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CONTEST CONTEST FOLLOW-THROUGH PROMO

Control: (' heavy, institutional music, fade for,..)
Keyes!' ""This is Eastbrook Van Westbrook and
I'm happy to announce that we have a winner
in KLIF's Contest Contest. Here is old
mushmouth to tell you about it....'
Harrigan: "Thank you Mr, Eastbrook,..'
Keyes: ""Westbrook, Eastbrook Van Westbrook,

please!"

"Yes....owell, the winner in Cliff's Contest

Contest was. ..

t

Keyes: ''A little fanfare here please....'
Control: ( fanfare )

" 'ﬂ\b,‘:)‘t"}‘;i( 3 H'a-\(ums

Harrigan:

ok 2120 . Gvadle,

4 \Nf s
who predicted 9(2;2, postcards on pev postcard
éloStSé éo e

which was thelexact number of postcards received

S
by KLIF, Lh»s fantastic prize was 365 postcards, one

for every day of the year. Mr% e, Nay wes

was overwhelmed with emotion upon receiving this
T owewsS Vor- )
werd and in his own words said......"
Control: ( telephone beeper insert =~ '"Does it really pay

to listen to KLIF' )

Keyes: "Thank you, Mr¥r$, lJaqw’:

Control: ( humorous curtain )




CONTEST CONTEST PROMO CUT # 1

Anncr 1: "There was the Old Scotchman Endurance Flight'
Control: ( light plane engine, fade quickly for...)

«

Anncr 2: 'There was the KLIF Flagpole Sitter promotion"

1
i

Control: ( crown noiee, cheering )

* Contest Con

Contest Contest"

many pe
st Contest!"

"Run that by again will ya 2.1

Anncr 1: "Sure, the idea is to send us a postcard and write
down on that postcard how many postcards you think
we'll receive.
"What's the prize?"

Anncr 1: "That's the most exciting part...the prize is a year's
supply of postcards, one for every day of the year,
365 in all . Think of all the fun'you'll be able to have,
writing to all your friends regularly, "

anncr 3: "Wow! I"( disgusted tone )

Anncr 1: "Please try to curb your enthusiasm. Yes, it's the
KLIF Contest Contest. .. get your card in the mail now. "

Control: (.curtain )

Anncr 3: '""Big deal" ( disgusted tone )




CONTEST CONTEST FOLLOW-THROUGH PROMO

Control: (' heavy, institutional music, fade for...)

Keyes! "This is Eastbrook Van Westbrook and
i'm happy to announce that we have a winner
in KLIF's Contest Contest. Here is old
mushmouth to tell you about it,,.."

Lhank you Myr, Eastbrook...
brook, Lastbrook Van Westbrook,

please!
'Yes.....well, the winner in Cliff’
Contest was, ...

Keyes: 'A little fanfave here please....

Control: ( fanfare )

Harrigan:

who predicted _____postcards on his postcard

which was the exact number of postcards received
His fantastic prize was 365 postcards, one

for every day of the year., Mr,

was overwhelmed with emotion upon receiving this

word and in his own words said......
Control: ( telephone beeper insert -- "Does it really pay

to listen to KLIF" )

Keyes: '"Thank you, Mr,

Control: ( humorous curtain )




October 24, 1961

Dallas,

Y

Jear Mrs, Haynes:

Congratulations on your winning KLIF'g

;ontest Cont

28t

We are sending you 365 postcards under separate cover.
Thanks for playing our game and for being a good sport,

Sincerely,

Donald C, Keyes
Vice President, Programming

The McLendon Stations




CONTEST CONTEST PROMO

Anncr 1: "There was the Old Scotchman Endurance Flight'

Control: ( light plane engine, fade quickly for...)

Anncr 2: ""There was the KLIF Flagpole Sitter promotion'
Control: ( crown noise, cheering )
Anncr 1: ""And now, KLIF presents the absolute end in

contests. The KLIF Contest Contest!'

"The What? ! ?"

""The KLIF Contest Contest"

"Howzit work?"

""All KLIF listen ers are invited to send us a post-

card with a guess as t o how many postcards will

be received in the Contest Contest!'"

""Run that by again will ya?"

"Sure, the idea is to send us a postcard and write

down on that postcard how many postcards you think

we'll receive, "

"What's the prize?"

""That's the most exciting part...the prize is a year's

supply of postcards, one for every day of the year,

365 in all , Think of all the fun you'll be able to have,

writing to all your friends regularly, '

anncr 3: "Wow!'" ( disgusted tone )

Anncr 1: '""Please try to curb your enthusiasm. Yes, it's the
KLIF Contest Contest...get your card in the mail now."

Control: ( curtain )

Anncr 3: "Big deal' ( disgusted tone )




CONT EST CONTEST PROMO KL IF CUT # 2

Anncr 1:

Anncr 1:

Anncr 2:

Anncr 1:

Anncr 2:

Control;

Anncr 1:

"This is Eastbrook Van Westbrook, KLIF has
done it again, A contest so original, so zany, so
goofy, only KLIF could think it up. Tell 'em about

it AMumblesibettics o a o

"Mumbles? ? ? ( surprised -~ recovers ) Well, it!

S
the KLIF Contest Contest . It's so simple it should

be illegal. All you have to do is send us a postcard
on which you put your name and address along with the
number of postcards you think we'll receive in this
contest. "

""Isn't that a grabber?!?"

"The grand prize in the KLIF Contest Contest is a
year's supply of postcards, one for every day of the

year, including Sundays and holidays!''

"Yikes!!"

""Only KLIF has enough gall, ah, nerve to bring it to
you, The KLIF Contest Contest, Get those postcards
in the mail because it ends atmidnight this Saturday
and all cards must be postmarked by then. Enter
KLIF's Contest Contest! !"

( Curtain )

"What a gas!"




