’7—k};4—ks—.;—)—’&i—eéclng;ié;)x)ﬁ =

SUBJECT____ LABOR DAY TRAFFIC REMINDERS.

FOLLOWING THE LEAD OF KTSA'S FOURTH OF JULY TRAFFIC WARNLNGS,
I FOLICE AND SHERIFF BILL DECKER AND
THEY ARE GATHERING DATI ROM THEIR FILES OVER T™H S PAST EIGHT TO
TEN YEARS ON MAJOR AC JENTS INVOLV ING BOTH SXRIOUS INJURIES AND

FATALITIES DURING LABOR DAY WEEKENDS IN DALLAS COUNTY AND CITY.

1 I Nt ™ 1 r AT W1 N TANIOG OF ™Ik rnAv m
WE SHOULD HAVE THIS MATERIAL WELL IN ADVANCE OF THE HOLIDAY FOR
l'r| m mT

BROA DC/ A\ST AT THAT TiME,.




USE OF INTERNATIONAL NEWS SERVICE

Following is a list of the good features available on INS. Others have
some good material but you can really use the following:

Hollywood, by Louella Parsons. This moves seven days a
week--one day in advance. Usually moves in the AM early
and if you use good bits of it, with proper credit, you can
effectively kill the afternoon newspaper's use.

Baering Down on the News, by Bugs Baer. Moves seven
days a week, two days in advance. Good quip material.

Hollywood, by Louella Parsoms. This is a Sunday only
feature and is mailed to INS subscribers at least a week in
advance,

Broadway Boxscore, by INS staffers. Moves Friday night.

Weekly Business Review by Theodore Koslow. Moves Friday
night for weekend use.

Radio and TV, by Jack O'Brian. Moves Thursday night.

INS world news roundups move between 5-6 AM, 10-11 AM, 5-5:30 PM,
9-9:30 PM--four of them per day. After each news roundup, they clear
a news in brief which is a headline summary. Times given above are
EDT.




Gordon:

I realize the attached memo fo the newsmen is too long and

in parts toowordy for everyday consumption...but these memos,
lumped with others, serve as supplemental policy books for new-
comers to the newsroom. So we put a lot of explanation into them,

At any rate, I wanted you to know 1 was, or am, well aware we
need some shaping. Perhaps I am too close to it at times, but
again, I haven't been away fiom it, usually seven days a week,
since August of 1955. And having observed your schedule I
know you know what I mean,

Back to the issue: We will improve,
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While I'm thinking about it, want %o _
a way of satisfying the demand of ma@z?mag‘
More and More, requests for merchandising are
requests from nationa genci es.

In addition to 1 lar gumbo card ma: 188 "Q;kiz~:

guarantee them that they will be featured on
answering service"”., Obviously, we are Jjust
amlls each weel 3PC ool

as well a

this answ

TE’.'&:' 3 e

.
™ 1

chan
d erway

2 oo
PiCCNnas.

Frifzels

Exl by LAST MINUTE HEADLINES Pl B eon
Cool DIRECT FROM Vonday - Friday

ngh.Today - 39 : 6:00 to 9:00RM
Low Toni_ht- 28

ey e

WEATHER

NCO™ NEWS - MONUAY - ARIL 8, 1957

CHICAGO..euvvas Roger Touhy who hes spent almost half his life in prison makes a dramatie
bid for fre:dom. His fanily will present his petition for releawe at a
parole board hearin_. It will bs he first time the family have revealed
themselves to the publie,

JiT OVE,KANSAS. Gusts u. to 50mph were whip in_ the snow into hu_e drifts at the towns of
Liveral ani Jet:iorz, and now has moved into Texas & Oklahoma Panhandles,

TATIONS C.PITOL Former ..ssistant Defense Secretary Robert Ross anl his wife will appear
before a house prou> for questionin_ on 20 million dollars in _overnment
contracts reczived by Ross' family.

CAIPOvseaaceses E_ t has laced its armed forces on a full-scale alert, a_ arently
: because Israel s:id it would send a gship thru the Suez Cinal,

JERUSALEl . vaese. Israesl feels such ction is unwarranted by E yot. They say they have no
intention of shoutin_ their wa_ thru 'he canal,

NIC3, FRANCE.... Prince Aly Kahn has been cal’ed to the oedside of hig father - The Aga
Kehn. The 80 year old "loslem Leader is seriously ill,

NEWS ON THE AIR EVERY HALF HOUR T0 KEEP YOU AHEAD OF THE HEADLINES




I'm thinking ﬂ
a way of satisfying the demand of naﬁr"’
»n More and More, reque: or me X char*d“ 8
) requests from national a genci es,

In addition to the regular gumbo card maili
guarantee them H‘w they w:‘zl? ‘ze *’“ea‘enwd on ’
aX“‘Wt-‘Z’L\w service" Obvinus. ]

wee *;h. for sports

HEAR THE HIT TUNES AND THE BEST IN MUSIC AT
1160 ON YOUK RADIO

WJ D

CHICAG(’S MOST POPULAR STATION FOR NEWS & MUSIC

CY NELSON

CARIL, WARNER : M,
SID ROBER"‘“ e e e m e == 11400 AM,
CARIL WARNER 12:00 NOON
TOP FORTY WITH DEL ( s : 2:00 P .M.

SATURDAY SERENADE : :
SUNDAY SERENADE Sl e 12:00 NOON

NEWS EVERY HALF HOUR 0 'KEEP YOU AHEAD OF THE
HEADLINES

WJID--WHERE YOU ARE NEVER MORE THAN FIVE MINUTES AWAY FROM MUSIC! MUSIC! MUSIC!




While I'm thinking about it, want to call
a way of satisfying the demand of national adverti
» More and More, requests for merchandising are being ‘made a par-f
‘) requests from national agencies.

In addition to the regular gumbo card mailings that most of y
guarantee them \.hat tqey wil? be featured on certain w‘ekw | our
answering service”., Obvi , just that --receiving hundred
mlls each week foz“ gsports sac n@w at azva;ah\,w news o :
as well as racord requ S to any national ¢l
this answering 8 e1 ans such as "This is
Try Tu:u;l& wax", L8 IF New: g--have you read this w

It might be good "Ei" «L‘L of you would notify your
availability of this ¢ of "'?“s;‘,handi_ain tw 11 worthwhile .
Fallg sales pitches are nov underway and = »f the H-R people
te incurp‘rav e this into their pitches.

This thing sounds big to & national timebuwver, so don't overlook
it because, being on the spot, you tum.tc it is small. I personally think
it is a valuvable service.

August 6, 1958




MEMORANDUM

"ALL McLENDON STATION MANAGERS

cc: News Directors, Program Directors
FROM: GORDON McLENDON

DATE: JUNESTS 11960

The last few weeks have gone by with occasion aftet occasion where news stories were aired on KLIF
without a beeper telephone report. Almost 100% of these stories could have had beeper telephone
reports. | defy you to find any national news story which | can't localize and without too much
exercise of imagination. This goes for international news stories also. Yet we were not getting any
beeper reports on such stories. Nor were we getting any to speak of on local stories for that matter.

