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63-Misc, for Sale ®

KIRBY VACUUMS
NEW & USED

» AUTHORIZED «

Cameras — All-New 
Doko Colt Zoom EE 8mm 
electric $22.50.. ..Kalimar 
sixlj-- ,sL\- .$100; ' EVMIC
8mm model C-3 Turret i^Ac^rnov
sells for $199.50; $60 net.®
Model C.4 S60 Model C-3'® DISTRIBUTOR ® 

Ar^is M-3 Turret $5o!|® FACTORY REBUILTS o 
-r n  j  >  Repairs while j'ou wait •Tape Recorders j„ 193^ 7 'Vanowen St., e 

Complete ta p e  recordeito Reseda. •

63-Misc. for Sale 63-Misc. for Sale-^

.$6 .9 5 , Deuse 7 AC/DC com 
píete .$24.95.

Walki'e Talkies 
.Complete set $8.95. 9 Tran
sistor citizens band, com
plete .set $24.95.'

Complete Line of 
■ Mi.sc Merchandise 

INSURANCE SALVAGE 
4900 Lanker.shim, N.H. 

Open weekdays 'til G 
OPEN SUNDAYS

FIREWOOD 
WELL SEASONED 

Will Deliver 
10213 Canoga Ave. 341-5141

tV d o  it  y o u r s e l f
One Stop Supply Center 

Thousands of yards of de
corator upholstery fabrics, 
Naugahyde, late patterns 
and colors for furniture, 
car or boat. We don’t just 
cut prices, we sell quality 
closeouts below wholesale. 
J./)w as 95 cents a yard! 
Cut to size.

DO IT YOURSELF 
OR WE WILL DO IT FOR 
YOU AT BIG DISCOUNT! 
ALL upholstery supplies at 
■/p Tack 'n Hammer 
6.518 Van Nuys Blvd., V.N. 
Dial 781-4138, Free Parking 
and 213 No, Central Ave., 

Glendale, ACROSS FROM 
SEARS. DIAL; 246-7576
V r  SAVE M ONEY 'jV
o Put new foam in 
o That old cushion, 
o Foam cut, to any size.
® Huge selection of
• Fabrics, Naugahyde 
o Upholstery.supplies 
0  Custom ciishions for
® Sofas, Canipei's, Boats.
*  Custom upholstering

Do-lt yourself or - ,  
let us Do—It for .you. 

PRICE-CUTTERS 
516 No. Victory Bl., Bur. 

In "Standard Brand’s lot” 
TH 3-0G92

DI 2-1305

MOVING—’47 Woody $50 
Washer, A-1, $50. Refriger
ator A-1, $50. Bed'.studio 
couch $25. Bunk beds, $25. 
Bed & chest, $25. Twin $10. 
8 chair dinette, $12. 
I'y-pjewriter, $15. Ciiosts, $5 
&' $10. Love scat, $15. 3 
braided rugs, .$20. 9x12’ Ori 
ental $G. 25 ft. beige drapes 
$25. Antiques. Highboy & 
mirror, $25. Marble 
dresser, $75. Desk, $25. 
Coffee, end tables, $15. Ac
cordion, violin, vacuum 
cleaners, $15 & $25. Hand 
carved upright piano, $250. 
Tea cart, paintings, female 
poodle, .815. Male .shep
herd, $15. 8008 Lindlcy, 
Reseda.

Origin of "Banana
F'rom the Arabic word 

meaning “finger,” due to 
both the method used to 
eat the fruit and its ap
pearance.

You can sweeten up your 
budget b.v using your fin
ger to dial 786-7111 to get a 
News & Green Sheet Clas
sified Ad working for you. 
You reach ready cash 
buyers for po-wer tools and 
other things you don’t use 
.mymore. Dial

786-7111
today for (juick cash!
YOU M AY ALSO CALL 
DI 2-6101 & Dl 0-0560 

OR PO 6-3871
for an experienced ad tak
er to write a fast action re 
suit ad.

63B-Th0 Green 
Pepper Pol

dresser lamps $0: Beer 
pump $15.________ 787-22-17

White wool turf carpeting 
14x16. Elegant white 
damask drapes, blackout 
lined, 12x8 ft. Damask bed
room chair, Marigold. 
Damask quilted king bed 
spread, champagne. 9 ft. 
aluminum metal awning.

784-5280

Grandfather clock, 8’7” 
Classic. 5 tube gongs. 
Moon Dial. Beveled glass. 
Sell or -trade for silver dol 
lars. Or auto. Auto must 
blue tx)ok for $1000. Write 
Box VN 706, c/o Van Nuys 
News, V.N._____________

ANTIQUES WANTED
Furniture — 50 years old 
or oVer. almost any condi
tion. CtJT GLASS, CHINA, 
etc. Poster. , ST 9-2102

B-d-O-K-S
Huge stock—used books 

Encyclopedias 
BARGAIN BOOKS 

14426 Friar ST 2-2782
Sewing machine like new 
.$45; Philco radio console— 
shortwave $15; childs coat, 
cap S3, size 3; dinette ta 

_________________________ ble, 6 chairs, like new .$35.

KIRBY Y A C U U M S is -^ ^ N ^ w li
NEW 1965 MODELS Oriental
SERVICE & PARTS I pugs

V'ACTOR'Y REBUIL’IS I16019 Ventura ST 3-4110
7V GUARANTEED

FACTORY 
Authorized Distributor 
5913 Van Nuys ST 1-4343

CLOSEOUT SALE
FROM HONG KONG

Beaded sweaters, slippers, 
.purses, art objects, capija 
shell lighting fixtures, 14 
designs. V2  PRICE.

AZTEC IMPORTS 
• (irORMERIA'- 

ORIENTA AMERICA) 
.5927 Kester______ST S-5411

¡ ^ Y  VACUUM
A'n'.ACHMENTS

Used yellow bathroom lavs 
& toilet, 2 medicine che.sts; 
ping pong table; misc. cur
tains & drapes.

311-8227
WANTED

GERMAN DAGGERS
S48-7G91

KNITTING MACHINES 
New & used, free lessons. 
No down. Easv ])ayment.s. 

__________ EM 3-2-121
FIREWOOD

Sea.soned 2 years. Free de
livery. ___________ 344̂ 1-11

t'jpiPT SHOD

Aquarium, well-equipped. 
Good buy, .$25. 3G7-9772

size 38 men’s suits, both 
$25. 346-0723

UNCLAIMED FREIGHT
New merchandise — while 
they last—V2  price sale. 

LAMPS, STATUES 
& CLOTHING 
INTERSTATE 

10445 Laurel Cyn.
■;V BEDSPREAD SALE
Reg. $19.95 TWIN or FULL 

NOW $12.95
Reg. $29.95 KINGS $17.95 
Adorn Custom Draperies 

6322 Laurel Cyn., N.H. 
984-2142 877-2259
Bedroom set, complete 
$35; heavy chain hoist, 
18x26 plate mirror .$5; mis
cellaneous plumbing, 
lawnmower, heaters.

DI 3-5625
For Sale — Best offer. 1 
antique white bedroom set, 
1 large refrigerator, yel
low, large freezer bottom. 
1 -washer-dryer combina
tion. 1 10’ sectional sofa. 
788-9565 788-6008
M AGICIAN or CLOWN

FVr kids parties. $18. 
Banquets, etc. FO 3-3691
Living room furniture 
dinette set, ■ kitchen set, 
wa.sher, dryer. Xlnt condi 
tion. Very reasonable.

765-2489
End tables, 2 for ,$5, ma
ple coffee table $5; stove, 
real good, .$25;- bod and 
dresser, maple, $30; refrig
erator $12. 786-1457

DRY FIREWOOD
FREE DELIVERY

____S05-527-45:!6 -Mtei-_6
llotpuint electric stove 
iloubie oven, rotls.serie,
A-1, SI.50. Delta table saw 
ioiner & attachments. $95.iea. 5 cars $1 ea.

892-6412 -------------

Rose couch, makes single 
hod $10. • ST 2-5415

Hollywood bed, $10 
787-7688

XLNT 'IW $25 
786-8631

Train set, 
A-1 $25.

4 boxes of toys 
89-1-6201

•Auto top-carrier. Like new 
$15. 883-2610
10 beautiful homing pi 
'eons $1 each. 340-1393

Toy Manchester male pup.
7 weeks. $25.____ ST 5-5073
Blue Siamese kitten -i 
montlis. $25. . 360-2543
Kenmore vacuum $10. New 
range hood, $15. 785-3235

TV.

21” Table 
Chair $5.

WorlvS like now
_________ 781-8729

good .'?20. 
8-16-5681

TV,

Early American Davon-
l)ort $25.________ ^POJ-^27
Vacuum $10. Mower $8. 
Heater $5. ST 2-8255
Good 
use —

big
$25

refrigerator, in 
3-11-1453

Refrigerator. Nice 
$25. ST 6-3150
2 Astro clirome rims. $25.

363-6248
TV set — Good picture. 
Good sound. $25. 347-2670
Blond Crib. Xlnt condition 

$25. __________ 789-0807
Maple
.$25.

TV 21” , n.nis good 
367-1125

2 large wrought iron lamps 
$25. _________ 8S6-1_53G
Lady’s white 27” Pullman
case .$25.________ . 762-1281
D^k - walnut - modern. 
Like new. $25 . 341-8251
Firewood,
4’x8’xl6” .

fir $10, rick 
846-4010

Pliilco 2 speed washer. 
Runs good $25. :M7-07n:i
GVa ft. Camper top. Fihcr-
glassed $25. 896-2113

Gas range Tappan .30’
$25 Nowhall. 805-259-2476 
Full size bed $15; R0 ÍI- 
away $10. DI 4-1869
Bookcase headboard & nitc 
stands $25. 348-6235
Double bed, complete 
headboard $15. 6149 Topeka

Desk, walnut, modern, 
$25. ____ $11-2108
.Adorable 
gentle $10,_

shaggy pup, 
KM 7-1131

2 new Cheater slicks
$20, 820x15._______ 81.5-3800

leaf dining table. 6
892-3333

Trains, 2 engines $10 
784-2142

Drop 
chairs $25. A-1,

JiTo'

Ln

63B-TÌ1C Gree 
Pepper [

Compact vaennm 
ments, A-1, $2,5. 
laiggago 3 prs.,
hat box, .$25. __
Guitar, good
$1 .̂___
3 speed bike Ai
^ape,_$25.___
Inidics solid gold
Rubies, $17.___
.Automatic was!
good, $25.__
10 speed l)oy’.s hi
In Italy. .$25.___
'I’rce House, 2 yi
$25. _  _______
5Ò pieces hand
china,;_$J(l______
2l’’’” 'n-i" Xlnt. 
.$25.
Iloliywood bed,
$20;_____________
Maytag wringer 
Good! .$25.
’.55 Ph-moulh-4 d(
$25.___________
Rcfrigernlor anti
frost, $25._______
Mattress, new 
Guaranteed, $20 
Gas range $15. 9> 
.ScctiOjnal_$5. 
Small stove, .$5; 
trc^s,_s])rinKs, .$! 
36” Stove, good
$2$_____________
Play pon .$5, bat
hair dryer $10.__
Maple drc.s.scr $2 
tor 5 _ _
Firm double ni
springs, $ 2 5 __
MAGNIFICENT 
ING, $25. _
Pair of drapes,
$2.T____________
lioy’s 24” 3 spoet
$25_̂____________
265 short block v 
ed instons, $15._
2 new wagon win 
ench. _  
Colorful hookc
shelvA.s, $25.____
Ladv’s bowling ' 
.$4 '
Surfboard O’l ” , 
.$2.5.

POWERMC 
$25 _
FÌ.9 Petri came
$25. ■____ ___ _
Oak dining sot $ 
cr chest $5.____
Coffee table $8.
Bird cage $5.__
Wcstinglionse el 
ciHM-te new $25. 
Trumpet and
Pilone ____
2 antuine 1 
eliairs $8 each. 
Gas stove .$20
washer $5. __ .

•• -- ■■ ,



v / s

+  attach- 
3Uri-0320 
inclmlcs 
■SPC-OSO!) 

coiifliUon,

iV . (.iood 
_ 300-7300 
. Vi-atch, 4 

3! 1-7773 
icv, runs 
_764-S78_S 
ike. made 
]JI ‘l-dSd.O

63B-The Green 
Pepper Pol

Desk, $12; chair, $4; book- 
ca.se, $0. 704-1049

65-Camera Supplies^
Colaroid "SOO” outfit 
.$31.97, JCe.y.slono “O” pro 
jector $29.95. Roilei 3.,5 
$09.50.

TARZANA 
CAMERA SHOP

18600 VENTUR.4. BLVD. 
TARZ.-\NA. DI 2-6146

ears new, 
PO 2-39(M
. painted 

842-M:« 
rvoi’king, 

.•’,00-3741 
, single, 
_ 780^334 
■ washer 
ST 5-7508 

)or .sedan.
344-2252 

)matic (ic 
707-8270

firm.

Stainless steel darkroom 
sink 22x50, Powers dial
thermometer. Also other brands. Sets low as $34.95.

Bronica “S” 2yix21i single 
303-8295 Jens reflex with man.y cx- 

l.ras. New. Worth $950. 
Must sell. .307-1269 eves. 

Pen
;12 rug .$7. 

8J2-2778
twin mat- 
5. 7,82-3019 
condition 

3-1G-2OI0

Olympus Pen i ’ ; St̂ R. 
Perfect condition, $90. 

783-0308

ainette $7, 
303-8097

ra -f case 
_PO_5£700S 
20. 5 draw 
_  7S7-S7S7 
Table $2. 

.307-1201
ectric dry- 

S99-G312

78:5-9171
hide

6.8-Sporling Goods
m S A v l N G S !

P i^ s  just reduced on used 
gClns, new loading equip
ment, scopes Si many other 
items.

For your western avoar 
needs, visit our-new com
plete Western store next 
door to gun shop.

B of A—Layaway ic 
Low Cost Financing 

Gift Certificates 
The Reloading Bench 

9717 Van Nuys Blvd., P.C. 
894-7022

Open Eves, ’til 9
VICTORY CAMERA 

Pre-Inventory Sale 
Slide & movie projector 
s|)ceials. 2 days Minox &. 
10 mm processing service.

Open Sun. 11-4 p.m. 
63.30 Liiurel Canyon, N.'H. 

877-5115
North Valley Camera

170.54 Chatswortla St.
EM 3-1091

6SA-Bosis
SALES & SERVICE

70'M3chinery-Tool$
SALES & W ANTED

WORLD’S MOST 
BEAUTIFUL BOATS 

HYDRO-SWIFT 
& SLICKCRAFT 

Seaboard Boat Center 
10201 VENICE BLVD. 

870-7301

69-Oifice Equipmenf 
 ̂ Store Fixtures

SUPPLIES,
TYPEV/RITERS,

.THE GUN ROOM
Guns bought & sold 

200 near-new used guns in
cluding Model 12’s and 
■Model 70’s. All calibers. 

Financing
Fine complete and rcason- 
sonable gunsmithing.

Fri. ’til 9
5301 Topanga, W.H. 

SS3-7881
ic GOLF SALE ic

Up to 50% off all major

TYPEWRITERS — NEW
WHOLESALE TO YOU
e New electrics  $131.50
• New Royals _____$37.88
• Rentals $2.88 montli
® IBM Typewriters ___$'19
o New electric adders $59 
o GUARANTEED repairs

Over 20 years of service 
TYPEWRITER CITY 

6323 Van Nuys ST 2-7784

darkroom equipment.
348-7233

DISCOUNTS on Pro clubs, 
s h o e  s, balls. U s e d  
clubs — buy, soli or trade 
Star Sporting Goods. 1647 
N. Highland. 469-4.704

Crown Grapliic outfit. $175 
Enlarger & processings 
$150. 762-1486

ic GOLFERS
New & Used Clubs 

'6:5 Clo.seouts—Trades 
Tuf-Flex Ball.s—Won’t Cut 

Regripping & Repair 
V-P Golf 18926 Ventura 
Tarzana. 345-2512

BOLEX DI^A like new 
Call- af- best 3 leases, sacrifice. 
353-7632 762-03.'17

attress igOO f2 backs. Wide angle 
34^3^10^  ̂ tele. CDS meter. All ot 
PAIN'T- I>art. 769-.3033

_3)5-G6!»
95 long, 65A-5t2mps & Coins

Rifle bolts lowered 
(forged) $3.27. Specify 
straiglit, swept back, pol
ished, or'blued. Extractors 
jeweled, 75 cents. Bolts 
jeweled, $3. G. G. Sport 
Shop, Box 165, Chico, 
Calif. 95927. - -

1 Schwinn, 
.300-3353

Coin Bid Board Auction 
Friday Kites 8:30 P.M. 
Collections Wanted. 

DANNY B. CRABB 
COIN SIIOP

13762 Victor.y Blvd., V.N.
T nv-dy rtiamond ring.

,'ith noteb- 
ST 5-6796 

ids, $12,.70 
341-5972

ase open 
, ST 8-1930

wrth $800. Trade for old 
coins or? 780-7918

bail black, 
899-2043 66-ClQlhing & Furs

PO 5-73:") CLAIRE'S CLOSET
tlVER

345-3079
ST.YRS & SOCIALITES 

APPAREL
Fantastic buys on. 

luxurious Holiday furs! 
Women, Men, teens, tots. 
Buy, sell, consign, trade. 
17608 CliatsworUi, G.H. 

360-4990
i'ANTASTIC 

Designer’s originals.' New 
& used, for Men, Women & 
Children — Furs, .lewelry, 
•Shoes, priced SO LOW! 
-Mso buv & trade.

