
CONT EST CONTEST PROMO KL IF CUT » 2

Anncr 1: "This is Eastbrook Van Westbrook, KLIF has
, institv.:. ■ ; - sic, la;.:" 'c ■

done it again. A contest so original, so zany, so
Si - r  V' ■ ; t lj . ¿Lt ;

goofy, only KLIF could think it up. Tell 'em about
*, 0 3JiLiOu.iIC l '¿r*t W6 IVcVr ' , •: . ' ' "

it, "M um bles"..............."
■ f t ontest Cohc.es':. He.**

Anncr 2: "M u m b les??? ( surprised - -  recovers ) Well, it'
mouth to tell you short i t , . ,  ' _

the KLIF Contest Contest . It's so simple it should

M, ««
be illegal. All you have to do is send us a postcard

.
on which you put your name and address along with the 

number of postcards you think we'll receive in this

contest."

Anncr 1: "Isn 't that a grabber? ! ? "

Anncr 2: "The grand prize in the KLIF Contest Contest is a 

year's supply of postcards, one for every day a i  the 

year, including Sundays and holidays 1"

Aimer 1: "Y ik e s N " ,
,/■ /,.'OBtcarci~t -raid

Armer 2: "Only KLIF has enough gall, ah, nerve to bring it to
win ■ Vxa.- -reived
you. The KLIF Contest Contest, Get those postcards

by KLIF, ' fantas;: v -* .*•• -d». one
in the mail because it ends atmidnight this Saturday

for every d;= of th
and all cards must be postmarked by then. Enter

was overwhelmed. . ,
KLIF's Contest Contest! ! "

wnervi and in ins o . : -
Control;

Control:
( Curtain )

Anncr 1: "What a g a s !"
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CONTEST CONTEST FOLLOW -THROUGH PROMO

Control: ('heavy, institutional m u sic , fade f o r . . . )

K eyes" "T h is  is E astbrook Van W estbrook and 

I 'm  happy to announce that we have a winner 

in K L IF 's Contest Contest. H ere is old 

mushmouth to te ll you about it. . .  . "

H arrigan: "Thank you M r. E astbrook. . .  "

K eyes: "W estbrook , E astbrook Van W estbrook, 

p le a s e l"

H arrigan: "Y e s . . . . .  w ell, the winner in C liff 's  Contest 

Contest w as. . . . "

K eyes: " A  little fan fare here p le a s e . . . . "

Control:
# '

( fanfare )

Harrigan: m “3V s*s l «

o f 2 * ? £ ^ ’

who p red icted  V 2 2  postcards on lairs' p ostcard  
<< (oSfStf

which was the^exact number o f postcards re ce iv ed  
|*tv-

by KLIF. Hirs fantastic p rize  was 365 p ostca rd s , one

fo r  every  day o f the year. M ri <3

was overw helm ed with em otion upon rece iv in g  this 
v\<.o.:A Vo»v-

wtyrri and in hrs own w ords said . . . . . .

Control: ( telephone beeper insert - -  "D oes it rea lly  pay 

to listen  to K L IF " )

K eyes: "Thank you, Miri,  l "
.

Control: ( hum orous curtain )

# # #





CONTEST CONTEST FOLLOW-THROUGH PROMO

Control: (' heavy, institutional music, fade fo r .. . )

Keyes:' "This is Eastbrook Van Westbrook and

I'm happy to announce that we have a winner 

in KLIF's Contest Contest. Here is old 

mushmouth to tell you about it. . . .  "

Harrigan: "Thank you Mr. E astb ro o k ..."

Keyes: "Westbrook, Eastbrook Van Westbrook,

p lease!"

Harrigan: " Y e s . . . . .  well, the winner in Cliff's Contest

Contest was . . . . "

Keyes: "A  little fanfare here please. . . . "

Control: ( fanfare )

Harrigan: " _______________________
We are sending you $69 postcar4s unde 

of
'or playing ettr game and for being a seed sport.

who predicted__________ postcards on his postcard

Control:

Keyes:

Control:

which was the exact number of postcards received 

by KLIF. His fantastic prize was 365 postcards, one

for every day of the year. Mr. __  _______
Vice President, Programming 

was overwhelmed with emotion upon receiving this

word and in his own words said. . . . . . "

( telephone beeper insert - -  "Does it really pay

to listen to KLIF" )

"Thank you, M r .__________________________________ "
\

( humorous curtain )

# # #



CONTEST CONTEST PROMO
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"T h ere  was the Old Scotchm an Endurance Plight" 

( light plane engine, fade . d-.,kiy f o r . . . )

"T h ere  was the KLIF F lagpole Sitter prom otion  

October 24. 1961

snts the absolute end ir

contests. The KLIF Contest C on test!"

"T h e What? ! ? "

"T h e K LIF Contest C ontest"

"H ow zit w o r k ? "

r 1
M rs. Jessie D. Haynes

;j jr  1: "And now, KLIF pres
BCC: Bill M organ, Jack Sharp

card with a guess as t o how many p ostca r

be re ce iv ed  in the Contest Contest 1"

'Run that by again wil

2720 Grafton 
Dallas, Texas

Dear Mrs.  Haynes:

‘vnnpr 3: .......
Congratulations on your winning KLIF's "Contest Contest" I 
P e are sending you 365 postcards under separate cover.

Thanks for playing our game and for being a good sport.

Sincerely,

"W hat's the p r iz e ? "Anucr 3: 

Anncr 1:

DCK/ys

'"T h a t 's  the m ost exciting p a rt ., .the p: 
Donald C. Keyes 
Vice President, Programming
The McLendon Stations

365 in all . Think o f all the fun you 'll ;

w riting to all your friends regu larly . "

"W ow ! "  ( d isgusted tone }

"P le a se  try  to curb  y o u r  enthusiasm ,

KL IF Contest C o n te s t .. . get your ca rd  j 

{ curtain )

"B ig  deal'' ( d isgusted tone )
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CONTEST CONTEST PROMO KLIF CUT # 1

Ö

i u

Anncr 3: 

Anncr 1:

Anncr 3: 

Anncr 1:

Control: 

Anncr 3:

Anncr 1: "T h ere  was the Old Scotchm an Endurance F light"

Control: ( light plane engine, fade quickly fo r . . . )

Anncr 2: "T h ere  was the KLIF F lagpole Sitter prom otion"

Control: ( crow n  noise* cheering )

Anncr 1: "And now, KLIF presents the absolute end in 

contests. The KLIF Contest C on test!"

Anncr 3: "T h e What? ! ? "

Anncr 1: "T h e KLIF Contest Contest"

Anncr 3: "H ow zit w o rk ?"

Anncr 1: "A ll KLIF listen ers  are invited to send us a p o s t -

card  with a guess as t o how many postcards w ill 

be re ce iv ed  in the Contest C on test!lr 

"Run that by again w ill y a ? "

"Sure, the idea is to send us a p ostcard  and w rite 

down on that p ostcard  how many postcards you think 

w e 'll  r e ce iv e , "

"W hat's the p r iz e ? "

"T h at's  the m ost exciting p a r t . . .  the p rize  is a y e a r 's  

supply of p ostca rd s , one fo r  every  day o f the y ea r,

365 in all „ Think o f all the fun y ou 'll be able to have, 

writing to all your friends regu larly . "

"W ow ! " ( d isgusted tone )

"P le a se  try  to curb your enthusiasm . Y es, it 's  the 

KLIF Contest Contest. . . get your card  in the m ail now. 

( curtain )

"B ig  deal" ( d isgusted tone )



CONTEST CONTEST PROMO KL IF CUT # 2

Anncr 1: "T h is  is E astbrook Van W estbrook, KEIF has 

done it again. A  contest so original, so zany, so 

goofy, only KLIF could think it up. T ell 'em  about 

it, "M u m b les " .............. "

Armer 2: "M u m b le s ? ? ?  ( su rp rised  re cov ers  ) W ell, it'
s

the KLIF Contest Contest . It's so sim ple it should 

be illega l. A ll you have to do is send us a postcard  

on which you put your name and address along with the 

number o f postcards you think w e 'll re ce iv e  in this 

co n te s t ."

Anncr 1: "Isn 't  that a g ra b ber?  ! ? "

Anncr 2: "T h e grand p rize  in the KLIF Contest Contest is a 

y e a r 's  supply o f p ostca rd s , one fo r  every  day o f the 

year, including Sundays and h o lid a y s !"

Anncr 1: " Y ik e s ! ! "

Anncr 2: "O nly KLIF has enough gall, ah, nerve to bring it to 

you. The KLIF Contest Contest, Get those postcard s  

in the m ail because it ends atmidnight this Saturday 

and all cards m ust be postm arked by then. Enter 

K L IF 's Contest Contest! !"

C ontrol; ( Curtain )

Anncr 1: "What a gas ! "
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February 25, 1961

TOs DEEJAYS, STAFF, POLICY BOOK 

FROM» JACK SHAiiP

1 . Teasers are now running on the air for our March Hooper pronotion, 
BIRTHDAY BONANZA» Below is  an explanation of the contest, and 
how everyone is  to handle their job«

2» ADVANCES ten teasers have been prepared $ they run Saturday and Sunday, 
twice per hour3 along with topical station breaks«
Promos start Monday morning at 6AM, run thru Wednsday morning at 6A¡1« 
Contest i t s e lf  runs from 7AM thru OPM, once per hour» I t  w ill start 
at approximately 15 minutes past each hour« Cut o ff time for each contest 
each hour is the hour tone» Listeners have 45 minutes to register«

20 g ir ls  have been hired to work two sh ifts :**  Morning from 7-12, 
and afternoon shift from 12-6PM. Girls will answer a ll  contest c a lls , 
and any other calls received within the station should be referred to 
the contest number»».RIVERSIDE 7-94X1.

3« MECHANICS
At trie "start of each contest hour, the decjay on duty roatb a ..»onth 

of the year, and urges a ll  listeners who were born -uring tnis month 
to ca ll and register their names, addresses, date ami yjar of birth.
Dee jay keeps plugging the month, trying to get as many’ entries as 
possible for the hour»

After the hour tone, when the contest closes, 1 w ill collect the 
sheets from the telephone operators am give the oeejuy the two 
envelopes necessary to sustain suspense» The first  ouvolOi-a comu.i.a 
a day of the month, and that Yiiil >e .¿nnouncou on the a ir . The cion, jay 
then goes on auout his business until the "judges" have fount the nu."e 
in the entries of the fir st person born on that fide to ca ll in» iha 
winner*s name is  announce«, and the do«jay open* toe- auCuiic tsnvelu'«, 
which contains a year{1931, 1895, e tc ). I f  cur in itia l aim er was 
born during this year, he is  then tue winner of a v.2uu Philco transistor 
portable television set. I f  not, the winner receives a . 6u transistor 
radio» There will be a winner tach «our, either a TV set or a radio. 
Please understand thst a Bonanza winner does not ...in both.
DELJaYS: Success of the promotion dependls on you am how haru you push 
the month while each contest is going on. The excite.ent stirred up 
when the envelopes are opened . ,ust be genuine.

Incidentally, 1 think i t  might oe a goon bit to refer to the radio 
winners as I.ugget winners'1» • fttnu the people who win TV sets as 'WionanzA 
winners’*»

n
§<a>3

O

3 > I

oo*0
Op>r+

h

4» The contest runs l.’ednoday, thuraoay, friuay, Saturday ..outlay and Tuesday» 
Turing a ll hours when the contest is  not rum,in;:, play the taped promos 
and lay on the one-liners, to keep interest going, until next oay»

5« NEWS w ill again interview "Bonanza'1 winners of TV seta on beeper atd 
run short interviews on news the remainder of tho contest oay.

Jack .sharp
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February 25, 1961

TOs DKEJAYS, 3TaFF, POLICY BOOK 

FRQilg JACK SHARP

k

1« Teasers are now running on the air for cur March Hooper promotion, 
BIRTHDAY BONANZA. Below is  an explanation of the contest, and 
how everyone is  to handle their job«

2, ADVANCESten teasers have been prepared § they run Saturday and Sunday, 
twice per hour8 along with topical station breaks0 
Promos start Monday morning at 6AM* run thru Wednsday morning at 6AMo 
Contest i t s e lf  runs from 7AM thru 6PM, once per hour. I t  w ill start 
at approximately 15 minutes past each hour. Cut o ff time for each contest 
each hour is the hour tone* Listeners have 45 minutes to register«

20 g ir ls  have been hired to work two s h i f t s M o r n i n g  from 7-12, 
and afternoon shift from 12-6PH. Girls w ill answer a ll  contest c a lls , 
and any other calls received within the station should be referred to 
the contest number...RIVERSIDE 7-9411«

3« MECHANICS
' At the start of each contest how, the deojay on duty roxid a ...onth 
of the year, and urges a ll  listeners who were born curing tnis month 
to ca ll and register their naiaes, addresses, date and yx.-sr of birth« 
Deejay keeps plugging the month, trying to get aa «Any entries as 
possible for the hour.

After the hour tone, when the contest closes, i will collect toe 
sheets from the telephone operators uru giv*. the deej-y tht tve 
envelopes necessary to sustain suspense. The- f irs t  envelop* coutA.i.s, 
a day of the month, and that viiil ae announced on the air« The d^ojay 
then goes on aoout his business until the "judge o" hav« fount the ns...e 
in the entries of the fir st person born or, that date to call in . ih* 
winner*s name i3 announced, unu the dtojciy Qj)e*i& trit scCunt enveiore ,  
which contains a year(1931, 1895, etc;« I f  our in itia l winner mao 
born during this year, ho is  then the winner of a Phiico transistor
portable television set« I f  not, the winner receives a t>o transistor 
radioo There will be a winner each hour, either a TV set or a radio „ 
Please understand that a bonanza winner uoea not win both.
DKLJaYSi .Juccea3 of the promotion depends on you and how nuru you p 
the month while each contest is going on. ‘ilie e/.cito.ent stirred up 
when the envelopes are opened ...uat oe genuine.

Incidentally, 1 think i t  dK/*t ue a gooc bit to refer to tne radio 
winners as 'nugget winners' o.^inu the people who win TV sets us "bonanza 
winners".

4o The contest runs l/ednoday, thuraoay, frioay, Saturday ..onduy and Tueaoay, 
During a ll hours when the contest is not running, pxuy the tawed promos 
and lay on the one-liners, to keep interest going untxl next nay.

5o HEWS w ill again interview "Bonanza" winners of TV seta on beeper and 
run 3hort interviews on neW3 the remainder of tno contest ouy.

Jack .sharp
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BIRTHDAY BONANZA FORRAT DAY; HOURS

DEB JAYS PLAY TAPE FORMAT INTRO.. .  (TAGS»<> „"HERE'S THc, MONTH FOR THIS HOUR»"] 

DEE JAY s (LXVE)CALL RIVERSIDE 7~@4X1 NOW „ II' YOU WERE BORN DURING THE 

MONTH OF „ THAT’ S

ud

(INTO RECORDS FOR REMAINDER OF HOUR]

DEEJAY; (AFXER HOUR TONE AND HEWS)

HERE5 S THE ENVELOPE FOR 1AST HOUR'S CONTE ST 0 . .LET'S SEE WHAT 

THE DAY OF THE MONTH W A S , ( T E A R  ENVELOPE) IT ’ S THE 

JUDGES9 TELL ME THE NAI-L OF THE FIRST PERSON TO CALL WHO WAS

BORN ON THAT DAYS 
DEE JAY, THE JUDGES TELL ME THAT.

PERSON BORN ON

WAS THE FIRST

TO CALL AND REGIS TER.

_HAS WON A J60 TRANSISTOR RADIO.

NOW, I ’ LL OPEN THE SECOND ENVELOPE» SINCE..

WAS BORN DURING THE YEW (HES (SHE) WILL WIN A

PHILCO TIiANSISTOR PORTABLE TELEVISION SET VALUED AT OVER $200 

IF THE YEAR IN THE SECOND ENVELOPE IS THE SAME» HERE GOES»»» 

(TErR ENVELOPE LOUDLY) THE YEAR IS

(A) SO __  DOES NOT Will THE TELEVISION SET; BUT HAS

WON A $60 TRANSISTOR RADIO!

(B) SO ____  WINS 1 PHI.,CO TRANSISTOR PORTABLE

TELEVISION SET9 VALUED AT OVER $3002

REMEMBER„ THERE«S A WINNER EVERY IN CLIFF'S ’’ BIRTHDAY BONANZA” 2

E



BIRTHDAY BONANZA FOR RAT DAY S HOUR;

DEEJAY g PLAY TAPE FORMAT INTRO.. .  (TAG.?» .  ."HERE'S THe MONTH FOR THIS HOUR."I 

DEEJAYa (LIVK)CALL RIVERSIDE 7-0411 MOW, IF YOU WERE BORN DURING THE 

MONTH OF . TH AT 'S______ ____  0

(INTO RECORDS FOR REMINDER OF HOUR]

DEEJAY: CAFIER HOUR TONE AND NEWS)

HERE'S THE ENVELOPE FOR LAST HOUR'S CONTEST.. .LET'S SEE WHAT 

THE DAY OF THE MONTH WAS,. . .  (TEAR ENVELOPE) IT 'S  THE 

JUDGES, TELL ME THE NAME OF THE FIRST PERSON TO CALL WHO WAS

BORN OH THAT DAYS 
DEE JAY. THE JUDGES TELL MR THAT.

PERSON BORN ON

WAS THE FIRST

__ TO CALL AND REGIS TER.

„HAS WON A 060 TRANSISTOR RADIO,

NOW, I 'L L  OPEN THE SECOND ENVELOPS. SINCE

WAS BORN DURING THE YE\B. CHES(SHE) WILL WIN A

PHILCO TRANSISTOR PORTABLE TELEVISION SET VALUED AT OVER $200 

IF THE YEAR IN THE SECOND ENVELOPE IS THE SAME. HERE GOES... 

(TEiiR ENVELOPE LOUDLY) THE YEAR 13 __  . . .

(A) SO DOES NOT Will THE TELEVISION SETs BUT HAS

WON A $60 TRANSISTOR RADIO!

(B) 30 WEIS t PHI;,CO TRANSISTOR PORTABLE

TELEVISION SETs VALUED AT OVER $?0Q2

REMEMBER, THERE'S A WEINER EVERY IN CLIFF'S "BIRTHDAY BONANZA"4

->
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P ROMOTION { B ill P eck , Copyw riter» WYNR )

"Snow Job" - -  L isten ers are invited to m ail in cards during the firs t  week 

o f the month» guessing the total snow fall that w ill o ccu r during that month. F irst 

p rize  w ill b® a snow plow or  other dev ice  for  making it easy to c lea r the w inner's 

sidew alk . This could  be com bined with a "V ote fo r  the deejay capable o f the biggest 

snow job . . " Deejay rece iv in g  the m ost votes would have to shovel snow fo r  a week.

# # #

PROMOTION ([ B ruce Hathaway, P rogram  D irector» KTSA )

Once a week on the B ill Atkins Show, the c la ss ics  are all by one artist.

L isten ers are asked to w rite and vote for  the artist o f their ch o ice . The artist 

with the m ost votes fo r  each weds, is the one se lected . A lso , on the E lvis day, 

listen ers  w ere asked to send se lf-a d d re sse d  envelopes and each re ce iv ed  an 

E lvis pocket calendar.

# # #

PRO GRAM -SALES IDEA ( B ruce Hathaway» P rogra m  D irector , KTSA )

"B ack  to School Supply & P rizes  Kit" - -  This could be sold  to a Variety 5$ 

and 10$ or such type store  that handles sch ool supplies. The store  m akes up a package 

o f  everyday type sch ool supplies { paper, pen cils , etc. ). In the packages w ill be 

an autographed picture o f each KTSA deejay, along with a 45 rpm hit re co rd  and a copy 

of the KTSA survey. The spon sor w ill buy the a ir tim e to plug these kits.

A lso , once o r  tw ice a day after the spot, the deejay cou ld  ca ll out a "su rvey  

num ber" which might be found in the kits. If the listen er that has that number turns his 

survey to the store  be fore  the end of the day, he rece iv es  a $3. 00 notebook, or som ething

o f this value.
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PROMOTION ( B ill P eck , C opyw riter, WYNR )

"Snow Job" - -  L isten ers are invited to m ail in cards during the firs t  week 

o f the month, guessing the total snow fall that w ill o ccu r during that month. F irst 

p rize  w ill be a snow plow o r  other device for  making it easy to c lea r the w inner's 

sidew alk. This could be com bined with a "V ote for  the deejay capable o f the biggest 

snow job. . "  Deejay receiv in g  the m ost votes would have to shovel snow fo r  a week.

# # #

PROMOTION { Bruce Hathaway, P rogram  D irector , KTSA )

Once a week on the B ill Atkins Show, the c la ss ics  are all by one artist.

L isten ers are asked to w rite and vote for  the artist o f  their ch o ice . The artist 

with the m ost votes fo r  each wedc is the one se lected . A lso , on the E lvis day, 

listen ers  w ere asked to send se lf-a d d re sse d  envelopes and each re ce iv ed  an 

E lvis pocket calendar.

# # #

PROGRAM -SALES IDEA ( B ruce Hathaway, P rogram  D irector , KTSA )

"B ack  to School Supply & P rizes  Kit" - -  This could be sold  to a Variety 

and 10£ or such type store  that handles sch ool supplies. The store  make3 up a package 

o f  everyday type sch ool supplies ( paper, pen cils , etc. ). In the packages w ill be 

an autographed picture o f each KTSA deejay, along with a 45 rpm hit re co rd  and a copy  

o f the KTSA survey. The spon sor w ill buy the air tim e to plug these kits.

A lso , once or  tw ice a day after the spot, the deejay cou ld  ca ll out a "su rvey  

num ber" which might be found in the k its. If the listen er that has that num ber turns his 

survey to the store  be fore  the end o f the day, he rece ives  a $3. 00 notebook, or som ething 

o f this value.

# # #

C
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PROMOTION ( Bob White, P rogram  D irector , KILT )

i i
"K ILT C ook-A ~Thon" - -  This w ill be run only during the 9 -3  housewife 

p eriod , KILT w ill invite ladies to send in their unique, different re c ip es . The kind 

that you 've  had fo r  a long tim e and never could quite figure out what to do with.