Accordingly, a few days ago | instituted a new policy at KLIF in-which we require at least one new
beeper telephone report per hour. That is, one beeper telephone report on each newscast. The news
department can always do as many as it wishes and then continue to use them as long as good news
practice dictates but the fact is that there was a definite requirement for one new and previously
unheard beeper telephone report with each newscast where a newsman was on duty. Since that time,
at least the hours | have listened, this policy has been followed by our news department. It has
;fcertcﬁnly made eui news sound 1000% better. However, an interesting question arises: Why wasn't
i beino done before? | am afraid that my answer to you must be that it was not ' done through lethargy.
GCetting beeper news reports is a habit, but a habit the development of which requires the exercise of
some energy and ingenuity each hour. Once you fall into the habit and it becomes a regular part of
the pattern of making up the news, | don't think it is so bad. Henceforth, upon receipt of this memo~-
randum, such an order will prevail in all of our news departments where a newsman is on duty at the
studio. This manifestly does not include KABL and WYSL. It does not include KEEL at times when
Bob Dale is not on duty.

It will expedite the performance of this duty if each news department will have a list of the top 300
citizens or more on hand at all times, categorized by type of business, etc. You should keep in mind
that even if you are able to reach someone to localize any particular news story during one hour it
may very well be possible to reach somebody the following hour and localize that same news story. In
other words, because you fail upon a particular news story in one hour you may be able to accomplish
your purpose the second or third hour and revitalize the whole story.

With respect to mobile news units, we have been extremely lax inthe format we use to report stories.
The mobile news unit man should sign on with something to this effect: "This is Bill Jones at the
corner of Fourth and Market in KLIF's mobile news unit # 3 where a major accident has taken place."
You should sign off by saying: "A report of a major accident at Fourth ard Market. This is Bill Jones
in KLIF mobile news unit # 3 reporting from the scene. Now, back to the KLIF studios."

TR ﬂll smraﬁOns where snssiblesssomeone at the scene should be interviewed if only for a couple of
g e fenas w.edence wnd authority to the fact that they are actually at the scene. A mobile
report made without any second party on the broadcast sounds merely like another beeper, so get
that second person interviewed. Somebody at the scene must be able to say something about what
has just happened. It is a vital part of the mobile news report. Also when you are coming on the




air or going off, don't just say "Mobile Unit # 3 == use the call letters in connection with the
news unit.

On regular newscasts remember that it is our policy to pause slightly between the dateline and the
item. It is also our policy to work in our call letters two or three times during the process of the
newscast. The news department has been lax in doing this also. The scores of last night's base-
ball games should be included onthe 7 and 8 a. m. newscasts. Efforts should be made to give
water temperature at this season of the year.

Jack Lee in Louisville has been talking about his difficulty with prestige accounts. If you will
compile a list of top citizens and merchants similar to that | have suggested in this memorandum,
it will go a long way in securing these prestige accounts for you. Since you will be in constant
contact with the leading merchants, citizens and advertisers, this very constant reminder of
your opportunism will ultimately plant a distinct image and a prestige one in their minds.

Now that we will be requiring one new beeper telephone report an hour, | think it is important
that we specify clearly to you that this does not mean a beeper telephone report from one of our
newsmen or from anybody connected with the station. [t is a beeper telephone report chosen from
some local authority or citizen not connected with the station in any way. It does us no good to
interview ourselves all the time. You may wish to put your staff newsman on from police head-

guarters but this dees not mean.that this takes the place of the beeper telephone report for that
heur which should feature an outside man.

On KLIF beepers, we have a habit of putting the beeper on the air and then at the end going
straight into another news story. This is no good. In any beeper report, because many of them

are hard to understand, we need to explain in one sentence after the beeper report, who is talking
and in the fewest possible words, the absolute gist of what the man said. Failure to do this is as
slipshod a practice as a mobile reporter failing to tell where he is, what he is, what he is reporting,
and introducing a second party from the scene.

Gordon MclLendon




TO: ALL NEWSMEN
FROM: DAVE MUHLSTEIN AUGUST 26, 1959

Beginning immediately:

Ll == We want more mobile reports...especially on accidents that sound
sbectacular or in which critical injuries may have been suffered.
Let's have less delay in notifying news units that such a story is
developing. And, unless the reason is absolutely valid, let's
make these reports from the units and not by phone.

< == Whenever a major accident is working and an ambulance continues
"code three" the news editor immediately will put the information
on the air. Use telegraph key sound effect, not bulletin disc.
It is not necessary to use the word bulletin unless you know
someone has been reported killed., Merely follow this idea:
(key effect)..."KLIF newsmen report a major accident at 5%

Two ambulances have been dispatched to the scene. KLIF newsme
will report further details.®

It is not necessary to break into a record for this...but it should
be used even if it is just two or three minutes from news time.

Even if you have no further details at air time, be certain to
report the story on the news, giving it a different approach:

"As reported on KLIF just minutes ago, ambulances are speeding to
the scene of a major accident at . KLIF newsmen also are
enroute to the scene and will report details as soon as they are
available,"

-= Whenever an accident of this type is working or whenever traffic
is tied up for any reason, immediately give the information to the
jock. This is in addition to the break-in from the newsroom. It
allows the jock to billboard as well as warn motorists of traffic
bottlenecks.

4, == We have not been taking advantage of billboard possibilities on
upcoming sure-shot stories: "More fireworks are expected in
Dallas County's Commissioners' Court this morning as the battle
continues over the firing of three employes. KLIF News will be
on the scene to report full detailsSeMeoso..0r.."KLIF News advises
you to stay tuned for full details from KLIF newsmen who'll be on
the scene."

We need more liberal use of bulletins from our wire. Unless it is
an absolutely ridiculous bit of news, put it on the air.

For some reason baseball billboards are not being carried except on
early show. These should not only point to a particular game or
two but should point to the closeness of the league races. They
should be typed with room enough at the top for "billboard" and
instructions on how oftem it's to be read.

-- We want more use of sensational stories on the air. If you have to
dig to the fifth paragraph of a wire story for the angle, do so.
Lots of Hollywood items, too. Let's have juicy newscasts w/drama .




TO: ALL NEWSMEN
FROM: DAVE MUHLSTEIN AUGUST 26, 1959

8 == Unless a national story is able to generate tremendous impact,
always start a newscast with a local story. And make certain
the local story is not read word for word as it was the previous
hour. Rocket launchings and etc, of course are important, but
at this stage in the game, uhless there's a man inside, or unless
it kills about ten people on the launching pad, or unless it's
circling and threatening a major city, you'd better make a one-=liner
out of it and use it far down in the cast.

9 == We want more sharp, terse drama in our news writing. Taking one
of the examples from above, a huge rocket circling a city out of
control, start your with & word picture, either of what officials
are doing about it, how the citizens are taking it or, a clever
summary of the situation at this moment: i.e; death continues to
circle in the SKkyesceeooetCo

- "

10 == It is perfectly okay to continue using a story of a traffic death
for many, many hours, but your writing should clearly reflect after
several houBs either latest developments or that this is only a
brief summary of a story reported earlier and first on KLIF. It is

better to have a one or two-liner after several hours than to drop
it altogether. At any rate, do not &llow an old story that we have
hit hard already appear to be an old story merely because of lazy
or careless writing.

11l == We want more inserts on newscasts. Lately there has been a tendency
to hold some special reports for newscasts, then let them drop.
Let's get the reports to the newsroom early enough for specials,
then the newsrcom can either ask for an insert or take part of the
special for an insert. At any rate, a clear, exciting insert adds
t0 a newscast...and they should be repeated.

News editors also should work to get more phone interviews; not

only for specials but also for inserts. Inserts should be short

and to the point. Introsito dnsertssshouldsisparklecwithebrevity and
with punch. Your intro is the key to a successful inserti regardless
of lack of personality of the person being interviewed.

