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UNCLE DUDLEY'S THOUGHT FOR THE DAY
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Gordon McLendon
cc: Don Keyes

Yetober 5, 1959

FROM: Bill Weaver SUBJECT:

We just started a contest wherein we pay a listener $25,00 for submitting

to KILT the best "ugly stick". We simply ask the listeners to send us

their conception of a "ugly stick", and the judges will decide on the

best one.
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UNCLE DUDLEY'S "THOUGHT FOR THE BAY”

You know, the fellow who said that imitation is the sincerest form of
flattery sure spoke a mouthful...and you boys here at KXOL sure
ought to be flattered.
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A lot of radio stations have copied another station's programming but,
you know, I've never yet seen a carbon copy as good as the original.
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\ /'» }?ﬁ)w, you know, there's nothing I enjoy more than, I reckon, listening
- fo

an original sound in radio stations--one that's not copying some other

/ station's idees...and you fellows here at KXOL sound so cotton-pickin'

/

/

original it's hard to believe..who's the thinker?
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I've always been interested in good housekeepers. .. especially the young
ones. .(laugh)...and I'm ajoshing o'course...and KXOL sure is guaranteed
by the good hausekeepers of Fort Worth.
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You know, I've always admired a person who's a sound thinker...and
one day's listening to this station convinced me that somebody around
here has been doing some original sound thinking. In fact, I'd say that
KXOL is a sound factor in Fort Worth radio.
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Any Texan knows you can't depend on Texas weather--in fact, for the past
seven years you ain't had any up till a few weeks ago--but you can depend
on KXOL to keep you informed on what the weatherman thinks the weather
will be. .and first.
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I think you fellows here at KXOL should express your sincere appreciation
to the other radio stations who imitate your original originations.
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Everybody is interested in the news but they don't want it second-handed...

they want it first hand... just like you always get right where you have
got that dial set now.
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You know, a second-hand pair of shoes never fit the second fellow as
well as the first fellow...and the same thing applies to radio. ..when

one radio station copies another, it never quite fits.
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You know, I've always been a great admirer of the fellow who originates

and not imitates...but to heck with them boys who let George do it and
then try te latch on to it.
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UGLY WIFE CONTEST

Anncr 1: "KLIF is asking all husbands,...,"

Anncr 2: "Who has the ugliest wife in Dallas,..."

Control: ( Last few bars of Darin record "'You Must Have
Been a Beautiful Baby,..,but baby look at you.:
now, segue to man screaming, music fade under
L RERRRR
"What Dallas husband has a firm will, iron nerves
and enough sheer intestinal fortitude to stand up
and say....."

Anncr 2: ( echo "I have the ugliest wife in Dallas" ( off echo )

Anncr 1: "If you think you have the ugliest wife in Dallas, send her
picture to UGLY, KLIF, Dallas...."

""And the prize, going to the lucky winner, two tickets
to MY FAIR LADY......"

",

Decision of the icy nerved KLIF judges will be f'inal
and all pictures will be returned to their owners..."
""Now is the time to iseparate the men from the boys
in KLIF's UGLY WIFE Contest...."

Control: ( humorous curtain )




“«UGLY WIFE CONTEST

Control:

Anncr 1:

Control:

Anncr 2:

Anncr 1:

Control:

Anncr

ANnNCr i

Anncr 2

Control:

( mysterious, ponderous music, fade....)

"From the undernourished, sick brain cells of the
little man who thinks up goofy KLIF promotions,

comes a new contest, the thought of which strikes
icy fear into the hearts of husbands. KLIF wants
to kabw, .. .. "

{ Music up to stab )

"Who has the ugliest wife in Dallas?"

"Does your wife have a face that stops clocks,
does she frighten little children? Do you look
at her and think......"

( Darin record " You Must Have been a Beautiful

Baby. .. but baby look at your now!" )

"Then send her picture to UGLY, KLIF, Dallas."
'The prize is 2 tickets to MY FAIR LADY..."

"Decision of the judges will be final and unfortunately,

your wife's picture will be returned to you. If you have

nerve enough, send your entry today...."
( humorous curtain )
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JGLY WIFE CONTEST STATION BREAKS

"This is XLIF, 1190, searching for the bravest man in Dallas in Cliff's
'UGLY WIFE' Contest. .."

"This is Big Cliff in Big D, asking the bravest husband in Dallas to step
forward by entering his wife's picture in Cliff's 'UGLY WIFE' Contest..."

