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We apologize. Because if you are among the few San Antonians who are not already daily

KTSA Usteners, it's our fault, not yours!

If you're not o daily KTSA listener it's because we've failed. It's because we've failed to
let you know about the outstanding features yow can hear daily on KTSA. Let's take
KTSA’S “DUAL-NEWS” for example. “DUAL-NEWS” is heard at five minutes to each
hour Monday through Friday. “DUAL-NEWS” combines the talents and knowledge of
two experienced reporters on each newscast. On “DUAL-NEWS” yow'll hear latest news
first, more accurately, and yow'll hear news in the most listenable, easy to understand and

interesting manner ever devised by radio.

Particular about your music? Just for the fun of it switch your radio right now to KTSA
at 550 on your radio dial. Leave it there for just a few minutes. Hear such hits as Dean
Martin’s “Yow're Nobody ’Til Somebody Loves You,” “Dear Heart” by Andy Williams,
Connie Francis singing “Whose Heart Are You Breaking Tonight,” plus outstanding hits
from Country and Western such as B%/ck Owens’ “I've Got A Tiger By The Tail.”” Music?

There’s music for everyone of every age on KTSA!

When you get bekind the wheel of your car each morming and afternoon push that but-
ton to 55 for “KTSA SAFETY BIRD REPORTS.” Hear accurate and official traffic
reports direct from over-the-scene reported in a personable and interesting mamner by San
Antonio Police Officers Sheldon Kosharek and Jesse Clements. You may even get as much
fun out of these fine officers razzing the KTSA DJ’s as we do. After all, Police Officers
are human, too, aren’t they? You'll enjoy KTSA Safety Bird Reports more and what's more

youw'll get to where you're going easier, quicker and safer by listening to KTSA, 550.

If you like the fun of quick and easy contests for plmzty of cash and prizes, yow'll love
KTSA! Just now, for example, KTSA 1is offering $55.00 per hour just for listening and an-
swering with the secret word announced each hour when KTSA’s Special Operator 55
calls you! And there’ll be plenty of other contests and games coming along for fun and
prizes for YOU!

We think youw'll like the KTSA DJ’s, too. George Lester and Bruce Hathaway in the morn-
ing, Bill Atkins and Ricci Ware in the afternoon and Bob (The Cynic) Sinclair each eve-
ning. These gentlemen have been with us a long time, lved in San Antonio much of their
lives. They know San Antonio and San Antonians. They know what you like to hear best!
Entertaining you and keeping you informed on what’s going on is their job. They Uke it.
We think yow'll like them.

Nope, we aren't frantic and screwming at you every minute like some. I quess perhaps
we've mellowed a bit with age. After all, KTSA has been at this business just a little bit
longer with 42 years of service on 550. We ought to be just o bit better than most, don’t

you think?

It all adds up to this—we don’t care if yow're 8 or 80, rich or poor, or just average citizens
like us, we think yow'll have more fun, enjoy better listening, stay better and more a
: : L MOre accu-

rately informed when your dial is on 550-KTSA, dependable now for 42 years!

KTSA 55 ON YOUR DIAL

—————
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NEWS IN DEPTH-5TO 7 PM

All the news you can use: Dull news. World news. Dog-bites-man I(G O
news. National news. Exciting news. Local news. Man-bites-dog
news. Sports news. Good news. Bad news, Serious news. Silly RAD'O 8 I
news. Old news. New news.

Starring Ray Tannehill & a Cast of 11 (formerly the world's 8th dullest radio station)

2 SOLID HOURS OF THE STUFF




LAST MINUTE REPLACEMENTS LISTED BELOW
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6 A.M. TO 6 P.M.

YOU'VE NEVER HEARD IT SO BAD

Reprinted from the Omaha World-Herald April 1, 1965




INTRODUCING

‘A POPULAR NEW RADIO PERSONALITY-
J. P. MCCARTHY

Who's J. P. McCarthy? Simply the
most engaging radio personality this
side of Murphy’'s Slough! Where's
‘Murphy's Slough?

Anyway, join his 6 or 10 fans, every
morning from 6 10 10 AM.You'll hear

‘ cheerful chatter! You'll hear Chicken «

Forty Music {(another KGO exclu-
| sive)! You'll hear Commuter Reports

e

aetoh

A,

P aiiinh

direct from a helicopter (it actually
flies)! You'll hear imporiant news
and things! , S
J. P. McCarthy. For reproduction of the
above, suitable for framing, send Ten

Bollars in stamps to KGO Radio,
277 Golden Gate Ave., S.F.Thank you.

KGO 8'

RADIO

{formerly the world’s 8th dullest radio station)

Read what the critics say about J. P.
McCarthy!

“J.P. Mc Who?"

ad an aunt by that name.”
1

{ 5 the rost engaging tadio psrson-
ality th

e of Murphy’s Slough.”
Listen to J. P. McCarthy, Monday through Satur-
day, 61010 AM.
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JIM DUNBAR ENTERTAINS LADIES...3 T0 3 PM

All right, ladies, turn the dial to  up on the phone (MA 1-9432) RAD l O
81, settle back—and thrill to the and talk. About anything.
thrilling voice of Jim Dunbar. Juvenile delinquency. KGO 8 '
Two hours later you'll awake World peace. (formerly the world's 8th dullest radio station)
rested and refreshed.And ready  Your husband. G
to try again tomorrow. Green peas. '

If you like talk, it may even be It's informative! li's fun! And .

worth it. Jim talks. Guests talk. afternoons do drag on so. Jim Dunbar, Look into those eyes.

Now do you understand why radio

Experts talk. Ladies talk.You call = 3-5 PM, Monday thru Saturday. doesn't have pictures?
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March 10, 1959

Universal Publicizers, Inc.
936 North Michigan Avenue

Chicago 11, Tllinois

ion, and in
uote to us a

Sincerely,

GORDON . McLENDON
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a DOUBLE or NOTHING
offer to STATIONS
—fl to AGENCIES

Here’s a simple, practical, down-to-earth way to double a
bottling company’s sales (or better) in 30 days, regardless
of the weather, competition or price. It's the SILVER
DOLLAR MAN PROGRAM . .. now being made avail-
able through radio and television stations and agencies to
local bottlers . . . and other distributors of home ice-box
products.

It's an unrehearsed, spontaneous, “continuous commercial”
show, guaranteed to make its sponsor the top-selling bott-

how to DOUBLE a bottlerjs home ler in his area, through a virtually certain top-listenership

business in 30 days . . .

program, with sure response. It's exclusive . . . and you
pay us nothing if we don’t increase your home refrigerator
business by as much as 1009 in the first 30 days.

with a mone}/‘ ba(,'k guaran[ee/ : Also wonderful for frozen foods, juices . . . any product

The

that stays in home refrigerator or freezer, the most valuable
storage space of all.
g

° . . . . ° . ° . .

IN HARRISONBURG, VIRGINIA, Hamilton Shea ol
WSVA-TV: “Tremendous success . . . draws an average of
3,000 cards a week, with a peak week of 6,000 cards.”
IN TULSA, OKLAHOMA, over two years ago the mil-
lionth case of Pepsi-Cola rolled out of the plant of Ronald

3 Capps. Then Ronald was using the Silver Dollar Man and
Sllver DOI lar Man : nearly three years later he is still leaning on this program

Program

guarantees results/

b

exclusive in your area . . .

protected against imitation/

DOUBLES /iome SALES

of any volume product . . .
or BETTER, regardless of
weather, competition, price!

“The Silver

to maintain his high sales volume . . . what better recom-
mendation could we give? IN COLUMBIA, TENNESSEE,
Dr. Pepper Bottler finds the Silver Dollar Man program
has stimulating effect on sales throughout his territory
according to Co-owner Harry Cook. IN COLUMBIA,
SOUTH CAROLINA, “Canada Dry sales for September
1954 were increased 2909, over sales for the same month
during the previous year.”

Not only do you get exclusive rights to the SILVER DOL-
LAR MAN program . . . the creators guarantee that it
can’t even be imitated. The courts have upheld the copy-
right and other protection it enjoys. This is important . . .
Lecause others will want to imitate this amazingly success-
ful program.

Simple and easy: you buy the rights to the show . . . we
produce it for you and guarantee it . . . we offer exclusive
merchandising service to get it started in your area, on
vour station. We know it never fails. That’s why we offer
this iron-clad guarantee.

FOR FULL DETAILS, WRITE OR WIRE:

R. A. (Bob) Perrott

Dollar Man”

Brunswick, Georgia

As seen in BROADCASTING, December




Always load with Kotak cot. Jiim
and let us handle the processing ...

Use this envelope to
order extra prints
and enlargements.

It is not intended

for permanent storage
of negatives

or transparencies.




KEWB Fabulous Forty Survey

.91 ° FOR WEEK ENDING JUNE 25, 1960 .91.
SAN FRANCISCO-OAKLAND

This Week Last Week This Week Last Week

ALLEY OOP Hollywood Argyles—Lute *21. YOUNG EMOTIONS Ricky Nelson—Imperial
.I’'M SORRY Brenda Lee—Decca 22. BANJO BOY Jan & Kjeld—Kapp
MULE SKINNER BLUES The Fendermen—Soma *23. DON'T COME KNOCKIN’ Fats Domino—Imperial
BECAUSE THEY'RE YOUNG Duane Eddy—Jamie 24, BILL BAILEY Bobby Darin—Atco
EVERYBODY IS SOMEBODY'S FOOL *25. HOLD OUT YOUR HAND Art August—TRC
Connie Francis—MGM *26. ANOTHER SLEEPLESS NIGHT Jimmy Clanton—Ace
LOOK FOR A STAR Dean Hawley—Dore 27. RIVER STAY ‘WAY FROM MY DOOR
HAPPY GO LUCKY ME Paul Evans—Guaranteed Frank Sinatra—Capitol
CATHY’S CLOWN Everly Bros.—Warner Bros. 28. WHERE ARE YOU Frankie Avalon—Chancellor
IMAGE OF A GIRL The Safaris—Eldo 29. FOUND LOVE Jimmy Reed—Vee-Jay
PAPER ROSES Anita Bryant—Carlton 30. PLEASE HELP ME, I’'M FALLING
MY HOME TOWN Paul Anka—ABC Hank Locklin—RCA
WHEN WILL | BE LOVED Everly Bros.—Cadence *31. HEY LITTLE ONE Dorsey Burnette—Era
SWINGIN’ SCHOOL/DING-A-LING 32. DO YOU MIND? Andy Williams—Cadence
Bobby Rydell—Cameo 33. THIS BITTER EARTH Dinah Washington—Mercury
JOSEPHINE Bill Black Combo—Hi 34. KIDS Kirby Stone Four—Columbia
HEARTBREAK Little Willie John—King 35. QUESTION Lloyd Price—ABC
BAD MAN BLUNDER Kingston Trio—Capitol *36. SPUNKY ONIONS Billy Davis—Peacock
NIGHT Jackie Wilson—Brunswick 37. ONLY THE LONELY Roy Orbison—Monument
MY TANI Brothers Four—Columbia 38. MISSION BELL Donnie Brooks—Era
ADVENTURES IN PARADISE Jerry Byrd—Monument *39. DOWN YONDER
ROCKIN’ GOOD WAY Johnny & The Hurricanes—Big Top
Dinah Washington/Brook Benton—Mercury 40. IS A BLUEBIRD BLUE Conway Twitty—MGM

*Records Heard FIRST on KEWB

91 D e~ 91
S : IS

FUN This survey is compiled each week by radio station KEWB from FUN
reports of record sales gathered from all leading retail outlets in

*he Bay area. This survey is a true, accurate and unbiased account.
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hinda O NUMBER 1 in the BIG BAY AREA
=%

SAVE NOW

Have your cake and eat it too! Everytime you make e =
a purchase at a grocery store, SAVE THE CASH )_—T—
REGISTER RECEIPT. Then on the back of the re- co Lo R

ceipt, put the name and address of the store at
which you made the purchase, plus your name,
address and phone number, and send to KEWB,
BOX 91, SAN FRANCISCO. YOUR groceries could
be paid for by KEWB. No matter how many times,

or at how many different places you buy groceries, ‘ -
SAVE THE CASH REGISTER RECEIPTS . . . Start : TEDIRANDAL
Now . . . Send ‘Em All. . 3 9 a.m. - Noon

ENTER OUR KEWB CASH REGISTER CONTEST iyl ers y CHRIS BORDEN

Noon - 3 p.m.

TODAY?

KEN WILLIAMS
SAT. 6 p.m. - Mid.

MARK FOSTER

JIM WAYNE Ly

Midnight - 6 a.m.

BUCK HERRING
9 p.m. - Midnight J 6-9 p.m.

)(aﬂu/ and G
“WM
Van Horn, Texad: “Where 7
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WARNING
FISHING POX

VERY CONTAGIOUS TO ADULT MALES

SYMPTOMS—Continual complaint as to need for fresh air, sunshine and re-
laxation. Patient has blank expression, sometimes deaf to wife and kids. Has
no taste for work of any kind. Frequent checking of tackle catalogs. Hangs

out in Sporting Goods Stores longer than usual. Secret night phone calls to
fishing pals. Mumbles to self. Lies to everyone. NO KNOWN CURE.

TREATMENT—Medication is useless. Disease is not fatal. Vietim should g0

fishing as often as possible. Victim can go fishing more often by eating at . ..

Kalhy and Grank’s Slteak Houte
“WVan Horn's Besd”
Van Horn, Texas: “Where The Weit J4!” #W 80 West
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FOR THE RECORD

STATION AUTHORIZATIONS, APPLICATIONS

As compared by BROADCASTING: Dec. 8
through Dec. 14. Includes data on new
stations, changes in existing stations,
ownership changes, hearing cases, rules
& standards changes, routine roundup.

Abbreviations: DA—directional antenna. cp—
construction permit. ERP—effective radiated
power vhf—very high frequency. uhf—
ultra high frequency. ant.—antenna. aur.—
aural. vis.—visual. kw—kilowatts. w—watts
mc—megacycles. D—day. N-—night. LS—
local sunset. mod.—modification. trans.—
transmitter. unl.—unlimited hours. kc—kilo-
cycles. SCA-—subsidiary communications
authorization. SSA—special service authori-
zation. STA—special temporary authoriza-
tion. SH-—specified hours. *—educational.
Ann.—Announced.

New tv stations

ACTIONS BY FCC

Fresno, Calif.—B. L. Golden, Elbert R.
Dean & L. W. Fawns. Granted uhf ch. 53
(704-710 mc) ; ERP 25.2 kw vis., 13.8 kw aur.;
ant. height above average terrain 222 ft.,
above ground 235 ft. Estimated construction
cost $57,900, first year operating cost $77,200
revenue $88,500. P.O. address 5226 N. Teil-
man Ave., Fresno, Calif. Studio and trans.
location 1401 Fulton St., Fresno. Geographic
coordinates 36¢ 44r 367 N. Lat., 1190 47/ 37»
W. Long. Trans. RCA TTU-1B, ant. TFU-
27DH. Mr. Golden is former owner of KEAP
Fresno, Mr. Dean is radio engineer, em-
ployed by KARM-AM-FM Fresno. Mr.
Fawn is physician. Each holds 14 interest.
Ann. Dec. 8.

m Commission granted International Tele-
meter Co. construction permit for new ex-
perimental tv station at Los Angeles to field
test new subscription-tv system being de-
veloped by Telemeter. It will operate on
ch. 5 between 1:30 A.M. and 8 A.M. when
KTLA, to which that ch. is assigned, is not
on air. There will be no public participa-
tion. Ann. Dec. 8.

