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OBJECTIONABLE SONGS

NYSL hss avoided “Mama (Can I Talk to You}” by Jen Rhodes on Blue 

Records. She sings a song to her mem because she is in trouble»

OBJECTIONABLE COMMERCIAL COPY

¡COST objects to references in “Petulia“ film dealing with "».»all-star 

one-night happening»»»“ and American husbands and wives aren°t cutting 

it together».»“

PSA APPROACH

KLIF aiding back-to-school campaign centered around slogan» ”Don°t 

Drop Cut? Keep on Pushin0 with KLIF»“

KOSY has been emphasizing very local PSA organizations like the 

Watts Revitalization Corps Instead of Red Cross type.

EQUIPMENT PROBLEMS

KLIF reports that needless equipment connected to the program lines 

increases the chances of going off the air.

KLIF needs to streamline procedure for preparing9 printing, and 

mailing survey» Any ideas?

SIGNIFICANT PRODUCTION ALBUMS 

"Rosenary11 s Baby“.0.Dtt DIP ¿15375.
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OBJECTIONABLE SONGS

WYSL has avoided “tens (Can I Talk to You)0 by Jar. Rhodes on Blue 

Records. She sings a song to her morn because she Is In trouble*

OBJECTIONABLE COMMERCIAL COPY

(COST objects to references in “Petalla0 film dealing with „all-star 

one-night happening,,*“ and “.*.American husbands and wives aren°t cutting 

it together,.,”

»

/ ■
PSA APPROACH

KLIF aiding back-to-school campaign centered around slogan, aDen°t

KOST has been emphasizing very local PSA organizations like the 

Watts Revitalization Corps Instead of Red Cross type.

EQUIPMENT PROBLEMS

KLIF reports that needless equipment connected to the program Uni 

increases the chances of going off the air.

i

FUNCTIONAL DIFFICULTIES

KLIF needs co streamline procedure for preparing, printing, and 

mailing survey* Any ideas?

SIGNIFICANT' PRODUCTION ALBUMS 

"Rosemary4s Baby“.,.Dtt DIP ¿15875.
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BEST WEW ON-AIR P|3MQTO|

KABL Emetic dealing with F1ddleheadsc Scheduled for all SM stations« Client 

prsns3t1on with Ka!»Ksne giving away a “shaggy dog«®

NEW PgjOC SERVICE IDEA

■WV5L »<=> Working with Mayor0s Youth Opportunity Council on finding youngsters sunanr 

jobs* Aretha Franklin voiced spots0

EFFECTIVE LOCALLY PRODUCED SPOT

(COST — Spot for Hypnosis Education Center« Available on request«

OBJECTIONABLE COMMERCIALS

WYSL — Kwrie» “Uhere Mare You When the Lights Want Out?“ Refers to hanky-panky on 

living room couch« Voiced by Eddie Lawrence«
C3 «3 CO O

ROST Portion of Pontiac cocssssrclals perhaps too rocky for format«

M i C T m ^ k  PROBLEMS

ICOST —  Recurring prsbl©» with spotters getting out of synch« {£&* note -  JCTRA 1s 

«•©»synching whan a new man comas on shift and every three hours while on duty to check 

this problem,) Having problems with spotter tapes stretching« Anyone else with this 

problem?

STREAM. M U G  OPERATIONS

ROST ■=>■=> Need cart rewinder« Anyone have one that 1sn°t 1n use?

t )



BEST NEW ON-AIR PKOMQTIffi

!<Abi\2L °=> Exotic dealing with Flddl©heads» Scheduled for all GM stations» Client 

promotion with KalMCsne giving away a “shaggy dog»53

MEW PUBLIC SERVICE IDEA
pm-.jiiu «« Working with Mayors Youth Opportunity Council ©n finding yeungsteps stsiraner 

jess» Aretha Franklin voiced spots»

EFFECTIVE LOCALLY PRODUCED SPOT,

¡■COST «= Spot for Hypnosis Education Center« Available on request»

OBJECTIONABLE COMMERCIALS

WYSL o« KoviSc “Where Were You When the Lights Went Out?“ Refers to hanky-panky en 

living rcoa couch» Voiced by Eddie Lawrence»
O  o  q  a  o

•COST =>- Portion o f Pontiac c«ssssrclals perhaps too rocky for forsast»

FUNCTIONAL PROBLEMS

ICQST —  Recurring prsblers with spotters getting out ©f synch» fEd» note - XTUA Is 

re-synching when a new man esaas on shift and every three hours while en duty to check 

this pro&le®») Having problems with spotter tapes stretching» Anyone else with this

problem?

STREAMLINING OPERATIONS

¡COST <=*= Need cart re-winder» Anyone have one that isn°t in use?



E J g L g Y E E  ID E A S

l.'YSL =“  now has each salesman submitting weekly p rojection  report9 in addition 

¿0 •;cgu1 red monthly p ro jection  reporto

/(§¡\5S »=> asking persons who do public service spots to do several, different spats 

J m  ran es series® Keeps traffic flow down» When spots deal! with specific campaign* 

also get speaker to do undated ones for.subsequent use®

KABL «* plans to approach Pacific Gas and Electric Company to do series o f  sa fety  

hints to run in conjunction with regular 52»weak sehed® Spots will have unusual sound 

e f fe c t  opening with copy leads “KABL and PG&E remind you that««®* etc®

GEMERAI m m ER SALES CALLS 

Israel «»11 agencies6 four luncheons 
Smith »» seven agencies« two luncheons 

Lurie »» seven agencies0 one luncheon 
Luther «» 25 agencies and directs8 five luncheons 
Johnson »» five sgancies* four luncheons 
Mutton «** four agencies* four luncheons 
Panahy »= IB agencies8 three directo one luncheon

CONTINUING PUBLIC SERVICE

i-LTdS —  Interviewed Rt® Rev® Msgr® Francis W® By rae s Vicar General Archdiocese ©1

Chicagos, and Charles Kerwine VP* Malsey»Stuart C@®

« a  a  «a  o  a



SCASI «■ plans to approach P a c ific  Gas and E lectr ic  Cos^sany to do series  o f  safety  

hints to  run In conjunction with regolar 52:®weefe schedo Spots w in  have unusual sound 

e f fe c t  opening with copy leads "KABL sod PG&E retried you thatooo“ etc»

GBIERAl. KMAG|R_ SALES SA1XS, 

Israel ®- 11 agencies# four luncheons 

Smith «- seven agencies# two luncheons 

Lurie *=*= seven agencies# ons luncheon 

Luther <=>“ 25 agencies and directs# five luncheons 

Johnson «« five agencies# fear 1uncheons 

Hutton ®® four agencies# four luncheons 

Dsnahy ®° IE agencies# three direct# one luncheon

œjjYJMINS PMJÇ. S E g p çi 

« s  o® Interviewed Rt„ Rev« Msgre Francis Mo Byrne# Vicar General Archdiocese ©•

Chicago# and Charles Kerwln# VP# Halsey-Stwart Go,

o  a  c a  o  a



EMPLOYEE IDEAS

k'YSL now has each salesman submitting weekly projection report* in addition 

t© required monthly projection report«
c a  o  ça a. a

IHS »«=> asking persons who do public service spots to do several different spots 

to run as series« Keeps traffic flow down« Kfoen spots deal with specific campaign* 

ass© get speaker to do undated ones for .subsequent use«

KABl «■» plans to approach Pacific Gas and Electric Company to do series o f  sa fety  

hints to run in conjunction with regular 52«wesk sehed« Spots will have unusual sound 

o f fs e t  opening with copy leads “KABL and PG2£ remind you that«««® etc«

GEMERAL MANAGER SALES, SALIS, 

Israel «=>« 11 agencies* fou r luncheons 

Smith ~  seven agencies* two luncheons 

Lurie ° °  seven agencies0 one luncheon 

Luther =>- 25 agencies and d irects* f iv e  luncheons 

«Johnson » »  f iv e  agencies* fear luncheons 

button « »  four agencies* four luncheons 

Danshy ®® i s  agencies* three d irect*  one luncheon

COfSTÏKiüISîiS PUBLIC SERVICE

Uims =» interviewed Rt« Rev« Msgr« Francis W« Byrne * Vicar General Archdiocese ©f
¿*(Lhi sago* and Charles Kerwim* VP* fblsey-Stuarf C©,
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ca m t r n  le a r m r

Splash Day. Packed Vickery Park Pool.r

/•WWW “ WWWW was approached by executive members of the Boy Scouts of America
for help on producing a voice track for a new film aimed at closer iden­
tification of inter-city youth with the Boy Scouts» Since they had their 
material with them0 WWWW proceeded immediately to produce the voice track, 
with their selected music» Eventually this track will be pressed into a 
record to aid in city wide presentation of the film»

POSITIVE PROGRAM COMMENTS

KLÏF Fantastic comments on GBM editorial following RFK assassination and ID - 
America8 “Love it or Leave it»"

WWWW “ On re-running the GBM editorial re Kennedy assassination* W W W  received 
requests for fifteen copies by 2;30 P0M0

NEGATIVE PROGRAM COMMENTS

KLIF - "Y'uwiy0 Yummy banned.

WWWW - Sporadic negative comment has been received about the "Man and Woman1-1 mood 
intros» It seems the people who called enjoyed the other moods much more.

WNUS - Mood Intros» Telephone call received protesting same intros used day after 
day» Though.WNUS tries to vary when they run» because WNUS is limitée: in 
the number available, repetition does occur. Thom* suggests WNUS develop 
three times the number presently available so that they can program a 
greater variety-throughout the week» Special emphasis should also be 
placed on weekend and holiday intros.

HEW IDEAS

jKLIF - Collaborated with Casa Linda Theatre for station - theatre promotion. Good 
for both.

PUBLIC SERVICE IDEA

KLIP -Flew with client to Kerrville, Texas to take Crippled Children to Lion’s Club 
Camp»

WWWW «. The hard bound poem “Six White Horses" written by a Detroit high school 
girl, and Illustrated by a thirteen year old bo.y has been made available 
to WWW; by the producer of the book» The 56-page book is about the thoughts 
(according to the author) that must have gone through the head of John-John 
Kennedy at his fathers, funeral» W/4 will offer the book and two photographs 
(one of John and one of Robert Kennedy9 suitable for framing) to W/4 listeners 
for two dollars. All royalties going to the Kennedy Memorial Library»

OUTSTANDING LOCAL •

KLI! Canned Hsat/Fudge commercial » Utilized subliminal apps

« 1 «



COMMUNITY IDENTITY

0 v? . C Splash Day. Packed Vickery Park Pool.

'■WWW “ .WWWW was approached by executive members of the Boy Scouts of America
for help oil producing a voice track for a new film aimed at closer icten® 
tífica don of inter-city youth with the Boy Scouts» Since they had their 
material with them* WWWW proceeded immediately to produce the voice track, 
with their selected music» Eventually this track will be pressed into a 
record to aid in city wide presentation of the film»

POSITIVE PROGRAM COMMENTS

KLIF => Fantastic comments on G8M editorial following RFK assassination and ID -  
Americas, “Dove it or Leave it»1'

WWWW - On re-running the GBM editorial re Kennedy assassination* WWWW received 
requests for fifteen copies by 2;30 P0M0

NEGATIVE PROGRAM COMMENTS
VI ? c=»

WWWW

MYummy* Yummy8’ banned.

Sporadic negative comment has been received about the "Man and Woman" mood 
intros» It seems the people who called enjoyed the other moods much more»

WNUS - Mood Intros» Telephone call received protesting same intros used day after 
day» Though.WNUS tries to vary when they run» because WNUS is limited in 
the number available, repetition does occur. Thom« suggests WNUS develop 
three times the number presently available so that they can program a 
greater variety throughout the week» Special emphasis should also be 
placed on weekend and holiday intros.

NEW IDEAS

(LIE - Collaborated with Casa Linda Theatre for station - theatre promotion. Good 
for both.

PUBLIC SERVICE IDEA

KLÍF -Flew with client to Kerrville, lexas to take Crippled Children to Lion’ 
Camp»

s Club

WWWW The hard bound poem “Six White Horses" written by a Detroit high school 
girl, and illustrated by a thirteen year old boy has been made available 
to WWWuby the producer of the book» The 56-page book 1s about the thoughts 
(according to the author) that must have gone through the head of John-John 
Kennedy at his father0s. funeral» W/4 will offer the book and two photographs 
(one of John and one of Robert Kennedy* suitable for framing) to W/4 listeners 
for two dollars. All royalties going to the Kennedy Memorial Library»

OUTSTANDING 'MM  HDDuC*V 1i u \<

KLIF - Canned Heat/Fudge confinarcialo Utilised subliminal approach.

<=* ¿ *=*



BEST ON THE AIR PROMOTION

:<LIF - Record Rampage - Listeners request their favorite record on a postcard 
and twice per hour, KLIF plays their request and then gives them a free 
copy.

Classic Elimination: From 6 PM Friday until midnight Sunday 2 "oldies'*
are played and voted on while a current hit plays. Votes are counted, 
and the winner 1s pitted against a new challenger, until a new champ is 
crowned, until they have a “King" at midnight Sunday»

WYSL - “The WYSL Golden Week". Playing a 2 to 1 ratio*- 2 oldies to one off the 
current list all week long» Each hour, between 7 AM- and 10 PM WYSL gives 
their listeners a chance to win a goldie 6 pack» consisting of 6 good 
go!die L?fls worth $49»95. The albums coming from the record people.

BEST COMPETITIVE OUTSIDE PROMOTION

WYSL - The annual KB fun affair. Three days of free stows featuring top names» 
giveaways» jock appearances» etc. This year the Union Gap, the Free 
Design and Roy Orbison are the top acts.

BEST PUBLIC SERVICE IDEA

KLIF - KLIF is planning a mythical trip around the United States. Listeners get 
read maps and follow instructions given over the-air. Ext’.: Leave LA 
and go 75 miles east on Rt. 66. You must listen to follow the route to 
"See America First" then the person who can tell us where we end the 
raveling, KLIF sends "out of the country" (To Nassau, Puerto Rico.)

WYSL - "Attitudes and Platitudes” - safe driving tips for the up-coming suiimer 
season. Information furnished by the Travelers of Hartford, Connecticut.

BEST NEW STATION BREAK

WYSL - "Ladies and Gentlemen - the WYSL beat goes on."

KLIF -"KLIF» where summer is just a spring away."
— -^"Thanks for listening to Big Kliff...we're not so bia without you."

NEED PROMOTION IDEA.

WYSL - The long 4th of July weekend.

WNUS - Still needs a good idea for a June Bride Promotion.

KLIF - Resort properties
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BEST ON THE AIR PROMOTION

KLIF - Record Rampage - Listeners request their favorite record on a postcard 
and twice per hour, KLIF plays their request and then gives them a free

^ —  copye

Classic Elimination: From 6 PM Friday until midnight Sunday 2 "oldies"
are played and voted on while a current hit plays. Votes are counted, 
and the winner is pitted against a new challenger, until a new champ is 
crowned, until they have a f!Kinq" at midnight Sunday,

WYSL - “The WYSL Golden Week". Playing a 2 to 1 ratio^- 2 oldies to one off the 
current list all week long. Each hour, between 7 AM- and 10 PM WYSL gives 
their listener; a chance to win a goldie 6 pack8 consisting of 6 good 
go!die LP“s worth $49,95. The albums coming from the record people.

BEST COMPETITIVE OUTSIDE PROMOTION

WYSL - The annual KB fun affair. Three days of free sSlews featuring top nanros9 
giveaways^ jock appearances, etc. This year the Union Gap, the Free 
Design and Roy Orbison are the top acts.

BEST PUBLIC SERVICE IDEA

KLIF - KLIF is planning a mythical trip around the United States. Listeners got 
road maps and follow instructions given over the-air. Exp.: Leave LA 
and go 75 miles east on Rt. 66. You must listen to follow the route to 
“See America First" then the person who can tell us where we end the 

\  traveling, KLIF sends "out of the country" (To Nassau, Puerto Rico,)

WYSL - "Attitudes and Platitudes“ - safe driving tips for the up-coming summer 
season. Information furnished by the Travelers of Hartford, Connecticut.

BEST NEW STATION BREAK

'Thanks for listening to Big Kliff...we're not so big without you,"

NEED PROMOTION IDEA

WYSL - The long 4th of July weekend,

WNUS - Still needs a good idea for a June Bride Promotion 

KLIF - Resort properties
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WNUS « Harris Bank; Having trouble getting women to work in their office.
Proposed announcements to recruit women.„.explaining the advantages of 
shorter hours, their cafeteria etc. Will be getting answer next week.

WNUS ~ Speed Oueen Washers - Proposed to district manager that he try to reach 
. , decision making building owners and management companies to install Speed

Queen aparatus in their building thru W-Music, Spots would be scattered 
throughout the entire day0

XTRA - Gallencamp Shoes: XTRA proposed to run a contest In conjunction with an 
upcoming schedule„ the winners to receive a year's supply of shoes for 
their entire family» XTRA would provide air time only and Gallencamp's 
outlets would provide the necessary entry blanks, displays and shoes»

The old lady who lived in the shoe had so mamy children she didnH know 
what to do* but if she had lived in a Gallencamps Shoe Store,, she would 
have been better off„ Now if you have a bunch of kids and don't know what 
to do with them, take them to the Gallencamps Shoe Store nearest you and 
enter the EXTRA Music Shoe-In. You don't even have to have any kids to 
enter the EXTRA Music Shoe-In and win a year's supply of Gallencamps Shoes 
for the entire family» There will be ten winners in all, so enter today».„ 
at your nearest Gallencamps Shoe Storec v

Back to school time is Gallencamp Shoe time.„and no matter how many kids 
you have* next month is shoe time and next month» Children wear out more 
shoes than ladies go through hats. If that's what you have to look forward 
to* then enter the EXTRA Music Shoe~In and you may be one of the ten families 
to forget shoe worries for a whole year. Just yoirname and address on a 
Gallencamp,Entry blank could win your family a year's supply of shoes. Ten 
EXTRA Music Shoe-In winners. So enter today..„at your nearest Gallencamp 
Shoe Store,

KABL » To Grodins Men Stores they proposed a public service campaign where listeners 
were asked to drop off old suits, slacks, etc. to any of the eight Grodins 
locations and name a charity for donation. The store assumed the respon­
sibility for having the clothes cleaned and delivered to the charity specified 
by the listener. Great campaignl

KLIF » Sold schedule to James K. Wilson on rental of formal wear for Graduation
parties by producing commercial using approach from the movie "The Graduate" 
and male and female voices.

KLIF » One of AAA°s best services 1s bail bond for members. Wrote special spot 
using motorist being arrested by cop„ who lets him go when he finds out 
the driver belongs to AAA,

(Copy)

-  3
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WNUS - Harris Bank; Having trouble getting women to work 4n their office.
Proposed announcements to recruit women.„.explaining the advantages of 
shorter hours, their cafeteria etc. Will be getting answer next v/eek.

i/JNUS » Speed Queen Washers - Proposed to district manager that he try to reach 
t , decision making building owners and management companies to install Speed 

Queen aparatus in their building thru W-Mu.sic, Spots would be scattered 
throughout the entire dayD f

XTriH - Railencamp Shoes: XTRA proposed to run a contest in conjunction with an 
upcoming schedule0 the winners to receive a year's supply of shoes for 
their entire family, XTRA would provide air time only and Rallencamp's 
outlets would provide the necessary entry blanks, displays and shoes,
(Copy)
The old lady who lived in the shoe had so mamy children she didn't know 
what to do„ but if she had lived in a Gall encamps Shoe StoreB she would 
have been better off. Now if you have a bunch of kids and don't know what 
to do with them, take them to the Gallencamps Shoe Store nearest you and 
enter the EXTRA Music Shoe-in. You don't even have to have any kids to 
enter the EXTRA Music Shoe-In and win a year's supply of Gallencamps Shoes 
for the entire family. There will be ten winners 1n all, so enter today,., 
at your nearest Gallencamps Shoe Store, v

Back to school time is Gallencamp Shoe time.„and no matter how many kids 
you haves next month is shoe time and next month. Children wear out more 
shoes than ladies go through hats. If that's what you have to look forward 
to* then enter the EXTRA Music Shoe~In and you may be one of the ten families 
to forget shoe worries for a whole year, dust yotrname and address on a 
GalIencamp, Entry blank could win your family a year's supply of shoes. Ten 
EXTRA Music Shoe-In winners. So enter today..„at your nearest Gallencamp 
Shoe Store,

KABL - To Grodins Men Stores they proposed C p ublic service campaign where listeners 
jwere asked to drop off old suits, slacks, etc. to any oftfie eight Grodins 
"locations and name a charity for donation. The store assumed the respon­
sibility for having the clothes cleaned and delivered to the charity specified 
by the listener. Great campaignt

KLZF - Sold schedule to James K. Wilson on rental of formal wear for Graduation
parties by producing commercial using approach from the movie "The Graduate" 
and male and female voices.

KLIF - One of AAA's best services is bail bond for members. Wrote special spot
using motorist being arrested by cop, 
the driver belongs to AAA,

who lets him go when he finds out

a
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WYSL - WYSL baseball team will become a reality in June. The team will play 10 
(James9 each being played at 3 pm on Saturday afternoon„

BEST PUBLIC SERVICE IDEA

WYSL - Used a Navy Lt0 just back from Viet Nam to record Savings Bond spots,, It 
should hit home to people who haven°t purchased bonds. Local office likes 
the idea also»

KLIF - KLIF is saluting 33 fringe area stations during national radio month,, 

QUESTIONABLE MOVIE SPOTS OR RECORDS

WYSL » "Yuiraiy, Yummy" - I've got love in my tummyj"

WYSL - “Teenage Mother" » Spot provided makes mention of an "actual birth on the 
screen" on the whole was very suggestive in a crude manner,, Edited spot 
to leave title, artists, music and little attention to story line» Agency 
approved»

BEST NEW STATION BREAK

/  WYSL ~ “WYSL - where you hear the sound of the 70's now»"

/  KLIF - Use of d»j. names in "Word Play" for I.D.,
Give yourself a Rabbitt punch nightly at 6e on KLIF, Dallas»

"-"x KLIF, Dallas.».sporting a Van Dyke, afternoons at 3.
Mike hammers»»»out the hits.o.onthe O'Shea show.».on KLIF»

BEST NEW PRODUCTION TYPE ALBUM .

WYSL - "The Nashville Strings“ Hugo Winterhalter on Columbia Records - CS-9646

WWWW - "My Guitar - George Van Eps" - Capitol ST 2533

EXCEPTIONAL SALES IDEA

WWWW - "Entertainment “58“is a passbook containing coupons to over 200 Detroit
establishments, including restaurants, theatres, bowling alleys and various 
other entertainment places. Many of the establishments listed are "VM 
Listening Posts" and therefore a "natural® for "Entertainment"68*'» They

' ' are preparing spots to encourage listeners to send in names of additional 
"Listening Posts" and will offer the passbook as a prize. Beneficial to

1 ‘ both the promoters of the passbook and to the station»

KYSl, - Co-sponsored promotion involving $9300.00 radio schedule sold to Oldsmobile 
Dealers Assoc» and Mdlonald Hamburgers» Promotion includes courtesy cars 
to be driven by WYSL Sales Staff, contest includes as prizes a 1968 Cutlass 
and a cottage to be used for the summer.

0
-  2 -



-  2 -

WYSL - WYSL baseball team will become a reality in June. The team will play 10 
names, each being played at 3 pm on Saturday afternoon,,

BEST PUBLIC SERVICE IDEA

/  WYSL - Used a Navy Lt» just back from V1et Nam to record Savings Bond spots„ It 
/  should hit home to people who haven°t purchased bonds. Local office likes

the idea also»

KLIF - KLIF is saluting 33 fringe area stations during national radio month,,

QUESTIONABLE MOVIE SPOTS OR RECORDS

WYSL - "Yummy, Yummy" - I've got love in my tummy:"

WYSL - "Teenage Mother" » Spot provided makes mention of an "actual birth on the 
screen" on the whole was very suggestive in a crude manner,, Edited spot 
to leave title, artists, music and little attention to story line» Agency 
approved,,

BEST NEW STATION BREAK

/  WYSL » "WYSL - where you hear the sound of the 70‘s now,,"
♦

Use of d0j. names in "Word Play" for I.D.,
Give yourself a Rabbitt punch nightly at 6e on KLIF, Dallas,,
KLIF, Dallas.„.sporting a Van Dyke, afternoons at 3.
Mi ke hammers»,, „out the hits.».onthe O'Shea show.».on KLIF„

BEST NEW PRODUCTION TYPE ALBUM

WYSL - "The Nashville Strings“ Hugo Winterhalter on Columbia Records - CS-9646 

WWWW - "My Guitar - George Van Eps" - Capitol ST 2533

EXCEPTIONAL SALES IDEA

WWWW - "Entertainment °58"is a passbook containing coupons to over 200 Detroit
establishments, including restaurants, theatres, bowling alleys and various 
other entertainment places. Many of the establishments listed are "W-4 
Listening Posts" and therefore a “natural6 for "Entertainment663"„ They 

' ' are preparing spots to encourage listeners to send in names of additional 
"Listening Posts" and will offer the passbook as a prize. Beneficial to 

' * both the promoters of the passbook and to the station»

KYSt. - Co»sponsored promotion involving $9300.00 radio schedule sold to Oldsmobile 
Dealers Assoc» and McDonald Hamburgers» Promotion includes courtesy cars 
to be driven by WYSL Sales Staff, contest includes as prizes a 1968 Cutlass 
and a cottage to be used for the summer.
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ô PROGRAMMING SECTION

BUILDING STATION IMAGE

KLIF ran putt-putt tournament. DJ's set score» listeners challenged£ 

Players with better scores got free book of putt-putt passes»

WNUS worked with Mahal1a Jackson to hsjlp raise funds for the Mahalia 

Jackson scholarship fundB Excellent public service»

UNUSUAL POSITIVE COMMENTS

KLIF reports "heavy music sales" since KNUS (KLIF's FM counterpart) 

went on air with "underground format»"

J
UNUSUAL NEGATIVE COMMENTS

Spots for movie, Savage Seven, created nasty calls (KLIF).

NEW IDEAS

KLIF's Jim Tabor will give away every record he plays first week on air.

BEST NEW PROMOTION

/  KLIF —  July is hot dog month. Hot dog 1s American discovery. July 4th 

Is most American of days. No world°s record established for eating hot dogs» 

so KLIF set up contest at Gemini Drive-In Theatre»

WWWW —  Trivia contest* copy attached.

- 4 «
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PROGRAMMING SECTION 

BUILDING STATION IMAGE

KLIF ran putt-putt tournament. DJ's set score» listeners challenged,, 

Players with better scores got free book of putt-putt passes»

worked with Mahal 1a Jackson to h*jlp raise funds for the Mahal la 

scholarship fund» Excellent public service»

UNUSUAL POSITIVE COMMENTS

KLIF reports "heavy music sales“ since KNUS (KLIF's FM counterpart) 

went on air with “underground formato"

UNUSUAL NEGATIVE COMMENTS

Spots for movie, Savage Seven, created nasty calls (KLIF).

NEW IDEAS

KLIF's Jim Tabor will give away every record he plays first week on air.

BEST NEW PROMOTION

/  KLIF —  July 1s hot dog month. Hot dog 1s American discovery. July 4th 

Is most American of days. No world°s record established for eating hot dogs, 

so KLIF set up contest at Gemini Drive-In Theatre»

WWWW —  Trivia contest, copy attached.
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the old flapjack. -And if your'recipe is fantastic enough, you 
may win prizes and glory from the International House of 
Pancakes and CABLE Music. You'll go to the world-famous 
Shrove Tuesday pancake races in Liberal Kansas for a day 
of fun and telephone news reports to KABL. A hundred dollars 
in expense money goes with your round trip air fare. So get 
busy pancake fane.. „Sand your unique pancake recipe before 
February 25th to "Flapjacks", KABL, 632 Commercial Street, 
San Francisco.

J

'KABL and the International House of Pancakes is looking for 
new ways to prepare the old flapjack. Perhaps you’ re a pancake 
fan and have invented a new pancake recipe. If it’ s good enough, 
it could win you a trip to Liberal Kansas to observe the Shrove 
Tuesday pancake races between the ladies of Liberal and the 
residents of Olney, England. You’ll spend the day in Liberal 
and snake exclusive telephone reports on the progress of the 
race. One hundred dollars expense money is included with 
your round trip air fare. So, get busy with your pancake 
recipes. The most bizaare, unusual and potentially tasty 
recipe wins. Write before February 25th to "Flapjacks", KABL, 
632 Commercial Street, San Francisco.

BEST OUTSIDE PROMO

KLIF -  Jimi Hendrix Show, Sellout. Good comment from the kids. ' 
Suppose^there is something there.

BEST PUBLIC SERVICE IDEA

>L -  San Francisco's Society is throwing a gala Mardi Gras Ball at the 
end of the month,' In addition to promoting the event, all proceeds 
go to the Children's Hospital, KABL is airing the voice of the 
Mystery King who will preside over the function. The first to 
guess the identity of the Mystery King receives two tickets 
($39.50 each) to the Ball.

QUESTIONABLE MOVIE SPOTS OR RECORDS

KLIF -  "Shanty Tramp Movie" -  Had to be re-cut. Too suggestive.

- 2
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the old flapjack. And if your recipe is fantastic enough, you 
may win prizes and glory from  the International House of 
Pancakes and CABLE M usic. You’ ll go to the world-famous 
Shrove Tuesday pancake races in Liberal Kansas for a day 
of fun and telephone news reports to KABL. A hundred dollars 
in expense money goes with your round trip air fare. So get 
busy pancake fa n s .. .Sand your unique pancake recipe before 
February 25th to "F la p ja ck s", KABL, 632 Commercial Street, 
San Francisco.
Pancake Race (2 )
KABL and the International House of Pancakes is looking for 
new ways to prepare the old flapjack. Perhaps you’ re a pancake 
fan and have invented a new pancake recipe. If it’ s good enough, 
it could win you a trip to Liberal Kansas to observe the Shrove 
T uesday pancake races between the ladies of Liberal and the 
residents of Olney, England. You’ll spend the day in Liberal 
and snake exclusive telephone reports on the progress of the 
race. One hundred dollars expense money is included with 
your round trip air fare. So, get busy with your pancake 
recipes. The m ost bizaare, unusual and potentially tasty 
recipe wins. Write before February 25th to "F la p ja ck s", KABL, 
632 Com m ercial Street, San Francisco.

BEST OUTSIDE PROMO

KLXF -  Jimi Hendrix Show, Sellout, Good, comment from  the kids. 
Suppose inhere is something there.

BEST PUBLIC SERVICE IDEA

San Francisco's Society is throwing a gala Merdi Gras Ball at the 
end of the month. In addition to promoting the event, all proceeds 
go to the Children’ s Hospital, KABL is airing the voice of the 
M ystery King who will preside over the function. The first to 
guess the identity of the M ystery King receives two tickets 
($ 3 9 .5 0  each) to the Ball.

QUESTIONABLE MOVIE SPOTS OR RECORDS

KLIF -  "Shanty 1 ramp M ovie" -  Had to be re-cut. Too suggestive.
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BEST ON THE AIR PROMO

/

XTRA -  With the advent of the Pueblo Incident news and the punctual 
reporting of each new development of this crisis became the 
best promotional effort this station could mount. All efforts 
this past week were expended in this direction.

KILT -  Mac Hudson is running the "Suppressed Desire" Contest on his 
morning show. He asks the listeners to call in and tell him 
something they have always wanted to do, but never had the 
chance. The cleverist ones win tickets to the motorcycle races 
and the most unique gets a Honda motorcycle.

WYSL -  WYSL feels not enough of the respectable teenagers are given 
credit where credit is due. Ihey now have a student of the 
month and by way of a promo« list his admirable achievements 
both in and out of school. Each student of the month receives 
a plaque and numerous other prizes for his achievement,

KLIF -  Anniversary prom o.. .fo r  mid=day„. .  Listeners send Us their 
anniversary date and we announce 5 winners daily from 9 AM- 
3 PM. Winners receive 2 McLendon theatre tickets.

BEST-OUTSIDE PPOMO

KLIF -  Ihey are going to begin a "Make Someone Famous" contest.
They’ ll request a short paragraph from listeners about them­
selves. Ihe bit is simple. Ihey select a winner, make a day 
for him, and then heap fame upon him with mentions, a free 
night on the town, etc. They’ ll tie in names of famous people, 
asking "don’t you wish you w ere.. ,  ? "  Be famous t Maybe KLIF 
will select you .. .Probably they’ll select some ding-a-ling.