"This is Cliff, KLIF in Dallas, putting out a call for Dallas' bravest husband
ter his wife's picture in Cliff's '"UGLY WIFE ' Contest....."

Mi
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UGL WIFE CONTEST CUT # l/\F?,(7»,,¢(,'
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Anncr 1: "KLIF is asking all husbands...,.."

Anncr 2: "Who has the ugliest wife in Dallas,...."

Control: ( Last few bars of Darin record '"You Must Have
Been a Beautiful Baby,...but baby look at you
now, segue to man screaming, music fade under
"What Dallas husband has a firm will, iron nerves
and enough sheer intestinal fortitude to stand up
and say....."

"I have the ugliest wife in Dallas"_( off echo )

'If you think you have the ugliest wife in Dallas, send her

picture to UGLY, KLIF, Dallas,..."

""And the prize, going to the lucky winner, two tickets
I 4 Yy

te MY FAIR LADY......"

"Decision of the icy nerved KLIF judges will be final
and all pictures will be returned to their owners..,"
"Now is the time to .separate the men from the boys
in KLIF's UGLY WIFE Contest...."

Control: ( humorous curtain )




«UGLY WIFE CONTEST

Control:

Anncr 1:

Control:

Anner 2:

Anncr 1:

Control:

Anncr 2:

Anncr 1:

Anncr 2:

Control:

/_,.___,.’“//J'Vv’ho has the ugliest wife in Dallas?"
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KLIF CUT # 2

( mysterious, ponderous music, fade....)

“"From the undernourished, sick brain cells of the
little man who thinks up goofy KLIF promotions,
comes a new contest, the thought of which strikes
icy fear into the hearts of husbands. KLIF wants
"

to knOwW.eceoeo

( Music up to stab )

“"Does your wife have a face that stops clocks,
does she frighten little children? Do you look

at her and think......"
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( Darin record " You Must Have been a Beautiful

Baby. . . but baby look at your now!" )

"Then send her picture to UGLY, KLIF, Dallas."

“The prize is 2 tickets to MY FAIR LADY..."
"Decision of the judges will be final and unfortunately,
your wife's picture will be returned to you. If you have
nerve enough, send your entry today...."

( humorous curtain )
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UGLY WIFE CONTEST STATION BREAKS
i

[his is i¥, 1190, searching for the bravest man in Dallas in Cliff's
'UGLY WIFE' Contest. . ."

"This is Big Cliff in Big D, asking the bravest husband in Dallas to step
forward by entering his wife's picture in Cliff's 'UGLY WIFE! Contest. .. "

"This is Cliff, KLIF in Dallas, putting out a call for Dallas' bravest husband
to enter his wife's picture in Cliff's 'UGLY WIFE ' Contest. . B
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USE OF CALL LETTERS




USE OF CALL LETTERS BY McLENDON STATIONS
? g B

From now on, station call letters, either pronounced or spelled out, will be
used a minimum of ten times in each newscast--including intro and close.

You can accomplish this by inserting a couple of times "KTSA Dateline Berlin, "
or '""Special to KTSA from Hong Kong, " or "KTSA exclusive--Paris, ' or in
innumerable other ways. You could just say "KTSA from Paris, " or '"Stuttgart
to KTSA, " and otherwise let your imagination run riot. It will be interesting

to see what individual PD's do in this department.

The same saturation use of call letters is to be carried through into disc jockey
programs and recorded promos themselves. As you know, all promos should
have the station call letters in them seven times. In addition, the disc jockey
themselves are to use the call letters continuously during their show.

To wit:

It is never ''the time.'" It is "KILT time," or'Kilt time. "

"

It is never ''the temperature. It is "KLIF temperature, " or '""Klif temperature. "

It is never 'the John Smith Show." It is the "KTSA John Smith Show, '
or ""The John Smith Show on KTSA. "

FeoRp

1

10T

It is never ''the news.' It is Kilt news, ' or "KILT news."
It is never '"the headlines.'" It is ""Klif headlines, ' or'KLIF headlines!'

It is never ''the basketball scores, or the football, or the baseball scores."
It is '"'the Keel scoreboard, ' or '"Keel scores, ' etc.

It is never 'the Top Forty.'" It is ""The KTSA Top Forty."