The kind you 've quickly prepared  if the husband said he was bringing home the 

boss fo r  dinner and you wanted to fix  som ething d ifferent. Starting Monday, August 

31st, tw ice per day one o f these rec ip es  w ill be ca lled  on the a ir . The person  

sending it in w ill then have 15 minutes to /ca ll KILT and v er ify  their rec ip e . This 

im m ediately  m akes them a $25. 00 cash  winner and they w ill be e lig ib le  for  the $100. 00 

grand p r ize . T here w ill be ten $25. 00 w inners and one o f  these w ill be the Grand 

P r ize  winner a lso . A fter the prom otion  is over, all the recip es  w ill be com piled  

into a sm all booklet and made available to all lis ten ers .

# # #

CREATIVE SALES IDEA ( Dickie R osen feld , Sales M anager, KILT )

Sam M ontgom ery Olds has been tagging their spots in K IL T 's 

4:00 PM  news with the name o f  one o f their sa lesm en . There are about 15 sa lesm en  

who are rotated on the tags. The sa lesm en ’ s nam es are on cartridge and even the 

announcer doesn ’ t know which sa lesm an 's  name w ill com e up on a given spot.

KILT p rop osed  that in return fo r  Sam M ontgom ery 's sponsorsh ip  o f the 

3:00 PM news ( in addition to the 4:00 PM news ) KILT w ill ask lis ten ers  to send 

in the name o f one o f the sa lesm en . Shortly be fore  each Sam M ontgom ery new scast, 

the announcer w ill draw a card  at random and announce the name o f the salesm an 

guessed  by the listen er.

If the right salesm an is guessed , the listen er w ill rece iv e  $6. 10. The 

listen er w ill have to p ick  the p rize  up at the Sam M ontgom ery show room .

# # #



- 3 -
PROMOTION ( Bob White, P rogra m  D irector , KILT )

"K ILT C ook -A -T h on " - -  This w ill be run only during the 9 -3  housewife 

p eriod , KILT w ill invite ladies to  send in their unique, different re c ip es . The kind 

that you 've  had fo r  a long tim e and never could quite figure out what to do with.

The kind you 've quickly prepared  i f  the husband said he was bringing home the 

boss for  dinner and you wanted to fix  som ething d ifferent. Starting Monday, August 

31st, tw ice per day one o f these rec ip es  w ill be ca lled  on the a ir. The person  

sending it in w ill then have 15 minutes to /ca ll KILT and verify  their rec ip e . This 

im m ediately  m akes them a $25. 00 cash  winner and they w ill be e lig ib le  for  the $100. 00 

grand p r iz e . T here w ill be ten $25. 00 winners and one o f these w ill be the Grand 

P r ize  winner a lso . A fter the prom otion  is over, all the recipes w ill be com piled  

into a sm all booklet and made available to all lis ten ers .

# # »

CREATIVE SALES IDEA ( D ickie R osenfeld , Sales M anager, KILT )

Sam M ontgom ery Olds has been tagging their spots in K IL T 's 

4:00 PM  news with the name o f  one o f their sa lesm en . T here are about 15 sa lesm en  

who are rotated on the tags. The sa lesm en 's  names are on cartr id ge  and even the 

announcer doesn ’ t know which sa lesm an 's  name w ill com e up on a given spot.

KILT prop osed  that in return fo r  Sam M ontgom ery 's sponsorsh ip  o f the 

3:00 PM news { in addition to the 4:00 PM news 5 KJ.LT w ill ask lis ten ers  to send 

in the name o f one o f  the sa lesm en . Shortly be fore  each  Sam M ontgom ery new scast, 

the announcer w ill draw a card  at random and announce the name o f the salesm an 

guessed  by the listen er.

If the right salesm an is guessed, the listen er w ill rece iv e  $6. 10. The 

lis ten er  w ill have to pick  the prize  up at the Sam M ontgom ery show room .

§ # #



A
X

.



4"W

SPEC SPOT { D ickie R osenfeld , Sales M anager, KILT )

KILT p rop osed  a se r ie s  o f spots to the Jam aica Beach C orporation  

which se lls  lots and build sum m er beach hom es on Galveston Bay,, It is to be a 

13-w eek cam paign with the spots starting Thursday night with a soft,, le isu re  

v o ice  and the sound o f sh ips' horns in the background. "W ell, here it is Thursday 

night and you don't have a thing planned for  the weekend. Wouldn't it be nice to 

leave tom orrow  night fo r  Jam aica  Beach to fish  and rest fo r  the w eeken d?"

The Friday and Saturday spots com e out saying, "I t 's  Friday ( or 

Saturday ) . , „  what are you going to do? Sit around doing nothing*. „ ? "

They then hit hard on com ing out to Jam aica  Beach right now where you can buy 

a cabana on the water fo r  only $59. 00 per month.

KILT sold  the sponsor with the easy approach on Thursdays and 

the hard se ll com bination  on weekends som e houses could be m oved fo r  them.

# # #

COM PE TITOR'S PROMOTION { Bruce Hathaway, P rogram  D irector , KTSA ) 

"KONO Cookout" - -  Each weekend, KONO gives away an outdoor 

cookout with the deejays as the cook3. KONO furnishes the w inners the 

D eejays, food  and m u sic.

# # #

HOT COMERS 

KLIF

1 .  ) "Y ou  Never Can T e ll"  Chuck B erry  Chess
2 .  ) "S u c h  A  Night" /  flip  Ray Charles ABC
3 .  ) "W o rry "  Johnny T illotson  MCM

KILT

1 .  ) "O nly Trust In M e" Dicky Lee Smash
2 .  ) "W alk, Don't Run '64 " Ventures L iberty
3 .  ) "Handy Man" Del Shannon Amy
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SP E C SPOT ( D ickie R osenfeld , Sales Manager,, KILT )

KILT prop osed  a se r ie s  o f spots to the Jam aica Beach C orporation  

which se lls  lots and build sum m er beach  hom es on G alveston Bay, It is to be a 

13-w eek  cam paign with the spots starting Thursday night with a soft, le isu re  

v o ice  and the sound, o f sh ips ' horns in the background. "W ell, here it is Thursday 

night and you don't have a thing planned for  the weekend. W ouldn't it be nice to 

leave tom orrow  night for  Jam aica Beach to fish  and rest for  the w eeken d ?"

The Friday and Saturday spots com e out saying, "It ’ s Friday { or 

Saturday ) . . .  what are you going to d o? Sit around doing noth ing .. .  ? "

They then hit hard on com ing out to Jam aica Beach right now where you can buy 

a cabana on the water for  only $59. 00 per month.

KILT sold  the sponsor with the easy approach on Thursdays and 

the hard se ll com bination  on weekends som e houses could  be m oved fo r  them.

# # #

COM PETITOR'S PROMOTION ( Bruce Hathaway, P rogram  D irector , KTSA ) 

"KONO Cookout" - -  Each weekend, KONO gives away an outdoor 

cookout with the deejays as the cook s. KONO furnishes the w inners the 

D eejays, food  and m u sic,

# # #

HOT COMERS

KLIF

1 .) "Y ou  N ever Can T e ll" Chuck B erry Chess
2 .)  "Such A Night" /  flip Ray Charles ABC
3 .)  "W o rry " Johnny T illotson MGM

KILT

I „) "O nly Trust In M e" Dicky Lee Smash
2. ) "W alk, Don't Run '64  " Ventures L iberty
3 .)  "Handy Man" Del Shannon Amy
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REJEC TED  COMMERCIAL, ( Todd Branson, WYNR )

F o r  m otion p icture entitled "D am aged G ood s", C om m ercia l was 

re je c te d  because o f  teenage se x  angle,

# # -I

ST AT  ION BREAKS { Johnny B ord ers , P rogra m  D irector , KTSA )

1« I ''T h is is 5 5 0 ,, „ .th e  best figure  in tow n ,, . ,
KTSA, San A n ton io ,, „ ,  "

2 ») "KTSA, San A n ton io ,, ,  w here m usic spends 
the d a y .» . "

Jl Si JtW K V

C&EAT1VE SALES IP S A { J im  Hamby, Sales M anager, KTSA )

J im  proposed, a on® cent sa le  to Vogue, a lad ies shoe s tore .

"B uy one pa ir at regu lar p r ice  and get one pair for  one cent, " They went 

fo r  it and Jim  got a three day schedule out o f it.

9 # #

COPY SUGGESTION { Don Keyes }

Som eone to ld  me- this on a recen t tr ip , th ere fore , I cannot c la im  

its orig in a lity . Som e b rew ery  som ew here is advertising "The B eer that made 

M ilwaukee je a lo u s ."

# # #

SALES APPROACH  IDEA ( A1 L urie , Sales M anager, KL1F }

You have seen  at various carn iva ls the contests in which you throw 

a baseba ll afc the bu ll’ s eye target and when you hit the target it h its a lever which 

drops som eone in a tank o f  w ater,

L urie  is  pitching this to  autom obile d ea le rs . The v ictim s being 

C harlie & H arrigaa,

# # #
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PROMOTION ( S£an R ichards, P rogram  D irector , KLEF )

KLZF found a town in Texas nam ed "F in k " and Charlie & H arrigan 

w ere sent to  do a rem ote  o f  their show. KL&F a lso  had aa ed itoria l on the 

subject which was lib era lly  sprinkled with the w ord "fin k ". The whole thing 

was quite fenny»

# f  #

COMMERCIAL REJECTION ( A1 L u rie , Salea M anager, KL5EF )

One spot fo r  the cam paign on the m ovie 'The Main A ttraction" 

was not a ired  because o f Pat B oone 's  line, "T h is  is the f ir s t  tim e I've been 

seduced by a knife. '

# tf £

LOCAL EDITORIAL ( Jack F ied ler , M anager, KTSA )

The San Antonio P o lice  Department has been fo r ce d  to w ear long 

s leeved  sh irts even in the sum m ertim e. The station ran an ed itoria l suggesting 

the short s leeves  due to the intense heat o f South T exas.

# # #

STATION BRE AKS ( Johnny B ord ers , P rogra m  D irector , KTSA )

"K T S A .. . . .  w here listen in g 's  always a p icn ic . "

"K T S A .. . . .  re fresh in g  as a ll ou tdoors. "

# if #

C O P Y A P P R O A C IiJ  Jim  Hamby, Sales M anager, KTSA )

Main Bank, advertising with a com petitor, has a c le v e r  slogan 

w hich one o f your sa lesm en  m ay w ish  to present to one o f your lo ca l banks,

Xt is : " . » . . . .  fo r  a loan, see a Main Bank 'Y es  M an'.

#

C
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PROMOTION ( Sian R ich ard s, P rogram  D irector , K LiF  )

K LIF found a tow a in Texas nam ed "F in k " and C harlie & H arrigan 

w ere sent to  do a rem ote  o f  their show. K LIF a lso  had a s  ed itoria l on. the 

subject w hich was lib era lly  epriak led  with the w ord "Sink". The whole thing 

was quite funny.

# 0 #

COMMERCIAL REJECTION { A l L u rie . Sales M anager, KL?F )

One spot fo r  the cam paign on the m ovie 'T he Main A ttraction" 

was not a ired  because o f Pat B oon e 's  line, "T h is  is the f ir s t  tim e I've  been

seduced  by a knife. '

$ $ $

LO CAL EDITORIAL ( Jack F ied ler . M anager, KTSA )

The San Antonio P o lice  Department has been fo r ce d  to w ear long 

s leeved  sh irts even  in  the sum m ertim e. The station ran an ed itoria l suggesting 

the short s leeves  due to the intense heat o f South T exas.

# # 0

STATION BRE AKS ( Johnny B ord ers , P rogra m  D irecto r . KTSA )

'K T S A .. . . » w here listen in g 's  always a p ic n ic ."

"K T S A .. . . .  re fresh in g  as a ll ou tdoors. "

# # #

COPY APPROACH  ( Jim  Hamby, Sales M anager, KTSA )

M ain Bank, advertising with a com petitor, has a c le v e r  slogan 

w hich one o f your sa lesm en  m ay w ish  to present to one o f your lo ca l banks.

It is : fo r  a loan, see  a Main Bank 'Y es  M an'.

$ f
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COPY CAT K I T :  - 1

N ow , here is an abso lu te ly free o ffe r fo r the management o f any Dallas radio s ta tion *.

The new 50 thousand w a tt KLIF Kopy Kat K i t .  I t ' l l  be sent to  any o f our fr ie n d ly  

competitors free o f charge. The new KLIF Kopy K a t K it  contains ten easy lessons 

on how to teach your dee ¡ays to  introduce records in an in teresting and en te rta in ing  

manner, a d o - it-y o u rs e lf programming guide for those o f you who d o n 't qu ite  know what 

to  steal from the new KLIF n e x t. Since KLIF is the most im ita ted  radio station in  Am erica, 

we suggest M r. C om petitor tha t you rush your request fo r the new KLIF K O py K a t K it  as 

we a n tic ipa te  a greater demand than we can f i l l .  This o ffe r is lim ited  to sta tion managers 

and program d irectors in the G rea te r Dallas a rea. H urry, its yours free . . . . j u s t  w rite  

HELP , tha t's  H -  E -  L -  P, HELP, KLIF DALLAS,

-  2 -

Perhaps you 've  noticed  tha t some radio stations whose scissors are sharper than th e ir  

w its copy the 50 thousand w a tt KLIF lik e  a repeating r if le .K L IF  is h ig h ly  fla tte re d  but 

wishes in  jus tice  to  observe tha t some o f the stations copying o f late are not g e ttin g  the 

exact words o f a ll o f our ideas c o rre c tly . For the convenience o f those stations, copies 

o f a ll those ideas are now a va ilab le  in the new KLIF Kopy Kat K i t .  For your free copy, 

and th is o ffe r is lim ited  to  sta tion  managers and program d irectors o n ly , send o ff  im m ediate ly  

fo r your KLIF Kopy K a t K it ,  send a postcard to HELP, that's  HELP, H -  E -  L -  P, KL IF , 

D a llas .



KLIF Copy Cat K it  -  3 -

M ay we ask your indulgence fo r a moment. This announcement is not d irected  to the 

lis ten ing p u b lic  but is intended as a service to other rad io  stations now m onitoring KLIF 

fo r ideas. We s incere ly  regret to te ll these stations tha t there w i l l  be no new ideas u n til

tom orrow, so i t  w i l l  be unnecessary fo r you to m onitor any fu rther today. And o h .........

bythe w ay, w h ile  on the sub ject, why waste time and money m onitoring a t a l l . . . . A s  a 

service to loca l broadcasters, the program departm ent o f KLIF has come up w ith  a free 

book le t tha t we feel w i l l  be o f some h e lp . It's  ca lle d  the KLIF Kopy Kat K it  and is 

offered free to a ll loca l sta tion managers and program d irecto rs . W hy waste time try ing  to take down 

an idea in shorthand as you listen to K L IF . S im ply send a card or le tte r and this free 

program guide w i l l  be sent to yo u . Address your cards to HELP, that's  HELP H - E - L - P ,  . j)
H
i t  j

KLIF , D a llas . j

I

-  4 -

Here's a message o f importance not fo r the lis ten ing  pub lic  but espec ia lly  fo r other radio 

stations who are try ing  desperately to  copy KLIF 's program innovations. KLIF is o ffe ring  

free to these fr ie n d ly  com petito rs, the KLIF Kopy K a t K it .  This handy guide answers such 

questions as "H ow  d id  A rt Nelson become the dean o f northwestern disc jockeys", "H ow  

to ge t the best gas m ileage out o f your m obile  news u n its ", "W hereto  find  ta len ted  dee 

jays like  Ken K n o x ", "Is Rex M il le r  fo r real or is Ken Reed a ve n tr ilo q u is t" and o f course 

"  How to make Commercials less ir r ita t in g  and more e x c it in g .

It's  the chance o f a life  tim e to copy KLIF to the le tte r. Station managers and program 

d irecto rs , d o n 't d e lay , send today. Send your requests fo r the KLIF Kopy K a t K it  to 

HELP, that's  HELP , H -  E -  L -  P, K L IF , D a llas .



CD KLIF IMITATION PROMO

July 25̂  1956 -t& uo

#:i

Perhaps y o u 6ve n o t ic e d  that some r a d io  s t a t i o n s s ■whose 

s c i s s o r s  a r e  sh a rp e r  than t h e i r  w i t s 8 copy KLIF l ik e  a 

r e p e a t in g  r i f l e *  KLIF i s  h ig h ly  f la t t e r e d ^  but w ishes In 

j u s t i c e  t o  ob serv e  th a t  some o f  th e  s ta t io n s  cop y in g  o f  la te  

a re  n ot g e t t in g  th e  ex a ct w ords o f  a l l  our KL7.F id e a s  c o r r e c t ly  . 

For the con v en ien ce  o f  th o s e  s t a t io n s  0 o c o p ie s  o f  a l l  KLIF 

id e a s  are  now a v a i la b le  t o  t h o s e  who w r ite «



KLIF IMITaTICN PHOMO f?2

Ju ly  2 5 s 1956 th ru  J u ly  31„ 1956

(one per h ou r)

May v® ask  your in d u lg en ce  f o r  a moment. T h is  announcement 

i s  n o t d ir e c t e d  t o  th e  l i s t e n i n g  p u b lic ,, but i s  in ten ded  as 

a serv ic@  t o  o th e r  r a d io  s t a t io n s  now m on itorin g  KLIF f o r  

new id e a s . We r e g r e t  t o  t e l l  th e se  s t a t io n s  th a t  thtere 

f i l l  be  no new id e a s  u n t i l  tomorrows, so i t  v d .ll  be u n n ecessa ry  

fo r  you t o  m on itor any fu r t h e r  t o  d ay0





- 3

SPEC SPOT SOLD { D ickie R osenfeld , Sales M anager, KILT )

' 1 Tennox B a r -B -Q  Restaurant and Catering Service was so ld  a schedule

from  a spec spot featuring a stagecoach  robbery . The strongbox was filled  with nothing 

* but empty Tennox B a r -B -Q  sandwich w rappers. A fter sm elling the arom a o f the

h ickory  sm oked B ar-B -Q com in g  from  the w rappers, the bandit eu r-sn ders, saying, 

/ just take m e to  Tennox for  som e o f that d e liciou s Bar-B -Q . The stagecoach guard 

te lls  the bandit tin t he can 't take him to Tennox but Tennox C atering Se.-vice w ill 

bring him som e o f  that de liciou s B ar-B -Q  even in ja il.

Have kids w rite in i f  they want to represent their sch ool in this m anner. Deejay 

ch ooses  winner at each sch oo l then 3ends them xormatted sheet they fill  before  

phoning in 3 0 -se c  report from  their school. Things like s co r e s , beauty queens, 

sch ool dances, etc. In this way each report w ill sound s im ila r, w ill not "ra m b le "  

but w ill be in form ative.

# # #

PROM OTION ( Johnny B orders, P rogram  D irector, KLIF )

Old idea that might be worth reinstating. . . KLIF C orrespondent. .

G ood fo r  night deejay.

# # #

HOT KLIMBERS

KLIF

1 .  ) "T h e R e as on Why"
2 .  ) "W om an"
3 .  ) "Husbands and W ives"
4 .  ) "She Said Yeah"

D olls
P eter & Gordon 
R oger M iller 
The T ra ce rs

Toy
Capitol
Smash
Sully



REJECTED COMMERCIAL ( Al Lurie, Sale» Manager, KLIF )

Copy rejected for the Jane Mansfield movie "Promises , Promises", 

Copy was re-written and schedule retained.

# # #

PUBLIC SERVICE IDEA ( A1 Lurie, Sales Manager. KLIF >

Give excess records to childrens wards of area hospitals for

Christmas.

This is an old idea but tailored here for Christmas specifically.

t i t

PROMOTION IDEA ( Rex Jones < P. D. ) /  Russ Knight. KLIF )

"KLIF Correspondent" •• Promotion invites students to write the 

station if they would like to be the KLIF Correspondent in their school. A boy 

and a girl will bo chosen from each high school and they will supply weekly 

beeper phone reports of school activities.

Rex will send details to you upon request.

i t *

SALES IDEA ( Ron Ruth, Sales Manager. WYSL )

Ron points out that this is not a particularly creative sales idea

but be was able to sell WTSL's all night show to Iroquois Beer starting 

January 1st.
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REJECTED COMMERCIAL ( A1 Lurie, Sales Manager. KLIF )

Copy rejected for the Jane Mansfield movie "Promises , Promises". 

Copy was re «written and schedule retained.

# # #

PUBLIC SERVICE IDEA ( A1 Lurie, Sales Manager, KUF )

Give exceea record* to childrens wards of area hospitals for

Christmas.

This is an old idea but tailored here for Christmas specifically.

# # #

PROMOTION IDEA ( Rex Jones ( P. D. ) /  Russ Knight. KLIF )

"KLIF Correspondent" •<• Promotion invites students to write the 

station if they would like to be the KLIF Correspondent In their school. A boy 

and a girl will be chosen from each high school sued they will supply weekly 

beeper phone reports of school activitiss.
t

Rex will send details to you upon request.

# f  #

SALES IDEA ( Ron Ruth, Sales Manager, WYSL )

Ron points out that this is not a particularly creative sales idea 

but he was able to sell WYSL's all night show to Iroquois Beer starting 

January 1st.

# # #
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f or 2 0 0 , 0 0 0  yen. If y o u  have a y e n  for a lot with all the 
same c o n v e n i e n c e s  for much less, come to Sou t h  Shor e s ,  etc."

B E S T  O N - T H E - A I R  P R O M O T I O N

KDW8 in M i n n e a p o l i s  is r u n n i n g  a "C.ount on KDWBJ1 p r o m o t i o n .  
T h e y  have a cart w h i c h  runs less ttfan 30 s e c o n d s  w i t h  a 
c o n g l o m e r a t i o n  of v oices s a y i n g  "KDWB" o v e r  and o v e r  again.
T h e  f i r s t  p e r s o n  to call in w i t h  the c o r r e c t  c o u n t  of " K D W B ’s" 
wins.

B E S T  P R O M O T I O N  IDEA -- WDGY

R i g h t  a f t e r  t h e i r  St. P a t r i c k ' s  Day p r o m o t i o n  they are p l a n n i n g  
a " T h i n k  W a rm" p r o m o t i o n .  The idea is to p r o m o t e  a l i ttle 
w a r m t h  f or t h a t  cold part of the c o u n t r y .  On the air they will 
give a w a y  p r i z e s  that tie in w i t h  the w a r m t h  Idea ( e l e c t r i c  
b l a n k e t s ,  b a t h i n g  suite, etc.). T h e y  will also get a w i n d o w  1n 
one of the d o w n t o w n  d e p a r t m e n t  s t ores and will have the disc 
j o c k e y s  b r o a d c a s t i n g  f r o m  the r e  in b a t h i n g  suits w i t h  sun lamps 
b e a m i n g  on them. T h e y  also plan to h a v e  h e a t  lamps o u t s i d e  
the w i n d o w s  so t h a t  a n y o n e  s t a n d i n g  and l o o k i n g  in can s h a r e  
the w a r m t h .