Existing tv stations
ACTIONS BY FCC

WPSD-TV Paducah, Ky.—Granted appli-
cation to change trans. location to site near
Monkeys Eyebrow, Ky., approximately 23
mlles northwest of Paducah, make changes
in ant. system, and increase ant. height
from 630 ft. to 1,600 ft.; engineering condi-
tion. Ann. Dec. 8.

TRANSLATORS

Hawaiian Bestg., System Ltd. Waimea,
Kauai, Hawaii—Granted application for new
uhf tv translator station on ch. 82 to trans-
}a}e programs of KGMB-TV (ch. 9), Hono-
ulu.

Gallup Assn. Gallup, N. M.—Granted cp
for new uhf tv translator station on ch. 78
to translate programs of KOAT-TV (ch. 7),
Albuquerque. Ann. Dec. 8.

City of Truth or Consequences, Truth or
Consequences, N. M.—Granted cp for new
uhf tv translator station on ch. 76 to trans-
late programs of KOAT-TV (ch. 7), Albu-
querque.

New am stations

ACTIONS BY FCC

Cherokee County Radio Station Centre,
Ala.—Designated for hearing application for
new am station to operate on 990 ke, 250 w,
D; by letter, denied request by Scripps-
Howard Radio Inc. (WNOX) Knoxville,
Tenn., to be made party to proceeding. Ann.
Dec. 8.

Twenty-Nine Palms, Calif. — Hi-Desert
Bestg. Corp. Granted 1250 ke, 1 kw D. P. O.
address 2183 Desert Palms Dr., Palm Springs,
Calif. Estimated construction cost $27,798,
first year operation cost $55,000, revenue
$65,000. Principals include Arthur E. Sipherd
Jr. 90%, Frank and Charles Farinella, 5%
each. Mr. Sipherd is employe of KDES
Palm Springs. Frank Farinella is building
contractor. Charles Farinella is medical doc-
tor. Ann. Dec. 8.

Blackshear, Ga.—Collins Corp. of Georgia.
Granted 1350 ke, 500 w D. P.O. address Box
454, Vidalia, Ga. Estimated construction cost
$16,241, first year operating cost $36,000,
revenue $40,000. Applicants are F. K. Graham
(53%), Richard C. James Jr. (30%), M. F.
Brice (2.6%) and seven others. Mr. Graham
is half-owner WYTH Madison, Ga., Mr.
Brice is half-owner WVOP Vidalia, Ga. and
Mr. James is wholesale grocer. Ann. Dec. 8.

Harry Llewellyn Bowyer Jr., Dixie Radio
Inc., Brunswick, Ga.—Designated for con-
solidated hearing applications for new am
stations to operate on 790 ke, 500 w, D,
Dixie Radio with DA; made WWBD Bam-
berg, S. C., and WLBE Leesburg, Fla., par-
ties to proceeding. Ann. Dec. 8.

Sawnee Bcestg. Co. Cumming, Ga.—Desig-
nated for hearing application for new am
station to operate on 1410 ke, 1 kw, DA-D.
8Comrs. Cross and King dissented. Ann. Dec.

WTWB Auburndale, Fla. Sugarland Bestg.
Co. Okeechobee, Fla.—Designated for con-
solidated hearing application of WTWB to
increase power from 1 kw to 5 kw, con-
tinued operation on 1570 ke, D, and Sugar-
land for new am station to operate on
1570 ke, 1 kw, D. Comr. Cross dissented.
Ann. Dec. 8.

Arthur A. Deters Greenfield, Mass.; Col-
lege Radio Amherst, Mass.—Designated for
consolidated hearing applications for new
daytime am stations to operate on 1430 ke—
Deters with 500 w and College Radio with
5 kw, DA; made WHIL Medford, Mass.,
party to proceeding. Ann. Dec. 8.

Columbia, Miss.—Fortenberry Enterprises.
Granted 1600 ke, 500 w D. P.O. address Box
308. Estimated construction cost $13,949, first
year operating cost $39,600, revenue $47,000.
Co-applicants are Jerry A. Fortenberry and
William L. Fortenberry, 50% each. J. A.
Fortenberry is physician. W. L. Fortenberry
is druggist. Ann. Dec. 8

Hammonton, N. J.—Hammonton Bestg. Co.
Granted 1580 ke, 250 w D. P.O. address P.O.
Box 351, Coatesville, Pa. Estimated construc-
tion cost $22,000, first year operating cost
$50,000, revenue $60,000. Equal partners Wil-
liam S. Halpern and Louis N. Seltzer co-own
WCOJ Coatesville, Pa. Ann. Dec. 8.

Rensselaer, N. Y.—Fairview Bestrs. Granted
1300 ke, 5 kw D. P.O. address Frank Short,
234 W. Main St., Ephrata, Pa. Estimated con-
struction cost $39,200, first year operating
cost $72,000, revenue $80,000. Owners are W.

EDWIN TORNBERG?
& COMPANY, INC. |

NEGOTIATORS FOR THE PURCHASE AND
SALE OF RADIO AND TELEVISION STATIONS

EVALUATIONS
FINANCIAL ADVISERS

96 (FOR THE RECORD)

NEW YORK
60 East 42nd Street
MUrray Hill 7-4242

WEST COAST
860 Jewell Avenue
Pacific Grove, California
FRontier 2~7475v

WASHINGTON
1625 Eye Street, N.W.
Dlstrict 7-8531

Frank Short, 757, and H. Clay Esbenshade,
25%. Mr. Short is sales manager WGSA
Ephrata, Pa. Mr. Esbenshade is housing site
developer and farmer. Ann, Dec, 14.

Eugene Bestrs. W. Gordon Allen Eugene,
Ore.—Designated for consolidated hearing
applications for new am stations to operate
on 1320 ke, 1 kw, D. Ann. Dec. 8.

Yauco, P. R.—Ponce Bestg. Corp. Granted
1550 ke, 250 kw. P.O. address Box 1526,
Ponce, P. R. Estimated construction cost
$17,990, first year operating cost $30,000,
revenue $42,000. Principals include Luis F.
Sala, Catalina Searno, Jenaro Scarano,
Charles Cordero, J. H. Conesa, 20% each.
Drs. Sala, Scarano, and Scarano have pri-
vate practices. Messrs. Cordero and Conesa
have interest in WLEO Ponce. Ann. Dec. 8.

Winnsboro, S. C.—Fairfield Bestg. Co.
Granted 1250 ke, 500 k D. P.O. address Box
298, Winnsboro. Estimated construction cost
$15,521, first year operating cost $24,000,
revenue $28,000. Principals are Dr. Albert E,
Cremer, Harold Kline, Sol S. Kline, Morris
A. Kline and Paul H. Meyer (each 18%) and
John A. Martin (10%). Messrs. Kline have
interests in Kline Iron & Steel Co. Mr.
Meyer is employe of Kline Iron & Steel.
Dr. Cremer is surgeon and Mr. Martin is
attorney. Ann. Dec. 8.

Winnsboro, S. C.—Robert H. Epperson.
Granted 980 ke, 500 w DA-D. P.O. address
Box 209, Mt. Airy, N. C. Estimated construc-
tion cost $7,500, first year operating cost $19,-
500, revenue $28,000. Mr. Epperson has min-
ority interest in WSYD Mt. Airy, N. C. Ann.
Dec. 8.

Watertown, S. D.—Paul D. Bernards.
Granted 1480 ke, 1 kw D. P.O. address 408
First Ave.,, N.E., Watertown, S. D. Esti-
mated construction cost $19,502, first year
operating cost $34,380, revenue $42,000. Prin-
cipal is Mr. Bernards, sole owner. He is an
employe of KDLO-TV Garden City, S. D.
Ann. Dec. 8.

Laredo, Tex.—Southwestern Operating Co.
Granted 1300 ke, 1 kw D. P.O. address 820
Convent Ave. Estimated construction cost
$26,515, first year operating cost $40,000, reve-
nue $50,000. Sole owner is Donald W. Rey-
nolds who has controlling interest in KORK
Las Vegas, KLRJ-TV Henderson, KOLO-AM-
TV Reno, all Nevada; KBRS Springdale.
KFSA, KNAC-TV Fort Smith, both Arkan-
sas; KHBG Okmulgee, Okla., and KGNS-TV
Laredo, Tex. Ann. Dec. 8.

Morton, Tex.—Morton Bestg., Co. Granted
1280 ke, 500 w D. P.O. address Morton, Tex.
Estimated construction cost $20,677, first year
operating cost $28,800, revenue $36,000. Ap-
plicant is Mike Allen Barrett. Mr. Barrett
owns KTFY Brownfield, Tex., and has mi-
nority interest in KHOB Hobbs, N. M. Ann.
Dec. 14.

Ogden, Utah—Executive Bestg, Co. Granted
1250 ke, 1 kw D. P.O. address 155 Mont-
gomery St., San Francisco, Calif. Estimated
construction cost $27,300, first year operating
cost $60,000, revenue $72,000. John L. Bradley,
sole owner, is attorney. Ann. Dec. 8.

John Laurino, Music Productions Inc.,
James J. Williams, Waynesboro, Va., Blue
Ridge Becestrs., Luray, Va., WDTI, Danville,
Va.—Designated for consolidated hearing
applications of Laurino, Music Productions,
Williams and Blue Ridge Bestrs. for new am
stations to operate on 970 ke, 500 w, D and
WDTI to increase power from 500 w to 1 kw,
continued operation on 970 ke, D: made
WDBJ Roanoke, Va., party to proceeding
with respect to its existing operation, and
WPET Greensboro, N. C.. party with re-
spect to its proposed operation. Ann. Dec. 8

Port Angeles, Wash.—Port Angeles Radio
Inc. Granted 1260 ke, 1 kw DA-D. P.O. ad-
dress 890 Rosemont, Bellevue, Wash. Esti-
mated construction cost $12,535. first year
operating cost $39,600, revenue $48.000. John
W. Mowbray, sole owner, is 509, partner in
KASY Auburn, Wash. Ann. Dec, 8.

Spencer Bestg., Co. Community Radio Inc.
Spencer, W. Va. WBOY Clarksburg, W. Va.
—Designated for consolidated hearing appli-
cations of Spencer and Community for new
unl. time stations on 1400 ke. Spencer with
250 w and Community with 250 w-N, 1 kw-
LS, and WBOY to increase daytime power
on 1400 ke from 250 w to 1 kw, continued
nighttime operation with 250 w; made
WBOY party to proceeding with respect to
its existing operation; made WKWK Wheel-
ing, W. Va., and WJAC Johnstown, Pa., par-
ties to proceeding. Ann. Dec. 8.

APPLICATIONS

Edwardsville, Ill.—Leader Bestg. Co. 1350
ke, 500 w D. P.O, address c¢/o Ned Webber,
108 South Capital, Mt. Sterling. Estimated
construction cost $38,988, first year operation
cost $30,000, revenue $40,000. Principals in-
clude Donald E. Condee and Ned M. Webber,
equal partners. Ann. Dec. 9.

Valparaiso, Ind.—Porter County Bestg. Co.

BROADCASTING, DECEMBER 19, 1960




This scene might have been viewed
anywhere along the eastern seaboard
last week, socked in as it was with
up to 20 inches of snow. But the
actual locale was a Montgomery
Ward parking lot in sun-drenched
Bakersfield, Calif. A commercial ice
company produced the “snow”—
eight inches of it—after KERO-TV

While the East shivered and shoveled...

Bakersfield conceived the “Snow
Party” for Montgomery Ward’s
sponsorship. With a helicopter-
borne Santa Claus as the featured
guest, the party attracted some 5,000
children and parents, and was pre-
sented to viewers throughout the
southern San Joaquin Valley by re-
mote telecast.

was Sonny Fox, and Sandy Becker
served in 1958.

Walking on money =/ WAOK Atlanta
has launched a succ‘){sful promotion
that has its audience convinced it is
walking on money. Using shoe serial
numbers, the station read sequence of
three figures every half hour until some-
one brought in the winning shoe and
claimed the money jackpot. The first
three jackpots were won within three
hours at which time WAOK increased
the figure from three to four (described
as a 10,000-1 shot). That jackpot was
claimed by noon. The promotion
brought so much response that the
station has continued it—but has added
a couple more figures, of course.

Santa postmark = WFBM Indianapolis
is offering its listeners a Santa Claus
postmark for those who mail their

ADVERTISING IN -
BUSINESSPAPERS
MEANS BUSINESS

“In the Radio-TV Publishing Field
only BROADCASTING qualifies
?axmembership in Audit Bureau
of Circulations and Associated
Business Publications

BROADCASTING, DECEMBER 19, 1960

Christmas cards at the station’s mail-
box. WFBM ships the cards twice
weekly to Santa Claus, Ind., where they
are postmarked and sent to their des-
tinations.

From tv to books = J. B. Lippincott
Co., N. Y., has signed authors John
Pfeiffer and John Ely Burchard to write
books based on two recent CBS News
and Public Affairs programs which have
been seen in CBS-TV’s Tomorrow se-
ries. Both set for publication in 1961,
Mr. Pfeiffer’s book will be based on
“The Thinking Machine,” a program
about the TX-O digital computer; while
Mr. Burchard’s book will be based on
“Big City—1980,” a program that cited
the cities of Brasilia and Philadelphia
as examples of how large population
centers are planning for future growth.

Hail to the queen = WOOD-TV Grand
Rapids, Mich., went all out to cover
the homecoming parade of Miss Amer-
ica, nee Miss Michigan, in Montague,
Mich., some 50 miles from Grand
Rapids. The parade was covered live
by remote and WOOD-TV reports that
is the greatest distance it has ever at-
tempted a remote. An 80-foot tower
in Montague, a 90-foot tower in Twin
LLakes and a 40-foot tower in Conklin
were required to send the microwave
to the WOOD-TV transmitter. Oldsmo-
bile, Pepsi Cola and Peter Eckrich &
Son Meat Co. were sponsors of the
telecast.

ITA...

WORLD LEADER
IN FM BROADCAST
TRANSMITTERS
OFFERS YOU...

ITA FM 1000 B o

B A FULL LINE OF EQUIPMENT
transmitters from 10 W to 50 KW are available.

B ON SITE INSTALLATION SERVICE

on a ‘‘no charge'’ basis our project engineers
supervise the installation and tune-up of each ITA
transmitter at the site of the installation.

PROMPT DELIVERY

shipment of any ITA-FM transmitter can be made
in 30 days or less.

OUTSTANDING VALUE

while priced competitively ITA transmitters are
made with the finest quality standard components
and offer these ‘‘extras’'—

© Remote control o Self Neutralization
® Multiplexing ® Accessibility

® Modern Ceramic Tubes @ Simplicity

® Reserve RF Drive © RF Power Cutback

For detailed information on any of our FM trans«
mitters call collect or write us.

A

LANSDOWNE, PA.

INDUSTRIAL TRANSMITTERS
AND ANTENNAS, INC.

PHONE: CL 9:8200
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;011 tell the name of the advertiser
Of the 119 queried, 91% said they’
seen the disks, and every interviewe:
except one identified the station as the
advertiser.