BEST PUBLIC SERVICE IDEA

KLIF

yV

A little girl was seriously injured in an auto accident in which 
her mother and father were killed, A story appeared in the 

News about 'it. T hey followed that with a promo re­
questing mail for her.

BEST NEW STATION BREAK

KILT -  KILT setting the pace for better listening I

KLIF -  Love is Alive and Well in Dallas at K L IF .. .  Your Valentine for '68.
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BEST ON THE AIRPROMO

XTRA -  With the advent of the Pueblo Incident news and the punctual 
reporting of each new development of this crisis became the 
best promotional effort this station could mount. All efforts 
this past week were expended in this direction.

KILT -  Mac Hudson is running the "Suppressed Desire" Contest on his 
morning show. He asks the listeners to call in and tell him 
something they have always wanted to do, but never had the 
chance. The cleverist ones win tickets to the motorcycle races 
and the most unique gets a Honda motorcycle.

WYSL -  WYSL feels not enough of the respectable teenagers are given 
credit where credit is due. They now have a student of the 
month and by way of a promo« list his admirable achievements 
both in and out of school. Each student of the month receives 
a plaque and numerous other prizes for his achidvepneint,

KLIF -  Anniversary prom o.. .fo r  m id-day.. .  Listeners send Us their 
anniversary date and we announce 5 winners daily from 9 AM*
3 PM. Winners receive 2 McLendon theatre tickets.

/

BEST-OUTSSDE PPOMO

KLIF -  They are going to begin a "Make Someone Famous" contest.
They'll request a short paragraph from listeners about them­
selves. The bit is simple. They select a winner, make a day 
for him, and then heap fame upon him with mentions, a free 
night on the town, etc. They'll tie in names of famous people, 
asking "don't you wish you w ere.. « ? "  Be famous! Maybe KLIF 
will select you .. .Probably they'll select some ding-a-ling.

BEST PUBLIC SERVICE IDEA

KLIF -  A little girl was seriously injured in an auto accident in which 
her mother and father were killed. A story appeared in the 
Morning News about'it. They followed that with a promo re­
questing mail for her.

BEST NEW STATION BREAK

X
KILT -  KILT setting the pace for better listening I

KLIF -  Love is Alive and Well in Dallas at K L IF ., .Your Valentine for '68.
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BEST COMPETITIVE OUTSIDE PROMO

KIL1 -  K1KK -  1 hey have a live porpoise at the Houston Boat and Sport 
Show. They hold shows every 20 minutes and it has drawn quite 
a bit of attention.

BEST PUBLIC SERVICE IDEA

KLIF -  KLIF is using their calendar book to change week to week PSA
tapes. Local people are voicing spots for "National Bowling Week, 
e t ."  They're going week to week and staying more topical.. .  rather 
than month to month.

r

KILT -  With the mid-term semester, KILT is promoting a "Stay in School"
campaign. KILT has had much reaction to this and they have re-created 
a short P„ S, A . :
First voice: (Yelling) "Hey boy!"
Second voice: "Unless you want to be called that the rest of your life, 
stay in school. "

QUESTIONABLE MOVIE SPOTS OR RECORDS

KLIF -  "W e're  a Winner" advocates Black Power. (ABC---Im pressionO

WYSL -  The 6 0 -second cut for the movie "M ary Jane", The phrase "The  
weed whose rootB grow in hell" is entirely in bad taste. The ¿0 
second was cut to a 30 second, which is what they are running.

KILT -  "I  Cax\t Stand Myself (When you touch m e i"  James Brown, King Label, 
"Oh God"

BEST NEW STATION BREAK

WYSL -  "W YSL" Your Stadium Station in Buffalo, "  This constantly reminds 
listeners that the entire station, and not only the News Department is 
behind the city and country, for the construction of a new stadium in 
Buffalo.

BEST NEW PRODUCTION TYPE ALBUM

WYSL => Si Zentner's "Warning Shot" on Liberty LRP 3498. They've used 
several cuts off this album for their traffic helicopter promos. 
Very effective.

-  2 -
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BEST COMPETITIVE OUTSIDE PROMO

KILT -  KIKK -  They have a live porpoise at the Houston Boat and Sport 
Show. They hold shows every 20 minutes and it has drawn quite 
a bit of attention.

BEST PUBLIC SERVICE IDEA

KLIF -  KLIF is using their calendar book to change week to week PSA
tapes, Local people are voicing spots for "National Bowling Week, 
et,."  They're going week to week and staying more topical. „, rather 
than month to month,

KILT = With the m id-term  sem ester, KILT is promoting a "Stay in School"
campaign. K i l l  has had much reaction to this and they have re-created  
a short P , S, A , :
F irst voice: (Yelling) "H ey b o y !"
Second voice: "U nless you want to be called that the rest of your life, 
stay in school, "

QUESTIONABLE MOVIE SPOTS OR RECORDS

KLIF -  "W e 'r e  a Winner" advocates Black Power, (A B C -'-Im p ressio n *)

WYSL -  The 60= second cut for the movie "M ary  Jane", The phrase " The  
weed whose roots grow in hell" is entirely in bad taste. The 60 
second was cut to a 30 second, which is what they are running.

KILT = "I  Car.U Stand M yself (When you touch me| "  James Brown, King Label, 
"O h  God"

BEST NEW STATION BREAK

WYSL = "W Y S L " Your Stadium Station in B u ffa lo ," This constantly reminds 
listeners that the entire station, and not only the News Department is 
behind the city and country, for the construction of a new stadium in 
Buffalo.

BEST NEW PRODUCTION TYPE ALBUM

WYSL =■ Si Zentner's "W arning Shot" on Liberty LRP 3498, They've used 
several cuts off this album for their traffic helicopter prom os.
Very effective.



P U B L I C  S E R V I C E  A N N O U N C E M E N T  P O L I C Y

The following is KADS8 policy concerning Public Service Announcements: 

Announcements will not exceed twenty seconds,, each, that is»

2) Each PSA must be voiced by the director or local executive of the 
organization for whom the announcement will be broadcast*

3} Each PSA will contain at least one mention of K -AD S.

4} Each PSA will be as localized possible, mentioning Los Angeles 
or a section or suburb, as appropriate*

5) For the time being, no more than.five organizations will be scheduled 
for public service time during a 24°hour broadcast period.

6) PSA E l s  will not be used on this station unless the produced recording 
fulfills all of the above requirements,

Organization directors or executives may be invited to KADS1 studios, or may 
call the station to tape announcements. A Norelco telephone recording of the 
PSA is quite adequate for broadcast. If appointments are made for studio taping, 
organization directors or executives are to be greeted by the Operations Manager, 
the Office Manager, or the Program  Director. During all studio taping, the 
Program  Director will supervise the production of PSAs.

It is felt that first person Public Service Announcements are more effective than 
the announcer-read hackneyed copy distributed by public service organizations.
The announcement becomes more intimate and ear-catching when it contains a 
mention of K-ADS and Los Angeles, voiced by the organization director, him self.

H ere's an example of the kind of PSA KADS will broadcast:

"I 'm  M rs. Fred Smith, chairman of this year’ s MOTHER'S MARCH AGAINST 
POLIO in Los Angeles, asking all K -ADS listeners to fight Polio in your 
neighborhood by giving your dollars to the mother who will ring your 
doorbell on January 3 1 s t ."
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v
"O n  K~ADS9 this is David Rice who has organized a Social Book Club 
as a non-profit avocation for anyone between 21 and thirty-five who 
likes to discuss books, l !m inviting K-ADS listeners to our next 
discussion on Janui ry 10th at 6644 Fountain Avenue, Hollywood, 
Walker P ercy's 1 he Moviegoejtwill be d iscu ssed ,"

# # #
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GBM M em o re P u b lic  S e rv ice

f : and immediately, all WNUS public service announcements are to
be personalized to Chicago and, wherever possible, with the inclusion of WNUS 
call letters

!t w ill be W Nl'S' policy, begi nii.g 25 January, to air local public service 
announcements only where our call letters are included twice in the announce­
ments and where the speaker specifically records the announcements for us, 
either at ¿30 Ncrth Michigan or at 8601 South Mcdzie Art Holt will be charged 
with putting the proper recording apparatus for this purpose in the conference 
room at 230 North Michigan so that we can record at either place. If the person 
who records wishes to adhere to our rules for localization of either a national 
or local public service spot, also including our call letters twice, we’ ve no 
objection to their cutting the spots anywhere

1 ry to get well-known local people- society women, celebrities, etc. If you 
have a list of the Board of a number of the Chicago charities, this should give 
you a running start. Now. w e're going to have tc get out and phone for these 
things until we get them flowing in, We“re going to have to call and ask for 
them It's a cinch to get once you get the people on the telephone--the leaders 
you want tc talk to.

F irst of all, let's take what could be a typical local public service announcement 
and see an example of what can be done with it Attached is the public service  
announcement that we are now running and wouid not under any circumstances 
run after January ¿5th We should be adding o/>e or two localized spots every 
day or so between now and January 25th, deleting one or two non*localized„ so 
that by the time January 25th arrives, we have made the grade just in normal 
progression Now, :or heaven's sake, the following copy is just intended as an 
example and I don't want everyone to begin, or end, or sound just like this one 
all should be different, with varying twists, utage of names, call letters, etc.
I don't want everyone to start with "th is is Mru John J on es.. . "
Example;

" l h i s  is M rs, John Jones of Lake Forest and I'd like to speak to 
to Wnews listeners about babies: you know, the first step with a 
baby is an important one, And the first step is to see that every 
Chicago baby has a chance for a healthy, happy Chicago life by 
insuring medical attention at childbiith, This can be done by giving 
to the Chicago Maternity Center, W.iews advises you that the Chicago 
Maternity Center has teams of doctors and nurses always on call to 
delivery babies in the homes of needy Chicago fa m ilie s ."

1
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Note the working in oi the call letters„ Note the working in of two additional 
mentions of Chicago, Because here’ s how that spot came to us and would 
forever continue coming to us unless we insisted otherwise:

" I h e  first step is the important one, T he first step is to see that every 
Chicago baby has a chance for a healthy, happy life by insuring medical 
attention at childbirth, This can be done by giving to the Chicago Maternity 
Center whose teams of doctors and ¿nurses are always on call to deliver 
babies in the homes of needy fam ilies, "

Now» which is better? Which helps the charity m ost? Which helps us m ost?

Henceforth, all public service announcements will be limited to a thirty- second 
length»-they may be shorter» but not longer.

Now, let's take two national public service announcements which are given 
below (exactly as these two little audience-murderers arrived at WNUS:

1) Mental illness is called the nation's number on health problem. Why? 
Because it takes a greater toll in human suffering and financial loss than 
any other illness, Today, right now, this very minute, there are more 
people in mental hospitals than in all other hospitals combined. Contrary 
to popular opinion, mental illness does not affect only the old or middle-aged.
It affects the young as well. In fact, the most widespread of all serious 
mental illnesses»»schizophrenia»»strikes prim arily at teenagers and young 
adults. It also strikes thousands of little children.--as young as two or three. 
As the number one health problem, it should have number one priority in 
public concern and action. Help research conquer mental illness. Help 
relieve the suffering of those already afflicted. Join and support your local 
chapter of the National Association for Mental Health,

Now that one is obviously a violation of every law of mankind except decency, 
No„ it isn 't even decent--nobody should abuse a charity that way. We couldn't 
even think of using it but it can be rewritten as w e'll show you into two worth- 
while announcements, localized to WNUS, And, by the way, after a while, 
you can insist that the charitable organization itself prepare the announcement 
once you have told them the requirement and given them the prescribed NAB 
word-length. They'll be crying to get on and if they are not interested enough 
2 ? ,  doing so to provide us with the things we need, we aren't interested enough 
to run them. Salesmen: why not get localized WNUS p, s„ a, "s , with our call 
letters, done by the top 100 decision makers (not agency people) who also  
happen to be extremely well-known locally--guys like the head of Marshall 
Field, etc. It should be in their voices and you can take it on a portable 
tape recorder in their offices. It is awfully hard to refuse someone who wants 
to set up a ten-minute period of your choosing to record you for a top Chicago

« 2 -
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r fta r ity -- e sp e c ia lly  when; you are  ©n the board  And that s your excu se  fo r  
ca lling  th e m '-th e y  are on the board , and we are  in the p r o c e s s  of rev is in g  
ou r  p o h cse s  so that all pu b lic  s e rv ic e  announcem ents are m ore  p erson a lized

Ncìw, how do you get a lis t  o f  these b o a rd s?  A dozen  w ays but to start ca ll 
the C h icago United Fund or Com m unity Chest The telephone num ber is *n 
the telephone book  There is  no m ove under way to su ppress the lis t  o f 
m e m b e r»  o f  the board  of these organ ization s  Ninety fiv e  o f  C h ica g o 's  one 
hundred bu sin ess ow n ers or  toppers w ill be on one or . in m eat c a s e s , severa l 
o f these boards N«.-w you ’ ll  have to w rite  the announcem ents fo r  th em ' try 
u  have at least two d ifferen t o n e » ' 'a n d  you U have to r e c o rd  it in their o f l i e s

Example num ber two

’ ’ F o r  twel e m illio n  a rth ritis  s u ffe r e rs , e - c h  day is  an ord ea l o f  anxiety and 
pain This cru e l d ise a se  is  ou r country  b greatest c r ip p le r  It sp a res  no 
age Even ch ild ren  are  a fflicted  Hope fo r  the future d is co v e ry  o f a 
cu re  lie s  sn m ed ica l r e se a rc h  You can contribute to the breakthrough 
by giving, and giv ing gen erou sly , to your n earest chapter o f  the A rth ritis  
Foundation "

That ought to knock them out of a few thousand dollars from  people who had 
planned to give before they heard the announcement S"d say the people wh<i 
heard it should tear up their checks and make out new ones marked "m ental 
health contribution" mailing same to the station manager who was dumb 
enough to air the spot in the first place

Now. let's see what can be done about these little gems Taking that first 
bit of undying prose on mental illness and trying to salvage it;

'1 wonder if Chicagoans listening to> W News know that there are more people 
in mental hospitals here it» Chicago than in all other Chicago hospitals coni' 
bined, This is ___________ ° f  M arshall-Field (if he wants to use his
business» so much the better» if noi» okay., too)» and those of us here in 
Chicago who are active in thè Chicago chapter of the National Association of 
Mental ’ tealth knew that you want t© relieve the suffering of Chicagoans We 
would like to thank W'New» for giving us this opportunity to urge all Chicagoans 
to join and support your Chicago chapter of the National Association cf Mental 
Health "

I'm  not trying to cut them down, tc proper wordage len g th "ju st giving you the 
idea. In a thirty = second spot» you should get the call letters in twice; on e 
will do in a twenty^ second or less spot

• 3 -
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What, now about the second spot you could dredge up from that m orass of 
wordsge dealth you by the NAMH?

"T h is is Maury Levin, Most WNUS listeners might think that mental illness 
is only for the old or middle-aged in Chicago, But, mental illness affects 
the y ©ung in Chicago as well.. For instance, schizophrenia strikes prim arily 
at teen-agers and young adults in the Chicago population--and schizophrenia hits 
thousands of little Chicago children-“ as young as two or three, WNUS asks 
that I urge you to help research conquer mental illn e ss -“ join and support the 
Chicago chapter of the National Association for Mental H ealth,"

Cliff Johnson can help sales and WNUS programming by getting us into dozens 
of offices where top business people would love to do these. The society 
women who are leaders are simply a cinch.

The other day a lady from the League of Women Voters cut a specially tailored 
to Chicago announcement--not one mention of WNUS call letters. Why not?
Why didn’ t someone just ask her to mention us?

Let's now do some surgery on that arthritis announcement:

"H ere in Chicago, we have nearly two hundred thousand Chicagoans who are 
arthritis sufferers-*=in anxiety and pain, V/nevvslisteners know that arthritis 
is a cruel crippler~°Chicago's greatest crippler, in fact, This is ^

____ and all of you listening to WNUS can help the arthritis
breakthrough by giving, giving generously to your nearest chapter of the 
Arthritis Foundation,

If anybody has any questions, let me know. But, for heaven's sake, don’ t 
remain silent if you have questions or need further examples, Let’ s get 
this going and stop our deliberate effort to stamp out worthy charities.

# # #



BEST ON THE AIR PROMO

WYSE -  "G oodtim er S in g -A -L o n g "  Rotation contest with four cuts from
M itch M iller X m as-S in g -A -L oag  album. They produced shorties 
with the jocks singing along. Results w ere pretty funny. Good 
contest to have fun with on the a ir .

times,, with questions posed as to word origins o r  the history o f 
custom s in the m orning, answers given afternoons. Titled 
sim ply "W hy", the feature hopes to build an interlocking stimulus 
in d rive -tim e habits, Ih e  listener who "tunes ©ut" after catching 
one new scast in the morning now has the rem inder o f an unanswered 
question to cauiao him to tunc back to X -1 R A  on the way hom o, 
EmpUauiu is placed on seasonal w ords and custom s during this 
holiday period . Samples lead weekly a ircheck .

QUESTIONABLE MOVIE SPOTS OR RECORDS

WYSL -  "Cuddly Toy" Monkees latest a lbu m ,, ."Y o u  are not the only cuddly
toy that has ever been enjoyed by any boy. Not the only ch erry  
delight left alone in  the night, . .w ho gave up with a figh t."

KABL -  "T he Graduate" m ovie spot. 

BEST PUBLIC SERVICE IDEA

X -1 R A  »O nce again, as he has fo r  the past 21 yea rs , Norm  E pstein 's father

X -7 R A  ran b rie f npot campaign on t.ho mox’ning o f M r Chriotm as 
party (leads air check), but would like to get X -T R A  News involved 
next year. If this can be arranged without impinging on the d octor 's  
Christm as e fforts , X -T R A  could add whatever contributions they 
might manage to his store o f  gifts, while adding som e outside p ro ­
m otion in Loo Angeles at a time when it would be very beneficia l.

X -T R A - A b r ie f  (30-45s) feature is now on the a ir during weekday d rive -

quietly brought Christm as to hospitalized children in Los A ngeles,

BEST STATION BREAK

The spot that'o super hot, „ . thanks to you,
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(

'

WYSL - "G oodtim er S ing-A -L ong " Rotation contest with four cuts from  
/  M itch M iller X m as-S ing-A -L ong album. They produced shorties

v with the jock s singing along. Results w ere pretty funny. Good
contest to have fun with on the a ir .

X -T R A - A b r ie f (30 -4§s) feature is now on the a ir during weekday d rive - 
tim es, with questions posed as to w ord origins or  the h istory of 
custom s in the m orning, answers given afternoons. Titled 
sim ply "W hy", the feature hopes to build an interlocking stimulus 

J  in d rive -tim e habits, 1 he listen er who "tunes ©ut" after catching
one new scast in the m orning now has the rem inder of an unanswered 
question to cause him to tune back to X -T R A on tho way hom e. 
Em phasis is placed on seasonal words and custom s during this 
holiday period . Samples lead weekly a ircheck .

QUESTIONABLE MOVIE SPOTS OR RECORDS

WYSL -  "Cuddly Toy" Monkees latest a lbu m ,. ."Y o u  are not the only cuddly 
■ toy that has ever been enjoyed by any boy. Not the only ch erry  

delight left alone in the night, . „ who gave up with a figh t,"

KABL -  "T he Graduate" m ovie spot. 

BEST PUBLIC SERVICE IDEA

J
X -T R A  -O nce again, as he has fo r  the past 21 yea rs , Norm  Epstein’ s father 

quietly brought Christm as to hospitalized children in Los Angelas, 
X -1 R A  ran k b rie f spot campaign on tho m orning o f bin Christ»»#« 
party (leads aircheck), but would like to get X -T R A  News involved 
next year. If this can be arranged without impinging on the d octor ’ s 
Christm as e fforts, X -T R A  could add whatever contributions they 
might manage to his store o f  g ifts, while adding som e outside p ro ­
m otion in Los Angeles ¿t a time when it would be very beneficia l,

BEST STATION BREAK

WYSL -  W Y S L .. . 1400VV * ÖJU. „ ,
The spot that’ s super hot. . .thanks to you,
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KLIF - KVILi asks fo r  cards with needy ch ildrens ’ nam es, , , those vho w ill 
not have Christm as, etc, cooperating station sponsors will then 
invite them to their stores to se lect gift o r  gifts them selves.

WYSL -  KB Kooky Cookie Contest, , „ WKBW is inviting listen ers to bring 
cookies to their studios the 15th o f D ecem ber for judging. Most 

y  original cookie w ill win an O ster B lender. A ll cookies w ill be 
given to a loca l childrens hom e,

BEST PUBLIC SERVICE IDEA

Charlie Van Dyke solicited  over 1, 000 additional (had 4, 100) 
volunteers fo r  the leukemia m arch by doing last Saturday a fter- 
noon 's show rem ote from  the leukemia headquarters,

n e 's  show on KLAC last week featured a drive to record  
b r ie f Christm as m essages by friends and loved ones to be trans­
mitted (via M ARS?) to GX's serving in Viet Nam, The con versa ­
tions, ranging from  pathos to bathos, w ere aired as they w ere 
recorded  and the em otional pull o f such a broadcast is  undeniable,

QUESTIONABLE MOVIE SPOTS OR RECORDS

KLIF -  F ed-M art Dept, Store, . „"Shoot m y wad every C h ristm as."

V/YSL -  "Skip a Rope" -  Henson Ca rgilT (Monument) Pulled from  air
because o f  com plaints from  sponsors. R ecord  makes referen ce  
to cheating on incom e ta s e s , , „

BEST NEW STA1ION BREAK

KLIF -  KLIF, . . Yours for  a song,
KLIF. „ .¡frhe Sound o f M usic, 
K L IF ,, „u?he m usic m achine.

WYSL -  Spreading Holiday cheer from  ear to ear, 

BEST NEW PRODUCTION ALBUM

KLIF -  F or  short intros an d /or bridges -  "A stro log y " -  Urn. 3011 
F o r  Xm as B /G 's  -  RCA V ictor -  LPM  -  3828 
F or  Xm as B /G 's  -  RCA Camden -  Cal -  Cal 2159



“ o “

KLIF KVIL asks fo r  cards with needy ch ildrens' nam es, , „ those vho w ill

WYSL -  KB Kooky Cookie Contest»„ . WKBW is inviting listen ers to bring

BEST PUBLIC SERVICE IDEA

KLIF -  , Charlie Van Dyke solicited  over 1 , 000 additional (had 4, 200)
J  volunteers for  the leukemia m arch  by doing last Saturday after« 

noon's show rem ote from  the leukemia headquarters»

X -T R A  -  Joe P yn e 's  show on KLAC last week featured a drive to record
b r ie f Christm as m essages by friends and loved ones to be trans-

QUESTXONABLE MOVIE SPOTS OR RECORDS

KLIF -  F ed-M art Dept, Store. . „"Shoot m y wad every C h ristm as." 

YVYSL -  "Skip a Rope" -  Henson C argill (Monument) Pulled from  a ir

WYSL -  Spreading Holiday cheer from  ear to ear.

BEST NEW PRODUCTION ALBUM

KLIF -  F or short intros an d /or  bridges -  "A stro log y " -  Uni. 3011

not have Christm as, etc. cooperating station sponsors will then 
invite them to their stores to se lect gift o r  gifts them selves.

cookies to their studios the 15th o f  D ecem ber for  judging. M ost 
original cookie w ill win an O ster B lender. A ll cookies w ill be 
given to a loca l childrens hom e.

mitted (via M ARS?) to GI’ s serving in Viet Nam. The con versa ­
tions, ranging from  pathos to bathos, w ere aired  as they w ere 
recorded  and the em otional pull o f such a broadcast is  undeniable.

because o f  com plaints from  sponsors. R ecord  makes referen ce  
to cheating on incom e ta x e s .. „

BEST NEW STATION BREAK

/
KLIF -  KLIF. . .Y ou rs  fo r  a so nc.

F or  Xm as B /G ’ s -  RCA V ictor -  LPM  -  3828 
F or  Xm as B /G ’ s -  RCA Camden -  Cal -  Cal 2159
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BEST OUTSIDE PROMOTION

KIL1 -  KILT "K h o ra le e rs "-----One deejay (as yet undecided) w ill organize
sm all group to sing ca ro ls  at obvious p laces during the last week 
before  C hristm as.

BEST COMPETITIVE ON 7 HE AIR PROMO

K U F  -  F or  som e tim e, KVIL has been prom oting the "F ir s t  Annual M iss 
K -V il 7 een Age C on test." F irst  p lace  winner gets a trip to 
Acapulco and a date with afternoon drive DJ; other p rizes  are TV 's 
stereos and rad ios,

KLIF began a station break, "K L IF , Big D 's only 24 hour popular 
m usic s ta tion ,"  a 24 hour FM popular m usic station com plained so 
we changed it to B ig D 's  only amplitude modulated 24 hour popular 
m usic station. Im m ediately afterward KBOX began saying that 
they w ere "B ig  D 's  only 24 hour country m usic sta tion ." 7 hen 
KPCN daytime country com petition fo r  KBOX began saying "this 
is  KPCN, Big D 's  only c lea r  channel country m usic sta tion ." A ll 
o f this grew  out o f our original station break, proving again that 
KLIF is the station other stations listen  to and im itate but never 
duplicate.

BEST COMPETITIVE OUTSIDE PROMO

KILT -  KNUZ has a booth at the "R od  and Custom " ca r  show this weekend. 
Jocks w ill make constant appearances.

BEST PUBLIC SERVICE IDEA

KLIF -  V oice o f the M ayor endorsing the Teenagers M arch Against 
Leukem ia.

Q( 5TIONABLE MOVIE SPOTS OR RECORDS

KILT -  "I Am  the "W alrus".. .  the B e a tle s ,. .  Capitol. Rejected due to the 
l i n e . . , "pornographic p r ie s te ss ; boy, you 've  been a naughty g ir l; 
you le t your knickers dow n ."

BEST NEW STATION BREAK

V

KLIF -  KLIF -  the best on record .
(2 o r  3 winners nam es), just a few recent winner on KLIF, the 
w inner ' 8  lis t  goes on.

-  2 -



BEST OUTSIDE PROMOTION

KILT -  KILT "K h o ra le e rs " ---O n e  deejay (as yet undecided) w ill organize 
sm all group to sing ca ro ls  at obvious p laces  during the last week 
before  C hristm as.

|
BEST COMPETITIVE ON THE AIR PROMO

KLIF -  F or som e tim e, KVIL has been prom oting the "F ir s t  Annual M iss 
K -V il Teen Age C on test." F irst  p lace  winner gets a trip to 
A capulco and a date with afternoon drive DJ; other p r izes  are TV 's 
stereos and rad ios,

KLIF began a station break, "K L IF , Big D1 s only 24 hour popular 
m usic s ta tion ,"  a 24 hour FM popular m usic station com plained so 
we changed it to B ig D’ s only amplitude modulated 24 hour popular 
m usic station. Im m ediately afterward KBOX began saying that 
they w ere "B ig  D 1 s only 24 hour country m usic sta tion ," Then 
KPCN daytime country com petition fo r  KBOX began saying "this 
is  KPCN, Big D’ s only c lea r  channel country m usic sta tion ." A ll 
o f this grew  out of our original station break, proving again that 
KLIF is the station other stations listen  to and im itate but never 
duplicate.

BEST COMPETITIVE OUTSIDE PROMO

KILT -  KNUZ has a booth at the "R od and Custom " ca r  show this weekend. 
Jocks w ill make constant appearances.

BEST PUBLIC SERVICE IDEA

/^ K L I F  -  V oice o f the M ayor endorsing the Teenagers M arch Against 
Leukem ia.

QUESTIONABLE MOVIE SPOTS OR RECORDS

KILT • "I Am  the ’W alrus". . .  the B e a tle s .. .  Capitol, Rejected due to the 
l in e . . .  "pornagraphic p r ie s te ss ; boy, you ’ve been a naughty g ir l; 
you let your knickers dow n ."

BEST NEW STATION BREAK

is/ KLIF -  KLIF -  the best on record .
(2 o r  3 winners nam es), ju 9 t a few recent winner on K LIF, the 
w inner’ s lis t  goes on.
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KABL -  Location  Z is in response to lo ca l Drake lo p  40 Station, K FR C 's 
Location  X Game,
Copy:
It 's  tim e, once again to play KABL'S cash p rize  game: Location Z,

y lf you can guess the m ystery location , som ewhere in San F ran cisco  
County, you w ill win our big-bang-up-bonus cash p r ize . At the 
start o f the contest we put ten A m erican pennies in a m ason ja r .
Each day the m asoajar is opened and one o f  the pennies rem oved.
The ob ject is to win before  the pennies run out, The p rize  could 
be all yours if  you can guess Location Z , L isten carefu lly : it 
may be som ew here right near by, , ,
(Sound effect).'
You just heard the sound of Location  Z , If you know where Location Z 
is , get pencil and paper and w rite down the m ystery location ; ro ll 
it up tight and put it in a quart m ilk  bottle arid throw it in the Saa 
F ran cisco  Bay, If we p ick  up your entry and it is our location  Z 
the K.ABL big“ bang-up bonus, cash p rize  is yours. Good Luck,

X -T R A “ A return to what is  still our main attraction: We continue to be

LIC SERVICE IDEA

Is a part o f K LIF ‘ s drive as the Dallas Leukemia D rive Station,

QUESTIONABLE MOVIE SPOTS OR RECORDS

KILT 7  "Judy in D isguise (with g la sse s }" . . „ John Fred 8 t P layboys, „ , 
re fers  t o " , , , ,  c r o ss  your heart with your living b r a ,"

WNUS -  The Penthouse.
BEST NEW STATION BREAK

KILT -  P rom os fo r  the sm all shopping centers with a lim ited budget.

r '

( the only signal in Southern California providing listen ers with a 
com plete new scast 24=hours a day. (Spot is  on the front o f the w eek 's 
a ir ch e ck ,}

lo ca l outstanding teens custom ized recruiting announcements, 
giving their name, school, e t c . , and delivering the p itch ,. .  makes 
it m ore their p ro ject.

KLIF -  Join the KLIF "tu n e-in ", dial 1190.

PROMOTIONAL IDEAS NEEDED

KLIF -  Needs som e fresh  approaches to News prom os

w

KLIF -  Needs Special A fter Christm as sales H om os.

-  2
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KABL -  Location Z is  in response to lo ca l Drake lo p  40 Station, K FR C 's
Location X Game,
Copy:
It®b tim e, once again to play K ABL’S cash p rize  gam e: Location Z,

y lf you can guess the m ystery location , som ew here in San F ran cisco  
County, you w ill win our big-bang-up-bonus cash p r ize . At the 
start o f the contest we put ten A m erican pennies in a m ason jar.,
Each day the m asonjar is opened and one o f the pennies rem oved.
The ob ject is to win before  the pennies run out. The p rize  could 
be all yours if  you can guess Location Z , L isten carefu lly : It 
may be som ew here right near by, , .
(Sound effect}.®
You just heard the sound of Location Z , If you know where Location £  
is , get pencil and paper* and write down the m ystery location ; ro ll 
it up tight and put it in a quart m ilk bottle and throw it in the San 
F ran cisco  Bay, If we p ick  up your entry and it is our location  Z 
the KABL big-bang-up bona# cash p rize  is yours. Good Luck,

X -T R A - A return to what is still our main attraction: We continue to be

BEST PUBLIC SERVICE IDEA

KLIF » As a part o f K L IF 's  drive as the Dallas Leukemia D rive Station,

QUESTIONABLE MOVIE SPOTS OR RECORDS

KILT 7  "Judy in D isguise (with g la s s e s } " . , ,  John F red  & P la y b o y s ,. „ 
re fers  to „ c ro ss  your heart with your living bra. "

WNUS -  The Penthouse.
BEST NEW STATION BREAK

KILT -  P rom os fo r  the sm all shopping centers with a lim ited budget.

the only signal in Southern California providing listen ers with a * 
com plete new scast 24-hours a day, (Spot is  on the front of the w eek's 
a ir ch e ck ,)

lo ca l outstanding teens custom ized recruiting announcements, 
giving their name, school, e t c . , and delivering the p itch ,. „ makes 
it m ore their p ro ject.