B E S T  NEW C R E A T I V E  S A L E S  IDEA - WHB

The l a r g e s t  local a p p l i a n c e  d e a l e r  (Jack B o r i n g )  has m a d e  
a r r a n g e m e n t s  w i t h  a local f i n a n c i a l  h o use to f i n a n c e  p u r c h a s e s  
by the " u n d e r  21" age group. B o r i n g  is r u n n i n g  f o u r  spots a 
n i g h t  on o u r  7-10 pm s h o w  p i t c h i n g  this new c r e d i t  plan 
w h e r e b y  a t e e n a g e r  can buy up to $200 w o r t h  of m e r c h a n d i s e  on 
c r e d i t  f or as l i t t l e  as $ 1 .75 a week. The c o p y  p i t c h e s  p o r t a b l e  
T V 's, s t e r e o s ,  etc. I n c i d e n t a l l y ,  y o u n g  m a r r i e d s  in this g r o u p  
can b uy up to $600 w o r t h .  N a t u r a l l y ,  1n e i t h e r  c a t e g o r y  the 
p e r s o n  m u s t  be w o r k i n g  and have a r e c o r d  of i n c o m i n g  m oney.

I-1.!
i

.i : ’ i
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B E S T  N EW C O M M E R C I A L  A P P R O A C H  - WHB

A local P o n t i a c  d e a l e r  was p i t c h e d  a g o o d  c a m p a i g n  theme and 1s 
v e r y  i n t e r e s t e d  1n it. It is "A D e d u c t i o n  Sale" w h i c h  is 
a c t u a l l y  a s p o o f  on the g i v e - a w a y s  t h a t  c ar d e a l e r s  are using 
to a t t r a c t  n ew c u s t o m e r s .  F o l l o w i n g  is a c o p y  of the two spec 
s p o t s  he w as p i t c h e d .......

A N N C R :  We n o w  take y o u  I n s i d e  a spe c i a l  sal e s  m e e t i n g  at
L a n e r  P o n t i a c .

- P a g e  T w e l v e  -
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for 2 0 0 , 0 0 0  yen. If y o u  have a y e n  for a lot with all the 
same c o n v e n i e n c e s  for much less, come to Sou t h  Shor e s ,  etc."

B E S T  O N - T H E - A I R  P R O M O T I O N

KDWB in M i n n e a p o l i s  is r u n n i n g  a " Count on KDWB" p r o m o t i o n .  
T h e y  have a c a r t  w h i c h  runs less than 30 s e c o n d s  w i t h  a 
c o n g l o m e r a t i o n  of v oices s a y i n g  "KDWB" o v e r  and o v e r  again.
T he f i r s t  p e r s o n  to call in w i t h  the c o r r e c t  c o u n t  of " K D W B ’s" 
wins.

B E S T  P R O M O T I O N  IDEA -- WDGY

R i g h t  a f t e r  t h e i r  St. P a t r i c k ' s  Day p r o m o t i o n  they are p l a n n i n g  
a " T h i n k  W a rm" p r o m o t i o n .  The idea is to p r o m o t e  a little 
w a r m t h  for that cold part of the c o u ntry. On the air they will 
give a w a y  p r i z e s  that tie in w i t h  the w a r m t h  idea ( e l e c t r i c  
b l a n k e t s ,  b a t h i n g  suite, etc.). They will also get a w i n d o w  in 
one of the d o w n t o w n  d e p a r t m e n t  s tores and will have the disc 
j o c k e y s  b r o a d c a s t i n g  f r o m  the r e  in b a t h i n g  suits w i t h  sun lamps 
b e a m i n g  on them. T h e y  also plan to have heat lamps o u t s i d e  
the w i n d o w s  so that a n y o n e  s t a n d i n g  and l o o k i n g  in can share 
the w a r m t h .

B E S T  N EW C R E A T I V E  S A LES IDEA - WHB

The l a r g e s t  local a p p l i a n c e  d e a l e r  (Jack Bor i n g )  has m a d e  
a r r a n g e m e n t s  w i t h  a local fina n c i a l  h o u s e  to f i n a n c e  p u r c h a s e s  
by the " u n d e r  21" age group. B o r i n g  is r u n n i n g  four spots a 
n i g h t  on o ur 7-10 pm s h o w  p i t c h i n g  this new c r e d i t  plan 
w h e r e b y  a t e e n a g e r  can buy up to $200 w o r t h  of m e r c h a n d i s e  on 
c r e d i t  for as l i t t l e  as $1. 7 5  a week. The c o p y  p i t c h e s  p o r t a b l e  
TV' s ,  s t e r e o s ,  etc. I n c i d e n t a l l y ,  y o u n g  m a r r i e d s  in this g r o u p  
can buy up to $600 w o rth. N a t u r a l l y ,  in e i t h e r  c a t e g o r y  the 
p e r s o n  m u s t  be w o r k i n g  and have a r e c o r d  of i n c o m i n g  m oney.

B E S T  NEW C O M M E R C I A L  A P P R O A C H  - WHB

A local P o n t i a c  d e a l e r  was p i t c h e d  a g o o d  c a m p a i g n  theme and is 
v e r y  i n t e r e s t e d  in it. It is "A D e d u c t i o n  Sale" w h i c h  is 
a c t u a l l y  a s p o o f  on the g i v e - a w a y s  that car d e a l e r s  are using 
to a t t r a c t  new c u s t o m e r s .  F o l l o w i n g  is a c o p y  of the two spec 
spo t s  he was p i t c h e d .......

A N N C R :  We n ow take y o u  i n s i d e  a spec i a l  sales m e e t i n g  at
L a n e r  P o n tiac.

- Page T w e l v e
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A» G eneral Idea
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1 . To in cre a se  s a le s  on KLIF a fte rn o o n  show»
2 . C reate more a t home l i s t e n in g  t o  George S in g er  Show.
3° P rov ide  a prom otion  and m erch andisin g p lan  th a t  r e q u ire s  a min­

imum o f  expense and e f f o r t  on the p a rt o f  KLIF0
4 . Th is v e h ic le  would be an even g r e a te r  in c e n t iv e  t o  N ation a l 

A ccounts to  s ig n  w ith  KLIF in  the D a lla s~ F t. Worth Area.
5. Th is id e a  would in v o lv e  the audience o f  women even more in  the 

a c t i v i t i e s  o f  KLIF.
6 . This p lan  i s  based  on the s im ila r  id e a s  b e in g  used by CBS w ith 

t h e ir  Housewives P r o te c t iv e  League and NBC spot fo o d  m erchandis­
in g  p la n . These are o n ly  b e in g  conducted  in  m e tro p o lita n  c i t i e s  
w ith  50 ,000  w att s t a t io n s ,  owned o r  a f f i l i a t e d  w ith  the ch a in .

7« This id e a  ta k es  the b e s t  from  both  w ith  added tou ch  and thus 
becomes som ething KLIF co u ld  b e g in  in  D a lla s .

1 . Begin prom otion  t o  g e t  women t o  w r ite  in  r e q u e s t in g  more in form a­
t io n  about the KLIF C ou n cil o f  Homemakers. The s t ip u la t io n  b e in g  
made th a t  th e  number o f  members on the t e s t in g  c o u n c il  would be 
r e s t r i c t e d  t o  a c e r ta in  f i g u r e .  For the purpose o f  o u t l in e  say 
500.

2 . A fte r  a b r i e f  id e a  i s  g iv e n  on the a ir  o f  our p lan  a more d e t a i le d  
e x p la n a tio n  w ould be sent by m ail t o  th ose  in t e r e s t e d .

(a ) In  t h is  l e t t e r  e x p la in in g  the fu n c t io n  o f  the c o u n c i l ,  an 
a p p l ic a t io n  f o r  membership i s  in c lu d e d  w hich the women f i l l  
out and re tu rn  t o  KLIF.

( b ) Those th a t re tu rn  the a p p l ic a t io n  r e c e iv e  membership cards 
to  th e  c o u n c i l .

3« These 500 women then a c t u a l ly  become a t e s t in g  com m ittee t o  sam­
p le  the sp on sors  p rodu ct and f i l l  out a standard  q u e s t io n  and 
answer form  s ta t in g  how th ey  l ik e d  the p ro d u ct .

(a )  These form s are sen t to  the spon sor so he w i l l  know what 
a c r o s s  s e c t io n  o f  h is  bu y in g  p u b lic  th in k s  o f  h is  p ro d u ct . 
Thus, we have an oth er s e r v ic e  t o  the spon sor and a v a lu a b le  
one f o r  him.

4» The women w i l l  r e c e iv e  a sample o f  the p rod u ct by p re se n tin g  a 
l e t t e r  to  a c o o p e ra t in g  fo o d  market o r  ch a in .

5. N a tu ra lly , p rom otion  w i l l  go w ith  the sp on sors  p ro d u ct .
(a ) Standard banners m ention ing  George S in g er  Show on KLIF 

and th e  Homemakers C ou n cil would be d isp la y e d  w ith  the 
p rod u ct in  the s t o r e .

(b ) V a riou s  o th e r  form s o f  prom otion  co u ld  be in c o r p o r a te d . 
M a ilin g s , market b a g s , e t c .

6 . A ctu a l S pots  on the A ir
(a ) The a c tu a l spot on the a i r  would be p la ce d  on the George 

S in g er  Show ju s t  as th ey  are now.
( b ) Th is would perm it us to  p lan  t h is  campaign w ith out any 

d e v ia t io n  from  the e s ta b lis h e d  program p o l i c y  and form a t.
( c )  A c t u a l ly ,  the o n ly  a d d it io n  to  what i s  now on the a i r  would 

be ta lk  o f  the c o u n c il  and some prom otion  t h e r e o f .

B. P lan

C
ow

boy
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7° Cost
(a ) N a tu ra lly , a premium show such as t h is  w ith  the fe a tu r e s  

o f  the p lan  would make i t  n ece ssa ry  to  charge a h ig h er  
ra te  to  co v e r  a l l  the added c o s t s .

Sc Who would buy t h is ?
(a ) Food Brokers
(b ) N ation a l A ccounts
( c )  Food Chains
(d ) Any p rod u ct in v o lv e d  in  k eep in g  up a home.

9 . This p lan  has an e x c lu s iv e  fe a t u r e .
(a ) I f  we have a spon sor o f  a p a r t ic u la r  p ro d u ct , say c o f f e e ,  

we w ould r e s t r i c t  a l l  o th e r  c o f f e e  brands f o r  the le n g th  
o f  h is  c o n t r a c t .

(b ) T h is , o f  c o u r s e , would o n ly  app ly  to  the sp on sors  on 
t h is  d e a l and o n ly  t o  t h is  one show o r  segment t h e r e o f .

10 . N a tu ra lly , prom otion  by George S in g er  would be in c lu d e d . P erson al 
ap p earan ces , d em on stra tion s , o p e n in g s , e t c .  o r  any p a rt o f  the 
c o u n c i l  a c t i v i t i e s .

C. C ross S e c t io n  o f  What Th is Show and Idea  O f fe r s .

1 . To the Sponsor
(a ) I t  g iv e s  him a t e s t in g  group t o  t r y  h is  p rodu ct and t o  do 

t h e ir  brand o f  s e l l i n g  t o  f r ie n d s ,  r e l a t i v e s ,  n e ig h b o rs .
(b )  He se e s  in  w r it in g  the o p in io n s  o f  a c tu a l u sers  o f  h is  

p ro d u ct . T r ied  and t e s t e d  in  D a lla s  homes.
( c )  G ives him a chance to  a c t u a l ly  prom ote KLIF. He pays the

f  in c r e a s e d  c o s t  o f  our prom otion  by bu y in g  t h is  fe a t u r e .
(d ) G ives him a th ree  way p i t c h  a t the buying p u b l ic ;  on the

a i r ,  by a c tu a l t r i a l ,  and by p rom otion .
2 . To the S ta t io n

(a ) Number one w ould n a tu r a lly  be more sp o n so rs .
(b ) Paid p rom otion .
( c )  A g r e a te r  involvem ent w ith  l i s t e n e r  p o s s ib le ;  p u l l in g  up 

our a fte rn o o n  number o f  s e ts  in  use tuned t o  KLIF.
(d ) Another f i r s t  f o r  us in  D a lla s .

3 . To the P u b lic
(a )  The assurance th a t  the produ ct has been t r i e d  and approv­

ed by l o c a l  D a llas  women; n ot by M rs. O ffe n g lo te  o f  Upper 
L e ft  Arm pit, O hio.

(b ) A c l o s e r  t i e  w ith  KLIF; a f e e l i n g  o f  having us p rov id e  
them w ith  an added s e r v i c e .

( c )  The chance a t l e a s t  f o r  the women on the c o u n c il  t o  sample 
a p rod u ct f r e e .

D. Summation

This id e a  was h i t  upon k eep in g  upperm ost in  mind the e s ta b lis h e d  
form at and p o l i c y  p r e v a i l in g  a t KLIF. This p lan  in  i t ’ s p resen t 
form  would a llo w  us t o  take on the b e s t  fe a tu r e s  o f  the CBS and 
NBC d e a l ,  but w ith ou t the g re a t  c o s t  o f  added h e lp , expenses and 
e x te n s iv e  work in v o lv e d  w ith  t h e i r  p la n . But, we would be a b le  to  

a ex ten d  t o  th e  spon sor a l l  the fe a tu r e s  th a t  th e  CBD and NBC p lan
V. extend  t o  him o n ly  on our l o c a l  l e v e l  w hich p r im a r ily  i s  the most

im p orta n t. ■





COUNT THE RECORDS



_- normally used in bingo games. T-. ..age is filled With little wooden nails which 
numbers on them. He picks out four of these, one at a time, and thus determines the 

number that will be used that hour. It is best to have him refer to one of these numbers 
as a "m ystery" number and thereby encourage ten people to participate rather than just 
one. The person, as I say, now has three minutes or whatever time, to call in for the 
hourly prize. This can be run twice an hour if you desire.

4. SELLING ONE DOLLAR BILLS FOR FIFTY CENTS: This is strictly an 
off-th e-a ir promotion and can be used to draw any kind of crowd for any occasion whether 
it be a sales proraotionfor a sponsor or simply a station promotion. You promo heavily 
on the air where your disc jockeys will be at what time and the fact that they will be selling 
one dollar bills for fifty cents and I caution you that in a market where this has never been 

done, or where there is little or no active radio programming, it w ill be comparable to a 
small riot. The jockeys should be in a position where they will not be jossled  or crushed 
or for that matter, have the hands-full of b ills snatched from  their grasp by unsavory - 
type characters. We did this once with all our jocks standing on a wooden platform on top 
of one of our m obile news units. This way, all they had to do was bend down and take the 
fifty cent pieces from  the outstretched arms and give them a dollar b ill in return. You can 
do this any way you want. You can sell fifty cent pieces for a quarter or you can sell one 
dollar bills for 98£, Obviously, the latter gets av'fully confusing due to the amount of s 
silver- and copper that must exchange hands in the middle of the crushing mob. I think you 
couldlhave a successful promotion out of this with as little as $400. 00 because actually
you only spend $200. 00. Possibly after all the bills are sold, you could then announce 
that the fifty cent p ieces you now have will be sold for quarters. Either way, it doesn't 
cost an awful lot of money and it will really block traffic.

5. r . p r T M T  T H t :  P f]^ n g p s: The title here just about explains the contest 
completely. You announce on the air that from  a certain time on a certain day to a certain 
time the terminating day, your station will conduct its "Count the record s" contest. The 
grand prize is so & so and in order to win, all you have to do is count the records your 
station plays within that time period. If you are operating 24 hours a day, you include
the all-night show. No portion of your musical programming is left out of this contest time 
segment. The object is obvious. We expect the listeners to stay tuned constantly for a 
week or so and actually count every single record  that is played and you 'll be amazed to 
find that som e of them actually do it. We have known fam ilies to arrange shifts whereby 
the father maintains a count for several hours, then the mother takes over, then the kids, 
etc. Be sure to announce here that all entries must be postmarked by 24 hours from  the 
close of the contest. Obviously, you cannot have them postmarked sooner because the 
records are still being played and counted and that wouldn't be fair. Matter of fact, you 
should also state that any entries which are postmarked before the termination time of the 
contest will not be eligible since they are obviously guess-work.

It is also imporant to state in your prom os exactly what a record  is. The 
best way to explain it is to say that they are only to count those phonograph records that 
the disc jockeys play that are of the variety available for public consumption at record  
stores, such as the play of a Fats Domino record  would count as one and the play of one 
cut from  an LP album would also count as one. Explain also that singing com m ercial 
jingles, disc jockey themes, and anything else of this type musical nature is net to be 
counted as a "re cord ". {The only thing the listener has to send in is a postcard with his 
name and address and his numerical count as to the number of records played in that 
time period. He does not have to send a list of the records.

Obviously, it is most important here for y> ur disc jockey to maintain an 
•iidm’ f'te » la y  lis t and to turn 1ft copies of it to their ?.•!>.• a a soon1 a 9 'they got o<v

l lu t  u l t  i





SUMMER SOUNDS OF THE CITY ( Stan Richards and Russ Knight» KLIF )

Rua s sent rn« a a «spar at« memo on this since it was something ha

had used in .Atlanta in the paat and KLIF will soon be using it

While the idea tends to get somewhat sophisticated,, S think it in

basically good and X am attaching a copy of Russ' memo in order that you might

get the benefit of the various approaches he suggests

COW MILKING PROMO ( A1 Hari„ Program Director,, KABL )

E£ you'll recall,, X discussed the cow milking promotion during the

recent Managers' Meeting and told you it was being done by WAIT in Chicago,

KABL, is investigating the promotion for San Francisco and is

cheeking with a local milk company about the possibility of their participation,

which might giveA1 also points out that June is 'Dairy Month'

you an added sales approach with your local Dairy Association or a specific

bottler

ys
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SUMMER, SOUNDS OF THE CILYY { Sian Richards and Russ KnightD KEIF )

Rues 3®at m® a separate memo on this since it was something h« 

had used in .Atlanta in the past and KLXF will sooa be using it.

While tfe® idea Sends to get somewhat sophisticated,, H think it is 

basically good and l am attaching a copy of Russ1 memo in order that you might 

get the benefit of the various approaches he suggests .

# # #

COW M3LK1KG PROMO C A1 Hart, Program Director, KABL )

If you'll recall, S discussed the cow milking promotion during the 

recent Managers’ Meeting and told you it was being done by WAIT in Chicago.

KABL. is investigating the promotion for San Francisco and is 

checking with a local milk company about the possibility of their participation.

A1 also points out that June is 'Dairy Month", which might give 

you an added sales approach with your local Dairy Association or a specific 

bottler.

# # #

ys
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PROMOTION

1 SPEC SPOT

fD ickie R osenfeld , Sales M anager, KILT) 

{D ickie R osenfeld , Sales M anager, KILT)

Sold a package to Evans M usic City built around band instruments

fo r  sch ool students. The spots stress the fact that many tim es parents buy a clarinet fo r

the student and three months or  so later it is d iscov ered  they are best suited fo r  a tuba. 

If you deal with Evans M usic City you w ill never be faced with the p rob lem  o f having two 

instrum ents on your hands because you can rent any instrum ent fo r  only $5. OG a month

and i f  you decide  to ouy the rental fee w ill apply to the purchase price»

###

C Q M P-iT i T I CÜMMERCIAL (D ickie R osenfeld , Sales M anager, KILT)

"H elp M cR oberts C hevrolet save the United S tates", „ „and stop 

inflation , M cR oberts C hevrolet is offering  a 1967 C hevrolet at 1966 p r ice s  by placing 

^ /o u r  o rd er  today,

m

SALES IDEA (D ickie R osenfeld , Sales M anager, KILT)

Lew TV season  is here and in Houston, as e lsew here, com petition  

between 3 Houston TV stations is f ie r c e  fo r  audiences at beginning o f season. This 

situation was taken advantage o f and resulted in sale o f good spot schedules on KILT, 

to tv/o out o f three o f these stations.

M

PROMOTION {John B ord ers , P rogra m  D irecto r , KLIF)

" Cowboy football f ame ororno.s" .  „ „ com bined with d isc  jock ey  c r o ss  

p lugs, produ ced . These would be voiced  by best known Cowboy football p layers , som e 

^stra ight others in com edy style , com m enting on d isc  jo ck ey s , characters  on their program s, 

tim es on the a ir , e tc.

###



CRATER PROMO



K A 0 1  SAN FRANCISCO
DATE:

O ctober 1 , 1963

SUBJECT: j 0i i e t  Currie Grater Promo

Y o l i e  b a b y . . .h e r e  i s  th e  promo th a t  Don req u ested  I  send to  you. 

A n otbercopy  has been forw arded  to  him in  L A . . . c a r e  o f  P e te r  Frank organ.



"KABL MUSI Gn

MOON CRATER PROMO

MUSIC: UP PULL TO ESTABLISH , THEN FADE UNJJrJi FOR:

ANN 1 : Now r a d io  s t a t io n  KABL i s  proud bfc announce C a b le ’ s 

annual givaw ay c o n t e s t .

ANN 2 : The c o n te s t  o f  c o n t e s t s !

A Nu 1: F or th e  b e s t  card  o r  l e t t e r  on th e  s u b je c t  e x p la in in g  

th e  J o l i e t  C u rrie  c r a t e r  on th e  back s id e  o f  th e  m oon..

ANN 2: KABL o f f e r s . . .2 5 0  in  cash !

MUSIC: COMIC STINGER.

ANN 1 : Don’ t  m iss the most fa b u lo u s  o f  a l l  San F ra n cisco  ra d io  

c o n t e s t s .

MUSIC: BUTTON.



"KASL MUSIC" 

MOON CiUTER PROMO

MUSIC: UP FULL TO ESTABLISH, THEN FADE UiMUoR FOR;

ANN 1 :  Now r a d io  s t a t io n  KABL i s  proud bto announce C able*s

annual givaway c o n t e s t .

ANN 2 : The c o n te s t  o f  c o n t e s t s !

ANn 1 : F or th e  b e s t  card  o r  l e t t e r  on th e  s u b je c t  e x p la in in g

th e  J o l i e t  C u rrie  c r a t e r  on th e  back s id e  o f  th e  m o on ...