F1^ANNY’S

case .$25.
_.34^S-9S19 
irrow-)>ack

7S9-‘H57 5704 Lariltershim PO 3-7917

YEAR END CLEARANCE
2 drawer file_______ $29.95
Student de.sk chair_$19.95
Student desk______ $25.95
Elec, adder_________$99.95
Steel exec, desk____ $79.50
VALLEY STATIONERS 

14209 Ventura B1..S.O. 
ST 8-0421 TR 2-1130

35 USED DESKS
48, .52, 60 & 74 inch for 
home or office, new & used 
files, steno & . executive 
chairs, drafting stools, ta
bles & arms. 4’x9’ portable 
blackboard.
15251 Sherma.n 781-5537

Spanish colt frontier 45 
revolvers $24.95
73 Winchesters 44 $44.50
Civil war muskets, pistols 
Kentucky rifles, etc.
■ Ponv Express Sport Shop 
17460" Ventura ST 8-0123
COLT REB PERCUSSION

REVOLVERS 
-Reproductions — $39.95 
ROSS ROD & GUN SHOP 

15721 Vanowen ST 6-0161
Brand New Brunswick 

POOL TABLES
Celebrity &. Monarch

Save $100-f 883-4062
Pool Table — Gotham 
4'xS’ slate wiUi accesso
ries, $350. EM 3-5485
9'S” Hack, good condition, 
9'3” Sweet .surfboards.

3-16-2373

68A-Boals
SALES & SERVICE

Wringer Fabulous Mink Coats, very
unusual. AI.so verj' glamor: 
oils stole.s, black diamond

BARGAIN HUNTING? 
VeUSED BOATS-jV

ic Cut to the Bone ic
New 50 h.p. Merc, regu

lar .88-79. motor only $599.

YEAR END CLEARANCE
Mark V sliopsmith $185 
B & D valve refacer S175 
77 skilsaw $53
8" table-saw $6.5
4 3/8” Delta jointer 363 
1 HP B & D router $43 
lOflO’s more excellent buys 
on new i<3 used tools.
■ SAM'S TOOL M.4.RT- 

11534 Sherman Way 
PO 5-6982

Daily 8:30-6 Sun. 10-2
Index vertical mill powe7 
to table & quill 36” Pext,o 
foot shear; 36” Fexto slip 
rolls. 8 ft. Chicago brake. 
10” & 12” engine ladies, 
q.c.'lT” Regal La Blond 
latlic.

18437 Ventura Bl. 
9S7-1320 342-7735
Water Pump, heavy duty, 
Homelitc used 2M" lOM 
g.p.li. 'TU 9, 3070 Avon, 
Burbank., 8-16̂ 1813

Canoga Typewriter 
T.vpewriters — Adders 

Rentals — Cleaning 
Repairs — Loaners 

New and Used Machines 
$15 up DI 0-5140

21501 Sherman Way
New Typewriters $35
New adding machines, $59. 
Low priced used machines 
Herrons. ST 1-5611

6525.Van Nuys Blvd. 
Rentals - Ropaii-s - Parts

NEW W ALNUT DESKS
60” desk, 7 drawer $-47.95 
40” desk, 3 drawer .$27.95 
File cabinets $13,95
REDFIELD’S PO 1-0360 

10929 Magnolia, N.H.
Mimeograph Machine 

Gestetner .300. Near new 
witli storage stand. $'175. 
new, .sacrifice $250. Also 
new speed-o-print machine 
$1.39.50.
Frank ST 6-1660

Electronic Secretary
Call Taker 

Cost $450. Sell $199.95 
Guaranteed. SS6-1544

71-Nursery Service
& LANDSCAPING

TOP SOIL
A. E. SCHMIDT 
NO Toll 983-0297 

Shredded Soils & Mixes 
30 days only 

Compost $5 per yard 
, Quality Landscape 

Reasonable Prices 
Garden Remodeling 
HARRY CALDWELL 

PO 2-7267 eves please
TOP SOIL BLENDING

To your specification. 
Fill dirt & fertilizer. 

Quality Tractor grading 
CARL KILMER 

DI 5-1336 DI 4-2455
RALPH'S

ROTOTILLING
I,eveling—New lawns 

Yard clean up.
DI 4-8551'

TRACTOR WORK
Mowing, plowing, Discing, 
Grading. Also Small .lobs! .

JOHN H. STARK
1SS36 Erwin DI 44-505

LANDSCAPING
New lawns, grading, sprin
kler systems. .JOHNSON 
DI 3-2126 DI 7-9462

WILHELM TOP SOIL
Valle.y's Original Dealer 

32 Years Experience 
ST 5-1,342

Tons of business machines 
& print equipment avail
able cheap. Multiliths. var-|, 
itypers, IBM’s, folder,! 
mailer, mimeo^___ 481-2120|

DAN'S ROTOTILLING
Grading. W’e rlo it deeper, 
cheaper. Get rav low bid. 

DI 8-5501

2 large office desks andl- 
chairs. $60 all,

782-7645

o LAWNS 
o LANDSCAPING 
• HILLSIDE PLANTING 

CLEAN-UP
DI 4 -^ 7 __________894-1961

ROTOTILLING
NEW LAWNS



' .foy.ou -̂---
GUARANTEKD

Factory Distributor
for 15 years 

7;M3 Canoga Ave. DI 8-3282
TRAILER HITCHES

Custom chrome .
$12.95 up

Bolts to frame. 
SAM’S U-DRIVE 

It-itO Oxnard ST 5-1507

Very old gold iiligreed «.t 
while stained glass Tif
fany type light hanging 
fixture. $115. ST 2-5418
Philco apartment size re
frigerator $30. Good condi
tion. Movie set floodlight 
$50. 892-3519

CHEATER SLICKS $16 
CHROME RIMS $15 
Wesco Tire Warehouse
8339 Sepulveda 891-3700

LOOK!
Wholesale Prices on 

Slate Pool tables 
All sizes, terms. Open live.

PATS AUTO PARTS 
151.56 Parthenia. 892-3860
BRACE yom'self for • a 
thrill the first time you 
use' Blue Lustre to clean 
rugs. Rent electric sham- 
pooer $1. Green Thumb 
Nursery, 21812 Sherman 
Way, C.B. ■

PROBLEM D O G ? ?
Don’t give your"fipg away. 
Any dog can be’ trained, 
l-'or FREE cons'ultation 
764-2121 APSR 363-8716

DESIGNER FABRICS 
at remnant ¡)rices 

- SEW & SEW’S 
Remnant Barrel 

19226 'Ventura, Tarzana

BARGAINS NOW! 
16028 Sherman Way, V.N.

-iiat-Vr -.pt.i;
Grinder % h.p. $75. CXibe 
steak maker $35.

DI 4-8870

Dishwasher, tables, chairs, 
lamps, diishes for restau
rant. All for $50.
1908 Flower TH 5-9217
Royal Albert English bone 
china, Petit-Point pattern, 
service for 8 -f extras 
$125. 3-17-4330
CHILD'S PLAYHOUSE

.$.50. Ask for Stan. 346-9443
Custom Formica storage 
cabinet, 6’ Norge refrigeri 
alor, Kenmore waslier-''&
d r y e r .________ S'<r6-5903
Radio receiver & 2,remote 
transmitters fur ' garage 
door opener, $20. 1 h.p.
motor, $10.______ ^_6^08(S
tVirniture, dishes, utensils 
electric appliances & tools. 
.Antiques. Player piano 
Mise. 846-0331

FIREWOOD
Norlliern oak, wholesale 
prices. • TH 2-40.33
Tool boxes & lumber rack 
for ’65 GMC ’/4 ton 
pickup. 3-13-7196

Aluminum Awnings 
40’xS’ PATIO—$165 

20’xnVi’—$99.,50 
Mr. Kramer

G R 6-1632 TR 9-0389
~̂ USED BICYCLES
All sizes. Wili trade
PO'4-2695 ST 2-9335
Wheel Chair $29.50
HOSPITAL BEDS, $39..50.
Martin.________________ ST 4-5720

20” & 24” BIKES, 
“scratch & dent” shipment 
Whiie they last 20-50% off 

FIRESTONE STORE 
ST5-11S-1

RA'PI'AN 14 PRICE 
Tools, bric-^a-brac. MOV
ING. 886-0435
H o l:A ”R~s~&'l:Airi<Trs
New 50% off. ST 4-6732
GARAGE SALE—Tools,
furniture, hoses, mlsc. Sun
2nd̂ _______ 13681 Polk, Syl,
Kingsize Hollywood bed, 
good condition, $45.

889-8153
Light plant 3-K-W-D-C. 
Trade for pick-up or cash.

PO 3-88,32

REBUILT VACUUMS
XCirby, Electrolux, Hoover 
GUARANTEED 786-2249

63A-MÌSC. Wanfed
9 Fryers, ,$1.25; 12 rabbits, 
$1̂ ________ 899-8174 after 3_.
Strongbox, fireproof, $10. 
Bath scale. !$3. 785-3058

I BUY JUNK 
all kinds, iron, copper, 
brass, batteries, radiators, 
generators. 899-1200

Kenmore 
.A-1. $25.
Lovely maple framed mir
ror.' $25. 788-0537

Wanted: Metal sink cabi
net. new or used pdrquet 
or oak flooring, 100 ft. of 6 
ft. chain link fence. Alumi
num roofing. EM 1-3677

Need all types of house 
nold furniture. H ig h e s t 
prices paid. . ST 8-0074

WE BUY 
ÍUSED TVs, ETC. 

766-0744

TV, .$10. Plays. Gas range, 
medium size, $65. 348-7087 
German Shepherd, male. 
AKC. Sliots. $25. 802-0:i73
8mm Ke.ystone movie
camera. $10.   788-6442
Chrome dinette with 4 
cliairs. $20. 761-2840
Couch, $10. 2 new recap 
tires. $15. .342-2017

Pepper Pot 
63B-The Green

TWEED SOFA BED, 
$20. ' 346-1178
Go cart. 
$25.

Power mower $12.50. Hand
mower $10._______7 ^ 1 W
21” Packard Bell T'V", needs 
work, $15. 347-7145

Electric 
$25̂ ____

Pressure cooker, canner 
400 No. 3 cans. $25. 780-0194
Vanity, lamp, 
ware $25 all.

new gift- 
987-1956

3 good bird breeding cages 
$5 each. 307-6-198

Bookcase headboard $25. 
spring, frame. . 349-2137

-AKC Collie tri-color 
Male. Shots. $25. 899-1044
Ladder ,$5; Mower !510; 
Dog_house .$5. PO 2-'7984 

12 gauge shotgun, Ithaca 
A-1, $25. DI 2-6638
Hood 42” copper, fan & 
light $25._______' PI 8-5420
Brand
$25.
Swing set heavy duty, 12’ 
high, $22._________ 3-17-5244

Garage
items.

sale, Sun. Mise. 

892-3519

Studio couch $20. 
mattress $5. 342-0072
Magna vox 
$25.

Moved — Cameras, pro
jector, cooler, -sofa .sot etc. 
Make offer., 702-0911

Boys, girls coats. Each $7 
Teen sizes. " 36.3-0080

Beautiful used
SCHWINN BIKES

PO 4-2695 ST 2-9335
JOE’S PL.AY HOUSE 

& PENCE CO.
Gates, dog houses.- Home 
bars & stools. Orders tak
en. 367-9-tOO 896-4218

Torro mower & King o 
Lawn edger. Xlnt condi
tion. $75. ST 2-1723

25 pigeons, homers & rol
lers 50c ■ $1. ■ 340-78-12

Diane & Rudy’s Pottery. 
N e w gorgeous Reltecca 
statue with flowers. V: 
pj'ice. , . . ■ 343-4321
Slercn .5 ft. combination 
TV-AM-FM radio & a-ccord 
player. Must sell at once 
Cheap for cash. 9S1-23.S5

New modern folding 
walker wi-th seat. 

S3'’ 4-0679 ,

kitchen .sink 
342-8127

21” TV good. 
363-0329

Gas Range. $25. 
786-5977

TuhCr AM-l'.M'. 
fidelity $25.
54” 'iVhite IÜ an 
clicst. $25.

washer. Works 
DI 2-93K1

Western Holly
ovcn^$23._^____
50 cement blocks 
haul 15c ouch. 
Beagle mix, 
famil^pet $1.5.__ 
Part poodle, 
months. $5.
4 burner gas i
.$16. _____ ;

n

Good condition
788-9008

clotJies dryer
7S6-G737

TV Set. $25 
786-6726

REFRIGERATOR $25 
786-3274

Upright vaculim 
tachments $25.

with at- 
890-5860

Dining set, 6 cliairs, bard- 
woefd. .$25. ST 4-2497

Burlap bags, 
$10.

3’win Bed. 
$15.

Go<}

Double bed, goc
$25. _____
German Sheph
weeks $ 2 5 .___
Basset Hound, : 
loves kids $25. 
Kingsize beds]
tajns $25. A-1__
.$25. Genuine l 
headh(/ard. Nei
Yellow
.$25.

oval

2 maide end t£ 

2 Canary-, $2.50
'Ti keet^Sl.50 ea.

Refrigerator white $20.7pvoi” 
Bed frame $5. _  ’769-50(X) <¡25

Goi

Beautiful Husky Puppy. 
Had shot $20.’ PO 24J891

$25.
Maple
$25.

3’V, works fine 
_____________ 3̂-14-3̂ 1

Dresser,

750x14 chains, used once
,$7.50______________780-3$n
300 sq. ft. %” Oak flooring 
$25. EM 3-4613

Fox Tend- 
colors. $5 each 
3Avin beds c 
.year old, .$25. 
Gas stove, goo
$ 10.___________

19” Porlabie 
good. $25. 
Swing set, lie:r
Play pen, $8.__
5i size bed, bo: 
tress, $i:i, 
Skiis, ii'/j ft.

_________  '■Jiili.-'jGood conditior
Electrolux vacuum $25. At-|'j;H7.v (.nn vertc
ta cIm ici^ .______ _!A nten 11 a. $20.
Latvn swing -̂ I'o, Skii.s (. f̂fee
buildings $15. PI 7-483.';Uihie.jt20.
Hand mower etiger S3_.|[.p7jyŷ „,,,f
Gas beater .$7. ■i'l4-3-b'-''Gwd_^$25._
Golf bag—never „us«',. & iloirywood bet
ballsJ12.________^Y'-±1 .̂''”|$20.
2̂1 inch 'Magnovox TV $25. ' Kuiail '

342-2223 ;;;

mirror. 
__36:Win3

3 old time radios .$8 ea. 
■\tery good. 9SW-1747
19” Zenith table moilol A-1 
$25.  892-9:105
Portable infra-ray lamp 
$2.5. 349-2885
10i ’ f̂anlTate paints, caiis 
$2.50 ca. 894-761X1

Dining set, 6 chairs, buffet 
.$50. Several pair dra
perieŝ ____________ 344-5461
Fossil fi.sh, minerals, &; ar
rowheads. Lincoln cents,
a 1 l_d;^£.________ ST 9-1464
6 months new Kirity vacu
um with aii attachments.
Sacrifice $100̂ _____883-20:i9
Gas refrigerator & stove, 
wa.shcr, twin beds, firc-
piace set._________ 76Wi075
Polaroid land camera 800, 
wink light, print copier.
XhiL______________3̂ 8-0812
Schwinn io speed bike 

Slight freight damage. Continental, good coodi- 
c-r t.ssan -" Rr9-6677ltion. Reasonable.

Sealpoint 
weeks. $16.

Siamese, 7 
341-3,507

Aiftomatic
Works.

Slat fold door, 
tures .$8 ea.

light fix- 
780-6926

3'RAVERSE ROD 
31 ft. $15. 886-1086

TOP SOIL & COMPOST
No toli 983-0297

washer,; & dryers.New 
1

ST'7-.5540

Girl’s 26” Bicycle $7, boy’s
26”. $13._________
Large bar, 4 stools. Good
condition $25.___
Sun 'fachometer for R-V. 8 
cylinder cars. $1,5. 347-8270
Maple twin frames, 
pineaititlc post_$2,5._‘re7-7:̂ i3 
Gir!s~2R” Schwinn Bike, 
good. $22..50.
Double maple' book caseiEloctrohix 

.3494)-l66iheadhOard $25. S3'’ 9-0608|new, $2i.

Babyline Crib, balhinette.lMapie table, c
A-1, $25.________ EM_2;fi541;c^a_irs  ̂$20,
i7>''~FT7table 'TV with'Rug $15. Clud 
stand^l.'y___
i2xf4 cotton beige car))cf-'New mens h 
ing, clean, $20, .363-3101 iCoxt 875, $2.i.
Walnut Dining 3’ablc S; 4-Gas slovi-, V<' 
Chairs, $25. DI 8-0815 
I’Vrnaby'Gl'Ccn Bettas, 20c,Weim;ir;mer.

■ ■ 3:52-47:58!w;itchdog. 825
,$19i hot'Young my 

7S5-.36.58;Tra i ned. 820.
1-’

each _____
Now mattress
plate $1^^_______
Chest, vanity with mirror ’ o r d
$25.

vacuum,
TH

Dl 7-06 !7.transmi:-:;-:lon.

11li’ne-59 :iglia. 
;-.5270.tank. $25.



:ós i ' c u s t o m  full 
'length ranch mink coat 
Cost $7000, sacrifice, make 
offer. 346-0723

tique .gold 
S92-17S2
built-in 
344-6178 

, new. You 
:M7-:14  ̂

iiunter

Custom beige Homo mink 
stole. Cost over $2000. sac-
rifice^SnO_______ 3_46jff̂ 3
NKW SOMALI LEOPARD 
COAT Size 14. Make offer.