These are but a few of the ways in which we should absolutely brainwash our men.
Every time they violate one of the above, or other standards which you will think
of, they should be corrected until it becomes an absolute habit and automatic
pattern. Again, you will think of many other ways to use the call letters in the
deejay show proper. You may even wish to set certain rigid standards about how
many times the call letters may be used between records but I believe that if you
achieve the above standard uses of call letters, plus whatever number the deejay
will throw in naturally--plus promos--we will be on our way. And, as covered

in the Dallas meeting, deejays are assiduously to avoid an extreme use of the word
"I" or "my'". Your call letters are the proper substitution.

Okay, you are now flying the airplane.

Gordon McLendon










PROMOTION { continued }
prizes within. A new lock is then placed on the door and the game is continued.
Clues to the winning combination could appear in the variocus stores. Could be
a big promotion for a shopping center and since July 14th falls on Thursday, the
stores would be open until 9 o'clock at night.

## #

COMPETITIVE COMMERCIAL { Dickie Rosenfeld, Sales Manager, KILT )

Bedding spot built around 'Measure Your Mattress Month'"., Girl
asks, ''To you who still sleep in a baby's crib.' She points out that the adult's
share of a regular size bed is no wider than a baby c¢rib., Then she promotes the
sale of King-size mattresses.

###

SUNDAY REVENUE { Dickie Rosenfeld, Sales Manager, KILT }

So many residents have only Sunday afternoon to work in the yard
and we are proposing to Montgomery Ward & saturation schedule on KILT for
their garden shop now open Sunday 1:00 to 5:30 pm.

# # #

CREATIVE SALES IDEA { Dickie Rosenfeld, Sales Manager, KILT )

The final exam season ig rapidly approaching, Idea presented and
very well received by several speed reading schools to offer a short course for

speed reading in time to prepare for final exams.,

# & #

CONTEST IDEA ( John Borders, Program Director, KLIF )

(1 ((

KLIF QUICKIE VACATION ~-Phone contest with many different

possibilities recorded on one cartridge. Listener { on air } chooses which he




CONTEST {

will take prior to airing. ant prize in the contest would be

two for two days at ' . Lodge at Lake Texhoma, or similar

recorded pogsibilities mixed in would be 'Sorry, you have a flat tire" ""Go home,
Violey: 0

you forgot your bathing suit", "No vacancy', etc, The zanier, the better. Clever

production required.

PROMOTION ( John Barger, Program Director, WYSL }

Graduation Activity Public Service Calendar--WYSL not running
public service calendar at present, Instead, we are show-casing public service
announcements for the week, Propose to send form letter to area high schools,
informing them of availability of air time to acquaint area students with upcoming
social and scholastic activities during the graduation period. May be sold fo a
jewelery store, etc., firms catering to graduation gift-givers, Also considering
graduating senior salute with small graduation present from WYSL and participating
SPONsSDI,

PROMOTION { John Barger, Program

Fight the Filthy Fly Month { June 1-30, GBM memo of March 15, 1966 ).

A la KILT Mosquito exotic of 1962; WYSL offers per fly corpse up to one

dollar for dead flies { properly boxed for sanitation reasons ).

s




PROMOTION { continued }
prizes within, A new lock is then placed on the door and the game is continued,
Clues to the winning combination could appear in the various stores. Could be
a big promotion for a shopping center and since July l4th falls on Thursday, the
stores would be open until 9 o'clock at night.

###

COMPETITIVE COMMERCIAL { Dickie Rosenfeld, Sales Manager, KILT )

Bedding spot built around '"Measure Your Mattress Month'. Girl
asks, "To you who still sleep in a baby's crib.' She points out that the adult's
share of a regular size bed is no wider than a baby crib, Then she promotes the
sale of King-size mattresses.

it

SUNDAY REVENUE { Dickie Rosenfeld, Sales Manager, KILT )

So many residents have only Sunday afternoon to work in the yard

and we are proposing to Montgomery Ward 8 saturation schedule on KILT for

their garden shop now open Sunday 1:00 to 5:30 pm.
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CREATIVE SALES IDEA { Dickie Rosenfeld, Sales Manager, KILT )

The final exam season is rapidly approaching, Idea presgented and
very well received by several speed reading schools to offer a short course for

speed reading in time to prepare for final exams.
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CONTEST IDEA { John Borders, Program Director, KLIF )