ANN 2 : KABL o f f e r s . . . 25$ in  cash !

MUSIC: C CMIC ST1NGEL.

ANN 1 : Donf t  m iss the m ost fa b u lo u s  o f  a l l  San F ra n cisco  ra d io

c o n t e s t s .

MUSIC: BUTTON





July 28, 1967Digest of Weekly Reports -  2

orld -{from  O'Hare Field. ) Another W-NUS first.
A McLendon Station

W-NUS is launching a series of capsule reports from  world wide 
travelers at O'Hare A irport. We will be using the combined 
facilities of all the airlines in cooperation with the public relations

Will you please have someone from  your company call Miss Sheila 
Hayden at W-NUS and she w ill send you the necessary information 
on how to participate in this exciting broadcast.

Because W-NUS is an all news operation, we know tba t these 
drop-in  travel capsule reports from  celebrities and outstanding 
personalities from  all over the world will provoke a brand new 
listening interest throughcat Chicagoland on 1390 and 107.5. We 
want to use the Seven Continents Restaurant operated by Carson, 
P irie  Scott & Company as one of the m ost functional points for 
the telephonic travel reports,

Ih e McLendon Corporation has excellent contacts in business, 
industry and the amusement world and we at W-NUS will use these 
contacts to make the Chicago travel reports a big success.

'IHE SE REPORTS WILL BE HEARD EVERY HOUR FROM 6:00 AM 
to 10:00 PM, SEVEN DAYS A WEEK.

Sincerely,

Cliff Johnson
Executive Assistant to General Mgr,

This idea is to set a new w orld 's record  for  "Rocking in a Rocking 
C hair." Various salesm en will be rocking the chair around the 
clock  without stopping, A 100 spot package has been presented to 
keep the public informed as to the progress of the marathon and 
sell rocking chairs at a good lead item price . Rocking w ll take 
place in front of store to add to outside publicity.

staffs throughout the nation and in many cases world wide.

KILT - TEXAS GIANT FURNITURE

-  2 -
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W-NUS is launching a series of capsule reports from  world wide 
travelers at O'Hare Airport, We will be using the combined 
facilities of all the airlines in cooperation with the public relations

Will you please have someone from  your company call Miss Sheila 
Hayden at W-NUS and she will send you the necessary information 
on how to participate in this exciting broadcast.

Because W-NUS is an all news operation, we know tba t these 
drop-in  travel capsule reports from  celebrities and outstanding 
personalities from  all over the world will provoke a brand new 
listening interest throughout Chicagoland on 1390 and 107,5, We 
want to use the Seven Continents Restaurant operated by Carson, 
P irie  Scott fk Company as one of the m ost functional points for 
the telephonic travel reports.

The McLendon Corporation has excellent contacts in business, 
industry and the amusement wozdd and we at W-NUS will use these 
contacts to make the Chicago travel reports a big success,

1 PE SE REPORTS WILL BE HEARD EVERY HOUR FROM 6:00 AM 
to 10:00 PM, SEVEN DAYS A WEEK,

Sincerely,

Cliff Johnson
Executive Assistant to General Mgr,

KILT - TEXAS GIANT FURNITURE
This idea is to set a new world ’ s record  for  "Rocking in a Rocking 
C hair," Various salesmen w ill be rocking the chair around the 
clock  without stopping, A 100 spot package has been presented to 
keep the public informed as to the progress of the marathon and 
sell rocking chairs at a good lead item price . Rocking w ll take 
place in front of store to add to outside publicity.

staffs throughout the nation and in many cases world wide.
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SALES PROMOTION for December/January {Jim Hamby, Sales M g r ,» KTSA)

A tie-in with the local Jaycee-Christmas Orphan’s Shopping Tour. A 

special Christmas spot package for retailers only. Sold on the basis of giving 5% 

of the gross to the Jaycees for the Orphan’s Tour, The money would be given in 

the name of the client purchasing the schedule» This, of course» can be adapted 

to any charity in your area» This can also be construed as a public service of 

sorts,

OBJECTIONABLE COPY {Jim Hamby, Sales Manager, KTSA)

They rejected a schedule and copy on the movie "I  Hate Your Guts”,

Jim says the spots are grossly misleading and the copy if strictly "s e x " with 

implication of race issues,

STATION BREAKS {John Borders, Program Director, KTSA)

"K TSA“ -Taking out the Yak, bringing music back"

"KTSA«-The Radio Class of 863, where our Principal is  much more music 1

PROMOTION (Stan Richards, Program Director, KLÏF)

They are running a vary interesting,, required listening contest called the 

"K LÎF Crossword Contest", Each hour from 7 am through 6 pm they play four 

songs, appropriately introduced aa "Crossword R ecords", The first person calling 

in after the last record is played with a sentence utilizing every word in all four 

titles wins $11 ,90 , Stan reports a phenomenal response.



SALES PROMOTION for December/Jaauai'y (Jim Kamby, Salas Mg:.’ » » KTSAJ
»■»■̂ ^ e ^aa^ea^aioaMgMatrtiaginiyattagaatcgarecngcc-.Tjyflc«?;^ ir-gau.nasyatagtewv'swvwi&inngwgiqwwanw ir.: n-r r n »

A tie-in with the local Jaycee Christmas Orphan’ s Shopping Tour, A 

special Christmas spot package for retailers only, Sold on the basis of giving 5% 

of the gross to the Jayceea for the Orphan’ s Tour, The money would be given in 

the name of the client purchasing the schedule, This, of course, can be adapted 

to any charity in your area. This can also be construed as a public service of 

sorts,

OBJECTIONABLE COPY {Jim  Hamby, Sales Manager, K.TSA)

They rejected a schedule and copy on the movie "I  Hate Your Guts” ,

Jim says the spots are grossly misleading and the copy if strictly "Bex" with 

implication of race issues,

STATION BREAKS (John Borders, Program Director, KTSA)

"KTSA«-Taking out the Yak, bringing music back"

"KTSA.--The Radio Class of ’ 63, where our Principal is much more m u sic !"

PROMOTION (Stan Richards, Program Director, KLIF)

They are running a very interesting, required listening contest called the 

"K LIF Crossword Contest", Each hour from 7 am through 6 pm they play four 

songs, appropriately introduced aa "Crossword R ecords", The first person calling 

in after the last record is played with a sentence utilizing every word in all four 

titles wins $11 ,90 , Stan reports a phenomenal response.
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Qualifies For M any Prizes! Dial 1240





ONE GALLON FREE
W hen You Purchase  10 G a llo n s  of 
C R ES T  R E G U LA R  O R C R ES T  ETH YL

PRESENT THIS COUPON AT
CREST OIL CO.

^ 5 4 5  C o rn h u ske r H ig h w a y  — Linco ln
O PEN  2 4  H O U RS  

P A Y R O LL  C H E C K S  C A S H E D  FREE!

A sk you r D octor to ca ll...

^ K J a q ey £ o .

Linco ln 's O ld e st N am e in Drugs 
3 C o n v e n ie n t Lo c a tio n s

South at 17th Washington at 17th Vine at 27th 
423-2327 423-2321 432-3341

F re e  Prescr ip tion Delivery

HARCO-VAN SICKLE
G  L  -A.

143 South 10th 
Lincoln, Nebraska

HE 2-4431

Return th is cou­
pon  to H a rc o  
an d  re ce ive  1 0%  
d iscount on a n y  
re ta il pu rchase  
. . . G ood  A p r il 
15 thru M ay  15, 
1963.

P resent th is Coupon an d  rece ive  $ 1 .0 0  
c re d it  tow ard  a n y  se rv ice  w ork in c lu d ­
ing lu b r ica tio n  or o il ch an g e .

9GORGES^
UNcoLu-mRcumI

14th & M 432-5308
Save $1.00 w ith th is Coupon

TWO GREAT NAMES
REDDISH BROS., me.

601 WEST VAN DORN

and  Westinghouse
NOW YOUR EXCLUSIVE DEALER 

FOR CONTRACTORS BUILT-IN UNITS 
A L S O

COMPLETE WESTINGHOUSE APPLIANCE LINE 
"YOU CAN BC SURt IF ITS WESTINGHOUSE"

PRESENT THIS COUPON
Receive One FREE Admission 
vith One PAID Admission AT

DRIVE-INTheatre
There 4 0 8  5353'1 8 4 0

VOID AFTER MAY 28 , 1963  
CUT COUPON FOR FREE ADMISSION

Linco ln 's Le ad in g  B re a d "

A HOMETOWN BUSINESS 
GROW ING WITH LINCOLN!

Wendelin Baking Company 1430 South Street

IMMEDIATE CASH 
LOAN CONSOLIDATION

«derated^
mance

2 1 0 4  O  St. P h .4 7 7 -3 7 3 7

SHOP AT YOUR FRIENDLY

FOOD STORES

.. . the fiatai that’s 
afiu/ays tit good company

For 60  years tine quality clothing 
for men, women, and boys.

DELICIOUS

AND

REFRESHING

T û a iâ & c t -  P r e c è d a t i
L UMB E R  C O M P A N Y

6 6 0  N S T R E E T , L IN C O L N  8 , N E B R A S K A  

T E L E P H O N E  H E  2 -3 3 0 4

"YOUR H O M E-R EM O D ELIN G  P A C K A G E R "

ALWAYS ASK FOR 
THE BEST IN DAIRY PRODUCTS

Meadow
Gold

"AT YOUR DOOR or NEAREST STORE"

IN-THE-HOME MEASURING, 
ESTIMATING FOR CUSTOM-MADE
• Draperies D , , • Valances... r  • Bedspreads n• Slipcovers Cornices
MONTGOMERY WARD

G a tew a y  4 3 4 -5 9 2 1
s a t i s f a c t i o n  g u a r a n t e e d

Beach

for,hei£>
1 r? $ {

¡M ir  v W i t *

That’s Where 
Your Money Grows!

UNION LOAN & SAVINGS
209 South 13th Street

Watch fo r spring  opening  
o f our Drive-in Branch,

56th and O. Mr. Green Thumb

Y O U  C A N  D E P E N D  O N

MAYFLOW ER

S ullivanS
432-2737

UNMATCHED Lightning Protection at 
Surprising Low Cost. $14.95 Installed

MASON ELECTRIC CO.
3901 TOUZALIN AVE. 466-1964

w Ol

ip
B-
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Count letters above. Enter total o f  all letters in 
box below , and on the front o f  the outside o f 
your envelope.

6
My Name: —  

Address: ---------

City A Stata:

Use this puzzle week o f Mar. 3-9

j 1 _  m> : * * *

:^ } ? ù ìà i c a {  - ~ !

« » l u m i

^

Count letters above. Enter total of all letters in 
box below, and on the front of the outside of 
your envelope. Count letters above. Enter total o f all letters in 

I box below, und on the front o f the outside of | 
\your envelope.

M y  N a m e :  

A d d r e s s :  _

4 I

Use this puzzle week o f Feb. 24-Mar. 2

My Naaa: 

|a44tm*. _
City A Statai

Use this puzzle week_of Feb^J.7-23 _  |

Enter Often! Every Puzzle ^
•- *• »

if^ )% u à ic a £  ■ :  ,

j1Ik i l !■1 1

 ̂ . ; „ % ^  
:^ m u A ic a {  ■'
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ÌL
* |

■ «

1
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1
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5* 55

|
61

I
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Count letters above, 
box below, and on 
your envelope

. Enter total o f all letters in c ount letters above. Enter total o f all letters in Count letters above. Enter total of all letters in 
the front o f the outside u/ Î qx below, and on the front o f the outside of. box below, and on the front of the outside of 

your envelope. your envelope.

12 11 I
M y  N a m e :  _ _ _

A d d r e s s :  _ _ _ _ _

C i t y  &  S t a t e :

< M y  N a m e :
iAddress: __
C i t y  &  S t a t e :

I M y  N a m e :  _ _ _ _

. A d d r e s s :  _ _ _ _ _ _

' C i t y  &  S t a t e :

Use this puzzle week o f Apr. 14-20 Use this puzzle week o f Apr. 7-13 | Use this puzzle week of Mar. 31-Apr. 6
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Count letters above. Enter total o f all letters in 'cou nt letters above. Enter total o f all letters in 
box below, and on the front o f the outside of «box below, and on the front of the outside of

¿your envelope.

3
'your enielope.

Count letters above. Enter total of all letters in 
box below, and on the front of the outside of 
your enielope.

2
My HM M . _

A  M r  t i l :  - - - - - - - - - -

City A StCft:

' M y  N a m e :  .  

^ A d d r e s s : _ _ _

M y  N a m e :  

A d d r e s s :  —

Use this puzzle week of Feb. 10-16 1 Use this puzzle week of Feb. 3-9 Use this puzzle week of Jan. 28-Feb. 2

kmliftifies For Many Prizes! Dial 1240
r f r p  _ > • > - j  >  » V  f ' \

« if1

aunt letters above. Enter total o f all letters in 
>x below and on the front o f the outside of 
iur envelope.

9
I Heme; _
9rtu; ___
y «  State:

’.f
it1 i n j

y V / lu A lc a j?  ■>

lb li i ij11 J

, Count letters above. Enter total o f all letters in 
Count letters above. Enter total o f all letters in box below, and on the front of the outside of 
box below and on the front o f the outside of \ your envelope, 
four envelope.

8 7
M y Name: __I
A d d r e s s :  _ _ _ _ _ _

'd i r  »  S ta le

j M y Neme: __

Address: _____

1 City 1  S tate:

Use this puzzle week of Mar. 24-30 Use this puzzle week of Mar. 17-23 Use this puzzle week of Mar. 10-16



W O W  I M  * m

22.2 % of all homes- listening to all local and regional radio stations in Lincoln, Nebraska (Lancaster County) are playing; 
and sending in weekly entries for KFOR'S "MUSICAL CROSSWORD'’’: —

HERE ARE THE PACTS!
MUSICAL CROSSWORD Entries Mailed: 41,000*
MUSICAL CROSSWORD Started On KFOR: January 28, 1963
MUSICAL CROSSWORD Entries Received: 1st Week - 1,641

2nd Week - 1,123 
3rd Week - 963
4th Week - 1,245 5th Week - 1,006
5 Week Average - 1,195

HERE'S HOW WE ARRIVED AT 22.2%
41,000 Homes multiplied by 13.1% Hooper Radio Sets In Use ** 5»371 
Homes Listening To All Radio Stations«
1,195 .verage Weekly Entries divided by 5,371 (^nes Listening To All 
Radio Stations = 2202%
WHY PROPER? Hooper measures "in home" listening only« Pulse measures 
"out ^ 4 home" listening, and who can play MUSIlip^ CROSSWORD while driv­
ing a car?
Our 13.1% Hooper Radio Sets In Use is the 7 A.M. to 6 P.M. average for 
Des Moines, Iowa since no survey figures were available for Lincolnr
This 22.2% figure is directly comparable to any radio survey "Share 
Of Audience"!

REMARKABLE? YOU BET!
All facts in this report can be verified by contacting either:

Mr. Richard Chapin 
Executive Vice President 
Stuart Stations 
% Radio Station KFOR 
Lincoln, Nebraska

»  *  *  *

Mr. Roger Larson 
Manager

or Radió Station KFOR
Lincoln, Nebraska

In addition to KFOR, MUSICAL CROSSWORD has now been purchased by:
KMEO - Omaha, Nebraska
KRGI - Grand Island, Nebraska
KSAL - Salina, Kansas
KODY - North Platte, Nebraska

ALL MUSICAL CLUES . . .  CORRECT PUZZLE SOLUTIONS ... AST FOR MAILERS . . .

furnished by: G E O R G E  W .  C R E M E E N B  PRESIDENT

R O B E R T  B .  M U R R A Y  
V IC E  P R E S I D E N T

* 41,000 homes is the total homes listed by Mail Advertising Corp­
oration of America for Lancaster County, Nebraska.
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What do the letters KSFO really mean?

finishes Smell Funny, Owing!
Do the call letters of KSFO really mean “ Knlshes Smell Funny, Olvingl” ? It's remotely possible. But 
we suspect that KSFO means many things to many people. And we are particularly anxious to know 
what It means to you. Please tell us. But first, listen.

KSFOVie World's Greatest Radio Station 
- 5 6 0  on everybody's radio dial.



CROW PROM O



CROW  PROM O

Are you tired of eating turkey on Thanksgiving? Then, eat crow ! 

-Eating crow is a fulfilling experience. . . makes you feel better 

and your troubles seem light as a feather. When your friends 

ask-you. . „ "W hat's for dinner on Thanksgiving?". . . . Say. . . .

"I¥n eating crow. "  After all, it's better than eating humble 

pie*

# # #
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cc  CUE BALL PROMO

IS YOUR THATCH THINNING? HAIR FALLING? DOES YOUR WIFE CALL YO U ...

CUE BALL!?

SOUND EFFECT. MUSIC UP...

THEN GET READY, BALDY...YOUR MOMENT HAS ARRIVED! KABL IS LOOKING FOR 

THE ONE BALD HEADED MAN IN THE BAY AREA WHO SUFFERS MOST FROM JIBES AN!) 

INSULTS -  ONE WHO IS TIRED OF THE SUPERIOR ATTITUDES OF THOSE WITH 

THICKER THATCHES. JUST WRITE KABL A LETTER DESCRIBING THE ABUoE ADD 

RIDICULE YOU SUFFER, ENCLOSING A PHOTOGRAPH. YOU WON'T GET YOUR HAIR 

BACK„ BUT YOU WILL GET A COMPLETE TONSORAL OVERHAUL FROM MAC-BLUMS, SAN 

FRANCISCO'S UNIQUE GENTLEMENS!® GROOMING ESTABLISHMENT. SO, DON'T Be, 

ASHAMED OF THAT BALD HEAD...DO SOMETHING ABOUT IT . WRITE TODAY TO 

"HAIRLESS JO E", KABL, SAN FRANCISCO.



PROM OTION { B ru ce  Hathaway, P ro g ra m  D irector,, KTSA )

"C o ffe e  C la s s ic "  - »  H ousew ife sends in ca rd  with nam e, a d d ress , e tc .

and throughout the day KTSA ded ica tes the c la s s ic s  to  them  fo r  cash  and p r iz e s ,

# # #

CREATIVE! SALES IDEA ( Ron Ruth, Sales M anager, W-NUS )

I quota from  R on 's  W eekly R eport;

"W e p itched  the B ou levard  N ational Bank on the idea o f buying a 52- 

w eek  cam paign  and they would in turn be a fford ed  a tag line on the bottom  o f the 

news sheets we w ill soon  d istribu te  daily  in a rea  restau ran ts. D ecis ion  is p en d in g ,"

# # #

C R E A T IV E  SALES IDEA ( A rt H olt, G eneral M anager, WYSL }

WYSL p ro p o se d  and so ld  a t ie - in  with rental h e licop ter  d ev ice  ( C ost 

^65, 00 fo r  use fo r  the day ) fo r  kiddie r id es  at P laza , Got $500, 00 schedu le  with 

this plus a p erson a l appearance by F red  Gage on O ctob er  10th,

Spending a fa ir ly  sm a ll amount such  as this to  get a good  schedu le 

w h ere none ex ists  look s  like  it w ill w ork  w ell in the future.

# '#  #

W EEKEND REVENUE ( A rt Holt, G eneral M anager, W YSL )

Sold  th ree  day w eekend schedu le to lo ca l ca r  wash by pitching an 

"e v e ry  secon d  c a r  f r e e "  cam paign . That is , each  pa ir o f ca rs  m ust be togeth er.

The idea being that i f  you want your c a r  w ashed, y o u 'll  get your w ife o r  the guy next 

d oor  to com e  with you and sp lit the c o s t  o f  the w ashing.

# # #

COM P E T IT O R 'S  PROM OTION  ( Don Newbury and H om er O dom , XTRA NEWS SALES ) 

KNX is staging a ra ce  betw een a donkey and an elephant on the s ix  m ile

stre tch  o f  c lo s e d  highway at the end o f the San D iego F reew ay, P r iz e s  a re  given  fo r  

ch oosin g  the c o r r e c t  tim e lapse  and the w inner. See attached c lip p in g .
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PROMOTION ( Bruce Hathaway, Program Director, KTSA )

"Coffee C lassic" - -  Housewife sends in card with name, address, etc, 

and throughout the day KTSA dedicates the classics to them for cash and prizes.

week campaign and they would in turn be afforded a tag line on the bottom of the 

news sheets we will soon distribute daily in area restaurants. Decision is pending,11

# # #

CREATIVE SALES IDEA ( Art Holt, General Manager, WYSL )

WYSL proposed and sold a tie-in  with rental helicopter device ( Cost 

^65, 00 for use for the day ) for kiddie rides at Plaza, Got $500, 00 schedule with 

this plus a personal appearance by Fred Gage on October 10th„

Spending a fairly small amount such as this to get a good schedule 

where none exists looks like it will work well in the future,

# # #

WEEKEND REVENUE ( Art Holt, General Manager, WYSL )

Sold three day weekend schedule to local car wash by pitching an 

"every second car free" campaign. That is, each pair of cars must be together.

The idea being that if you want your car washed, you’ll get your wife or the guy next 

door to come with you and split the cost of the washing,

# # #

COMPETITOR’S PROMOTION ( Don Newbury and Homer Odom, XTRA NEWS SALES )
/v ‘ >

KNX is staging a race between a donkey and an elephant on the six mile

# # #

CREATIVE SALES IDEA ( Ron Ruth, Sales Manager, W-NUS )

I quote from Ron’ s Weekly Report:

ii We pitched the Boulevard National Bank on the idea of buying a 52 -

stretch of closed highway at the end of the San Diego Freeway, Prizes are given for 

choosing the correct time lapse and the winner. See attached clipping.



COLOR RADIO



Firsfc of a l l ,  « «  w i l l  introduce to th© prose in  th© week between Christmas and New 
Year cur sa lection  o f  "tois s  Color Radio", Martha Hy®r, th® Universal--International star o f  
"Sabrina", "Kiss of F ire ", ate« Sha i s  a hometown Dallas gal but wo rare footing tha b i l l  
to bring h$r from Hollywood0 I 811 webome a l l  suggestions on how w© can use hor most
advantageously, Thas@ thougits occur ri^nt nows

1 , cock ta il pprty fo r  agencies, theatre people, advertisers, prominent c it iz e n sP press. 
20 award as "^iss Color Radio" by Shivers, Thorntcn, or other dignitary 0
3 , parade c©3.®bratirg "Color Radio"0
4 , half-tim e introduction o f  "Miss Color Radio" at Cotton BokL January firs t«
5o other gatherings around the Hew Year whsro ah© might put in an appearance- 
60 r®l®&888 to a l l  wira services, trad® magasdrBS, with pictures,
7 , any ideas you suggest.