Yourwintras should bring out why youruinsertis important to the
storye. After the insert, a single sentence, such as: "And that's
how Joe Dokes sums up his feeling about the action by the court.”
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RVO
TO: ALL NEWSMEN PNl
FROM: DAVE MUHLSTEIN Lv/ BT A 1 APRIL 1, 1959
)\ ‘ﬁ./,"
Read this memo carefully, then adhere closely, Once again, the news souids sloppy. It
needs general tightening, Above all, know what you are going to say when the mike comes

1 -~ Use the telegraph bug in short, rapid bursts at the following times:

On newscasts, to intro: A repeat of the "top story of the hour."
The story you've teased,
A heavy impact story.

A bulletin in the news,

The baseball scoreboard in the news,

Stock report in the news,

Hot car report,

Special features, such as "tax survey."

Weather on newscast,

"Top stories heard earlier",,.and to separate each of these.
The telegraph bug also is used to intro: Bulletins (in addition to recorded opening).

News teasers.

Missing persons reports,

The weather portion of the half-hour report.

Unless it is a story of unusual impact, limit all tape inserts to an absolute maximum
of 20 seconds each, Tight intros to these will add to the effect, I.E,, "Dallas---
For the latest on the story of Big D's downtowm fire bug, we switch to police
headquarters and KLIE's Stan White,"

Note, In referring to our newsmen we use the possessive: KLIF's Stan White,

Please make certain that instructions for those taking over after you go off duty are
clear and understood as regards special handling of any story or stories, Do not
leave anything to chance., Ask yourself if you would understand what was to be done
with a story if you were to see it cold the next day. Sounds simple and logical, but
this results in more headaches than anything else,

An extra wire basket has been placed next to the news desk for the night man to leave
stories to be brought to the attention of the morning man, In addition, if a story is
to be continued on the morning news at certain times, note that information, If a
story is to be dropped, note that information,

When giving the weather: After the forecast, say, "Now let's take a reading," Then
give readings,

Try to use at least one bulletin during each hour, That is: USE MORE BULLETINSI:7
We now have a recorded opening for Bulletins, It's short, one word echo,
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gi:i?\’TO: A11 Newsmen

FROM: Dave Muhlstein March 9, 1959

12

This is a continuation of a previous memo on general news policy points that need
continued re-emphasis, Please read carefully and refer to these memos often,

13 == Use KLIF call letters a minimum of ten times in each newscast, This includes the
call letters in the intro, weather intro and close, Do not reach into left field
with such phrases as "Khrushchev tells KLIF newsmen," Instead, use imagination
to develop plausible phrases, such aSeeee"KLIF looks at a tense international
situation, The latest word comes from Khrushchev, who SaySeeee"

Other samples, these requiring little imagination: "From the KLIF foreign deskeoe.
sports desk,..political desk.,..etc, The KLIF financial page€....The KLIF *tough

story of the day.'......Here's good news from KLIF,,..A KLIF story for the man
who wonders where his money goes,"

14 -~ Unless absolutely necessary, never refer to "AP correspondent" in a story, Say...'a
KLIF source learns'"....or drop the personal reference altogether,

15 ~-= Accuracy again. In this case, a conflict of facts between a wire story and our own,
If there is a conflict, double-check back with the reporter who handled our story.
Or, go to the source itself, 1In any event, be certain you know how we reported
the story., If you are going off duty, be sure you point out the conflict to the
reporter or dj who will be handling the news next, Never leave it hanging,.

At the same time, if you are the reporter on the original story, be certain you
point out to the editor or your relief possible weaknesses in available information
at the time,

16 -~ Whenever the weather situation calls for it, check for ceiling and visibility each
hour, then check airlines to see if flights are being delayed or cancelled, At
present, Love Field Control Tower (FL-7-4551) asks that we alternate these calls
with the Communications Station (FL-7-4346),

17 -~ Arrange stories on a newscast as though it were the front page of a tabloid., Every
story is to be hard-hitting, if possible, Since you keep or lose an audience with
the first few stories, the most exciting or those with the most listener interest

come first, Also, it takes a helluva big national story to steal the lead from

a good local story., Do not, however, go through your complete file of local
stories before getting to national or international, unless these local stories
are all more exciting or interesting than any others, Common sense and experience
will dictate the arrangement with clever spotting of lurid and sensational stories
throughout to keep up the pace,

18 -~ Jimmy Fidler is always placed near the end of the newscast, Not necessarily at the
very end, but never in the first half of the cast,

19 —- A top story of the hour is to be repeated on every newscast except the Monday through
Friday five and six p.m, casts. The top story repeat is introduced with sound
effect and comes just before the weather, Do not repeat the entire story, Brief
it down to one or two short sentences....only slightly longer than headline form,

20 -~ Top stories of the day, reported earlier but since dropped from newscasts, are to
be reported in terse, single sentence form on the five and six p.m, newscasts,
Monday through Friday, These include stories from everywhere, Space each one
with a sound effect. Coming at the tail end of the newscast, "top stories of the
day" will be introduced ...."KLIF newsmen also reported these top stories, earlier
t0daYeesie




TO: All Newsmen

FROM: Dave Muhlstein February 8, 1959

These are general notes on policy, covering points that need constant review for one
reason or another, The list is by no means complete, Additions will be made to this memo
from time to time,

All news stories are to be written present tense, Be prepared to defend any exception,
This means all copy must be up-dated for each newscast,

All stories are to be written in a simple, hard=hitting style, Don't confuse your
listeners by being too clever, Avoid alliteration and other tongue=twisting,
jargon=jumbling sounds,

Use lead lines on all stories, Again, don't confuse the listener by being too clever,
A lead line is not a teaser, A lead line should prepare the listener for the rest
of the story, should adjust the listener.,,.not start him guessing, In short, a
lead line should accurately tell the listener what it's all about,

Lead lines always should be "active"==-never "passive," That is, the subject of the
sentence should be doing the actione..not reeiving it,

City datelines are required on every story,
Overseas times are required on all foreign stories outside this hemisphere,

On rare occasion, it is permissable to use a sharp transition line preceding the
dateline, These will be stories of similar nature, but separated geographically or
otherwise, Don't ever try to get by with that simple bromide...'meanwhile",,,and
remember, the transition line is a rarity in our newscasts,

Be accurate, Take nothing for granted, If a newsman on the beat gives you a story,
or makes a beeper or mobile report, check with him at thet moment to make certain
you have the facts correctly, If you are taking a story frem a news source, always
double=check your spelling and pertinent facts,

Any remote report, telephone or beeper, should have high priority rating for the number
one spot on the newscast immediately following, That is, whether or not you use
an insert, that story should come first., If you use an insert, make certain it is
short and full of meat, Don't re-run the entire report., If necessary, edit the
tape into a short take, Better yet, if it is a report from one of our own men, ask
for two reports, one for the special reporte...then a short version for the news,

10 ==Check every story that comes over the wire for the possibility of a phone beeper., Then
get one, If we find ourselves beat on a local story, the chances are we can re-coup
the loss by getting a clever interview,

11 == On the subject of inserts, Use them whenever possible, repeating on several newscasts,
Another reason why they should be short,

12 -= Always think ahead on billboard possibilities, When an important story moves on the
wire with a release time some hours ahead, you can turn the advance to our advantage
by billboarding the fact KLIF will bring a major development in such and such a
story at such and such a time, The same thing can be done with advances on sports
polls, hinting at certain changes in the ratings, or all-america selections, hinting
at possible membership,.