February 25, 1961
T0: DEEJAYS, 3TAFF, POLICY BOUK
FROE3 JACK SHA WP

1. Teasers are now running on the air for our March Hooper promotion,
BIRTHDAY BONAMNZA. Below is an explanation of the contest, and
how everyone is to handle their job.

2. ADVAHCE:ten teagsers haw been prepured; they run Saturday and Sunday,
twice per hour; along with topical station breaks.
Promos start lionday morning at OAlM, run thru Wednsday morming at OAl.
Contest itself runs from 7All thru éPM, once per hour., It will stare
at approximately 15 minutes past each hour. Cut off tiue for each contest
each hour is the hour tone., Listeners have 45 minutes to register.

20 girls have been hired to work two shifts:mf [orning from 7-12,

and afternoon shift from 12-6PM. Cirls will answer all contest cualls,
and any other calls received within the station should be relerred to
the contest number...RIVERSIDE 7-9411.

MECHANICS

At the start of each contest hour;, the decjay on duby re.cd o .sonth
of the year, and urges all listeners whc uere born uuring tnis month
to call and register their names, addresses, date and yzor of birth.
Dee jay keeps plugging the monmth, trying to get as wmany entries as
possible for the hour,

After the hour tone, when the contest closes, I will collect the
sheets from the telephone operutors aw pive the veejuy Lhe Lve
envelopes necessary to sustain suspense. The {irst envelo,e Couboiic
a day of the month, and that will e anounceu on the air. The .

A . y : ; "3
then goes on about his business until the' judges" huave founc the nooe
in the entries of the first person born on that date to¢ Call in. ihe
winnerts nane is anaounged, und the deejay oens tne secund enve 1o'e

which contains a year (1931, 1895, etc). if cur initiul win.er was ‘
born during this ycar, he is then the winner of a (fuw Philco trunsistor
portable television set. If not, tie winmier receives a .6u trunsistor
radio. There will be a winner cach nour; either a 1V sel or a racio.
Please understund thet o Bonanza winner cues not win both.
DEEJAYS: Success of the prouotion dependd on you and hovw bard you push
the nonth while each contest is godng on. the excite.ent stirred wup
when the envelopes are opencd cust oe genuine.

Incidentally, I think it wipgit e a good bit tu refer to the rudio
winners ag "Nugget wlmners"..®nu the pecple who win iV sets ag "sonanga
winners®, 7

The contest runs lednsday, thurscay, fricay, saturday ..ontuy and Tuescay,
Puring all hours waen the contest is nmot rwiiinz, play the tuped promos
and lay on the one=liners, to keep interest godny, until next day.

NEWS will again interview "Bonanza" winners of TV sets on beeper and
run short intervieus on news the reoainder of the contest Uy e

Jack Sharp




February 25, 1961
TQ: DEEJAYS, STAFF, POLICY BOUK
FROIM: JACK SHA WP

1. Teasers are now running on the air for cur March Hooper promotion,
BIRTHDAY BONANZA. Below is an explanation of the contest, and
how everyone is to handle their job.

2, ADVARCE:ten teasers haw been prepared; they run Saturday and Sunday,
twice per hour, along with topical station breaks.
Promos start llonday morning at 6AM, run thru Wednsday morning at BAl.
Contest itself runs from 7AlI thru 6Pm, once per hour. It will start
at approximately 15 minutes past each hour., Cut off tiue for each contest
each hour is the hour tone. lListeners have 45 minutes to register.

20 girls have been hired to work two shifts:mf lorning from 7-12,

and afternoon shift from 12-6PM. Girls will answer all contest calls,
and any other calls received within the station should be relerred to
the contest number...RIVERSIDE 7-9411.

MECHANICS

At the start of each contest hour, the decjiy on duty reucd u .onth
of the year, and urges all listeners who uere born .uring tnis month
to call and register their names, addresses, date and y2ar of birth.
Deejay keeps plugging the momth, trying to get as many entries as
possible for the hour,

After the hour tone, when the contest closes, i wiil coliect tue
sheets from the telephone cperators am give the deejuy Lhe Lvc
envelopes necessary to sustain suspense. The {irut envelope conbeing
a day of the month, and that will oe announees on the air. The g gy
then goes on avout his business until the” judges" huave founc the no.e
in the entries of the f{irst person born on that tute t¢ Cxll in. he
winner's name is annouliCeéd, und the deejuy opens the scCund envelure,
which contains a yeur (1931, 1895, etc}. 1f our initiul win.er was
born during this year, he is then the winner of a .2uu Phileco transistor
portable telievisiun set, If not, tle winuer receives a4 ,0u trunsistor
radio. There will be¢ a winner cach bour, either a 1V set or a raaio.
Please understund thet s gonanza winner cees not win voth,

DEEJAYS: Success of the osromotion depends on You znd hou bard you push
the nonth while esch contest is golng on. The exciteient stirred up
when the envelopes are openco :ust e pgénuine.

Incidentaily, 1 think it «dipgit ve u good bit to refer to the rudio
winners as "lNusget wlimers"..®uu the pecple who win 1V sets as "3onanga
winners". :

The contest runs l'ednsday, thursday, fri

ricuy, saturday ..onday and Tuescay.
Puring all hecurs wien the contest is nu

rus.ing, pliuay tne taped promos
¢8t godng until next ocay,

d
and lay on the one=liners, to keep inte

NEWS will again interview "3onanza’ vinners of TV sets on beeper and
run short interviceus on news the reoainder of the contest cav.
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PROMOTION { Bill Peck, Copywriter, WYNR }

"Snow Job'

-~ Listeners are invited to mail in cards during the first week
of the month, guessing the total snowfall that will occur during that month, First

prize will be a snow plow or other device for making it easy to clear the winner's

iCa

sidewalk. This could be combined with a '"Vote for the deejay capable of the biggest

snow job,.'' Deejay receiving the most votes would have to shovel snow for a week,
## #

PROMOTION { Bruce Hathaway, Program Director, KTSA )

Once a week on the Bill Atkins Show, the classics are all by one artist.
lListeners are asked to write and vote for the artist of their choice. The artist
with the most votes for each week is the one selected. Also, on the Elvis day,
listeners were asked to send self-addressed envelopes and each received an
Elvis pocket calendar.
# i #

EROGRAM -SALES IDEA { Bruce Hathaway, Program Director, KTSA ]

"Back to School Supply & Prizes Kit" -- This could be sold to a Variety 5¢
and 10¢ or such type store that handles school supplies. The store makes up a package
of everyday type school supplies { paper, pencils, etc. ). In the packages will be
an autographed picture of each KTSA deejay, along with a 45 rpm hit record and a copy
of the KTSA survey. The sponsor will buy the air time to plug these kits.