Not only did the station win in-
creased listenership with the promotion,
but local advertisers were quick to
realize that WBUD was attracting at-
tention. Result was that old advertisers
increased their schedules and new ad
vertisers requested radio time. Two

| months after the disks appeared, sta-
tion’s availabilities were nonexistent.
WBUD found it necessary to stay on
the air an additional hour several nights
to service the demands of local busi-
nessmen. s

vl LIE aUVELLUDTL alr

radio ition WBUD, Trenton. The
disks, designed to fit on the fronl‘
wheels of automobiles and small trucks, |
appear like huge hub caps. But when |
the vehicle moves in traffic, the disks
remain stationary no matter how fast

the vehicle moves.
The station equipped 20 Trenton
taxicabs, 13 company vehicles and 17
panel trucks operated by a local lunch
box company. The disks were silk
screened in orange Day-Glo with black
letters, calling attention to the station’s
disk jockeys and radio personalities.
Flying saucers - To s:u'np]c public reaction, a week.zlflvr
advertising style 4]AIC disks appeared people were 1.ntcr-
, -y » viewed and were asked two questions:
ALOATING SAUCERS turned out to be a
double-barreled success for independent Have you seen the disks? and: Can




Here you see just six of the many good reasons why WRAL-TV has an
unequalled rating record in the Raleigh-Durham area.

The best of the NBC network shows are supported in stellar style by
popular WRAL-TV personalities and programs.

“Sports by Reeve” is one of Tarheel television’s best-known features, with
the “Dean of Southern Sportscasters”. (Remember, too, Raleigh is the
Sports Capital of the South, having the nationally known athletic teams of
three large universities within 30 miles.) “Stateline” brings the Capital area
news by Bill Armstrong to the urban and rural viewers. Weather shows and
sales-sizzling commercials are the specialty of Bob Knapp . .. puppeteer and
host of the popular Cap'n Five “Popeye” show is Herb Marks . . . pert and
pretty Jo Ann Federspiel conducts the “"Romper Room School” . . . stepping
into the MC role in the variety show "“Tempus Fugit” is veteran Fred
Fletcher . . . and so it goes, through a long line-up of capable folks who
make WRAL-TV tops for viewing—tops for buying!

Are you on?

4-CAMERA MOBILE UNIT © VIDEOTAPE RECORDER ® LARGE NEW STUDIOS

Serving the area from
Greensboro to the coast, from
Virginia to the South
Carolina line—a total of more
than 2 million population

CAROLINA'’S Colorful CAPITAL STATION

Fred Fletcher,

Vice Pres. & Gen. Mar.
Raleigh, North Carolina
REPRESENTED BY
H-R, INC.

| KDKA-TV Exposes ‘Public Enemy’
' In Program for Health Service

| The story of the U. S. government’s fight
against lung cancer and other diseases
| attributed to industrial smoke is told in a
new documentary, Public Enemy, produced
| by KDKA-TV Pittsburgh.
This 30-minute public service program,
produced at the request of Dr. Leroy E.
| Burney, U.S. surgeon general, was broad-
‘, cast live in Pittsburgh Nov. 10. KDKA-
| TV’s previous production for the U.S. Pub-
| lic Health Service, The Silent Invader (deal-
| ing with Asian flu), received more than 300
| nationwide telecasts. The National Confer-
ence on Air Pollution in Washington last
| Tuesday through Thursday (Nov. 18-20)
| saw a kinescope of Public Enemy before
| copies were made for distribution to stations
by the Public Health Service.

i’ COMPETITIVE COOPERATION e CFCF,
| CBM and CKVL Montreal pooled time and
| talent to stage a seven-hour marathon radio
;cumpuign for the Springhill Relief Fund.
| Hundreds of professional performers from
| all phases of Montreal show business per-
} formed, while a fleet of cars circulated
| through the city collecting telephone pledges.
| The bi-lingual show, in English and French,
produced $13,000.

| THANKSGIVING AID ¢ WCUE Akron,
| Ohio is conducting a campaign to help a
| needy family at Thanksgiving. The “Dimes
| and Dollars for Dave” project is collecting
| money for the family of a 17-year-old boy
| who has had 17 major operations in his
| life so far. The family has been denied help
by local relief agencies reportedly because
it has not lived in Akron a full year.

HOT RODS ¢ WHB Kansas City, Mo., is
putting local car thieves on the spot through
| a new feature called Hot Car Report on
Eddie Clarke’s morning show. Mr. Clarke
broadcasts information, provided by the
local police department, on stolen vehicles.
The first broadcast brought fast results as an
elert listener heard the report, spotted the
car, and called the police department as di-
rected. Police picked up the car and re-
turned it to its owner within an hour after
| the broadcast.
PHONY CHECKS ¢ WDGY Minneapolis-
St. Paul has inaugurated Check Alert, a
new method of combating bogus checks
| and forgers. Twin Cities’ police officials
have expressed gratitude for the new feature
calling it a quick and effective way to warn
and educate the public against worthless
checks.

CHILDREN’S CRUSADE ¢ WHAS Louis-
ville, Ky., reports its “1958 Crusade for
Children” set a record high of $188,751.37
| for collections, with a record low of only
714 9% for expenses. The funds will be made
available for use by handicapped children’s
agencies in Kentucky and southern Indi-
ana.
BEHIND GLASS ¢ WIBK Detroit con-
ducted an entire day’s programming from
the show window of a downtown store to
stimulate interest in the local United Foun-
dation fund drive.
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/ THAT RAB-ID PITCH

FOR RADIO

Sweeney, Hardesty lay ’em in the aisles
with breezy, but hard-hitting, radio session

The team of Sweeney & Hardesty
chose St. Patrick’s Day to drive the
snakes out of broadcasting.

They performed at a Radio Advertis-
ing Bureau session during the NAB con-
vention in Chicago March 17.

Kevin Sweeney, RAB president, had
named it “The Meeting You Won't
Enjoy but Don’t Dare Miss If You
Want to Stay in the Radio Business.”

Assisted by RAB Vice President John
F. Hardesty, Mr. Sweeney traced ra-
dio’s inability to keep up with the
growth of all advertising. Example:
newspapers and tv each have added
$1.3 billions in billings since 1948,
while radio’s annual income increased
a scant $54 million in the same period.
RAB declared that radio bags only
9% of the $6.8 billion dollars annually
spent for consumer advertising.

Radio last year, according to Mr.
Sweeney, experienced a .6% drop in
billings (local, national spot, network
combined) whereas newspaper was off
5% and magazines 5.5%.

Messrs. Sweeney and Hardesty
turned to paradoxical evidence of ra-
dio’s growing strength. Three new
RAB presentations were capsuled to
demonstrate radio growth in numbers,
listening habits of actual customers in
product studies, the influence of radio
on consumers making purchases, and
the heavy concentration of adult listen-
ers in summertime as opposed to tele-
vision viewers.

The Unexpected ®© Any complacency
that might have set in in the radio audi-
ence was doused by the ensuing Sweeney
question:

“If radio’s so damned
ain’t it rich?”

The RAB president answered his own
question. First, he belittled some of
radio’s selling habits. He took to task
(1) the independent sales argument of
“Yaaaa, your mother’s in the numbers
racket and your father is a network
affiliate”; and (2) the affiliates counter
sales pitch, “Help stamp out rock-and-
roll stations.”

good, why

Mr. Sweeney charged that “radio can
shoot ahead 10% in 1959 if radio ends
its own civil war.” To emphasize the
point, Mr. Hardesty reappeared on the
platform in a Confederate uniform to
the tune of “Dixie.” Shortly thereafter,
it was the “Battle Hymn of The Re-
public” with Union General Kevin
Sweeney attired in the blue.

The RAB head labeled radio as “a
good medium badly sold,” and to docu-

82 (NAB CONVENTION)

ment the charge offered three just-
completed studies among advertisers.

Study No. 1 is a monitored survey of
advertising in two cities. In one (in the
East) there were a total of 1,459 ad-
vertisers in all three media (radio, tv,
newspapers) with only 224 using radio.
In the other city (Midwest) there were
982 advertisers with just 165 using
radio only.

To further understand this, RAB re-
searched the selling personnel of the
three media and found the number of
salesmen in each media was propor-
tionate to the use of each media.

Study No. 2 is based on depth inter-
views with local advertisers to ascertain
how good a selling job each media does.
Eight cities were studied where radio
stations outnumber newspaper 5.5 to 1,

equally low standards in selling national
advertisers. Like the local study, it
touched on number of presentations,
content of presentations and promo-
tional mailing pieces—in which radio
and outdoor advertising proved strong
competitors for bottom ranking.

Then Some Prescriptions ® Following
the statistical report, Mr. Sweeney sug-
gested ways for solving radio’s selling
problems. In quest of national business,
stations should:

(1) Go to the national advertisers
with specific plans for specific amounts
of dollars to be spent in their area.

(2) Sell the local manager or broker
of the national advertiser.

Mr. Sweeney emphasized these two
steps were all-important to supplement
RAB’s current stepped-up national sell-
ing effort.

In the quest for local business, sta-
tions were urged to (1) call on the local
advertiser direct at a high level if the
agency refuses to consider radio; (2)
insist that station salesmen know and
use the arguments for radio on each

L

Hardesty (1) and Sweeney in Civil War uniforms invite radio to Appomattox

and outnumber tv station 3.5 to I.
Nevertheless, when asked which medium
called on them most frequently with
a presentation of new facts, newspapers
were picked 2 to 1 over television, and
tv led radio by 10%. An even greater
margin was reported to the question on
which medium makes the most “inter-
esting and informative” presentations.

Mr. Sweeney added that the study
revealed nearly one-third of the local
advertisers interviewed are never called
on by radio stations; and that two-
thirds see less than two radio presenta-
tions a month.

The RAB head quoted two adver-
tisers’ comments on the radio-against-
radio selling: “You boys must have a
friendship pact with the newspapers;”
and “All radio stations have to say is
they’ll sell it cheaper than their com-
petitor.”

Study RAB

No. 3 of pointed to

sales call; and (3) stop the “Civil War”
and start telling customers that all radio
stations are better than other media.

The RAB presentation pointed out
that the association locally is intensify-
ing efforts to remove roadblocks in the
way of use of radio for co-op plans
among the big categories of co-op ad-
vertisers; and that factual reports on
local advertiser use of radio plus re-
search and promotional aids are being
offered.

Throughout the entire Tuesday ses-
sion, Messrs. Sweeney and Hardesty
dramatized their points by unrolling a
50-foot “crying towel” from the balcony,
by having pretty models out
handkerchiefs to those whose emotions
reach the point of eye-dabbing, and
also by calling on the same ladies to
distribute bandaids in the audience to
delegates whose feelings might be
bruised or cut by the frank report.

PH\\
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EDUCATION

Try School Today

With accompanying gusts of self-con-
gratulation, Chicago’'s high-velocity radio
station WIND was noisily blowing good
toward an unaccustomed quadrant—the
city's high schools. Teen-agers got a daily
earful of such airborne blasts as: “Want
to hear about a contest that’s fantabulous?
Then, guys and gals. listen! Just write, in
so words or less, a statement saying ‘I
am going back to school because.” Enter
today—that sawbuck will look pretty
sharp in your pocketbook! The grand

the din quieted. School Superintendent's
Assistant Francis McKeag told the sum-
mer-happy voungsters that school would
help them find a career and a mate.
Whatever the campaign’s effect on Chi-
cago schoolchildren (about 300 a day
wrote in for a chance at $10 daily prizes
and a $100 grand prize), it should draw
from their parents large .quantities of good
will for WIND. Last week. while patting
his station warmly on the back, WIND's
Miller indicated that he is well aware of
this: “In this day of lip service to the FCC
policy of public service by radio stations,

START s} -
casf on'#)l?llﬁm" :

T l;or;an J. Kelly

WIND Brows Goop
Now they won't turn off that junk.

prize winner will win $100 in loot. Take
part in all these kicks!” Sample promo-
tion tagline: “The little red school house
is—well—like wow!”

The problem attacked by WIND and
three other Westinghouse stations is real
enough: 40% of ninth-graders in Chicago
—and in the rest of the U.S.—do not go
on to graduate from high school. But
WIND, puffing a popular cause, peddles

education with an announcer’s No-Cal®

heartiness. The push began three weeks
ago, winds up this week as school starts.
Says the station’s Program Manager David
Croninger: “We put on a saturation cam-
paign much like an ad agency would
schedule to sell cigarettes.” Hard-selling its
product, the station each day broadcast a
windbag of “Hi, kids” spot announce-
ments by such notables as White Sox
Manager Al Lopez. Singer Tommy Sands
and Inland Steel President Joseph Block.
At a monster rally last week (17 cops
and a turn-away crowd of 2.500 teeners).
Deejay Howard Miller paraded an in-
person menagerie of teen-rage songbirds.
drew from Singer Eddy Arnold the ad-
mission that he quit high school in the
tenth grade and wishes he had not. When

60

it is refreshing to see a station do a dynam-
ic, positive good for a community. Of
course if it gets the kids back to school,
that’s wonderful. What I think is interest-
ing is that we prove the station has an
adult appeal. A parent might be disgusted
because of a station’s playing Elvis Pres-
ley or Ricky Nelson. She’ll say, ‘Go out
and play. Turn off the damn radio. Stop
listening to that junk.” Now she hears
that station telling that kid to go back
to school. She says, ‘Listen.” ”
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7o sell to women...

you have to talk

to women.
WISK reaches more
women than any other
Minnesota independent

radio station.

Represented nationally by The Bolling Co.
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IN PUBLIC INTEREST

WILS Airs Election Debates

CANDIDATES for city elections in Lan-
sing, Mich., were given the opportunity
to debate the issues on WILS that city in
the recent local elections. The station, to
spur public interest, produced a series of
of debates, along with active news coverage.
This year’s city elections brought the larg-
est vote in the history of Lansing, the
station said.

Cancer Forum on WIJAR-TV

WHEN the American Cancer Society pre-
sented an hour-long Cancer Facts Forum on
WIAR-TV Providence April 23, viewers

| had the opportunity to telephone questions

which were answered by the forum partici-
pants. Besides information presented by the
four doctors on the forum, the audience was
shown the “seven danger signals” of cancer.

KXOL News Dept. on Display

| KXOL Fort Worth participated in the an-

nual Scoutarama held by Fort Worth Boy

| Scouts March 29-30 by setting up a display

based on radio and public speaking. The

| station supplied typical news room equip-

ment, which was operated by the Scouts
under the supervision of the KXOL news
staff.

KBIF Aids Cerebral Palsy

KBIF Fresno turned over its unsold news-

| easts_ during March and Anril ta the TInited
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Cancer Forum on WJAR-TV

| WHEN the American Cancer Society pre-
l sented an hour-long Cancer Facts Forum on
l WIAR-TV Providence April 23, viewers

had the opportunity to telephone questions
| which were answered by the forum partici-

| pants. Besides information presented by the
| four doctors on the forum, the audience was
| shown the “seven danger signals” of cancer.

‘ KXOL News Dept. on Display

| KXOL Fort Worth participated in the an-
nual Scoutarama held by Fort Worth Boy
Scouts March 29-30 by setting up a display

| based on radio and public speaking. The

| station supplied typical news room equip-
ment, which was operated by the Scouts

under the supervision of the KXOL news
| staff.

KBIF Aids Cerebral Palsy

| KBIF Fresno turned over its unsold news-
casts during March and April to the United
Cerebral Palsy Assn. and its Training Center
for the Handicapped. The director of the

association said numerous inquiries were re-
r ceived concerning possible jobs for the
aro q}z 0 a)’. SSOCLafes handicapped as a result of the broadcasts.

30 PARK AVENUE, NEW YORK 16, N.Y.

KMPC EXTENDS LAW

“THE long arm of the law” literally
has been extended by KMPC Los An-
geles through its broadcasting of police
alert calls to aid the California High-
way Patrol.

Holdup men in getaway cars and
hit-and-run  drivers are finding it
tougher to elude the highway patrol
with KMPC’s direct broadcasting of
police calls to alert the general public
with descriptions of the fleeing autos.