KLIF -  Join the KLIF "tu n e-in ", dial 1190,

PROMOTIONAL IDEAS NEEDED

KLIF - Needs som e fresh  approaches to News prom os

%

KLIF -  Needs Special A fter Christm as sales Ram os,
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BEST COMPETITIVE OUTSIDE PROMO

WYSL -  WKBW in Buffalo is  going to play basketball this season. Name 
of the team is the KB D ribb les".

B e s t  p u b l i c  s e r v i c e  id e a

WYSL -  Morning d isc jock ey  and Public S ervice D irector Bob Day is

QUESTIONABLE MOVIE SPOTS OR RECORDS

WYSL -  Eddie F loyd record  "Saturday Night" banned because o f something
to the effect. . , " la k e  my baby to m y apartm ent,, turn the bed covers  
down. „ . "

BEST NEW STATI3N  BREAK

WYSLi -  W Y S L .. „ Where it 's  always hunting season fo r  winners.

BES1 NSW PRODUCTION 1Y P E  ALBUM

KABL -  Sound T rack  from  "B rid ge  on the R iver K w ai", side 2, cut 3, 
"Cam p Concert D an ce ."  Columbia CL 1100.

WYSL -  1963 Pontiac G. T .O „ is advertising a new type o f bum per that is

NEW AND CREATIVE SALES IDEA SOLD OR PROPOSED

KLIF » Have Grandpa 2>fohr (Character vo ice  fo r  M ohr Chevrolet} call

going to be the entertainment em cee fo r  the United Fund Banquet; 
About 50 0 o f the top c iv ic  leaders in Buffalo w ill attend.

WYSL -  " I h is  winter protect your ca r  radio with genuine WYSL type
anti-freesse. 1400 gallon supply is guaranteed to keep your 
radio w a rm ,"

BEST SALES PROMOTION IDEA

indestructable. Might be a cuteoivthe-a ir bit if one o f the jocks 
would try to destroy  one. T ie -in  with lee a! Pontiac D ealer to 
provide the bum per. Jock w ill use sledge ham m er set.

Granny Emma (Ken Dowe) and have a situation com m ercia l 
each m orning -  ad lib . Sold large schedule to M ohr.

e)
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BEST COMPETITIVE OUTSIDE PROMO

WYSL -  WKBW in Buffalo is going to play basketball this season. Name 
o f the team is the K 3 D ribb les".

BEST PUBLIC SERVICE IDEA

WYSL -  Morning d isc jock ey  and Public S erv ice  D irector Bob Day is

QUESTIONABLE MOVIE SPOTS OR RECORDS

WYSL -  Eddie F loyd record  "Saturday Night" banned because o f something
to the effect. „ . " l a k e  m y baby to m y apartm ent.. turn the bed covers  
down. . .  "

WYSL -  " I b i s  winter protect your car radio with genuine WYSL type 
a n ti-freese . 1400 gallon supply is guaranteed to keep your

BES1 NEW PRODUCTION 1 YPE ALBUM

KABL -  Sound T rack  from  "B ridge on the R iver K w ai", side 2, cut 3, 
"Cam p Concert D an ce ."  Columbia CL 1100.

BEST SALES PROMOTION IDEA

WYSL -  ¡968 Pontiac G .T .O , is advertising a new type o f bum per that is

NEW AND CREATIVE SALES IDEA SOLD OR PROPOSED

KLXF - Have Grandpa 3*&>hr (Character vo ice  fo r  M ohr Chevrolet) call

going to be the entertainment em cee fo r  the United Fund Banquet;, 
About 50 0 of the top c iv ic  leaders in Buffalo w ill attend.

BEST NEW STATI DN BREAK

WYSL -  W Y S L .. .  Where it 's  always hunting season for  winners.

radio warm .

indes true table. Might be a cub oxx-the-air bit if  one of the jocks 
would try to destroy  one. T ie -in  with Ice al Pontiac D ealer to 
provide the bum per. Joclc w ill use sledge ham m er set.

Granny Emma (Ken Dowe) and have a situation com m ercia l 
each m orning -  ad lib . Sold large schedule to M ohr,
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#1

#2

#1

#2

#1

Maybe you have an old fam ily favorite for  Am erican Eagle 
with ballot-box stuffing o r  S ilver Eagle under glass.
Send it at once to W -F our, „ < Attention; Old Baldy, Contest 
c lo ses  Friday* N ovem ber 17, so hurry!
The winner w ill rece ive  a new tw enty-dollar b ill from  W -Four 
to pay fo r  his Thanksgiving b ird , or  whatever variety.
Send your recipe along with your name and address to: "E a g le " , 
W -Four„ 2930 East Jefferson , D etroit 48207.
How would you cook up Thanksgiving Eagle? ? ? ?

Stuffed, fr ied , on the h a lf-sh ell, , , What!s your best and funniest 
recipe  fo r  Thanks giving E agle? W -Four is cooking up the w ildest 
bird  o f the season with its contest on how to serve up T hanks giving 
Eagle. Your entry fo r  Eagle ScallQpini or  old fashioned Eagle stew 
could win you twenty dollars in cash to help defray the cost o f your 
bird . Send your entry along with name and address to W -Four, 2930 
East Jefferson , D etroit 4 S 2 0 7 b y  Friday, N ovem ber 17th, How 
would you cook  up Thanksgiving Eagle?

What are y ou 'haviag for  Tha&ksgiving dinner? W -Four is cooking 
up a plump Bald Eagle and is looking fo r  your best and funniest 
recipe . Stuffed, oven-brow ned, sauteed in wine, »¡ssid in your 
w ildest ideas fo r  T ha nks giving Eagle and you could win twenty 
dollars from  W -F our to pay fo r  your feast. Contest c loses  
N ovem ber 17th, so enter now. Your old  w orld recipe  fo r  Eagle 
fr ica sse e  could be the winner. Send your name and address along 
¡with your recipe to W -Four, 2930 East Jefferson , D etroit 48207, 
Any ideas for le ftovers  also appreciated.

BEST COMPETITIVE ON THE AIR PROMO

WWWW -  CKLW is running a treasure hunt contest ca lled  "L oca ti on X"
L isteners to guess location  by clues and sound e ffects . Not too 
im aginative, but not much com petitive prom otion  on a ir here,-.

BEST PUBLIC SERVICE IDEA

WWWW -  Top-40 gim m ick, Ch3 rity p ie-throw . Get a bakery to donate 
p ies , people buy pie fo r  $ 1 . 0 0  o r  m ore contribution, get to 

vX throw it at favorite  jock . Can be tied in with a sponsor by
holding it in his parking lot o r  something. Good on -a ir  p o ss i­
b ilities  and gets good newspaper play. Don't have copy.

-  6 -
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#1

n

#1

#2

U -" ' #1

Maybe you have au old fam ily favorite for  Am erican Eagle 
with ba llot-box  stuffing o r  S ilver Eagle under glass.
Send it at once to W -F our, , , Attention: Old Baldy, Contest 
c lo ses  F ridays N ovem ber 17, so hurry !
The winner w ill rece ive  a new tw enty-dollar bill from  W -Four 
to pay fo r  his Thanks giving b ird , or  whatever variety.
Send your recipe along with your name and address to: "E agle” , 
W -Four, 2930 East Jefferson , D etroit 48207,
How would you cook up Thanksgiving Eagle? ? ? ?

Stuffed, fr ied , on the h a lf-sh ell, , , What’ s your best and funniest 
recipe  fo r  Thanksgiving E agle? W -Four is cooking up the w ildest 
bird o f the season with its contest on how to serve up Thanks giving 
Eagle, Your entry fo r  Eagle Scallqpini or  old fashioned Eagle stew 
could win you twenty dollars in cash to help defray the cost o f your 
bird . Send your entry along with name and address to W -Four, 2930 
East Jefferson , D etroit 48207, by Friday, N ovem ber 17th„ How 
would you cook  up Thanksgiving Eagle?

What are^you having fo r  Thanksgiving dinner? W -Four is cooking 
up a plump Bald Eagle and is looking fo r  your best and funniest 
recipe . Stuffed, oven-brow ned, sauteed iai wine, s«sid in your 
w ildest ideas fo r  T hanks giving Eagle and you could win twenty 
dollars from  W -Four to pay fo r  your feast. Contest c loses  
N ovem ber 17th, so enter, now. Your old w orld recipe fo r  Eagle 
fr ica s s e e  could be the winner. Send your name and address along 
¡with your recipe to W -Four, 2930 East Jefferson , D etroit 43207, 
Any ideas fo r  le ftovers  also appreciated,

BEST COMPETITIVE ON THE AIR PROM O

WWWW -  CKLW is  running a treasure hunt contest called  "L o ca t io n  X"
L isteners to guess location  by clues and sound e ffects. Not too 
im aginative, but not much com petitive prom otion on a ir here,

BEST PUBLIC SERVICE IDEA '

Top-40 gim m ick. Charity p ie-throw . Get a bakery to donate 
p ie 3 , people buy pie fo r  $ 1 , 0 0  or  m ore contribution, get to 
throw it at favorite jock . Can be tied in with a sponsor by 
holding it in his parking lot o r  something. Good on -a ir  p o ss i­
b ilities  and gets good newspaper play. Don’ t have copy,
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BEST ON THE AIR PROMO IDEA

t: '

WYSL -  Honda Sweepstakes -  We secured 30 Honda M otor Bikes frbm  
Eastman» Honda, and a lo ca l Honda dealer» These bikes w ere 
drawn fo r , one p er  show for a solid  week» L isteners were in­
vited to send in their -¿ame, address, and phone on a post csrd. 
We rece ived  over 10 thousand entries.

in<&

X -T R A  -  Both on -th e -a ir  and d irect appeals are being made to students 
fo r  the subm ission of teen ed itoria ls. If the word is not in 
use in other areas, "sm ack " seem s to be replacing "g ro o v y " , 
"b o s s "  and everything e lse  in the language o f Southern C aliforn ia 's 
young people,
(Copy)
"A n  open letter from  X -T R A  News to all Los Angeles high school 
students: Now that school is back in session , we know you 're  
jam m ed fo r  tim e, but would like to rem ind you about the unique 
opportunity you have to let all o f Southern California know your 
thoughts on any subject. It's  ca lled  the ' X -T R A  News Teen 
E d ito r ia l. ' You don't have to be a sm ack in English, since 
y ou 're  not graded on the p a p e r --y o u 5re not in com petition with 
anyone except you rse lf--a n d  the only way you can lose  is not 
to put your thoughts on paper, X -T R A  News and Southern 
California is ready to listen  to what you have to say, so contact 
your high sch oo l's  English Department for  details - -  s o o n ,"

KILT -  In conjunction with the Heavyweight Tournament o f the Century, each 
week we contact w ell-known boxing figures in our area fo r  their 
predictions of how each Monday-night fight might com e out. It is 
an interesting prom otion  and makes fo r  interesting program m ing.

/

BEST COMPETITIVE "OUTSIDE" PROMOTION THIS WEEK

KILT -  KIKK (C&W Station) is running billboards asking "Can a nuclear 
physicist find happiness on K IK K ?"

BEST PUBLIC SERVICE IDEA

X -T R A  -  The current com m ercia l flight o f F orest Lawn M ortuary is
providing the hardest-headed approach to our freew ay accident 

/  and m ortality rate that I have ever heard. The m acabre humor 
involved w ill probably do m ore to provide a good im age fo r  the 
client and alert d rivers  to their bad habits than any other series  
that has been aired  to date. Produced by Davis, Johnson, Mogul 
& Colom batto, the spots invite drinking d rivers , lov e rs , dare­
devils and others to make a check fo r  $250. 00 available to 
w hoever is  going to p ick  up the p ie c e s . . .put it in an envelope 
addressed simply "F o re s t  Lawn". „ „ and leave it in plain sight 
on the dashboard!

! t
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BEST ON THE A IR  PROMO IDEA

W YSL

X -T R A  -

KILT -

/

Honda Sweepstakes -  We secured 30 Honda M otor Bikes from  
Eastman, Honda, and a loca l Honda dealer. These bikes were 
drawn fo r , one p er show tor a solid  week» L isteners weze in­
vited to send in their name, address, and phone on a post csrd.
We rece ived  over 10 thousand entries.

Both on -th e -a ir  and d irect appeals are being made to students 
fo r  the subm ission of teen ed itoria ls. If the word is not in 
use in other areas, "sm ack ” seem s to be replacing "g ro o v y " ,
"b o s s "  and everything e lse  in the language o f  Southern C aliforn ia 's 
young people,
( Copy)
"A n  open letter from  X -T R A  News to all Los Angeles high school 
students: Now that school is back in session , we know you 're  
jam m ed fo r  tim e, but would like to rem ind you about the unique 
opportunity you have to let all o f Southern California know your 
thoughts on any subject. It’ s ca lled  the 1 X -T R A  News Teen 
E ditoria l. 1 You don't have to be a sm ack in English, since 
you 're  not graded on the p a p e r --y o u 're  not in com petition with 
anyone except you rse lf--an d  the only way you can lose  is not 
to put your thoughts on paper, X -T R A  New3  and Southern 
California is ready to listen  to what you have to say, so contact 
your high sch oo l's  English Department for details - -  soon»"

In conjunction with the Heavyweight Tournament o f the Century, each 
week we contact w ell-known boxing figures in our area fo r  their 
predictions of how each M onday-night fight might com e out. It is 
an interesting prom otion  and makes fo r  interesting programming!,

BEST COMPETITIVE "OUTSIDE" PROMOTION THIS WEEK

KILT -  KIKK (C&W Station) is running billboards asking "Can a nuclear 
physicist find happiness on K IK K ?"

BEST PUBLIC SERVICE IDEA

X -T R A  -  The current com m ercia l flight o f F orest Lawn M ortuary is
providing the hardest-headed approach to our freew ay accident

/ and m ortality rate that I have ever heard. The m acabre humor 
involved w ill probably do m ore to provide a good im age fo r  the 
client and alert d rivers to their bad habits than any other series  
that has been aired to date. Produced by Davis, Johnson, Mogul 
& Colom batto, the spots invite drinking d rivers , lov ers , dare­
devils and others to make a check fo r  $250. 00 available to 
w hoever is  going to p ick  up the p ie ces , , .put it in an envelope 
addressed simply "F o re s t  L a w n "., „ and leave it in plain sight 
on the dashboard!
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start to count the number o f tim es you enjoy U ltra-B rite today?

BEST OUTSIDE PROMOTION IDEA

KLIF -  KLIF SPIRIT WAGON! M obile unit visits 2 schhols (Tues and
T h u rs .) o f w eek 's biggest high school game. Kids gather around 
and do cheers which are broadcast over the a ir , followed by 
P A M 'b fight song for  respective sch ools, {School Board stopped 
it but it 's  a good id ea !)

KLIF -  KLIF SUGAR SHACK - Daily Dance Pavillion at the S ate F a ir, 
Hosted by D J's with continuous m usic and light show.

WYSL - WYSL is toying with ideas for  outside signboards and b i'lboards. 
They would appreciate any suggestions from  anyone,

BEST COMPETITIVE ON THE AIR PROMOTION

X -T R A  -  KLAC is promoting"A Breath of ^eath. " This was a "sp ecia l"
researched  and written by newsman Al Wyman on the loca l smog 
situation. By making use o f  the direst predictions that have bem  
made by usually competent authorities, this program  has added 
sensationalism  to a subject concerning the total audience--and a 
subject with which they are thoroughly fam iliar. W ell-w ritten 
and profession ally  produced, the effort is now being submitted 
to every  possib le  source of awards or  recognition.

BEST PUBLIC SERVICE IDEA

KILT During H urricane Beulah, one of the KILT newsmen who speaks 
fluent Spanish translated portions of certain new scasts into Spanish 
fo r  thé Spanish people in areas with no other radio coverage. It 
caused considerable com m ent.

BEST NEW STATION BREAK

KILT -  K IL T .. .the station that never makes m istakes 'cause w e've m ore 
g o o d e r !

KLIF -  KLIF, W e 're  playing your song!
The fun vision on the Ken 21 Granny Show, 6-9  am on KLIF!

WYSL -  M r. A d v e r t is e r .. .  you are listening to the same station your 
custom era a r e , . .  WYSL.

2 -
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start to count the number of tim es you enjoy U ltra-B rite today?

BEST OUTSIDE PROMOTION IDEA

KLIF - KLIF SPIRIT WAGONS M obile unit visits 2 schhols (Tues and

KLIF -  KLIF SUGAR SHACK - Daily Dance Pavillion at the S ate F a ir. 
Hosted by D J's with continuous mu 3 ic  and light show.

WYSL -  WYSL is  toying with ideas for outside signboards and b i'lboards. 
They would appreciate any suggestions from  anyone.

BEST COMPETITIVE ON THE AIR PROMOTION

X -T R A  -  KLAC is promoting"A Breath o f ^eath. " This was a ''special*1.

ah, one of the KILT newsmen who speaks
fluent Spanish translated portions of certain new scasts into Spanish 
fo r  the Spanish people in areas with no other radio coverage. It 
caused considerable com m ent.

BEST NEW STATION BREAK

KILT > K IL T .. .the station that never makes m istakes 'cause w e 're  m ore 
gooder!

KLIF -  KLIF, W e 're  playing your song!

Thurs, ) o f w eek 's biggest high school gam e. Kids gather around 
and do cheers which are broadcast over the a ir , followed by 
PAM 'e fight song for  respective schoolB, (School Board stopped 
it but it 's  a good id ea l)

D

researched  and written by newsman Al Wyman on the loca l smng 
situation. By making use o f the d irest predictions that have be^n 
made by usually competent authorities, this program  has added 
sensationalism  to a subject concerning the total audience--and a 
subject with which they are thoroughly fam iliar. W ell-w ritten 
and professionally  produced, the effort is now being submitted 
to every  possible source of awards or  recognition.

The fun vision on the Ken 3c Granny Show, 6-9  am on KLIF!

WYSL -  M r. A d v e r t is e r .. .you  are listening to the same station your 
custom ers a r e , . .  WYSL.



BEST ON THE AIR PROMO IDEA

V/YSL -  Honda Sweepstakes -  We secured 30 Honda M otor Bikev from  
Eastman, Honda,, and a loca l Honda dealer, These bikes were

vited to send in their name, address, and phone on a post csrd. 
We rece ived  over 10 thousand entries.

X -T R A  -  Both on -th e -a ir  and d irect appeals are being made to students
fo r  the subm ission of teen ed itoria ls. If the word is not in 
use in other areas, "sm ack " seem s to be replacing "g ro o v y " , 
"b o s s "  and everything e lse  in the language o f Southern C aliforn ia 's 
young people,
(Copy])
"A n  open letter from  X -T R A  News to all Los Angeles high school 
students: Now that school is back in session , we know you 're  
jam m ed fo r  tim e, but would like to rem ind you about the unique 
opportunity you have to let all o f Southern California know your 
thoughts on any subject. It's  ca lled  the ' X -T R A  News Teen 
E d ito r ia l, ' You don't have to be a sm ack in English, since 
you 're  not graded on the p a p e r --y o u 're  not in com petition with 
anyone except you rse lf--a n d  the only way you can lose  is  not 
to put your thoughts on paper, X -T R A  News and Southern 
California is ready to listen  to what you have to say, so contact 
your high sch oo l's  English Department for details - -  s o o n ,"

predictions of how each M onday-night fight might com e out. It is 
an interesting prom otion  and makes fo r  interesting program m ing.

BEST COMPETITIVE "OUTSIDE" PROMOTION THIS WEEK

LIC SERVICE IDEA

The current com m ercia l flight o f  F orest Lawn M ortuary is
providing the hardest-headed approach to our freew ay accident 
and m ortality rate that I have ever heard. The m acabre humor 
involved w ill probably do m ore to provide a good im age fo r  the 
client and alert d rivers to their bad habits than any other series  
that has been aired  to date. Produced by Davis, Johnson, Mogul 
& Colom batto, the spots invite drinking d rivers , lov ers , dare­
devils and others to make a check fo r  $250, 00 available to

addressed simply "F o re s t  L a w n "., „ and leave it in plain sight 
on the dashboard?

drawn fo r , one p er  show tor a solid  week. L isteners w eie  in -

KILT -  In conjunction with the Heavyweight Tournament o f the Century, each 
/ week we contact well-known boxing figures in our area fo r  their

KILT -  KIKK (C&W Station) is running billboards asking "Can a nuclear 
physicist find happiness on K IK K ?"

w w hoever is  going to p ick  up the p ie c e s , , „put it in an envelope



BEST ON THE AIR  PROMO IDEA

WY5L -  Honda Sweepstakes -  We secured 30 Honda M otor Bikes from
Eastman, Honda, and a loca l Honda dealer. These bikes w ere 
drawn fo r , one p er  show tUr a solid  week, L isteners weze in­
vited to send in their name, address, and phone on a post csrd. 
We rece ived  over 10 thousand entries.

X -T R A  -  Both on -th e -a ir  and d irect appeals are being made to students
fo r  the subm ission of teen ed itoria ls. If the word is not in 
use in other areas, "sm ack ” seem s to be replacing "g ro o v y " , 
"b o s s "  and everything e lse  in the language o f  Southern C aliforn ia 's 
young people,
(Copy)
"A n  open letter from  X -T R A  News to all Los Angeles high school 
students: Nov/ that school is back in session , we know you 're  
jam m ed fo r  tim e, but would like to remind you about the unique 
opportunity you have to let all o f Southern California know your 
thoughts on any subject. It's ca lled  the 1 X -T R A  News Teen 
E ditorial, ' You don't have to be a sm ack in English, since 
y ou 're  not graded on the paper™ -you're not in com petition with 
anyone except you rse lf--a n d  the only way you can lose  is not 
to put your thoughts on paper, X -T R A  News and Southern 
California is ready to listen  to what you have to say, so contact 
your high sch oo l's  English Department for details - -  s o o n ,"

week we contact w ell-known boxing figures in our area fo r  their 
predictions of how each M onday-night fight might com e out. It is 
an interesting prom otion  and makes fo r  interesting program m ing.

BEST COMPETITIVE "OUTSIDE" PROMOTION THIS WEEK

BEST PUBLIC SERVICE IDEA

X -T R A  = The current com m ercia l flight o f  F o re s i Lawn M ortuary is
providing the hardest-headed approach to our freew ay accident 
and m ortality rate that I have ever heard. The m acabre humor 
involved w ill probably do m ore to provide a good im age fo r  the 
client and alert d rivers  to their bad habits than any other series  
that has been aired to date. Produced by Davis, Johnson, Mogul 
& Colom batto, the spots invite drinking d rivers , lov ers , dare­
devils and others to make a check fo r  $250, 00 available to

KILT -  In conjunction with the Heavyweight Tournament o f the Century, each

KILT -  KIKK (C&W Station) is  running billboards asking "Can a nuclear 
physicist find happiness on K IK K ?"

w hoever is  going to p ick  up the p ie ces , , ,put it in an envelope 
addressed simply "F o re s t  Lawn". . „ and leave it in plain sight 
on the dashboard!
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Digest o f Weekly Reports -  6 July 28. 1967

KILT

F or those in the automobile generation, "fa ster  than a speeding 
bullet" was pretty im p ressive , „ , so was the new sreel. Now, when 
people want the latest news, they think o f X IR A  News, over Los 
Angeles, the w orld 's  firs t  all-new s radio station.

At the turn of the century, baseball fans ’ earned to cluster around 
the W estern Union o ffice  or outside of the loca l newspaper plant 
to hear the latest ball s co re s . Now, when Southern Californians 
want news from  the world of sports, they tune to XTRA News, over 
Los Angeles - -  the w orld ’ s firs t  all-new s radio station,

"W ho's on the H onda?" „ „ „ We have four Hondas to give away and to 
to so, we are taking the firs t  ca ll each hour and giving the contestant 
a chance to guess which jo ck  is  on the ifonda, On cartridge are 
recorded  bits with each deejay ’ s name,. If the contestant guesses 
co rrectly , he wins a re cord  album and becom es eligib le fo r  the 
Honda drawing, ,

# # #

BEST PUBLIC SERVICE IDEA

WYSL - MEASLES IMMUNIZATION DRIVE: Erie County Health Dept, is
conducting a drive called "End M easles Week, " They w ill be giving 
free  shots to all children, 28 different clin ics  will be used to give 
the shots. L oca l doctors w ill cut personalized  spots for  WYSL, 
with live  tags as to which clirics w ill be open each day. We will 
have copy on the new scru iser all week. A lso, loca l clin ics  and 
doctors w ill be invited to ca ll in reports as they see fit. One of
their tim e checks will be, , „"W YSL end m easles week tim e_____
P ossib ly , DJ appearances giving away record s , and great shakes 
to kids getting shots.

# # ff

QUESTIONABLE MOVIE SPOTS OR RECORDS

KILT -  "D ru m s", , „ Jon and Robin on Abnak, . „ re jected  by KILT until they 
see printed lyrics.-

# # #

I
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F or those in the autom obile generation, " fa ster  than a speeding 
bullet" was pretty im p ressive , , „ so was the new sreel. Now, when 
people want the latest news, they think of XTRA News, over Los 
Angeles, the w orld ’ s firs t  all-new s radio station.

At the turn o f the century, baseball fans learned to cluster around 
the W estern Union o ffice  or outside of the loca l newspaper plant 
to hear the latest ball s co re s . Now, when Southern Californians 
want news from  the world of sports, they tune to XTRA News, over 
Los Angeles - -  the w orld 's  firs t  all-new s radio station.

KILT -  "W ho’ s on the H onda?" , ,  , We have four Hondas to give away and to
to so, we are taking the firs t  ca ll each hour and giving the contestant 
a chance to guess which jo ck  is  on the Jr.bnda„ On cartridge are 
recorded  bits with each deejay 's  name. If the contestant guesses 
co rre ct ly , he wins a re cord  album and becom es eligible fo r  the 
Honda drawing, ,

BEST PUBLIC SERVICE IDEA

WYSL -  MEASLES IMMUNIZATION DRIVE: Erie County Health Dept,, is
conducting a drive called "End M easles Week, " They w ill be giving 
free  shots to all children, 28 different c lin k  s will be used to give 
the shots. L ocal doctors w ill cut personalized  spots for  WYSL, 
with live tags as to which cliiics  w ill be open each day. We will 
have copy on the new scru iser all week. A lso, loca l clin ics  and 
doctors w ill be invited to ca ll in reports as they see fit. One of
their tim e checks will be, , „"W YSL end m easles week tim e_____
P ossib ly , DJ appearances giving away record s , and great shakes 
to kids getting shots.

# # #

# # #

QUESTIONABLE MOVIE SPOTS OR RECORDS

KILT -  "D ru m s", „ „ Jon and Robin on Abnak, „ „ re jected  by KILT until they 
see printed ly r ics .

# # #
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o BEST COMPETITIVE "ON THE AIR" PROMOTION THIS WEEK.

(KABL)

KFRC is doing a "Lucky Zodiac" thing wherein the listener mails in his birth 
date. After that it's like any other call-in after the jock calls the date, except 
that the jock turns into ZOLTAR THE MAGNIFICENT. Zoitar gives a 
prediction for a certain Zodiac sign, and if the listener happens to have been 
born under that sign, he wins a color TV set,

###

BEST PUBLIC SERVICE IDEA YOU HAVE THOUGHT OF OR HEARD THIS 
WEEK.

For "C A R E ", KA3L will run a series of spots done by kids saying in effect, 
"M y mother sent a Care package overseas to a needy family, e tc ." (KABL)

—X
I

: •

Close J aison with Chamber of Commerce alerts us to celebrity visits 
to city. Many of these people come te town for P .S . related purposes, and we 
offer "Big howdy from Big KLXF to who is in town to "kick of Cancer
Crusade," or whatever. Last week, Bob Considine WAS here for Cancer 
Crusade activities, and we were on it with the HOWDY! ! {

m

QUESTIONABLE RECORDS YOU CAME ACROSS THIS WEEK.

Jim O'Brien reports that "Candy Man" by the Nitty Gritty Dirt Band, is "an  
outta site disc, which we all flipped over immediately, but has line 'God~A- 
Mighty World' in i t . . .  ao zzzippppl I ! Other side a gas alao, but the guns are 
to be stuck beside.. .  right? ? ? ? "

###

Jim O'Brien also reports that KLIF "SOCKED it to . . . .  SOCK IT TO ME, in 
accordance with our new drive in this area! ! Sadly enough, the disc had been 
on our chart for several weeks, and probably would have topped out in the top 
three, and for my money it never should have been on anybody's a ir ."

m

BEST NEW STATION BREAK

K L IF .. .  Happy to be apringin' along with you. 
K IL T .. „ Where Happiness is Happening!

___
n ■ Y. "-” -•

'
V
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BEST COMPETITIVE "ON THE AIR" PROMOTION THIS 'WEEK.

(KABL)

KFRC is doing a "Lucky Zodiac" thing wherein the listener mails in his birth 
date. After that it's like any other call-in after the jock calls the date, except 
that the jock turnB into ZOLTAR THE MAGNIFICENT, Zoltar gives a 
prediction for a certain Zodiac sign, and if the listener happens to have been 
born under that sign, he wins a color TV set.

M *

BEST PUBLIC SERVICE IDEA YOU HAVE THOUGHT OF OR HEARD THIS 
WEEK.

For "C A R E ", KABL will run a series of spots done by kids saying in effect, 
"M y mother sent a Care package overseas to a needy family, e tc ." (KABL)

m

Close I aison with Chamber of Commerce alerts us to celebrity visits 
to city. Many of these people come to town for P .S . related purposes, and we 
offer "Big howdy from Big KLXF to ' who is in^towirta~"kick of Cancer 
Crusade," or whatever. Last week, Bob ConaidiSeWAS here top Cancer 
Crusade activities, and we were on it witlvtjieHQW D Y1

T'A

###

QUESTIONABLE RECORDS YOU CAME ACROSS THIS WEEK.

Jim O'Brien reports that "Cendy Man" by the Nitty Gritty Dirt Band, is "an  
outta site disc, which we all flipped over immediately, but has line 'Cod-A- 
Mighty World' in i t . . .  so zzzippppl! !  Other side a gas also, but the guns are 
to be stuck beside.. .  right? ? ? ? "

###

Jim O'Brien also reports that KLIF "SOCKED it to . . . .  SOCK ST TO ME, in 
accordance with our new drive in this areal I Sadly enough, the disc had been 
on our chart for several weeks, and probably would have topped out in the top 
three, and for my money it never should have been on anybody's a ir ."

m

BEST NEW STATION BREAK

KL1F.. .  Happy to be apringin' along v/ith you. 
KILT. „. Where Happiness io Happening!
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BEST COMEPETIT1VE "ON THE AIR" PROMOTION

Ö

O '

X -T R A - The KNX "H elp O 'cop ter". CNS copy is  attached, Other stories 
have appeared on AP and UPI.

(Hollywood) - -  Freew ay m otorists with car trouble w ill soon be 
getting aid from  a "H elp O 'C opter" serv ice  by Radio Station KNX. 
Jet-pow ered helicopters, in addition to providing reports of 
traffic conditions below , w ill act as spotters fo r  cars  in trouble,

.  announced Robert P . Sutton, General Manager of the radio
station. To help the helicopter pilots know just who is in trouale 
and who isn 't, KNX and Gulf Oil Service Stations will distribute 
hug« signs with the letters H -E -L -P  printed in bright co lo r . The 
signs (S ic i)  Should be placed on top of the stopped auto so the 
p ilots w ill be able to see them, Sutton said. The helicopter pilot 
w ill then relay inforna tion regarding the location  of the trouble 
and tow trucks (S ic1. ) will be dispatched to a ssist the stranded 
d river  free  o f charge. Starting date fo r  the new serv ice  was not 
im m ediately announced.

X -T R A - P r io r  to the M em orial Day weekend, KLAC ran a heavy schedule 
o f spots urging listen ers to show their sentiments b y  displaying 
the flag during the holiday. A flag kit was o ffered  by the station 

^  at a nominal p r ice . This prom otion seem ed particu larly effective
when the spot was delivered  by Joe Pyne - -  not only the area 's  
leading personality , but a decorated  veteran as w ell. Communi­
cations and the public seem  to be placing increased emphasis on 
patriotism .