Her® are other ideas and plans for  co lor radio January th ird  which we w ill  want to gat 
?2asy on right away;

L->irr^writ8 co lo r  station breaks far January th ird  start} use each half-hour,
2, Marriman is  preparing fo r  us three f e c i a l  color singing jir jg les; use one p«r~ 

half-hour starting January third,
request program (by wire only) from 10:30 p.mo-6 a,m, starting January third—Bruc® 
arid C ecil,
Dallas Lives With C l i f f—promoti onal spots by ms, already w ritten,

» ^ r ^ L u c iy  Telsphon® dumber s-naamor an duru issued on th is j Bubbles please see me,
* raw promotionals on cur nsws progress— I w ill  w rite tha as,

Elmsr Allan safety spot—Las pleas© get copy from m  aid se® that th is  is  mad®, 
ready to go and logged several times January 3 ,4 ,5»6  end 7»

Roar Windo fin a l giveaway—C ecil w i l l  take care of th is ,
Buffalo gLamiek—'we5l l  announce that i f  fifteen  kids w ill  come to the studio w a 'll  
play som® record fiv® timss in succession , I ° l l  take care o f  thks and we9l l  do 
i t  during la te  adTtemom January third.
Get da® jay in tros  iron other c it ie s »  °°ala Milwaulraa and ^1 P&so—Bruee w i l l  do th is  
and I can provide him with formats to send these jockeys.
Us® TIME Magazine n$ws sty Is—Routt w ill  convert out? w riters to this sty le  e ffe c t iv e  
January 3,
Begin to us© wsathor Jingles in  S^minut® sustaining tins a fter each hour on 
January 3« Bruce w i l l  b r ie f  annouissars on thLs0
Effectiv®  January th ird , Bruce to make us® of his pretty "wake up" jingl®  once an 
hour fo r  tte next several days.
We w ill  begin to use our ce leb rity  breaks in  profusion starting January third,
We are considerirg taking a small ad in  newspaper but with the word "COLOR"

8,
9,

\ ^ r ,

12,
13 <

14, 
15 c

actually in c o lo r .
16, On.all international s to r ies , we w i l l  begin using tin»a a fter  dateline, thus 

"Berlin—10:46 p,m,"o These ar® the actual foreign tiinaa o f  f i l in g ,
1^ 1 7 , Brucs w i l l  announce for County Weigher on January third,

18, Put headlines as w ell as weather on half-hour. Edd. Bubbles redo weather am 
headline format—l e t 8s have something considerably changed,
Mew tows intros—1811 do the sample format and then w©8l l  a ll  have to pitch in 
to get these do®«
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Brace in stitu te  these January 6,

ir,pens when 
PT without

280

news pxoiEoticnals—aii©ady w ritten.
Weaver's famous slogan breaks— already written,
30=40 middle nigjht phrases. I ' l l  write the sa0
2 o 'c lo ck  feeding time with day tin® b illboards. I ' l l  write these.
sponsoring newscasts by d isc  jockeys—do th is  for seven days« Bruce to write Variations 
on formats.
producti<3i spots on c o lo r  radio fcr  us® before January 3rd and soma others fo r  us® 
on and a fte r  that date—Bubbles w i l l  write those, 

mobile unit c a l l - in  transcriptions—Las w il l  record f iv e  d ifferent versions; Bruce w ill  
produce them.
¡Scsfe® o f  the new and old station breaks w® ' l l  use: some thing w onderfu^
you lis te n  to C liffy  compatible dolor radio, Tlf with en inside anterma»/ 
eye strain , tha pause that refresh® a, C l i f f—Tha B©n® of D ixie, KLIF has run away 
with D allas5 radio day, KLIF color radio, Dallas, ©tc0
choose songs with "b lue", "red", "yellow ", and o tte r  co lors  to be played frequently 
during the week starting January th ird—Bruce, 
nsw vignettes^-«® may do sesa© o f  these0 
nsw mobile in tros and c lo sss—Bubbles w i l l  write these.
r®=institut® INS lin es  on our newscasts and a lso  lin es  gigging the newspapers—Brucoe,
change weather formats—Bubbles. ' _ . ,
On January 7th, Art w i l l  give away d o lla r  b i l l s  fo r  n in ety -five  cents on a siec.tfj.0d
corner, reserving r igh t to  r e s t r ic t  number per customer.
Les w il l  insert new FidLer intros and cdosss fo r  on® week cnly starting the Ji'd.
We w i l l  begin to mako us® o f weather jin g les  as outlined in 12 ., and a lso  other 
jin g le s  w©!v® used infrequently.

This w i l l  give you a l i s t  o f a l l  the things wq' v® gjt to do, 
salesman and pr<&afcLy two raw d isc jockeys by January th ird.

We w ill  h&v® a f ifth

Gordon Me Lender



PLANS FOR COLOR RADIO

K LIF  goes color radio on Tuesdays January third. This memorandum is an effort 
to set down on paper a ll o£ the various innovations and changes we will wish to introduce. 
I will ask your complete cooperation in helping me get everything done» written» logged 
and announcers briefed before January first.

F irst of all, we will introduce to the press in the week between Christmas and New 
Year our selection of "M iss  Color R adio,"  Martha Hyer, the Universal-International 
star of "  Sabrina, "  "K is s  of F ir e ,"  etc. She ie a hometown Dallas gal but we are 
footing the bill to bring her from  Hollywood. I 'l l  welcome all suggestions on how we 
can use her m ost advantageously. These thoughts occur right now:

1. Cocktail party for agencies, theatre people, advertisers, prominent citizens, 
p ress.
2. Award a s  "M iss  Color Radio" by Shivers, Thornton, or other dignitary.
3. Parade celebrating "C olor Radio. "
4 . Half -  time introduction of "M iss  Color Radio" at Cotton Bowl January first.
5. Other gatherings around the New Year where she might put in an appearance.
6. R eleases to all wire services, trade magazines, with pictures.
7. Any ideas you suggest.

Here are other ideas and plans for color radio Januar-. third which we will want 
to get busy on right away:

1. W rite color station breaks for January third start; use each half-hour.
2. Merriman is  preparing for us three special color singing jingles; use one 
per half-hour starting January third.
3. Request program (by wire only) from  10:30 p. m. -6  a. m . starting January 
third --B ru c e  and Cecil.
4. Dallas lives with Cliff--prom otional spots by me, already written.
5. Lucky telephone num bers--m em orandum  issued on this! Bubbles please see m e.
6. New promotioaals on our news p rogram s--I will write these.
7 . Elm er Allen safety sp o t--L e s  please get copy from me and see that this is 
made, ready to go and logged several tim es January 3, 4, 5, 6, and 7.
8. Rear Windo final giveaw ay--C ecil will take care of this.
9. Buffalo g im m ick --w e 'll announce that if fifteen kids will come to the studio 
we’ll  play some record five times in succession. I 'll  take care of this and w e'll 
do it during late afternoon January third.
IQ. Get deejay intros from  other c itie s --a la  Milwaukee and El P aso--B ruce will 
do this and I can provide him iwith formats to send these jockeys.
11. Use TIME Magazine news fiy&sacexstyle--Routt will convert our writers to this 
style effective January 3.
12. Begin to use weather jingles in 5-minute sustaining time after each hour on 
January 3. Bruce will brief announcers on this.
13. Effective January third, Bruce to make use of his pretty "wake up" 
jingle once an hour for the next several days.
14. We will begin to use our celebrity breaks in profusion starting January third.
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15. 15. We are considering taking a sm all ad in newspaper but with the word "C O L O R "
actually in color.
16. On all international stories, we will begin using times after dateline, thus 
"B e r lin --10:46 a. m . "  These are the actual foreign times of filing.
17. Bruce will announce for County Weigher on January 3.
18. Put headlines as well as weather on half-hour. Edd, Bubbles redo weather 
and headline fo rm a t--le t ’ s have something considerably changed.
19. New news jbssesK in tr o s --I 'll  do the sample format and then w e'll all have to 
pitch in to get these done.
20. News prom otionals--already written/
21. W eaver's famous slogan breaks--already written. Bruce institute these 
January 6.
22. 30-40  middle night phrases. I 'll  write these.
23. 2 o 'clock feeding time with daytime billboards. I 'll  write these.
24. Sponsoring newscasts by disc jockeys--d o  this for seven days. Bruce to 
write variations on form ats.
25. Production spots on color radio for use before January third and 6ome others 
for use on and after that date--Bubbles will write these.
26. Mobile unit ca ll-in  transcripiions--L es will record five different versions; 
Bruce will produce them.
27. Some of the new and old station breaks w e'll use: something wonderful 
happens when you listen to Cliff, compatible color radio, TV with an inside 
antenna, color TV without eyestrain, the pause that refreshes, C liff--T h e Belle
of Dixie, KLIF has run away with Dallas' radio day, KLIF color radio, Dallas, etc.
28. Choose songs with "b lu e ,"  re d ,"  "yellow , "  and other colors to be played 
frequently during the week starting January third--B ruce.
29. New vignettes--w e may do some of these.
30. New mobile intros and closes--B u bbles will write these.
31. Re-institute INS lines on our newscasts and also lines gigging the news­
p ap ers--B ru ce.
32. Change weather form ats--B ubbles.
33. On January 7th, A rt will give away dollar bills for ninety-five cents on a 
specified corner, reserving right to restrict number per customer.
34. L es will insert new Fidler intros andx&k closes for one week only starting 
the 3rd.
35. We will begin to make use of weather jingles as outlined in 12 ., and also  
other jingles we've used infrequently.

This will give you a list of all the things we've got to do. We will have a fifth 
salesman and probably two new disc jockeys by January third.

Gordon McLendon



Hell© everybody, everywhere* this is  the Old Scotchman, G ord on  McLendon.
Color is  a part of your H ie --you ’ve been an a blue funk, you've been dyed in 
the wools you've painted the town red, you’ve dragged a red herrings or seen pink 
elephants, or worn a yellow ribbon, or been on the black list, on a red-letter day- 
and now color comes 1»  radio. On Tuesday, January third, KLXF begins -She 
m ost Qolor-fiji radio schedule in DaXLts. history— new tim es for maay old personal­
ities, new form ats, new vignettes --asw  color- -vivid radio with all the intense 
and flaring color that is show business. Join Cliff on January third.

4444.44444 4 4 4 44  i«444*444

Hell© everybody, everywhere, this is  the Old Scotchman, Gordon McLendon.
Radio has always had its deficiencies. Take the Railroad Hour, for iaf*fc..uce- * 
been on the air for twenty years and never sold a single railroad. But nowadays 
you can hear s. new type of radio— color radio on KLÜT, starting January third. 
W e're  calling it color radio because with old personalities at new tim es, and new 
personalities in old tim es, and new vignettes and form ats, and new m usic, we 
believe you’l l  agree that radio has hit a new high in entertainment - -  with color 
radio, color-£ul radio, on  KLXF starting January third.

Hello everybody, everywhere, this äs the. Old Scotchman, Gordon McLendon.
Radio has always been net only brightened with brilliance by great perform ers, 
but brightened also by blunders. Like the night Betty Furness asked her
audience "have you ever tried your W esÜaghcr»S9 washer with a full lou&l o n ? "
. , .  or Betty Crocker, who gave her favorite recipe for fricken ch icasee .. .  and 
now, to brighten radio once again, com es KLXF’ s version ox color:' radio- new 
tim es for great KLXF personalities like A rt I'lelson, Don Keyes arid Larry M onroe. 
new form ats, new program s, new everything on January third on Cliff --the  
siatiba that has run away with Dallas' radio day.

4tZr444 4 4 4 4 4 4 4 *444

Hello everybody, everywhere, this is  the O le Scotchman, Gordon McLendon. 
Fred Allen once said that radio is  called a medium because nothing is wc-ui-done. 
With, that in mind, Cliff is  going to change the pattern January third with, color 
radio, the m ost color ful radio in history. Fam iliar personalities will be in
new tim e» - -A r t  Nelson* 'Don Keyes, Larry Monroe and others....there’ !;1. b<= a
week of the top 14 Old Scotchman vignettes of a ll tone, you'll hear KLXF’ e Maos 
Color Radio of 1956, Martha Hye:r, new and spectacular contests like C liff's  
asw Lucky Telephone number con test--so  many new things that we can©: even i- su 
them a ll—on KLXF color radio, starting January «bird--radio painted wiih. al? 
the vivid hues and splashes of the-, rainbow.
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HeD.os everybody, everywhere, this is the Old Scotchman,, Gordon McLendon«
To some estent, KLIF has always had color ,r a die, -  -  colo rful, anyway. Like 
the time one of K L IF 's early announcers, Doc Hull, was ad Jibbing a com m ercial 
for a laundry company and said» "a n  of you ladies who drive by and drop off 
your clothes will receive immediate attention; "  or the time one of ©m* announcers 
said that in a recent speech,, the President had hit the nail with his head .. .  
these have been colorful years for Cliff» all right, but not as colorful as what's 
to com e--co lor  radio, on January third--new  jingles, new contests,, new times 
for C liff's top personalities, new form ats, aad a  brand-new KLIF "M isn Color 
Racdo of 1 9 5 6 " . . .  it 'll be color radio, color~ful radio January third on Cliff,.

Hello, everybody, everywhere , this is  the Old Scotchman, Gordon McLendoi..
You know, i suppose one of the greatest pleasures in business is  doing what 
your competitors say can't be done. Like the little girl wrote in the thank-you 
note at the end of fee Christmas season: "thank you for your nice present. I 
always wanted a pin cushion although not very much. "  W ell, we always wanted 
color radio, and a  great deal, and it starts on Cliff January third--the m ost 
color-fu l radio you've ever h eard --a  great new contest, Lucky Telephone Numbers, 
brand new times for soma of your favorite Glsif deejays, the KLIF SSwik Kwia, 
saw form ats, a m ost im portant, announcement by Bruce Hayes, the introduction 
of M iss Color Radio of 1956, all this arid much more on KLIF color radio, January 
third.
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ADDITIONAL KLIF COLOR RADIO BREAKS

This is  KLIF, always a colorful program --never a test pattern.

This is  Color Radio Dallas, KLIF, where the whole family can. watch.

This is  KLIF in Dallas, color radio, where there’ s never trouble on the 
cable.

This is  color radio in Dallas, KLIF, where the com m ercials are always 
right side up.

This is CLIFF, in Dallas, color Radio, where all shows are live, no film .

This is  Cliff in D allas, color radio, where the picture tube never explodes.

This is  KLIF in Dallas, where more name personalities appear every day 
than on all television stations combined.

This is  KLIF in Dallas, your 24-hour a day spectacular.

This is KLIF in D allas--n o  fringe area, we just peter out completely.

This is  color radio in Dallas, KLIF, where Dragnet will be seen on another 
channel.

This is  color radio Dallas, KLIF where nobody will be murdered a ll 
evening.

This is  color radio Dallas, KLIF, no panel shows.

This is  KLIF in Dallas, covering twice as many people as all four Dallas 
and F ort Worth television stations combined.

This is  color channel one nineteen with right up front listening.



COLOR STATION BREAKS

-THE STATION WITH COLORATION 

COLORIFIC RADIO 

WITH TECHNICOLOR COMMERCIALS 

FAINTIN’ THE TCWN WITH COLOR SOUND 

THE DYE ON YOUR DIAL 

-BRIGH T.'...DAY AND NITE.

WITH MAKE-UP

AN EASEL FULL OF ENTERTAINMENT 

KALEIDOSCOf IC r a d io

WHERE BLACK-AND-WHITE RADIO IS A THING OF THE F A S T ...
CAUSE WE'VE GONE TO RADIO THAT'S COLOR-FAST

COLOR-FAST RADIO____ WON'T FADE

-WITH SAPPHIRE SOUNDS

GOLDEN-VOICED RADIO

WITH LAVENDER LISTENING

THE EMERALD DIAL

YOUR ROSY COMPLETION 

WITH LILAC LISTENING

WHERE YOU HEAR TOPAZ TUNES ON TURQUOISE TURNTABLES

WITH RED-HOT NEWS FROM THE RED aN D BUCK KLIF MOBILE 
NEWS UNITS 24 COLORFUL HOURS A DAY

FOR PLAID EARS

A YELLOW RIBBON 'ROUND THE TOWN, IN RADIO'S FIRST COLOR SOUND

WHERE THE KILOCYCLES ARE CHLOROPHYLED

RADIO WITH ROUGE

THE STATION WITH SCARLET LETTERS



IO: A L L  STATIONS 
{Attn: A ll-night men}

FROM: Gordon McLendon

DATE: December 15, 1955

to NEW in New York has a very cute gimmick, and evidently has 
-*.iad A a or quite a long time, which I want to point out to you. They 
have "two o ’ clock feeding tim e" where from  2:05 til 2:30 AM , they 
play very beautiful soothing m usic. Naturally, they billboard this 
during the day. I would suggest in the case of KLIF that we start 
this January .3 as part of our Color Radio promotion. Naturally, the 
big benefit you get out of at is  in the daytime promotionals and the 
talk it will cause.

Î

GBM:bp



A L L  STATIONS 1 /6 /5 6

ADDITIONAL KLIF COLOR RADIO BREAKS

This is KLIF, always a colorful program*—never a test pattern.

This is  Color Radio Dallas, KLIF, where the whole family can watch.

This is  KLIF ia Dallas, color radio, where there’ s never trouble on the 
cable.

¿'Ms is  color radio in Dallas, KLIF, where the com m ercials are always 
right side up.

This is  CLIFF, in Dallas, color Radio, where a ll shows are live, no film .

This is Cliff in D allas, color radio, where the picture tube never explodes.

This is  KLIF in Dallas, where m ore name personalities appear every day 
than on all television stations combined.

This is  KLIF in Dallas, your 24~hour a day spectacular.

This is KLIF in D allas--n o  fringe area, we just peter out completely.

This is color radio in Dallas, KLIF, where Dragnet will be seen on another 
channel.

This is  color radio Dallas, KLIF where nobody will be murdered ail 
evening.

This is  color radio Dallas, KLIF,. no panel shows.

This is  KLIF ia Dallas, covering twice as many people as all four Dallas 
and Fort Worth television stations combined.

This is  color channel one nineteen with right up front listening.
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ADDITIONAL KLIF COLOR RADIO BREAKS

This as KLIF, always a colorful program --never a test pattern.

This is  Color Radio Dallas, KLIF, where the whole family can watch.

This is  KLIF in D allas, color radio, where there’ s never trouble on the 
cable.

This is  color radio in Dallas, KLIF, where the com m ercials are always 
right side up.

This is  CLIFF, in Dallas, color Radio, where all shows are live, no film .

This i s  Cliff in D allas, color radio, where the picture tube never explodes.

This is  KLIF in Dallas, where more name personalities appear every day 
than on all television stations combined.

This is KLIF in D allas, your 24 -hour a day spectacular.

This is KLIF in D allas— no fringe area, we just peter out completely.

This is  color* radio in  Balias, KLIF, where Dragnet will, be seen on another 
channel.

This is  color radio D allas, KLIF where nobody will be murdered a ll 
evening.

This is  color radio Dallas, KLIF, no panel shows.

This is  KLIF an Dallas, covering twice as many people as all four Dallas 
and Fort Worth television stations combined.

This is  color channel one nineteen with right up front listen in g .



.vleiAo everybody, everywhere* this i s  fee Old Scotchman, Gordon McLendon- 
Color is  a pari «•>. your life --y o u 'v e  been, in a blue funk* you've been dyed ir, 
t’ e woo;,, you’ve pamted the town red- you’ve dragged a red herring, or seen oink 
elephants, or worn a yeliow ribbon, or been on die black list, on a red-v,e-iter day 
.=• «1 new color come* to radio. On TVeeda-’- T'-'tuir-r third, KLFT beyi»;-? 
n.-i s ooAOr-iul. A&dio .¿chodule in Dallas history -new times tor n.-.&ny old oeraoagi'1 

•ee -s - w foi’matf; new vignetter. -'-naw coir : ■ • vivid radio with a 'i the irv.enec 
an&£laring. color that is  show business. Join Sa January thi

ge*eeee:$a$* eeeoe*:; *-•> ••.5»

•■: ’ everybody, everywhere, this ie fee Old S ©tehman, Gordo« M cL ivum ,
i; rid;, has always had its deficiencies. Take fee* Railroad Hour, . v ¿nr* ..«• 5; - ■

■v :<u fee iir  'zr w/.-mty > ears and never sol il a single railroad. But no v, Am b 
sii : : i| hear a new  ty >« «>; radio'•-color ra d io  on S U P ,  starting iaauar; i" i*i .

.4 ar:-. calling it radio beoan.se with ole pe?.* Banalities at new timer i:;ul new
©rt0 :0alife? 13 in ' -d t  ne > and new vignettec r.: d formats* and new tx-Kwir., ,

•:*;r:-.nve vou 1 ag? ¡e ihat radio has h it. a se-s hiivr. in eatertainmem- -wife ■; 1 
. : ie“.. -adic , on ISUP starting Jamu- j y third.

«l.i,’9KjEV*y «0  0«  .***?■! :*•>*:} $.•„ *«

HeUo everybody, everywhere, this :1s the Old otchnttm, Gordon. M dLei.i01-.
;d 1 -; ■• .ora a?way» t>eei. ac>t only brightened wife, >ril; lance by great peri:p ;k:o< ,.
b xt brightened si no b y  bVwidiafro. Lika the nigj i Betty Furness a.:? nd  her 
audience "have ”n:>. a-' 37  tried your Weetiugkoi © washer with & £,rU lor/'] > i-d 1 
.» , .  or Betty Crocker., who gave her favorite rrr ipe for fricken cb;.< a see... .  «•:•. r- d 

>w -jo brighter radio once again, ecmett KLX ' 0 ve rsion of col©, ra.di.cr iv.<: i;>- 
-dxr.e.! fcr great K.LI * personalities Mxe A rt iMcl »on.-, Don Keyes a: ■£. Lair:::y M o u zo e , 
u-tv/  form at», mwr pre grrsns, new eYnryfeing <h>. January third on C M - 1: «  
station that has run army wife D allas’ radio ¿.3 r .

■ •••: issfql.f. ,• . r, > 1 if .