KLIF QUICKIE VACATION--Phone contest with many different

possibilities recorded on one cartridge., Listener ( on air } chooses which he




mportant prize in the contest would be
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recorded ¢ sibiliti in would be "Sorry, you have a flat tire'', ''Go home,
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you forgot your bathing suit', 'No vacancy', etc, The zanier, the better, Clever

production

PROMOTION ( John Barger,

Graduation Activit iblic Service 1 ) VYSL not running

public service calendar at present. Instead, we are show-casing public service

announcements for the week, Propose to send form letter to area high schools,

informing them of availability of air time to acquaint area students with upcoming

1

social and scholastic activities during the graduation period. May be sold to a
jewelery store, etc., firms catering to graduation gift-givers. Also considering
graduating senior salute with small graduation present from WYSL and participating
sponsor,

PROMOTION { John Barger, Program Director,
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quito exotic of 1962; WYSL offers a penny per fly corpse up to one
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dollar for dead flies { properly boxed for sanitation reasons ),

4










Thoysands of

most of these can only be reached by KILT |

ety
R

Vacation I. D. 's ] came up with. Perhaps some of our stations

e i

rom them. They are recorded in a friendly, bright voice with medium
ee like a vacation.
, KILT welcomes you to Houston. The
Home of the nation's first domed
program from 6 until 10 AM"
1es you to Houston, the nation's

1ied Spacecraft center and the
from 10 AM untii Noan." '

Jacinto Monument, the Houston Qilers
th eacli deejays name
that would be well known, aven to

ot breakers.

Mystery Money Car Promaotion.




o«
o

ler

ston Oi

n's
3

he

i
Hot

-
.

he na
» and t
the

t

aft cente

ac
aenc,

r0o
1s
iy

X0

nl

PP
>

a
a
usto

y

G 2

1 Opace

3

|

re
Mom

a fr
{(»]

Y

z
X ou
lC

1

8 ¢can only be re
i
10

we a
s
1

es
you

th

of

S
23

8
ram fro:

DING

e of th

Re
2
YOog

£
24

<

kL ods

23
IX

 ad
2
q
ey >
"
o
S )
Q
@

e
Zi0
D
¥
wpres 1
&

1 most

i

B¢




VACATION FOR YOUR RADIO
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VIDEO INTRETATION
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COMPETITOR'S PROMOTIONS { J. Tyler Duan, Program Diractor, WYSL }

1.) WKBW: "“Stork Club'" ~- expectant mothers write in name
and date of expected birth., Name is drawn, prizes { suitable ) awarded.
2.} WKBW: ‘*Voice Cholce Con’c@sfg” -~ maen goes out and gets
tapes of voéces from peopi; on street. FPlay back on air; {f you identify
your own voice, you win a prize,
# #

STATION BREAK ( J, Tyler Dunn, Program Director, WYSL }

"This is WYSL....80 nice to drive home t0... ' { afternoon

. drive time )

REJECTED COMMERCIAL ( Ron Ruth, Sales Manager, WYSL )

" The apots for the movie ' A New Kind of Love' waerxe very

suggestive, I recommend a close lisien to all cuts before puiting this one

on, It could upset some old, rich ladies, not to mention the FCC, "

3 4 . &4
Y
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PUBLIC SERVICE PROMOTION ( Ron Ruth, Sales Manager, WYSL )

“Watch for Kids on Halloween Night'' campalgn, Ron suggests
that this campaign might be effective if done in a cufe way and, at the same
time, would make an impression on moiorists to be especially watchful on

that aight.




COMPETITOR'S PROMOTIONS { J. Tyler Dunn, Program Directer,

1.) WKBW: "Stork Club' ~- expectant mothers write in name
and date of expected birth, Name is drawn, prizes ( suitable ) awarded,

2.} WKBW: "Voice Choice Contest' <~ men goes out and gets
tapes of voices from people on street. Play back on air; if you identify

your own voice, you win a prize.

STATION BREAK ( J. Tyler Dunn, Program Director, WYSL )
"This is WYSL,...80 nice to drive home t0..." { afternoon

drive time )

# #

REJECTED COMMERCIAL { Ron Ruth, Sales Manager, WYSL }

" The spots for the movie ' A New Kind of Love' were very

suggestive. I recommend a close listen to all cuts before puiting this one

on, I could upset some old, rich ladies, not to mention the FGC, "
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PUBLIC SERVICE PROMOTION ( Ron Ruth, Sales Manager, WYSL )

"Watch for Kids on Halloween Night" campaign, Ron suggests
that this campaign might be effective 4f done in & cute way and, at the same

gime, would make an impreasion on motorists to be especially watchful on
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