Three recent cases, two involving
hit-and-run accidents and the other

theft, were solved as a result of tips
\ from citizens who heard these broad-
casts over KMPC, noted Mark Haas,
[ \ the station’s broadcasting director.

‘ As a public service, KMPC now
has a working arrangement with the
CHANNEL Los Angeles City Police and the

\ highway patrol whereby the police
NASHVILLE, TENNESSEE 3

will notify the station of all incidents
in which an all-out alert might help
Louis R. Druughon, Pres. | them and protect the public. The sta-

tion interrupts its regular programs to
o R. D. Stqnford, Gen. Mg X broadcast such information.
small
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This is your Silver Dollar Bonus Club Lucky Number Card
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QQ \\'B You'll want to be listening to KBOX every minute.

WINUPTO.... 9’000 u::icl:’:isz:s

ROUND TRIPS TO EUROPE ON
KLM-ROYAL DUTCH AIRLINES —
luxury Air Service at its best to
Rome, Paris and London.

J:/':,-,.---. s
MILLIONAIRE'S HOLIDAY. Fifty- //‘i

four fun filled days in Europe. ..
travel Luxury Liner . . . visit
England, Holland, Italy, Paris and

the French Riviera. -
BUCKETS OF SILVER DOLLARS!
Thousands already given away—
more each day.

PLUS—Fabulous prizes, U.S. Savings Bonds, Sunbeam Mixers, Zenith
Television Sets and Radios, Lanvin Perfume, Osterizer Blenders.
One Hundred Record Albums, Buckets of Silver Dollars and
many other prizes.

THIS CARD
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9900 McCREE RD.
%ARD DALLAS, TEXAS

Copyright 1958—
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dows, a guest room with pri(/ate en-
trance, shelves stocked with dog food,
a satin lined double bed and wall-to-wall
carpeting. The best dog will also receive
a custom-made wardrobe including
w7 ' ~weaters, a rain coat, sunglasses
(f. beatnik pup) and a 24-carat
goia collar.

To hang in his (or her) living room,

{ the winning dog will receive a full-
length portrait.

KING has been reaching the dogs in
its audience via Spot—a soft-spoken
canine with a southern accent—who
makes regular “Spot” announcements.

Cleveland stations ‘battle’

Two Cleveland stations
“friendly battle” recently.

While KYW d.j. Big Wilson aired
his show from the top of a mobile unit,
WHK models picketed him with signs
reading “The new WHK is unfair to
other stations because it sounds so
good.” Later in the morning, KYW
retaliated with signs saying “KYW wel-
comes Cleveland’s No. 2 station. Glad
you were listening to KYW.”

staged a

NISK away your troubles

The transition of WISK Minneapolis
‘o KDWB (matching sister Crowell-Col-
er stations KFWB Los Angeles and
EWB San Francisco) took place
ept. 19. It was preceded by a week of
1 ~te promotion for “Formula 63
ire relief for boredom, fatigue,
.ritation and other ills.

Promotion included outdoor posters
and transcribed spots voiced by Dudley
LeBlanc, famed promoter of Hadacol.
The spots played “Formula 63” as a
proprietary cure-all, and were placed on
seven local radio stations and one tv
station.

Revelation that “Formula 63 actual-
ly stands for the new programming on
630 kc came when the public was sent
to a local drug store for free samples.
They received attractively wrapped
boxes containing a list of KDWB’s top
40 tunes plus invitations to attend ral-
lies at the civic auditoriums of Minne-
apolis and St. Paul. Hollywood and New
York guest stars for the rallies were
shuttled by helicopfer between the two
auditoriums.

TvB target—retail stores
Television Bureau of Advertising is
helping member stations zero-in on
stores with a new file-folder presenta-
tion. “Retailing is the most rapidly ex-
panding area in television today, with
retailers in ever-increasing numbers
Jsir - *he medium as their advertising
I3 2,” Howard P. Abrahams, TvB

ANTENNA SYSTEMS — COMPONENTS —AIR NAVIGATION AIDS —INSTRUMENTS

AMCI

® Omnidirectional TV
Transmitting Antennas

® Directional TV
Transmitting Antennas

® Tower-mounted TV
Transmitting Antennas

e Standby TV
Transmitting Antennas

® Diplexers
® (Coaxial Switches

. have been proven
in service.

Write for information
and catalog.

ALFORD

‘ﬂb’ Manufacturing Company

299 ATLANTIC AVE.,

BOSTON, MASS.

vice president for retail sales, said an-
nouncing the new sales aid. |
The new printed kit, with space for |
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small communities.

WASHINGTON STATE—250

40,000.

with $25,000.00 down.

MIDWEST VHF TELEVISION—In first 75

250,000 between

TV

Will gross $45,000.00 this year.
Liberal terms on balance.

homes.  Profit

watt fulltimer in scenic
single station market with trading

area population over
Price $65,000.00

market—
$275,000.00 and

$300,000.00 annually. Price $1,800,000—$700,000 down will
is estimated that experienced TV operator
can cash in for over $1,000,000.00 profit in three year

handle.

period.

It

HAMILTON-LANDIS & ASSOCIATES. Inc.

BROKERS ® RADIO AND TELEVISION STATIONS @

WASHINGTON, D. C.

1737 DeSales St. N.W.

Ray V. Hamilton

EXecutive 3-3456

NATIONWIDE

Richard A. Shaheen

CHICAGO

1714 Tribune Tower

DElaware 7-2754

NEGOTIATIONS e

DeWitt ‘Judge’ Landis

NEWSPAPERS

DALLAS SAN FRANCISCO
John F. Hardesty
111 Sutter Street
EXbrook 2-5671

1511 Bryan Street
Rlverside 8-1175
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THEY KNOW WDBJ RADIO
HAS REAL SALES POWER

PAXTON C. JUDGE
Vice-President,
Roanoke Division

THE KROGER COMPANY

“We’ve used WDBJ Radio|
for twenty years and have|
found it to be a produc-
tive medium”.

R. E. FOUTZ

Secretary-Treasurer
and Manager
Roanoke Grocers, Inc.

“Our quarter-hour morn-
ing program has paid
handsome dividends over
a G-year period—reaches
homemakers we want to

F. W. JOSEPH
District Superintendent
COLONIAL STORES, INC.

“WDBJ Radio has done a
fine job helping us to build
customer acceptance since,
our entry into Roanoke’s
competitive market 5 years
ago.”

CBS RADIO
Roanoke, Virginia

AM + 960 Kc. = 5000 watts
FM « 94.9 Mc. « 14,000 watts

PETERS, GRIFFIN, WOODWARD, INC:
National Representatives

In Indiana,
your budget goes

107
FARTHER

with the discount
you get for this

combination buy!

Call your H=R
man for facts!

wkig

®
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SOUTH BEND-ELKHART FORT WAYNE

individual call letters, is designed to sell
individual customer needs in these cate-
gories: special sale events, items all
year long, new store openings, ware-
house sales, storewide events, home fur-
nishings events and brand names. Suc-
cess stories and how-to information are
included in each section.

e Drumbeats

Teachers’ meet ® KFSD-TV San
Diego, Calif., came to the aid of the
local school superintendent when it
came time for his annual pre-school
address to teachers. As there was no
auditorium capable of seating the
city’s 6,000 teachers, the speech was
telecast by KFSD-TV and watched on
tv sets installed in more than 120
schools.

Drums & bugles ¢ A Wheeling, W. Va.,
high school band is regaling football
audiences with the theme songs of
NBC-TV programs. The action is a
part of the fall program promotion ef-
fort of WTRF-TV Wheeling.

‘Deep roots’ ® WHBF - AM - FM - TV
Rock Island, Ill., has prepared an im-
pressive brochure—“The deeper the
roots . the stronger the tree”—in
which it lists its staff’s participation in
community civic and service organiza-
tions. The brochure states that partici-
pation in community affairs is equally
important with ratings, cost-per-thou-
sand, power and network affiliation in
making a time-buying decision.

BMI book ® A book based on the BMI
recorded series about Lincoln, The
American Story, will be published by
Doubleday next year, BMI has an-
nounced. The radio series, written by
distinguished guest contributors, has
been edited into book form by historian
Ralphi Newman and titled Lincoln, Un-
forgettable American: His First 150
Years.

WOR critics ® WOR-TV New York in
connection with its movie show, Sneak
Preview, is enlisting viewers as a “Guest
Critic Panel.” More than 1,000 wrote
in asking to serve after the show debut,
although no material incentive was of-
fered. The station is rotating member-
ship on the critic panel and providing
a mail ballot for individual reactions to
the films. From results, WOR-TV ex-
pects to develop a study to use in future
programming.

Prizes from the skies o Ping pong balls,
dropped from a low-flying helicopter,
heralded the opening of WCGO Chi-
cago Heights, Ill. The table tennis balls
were redeemed for prizes and cash dis-
counts from local merchants. To pro-
mote its slogan, “Serving the heart of
industrial America,” the station also

102 (FANFARE)

Captive audience

The Southern Baptist Radio &
Television Convention is round-
ing up a “captive audience” '™
millions for its televisior
gram. A 13-week “Televangelisi
project inaugurated last year and
to be repeated the first quarter of
1960, is directed this time specifi-
cally to teenagers.

To implement the Televang-
elism promotion, viewers of some
200 stations are being asked by
the church to hold viewing par-
ties for youngsters in their homes,
holding informal discussions of
the programs at conclusion. The
convention’s half hour film pro-
gram is carried weekly year-round
on a public service basis by sta-
tions across the country. Starting
next year the show name changes
from This is the Answer to The
Answer and the format switches
to emphasis on juvenile problems.

Production is being stepped up,
with a budget for 1960 of more
than $1.5 million. This covers
separate prints furnished each
station carrying the program, giv- |
ing roughly simultaneous showing
of each episode. Answer is sched-
uled by most outlets on Sunday.
It has been on the air since 1956.

A tv station manager usually
can count any outside audience |
promotion among his blessings,
but that planned by the Southern
Baptist Radio & Television Con-
vention is mixed at best. For The
Answer, carried in public-service
time by some 200 stations, the
church is asking members to
stage viewing parties. The pro-
motion aspect calculated to strain
a broadcaster’s charity: the con-
vention suggests the host turn the
set off for post-show discus.\ion\.‘J

distributed thousands of heart shaped
balloons.
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is a Slippery Rock.” Detroiters who .«

had always shown amusement and
doubt when informed of the latest foot-
ball fates and fortunes of Slippery Rock
College had all doubt, at least, removed
recently when WQTE Detroit broadcast
a play-by-play of the S.R.-Carnegie
Tech of Pittsburgh football game
WQTE arranged a pre-game footbal
rally to promote the event. It Tt
tended by several Detroit area ni
of ol’ Slippery Rock. (Slippery Rock
College is located in western Pennsyl-
vania.)
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2 Small Radio Stations
Rush to Get on Air
As Ad Revenues Rise

L L] *
Thrive With
Featuring Lost Dogs, Local

Programs

Names and Lots of Musie
L 4

By MICHAEL CREEDMAN

Blaff Reporter of THER WALL STREET JOURNAL
|  COLUMBIA, Pa.—In an air-conditioned room
jof & modest, one-story building in this eastern
{ Pennsylvania town of 12,000, a dark-haired
iyr)uth reads into a microphone dangling over
{4 contral panel. As he strives for & mellow
;tone he keeps one eye on the clock and with
|one hand holds a rock-‘n’-roll record. ready to
{send its blare onto the airways the instant
{he’s finished.

‘““The time is 12:48,” the youth intones,
{and adde proudly, ‘“This is S8am Rineer here,
| spinning the platters.”

At the moment 17-year-old Mr. Rineer, who
i» {liling In for the vacationing regular an-
! cer, is in charge of Radio Station WCOY.
| 1a—<act, except for a gray-haired woman busily
:address'mg envelopes in another room, he is
i the only person in the building. Station WCOY,
{like a growing number of stations around the
{country, consists mainly of a couple of turn-
itables for records and transcriptions, & micro- |
jpl..fme. a small transmitter and antenna sys-
itgm and a aimple, control panel. The whole
Iwo‘x-ks can be operated by one man.
| Radio Uomes Back
i In many respects two-year-old, 500-watt !
:WCOY is an example of the resurgence of
{radio. While the major radio networks strug-
| gle for profits, local radio stations do increas- |
iingly well. Last year advertisers spent some
{ #5619 million on radio time, and only $46 million
| of this went to the networks. In 1952, only $449
| million advertising dollars went into radio: the
;networks took almost a quarter of this.

i The desire to cash in on this growth is caus-
jing antennws to sprout all over the country.
| According to the Federal Communications
| Commission, there were 3,388 standard broad-
j casting stations in operation in the U.S. on|
{July 31, 185 more than a year earlier and
{nearly three times the number on the air in
| 1047, Jn addition, the F.C.C. has on file ap-
{ plications for 645 new stations, And most of '
| this growth has been in small stations—1,000 |
| watts or less—in communitieg with populations |
1of less than 25,000, according to Dr. Hyman |
. Goldin, chief economist of the 'regulatory
ée" ey, who predicts there will be 5,500 stand-
| radio stations by 1970.

Big stations—those with revenue in excess
{of §500,000 & year and 25 to 100 or more em-
i ployes—aren’t growing in number because they
require frequencies in big urban centers and

these were taken years ago. Almost all of
the available locations for stations now are in
small communities.

|

A Small Investment {

One attraction of the small station is that
it can get on the air for a relatively small|
investment. A typical small station can be
built for less than $30.000, estimates Parker 8.
jates, president of Gates Radio Co. of Quincy, |
111, a subsidiary of Harris-Intertype Corp. and
a maker of broadcast equipment, By contrast,
says Mr, Gates, it takes upwards of $250,000
to start a small television station. In the first
s8ix months this vear Gates Radio sold 55 radio
transmitters in the 250-watt 10,000-watt
range, more than all those sold in 1949 and up
from 44 in the first half of 1958.

Radio Corp. of America, a major broadcast
equipment manufacturer, will install, in an
average situation, a complete 1,000-watt sta-
tion, including transmitter, antenna, all studio
equipment, spare parts—even the clock on the
wall—for less than $15,000, according to
Charles Colledge, manager of R.C.A.'s broad-
cast equipment division. The customer sup-
plies the buildings, land and furniture. This
installation is adequate for efficient operation
at most locations, Mr, Colledge says.

“We get a couple of thousand inquiries
every vear from people thinking of starting
a radio station,”” he adds.

“‘Stations are not only sprouting up rapidly.’
says George A. Koehler, president of the Penn-
sylvania State Broadcasters Association, “‘but
they're doing very well for those who own
them. With a comparatively small investment
a small station operator can own his own sta-
tion after five or 10 years and be receiving a
respectable income while he's at it."”

Probably typical of this new generation of
radio stations is a 250-watt station in a town in
western Oregon. Although the town has only
a population of about 9,000, the station claims|
a potential audience about 10 times that Xargei
in its broadcast area,

About two years ago an experienced radio|
man and two friends pooled $10,000 in cash to!
finance the legal d engineering services toi
get a license to build, After the license was
granted, they borrowed another §10.000 to pay
for furniture and second-hand equipment and |
took a $11,000 mortgage on a small building |

to

housing the studio and offices, Total cost to
gel on the air: About $31,000.

In its first full year of operation the station
took in about $35,000 in advertising revenue,
gome $8,000 short of meeting all its obligations.
The partners made this up themselves. The|
second year the station just about broke even |
on revenue of $50,000 |

But this year operating income is expectod';
to hit $65,000, of which $15,000 will be clear |
profit. The station operates with a staff of only |
five people—an announcer, who when he's not |
on the air does some news reporting by tele- |
phone, an announcer-engineer, a secretary who:
also writes commercials, an advertiaing sales-
man, and the managef, who is one of the part- |
ners and spends most of his time selling com-
mercials and gathering news.