363-S716 31S-8360 8S3-3462 eves.
fomalc-3 
 ̂ :’,18-1()12 

itovc 3’x2’
___8S6-?S£3
,=\v. 60 for 

3(10-44̂ 1 
1 condition 

S03-I0S4 
(1 condition 
__ 7S3-(>S04
Di-d Pui) 7 
___,3.|G-!)53.S
nalc, jUvC,' 

343-0832 
read, cur
___36.0-1 iWS
na])le king 
.• JI7^0r^7 
bio, i leaf
___343-31J«

bles $¿1.
___ 762-GOn
ea. 5 Para- 
_ST_4-472_0 

■)fl contiilion
___ 7664)74-1
!r pups. .-\11 
. _JH7-3751 
omplcte. 1 

ST8-1246 
d condition.
, _S'r 9-9325 

'I’V. Very 
.3ĵ 6-0̂ 2 

ry duly. $15. 
^_76P:5:526 

.y s|irin mat- 
DI M730 

Tong. $25.
i.____,343-9977
r by Gayin.
___ 76.L7095
tal)le vt end
___ .344-3328

d -complete.
____ 3-16-3117
;1. Complete. 
__ S3̂ 3-'57S0 
with chair

runs good. 
__ ■ _8S3-2074 
:uslom pad, 4 

892-1493

Matching emerald green 
.suede •"i coat, suit it hat, 
size 7, ,$40. 769-6597
itIinir.stole7^6'’. ■% ermine 
coat. Need cash. Sacrifice. 

345-1623

CASH FOR JEWELRY
& DIAMONDS 
TOP PRICES

Silver & Wolfe 766-9445
Man’s 214 carat diamond 
•ing. Beautiful. - Sacrifice. 

$1.500. 360-4S76
Diamond ring 44/100 carat 
solitaire. White gold. $375. 

783-0368

Attention Fishermen. Dis
counts up to 40%-75% off. J. 
it M Fishing Tackle. 5637 
Lankenshim. PO 1-0390 
Mon.-Thurs.-Frl. 'til 9 p.m.
I will accept boat as down 
liaymont on 3 bedroom 
doit. 2 bath, over 2000 .sq. 
ft home in Reseda. 

081-.3022

v $7 End ta- 
783-ia52

67-Jewelry

New 90 h.p. regular 
$1207, motor only $779.

New 100 li.p. regular 
$13,57, motor only $915.

Used ’63 Glasspar Sun- 
liner, 85 h.p. Merc & 
trailer, full canvas en- 
clo.sure & twin built-in fuel 
tanks. A steal, $1,89,5.

Used boat it. motor .sale 
¡units at wholesale. Buy 
now. Make offer & steal 
them.

New Merc. cruiser, 
clearance sale. 2 left, 120 
h.p. unit, regular $2000, 
now $1.390. 1 left. 1,50 h.p. 
unit regular $2300, now 
$1599.
WARNER BOAT SALES 

7840 Foothill 35.3-8.511 
Closed Tuesdays Only

6S-Sporling Goods

Over .500 new, used & an
tique g u n s  in s t ock.  
Swnrd.s, helmets, relics.

BROTCKE GUN SHOP 
14-102 Oxnard 781-5809
“ (5 & a ’sales  "  ' ■

1903 — A-3 MODEL 
.30-00 CALIBER RIFLES 

BRAND NEW $37.95 
S903'/2 Laurel Cyn. 767-269.3
BARKLEY'S GUN SHOP

Guns & accessories 
72-14 Woodley ' ST 6-4572
20 Gauge Itliica shot gun. 
.$55. 22 calibre colt match 
tar.get woodsman. $60 
Both like new. 360-4975
Dual 70 tanks, regulator 
spears, weights, etc. 2 wet 
suits, male & female.

ST 9-8257
DISCOUNTS on anything 
in sporting goods. Worth 
trip to I-Iollywood. 1645 N. 
Highland. HO 9-2728

mots 9‘-i B.1ÎT ,8-1,88,5
c'ry 1ico. $20.

767-1.S26
1 .4r. Male

36l)-f).52-l
/nail bird.

,8,3:1-2283
V-S, clutch.

, $25. 76r.-0M7
vuns. S3 fills

Surfboard Custom Hansen. 
Like new. $99. Cost $140.
S3' 0-4281 PO 6-13,33
4~p1 sTOLS. ANTIQUE & 
MODERN, $200 cash or 
trade. ’ PO (V07.S6
Head skiis 210(an. Ad- 
jiKstahlc polos, safety bin
ding. .$35. 762-0337
9’2” .lacoh stirfboard $' 
Schwinn 10 spoocl bicycle 
820. 7.80-5.5'17

CON SURFBOARD
6”X'40. - 345-99S6

80-5-527-1 S37|.\ews Ads. fast on draw.

ment, sinaTr‘"’̂ oi  ̂ large 
amounts. ST 1-5537
IBM ELECTRIC TYPE
WRITER. GOOD CONDI
TION. 3.87-.512I

Tune up A.V.R. tack- & 
dwell ignition testers, $25 
each; welding & cuttinf 
outfit with tanks & cart, 
electric impacts, $.35; 12 
ton hydraulic press, $95; 
air compressor, tire chang
ers, $40; battery chargers, 
$50; 2 wheel trailer, steam 
cleaners, gas heaters.
PO 4-22.30 S3' 5-1681

'Name your price”
50 USED BOATS

Buy Now & Save $ $ $
Reduced prices on all '63 
models, boats, motors & 
trailers.

STARLITE MARINA
6452 Sepulveda Blvd. 

Open Sat. & Sun.
Weekday 9-6 

Friday nite ’til 9 
782-3550

ir WINTER PRICES 'k
All '65 models must go! 

'66 models arriving daily. 
COME IN & SELECT 

NOW!
Dorsctls, Sportlines, Ray- 
son Craft, Gulf Streams 

Glasslines & Glasspars 
Bank Term.s—3, 4 & 5 year. 

LET’S DEAL NOW! 
NIEL'S BOAT SALES
Open 'til 6, Fri. 'til 8:.30 
Sat. 'til 5:.30 & Sun. 'til 4 
110,34 Sepulveda, S.F'. 

EM 5-5652

10” Table saw stand & mo
tor $125; 8” table saw 
stand & motor .$85; 4” -belt 
Sander .$:12; ’/4” heavy duty 
drill $27; B&D drill $35. 
,3070 .Avon, Burbank. 7 
days 'til 9. Trades OK.

WANTED
21 to 26’ Cabin Cruiser 

WILL TRADE 
3 bedroom, 2 bath 
Home in Reseda.

DI 4-7149
2il ft. Chris Craft Cabin 
Cruiser or will trade for 
late model pickup, regula
tion pool table or Harley 
Davidson 4- cash.
Call after 6. 805-526-6204

Sia^ BOLT EQUIPMENT 
STORAGE: Trailers,
boats, etc. Commercial 
equipment. Also consign
ment sales. 349-6244

MUST SELL 
ft. Burchcraft 30 h.p 

.Tobnson Gator Tilt trailer. 
Custom cover $395, phone 

,346-1566
Partner on 21’ Sloop. Cost; 
equal .share of Anchorage 
rent and maintenance ef
fort.  ̂ ______ _ 781-2863
9’2” Qiiig $,34, 9’ Wardy 
.$-17. 8’10” Harbor $35, 9’4” 
Hansen ,$45. 9’10" Noll $-19. 
9'7” .Tacobs $55. 892-17.57
20 ft. cabin cruiser on steel 
trailer. Best offer takes.

.360-27.50

70-Machinery-Tools
SALES & WANTED

LET GEORGE DO IT
ROTOTILLING 

Grading, skip loading.
3'OP SOIL_______ PI 3-.3918
i-tome Service Co. Special
izing in Hybrid Bermuda &. 
Dichondra lawns. Free 
samples &. estimates.

Used Equipto, & Gemco 
benches, stools, shelving, 
office desks, chairs, car 
vibrators, gas h e a t e r s ,  
card files.

BELLAIRE SALES
7324 Bcllaire, N.H. 983-0821
Portable Bender front end 
outfit, complete. Lempco 
drum l a t h e  & Ammeo 
arcer. Bean off car balanc
er. Marquette arc welder, 
180 amp & spotter. Sioux 
polisher. Private party.

360-5414 a.m.’s & eves

Sprinkler’s & Repairs 
Need work. Contractor 

18 years. ST 1-6551

WELDING EQUIPMENT
Repair,- Buy, Sell, Swap 

Any type. New & used 
Mels—2021 Burbank BI. 

Burbank 845-5937
- BEAUTIFUL 

PARTS CABINETS. 
Metal, $1 per drawer, 
■lacks School & Office 

10.3,33 San Fernando Rd. 
899-8000

Dewalt 229 new .sales & 
service Delta $187 table 
saws & radial saws $100 & 
up. Open Sun. 'til 6.

3070 Avon, Burbank.
Essick airless compressor 
for spraying emulsion & 
weed killer, .55 gal tank on 
wheels, $105. Cost over 
$500.- PI 8-3091
Bear wheel alignment kit, 
4 stands, wrenches, plates, 
scuff gauge. Used 6 mo. 
.$700.____________  365-42$S
Woodworking machinery, 
metal lathes, desks &. ma
chinists tools. 7S1-.5552 

1.5251 Sherman Way
16" cutoff .saw on trail

er. Must sell.
34,3-7196

Double air tire changer. 
Oompletel.y reconditioned 
new boot. $150. 365-4238
Wanted—Small .shop open 
time for lathe, mill, grind
ing, welding.. RO 7-8796
Welding & cutting outfit, 
used once, Ii'ull tank, rods: 
$120. ■ 769-3633
Phone your ad today for 
these columns. ST 6-7111

R O T O  I IL L — I U P  b u
Lawns planted & cleanup 

TU 8-91.37

7S5-0S44
SPRINKLERS ST 0-0035 >
21 YEARS EXPERIENCE PEstimates —Guaranteed.

ROTOTILLING > g
Dirt moving. Top soil. Sltip Ploading. Clean up. 5 rf
Call Ted 894-4719 i (T)CL

IVY CUTTING
Removal. Hillside cleanup. 
ST 0-0082 ■ 985-1125

7U-Gardsn Service
TREE SURGERY 

- MAINTENANCE &
SPRINKLERS 349-4293
New method— Îx>w cost. 
Free estimates. Guarantee.

FILIPINO GARDENER
Experienced gardening '& 
landscaping — Free esti-- 
mate. .348-0657 HO 4-SS45

ITALIAN GARDENER 
Complete montlily service, 
lawns, trim trees, shrubs. 
Reasonable rates.
Free estimates PO 1-8455

$15 MONTH
Mow, edge, trim & prune. 
20 years experience. De- 
pendable. 346-3234 896-4541

Landscape Gardener
Tree pnining—trimming. 
Cleanup. Monthly mainte
nance. 899-3006

LAWNS MOWED
AVERAGE SIZE 50c 

ST 1-4049
LAWN CLEANUP

Ivy cutting—Rototilling . 
Reasonable 892-2269

LAWN CARE
Full maintenance. Mow, 
edge, clean-up. 896-1005

JUNGLE?
We fix ; We ‘maintain 
DI 5-1606 892-2154
Storm Damaged Trees

Removal & repair 
Free Estimates. ST 3-OSlO
GARDENING SERVICE
________ST 4-.5$37________

GARDEN CLEAN-UP . 
Trim. Transplant. Haul, 

Remove. ST 2-9800, 732-74-40
ED’S TREE SERVICE 

Toping, pruning, removal 
.348-3424 . . .

Maintenance Gardener- 
20 years experience 

341-5607



( i
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January IS, 1966

M r. M. S . Lukins 
The Market P lace  Inc.
2317 Bardstovm  Road 
B ox 51-51 Cherokee Station 
L ou isv ille , Kentucky 40205

Dear M r. Lukins; ' -

In M r. M cLendon 's absence from  the city, let me thanlc 
you for your m ost interesting letter of D ecem ber 29th.
I expect M r. M cLendon to return in about a week or ten 
days and shall ca ll his attention to this correspon den ce 
the moment he returns.

C ordia lly ,

U rsula Schw eitzer,
S ec 'y  to Gordon M cLendon

!- /



tace,
2317 Bardstown Road 

Box 5131 Cherokee Station 

Louisville, Kentucky 40205

29 D e c e h b e r  1965

7

B I D RADIO NETWORK

H r p  G o r d o n  M c L e n d o n  

R a d i o  S t a t i o n  K L  I  F 
B a l l  I S ,  T e x a s

D e a r . Mr .  M c L e n d o n :

I  N O T I C E D  A N  A C C O U N T  O F  Y O U R  R E P R O G R A M N I N G  E F F O R T S  ( C L A S S I F I E D  

a d v e r t i s i n g )  i n  N Y  L O C A L  N E W S P A P E R ,  A S  W E L L  A S ,  R E A D I N G  A N  
A C C O U N T  I N  T H E  D e C E N B E R  2 0 tH A N D  2 7 tH E D I T I O N  O F  "BROADCASTING'  ̂
T h i s  l e t t e r  i s  p r o n p t e d  b y  t h e  f a c t  t h a t  I  a n  e n g a g e d  i n  a

S I N I L A R  T A S K .

As Y O U  N O T I C E  B Y  T H I S  L E T T E R H E A D  W E  P R O P O S E  T O  D E S I G N A T E  A
C E R T A I N  R a d i o  S t a t i o n  i n  e a c h  n a j o r  n a r k e t  a s  "REAL ESTATE
RADIO"; T H I S  B E I N G  T H E  B I G G E S T  C L A S S I F I E D  A D V E R T I S E R .  T W E N T Y  

T O  T W E N T Y  F I V E  P E R  C E N T  (2 0 -2 5  % )  O F  A  N A J O R  N A R K E T  N E W S P A P E R  ' s  
I N C O N E  I S  F R O N  A D V E R T I S I N G  P U R C H A S E D  B Y  R E A L  E S T A T E  O W N E R S .

A f t e r  h a v i n g  s o  d e s i g n a t e d  a  s t a t i o n ,  t h e  r i g h t  t o  p a r t i c i p a t e  
I S  T H E N  s o l d  t o  N E N B E R S  O F  T H E  R E A L  E S T A T E  F R A T E R N I T Y ,  I n  

O T H E R  W O R D S ,  I  H A V E  L E A R N E D  T O  N A K E  T H E  S A N E  S O L I C I T A T I O N  

U S E I N G  T H E  S P O K E N  W O R D  A S  Mr ,  D o W A N D  Mr .  J o N E S  N A D E  U S E I N G  
T H E  W R I T T E N  W O R D ,  T h E  R E W A R D S ,  I N  F A C T ,  A L L  O F  T H E  S T A T I S T I C S  

T H A T  S U R R O U N D  T H I S  P U R S U I T  A R E  A W E S  O N E ,

I  H A V E  E N T R E E  T O  T H E  R E A L  E S T A T E  A N D  B A N K I N G  F R A T E R N I T I E S ;  B U T ,  

L A C K  A N Y  S O L I C I T O U S  A D V A N T A G E  I N  T H E  B R O A D C A S T I N G  F R A T E R N I T Y .
I  H A V E  S A N P L E  H A N D O U T S ,  T A P E S  A N D  A L L  I N F O R N A T I O N  C O N C E R N I N G  

T H E  S U B J E C T  A T  H A N D ;  A N D ,  C A N  D E N O N S T R A T E  A N D ,  I  T H I N K ,  P R O V E  
T H A T  T H E  L A R G E S T  T R A D I N G  N A R K E T  I N  T H E  W O R L D ,  W H I C H  I S  N O W  
I N V E S T E D  I N  J O U R N A L I S N ,  C O U L D  B E  I N V E S T E D  N O R E  E F F I C I E N T L Y  I N  

R A D I O .

I  W O U L D  L I K E  T O  N E E T  W I T H  Y O U  
A N D  O F F E R  A  F U L L  A N D  D E T A I L E D  

T H A T  T H E R E  I S  A  J O I N T - P U R S U I T  
W I T H  C E R T A I N  S U C C E S S .

A T  A  C O N V E N I E N T  T I N E  A N D  P L A C E  
E X P L A N A T I O N .  I t  I S  N Y  O P I N I O N  
B E T W E E N  U S  T H A T  W O U L D  N E E T

H i g H E S . - T  R E G A R D S : ,  .  

i l ,  K .  L U N i N i s ,  R e a l t o r
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■ B y  M c L e n d o n
L.A . Times-VVashlnglon Post Service

WASHINGTON—Gordon McLendon, 
a Texan who finds new ways to use a 
radio station, .is at it again. Thi.s time he 
wants the Federal Communications Com-, 
mission to let him buy an FM (frequency 
modulation) station and fill 112 hours 
a week with classified advertising.

McLendon’s petition to the FCC was 
filed yesterday. He wants to buy KGLA 
(F.M), Los Angeles, for $400,000. The 
FCC must approve the sale.

Broadcasters have learned not to laugh 
at McLendon’s seemingly strange plans. 
He’s the follow who re-created hroad- 
ca.'ts of Major League baseball games.

Later, when television threatened to 
kill radio. McLendon broke traditional 
patterns with what is called “the top-40 
formula.” The technique is to rely on the 
40 most popular recordings, ■ broken 
occasionally with a long-time favorite 
tune and brief newscasts.

(McLendon applied this formula, to 
Louisville radio station WAKY, which 
he bought in 19,o8 and sold in 1961.)

His plan for “radio’s first want-ad page 
of the air” might run into trouble at the 
FCC. The commi.ssion has recently been 
cracking down on “overcommercializa
tion” and there have been suggestions 
that the time limitations on ads that are 
in the “code of good practices” ought 
to the FCC s-fandard. The cod'-- limits 
radio commercials to 18 minn‘ "s per j 
hour.

M . E l -u o t t  L u k i n s

R E A L T O R

M . E .  L .U K IN S , A N D  A s s o c i a t e s
2317 BARDSTOWN RD. 