Also, once or twice a day after the spot, the deejay could call out a "survey
number' which might be found in the kits. If the listener that has that number turns his
survey to the store before the end of the day, he receives a $3. 00 notebook, or something

of this value.
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snow joh..'"" Deejay receiving the most vote

PROMOTION { Bruce Hathaway, Program Director, KTSA )
Once a weeck on the Bill Atkins Show, the classics are all by one artist.

Listeners are asked to write and vote for the artist of their choice. The artist
Also, on the Elvis day,

with the most votes for each weék is the one selected.
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PROGRAM.SALES IDEA { Bruce Hathaway, Program Director, KTSA }
"Back to School Supply & Prizes Kit'" -~ This could be sold to a Variety 5¢
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an autographed picture of each KTSA deejay, along with a 45 rpm hit record and a copy
of the KTSA survey. The sponsor will buy the air time to plug these kits.

Also, once or twice a day after the spot, the deejay could call out a 'survey
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PREOMOTION { Bob White,

"KILT| Cook«A«Thon'" =~ This will be run only during the 9-3 housewife

period. KILT will invite ladies to send in their uniqus, different recipes. The kind

that you've had for a long time and never could quite figure out what to do with.
The kind you've quickly prepared if the husband said he was bringing home the
boss for dinner and you wanted to fix something different. Starting Monday, August
31st, twice per day one of these recipes will be called on the air. The person
sending it in will then have 15 minutes to/call KJ;LT and verify their recipe. This
immediately makes them a $25. 00 cash winner and they will be eligible for the $100. 00
grand prize. There will be ten $25, 00 winners and one of these will be the Grand
Prize winner also., After the promotion is over, all the recipes will be compiled
into a small booklet and made available to all listeners.

###

CREATIVE SALES IDEA ( Dickie Rosenfeld, Sales Manager, KILT )

Sam Montgomery Olds has been tagging their spots in KILT's
4:00 PM news with the name of one of their salesmen., There are about 15 salesmen
who are rotated on the tags. The salesmen's names are on cartridge and even the
announcer doesn’'t know which salesman's name will come up on a given spot.

KILT proposed that in return for Sam Montgomery's sponsorship of the
3:00 PM news ( in addition to the 4:00 PM news ) KILT will ask listeners to send
in the name of one of the salesmen. Shortly before each Sam Montgomery newscast,
the announcer will draw a card at random and announce the name of the salesman
guessed by the listener.

If the right salesman is guessed, the listener will receive $6.10. The
listener will have to pick the prize up at the Sam Montgomery showroom.

o4 ou
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IOTION ( Bob White, Program Dirsctor, KILT
"KILT Cook-A~Thon' <« This will be run only during the 9-3 housewife

period, KILT will invite ladies to send in their unique, different recipes. The kind

that you've had for a long time and never could quite figure out what to do with.

The kind you've quickly prepared if the hushand said he was bringing home the

boss for dinner and you wanted to fix something different. Starting Monday, August

31st, twice per day one of these recipes will be called on the air, The person

sending it in will then have 15 minutes to/call KILT and verify their recipe. This
>

immediately makes them a $25. 00 cash winner and they will be eligible for the $100. 00
grand prize., There will be ten $25. 00 winners and one of these will be the Grand
Prize winner also, After the promotion is over, all the recipes will be compiled
into a small booklet and made available to all listeners.

## #

CREATIVE SALES IDEA { Dickie Rosenfeld, Sales Manager, KILT )

Sam Montgomery Olds has been tagging their spots in KILT's
4:00 PM news with the name of one of their salesmen, There are about 15 salesmen
who are rotated on the tags. The salesmen's names are on cartridge and even the
announcer doesn’t know which salesman's name will come up on a given spot.

KILT proposed that in return for Sam Montgomery's sponsorship of the
3:00 PM news { in addition to the 4:00 PM news ) KILT will ask listeners to send
in the name of one of the salesmen. Shortly before each Sam Montgomery newscast,
the announcer will draw a card at random and announce the name of the salesman
guessed by the listener.

If the right salesman is guessed, the listener will receive $6.10. The
listener will have to pick the prize up at the Sam Montgomery showroom.
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COMMERCIAL REJECTION { Al Lurie, Sales Manager,

One spot for t! ampaign on the movie 'The Main Attraction"
4 1 3
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COPY CAT KIT
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COPY CATKIT: =T =

Now, here is an absolutely free offer for the management of any Dallas radio stationg.

The new 50 thousand watt KLIF Kopy Kat Kit, It'll be sent to any of our friendly
competitors free of charge. The new KLIF Kopy Kat Kit contains ten easy lessons

on how to teach your dee jays to introduce records in an interesting and entertaining
manner, a do-it-yourself programming guide for those of you who don't quite know what

to steal from the new KLIF next. Since KLIF is the most imitated radio station in America,
we suggest Mr. Competitor that you rush  your request for the new KLIF KOpy Kat Kit as
we anticipate a greater demand than we can fill.  This offer is limited to station managers

and program directors in the Greater Dallas area. Hurry, its yours free ....just write

e S

HELP, that's H - E - L = P, HELP, KLIF DALLAS,

=ols
Perhaps you've noticed that some radio stations whose scissors are sharper than their

wits copy the 50 thousand watt KLIF like a repeating rifle KLIF is highly flattered but
wishes in justice to observe that some of the stations copying of late are not getting the
exact words of all of our ideas correctly, For the convenience of those stations, copies

of all those ideas are now available in the new KLIF Kopy Kat Kit. For your free copy,
and this offer is limited to station managers and program directors only, send off immediately

for your KLIF Kopy Kat Kit, send a postcart to HELP, that's HELP, H - E - L - P, KLIF,

Dallas.