# # #

BEST PUBDIC SERVICE IDEA

X -T R A - The L„ A. County S h er iff 's  Dept, announced a new campaign to 
rid the area of im properly  stored o r  abandoned re fr ig era tors ,
" The County S h e r iff 's  Department is spearheading an all-out 
drive to rid the area of dangerous abandoned or  stored  re ­
fr ig era tors . The law plainly states that doors or  latches shall 
be rem oved from  re fr igera tors , ice -b o x e s  or fre e ze rs  which are 
not in use and are accessib le  to children, but even as I read this, 
too many listen ers mutter to them selves: "That rem inds me - -  
I 'v e  got to get around to selling our old re fr igera tor  this sum m er; 
its still in good con d ition ." Which m eans, of cou rse , that the 
door is still on, the latch is still intact. .'.'Its still in good condition. 
And som ewhere in Los Angeles at this moment - -  a child is in 
danger'.

".'TT<
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BEST COMEPETITIVE "ON THE AIR” PROMOTION

X -T R A - The KNX "Help O 'cop ter". CNS copy is attached. Other stories 
have appeared on AP and UPI„

(Hollywood) Freew ay m otorists with car trouble will soon be 
getting aid from  a "Help O 'C opter" serv ice  by Radio Station KNX. 
jem pow ered  helicopters, in addition to providing reports of 
traffic conditions below , w ill act as spotters fo r  cars in trouble, 
announced Robert P„ Sutton, General Manager o f the radio 
station. To help the helicopter pilots know just who is in trousle 
and who isn 't, KNX and Gulf Oil Service Stations will distribute 
huge signs with the letters H -E -L -P  printed in bright co lo r , The 
signs {S ic !}  Should be placed on top o f the stopped auto so the 
p ilots w ill be able to see them, Sutton said. The helicopter pilot 
w ill then relay inforna tion regarding the location  o f the trouble 
and tow trucks (Sic! ) will be dispatched to assist the stranded 
d river  free  of charge. Starting date for  the new serv ice  waa not 
im m ediately announced.

X -T R A - P r io r  to the M em orial Day weekend, KLAC ran a heavy schedule 
of spots urging listen ers to show their sentiments b y  displaying 
the flag during the holiday. A flag kit was offered  by the station
at a nominal p r ice . This prom otion seem ed particu larly effective 
when the spot was delivered  by Joe Pyne - -  not only the area 's  
leading personality , but a decorated veteran as w ell. Communi­
cations and the public seem  to be placing increased emphasis on 
patriotism .

# # #

BEST PUBLIC SERVICE IDEA

X -T R A - The L„ A. County S h er iff 's  Dept, announced a new campaign to 
rid the area o f im properly  stored or  abandoned re fr ig era tors .
" The County S h er iff ’ s Department is spearheading an all-out 
drive to rid the area o f dangerous abandoned or  stored re ­
fr ig era tors . The law plainly states that doors or  latches shall 
be rem oved from  re fr ig era tors , ice -b o x e s  or fre e ze rs  which are 
not in use and are accessib le  to children, but even as I read this, 
too many listen ers mutter to them selves: "That rem inds me - -  
I’ ve got to get around to selling our old re fr igera tor  this sum m er; 
its still in good con d ition ," Which m eans, o f cou rse , that the 
door is still on, the latch is still intact. .'.'Its still in good condition. 
And som ewhere in Los Angeles at this moment — a child is in 
danger'.
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BEST PUBLIC SERVICE IDEA YOU HAVE THOUGHT OF OR HEARD THIS
WEEK. { Include copy of you have it )

*
Since the week of May 14-20 has been designated as National Transportation Week 
by the President, KILT will run ten-second 3pots recorded by the leaders of the six 
branches of the transportation industry ( pipeline, marine, airline, truck, bus and 
rail ) which stress KILT's support.

K-ADS plans to form a community calendar for teenagers. This will be in 
connection with their Teenage Advisory Council and will feature school events 
in the area.

"Teen Editorials". X-TRA is currently working with the LACS Public Relations 
Office to establish permanent channels through which the individual student may 
submit his editorial to X-TRA News. These "Teen Editorials" will be aired on 

Jthe same basis as the current X-TRA editorials, but in opposing newscasts.
Thus, X-TRA will end once and for all the continuing young people's complaint
that "No one listens to me. " - -  with the rejoinder: We offer you ten million listeners.
Now; what do you have to say ?

; j
KILT -  "Operation Salute." Portions of the jocks' shows are being taped and sent 
to servicemen in Vietnam. We’ve had many letters from the men, themselves, as 
well as their friends and relatives here in Houston.

i
...# ■ # #

QUESTIONABLE ( TELL WHY ) MOVIE SPOTS OR RECORDS YOU CAME 
ACROSS THIS WEEK.

"Y es, We Have No Bananas" by the United Fruit Company on York.

BEST NEW STATION BREAK.

KLIF N ew s.. .  without it, you're not with it.

Later today, someone will surprise you with a big story, unless you heard it on 
KLIF 20 -  20 news this morning.

Surrealistic 61

"As exciting aB the news itself - -  this is all-news X-TRA News, over Los Angeles." 

K IL T .. .  Surf-Sational

-  2

: ■ i—•

! '

• I .

,.WV



4

■ O

o o

> ■:
r \

BEST PUBLIC SERVICE IDEA YOU HAVE THOUGHT OF OR HEARD THIS 
WEEK. { Include copy of you have it )

Since the week of May 14-20 has been designated as National Transportation Week 
by the President, KILT will run ten-second spots recorded by the leaders of the six 
branches of the transportation industry ( pipeline, marine, airline, truck, bus and 
rail ) which stress KILT's support.

K-ADS plans to form a community calendar for teenagers. This will be in 
connection with their Teenage Advisory Council and will feature school events 
in the area.

"Teen Editorials". X-TRA is currently working with the LACS Public Relations 
Office to establish permanent channels through which the individual student may 
submit his editorial to X-TRA News. These "Teen Editorials" will be aired on 
the same basis as the current X-TRA editorials, but in opposing newscasts.
Thus, X-TRA will end once and for all the continuing young people's complaint
that "No one listens to m e ."  - -  with the rejoinder: We offer you ten million listeners.
Now; what do you have to say?

KILT - "Operation Salute." Portions of the jocks' shows are being taped and sent 
to servicemen in Vietnam. We've had many letters from the men, themselves, as 
well as their friends and relatives here in Houston.

___
# # #

QUESTIONABLE { TELL WHY ) MOVIE SPOTS OR RECORDS YOU CAME 
ACROSS THIS WEEK.

"Y es, We Have No Bananas" by the United Fruit Company on York.

# * # ;

BEST NEW STATION BREAK.

KLIF N ew s.. .without it, you're not with it.

Later today, someone will surprise you with a big story, unless you heard it on 
KLIF 20 - 20 news this morning.

Surrealistic 61

"As exciting as the news itself - -  this is all-news X-TRA News, over Los Angeles." 

K IL T .. .  Surf-Sational

-  2
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More QUESTIONABLE MOVIE SPOTS YOU CAME ACROSS DURING 1HE WEEK.I

Watch for spots on the movie "The F ox". Cut 2, {60 S e c .) has an aged "grandma" 
losing her mini-skirt and carrying on a bit too much for good taste. (KABL)

"Hallucination Generation" spots have lines like "You're invited to a pill party 
e tc ." The objections! spots {3 of 4) were eliminated. (KLXF)

BEST SALES PROMOl ION IDEA

The intercom promo lends itself to a client»connected merchandising plug. (KABL)

(Copy) Have you always wanted the luxury of an intercom system in your house?
If so, then consider the KABL Do-It-Yourself intercom. Easy to assemble, 
unique in design, guaranteed effective up to 25-feet or more. So simple, 
a child can operate.. „ or make it for that matter. The Cable Do-It- 
Yourself intercom has no batteries, no transistors, no buttons or switches 
In fact, 2.t's nothing but two tin cans and a piece of string! To get yours, 
simply send us two cans full or applesauce and we'll do the rest.- 
Address "Tin°Ear,"K ABL, San Francisco.

•#«

gEST PUBLIC SERVICE IDEA YOU HAVE THOUGHT OF OR HEARD THIS
w e e k . ; ~

KILT is now joining the mayor of Houston in offering public congratulations to 
the firm or firms which announce positive steps aimed at reducing pollution of 
this city'sair and water. (KILT)

Public service this week includes spots for the Navy, original voice tracks from 
officers and man aboard a navy ship in the South China Sea saying "hello" to the 

. folks at home and thanking KABL for the chance to do so,

(Copy) This is Captain Harold Streeper, Commanding Officer of Aircraft Carrier 
U .S .S . HANCOCK. Although we're now far at sea, I am able to say 
HELLO to our friends back home through radio station KABL. We all 
send our love, and I am proud to say that every man aboard is doing his 
duty. Believe me, your sons, fathers and husbands are a credit to the 
United States Navy.

This is Commander Jack Endacott, Executive Officer of the U .S .S . 
HANCOCK. Since we are so far at sea, it is with gratitude to radio 
station KABL that I send greetings to our friends and loved ones in 
California. Although we're on the high seas, there's a long, white.wake 
that extends from our ship all the way back to Alameda. From all of us 
aboard U .S .S . HANCOCK to you at home, we'll be. thinking of you.
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{Copy) I hie ia aboard U„S„S„ HANCOCK, somewhere at
ontinued sea„ We're proud of our sMp and of every man aboars. Your loved

and they'll bring the old fighting Hanna back home again. I thank 
radio station KABL for making it possible to send our love back . u.c\» 
across the sea to all of you at home. „

sea. The old Hanna is a fighting aircraft carrier and we're proud of 
her. More than that, every man aboard shows an enthusiasm for the 
Navy and the United States that makes our ship one of the most effecient 
in the fleet. Thanks to radio station KABL for giving us the opportunity 
to say hello to our folks shack home. We'll see you soon.

SALES IDEA (Bill Stewart)

Here's an excellent Washington's Birthday promotion that KOIL is pitching.

KGIL in conjunction with the
Crossroads merchants will
erect a Washington Cherry Tree <* *» •
(display type)° ~ = in the Crossroads 
Mall. The branches of the Chrrry 
T ree will be adorned with 
Washington Cherries {ping pong 
balls appropriately wrapped in 
red roil and hung from branches. )
This will be the central display 
and thè center.of hourly drawings.

ones here are serving their country in the beBt traditions of the Navy,

ThiB is - - • " aboard U .S .S , HANCOCK, somewhere at

m

Male and Female contestants 
will be invited to draw from 
Honest George's cherry basket -  -  » 
slips of paper appropriately marked:

George
Martha
Cherry

If the male contestant draws 
a slip óf paper marked "George" 
he is entitled to select a cherry 
from the Washington Cherry Iree  
(Cherry is redeemed for prize as 
outlined later).

If a female contestand draws a slip 
of paper marked "M artha", she 
will be invited to make her selection
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{Copy}
continued

o  ■ ■

This is aboard U .S .5 . HANCOCK,, somewhere at
sea, We're proud of our ship and of every man aboars. Your loved 
onea here are serving their country in the be8t traditions of the Navy, 
and they'll bring the old fighting Hanna back home again. I thank 
radio station KABL for making it possible to Bend our love back . j o * 
across the sea to all of you at home. „

This is — ’ . : aboard U .S .S . HANCOCK, somewhere at
sea. The old Hanna is a fighting aircraft carrier and we're proud of 
her. More than that, every man aboard shows an enthusiasm for the 

» Navy and the United States that makes our ship one of the most effecient 
in the fleet. Thanks to radio station KABL for giving us the opportunity 

5 to say hello to our folks aback home. We'll see you Boon.

' • m

SALES IDEA (Bill Stewart)

Here's an excellent Washington's Birthday promotion that KOIL is pitching.

KOIL in conjunction with the 
Crossroads merchants will 
erect a Washington Cherry Tree = » • 
(display type)“ ° = in the Crossroads 
Mall. The branches of the Chrrry 
T ree will be adorned with 
Washington Cherries (ping pong 
balls appropriately wrapped in 
red roil and hung from branches. ) 
This will be the central display 
and the center-of hourly drawings.

Male and Female contestants 
will be invited to draw from  
Honest George's cherry basket -  -  «• 
slips of paper appropriately marked:

George
Martha
Cherry

If the male contestant draws 
a slip of paper marked "George" 
he is entitled to select a cherry 
from the Washington Cherry Tree 
(Cherry is redeemed for prize as 
outlined later).

. . .  ' I
If a female conteBtand draws a slip 
of paper marked "M artha", she 
will be invited to make her- selection
f t n t ï i  fchir T



Note: X have received reports this week from the Manager, Program Director, 
and News Director at KILT, Program Director at KLIF, Andre Dunatetter, WOTM, 
and one absolutely ..blank report from Heber Smith at KABL. Hence, the pickings 
will be very small this week. Let's see if we can all get back in the swing of 
things and get 100% co-operation in getting the reports to me by Friday of each week.

M

WHAT EXCEPTIONAL NEW AND CREATIVE SALES IDEA WAS EITHER SOLD 
OR PROPOSED TO A CLIENT THIS WEEK?

.
We proposed to Blue Bell Ice Çream that they cancel all small town stations 
within 75 mile radius of Houston and add this money to their KILT schedule.
Small town dealer tags will be used on additional spots. The small town dealers 
will enjoy hearing their names on "Big City" radio. KILT owns a lion's share 
of the small town audiences within the listening area, so thé change will actually 
increase lietenership. ¡¡KiLT)

■ ■ \ ■ m

WHAT IS THE BEST NEW COMMERCIAL APPROACH HEARD ON A COMPETITOR 
THIS WEEK?

Wilson Office Furniture
!

Boss: Well, Miss Smith, doesn't our new Wilson office furniture brighten things up 1 

Sect: Oh yea, Mr. Jones, I just love all of it 11

Boss: I'm going to close the door to my office now, so X can concentrate. i

{Sound Effect} Door shutting i ;
• •

Boss: Now, let's see ,, .  relax.. .  stand properly,. .  elbows in ., ,  stroke the golf 
ball into my new walnut waste basket from Wilson's Office Furniture... 
this should cut five strokes off my game! I t (KILT)

' m  ■ ' ' ■■■ ' ,

BEST PUBLIC SERVICE IDEA YOU HAVE THOUGHT OF OR HEARD THIS WEEK.

"Teen Seminar" — Rector of a local church approached me with an idea for a 
"Teen's Talk it Out" idea. The QB of the Oilers, a local singer and Bill Young 
will meet with some 300 teenagers and answer questions about problems they 
face. A dance will follow. This is a good image bit for the station. (KILT '

m

■ji,.
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CONTEST { Johnny B a rg e r , P ro g ra m  D ir e c to r ,  WYSL> )

"O ld es t L is te n e r  C on test" - -  WYSL encourag ing G olden  Aged 

L is te n e rs  to co m e  to studios and r e g is te r .  O ldest regu la r  WYSL lis te n e r  

r e c e iv e s  one d ozen  bottles  o f  ir o n  ton ic and dinner fo r  two at a lo c a l  restau rant.

# # #

PRO M O TIO N  ( Johnny B a rg e r , P r o g ra m  D ire c to r , WYSL )

"G re a t  H am burger R a ce "  - -  L a rry  Vance taking on all 

c o m e rs  in  h am bu rger eating con test at new est lo ca t io n  fo r  a lo c a l ham bu rger 

chain .

# # #

S A L E A B L E  PROM O TION  ( D ave M cK in sey , P r o g ra m  D ir e c to r , KABL }

A gain  this y e a r , K A B L  w ill sp on sor  the TB  C h ristm as Seal D esign  

C on test. L a st y e a r , one o f  the K A B L en tr ies  won the N ational F ir s t  P r iz e  and 

w ill be the U .S . C h ristm as se a l in  1968. Two o f  the K A B L  en tr ies  w on run n er-u p  

p r iz e s  in  the national con test. L o c a lly  the p r iz e  is  sm a ll, about $ 2 5 0 .0 0 . 

S u bsid iary  p r iz e s  o f  a rtists  su p p lies , re la ted  p r iz e s ,  e t c . ,  cou ld  be p rov id ed  

by lo c a l  a rt supply d e a le rs .

# # #

PU B L IC  SERVICE ( R on Ruth, S a les  M anager, WNUS )

In co op era tion  w ith the L ion s C lub, we are  sending a deaf and 

b lind  re p o r te r  around the w orld  on a "P e o p le  to P e o p le  M is s io n " . F o r  this 

we re c e iv e d  a la rg e  aw ard and $500G fro m  a lo c a l  a d v e r t is e r .



CONTEST { Johnny B a rg e r , P r o g ra m  D ir e c to r , WTSL )
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PRO M O TIO N  ( Johnny B a rg e r , P ro g ra m  D ire c to r , WYSL }

"G re a t  H am burger R a ce "  - -  L a rry  Vance taking on all 

c o m e r s  in  ham bu rger eating con test at new est lo ca tio n  fo r  a lo c a l  ham burger 

chain ,

# # #

S A L E A B L E  PROM O TION  ( D ave M cK in sey , P r o g ra m  D ir e c to r , KABL )

Again this y e a r , K A B L  w ill sp on sor  the TB C h ristm as Seal D esign  

C on test. L ast y e a r , one o f  the K A B L  en tr ies  w on the N ational F ir s t  P r iz e  and 

w ill be the U .S . C h ristm as se a l in  1968. Two o f  the K A B L  en tr ies  won ru nner-up  

p r iz e s  in  the national con test. L o c a lly  the p r iz e  is  sm a ll, about $250. 00. 

S u bsid iary  p r iz e s  o f  a rtis ts  su p p lies , re la ted  p r iz e s ,  e t c . ,  cou ld  be p rov id ed  

by lo c a l  art supply d e a le rs .

# # #

P U B L IC  SERVICE ( R on Ruth, S a les  M anager, WNUS )

In co op era tion  w ith the L ion s C lub, we are  sending a deaf and 

b lind  r e p o r te r  around the w orld  on a "P e o p le  to P e o p le  M is s io n " , ■' o r  this 

we r e c e iv e d  a la rg e  aw ard  and $5000 fro m  a lo c a l  a d v e r t is e r .

# # 0
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PROM OTION  { B ob White, P ro g ra m  D ire c to r , K ILT )

T h is is not a new idea , ju st a new tw ist, "K IL T  P et P a tro l"  We 

are  constantly  ca lle d  abort los t  p ets. Som e we u se , som e w e don ’ t, depending on
b

th e  am ount o f  tim e we have. Th is cou ld  be logg ed  as public s e r v ic e . The p rom os
&• ■
cou ld  be  quite c le v e r  i f  done "h o k e y " . H ere  a re  som e  exam ples:

A n ncr 1: "S a y .h cw ’ d you find m y bog"
A n ncr 2: "J u icy , m an, j u i c y . . , "

( MUSIC )

A nncr 1: " H e r e ’ s a pet that hasn ’t been  fo u n d .. .  "

A nncr 1: 11 W here*d you find  m y c o w . . .  "
A nncr 2: "In  M y D eep F r e e z e . . . "

(MUSIC )
A nncr It " H e r e ’ s a pet that hasn ’t been  found. . . "

r*

A nncr 1 : "W h e r e ’ d you find m y h o rse . . . "
A nncr 2: "U nder m y sadd le . . . "

{ MUSIC >
A nncr 1: " H e r e ’ s a pet that h asn ’t been  fo u n d .. . "

.#  # #

C R E A T IV E  SALES IDE A ( D ick ie  R osen fe ld , S ales M anager, KILT )

J

We su cce e d e d  in landing the Texize. new p rodu ct "W on d er W hitner" 

account in  this m arket by se llin g  them  on one o f  K IL T 's  past s u cce s s fu l station 

p ro m o tio n s . It r e v o lv e s  around housew ives sending us th e ir  g r o c e r y  tape re ce ip ts  and 

o n ce  each  day a tape is  pu lled  out o f  a b ox  and we aw ard the w inner the tota l amount 

o f  h er g r o c e r y  b ill  in cash . We saved  th ese  ta p es , w hich  w are lite r a lly  in the hun dreds, 

and th is id ea  and ev id en ce  o f  the s ta tion 's  pull did the tr ick . T e x ize  p u rch ased  an 

in itia l $ 1 1 , 0 0 0  + package and are  putting up the m on ey  to pay fo r  the g r o c e r y  b ills , e tc .

# # #
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CONTEST ( continued }

w ill take p r io r  to a ir in g . Im portant p r ize  in the con test w ould be exp en ses  fo r  

tw o fo r  two days at T exhom a Lodge at Lake T exh om a , o r  s im ila r  p r iz e . O ther 

re co rd e d  p o s s ib ilit ie s  m ixed  in w ould be "Sorry ,, you have a flat t i r e " ,  "G o  hom e, 

you fo rg o t  you r  bathing s u it " , "N o  v a ca n cy " , e tc . The za n ie r , the b e tte r . C lev er  

p rod u ction  re q u ired ,

# # #

PROM O TION  ( John B a rg e r , P ro g ra m  D ir e c to r ,  W YSL )

G raduation  A ctiv ity  P u b lic  S e rv ice  C a le n d a r --W Y S L  not running 

p u b lic  s e r v ic e  ca len d ar at p resen t. Instead, we are  sh o w -ca s in g  public s e r v ic e  

announcem ents fo r  the w eek . P r o p o s e  to send fo rm  le tte r  to area  high s c h o o ls , 

in form in g  them  o f ava ilab ility  o f  a ir  tim e to acquaint area  students w ith upcom ing 

s o c ia l and s ch o la s t ic  a c t iv it ie s  during the graduation  p e r io d . May be so ld  to a 

je w e le r y  s to r e , e tc , , f irm s  ca terin g  to  graduation  g i f t -g iv e r s .  A ls o  con s id er in g  

graduating s e n io r  salute with sm a ll graduation  p resen t fro m  W YSL and particip atin g  

sp o n so r ,

PR O M O TIO N { John B a rg e r , P ro g ra m  D ir e c to r ,  W YSL )

F ight the F ilthy  F ly  M onth { June 1 -3 0 , GBM  m em o o f M arch  15, 1966 )„ 

A la K ILT M osqu ito  e x o t ic  of 1962; W YSL o f fe r s  a penny p er fly  c o r p s e  up to one 

d o lla r  fo r  dead f l ie s  ( p ro p e r ly  boxed  fo r  sanitation rea son s  ),

# # #

- 3 -
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s o c ia l and s ch o la s t ic  a c t iv it ie s  during the graduation  p e r io d . May be sold  to  a 
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PROM O TION  { John B a rg e r , P ro g ra m  D ir e c to r , W YSL )
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d o lla r  fo r  dead f l ie s  ( p ro p e r ly  boxed  fo r  sanitation rea son s  ),

# # #
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SWIMMING SA F E T Y  SHORTIES 
5 /2 7 /5 7

1 —

2 - -

-S w im m ing tim e is  fun tim e. . . d on ’ t take ch a n ces . . . n ever sw im  alon e .

-E v e ry o n e  en joys  a c o o l  dip in  the w ater. . .b u t be  ca re fu l. . . rem em b er» 
r iv e r  cu rre n ts  a r e  dangerou s and r iv e r  depths a r e  u n pred ictab le .

3 - - -H elp  to p reven t sw im m ing tragedy . . .  w ait an hour a fte r  eating b e fo r e  
entering the w ater.

4 - - -S u m m ertim e and sw im m ing tim e can som e tim e s  be danger tim e. . . d on 't 
sw im  a fter  v ig o ro u s  e x e r c is e  o r  tir in g  w ork .

5 - - -E n jo y  you r su m m ertim e . . .bu t be  around to te ll about it. . . sw im  reason ab ly  
c lo s e  to sh ore . D on 't venture into deep w ater trusting to the support o f  
w ater w ings o r  in fla ted  inner tubes.

6 — -S w im m ing tim e is  fun tim e. . .b u t  d on 't  take ch a n ces . R em em b er , m u scle  
c ra m p s  a re  w arning s ign s . They m ean  get b a ck  on dry land.

7 — -E v e ry b o d y  en joy s  a c o o l  dip on a hot night. But night sw im m ing is  fo r  e x ­
p e rt  sw im m ers  only» in  fa m ilia r  w ater and when a ccom p a n ied  by oth er 
b a th ers .

8 —

S
-E n jo y  you r sw im m ing. . .b u t  re m e m b e r  that sw im m ing fro m  unanchored 
boats  in  deep w ater is  unsafe» even  fo r  a cco m p lish e d  sw im m ers .

9 - - -M ake your sw im m ing holiday a happy holiday by  keeping i t  sa fe .

o

- -H e lp  to p reven t sw im m ing traged y . . .a lw a y s  w atch ch ild ren  a s  they play» 
in  and around w ater.

i l ­ - -E n jo y  your su m m ertim e . . .b u t  com e out o f  the w ater b e fo re  you  fe e l  t ired  
o r  ch illy . Staying in  the w ater a fte r  you  fe e l  t ire d  and c o ld  not only 
endangers you r sa fety  but lo w e rs  you r re s is ta n ce  to in fectiou s  d ise a se .

ia - -  -S w im  and have fun. . .  but m ake you r sw im m ing holiday  a happy one by 
keeping it  safe



PU B LIC  SERVICE

O ver the p a st fe w  m onths, G ordon  and I have b een  urging you  to  lo c a l is e  and 

p rod u ce  you r P u b lic  S e rv ice  spots w henever p o s s ib le . B y th is I m ean the N C SA 's 

that you  run e v e ry  h ou r. K A B L  re ce n tly  had the actual v o ic e  o f  A rth u r F ie d le r , 

C onductor o f  the B oston  P o p s , p rom otin g  som e lo c a l  ch a r ity . T h is  w as done 

com p le te  w ith ca ll  le t te r s . V hen the San F r a n c is c o  Sym phony n eeded  funds, the 

v o ic e s  o f  each  m u sicia n  w ere  h ea rd  on K A B L . A gain , w ith  ca ll  le t te rs  in cluded .

You r e c a l l ,  to o , that 1 d id  th is  w ith the B oy  Scouts about f iv e  y e a rs  ago during B oy  

Scout w eek .

T he new est one that has com e  to m y m ind  that w ill sound good  not on ly  fr o m  

a p rod u ction  standpoint but it i s  t im e ly  as w e ll, is  cu s tom ized , lo c a l is e d  copy  fo r  

an orga n iza tion  that m ay o r  m ay not be  in  you r  c it ie s  ca lle d  "P o w e r  S quadrons".

A s  I understand it , "P o w e r  S quadrons" a r e  to b o a te rs  what the C iv il A ir  P a tro l is  

to f ly e r s .  T hey a id  in  a ll kinds o f  d isa s te rs  and a re  re c o g n iz e d  a u x ilia ry  m e m b ers  

o f  the U. S. C oast G uard. Y ou cou ld  have boating o r  sw im m ing sa fety  t ip s , w eather 

w arn ings o r  any oth er  su b ject  pertin en t to boating . T h ese  w ould  have to b e  r e c o r d e d  

b y  the actual v o ic e s  o f  y ou r  lo c a l  P ow er Squadron and I w ould  think you  cou ld  u tilise  

the m u s ica l s e le c t io n  "S a ilo rs  H orn p ip e" and the &> und e ffe c ts  o f  ou tboard  m o to rs .

D K /y s

m o - i i i



M E M O R A N D

1 8 :: 1 5I:TOt All MANAGERS,

FROMt D O N  KIYI5

DATE» M A R C H  *4, 1^40

%

< 3

Red Jones, Program Director of KILT, did some quick thinking the other day »hot no doubt 
caused o let of talk, gave hi*station tom« gpoo public service time ( educational ) and 
endeared the station to«11 connected with the University of Houston. I quota from his 
memos

* I he (Hint shag at the University of Houston burned to the ground early 
this morning in a .> aioim fire* Thus, the campus newspaper, the Cougar, 
could not go to pro*». Paper comes out on Thursdays*

lisa KILT will broaoecot Hie news fa have been in the week's Cougar 
between 3 PM and Midnight an the Dennis domes Show Thursday night*
A. volunteer bit from us and the University said they would cooperate 
100*• and went elated.

The Compos New# Service and the Cougar will supply KILT with news 
features not over one minute In length, each. These will be used 
between reeords during the four hour period—-therefore, no talk over 
one minute at any on« given time. News features for the most part 
will be broad' In nature- -so as to keep them oway frem being aimed 
at a minority group, .It., features that the mattes (after a fashion ) 
would be interested in hearing.

Feel this Is a damn good relations with the University end that it helps 
boost our generosity with the public in general in giving oir time to 
something worthy of the cause, so to speak."

A good example of thinking on your feet.

Don Keyes

o
r



TO» ALL M ANAGERS, ALL P R O G R A M  DIRECTORS

FROM» D O N  KIYIS

DATE. M A R C H  26, I960

Red Jones, Program Director of KILT, did tome quick thinking the other day that no doubt 
caused a lot of talk, gave hit station some good public service time ( educational) and 
endeared the station tooll connected with the University of Houston, I quote from his 
rnemet

* The print shop at the University ef Houston burned to the ground early 
this morning In a 3 alarm fire. Thus, the campus newspaper, the Cougar, 
could not go to press» Paper comes out on Thursdays.

'o KILT will broadcast the news to have been in the week's Cougar 
between 8 PM and Midnight on the Dennis James Shew Thursday night.
A volunteer bit from us and the University said they would cooperate 
tQO* and were elated.

The Campus News Service and the Cougar will supply KILT with news 
features not over one minute In length, each. These will be used 
between records during the four hour period— therefor«, no talk over 
one minute at any one given time. News features far the most port 
will bo ‘broad1* in nature--so as to keep them away from beir̂  aimed 
at a minority group, .to., features that Hie mosses (after a fashion ) 
would be interested in hearing.

Feel this is a damn good relations with the University one that it helps 
boost our generosity with the public in general in giving air time to 
something worthy of the cause, so to spec*.

A good example of thinking on your feet.

Don Kayes
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PUB.LIC SER VICE I D E A  { B ru ce  Hathaway, P ro g ra m  D ire c to r , KTSA )

In con junction  with F ire  Safety, XTSA will give the f ir s t  1G0

p eop le  to bring  th e ir  o ld  C h ristm as T r e e s  to  K TSA3 3  R adio P ark , two m ov ie  p a sse s . 

The next 10© w ill r e c e iv e  a 45 rpm  r e c o r d , and the next 100 w ill r e ce iv e  a 3 ix  bottle 

ca rton  o f  7 UP, Th is is  to en cou rage  lis te n e rs  to rem ove  th e ir  o ld  dry C h ristm as

T r e e s  to  avoid  a f ir e  hazard, KTSA in co o p e ra tio n  with the F ire  D epartm ent w ill 

then have a giant "H olid ay  B o n fire "  w here a ll lis te n e rs  w ill be u rged  to bring th e ir  

own hot dog3 fo r  a giant w ein er roa st,

if # #

STA TIO N  BREAK  ( B ru ce  Hathaway, P ro g ra m  D ire c to r , KTSA )

"K TSA„ „ „the sta tion  w ith a 'h igh  in terest

# # #

CR fiftTIVE SALES IDEA ( Tad Van Brunt, Sales M anager, KABJL )

D iscu sse d  a ca m e ra  con test fo r  B rook s C a m era s , P eop le  would 

take all kinds o f  p ic tu re s , send them  to  K A B L, and then B rook s  w ould aw ard a ca m e ra  

to  the outstanding shot,

# # #

C R E A T IV E  SALES IDEA { Tad Van Brunt, Sales M anager, K A B L  )

W orking on a novel id es  with H ills id e  G arden A partm ents and 

V a rn e r-W a rd  { auto leas in g  ) w hereby occupant o f  apartm ent can  le a se  ca r  

o f  th e ir  ch o ice  **- one paym ent fo r  apartm ent and c a r .

Q

»

rate3 if
o  o  o
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PU B LIC  SERVICE IDEA { B ru ce  Hathaway, P ro g ra m  D ire c to r , KTSA )

In conjunction, with F ire  Safety, KTSA w ill give the f ir s t  100 

p eop le  to  bring  th e ir  o ld  C h ristm as T r e e s  to K TSA ’ s R ad io  P ark , two m ov ie  p a sse s . 