LOUISVILLE. KY. <40205

RES.t 89S-300S 

OFFICES 4t61>2121



C|ì;LOFTIN RESEARCH & DEVELOPMENT CORPORATION

Hom e office: 90 0 0  Sunset Boulevard, Los Angeles California 90069 • i=hone (213) 273-8252

Directors:

Arthur Godfrey 

R. M .  Hollingshead, Jr. 

R. M. Hollifioshead, III 

Roy B. Loftin 

Gordon B. McLendon 

Pierre Salinger

March 28, 1966

M r. William McDovyell
XTRANews
5455 W lkhlre Boulevard 
Lea Angeles, California

♦
Dear Bill:

Engineering Job Shops

As staf-ed to you on the phone today. Buzz Mahan, President of Aeromethods, Inc. 
(they rent out engineers) said there are 150 to 165 job shop operations like his in Southern 
California, each of which w ill spend between $10,000 and $50,000 a year in classified ads 
for the L .A .  Times for personnel.

Although I know you w ill be talking with Buzz, the thought occurred to me that there 
might be somev/ay of featuring these advertisements during a stated period, to accustom people 
who are looking for jobs to listen to X TR A . I am sending a copy of this letter to Gordon with 
the thought that they w ill want to look into the situation for Chicago.

j RBL:erg

i cc: M r. Gordon B. McLendon'
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THE STATIONR‘>/i»A'iSMORANDUlVi

February 5 , 1966Gordon McLendon

• Kevin Sweeney 
From

The attached could be another very convincing supporting argument for 
the Los Angeles all-classified station.

It might also make a Business Briefly item. ' ♦

When they get to computers and franchises costing $650,000 to match people's 
needs and wants, then there is certainly a wide enough base to support the argument 
you are making to the commission.



CLASSIFIED CLINIC
I ('

‘Tieline’ Threat 
To Ad Re venue Grows

By Stan Fineness,
CAM, Providence Journal-Bulletin

Maybe classified ads (and the 
revenue derived from them) 
aren’t so lifeless aui dreary 
after all. Now a new attempt 
is being made to capitalize on 
ways of serving this tremendous 
marketplace that has so far re
mained almost an “exclusive” 
with newspapers —  this time via 
computers.«

Radio stations_ are applying 
for^licerisesT^brc^cast want 
ads7'maga'zinesTiave uns'uccess- 
fuily tried to sell zoned classi
fied, “pay-if-you-sell” publica
tions are making some inroads.

Now, starting on the West 
Coast, an organization called 
“Tieline International” is busily 
selling local franchises, and in
dications are that operations will 
be moving across the country 
fairly soon.

A recent Tieland International 
news release states: “Tieline In-
r—  ----------- -— ^

temational is nearing its public 
debut when 11 to 18 Northern 
California Exchanges (answer
ing up to 3,000,000 telephones) 
wilt go ‘on-line’ to_ a central 
computer comnlex ca'pableWfm- 
stantly locating exactly what 
anyone might want to buy, sell, 
lease, or rent (among other 
'thin)^). '

No Cost to User
“’Tieline’s San Francisco Fran

chise Exchange will give every 
telephone in the city (some 623,- 
000) instant access to a com
puter full of pertinent informa
tion vital to every businessman 
and consumer: exactly where to 
find precisely what they want; 
whether that be a job (or ap
plicant); apartment (or tenant); 
lost (or found); buyer (or sell
er); et cetera. . . .  It will cost 
nothing to ask the computer 
anything, and very little to list

/
M Q W  M á i L á i L E

» for

’A-^-E METRO AREA 
DEmOMPMIC STATISTICS

also

A FILE FOLDER
Giving you latest distribution break-down 
on all towns and cities in this 9 County 
Market. It also contains vital Market 
Information.
★  Allentown-Belhlehem-Easton Metro Area

THIS IS PENNSYLVANIA'S 
3rd Market

' m m m

^^whatever it is people .wish to 
sell, rent, lease or just know 
about. (Exact rates, based on a 
ten-day, 14-hcur-a-day exposure 
have not been set, but a com
pany spokesman expects they 
will be ‘a much less costly as 
well as much more efficient 
means of exchanging classified 
goods and seiwices than the only 
other alternative.’ ”)

The cost of the franchise was 
reported to be $650,000, while 
the'imce for a second fran^ise, 
this~one in Hayward. Cal., was. 
put at around $150.000.. Fran
chise prices are based, roughly, 
on $1.00 per telephone sub- 

"scriber, with some discounts of
fered to original franchise-hold- 

' ers to locate in similar-sized 
cities elsewhere.

Tom Bogardus, CAM of the 
Palo Alto (Cal.) Times, at
tended Tieline Intemational’s in
troductory meeting in San Fran
cisco and said they put on a 
show that was “exceptionally 
high in quality” and “veiy pro
fessionally done.”

“James P. Storm, Tieline’s 
executive vicepresident,” says 
Mr. Bogai'dus, “wasn’t exactly 
complimentary regarding news
paper classified, making Refer
ences to ‘archaic.methods,’ ‘horse 
and buggy days,’ ‘undecipher
able abbreviations’ and a few 
other things, but he did predict 
that this space-age wonder will 
come to the rescue of the public 
as well as business people and 
that our billion dollar business 
will soon be handled by com
puters and will be the exclusive 
business of Tieline.”

Sixteen franchised Tielines 
are planned for the Bay area. 
Mr. Bogardus says that Mr. 
Storm expects them to be in 
operation by March or April, 
with more outlets planned in 
addition.

April Debut
Tieline’s news release pro

vided this information: “Tie
line’s Northern California debut 
is set for April, when several 
million people will awake to the 
news (via commercials and ad
vertisements) that while they 
slept, something a little hard to 
believe happened to their tele
phones: they were connected to 
an electronic memoiy bank that 
knows all the details about all 
the things that people want to 
buy, sell, et cetera.

“Tieline International expects 
to be Northern California’s big
gest advertiser for at least this 
three-month announcement peri
od. In addition, the local Fran
chise Exchanges will mount 
their own advertising and pro
motion campaigns to supplement 
(and complement) the Regional 
effort,” it was stated.

And here’s a quote from the
22

October, 1965, issue of Data
mation: “Tieline, a new San 
Francisco outfit, kicks off a big 
promotional campaign Oct. 27, 
offering 16 Bay Area franchises 
for computerized classified ads. 
Using Sanders Associates dis
play terminals and an RCA 
3301, the franchises will sell 
‘space’ for classified listings on 
the computer, which will match 
phone-in requests against the 
appropriate file, displaying the 
phone number of listings which 
meet the requestor’s specifica
tions.

“Later, Tieline plans to offer 
a total of 58 franchises covering 
111 cities, broaden the scope of 
seiwices to include hotel reseiwa- 
tions and the like, eventually 
aims at a universal credit card. 
A franchise will cover a tele
phone exchange area; prices will 
be based on the number of 
phones, and are expected to be 
‘extremely competitive’ wi t h  
classified rates. If Tieline suc
ceeds, Sanders expects to sell 
1,000 CRT’s with the computer 
orders going to RCA.”

One interesting problem: will 
newspaper accept all or any of 
the directly competitive Tieline 
promotion copy offered to them ?

We’ll be watching Tieline In- 
temational with interest, but 
without the help of Mr. Bogar
dus, who on Jan. 1 became busi
ness manager of the Palo Alto 
Times. His assistant, Robert 
Powell, replaced him as CAM.

As previously reported (E&P, 
Jan. 1), Gene Giddings, former
ly CAM of the Oakland (Calif.) 
Ti-ibune, has joined 'fieline to 
organize franchise offices.

L.A. TIMES SETS RECORD
The Los Angeles Times pub

lished its four millionth classi
fied ad in 1965 on Dec. 23, be
coming the first newspaper in 
the world to hit this mark. 
World-leader in classified adver
tising since 1952, the Times ap
proached the 4-million figure 
last year with 3,935,558 classi
fied ads.

Prank W. Lester, Times CAM, 
also pointed out that the Times 
is the only newspaper ever to 
publish 3 million classified ads 
in a year.

•

Acl Director Named
H o u sto n

Douglas A. Stark Jr. has been 
named advertising director of 
the Houston Tribune, publicly- 
owned metropolitan weekly here. 
Mr. Stark, a Texan, was on the 
retail advertising sales staff of 
the Houston Post for three 
years, then the Houston Chron- 
iele for seven years. He was area 
advertising director for the 
News-Citizen newspapers, Pasa
dena, for four years prior to 
joining the Tribune. .

E D I T O R  Si P U B L I S H E R  for January 15, 1966



THE STA TIO N B |^E M O R A N D U M

To Gordon McLendon Date January 16, I966

From
Kevin Sweeney Subject

The attached that ran In today’ s (Sunday) Times a ttests  
further to the uniqueness o f Los Angeles — ^,057,96? 
ads in  one paper in a year while only three other papers 
have puPlished as many as 2,000,000.

■ eNANtsL^
- o x  427 ★  Lt

430-2367' Hollvwoo- ,

REAL ESTATE MAN WINS 
TIMES' 4,000,000 CONTEST

Winner of the Times Classified "4 Million Con
test" which ran from Oct. 25 to Dec. 5, 1965, is 
Jo.seph D. Millier, 847 Daley St., Edmonds, Wash., 
a Seattle real estate broker.

Mr. Millier's estimate of the number of classi
fied ads which would be published in The Times 
during 1965 was only 14 off from the actual 1965 
total of 4,057,967 classified ads.

This total is the largest number of classified 
ads ever published by any newspaper in a single 
year. The Times is also the only newspaper ever • 
to publish more than three million classified ads 
in a single year; and only three other newspapers 
—the San Francisco Examiner, New York Times 
and Houston Chronicle — have published as 
many as two million classified ads in a single 
year.

Mr. and Mrs. Millier will receive a week's vaca
tion in New York as their Grand Prize — trans
portation via American Airlines Astrojet, ac
commodations at a -leading hotel, tickets to top 
shows, dinners and night club entertainment.
The contest drew entries from all over the na
tion and even some from abroad.

srri
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STATiONg|/MEMORANDUM

Jo Gordon McLendon 
cc Art Holt

Date December 31, 1965

From Kevin Sweeney Subject C la ss ified  advertising FM

Your proposal probably already covered the major point — that 
Los Angeles regards c la s s if ie d  advertising as a vtay of l i f e .
Hence, the c la s s if ie d  volume o f the Times ou tstrips every other 
newspaper by m illion s o f l in e s .

But two sidebars occur to me that might strengthen your presen
ta t io n ; (1) I t  is  the sheer volume o f  d iffe re n t  advertisers that 
makes th is  a public se rv ice . Over 4,000,000 d iffe re n t  ads are 
placed in  the Times a lone. (2) C la ss ified  is  hugf in a l l  papers 
in  th is  area. The Van Kuys Green Sheet (free  d is tr ib u tio n , San 
Fernando V alley) regu larly  runs 24 pages o f  c la s s if ie d  and has 
thousands o f d iffe re n t  ad vertisers .

I f  you haven’ t already said i t  th is  way; The number o f advertisers 
using c la s s if ie d  .(not to mention the tens o f thousands Viho read 
i t  every day) is  a la rger  number than most FM stations* audiences. 
Your " fra c tio n "  could be la rger  than any o f thecurrent s ta tio n s ' 
fra c t io n s . Suggest fu rther that your proposal could be even more 
in  the p u b lic  in terest i f  you incorporated an idea lik e  the Green 
Sheet "Pepper Pot" — c la s s i f ie d  fo r  private  c tize n s , two lin es  
fo r  fpl.OO. They regu larly  run 300-500 o f these^ads in  each issue 
in  ju st one section  o f the c it y .  /
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January 27, 1966

M r. R ichard N. M eltzer, P resident 
R ichard N. M eltzer A dvertising, Inc. 
l 6 5  P o s t  S t r e e t  
San F ra n c isco , C aliforn ia  94108

D ear M r. M eltzer:

In M r. M cLendon 's absence from  the c ity  I t^ke the liberty  
of acknowledging rece ip t of your letter, o f January 18th, as 
w ell as thanking you for  sending us the broch u re .

P lease  be advised that M r. M cLendon w ill be av/yy from  his 
hom e o ffice  base fo r  another week or two, and I shall have 
to hold the m aterial in abeyance until he returns. I know he 
w ill want to give this presentation and study his undivided 
and concentrated attention as soon as he can.

C ordia lly ,

U rsula Schw eitzer,
S ec 'y  to G ordon M cLebdon



R I C H A R D  N .  M E L T Z E R  A D V E R T I S I N G ,  I N C .

16B POST STREET • SAN FRANCISCO. CAL.IFORNIA 0A1O8 • AREA CODE AIS YUKON 3*8077

January 18, 1966

Dear Mr. McLendon:

I have noted with in te re st  the story  in  the December 
27 issue o f  Advertising Age, concerning your request 
to  the Federal Communications Commission fo r  an a l l  
commercial FM radio  sta tion  in  Los Angeles.

We have been doing some work fo r  a c l ie n t  who has 
p erfected  a system o f  automated c la s s i f ie d  advertising, 
using radio as i t s  promotional medium. The attached 
brochure w i l l  g ive you more d e ta ils  about h is plan.

I t  occured to  both my c l ie n t  and me that h is system 
might be read ily  adaptable to  what you are trying to  
do in  Los Angeles. I f  you agree, I should very much 
appreciate hearing from you so that a meeting can be 
arranged between the appropriate p a rtie s .

Very tru ly  yours,

Richard N. Meltzer

Mr. Gordon McLendon 
McLendon Corporation 
KLIF Radio Plaza 
2120 Commerce Street 
D allas, Texas 75201

c c : Mr. Bernard Isenberg

RNM/mel
Attach.





I want to sell my RCA-17" 
table model TV for $40.00. 
M y name is Mrs. Classified 

Advertiser. I live at 5499 Clare
mont, Oakland and my 

phone number is OR 4-2267

SELLER

I want to buy a used 
TV set. Either a table 
model or console for 
about $40 or $50. My 
name is Cash Buyer. 
I live at 2220 Shattuck 
f Ave., Berkeley

BUYER

ANSWERING SERVICE
¡¿¡i)

2 CODER

I.B.M. CARD FILE

I.B.M. CARD 
PUNCHER

MAILMAN

n

¡n

I

a © OOoO

Unused 
'Sell' Cards 
Returned to 

File for Future 
Reference

O O C S 3  0 ©

tó t  o :  :  : :

SELLER

I.B.M. MATCHING 
MACHINE

Seller’s 
Phone 

Number 
Moiled to 

Buyer







AUTOM ATED CLASSIFIED ADVERTISING

What it is and how it w orks

Autom ated C lassified  A dvertising (ACA) is an exciting new system  fo r  
listing c la ss ified  advertisem ents. Unlike newspaper want ads, an ACA 
SELL ad is not printed; it is coded num erically , p laced  on an IBM card, 
and kept in a file  ready for  e lectron ic  matching with an A CA BUY ad.

ACA is fast, e fficient and inexpensive fo r  buyer and se lle r . It is a 
com plete departure from  newspaper c la ss ified  advertising m ethods. 
A CA is designed to bring buyers and se lle rs  together e lectron ica lly . 
When matching has been accom plish ed  by our e lectron ic  p rocessin g  
m achines, pertinent inform ation from  the SELL ad is m ailed to the 
buyer. The p rocessin g  is entirely autom atic. A CA w ill utilize IBM 
data p rocessin g  m achines in its operation.

The buyer pays nothing to have ACA search  its file  fo r  his wants. The 
se lle r  pays one c h a r ^  o f $3. 00 to lis t any item , serv ice , rental, etc. , 
fo r  sale. This listing w ill rem ain in A C A 's  file  for  a m axim um  o f 33 
days. It can, how ever, be rem oved  sooner if requested. The $3. 00 
rate fo r  33 days is a charge far below  existing newspaper rates. ACA 
o ffe rs  m ore than a month o f advertising at le s s  than ten cents a day.

BUY and SELL ads w ill be rece iv ed  over the telephone and through the 
m ail. A C A 's  staff w ill include a telephone answering serv ice , women 
fo r  coding the ads, IBM data p rocessin g  equipment and operators , sup
e rv iso rs , and a general m anager. It w ill em ploy the se rv ice s  o f an 
advertising agency to plan and execute the prom otional campaign. This 
cam paign w ill use a ll available m edia to introduce ACA to the public 
and make ACA a household name synonom ous with cla ss ified  advertising 
and want ads.



WHAT A CA HAS DONE

' r -

ACA was developed by B ernard I. E isenberg, a B erkeley businessm an. 
A ssisting  him w ere R ussell M. Koch, an Oakland attorney, and sp ec ia l
ists in the fie lds o f e lectron ic  data p rocessin g  and newspaper c la ss ified  
advertising. *

A  m aster code catalog has been prepared  that w ill enable ACA to code 
and m atch any item  that can be bought, sold, or rented, and any serv ice  
that may be offered  or sought.

F or six months, from  D ecem ber 6, I960, until June 6, 1961, ACA was 
pilot tested over radio station KFAX in San F ra n cisco  (under the name 
o f ELECTRONIC WANT ADS . . , EWA).

The firs t  89 days of the KFAX test brought a total o f 784 ads (405 SELL 
ads and 379 BUY ads). During the rem aining 91 days of the test, this 
figure in creased  to 1328 ads (both BUY and SELL). E xperim ents w ere 
made with the radio copy during the last two months o f the test and the 
ads w ere  d irected  only to buyers.

A fter the p ilot test ended, an average of eight ads a month w ere rece ived  
until D ecem ber, 1961. A s recently  as M arch, 1963, phone ca lls  inqu ir
ing about A C A 's  se rv ice s  have been rece ived  by A C A 's  telephone an sw er
ing serv ice .

The pilot test proved A C A 's  feasib ility  andacceptance in view  of the ads 
p laced  with it. We decided, how ever, not to o ffer  ACA to the public 
again until sufficient capital was available to do the prom otion  n ecessary  
to insure A C A 's  su ccess .

Luis M ora les, Data P rocess in g  Ivlanager for  San Mateo Junior C ollege.