TO: KLIF NEWS STAFF
FROM: DAVE MUHLSTEIN

"ON BEING SCOOPED"

Comes now a brief dissertation on the pitfalls of thinking you are
""covered'' on a major running story. Add to this the pitfalls of failing to
make routine checks of routine news sources throughout the day.

At the present time, there are four or five major interest stories
of a running nature. Off hand, these would include the Oak Cliff beer sit-
uation, the hike in Dallas Transit Company rates, the insurance probes,
fluoridation, and the recent rape of a telephone operator and strangulation
murder of a secretary.

Except for fits and starts, the coverage of most of these stories has
been exceptionally weak.

It is true we have been plagued with the weather at a time when we
are under-staffed. And let me say at this time that it is impossible to
express the amount of my appreciation for all the extra hours that havebeen
given on a strictly voluntary basis during the past two months.

But, it is basic that we cannot neglect our standard news coverage
completely, regardless of any pressures we might feel as per major storm
coverage. I feel that better organization of our individual duties would
eliminate some wheel-spinning.

We are completely aware of the fact that the hectic situation of the
weather, changes in staff and duty hours has resulted in many gaps in training
in our particular setup, but we hope to correct this as rapidly as possible.
Overall, I think we are doing a fine job....but again, we could do a much,
much better one with very little additional effort.

First of all, the editor on duty must seize the initiative. He must be
aware of what is going on, what major stories are '"running'. Then, when
we have extra help coming in, the editor on duty will be able to advise just
what help he needs. .. where the help can do the most good. Neither the News
Director nor anyone else can judge for you what you need. They might beable
to offer an opinion, but you are the one who is organizing your news reports. .
and it is up to you to see you get the information you need.

To aid the editor in keeping tab on major stories, we are setting up a
book, to be kept on the news desk for this purpose. In this book are to be
kept clippings and typed notes or mobile reports from our staff about partic-
ular local stories of interest. Each time something new is added, it should
be clipped to other information of the same story. It would be best to glue

clips to a sheet of notebook paper....leaving room for notes in folo. THIS
BOOK IS TO BE STRICTLY FOR FOLO., NOT DEAD STORIES.

(MORE)




L O KLIF NEWS STAFF
FROM: DAVE MUHLSTEIN MAY 27, 1957

"ON BEING SCOOPED" (CONTINUED. .. FIRST ADD)

The news editor also has a beat to cover by telephone. This telephone
beat takes less than five minutes to cover, will result in absolutely no news
90 per cent of the time, but when there is news, we will get it because we are
seeking it.

The morning man, without fail, must make routine checks of the
following: (BEFORE SEVEN A.M. NEWSCAST)

Dallas Police --RI-2-2431

Dallas Fire RI-1-9711 Station 660

Sheriff RI-7-8641 Station 5

Texas Highway Patrol radio----AN-2-4590

Parkland Hospital LA-6-7611 (ask for emergency information)
Methodist Hospital WH-6-8181

Baylor Hospital TA-4-5411

Highland Park Police LA-1-3181

University Park Police LA-1-4131

Grand Prairie AN-2-1593

Irving Police RI-8-4140

Cockrell Hill Police

Garland Police

Richardson Police AD-5-7157 (nite and Sun. RI-7-8641)
Mesquite AT-5-5448 (nite and Sun. RI-7-9641)

In addition, if the weather situation fits, call Love Field tower for
visibility and ceiling and ask if they have that info for Amon Carter. The numbers:

Love Field Tower----F1.-2-1674
Amon Carter AT-4-2523

A follow-up to a report of low ceiling and visibility is a few quick calls
to the airlines to check on flight delays, both incoming and outgoing.

American Airlines reservations-=---AN-2-3292
Braniff reservations FL-2-7511 or, operations---FL-2-1721
Delta Airlines reservations RI-1-9401

It will be noted in the list of telephone numbers to check that the single
call to the sheriff's office before seven a. m. will also cover Mesquite and Richardson.

As an added protection, it now becomes S. O, P, for the news editor to
make once-an-hour checks with the following:

Dallas police dispatch
Sheriff's dispatch
Parkland Hospital

Between 11 am and 12-noon, the entire list is to be called, without fail.

(MORE)




TOs KLIF NEWS STAFF
FROM: DAVE MUHLSTEIN MAY 27, 1957

"ON BEING SCOOPED'"----(CONTINUED----SECOND ADD)

THE ENTIRE LIST AGAIN IS TO BE CALLED between 4 pm and 5 pm,
then again between 7 pm and 8 pm....and when a night man is on duty, between
10 pm and 11 pm.

This is set down in this manner so that it will become established routine.
It has been neglected for no apparant reason. You easily can see that by making
ourselves familiar with these people throughout the day, and day after day, we
will establish voluntary news sources from some...as well as friendly cooperation
from most.

The driver of Mobile News Unit number four is responsible for a morning
check of beefsheets at CID, a quick run through City Hall, and a check of the
Federal Run. Much of this can be checked by telephone.

Some telephone numbers to save time:

U.S. Commissioner, William Madden Hill---RI-7-2571
Federal Marshall RI-7-0966
Federal Court Clerk RI-2-4705
U. S. District Attorney RI-1-9858
Judge Davidson RI-2-7968

IN ADDITION, the mobile man is responsible for checking twice each day,
once before noon, again late in the afternoon, with the JP courts on complaints
filed:

Precinct 1, place 1, Glenn W. Byrd, Courthouse RI-7-4817

Precinct 1, place 2, Pierce McBride, Courthouse---------RI-1-1675

Precinct 4, F. T. Fox,, 115 W. Main AT-5-5761

Precinct 7, place 1, W. E. Richburg, 410 So. Beckley WH-6-9522

WH-8-3588

Precinct 7, place 2, S. T. Chandler, Sr., 410 S. Beckley---WH-6-2153

As our staff expands, we will develop more beats. For the present, though,
these are basic. The important thing to remember is "KNOW WHAT'S GOING ON"
and "DO NOT LET A STORY RIDE BECAUSE YOU DON'T HAVE TIME TO COVER
IT YOURSELF,'" That is why we have more than one newsman.

If you have something that needs follow-up by a mobile unit, pass that
information along. If in doubt, ask the News Director.

In addition to background information in the FOLO BOOK, the editors will
be responsible for keeping a list of running stories posted in the front of the FOLO
BOOK. Keep it up to date, tossing out the old. If it looks as though some of the
information might be valuable in the far distant future. .. slip the background in an
envelope and file it in the desk in appropriate listing.

A final note, when new names for source reference pop up, immediately
take note by typing out cards for our file: One card by person's name, the second
by subjectmatter involved. And, let's use this file for reference to obtain local
comment on national stories.




SUMMARY NEWS POLICY FOR FREQUENT REFERENCE

(Please ask for explanations where desired)

12 items per newscast.

Sharp, Winchell-like style.

Choose tabloid-type news interesting to you.

All items short except emergency news.

Use leadlines.

Attempt to find local angle for leadlines.

Be informational in any interview--no welcoming addresses.
Use bulletins immediately.

Use news teaser once an hour.

Don't overlook wire service features as source of news.

Use outside newspapers and magazines.

Use ""Looking Back in History' items.

Play up all Hollywood items.

Use long-distance when story rates special coverage.

Baseball scores (see special section policy book).

Football scores (see special section policy book).

Basketball scores (see special section policy book).

Minor sports (see special section policy book).