These new stations, like the ones that have !
been operating since the crystal set days, de-
pend upon advertising for their income. But |
the National Asmociation of Broadcasters says
about 95% of the total ad revenue small stations
receive comes from local rather than national
advertisers. To win local support, these stations
beam at their listeners a heavy dlet of local
news with plenty of local names, music of all
variety, and of course, commercials from local |
firms.

“‘You're here to make & buck,” says Fred
Wood, of WMVC in Millville, N.J., ‘‘but the only !
way lo do it is to do something for the people |
who listen.” Samples: Lost dog announcements, 1
high school basketball games, and a never-
ending stream of anniversary and birthday |
greetings. |

Other small stations have their own lorm&tf
for success, Columbia’s WCOY, for instgnee, |
gives away a birthday cake every weekdsy
morning. WBCB in Levittown, Pa., features |
daily "‘gripe sessions’ in which residents air
their complaints via directly-broadeast tgle-
phone chats with an announcer. WCOJ in
Coatesville, Pa., each summer broadeasts a
three-hour program of the annual “Fiddler's
Day Picnic.”

Not all these stations are financial euc-|
cesses, of course. After three years of trying
to make his small station pay off, Jack Geiger,
83-year-old owner of station WONG in Onaelda,
N.Y., is =elling out.

““We never had the money to opbrate wvight
and I think it's a shame,”" he complaing. And
he asks: ‘‘“You know where 1 can get a jab?"




Three days of ‘warning,” no music

A new “modern radio” station
began in Los Angeles last week, her-
alded by three days in which it
broadcast call letters, no programs,
no news, no music—only continual
stream of announcements. Thursday
morning, “Radio Eleven-Ten” was
identified as KRLA and regular

programming began with “KRLA’s

top 50” tunes, Rocket News (chiefly
one-sentence bulletins, delivered in
high-pitched staccato and separated
by wailing whistles) and “electronic
time” signals.

Contests included cash for answer-
ing telephone by saying “Eleven-
Ten”, respondents names read on
air, an all-out search for location of
“Golden Key,” with $50,000 prize
offered to finder. (Police intervention
was required to prevent damage to
station transmitter, plus other sites
in city, by seekers of prize.) After
station identified itself, new contest

offering $10,000 to person identi-
fying the KRLA man-in-street was
started.

Purport of all this sound and fury
was that KXLA Pasadena had been
acquired by Eleven-Ten Broadcast-
ing Corp. Headed by station repre-
sentative Donald R. Cooke, call was
changed to KRLA, its daytime
power upped from 10 kw to 50 kw
(nighttime power remains at 10 kw)
and rates boosted by better than
40%

How
KRLA’s

will receive
remains to be
whose President

Los Angeles
new sound
answered. KFWB,
Robert Purcell brought the first
“contemporary radio” to Los An-
geles on New Year’s Day, 1958, has
been  phenomenally  successful.
KLAC, which also tried “top 40~
programming, abandoned it
few months as dismal failure.

after




BROADCAST MILEAGE AS DETERMINED BY POWER AND FREQUENCY*

= FREQUENCY IN KILOCYCLES -~
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These curves show the distance to the I/, millivolt contour as a function of
frequency and power. The information was taken from the F.C.C. ground
wave field intensity charts. An average good antenna was assumed, giving
200 millivolts per meter per kilowatt at one mile. Average ground con-
ductivity for the populated areas of the West Coast of 5x10-14 EMU was
used. This was taken from the F.C.C. ground conductivity map of the
United States.
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BROADCAST RADIUS IN MILES ——
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\.
The distance to which any radio station can

broadcast a satisfactory signal is a function of

power AND FREQUENCY combined with other

variable factors, such as ground conductivity, RADIO
directionalization, interference and efficiency of

facilities. THIS CHART DEMONSTRATES THE I_J[]Uﬂ
FALLACY OF COMPARING STATIONS OR DIAL

NETWORKS on the BASIS OF POWER ALONE.

FOSHAY TOWER

MINNEAPOLIS 2, MINNESOTA

24 Hours a Day...7 Days aWeek!

Represented nationally by The Bolling Co.
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The appointment of

ROBERT E. EASTMAN & COMPANY, Inc.
as
National Representative

for

KLAC

570 — Los Angeles

Offices: New York
Chicago
San Francisco
St. Louis
Dallas
Los Angeles
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Advertisers

JOURNAL
results

There are many advertising mo-
tives, but no advertiser complains
about getting results.

The Wall Street Journal has a
tremendous file of result case-his-
tories, covering every field of in-
dustry. What makes these “success
stories” particularly outstanding is
the degree of success. Journal ad-
vertisers are happy advertisers
because through this unique me-
dium they get the most inquiries,
at the lowest inquiry cost, with the
greatest conversion to sales.

How come? Well, just look at
only a few of The Journal’s many
unique advantages:

“Class-in-mass” national cover-
age—top-caliber circulation every-
where. Short closing dates — get
your message across first. Regional-
edition flexibility—sell the logical
product to the logical market at
the logical time. Better visibility
—6 wide columns to a page help
ads of every size act bigger.

And mind you, these are only a
few of The Journal’s advantages.
Why not call a Wall Street Journal
sales office right now for a more
complete picture? You’ll be happy
you did.

THE WALL STREET JOURNAL

CURRENT LIST OF
WESTERN ACCOUNTS
IN CONSUMER MAGAZINES

A survey of several national consumer
magazines finds the following firms, whose
advertising originates in the West, buying
advertising space in these current issues.

Magazines which publish Western editions
or offer split runs are indicated by asterisks.

*AMERICAN WEEKLY (Aug. 16, 1959)
Carnation (Evaporated)
Kip
Lady Ellen
Sleep-Eze

FAMILY WEEKLY (Aug. 9, 1959)
Carnation (Friskies)
Siroil
*LIFE (Aug. 10, 1959)
NoDoz
Richfield
Union Oil

*LOOK (Aug. 18, 1959)
Adolph’s
California Packing
Douglas Aircraft

*NATION’S BUSINESS (Aug, 1959)
Friden
Listo
Pacific Northern Airlines
*NEWSWEEK (Aug. 10, 1959)
Capitol Records
Continental Airlines
Fidelity Federa! S&L
Japan Air Lines
Union Oil
Western Pacific
*READER’S DIGEST (August, 1959)
American President Lines
Bank cf America
C & H Cane Sugar
Crewn Zellerbach
Farmers Insurance Group
Fuller Paint
Matson Navigation
*TV GUIDE (Aug. 15, 1959)
Metropolitan School of Law Enforcement
Northwest Schools
Pascal Co.
Union Pacific Railroad
*TIME (Aug. 10, 1959)
Convair
Friden
Mytinger & Casselberry
Western Pacific
U. S. NEWS & WORLD REPORT (Aug. 10, 1959)
Bank of America
Boeing
*WALL STREET JOURNAL NATIONAL EDITION
(week of Aug. 3, 1959)
Arizona Aircraft Storage Board
Boeing Aircraft
Copley Newspapers
Fidelity Savings & Loan
Marshall & Stevens
Matson Navigation
Pacific Finance
Puget Sound Power & Light
Rosicrucian Order

Warwick Ad Photo Studio Bows
— HOLLYWOOD —

Mark Warwick has opened an advertis-
ing photography studio at 5400 Flemish
Lane, Hollywood 29. Telephone number is
HOllywood 6-2661. Warwick has served
with Alex Hovsepian Photography and
Latta & Co., both in Los Angeles.

U.S. TV Set Count
Approaches Saturatio

— NEW YORK —

Six of every 7 United States households
(86.3% ) had at least one television set in
May 1959, according to a report released
by the Advertising Research Foundation.

The report, “National Survey of Televi-
sion Sets in U. S. Households—May 1959,
is the sixth in a continuing series started in
June 1955. It is based on data obtained in
conjunction with the Current Population
Survey made by the Bureau of the Census.

The May 1959 report found 44.4 Million
households with television sets. This is an
increase of over 12 Million television house-
holds since June 1955, when 2 of every 3
households had sets.

Total number of households with 2 or
more sets has also increased. In May 1959
there were 4.4 Million multiple-set house-
holds, nearly as many as the total number
of television households found by the U. S.
Census of Housing in 1950.

The number of television sets in house-
holds was 49.3 Million in May 1959, com-
pared with 33.3 Million in June 1955, a net
increase of 16 Million sets in the 4 years
since the survey series was started.

In May 1959, nearly 154 Million persons
were members of television households.

MaclLatchie Moves East,

Leaves Avery-Knodel Post
— LOS ANGELES —

Douglas MacLatchie has resigned as i
Manager of Avery-Knodel’s L.A. office ef-
fective Sept. 1.

MacLatchie will become Advertising &
Sales Manager of PlanPrint Inc., design
engineers for industry. He will move to
Chalfont (Pa.) for a period of about 6 to
8 months, during which time he will set up
several regional sales offices. MacLatchie
expects to return to the West Coast at that
time and headquarter in Los Angeles.

Before joining Avery-Knodel 3 years ago.
MacLatchie was in the New York office
of Edward Petry & Co. for 7% years. No
successor has been named by the radio-
TV station rep firm.

Arden, Simca Back KSFO Sports
— SAN FRANCISCO —

Arden Farms (out of H. E. Johnson &
Assoc.) and Simca (Richard N. Meltzer)
have signed for sponsorship of 2 quarter-
hour programs immediately preceding and
following KSFO’s broadcasts of the San
Francisco 49er grid games.

Arden bought the pre-game broadcast
while Simca purchased the post-game show

on KSFO.

Arro, Leon to Wenger-Michael
— SAN FRANCISCO —

Wenger-Michael has added James Arro as
an Account Executive, and Mitchell Leon
Traffic-Production Manager.

Arro was formerly with the advertising
department of the San Jose Mercury and
News and was once with the Richmond
Independent. Leon was previously with the
advertising department of the Emporium
Dept. Store.
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TVB DISSECTS PAPER ‘CIRCULATION’

VY Ol 2)

Claims advertisers mislead in comparing data with tv ratings

Newspaper advertisers who accept
blanket comparisons of newspaper cir-
culation with tv’s delivered circulation
are being misled.

This is part of what the Television
Bureau of Advertising is trying to get
across in a current crusade to shake
out more facts about newspapers.

TvB reminds there’s a whale of a dif-
ference between a newspaper’s circula-
tion and the percentage of the “page
observation” readership.

To drive home an understanding of
the differences, the bureau today (Aug.
24) is taking steps to prime its mem-
bers on what all the hoopala is about.
Obvious reason: so that TvB’s mem-
bers will be informed when they talk
to potential and regular advertisers.

Package and Peaks e The physical
phase of this TvB drive is a “package”
of material which the bureau is getting
into the hands of its members. This
contains a wall chart that covers more
than 12 sq. ft. and a pocket-sized
replica (see illustration). With these are
explanatory material.

The graph shows peaks of circula-

the advertiser faces in placing his ad on
any given page.”

With this material, says TvB, the
bureau’s members can show an ex-
ample “of the information that could
be available in your market if the
newspapers followed the lead of tele-
casters by providing ‘ratings.’ ”

The More They Know e The bureau
is doing this because it is “firm in the
belief that the more advertisers know

about all media the more television
they will use.
“The television industry has long

provided detailed measures of tv's de-
livered audience. Too often, however,
the advertiser had had no similar in-
formation about newspapers. This news-
paper lack has led to unfair delivered
audience vs. circulation comparisons.”

TvB says that in 1958 only 41 news-
paper issues in the country were rated
by Daniel Starch & Staff despite the
fact that this is the “only regular read-
ership rating available by which news-
paper advertisers can see the relation

of a paper’s circulation to page ob-
servation and . . . to ad readership.”
The chart, in fact, shows the reader-
ship of one of these 41 issues rated
during the entire year.

Another point made: there is a total
this year of only four cities in which
some newspapers are Starch-rated. In
addition to the Traveler in Boston
whose Sept. 4, 1958, rated issue forms
the basis of the chart, the other news-
papers mentioned are Tribune and
Daily News in Chicago; the World
Telegram, Daily Mirror and Daily
News in New York and the Inquirer
in Philadelphia.

The intriguing material supplied by
TvB, however, is the wall graph. It
visually (and clearly) pegs page read-
ership. A photograph of each of the
newspaper’s pages studied by Starch
has been reduced in scale and repro-
duced under the chart and put in its
correct place. In effect, the chart shows
that no single page of the paper except

-tion, page ob-
Servation; SN0t i [ s e o e = 33 T = !
ed” and ‘“read . .
most” advertise- % Where’'s your newspaper ad readership rating? o |
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charting, the bu- |
reau creates i Boston-Traveler, Sept. 4, 1958 / source: Daniel Starch & Staff
what it calls the | How the Starch surveys work ® The service the paper is always kept open—and if the reader
grey area exist- | interviews 300 people, 150 men and 150 women. answers in the affirmative, he becomes an ad ’ss
ing between cir- The person interviewed is shown the issue under ‘“noter.” If the “noter” read 50% or more of the —
culation and study. If the respondent saw the issue, he is classi- reading matter in the advertisement, this actior _

page observa-
tion. TvB notes
the lack of re-
1tportable reader-
ship above the
levels of page
observation in-
dicates the risk

fied as a “reader” of the paper.

The “reader” is then taken through the issue
page by page and is asked, as the interviewer turns
to each page, if he saw anything on it. This is
“page observation.”

The interviewer points to an ad on the page and
asks the reader if he remembers seeing the ad—
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contributes to the “read most” rating. =
This is what the Television Bureau of Advert 3

ing has to say about the Starch rating: TvB ;
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the relation of a paper’s circulation to page ob. 1;‘?
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STARRING
ALREADY SOLD IN 96 MARKETS

V | CTO R .lo RY TO MAJOR ADVERTISERS INCLUDING...

ALKA-SELTZER
CO-STARRING Los Angeles
San Francisco

San Diego

PATRICK MCVEY

Syracuse
Utica
Rochester
Erie
Schenectady
Watertown
Binghamton
Plattshurg

COORS BEER

Denver

Colorado Springs
Yuma

Roswell

DREWRY'’S BEER
Chicago
Detroit

SYNDICATED BUY of theYear! &=

Bay City
KROGER STORES

Atlanta
Birmingham
Chattanooga

JAX BEER

New Orleans

Dallas — Fort Worth

Houston

Oklahoma City

Baton Rouge

Shreveport

Amarillo

Austin

Beaumont — Port Arthur

Corpus Christi

Midland — Odessa

- Gun . San Antonio
Alexandria

Siiary FOR DETAILS, CONTACT Alexn
Rifens ' AND TOP STATIONS INCLUDING....

Riflema
s SCREEN GEMS wery = Ghark
7 : j WBTV  — Charlotte
A MHHSO‘,‘]"]JS“?C SSNY s INC. WTVI  — St.Louis
: S/stttodf G[;x TELEVISION SUBSIDIARY OF COLUMBIA PICTURES CORP. wmg ’?q(ﬁ?}ﬂw
anted, Des 2 — Lolumbus
5 NEW YORK « DETROIT « CHICAGO - HOUSTON  HOLLYWOOD - ATLANTA « TORONTO WLW-T — Cincinnati
_— e WATE-TV — Knoxville
3 ¥ WCSC-TV — Charleston
8 (BROADCAST ; KERO-TV — Bakersfield
WFLA-TV — Tampa
KING-TV — Seattle
WTAR-TV — Norfolk

Rank
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—
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page one has 100% “‘circulation” and
even the latter was below several other
pages in the percentage or share of
“observation.”