Blanche Craw ford. F or tw enty-one years a m em ber o f  the San F ra n cisco  E xam iner's  c la ss ified  
advertising departm ent. F or  eleven  years , m anager o f the E xam iner 's  telephone c la ss ified  ad 
vertising  so lic ito rs .

Data p rocess in g  representatives for  IBM.
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MARKET POTENTIAL

L

The best available statistics indicate that m ore than six m illion  c la ss ified  
want ads are published annually in the San F ra n cisco  Bay A rea . *

P ro jection s  used here for  the firs t  year o f A C A 's  operation  are based 
on a m in im um 2.5% penetration o f a six  m illion  want ad m arket, or just 
150, 000 SELL ads. A CA w ill seek, a lso , to obtain 300, 000 BUY ads 
during its f irs t  y e a r 's  operation.

We fee l that this is a conservative estim ate since an extensive prom otion 
is planned. Furtherm ore, this new cla ss ified  advertising m edium  should 
expand the total m arket. ACA w ill make it profitable to advertise  hard- 
t o -s e l l  item s and inexpensive item s that do not justify  the high cost and 
short duration o f newspaper c la ss ified  advertising. This was shown by 
the kind o f item s listed  with ACA during its p ilot test, e.g . , suit o f a r 
m or, antiques, hub caps, b icy c le s , cam eras, and boats.

A fter ACA dem onstrates the effectiven ess o f its prom otion  and serv ice  
in the San F ra n cisco  Bay A rea , the entire nation w ill becom e a potential 
m arket. The expansion to other c ities  w ill be relatively  easy, due to the 
experience gained here. Our expansion to other m arkets can be a cco m 
plished on a branch basis , o r  a franchise basis, depending on which 
seem s m ost profitable after the San F ra n cisco  Bay A rea  prom otion  has 
been evaluated.

A C A 's  growth potential is virtually unlim ited. In addition to geographic 
expansion, its share o f the total m arket w ill grow  as ACA becom es a 
fam iliar name and serv ice  to m ore and m ore people. The p ossib ility  
o f linking severa l branches together, particu larly  fo r  the h a rd -to -se ll  
and expensive item s, w ill further in crease  A C A 's  se rv ice  to its u sers, 
and consequently its volum e.

ACA should have an im m ediate and favorable reception  now that the pub
lic  has becom e fam iliar with the term s and concepts o f automation and 
e lectron ics . The flights o f astronauts, the use o f the "quotron" by stock  
brokerage firm s, and the greatly in creased  use and aw areness o f c o m 
puters and other e lectron ic  equipment, a ll have prepared  the public fo r  
AUTOM ATED CLASSIFIED ADVERTISING.

The San F ra n c is co  E xam iner prints nearly  two m illion  ads, the San F ra n c is co  C hron icle prints 
ov er  one m illion  ads, and the Oakland Tribune prints about one m illion  ads each  year. When 
San Jose , Peninsula, M arin County, and other E ast Bay new spapers a re  added, the total want 
ads printed annually in the San F ra n c is co  Bay A rea  exceed  six  m illion .



CAPITAL REQUIREMENTS

The detailed incom e and expense statements for  the firs t  year, shown 
on the follow ing pages, fo re ca st a prom ising future for  ACA. It is an
ticipated that the b reak-even  point w ill be reached in the fourth month. 
At that tim e the accum ulated deficit w ill be approxim ately $16, 000,

We are conservatively  allowing 45 days fo r  rece ivab les  which at the end 
o f the fourth month w ill be approxim ately $30, 000.

Capital expenditures, plus prepaid expenses, w ill total approxim ately 
$ 1 5 ,0 0 0 .*

Thus at the end o f the fourth month capital expenditures, plus deficits to 
date, and cash  to ca rry  accounts rece ivab les  w ill requ ire $61, 000.

Net incom e o f ACA before  taxes fo r  the f ir s t  year, as p ro jected  on the 
follow ing pages, should amount to approxim ately $149, 000 or a lm ost 
$1. 00 per share.

A ccu rate  forecastin g  o f the speed with which this new cla ss ified  a d v er
tising m edium  w ill attain volum e proportions is difficult. We are, 
th erefore , selling $100,000 o f stock  to provide funds for  the initial lo ca l 
prom otion , the rapid expansion into new m arkets, and an adequate r e 
serve fo r  contingencies.

F orm s , prepaid  rent and insurance, down paym ent on o ffic e  equipm ent and o ffic e  furniture, 
rental deposit on p rocess in g  equipm ent.

and









NOTES ON INCOME AND EXPENSE PROJECTION

Our calcu lations indicate that itwovild be le ss  expensive to rent the p r o 
cessing  equipment from  IBM, andhire em ployees to operate them, rather 
than to contract fo r  these se rv ice s . Low estim ates from  data p rocessin g  
serv ice  bureaus are  twenty cents for  p rocessin g  (ready fo r  m ailing) each 
BUY or SELL ad. At p ro jected  volum es, it w ill be advantageous to rent 
the IBM equipment and em ploy operator s beginning with the second month 
o f operation.

The cost o f the IBM equipment and auxiliary m achines is :

IBM C ollator:
IBM P rin ter:
IBM T ypew riter-K ey  Punch:

Monthly Rental 
Monthly Rental 
Monthly Rental

P itney-B ow es M odel RT Postage M eter: (each quarter) $ 36
P itney-B ow es M odel 4250 M ailing M achine: 1033
P itney-B ow es M odel 3300 FM  Folding & Inserting M achine: 1750
M oore 's  F orm s-B u rstin g  M achine: 625

r

A fter downpayment, the monthly payment on the P itney-B ow es m achines 
is $116, and $48 fo r  the form s-bu rstin g  m achine.

The advantage o f doing our own p rocessin g  is obvious when we com pare 
the annual charges o f an IBM serv ice  bureau ($90, 000), with the cost 
o f doing it ou rse lves  ($26, 163). In addition to the dollars saved, there 
w ill be greater speed and con trol in our p rocessin g  and m ailing the ads.

During the KFAX pilot test SELL ads w ere  invoiced  and acknowledged 
on the day rece ived . (A ll p rocessin g  during this test was done manually 
since the volum e did not w arrant the use o f e le ctron ic  equipment. ) About 
50% o f the SELL ads w ere  paid be fore  the expiration o f the ad. Some 
a dvertisers  requ ired  rem inder n otices . A pproxim ately 6% w ere u n co l
lectable . This percentage probably could have been reduced with a 
strong co llection  letter.

\ J
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( i n  two s e c t io n s )  ^

CREATIVE PEOPLE NT̂ ND STATUS. C r i t i c a l  ad a g e n cy  p rob lem . H igh er s a l a r y  n o t 
s o lu t io n .  R e c o g n it io n  n eed ed . M is ta k e  t o  rew ard  to p  c r e a t i v e  t a l e n t  w ith  m anage
ment j o b .  E x e c u t iv e  d u t ie s  s t i f l e  c r e a t i v e  u r g e .  Top c o p y w r ite r s ,  a r t  d ir e c t o r s  
become s e c o n d -r a te  a g e n cy  p r e s id e n t s .  Form er Kudner p r e s id e n t  R oger Purdon , e x -B a te s  
p r e s id e n t  R o ss e r  R eeves b e t t e r - s u i t e d  f o r  c r e a t i v e  w ork. Even when c r e a t i v e  men 
have management a b i l i t y  —  BBDO chairm an C h a r l ie  B row er, O g ü v y  & M a th e r 's  D avid  
O g i lv y ,  M cC a n n -E rick so n 's  P a u l F o le y  —  a g e n c ie s  c a n 't  a f f o r d  t o  w a ste  them on non- 
c r e a t i v e  j o b s .  R eason why D a vid  ste p p e d  down from  ch airm an sh ip  o f  U .S . a g e n c y . 
"M arve l"  H arper prom oted C h et P o s e y  t o  a s s i s t  P a u l in  th e  c r e a t i v e  s u p e r v is io n  
o f  a l l  McCann b r a n c h e s . J a c k  T in k e r  unhappy s in c e  he became hesid o f  f u l l - f l e d g e d  
a g e n c y .

P a r t i a l  s o l u t i o n s . l )  G iv e  c r e a t i v e  man to p  management t i t l e  w ith o u t a d m in is tr a t iv e  
d e t a i l .  A t D o yle  Dane B ern b ach , p r e s id e n t  B i l l  B ern b ach  c o n c e n tr a te s  on c r e a t iv e  
w ork. L e a v e s a d m in is t r a t iv e  prob lem s t o  e x e c u t iv e  v - p  Ned D o y le , v - p  & g e n e r a l  
m anager Max D ane. P la n  w orks w ith  w e ll- b a la n c e d  team . 2) R o ta te  c h i e f  e x e c u t iv e .  
System  in  f o r c e  a t  Ted B a te s  s in c e  1955- B i l l  K earns (1955~1959)> Rudy M on tgelas 
(1 9 5 9 - 1 9 6 2 ) ,  R o ss e r  R eeves ( I 9 6 2 - I 9 6 3 ) ,  Ted B a te s  (1 9 6 3 - 1 9 6 5 ) 5  h ave ta k e n  tu r n s  in  
a d m in is tr a t io n  o f  a g e n c y . A r c h ie  F o s t e r  h as j u s t  r e p la c e d  T ed . Compromise system  
s t i l l  k eep s c r e a t i v e  e x e c u t iv e  from  h is  b a s i c  f u n c t io n .

Make to p  c r e a t i v e  p e o p le  p a r t  o f  management team . S t a f f ,  n o t l i n e  e x e c u t iv e s .  B e s t  
t i t l e :  v - p  & chairm an o f  c r e a t i v e  b o a rd . D 'A r c y  chairm an Bob Ganger gav e  t h i s  t i t l e  
t o  R oger Purdon. Howard W ilso n  was prom oted from  g e n e r a l  c o rp o r a te  e x e c u t i v e - c r e a t i v e  
s e r v i c e s  t o  v ic e -c h a ir m a n  o f  b o a rd  a t  G e y e r , M orey, B a l l a r d .  G rey A d v e r t is in g  h as two 
e x e c u t iv e  v - p s  f o r  c r e a t i v e  s e r v i c e s ,  Ben A lc o c k  and B e r n ie  Kahn. C r e a t iv e  p e o p le  
sh o u ld  s i t  on management c o u n c i l .  H elp d eterm in e a gen cy  p o l i c y .  Be g iv e n  r e c o g n it io n ,  
n o t management r e s p o n s i b i l i t y .

OREN HARRIS' FINAL TV-RATINGS REPORT. More monument t o  House Commerce Com mittee 
chairm an (who le a v e s  t o  become F e d e r a l  ju d g e  n e x t  month) th a n  s e r v ic e  t o  in d u s t r y .  
R ep o rt p r a is e d  B ro a d c a s t  R a t in g s  C o u n c il  f o r  e f f o r t s  t o  a c c r e d i t  and a u d it  r a t i n g s . 
C r i t i c i z e d  r a t i n g s  s e r v i c e s  f o r  l a c k  o f  i n i t i a t i v e  in  p o l i c i n g  th e m s e lv e s . R ep o rt 
s id e s te p p e d  m ajor problem : b r o a d c a s t e r s '  co n ç)lete  dependence on r a t i n g s  w hich  s t i l l  
do n o t a d e q u a te ly  m easure s i z e  and q u a l i t y  o f  a u d ie n c e .

SALESMAN MANNY YELLEN TALKS TOO MGCH. New d ir e c t o r  P e te  L e v a th e s  sh o u ld  c a u tio n  
Manny on p . r .  S tu p id  f o r  p r e s id e n t  o f  P . L o r i l l a r d  t o  p u b l i c l y  s t a t e :  " I  t h in k  th e  
A m erican  p u b l ic  i s  to o  i n t e l l i g e n t  t o  p a y  an y a t t e n t io n "  t o  h e a lt h  w arn in g on c i g -  
a r e t  p a c k a g e s . A g g r a v a te s  In te r-A g e n c y  C o u n c il  on Smoking & H e a lth . I n v i t e s  fu r th e r  
C o n g r e s s io n a l r e s t r i c t i o n s .

1966, The Gallagher Report, Inc. Material may not be reproduced or photocopied in any form without permission.



GEIffiRAL BACTG TURNAROIM) EXEECTED THIS YEAR. T h ir d - la r g e s t  U .S . b a itin g  com
pan y ( s a l e s :  $164 m i l l i o n ) . A f t e r  C o n t in e n ta l Baitin g ($^93 m i l l io n )  and A m erican 
B a k e r ie s  ($253 m i l l i o n ) . C h a lle n g e d  b y  Ward Foods ($ l6 S  m i l l io n )  and I n t e r s t a t e  
B a k e r ie s  ($ 157 m i l l i o n ) .  Con^)any p r o f i t s  dropped t o  $ 1,0 3 7,0 0 0  l a s t  y e a r .  Mere 
0 .6^  o f  s a l e s .  Prom oter D ic k  P i s t e l l  to o k  c o n t r o l  as chairm an in  May, I 9 6 5 , th ro u gh  
The G o ld f ie ld  C orp . G e n e ra l Baitin g h as th r e e  a l l i e d  b u s in e s s e s :  G e n e ra l B aiting 
(Bond b r e a d ) ,  Eddy B a k e r ie s  (w h o le s a le  b a k in g ) .  Van de Kamp D iv is io n  (8 0 0  o u t l e t s  
in  su p e rm a rk e ts , s i x  c o f f e e  s h o p s ) . A d v e r t is in g  m in im al. Through house a gen cy .
Sage A d v e r t is in g  S e r v ic e s .  Los A n g e le s  b ra n ch  o f  Lennen & N e w ell h a n d le s  Van de 
Kamp a d v e r t i s i n g .  G e n e r a l 's  p r e s id e n t  D ic k  C la r k  h as b a c k in g  o f  P i s t e l l  t o  revamp 
s e tu p . W il l  merge Eddy B a k e r ie s  in t o  p a r e n t  company. S eeks new m a rk e tin g  v -p  in  
$i|0,000 b r a c k e t .  W i l l  s w itc h  Bond b re a d  t o  m ajo r a g e n c y . S e t  up s u b s t a n t ia l  ad 
b u d g e t .

AGENCIES CREATE PRODUCTS. H ic k s & G r e is t  chairm an C h a r le s  Skoog J r . gave c l i e n t  
E n d ic o tt-J o h n s o n  id e a  f o r  0 0 7  James Bond s h o e s . Recommended e x c lu s iv e  m a rk e tin g  b y  
Montgomery Ward. C h a r l ie  su g g e s te d  a r t i f i c i a l l y  f la v o r e d  and sw eeten ed  n o n fa t  d ry  
m ilk  p ro d u c t f o r  W eldon Foods (D ie t  M i l k ) . Worked on p ack age  d e s ig n , p r i c e  and p r o 
m o tio n . L eb er K a tz  P a c c io n e 's  L es L eb er d e v e lo p e d  new l i n e  o f  fo v in d a tio n  garm ents 
( P la z d -S )  f o r  A . S teiiii & C o .;  C a sin o  l i n e  o f  you n g-m en 's s la c k s  f o r  H enry I .  S i e g e l .  
New p ro d u c t id e a s  g e n e r a te  a gen cy  b i l l i n g s .

IffiW CBS-TV RATE CARD. I n f lu e n c e d  b y  C o n g r e s s io n a l,  F e d e r a l  Com m unications Com
m is s io n  c r i t i c i s m .  No more huge c o rp o r a te  d is c o u n ts  f o r  m ajor a d v e r t i s e r s .  "G rid "  
r a t e  c a rd  r e t a i n s  m inor p r i c e  r e d u c t io n s  f o r  co n tig u o u s  s p o t s ,  5 2 -w eek c o n t r a c t s ,  
e a r l y  p r im e tim e . O f f e r s  b i g g e s t  s a v in g s  f o r  sp o n so rs w ith  own show s.

GENERAL FOODS JOINS TREND TO CREATIVITY. Chooses D oyle  Dane Bernb.ach, G rey 
A d v e r t is in g  as new a g e n c ie s .  A ccou n t r e s h u f f le  from  fo u r  t o  f i v e  a g e n c ie s  p r e d ic te d  
b y  GR, O c t. 1 9 , 1 9 6 5 - F o o te , Cone & B e ld in g  d rop p ed . Chairm an Tex Cook w o n 't  p e r 
m it G e n e ra l Foods a gen cy  t o  h a n d le  p rim a ry  p ro d u c ts  o f  GF c o m p e t ito r s . FCgcB has 
H i l l s  B ros. C o ffe e  and R a ls to n  P u r in a . O f th r e e  a g e n c ie s  GF r e t a in e d ,  o n ly  O g ilv y  
& M ather —  w ith  s u c c e s s f u l  10 0 ^ -fe e  arrangem ent —  l o s t  no a c c o u n t s . Young & R u b i-  
cam gav e  up B a k e rs  C h o c o la te , Dream Whip, B rim . B en ton & B ow les l o s t  Yuban C o f fe e ,  
G ain es M eal dog fo o d .

RECRUITING & TRAINING DRUG SALESMEN. Above a v e ra g e  I .Q .  r e q u ir e d  o f  salesm en  
in  e t h i c a l  drug f i e l d .  A b i l i t y  t o  c o n v e rse  i n t e l l i g e n t l y  w ith  d o c t o r s .  Must appear 
m atture, r e l i a b l e .  S o b e r in g  C o rp o ra tio n  r e c r u i t s  salesm en  th ro u gh  tra d e  p a p e r s ; r e 
commendations in  th e  t r a d e ;  from  p h a rm a c is ts ;  among s c ie n c e  m ajo rs on cam puses.
G iv e s  r e c r u i t  e x t e n s iv e  t r a i n i n g .  A c c lim a te s  him t o  in d u s tr y  b y  in t r o d u c t io n  to  
d ru g  w h o le s a le r s ',  d r u g g i s t s ,  d o c t o r s , “h o s p i t a l - p e r s o n n e l .  Sends him in t o  f i e l d  f o r  
week w ith  e x p e r ie n c e d  sa lesm an . T akes s i x  t o  e ig h t  w eeks t o  e v a lu a te  h i s  p o t e n t i a l .  
A f t e r  s i x  months in  f i e l d ,  t r a in e e  r e c e iv e s  th re e -w e e k  c o n c e n tra te d  t r a i n i n g  in  main 
o f f i c e .  Two w eeks 'o f s c i e n t i f i c ,  m e d ic a l in d o c t r in a t io n .  One w eek, s a le s  t r a i n i n g .  
G iven  s t a t u s  t i t l e  " p r o f e s s io n a l  s a le s  r e p r e s e n t a t i v e ."