Top sports results stories should be included in regular newscasts.
Monitor all receivable stations' play-by-play sportscasts for scores.
See sports news schedule in policy book.

Continue to change opening and closing of news format.

Use market summaries as tags to strategic newscasts.
Standings of both baseball leagues this day last year.

Record news promos of prominent citizens and advertisers.
Some stations offer $10 for '""news tip of the week. "

Minimum of five mobile unit broadcasts each day.

Get on movie studios' mailing list for Hollywood news.

Include item about morning star, evening star, etc.--almanac.
Liocal headlines this day last year.

Use something current each thirty minutes.

You can't overdo weather, time, and temperature.

Use foreign weather.

Use newscasts for station news developments.

Election coverage---see policy book.

Any mobile report should be first lead next newscast.

Install weather gauges, etc., in control room.

Use baseball, football promotional billboard announcements---
important.

Billboard important non-sports stories coming up.

Mobile reports occasionally report on air on way to event.
Occasionally, mobile reporters check in with general report of
what is going on during cruising.

Get exclusive stories from VIP's by writing letters.
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Summary News Policy Book for Frequent Reference (continued)

43,

44.
45,

46.
47.

48.
49.
50,

51l

Use city datelines--not state datelines. Hit dateline hard and then
pause a fraction of a second before first word of story.

Use as many voices as possible on newscasts.

Open mobile reports by identifying sponsor thusly: '"This is John Jones
in the KLIF Mohr Chevrolet mobile news unit number three...."

You can't get too many beeper telephone reports on newscasts.

For crucial sports events, set up correspondents at locale for
several telephone reports during event (see policy book)

Funnel kickers to deejay for his use occasionally.

Do temperature thusly: ''forty-two degrees---four two degrees"
Don't use important story at ten in morning and then abandon it before
important late-afternoon newscasts: you have changing audiences.
Four, five, six PM newscasts are '"blue streak editions," 11 PM news
is '""eleventh-hour edition, " 2 AM is ''late, late edition'' and three AM
""late, late, late edition." Red Streak Edition, Brunch Edition.
One-minute editorials.

Keep news machine strongly in background.

Remember that function of mobile news units is not ambulance-
chasing; we also want civic, political, social news, etc.

Check society pages for mobile news possibilities--society pages

are a gold mine of names which are locally interesting.

You can't get too many local names on your station.

Don't say '"correct time, " say ''correct KLIF time. "

Must check every issue of newspapers to see what you've missed and
what you've got and what contacts you should build.

Don't cruise aimlessly in the mobile unit.

Nobody except newsman and interviewee allowed in mobile news unit
without permission from Station Manager.

Newsman should be used, if available, on weather cut-ins, bulletins,
teasers, etc.

Use newslines gigging newspapers.

Out-of-state election coverage and promotional billboard announcements
on same, are important feature of our news programming.

Direct reports from Fire Department, Police Department, Weather
Bureau, other vantage points, using members these departments on
mike,

Give prices of local stocks and securities of interest in your particular
city.

Have certain set interviews each week, such as football coach on
Monday mornings following games.

UP's "Sizing Up Sports'' has excellent flashback section.

Excellent baseball, football, basketball schedules available Western
Union, also ""Sports Illustrated. '

Get out-of-state election calendars your news services.

Use Time news style.

Letters to the Editor--15 secs.

Berlin----10:45 a. m.

Two voices on newscasts.




Summary News Policy Book for Frequent Reference (continued)

74.

1'5;
76.
Tl
78.
79.

80.

81.
82.

83.
84.

Kill both morning and evening newspapers with bulldog editions- -
check and copy headlines.

Drew Pearson inserts in newscasts.

Oil news.

Sunrise and sunset certain time.

Dave, or another radio man on '"Meet the Press. '

Beeper as news intro--KLAC tape; observatory; like preceding
atom bomb; 5-sec. pause.

World's largest circulation. ''"Confidential'' - do regular news
stories this and other such mags.

Deal with ""Confidential'' to get copies first.

Mentioning on news and weather and station i. d.'s, small cities
surrounding Dallas.

If you have good mobile story, do it again,

News department sends out blue paper with headlines of stories
heard on KELP yesterday that you had to wait until this morning
to get.

KLIF poll of legislators -- can get copyrighted stories anytime
stories concern government or famous people, etc.

Ideal news staff: (all on BELO plan) 4 inside newsmen, crime and
violence editor, business and political editor, society editor, sports
editor, editorial writer, entertainment editor, local and civic events
editor (11).

Temperature at Amon Carter as well as Love Field.

List local and area stocks.

WHB - accent on wind velocity, present weather first in newscast,
forecast later.

Editorials also important on complimentary subjects--good work
by Chamber of Commerce, etc. They build friends and good will.
Record good mobile news stories and beeper interviews for replay.
Famous headlines in past as news intros.

WRIT News Traffic and Road Report--on good days 4 or 5 times; on
bad days, as much as twice an hour. Recorded intro featuring
weather noises and traffic sounds.

Consistent cutting in on WOKY: ""Jock Lawrence, Nightbeat News
Editor'.

Cards to news sources whose stories in paper.

Develop system of playing back mobile unit 'casts.

Interesting facts about weather, tornados, etc., in weathercasts.
Walter Winchell and columns for sensational leads.

Lowell Thomas's '""History As You Heard It."







ROUGH DRAFT

Under the Fairness Doctrine, whenever a radio station (either through

an employee or even an independent agent) makes an attack upon a
person, the station must afford that person an equal opportunity to reply
The Commission has specifically held that in such a situation, the |
station must:

a) Supply the person attacked with a copy of the copy prior to or at
the time of its delivery over the station; and

b) Advise the person of his right to reply.

N, g1 )
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To 21:;1.)?ciweitzer - Home Office Date December 6, 1965

From Billie Odom Subject

Ursula, the attached was dictated by Marcus Cohn in the car on the way

to Cakland for the hearing. It must have been one of my off-days (as if they
all aren't) and I do not recall if it was being dictated for distribution to all
Managers or what. For that reason, I am sending you the rough and you can
check it out with Gordon before sending it out. I'm sorry I can't remember
or I would be glad to ditto it and send it out. Hope you will overlook my
inefficiency this one time and I won't do anything bad again until after

Christmas.

Looking forward to seeing you soon. L&K.

Encl.




RCUGH DRAFT

Under the Fairness Doctrine, whenever a radio station (either through

an employee or even an independent agent) makes an attack upon a
person, the station must afford that person an equal opportunity to reply.
The Commission has specifically held that in such a situation, the
station must:

a) Supply the person attacked with a copy of the copy prior to or at
the time of its delivery over the station; and

b) Advise the person of his right to reply.

If one leaves the specific area where a specific person is attacked upon
a specific xx issue, we get into an area that is not as distinctly marked.
There are basically two of these kinds of areas.

The first is an attack upon an organization, as such, because of its
activities. In this situation, no individual himself is attacked but rather
the organzation. It would appear to be clear that in such a situation, a
responsible official of the organization should be notified and advised of
the organization's right to reply.

The other general situation which arises in this gray area is not a specific
attack upon a specific person for a specific reason, but rather general
derogatory remarks about a person. Here, also, I think that the Commission
will ultimately hold that under the Fairness Doctrine that even though there
is not a specific focal point for the attack, the person so attacked should be
advised that the attack is coming or has just been made and notified of his
right to reply.