Hello everybody, everywhere, this is fee Old i otchman* Gordon McLezk or-.
..' ■'-d Alia-:, race ns. id hr ndi(> i ? ch.3 ad a mi: .h e  because nothing ie w e ll-«•<:>as.
“* f  ;fe that in mind, Vi. '■ :' 3 going -to ebango t':ie •: itt.e:.*n January third wit'.- • c r ->r 

f io ,  the m o s t  co in s*-fa  ra d io  is; h is tory. J r r n d i is .r  personalitir w i l l  1; ir .
¡iijivir t im e s --A r t  /Tola-. '.r: 3 Keyes, Lariy .'vi< roe and others • there;.ir. be a 
week of the top ?A  C 1-i c r  ?b.hmaa viipiettes of . \ feme, you’ll  hea r KL!S,,: : ', . is 
Coioj* Rac-xc of 195&, «la? th iiye:r. new anil syi rtacrlar content.» ike C liff’ s 
Ufsw ¿tacky T^deplusne ;mx.ibsr coxitesfe- -set m / : net« things that w > can’t ever: list 
them a i i  "Ou KI..T7 c«: or s*r-.:Eo- «Parting : r-rr vfeirid--radio painted wi;:' •. ■ •
fee v iv id  hues ar: l sisia.ahss o£ the ra ;x .u »w .



Hello, everybody, everywhere, this is  die Old Scotchman, Gordon McLendon- 
To some esstent,, KLIF has always had color radio -  -  colorful,, anyway. Like 
èb.e Üme one of K L IF 's early announcers, Doc Hull, was ad libbing a commercial 
£©t a laundry company and said, "a ll  of you ladies who drive by and drop off 
your clothes will receive immediate attention* "  or the time one of our iiinouncers 
said that in a recent speech, the President had hit the nail with his head .. .  
these have been colorful years for Cliff, a ll right, but not as colorful as what's 
to com e--co lor  radio, on. January third--new  jingles, new contests, nsw times 
for C liff's top personalities, new form ats, and a brand-new KLIF "M is a Color 
R Su:do of 1 9 5 6 "... , it 'll  be color radio, color~iul radio January third on Cuff,,

Hello- everybody, everywhere , this is  the Old Scotchman, Gordon McLendon.
You know, I suppose one of the greatest; pleasures in business is  doing what, 
your competitors say can't be done. Like the little girl wrote in tine thank-you 
note at the end of the Christmas season; "thank you for your nice present. I 
always wanted a pin. cushion although net very m u ch ." W ell, we always wanted 
color radio, and a  great deal, and it starts on Cliff January third--the most 
color-fu ! radio you've ever hea.rd--a great new contest, Lucky Telephone Number s, 
brand aevr times for some of your favorite Cliff dee jays, the KLIF ESw.ik Kwi», 
new form ats, a m ost important announcement by Bruce Hayes, the introduction 
of M iss Color Radie of 1956, all this and much more on KLIF color radio, January 
third.

i



H e l lo ,  e v e ry b o d y , every w h ere , t h i s  i s  th e  Old Scotchm an, Gordon McLendon. 
SnramxibkmccgktKinxniihioakEnotaxmaibam C o lo r  i s  a p a r t  o f  your l i f e — y o u Tve been  in  a b lu e  
fu n k , y o u ’ ve been dyed in  th e  w o o l ,  y o u ’ ve p a in te d  tiie  town r e i j .  y o u ’ ve dragged

^ re d  h e r r in g ,  o r  seen  p in 8 r Lli§^flafttK ® /ipwbi^fi°8ft t^ 8 nb£aEfcdli§ £ ^ 2 £ n $ aftow c o l o r  
mes t o  r a d i o .  On T u esday , ^January t h i r d ,  KLIF b e g in s  th e  most c o l o r - f u l  r a d io  

s ch e d u le  in  D a lla s  h is t o r y - -n e w  t im es  f o r  many o ld  p e r s o n a l i t i e s ,  
new c o l o r — v iv id  r a d io  w ith  & ll  t h e  in te n s e  and f la r in g  c o l o r  th a t  is  show 
b u s in e s s .  J o in  C l i f f  on January t h i r d .

if ❖  * *  *  * #

H e l lo ,  e v e r y b o d y , everywheVe, hh is i s  th e  Old Scotchm an, Gordon M cLendon. 
R a d io  has alw ays had i t s  d e f i c i e n c i e s .  Take th e  R a ilr o a d  H our, f o r  in s t a n c e — 
b een  on th e  a i r  f o r  tw en ty  y e a rs  and n ever s o ld  a s in g ^ i r a i l r o a d .  • Hut nowa­
days you can hear a new type o f  r a d io — c o l o r  r a d io  on KLIF, s t a r t in g  January 
t h i r d .  We’ r e  c a l l i n g  i t  c o l o r  r a d io  becau se  w ith o ld  p e r s o n a l i t i e s  a* new t im e s , 
and new p e r s o n a l i t i e s  in  o ld  t im e s , \and new v ig n e t t e s  and fo r m a ts ,  and new m u s ic , 
we b e l i e v e  y o u ’ l l  a g re e  t h a t  r a d io  h as h i t  a new h igh  in  e n te r ta in m e n t— w ith  
c o l o r  r a d io ,  c o l o r - f u l  r a d i o ,  on KLIF\ s t a r t in g  January t h i r d .

# *  ❖  * $ * #

H e l lo ,  e v e ry b o d y , every w h ere , this\ i s  the Old S cotchm an, Gordon M cLendon. 
ftBtmmilmxrthaxfamhfrihmarBKMx mRmpnmfimnmmrHngAcdrc xasmSurirffmiym amd-nnHrawmnanaim Radio has 
alw ays bi§ti/fiP±^h ten ed  w ith  b r i l l i a n c  e b? g r e a t  p e r fo r m e r s , but b r ig h te n e d  a l s o  
b y  b lu n d e r s . L ik e  th e  n ig h t B e tty  F urness asked her au d ien ce  i f !  "$iave you ever 
t r i e d  you r W estinghou se w asher w ith  a f u l l  lo a d  o n ? " . . . o r  B etty  C ro ck e r , who gave 
h er f a v o r i t e  r e c ip p  f o r  f r i c k e n  c h i c a s e e . . . and now, to  b r ig h te n  r a d i o  cn ce  ¿ g a in ,

fomes KLIF’ s v e r s io n  o f  c o l o r  r a d io — new t im e s  f o r  g r e a t  KLIF p e r s o n a l i t i e s  l i k e  
r t  N e lso n , Don K eyes and Larry M onroe, new form at s , new program s, new 

e v e r y th iig  on January t h ir d  on C l i f f - - t h e  s t a t io n  t h a t  has run away 'w ith  D a l la s ' 
r a d io  d a y .

* # £ ❖  *  *  >is Sic i f  5{i #

H e l lo ,  e v e r y b o d y , every w h ere , th is  i^  the Old Scotchm an, G ordon McLendon. 
Fred A lle n  o n ce  sa id  th a t  r a d io  i s  c a l l e d  a medium b eca u se  n o th irg  i s  w e l l -d o n e .  
With th a t  in  m ind, C l i f f  i s  g o in g  to change th e  p a t te r n  January t h ir d  with 
c o l o r  r a d i o ,  th e  m ost c o l o r - f u l  ra d io  in  h i s t o r y .  F a m ilia r  p e l 's o n a l i t i e s  w i l l  
be in  new tim es-= -A rt N e lso n , Don K eyes, L a rry  M onroe, and o th er s « - t h e r  e ’ l l  be 
a week o f  the t o p /O ld  Scotchm an v ig n e t t e s  of\ a l l  t im e , y o u ' l l  h e a r / f t i f s  C o lo r  
R adio o f  1 95 6 , Martha H yer, new and s p e c t a c u la r  c o n t e s t s  l ik e  C l i f f ’ s new 
Lucky T elep h on e Number c o n t e s t - - s o  many new tubings that we c a n ’ t  even l i s t  them 
a l l — on KLIF c o l o r  r a d i o ,  s t a r t in g  January t h i r d — r a d io  xxibc p a in te d  
w ith  a l l  the v i v i d  hues and b p la s h e s  o f  t h e  ra in bow .



e v e ry b o d y , everywhere», t h i s  i s  th e  Old Scotchm an, Gordon M cLendon, 
su p pose  one o f  th e g r e V te s t  p le a s u r e s  in  b u s in e s s  i s  d o in g  what your 
say c a n ’ t  be done. MipsxtoboexrnjSfflidiixinsmittxBitmKaiiiorrrirmriiianxmaniirhxibsiindDiM« 
t i e  g i r l  wtoc w rote  in  t\ e  thank y ou  n o te  a t the end o f  th e  C h ristm as 
ank you  fo r  your n ic e  p r e s e n t .  I  a lw ays wanted a p in  cu sh io n  although 
h 'T. W e ll ,  we alw ays w anted c o l o r  r a d i o ,  and a g r e a t  d e a l ,  and i t  
i f f  January t h i r d — the r a o s t\ c o lo r - fu l  r a d io  y o u ’ ve e v e r  h e a rd — a 
n t e s t ,  Lucky T e lep h on e  Numbers, brand new t im e s  f o r  some o f  y cu r  
f f  d e e ja y s , the KLIF Kwik K w i£, new form at $ a m ost im p orta n t 

by Bruce H ayes, t h e  in t r o d u c t io n  o f  M iss C o lo r  R adio o f  1956 , a l l  
h more on KLIF c o lo ^ ' r a d io ,  January t h i r d .



Hello, everybody, everywhere, this is the Old Scotchman, Gordon McLendon, 
and this is KLaF color radio, Color radio means color-ful radio: radio which 
su g g ests  to you, by a range oí' musical sound, all the multi colors of the 
spectrum. In the very highest frequencies of consciousness, certain musical 
sounds are blue, certain are red, some are green and some are yellow. KLIF  
now presents color-ful radio, radio with ail the tremendous color range of the 
sound spectrum.

Hello, everybody, everywhere, this is the Old Scotchman, Gordon McLendon, 
and Shi3 is KLIF color-ful radio. Color is merely a wave high above the sound 
spectrum, and sound within our range,,it has been scientifically proved, im ­
p resses the conscious mind with actually visible hv.es. Cer am  voices create 
certain seeabie mind colors, musical chords bring to mind discernible com ­
binations of red, green, blue, yellow --and all the vivid splashes of the rainbow. 
.KLIF color-ful radio is an endeavor to capture in  sound that world of color 
beyond the sound spectrum.

**«& *#*****$ **$ *******# *

Hello, everybody, everywhere, this is the Old Scotchman, Gordon McLendon,,
Vou are in tune with KLIF color radio, operating on color channel 119 on your 
radio dial. Beyond our intention of experimenting with color impressions of 
the mind which are beyond the sound spectrum, an important part of C liff's  
color-fu l radio is its new programming: A rt Nelson now at nine, Don Keyes at 
three, our new personality Bill Jenkins, and Jack Reynolds to debut soon.
There are new news introductions, new jingles, new contests in this color-ful 
new radio. This is the color captured in sound, that unexplored world of the 
sense beyond the mind and the sound spectrum, in the very highest frequencies of 
consciousness.

Hello, everybody, everywhere, this is the Old Scotchman, Gordon McLendon, 
and this is KLIF color radio, channel 119 on your radio. Just as Duke University 
experiments have proved to many that thought transference is possible, it has 
also been scientifically proved that color transference is possible without the 
human eye. For in that vast and uncharted land of the human sense, beyond the 
mind, itself, is a reaction in color to Bound. For sounds car. create reds, and 
blues, and yellows in that lim itless psychical land of sense beyond the mind.
This, then, is color radio.



HeUo, everybody, everywhere, this is ilia Old Scotchman, Gordon McLendon, 
and this is KLIT color radio. Color radio means color-iul radio: radio which 
suggests to you, by a range of musical sound, all the multi colors of the 
spectrum. In the very highest frequencies of consciousness, certain musical 
sounds are blue, certain are red, some are green and some are yellow. KLIF  
now presents color-ful radio, radio with ail the tremendous color range of the 
sound spectrum.

Hello, everybody, everywhere, this is the Old Scotchman, Gordon McLendon, 
and this is KLIF color-ful radio, Color is m erely a wave high above the sound 
spectrum, and sound within our r a n g i t  has been scientifically proved, im ­
p resses the conscious mind with actually visible hues. Certain voices create 
certain e»cable mind colors, musical chords bring to mind discernible com ­
binations of red, green, blue, yellow --and all the vivid splashes of the rainbow. 
.KLIF color-ful radio is an endeavor to capture in sound that world of color 
beyond the sound spectrum.

Hello, everybody, everywhere, this is the Old Scotchman, Gordon McLendon, 
ifou a.re in tune with KLIF color ra.dio, operating on color channel 319 on your 
radio dial. Beyond our intention of experimenting with color impre ssions of 
the rrand which are beyond the sound spectrum, an important part of C liff's  
color-fu l radio is its new programming: A rt Nelson now at nine, Bon Keyes at 
three, our new personality Bill Jenkins, and Jack Reynolds to debut soon.
There are new news introductions, new jingles, new contests in this color-ful 
new radio. This is the color captured in sound, that unexplored world of the 
sense beyond the mind and the sound spectrum, in the very highest frequencies of 
consciousness.

Hello, everybody, everywhere, this ie the Old Scotchman, Gordon McLendon, 
and this is KLJF color radio, channel 119 on your radio. Just as Duke University 
experiments have proved to many that thought transference is possible, it has 
also been scientifically proved that color transference is possible without the 
human eye. For in that vast and uncharted land, of the human sense, beyond the 
mind itself, is a reaction in color to sound. For sounds car. create reds, and 
blues, and yellows in that lim itless psytshical land of sense beyond the mind.
This, then, iB color radio.



KLIF STATION BREAKS -  EFFECTIVE JAN 3 . 1956
( use“ every half hour] ^  Z Z "

1 „ ----- THIS IS  KLIF DALLAS, COLOR RADIO, WITH LAVENDAR LISTENING.

2—  — THIS IS KLIF DALLAS, COLOR RADIO, THE JJMERALD DIAL.

3—  — THIS IS  KLIF DALLAS, COLOR RADIO, A YELLOW RIBBON TROUND THE TOWN IN
RADIO'S FIRST COLOR SOUND.

4 — -THIS IS  KLIF DALLAS, COLOR RADIO, THE STATION WITH TECHNICOLOR
COMMERCIALS.

5—  „THIS IS  KLIF DALLAS, COLOR RADIO, PAINTIN' THE TOWN WITH COLOR SOUND.

6—  — THIS IS  KLIF IN DALLAS, COLOR CHANNEL ONE-NINETEEN ON YOUR RADIO.

7— „„TH IS IS  KLIF COLOR RADIO IN DALLAS, RADIO WITH MAKEUP.

S - — -THIS IS KLIF COLOR RADIO IN DALLAS, AN EASEL FULL OF ENTERTAINMENT.

9—  -THIS IS  RADIO DALLAS, KLIF, RADIO THAT SPARKLES WITH A SPLASH OF COLOR.

10—  THIS IS KLIF DALLAS, COLOR RADIO, WHERE YOU HEAR IT IN COLOR.

11—  THIS IS  KLIF COLOR RADIO IN DALLAS, WITH RED-HOT NEWS FROM THE RED AND
BLACK KLIF MOBILE NEWS UNITS 24 
COLORIFIC HOURS A DAY.

12—  THIS IS KLIF DALLAS, COLOR RADIO, TV WITHOUT EYESTRAIN.

13“ — THIS IS  KLIF COLOR RADIO IN DALLAS, NO OUTSIDE ANTENNA NEEDED.

14—  THIS IS  RADIO DALLAS, KLIF, NOT ULTRA-VIOLET, NOT INFRA-RED, NOT X-RAY
OR GAMMA RAY— BUT COLOR RADIO.

15—  THIS IS  KLIF COLOR RADIO, DALLAS— RED, FOR RED-HOT NEWS -  BLUE, FOR
GREAT BLUES MUSIC -  GREEN, FOR GET-UP- 
AND“ GO MUSIC ON THE BRUCE HAYES SHOW... 
RADIO WITH ALL THE COLORS OF THE 
RAINBOW.

16—  THIS IS  KLIF IN DALLAS, COLOR-FUL RADIO.

17—  -THIS IS  RADIO DALLAS, KLIF, NOW BROADCASTING IN COMPATIBLE COLOR-FUL RADIC

IS — THIS IS  KLIF DALLAS, COLOR RADIO, NO RABBIT EARS NECESSARY— IN OR OUT
»  OF THE HOUSE.

19—  „THIS IS CHANNEL ONE~NINETEEN IN DALLAS, KLIF, THE COLOR CHANNEL ON YOUR
RADIO DIAL.

20—  THIS IS  KLIF DALLAS, COLOR RA D IO ... NO OLD MOVIES.

21—  THIS IS  KLIF COLOR RkDlO IN DALLAS, THE STATION THAT HAS RUN AWAY WITH
DALLAS' RADIO DAY.

22—  THIS IS  KLIF COLOR RADIO IN DALLAS, THE MIDDLE AISLE ON YOUR RADIO DIAL.



•KLIP STATION BREAKS -  EFFECTIVE JAN 3 , 1956 ------(CON *T PAGE 2)

©
23----- t h is  IS KLIF DALLAS, COLOR RADIO— -NO SOB STORIES, NO SOAP OPERAS, NO

OLD MOVIES.

24—  THIS IS  COLOR RADIO DALLAS, KLIP— WITH NEWS WHILE I T ’ S STILL NEWS AND
NOT NEWSREELS.

25—  THIS IS  YOUR COLOR RADIO CHANNEL, ONE-NINETEEN IN DALLAS, KLIF— NO
OLD NEWSREELS, JUST FRESH NEWS.

26—  THIS IS  KLIF, DALLAS« MAXIMUM POWER COMPATIBLE COLOR RADIO.

27—  THIS IS  KLIF COLOR RADIO IN DALLAS, WHERE THE PICTURE TUBE NEVER FAILS.

2$— THIS IS  KLIF COLOR RADIO IN DALLAS, WHERE THE FILM NEVER BREAKS.

2 9 = -= THIS IS KLIF COLOR RADIO IN DALLAS, A PERFECT PICTURE WITHOUT SNOW.

30—  THIS IS KLIF COLOR RADIO IN DALLAS, NO BALLETS.

31—  -THIS IS KLIF COLOR RADIO IN DALLAS, TOE SOUTHWEST»S ONLY 24-HOUR A DAY
CHANNEL.

32=— THIS IS  KLIF DALLAS, COLOR RADIO. .  .WHERE THERE’ S NEVER TROUBLE ON THE
CABLE.

33—  THIS IS  KLIF COLOR RADIO IN DALLAS, NCW BROADCASTING FROM THE WORLD’ S
SMALLEST TOWER.

34—  THIS IS  00LOR RADIO, KLIF IN DALLAS, RATED NUMBER ONE BY C. E. HOOPER,
NATIONALLY RECOGNIZED AUDE PUCE 
MEASUREMENT AGENCY.

35==*==,THIS IS  KLIF DALLAS, COLOR RADIO, FIRST! ACCORDING TO BOTH PULSE AND
HOOPER, THE NATION’ S RECOGNIZED 
AUDIENCE MEASUREMENT ORGANIZATIONS.



D ec. 28» 1955 
Radio Station KLIF 
2104 Jackson Street 
Dallas, Texas 
RA 7121

RELEASE 6 P .M . WEDNESDAY, Dec. 28:

Curvaceous Martha Hyer, Universal-International, star of "Sabrina" and 
"K iss  of Fire» "  arrived in Dallas today to accept a:a award as "M iss  Color 
Radio of 1956" from  KLIF» widely-known Dallas independent radio station.

KLIF officials announced last week that the first broadcasts on color 
radio would begin Jan. 3. They described the "co lor  radio" process as "the  
newest entertainment miracle» "  but declined to divulge technical details 
until Jan. 3.

M iss Hyer» a native of Dallas and daughter of Col. Julien Hyer, assistant 
district attorney, accepted the award as M iss Color Radio at a party of cele­
brities and prominent Dallas business leaders Wednesday night.

R . J. O'Donnell, Interstate Theatres chief» made the presentation on 
behalf of Gordon McLendon, president of McLendon Investments C orp .» which 
operates KLIF and other radio and television properties.

"T h e selection of M iss Hyer as M iss Color Radio was not too difficult»" 
McLendon said.

"W e  just decided to pick what we regard as the m ost beautiful girl in 
Hollywood and after consideration of about 100 stars» we decided that Martha 
was the m ost beautiful star in the movie capital.

"W e  just hope color radio is as pretty»"  he said.



Dec» 28, 1955 
Radio Station KLIF 
2104 Jackson Street 
Dallas, Texas 
RA 7121

RELEASE 6 P . M. WEDNESDAY, Dec. 28:

Curvaceous Martha Hyer, Universal-International star of "Sabrina" and 
"K is s  of F ire , "  arrived in Dallas today to accept an award as "M iss  Color 
Radio of 1956" from  KLIF, widely-known Dallas independent radio station»

KLIF officials announced last week that the first broadcasts on color 
radio would begin Jan. 3. They described the "co lor  radio" process as "the 
newest entertainment m iracle, "  but declined to divulge technical details 
until Jan. 3.

M iss Hyer, a native of Dallas and daughter of Col. Julien Hyer, assistant 
district attorney, accepted the award as M iss Color Radio at a party of cele­
brities and prominent Dallas business leaders Wednesday night,

R . J. O ’Donnell, Interstate Theatres chief, made the presentation on 
behalf of Gordon McLendon, president of XvicLendon Investments C orp ., which 
operates KLIF and other radio and television properties.

"T h e selection of M iss Hyer as M iss Color Radio was not too difficult," 
McLendon said.

"W e  just decided to pick what we regard as the m ost beautiful girl in 
Hollywood and after consideration of about 100 stars, we decided that Martha 
was the m ost beautiful star in the movie capital.

"W e  just hope color radio is  as p retty ," he said.



FOR IMMEDIATE RELEASE Dec. 23, 1955

Dallas, Texas--Radio Station KLIF, widely-publicised Dallas independent, 

has announced that on Ihesday, January third, it w ill begin broadcasting 

in "co lor rad io ."

Terming the development "the newest electronic m ira cle ," KLIF re f ined 

to reveal the details o f its plans to broadcast aurally in color. Gordon 

McLendon, president o f the Trinity Broadcasting Corporation which operates 

KLIF and nun»roas other radio and television properties, would say only 

that following January third details o f the new KLF "co lor radio" signal 

would be published.