F o llo w -u p  t r a i n i n g . S o b e r in g  C o rp o r a tio n  chairm an F r a n c is  Bro-wn k eep s t r a in in g  
p r o c e s s  on a lm o st c o n t in u a l  b a s i s .  S a le s  m e e tin g s c a l l e d  t o  a c q u a in t  men w ith  
e v e r y  new p ro d u c t o r  cam paign. P lu s  fo u r  d iv i s i o n  m ee tin g s a  y e a r .  E v e ry  th r e e  
t o  f i v e  y e a r s ,  each  salesm an  r e c e i v e s  one-w eek r e f r e s h e r  t r a i n i n g  a t  home o f f i c e .
Men in  f i e l d  k e p t  up t o  d a te  w ith  p a m p h lets , b o o k le t s ,  b r o c h u r e s . T r a in in g , s u p e r
v i s i o n ,  m o t iv a t io n  keep  tu r n o v e r  do-wn t o  IC^ a  y e a r .

CHECK WITH CLIENTS BEFORE AGENCY MERGER. C u sto m ers ' a t t i t u d e  c r i t i c a l .  A gen cy 
p r i n c i p a l  sh o u ld  b ro a c h  s u b je c t  w ith o u t m en tio n in g  name o f  o th e r  a g e n c y . A ssu re  c l i 
e n t  h i s  i n t e r e s t  w i l l  be p r o t e c t e d .  C lyn e Maxon p r e s id e n t  T e r r y  C lyn e in form ed  m ajor 
c l i e n t s  ab out d e s ir e  t o  m e rg e . R e c e iv e d  g o -a h e a d , p ro v id e d  C lyn e Maxon r e t a i n  a u to n 
omy. Form er BBDO e x e c u t iv e  v -p  Bob Foreman i n i t i a t e d  t a l k s  b etw een  T e r r y  and C h a r l ie



B ro w er. F i n a l  arran gem en ts: exchange o f  s t o c k ,  se ven  y e a r s  o f  autonomy f o r  C lyn e 
Maxon, f i v e - y e a r  management c o n t r a c t  f o r  T e r r y .  S to c k  exchanged  on b a s i s  o f  book 
v a lu e ,  m u tu a lly -a g re e d -u p o n  s e v e n -y e a r  b i l l i n g s  p r o j e c t i o n .  BBDO b o ok  v a lu e ,  $ 17  
m i l l i o n .  C lyn e  Maxon, $ 1 .5  m i l l i o n .  T e r r y  w i l l  become BBDO d ir e c t o r  n e x t  m onth.

ADVERTISING DJ 100 LEADING CONSUMER MAilAZIMES. 19^5 p a g e s  r o s e  ^ .e?jo o v e r  1964- 
f o r  99 com parable m a g a zin e s . G ro ss reven u e r o s e  (19 6 5 f i g u r e s  f o r  S k iin g
u n a v a i la b l e . )  T o ta l  p a g e s  f o r  100 m agazin es in  I 9 6 5 ': 9 3 ,3 7 3 . D o l la r s :  $ 1 ,0 9 5 ,0 0 0 ,6 0 1 . 
Com plete d a ta  in  Second S e c t io n .

G ain s and l o s s e s . 68 m agazin es g a in e d  in  a d v e r t is in g  p a g e s . A ve rag e  g a in :  1 2 .5 ^ .
30  l o s t .  A ve rag e  d rop : 'J.k'fo. P o p u la r  B o a tin g  had no ch a n g e . O u tsta n d in g  pag§ g a in s  
in  m agazin es b i l l i n g  $ 1 m i l l i o n  o r  m ore: C o sm o p olitan  + h2ffo, Ingenue + 2 3 .8 ^ , F ly in g  
+ 2 2 . 7^5 F o rb e s + 2 2 .6 ^ , B e t t e r  Homes & G ardens + l 8 . 1 ^ ,  TV Guide + 1 7 . 7^ , S ig n a tu r e  
( fo r m e r ly  D in e rs  Club M agazin e) + 1 7 .5 ^ , A rg o sy  + 1 7 .^ ^ , H a r p e r 's  M agazine + 1 5 .2 ji ,  
Woman's Day + 1^1.7^, F a m ily  C i r c le  + 1 3 . 6^ , R e a d e r 's  D ig e s t  + 1 3 . ^ % ,  O utdoor L i f e  
+ 13%■ S i g n i f i c a n t  l o s s e s :  S a tu rd a y  E ven in g  P o s t  -  2 9 -5^ , S c i e n t i f i c  A m erican - 1 5 .9 ^ .

O u tlo o k  f o r  1 9 6 6 . M agazine in d u s t r y  d id  p a r t i c u l a r l y  w e l l  in  l a s t  q_uarter o f  I 9 6 5 . 
W i l l  do b e t t e r  in  f i r s t  h a l f  o f  I 9 6 6 . L e v e l  o f f  s l i g h t l y  in  secon d  h a lf- . S h o u ld -, 
end y e a r  up 8% in  ad p a g e s , ICffo i n  d o l l a r s .  M agazin es t o  ta k e  p la y  away from  t e l e 
v i s i o n  in  1 9 6 6 . Im press a d v e r t i s e r s  w ith  e f f e c t i v e n e s s .  B e t t e r ,  e a r l i e r  s e l l i n g .
F o r  f i r s t  t im e , sp ace  sa lesm en  w i l l  n o t w a it  u n t i l  t v  s e l l i n g  se a so n  h a s en ded. 
I 9 6 6 - I 9 6 7  t v  se a so n  opened w ith  G e n e ra l F o o d s' p u rch ase  o f  10  m in u tes on CBS-TV.
A ls o  r e a d y  t o  make t v  b u y s: P r o c t e r  & Gam ble, B r i s t o l  M yers, A m erican Home P ro d u c ts , 
L e v e r  B r o th e r s ,  R .J .  R eyn old s T o b a cco . M agazin es w i l l  p r o f i t  from  c i g a r e t  a d v e r t i s 
e r s '  r e lu c t a n c e  t o  u se  t v  p rim etim e b e f o r e  9  p .m . Not enough tim e f o r  a l l .  S p e c ia l  
ad p r o j e c t s  w i l l  a ls o  h e lp  m a g a z in e s . E . g . ,  F ord  M o to r 's  new $50 m i l l i o n  c o rp o r a te  
i d e n t i t y  c a r ^ a ig n .

GENEEN GIVES CONTRACTS TO ABC BRASS. I n t e r n a t io n a l  T elephon e & T e le g r a p h 's  
"H ungry H al" Geneen a g r e e s  to  f i v e - y e a r  c o n t r a c t s  f o r  ABC I n c . p r e s id e n t  L en n ie  G old- 
en so n , e x e c u t iv e  v - p  S i  S i e g e l ,  ABC-TV p r e s id e n t  Tom M oore, v - p  t h e a t r e s  Sam C la r k ,  
p r e s id e n t  owned & o p e ra te d  s t a t io n s  Ted S h a k e r, v -p  & g e n e r a l  c o u n s e l Ev E r l i c k .
S t i l l  under c o n s id e r a t io n :  ABC R ad io  p r e s id e n t  Bob P a u le y , v -p  & g e n e r a l  m anager t v  
n etw ork  J u l i e  B a rn a th a n . Sam C la r k  e x e r c is e d  s t o c k  o p tio n s  f o r  5^1 more s h a r e s .
Now owns 5 , 2 9 0 . Tom Moore b o u gh t ^ ,330  —  f o r  a  t o t a l  o f  8 ,6 5 9 - A t o p tio n  p r ic e  
o f  $2 3 . Tom h as n e t  c a p i t a l  g a in  o f  $325,000 a f t e r  t a x e s .

SALES EXECUTIVES CLUES PLAN MERGER. S a le s  E x e c u t iv e s  C lub o f  N .Y . h as commit
t e e  t o  i n v e s t i g a t e  r e jo i n i n g  S a le s  M ark etin g  E x e c u t iv e s  I n t e r n a t i o n a l .  Headed b y  
John E m ery,'^ ex ecu tive  v - p  o f  Emery A i r 'F i 'e ig h t ,  an d-Joe A r d l e i g h , 'e x e c u t i v e 'v - p  of-r,. 
R e se a rc h  I n s t i t u t e  o f  A m e ric a . SME-I e x e c u t iv e  d ir e c t o r  B i l l  D r i s c o l l  s a t  on d a is  
a t  l a s t  SEC m e e t in g . B i l l  and SEC e x e c u t iv e  d ir e c t o r  H arry  W hite good f r i e n d s .
Look f o r  two c lu b s  t o  g e t  to g e t h e r  w it h in  s i x  m on th s.

NEWSPRINT PRICE HIKE. E x p ected  in  I 9 6 6 . B oth  Canadian and U .S . p ro d u c e rs  to  
ta k e  a d v an ta g e  o f  s h o r t  s u p p lie s  d u r in g  p e a k  p e r io d s  o f  I 9 6 6 . Blame r i s i n g  p ro d u c
t i o n  c o s t s .  New la b o r  c o n t r a c t s  r a i s e d  c o s t  p e r  to n  b y  $6 . U .S . n ew spapers in c r e a s e  
u se  o f  o f f s e t  p r i n t i n g .  R eq u ire  more c o s t l y  n e w s p r in t . Many p a p e r  co n p a n ies  ru s h  
e x p a n sio n  p la n s .  B r i t i s h  C olum bia F o r e s t  P ro d u c ts  L t d .t o  in c r e a s e  p r o d u c t io n  c a p a c i t y  
b y  1 2 5 ,0 0 0  t o n s .  P r ic e  B r o s . & Co. t o  -spend $i)-2 m i l l i o n  on e x p a n sio n  and m od ern iza
t i o n .  A t la n t i c  Sugar R e f in e r ie s  p la n s  t o  b u i ld  250,000 to n  n e w sp rin t m i l l . U .S . 
m i l l s  e x p e c t  t o  in c r e a s e  c a p a c i t y  b y  6^ .

GILLETTE ORGANIZATIONAL CHANGES. Chairm an C a r l  G i l b e r t  c o n c e n tr a te s  on c o n s o l i -  
Boone G ro ss l e f t  when C a r l  ch o se V in ce  Z i e g le r  

C a r l  now h as one m ark e tin g
d a t io n  o f  o p e r a t io n s  h e re  and a b ro a d , 
as p r e s i d e n t . C a r l  c o n s id e r s  V in ce  b e t t e r  o r g a n i z e r . 
d i r e c t o r  in  ea ch  c o u n tr y . Henry G a r n e tt  i s  m anaging d ir e c t o r  o f  U n ite d  Kingdom and



a f f i l i a t e d  c o u n t r ie s .  V in c e  w i l l  d iv id e  G i l l e t t e  em pire in t o  1 2  r e g io n s ,  each  under 
T - p . M ark etin g  p e r s o n n e l w i l l  r e p o r t  t o  v - p s .  V -p s t o  Z i e g l e r .

D i v e r s i f i c a t i o n . CoB^iany s o ld  o n ly  r a z o r s  and r a z o r  b la d e s  u n t i l  p u rch a se  o f  Toni 
C o s m e tic s , in  I 9 I+8 . Then, b o u gh t P aper Mate Pens in  1 9 5 5 . In  I 9 6 2 , company e n te re d  
h o s p i t a l  s u p p ly  in d u s t r y  w ith  p u rch ase  o f  S t e r i l o n .  In  i 9 6 0 , G i l l e t t e  S a f e t y  R azor 
e n te r e d  m en 's t o i l e t r i e s  in d u s t r y  w ith  R ig h t  Guard d e o d o ra n t. Then in tro d u c e d  Foamy 
sh a v in g  cream , Sun-Up C ologn e and a f t e r  sh a v e . Heads Up h a ir  d r e s s in g .  N on-blade 
a c t i v i t i e s  acco u n t f o r  about hojo o f  t o t a l  s a l e s .  V in ce  e n ^ h a size s  f o r e ig n  p ro m o tio n . 
J .  W a lte r  Thompson r e p r e s e n t s  G i l l e t t e  in  U n ite d  Kingdom. Hevimann, O g i lv y  & M ather 
in  Germany. C h a r l ie  B row er, who h a n d le s  d o m e stic  a c c o u n ts , sh o u ld  b e e f  up BBDO 
o v e r s e a s  s e tu p .

AD AGENCY NEW BUSINESS. A m erican A i r l i n e s .  B eech -N ut L i f e  S a v e r s .

AGENCY BUSINESS. Young & Rubicam  may g e t  P . L o r i l l a r d  a c c o u n t. V-p m ark e tin g  
P e te  L e v a th e s  o ld  Y&R man. Lennen 8e N e w e ll p r e s id e n t  D olph T o igo  sh o u ld  l o c k  in  
a cco iu it on lOOJ^-fee b a s i s  im m e d ia te ly . . . .  On way up: Gaynor & Due a s . Chairm an 
& p r e s id e n t  P a u l Gaynor e x p e c ts  $ l4  m i l l i o n  b i l l i n g s  t h i s  y e a r . 25^ in c r e a s e  o ver
1 9 6 5 . In  p a s t  s i x  m onths, p ic k e d  up A m erican E x p re ss  (cam paign f o r  M o n tr e a l 's  Expo 
' 6 7 ) ,  N o r fo lk  & W estern  R a ilw a y , E l iz a b e t h  A rd en , W a llace  & T iern an .. . . . Poor 

E rw in  W asey p r e s id e n t  M arvin  Corw in l o s e s  a n o th e r  a c c o u n t. A m erican Enka s w itc h e s  
$2 m i l l i o n  a cco u n t t o  D e le h a n ty , K u rn it  & G e l l e r .  . . . " V e lv e t-T r a p  D ick "  Pinkham 
fa v o r s  fe w e r  a c c o u n ts  a t  Ted B a t e s .  A gen cy l o s t  p a r t  o f  A m erican Home P ro d u c ts , 
a l l  o f  Socony M ob il O i l .  I f  lo s s e s  c o n t in u e , D ic k  can a s k  h is  buddy "C om m issioner" 
W a lte r  T h a y e r, p u b lis h e r  o f  New Y o rk  H era ld  T r ib iu ie , t o  g iv e  him b a c k  h i s  o ld  jo b  
as c i r c u l a t i o n  smanager.

PUBLISHING. Time I n c .  n e g o t ia t e s  t o  b u y  k&lo o f  R o b e rt L a f fo n t  E d it io n s ,  m ajor 
F re n ch  b ook p u b l is h in g  company. . . . Commentary, o p in io n  m on thly sp on sored  b y  
A m erican J e w ish  Com m ittee, r a i s e d  ad p a g e s  5 1 -6^5 d o l l a r s  68.8'^ in  I 965  o v e r  1 9 6 ^. 
From 2 58  p a g e s  ($ 9 2,70 0 ) t o  391 p a g e s  ($ 15 6 ,4 8 0 ). . . . Hayden P u b lis h in g  p r o f i t s  
dropped 7 7 .5 ^  i n  I 9 6 5 . From $ 310 ,47^  in  1964 t o  $70,000 t h i s  y e a r .  S a le s  dropped 
1 6 . 2^ , from  $6 , 0 8 0 ,3 6 8  t o  $5 , 0 9 8 , 0 6 5 . W ith r e c e n t  management r e o r g a n iz a t io n ,  p r e s i 
d en t Jim  M xilholland w i l l  show b e t t e r  p ic t u r e  i n  I 9 6 6 .

ACTIVITY. Look f o r  C o lg a te -P a lm o liv e  e x e c u t iv e  v -p  Dave Mahoney t o  a c c e p t  p r e s 
id e n c y  o f  a n o th e r  company when h i s  f i v e - y e a r  c o n t r a c t  e x p ir e s  in  Ju n e. C o lg a te  p r e s 
id e n t  G eorge L esch  h a s n 't  h e lp e d  D a v e 's  u l c e r s .  . . . A m erican M achine & F oxin dry's 
C a r te r  B u rg e ss  c r e a t e s  v - p  p o s t  f o r  P a t r i c i a  H u ff ,  fo r m e r ly  w ith  Kenyon & E c k h a rd t.
P a t w i l l  d e v e lo p  fem a le  m arket f o r  com pany's b o w lin g , s k i i n g ,  consumer p r o d u c ts .  . . . 
As p r e d ic t e d ,  GR J a n . 1 3 ,  1 9 6 5 j S tr a u s  B r o a d c a s t in g  (WMCA) p r e s id e n t  P e te  S tr a u s  w i l l  
e n te r  New Y o rk  p o l i t i c s .  P la n s  t o  se e k  C o n g re s s io n a l s e a t  as r e p r e s e n t a t iv e  from  
M a n h a tta n 's  1 9 th  U .S . C o n g re s s io n a l d i s t r i c t .  . . . E x p e ct new ABC a f f i l i a t e  A u d it  
B ureau  o f  M ark etin g  S e r v ic e s ,  t o  a u d it  d i r e c t  m a il  l i s t s ,  o th e r  m ed ia . As recommended 
b y  GR, A'ug. 26 , 19 6 4 . . . . E t h i c a l  drug a d v e r t i s in g  w i l l  drop o f f  s h a r p ly ,  a s c lo s e  
t o  $ 2 0 0  m i l l i o n  w orth  o f  t r a n q u i l i z e r s  and o th e r  d ru gs come under new c o n t r o ls  o f  
Food Ss Drug A d m in is tr a t io n . . . . A lth o u g h  GR and Time m agazine th ro u g h t i t  w ould 
b e  s u c c e s s ,  M etro-G oldw yn-M ayer' s D o cto r  Z h ivago  lo o k s  l i k e  b i g g e s t  bomb o f  y e a r .
C ould  c o s t  p r e s id e n t  Bob O 'B r ie n  h i s  j o b .  P h i l  L e v in , l a r g e s t  s to c k h o ld e r ,  w ould 
l i k e  t o  b e p r e s id e n t .