KLIF Copy Cat Kit -3-

May we ask your indulgence for a moment. This announcement is not directed to the

listening public but is intended as a service to other radio stations now monitoring KLIF

for ideas. We sincerely regret to tell these stations that there will be no new ideas until

tomorrow, so it will be unnecessary for you to monitor any further today. And oh

bythe way, while on the subject, why waste time and money monitoring at all....As a

service to local broadcasters, the program department of KLIF has come up with a free

booklet that we feel will be of some help. It's called the KLIF Kopy Kat Kit and is

offered free to all local station managers and program directors. Why waste time trying to fuke down
an idea in shorthand as you listen to KLIF. Simply send a card or letter and this free

program guide will be sent to you. Address your cards to HELP, that's HELP H-E-L-P,

e |

KLIF , Dalles.

Y
Here's a message of importance not for the listening public but especially for other radio
stations who are trying desperately to copy KLIF's program innovations. KLIF is offering

free to these friendly competitors, the KLIF Kopy Kat Kit. This handy guide answers such

questions as "How did Art Nelson become the dean of northwestern disc jockeys", "How

to get the best gas mileage out of your mobile news units", "Whereto find talented dee
jays like Ken Knox", "Is Rex Miller for real or is Ken Reed a ventriloquist" and of course
" How to make Commercials less irritating and more exciting.

It's the chance of a life time to copy KLIF to the letter. Station managers and program
directors, don't delay, send today. Send your requests for the KLIF Kopy Kat Kit to

HELP, that's HELP , H - E - L = P, KLIF, Dallas.
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REJECTED COMMERCIAL ( Al Lurie, Sales Manager, KLIF )

Copy rejected for the Jane Mansfield movie '"Promises , Promises',
Copy was re-written and schedule retained.
#4é

PUBLIC SERVICE IDEA ( Al Lurie, Sales Manager, KLIF )

Give excess records to childrens wards of area hospitals for
Christmas.
This is an old idea but tailored here for Christmas specifically,

# 4

sz z NI T

PROMOTION IDEA ( Rex Jones { P.D. )} / Russ Kaight, KLIF )

"if_l.:l_ﬁv'gogrve‘gpgndeat" - Premotion invites students to write the
.-statien if they would like to be the KLIF Correspondent im their school. A boy
and a girl will be chosen from e¢ach high school and they will supply weekly
beeper phone reports of school activities.

Rex will send details ¢to you upen request.

¢

SALES IDEA ( Ron Ruth, Sales Manager, WYSL )

Ron points out that this is not a particularly creative sales idea
but be was able to sell WYSL's all night show to Iroquols Bear starting

Jaauary lst.
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REJECTED COMMERCIAL (.Al Lurie, Sales Manager, KLIF )

Copy rejected for the Jane Manafield movie "Promises , Promises".
Copy was re-written and schedule retained.
##F

PUBLIC SERVICE IDEA ( Al Lurie, Seles Manager, KLIF )

Give excess records to childrens wards of area hospitals for
Christmas.
This is an old idea but tailored here for Christmas specifically.
KR

PROMOTION IDEA ( Rex Jones { P, D, ) / Russ Knight, KLIF )

“KLIF Correspondent” -- Promdtion {nvites students to write the
station if they would like to be the KLIF Correspondent tn their school. A boy
and a girl will be chosen from each high school ard they will supply weekly
beeper phone reports of school activities.

Rex will send details to you upen request.

it#e

SALES IDEA { Ron Ruth, Sales Manager, W¥SL )

Ron points out that this i{s not a particularly creative sales idea
but he was able to sell WYSL's all night show to Iroquois Beaer starting

January lst.
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for 200,000 yen. If you have a yen for a lot with all the
same conveniences for much less, come to South Shores, etc."

BEST ON-THE-AIR PROMOTION

KDWB in Minneapolis is running a "Count on KDWB" promotion.
They have a cart which runs less than seconds with a
conglomeration of voices saying "KDWB" over and over again.

The first person to call in with the correct count of "KDWB's"
wins. ° - X

BEST PROMOTION IDEA -- WDGY

Right after their St. Patrick's Day promotion they are planning
a "Think Warm" promotion. The idea is to promote a Tittle
warmth for that cold part of the country. On the air they will
give away prizes that tie in with the warmth idea (electric
blankets, bathing suite, etc.). They will also get a window in
one of the downtown department stores and will have the disc
jockeys broadcasting from there in bathing suits with sun lamps
beaming on them. They also plan to have heat lamps outside

the windows so that anyone standing and looking in can share
the warmth.

BEST NEW CREATIVE SALES IDEA - WHB

The largest local ap?Iiance dealer (Jack Boring) has made
arrangements with a local financial house to finance purchases
by the "under 21" age group. Boring is running four spots a
night on our 7-10 pm show pitching this new credit plan

whereby a teenager can buy up to $200 worth of merchandise on
credit for as little as $1.75 a week. The copy pitches portable
TV's, stereos, etc. Incidentally, young marrieds in this group
can buy up to $600 worth. Naturally, in either category the
person must be working and have a record of incoming money.

BEST NEW COMMERCIAL APPROACH - WHB

A local Pontiac dealer was pitched a good campaign theme and is
very interested in it. It is "A Deduction Sale" which is
actually a spoof on the give-aways that car dealers are using
to attract new customers. Following is a copy of the two spec
spots he was pitched......