"We want peoji,© to listen to the new look ," McLendon said, "and then we w ill 

reveal what we are doing to create such an extraordinary new thing in radio. 

On January third, we are mailing circu it designs to the proper person s." 

KLIF also announced that it is  importing from  Hollywood an outstanding

feminine star who w ill, on January third, be crowned "M iss Color Radio of 

1956" at appropriate cerem onies.



SOR IMMEDIATE RELEASE Dec. 23, 1955

Dallas, Texas* »Radio Station KLIF , widely '-publicized Dallas independent, 

has announced that on Riesday, January third, it w ill begin broadcasting 

in "co lor rad io ."

Terming the development "the newest electronic m iracle ," KLIF re f used 

to reveal the details o f its plane to broadcast aurally in color. Gordon 

McLendon, president o f the Trinity Broadcasting Corporation which operates 

KLZF and numerous other radio and television properties, woiid say only 

that following January third details o f the new KLF "co lor radio" signal 

would be published.

"We want people to listen to the new look, " McLendon said, "and then we will 

reveal what we are doing to create such an extraordinary new thing in radio. 

On January third, we are mailing circu it designs to the proper persons." 

KLIF also announced that it is  importing from  Hollywood an outstanding

¿feminine star who w ill, on January third, be crowned "M iss Color Radio of 

1956" at appropriate cerem onies.



STATEMENT

U n i v e r s a l  P ic tu re s  C o m p a n y ,  Inc.
PACIFIC COAST STUDIOS 

UNIVERSAL CITY, CALIFORNIA I t i * *
3-6-56 19 .

IN ACCOUNT WITH

March 10, 1956

Mr. H Q. Fearnhead 
Accounting Department 
Universal Pictures C o., Inc.
Universal City, California

Gentlemen:

in reply to your statement dated March 6, 1956, addressed 
to Mr. Gordon McLendon, please be advised that payment 
has been made covering this statement.

Check No. 31S4, in the amount of $175. 64, was mailed to 
Universal Pictures C o ., In c., on January 16, 1956. This 
check was endorsed by the Bank of Am erica and Universal 
Pictures Co. and was cleared through our bank on January 
25, 1956.

Sincerely,

j u J l u 1

p Cecil Hobbs 
General Manager



January 6, 1956

M r. H. G . F earnhead  
R adio Station KYA 
F a irm on t H otel 
San F ra n c is c o , C a liforn ia

D ear o ld  Jock :

Thanks fo r  you r le tte r . A s  ea rly  as la s t  June, our station 
in M ilw aukee, W R IT, w as identifying it s e lf  as "W R IT , co lo r  
rad io  in M ilw a u k ee ."  I did stea l the idea , but fr o m  m y own 
station  W R IT in  M ilw aukee. The m om ent I h eard  it on a 
v is it  there la s t  July, we determ in ed  to use the idea o u rse lv e s . 
The funny p art about the w hole b it was that upon inquiry la st  
su m m er I lea rn ed  that W R IT had got the idea fr o m  W C FL in 
C h icago .

I r e a liz e  that in  v iew  o f you r le tter  you  w ill p robab ly  go 
r ig h t on saying that we sto le  it  fr o m  you but I do want you  to 
know the c o r r e c t  fa cts  in the b a ck  o f your m ind when you  make 
such a llega tion s  and at le a s t  not be kidding your se lf.

R e lax , Jock . B e s t  re g a rd s  to you.

S in cere ly ,

G ordon  M cLendon

G BM :bp



FAIRMONT HOTEL 
S a n  F r a n c i s c o ,  C a l i f .

OOuglas 2-2536

Q

J a n u a r y  4 ,  1956

M r .  Gordon B .  McLendon 
R a d i o  S t a t i o n  K L I F  
2104  J a c k s o n  
D a l l a s  8 ,  T e x a s

De a r  Gordon :

I s e e  by the  c u r r e n t  i s s u e  o f  B r o a d c a s t i n g  t h a t  you have r e ­
l e a s e d  " C o ! o r - r  a d l o "  in Da l  l a s  and wo u l d  p r o b a b l y  have a p p r e c i a  
r e a d i n g  t h i s  r e l e a s e  more had i t  been p r e c e d e d  by a l e t t e r  f r om 
you a s k i n g  our  p e r m i s s i o n .  I seem to  remember  a d i s c u s s i o n  a t  
San A nt o n e  in w h i c h  I p r o t e s t e d  i d e a s  p r op ou n de d  by y o u r s e l f  in 
w h i c h  an e l e m e n t  o f  c o m m e r c i a l i s m  was i n t r o d u c e d  i n t o  t h e  AIMS 
g r o u p  in c o n n e c t i o n  w i t h  e x c h a n g e  o f  i d e a s .  I d o n ' t  want  you 
to  m i s u n d e r s t a n d  me in t h a t  I wou l d  have been d e l i g h t e d  to have 
had you d e v e l o p  t h i s  i dea  in y ou r  own m a r k e t  and i t  was w i t h  
t h i s  i n t e n t  t h a t  I s e n t  a l l  the  AIMS members f u l l  d e t a i l s  on 
t h i s  i d e a .  I do t h i n k  however  t h a t  somebody a t  you r  s t a t i o n  
s h o u l d  have the  c o u r t e s y  to a c k n o w l e d g e  t h i s  as our  b r a i n c h i l d .

ONE  OF A M E R I C A ’S 2 GRE AT I NDE P E NDE NT S  . . .  IN N. Y.  USE W* I * N * S

Y o u r s  s i n c e r e l y ,

H G F : j me



Q>

January 3, 1956

Mr. Gordon MacLendon 
Radio Station KLIP 
Dallas, Texas
Dear Sir:

Been listening to KLIP Coloradio since mid-night of January
3 , 1956.

Congratulations on Bringing hack to our musical memories 
tne good old instrumentals and vocals that are now and 
will always music lovers'standards.
Bat KOMMERCIAL LISTENING ISN'T PON.............

Very truly yours,

S. M. WALLACIL-





'From

Í I NERf t MA
News Bureau 
2 0 2  T ow er Petroleum Bids. 

Dallas 1, Texas 

Phone Rl-6122

N E W S
1/4/56

Please Release.

Deer mister Mclennon
Wen I first herd your speil about your color radio I 

thought it wood be grate so I went to my op-tommy-trist & he 
said U no the fabel about the KING who was tooken in by 2 
taylors who sold him a bill of goods. They told him mister 
KING we are fixin to nit u a soot so wonnerful that only your 
wife will reconize u in it. It will be a miracule thats what 
it will be & only those who are pure in hart will see it.

So the taylors killed a lot of time & make moshuns like 
they were weeving & then they made like they were trying the 
soot on the KING & they asked the KING how he liked the soot 
& he said yes. But the KING was lying as he coodent see the 
soot at all on account of there wasnt any soot but the KING 
thot there was a soot that he coodent see on account of he was 
not pure in hart as he had a strong hankering for a gorjus lady 
in waiting who was getting powerful tired of waiting.

At last the grate day broke wen the KING was to ware his 
soot in publik. All his subjeks lined the street and the band 
was playing and every one was having a high old time when the 
word was passed here comes the KING. And there he was prancing 
down the center of the main stem waving his hands to his people 
and smiling like awl git out. And he was naked as a j bird.



N E W S

News Bureau
2 0 2  T ow er Petroleum Bldg.

Dallas 1, Texas

Phone RI-Ó122 Please Release.

It was quite a site but no one wood tell the KING on 
account of each one thought I am not pure in hart or I could 
see the soot the KING is waring but no one wood admit it so they 
cheered the KING & told him his soot was wonnerful and the KING 
thought gee here I am the KING & awl but I feel that I am naked 
or as my wife says nood. Yet here are my subjeks awl waving 
like mad & raving about my new soot which means that I must be 
the only one in the hole land who is not pure in hart. No 
matter how much he waved and smiled he felt mighty lousy inside 
and goose bumpy outside.

But just as he got to the end of the street a loyal subjek 
snuck up to him & said mister KING I am very small & of tender 
years & not to brite but your going to catch your death of cold 
at least put on your shorts.

So the KING new that the 2 taylors had took him in and he 
wanted there heads but the high judge said no the 2 taylors 
said they wood make you a soot so wonnerful that only your wife 
wood reconize you in it and thats a fack. Only your wife wood 
reconize you in your birthday suit. Case dismissed.

So the KING got ahold of his 1 loyal subjek who was small 
& of tender years & not to brite and said I want to reward you 
so I dub you my press agent for life. When ever my wonnerful 
taylor made invisible soot needs pressing you are to press it 
& thats awl you have to do. Then he put his arms around the 
young and tender persons shoulders and smiled & said thats a 
joke son.



r ' ' N E W S

News Bureau
20 2  T ow er Petroleum Bldg.

Dallas 1, Texas 

Phone RI-6122 Please Release.

So the young and tender press agent who had nothing much 
else to do except eat and sleep and play around took to telling 
the story about the KING and kept blowing it up until it became 
what is known as a fabel.

The moral of awl this mister Mclennon is that alas my own 
hart must not be as pure as driven snow as I cant see your color 
radio with my ears any better than I can here black & white 
radio with my eyes. Do you think I maybe should see a doctor 
about this.

But I do want to say mister Mclennon that youve got 2 of 
the best taylors I ever herd of & maybe your color radio will 
become a fabel to. Being a very small & of tender years & not 
to brite I can be honest with you & say that I now wate with 
bated breth until you can sell a 13 week contrak to certain 
auot dealers for 1 minute high fidelity silent commercials.

I dont no wether color radio is here to stay mister 
Mclennon but it sure has made a impak on me & I think it is 
grate even though my hart is not pure enough to take it.

In closing as they say in letters I offer my gratest 
congrat you lations & most deepest regards.



INTER-OFFICE COMMUNICATION

(COLOR RADIO
( U F

- 0 -

A YOUNG HOLLYWOOD MOVIE STAR FROM DALLAS HAS BEEN CHOSEN MISS 

COLOR RADIO OF IS 56 BY DALLAS' RADIO STATION K-L-I-F.
THE DALLAS INDEPENDENT STATION CHOSE MARTHA HYER TO HELP K-L-I-* 

PUBLICIZE ITS NEW FORMAT CALLED COLOR RADIO.
- 0 -

. .. — — —— «•> v x k w  v *  j  v

t "  W / »  toh booker5 for» a r e tu r n  f l i y

.n /M M ;

.

DXii COLOR RADIO , ^  ----- M<

DALLAS, TEX., DEC. 29 — (INS)—  RADIO STATION KLIF IN DALLAS HAS 
ANNOUNCED PLANS TO BEGIN BROADCAST OF WHAT IT 'CALLS "COLOR RADIO", ON 
JAN. 3.

THE NEW FORMAT, MADE PUBLIC LAST NIGHT, IN BASED ON THE IDEA THAT 
DIFFERENT SOUNDS AND NOTES■SUGGEST VARIOUS COLORS.
r G0RD0K MCLENDON. GENERAL MANAGER OF' KLIF EXPLAINED THE NEW 

“T. LANS THIS WAY;

"JAZZ CREATES A REDDISH BLUE IMPRESSION. SOFT ¡¿IsPERING-TYPE MUSIC 
BRINGS TO MIN’D A LUMINOUS COMBINATION OF BLACK, GREY AND BLUE.

"SWING USUALLY BRINGS TO MIND THE LIGHTER ELEMENTS OF THE SPECTRUM, 
SUCH AS PASTEL BLUES, GREENS, IVORIES AND RED.

"COMBINE MUSIC WITH MUSICAL VOICES AND YOU HAVE AUDIO.-COLOR AS 
VIVID AS THE RANBOW."

THE ANNOUNCEMENT WAS MADE AT A RECEPTION AND NEWS CONFERENCE.
MARTHA HYER’, MOTION PICTURE ACTRESS WHO HAS APPEARED IN "SABRINA"

AND "SO BIG" WAS NAMED "MISS KLIF OF JJ5S” AT THE RECEPTION WHICH WAS 
ATTENDED BY PUBLIC OFFICIALS, AND PR I MI LENT PERSONS .

MISS HYER IS A NATIVE TEXAN, THE DAUGHTER OF JULIAN HYER, DALLAS 
COUNTY ASSISTANT DISTRICT ATTORNEY. B8U1ACS
^Fourth  pgh read  f i r s t  l in e  x x x s o f t  w h i s p e R I N G  ETC

ES DX
/ >  . 9 7  ■



INTER-OFFICE COMMUNICATION

MARTHA. ITYER

G EO RG E LAIT Date DECEMBER 23, 1955

Martha dear,

Here is  your tick et to Dallas, leaving Los 
Angeles International Airport Saturday, December 24, on 
American A irlines Flight 902, departing at 9:55 a.m. and 
arriving in Dallas at 4:00 p.m.

This is  a round-trip ticket and you w ill 
notice that we have you booked fo r  a return flig h t  on 
Thursday, December 29. However, as we discussed, you w ill 
be needed in Dallas until the evening of January 2, and 
therefore i t  w ill be necessary fo r  Mr. McLendon to change 
your return reservations so that you depart Dallas the 
morning o f January 3 . I t  was f e l t ,  however, that by 
booking the return on the 29th, which you can ive up when 
you make the new return reservation, i t  might have some 
''trading" advantages when Mr. McLendon comes to book your 
January 3 return.

By now you have spoken to Mr. McLendon on 
the phone and unquestionably have more deta il concerning 
the tr ip  than I do. Mr. McLendon has written me a 
preliminary le t te r , but his second le tte r  with details 
has not yet arrived.

I spoke on the phone to H. H, "Hy” Martin, 
who is  the Universal-International D istrict Manager in 
Dallas (liis home phone is  Emerson 4829). Hy is  fu lly  
aware o f a l l  deta ils  and is  working close ly  with 
Mr. McLendon. In addition to Hy, the Universal-International 
exploitation  man in the Dallas area, Julian Bowes (his o f f ic e  
is  the U-I Exchange, 810 S. St. Paul Street, Dallas, t e le ­
phone Sterling 5871), likewise is  fu lly  in touch with the 
whole situation and w ill  be handling much o f your pub licity  
work along with Mr. McLendon and h i3 people . As I told you 
on the phone, Mr. McLendon prefers we issue no pu b licity  in 
advance concerning your presence in Dallas u n til he and his 
people are ready to break i t .  In accordance with th is the 
U-I transportation department has requested American A ir­
lines not to give any pu b licity  to yo r arrival in  Dallas or 
to your departure from Los Angeles, and I would suggest you 
be quiet as a mouse about your presence in Texas until 
Mr. McLendon and his people are ready to break the news.

By a copy o f tills memorandum I am asking 
Mr. McLendon to see that a car, or a car and driver prefer­
ably are furnished you during the time period you are engaged 
in their pub licity  work.



Martha Hyer -  2 - Deo 2 3 , 1955

a _ T aav Hv Martin and Julian Bowes are 
. , , losel t  with Mr. McLendon and anythi ng you need 

to  SSS your v is it  pleasant and successful,
I  am su re  th ey  w i l l  p r o v i d e .

Have a good t r i p ,  a M erry C hrletm as and a 
wonderful New year.

ccj D. Lipton 
J. Diamond 
Hy Martin 
Julian Bowes 
G. McLendon/



Dec«m b«r 22, 1955

*  «• tfesy A rtis  9 at

Mr. Georg* JLelt
Universal-International pictures
Universal City, California

Deer George:

Here ere es neiy of the final pleas ee ere eveileble et the aao&eut:

1) A cocktail party will be held to introduce "Mies Color Radio" 
to the press, radio, TV end prominent Dalles citlsens on W ed­
uce day, December 28th, between 5 end $ PM. Press releases 
will be issued et this party. It is important that nothing be 
said about it before this time. Of particular importance, we 
ask that there be no fanfare whet soever concerned with Martha's 
arrival in Dallas December 24th. We do not, want coverage of 
this. We do not want to have it known that Martha is merely 
coming here for a visit with her parents and that our promotion 
is simply a part of her being home anyway. We want it to ap­
pear that she Is coming here solely and particularly to accept 
the award of "M iss Color Radio." Wire service stories will be 
issued at this party and following the night of December 28th, we 
will keg: up a steady flow of material here and hope that you will 
there.

2) A cocktail party at the Chalet, Dallas supper club, between 5
g PM Thursday evening, December 29th, for advertising 

agency executives and leaders in die local entertainment field.

S) Introduction at the Texas Sports Hall of Fame luncheon on Dec­
ember 31st which will install Rogers Hornsby and several other 
celebrities in the State Hall of Fame.



*2«

4) We have held up attempting to arrange anything with die
Cotton Bowl since Jimmie Fidler indicated that Martha might 
go to the Sugar Bowl. 1 hope that «he does not go.

5> We plan to accompany Martha to meet both the M ississippi 
and T. C. U. teams as they arrive at .Love Field here. No times 
yet available.

6) There'll be a doaen interviews on the a ir, TV appearances, etc. 
Bob O'Donnell has not yet said whether he'll want Martha for 
movie appearances.

? ) W e've a special stoat planned for 5 PM January 3rd—the day we
go ’’color radio, ** which we expect to jam traffic throughout the 
whole Dallas business area.

That's it for the moment, George. Dot's hit it hard after December
29&.

W itt best regards,

Gordon McLendon

GBMUbp

CCj
Bob O'Donnell 
By Martin
David Lipton 
C ecil Hobbs 
B ill Morgan 
Jimmie f  idler



Dear Georges

of the final plans as imhaixaxibareimaihlm are a vaila ̂là at
.qmd prominent Da

Here are final as man;
the moment: „ ,,— -------------  . - " " - o  c it iz e n s

>,andt TV,
1. A cocktail party will be held t® introduce "Miss Color Radio" to tlfe press/

on Wednesday K̂ grhfcsxfisffiKnfct evening, December 28t i, between 5 any 8 p.m. Dress 
releases will be issued at this party. It is important that noting be «aid 
about it before this time. Of particular importance, we ask th^t there be no 
fanfare whatsoever concerned with Martha's arrival in Dallas December 24th. We 
do not want coverage of this. We do not want to ave it know that Martha is 
merely coming here for a visit with her parents aid that our/pro motion is 
raroexra simply a part of her being heme anyway. W : want ±±/o appear that 
she is coming here solely aid particularly ifttmnih to accept the
award of "Miss Color Radio". Wire service storie? will b/ issued at this party 
and following the niĵ it of December 28th we will keep up/a steady flow of 
material here and hhpe that you will there.

2. A cocktail party at the Chalet, Dallas supper clui 
Thursday evening, December 5® 29th, for advertisiig 
leaders in the local ehtertainment field.

between 5 and 8 p.m., 
a/ency executives and

3. Introdiction a.t the Texas Sports Hall of Fame Lyn 
will install Rqg.ers ftornsby and several other cel< 
of fame. 5Bhxmjm^xatimre^xAmgainhinigm^xmm

h/on on December 31st ifehich 
ties in the state hall

We have held up attempting to arrange anything 
Fidler indicated that Martha might plan to go to 
she MBismhB doe s not go.

the Cot ten Bowl since Jimmie 
Sugar Bowl. I hope that

We plan to hcccmpany Martha to meet both the Mississippi and T.C.U. teams as 
they arrive fexx at Love Field here. No times/yet available.
There'll be a dozen interviews on the air, TV appearances, etc. Ixha Bob O'Donnell has not yet said whether he'll want Martha ffcr movie appearances.
We've a special stunt planned for 5 p.m., January third-Vthe day we go "color 
radio", which we expect to jam traffic thrnigjiout the whole Dallas business area.

That's it for the moment, George.

Bob O'Donneili 
Hy Martin
Qnnynn L n it
David Lip ton 
Cecil H bbs 
Bill Morgan 
Jimmie FidLer

Let's hit i t/ hard after Decipher 28th.
With best regards,

prden McLendon



December 19» 1955

s,

u 1£y*#» tor '>ii ;• eta* - 
r Is  the R# ■’at courses

Its  ana R&ndteiAMr retaw  BSMMNMfeMW feans her t . 1 would eng*Kir. George Lait
Universal-International Pictures
Universal City. California

Dear George:

Thank you for your letter of December 1?. 1955.

Simply forward ue a bill for Mies Hyer's transportation costa 
and we will defray all expenses. The arrangements you have 
made for contact in Dallas are fine.

As you will notice in the enclosed advertisement, there are 
five radio and two television stations in our NOEMAC group.
A ll are number one in their respective cities as illustrated by 
KLIF's figures in the enclosed Dallas Hoopers ting. As a pro* 
motion of our radio stations, we have announced in all of our 
five cities--as well as our newly acquired sixth station in Atlanta* 
Georgia--that on January third our stations are going "color radio." 
We'll have dosens of original program gimmicks starting that day. 
We have arranged with all three national news wires for carriage 
of several stories. And in connection with the event. Martha Hyer 
in Dallas will be crowned "M iss Color Radio." We expect radio 
stations throughout the country to give this enormous publicity.

We will arrange here a cocktail party for leading agency and 
theatre people and prominent local citiaeos for appropriate award 
ceremonies. We hope that we are able to secure either Governor 
Allan Shivers or Mayor Robert Thornton to make the award. We 
also hope that we are able to engineer an appearance for Miss M y**



*

at halftime in file Cotton Bowl. On January third, we would 
M ies Hyer to be our guest on several different KL1F pro­

gram s since we will officially inaugurate "co lor radio” on that 
day.

It !• going to be a great promotion for M il* Hyer, for our sta­
tions vnA for radio in general. 1 w ill write you in the next couple 
o f days to give you final details on dates for the parties and other 
events connected with our promotion.

We r'an handle any return reservations from  here. 1 would sug­
gest that you release your publicity the moment you receive my 
next letter with final dates.

'With Season's Greetings.

Sincerely,

RADIO STATION KLIF

Gordon McLendon

GUM: bp

CC: Bob O'Donnell 
David Lipton 
Jimmie Fidler 
C ecil Hobbs 
B ill Morgan

4 #



C a b le  A ddress UNFILMAN
>

T e l e p h o n e “S T a n l e y  7-1211

UNIVERSAL P IC T U R E S  C O M P A N Y .  IN C .

U n  I VE RSAL - 1 NT E RNATIONAI. IJICTU R E S
U N I V E R S A L  C I T Y ,  C A L I F O R N I A

Mr. Gordon McLendon, President 
The McLendon Stations, Station KLIP 
Dallas, Texas

, - ,■ A-
Dear Mr. McLendon:

Pursuant to various conversations between yourself 
and Jimmy Pidl«r and me, and our Vice-President David Lipton 
with Bob O’Donnell, we are proceeding with arrangements fo r  
Martha Hyer to be available fo r  you fo r  various a c t iv it ie s  
from December 27 or 28 through January 2 or 3 .