The next 1 0 0  w ill r e c e iv e  a 45 rpm  r e c o rd , and the next 1 0 0  w ill r e ce iv e  a 3 ix  bottle 

ca rton  o f  ? UP, T h is is  to en cou rage  lis te n e rs  to rem ov e  th e ir  o ld  dry  C h ristm as 

T r e e s  to  avoid  a f ir e  hazard, KTSA in co o p e ra tio n  with the F ire  Deps.rtment w ill 

then have a giant ’ ‘ H oliday B o n fire ”  w here a ll lis te n e rs  w ill be u rged  to bring their  

own hot dogs fo r  a giant w einer roa st,

# # #

STA TIO N  BR EA K  ( B ru ce  Hathaway, P ro g ra m  D ire c to r , KTSA )

"K T S A , , „the station  with a 'h igh  in terest 

r a te * ., „ ”

# # #

C REft T IV E  SALES IDEA ( Tad Van Brunt, Sales M anager, K A B L )

D iscu sse d  a ca m e ra  con test fo r  B rook s C a m era s , P eop le  would 

take all kinds o f  p ic tu re s , send them  to  K A B L , and then B rook s  w ould aw ard a ca m e ra  

to  the outstanding shot,

# # #

CR E A T IV E  SALES IDEA { T ad  Van Brunt, Sales M anager, K A B L )

W orking on a novel idea with H ills id e  G arden Apartm ents and 

V a rn e r-W a rd  { auto leasin g  ) w hereby occupant o f  apartm ent can  le a se  ca i’ 

o f  th e ir  c h o ic e  »*» one paym ent fo r  apastm ent and c a r .

# # §



, ,r¿lGiv¡C-Tj,QN { Bob W hite, P ro g ra m  D ire c to r , KIB i  i
n i

"K IL T  HIDE A  HIT CO N TE ST1’ Take a hit r e c o r d  fro m  the survey

and hide it som ew h ere  in  the c ity . In o r d e r  to  preven t the w rong r e c o r d  being 

turned  in, have each  d ee jay  autograph the r e c o r d . G ive c lu es  p e r io d ica lly  on the 

a ir  as to the lo ca tio n  o f  the r e c o r d . The r e c o r d  m ight be w orth  $ 1 . 0 0  o r  $100. 0 0 .

I  he lis te n e rs  w on 't know until the r e c o r d  is  found. A  note can  be attached stating

its w orth . E ach day, hide a new r e c o r d  in  a d ifferen t lo ca tion . A ls o , the p e rson
\

finding the r e c o r d  w ill have a n ice  sou ven ir  in  addition to the cs,sh.

§ # #

PU B LIC  SERVICE IDEA ( B ob W hite, P ro g ra m  D ire c to r , K ILT )

The M ental H ealth A ss o c ia tio n  o f  Houston has a cqu ired  tv/o o f  the B eetle  

beds that the B ea tles  s lept in w hile in D allas . They are  giv ing the beds and a c c e s s o r ie s  

to peop le  who com e  by, g ive  a donation and r e g is te r .

K ILT is pushing hard to  help  them  r a is e  donations to buy C h ristm as p resen ts  

fo r  the m ental i l l .

# # §

K ILT NEWS D E PA R TM E N T  ̂ D ick  D obbyn, Maxiaging E d itor , K ILT )

T h ere  w ere  97 tape re p o rts  during the w eek, 73 o f them  w ere  f ir s t  p e rson . 

Nine d eve lop ed  s to r ie s  by K ILT, 5  b illb o a rd  s to r ie s  and 25 s co o p s  o v e r  com peting 

station .

K eyes note: What news departm en t’ s going to  top  th is ?

# # #

SP E C  SPO T SOLD ( Doug M cC a ll, Sales M anager, KTSA )

Banner F inance Com pany has been  using Spanish-language rad io  fo r  y e a rs . 

KTSA con v in ced  them  to  try  KTSA w ith E n glish -lan gu age announcem ents that include 

the te rm  "S e  habla E spañ ol" { we speak  Spanish }. $500 sch edu le  w as so ld

w ith p ro m is e  o f  m o re .

M Jl XIrf nr ft



PU B LIC  SERVICE IDEA ( B ob W hite, P ro g ra m  D ir e c to r ,  KILT )

E ach  y e a r  near C h ristm as th ere  is  a b ig TOYS FOR TOTS push to get toys  fo r  

needy ch ildren« How about putting this on a sch oo l com petition  b a s is ?  The sch oo l 

that c o lle c ts  the m ost toys get a fre e  dance with the K ILT d ee ja y s  and a lo c a l  band. 

But now  co m e s  the thing that w ill put the rea l in terest and com petition  to it a ll.

During the dance give a 30 m inute o r  one hour rem ote  b ro a d ca st from  the site o f the 

dance on the a ir . During the 30 m inutes you could in terv iew  c la ss  o f f ic e r s ,  footb a ll 

p la y ers  and gen era l in te re st . During this t im e , play r e c o r d s  instead o f  having the 

band p lay . I don ’ t think any sch oo l has e v e r  had the chance to w in a b ro a d ca st  o f 

any sch o o l function  such as th is . P lu s , you coudl get a great deal o f  com m unity 

p ra ise  fo r  helping such  a w orthw hile cau se .

# # #

C R E A TIV E  SALES IDEA ( D ick ie  R osen fe ld , Sales M anager, KILT }

A new club  ow ner in H ouston w anted a com p lete ly  new idea and copy approach  

fo r  a cam paign . K ilt cam e up w ith the W eird B ea rd , our night personality ,,on  the 

old  p o ss ib ly  fo rg o tten  fad , "sw a llo w  the gold  f is h " .  The W eird B eard  is  slow ly  

building up the idea o f  what do they taste l ik e ?  / r e  they ea sy  to go  dow n ? How m any 

can one e a t?  And so  fo rth . T hen , this F r id a y , the "P le a s u re  C lub" w ill start their  

spots and give  away a bottle o f  cham pagne to  anyone in the club who can sw allow  a 

w hole g o ld fish . The club bought a good  TF N  sch edu le .

# # #

- 3 -



STATION  BREAK  { Bob White, P ro g ra m  D ire c to r , K ILT )

K IL T . „ o Top  T urkey in Houston

§ # #

PU B LIC  SERVICE IDEA ( B ob W hite, P ro g ra m  D ir e c to r , KILT )

E ach y e a r  n ear C h ristm as th ere  is  a b ig  TOYS FOR TOTS push to get toys  fo r  

needy ch ildren» How about putting this on a sch oo l com petition  b a s is ?  The sch oo l 

that c o l le c ts  the m ost toys get a fr e e  dance with the K ILT d ee ja y s  and a lo ca l band. 

But now  co m e s  the thing that w ill put the rea l in terest and com petition  to it all»

During the dance g ive  a 30 m inute o r  one hour rem ote  b roa d ca st fro m  the site o f the 

dance on the air,, During the 30 m inutes you could  in terv iew  c la ss  o f f ic e r s ,  footba ll 

p la y ers  and gen era l in terest» During this t im e , play re c o rd s  instead o f  having the 

band play» I d on ’ t think any sch oo l has e v e r  had the chance to w in a b ro a d ca st o f 

any sch o o l function  such as this» P lu s , you coudl get a great deal o f  com m unity 

p ra ise  fo r  helping such a w orthw hile ca u se .

# # #

C R E A TIV E  SALES IDEA ( D ick ie  R osen fe ld , Sales M anager, K ILT )

A new club ow ner in H ouston wanted a com p lete ly  new idea and copy approach  

fo r  a cam paign . K ilt cam e up with the W eird B ea rd , our night p erson a lity ,on  the 

o ld  p o ss ib ly  forg otten  fad , "sw a llo w  the gold  f is h " .  The W eird B eard is  slow ly  

bu ild ing up the idea o f  what do they taste l ik e ?  A re they easy  to go dow n ? How many 

can one e a t?  And b o  fo rth . T hen , this F r id a y , the "P le a su re  C lu b" w ill start their  

spots and give away a bottle  o f  cham pagne to  anyone in the club who can sw allow  a 

w hole g o ld fish . The club  bought a good  TFN  sch edu le .

# # #

- 3 -



C O M PE TIT O R 'S  COMMERCIAL. { D ick ie R osen fe ld , Sales M anager, KILT )

"K N U Z A ll R ite P ark in g" -  -  T en  secon d  co m m e r c ia l that opens with 

announcer saying, "Dow ntow n parking getting you d o w n ?"  Then sound e ffe c t  o f 

■s* horns blow ing with tr a ff ic  sounds, A nnouncer says, "H aving trou b le  squeezing into 

tight parking s p a c e s ? "  Then sound o f  auto cra sh . A nnouncer says , "W hy not park 

the eee e e  easy  way, in an A L L  RITE parking lo t. , .th e re  are 14 downtown lo ca tio n s . 

L ook  fo r  the A L L  R ITE  sign , "

# § #

PR O M O TIO N { R ich a rd  W ilcox, G enera l M anager, K ABL )

"L a m b  P r o m o "  - -  C lient c o n n e c te d ,» . asks lis te n e rs  to w rite  an 

essa y  in  100 w ords o r  le s s  on "sh ou ld  lam b chops w ear pants and w hy" W inner 

gets a leg  o f  lam b,

# # #

STATION  B R EA K  { B ru ce  Hathaway, P ro g ra m  D ire c to r , KTSA )

^ "K T S A , „ . brigh t as a diam ond and a g i r l ’ s best fr ien d , , , "

# # #

-  1 -



PU B LIC  SERVICE IDEA ( Bob W hite, P rog ra m  D ire c to r , K ILT )
I

Russ Knight was a rre s te d  w hile on the a ir  la st T uesday night, A 

Deputy cam e by with a w arrant fo r  his a r re s t  chargin g him  w ith HIGHWAY M OPERY 

WITH IN TEN T, He was p rom p tly  taken to the county ja il , He was kept there until 

the fo llow in g  m orn ing . Then he was taken to a s p e c ia lly  con stru cted  ja il in the 

Sharpatow n M all and i 3  being kept th ere  until he ra ise s  $2500 fo r  the 1965 M arch  

o f  D im es Cam paign, Each night his show is  b roa d ca st from  the M all and lis te n e rs  

m ay com e  by and see  him  and m ake con tribu tion s. So fa r , contributions are  com ing 

in  w e ll. G ood exp osu re  fo r  R u ss, too ,

# # #

C O M P E T IT O R ’ S CO M M ERCIAL { D ick ie R osen fe ld , Sales M anager, K ILT )

"K N U Z A ll R ite P ark in g" - -  T en  secon d  co m m e r c ia l that opens with 

announcer saying, "Dow ntow n parking getting you d o w n ?"  Then sound e ffe c t  o f 

horns blow ing with tr a ff ic  sounds. A nnouncer says, "H aving trou b le  squ eezin g  into 

tight parking s p a c e s ? "  Then sound o f  auto cra sh . A nnouncer says , "W hy not park 

the e e e e e  easy  way, in an A L L  R ITE  parking lo t, . , th ere  are 14 downtown lo ca tio n s . 

L ook  fo r  the A L L  R IT E  sign , "

# # #

PROM O TION  { R ich a rd  W ilcox, G enera l M anager, K A B L  )

"L a m b  P r o m o "  - -  C lient c o n n e c te d ,, ,  asks lis te n e rs  to w rite  an 

e ssa y  in  100 w ords o r  le s s  on "sh ou ld  lam b chops w ear pants and w hy" W inner 

gets a leg  o f  lam b,

# # #

STATION  BR EA K  ( B ru ce  Hathaway, P ro g ra m  D ire c to r , KTSA )

" K T S A ., ,  bright as a diam ond and a g i r l ’ s best frien d . . » "

# # #

-1 -
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SUNDA f  REVENUE f Tad Van Brunt, Sales M anager, K ABL )

S e ll idea o f  staying open Sunday the m onth a fter C h ristm as fo r  all 

sa les  to la rg e  departm ent s to r e s , s p e c ia l p r ic e s , e tc ,

# # #

PU B LIC  SERVICE ( Dave M cK in sey , P ro g ra m  D ire cto r , K ABL )

G reet the variou s public s e r v ic e  organ ization s station  s e lv e s .

K ARP: UP & UNDER

D uring th is H oliday Season , K A B L  sends best w ishes to  the m any c iv ic  uid  

public s e r v ic e  organ ization s that it s e r v e s . M erry  C h ristm as fro m  the m«.nagement

and sta ff o f  K A B L  to____________, We p led ge  that in the com in g  yea r, K A B L ’ s 'a c i l it ie s

w ill again  be ava ilab le  to s e rv e  the best needs o f  you r com m u nity .

# 2

A M e rry , M e rry  C h ristm as to the m any h a rd -w ork in g  public s e r v ic e  and c iv ic  

organ iza tion s  that K A B L has s e rv e d  throughout the y e a r . At this t im e  we w ish 

happy holidays to  In the com in g yea r, K A B L w ill do its best to  s e rv e  you

and you r com m unity.

§ # #

SPE C  SPO T { M ike K elly , Sales M anager, W YSL )

M ike in fo rm s  m e that a sp e c ia l d e scr ip t iv e  tape dram atizing the contents
►

o f  TH E FIRST CHRISTM AS w as p rep a red  and helped se ll  the p rogra m .

" . ...“ # # #

PROM O TION  ( B ob Luther, G en era l M anager, W YSL )

"P u sh -B u tton  Santa C laus" - -  w h erein  sh oppers m ay go to " T r im  a T r e e "
--------—--------------—4

lo ca te d  next d oor  to S a ttle r ’ s Dept S tore , p re ss  a button and m aybe win a p r iz e .

# # #
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SUNDAY REVEN U E { Tad  Van Brunt, Sales M anager, K A B L )

S e ll idea o f staying open Sunday the m onth after C hristm as fo r  all 

sa le s  to la r g e  departm ent 3 to r e s , sp e c ia l p r ic e s , e tc .

# # #

PU B LIC  SERVICE t Dave M cK in sey , P ro g ra m  D ire c to r , K ABL }

G reet the variou s public s e r v ic e  organ ization s station  s e lv e s . 

K A R P : UP & UNDER

D uring th is H oliday Season , K A B L  sends best w ishes to  the m any c iv ic  ¿nd 

pu blic s e r v ic e  organ ization s that it s e r v e s . M e r r y  C h ristm as fro m  the m anagem ent

and s ta ff o f  K A B L  to____________, W e p ledge that in the com in g  yea r, K A B L ’ s fa c ilitie s

w ill again b e  availab le  to  s e rv e  the best needs o f  your com m unity .

A M e rry , M e rry  C h ristm as to  the m any h ard -w ork in g  pu blic s e r v ic e  and c iv ic  

organ ization s  that K A B L has se rv e d  throughout the y e a r . At this t im e  we w ish

happy holidays to_______ In the com in g  year, K A B L  w ill do its best to s e rv e  you
\

and you r com m unity .

# *  #

SPE C  SPO T ( M ike K elly , S ales M anager, W YSL )

M ike in form s m e that a sp e c ia l d e scr ip t iv e  tape dram atizing the contents 

o f  THE FIRST CHRISTMAS was p rep a red  and helped 3  e ll the p rog ra m .

# # #

PROM O TION  { Bob L uther, G en era l M anager, W YSL )

"P u sh -B u tton  Santa C laus" - -  w h erein  sh oppers m ay go to " T r im  a T r e e "  

lo ca te d  nesct d oor  to S a ttle r ’ s Dept S tore , p r e s s  a button and m aybe w in a p r iz e .

# # #



> VàO i'I \ B ob W hite, P ro g ra m  D ire c to r , K ILT 1 C 5  a- U ^ - o  û û u > -

"K IL T  HIDE A KIT C O N "!E S I"  Take a hit r e c o r d  from  the survey 

a,nd hide it som ew h ere  in the city» In o r d e r  to  preven t the w rong r e c o r d  being 

turned in, have each  d ee jay  autograph the r e c o r d . G ive c lu es  p e r io d ic a lly  on the 

a ir  as to the lo ca tio n  o f  the r e c o r d . The r e c o r d  m ight be w orth  $ 1 , 00 pr $100. 00. 

The lis te n e rs  w o n ’ t know until the r e c o r d  is  found. A note can  be attached stating

its w orth . E ach day, hide a new r e c o r d  in  a d ifferen t lo ca tio n . A lso , the p e rson
\

finding the r e c o r d  w ill have a n ice  sou ven ir  in  addition to  the cash .

# # #

PU B LIC  SERVICE IDEA ( B ob W hite, P ro g ra m  D ire c to r , KILT )

The M ental Health A sso c ia tio n  o f  Houston has a cqu ired  tv/o o f  the B eatle 

beds that the B eatles  s lept in  w hile in D allas. They a re  giv ing the bed 3  and a c c e s s o r ie s  

to  peop le  who com e  by, g ive  a donation and r e g is te r .

K ILT is pushing hard to help  them  ra ise  donations to buy C h ristm as p resen ts  

fo r  the m ental il l .

# # #

K ILT NEWS D E PA R TM E N T { D ick  Dobbyn, M anaging E d itor , K ILT )

T h ere  w e re  9? tape re p o rts  during the w eek, 73 o f  them  w ere  f ir s t  p e rson .

Mine d eve lop ed  s to r ie s  by KilLT, 5 b illb o a rd  s to r ie s  and 25 s co o p s  o v e r  com peting

station ,

K eyes note: What news d ep artm en t's  going to  top  th is ?

# # #

SPE C SPO T SOLD ( Doug M cC a ll, Sales M anager, KTSA >

B anner F inance Com pany has been  using Spanish-language rad io  fo r  y e a rs . 

KTSA con v in ced  them  to try  KTSA with E n glish -lan gu age announcem ents that include 

the te rm  uSe habia Espanol'* { we speak  Spanish }. $500 sch edu le  w as sold

w ith p r o m is e  o f  m o r e .

* # #
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PROMO*!  ION { B ob W hits, P ro g ra m  D ire c to r , K ILT )

G eorg e  Jay is m aking availab le  B eatle C h ristm as Seals fo r  l l £  per 

package e x c lu s iv e  to  a m arket. The book  contains 5 pages o f  stam ps with 2 0  stam ps 

to  a page . One page on each  B eatle  and one page showing all fou r . T h ese a re  very  

good , inexpen sive  p r iz e s .

# ##

NEWSROOM SCOOPS ( R ich a rd  Bobbyn, M anaging E d itor, KILT )

We beat all com petition  17 tim es this w eek, including beating both 

p a p ers , the a ftern oon  and evening p a p ers , on the resign ation  o f  D istr ict  A ttorney 

Frank B r is c o e .

# # #

C R E A TIV E  SALES IDEA { Tad Van Brunt, Sales M anager, K ABL }

Wa note that insurance com pan ies  are  making m ore  and m o re  m oney 

available fo r  rad io . R ecen tly  we approached  one headquartered  h ere  and find that 

they are  m uch in terested  in  running a sch edu le  using a cop y  approach  w here the 

sp o ts  w ill open with a k id ’ s v o ice  w hich w ould have a strong em otiona l appeal, . . 

fo llow ed  by the announcer w ith a s e ll.

# # #

P U BLIC SERVICE { Bob Luther, G eneral M anager, W YSL )

W YSL w ill take a c o r n e r  ro o m  o f the S tatler H ilton H otel and 3 et it up 

as the W YSL M arch  o f  D im es H osp ita lity  Suite. L is te n e rs  are  invited  to  com e  into 

the suite when they a re  downtown C h ristm as shopping and take it ea sy  fo r  a w hile , 

have som e  co ffe e  and p a stry  on u s. The M arch  o f D im es peop le  w ill have th eir  

lite ra tu re  th ere , but w ill not dun the fo lk s .

* # #

O )



M E M O R A N D U M

ET
D A T E :

A L L  M A N A G E R S ,  A L L  P R O G R A M  D I R E C T O R S  

D O N  K E Y E S  

J U L Y  2 6 ,  1 9 6 1

This exam ple  o f  lo c a liz e d  P u b lic  S e r v ic e  has been  u sed  e ffe c t iv e ly  b y  other 
stations but fo r  som e  rea son , n ever b y  ours« You s im p ly  r e c o r d  a num ber 
o f  announcem ents o f  this nature u tiliz in g  se v e ra l sch oo l-a g e  ch ild ren  and 
rotate them  through the day. This is  an approxim ate s cr ip t  just to g ive  you 
the idea.

A nncr:

Child:

MK LIF  and The C itizen s T ra ffic  
C o m m iss io n  p resen t a sp e c ia l 
gu est. "

I go to_"M y nam e is___
s ch o o l. I c r o s s  m any stree ts  
on m y  w ay. I hope all you  K LIF 
lis te n e rs  d rive  c a re fu lly  s o l  can 
get to s ch o o l sa fe ly  everyd a y . "

It w ould be a good  id ea  to sta rt com p ilin g  th ese  v o ice  tra ck s  now and then y o u 'll  
be  read y  w ith them  when s ch o o l s ta rts .

Don K eyes

ys
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B ob suggests taking a ch arity  organ ization  o r  public s e r v ic e  function  and 

have the dee jays  sing about it. He fe e ls  th ere  is enough m u sic  around that can  have 

w ord s  adapted to  fit. Intro the spot w ith a v ery  deep, se r io u s  v o ice , “ L ad ies  and. 

gentlem en , the K ILT d e e ja y s ..  He fee ls  the spot should be ser iou s  but few  deejays 

can sing w ell s o  it should be a fun thing.

# # #

STATION  BREAKS f B ob W hite, F ro g ra m  D ire c to r , K ILT )

“ K ILT . . .  w here you get m o re  M. P„ H. . . .  m u sic  p er  h o u r . . . 11 

“ K ILT . „ .  w here you can  p ick  a p a i r . . .  Ken & Chari i e . . .  “

# # §

PROM O TION  ( R ich a rd  W ilcox , G enera l M anager, K ABL }

“ L ittle  Old Lady o f  San F r a n c is c o “  - -  K ABL, in co op era tion  with the

S. F. E xam iner , is look ing fo r  the ty p ica l L O L  o f  S. F. O n -the~ air p rom otion  

and plenty o f  co lum n m ention  in the E xam iner have resu lted  in 25 en tires  a day.

# # #

C R E A TIV E  SALES IDEA ( Tad Van Brunt, Sales M anager, K A B L )

I quote from  T a d ’ s rep ort:

“ We have been  a fter S ears R oebuck  fo r  som e tim e to go on a susta ined  52 - 

w eek  co n tra ct. The chain  has been  m aking a great e ffort to be re cog n ized  as som ething o f 

a fash ion  house. O bviously  this w ill involve  a change in im age. T o  a cco m p lish  th is , we 

a re  p rop os in g  a s e r ie s  o f  spots w hich  w ill co n s is t  o f  v o ice  tra ck s  cut by a leading lo ca l 

iasliion  consultant d e scr ib in g  trends in w om en ’ s fash ions fo r  the cu rren t season s as they 

a r r iv e . The w hole ap p roach  w ill be on a m uch higher le v e l than anything that has been 

done in the past fo r  the s to re  and shoisld bring  good  resu lts  i f  it is  w ell done. “

ff # #
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P^j.o L lu  SER •■/iC.r-C iD LA  { B ob White, P rog ra m  D ire c to r , KILT )

Bob su ggests  taking a ch arity  organ ization  o r  public s e r v ic e  function  and 

have the dee jays sing about it. He fe e ls  th ere  is enough m u sic  around that can  have 

w ords adapted to fit. Intro the spot with a v e ry  deep, se r io u s  v o ice , "L a d ie s  and 

gentlem en , the K ILT d e e ja y s . . . "  He fee ls  the spot should be se r io u s  but few  deejays 

can  sing w ell so  it should be a fun thing.

# # #

STATION  BREAKS { B ob W hite, P ro g ra m  D ire c to r , K ILT )

"K IL T . . .  w here you get m o re  M„ P„ H. . . .  m u sic  p er h o u r . . .  "

" K I L T . . .  w here you can  p ick  a p a i r . . .  Ken & C had i e . . .  "

# # #

P ROM OTION { R ich a rd  W ilcox , G enera l M anager, K A B L }

"L it t le  Old Lady o f  San F r a n c is c o "  - -  K ABL, in coop era tion  with the

S. F„ E xam iner , is  look ing fo r  the typ ica l L O L  o f  S„ F . On«the* a ir  p rom otion  

and plenty o f  co lum n m ention  in the E xam iner have resu lted  in 25 en tires  a day.

# # #

C R E A TIV E  SALES IDEA { Tad Van Brunt, Sales M anager, K A B L )

I quote fro m  T a d ’ s reports

"W e have been a fter S ears R oebu ck  fo r  som e  tim e to go on a susta in ed  5 2 - 

w eek  co n tra ct. The chain  has been  m aking a grea t e ffo r t  to be re cog n ized  aa som ething o f 

a fash ion  house. O bviou sly  this w ill in vo lve  a change in im age. T o  a cco m p lish  th is , we 

a re  p rop os in g  a s e r ie s  o f  spots w hich  w ill co n s is t  o f  v o ice  track s  cut by a leading lo ca l 

fash ion  consultant d e scr ib in g  trends in w om en ’ s fash ions fo r  the cu rren t season s  as they 

a r r iv e . The w hole approach  w ill be on a m uch  higher le v e l than anything that has been 

done in  the past fo r  the s to re  and should bring good  resu lts  i f  it is  w ell done. "

# # #
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PU B LIC  SERVICE .IDEA ( B ru ce  Hathaway, P ro g ra m  D ire c to r , KTSA )

Get fro m  P o lic e  and S h e r iff ’ s O ffice  loca tion s  that have had se v e ra l 

bad accid en ts  in the past year» P rod u ce  a d ram atic  spot, using warning sound e ffe c ts ; 

fo r  exam ple  , ( 5. E . " I n  the co u rse  o f  you r daily  tra v e ls , do you pass the in te r -
i

se ct io n  o f  Jonea and B ro a d w a y ?"  ( Stinger ) "L a s t  y e a r , a total o f  4 peop le  lo s t  their 

liv e s  at this in fars'ection . D rive  with ex tra  c a r e , no m atter w here you go so  you w on ’t 

be  one o f  thes*) tra g ic  tra ffic  s ta t is t ic s ."  Th is spot ca lls  attention to this dangerous 

in te rse ctio n  And should m ake d r iv e rs  aw are o f  the situation .

■ # # #

C O M P E T IT O R ’S CO M M ERCIA L  ( Doug M cC a ll, Sales M anager, KTSA )

F or  M cD onald L u m ber Com pany. W eekend n ew scasts  devoted  to 

se llin g  a ll-d a y  Saturday and Sunday open, hours to d o - it -y o u r s e lfe r s .  Copy begins 

w ith the Approach, " ju s t  about the tim e you get everyth ing orga n ized  to  do that 

jo b  y ou 'v e  been m eaning to do, you find  you need X. W ell you can get it now at. . . "

# # #

SPEC SPO T HOLD  ( Doug M cC all, Sales M anager, KTSA )

C aldw ell M usic Com pany. Salesm an Banks p rop osed  and so ld  the idea 

o f  Calclwell saluting a rea  p ro fe ss io n a l bands, nam ing individual m e m b e rs . Spots run 

betw een  7;30-8s00 PM , M onday through Saturday, and are  g ea red  to rea ch  band 

m e m b ers  on the way to their  even in g 's  engagem ents.

# # #

C R E A TIV E  SALES IDEA ( A1 L u rie , Sales M anager, K LIF  )

T o  rea ch  the young people ( the group  that buys the rings ) p rop osed  

to  E vert/ J ew e lers  that they sp on sor  SMU basketba ll ga m es.

# # #
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PU B LIC  SERVICE IDEA j B ru ce  Hathaway, P ro g ra m  D irector;, KTSA )

Get fro m  P o lic e  and S h e r iff ’ s O ffice  loca tion s  that have had se v e ra l 

bad accid en ts  in the past year,, P rod u ce  a d ram atic  spot, using warning sound effects?

fo r  exam ple  , ( 3. E , ) "In  the c o u r s e  o f  you r da ily  tra v e ls , do you pass the in ter»
/

s e ct io n  o f Jones and B ro a d w a y ?"  ( S tinger ) "L a s t  y e a r , a total o f  4 peop le  lo s t  their 

liv e s  at this in tersection « D rive  w ith ex tra  c a r e , no m atter w here you go so  you w on ’t 

be one o f  these tra g ic  tr a ff ic  s ta t is t ic s ,"  This spot ca lls  attention to this dangerous 

in te rse c t io n  ,,nd should m ake d r iv e rs  aw are o f  the situation,

• # # #

C O M P E T IT O R ’S CO M M ERCIAL { Doug M cC all, Sales M anager, KTSA )

F o r  M cD onald L um ber C om pany, W eekend n ew scasts  devoted  id 

se llin g  ail »day Saturday and Sunday open hours to d o - it -y o u r s e lfe r s .  Copy begins 

w ith the approach, " ju s t  about the t im e  you get everyth ing o rga n ized  to  do  that 

jo b  y ou 'v e  been m eaning to  do, you find you need X, W ell you can get it now at. . . "

4 # #

SPEC SPO T ,'>OLD ( Doug M cC a ll, Sales M anager, KTSA )

C aldw ell M usic Com pany. Salesm an Banks p ro p o se d  and 3 o ld  the idea
l

o f  C a ldw ell saluting a rea  p ro fe ss io n a l bands, nam ing individual m e m b e rs . Spots run 

betw een  7s30-8s00 PM , M onday through Saturday, and are  g ea red  to rea ch  band 

m e m b ers  on the way to  th eir  even in g 's  engagem ents.

# # #

C R E A TIV E  SALES IDEA { A1 L u rie , Sales M anager, K LIF  )

T o  re a ch  the young peop le  { the group that buys the rings } p rop osed  

to E v ert/ J ew e lers  that they sp on sor  SMU basketball ga m es.

# # #
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$
W YSL cu rren tly  pushing B u ffa lo  G en era l H ospit ad d rive  by a. va riety

o f  station  p rod u ced  spots re ca llin g  the 140 y ea r  h is to ry  o f the hosp ita l and its s e r v ic e  

to  the com m u nity .

§ # #

SALES IDEA ( Ron Ruth, Sales M anager, WYSL )

I quote fro m  R on ’ s W eekly R ep ort:

"F o r  the f ir s t  tim e , we con v in ced  the Sol H urok organ ization  to use rad io

to p rom ote  th e ir  ba lle t in C h ica go . R ep orts  in d ica te  9 0 % o f peop le  at the boxoffj.ce
£

sa id  they heard on Vr-MUS. •”

# 4 #

HOT CO M ERS

K LIP

1 . )  " Is  It T ru e" B renda L ee D ecca
2 . )  "Y o u ’ ve R ea lly  Got M e" Kinks R ep r ise
3. ) "L e a d e r  O f The P a ck " Shangri -L a s R ed B ird

ia.LT

1 .)  " I ’ m  C ry in g" The A nim als MGM
2 . )  " Is  It T ru e " B renda L ee Decca.
3 .)  "R in g o " L o m e  G reen RCA

■KT5.A

1 .)  "O ne O f T h ese .D a y s" M arty R obbins C olum bia
2 . )  "T im e  Is On M y S ide" R ollin g  Stones London
3 . )  "L e a d e r  O f The P a ck " S h an gri-L as R ed B ird

n ji il

10/ 14/64
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P U B L IC SERVICE IDEA { A rt H olt, G eneral M anager, W YSL }

WYSL cu rren tly  pushing B u ffa lo  G enera l H ospital fund d rive  by a va rie ty  

o f  station  p rod u ced  spots reca llin g  the 140 yea r h is to ry  o f  the hosp ita l and its s e r v ic e  

to  the com m unity .

§ # #

SALES IDEA { Ron Ruth, Sales M anager, WYSL )

I quote frovn R on 's  W eekly R eport:

" F o r  the f ir s t  tim e, v/e con v in ced  the Sol H urok organ ization  to use radio 

to p rom ote  their ba llet in C h icago, R ep orts  ind icate 90% o f  peop le at the b o x o fflce

said  they heard on W-NUS.

# # #

HOT COM ERS

K LIP

1 ,)  "Is  It T ru e" B renda L ee D ecca
2 . )  "Y o u 'v e  R ea lly  Got M e" Kinks R e p rise
3„ ) "L e a d e r  O f The P a ck " S h an gri-L as R ed B ird

KILT

1.5 "P m  C ry in g" The A nim als MGM
2« 5 "Is  It T ru e " B renda L ee D ecca
3„ 5 "R in g o " L o m e  G reen RCA

KTSA

1„) "O n e O f T h ese  D ays" M arty Robbins C olum bia
2„ ) "T im e  la On  My S ide" R ollin g  Stones London
3. ) "L e a d e r  O f The P a ck " S h an gri-L as Rad B ird

# # #

10/14/64



To

From

.1

.<! A  I
THE Ê \ S Jß

A ^ w “

Ax STAT ION ̂ MEMORANDUM  ̂;
A * v

Jack Fiedler 

cc: Larry Webb 

Don Keyes

Date October 27, 1964

Subject

Here are the intros for our various features. Note that most of them are 
to be delivered in a conversational manner. This enables us to have an 
intro without emphasizing the fact that we are going into a program segment 
as such.