ANNCR: We now take you inside a special sales meeting at
3 Laner Pontiac.

- Page Twelve =
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for 200,000 yen. If you have a yen for a lot with all the
same conveniences for much less, come to South Shores, etc."

BEST ON-THE-AIR PROMOTION

KDWB in Minneapolis is running a "Count on KDWB" promotion.
They have a cart which runs less than 30 seconds with a
conglomeration of voices saying "KDWB" over and over again.
The first person to call in with the correct count of "KDWB's"
wins, - ;

BEST PROMOTION IDEA -- WDGY

Right after their St. Patrick's Day promotion they are planning
a "Think Warm" promotion. The idea is to promote a l1ittle
warmth for that cold part of the country. On the air they will
give away prizes that tie in with the warmth idea (electric
blankets, bathing suite, etc.). They will also get a window in
one of the downtown department stores and will have the disc
jockeys broadcasting from there in bathing suits with sun Tamps
beaming on them. They also plan to have heat lamps outside

the windows so that anyone standing and looking in can share
the warmth.

BEST NEW CREATIVE SALES IDEA - WHB

The largest local apg]iance dealer (Jack Boring) has made

arrangements with a local financial house to finance purchases
by the "under 21" age group. Boring is running four spots a
night on our 7-10 pm show pitching this new credit plan

whereby a teenager can buy up to $200 worth of merchandise on
credit for as little as $1.75 a week. The copy pitches portable
TV's, stereos, etc. Incidentally, young marrieds in this group
can buy up to $600 worth. Naturally, in either category the
person must be working and have a record of incoming money.

BEST NEW COMMERCIAL APPROACH - WHB

A local Pontiac dealer was pitched a good campaign theme and is
very interested in it. It is "A Deduction Sale" which is
actually a spoof on the give-aways that car dealers are using
to attract new customers. Following is a copy of the two spec
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ANNCR: We now take you inside a special sales meeting at
i Laner Pontiac.
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_- normally used in bingo games. T. age is filled with little wooden palls which
aumbers on them. He picks out four of these, one at atime, and thus determines the
number that will be used that hour. It is best to have him refer to one of these numbers
as a "mystery' number and thereby encourage ten people to participate rather than just
one. The person, as I say, now has three minutes or whatever time, to call in for the
hourly prize. This can be run twice an hour if you desire.

. 4. SELLING ONE DOLLAR BILLS FOR FIFTY CENTS: This is strictly an
off~-the~air promotion and can be used to draw any kind of crowd for any occasion whether
it be a sales promotionHr a sponsor or simply a station promotion. You promo heavily

on the air where your disc jockeys will be at what time and the fact that they will be selling
one dollar bills for fiity cents and I caution you that in a market where this has never been
done, or where there is little or no active radio programming, it will be comparable to a
smmall riot. The jockeys should be in a2 position where they will not be jossled or crushed
or for that matter, have the hands-full of bills snatched from their grasp by unsavory -
type characters. We did this once with all our jocks standing on a wooden platform on top
of one of our mobile news units. This way, all they had to do was bend down and take the
fifty cent pieces from the outstretched arms and give them a dollar bill in return. You can
do this any way you want. You can sell fifty cent pieces for a quarter or you can sell one
dollar bills for 98¢, .Obviously, the latter gats awlully confusing due to the amount of
silver. and copper that must exchange hands in the middle of the crushing mob. I think you
could'have a successful promotion out of this with as little as $400, 00 because actually

you only spend $200. 00. Possibly after zall the bills are sold, you could then announce

. that the fifty cent pieces you now have will be sold for quarters. Either way, it doesn't
cost an awful lot of money and it will really block traffic.

\

5. CQUNT THERECORDS: The title here just about explains the contest
completely. You announce on the air that from a certain time on a certain day to a certain
time the terminating day, your station will conduct its ""Count the records' contest. The
grand prize is so & so and in order to win, all you have to do is count the records your
station plays within that time period. If you are operating 24 hours a day, you include
the all-night show. No portion of your musical programming is left out of this contest time
segment. The object is obvious. We expect the listeners to stay tuned constantly for a
week or so and actually count every single record that is played and you'll be amazed to
find that some of them actually do it. We have known families to arrange shifts whereby
the father maintains a count for several hours, then the mother takes over, then the kids,
etc. Be sure to announce here that all entries must be postmarked by 24 hours from the
close of the contest. Obviously, you cannot have them postmarked sooner because the
records are still being played and counted and that wouldn't be fair. Matter of fact, you
should also state that any entries which are postmarked before the termination time of the
contest will not be eligible since they are obviously guess-work.

It is also imporant to state in your promos exactly what a record is. The
best way to explain it is to say that they are only to count those phonograph records that
the disc jockeys play that are of the variety available for public consumption at record
stores, such as the play of a Fats Domino record would count as one and the play of one
cut from an LP album would also count as one. Explain also that singing commercial
jingles, disc jockey themes, and anything else of this type musical nature is nd to be
counted as a '"record'. The only thing the listener has to send in is 2 postcard with his
name and address and his numerical count as to the number of records played in that
time period. He does not have to send a list of the records.

Obviously, it is most important here for p ur disc jockey to maintain an
snciiinirmalir tremrete Aoy Vet and o tuvn in eoples of it 1o their P Tr: 20 anon-ag fhagy apt o
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attaching a copy of Russ' memo in order that you might

get the ke various approaches he suggests.

COW MILKING PROMO ( Al Hart, Program Director, KABL }

If you'll zecall, I discussed th omotion during the

Meeting and told you it was being done by WAIT in Chicago.

o amnd Mowmso ]
ecent ,'x.xh.(_-'.,‘:,:.;_;@.‘ra

KABL ing the promotion for San Francisco and is

with & local milk company about the possibility of thetr participation.