Several deta ils  in  connection with her v is i t  are 
not quite c lea r , however, and I would appreciate i t  i f  you 
could give me c la r if ica t io n .

I t  is  our understanding you w ill assume Martha's 
airplane transportation costs . We have already secured 
Los Angeles to Dallas reservations fo r  her departing from 
here the morning o f December 24, which w ill  permit her a 
couple o f  days with her family prior to the time you w ill  
need her. Her telephone number in  Dallas is  Jtfstln 9432 
should you oare- to reach her, and I am asking Martha to c a ll  
you at KLIP on Monday, December 26 in  case you do not c a ll  

' her e a r lie r .
•v •> . •> v * *• ' " •  • •

 ̂ I am asking her to bring wardrobe whioh w ill include
a formal long evening gown, a somewhat less formal short 
evening gown, as well as a smart su it and furs fo r  whatever 
outdoor a otiv ity  you plan.

I am not quite clear as to the Cotton Bowl plans. 
Is Martha to be Queen o f the Cotton Bowl, and I f  so, what 
w ill her duties be as Queen?

Or



Gordon McLendon 2 - December 17, 1955

I am also interested in some of the deta ils  of the 
meeting or the dinner at which theatre and radio people 
w ill be in attendance and any other details o f  her planned 
a c t iv it ie s  that you can give#

I would lik e  to prepare some publicity  fo r  the 
trade papers at th is  end, but cannot do so u n til you c la r ify  
these points fo r  me#

While we have booked Martha’ s Los Angeles to Dallas 
passage, we are leaving her return reservation open at this 
w riting, not knowing exactly when your a c t iv it ie s  w ill 
f in is h . In view o f the seasonal holiday jam on the a ir lin e s , 
we may have to depend upon you and Bob O’ Donnell to assure 
her o f  a return reservation when the time comes, although 
the moment I hear from you when her duties w ill be completed 
in  D allas, I w ill try to clinch  a return reservation from 
this end.

I have already given Jimmy Fidler some of Martha’ s 
new photographs and sane biographical material, but i f  you 
need anything further along this lin e , don’ t hesitate to 
le t  me know as quickly as possible as time is  comparatively 
short«

S ncerely ,

GLjvh
oc: D. Lipton 

J • Diamond 
J . F idler

George L



Dear George:

Thank you for your letter of December seventeenth.
WmxmMih
Simply forward us a bill for Miss Hyer's transportation

costs and we will defray all expenses. The arrangements y9u have made for contact 
in Dallas are fine.

As you will notice in the enclosed advertisement, there are five radio and two 
2 television statioos in our.NCEMAC group. AMmxirrshimmbxxàsmÿnxmJriiMxaiifflrauBnBnin All 
are number one in their respective cities as illustrated by MæmKmxixrEasdM&ISm KLIF's 
figures in the enclosed Dallas Hooperating. As a promotion of raudimflixax k ia x sh our 
radio stations, we have announced in all of our five cities— as well as our newly 
acquired sixth station in Atlanta, Georgia— that on January third our stations are 
going "color radio". We'll^have dozens of œiwnxaxm original program gimmicks starting 
that day. We have arranged with m Kiin®naxaKnxauxriamfjraun all three national news wires 
for xmtffiK.'simKmnatmmxixipMbMai carriage of several stories. And in connection with 
the event, Martha Hyer in Dallas will be crowed "^iss Color Radio". We expect radio 
stations throu^iout the country to give this enomous publicity.

We will arrange here a cocktail party for leading agencyjpfigures and prominent 
local citizens fsar appropriate award ceremonies. We hope that ifeyoTOSrobraJiftxffihroxmtmni we 
mMxnuckmkiBKmxiE'HB are able to secure either Governor Allan Shivers or Mayor Robert 
Thornton to make the award. We also hope that we are able to engineer an appearance 
for Miss Hyer at halftime in the Cotton Bowl. On January third, we would like M^ss 
Hyer to be our guest on porcamMxaMynBahlr-dSiitF several different KLIF programsx since 
we will officially inaugurate "color radio" on that day. VFii'M"

It is going to be a great promotion aadt for Miss Hyer, for our stations and for 
radio in general. I will write you in the next couple of days to give you final 
details cn dates for the parties and other events connected with our promotion.

Vie can handle any return reservations from here. JJJsuaffiftxificwimfiffRaxitaKmKaiih I would 
suggest that you release your publicity the moment wk you receive my next letter with 
final dates.

With season's greetings,

AfflxnuHi®

and theatre

Sincerely,

\





Qj j iC R E ATIVE SALES IDEA { Doug M cC a ll, Spies M anager, KTSA J 

Q) I quote fr o m  D oug’ s W eekly R eport:

"It took  sa lesm an  Shepard to n otice  that the T im e Iv a^a s ine a r t ic le  on 

r o c k ’n ’ ro ll  m entioned the F r isk y  A Go Go in San A ntonio. Shepard ca lled  it to the attention 

o f  the ow ner who signed a con tract •( and has a greed  to pay cash  in advance 

on a w eekly b as is  ). P erhaps som e o f  the other M cLendon c it ie s  are  m entioned to o /'

CONTEST IDEA { J. T y le r  Dunn. P rog ra m  D irecto r , WYS.L )

" W YSL C om plaint D esk " W YSL has w orked  an arrangem ent w here

anyone with a c iv ic  com pla in t { s tree t needs paving, dead tre e , etc } ¡nay w rite  the 

station  and they w ill see  that their le tte r  is  p la ced  in the p rop er  hands s i  city

hall. T h is is  an e le ct io n  y ea r lo ca lly  so  le tte rs  should get good  attenti on

# # #
-

KOT KLIM BERS -

KLXF
1 .  } " I  Got You B abe"
2. ) " T o  Know You Is T o L ove  You"
3. ) "Such  An E asy Q uestion"

Sonny & Cher 
P e te r  & G ordon 
E lv is  P r e s le y

A tco
C apitol
RCA

KILT
1,1 "D o  The B oom era n g"
2 .  ) "T h em e F rom  A Sum m er P la c e "
3. ) "T ig e r  W om an"

J r. W alker 
L atter m en 
Claude King

Soul
Capitol
C olum bia

f  1 '<■
# # 9

- v s
Y -o /2 3 /6 5



CRE ATIVE SALES IDEA { Doug M cC a ll, Sales M anager, KTSA )

I quote ir o n i D oug’ s W eekly R eport:

"It took  sa lesm an  Shepard to n otice  that the T im e M agazine a rt ic le  on  

r o c k ’n ’ r o ll  m entioned the F r isk y  A G o Go in San Antonio. Shepard ca lled  it to the attention 

o f the ow ner who signed a con tract { and has agreed  to pay cash  in advance 

on a w eekly  b a s is  ), P erh aps som e o f the other M cLendon c it ie s  are  m entioned too,."

CONTEST IDEA { J. T y le r  Dunn, P ro g ra m  D ire cto r , W YSL )

ity/YSL Com plaint D esk “ W YSL has w orked  an arrangem ent w here

anyone w ith a c iv ic  com pla in t { s tree t needs paving, dead tre e , etc ) m ay w rite  the 

station  and they w ill see  that th eir le tter  is  p la ced  in the p ro p e r  hand3 at city

T his is an e le ct io n  year lo ca lly  so  le tte rs  should get good  attention.

# # #

HOT KLIM BERS

K LIF
1. ) "1 Got You Ba.be“ Sonny & Cher A tco
2 .  ) “ T o  Know You Is To L ove  You”  P e te r  & G ordon C apitol
3 .  ) “ Such An E asy Q uestion“  E lv is  P r e s le y  RCA

KILT
1. | “ Do The B oom era n g " J r. W alker Soul
2. ) “ T hem e F rom  A Sum m er P la c e "  Lefcterm en C apitol
3. ) “ T ig e r  W om an" Claude King C olum bia

# # #
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PROM OTION { L a rry  V ance, P ro g ra m  D ire c to r , WYSL )

A la rg e  num ber of Indian trib es  orig in ate  in this area { Mohawk 

S en eca , Ir iqu ois  )„ C urrently  thinking about station  i„ d „ 's  in Indian language fo r  

this day { S eptem ber 23rd ).

9

# # #

PROM OTION | L a rry  V ance, P ro g ra m  D ire c to r , WYSL )

Am  sending le tte rs  to a ll area High School C h eerlead er 

Captains requesting that ch e e r le a d e rs  v is it  station and re c o rd  b r ie f "figh t" yell 

fo r  s ch oo l attended. C heers o f co u rse  would include WYSL ca ll le t te rs . This m ay 

not have the p rod u ction  benefits o f  jin g les  available fo r  sam e pu rp ose but w ill have 

p e rso n a lize d  "en d orsem en t" sound fro m  actual student ch eer lea d ers  th em se lv es .

# # #

j- PROM OTION Ç L a rry  V ance, P ro g ra m  D ire c to r , WYSL )

" WYSL D ynam ic Duo" - -  Have begun twin spin feature at 45 m inutes 

past e v e ry  hour. F eature entitled "W Y SL  D ynam ic D u o". Minute news now at 

15 and 43„ D ynam ic Duo o f co u rse  takes p la ce  during WKBW new s.

# # #

PROM OTION f L a rry  V ance, P ro g ra m  D ire c to r , WYSL )

"C on ta ct" - --^C urrently  p ro m o -in g  "co n ta ct"  feature com ing 

to WYSL. F eature  s im p ly  a "sou n d  o ff"  type o f s e r v ic e . B ob H arper w ill m ake daily  

ca lls  to a rea  resid en ts  in  variou s walks o f  l i fe  and r e c o r d  th eier view s on m atters 

o f  lo c a l co n ce rn . T h ese o f co u rse  w ill be trim m ed  and " s ta g e d "  with prod u ction .

T ota l fea tu re  to la st 4 5 -6 0  se con d s . Will run e v e ry  third hour.

# # ff
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CONTEST CONTEST PROMO KLIF CUT # 1
l Vw UiM  'O '  'uimmiCK!

Armer 1: "There was the Old Scotchman Endurance Flight'

Control: ( light plane engine, fade quickly f o r . . . )

Anner 2: "T h ere was the K1 IF Flagpole Sitter promotion"

Control: ( crown noiee  ̂ cheering )

Anner 1: "And now, KLIF presents the absolute end in 

contests. The KLIF Contest Contest!"

Ajmer 3: "The What? ! ? "

Anner 1: "The KLIF Contest Contest"

Anner 3: "Howzit w ork?"

Anner 1: "A ll  KLIF listeners are invited to send us a post­

card with a guess as t o how many postcards will 

be received in the Contest Contest!"

Anner 3: "Run that by again will y a ? "

Anner 1: "Sure, the idea is to send us a postcard and write 

down on that postcard how many postcards you think 

w e'll receive ."

Anner 3: "W hat's the p r iz e ? "

Anner 1: "T h at's the most exciting part. . . the  prize is a year's  

supply of postcards, one for every day of the year,

365 in all . Think of all the fun you'll be able to have, 

writing to all your friends regularly. "

anner 3: " W o w ! " (  disgusted tone )

Anner 1: "P lease try to curb your enthusiasm. Yes, it's the 

KLIF Contest C ontest.. .  get your card in the mail now."

Control: ( curtain )

Anner 3: "B ig  deal" ( disgusted tone )





TO: A LL  M A N A G E R S , ALL  PROGRAM DIRECTORS

FROM: D O N  KEYES

DATE: APRIL 20 , 1959

B ill M organ has just ach ieved  some fa n tas tic  success w ith  a g im m ick adapted 
to  his Coca C o la  show in  the even ings. He inv ites  listeners to  send in or 
b ring  by Coca C ola  bo ttles  from remote loca tions and as you p robab ly  know 
these loca tions are marked on the bottom  o f each Coca C o la  b o tt le . The 
resu lt has been s taggering . KLIF  is l i te ra l ly  bogged down w ith  em pty, d ir ty ,  
f i l th y  Coke b o ttle s . Some from fo re ign  coun tires . A t  the end o f a week's 
tim e or tw o weeks he plans to  g iv e  away a $100 camera w h ich  he has traded 
ou t as a p rize  to the person who presents the b o tt le  from the  most d is tan t lo c a tio n .

G ordon and M organ and I have conferred  on th is and are o f the op in ion  tha t th is 
g im m ick  m igh t sway the Coca C o la  adve rtis ing  to your s ta tion  w h ich  is now on 
stations lik e  K O N O , K N U Z , e tc . Even i t  i t  doesn 't, i t  m igh t ge t some a d d it io n a l 
budget from the loca l Coca C o la  b o tt le r .  S ince M organ though t o f  th is g im m ick ,
I suggest you drop him a lin e  i f  you need any fu rthe r in fo rm a tio n .

Don Keyes

D K /ys

cc: G ordon M cLendon 
B. R M cLendon
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CODDLED COED

The copy  on this p rom otion  is pretty  m uch se lf-ex p la n a tory . I would 
run this fo r  a w eek or  ten days and then draw a ca rd  fro m  those re ce iv e d  
and announce the w inner. The only details le ft to w ork  out are the 
m ech an ics  o f awarding the p r iz e .

You w ill have to obtain a lim ou sin e , the flo w e rs , and schedule fo r  the 
d isc  jo ck e y s  to p e r fo rm  the chauffeur s e r v ic e . It is a sm all teenage 
p rom otion  but it is an exce llen t one.

I suggest, by the way, that the lim ou sin e  have signs on each  side stating 
v e ry  s im p ly  that the ca r  contains the "W YN R  C oddled C oed ". O bviously, 
this should only be run when sch oo l is in se ss io n . T h e re fo re , if y o u 're  
going to  do it in C hicago, you 'd  best get on with it.

# # #
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KLASSIC WEEK

This idea  has a proven  tra ck  r e c o r d  in in crea sed  ratings and trem endous 

telephone re sp on se . F or  one entire  week, p re fe ra b ly  rating week, you abandon 

your regu lar m u sic form at and play only K la ss ics , or  as they are ca lled  

in C h icago, Dusty D iscs .

You cam p rom ote  this any num ber o f ways ahead o f tim e. F or 

exam ple, you can r e fe r  to " .  . .th e  Top 500 hits o f the past five  y e a rs . . . " ,

"D usty  D iscs  W eek". . , "T h e F avorite  re c o rd s  o f all tim e. . . " .  You can 

even ask lis te n e rs  to send in p os tca rd  requests fo r  their fa v or ite s  o f past 

y ea rs  and that you w ill try  to include them .

A ctu ally , you should start this a couple o f days b e fo re  rating w eek 

begins and continue it through m idnight o f the last day o f rating w eek.

It is a v e ry  s im ple  p rom otion  and req u ires  no m ore  than I have outlined

h ere .

# # #

ys
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THE BIG CONTEST

The s cr ip t  on this con test does not stipulate deadlines fo r  the sam e 

rea son  as stated on p rev iou s explanations; that is , the fa ct that you w ill w ish 

to  wait and see  whá kind o f  resp on se  you are going to get to the prom otion . 

When you w ish  to term inate  the con test, s im p ly  recut the p rom os and announce 

the deadline.

The b iggest p r iz e  o f  a ll, as m entioned in this contest, is som ething 

that is  actually, p h y sica lly  b ig . It does not perta in  to la rge  amounts of 

m oney.

F o r  exam ple, in Dallas we gave away an a cre  o f land on top of 

a m ountain som ew here in the Southwest. We b illed  this as the entire 

mountain; that is to say, when we announced the w in n er 's  nam e, we said 

that he had won a m ou n ta in --th e  b iggest p r iz e  of a ll--w h e n  actually 

he was given  a deed to the land on the sum m it.

In Houston, B ill W eaver gave away a fre igh t ca r .

# # #

ys
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D O LLA R  SCHOLAR

Like other con tests a im ed p r im a rily  at teen a gers , this contest 

should be re s tr ic te d  to those hours in w hich teen agers are available to listen . 

And, as a m atter o f fact, we have been  m ost su cce ss fu l with this when we 

have r e s tr ic te d  this to one d isc  jo ck e y  show, sp e c if ic a lly  the 7:00 to 12:00M  

segm ent. I b e liev e  anything e lse  pertinent to this contest is co v e re d  on the 

attached explanation.

# # #

ys
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ALLOW AN CE CLUB

This is a p rom otion  gea red  sp ec ia lly  to the teenage audience and 

during th ose  months o f the year when sch oo l is in sess ion , should only be 

run during those tim es o f the day when kids are available to listen .

Note that the cop y  does not stipulate a deadline fo r  this contest.

This is done d e lib era te ly  in o rd er  that we might allow  the contest to continue 

i f  en tries  are slow , or should we w ish  to elim inate the contest, we can s im ply  

change the cop y  with a fr e sh  p rom o and indicate a deadline.

A fter 50 p ostca rd s  are re ce iv e d , one should be drawn fr o m  the lot 

and that p erson  should be announced as the w inner. You should then w rite  

y o u rs e lf  a rem in der to have a $10. 00 ch eck  issu ed  each  w eek to the w inner, 

o r  you m ay w ish to have a $40. 00 ch eck  issu ed  and get the whole thing 

out o f  the way in one m ove .

# # #
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CHILD PROMOS

T hese w ere  f ir s t  used by K LIF  in 1961 and in corp ora te  not only 

hum orous w riting, but the ch arm  o f a ch ild 's  v o ice . They re ce iv e  m uch 

com m ent and w ere  ex trem ely  su cce ss fu l.

They are  to be logged  at the rate o f three per hour fo r  ten days 

to two w eeks and then either elim inated  or  re c o rd e d  again with fre sh  copy .

As in any hum orous situation, jok es  and punch lines grow  old  rapid ly  

and, th ere fo re , item s such as this dem and frequent cop y  changes le s t  they 

b ecom e  irk so m e . With fre sh  cop y  constantly  supplied, this g im m ick  can 

run a lm ost indefin itely .

They are e sp e c ia lly  easy  to w ork  with in that they req u ire  no 

prep aration  on the part o f the d isc  jo ck ey . They stand alone, all by th em ­

se lv es  within the form at o r , at the d isc  jo c k e y 's  option, can be in troduced  

or  com m en ted  upon.

It is im portant to have a young ch ild , say betw een 5 and 7 yea rs  of 

age, r e c o r d  these becau se  b e fo re  that age, chances are that the d iction  w ill 

be s lo p p y , and after the age o f 7, the v o ice  w ill tend to lo se  the charm  w hich 

is found during e a r lie r  y e a rs . We have usually used the ch ild  o f an em ployee 

who repeats the w ords o f the parent during the re cord in g  se ss io n . This way 

the ch ild  w ill im itate the p aren t's  in flection . A fter the sess ion , the tape is 

edited  to rem ov e  the p a ren t's  v o ice  and to sp lice  together the v o ice  o f the 

ch ild .

# # #
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CODDLED C O -E D  SPOT T< j /

V o ice  No. 1 - Som e lu cky  D allas high sch oo l g ir l

#2 - is  going to be K L IF 's  "C oddled  C o -e d " .

#1 - What do you m ean "C oddled  C o -E d "?

#2 - W ell, you 've  read  o f m ov ie  stars being driven  to their sets in luxurious 
lim ou sin es .

#1 - W ell, the sam e w ay K LIF is  going to send a lucky D allas high sch oo l 
c o -e d  t o  s ch o o l in  sty le .

#2 - K LIF is  going to draw  the name o f a D allas high sch oo l g ir l and every  
m orning fo r  a whole w eek a d iffe ren t K LIF d is c  jo c k e y  w ill ca ll 
fo r  her at her hom e in a huge lim ousin e, with flow ers .

#1 - and e s c o r t  her to her sch oo l.

#2 - S h e 'll be K L IF 's  C oddled C o -ed .

#1 - If you want to be K L IF 's  Coddled C o -ed , ¡ju.st w rite  K L IF  Coddled C o -ed .

#2 - W e 'll  draw  the lu cky  ca rd  and announce K L IF 's  C oddled C o -e d  soon.



CODDLED COED PROMO *2

Anncr 1: 

Anncr 2: 

Anncr 1:

Anncr 2: 

Anncr 1: 

Anncr 2: 

Anncr 1:

Anncr 2:

Hollywood stars will have nothing on you.. . . . .

If you're the winner in KLIF's "Coddled Coed Contest"

Cliff is going to draw the name of a high school girl 

and every morning for a whole week a different K LI F 

dee¡ay will call for her at her home in a luxurious 

limousine.

. . .  .present her with flowers 

. .  .and will drive her to school as 

KLIF's Coddled Coed

If you want to be KLIF's "Coddled Coed", just send a card 

to KLIF Coddled Coed, just send a card toKLIF Coddled 

Coed Contest

We'll draw the card and announce KLIF's Coddled Coed soon! !



CODDLED CO-ED SPOT

Voice No. 1 - Some lucky Dallas high school girl

#2 - is  going to be K LIF 's 'Coddled Co ed .

#1 -  V hat do you mean 'Coddled C o -E d "?

#2 -  V eil, you've read of movie stars being driven to their sets in luxurious 
limousines.

#1 - Well, the same way KLIF is going to send a lucky Dallas high school 
co-ed t o school in style.

#2 KLIF is going to draw the name of a Dallas high school girl and every 
morning for a whole week a different KLIF disc jockey will call 
for her at her home in a huge limousine, with flowers.

#1 -  and escort her to her school.

#2 - She'll be KLIF's Coddled Co-ed.

#1 -  If you want to be K LIF 's Coddled Co-ed, just v/rite KLIF Coddled Co ed.

#2 -  W e'll draw the lucky card and announce K LIF 's Coddled Co-ed soon.

}
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CODDLED COED PROMO *2

Anncr 1: 

Anncr 2: 

Anncr 1:

Anncr 2: 

Anncr 1: 

Anncr 2: 

Anncr 1:

Anncr 2:

Hollywood stars will have nothing on you...........

If you're the winner in KLIF's "Coddled Coed Contest"

Cliff is going to draw the name of a high school girl 

and every morning for a whole week a different KLIF 

deejay will call for her at her home in a luxurious 

limousine.

. . .  .present her with flowers
*

. .  .and will drive her to school as 

KUF's Coddled Coed

If you want to be KUF's "Coddled Coed", just send a card 

to KLIF Coddled Coed, just send a card toKLIF Coddled 

Coed Contest

We'll draw the card and announce KLIF's Coddled Coed soonl I
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