V e ry  tr u ly ^ y o u r s ,

The G a lla g h e r  R e p o rt , I n c .
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O THE STATIONS MEMORANDUM

To Keith Trant ov/ Date June 7, 1967

From E ffie  Cooper Subject Advertising of Firearms 
Advertising for transpor
tation

In looking through our f i le s  of Instant Want Ads (both paid and 
free) I notice a number of ads for pisols and/or revolvers.

I have checked the Code of Ethics and Standards of Acceptance for 
Classified Advertising and th is is.what i t  says about such ads;

”1015 Ads on p isto ls , revolvers and. other concealable 
firearms, either wanted or for sale , unless 
placed by a dealer licensed to s e ll  firearms.

This is  required by law in some states. Somie other states 
allow p istols and revolvers to be advertised by persons 
other than licensed dealers i f  the statem.ent "permit re
quired" is  included. Ads on antiques or co llectors ’ guns 
should be acceptable i f  properly described. "

O )

V/ith regard to advertising placed offering to share expense in 
tra vel, ads vranting a companion for travel., ads wanting a ride 
to somie distant point - -  again I quote from the Code of Ethics:

"1021 Ads offering to share expense in travel, ads wanting 
a com.panion for travel, ads wanting a ride to som.e 
distant point.

a. Too many cases are a miatter of police record where 
either the advertiser or the respondent was de
frauded of mioney, given no transportation, or met 
with harm.

b. Papers that do accept such ads should inform the 
advertiser of the perils involved, and record his 
signature, address and driver's license on the 
order. Advertisers v;ho are transients or who use 
a hotel or miotel for an address should be inves
tigated .

c . Ads offering to drive a car to a distant point, 
or ads asking for a driver, are acceptd by many 
papers, but the suggestions in "b " above should 
be followed.

'"It
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TME STATIONS MEMORANDUM

To Keith Trantovi Date June 7, 1967

From E ffie  Cooper Subject Advertising Code

Ads asking for a ride or riders for daily  
commuting to and from work are generally 
accepted. "

I know that we are not pledged to follow Classified Advertising 
Codes of Ethics and Standards to the le tte r , but I think i t  
might be something to consider in these two instances.

Since the ads that I have been going over were not paid adver
tisin g  for the most part — i t  seemis to m.e that i t  might be 
advisable to stick to the le tte r  of the law. By doing so we 
vrould avoid possible problemis with no loss in revenue.

''91



Transcript of GBffl's conversation with Hester 1 0 / 2 4 / 6 6

GBIil —  It's a man without a country. It can't go in the Nat'l Assn of B'casters, 
lUell, we do broadcast something, but it's not akin^ to entertainment as 
we know it. UJhat will happen, and maybe this is what Ancam will want to 
have happen —  I have no way of knowing —  but what will happen, if this 
nstation succeeds, you yourself can recognize that undoubtedly it will be 
emulated here and there, and then when enough of these stations come in^o 
existence, they'll form, in all likelihood, rather than going under the 
NAB, THEV'LL form some trade organization of their own. (on about damage 
Klexican radio stations have done for b'casting industry ... ) There is no 
telling how much a KADS without guidance poorly run and with the type of 
inexperience that I have in classified advertising, although I do come 
from somewhat of a newspaper background, there's no telling how I and 
fourteen others if we start selling prayer cloths, and there is no accepted 
code and no guidance, there's no telling what that image of classified 
advertising itself could take on in five or ten years.

O

Well, there, you're absolutely right ...

Let me suggest one other possibility for you that might be a darn good one 
In the Variety Clubs, I think the NAB has its ... you have a special 
classification of membership, ... what is it, now ...

Do you mean an Associate lyiembership?

Associate Membership I or something like that. The radio station, of course, 
would like to vote, and that was my application, but since it's got nowhere 
to go it's beggars can't be choosers, and I was going to say that you guys 
are in a position to absorb this new embryonic industry literally on your 
own terms, and it just seems such a shame for you not to throw them a crumb 
out at the side, or something.

Well, we don't want to be looked upon as throwing crumbs 

Well, nowx ...
X

We're working for the industry.

Yes, and I didn't mean to imply that ... I'm sorry for that statement ...
What I meant to say was, at this point you can, as radio absorbed television, 
absorb them real easily and about all they want, we want, or the rest of them 
want, is to be able to call ANCAM once in a while and say, look, this gal over 
here wants to advertise so-and-so, and What do we do with it?

Yeah, well you did sap get copies of our Code of Ethics.

o

{

GBM —  Yeah, I've got it, but

L —  Wall, alot of that is not much .. there's as many faults in this type of
business, and we havealot of young people coming into it, and they expressed 
the same opinion —  they don't know what to do with it after they get that 
Code, but after they_auork^ laith it'lt uiorks otrt pretty luell ,

I'm sure it does. I suppose there's not any code, including the Ten 
Commandments, with which it is possible to live absolutely to the letters, 
but may I ask this; Is there anywhere in the country or in the world a 
even half-way recognized definition of what constitutes a Classified 
Advertisement?

L —  (this is garbled) ... is an offer by a private party of something they had 
no further need for. That's originally what it is, but actually today 
Classified Advertising is advertisements classified by category for the 

^  ease of the reader.

\



(GBIÌI asked L to repeat the phrase as he u/as writing it down) ... because I'm 
assembling these things. Uie're very fortunate here in that we've assembled 

about six passible definitions and we haven't got a single advertiser 
that satisfies any of them.

L —  You're biggest problem is the fact that you're going to have to
establish a true format before you really get into our (fold?) as far 
as falling within the definition of classified.

GBin —  Uiell, I agree with that, and one good thing you've got with me is an
organization which is a) well financed, and b) a devoted radio man who 
has many other radio and teleaision interests and could not afford to 
jeopardize them by sub-standard practice. And in fact, one of our 
early statements to the FCC was we* were going to attempt where possible 
to follow ANCAKl's c_odê  so.you've got this going rdf md.‘ But,, ̂ u  may 
not have that'with a guy going into St. Louis —  who knows who it 

. If I may ask a last thing, sir, (and some chit chat) is there any 
validity to adefinition of a classified advertisement as being a

O

^^^-^specific offer to a specific buyer.

L —  U/ell, rearranging that it goes back to the original definition of an
offer by a private party to another private party, otherwise a specific 
offer of something that I don't need and I'm seeking somebody that needs 
it. That's about as close as I could lay validity on that definition.
No, classified advertising is just what it says it is —  It's classified 
according to category for the ease of the person that is seekinq a particular 
article or service.

GBin —  IKlIil Hmm, I see —  well, naturally we're having the same problem that I know 
newspapers have been having for 25 years where you get a used car dealer 
who says come to Doe's used car stand, we have lower rates on '36 Plymouths, 
And then of course, everything we know falls apart.
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An International Organization

ASSOCIATION OF NEWSPAPER CLASSIFIED ADVERTISING MANAGERS, INC.
OFFICERS

President
PAUL C. SCHULZ
Star and News 
Indianapolis, Ind,

First Vice-President
FRANK W. LESTER
The Times
Los Angeles, Calif,

Second Vice-President
C. KENNETH WARD
The Courant 
Hartford, Conn,

Third Vice-President 
Editor, ANCAM Exchanges 
JOSEPH P. LYNCH 
The Post
Washington, D ,C,

Secretary
MAX O. TAYLOR
Oregonian and Journal 
Portland, Ore.

Treasurer
JOHN E. STEIN
Courier’ ]ournal and Times 
Louisville, Ky.

DIRECTORS

EDGAR L. STANLEY
Oklahoman Sr Times 
Oklahoma City, Okla.

ALFRED J. CARRANO
Post’ Telegram 
Bridgeport, Conn.

BLANCHE B. GATES 
NewS’ Star & World 
Monroe, La,

HARLAND M. HENRY
Mereury-News 
San Jose, Calif,

ARTHUR G. HODGINS
The Telegram 
Toronto, Ont., Canada

ARTHUR S. KENISTON, JR.
PresS’ Herald, Express, Telegram 
Portland, Maine

JERRY P. McLAUGHLIN
Times and Blade 
Toledo, Ohio

CHARLES L. MOEL
The Gazette 
Cedar Rapids, Iowa

Chairman. Board o f Advisors
RAY J. GREENE
Statesman and Journal 
Salem, Ore,

July 14, 1966

Mr. Gordon B. McBendon 
The McLendon Pacific Corporation 
2008 Jackson Street 
Dallas, Texas

Dear Mr. McLendon:

Thank you for your letter of July 12, 1966 indicating the 
desire of Radio Station KGLA for membership in the 
Association of Newspaper Classified Advertising Managers, Inc.

As the name implies, the Association was established by 
newspaper classified advertising managers. Membership 
is controlled by the by-laws of the Association and in my 
opinion, this Station does not qualify for membership.
However, I have forwarded your letter to our Membership 
Committee for study - they will submit their report and 
recommendations at the next meeting of the Board of 
Directors.

Welcome to Los Angeles and I sincerely wish you success 
in your newest endeavor.

Sincerely,

ink W. Lester 
President, ANCAM, Inc.

FWL:mar
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CHARLES L. MOEL
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Cedar Rapids, Iowa
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Salem. Ore.

July 14, 1966

M r, G ordon B. M cLendon 
The M cLendon P a c ific  C orporation  
2008 Jackson Street 
D allas, Texas

D ear M r. M cLendon:

Thank you fo r  your letter o f July 12, 1966 indicating the 
d es ire  of Radio Station KGLA fo r  m em bersh ip  in the 
A ssocia tion  o f N ewspaper C la ssified  A dvertising M anagers,

A s the name im p lies , the A ssocia tion  was established by 
new spaper c la ss ifie d  advertising m anagers. M em bership 
is  con tro lled  by the by -law s o f the A ssocia tion  and in my 
opinion, this Station does not qualify fo r  m em bersh ip . 
H ow ever, I have forw arded  your letter to our M em bership 
C om m ittee fo r  study - they w ill subm it their report and 
recom m endations at the next m eeting o f the B oard of 
D ire cto rs .

W elcom e to L os A ngeles and I s in cere ly  w ish you su ccess  
in your new est endeavor.

S incerely ,

uik W. L ester  
P residen t, ANCAM , Inc.

Inc.

F W L :m ar
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THE McLe n d o n  p a c i f i c  c o r p o r a t i o n
2 0 0 8 J A C K S O N  S T R E E T

D A L L A S ,  T E X A S

July 12th, 1966

M r. Frank Lester, President ANCAM 
Classified Advertising Manager • •
The Los Angeles Tim es 
Tim es M irror Square
Los Angeles, Calif. . ■

Dear M r. Lester: • ■ u

The Federal Communications Commission has approved this corpo
ration 's purchase of Radio Station KGLA in Los Angeles and our appli
cation to program  that station on a one-year experimental basis as the 
w orld 's first all-want-ad radio station. ♦

KGLA ( soon to be renamed K-ADS, subject to FCC approval ) will 
be a curious, utterly unique little fish trying to find its way in strange 
waters where hundreds of older fish are sure to 'observe the tiny stranger 
with suspicion or hostility. Obviously, the w riter 's  analogy refers to the 
many newspapers among your m embership who will regard K-ADS as the 
newborn baby forerunner of a monstrous school of predatory, voracious 
and deadly piranhas.

Other newspapers, utterly content with healthy classified sections in 
an era of econom ic boom, will either pay no attention to the new station or 
dism iss it  with a sm ile.

Neither approach seems to the w riter in the best interests of either the 
public or the newspaper industry.

Classified advertising on radio, it is true, will have a time advantage 
over such advertising in newspapers, and that is certain to be important in 
many cases. If it is indeed important, this new type df station will be of 
substantial public utility and good and must then be successful. Other want- 
ad or classified advertising stations will then follow  in many cities. ,

(cont'd)
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But this in no way supplants the basic utility of ready and lasting reference 
provided by the newspaper's classified section. The m ere advantage of time pro
vided by radio news, despite the fears expressed by newspaper men in the twen
ties and thirties, hardly created an econom ic dent among newspapers. Similar 
dark prophecies in bygone years to the effect that radio would put m ovie theaters 
.out of business, that television would destroy radio, that television would destroy 
motion pictures, all have proved wrong. Each of these businesses had its own 
utility for the public and thus the public provided econom ic sustenance for each.
So it will always be. That which has public utility will live; that which does not, 
dies.

• The newspaper industry has built its enviable image upon a history of 
encouraging that which provides a new and beneficial service to the public. It 
certainly should do so here. To'do so is not to be self-destructive at all. While 
both classified ad media share some basic public utilities, each also provides 
other and special utilities unique to the one or other.

There is no question in my mind that the basic utilities provided by the news
paper's classified advertising far outnumber and outweigh those which -radio c la s
sified advertising can provide. But, even so, this new r^dio service will provide 
enough unique advantages for the public to permit its acceptance and growth.

If this com parision of utilities be true, radio can never have m ore than a 
small fraction of the classified advertising dollar which newspapers enjoy. Yet, 
because of radio 's far lower operating costs, that small fraction will be enough 
to support radio want ad stations in markets throughout the country.

Our new station to be is , in being so utterly unique and alone, a business with
out an industry. But should you agree with what the writer has said so far, little 
K-ADS is the forerunner of a new industry within an industry--in  the public good.

The newspaper industry, and particularly its classified advertising component- 
a nearly autonomous entity of its own--would do well to direct itself now to the 
question of forming policies on how it wishes to deal with this newcomer in years 
to com e.

The time for such a decision is now.

The new industry's usefulness to the public can be made greater, its growth 
can be made m ore orderly, mistakes can be avoided which might do harm to all 
classified advertising and a type o f competitive harmony achieved i f  the newspaper's 
classified advertising "industry" at this very inception acts to bring the budding 
radio classified "industry" into its fold just as radio, under the National Association 
of Broadcasters, wisely took in television as a fellow m em ber instead of deciding 
to attemt to suppress or ignore it and thus forcing television to form  its own sepa
rate organization. Now, both the radio and television industries, although com peti
tive, live under a single roof, fight their common problem s with a united front and 
benefit greatly from  the common channel of communication and interchange of in
telligence provided them by the N.A.B.

(cont'd)
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The writer submits that, toward achieving sim ilar ends and advantages, 
ANCAM would do well to consider taking in this new radio "com petitor" ex
actly as radio itself and the N.A.B. took in television from  the very first.

I

It is quite important to point out that when radio, as the N .A.B.,took in the 
fledgling television, it was done on a basis of equality in standing, respect and, 
in fact, in every other, way.

Absolutely no purpose would have been s.erved by an N.A. B. acceptance of 
television in name only. Equating that to the instant situation, the new radio 
classified industry must, if  accepted, be accepted in every respect and must, 
above all, be given every help, guidance, advice and service that your organi
zation can provide. Your counsel and direction would be very important to all in 
these early days in helping to set up codes of practice, safeguards, standards 
for acceptance and proposing for radio the adaptation and adoption of certai.i 
form s, systems and other procedures learned by newspapers in their long years 
of classified advertising experience. Your organization, in so contributing to 
and assisting the orderly development of a new industry, can perform  a public 
service of the highest order.

♦
Since this corporation is totally alone and there is no. one else, this corpo

ration is for the moment the only party able to speak for this new industry-to-be. 
As its pioneer representative, the McLendon P acific Corporation would appreci
ate your consideration of an immediate application-for membership in the 
Association .of Newspaper Classified Advertising Managers, In c., of Station 
KGLA in Los Angeles, California..

Very truly yours,

The McLendon P acific Corporation 

Gordon B. McLendon, President

C3M:us
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Mr. Gordon McLendon,
2008 Jackson S t . ,
Dallas, Texas

Dear Mr. McLendon,

As o f  today fhe enclosed letterhead 
is  out o f  date, but i t  w i l l  indicate  
my experience in  radio c la s s i f ie d  ads,

I f  you go ahead with your plans fo r  
KGLA, poss ib ly  I might be o f  help.

I f  so, I would be pleased to hear 
from you. t

S incerely ,

January 25, 1966 r



and featured the voices  o f  the l is ten ers  plus my

own. They were edited and recorded on my own equipment

at my residence.

E arlier , on TV sta tion  KTTV, I produced the "C lass if ied  

Column" - -  which was a da ily  half-hour l iv e  program 

during which I interviewed about 15 persons per d a y .. . .  

i t  ran about two years.

A lso, I have done a great many commercials over the 

years in my various other l iv e  TV shows (such as many 

women's programs over the years), filmed commercials and 

accompanying radio commercials on th is  s ta tion . I can 

write copy that is  e f f e c t iv e .  For many years I was 

an actress in radio s e r ia ls  in Chicago and New York.