Dictated by Marcus Cohn.
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ALL I“f‘-L I‘Zt ON STATION MANAGERS

GORDON McLENDON

editorislge«f
8 intended to :l:

-We agreed ic the Man r8 Meeting that editorials, unless time
forbade or y au id be dated and moust run  immediately,
would be ran on Sunday, ...‘~~‘t-z:,zla.3r;. and Tuesdays«~if you had editorials
to offer ra those days, Ify : 05:3?";3? editoriale you as
perfecti; {ree to run them on a'm_,r he® d ":;;r-; of the week that you
simply that we want the first three editorials that you
done on Sunday, Mo ﬂcla"y", and Tuesday, if one
i gs¢ editoriale not going to be dﬂt d by waiting for one of these
t! ¢ days.

if 21y of you have any further questions, don't hesitate to let me
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PROMOTION {

spliced together
is to say, the artists who
the record.

be a very cute contest.

Borders also suggests a '"Spea

competent station personne

industry £ree of charge.

to civic groups.

EDITORIAL FIRST ( Gozxd
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Director,

SA comes up with two ideas. First he proposes

W

s word love ia taken from various pop songs,

" Q

; asked to name the KTSA "Lovers'', which

made the record or, in lieu of that, the name of

with clever production, Johnny thinks this could
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They could promote this on the air or with letters
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er While I was away in Buffalo, Joe Long

he expressed satisfaction over the settlement
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knownst to him, I had written an
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I am now going to answer Joc¢ Long of KLIF,

This brings

which is,
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members of your staff has cogent views which can be well expressed and

are backed by logic but are different than my own, they should be given the

chance to rebut,

TV TAKE-OFF PROMOS ( Stan Richards, Program Director, KLIF )

KLIF reports good response to its ''Nauseous TV Take-Off'' promo-
tional announcements. Four examples are attached to this report.
i # #

COMMERCIAL REJECTION ( Al Lurie, Sales Manager, KLIF )

Al Larie reports that KLIF ' rejected tag on a novelty record which
had a double entendre.” This sort of information does us no good without
knowing the name of the novelty record.

## # ¢

NEWS SCOOP ( Larry Webb, News Director, KTSA )

KTSA's Larry Webb came up with a particularly good scoop last
week when the station got inside dope on Sa.n Antonio's attempt to lure
Braniff away from Dallas and Fort Worth,

Larry points out ''newamen recaived detailed critiques oa re-writés
of story content, taken from newspapers.'' I should point out to everyons
that a landmark court decision on this matter occurred last wesk which
specifically prevented radio stations, or other newspapers, from lifting facts

from a local newspaper. I have not seen the text of the official decision yet,
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Bill Morgan Date April 2, 1963
cc: Don Keyes

Sead

Gordon McLendon Subject

A good statighbreak which Bill Stewart gave me, and which we might use
in and around our news... ''KLIF, keeping you informed fully, frequently
and fast..."

GBM

GBM:us




MEMORANDUM
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April 2, 1963

Mitch Lewis cc: All Managers
All News Directors
Don Keyes

Gozdon Mclendon Bill Stewart

DO DD D

Regarding your Editorial (draft) on the FAA Budget --

f thought the attack on the person of Najeeb Halaby with his name
mentioned derogatorily twice was unnecessary. I like to avoid
perecnal attacks, except where important to the subject matter of
the editorial--and it was not here--for many reasons. Among those
reasons are:

1.) The complications of secking an answer and actually getting
ene--there are difierent rules to this than when you attack
merely agencies,

2,) The everpresent possibility of legal action, no matter how un=
justified,

in other words, wheze an attack upon names of people is important to the
making or structure o acceptance of an editorial, the names must be used,
At that point all hands are cautioned that a new type of endeavour to seek
zesponse is triggered, If it is merely an organization, group or bedy which
ig attacked, while response must be offered, the procedures are simpler,
and I trust you are all familiar with these procedured.

Cordon Mcl.endon







Dave Muhlstein February 2, 1959

Gordon Mcl.endon

Please pass this note on to Mr. Bailey. Please also supply him with copies
of my two speeches, '"Revolution in Radio', and '"The Coming Battle of
Giants--Newspaper versus Radio''.

Mr. Bailey's editorial style is of the highest order. It is, however, more
particularly a newspaper style than a radio style. Not that these editorials
would not also be good for radio--even in their present state; the point that

I seek to make here is that they could be even better for radio if two or three
basic radio tenets are kept in mind.

Iirst of all, let's remember that the average newspaper editorial reader
descends on the editorial page, presumably, because he specifically desires to
read that page. Not so in radio, at least not the way we handle editorials.
Sandwiching them in between records ten or twelve times each day, our
audience is not restricted to the editorial addict. On the contrary, we will
catch an audience ninety-five percent of which just never reads an editorial
in the newspapers. This is great strength for us, it seems to me, and it

is a point which should be borne in mind when one writes editorials for radio.
Although Joe Doakes may never read or be interested in the newspaper's
editorial page, he is caught right in the middle of the firing line with radio
editorials done in this unique spot-announcement style which we originated.
As I've often averred, soon he becomes interested in the issue and then a
real public service has been done.

Remem bering the different character of radio's editorial '"readers'' leads ne
t o this opening thought:

(1) The lead paragraph--or at least the lead sentence--should be a '""hook'!,
much as is the case with our movie commercials. Like the old story about

the mule, the first thing we have to do is get their attention. Recall that our
listener isn't interested in what you've got to say; he didn't tune in to hear an
editorial. You've got to grab him with a hook--a kickoff that's humorous, or
dramatic, or folksy, or topical--or in some other way attention-arresting.
Newspapers don't have this same problem since their editorial readers, by and
large, already are interested when they begin reading. A study of some of our
movie commercials will more readily illustrate the type of '""hook'' we use to
grab initial attention for our editorials. We cannot employ the same exact
situations for editorials, of course, but the basic 'thook'!, in infinite variations,
is a sound point at which to begin a radio editorial.
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(2) Repetition -- enamored as I am of radio, I have always nurtured the belief
that the majority of the people are eye-minded rather than ear-minded. Even if
this were untrue, I cannot but feel that people absorb more quickly from print
than from aural communication. In the case of newspapers you can always go
back and review the editorials if you missed anything on first reading. Contrarily,
a radio editorial is gone with the wind once it has been aired. This brings up a
necessity for repetition. If you will provide Mr. Bailey with a copy of some of
my editorials, Dave, I think he will readily notice a redundance almost to the
point of annoyance. This I do only on major points, and I do it in order to drive
home my point and be sure that it has not slipped by them in first voicing. Again
one must recall the point I made earlier in this memo: the listener isn't really
tuned in to hear the editorial, and most of the listeners are essentially dis-
interested. We not only have to force their attention but tell them, tell them
again, and then tell them we have told them.

(3) I like the simplicity of wordage in Mr. Bailey's editorials. Verbosity on
the radio is dangerous and useless. For example, in radio one would never
use the figure $7, 146, 312 on the air. It would be simply ''over seven million
dollars''.

(4) I think the dramatic hook with which an editorial begins is no more important
than any dramatic and/or humorous ending for the average editorial. There are,

of course, a few exceptional cases where this rule cannot be applied.