Al also points out that June i 'Dairy Moemnth'', which might give

you an added sales approach with your local Dairy Association or a specific

bottlar,




( Stan Ri
something he
had ueed \tlanta in the past and KLIF will soon be usiag it.
tends to get somewhat sophi ated, I think ¢ is

a copy of Russ' memo im order that you might

COW MILKING PROMO ( Al Hart, Program Director, KABL )
iscussed the cow milking promotion during the

Meeting and told you it was being done by WAIT in Chicago.

the promotion for San Francisco and ie

checking with a local milk company about the possibility of thetr participation,
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WOVGM san FRancisco

‘ IO i DATE:
Yolie

SUBJECT:

October 1, 1963

FROM: A1 Hart Joliet Currie Crater Promo

Yolie baby...here is the promo that Don requested I send to you.

1 y
}

Anotkercopy has been forwarded to him in LA...care of Peter Frank organ.

s




MUSIC:

"KABL MUSICP

MOON_CRATER PRUMO

UP FULL TC BSTABLISH, THEN FADE UNDcR FUR:

ANN 1:

ANN 2:

MUSIC:

Now radio station KABL is proud td announce Cable's
annual givaway contest.

The contest of contests!

For the best card or letter on the subject explaining
the Joliet Currie crater on the back side of the moone...
KABL offers...25 in cash!

CCi.IC STINGE: .

ANN 1:

MUSIC:

Don't miss the most fabulous of all San Francisco radio
contests,

BUTTUN.




MUSIC:

BRABL MUSICP

MOON CRATER PRUMO

UP FULL TC BSTABLISH, THEN FADE UNDok FUR:
3

ANN 1:

ANN 2:

MUSIC:

Now radio station KABL is proud d© announce Cable's
annual givaway countest.

The contest of contests!

For the best card or letter on the subject explaining
the Joliet Currie crater on the back side of the moon...
KABL offers...25¢ in cash!

GCiIC STINGEI. .

Don't miss the most fabulous of all San Francisco radio
contests.

SUTTUN.







Ju;ay 28, 1967

WNUS ~ Crossroads - World ={from O'Hare Field, )} Another W~NUS first,
; A McLendon Station
entlemen:

W=NUS is launching a series of capsule reports from world wide
travelers at O'Hare Airport, We will be using the combined
facilities of all the airlines in cooperation with the public relations
staffs throughout the nation and in many cases world wide,

Will you please have someone from your company call Miss Sheila
Hayden at W=NUS and she will send you the necessary information
on how to participate in this exciting broadcast,

Because W-NUS is an all news operation, we know that these
drop=~in travel capsule reports from celebrities and outstanding
personalities from all over the world will provoke a brand new
listening interest throughait Chicagoland on 1390 and 107,5. We
want to use the Seven Continents Restaurant opexted by Carson,
Pirie Scott & Company as one of the most functional points for
the telephonic travel reports,

The McLendon Corporation has excellent contacts in business,
industry and the amusement world and we at W-NUS will use these
contacts to make the Chicago travel reports a big success.,

THE SE REPORTS WILL BE HEARD EVERY HOUR FROM 6:00 AM
to 10:00 PM, SEVEN DAYS A WEEK,

Sincerely,

Cliff Johnson
Executive Assistant to General Mgr.

TEXAS GIANT FURNITURE

This idea is to set a new world’s record for ""Rocking in a Rocking
Chair." Various salesrnen will be rocking the chair around the
clock without stopping., A 100 spot package has been presented to
keep the public informed as to the progress of the marathon and
sell rocking chairs at a good lead item price. Rocking vrll take
place in front of store to add to outside publicity,

T
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Digest of Weekly Reports July 28, 1967 ‘

WNUS ~ Crossroads - World «{from O'Hare Field, ) Another W~NUS first,
A McLendon Station
Gentlemen:

W=NUS is launching a series of capsule reports from world wide
travelers at O'Hare Airport, We will be using the combined
facilities of all the airlines in cooperation with the public relations
staffs throughout the nation and in many cases world wide,

Will you please have someone from your company call Miss Sheila
Hayden at W-NUS and she will send you the necessary information
on how to participate in this exciting broadcast,

Because W-NUS is an all news operation, we know that these
drep-in travel capsﬁ]‘.e reports from celebrities and outstanding
personalities from all over the world will provoke a brand new
listening interest throughait Chicagoland on 1390 and 107,.5., We
want to use the Seven Continents Restaurant opewted by Carson,
Pirie Scott & Company as one of the most functional points for
the telephonic travel reports, '

The McLendon Corporation has excellent contacts in business,
industry and the amusement world and we at W-NUS will use these
contacts to make the Chicago travel reports a big success,

THE SE REPORTS WILL BE HEARD EVERY HOUR FROM 6:00 AM
to 10:00 PM, SEVEN DAYS A WEEK,

Sincerely,

Cliff Johnson
Executive Assistant to General Mgr.

TEXAS GIANT FURNITURE

This idea is to set a new world’s record for ""Rocking in a Rocking
Chair." Various salesrnen will be rocking the chair around the
clock without stopping. A 100 spot package has been presented to
keep the public informed as to the progress of the marathon and
sell rocking chairs at a good lead item price. Rocking vrll take
place in front of store to add to outside publicity,
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SALES PROMOTION for December/January (Jim Hamby, Sales Mgr., KTSA)

A tis~-in with the local Jaycee Christmas Orphan's Shopping Tour, A
gpecial Christmas spot package for retailers only., Sold on the basis of giving 5%

of the gross to the Jaycees for the Orphan’s Tour, The money would be given in

the name of the client purchasing the achedule, This, of course, can be adapted
to any charity in your area, This can also be construed as a public service of

sorts,

OBJECTIONABLE COPY (Jim Hamby, Sales Manager, KTSA) -

They rejected a schedule and copy on the movie "i Hate Your Guta',
Jim says the spots are grossiy misleading and the copy if strictly "'sex' with
implication of face issues.,

STATION BREAKS (John Borders, Pxogzam Directorak KTSA)