For Sports Scores:

For Agriculture:

For Traffic:

For Stock Market:

For Education:

"W-News Sports-at-a-Glance......... "
( Goes into scores or stories, no 
closing )

"W-News charts the m a r k e t ... ."
( Goes into livestock noon report, 
no closing )

"Here is the latest W-News Traffic 
Advisory.. . "
( Goes directly to traffic info, 
no closing )

"From  the W-News Business Briefcase, 
here are the latest stock market averages.. . "  
( goes directly to report, no closing )

"W-News School Facts presented in 
cooperation with the Chicago School 
System.. .  "  (o r  whatever the proper 
name i s . . . ,  no closing )

I think these accomplish the purpose. Call me if you have any questions.

By the way, here are some other titles I've invented should you need them.

"Special Correspondent"
"Special Reporter"

"Staff Correspondent"

Don Keyes

ys



THE ty\5- STATiO N ^Æ SM O RAN D U M

To

From

Jack Fiedler

cc: Larry Webb 

Don. Keyes

Date October 27, 1964

Subject

Here are the intros for our various features. Note that most of them are 
to be delivered in a conversational manner. This enables us to have an 
intro without emphasizing the fact that we are going into a program segment 
as such.

For Sports Scores:

For Agriculture:

For Traffic:

"W-News Sports-at-a-Glance......... 11
( Goes into scores or stories, no 
closing )

"W-News charts the m a r k e t ... ."
( Goes into livestock noon report, 
no closing )

"Here is the latest W-News Traffic 
Advisory.. .  "
( Goes directly to traffic info, 
no closing )

"From  the W-News Business Briefcase, 
here are the latest stock market averages.. .  "  
( goes directly to report, no closing )

"W-News School Facts presented in 
cooperation with the Chicago School 
S y s te m ..."  ( or whatever the proper 
name i s . . . ,  no closing )

I think these accomplish the purpose. Call me if you have any questions.

By the way, here are some other titles I've invented should you need them.

"Special Correspondent"
"Special Reporter"

"Staff Correspondent"

For Stock Market:

For Education:

ys
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C O M P E T IT O R 'S  CO M M ERCIAL ( Di.ckie R osenfeld» Sales M anager» KÎL/T }

W ex ler  J e w e le rs  on. KTHT - -  The c o m m e r c ia l begins w ith a Santa Claus "H o, 

Ho» Ho, M e rry  C h ristm as, « , "  A nnouncer co m e s  in with "H old  on Santa» you ’ re  too  

e a r ly , " Santa says it ’ s never too  e a r ly  to shop fo r  C h ristm as g ifts  at W ex ler ’ s 

J e w e le rs , Santa continues with the run-dow n on values at the s to re  and ends with another 

"H o, Ho» Ho» M erry  C h r is tm a s ,, ,  "

# # #

SALES IDEA SOLD ( D ick ie  R osenfeld» Sales M anager» K ILT )

I quote fro m  D ick ie ’ s reports

"T h e  fo llow in g  is an e x ce llen t id ea  to s e ll  tim e that m ight oth erw ise  be 

u nproductive . Even though New Y e a r 's  m ay seem  far away, it w ill be h ere  b e fo re  we know 

it. H ere is the p itch . C ontact the b ig gest c o lo r  T V  d ea ler  in  you r c ity  and s e ll  him on the 

idea  o f  having a m a k e -b e lie v e  New Y e a r ’ s E ve party  on the station  sp on sored  by him , A 

”  few  days b e fo re  January 1st» the en tire  d ee ja y  s ta ff can  be taken to  the d ea lersh ip  and 

in form a l spots  can  be re c o rd e d  betw een them  and the c o lo r  T V  sa lesm en  in a party 

a tm osp h ere . C row d  n o ises  can  be dubbed in but announcer on duty at the tim e o f  

the rep lay  w ill g ive the tra n s cr ib e d  n otice . Spots w ill run each  hour on New Y e a r 's  

Day inviting pu blic  in to see  parades and bow l gam es in c o lo r .  Them e o f  p itch  is to

'Spend New Y e a r ’ s With__________ ’ Entire sa le  w ill be a b lo ck  o f  6  hours New Y e a r 's

Eve and m orn ing  { 9 PM  to  3 A M  ) plus a spot each  h a lf-h ou r fro m  ? AM  to 7 PM . The 

O range B ow l w ill fo llow  the R ose  B ow l this y ea r , hence the late spot run. "

? # #

PU B LIC  SERVICE IDEA ( D ick ie  R osen fe ld , Sales M anager, K ILT }

ü
D ick ie  suggests running spots urging gun sa fety  to  all during the hunting season .
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CU.MP&'Al'£Q$.'3  CO M M ERCIAL { D ick ie  R osen fe ld , Sales M anager, KILT )

W ex ler J ew e lers  on KTH T - -  The c o m m e r c ia l begins w ith a Santa Claus ” Ho,
G,

Ho, H o, M e rry  C h r i s t m a s . "  A nnouncer co m e s  in w ith "H old  on Santa, you ’ re  too  

e a r ly . ”  Santa says i t ’ s n ever too  e a r ly  to shop fo r  C h ristm as g ifts  at W eld er 's  

J e w e le rs , Santa continues with the run-dow n on values at the s to re  and ends with another 

"H o, He, Ho, M erry  C h r is tm a s .. ,  ”

# # #

SALES IDEA SOLD { D ick ie  R osen fe ld , Sales M anager, K ILT )

I quote fro m  D ick ie ’ s rep ort:

"T h e  fo llow in g  is  an ex ce llen t id ea  to s e ll  tim e that m ight oth erw ise  be

u nproductive . Even though New Y e a r ’ s m ay seem  far away, it w ill be here  b e fo re  we know

it. H ere is the p itch . Contact the b ig gest c o lo r  T V  d ea ler  in  you r city  and s e ll  him on the

id ea  o f  having a m a k e -b e lie v e  New Y e a r ’ s Eve party  on  the station  sp on sored  by him . A
v.

few  days b e fo re  January 1st, the en tire  d ee ja y  s ta ff can  be taken to the d ea lersh ip  and 

in fo rm a l spots  can  be r e c o rd e d  betw een  them  and the c o lo r  T V  sa lesm en  in a party 

a tm osp h ere . C row d n o ises  car. be dubbed in but announcer on duty at the tim e ox 

the rep lay  w ill g ive  the tra n scr ib e d  n otice . Spots w ill run each  hour cn  New Y e a r 's  

Day inviting pu blic  in  to see  parades and bow l gam es in  c o lo r .  T hem e o f  p itch  is to

‘Spend New Y e a r ’ s W ith _____ ’ E ntire sa le  w ill be a b lo ck  o f  6  hours New Y e a r 's

E ve and m orn ing  { 9 PM  to 3 A3VI ) plus a 3 pot each  h a lf-h ou r fro m  7 AM  to 7 PM . The 

O range B ow l w ill fo llow  the R ose  Bo%vl this y e a r , hence the late spot run. ”

} ft §

PU B LIC  SERVICE IDEA ( D ick ie  R osen fe ld , Sales M anager, K ILT )

D ick ie  su ggests  running spots urging gun sa fety  to  all during the hunting season .

# # #



a

PROMPT. ION f B ob White,, P ro g ra m  D ire c to r , K ILT )

"K IL T  B eatle  B ex " - -  S ince the B eatles  a re  s t ill  s tron g  and do not have a 

G.
lot o f  new produ ct, invite lis te n e rs  to send in the nam e o f  th e ir  favorite  B eatle r e c o rd .

Each day on the show this is used, have the deejay  plug the r e c o rd s  in the "B e a tle  B ox"
►

today that w ill be p layed . This w ould give you the pulse beat as to th e ir  fa vorite  B eatle 

r e c o r d s . T h ere  w ill o f  c o u r s e  be m any d u p lica tion s. This should  be run in a fternoon  

d rive  o r  the night show .

# # #

PU BLIC SERVICE IDEA ( Bob W hite, P ro g ra m  D ire c to r , KILT fe

"T u rk ey s  F or  T o ts "  - »  Rath M eats w ill fu rn ish  a fr e e  Thanksgiving Turkey 

D inner to the U n d erp riv ileged  C h ildren ’ s O rgan ization  that r e c e iv e s  the m ost vo tes . 

K ILT is  asking lis te n e rs  to  w rite  in and vote fo r  their fa vorite  organ ization . This 

in su res  that one o f  the m any ch ild re n 's  organ ization s w ill have a b ig  Thanksgiving 

— dinner.

# # #

R E JE C TE D  RECO RD  { Bob White, P ro g ra m  D ire c to r , K ILT >

B ob su ggests  you lis te n  to "A N N  O F A THOUSAND D AYS" by L e ro y  Van 

Dyke on M ercu ry  and co n s id e r  v e ry  c lo s e ly  b e fo re  a ired ,

# # #

o -

SOLD SPEC SPO T ( D ick ie R osen fe ld , Sales M anager, K ILT )

Sold  to R od n ey ’ s M en and B o y ’ s W ear. Th is is an ideal holiday prom otion
pt

fo r  an e x c lu s iv e  m en and boys cloth ing operation . The idea  is p itch ed  to the high sch o o l, 

c o lle g e  and young execu tiv e . Spots are  p u rch ased  to p rom ote  re g is tra tion  fo r  "W in  a 

lim ou s in e  w ith chau ffer fo r  two d a y s " . The ca r  is  availab le  fo r  two evenings fr o m  3 PM  

to  m idnite Sunday. On Saturday evening the coup le  w ill be on th eir  own; on Sunday the

sta tion  w ill fu rn ish  dinner and a show with a double date station  p erson a lity .

# # #
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P UBLIC S c R VICE .(PEA ( B ru ce  Hathaway» P ro g ra m  D ire c to r , KTSA )

During the night o f  H allow een , there  are  m any sm a ll ch ild ren  who w ill 
G,

be running fro m  house to house a.cross the s tre e t , e tc  during th eir  " t r ic k  o r  trea t"  

to u rs . Should run a. saturation  o f p rodu ced  PSA sp ots , w arning m o to ris ts  to d rive  

w ith ex tra  ca re  in res id en tia l a re a s , e tc ,

# # #

STATION  BREAKS ( B ru ce  Hathawa.y, P ro g ra m  D ire c to r , KTSA )

" K T S A ,. . as bright as a ja c k -o - la n t e r n „ . .  "

"K T S A ,, ,  spook tacu lar rad io . . . "

# # #

C R E A TIV E  SALES IDEA ( A rt H olt, G enera l M anager, WYSL )

I quote fro m  A r t 's  W eekly R eport:

“  ' "B a se d  on the lo ca l rea ction  k ick ed  up by the B ob Cum m ings spots

fo r  M Y LIVING D O LL we w ere  able to gen erate  in terest by W K BW -TV here 

in  ad vertis in g  on rad io to support their  fa ll sch edu le , . . .  $ 1 , 600. 0 0  spot sch edu le 

r e c e iv e d  from  Channel Seven fo r  an ID sch edu le  fo r  the next se v e ra l w eeks as a resu lt 

o f  t h i s . "

»  & #

P ROMOTION ( Johnny B o rd e rs , P ro g ra m  D ire c to r , K H F  )

"S c a r e  The W itch" - »  H allow een p rom otion  w herein  lis te n e rs  ca ll  station 

and say " b o o " .  , . ca rtr id g e  then e ith e r  laughs or  s c r e a m s . If lis te n e r  " s c a r e s "  

w itch , he wins the p r iz e .

# § #
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PU B LIC  SERVICE IDEA j B ru ce  Hathaway, P ro g ra m  D ire c to r , KTSA J;

During the night o f  H allow een , there  are  m any sm a ll ch ild ren  who w ill 

be running from  house to house a c r o s s  the s tree t, etc during their " t r ic k  o r  trea t" 

to u rs . Should run a saturation  o f  p rod u ced  PSA sp o ts , w arning m o to ris ts  to d rive  

w ith ex tra  c a re  in resid en tia l a re a s , e tc ,

# # #

STATION  BREAKS ( B ru ce  Hathaway, P ro g ra m  D ire c to r , KTSA )

" K T S A ,„ ,  as brigh t as a ja c k -o - la n te r n . . .  "

"K T S A , 0 . spookfcacul&r r a d io , , . '*

# # #

C R E A TIV E  SALES IDEA ( A rt H olt, G enera l M anager, WYSL )

1 quote fro m  A r t9s W eekly R eport:

"B a se d  on the lo ca l rea ction  k ick ed  up by the B ob Cum m ings spots 

fo r  MY LIVING DOLL we w ere  able to gen erate  in terest by W K B W -TV  here 

in ad vertis in g  on rad io  to support th eir  fa ll s c h e d u le ,. .  „ $1, 600. 0G spot sch edu le 

r e c e iv e d  from  Channel Seven fo r  an ID sch edu le  fo r  the next se v e ra l weeks as a resu lt

o f  t h i s . "

# # #

PROM OTION  £ Johnny B o r d e r s , P ro g ra m  D ire c to r , K L IF  )

"S c a r e  The W itch" -«■ H allow een p rom otion  w herein  lis te n e rs  ca ll station  

and say " b o o " .  . , ca rtr id g e  then e ith e r  laugh 3  o r  s c r e a m s . If lis te n e r  " s c a r e s "  

w itch, he wins the p r iz e ,

# # #



■'SUNDAY REVENUE { Bill Weaver, General- Manager, KILT )

C oncentration  on outdoor entertainm ent a ctiv ities  » “ P layland Park, Putt- Putt 

G olf, D rive  In T h eatres , D rive In  F ood  C ounters, e tc , - -  and anything that is adaptable 

to ou tdoor type advertising»

# # #

C R E A TIV E  SALES IDEA { D ick ie R osen fe ld , Sales M anager, K ILT }

the
h u n ters  are  v e ry  e a r ly  r is e r s .  With tbs advent o f hunting season , KILT 

p ro p o se d  to M adings Drug S tores that they buy a sch edu le  to run in the 3 AM  <=> 6 AM 

segm ent, te llin g  hunters that th e ir  all night drug s to re s  c a r r y  hunting supplies, 

m ed e cia e s  and other hunting needs. They a lso  suggested  that they cre a te  and p rom ote  

a sp e c ia l "H u nter ’ s B rea k fa st" ,

# # #

C R E A TIV E  SPEC SPO T ( D ick ie R osen feld ,. Sales M anager, KILT )

KILT so ld  Jones A pothecary  on an idea fo r  Hay F ev er  s u ffe r e rs , We 

a re  going into the w orst se a son  fo r  peop le  who are  addicted  to a high p o llen  count.

Th is p a rticu la r  drug chain  has a produ ct ca lle d  "H a y -H is t"  that g ives r e lie f ,  KILT 

w ork ed  out a blanket con tra ct that w henever the p o llen  count rea ch es  the sneezing 

point o f  175 { gra in s p er cu b ic  y a r d ) , KILT autom atica lly  sch edu les  5 spots per 

day. T h is is based  on a seven  day w eek and should resu lt in a s iz e a b le  sch edu le .

The in form ation  on the p o llen  count is  put out da ily  by the City o f  H ouston Health 

L a b ora tory ,

#  # #

PU B LIC  SERVICE IDEA j Earl H awthorne, Sales M anager, KTSA )

"P T A  C ali B oa rd " -*» A ir  announcem ents on P T A  events, such  & 3  m eetings,

4tes o f  fund ra is in g  p ro g ra m s , e tc .



SUNDAY REVENUE ( B ill W eaver, G enera l M anager, K ILT )

C on cen tration  on outdoor entertainm ent a c t iv it ie s --P la y la n d  Park, Pufcfc>*Pufct 

G olf, D rive In T h ea tres , D rive In F ood  C ounters, e tc , »*  and anything that is adaptable 

uo ou tdoor type ad vertis in g ,

if if if

C R E A TIV E  SALES IDEA ( D ick ie R osan fe ld , Sales M anager, K ILT )

;:he
H unters are  v e ry  e a r ly  r is e r s .  With the advent o f hunting season , KILT 

p ro p o se d  to M adings Drug S tores that they buy a sch edu le to run in the 3 AM <* 6 AM 

segm ent, te llin g  hunters that th eir  a il night drug s to re s  c a r r y  hunting supplies, 

m ed ecin es  and other hunting n eeds. They a lso  su ggested  that they crea te  and p rom ote  

a sp e c ia l "H u n ter 's  B re a k fa st" ,

# § #

C R E A TIV E  SPE C SPO T ( D ick ie R osen fe ld , Sales M anager, KILT )

KILT so ld  Jones A poth ecary  on an idea fo r  Hay F ev e r  s u ffe r e r s . We 

are  going into the w orst se a son  fo r  peop le  who are  addicted  to a high p o llen  count.

Th is p a rticu la r  drug chain  has a produ ct ca lle d  "Hay~H is£" that g ives  r e lie f ,  KILT 

w ork ed  out a blanket con tra ct that w henever the p o llen  count rea ch es  the sneezing 

point o f  175 { grains p er  cu b ic  y a r d ) , KILT autom atica lly  sch edu les  5 Bpots per 

day. This is based  on a seven  day w eek and should resu lt in a s iz e a b le  sch edu le .

The in form ation  on the p o llen  count is  put out da ily  by the C ity o f  H ouston Health 

L a b ora tory .

# # if

FU 3L1C  SERVICE IDEA ( E arl H awthorne, Salas M anager, KTSA )

"P T A  C all B oard " *»«* A ir  announcem ents on P T A  even ts, such  as m eetings, 

¿tes o f  fund ra isin g  p ro g ra m s , e tc .

# # #

«=* 1



PU BLIC SERVICE IDEA ( Johnny B o rd e rs , P rog ra m  D irector,, K LIF l

Johnny suggests that s in ce  K LIF  has conducted  tou rs ev ery  

a ftern oon  when sch o o l is out, that an o ffe r  should be m ade for  conducted  tours 

as part o f  a " f ie ld  tr ip "  to high s ch o o l, ju n ior  highs, by appointm ent only,

I am attaching his suggested  le tter  to sch oo l p r in c ip a ls ,

»  # #

STATION BREAK ( Johnny B orders,, P ro g ra m  D ire c to r , K L IF  }

" K L I F . . ,  U n -B e a t le -a b ie , . .  ! "

# # #

PU BLIC SERVICE IDEA < Bob White, P rog ra m  D ire c to r , KILT )

K ILT is again o ffer in g  its lis te n e rs  a "H u rrican e  T rack ing 

C h art", A ll lis te n e rs  have to do is send in a s e lf-a d d re s s e d , stam ped en velope.

# # #

PU BLIC SERVICE IDEA ( Bob White, P ro g ra m  D ire c to r , KILT )

I quote“‘B oh!s w eekly rep ort:

"W ith  the outbreak  o f  s leep in g  s ick n ess  in the c ity , we are rea lly  

plugging the sym ptom s o f  the d ise a se  and m easu res  that can  be taken to help prevent 

the spread  o f  the d isea se  and m ea su res  that can  be taken to help prevent the spread  

o f  the d ise a se . This d isea se  is spread ing  to other parts o f the state and I recom m en d  

that our s is te r  stations b roa d ca st this in form ation  to help cu rb  the spread . I w ill 

be glad to furn ish  anyone with the in form ation , "

# # #

C O M PE TIT O R ’ S COM M ERCIAL ( A1 L u rie , Sales M anager, K LIF  )

United M otor Exchange on KBOX Tw o m otors  d iscu ss  their ills  and 

the treatm ents and c o r r e c t iv e  su rg e ry  p e r fo rm e d  at United M otor Exchange. Spot 

opens with one asking the other, "W hat are you in f o r ? "  C losed  when one says , "S ee  

you around, " The other an sw ers, "O h no you w on 't. "



PU BLIC SER VICE IDEA ( Johnny B o rd e rs , P rog ra m  D ire c to r , K LIF  )

Johnny suggests that s in ce  K LIF  has conducted  tours ev ery  

a ftern oon  when sch oo l is out, that an o ffe r  should be m ade fo r  conducted  tours 

as part o f a " f ie ld  tr ip "  to  high sch o o l, jun ior highs, by appointm ent only,

I am attaching his suggested  le tter  to sch o o l p r in c ip a ls ,

# # #

STATION  BREAK  { Johnny B o rd e rs , P ro g ra m  D ire c to r , K LIF  )

" K L I F . . . U n -B e a tle -a b le , . . ! "

# # #

PU B LIC  SERVICE IDEA { Bob White, P rog ra m  D ire c to r , KILT )

K ILT is again o ffer in g  its lis ten ers  a "H u rrican e  T rack ing 

C h art", A ll lis te n e rs  have to do is send in a s e lf-a d d re s s e d , stam ped envelope.

# # #

PU BLIC SERVICE IDEA ( Bob White, P rog ra m  D ire c to r , K ILT )

I qxiote B ob 's  w eekly rep ort:

"W ith  the outbreak  o f  sleep in g s ick n ess  in the c ity , we are rea lly  

plugging the sym ptom s o f  the d isea se  and m ea su res  that can  be taken to help prevent 

the sp read  o f the d isea se  and m easu res  that can  be taken to help prevent the spread  

o f the d ise a se . This d isea se  is spread ing to other parts o f the state and I recom m en d  

that our s is te r  stations b roa d ca st this in form ation  to help cu rb  the spread . I w ill 

be glad to furn ish  anyone with the in form ation , "

# # #

C O M PE T IT O R 'S  COM M ERCIAL { A 1 L u rie , Sales M anager, K LIF )

United M otor Exchange on KBOX - -  Tw o m otors  d iscu ss  their ills  and 

the treatm ents and c o r r e c t iv e  su rg ery  p e r fo rm e d  at United M otor Exchange. Spot 

opens with one asking the other, "W hat are you in f o r ? "  C losed  when one 3 ays, "S ee  

you around. " The other an sw ers, "O h no you w on 't. "



SAMPLE PROPOSED LETTER TO PRINCIPALS

D ear S chool P rin cip a l;

This is an invitation to you* you r staff* and students to v is it  the new 
K LIF  Studios at T rian gle  Point in  downtown D allas« K LIF  has been 
w idely  a cc la im e d  as a p ion eer  in  m od ern  rad io  p rogram m in g , and 
our new studios are  a shining exam ple o f  the v ery  new est and m ost 
m od ern  tech n ica l equipm ent availab le  to b roa d ca st stations today«

Now, this fascin atin g  w orld  o f  b road castin g  is availab le to groups 
o f  up to s ix ty  p erson s  fo r  educational tou rs  M onday through F riday 
at 2; 30 PM ,

Included in the tour w ill be an in form ation a l le c tu re  p er iod  with d is cu ss io n  
about the h istory  o f  b road castin g , the b ro a d ca s te r 's  ro le  in com m unity 
s e r v ic e , autom ation, plus a question  and answ er se ss io n .

May we arrange a tou r fo r  your sch o o l g rou p ?  C all us at RI 7-9311 
to arrange you r tour«

S in cere ly ,

Station M anager



SA M P LE  PROPOSED  L E T T E R  TO PRIN CIPALS

*

D ear S chool P r in c ip a l:

This is an invitation to you, your sta ff, and. students to v is it  the new 
K LIF  Studios at T rian gle  Point in  downtown. D allas. K LIF  ha 3  been  
w idely  a cc la im e d  as a p ion eer  in m od ern  rad io  p rogram m in g , and 
our new studios are a shining exam ple o f  the v e ry  new est and m ost 
m od ern  tech n ica l equipm ent availab le to b roa d ca st stations today,

Now, this fascin atin g  w orld  o f  broad castin g  is availab le to groups 
o f  up to s ix ty  p erson s  fo r  educational tou rs  M onday through F riday 
at 2:30 PM .

Included in the tour w ill be an in form ation a l le c tu re  p er iod  with d iscu ss io n  
about the h istory  o f  b road castin g , the b ro a d c a s te r 's  ro le  in com m unity 
s e r v ic e , autom ation, plus a question  and answ er se ss io n .

M ay we arrange a tour fo r  your sch o o l g rou p ?  C all us at RI 7-9311 
to arran ge you r tour.

S in cere ly ,

Station M anager

ys



PU BLIC SERVICE

TO D A Y 'S  SAINT

A  tw o-m inute da ily  p ro g ra m  to be log g ed  as "R e lig io n " . 
It is a short vignette having to do w ith the Saint o f  the 
day.

P eter  Frank O rgan ization  o ffe r s  this in  the R adio, Inc. 
package.

GARDENING BITS

A  one-m inute p ro g ra m  con sistin g  o f what the title  
im p lies  d e liv e re d  by an " o ld  t im e r "  v o ice  o r  even 
the "K L IF  J o lly  G reen  G iant".
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PUBLIC SERVICE CAMPAIGN { Don Keyes, Dallas )

A station in Seattle promoted a drive in '63 to salvage old automobile 

license plates to benefit the Children's Orthopedic Hospital. Listeners turned in 

over a ton of plates which together with those deposited directly at service stations 

were sold as aluminum scrap. Previous year's drive netted over $5, 000, according 

to a hospital campaign official; the '63 campaign was expected to exceed that 

mark by a substantial sum due to increased on-air emphasis.

# # #

HOT COMERS 

KLIF

1 .) "Peanuts" The Four Seasons Vee Jay
2 .)  "Whispering" N. Tempo /  A. Stevens Ateo
3 .)  "A lly  Aliy Oxen Free" The Kingston Trio Capitol

KTSA

1.) "When the Lovelight Starts Shining" The Supremes Motion
2 .)  "Peanuts" The Four Seasons Vee Jay
3 .)  "You're Good To Me" Solomon Burke Atlantic

KILT

Didn't include Top 40 play list. 

WYNR

Didn't send in their reports

ys
12/11/63
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PUBLIC SERVICE CAMPAIGN ( Don Keyes, Dallas )

A station in Seattle promoted a drive in *63 to salvage old automobile 

license plates to benefit the Children's Orthopedic Hospital, Listeners turned in 

over a ton of plates which together with those deposited directly at service stations 

were sold as aluminum scrap. Previous year's drive netted over $5, 000, according 

to a hospital campaign official; the *63 campaign was expected to exceed that 

mark by a substantial sum due to increased on-air emphasis,

# # #

HOT COMERS 

KLIF

1 , ) "Peanuts" The Four Seasons VeeJay
2 ,  ) "Whispering" N, T em p o/ A, Stevens Atco
3 ,  ) "A lly  Ally Oxen Free" The Kingston Trio Capitol

KTSA

1 , ) "When the Lovelight Starts Shining" The Supremes Motion
2 ,  ) "Peanuts" The Four Seasons VeeJay
3 ,  ) "You're Good To M e" Solomon Burke Atlantic

KILT

Didn't include Top 40 play list, 

WYNR

Didn't send in their reports

ys
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PU BLIC SERVICE PROM OTION  ( Johnny B o rd e rs , P ro g ra m  D ire c to r , KTSA )

S ince M ation5T~Sri'm e-Prevention W eek co m e s  in F eb ru ary , KTSA suggests 

a. s e r ie s  o f  short P u b lic  S e rv ice  s p G t s  pointing up th i3  fact done by the D. A . , 

S h eriff, C h ief o f  P o l ic e ,  M ayor, e tc .

# # 0

STATION  B R EAK ( Johnny B o rd e rs , P ro g ra m  D ire c to r , KTSA )

" K T S A ,, , w here fun 's our fea tu re , . „

»  »  #

C O M PE TITO R ’S CO M M ERCIAL D i c k i e  R osen fe ld , Sales M anager, KILT )

G ulfgate Shopping C enter on KIKK - -

O w ner: "W e ll, Jenkins, a re  we participating  with all
the oth er G ulfgate m erch ants during this 
fabulous January c le a r a n c e ? "

M anager: "Y e s  s ir ,  we are c lea r in g  out all this m e r ­
chandise so  we can get read y  fo r  our spring 
lin e s . Just look  at these low  p r i c e s ! "

O wner: "G ood  heavens, Jenkins! With p r ice s  lik e  these
low  ones y o u 'l l  bankrupt the com pany! ! "  ( Owner 
s cre a m s  and c r ie s  } "Jen k in s , how cou ld  y o u ? ! "

M anager: " I  hate to see  a grow n m an c ry , but com e  to Gulfgate
now during this trem en dou s January c le a ra n ce  and 
you  w ill se e  a lot o f  b o sse s  c r y  as we s tore  m anagers 
s lash  p r ic e s  to p ra c tica lly  g iv e -a w a y  m e rch a n d ise !"

# # #

PU B LIC  SERVICE IDEA ( D ick  Lahm , P ro g ra m  D ire c to r , KILT )

"  B ecau se  o f  the P re s id e n t 's  a ssa ss in a tion , the C h ristm as Seals Cam paign 

fe ll sh ort o f  th eir  goa l by som e $17, 000, We p itch ed  in with a count-dow n  type 

p ro m o  until the m oney was ra ised , "

# # #

1



PU BLIC SERVICE PROM OTION ( Johnny B o rd e rs , P ro g ra m  D ire c to r , KTSA )

S ince N ational C rim e P reven tion  W eek co m e s  in F eb ru ary , KTSA suggests 

a s e r ie s  o f  sh ort P u b lic  S e rv ice  spots pointing up this fact done by the D. A . , 

S h eriff, C h ief o f  P o lic e ,  M ayor, e tc .

# # #

STATION  BREAK  ( Johnny B o rd e rs , P ro g ra m  D ire c to r , KTSA )

"K T S A . , . w here fun',? our fe a t u r e . . .  ! "

# # #

C O M PE TIT O R ’ S CO M M ERCIAL < D ick ie R osen fe ld , Sales M anager, KILT )

G ulfgate Shopping C enter on KIKK - -

"W e ll, Jenkins, a re  we p articipatin g  with a ll 
the other G ulfgate m erch ants during this 
fabulous January c le a r a n c e ? "

"Y e s  s ir , we are c lea r in g  out a ll this m e r ­
chandise so  we can get ready  fo r  our spring 
lin e s . Just look  at these low  p r i c e s ! "

"G ood  heavens, Jenkins! With p r ice s  lik e  these 
low  ones you ’ l l  bankrupt the com pany! ! "  ( Owner 
s cre a m s  and c r ie s  ) "Jen k in s, how cou ld  y o u ? ! "

" I  hate to see  a grow n m an c r y , but co m e  to Gulfgate 
now during this trem en dou s January c le a ra n ce  and 
you  w ill see  a lot o f  b o sse s  c r y  as we s tore  m anagers 
s la sh  p r ice s  to p ra c tica lly  g iv e -a w a y  m e r ch a n d is e !"

M  J l J l
Ti tr ir

PU B LIC  SERVICE IDEA ( D ick  Lahm , P ro g ra m  D ire c to r , K ILT )

"  B eca u se  o f  the P re s id e n t ’ s a ssa ssin a tion , the C hristm as Seals Cam paign 

fe ll sh ort o f  th e ir  goa l by som e  $17, 000. We p itch ed  in with a count-dow n type 

p ro m o  until the m oney was ra ise d . "
0

# # #

Ovaie r:

M anager:

Owner:

M anager:

1
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PROM O TION  ( B ru ce  Hathaway, A cting P ro g ra m  D ire c to r , KTSA }

"T h e  KTSA King P in " - -  This cou ld  be good  fo r  sa le  to a bow ling alley,. 

E ach  autom atic pin se tte r  o f  sa id  bow ling a lley  w ill have a bright red  pin in te r ­

m ixed with the other p ins. When th is pin  co m e s  up in the "K in g  P in " p osition , 

and the p e rso n  playing the lane m akes a s tr ik e , he o r  she w ill w in a fre e  line 

o f  bow ling o r  som ething o f  the sam e value. A lso , cou ld  be built up to  s o  m any 

s tr ik e s  on the "K ing P in " and r e ce iv e  other p r ize s  ( 8 uch as bow ling sh oes, etc ).

# # #

PROM OTION  ( Johnny B o rd e rs , P ro g ra m  D ire c to r , K LIF  )

"W iza rd  o f  the Wind" - -  P ro m o tio n  t ie d -in  with M arch  wind concept. 