(5) The specific editorials written by Mr. Bailey are notably sound. I definitely
approve his view that a general sales tax is not equitable. I particularly agree
with him that Price Daniel's stand in proposing an increased tax on natural gas

is both courageous and justified. His third editorial on the Faubus proposals

is equally excellent. The main rule I have for editorials is that they be right

and fair. We must never editorialize on any issue in which there is any motive

of self gain, other than our normal self gain as part of the cummunity, and I do
not think that we can or should be either conservative or liberal in approach.
Each editorial must stand on its own merit, upon the facts of the case, and
without regard for where the chips may fall. There is only one issue upon which I
have a particular personal prejudice: I am unalterably opposed to continued United
States intervention in the affairs of other nations, and I am similarly sickened by
our foreign giveaways.

Dave, I will be delighted to sit down and talk with Mr. Bailey as long as he desires
about the editorial policy since I am desirous of beginning with him at once.




A\ NDUM

All Station Managers
All Program Directors

FROM: Gordon Mcl.endon
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EARS, INC,, will supply your station exclusively in your market

editorials per week from top publications around the world, These edit-

orials are all one-minute or iess in length, In addition, you will receive at

least one editorial each week whick you can adapt to a local community e
P"’O’“Gmo

All editorials are marked with a Title, Reading Tune, Number,
Date and its Source‘, They are further identified as Feature, Humor, Local,
1 or World editorials,

We pay $40, 00 per week total for this service, cancellable at any
time, Arbitrarily, we divide the cost as follows: KLIF $7, KILT $7, KABL
$7, X-TRA NEWS {which has also asked to be included) $7, KTSA $4, WAKY
$3, KeEEL $3, WYSL $2, You should receive your first 30 editorials on June
22 by air, and weekly thereafter on Wednesdays, You will receive full details
! on a national editorial writing contest which can and should be extended to your
local high schools, You should have the full cooperation of every school, teacher
and civic leader,

You must quote the source of an editorial, You should give its
title. You might want to attempt a sale of this feature to a bank, savings and
loan, or other sponsor concerned with prestige,

My thought is that you might want to have your newsman cut in once
a show {or fewer times if you strike certain of the editorials) with a diffierent
editorial, The format might go thusly:

S.E,: Sound of Newsroom

ANN;, ¢ LIF brings you another exclusive Cliff feature - the
guest editorial page. In its editorial entitled "Now It's
Canned Rifles', the Milwaukes Journal 8ays oo

EDITORIAL

So says the Milwaukee Journal editorially, Keep tuned
to KLIF for guest editorials throughout the day

on the other hand, care to use them once in a while in your
» for response need be offered since we are merely quoting,

&

hear from you if you have any questions,




MEMORANDUM

June 2, 1961}

V. e have subscribed to a new radio service, called {ARS, INC,

V. e will prorate the cost among all stations but it will amount to
a pittance each week, The organization furnishes 32 editorials a
week culled {rom maay, many newspapers throughout the world,
I would suggest that it would make an excelleat morning feature,

erhaps you could use these editorials at other times during

1 will, in short order, give you a complete plan under which i
think the maximum use may be made out of this service., In the
meantime, I am asking fars, Inc., to send you a brochure and
would urge that you give it a most careful reading. As you know,
¥ don't subscribe to things easily and would not have dene so in
this case if I hadn’t felt that it would be of tremendous benefit

to all our radio stations.

Gordon McLendon

CGBM:us




EDITORIAL -mDIRTY NEWSPAP ERS

Let's face it. Newspapers today are dirteer than
ever. Plain and simply dirty.

In this instance, th is not a criticism of editorial
content or interpretation. It is, instead, directed towards
a production ill that has too long plageed the public.

Why is it, even today, one cannot thumb carefully
hrough a paper without winding up withk sh® hands which would

-

miner? Even though newspapers roll off the presses
oddly
even eight hours before consumption, readers/ pay for the

riviledge of serving as human blotters for the black sticky
g ’ Jy

stubborn ink,

It seems to us that the prime objective of newspapers

should be to ruboff on the public mind - not the public person.

urely, in this age of astounding scientific conquest s, newspapers

somehow seek a solution to this trying daily vexation.




PROGRAM DIRECTORS
FROM: DON

DATE: JU Y526

Raocantly I cant von a2 schadule of anacified times to hywoade

EXECUTIVE OFFICES

THE McLENDON STATIONS - DALLAS

To ALL STATION MANAGERS Date  Nevember 28, 19 1
ce: Don Keyes
B.R. McLendon
Marcus Cohn

Gordon Mclendon Subject

Henceforth, no ‘gfitorial widl be bxt?j:ucast on a national or international
issue unless it is 18) " in my voice) (b) has my prior approval. I remind
you all again of your continuing obligation to seek rebuttal,

CGordon Mclendon




\}

ALL MANA
DON KEYES

DATE: JULY 26, 1961

Recently, I sent you a schedule of specified times to broad-

cast editorials.
Please add to this list, 2:20 PM.

KABL and WYSL may make their appropriate changes

Don Keyes




ALL MANAGERS, ALL PROGRAM DIRECTORS, ALL
MANAGING EDITORS

FROM: GORDON McLENDON

DATE: NOVEMBER 26, 1962

Henceforth, all editorials will be placed within newscasts Any newscast containing
an editorial will run 5:45 instead of 4:30, or, if your newscasts are normally shorter
than 4:30, they will be allowed to be 1:15 longer when they contain an editorial.

This rule applies only to KLIF, KILT, KTSA and WYNR,

We believe that we will be hitting an audience listening to, and thus presumably
concerned with, news. We believe the editorials will spice our newscasts. Further,

it should overcome the frequently heard objections from teenagers that we editorialize
too much, interrupting the music. This group in the main mentally tunes off during
newscasts 80 we haven't lost a thing. Furthermore, this new move will give our news-
casts a greater sense of ""depth', if in length alons.

Editorials should be placed about 2 1/2 minutes deep into-newscasts and followed
with other news stories.

The intro:

More news following this one-minute { call lettexs)
editorial by N, ( title )

Instead of a close, you will go directly to the dateline of the next story.

Gordon McLendon




MEMORANDUM

DO RDEDEPOD OO ODOD DG DD

April 2, 1963

Mitch Lewis cc: All Managers
All News Dirzectors
Don Keyes

Gordon Mcl.endon Bill Stewart

AN OO DT PP P OO TPV ENOOBIDVODDO DD D WDD D D D I WD bt oh D G D ED CI 6 O W D & DL D e

Regarding your Editorial (dzaft) on the FAA Budget --

i thought the attack on the person of Najeeb Halaby with his name
meuntioned derogatorily twice was unnecessary, I like to avoid
pereonal attacks, except where important to the subject matter of
the editorial--and it was not here--for many reasons, Among those
Treasons arel

1,} The complications of secking an answer and actually getting
one--there are difierent rules to this than when you attack
merely agencies,

2.} The everpresent possibility of legal action, no matter how un~
justified,

in other words, wheze an attack upon names of people is important to the
making or structure or acceptance of an editorial;, the names must be used.
At that point all hands ave cautioned that a new type of endeavour to seek
response is triggered, If it is merely an organisation, group or bedy which
ig attacked, while response must be offered, the procedures are simpler,
and I tzust you are all familiar with these procedured.

Gordon McLlendon

GBMus







TO: ALL McLENDON STATION MANAGERS

FROM: GORDON McLENDON

DATE: UGUST 30, 1963

Apparently, som: of you are somewhat confused about our policy on
editorials-~thai ig, when they will be run--and this memorandum
is intended to :larify that issue,

We agreed ¢ the last Managers Meeting that editorials, unless time
forbade or inless they would be dated and must *un immediately,
would be run on Sunday, Monday, and Tuesday--if you had editorials
to offer ra those days. If you have other editorials you are
perfecti; free to run them on any other J(-B::‘Ws of the week that you
wish., It is simply that we want the first three editorials that you
run, if you ven any, done on Sunday, Monday, and Tueaday, if one
of those editorials is net going to be dated by waiting for one of these
threr days,

If arny of you have any further questions, don't hesitate to let me
knwv.