"KTSA<~Taking out the Yak, bringing music back"

"RTSA«-The Radio Class of 63, where our Principal is much more musicl”

PROMOTION (Stan Ricbards, Program Divector, KLIF)

They are running a vaery intéresting, required listening contest called the

"KRLIF Crosswosd Contest", Each hour from 7 am through 6 pm they play four
songs, appvopriately introduced as "Crossword Recorde". The first person calling

in aftey the last record is played with a sentence utilizing every word in all four

titleg wing $11.90, Stan reports & phenomenal response,
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SALES PROMOTION for Decamber/Jamuary {Jim Hamby, Sal_as Mgr., KTSA)

A tie-in with the local Ja‘;cge Christmas Orphan’s Shopping Tour, A
special Christmas spot package for retailers only, Sold on the basis of giving 5%
of the gross to the Jaycees for the Ovphan’s Tour, The money would be given in
the name of the glient purchasing the aghedule, This, of course, can be adapted
to any charity in'your area, This can also ba construed as a public service of

sorts,

OBIJECTIONABLE COPY (Jim Hamby, Sales Manager, KTSA} -

They xejected a schedule and copy on the movie "i Hate Your Guts',

OowWoL J]

Jim says the spots ave grossly misleading and the copy if stzictly "sex" with
impligation of ¥ace issues,

STATION BREAKS (John Borders, Program Director, KTSA)

"KTSA<-Taking out the Yak; bringing music back”

"KTSA-«The Radio Class of '63, where our Principal is much more mudgic!”

PROMOTION fStan Richasdsp Prograra Director, RKLIF)

They ate running a very intéresting, reguived listening contest called the
"KLIF Crossword Contest'', uéch hour from 7 am through 6 pm they play four
pongs; apf fep?iafely introduced as "Crossword Recorde", Thc; firat person calling
in aftey the last record is played with a sentence uti?.iéing every word in all four

titles winsg $11.990, Stan reporis a phenomenal response,
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ONE GALLON FREE

When You Purchase 10 Gallons of
CREST REGULAR OR CREST ETHYL

PRESENT THIS COUPON AT
CREST OIL CO.
.‘545 Cornhusker Highway — Lincoln

OPEN 24 HOURS
PAYROLL CHECKS CASHED FREE!

Lincoln’s Leading Bread

A HOMETOWN BUSINESS
GROWING WITH LINCOLN!

Wendelin Baking Company 1430 South Street

... the Jabel that's
always tn good company

For 60 years fine quality clothing
for men, women, and boys.

Ask your Doctor to call...

Ulagoy Dy E.

Lincoln’s Oldest Name in Drugs
3 Convenient Locations

South at 17th
423-2327

Vine at 27th
432-3341

Washington at 17th
423-2321

Free Prescription Delivery

IMMEDIATE CASH
LOAN CONSOLIDATION

2104 O St. Ph.477-3737

DELICIOUS

REFRESHING

r‘LV/

Return this cou-
pon to Harco
andreceive 10%
discount on any
retail purchase
...Good April
15 thru May 15,
1963.

FARTD-VAN SICKLE

143 South 10th
Lincoln, Nebraska

HE 2-4431

SHOP AT YOUR FRIENDLY

FOOD STORES

IN-THE-HOME MEASURING,
ESTIMATING FOR CUSTOM-MADE

¢ Draperies
e Slipcovers

MONTGOMERY WARD
434-5921
satisfaction guaranteed

MoaxD) g

* Valances
e Cornices

owioxrg

¢ Bedspreads

Gateway

Present this Coupon and receive $1.00
credit toward any service work includ-
ing lubrication or oil change.

f ~ 5 CORCECK
, LINCOLK-MERCURY

14th & M 432-5308
Save $1.00 with this Coupon

Watsen - Brickson

LUMBER COMPANY

660 N STREET, LINCOLN 8, NEBRASKA
TELEPHONE HE 2-3304

“YOUR HOME-REMODELING PACKAGER"

Reach

TWO GREAT NAMES

REDDISH BROS., INc.

601 WEST VAN DORN

anp Westinghouse

NOW YOUR EXCLUSIVE DEALER
FOR CONTRACTORS BUILT-IN UNITS
ALSO
COMPLETE WESTINGHOUSE APPLIANCE LINE

“YOU CAN BE SURE IF ITS WESTINGHOUSE"

ALWAYS ASK FOR
THE BEST IN DAIRY PRODUCTS

“AT YOUR DOOR or NEAREST STORE”

YOU CAM DEPENMD ON

MAYFLOWER

@

SuLLIVANS

e==mraver=y 432-2737

301 N 8

PRESENT THIS COUPON

Receive One FREE Admission
yith One PAID Admission AT

- \ 7 .
f #gn DRIVE-IN
u Theatre
Plone 488:5353°

VOID AFTER MAY 28, 1963
CUT COUPON FOR FREE ADMISSION

That's Where
Your Money Grows! =

UNION LOAN & SAVINGS
209 South 13th Street
Watch for spring opening
of our Drive-in Branch,

56th and O. Mr. Green Thumb

UNMATCHED Lightning Protection at
Surprising Low Cost. $14.95 Installed

22>

MASON ELECTRIC CO.

3901 TOUZALIN AVE. 466-1964
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box below, and on the front of the

Count letters above. Enter total of all lettc
outside of!

letters in

your envelope.

My Name:

Address:

City & State:

AL S s S

Use this puzzle week of Mar. 3-9

Count letters above. Enter total of all letters in
box below, and on the front of the outside of

your envelope.

My Name:

Address:
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EFEOR /s WOW M wiwy

22' ;O of all homes listening to all local and regional

radio stations in Lincoln, Nebraska (Lancaster Count ar i
: : : ) L st C e %laz ng
and sending in weekly entries for KFOR'S "MUSICAL CR%%SWORD 4 -
HERE ARE THE FACTS!