Lenore Kingston 

14867 Round Valley Drive 

Sherman Oaks, C a l i f .  91403 

872 1348 

763 5382
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T V N O S H a d  A i a m i d

“Purely Personal” is another good reason why more advertisers 
find the station to buy in Los Angeles is

KFWB 6419 HOLLYWOOD BLVD./HOLLYWOOD 28, CALIF./HO 3-5151 
C R O W B I L L , - C O L L I E R  B R O A D C A S T I N G  C O R P O R A T I O N

R e p r e s e n t e d  n a tio n a l ly  b y  J o h n  B la i r  & C o .



immediate and gratifying...
Response comes from people of all income levels, aU age groups, from aU 
the communities within the K FW B coverage area of Southern California.
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Here are sample “thank yen’s” from PURELY PE R SO N AL:
From Kathy McFarlane, Baldwin Park: “Thank you for putting our ad on 
KFWB . . .  it came on at 10:15 and after 9 calls in one hoû ;', the puppies were 
situated in new homes by 11:30.”
From Rose Kritt, Los Angeles: “. . .  sold my silverware from the radio ad which 
you helped me with. Thank you for your efforts.” ,
From Frank Markley, Lomita: “I sold my piano the same day the ad was run 
. . .  thank you for your help.”
From Mrs. Haas, Los Angeles: “I sold all the equipment in my Launderette at 
22nd and Grand. I was in a desperate situation, the building having been con
demned by the Board of Education. A man from Ojai came down, dismantled, 
everything for me. My sincere thanks.”
Mrs. Aron of Los Angeles also writes to say thank-you for helping her sell her 
dining room set. Mrs. Harris of East I04th Street expresses gratitude for the 
nice Toy Shepherd some listener gave her son, who was heartsick after his 12- 
year-old dog died. Mrs. Muffoleto of Torrance sold her very large dining set and 
her 80 lb. freezer.. . and then asked if we could find a home for her dog!
Lenore also found buyers for the “dressy-dress-size 10” in Norwalk, the fish 
acquarium in Highland Park, the house trailer in Los Angeles, a console record 
player and a deluxe cabin cruiser.
The variety of KFWB-Listener-Wishes is amazing. One lady wants an agent 
to book her at Women’s Clubs as a lecturer, her secret ambition.
And then there was the girl who wanted to sell her engagement ring, the wedding 
called off . . .  and the man who inherited electric advertising signs, the lady who 
wanted a roll-top desk, another who had a 25-year-old player piano to sell. One 
man claimed he doesn’t need a car stereo tajje player. The “Zoo Department” 
offered a monkey, pigeon, horse, pony, poodle, collie, cockateel and an “All 
American” pup.
Lenore’s listeners have many requests, too. One in Garden Grove wonders if 
anyone can loan her a piano? Another in Whittier wonts to rent a house at 
Balboa in exchange for its care . . . young mother in Bell Gardens needs 
money and will baby sit days . . .  Beverly Hills woman has a meat sheer to sell 
. . .  and a boy in Rosemead offers his boa constrictor if you’re lonely . . .  the lady 
in Van Nuys had no trouble finding a refrigerator for $20, and was snowed 
under with offers.

The “I-Want-Department” recently requested a Malamute, citizen-band mdio, 
housekeeper, invalid-walker, tenant, passenger to go East, a horse, a job, an 
exercycle . . .  a lost wallet. . .
All of which proves that Channel 98 listeners are interested in practically 
everything if it’s advertised on “Purely Personal.”



More about Lenore
Lenore Kingston is a lively, gracious, 
unusually talented and well-qualified 

i ' lady. She and her husband Joe Conn,
/ '  jg 3  technical engineer in broadcast-

/ ing, share a gadget-filled hilltop home
-■<- \ V«. devoted to electronics, from the huge

revolving antenna on the roof to the
shortwave radio in the family car. As just plain “W6NAZ,” Lenore is known ' 
throughout ham radio circles for her work in PICON -  Public Information, 
Convenience or Necessity — the informal public service program of “hams" 
which comes into play in times of individual or widespread crises. Lenore has 
helped to re-unite families, locate rare types of blood, and relay messages from 
servicemen at isolated bases to stateside relatives. She maintains regular sched
ules with groups of servicemen in- Greenland .and the small ice islands in the 
Arctic Ocean, including the farthest northern point inhabited by man. Lenore’s 
“ham” work begins after 11 p.m. at nigbt -  when the airwaves are freest from 
interference.
Lenore also works as an actress in TV dramas and commercials, and conducts 
a class at the Pasadena Playhouse. She began her acting career with parts on 
daytime radio serials out of New York and Chicago, and traces her TV acting 
back to “pioneer” days.
Lenore was honored as a subject for Ralph Edwards’ “This is Your Life” 
program. Guests were flown in from as far as Japan, offering testimony on the 
many unselfish good deeds performed by “W6NAZ.” Emcee Ralph Edwards 
also noted two awards of which Lenore is justly proud: the Merit Award of 
the Radio & TV Women of Southern California, and one from her servicemen 
friends in Sondrestrom Air Force Base in Greenland, “in gratitude for years of 
phone patch service.” Recently the U.S. Air Force awarded her a Scroll of

Appreciation for handling communica
tions between servicemen in Greenland 
and their families here in California.
A good part of Lenore’s day is spent 
among her electronic equipment, record
ing “Purely Personal” at home, reaching 
listeners by phone and recording ads at 
their convenience. “I don’t think of it as 
work,” .says Lenore. “It’s a real pleasure 
to meet so many people by phone; to 
hear their problems, gay or sad; to be 
able to assist them in getting their ad on 
the air and to achieve results. To be in 
a position where one can help others .. . 
that is the ultimate satisfaction.”

Every year, <li.s<-erning loeal and national advertisers have found “ Purely Per
sonal”  on  K I'W ll to he tin unusual and efl'eetivc showcase fo r  reaching and selling 
Southern Californians. It also olTers the worthwhile bonus o f  nierehandising 
assistance by l.cn orc —  purely personal, o f  course!
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W hat would you do to find your lost 
dentures? Buy a quarterhorse? Borrow a 
piano? Sell a doghouse — complete with 
puppy?

Well, if you live in Los Angeles, chances 
are you’ll call Lenore Kingston of KFW B, 
and advertise free of charge on her “Purely 
Personal” program.

Over 11,200 grateful K F W B  listeners have been given the 
courtesy of their own radio want-ads on “Purely Personal.” 
Now in its ninth consecutive year on KFW B, Lenore 
Kingston broadcasts five times a day, 25 times a week, 
inviting hsteners to advertise products, requests, or messages, 
without charge.

Results?





D e a r  S i r :

1 2 / 2 9 / 5

He: a r t i c l e  DHO.iDCASTING, p g .  2 8 ,  1 2 / 2 0  i s s u e ,  
may I  j u s t  s i m p l y  s a y  w h a t  a  h e l l u v a n  I d e a . . .  
r e a l l y  g r e a t !  The  v e r y  b e s t  o f  l u c k  t h u s .

( I n c i d e n t l y ,  I ' m  a  k i n d a  p a s t - m a s t e r  on t h i s  o n -  
t h e - a i r  w a n t - a d  b i t  a n d ' d  be  much i n t e r e s t e d  i n  
w o r k i n g  w i t h  a nd  f o r  y o u  a c c o r d i n g l y .  Why d o n ' t  
y o u  f i l e  t h i s  c a r d  \vhere i t ' s  h a n d y  a nd  d r o p  me 
a  n o t e  when c o n v e n i e n t ? )

___  T h a n k s ,

John A r t h u r  ( B l o o m q u i s t )  
Bo x  7 6 4 ,

— —_______________ __________ P a l m d a l e .  C a l i f .  ■_____

0



Septem ber 14th, 1965

Ivir. Rod Smith 
910 V/iladona D rive 
La Canada, Calif.

D ear V ir. Smith:

Thank you very m uch fo r  your note o f August 27th, together 
w/ith background in form ation  on your ca re e r . I have studied your 
resum e with great in terest.

A.t this w riting, we are  still awaiting RCC approval on our 
purchase o f KGLA-FM  and, th erefore , m y hands are tied with 
regard to assem bling  a staff. I shall be glad to be in touch with 
you a fter the FCC has actually approved transfer o f licen se .

In the m eantim e, I plan to be in L os A ngeles a few  days, 
beginning O ctober 4th, and i f  you wish to ca ll m e at OL 2-49S5,
I shall be glad to hear from  you.

C ordia lly ,

G ordon M cLendon

G BM : us



m em o fro m

August  2 7 , 19 6 5

De ar  Mr.  McLendon;

I  read  i n  B r o a d c a s t i n g  o f  t h e  pu rchase  by your  
group o f  KGLA-FM i n  Los A n g e l e s .

V/ith o v e r  12 y e a r s  o f  e x p e r i e n c e  i n  t h e  admin
i s t r a t i v e  a r e a s  o f  s t a t i o n  o p e r a t i o n s  and 
group h e a d q u a r t e r s  s t a f f ,  I  f e e l  I  have  a  l o t  
t o  o f f e r  and I  am t a k i n g  t h e  l i b e r t y  o f  ' . n c l -  
o s i n g  a  copy o f  my p e r s o n a l  resume.

I am a r e s i d e n t  o f  t h e  Los Angeles  a r e a ,  ivould 
l i k e  to remain h e r e ,  and am p r e s e n t l y  l o o k i n g  
f o r  a  nev; e x e c u t i v e  p o s i t i o n  i n  b r o a d c a s t i n g .

I  hope ray c r e d e n t i a l s  w i l l  be  o f  s u f f i c i e n t  
i n t e r e s t  t o  make a  p e r s o n a l  i n t e r v i e w  d e s i r e a b l e ,  
and t h a t  I  w i l l  h e a r  from you w i t h i n  t h e  n e x t  
f  evf d a y s .

S i n c e r e l y ,

’JXX .Lk



RODRIC M. ROD" SMITH
F I N A N C I A L  EX ECU TIV E
GENERAL A D M I N I S T R A T I V E  EXEC UT IVE

9 1 0  W i l a d o n a  D r .  
L a  C a n a d a ,  C a l i f .  
7 9 0 - 0 3 9 6

CAREER O B J E C T I V E :____________________  A p o s i t i o n  i n  t o p  c o m p a n y  m a n a g e m e n t  a s  t h e  r e s u l t  o f
p r o m o t i o n  f r o m  i n c r e a s i n g l y  r e s p o n s i b l e  p o s i t i o n s  s u c h  
a s  C o n t r o l l e r ,  D i r e c t o r  o f  A d m i n i s t r a t i o n ,  M a n a g e r  o f  
A c c o u n t i n g  & F i n a n c e ,  S t a f f  A d m i n i s t r a t i v e  A s s t . ,  e t c .

B U S I N E S S  EXPERIENCE

I n  my m o r e  t h a n  1 2  y e a r s  i n  t h e  B r o a d c a s t i n g  I n d u s t r y  -  1 1  o f  t h e s e  y e a r s  
i n  r e s p o n s i b l e  m i d d l e  m a n a g e m e n t  s u p e r v i s o r y  a n d  s t a f f  p o s i t i o n s  -  I  h a v e  
f u n c t i o n e d  e f f e c t i v e l y  a s :

. . . D i v i s i o n a l  C o n t r o l l e r  o f  a n  i n t e g r a t e d  R a d i o - T V  s t a t i o n  o p e r a t i o n

. . .  C h i e f  F i n a n c i a l  O f f i c e r  f o r  a  g r o u p  o w n e r  o f  R a d i o  a n d  TV s t a t i o n s  
a n d  CATV s y s t e m s

. . .  S t a f f  E x e c u t i v e  & S y s t e m s  a n d  P r o c e d u r e s  D i r e c t o r  a t  t h e  h e a d q u a r t e r s  
l e v e l  f o r  a  n a t i o n w i d e  g r o u p  o w n e r  o f  b r o a d c a s t  p r o p e r t i e s

. . . B u s i n e s s  ( A c c o u n t i n g  a n d  O f f i c e )  M a n a g e r  o f  i n d i v i d u a l  R a d i o  a n d  TV 
s t a t i o n s  a n d  o f  a  N a t i o n a l  TV S t a t i o n  S a l e s  R e p r e s e n t a t i v e  f i r m  o w n e d  
b y  a  n a t i o n w i d e  i n d e p e n d e n t  b r o a d c a s t i n g  c o m p a n y

I n  t h e s e  c a p a c i t i e s ,  I  h a v e  b e c o m e  t h o r o u g h l y  f a m i l i a r  w i t h  -  t h r o u g h  b o t h  
s u p e r v i s i o n  a n d  a c t u a l  p e r f o r m a n c e :

\
B u d g e t i n g  a n d  F i n a n c i a l  P l a n n i n g  -  G e n e r a l  A c c o u n t i n g ;  i n c l u d i n g  
b i l l i n g ,  r e c e i v a b l e s  a n d  c o l l e c t i o n s ,  p a y a b l e s ,  p a y r o l l ,  g e n e r a l  
l e d g e r ,  a n d  f i n a n c i a l  s t a t e m e n t  p r e p a r a t i o n  a n d  a n a l y s i s  -  s y s t e m s  
a n d  p r o c e d u r e s  a n a l y s i s ,  u n i t  r e c o r d  d a t a  p r o c e s s i n g  a n d  EDP 
f e a s i b i l i t y  s t u d i e s  -  G e n e r a l  S e r v i c e  a c t i v i t i e s ;  m a i l r o o m  a n d  
r e p l i c a t i o n  s e r v i c e s ,  r e c e p t i o n  a n d  s w i t c h b o a r d ,  b u i l d i n g  s e c u r i t . y  
a n d  m a i n t e n a n c e ,  p u r c h a s i n g  -  p e r s o n n e l  a n d  o f f i c e  a d m i n i s t r a t i o n ;  
i n c l u d i n g  e m p l o y e e  r e l a t i o n s  a n d  n e g o t i a t i o n  a n d  a d m i n i s t r a t i o n  o f  
c o l l e c t i v e  b a r g a i n i n g  a g r e e m e n t s  -  c o s t  e v a l u a t i o n  a n d  c o n t r o l

EDUCATION

I  r e c e i v e d  a  B . S .  d e g r e e  i n  B u s i n e s s  A d m i n i s t r a t i o n  f r o m  t h e  U n i v e r s i t y  o f  
O r e g o n  i n  1 9 5 2 .  A s  a  G r a d u a t e  A s s t ,  a t  O r e g o n ,  I  c o m p l e t e d  a  y e a r  o f  
g r a d u a t e  w o r k  t o w a r d  a n  M . B . A .  d e g r e e .

PERSONAL

I  am 35 y e a r s  o l d ,  h a v e  b e e n  m a r r i e d  a l m o s t  1 4  y e a r s ,  a n d  h a v e  3 c h i l d r e n .
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Key W o rd - -W o rd  C o u n t- -Line C o u n t- _ Length.

Rough C opy: 
N e w  □
Sub. □
Lift □  
Return Dote

Edited C o p y:
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Firm ________ I____ _
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-O rd e re d  By__________________

-P .O . _________ Lead Source-

N e w  Account □  Pay in A d va n ce  □  Deadline for Paym ent 

O ld  Account □  Bill__________________ , _________________________

Start D ate - 

End Date__

-Z ip -

N u m b e r of insertions: Daily___

W e e k ly - 

Total___

-Price Q uote: Daily___

W e e k ly - 

Total___

Credit: Attached □  

Est. □

Running Schedule: D ays:_ 

Times:.

Key W o rd ________________ -W o rd  C o u n t- -Line C o u n t- -Le n g th -

Rough C o p y:
N e w  □  
Sub. □
Lift □
Return Date
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7« Kie Natioa^ Business J?‘ederation, with o ffices in I4.6 American

c it ie s , in eluding Los Angeles, Nevj York, Chicago and Boston,

announces the opening of itsxtji^atfa l? th  branch o ffice  in  Los
the

Angèles, National, fu lly  accredited by the itatmemwaL Better

Busi ess Bureau of every dity in whidi i t  operates, ±2b offers

to Angelenos a s ta ff  of more than 50 sk illed  tax experts to
other experts to

help you in  preparing your tax returns and/to offer advice on

how to run your business and how to achieve maximum efficien cy ;

drop into any National Branc^^ ^ i ^ ^ o r 386v670^

Block’ s , nationally recognized as A f r i c a 's  foremost
8 , /See our display ad in this morning’ s Los Angeles Tines 
urges that you in iihih we say, "The man iho seeks his oin advice 
on tax matters is  asking for problems. I f  you are not askipg for  
problems, but for peace o f mind, consults your friendly Block 's man.
Black’ s has been the tax advisor to thousands of American bushesss men 
and housewxves, * ^

4 f c  ¡1

IG. Butler Publications

ib  / © . Ç r
11, Kimberly-Clark

à .

n -

V I

1 2 .

III-.

Acme Collection Service, which furnishes collection  aid to 
to over Los Angeles citizens each year, specializing
in the collecticn a f problems of large businesses with 
collection  problems in excess of^$5v.wU0. urgas that,^you ca ll 

for an appointment, 2 ,̂673^7
y ? 5 v , w y 0 ,  u r g ^  t n a t ^ c

C ® i r v w ,J < lA ^  2  y

Do you need power tools for your machine shop? Call the 
xiorldwide fa c i li t ie s  o f  Internaticn al Harvester or v is it  yo\r 
Internationa}/ Harvestei^^leal^iv ^Cciilectj.iNiL® no, is  231112,

Your Dunnn and Bradstreet ratirg is  one o f your most valua^e  
possessions, and one of your most valuabL e assets. 

that, i t  is  a guidepost of confidence. Business 
to know the financial standing of other business men depena 
upon the more than 1C60 Dunn and Bradstreet onplo 
in Los Armies, Call 38Sl|-56l, f
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BILL T O ^ DATE:_______
SALESMAN:-

ACCOUNT:_ 
AUTH. BY:_

BANK REF.. 
BRANCH__

START DATE- 
END DATE___

LENGTH OF SPOT_ 
PACKAGE PLAN # _

AA RATE □  
A RATE □

SCHEDULE
MONDAY ■

TUESDAY
WEDNESDAY
THURSDAY
FRIDAY j
SATURDAY j
SUNDAY !

COST PER SPOT_ -COST PER DAY- -COST PER MONTH- -TOTAL COST-___
LESS DISCOUNT-

(Advertiser) Approved (Station)
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