Gordon Mclenden

vs

P.S. ! should add that if you have local editorzials that you feel are
mozre mportant, delay the use of my editorials, Say for instance,
that vu had 2 local editoriale and 2 of mine, you could delay mine
until ;. later Sunday, Monday, or Tuesday--delay, that is, the least
timly one, '
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RANDUM

T 0O ALL STATION MANAGERS July 30, 1962
cc: B, R, McLlendon
Don Keyes
Marcus Cohn

FROM: Gordon McLendon

In a letter of July 13th, which the Commission wrote to KBMY in
Billings, Montana, relating to its use of editorials, the FCC made
it crystal clear that where an editorial attacke an individual or
organization by name, a copy of the specific editorial or editorials
shall be communicated to the person or organization attacked,
either prior to or at the time of the Broadcast of such editorials.

I have cautioned all of you many times before on this particular
responsibility and now the Commission's stern letter to the licensee
in Billings makes it clear that you must be doubly responsive to the
orders I have given,

Gordon McLendon

In cases where we do editorials of national or international scope,
we will make the proper contact from Dallas, sending the appro-
priate parties a copy of the editorial or editorials in question and
soliciting their response by ofiering equal time. The order to you
obviously intended to cover only those editorials which you write
and deliver locally.

GBM:us
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L PROGRAM DIRECTO
All Managing Editors

FROM:

| idea for editorial presentation which J
should be run once or twice an hour on the day preceding the day
you plan to present an editorial. I am sure you will be able to para-

s

phrase it in several different ways. The idea is essentially this:

1

Tomorrow, KLIF will
editorially on

to me you will be able to get even more mile age out of

P

by utilizing th;

Seems

Don Keyes




ALL MANAGERS, ALL PROGRAM DIRECTORS

?

ce: All Mamaging Editors

DON KEYES

JUNE 7, 19 6 3
Stewart submits an excellent idea for editorial presentation which I
k should be run once or twice an hour on the day preceding the day

an to present an editorial, I am sure you will be able to para-
several different ways. The idea is essentially this:

"FTomorrow, KLIF will comment
editorially on___ .

you will be able to get even more mileage out of your editorials

Don Keyes




ALL MANAGERS, ALL PROGRAM DIRECTORS, ALL
MANAGING EDITORS

FROM: GORDON McLENDON

DATE: NOVEMBER 26, 1962

Henceforth, all editorials will be placed within newscasts Any newscast containing
an editorial will run 5:45 instead of 4:30, or, if your newscasts are normally shorter
than 4:30, they will be allowed to be 1:15 longer when they contain an editorial .

This rule applies only to KLIF, KILT, KTSA and WYNR,

We believe that we will be hitting an audience listening to, and thus presumably
concerned with, news. We believe the editorials will spice our newscasts. Further,

it should overcome the frequently heard objections from teenagers that we editorialize
too much, interrupting the music. This group in the main mentally tunes off during
newscasts so we haven't lost a thing. Furthermore, this new move will give our news-
casts a greater sense of ""depth', if in length alone.

Editorials should be placed about 2 1/2 minutes deep into newscasts and followed
with other news stories.

The intro:

More news following this one-minute __ ( call letters)

==

editorial by o Stitle )

aeazmn

Instead of a close, you will go directly to the dateline of the next story.

Gordon McLendon
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ALL MANAGERS, ALL PROGRAM DIRECTORS
"ROM: DON KEYES

DATE: JULY 26,1901

2:20 PM
their appropriate changes

C

/

\T\'

EX(ECUTIVE OFFICES

yHE McLENDON STATIONS - DALLAS

\\_//’ :
To Gordon McLendon Date December 12, I%HCE!\rbn

JAN 1 1 196

Don Keyes Subject | Coy
N & y
AKKS

Regarding my proposed change in editorial intros...how 'bout this
slant?

"KLIF presents an editorial opinion. By authority of the Federal
Communications Commission's Report and Order of June, 1949,
granted to all stations, Cliff speaks out editorially. The speaker

1S "

What I am trying to accomplish is a change from '""We take you now

ol

Marcus,
what do you think of this ?

y8 Gordon




D3 ALL MANAGERS, ALL PROGRAM DIRECTORS
FROM: DON KEYES
DATE: JULY 26, 1961

Recently, I sent you a schedule of specified times to broad-

cast editorials.

lease add to this list, 2:20 PM

KABL and WYSL may make their appropriate changes




M. A. BROWN, V. P.

¥ 5755 HAUBNER ROAD
™ ? \J CINCINNATI 39, OHIO

\ N JACKSON 2-1914

June 22, 1959

Mr. Jack Irvine

Radio Station KROW
46l 19th Street
Oskland 12, California

Dear Mr, Irvine:

From almost every quarter in the industry broadcasters are
being urged to exercise their right of editoriel opinion.

As veteran broadcasters ourselves, we understand the
misgivings of many station operators concerning the function
of the editorial,

Good editorial writers are expensive gentlemen, Bad ones
are nothing but big trouble,

Our experience with the radio editorial goes back to 1950,
With this background and understanding, we have established
a service to meet this need in the industry. Granted the
editorial creates its greatest impact when it is local in
nature, still it is 2lmost impossible for many broadcasters
to create a local editorial every day, for many reasons,

Qur service will provide you with seven editorials every week,
It is our hope that those using our service will be able to
produce their own strictly local editorials as the need
arises in the community. But the pressure to produce a

piece of creative writing every twenty-four hours is
elininated by RADIOTORTIAL.,

We have enclosed three samples of our service., As you can

see, they deal with situations which do concern your listeners.
Supplemented by your own occasional editorial effort, they
will make you listeners and create new respect in the
community for your station.

Let me make this clear: RADIOTORIAL, Inc. is a profit-making
concern. We have no special ax to grind. We are not
subsidized by anyone. Our service will create editorials
which are hard-hitting and to the point, DBut have no

fear of you or your station being "labeled" in a political
sense by their use,




JOHN FRAIM, PRES. M. A. BROWN, V. P.

RADIOTORIAL, me.

5755 HAUBNER ROAD
CINCINNATI 39, OHIO

JACKSON 2-1914

We do not require you use any certain number of our
editorials....or any at all, for that matter. You
exercise your own editorial judgement., If we should

send you something with which you cannot agree and do not
want to broadcast, don't use it, You may change any of
our editorials around, as you see fit. We are simply
providing a service,

Our fee for this service is ten dollars ($10.00) per
week, billed monthly,

We will send you the first batch of seven editorials--all
timely--upon receipt of vour letter requesting our service.
Your letter will serve as a contract and you may cancel

at your pleasures; If you desire a formal contract, indicate
this in your reply and we will gladly oblige.

With the first series, we will also include some tips and
observations onithe most effective use of the radio
editorial., Our writing staff includes men with solid

e

backgrounds in radio, T.V., and newspaper editorial work,
Of course, this service will be yours exclusively in the
market area, We have not contacted any other stations
in either San Francisco or Oakland.,

Awaiting your early reply, I am

Yours trulyy .
,'//- 'Z[w?/‘l/; (= -7/’ '{ Ll 2
gk )

John H, Fraim
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