MUSICAL CROSSWORD Entries Mailed: 41,0007

MUSICAL CROSSWORD Started On KFCR: January 28, 1963

MUSTICAL CROSSWORD Entries Received: 1lst Week 1,641
2nd Week - 1,123
3rd Week =~ 963
4th Week - 1,245
5th Week - 1,006

5 Week Average - 1,195

HERE'S HOW WE ARRIVED AT 22,2%

41,000 Homes multiplied by ‘13,1% Hooper Radio Sets In Use = 5,%71
Yomes Listening To All Radio Stations.

1,19° verage Weekly Entries divided by 5,371 [ones Listening To All
Radio Stations = 22,2%

WHY P"9PER? Hooper measures "in home" 1isteni€ only, Pulse measures
"out .. home" listening, and who can play MUSI‘.JCROSSWORD while drive
ing a car?

Our 13,1% Hooper Radio Sets In Use is the 7 A.M. to 6 P.M, average for
Des Moines, Iowa since no survey figures were available for Lincoln.

This 22,2% figure is directly comparable to any radio survey '"Share
Cf Audience"}

REMARKABLE? YOU BETS
All facts in this report can be verified by contacting either:

Mr. Richard Chapin Mr. Roger Larson
Executive Vice President Manager
Stuart Stations Radioc Station XFOR
% Radio Station KFOR TLincoln, Nebraska
Lincoln, Nebraska

*x % x k¥ k X * ¥

In addition to KFOR, MUSICAL CRCSSWORD has now been purchased bys

KMEO - Omaha, Nebraska
KRGI - Grand Island, Nehraska
KSAL - Salina, Kansas

KODY - North Platte, Nebraska

ALL MUSICAL CLUES ..., CORRECT PUZZLE SOLUTIONS ... ART FOR MATLEBS ooe

furnished by: GEORGE W. CREMEENS

PEIHICENS o s 54 PRESIDENT
C) ureay ohiaiing , e, —_—
[ 402t rLeuR oRIVE + RS MoiNEs 21, IDVIA‘ ROBERT B. MURRAY

7/&0%.:_ 2830149 VICE PRESIDENT

* 41.000 homes is the total homes listed by Mail idvertising Corp-
oration of America for Lancaster County, Nebraska,




Knishes Smé'l(lyfanny, Oiving!

Do the call letters of KSFO really mean “Knishes Smell Funny, Oiving!"? It's remotely possible. But
we suspect that KSFO means many things to many people. And we are particularly anxious to know
what it means to you. Please tell us. But first, listen.

The World's Greatest Radio Station
=560 on everybody's radio dial.
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CUE BALL PROMO

IS YOUR THATCH THINNING?

CUE BALL!?

8 T it il

SQUND_EFFECT, MUSIC UP

THiEN GBT RBEADY, BALDY...YO
’

THE ONB BALD HEADED MAN IN

INSULTS - ONE WHO IS TIRED OF
THICKER THATCHES JUST WRI

RIDICULE YOU SUFFER, ENCLOSING

BACK, BUT YOU WILL GET

UR MOMENT !

DOES YOUR WIFE CALL YOU...

AS ARRIVED! KABL IS LOOKINC
ARIBA WHO SURERRS MOST FROM

SUPERIOR ATTITUDES OF THOSE WHTH
LETTER DESCRIBING THE ABUSH

PHOTOGRAPH. YOU WON'T GET YOUI

JERHAUL FROM MAC~BLI

FRANCISCQO'S UNIQUE GENTLEMENSNH GROBMING ESTABLISHMENT. S0, DON'

ASHAMED OF THAT BALD HEAD...DO

"HATRLESS JOE™, KABL, SAN FRANCISCO,.

SOMETHING ABOUT IT. WRITE TC DAY




PROMOTION { Bruce Hathaway, Program Director, KTSA )

"Coffee Classic" -- Housewife sends in card with name, address, etc.

and throughout the day KTSA dedicates the classics to them for cash and prizes.
i#

CREATIVE SALES IDEA { Ron Ruth, Sales Manager, W-NUS)

I quote from Ron's Weekly Report:

'""We pitched the Boulevard National Bank on the idea of buying a 52~
week campaign and they would in turn be afforded a tag line on the bottom of the
news sheets we will soon distribute daily in area restaurants. Decision is pending."

ey

CREATIVE SALES IDEA ( Art Holt, General Manager, WYSL }

WYSL proposed and sold a tie«in with rental helicopter device { Cost
$65. 00 for use for the day ) for kiddie rides at Plaza, Got $500. 00 schedule with
this plus a personal appearance by Fred Gage on October 10th.

Spending a fairly small amount such as this to get a good schedule
where none exists looks like it will work well in the future.

## #

WEEKEND REVENUE ( Art Holt, General Manager, WYSL )

Sold three day weekend schedule to local car wash by pitching an
""every second car free' campaign. That iz, each pair of cars must be together.
The idea being that if you want your car washed, you‘ll get your wife or the guy next

door to come with you and split the cost of the washing.

COMPETITOR'S PROMOTION { Don Newbury and Homer Odom, XTRA NEWS SALES )

¥/

KNX is staging 2 race between a donkey and an elephant on the six mile

stretch of closed highway at the end of the San Diego Freeway. Prizes are given for

choosing the correct time lapse and the winner. See attached clipping.




}_’—"RDMO‘TEOY\E { Bruce Hathaway, Program Director, KTSA )

"Coffee Classic'" -- Housewife sends in card with name, address, etc.
and throughout the day KTSA dedicates the classics to them for cash and prizes,
# i #

CREATIVE SALES IDEA ( Ron Ruth, Sales Manager, W-NUS )

I quote from Ron's Weekly Report:
'""We pitched the Boulevard National Bank on the idea of buying a 52~
week campaign and they would in turn be afforded a tag line on the bottom of the

news sheets we will soon distribute daily in area restaurants, Decision is pending, "

CREATIVE SALES IDEA ( 