Printed on this chart are some TvB
omments which serve to elbow news-
paper ad people in the ribs. For ex-
ample: “The Boston Traveler regular-
ly runs ads on page one. While this is
the only page with 100% observation,
the two-color ad (360 lines) received
only 35% noting.”

Again: “The best noted ad in the
entire issue was 1,400 lines for the
anniversary sale of a local department
store. It was also the ad read most.
Even though reaching less than half
the readers (and a third read most),
this indicates the advantages of posi-
tion and men and women appeal.”

In another instance, the bureau
takes cognizance of a peak in page
observation (page 21) with this cryptic
remark: “Photo page. No ads.”

TvB in commenting on a dip in the
“highest noted” chart line: ‘A large
space automobile ad—the only ad on
the page—in the sports section rates
among the lowest on the chart.” A page
with a fairly high peak in observation
has this TvB explanation:

“Comics.”

eilp

RCA, SYLVANIA SWAP AGENCIES

JWT surprises, picks up RCA;
Sylvania places account with Kudner

A major agency switch by electronics
firms RCA and Sylvania Electric
Products Inc. topped the news along
Madison Avenue last week. RCA’s un-
coupling was with Kenyon & Eckhardt,
while Sylvania leaves J. Walter Thomp-
son.

Both companies bill well into the
millions. RCA is a $12 million account
and last year invested an estimated $9
million (including time, talent and pro-
duction) in network tv alone.

The annual advertising expenditure
at Sylvania comes to some $5 million.
Sylvania has been in network advertiser
ranks, through not committed to a
schedule at present:

RCA, a day after it had announced
the K&E termination, formally an-
nounced JWT would be its new agency
starting at the first of the year, thus
renewing an old association. Sylvania
already had named Kudner Agency as
its servicer (Sylvania had been with
JWT for five years). This brings the
“score” among the agencies to a theo-

retical $7 million billing gain for J.
Walter Thompson, a $5 million boost
for Kudner and a $12 million drop
for Kenyon & Eckhardt. These sum-
mations are in theory only because
the changes become effective at the
end of the year. Ad budgets of course
may change and any one of the three
agencies’ account strengths modified by
then.

Surprise Switch e Account switches
of this magnitude usually catch the ad-
vertising fratenity by surprise. Last
week’s developments were no excep-
tion.

The RCA action in particular was
puzzling. RCA and K&E officially
attributed the termination to “differ-
ences of opinion on marketing phil-
osophy.” The actual RCA business that
shifts from K&E includes tv and radio
shows, the TV Receiver Division, Radio
and Victrola Division, merchandising,
international and corporate (Grey Adyv.
handles other RCA business).

About six years ago, all of the RCA

TOP 10 NETWORK PROGRAMS
Tv report for 2 weeks ending July 26

TOTAL AUDIENCE T
Rank No. homes
(000)

14,552
14,374
12,282
11,882
11,303
10,369
10,280

9,968

9,790

9,746

1. Gunsmoke

2. Wagon Train

3. Have Gun, Will Travel
4. 77 Sunset Strip

5. I've Got a Secret

6. Rifleman

7. Peter Gunn

8. Millionaire

9. Desilu Playhouse

10. Walt Disney

homes

333
32.9
28.3
28.2
25.8
241
23.4
23.3
23.0
22.7

Rank %
1. Gunsmoke

2. Wagon Train

3. 77 Sunset Strip

4, Have Gun, Will Travel

5. I've Got a Secret

6. Rifleman

7. Peter Gunn

8. Desilu Playhouse

9. Millionaire
10. U. S. Steel

AVERAGE AUDIENCE *
Rank %

Hour

homes
(000)

13,528

11,481

1. Gunsmoke

2. Have Gun, Will Travel
3. Wagon Train

4, I've Got a Secret

5. Rifleman

6. Peter Gunn

7. 77 Sunset Strip

8. Millionaire

9. Best of Groucho

10. Wanted, Dead or Alive

Rank %

1. Gunsmoke

2. Have Gun, Will
. Wagon Train

. I've Got a Secret
Rifleman

77 Sunset Strip
Peter Gunn

. Millionaire

. Desilu Playhouse

. Best of Groucho

Copyright 1959 A. C. Nielsen Co.

r Homes reached by all or any part of the
program, except for homes viewing only
1 to 5 minutes.
Percented ratings are
within reach of
each program.
Homes reached during the average minute
of the program.

homes
31.0
26.3
24.3
229
2129
21.7
21.1
20.4
19.5
19.3

Travel

cCOvWNOUAW

=

based on
station facilities

tv. _homes
used by

Best of Groucho (NBC-178): Lever (BBDO)
Toni Co. (North), alternate Thur. 10-10:30
p.m.

Desilu  Playhouse
(M-E), Mon. 10-11 p.m.

Walt Disney (ABC-173): Hills Bros. Coffee
(Ayer), Hudson Pulp & Paper (NC&K), Rey-

(CBS-121): Westinghouse

nolds Metal Co. (L&N
Fri. 8-9 p.m.

Peter Gunn (NBC - 182):
(DCS&S), Mon. 9-9:30 p.m.

Gunsmoke (CBS - 194): Liggett & Myers
(D-F-S), Remington Rand (Y&R) Sat.
10-10:30 p.m.

Have Gun, Will
(JWT), American
Sat. 9:30-10 p.m.

I've Got a Secret (CBS-194): R. J
(ESTY), Wed. 9:30-10 p.m.

Millionaire  (CBS-167): - Colgate
(Bates), Wed. 9-9:30 p.m.

Rifleman (ABC-137): Miles
Procter & Gamble (B&B),
(Gardner). Tues. 9-9:30 p.m

77 Sunset Strip (ABC-137): American Chicle
Whitehall and Carter products (all Bates),
Harold Ritchie (K&E), Fri. 9:30-10:30
p.m.

U.S. Steel Hour (CBS-127) U.S.
(BBDO), Wed. 10-11.

Wagon Train (NBC-178): R. J.
(Esty), National Biscuit Co.
(JWT), Wed. 7:30-8:30 p.m.

Wanted, Dead or Alive (CBS-187):
Williamson (Bates), Bristol Myers
Sat. 8:30-9 p.m.

and Clinton Frank)

Bristol  Myers

(CBS-172):
Products

Travel
Home

I,C‘."’)'
(Bates),

Reynolds
Palmolive

Labs
Ralston

(Wade),
Purina

Steel Corp.

Reynolds
(M-E), Ford
Brown &

(Y&R)

ARBITRON’S DAILY CHOICES

Listed below are the highest-ranking television network shows
day of the week August 13-19 as rated by the multi-city Arbitron

Date
, Auag. Masquerade Party (10.30 p.m.)

Program and Time
Thur.
Fri., Aug.
Sat., Aug.
Sun., Aug.
Mon., Aug.
Tue., Aug.
Wed., Aug.

Line Up (10 p.m.)
Gunsmoke (10 p.m.)

Peter Gunn (9 p.m.)
Rifleman (9 p.m.)

Ransom of Red Chief (10 p.m.)

ratings of American Research Bureau

Network
NBC-TV
CBS-TV
CBS-TV
NBC-TV
NBC-TV
ABC-TV

I've Got a Secret (9:30 p.m.) CBS-TV

Copyright 1959 American Research Burcau
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SCREEN GEMS
18 proud to announce

that this year’s
“EMMY” AWARD WINNING

- “BENT DRAMATIC SERIES”

(HALF-HOUR OR LESS)

18 now available for
local and regional advertisers. ..

MICKEY ROONEY i
“Eddie”

THEREATRE

A distinguished series of 39 filmed half-hours telecast on
the NBC Network as the “ALCOA-GOODYEAR THEATRE”

Only once in many a year is a series of this unusually high caliber
made available for local and regional sponsorship.

The stars include such favorites as Kim Hunter, Keith Andes,
James Mason, Nancy Kelly, Gig Young, John Kerr, Edward G.
Robinson, Keenan Wynn, Cornel Wilde, Tony Randall, Janet
Blair, Richard Kiley, Gary Merrill, Ray Milland, Lew Ayres.
= The roster of writers is equally impressive, including Paul
PAUL DOUGLAS in Monash, Stirling Silliphant and this year’s “Emmy” winners
“The Chain and the River” Alfred Brenner and Ken Hughes.
Alcoa and Goodyear were the sponsors of this highly rated NBC
network series, and both have renewed their sponsorship for the
coming season.
If you are looking for a prestige series with proven success...
look no further... thisisit!
Type of E,
Number of
Networks .

Number of
stations

Technical

Program
‘JSelling

General and

¢dministrative ¥ i fuiZg

i GEMS

Expenses = % A\ 9 INC.
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Facts & figures on leading multi-station markets conTinued

No. Re-

No. of porting

Stations $25,000

in or More
Opera- Time
tion Sales

Time Sales:

National and
Regional
Advertisers
and Sponsors?

Total Total
Stations Broadcast
Reporting Revenues®

Local
Advertisers
and Sponsors!

Total
Broadcast
Expenses

Total
Broadcast

TV Markets Income?

Networks

Flint—Lansing—Saginaw—
Bay City, Mich.

Fort Wayne, Ind.

Fresno, Calif.

Galveston—Houston, Tex.

Green Bay—Marinette, Wis.

Greenville—Spartansburg, S.C.,
Asheville, N.C.

Harrisburg-Lancaster-York-
Lebanon, Pa.

Hartford-New Haven-Bristol-
New Britain, Conn.

Indianapolis-Bloomington, Ind.

Kansas City, Mo.

Knoxville, Tenn

Las Vegas—Henderson, Nev.

Little Rock-Pine Bluff, Ark.

Los Angeles, Calif.

Madison, Wis.

Memphis, Tenn.

Miami-Ft. Lauderdale, Fla.

Milwaukee, Wis.

Minneapolis-St. Paul, Minn.

Mobile, Ala.-Pensacola, Fla.

Nashville, Tenn.

New Orleans, La.

New York City, N.Y.

Norfolk-Portsmouth-Newport News-
Hampton, Va.

Oklahoma City-Enid, Okla.

Omaha, Neb.

Orlando-Daytona Beach, Fla.

Peoria, III.

Philadelphia, Pa.

Phoenix-Mesa, Ariz.

Pittsburgh, Pa.

Portland-Poland Springs, Me.

Portland, Ore.

Richmond—~Petershurg, Va.

Roanoke-Lynchburg, Va.

Rochester, N.Y.

Sacramento-Stockton, Calif.

Salt Lake City-Provo, Utah

San Antonio, Tex.

San Francisco-Oakland, Calif.

Seattle—Tacoma, Wash.

South Bend—Elkhart, Ind.

Spokane, Wash.

Springfield—Decatur—Champaign, III.

St. Louis, Mo.

Tampa—St. Petershurg, Fla.

Tucson, Ariz.

Tulsa, Okla.

Washington, D.C.

Wichita-Hutchinson, Kans.

Wilkes-Barre-Hazelton-Scranton, Pa.

Youngstown, Ohio-New Castle, Pa.

Honolulu, Hawaii

Wailuku, Hawaii

TOTAL 78 Markets
Markets less than 3 stations
TOTAL 191 Markets

TOTAL 269 Markets

1,277,702

H

2,479,637 861,092
832,386
699,324

2,552,728
669,412

664,229
871,662

1,006,814
2,243,983

4,168,424
2,134,866
2,514,805
7,300,257
2,145,080

2,163,535
3,541,828

5,542,307
8,010,398
7,058,769
1,963,877
1,034,633
2,178,556
36,407,434
1,649,456
4,349,099
7,698,029
7,108,581
9,678,284

2,934,067
2,403,248
2,340,645
5,536,133
1,947,757

1,861,344
2,942,658

5,873,272
6,908,282
4,726,355
1,545,582
1,225,319
2,150,046
32,032,642
1,454,724
3,177,310
6,065,386
5,817,748
7,630,277
2,154,817
3,261,738
4,870,235
35,306,761

3,105,418

1,234,357
268,382CR

74,472
581,860
1,071,165

1,075,973
1,799,830
2,054,657
611,612
57,950
571,337
5,087,132
427,919
1,493,068
1,351,143
1,813,041
2,425,786
493,202
1,134,659
1,231,493
10,972,445

1,046,963

S LLLWLWDL

1,013,198
2,202,946

4,135,175
4,510,236
4,206,926
863,991
194,230
876,654
21,547,996
727,669
2,434,880
3,739,250
4,822,598
4,360,940
798,304
1,271,154
2,749,199
43,633,896

2,013,988
2,196,012
2,058,182
873,251
845,440
12,169,328
1,213,501
8,618,156
1,277,015
3,427,829
1,275,493
1,111,893
1,824,415
2,683,765
1,131,844
1,742,904
7,504,311
4,244,478
525,692
1,619,301
1,536,368
5,453,855

302,191
599,170

330,965CR
1,102,116
2,332,414
418,295

190,686CR
28,510
4,374,792
194,732
1,171,789
1,632,643
1,290,833
2,048,007
49,127
436,801
595,142
23,555,265

lzgggzé statio,
762,083  stations
A5 tons,
6,968,461 10ons,
Sa3ners . cven
” 156,787 shia,
1,130,535 rgh,
s~
full

H

e

wwnanbs o

14,677,390
559,416
844,122

2,394,977
1,232,977

H

P
d a

Jdowed
$5 mi’
1,074,051
1,381,112

3,834,869
4,752,021
4,151,506
1,858,633
2,113,771
19,671,590
3,216,041
12,970,856

e

3,276,971
7,538,181
1,994,325
3,982,838
2,385,152
2,183,063
2,833,893
3,448,494
3,047,416
3,068,481
9,859,346
7,193,064
1,786,042
2,346,006
1,775,576
7,385,435
4,374,501
1,384,980
3,073,266
8,097,783
2,792,450
2,453,684
1,464,211
1,852,502

H:

431,724
192,375
906,488
423,998
184,275
392,512
4,096,0~3
700,988C,
101 794‘\ as
301,101
1 128'194i'll
1,619,062, ¢
317,3110.
142,36
417,95;
151562 S
211,76
163,080
162,102
247,875

879,462
1,179,469
1,154,615
4,601,479
1,262,712

709,837

772,098
1,094,449
2,251,673
1,247,914
1,007,373
1,055,425
2,222,524
1,003,271

904,601

442,020
1,147,651

H

ations,
{lion ir
$5.