C h aracter  v o ice  given  to "W iz a rd " , "M y stica l king o f  w o r ld ’ s g rea test t r e a s u r e s " , 

who aw ards p r ize  to f ir s t  lis te n e r  to ca ll con test number. D eejay puts lis te n e r  

on the a ir ,an d  reads p r iz e  w on fro m  the "W iza rd  o f  the W ind",

§ # # .

PU BLIC SERVICE IDEA ( Johnny B o rd e rs , P ro g ra m  D ire c to r , K L IF  )

"K L IF  Ben C asey  C a len dar" - -  M onthly b roch u re  on station  a ctiv it ie s , 

r e c o r d s , e t c . ,  plus notes o f  ch e e r  fo r  patients. D istributed  at lo ca l h osp ita ls .

# # #

SALES IDEA ( A1 L u rie , Sales M anager, K LIF  )

I quote fr o m  A l ’ s re p o rt" :

"In  1956, K LIF  cre a te d  a v e ry  su cce ss fu l s e r ie s  o f  spots fo r  a new 

developm ent o f  apartm ents ca lle d  the Colum bian. This en tire  s e r ie s  was a testim on ia l 

type announcem ent with sta tem en ts from  dance in s tru cto rs , a ir lin e  p ilo ts , d o cto rs , 

s te w a rd e sse s , e t c . , stating that the Colum bian was a fun p la ce  to liv e . We 

rev iv ed  the idea  and subm itted  to  s e v e ra l apartm ent developm ents with good  

re su lts . "
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PROM OTION  { B ru ce  Hathaway, -Acting P ro g ra m  D ire c to r , KTSA )

’ ’ The KTSA King P in ' 1 This cou ld  be good  fo r  sa le  to a bow ling alleye.

E ach  autom atic pin  se tte r  o f  sa id  bow ling a lley  w ill have a brigh t red  pin in te r ­

m ixed with the other p ins. When this pin  co m e s  up in the "K in g P in " position , 

and the p e rso n  playing the lane m akes a s tr ik e , he o r  she w ill w in a fre e  line 

o f  bow ling o r  som ething o f  the sam e value. A lso , cou ld  be built up to s o  m any 

s tr ik es  on the "K ing P in " and re c e iv e  other p r is e s  ( such  as bow ling sh oes, etc >.

# # #

PROM O TION  { Johnny B o rd e rs , P ro g ra m  D ire c to r , K LIF  )

"W iza rd  o f  the Wind" - -  P rom otion  t ie d -in  with M arch  wind concept. 

C h aracter  v o ice  given  to  "W iz a r d " , "M y stica l king o f  w o rld ’ s g rea test t r e a s u re s " , 

who aw ards p r ise  to f ir s t  lis ten er  to ca ll con test nunrber. D eejay puts lis te n e r  

on the a ir sand read s  p r iz e  won fro m  the "W iza rd  o f  the W ind".

# # 5? •

PU BLIC SERVICE IDEA ( Johnny B o rd e rs , P ro g ra m  D ire c to r , K LIF  )

"K L IF  Ben C asey C a len dar" - -  M onthly b roch u re  on station  a ctiv it ie s , 

r e c o r d s , e t c . ,  plus notes o f  ch e e r  fo r  patients. D istributed  at lo ca l h osp ita ls .

# # #

SALES IDEA f A1 L u rie , Sales M anager, K LIF  )

I quote fro m  A l 's  re p o rt" :

"In  1956, K LIF  cre a te d  a v e ry  su cce ss fu l s e r ie s  o f  spots fo r  a new 

developm ent o f  apartm ents ca lle d  the C olum bian. This en tire  s e r ie s  was a testim on ia l 

type announcem ent with sta tem en ts fro m  dance in s tru cto rs , a ir lin e  p ilo ts , d o c to rs , 

s te w a rd e sse s , e t c . , stating that the Colum bian was a fun p la ce  to liv e . We 

rev iv ed  the idea  and subm itted  to s e v e ra l apartm ent developm ents with good  

re su lts . "

# #



PROM OTION  ( Johnny B o rd e rs , P ro g ra m  D ire c to r , K LIF  )

"B e a tle  J in g les ' 1 - -  exacting  instrum ental duplication  o f  the Beatle 

sound, K LIF  was the f ir s t  station  in the country  to  get the B eatle jin g le s ,

# # #

P UBLIC SERVICE PROM OTION ( Johnny B o rd e rs , P ro g ra m  D ire c to r , K LIF  ) 

Station p e rso n a litie s  appear w earing B eatle w igs , B eatle t -s h ir ts , 

e t c , ,  at lo ca l hosp ita ls ch ild re n ’ s w ards, g iv ing away B eatle s in g les , je lly  beans, 

e tc ,

*  # #

STATION BREAK  ( Johnny B o rd e rs , P ro g ra m  D ire c to r , K LIF  )

"K L IF , „ ,  hom e o f  the B ea tles , „ .  p rov in g  that longhair 

can  s w in g ,, „ ! "

# # #

PROM OTION { Jack  F ie d le r , M anager, WYNR )

"T h a t ’ s w hat’ s happening" - -  p ro m o  phrase being used  heavily .

This is a southside e x p re s s io n  m eaning "sw in g in g ",

# # #

STATION  BREAKS ( Jack  F ie d le r , M anager, WYNR )

"W Y N R , C h ica go ’ s Spring F e v e r , , ,  w e ’ re  con tag iou s, . „ ! "

"W Y N R . , „ w here y ou 'v e  just d ia led  a sm ile , , .  "

# # #

C O M P E T IT O R ’ S CO M M ERCIAL f Del M arkoff, Sales M anager, WYNR )

Ole M anse Syrup on WGN - -  F ren ch -C an ad ian  d ia le ct . T rap p er 

returning to his cabin  with background sound e f fe c t s - -b l iz z a r d ,  w olves , e tc , - -  

crea tin g  the im p re s s io n  he ju st tapped the m aple t re e s . H um orous s o ft -s e l l .

# # #

1



PROM OTION ( Johnny B o rd e rs , P ro g ra m  D ire c to r , K LIF  )

"B e a tle  J in g le s"  -■= exacting  instrum ental duplication  o f  the Beatle 

sound, K LIF  was the f ir s t  station  in the cou n try  to get the B eatle  jin g le s ,

# # #

PU BLIC SERVICE PROM OTION ( Johnny B o rd e rs , P ro g ra m  D ire c to r , K LIF  ) 

Station p e rso n a litie s  appear w earing B eatle w igs, B eatle t -s h ir ts , 

e t c , , at lo ca l hosp ita ls ch ild re n ' 3  w ards, g iv ing away B eatle s in g les , je l ly  beans, 

e tc ,

# # #

STATION  BREAK ( Johnny B o r d e r s , P ro g ra m  D ire c to r , K LIF  )

" K L I F , , ,  hom e o f the B ea tles , , .  p rov in g  that longhair 

can  sw ing, . ,

# # #

PROM OTION ( Jack  F ie d le r , M anager, WYNR }

"T h a t ’ s what’ s happening" - -  p ro m o  phrase being used heavily .

This is a soufchside e x p re ss io n  m eaning "sw in g in g ",

# # #

STATION  BREAKS ( Jack  F ie d le r , M anager, WYNR )

"W Y N R ,, , C h ica g o 's  Spring F e v e r , , „ w e 'r e  con tagiou s, . ,

"  WYNR, , „ w here y o u 'v e  ju st d ia led  a s m i l e , , . "

# # #

C O M P E T IT O R 'S  CO M M ERCIAL ( Del M arkoff, Sales M anager, WYNR )

Ole M anse Syrup on WON - -  F ren ch -C an ad ian  d ia lect. T rap p er 

returning to his cab in  with background sound e f fe c t s - -b l iz z a r d ,  w o lves , e tc , - -  

crea tin g  the im p re ss io n  he ju st tapped the m aple t r e e s . H um orous s o ft -s e l l ,

9 # #

1



PU BLIC SERVICEJRgA^^HSkoa Ruth, Sales M anager, VrYSL )

I quote fro m  R on ’ s W eekly Reports

"W e are  going to do som ething m uch like ABC did fo r  the 

O lym picso We are  starting a cam paign  fo r  the B uffalo Z oo  to get them  a 

Bengal T ig e r , This beast c o s t  som ething like  $2000 and we w ill begin 

a spot cam paign, a im ed  at getting contributions sent to  the Z oo  in our 

nam e and we w ill in turn p resen t it to the zo o . The spots w ill co n s is t  o f  

the M ayor, the P arks C o m m iss io n e r , and Z oo  p eop le . This should m ake 

us m ild ly  h e r o ic ,"

# # #

STATION BREAKS ( Johnny B o rd e rs , P ro g ra m  D ire c to r , K LIF )

"T h is  is  K LIF , , „ w here the action  is ! "

"K L IF , , ,  le s s  hot a ir , , „ m ore  co o l m usic ! "

# # #

PROM OTION  ( B ru ce  Hathaway, A cting P ro g ra m  D ire c to r , KTSA )

I quote fro m  B ru ce 's  W eekly R eport:

"S tarting next week, we are  going to start p rom otin g  our 

'K TSA  E aster Egg Hunt', w hich is  an annual a ffa ir . T h is yea r  we are  going 

to try  to m ake it b igger  than e v e r , with m ore  and better  p rom otion , a good  

loca tion , and a better w orking together o f  us and the 'Hunt' sp on sor  ( such  as 

d isp lays  o f  p r ize s  in s p o n s o r 's  s to re , banner signs, etc ), We are  a lso  trying 

to get the L ight to help us p rom ote  with p ictu res  b e fo re  and a fter; a lso  we are 

going to see  if  we can get a TV  station  to  g ive  us som e news co v e ra g e . The 

day o f  the 'Hunt' we are  going to p rom ote  the nam e KTSA by using 

good  s ign s , s t ic k e rs , e tc . "
# # #

- 1 -



PU BLIC SERVICE IDEA ( Ron Ruth» Sales M anager» WYSL )

I quote fro m  R on 's  W eekly R eport;

"W e a re  going to do som ething m uch lik e  ABC did fo r  the 

O lym pics» We are  starting a cam paign  fo r  the B uffalo Z oo  to get them  a 

Bengal T iger« This beast c o s t  som ething like $2000 and we w ill begin 

a spot cam paign  aim ed at getting contributions sent to  the Z oo  in our 

nam e and we w ill in turn p resen t if to the zoo« The spots w ill co n s ist  o f  

the M ayor» the P ark s C om m ission er» and Z oo  people« This should m ake 

us m ild ly  h ero ic» "

# # #

STATION BREAKS ( Johnny B ord ers» P ro g ra m  D irector» K LIF  )

"T h is  is  KLIF« „ „ w here the action  i s ! "

"K L IF »» » le s s  hot a i r . ,»  m ore  co o l m u sic  ! "

# # #

P ROM OTION { B ru ce  Hathaway» A cting P ro g ra m  D ire c to r , KTSA )

I quote fro m  B ru c e 's  W eekly R eport;

"S tarting next week» we are  going to start prom otin g  our 

'K TSA E aster Egg Hunt", w hich is  an annual a ffa ir» This y ea r  we a re  going 

to try  to m ake it b ig g er  than e v e r , with m ore  and better p rom otion , a good  

loca tion , and a better w orking together o f  us and the 'Hunt' spon sor { such  as 

d isp lays  o f  p r ize s  in s p o n s o r 's  s to re , banner signs, etc )» We are a lso  trying 

to  get the Light to  help us p rom ote  with p ictu res  b e fo re  and a fter ; a lso  we are 

going to  see  if we can get a TV  station  to  g ive  us som e  news co v e ra g e . The 

day o f  the 'Hunt' we a re  going to  p rom ote  the nam e KTSA by using 

good  signs» s t ick e rs , e tc . "
# if #

1



P R O M OTION ( B ru ce  Hathav ay, A cting P rog ra m  D ire c to r , XTSA )

"B u r ie d  T re a s u re "  - -  KTSA now running te a s e r  p rom os  using

p rodu ction  v ith  P ira te -ty p e  lingo and a guaranteed w inner ev ery  hour* The 

o v e r -a l l  p rodu ction  is what g ives  this con test appeal. The f ir s t  lis te n e r  to ca ll 

gets to  help "P ira te  P ete" open up the "B uried  T re a s u re "  tre a su re  ch est. v ’ ithin 

the ch est are  "g e m s "  o f  p r iz e s  and cash  -  -everyth in g  from  $10. 00 ca sh  to KTSA 

B eatle Sweat Shirts, B eatle  a lbum s, B eatle E. P„ 's ,  and B eatle book s.

# # #

PROM OTION ( B ru ce  Hathaway, A ctin g  P ro g ra m  D ire c to r , KTSA )

"L o o t  F or  L ights" - -  throughout the day the d ee ja y  w ill state that 

som etim e  during the hour the "L o o t  F o r  L ig h ts" " l ig h t n in 1 Bug" w ill s tr ik e .

He m ay stop  your ca r  o r  knock  on you r d oor  i f  you r p orch  lights o r  auto lights 

are  on and i f  you are  listen ing to KTSA, you win a p r iz e .

P r iz e s  to be determ ined .

# # #

P U B LIC SERVICE IDEA ( B ru ce  Hathaway, Acting P ro g ra m  D ir e c to r ,  KTSA )

date. Th is w ill g ive  the kids a chance fo r  an outing o f  sw im m ing, boating, e tc .

PR O G R A M -SA LE S IDEA ( B ru ce  Hathaway, A cting P rog ra m  D ire c to r , KTSA )

is  a 'N ight In Old San A nton io ' with attendance o f about 1, 000 nightly. v 'ithin 

the crow d  is the unknown 'K T S A -B u d d y 's  Superm arket F iesta  M an '. P e rso n  

who id en tifies  the '

In con n ection  v ith  the San Antonio Ski and Boat Club, KTSA jo ck s

and m em b ers  o f  the club are  going to teach  orphans to w ater ski on a set weekend

KTSA plans to p ro m o  this on the a ir  and invite the public to co m e  out

and watch the le s so n s  and a ski show' a fterw ards by the ski club.

# # if

hVrith F ie s ta  V eek  in San Antonio each  night in downtown in La V illita

0 o . F iesta  Man. . ' w ins $55. 00 fro m  KTSA and $55. 00 w orth



PR O M O TION | B ru ce  Hathav ay, A cting P ro g ra m  D irector,, KTSA }

"B u r ie d  T re a s u re "  - -  KTSA now running te a s e r  p rom os  using 

p rodu ction  with P ira te -ty p e  lingo and a guaranteed w inner ev ery  hour. The 

o v e r -a l l  p rodu ction  is what g ives  this con test appeal. The f ir s t  lis ten er  to ca ll 

gets to help "P ira te  P e te " open up the "B u ried  T re a s u re "  tre a su re  ch est. v Tthin 

the ch est are  "g e m s "  o f  p r iz e s  and cash  - -everyth in g  from  $10. 00 cash  to KTSA 

B eatle Sv eai Shirts,, B eatle  alburns» Beatle E. P . 's„ and B eatle book s.

# # #

PROM OTION { B ru ce  Hathaway» A ctin g  P ro g ra m  D irector» KTSA $

"L o o t  F or  L igh ts" - -  throughout the day the deejay  w ill state that 

som etim e  during the hour the "L o o t  F o r  L igh ts" " l ig h t n in 1 Bug" w ill s tr ik e .

He m ay stop  your ca r  o r  knock on you r d oor i f  you r p orch  lights o r  auto lights 

a re  on and i f  you are  listen in g  to K TSAs you w in a p r iz e .

P r iz e s  to be determ ined .

§ § #

P U B LIC SERVICE IDEA ( B ru ce  Hathaway» Acting P ro g ra m  D ire cto r  , KTSA )

In con n ection  v ith the San Antonio Ski and Boat Club, KTSA jo ck s  

and m em b ers  o f  the club are  going to teach  orphans to w ater ski on a set weekend 

date. Th is w ill g ive  the kids a chance fo r  an outing o f  sw im m ing» boating» e tc .

KTSA plans to p rom o  this on the a ir  and invite the public to co m e  out 

and w atch the le s so n s  and a ski show afterw ards by the sk i club.

# # rr

PR O G R A M -S A L ES IDEA { B ru ce  Hathaway, A cting P rog ra m  D ire cto r , KTSA )

"V rlth F iesta  V’eek  in San Antonio each  night in downtown in La V illita  

is a 'N ight In Old San Antonio' with attendance o f about 1, 000 nightly. v 'ithin 

the crow d  is the unknown 8 K T S A -B u ddy 's  Superm arket F iesta  M an1. P e rso n  

who iden tifies  the '.  „ .  F iesta  Man, . 1 wins $55, 00 fro m  KTSA and $55. 00 w orth
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SPEC SPOT { D ick ie R osen fe ld , Sales M anager, KILT )

KILT so ld  Luke Johnson F ord  Com pany on an idea  o f  being the 

back to sch oo l ca r  com pany. KILT is  playing the fight songs o f  R ice  U n iversity , 

T exas A&M, the U n iversity  o f  T ex a s , U o f  H, e t c . ,  and te lling  the co lle g e  students 

o f  the t e r r i f ic  used  ca rs  that are p e r fe c t  fo r  co lle g e  students.

Luke Johnson was so ld  the idea  that this cou ld  b ecom e an annual 

a ffa ir  and that it w ould g ive  his com pany the im age o f ca terin g  to the co lle g e  crow d  

by playing the fight son gs . R esu lted  in an $1850 sa le  fo r  K ILT .

# # #

R E JE C T E D  COM M ERCIALS { D ick ie R osen fe ld , Sales M anager, KILT )

"N ot Tonight, H enry" and "E v ery b od y  L ikes It" w ere re je c te d  due to 

the su ggestive  t it le s .
# # #

STATION BREAK ( Jim  Randolph, P rog ra m  D ire c to r , WYNR )

"Y o u 'r e  on clou d  139. . , WYNR. , .  "

# # #

PU B LIC  SERVICE IDEA ( J im  Randolph, P ro g ra m  D ire cto r , WYNR )

WYNR p rop osed  to L e v e r  B ros  a public s e r v ic e  p rogra m  w hich would 

feature a th irty  spot cam paign  w eekly . The spots would be testim on ia ls  from  d rop -ou ts  

who have returned  to s ch o o l and have p ro fited  fro m  their  return.

# § #

PU B LIC  SERVICE IDEA ( Del M arkoff, Sales M anager, WYNR )

August and Septem ber a re  Child Foot Health m onths, A good t ie - in  

with b a c k -to -s c h o o l  and cou ld  p o ss ib ly  be so ld  i f  tied  in with a departm ent s tore

or  shoe s to re .

# # #



-  3 -

SPEC SPOT ( D ick ie R osen fe ld , Sales M anager, K ILT )

KILT so ld  Luke Johnson F ord  Com pany on an idea  o f  being the 

back to sch oo l ca r  com pany. K ILT is  playing the fight songs o f  R ice  U n iversity , 

T exas A&M, the U niversity  o f  T ex a s , U o f  H, e t c . , and te lling  the c o lle g e  students 

o f  the t e r r i f ic  used  ca re  that are  p e r fe c t  fo r  co lle g e  students.

Luke Johnson was so ld  the idea  that this cou ld  b ecom e  an annual 

a ffa ir  and that it w ould g ive  his com pany the im age o f  ca terin g  to the co lle g e  crow d  

by playing the fight son gs . R esu lted  in an $1850 sa le  fo r  K ILT.

# # #

R E JE C TE D  COM M ERCIALS 

"N ot Tonight, 

the su ggestive  t it le s .

( D ick ie R osen fe la , Sales M anager, KILT )

H enry" and "E v ery b od y  L ikes It" w ere re je c te d  due to

# # #

STATION BREAK  { Jim  Randolph, P ro g ra m  D ire c to r , WYNR )

"Y o u ’ re on c lou d  1 3 9 .. .  WYNR. . . 11

# # #

PU BLIC SERVICE IDEA ( Jim  Randolph, P ro g ra m  D ire c to r , WYNR )

WYNR p rop osed  to L e v e r  B ros  a public s e r v ic e  p rog ra m  w hich w ould 

feature a th irty  spot cam paign  w eekly . The spots v/ould be testim on ia ls  from  d rop -ou ts  

who have returned  to sch o o l and have p ro fited  fro m  their  return.

# # #

PU BLIC SERVICE IDEA { Del M arkoff, Sales M anager, WYNR )

August and Septem ber are  Child  Foot Health m onths. A good  t ie - in  

with b a c k -to -s c h o o l  and cou ld  p o ss ib ly  be so ld  i f  tied  in with a departm ent s tore  

o r  shoe s to re .

# # #
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PU BLIC SERVICE U.)EA ( Bob White, A cting P rogra m  D ire c to r , KILT )

"R e ce n tly  in. the D igest you suggested  that ws ch e ck  with station p erson n el

fo r  g im m ick  voices,, We are  b le sse d  with an abundance» I am w riting a s e r ie s  o f 

com ed y  P S A 's using the variou s v o ic e s . It’ s d ifferen t. '

# # #

STATION BREAK ( Bob White, Acting P ro g ra m  D ire cto r , K ILT )
»•

"K IL T . . . the happiest way to spend the day, . . "

# # #

PU BLIC SERVICE IDEA, j  B ru ce  Hathaway, A cting P rog ra m  D ire c to r , KTSA )

. I quote from  B ru ce 's  rep ort: , .

"W ith  all the talk  going on about sch oo l d rop -ou ts  and what can be done 

about it, a good  PSA is to get prom in ent bu sin essm en  and ow ners to r e c o rd  short 

testim on ies  as to  why you should stay in s ch oo l. Showing exam ples o f  what an

education  w ould get you with th eir  f irm . The testim on y  is p rodu ced  along with a 

sh ort good  p rodu ction  spot. "

0  # #

STATION BREAKS ( B ru ce  Hathciway, Acting P rog ra m  D ire c to r , KTSA )

"K T S A . , . fo r  fun in the sun. . . "

" K T S A .» „ rea l c o o l sounds fo r  a hot su m m er. . „ "

{ R e co rd e d  } "C o m e  on in. . ,  f sound of diving board  and splash  )
o . « the m u s ic 's  great on KTSA. „ .  "

# # #

CR E A TIV E  P R O G R A M -SA LE S IDEA ( Johnny B o rd e rs . P rog ra m  D ire c to r , K LIF )

Johnny su ggests :

" T ie - in  with s to re  like S ears, W estern  Auto, e tc . fo r  an attempt to c ra ck  

the w o rld 's  'r id in g  lawn m ow er ' r e c o rd . D J's ride the m ow er, or m ow ers , at s to re s . 

This is  a natural with su m m er com in g on and riding m ow ers  becom in g so popu lar. "

# # #
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PU BLIC SERVICE IDEA ( Bob White, A cting P rog ra m  D ire c to r , KILT )

"R e ce n tly  in the D igest you suggested  that we ch eck  with station p erson n el 

fo r  g im m ick  v o ic e s . We are b le sse d  with an abundance, I am w riting a s e r ie s  o f 

com ed y  P S A 's using the variou s v o ic e s , It's  d ifferen t. "

# # #

STATION BREAK ( Bob White, Acting P ro g ra m  D ire c to r , K ILT )

" K I L T .. .  the happiest way to spend the day, . . "

# # #

PU BLIC SERVICE IDEA ( B ru ce  Hathaway, A cting P rog ra m  D ire c to r , KTSA )

. I quote from  B ru c e 's  rep ort: , ...

" With a ll the talk  going on about s ch o o l d rop -ou ts  and what can be done 

about it, a good  PSA is to get prom in ent bu sin essm en  and ow ners to r e c o rd  short 

testim on ies  as to why you should stay in sch o o l. Showing exam ples o f  what an 

education  w ould get you with th e ir  firm . The testim on y  is p rodu ced  along with a 

short good  production, spot. "

# # #

STATION  BREAKS ( B ru ce  Hathaway, A cting P rog ra m  D ire c to r , KTSA )

"K T S A , , , fo r  fun in the sun. , .  "

"K TSA„ , , rea l c o o l sounds fo r  a hot su m m er. „ . "

( R e co rd e d  5 "C o m e  on in. . »{ sound o f diving board  and splash  )
. . , the m u s ic 's  great on KTSA. . „ "

# # a

CR EA TIVE PR O G R A M -SA LE S IDEA { Johnny B o rd e rs , P rog ra m  D ire c to r , K LIF ) 

Johnny su ggests :

" T ie - in  with s to re  like S ears , W estern  Auto, e tc . for  an attempt to c ra ck  

the w o r ld 's  ’ rid ing law n m ow er ' r e c o rd , D J 's r id e  the m ow er, or  m ow ers , at s to re s . 

Th is is a natural with su m m er com in g  on and riding m ow ers  becom in g  so  popu lar. "

# # #
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SPEC SPOT { D ick ie  R osenfeld» Sales M anager, KILT }

K ILT cold  W oody’ s Jeep Company a s e r ie s  o f 3 0 -secon d  spots all using 

the th em e, "W oody could have been  a G reat Indian C hief, scien tist,.A d m ira l, e t c , ,  

but he would rather se ll jeeps at 2225 W ashington, "  A ppropriate  m u sic  fo llow s what 

W oody could have been. Spot ends with "G o by and see the Great W oody at 2225 Wash­

ington, "

# # #

PR O M PT ION \ Bob White, P rog ra m  D ire c to r , K ILT }

I quote from  B ob 's  rep ort:

"T h is  p rom otion  w ill be handled s im ila r  to  an exotic  but w ith m ore

p rom otion . We w ill ask lis te n e rs  to send us a p ostcard  w hile on vacation . We w ill 

read  th eir  ca rd s  on the a ir  and in form  other lis ten ers  w here the fam ily  is  at that tim e .

H ouston p osted , "  This should be a good ad lib  thing fo r  the d ee ja y s . It w ill 

entail no p r ize s  but it should save vaca tion ers  a lo t  o f p ostca rd s  as we can te ll all 

o f Houston w here they a r e , "

# # #

RE JE CTE D  RECO RD ( Bob Arhite, P rog ra m  D ire c to r , KILT )

Bob questions "T he Ballad Of Ira H ayes" by Johnny Cash on C olum bia, 

He fe e ls  it could  draw  bad com m ent s ince  it se e m s  to dow ngrade a w ar h ero ,

# # #

PU BLIC SERVICE IDEA { 3ruce Hathaway, P rog ra m  D ire c to r , KTSA )

"D og -G on e  Bulletin Board." - -  Once per hour, produced bulletin  board  

runs with a d escr ip tio n  o f  los t  pets in the San Antonio a rea , B ruce fe e ls  this is good 

public s e rv ice  s in ce  they have had many ca lls  each  day requesting the s e rv ic e .

# # #
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SPEC SPOT ( D ick ie  R osen fe ld , Sales M anager, KILT ) 

f )  KILT sold  W oody’ s Jeep Com pany a s e r ie s  o£ 30 -secon d  spots all using

t.he th em e, "W oody could  have been a C-reat Indian Chief, s c ien tis t, .Adm iral, e t c . ,  

but he would rather se ll jeeps at 2225 W ashington, "  A ppropria te  m u sic fo llow s what 

W oody could have been . Spot ends with "G o by and see the G reat W oody at 2225 Wash­

ington , "

# i  #

PROM OTION { Bob White, P rog ra m  D ire c to r , KILT )

I quote from  B ob ’ s rep ort:

"T h is  p rom otion  w ill be handled s im ila r  to  an exotic  but with m ore  

p rom otion . We w ill ask lis te n e rs  to send us a p ostca rd  w hile on vacation . We w ill 

read th eir  ca rd s  on the a ir  and in form  other lis ten ers  w here the fam ily  is at that tim e, 

Tne p rom otion  w ill be built around the them e "Y ou keep KILT posted  and we w ill keep 

H ouston p osted , "  This should be a good  ad lib  thing fo r  the d e e ja y s . It w ill 

entail no p rizes  but it should save vaca tion ers  a lot o f p ostca rd s  as we can te ll all 

o f H ouston w here they a re , "

# # #

RE JE CTE D  RECO RD { Bob White, P rog ra m  D ire c to r , K ILT }

Bob questions "T he Ballad Of Ira H ayes" by Johnny Cash on Colum bia.

He fe e ls  it could draw  bad com m ent s ince  it se e m s  to downgrade a w ar h ero .

# # #

P U BLIC SERVICE IDEA { Bruce Hathaway, P ro g ra m  D ire c to r , KTSA )

"D og -G on e  B ulletin  B oa rd ” - -  Once per hour, produced  bulletin  board  

4  runs w ith a d escr ip tio n  o f  los t  pets in the San Antonio a rea . 3 ru ce  fe e ls  this is good 

public s e rv ice  s ince  they have had many ca lls  each  day requesting the s e rv ic e .

# # #



ECONOM Y IDEA < B ill W eaver, M anager, KILT )

B ill su ggests  that you w atch  the d iscounts that are  frequently  given  

on  you r in v o ices  and take advantage o f  them  when they a re  o ffe re d .

# # #

CO M M ERCIAL APPR O A CH  ( J im  Ham by, Sales M anager, KTSA )

Jim  p icked  up $700 .00  as a resu lt o f  s p e c ia lly  p rep a red  sp ec  spots 

fo r  F irs t  T e rm  C red it P lan. Fax co p ie s  are  attached.

# # §

STATION  BREAK  ( J. T y le r  Dunn, P ro g ra m  D ire c to r , W YSL )

P erhaps only app licable  to K A B L .. . . .

"T h is  is W YSL. o o . .  a fa ll  fe stiv a l o f  fine m u s ic . . .  "

# # ' #

ED ITO R IA L ( J„ T y le r  Dunn, P ro g ra m  D ire cto r , W YSL )

Dunn m akes an exce llen t point that s o  fa r  has been overlook ed  by all

other m edia . I quote fro m  his rep ort:

"T h e  p a p e rs --a n d  even  som e B uffalo rad io  stations “ “ have begun a 
n a m e-ca llin g  vendetta against Joseph  V alach i. He is  r e fe r r e d  to 
here  as a 'tu rn co a t ', 'a  sfioolie*, ’ s inging can ary ’ , e tc . Language 
o f  this nature w ill never encourage other cr im in a ls  to com e  forw ard  
and it a lso  w ill d iscou ra g e  regu la r c itizen s  fro m  in form in g on 
ille g a l bu s in ess . V alach i is no saint, but h® is a lso  no 'tu r n c o a t '."

# # #

PU BLIC SERVICE PROG RAM  ( J. T y le r  Dunn, P ro g ra m  D irector . WYSL ) 

Th is p rogra m , "B u ffa lo  B usiness D ig est" , had been m entioned p r e °  

v iou sly  in th ese  W eekly D igests and I am now attaching a Fax cop y  o f  Dunn's 

d e scr ip t io n  o f  the p rog ra m .