3,314,164
1,617,299
480,428
645,627
579,324
2,363,634
934,146
192,808
1,032,122
2,330,656
792,049
769,165
465,359
233,492

HH:

6,492,076
1,684,248
2,647,107
2,903,770
9,004,497
4,057,190
1,527,344
3,491,221
9,613,404
3,004,219
2,616,764
1,626,313
2,100,377

tabi

H

778,562
858,338

H:
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$113,576,943 $277,651,461 $136,686,486

$ 33398123 $ 67,489,455 $ 44,505,333
$146,975,066 $345,140916 $181,191,819

264 $490,340,600 $374,817,802 $115,522,798

250 $138991,737 $116,541,826 $ 22,449,911
514 $629,332,337 $491,359,628 $137,972,709

U
N O
SIS

» Split on expense tab B Which kind profited - - which kind lost

BROADCAST EXPENSES OF 3 TV NETWORKS
AND 514 TV STATIONS

TV STATIONS CLASSIFIED BY VOLUME OF TOTAL BROADCAST
REVENUES SHOWING NUMBER REPORTING PROFIT OR LOSS

Networks [Stations Operating Full Year 1958 Only]

and Their
Owned and
Operated
Type of Expense Stations

Post-Freeze
UHF
Profit

Pre-Freeze Post-Freeze
VHF VHF
Total Broadcast Revenues Profit Loss Profit

Over $8,000,000 A

Other

Loss
Stations

Loss
Total

Number of

Networks 3
Number of

stations 19

— 3

495

($ Thousands)
$69,696 $127,704
171,419 484,068
46,994 74,014

130,252 172,298
$418,361 $858,084

514

Technical
Program
Selling
General and
Administrative
Total Broadcast
Expenses ..$439,723

(THE MEDIA)

$58,008
312,649
27,020

42,046

58

6,000,000-8,000,000
4,000,000-6,000,000
2,000,000-4,000,000
1,070,001-2,000,000
800,000-1,000,000
600,000- 800,00n
400,000- 600,000
200,000- 490,000
100 000- 200,000
Less than 100,000

10

9
47
21

Total operating full year 1958

N |
3 1k\3\100kcm‘ ‘
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Ask yourself, where else in the Carolinas can you find

so potent a line-up of audience builders? NBC, ABC,

Paramount, Warner Brothers—plus the best of MGM, all on

Charlotte’s WSOC-TV! With this latest acquisition your Wl

choice of stations for selling America’s 22nd largest “

tv-homes market becomes clear. Buy WSOC-TV...one of

the great area stations of the nation. CHARLOTTE 9—NBC and ABC. Represented by H-R

WSOC and WSOC-TV are associated with WSB and WSB-TV, Atlanta; WHIO and WHIO-TV, Dayton
BROADCASTING, August 17, 1959




THE MEDIA

TV REVENUE: $1.03 BILLION IN '58

Income tops '57, but still ranks below record '56, FCC says

Tv’s total revenues topped the billion
dollar mark for the first time in 1958,
the FCC reported last week in releasing
1958 financial figures for television.

Income was also up—by almost $12
million over 1957, but still below the
all-time high in 1956.

Other highlights of the report:

e Median profits for tv stations went
up, but so did median losses.

o Three uhf stations grossed $1 mil-
lion or more in 1958.

Total broadcast revenues in 1958
amounted to $1.03 billion. This com-
pares with 1957’s $943.2 million and
1956’s $896.9 million.

Total tv broadcast income, before
federal taxes, went up in 1958 to $171.9
million, compared with 1957’s $160.0
million—but still below 1956’s all-time
high of $189.6 million.

The 1958 financial figures cover the
three networks and 514 individual sta-
tions.

The 1958 financial report for am and
fm radio is not expected for another
several weeks.

Television’s income was split this

way: $77 million from the three net-

works and their 19 owned stations,
594.9 million from 495 other tv sta-
tions.

Total network time sales amounted
to $424.5 million, national and regional
advertising $345.2 million, and local
advertising $181.3 million.

Commissions to agencies, representa-
tives, etc., came to $159.3 million.

Further revenues of $172.2 million
came from talent, of which $161.8 mil-
lion was attributed to networks and
owned stations.

Expenses, amounting to $858.1 mil-
lion, were almost evenly split between
the networks and their owned stations
($439.7 million) and the 495 other sta-
tions ($418.4 million).

A profit was reported by 311 stations
operating throughout the 1958 year. In-
cluded in these were 27 uhf stations. A
loss was reported by 164 stations.

Of the 32 stations operating part of
the year, four listed profits, 23 losses
and data was not available on five.

Included in the loss column were 14
pre-freeze vhf stations, 104 post-freeze
vhf staions and 50 post-freeze uhf sta-
tions.

Of the stations reporting total broad-
cast revenues of $1 million or more,
149 vhfs showed profits, 9 vhf losses.
Two uhf stations whose gross revenues
were over $1 million reported profits,
while one uhf in this category showed
a loss.

Only seven out of the 107 pre-freeze
tv stations had total revenues of Iess
than $1 million.

There were five tv stations—all pre-
freeze vhf and all in the profit column
—which had total broadcast revenues
of over $8 million each in 1958.

The median profits before federal
taxes for all tv stations on the air for
the full 1958 year was $162.000, com-
pared with 1957's $150,000. Highest
median profits went to pre-freeze vhf
stations—$930,000, compared to $906.-
000 in 1958. Median losses for all 1958
stations was $77,000, compared to
1957’s $72,000.

The value of tangible property of the
514 individual tv stations was given as
$522.774,000 at original cost and at
$293,767,000 at depreciated cost.

There was a total of 39,382 em-
ployes in tv in 1958. This was broken
down as follows: fulltime, 34,265; part-
time, 5,117. The networks employed a
total of 12,760 peopic.

The following tv markets showed
total broadcast income of over $5 mi’
lion in 1958: Boston, three statio.
$7.6 million; Chicago, four stations
$8.4 million; Cleveland, three stations,
$5.5 million; Detroit, three stations,
$7.2 million; New York City, seven
stations, $23.5 million; Philadelphia,
three stations, $6.9 millior _Pittsburgh,
three stations, $5.4 million tnot all Pitts-
burgh tv stations operated for the full
1958 year).

Los Angeles, with
slipped in 1958 — to
total broadcast income.
million in 1957.

Official 1958 FCC financial
are given below pages 58 & 60.

seven
$4.3
It

stations,
million ir
was $5.

tabi

} Facts and figures on televisions leading multi-station markets

INDIVIDUAL TV MARKET DATA—1958

No. Re-
No. of porting
Stations $25,000
i or More
Time
Sales

3%

Time Sales:

National and
Regional
Advertisers
and Sponsors*

$ 2903186 $
405,831
1,753,191
532,081
3,116,536

471,982
4,192,395
10,081,360
3,810,010

801,368
1,282,058

1,465,708
627,308
19,852,448
4,336,947
7,328,300
306,666
3,457,999
3,607,315
2,758,745
1,793,169
8,729,106
617,262
539,875

Local Total Total
Advertisers  Stations Broadcast Broadcast
and Sponsors® Reporting Revenues* Expenses

930,543 3 $§ 4607364 $ 3208894 S
829,693 1,525,488 644,677
627,316 3,057,464 2,351,648
873,151 1,736,794 1,876,236
1,520,627 5,850,179 3,982,817

611,695 1,377,971 1,108,794
2,280,870 7,806,468 5,668,458
5,462,429 17,797,805 10,140,338
2,866,859 7,563,662 4,986,372

310,572 1,400,356 932,326
356,340 2,282,995 2,185,876

1,069,364 3,607,081 3,599,811
604,167 1,661,036 1,812,018
6,648,600 32,856,267 24,418,588
2,200,672 8,376,399 5,608,055
3,075,011 13,833,908 8,277,622
657,097 1,318,349 1,161,390
1,701,632 6,372,445 4,915,911
2,934,456 8,175,805 6,609,658
6,104,085 4,671,827
3,024,135 2,901,498
15,897,967 8,673,495
1,700,086 1,750,841
1,425,156 1,508,241

Total Total
Broadcast

Income?®

1,398,470
119,189CR
705,816
139,442CR

1,867,362

Networks

1,276,755
346,907
925,455
363,859

1,668,531

279,158
2,130,080
3,859,079
1,629,381

433,547
686,301

1,059,146

547,310
5,930,469
1,836,291
3,505,129

188,218
1,551,697
2,095,245
1,107,898

TV Markets

Albany-Schenectady-Troy, N.Y.
Albuquerque, N.M
Altoona-Johnstown, Pa.
Amarillo, Tex.
Atlanta, Ga.
Austin, Rochester, Minn.,
Mason City, Iowa
Baltimore, Md.
Boston, Mass.
Buffalo—Niagara Falls, N.Y.
Cape Girardeau, Mo., Paducah, Ky.
Harrisburg, III.
Cedar Rapids—Waterloo, Iowa
Charleston-0ak Hill-Huntington,
W.Va., Ashland, Ky.
Chattanooga, Tenn.
Chicago, III.
Cincinnati, Ohio
Cleveland, Ohio
Colorado Springs-Pueblo, Colo.
Columbus, Ohio
Dallas—Fort Worth, Tex.
Denver, Colo.
35 Moines—Ames, Iowa
etroit, Mich.
El Paso, Tex.
Evansville, Ind.-Henderson, Ky.

269,177
2,138,010
7,657,467
2,577,290

468,030
97,119

7,270
150,982CR
8,437,679
2,768,344
5,556,286
156,959
1,456,534
1,566,147
1,432,258
122,637
7,224,472
50,755CR
83,085CR
CONTINUED

He

300,269
422132
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To Thousands of Americans:

THANKS FOR -
YOUR LETTER

By a 20to'|marg|nyou back

our stand against more inflation

Shortly after the steel strike began, we published a state-
ment in a number of newspapers across the country. It was
headed “Steel Union on Strike for More Inflation.”
We told you about the highly inflationary demands of
the Steelworkers Union. We told about our unsuccessful
fforts to avert a strike, and the various offers and
proposals we made during the course of negotiations.

At the very end of the statement we asked for your
comments.

Thousands of you took the time and trouble to reply.
We very much appreciate your views.

By a 20 o 1 margin you supported our stand against
inflation.

A few excerpts from typical telegrams, letters, and post-
cards are shown in the columns below. They came from
union members, housewives, retired people, businessmen,
professional men, farmers—Americans from coast to coast.

To all of you we pledge that we will continue to reflect
the earnest hopes of this broad section of Americans that
inflation be halted.

You have already told us how you feel. Why not tell
Mr. David J. McDonald, president, United Steelworkers
of America. His address is 1500 Commonwealth Building,
Pittsburgh 22, Pa.

THE STEEL COMPANIES COORDINATING COMMITTEE

375 Lexington Ave., New York 17, N.Y.

This advertisement sponsored by

REPUBLIC STEEL

a member of the committee

Republic Steel serves the missile and rocket industry from nose cone to
launching equipment. Republic is the world's largest producer of alloy
and stainless steels, and is a major producer of titanium. Republic Steel
also produces many of the basic materials and steel products needed
at launching sites.

am a skilled machinist with a great dislike for
riting letters. But I think every American should
inswer your call . . . Hold that line.

Chicago, Ill.

. . for the first time in my life, I am going to
stop and write a letter expressing my opinion . . .
Congratulations . . . don’t let us down in this
situation. Hartford, Conn.

Please hold the line even if I get laid off.
Needham, Mass.

I have never gained anything from any of the
former steel strikes. Lebanon, Pa.

Wish the day would come soon when we can vote
on management’s proposals. Homestead Park, Pa.

Although I am a member of the carpenters’ union,
you are 100 percent correct. Butler, Pa.

For the sake of our country . . . do not sign
another inflationary contract.

South Milwaukee, Wis.
. rather than further raises, why not consider
a reduction in steel costs. .. Fort Lauderdale, Fla.

Your decision to take a firm stand against infla-
tion is the best news we have had for a long time.
Seattle, Wash.

Please stick to your guns—we cannot endure
much more inflation. San Diego, Calif.
Stick to it . . . I am a working man, too.

Fort Wayne, Ind.

Talking to the boys in the plant I have not found
anyone who favors a strike. Massillon, Ohio

My brother-in-law a USW member in Gary, Ind.,
agrees (with the companies) and he says the
majority of his fellow workers agree.
St. Paul, Minn.
Is your definition of inflation more and more
profits with fewer and fewer benefits?
Indianapolis, Ind.

BROADCASTING, August 17, 1959

I support your views even though a prolonged
strike will leave me without a job. Joliet, Ill.

I am a laboring man . . . I am convinced that this
is the time to stand pat and let the labor bosses
know they are not the only individuals to be con-
sidered. Covington, Ohio

As a member of the armed forces I represent
over a million who are seriously hurt by inflation.
Chenault AFB, La.

I am a small business man whose business is
adversely and directly affected by this strike . . .
I am ready to endure whatever inconvenience or
hardship necessary, to bring about a return of the
principle of honest and fair collective bargaining.
Johnson City, Tenn.
I am a farmer and the cost of labor and material
has increased to the point where I can no longer
keep my buildings, fences, etc., in repair.
Manitou Beach, Mich.

Use of the word inflation as a motive to refuse
higher wages is wrong. New York, N. Y.

I think you have been more than fair in this
proposal. Waterloo, la.

Your stand on steel strike impresses me as being
only intelligent answer to best interest of not
only our country but of the world.

Charlotte, N. Car.

Finally you have done what should have tran-
spired long before to check inflation and its ulti-
mate evils. Los Angeles, Calif.
I would like to see and be a part of some action
that would curb the power of a handful of union
officials who are able to and do upset the econ-
omy. Downers Grove, Ill.

. I do heartily agree with
Milwaukee,Wis.

I am a Union man . .
your stand.

Not one of our neighbors or friends is in favor of
this present strike, Gary, Ind.

Inflation today is a serious business.
Westbury, N. Y.

Inflation must be halted. Salt Lake City, Utah

I am against anything that will add fuel to the
fires of inflation. Los Angeles, Calif.

It is perhaps unfair to ask you, the steel com-
panies, to suffer a strike for the good of all of us,
but then I think we and you prefer this stand
rather than further government controls.
Milwaukee, Wis.
Ask your grocer if more millions of dollars for the
steel workers wouldn’t make business better? Well,
I have asked them. The answer? Not if it’s taken
out of the pockets of other customers. Not if it
means inflation. Canton, Ohio

I am a member of the Utility Workers Union
but do not agree with everything that is suggested
by a union leader. Warren, Ohio
Inflation is just as disastrous as war.
Akron, Ohio
You will become unpopular in some circles, but
the American working man will have cause to
thank you in the long run. St. Louis, Mo.
It's high time the ordinary citizen was given a
little consideration. Comstock, Wis.
I am a working man and satisfied with wages pro-
vided living costs can be kept where they are.
Chicago, Ill.
Inflation is eating the very heart out of most of
the old people. My social security was increased
$78 per year, but my home taxes went up $84.66.
Cincinnati, Ohio

I strongly urge a stand against wage increases<s
East Aurora, N."

< D)

Stop . . . before we use a wheelbarrow of monés:

to buy a loaf of bread. Rockford, IlI.

I have great admiration for your courage and

wisdom. Deerfield, Ill.
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Trim your
tree with
Poppycock

(the millionaire’s popcorn)

for only

PECANS
. . ALMONDS - pOPCORN
* uly doijoioun Butter O

NET Wi 14018

ek

?
S F’?Y(oc“ Candies vtk e
R~

Poppycock, as every millionaire
knows, is the most sumptuous
thing that has ever happened to
popcorn. We mix it with many
times its weight in toasted pecans
and almonds. Then gather it all |
together in a carmelized crunch
into which tubs of creamery but-
ter have been stirred,” ever so
gently, so as not to bruise the nut-
meats. Poppycock is priced at $2
a can. Forty-six cans for $92
should trim a medium-size tree
quite nicely. Or you can get two
cans of this golden confection in
a charming Christmas carol wrap,
and gift a friend deliciously for
$4. Sold mostly in fancier food
and department stores.

POPPYCOCK CANDIES, VILLA PARK, ILL.




the moon and

n=m (00

Just ask for the moon, and we'll gift wrap

it for Christmas. With every gift bond,
5.00 or more, we'll include a quitclaim deed
to an acre of land on the moon, and for right

now, all Neiman-Marcus from which to choose r;nore

out-of-this world gifts. In our free Christmas
folder, or one of N-M's famous gift wraps .50.