ECONOM Y IDEA ( B ill W eaver, M anager, KILT )

B ill  su ggests  that you  w atch the d iscounts that are  frequently  given  

on you r in v o ices  and take advantage o f  them  when they a re  o ffe re d ,

# # *

CO M M ERCIAL APPRO ACH  ( J im  Ham by, Sales M anager, KTSA )

Jim  p icked  up $700, 00 as a resu lt o f  sp e c ia lly  p rep a red  spec spots 

fo r  F irs t  T e rm  C red it Plan, F ax co p ie s  are  attached,

# # #

STATION B R E A K ( J , T y le r  Dunn, P ro g ra m  D ire cto r , W YSL )

P erhaps only app licable  to K A B L ,, „ , ,

"T h is  is  W Y S L , , , , ,  a fa ll festiv a l o f  fine m u s ic , , ,  "

# ' # ' #

ED ITO RIAL ( J , T y le r  Dunn, P ro g ra m  D ire c to r , WYSL }

Dunn m akes an ex ce llen t point that s o  fa r  has been ov erlook ed  by all

other m edia , I quote fro m  his rep ort:

"T h e  p a p er 8 -=and even  som e  B uffalo rad io  stations » “ have begun a 
n a m e -ca llin g  vendetta against Joseph  V alach i, He i® re fe r r e d  to 
here  as a ’ tu rn coat1, !a s to o lie ',  'Binging ca n a ry ', e tc . Language 
o f  th is nature w ill never en cou rage other crim inal®  to com e  forw ard  
and It a lso  w ill d iscou ra g e  regu lar citiaens fro m  in form in g on 
ille g a l bu s in ess , V alach i is no saint, but he is  a lso  ao 'tu rn co a t ', ”

# # #

PU BLIC SERVICE PROG RAM  ( J, T y le r  Dunn, P rog ra m  D irector , W YSL ) 

This p rog ra m , "B u ffa lo  B usiness D ig est" , had been  m entioned p re  = 

v iou sly  in  these W eekly D igests and I am  now attaching a Fax cop y  o f  Dunn's 

d e scr ip t io n  o f  the p rog ra m .
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o This sounds like it would be excellent £or all the stations to follow 

not only because it fulfills a definite need in the community, but also ie 

well tailored to your "T a lk " category« Actually, if the program as outlined 

on the attached could be segmented, there are parts of it which could be logged 

as "D iscussion" as well«

§ # #

PUBLIC SERVICE IDEA ( Johnny Borders, Program Director, KTSA )

Johnny points out that many High Schools have Career Seminars in 

the Spring and it would be advantageous for us to write the various schools 

which offer such programs and volunteer a speaker from the station who 

would counsel with the students oa careers in broadcasting«

CREATIVE SALES IDEA { Jim Hamby, Sales Manager, KTSA )

"The Great KTSA Pumpkin Hunt-“proposed to Handy Andy Stores«

KTSA hides 100 pumpkins in all sections of city on Halloween« Marked 

and coded. Each worth prize minimum of $1« 00 up to TV set upon presentation 

at KTSA before midnight Halloween. Each pumpkin hunter must have KTSA 

pumpkin hunting license obtainable only at Handy Andy Supermarkets«"

SALES DEPARTMENT POLICY ( Jim Hamby, Sales Manager, KTSA )

Each KTSA salesman is now required to present 3 spec »pots weekly 

in conjunction with the copywriters«

# »  #



This sounds like it would be excellent for all the stations to follow 

not only because it fulfills a definite need in the community, but also ia 

well tailored to your ''Talk” category,, Actually, if the program as outlined 

on the attached could be segmented, there are parts of it which could be logged 

as "D iscussion” as well,

% § #

PUBLIC SERVICE IDEA ( Johnny Borders, Program Director, KTSA }

Johnny points out that many High Schools have Career Seminars in 

the Spring and it would be advantageous for us to write the various schools 

which offer such programs and volunteer a speaker from the station who 

would covinsel with the students on careers in broadcasting»

# . # #

CREATIVE SALES IDEA ( Jim Hamby, Sales Manager, KTSA )

"The Great KTSA Pumpkin Hunt--proposed to Handy Andy Stores»

KTSA hides 100 pumpkins in all sections of city on Halloween» Marked 

and coded. Each worth prize minimum of $1. 00 up to TV set upon presentation 

at KTSA before midnight Halloween. Each pumpkin hunter must have KTSA 

pumpkin hunting license obtainable only at Handy Andy Supermarkets."

# ‘ # “# '

SALES DEPARTMENT POLICY ( Jim Hamby, Sales Manager, KTSA )

Each KTSA salesman is now required to present 3 spec spots weekly 

in conjunction with the copywriters.



SALES IDEA ( Al Lurie, Sales Manager, KLIF )

A1 reports that for the opening of Earl Hayes Chevrolet Service Center

Charlie & Harrigan will have pies thrown at them. The entire promotion is built

around a Roaring 20's theme. The client liked the idea and a good schedule was

REJECTED COMMERCIAL ( Al Lurie, Sales Manager, KLIF )

Phrase "firm  uplifts" was deleted from bra spot

I quote from Stan's report

Each station could institute active public service: 'KLIF*s Hourly

Home Remedy': Once each hour, the station could give the recommended Red

Cross treatment for minor home accidents, being very careful to remind the

listeners that this is only a suggested treatment by the Red Cross, and to call

a doctor is always best

CREATIVE SALES IDEA ( Levin and Markoff, WYNR )

The money tree idea was sold to Colby's Women's Shop. It works this

way: An aluminum Christmas tree is set up in the store with white and green

envelopes. Each envelope contains a gift certifie ate--$ 5 0 . 00 or less pull off a

green envelope, $50. 00 or more a white one

The winner's voice will be taped and used in the commercial
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SALES IDEA ( A1 Lurie. Sales Manager, KLIF )

A1 reports that for the opening of Earl Hayes Chevrolet Service Center, 

Charlie & Harrigan will have pie3 thrown at them. The entire promotion is built 

around a Roaring 20*8 theme. The client liked the idea and a good schedule was 

sold.

# 0  #

REJECTED COMMERCIAL ( A1 Lurie. Sales Manager, KLIF )

Phrase "firm  uplifts" was deleted from bra spot.

0  0  #

9

PUBLIC SERVICE IDEA f Stan Richards, Program Director, KLIF )

I quote from Stan’ s report:

"Each station could institute active public service: 'K LIF ’s Hourly 

Home Remedy': Once each hour, the station could give the recommended Red 

Cros8 treatment for minor home accidents, being very careful to remind the 

listeners that this is only a suggested treatment by the Red Cross, and to call 

a doctor is always b est ."

# 0  #

CREATIVE SALES IDEA j  Levin and Markoff, WYNR )

The money tree idea wa3 sold to Colby’ s Women's Shop. It works this 

.• way: An aluminum Christmas tree in set up in the store with white and green
V

envelopes. Each envelope contains a gift certi£icafce-“$50„ 00 or less pull off a 

green envelope, $50. 00 or more a white one.

The winner's voice will be taped and used in the commercial.

0 0 0

1



PROMOTION { Stan Richards, Program Director, KLIF  )

To strengthen weak time periods during rating week, use only

classics during those hours. Rest of station on format as usual,

PROMOTIONAL. IDEA { Stan Richards. Program Director, KL.XF >

They are asking a series of questions on one show and giving the

This seem s to be a good idea for continued tune-in.

STATION BREAK { Stan Richards, Program Director, KLIF )

the four biggest letters in

grid it points out our state-wide Texas Triangle coverage

PROMOTION < Dick Lahtn, Program Director, K3ELT )

r,Myete»y C aller" Contest - -  A  man calls twice a day from the 

same public telephone, giving clues as to his whereabouts, Is a listener 

finds him while he ia calling the station, he wins. The prize is scaled down 

from $1, 000 .00  and additional clues are given regularly on the air.



PROMOTION { Stan Richards, Program Director, S L IP  5

To strengthen weak time periods during rating week, use only 

classics during those hours. Rest of station on format as usual.

# # #

PROMOTIONAL IDEA { Stan Richards, Program Director, KLIF )

They are asking a series of questions cm one show and giving the 

answers on still another show.
i

This seems to be a good idea for continued tune-in.

# .# #

STATION BREAK { Stan Riehai'ds, Program Director, KLIF )

• "T h is is K L IF .. . .  the four biggest letters in 
Dallas entertainment,. . . "

tf # #

PUBLIG SERVICE ( A1 Lurie, Sales Manager, KLIF )

KLIF secured booklets from the Texas Chamber of Commerce, 

and'displayed them in the lobby. The many visitors each week are impressed  

and it points out our state-wide Texas Triangle coverage.

# # # .

PROMOTION { Dick Lahro, Program Director, KILT J

"M ystery C aller" Contest - -  A  man calls twice a day from the 

came public telephone, giving ¿lues as to his whereabouts. If a listener 

finds him while he is calling the station, he wine. The prize 13  scaled down 

from $1, 000 .00  and additional clues are given regularly on the cur.
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PUBLIC SERVICE ( Ron Ruth, Sales Manager, WYSL )

Ron suggests a safe driving campaign with a sectional flavor. 

"W YSL urges all the people in Kemnore ( suburb ) to drive sa fe ly ."

The idea is to use all the surrounding tovraa and suburbs in the

}
safety pitdh.

Along these lines, 1 heard, a series of breaks on WSB in Atlanta 

which went something like this:

"T his is  WSB, A tlan ta .. . . .  at 720 on the Decatur 
radio d ia l.. . . "

P ;
This certainly dramatizes the big coverage that they have.

9

COMMERCIAL IDEA ( Dickie Rosenfeld, Sales Manager, KILT |

An idea fcr securing general insurance business. He pitched the 

B ill Thaxton Insurance Agency the idea of selling a package insurance 

plan to the general public on radio. On this plan you can get accident, auto, 

home, hospital and life insurance on one easy monthly payment. Th© on- 

the-air pitch is ’’You call Big B ill Thaxfcon for the Big T Plan. Regardless 

of your ratings or cancellations, Big T can insure you! "

# # #

MONIVY SAVING IDEA < B ill Stewart, Dallas >

I checked with M orris Mewbourn today and he saya that to the best of 

his knowledge the only station taking advantage of the tax rebate on news calls 

is  KILT. We should all be doing this and claiming a fluctuating percentage



PUBLIC SERVICE ( Rosa Ruth; Sales Manager, WYSL )

Ron suggests a safe driving campaign with a sectional flavor.

"W YSL urges all the people in Kenmore ( suburb ) to drive safely-."

The idea is to use all the surrounding towns and suburbs in the 

safety pitch.

Along these lines, I he^rd a series of breaks on WSB in Atlanta

which went something like this:

"T h is is  WSB, Atlanta.. . . .  at 720 on the Decatur 
radio d ia l.. . . "

This certainly dramatizes the big coverage that they have.

# # 9

COMMERCIAL IDEA ( Dickie Rosenfeld, Sales Manager, KILT )

An idea frr securing general insurance business. He pitched the
• * , »

B ill Thaxton Insurance Agency the idea of selling a package insurance 

plan to the general public on radio. On this plan you can get accident, auto, 

home, hospital and life insurance on one easy monthly payment. The on- 

the-air pitch is "You call Big B ill Thaxfcon for the Big T Plan, Regardless 

of your ratings or cancellations, Big T can insure y o u !"

# # #

MOHT'Y SAVING IDEA {  B ill Stewart, Dallas )

I checked with M orris Mewbourn today and he says that to the best of 

his knowledge the only station taking advantage of the tax rebate on news calls  

is  KILT, We should all be doing this and claiming a fluctuating percentage



ou

R E JE C TE D  CO PY ( Ron Ruth, Sales M anager, WYSL }

L ive  copy  fo r  "B ed tim e S tory" was subm itted by c lien t and WYSL 

given the right to re v ise  slightly ,

# # #

PROM OTION { J, T y ler  Dunn, P ro g ra m  D irector , W YSL )

"O rphan Annie C ontest" - -  R eca lls  golden days o f  rad io and invites 

lis te n e rs  to send in a "L itt le  Orphan Annie D ecod er B a d g e ,"  F irs t  badge 

re ce iv e d  gets a ca se  o f  O valtine, W rite: " A r f , WYSL, e tc .

# # #

PROM OTION ( Johnny B ord e rs , P rog ra m  D ire c to r , K LIF  }

"K L IF  M illion a ire  C la s s ic "  - -  Institute play on ce  p er  show { with 

appropria te  p rod u ced  produ ction  ) o f  a c la s s ic  that so ld  a m illion, o r  was 

No. 1 fo r  som e tim e. Song w ould change daily.

# # #

PU BLIC SERVICE IDEA ( Johnny B o rd e rs , P rog ra m  D ire c to r , K LIF }

Short PSA s e r ie s  on G o lf Etiquette. F or program m in g in d r iv e -t im e s , 

p rod u ced  m a teria l m ay be taken from  num ber o f  go lf books: "O n par three holes, 

i f  you are not ready to putt out, p la yers  waiting on tee should be allow ed to 

hit to the green . "  Etc. This is  o f  in terest to golfing adult3 , it 's  in form ative 

and cou ld  be p rovoca tive  public s e rv ic e  m ateria l.

# # #

CR EA TIVE SALES IDEA { A1 L u rie , Sales M anager, K LIF  )

K LIF  so ld  "C onvention  H ead lin es" to W. O. Bankston Olds at $780. 00 

sch edu le . T h ese are  sp e c ia lly  crea ted  news p rogra m s on the Republican 

Convention.

# # #
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R E JE C TE D  CO PY ( Ron Ruth, Sales M anager, WYSL }

L ive  copy  fo r  "B ed tim e S tory" was subm itted by clien t and WYSL 

given  the right to re v is e  slightly ,

# # #

PROM OTION ( J. T y le r  Dunn, P ro g ra m  D ire cto r , WYSL )

'O rphan Annie Contest1' - -  R eca lls  golden  days o f  rad io and invites 

lis te n e rs  to send in a "L itt le  Orphan Annie D ecod er Badge, "  F ir s t  badge 

r e ce iv e d  gets a ca se  o f  O valtine. W rite: " A r f W Y S L ,  e tc .

# # #

PROM OTION { Johnny B ord ers , P rog ra m  D ire cto r , K LIF )

"K L IF  M illion a ire  C la ss ic "  - -  Institute play once p er  show { with 

appropriate  produ ced  produ ction  ) o f  a c la s s ic  that so ld  a m illion  o r  was 

No. 1 fo r  som e tim e. Song w ould change daily .

0  # #

PU BLIC SERVICE IDEA £ Johnny B o rd e rs , P rog ra m  D ire cto r , K LIF  )

Short PSA s e r ie s  on G olf Etiquette. F or program m in g  in d r iv e -t im e s , 

p rodu ced  m ateria l m ay be taken from  num ber o f  go lf books: "O n par th ree  holes, 

i f  you are  not ready to  putt out, p layers  waiting on tee should be allow ed to 

hit to the green . " E tc. This is  o f  in terest to golfing  adults, it 's  in form ative 

and cou ld  be p rov oca tiv e  public s e rv ic e  m ateria l.

# # #

CR EA TIVE SALES IDEA ( A1 L u rie , Sales M anager, K LIF  )

K LIF  so ld  "C onvention  H ead lin es" to W, O. Bankston Olds at $780. 00 

sch edu le . T h ese a re  sp e c ia lly  crea ted  news p rogra m s on the Republican 

Convention.

# # 0



C R EA TIVE SALES IDEA ( T y ler  Dunn, P rog ra m  D ire cto r , WYSL )

9

C lev er  te n -se co n d  spots on WKBW for  lo ca l bears

Anncr 1: "D o  you know what it fee ls  like to sink a 40
foot put on the 18th g reen  and win the 
National O p en ?"

Anncr 2 : "N o, Do you know what it fee ls  like to drink
_________ __B eer ? "

A nncr 1: " N o ,"

A nncr 2: "T h en  Pd say w e 'r e  e v e n ,"

# # #

CR EA TIVE SALES IDEA ( Tad Van Brunt, Sales M anager, K A B L )

K ABL so ld  B ritish  M otors on plan to "g iv e "  a ir  person a lity  a ca r  

( fo r  13 w eeks ), so  he cou ld  talk about "h is "  ca r  and put the co m m e rc ia l on a testim on ia l

b a s is .

# # #

. PU BLIC SERVICE IDEA ( B ru ce  Hathaway, P rog ra m  D ire c to r , KTSA )

"H ot D ogs" produ ced  testim on ies from  lo ca l V eterinarians on hot weather 

tips on how to keep dogs, ca ts , parak eets , and other household pets com forta b le  and 

healthy during the hot sum m er m onths,

# # #

^ E J E C T E D  RECO RD  ( Bob White, P ro g ra m  D ire cto r , KILT )

Bob fee ls  that the r e c o r d  "H ou se o f  The R ising  Sun" by The Anim als on 

MGM is the m ost vu lgar song h e 's  ever  heard. L isten  c lo s e ly  to this r e c o rd  and use

good  judgem ent.



-■ -- Q R 'S P KÜMO1. ION ( T yle  Dunn, P rogra m  D ire cto r , WYSL )

"D r iv e r  C ou rtesy  A w ard" on WCR M obile unit notes ca r  which p er fo rm s  

act o f  driving co u rtesy , notifies station , station  broad casts  lice n se  num ber. If d r iver

is listen in g  to station , he pulls to curb  at f irs t  opportunity and gets $ 1 0 . 0 0

CR EA TIVE SAL.ES IDEA { T y le r  Dunn, P rog ra m  D ire cto r , WYSL )

C lev er  te n -se co n d  spots on WKBW fo r  lo ca l beer;

A nncr 1 "D o  you know what it fee ls  like to sink a 40 
foot put on the 18th green  and win the 
National O p en ?"

No. Do you know what it fee ls  like  to drink 
B eer  ? "

A nncr 1

CR EA TIVE SAPES IDEA { Tad Van Brunt, Sales M anager, K ABL )

K ABL sold  B ritish  M otors on plan to "g iv e "  a ir p erson a lity  a car

{ fo r  13 w eeks ), so  he cou ld  talk  about "h i 9 "  ca r  and put the co m m e rc ia l on a testim on ia l

PU BLIC SERVICE IDEA ( B ruce Hathaway, P rog ra m  D ire cto r , KTSA )

produ ced  testim on ies from  lo ca l V eterinarians on hot weather

tips on how to keep dogs, ca ts , parakeets, and other household pets com forta b le  and

healthy during the hot sum m er months

,» REJECTED RECORD ( Bob White, P rog ra m  D ire cto r , KILT }

Bob fee ls  that the r e c o r d  "H ou se  o f  The R ising Sun" by The Anim als on

MGM is the m ost vu lgar song h e ’ s ever  heard. L isten  c lo s e ly  to this r e c o rd  and use

good  judgem ent



—

CR E A TIV E  SALES IDEA { E arl H awthorne, Sales Manage rj KTSA )

High School Gam e o f  the W eek" - -  P ick  a d ifferent football gam e 

each  week during the F a ll and invite lis te n e rs  to send in  th eir  gu esses on the s c o r e  

o f  the gam e. T o elim inate som e o f  the c o r r e c t  g u esses , the contestant must include 

n u m ber.o f f irs t  downs each  team  w ill m ake. C losest guess wins good p r ise , 

with se v e ra l runner-up  p r iz e s ,

# # #

P R OM OTION ( B ruce Hathaway, P rog ra m  D ire cto r , KTS-A )

r x ^ v ^ -

KTSA has a cqu ired  a 3.6 MM film  o f the B eatles m aking their 

m ovie  "H ard  D ay's Night" and is going to give it away, along with a B eatles album 

and a record in g  o f  the B eatles phone con versa tion . The con test is ca lled  "S cra m b le " . 

Four B eatles re co rd s  are  p layed  at the sam e tim e, lis ten ers  must w rite in and give 

the c o r r e c t  nam es o f  the r e c o r d s . Winner w ill be drawn,

# # #

P UBLIC SERVICE .IDEA { B ruce Hathaway, P rogra m  D ire cto r , KTSA j>

"Sounds o f Safety" - -  Sound o f  fire  b e ll. "T h is  is C h ief R og ers  

o f  the San A ntonio F ire  D epartm ent, rem inding you that o ily  rags in a c lo se d  

tight p la ce  cou ld  m ean the d iffe re n ce  betw een your keeping or  los in g  you r hom e. "

Sound o f  P o lic e  s ire n . "T h is  is Captain P a lm er o f  the San Antonio P o lic e  D epartm ent, . . '

e tc .

§ # #

SALES - PRO G RAM IDEA { B ruce Hathaway, P rog ra m  D ire cto r , KTSA )

I quote fro m  B ru ce 's  W eekly R eport: "In  connection  with the

m ov ie  BIKINI BEACH P A R T Y  , we w orked  with T exas T heatre for  a parade { which 

was plugged o v er  the a ir  via. their bought tim e 5 on the opening night o f  the m ovie  

through downtown. San Antonio, The parade was' m ade up o f  D ragsters  ( like

1



C R E ATIVE SALES IDEA ( E arl H awthorne, Sales M anager, KTSA )

"H igh  School Gam e o f the W eek" - -  P ick  a d ifferent football ? 3 m e
O.

each  w eek during the Fall and invite lis te n e rs  to send in th eir  gu esses on the s c o r e  

o f  the gam e. T o elim inate som e o f  the c o r r e c t  g u e sse s , the contestant m ust include 

n u m b er .o f f ir s t  downs each  team  will. m ake. C losest guess wins good  p r ise , 

with se v e ra l runner-up  p r iz e s .

'# # #

RG.MOTION ( B ruce Hathaway, P rog ra m  D ire cto r , KTSA )

KTSA. has acqu ired  a 16 MM film  o f the B eatles m aking their  

m ovie  "H ard  D ay's Night" and is going to give it away, along with a B eatles album 

and a record in g  o f  the B eatles phone con versa tion . The con test is ca lled  "S cra m b le " . 

Four B eatles re co rd s  are p layed  at the sam e tim e, lis te n e rs  must w rite in and give 

the c o r r e c t  nam es o f  the r e c o rd s . Winner w ill be drawn.

# # #

PU BLIC SERVICE IDEA ( B ru ce  Hathaway, P rogra m  D ire cto r , KTSA }

"Sounds o f Safety" - -  Sound o f  f ire  b e ll. "T h is  is C hief R og ers  

o f  the San Antonio F ire  D epartm ent, rem inding you that o ily  rags in a c lo se d  

tight p lace  cou ld  m ean the d iffe ren ce  betw een you r keeping or  los in g  you r h o m e ."  

Sound o f  P o lice  s iren . "T h is  is Captain P a lm er o f  the San Antonio P o lice  D epartm ent.

etc.

JJ 41 -u r?- if ir
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SALES -  PRO G RAM IDEA { B ru ce  Hathaway, P ro g ra m  D ire cto r , KTSA )

I quote from  B ru ce 's  W eekly R eport: "In  connection  with the 

m ov ie  BIKINI BEACH P A R T Y  , we w orked  with Te^as T heatre fo r  a parade { which 

was plugged over  the a ir via  their bought tim e ) on the opening night o f the m ovie  

through downtown San A ntonio. The parade was m ade up o f  D ragsters  { like
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m M E M O R A N D U M

TO: AU Managers 
B. R. McLendon 
Dorothy Manning 
Don Key «8 
Joe Long

DATE: December 27, 1962

FROM: Gordon McLendon

A ll of you will recall that in our last managers meeting we discussed the 
necessity of conducting a continuing survey which would seek out the needs, 
tastes and desires of the community and do our very best to satisfy them. 
This memorandum will detail procedures for implementing this survey and 
study.

The survey will be made twice a year instead of once at the request of 
Marcus Cohn. It should be made in the months of November and February.

from your sales call responsibilities three sales calls in each week during 
these two months.

You will delete from the persons to be contacted "the President of the local 
morning paper". Marcus agrees with Bill Weaver that such an individual 
does not represent the community as such in an impartial and unbiased manner. 
Upon meeting with the individuals who are listed below, you will record in 
writing the following points of information:

1 .  ) Name of the individual.

2 .  } Where the meeting took place and how long it lasted.

3 .  ) Needs of the community which are not being met by radio
in the opinion of that individual.

4 .  ) Opinion of the individual as to why those needs should be met.

5 .  ) Extent of the manager's efforts to ascertain those needs
being met by other radio stations.

6 .  ) Manager's implementation on station of the information

* In order not to work a hardship upon you, you will have perm ission to delete

gleaned from  the interviewee.
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I
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We add here an important point: the conversation should also include the 
manner in which the station has, in effect, met the needs of the community.
It is important that we verify the fact that the stations are, as presently 
programmed, fulfilling the needs of the community. The fact that there may 
be additional needs should not distract from what the stations are doing.

As previously mentioned, each manager will keep detailed reports on his 
own conversations outside the particular months in which the survey is made. 
This is good but every person on the staff - -  with the exception of the engineers 
should also keep memoranda and diaries of conversations which they have with 
significant people on the question of programming. This should be called to 
the attention of the manager periodically. Some system should be set up to 
be sure that this matter is handled correctly. Let me call to your attention 
here that no one has more random, or planned, or frequent contacts with 
important personages in the community than our newsmen. No doubt, the 
subject of community tastes, needs and desires often comes up and, no doubt, 
we frequently receive constructive suggestions and criticisms of these people 
to whom the newsmen are talking. Joe Long should set up a system with each 
of the news directors under the supervision of the program directors and 
managers in which these newsmen make memoranda of the conversations and 
report them to the manager. It could be that later on the manager would want 
to follow up such a conversation with a personal visit, using it as part of his 
own survey.

You will interview eight of the following list in November and eight more in 
February. All managers are permitted to substitute any five from this list 
with those of their own choosing, and also add to that list, if they wish:

v

1. ) Head of the Community Chest.

2. ) Head of the Junior League.

3. ) Superintendent of Public Schools.

4. ) Head of the Council of Churches. The composition of the
"Council of Churches" varies in different communities.
When Catholics and Jews are not included within the Council 
then an effort should be made to contact the leaders of these 
two religious groups.

5. ) Head of the local Red Cross.

6. ) Head of the local Boy Scouts.

7. ) Head of the leading service clubs such as Rotary, Kiwanis,
" Y #s " ,  etc.
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8 .  ) President of the local Chamber of Commerce.

9 .  ) President of the largest women's club.

1 0 . ) Head of the local Girl Scouts.

1 1 . ) The County Agents.

1 2 . ) Representative of the League of Women Voters or some
other impartial "political" group.

1 3 . ) Local chief exponent of the Drama.

1 4 . ) Head of the NAACP or LULACS or other organisation
pertaining to ethnic groups.

1 5 . ) Chief of Police, Fire Chiefs or Sheriff.

1 6 . ) Mayor.

You will again note that you have the right to delete five from the list and 
substitute five of your own choice if you so desire.

A ■
In closing 1 should point out that another important avenue of community 
contact comes through our sales department. These salesmen are in 
constant contact with businessmen, many of whom are anong the community's 
leaders - -  in faot, most of them. Some system should be initiated whereby 
our account executives make reports of any and all conversations which have 
to do with the community's needs, tastes and desires, an effort by which our 
station is fulfilling them or not fulfilling them. And, in general, the same 
information that.the manager will derive (a s  outlined above ) in his interviews 
twice yearly and, as well, in his random interviews throughout the year.

Gordon McLendon

GBM:lr
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bat It has already been reported in Brtidcaittoa magazine and you should 

dll be familiar with it. I am quite aura it does not dose the door on our 

reporting the news» but it does aat up a few warning flags. So, 1 would 

advise strongly that yea read your Broadcasting and make it a point o f getting
* * l * • * * •

ft ftgjP d itto  m in i  court dec Irion.

# # #

TO SCHOOL PROMOTION ( Jim Hamby, Sales Manager, KTSA )

KTSA is apparently going to be able to sell to a department store a . 

bonus stamp promotion which works as follows:
/

Each student bringing in last year's report card to the sponsor 

receives so many trading stamps based upon awards for each A, B, C, etc.

# # #

PUBLIC SERVICE PROMOTION! Jim Hamby. Sales Manager, KTSA )

KTSA'e Jim Hamby makes tbs following suggestion:

Usually every church group has a pet project which it supports. For 

example, a church may be individually responsible for the support of a 

missionary family in Africa. Usually, the church group gets no outside 

credit for these worthwhile projects. Why not, by letter, invite churches 

of all denominations to send us information oat their pet projects and give 

them recognition on Sunday programming?

, # # #
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but it ha« already been repotted in Broadcasting magazine end you should 

*U  be fam iliar with it. I  am quite rare it does not dose the door on our 

reporting the news, but it dees set up a few warning flags. So, Z would 

advise strongly that you read your Broadcasting and make it a point of getting 

i M f r  e i * B a e W  court decision.

# # #

j f f lK  TO SCHOOL PROMOTION < Jim Hamby. Sales Manager, KTSA >

KTSA is apparently going to be able to sell to a department store a. 

bonus stamp promotion which works as follows:
r

Each student bringing in last year1« report card to the sponsor 

receives so many trading stamps baaed upon awards for each A, B, C, etc.

#  # #

PUBLIC SERVICE PROMOTION l Jim Hamby. Sales Manager. KTSA > 

KTSA1« Jim Hamby makes the following suggestion:

Usually every church group has a pet project which it support«. For
%/ivW M y

•M mple, a church may be individually responsible for the support of a 

missionary family in Africa. Usually, tbe church group gets no outside 

credit for these worthwhile projects. Why not, by letter, invite churches 

of all denominations to send us information on their pet projects and give 

them recognition on Sunday programming ?

f #
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STATION BREAK ( Johnny Bonders, Program Director, KTSA )

In conjunction with the recent billboard campaign, "This ia 

K T S A .. . . .  se a m le ss .. . .  for sheer enjoyment.. . . "

# #

PROMOTION IDEA (  Johnny Borders, Program Director, KTSA )

While this idea is identical to the old "K LIF Jalopy" promotion 

in which an old used car is given away to teenagers, 1 like Johnny's title 

much better. It is called "A  KTSA Klunker".

PUBLIC SERVICE IDEA ( Cecil Tuck, Managing Editor, KILT )

Two KILT dee jays are working in conduction with the YWCA in a

show promoting water safety. The jocks are learning to scuba dive and are 

talking it up on the air. Timely, topical, and a good example of how to 

effectively participate in community affairs.

SALES IDEA (  Dickie Rosenfeld, Sales Manager, KILT )

Merchant Park Bowling Lanes was having trouble attracting customers 

after midnight. Now a KILT special bowling rate of $1. 50 for as much bowling 

as customers care to do, is being advertised during the night show on KILT. 

This idea is certainly applicable in all of our markets.

#
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STATION BREAK { Johnny Borders, Program Director, KTSA )

In conjunction with the recant billboard campaign, "This is 

KTSA. . . .  se a m le ss .. . .  ¿for sheer enjoyment.. . . "

# # #

PROMOTION IDEA { Johnny Borders, Program Director, KTSA )

While this idea is identical to the old "K LIF Jalopy" promotion 

in which an old used car is given away to teenagers, I like Johnny's title 

much better. It is called "A  KTSA Klunker".

# # #

PUBLIC SERVICE IDEA { Cecil Tuck, Managing Editor, KILT )

Two KILT deejays are working in conjuction with the YWCA in a 

show promoting water safety. The jocks are learning to scuba dive and are 

talking it up on the air. Timely, topical, and a good example of how to 

effectively participate in community affairs.

# # # i

SALES IDEA 4 Dickie Ros enfold, Sales Manager, KILT )

Merchant Park Bowling Lanes was having trouble attracting customers 

after midnight. Now a KILT special bowling rate of $1. 50 for as much bowling 

as customers care to do, is being advertised during the night show on KILT. 

This idea is certainly applicable in all of our markets.

# # #



M E M O R A N D U M

T O : A t^L  M A N A G E R S ,  A L L  P R O G R A M  D I R E C T O R S  ' ^  *

F R O M :  D O N  K E Y E S

D A T E :  A P R I L  1 3 ,  1 9 6 3

A  g o o d  i d e a  f o r  an " A g r i c u l t u r e "  p r o g r a m  w h i c h  i s  c o m p a t i b l e  
w i t h  y o u r  f o r m a t  w o u l d  c o n s i s t  o f  a 6 0 - s e c o n d  » p p t  w h i c h  
i s  a c t u a l l y  a s e c o n d  p r o g r a m  w i t h  an o p e n  and c l o s e .  I t  w o u l d  
be c a l l e d  W e e k e n d  G a r d e n e r "  and w o u l d  c o n t a i n  as  
" A g r i c u l t u r e "  c o p y ,  2 0  o r  3 0 - s e c o n d  g a r d e n  t i p s  of  
an u n u s u a l  n a t u r e .

i t s
p e r h a p  a

T h e s e  c a n  b e  o b t a i n e d  f r o m  v a r i o u s  p u b l i c a t i o n s  w h i c h  run  
s e a s o n a l  a r t i c l e s  on t he  s u b j e c t .  T h e  r e m a i n i n g  t i m e  w o u l d  
a c c o u n t  f o r  t h e  c o m m e r c i a l  c o n t e n t  and t he  i n t r o  and c l o s e .
Y o u r  c o p y w r i t e r  c o u l d  w r i t e  8 to 10 o f  t h e s e  e a c h  F r i d a y  
f o r  u s e  on S a t u r d a y ,  when t h e  t o p i c  i s  m o r e  t i m e l y .

*
I t  s o u n d s  to me  l i k e  i t  i s  an e x t r e m e l y  sa la b le  i t e m  to p e r h a p s  
n u r s e r i e s ,  h a r d w a r e  s t o r e s ,  g a r d e n  s u p p l y  s t o r e s ,  as  w e l l  as  
b e i n g  w i t h i n  t h e  c a t e g o r y  o f  " A g r i c u l t u r e "  and t h e r e f o r e  l o g g i n g  
a s s u c h .

y s

D o n  K e y e s