At Preston Center , or Gift Bond Booth,

second floor, downtown
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All About
WCCK

A Manual of Policies
and Benefits in Effect
at WCCK AM-FM-TV.
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WELCOME TO WCCK

WCCK has been in the business of entertain-
ing and informing the people of Center City,
and of providing a service for advertisers, since
1933. Since then we’ve covered fires, floods and
tornadoes; we’ve broadcast music to suit all
tastes, great sports contests and dramas; we’'ve
introduced people to their neighbors, and told
them about their city and state; we’ve brought
the world into the living rooms of the thousands
of people who live and work in our coverage
area.

We at WCCK think that broadcasting is a
satisfying business to be in. Some people who
started with us in 1933 are still with us. They
have found WCCK a pleasant place to work,
as have a great many others over the years.
This has been true not just because of policies
and benefits described in this booklet. It is
because of the atmosphere at WCCK—an atmos-
phere of cooperation and friendliness which
produces an effective team. We are proud of
the work we do and of the enthusiasm and
loyalty we have at WCCK-AM-FM-TV. We
think that in a very short time you, too, will
share this pride.

Robert T. Smith
President, WCCK
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A SHORT HISTORY

RADIO

Although there had been experimental radio
broadcasts as early as 1892, regular broadcasts
did not begin until after World War I. During
the war the new “wireless” had been used for
ship-to-ship and ship-to-shore as well as for
ground-to-aircraft communication. The great
enthusiasm of amateurs aroused a popular in-
terest in radio.

By 1921 there were about a dozen stations
on the air and these were joined by many more
in the following year. As early as 1922 an
experimental network of two stations broadcast
the World Series. In 1926 the National Broad-
casting Company started the first recular net-
work with twenty-four stations linked tngether.
Its first coast-to-coast hookup in 1927 broad-
cast a football game. In the latter year the
Columbia Broadcasting System was organized.
By 1930 the first round-the-world broadcast
was made.

A Federal Radio Act was passed in 1912,
but after the first World War, radio stations of
all types and power took to the air in such large
numbers that the Act was not sufficient to bring
order out of the chaos that occurred and in
1927 a Federal Radio Commission was created,
which had regulatory powers over radio gener-
ally, including the issuance of station licenses,
allocation of frequency bands to various serv-
ices, assignment of frequency to individual
stations and control over station power. The
Act also gave the Secretary of Commerce
authority to inspect radio stations. examine and
license operators and assign radio call signals.

The Communications Act of 1934 consolidated
regulatory powers in one body, the Federal
Communications Commission. The act also
embodied the philosophy that radio frequencies
and television channels are limited in number
and are part of the public domain. Broadcast
stations, therefore, were to be licensed in the
public interest. However, the Act specifically
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forbade the commission to exercise censorship
powers.

By international agreement, various nations
are assigned identification call letters. In com-
mercial broadcasting, the United States is
asssigned “K” and “W”’ as initial letters. Gener-
ally speaking, the letter “W” is reserved for
stations operating east of the Mississippi River
and “K” for those operating west of it.

Radio has been one of the most phenomenal
American growth businesses and it is still
growing. When World War II began, there
were about 900 stations on the air. By 1947 this
number had increased to 1,500. By 1957 there
were well over 3,000 stations in operation and
virtually every house had one or more radios.
Advertising revenue had soared well past the
half billion mark. In one generation, radio be-
came a powerful influence in business, govern-
ment and the lives of all Americans.

TELEVISION

Television is older than most people realize.

Electronic discoveries of the late 19th and early
20th centuries opened the way for modern tele-
vision broadcasting. In 1884, Nipkow, a Ger-
man, patented a scanning disc for transmitting
pictures by wireless. In our own country,
Jenkins began his study of the subject a few
years later. Rignoux and Gournier conducted
“television™ experiments in France just after
the turn of the century. In 1915, Marconi
predicted ‘“visible telephone”. Shortly after
World War I, Zworkin applied for a patent on
the iconoscope (TV camera tube), and two
vears later Jenkins demonstrated a mechanical
TV apparatus. An experimental TV program
was sent by wire from New York to Washing-
ton in a public demonstration in 1927.

Ten years later, seventeen experimental TV
stations were in operation. The opening of the
New York World's Fair was televised in 1939,
as were the first telecasts of major league base-
ball, college football and a professional boxing
match. Both the Republican and Democratic
conventions were televised in 1940.

The birth date of commercial television is




generally set in the year 1946. In that year
there were a handful of stations on the air,
with advertisers spending less than $1 million
on the medium. By 1950, the number of stations
had increased to over 100. They were served
by four national networks. Total advertising
expenditures amounted to a little over $170
million. Ten years after its commercial begin-
ning there were over 480 stations on the air,
37,500,000 sets in use, and over $1 billion was
spent by advertisers to display their wares in
the living rooms of America. By 1957, there
were over 500 stations on the air, 44.5 million

sets in use and advertisers were spending about
$1.3 billion.




THE COMPANY --A FEW FACTS

WCCK Radio and Television offices and

6('0{% q -—? studios are located in the Apex Building, Third
Avenue and Main Street, Center City, Kansas.
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The radio and television transmitters are
located on Signal Hill, three miles to the north
of Center City.

Our telephone number is ADams 4500.

The stations are owned by the Apex Cor-
poration, whose stock is principally owned
by a number of local citizens including William
Phillips, Esquire, prominent Center City at-
torney; Harold Stark, President of the First
National Bank of Center City; Johnson Bishop,
well-known Center City doctor; and Robert T.
Smith, president and general manager of the
stations. The radio station went on the air on
July 15, 1933. Our television service was added
on August 1, 1949.

WCCK-AM (amplitude modulation) is dialed
at 1260. WCCK-FM (frequency modulation) is
dialed at 96.9 megacycles. WCCK-TV is
Channel 3. WCCK-AM and TV are a part of
the network of the National Broadcasting Com-
pany.

The AM station is in operation seven days a
week from Monday through Saturday, 6:00 in
the morning until 1:00 AM., and on Sunday
from 8:00 in the morning until midnight. The
FM station duplicates our AM schedule with
some additions. The TV station operates Mon-
day through Saturday 7:00 A.M. to midnight,
and on Sundays from 10:00 A.M. until mid-
night.




OUR COVERAGE AREA

Center City, the county seat of Loma County, &=
has a population of 34,000 people. It is a trad-
ing center for the surrounding area, which
contains some of the finest wheat and corn
producing land in the United States.

WCCK’s radio signal is heard in a radius of
about 60 miles from our transmitter. Our tele-
vision signal covers a slightly smaller area. In
this area, which includes the towns of Ardmore,
River Bend and Westville as well as Center
City, there are approximately 108,000 people.




WCCK -- HOW IT RUNS

Basic policy decisions for both radio and
television are made by a Board of Directors of
the Corporation. The operating head of both
stations is the General Manager. Reporting to
him are a Station Manager for Radio and a
Station Manager for Television. The Station
Managers are responsible for programming
and sales in their respective areas. The en-
gineering department is headed by a Director
of Engineering, who reports to the General
Manager and whose department provides tech-
nical services for both radio and television.

Although functions and job duties may be
rearranged from time to time, the following
indicates the present pattern of operation at
our stations:

Radio Station Manager: reports to the General
Manager, supervises and coordinates all activ-
ities of the radio station. Reporting to him is
a Radio Program Manager whose department
handles such radio programming functions as
announcing, music selection, news service,
seript writing and traffic. Also reporting to
the Radio Station Manager is a Radio Sales
Manager, whose department is concerned with
the sale of time and program material to local
and national advertisers as well as with the
related functions of copy writing, sales promo-
tion and merchandising.

TV Station Manager: supervises and coordi-
nates TV activities substantially similar to
those handled by the Radio Station Manager.

_ Director of Engineering: reports to the General
Manager, provides technical services for both
radio and television involving operation, main-
tenance and repair of transmitter, studio and
remote equipment.

General Administrative: various housekeeping
and control functions are handled by several
people who report directly to the General Man-
ager. Among them are the Office Manager, who
exercises general supervision over employees

performing clerical work, and the Comptroller
whose department does the accounting work.




GETTING STARTED IN YOUR JOB

It is always tough to start a new job. Things
that are new often seem more difficult than
they later turn out to be. Familiarity makes
most jobs easier for all of us.

To help you get off on the right foot, every-
one at our stations will be willing to give you
a hand. Don’t be afraid to ask questions. A
couple of questions at the start may save a lot
of headaches later on.

Your immediate supervisor will explain your
job as well as general working procedures of
the company. Look to him for instruction and
advice. If something is bothering you sit down
and talk it over with him. He wants to help
you.

Policies and procedures at our stations are
not elaborate. We don’t want any more fixed
rules than we need for effective operation, but
we do want policies which will provide em-
ployees with what they need to perform their
jobs easily and well. Here are some of the
more important policies and procedures which
will affect you as an employee of our stations:
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YOUR PAY CHECK

Every body is interested in how much he gets
paid. At our stations we try to pay at least the
going rate for the various types of jobs.

You will be paid on a semi-monthly basis . . .
that is, on the 15th and on the last day of each
month. When payday falls on a Saturday, Sun-
day or a holiday, you will be paid on the last
preceding working day. Certain deductions,
required by state and federal law, will be made
from your pay check.

Federal Income Tax: The federal government
requires the company to deduct your tax at
specified rates from your pay. Rates are deter-
mined by your salary level and exemptions to
which you are entitled. If there is a change in
your exemptions while you are employed at
WCCK, be sure to fill out a new withholding
tax form.

State Income Tax

Social Securitv: The small box in your pay
check marked “FICA” is a deduction made each
month in order to provide a retirement allow-
ance to you after you reach the age of retire-
ment. WCCK wmatches the amount you con-
tribute, the total being paid to the government
for your retirement benefit.

Unemployment Insurance: This deduction. made
under the unemployment compensation law of
this state, provides benefits to you in case you
are unemployed. WCCK also contributes a like
amount to the fund.

Disability Benefits: This deduction is made to
provide you with benefits in case you are totally
or partially disabled. WCCK also contributes
to this fund in your behalf.

Overtime: Overtime is paid to employees who
are non-exempt under the Fair Labor Standards
Act. The responsibilities and duties of your
job as well as your salary rate determine
whether you are classified as exempt or non-
exempt in regard to overtime payments. WCCK




normally pays time and one-half the regular
rate for hours worked in excess of 40 in any
workweek. Special overtime pay formulas may
be used with certain classifications of em-
ployees. Your overtime is computed on a
quarter-hour basis with any fractional part of
a quarter hour being considered as a full quarter
hour. Any overtime earned will be included in
the regular pay check.

Please remember that it is necessary to gets
approval from your supervisor to work over-
time. This does not mean that you should not
work overtime in emergencies. The station
should never be allowed to go off the air; nor
should any programming failure be allowed to
occur because overtime has not been cleared.

Talent Fees: When a client requests and pays
for specified talent for out-of-stretch work, it is
WCCK’s custom to pay a talent fee. Talent em-

ployees will be advised of the details of this
arrangement when they are hired. WCCK does
not pay talent fees for work inside of stretch
in addition to regular salaries or wages.

Christmas Bonus: In the past few years,
WCCK employees have received a Christmas
bonus. The granting of the bonus depends on
the success of the business during the preceding
12 months.




SOME WCCK BENEFITS

WCCK believes in providing its employees
with as much in the way of benefits as business
conditions will allow. We think that these bene-
fits contribute to both the happiness and the
security of our employees. At the present time
the following benefits are in effect:

Vacations: The normal vacation period is from
April 1 to October 31 inclusive. If you have
been employed at the company for less than 6
months as of April 1, you are entitled to one
week’s vacation. If you have been employed
by WCCK for 6 months or longer as of April 1,
you are entitled to 2 weeks’ vacation. Those
employees with 10 years’ service as of April
1 are entitled to 3 weeks’ vacation. If you are
a temporary or part-time employee, your vaca-
tion credits will be accrued on a pro-rata basis.
Because WCCK believes that vacations are
necessary for rest and relaxation, it will not be
possible to carry over any portion of your vaca-
tion into the next year. Split vacations and
vacations outside the regular vacation period
may be permitted after discussing the matter
with your supervisor. If a holiday falls during
your vacation period, one day may be added to
your vacation.

Holidavs: Broadcasting is a 7-day-a-week busi-
ness. Thus it is not possible to shut down the
stations on generally recognized holidays,
although an effort is made to keep holiday work
at a minimum.

Employees who work on the following holi-
days will be paid at time and one-half their
regular hourly rate: New Years Day, Memorial
Day, Independence Day, Labor Day, Thanks-
giving and Christmas. Where an employee is
given a holiday off which falls within his regu-
lar workweek there will be no reduction in

weekly compensation.

Group Life Insurance: WCCK has worked out,
in conjunction with the Acme Life Insurance




Company, an excellent group life insurance plan
which has liberal benefits at low cost. You will
receive a booklet which explains in detail the
workings of the plan.

Group Hospitalization: WCCK pays the pre-
mium on a policy which covers you for certain
types of medical expenses under the Blue Cross
and Blue Shield plans. Family coverage at
reduced rates is available to employees who
desire it.

Sick Leave: Our company has always tried, as
far as possible, to take care of employees who
are out because of illness. At least 2 weeks of
sick leave will be granted to all employees who
have 6 months or more of service. Additional
sick leave will be granted in special hardship
cases. The company reserves the right to
require a physician’s certificate in the event of
sickness.
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SOME GENERAL
WORK RULES AND PRACTICES

Too many inflexible work rules are hard for
employees to abide by and difficult for manage-
ment to enforce. We don’t want a long list of
rigid requirements, but we think it is helpful
for everybody if a few things are spelled out.
Here are some of the major points:

Absence from Work: Should illness or an
emergency make it impossible for you to report
for work at the scheduled time, it is very im-
portant that you notify your supervisor as soon
as possible. In our business, where we are re-
quired to meet repeated deadlines, the absence
of one person in the chain may cause serious
problems for WCCK.

Your Working Schedule: Since WCCK is on the
air 7 days a week and nearly 18 hours a day,
not everybody is on the same working schedule.
The working schedule is arranged to give you
the most desirable hours consistent with
WCCK’s operating requirements. When it is
necessary to change schedules, we’ll give you
as much advance notice as possible. Our regular
workweek is 40 hours and we do our best to give
our employees 2 days off. Lunch periods are
ordinarily one hour in length.

Outside Employment: Because broadcasting is
a business that is very much in the public eye,
some control over employees’ outside activities
is necessary. If you want to work part-time
somewhere else, please discuss the matter with
your supervisor or with the General Manager.
Permission to take on such outside employment
will be granted whenever possible.

Smoking: Smoking is permitted in the general
offices of the company. For safety reasons,
smoking is prohibited in the studio sections and
in the control rooms.

Station Property: Under no circumstances take
equipment, supplies or any other property be-
longing to WCCK from the premises without




approval from your supervisor. We have to be
quite strict about this rule.

Housekeeping: Since many visitors and clients
come to our offices and studios each working
day, it is important to keep WCCK neat and
attractive. Before leaving, we ask that you
clear the top of your desk, cover all equipment
such as typewriters and calculating machines,
lock your desk and file cabinets, close your
windows, turn off your lights and fans.

Telephone Etiquette: The public at large are
the people we do business with every day. When
we come in contact with them through the
telephone, let’s be as courteous and considerate
as possible. This is important. Remember that
many people do not know or understand the
details of our business and, at the same time,
they are vitally interested in what comes into
their living rooms. Every caller is a potential
listener or viewer. When you answer the tele-
phone, you and WCCK are speaking.

Relations with Clients: From time to time you
will come into contact with a prospective adver-
tiser. Do all that you can to command his
respect and confidence and to build a good rela-
tionship between our company and him. Please
do not at any time quote the cost of advertising
or state station policies on controversial issues.
If a prospective advertiser approaches you for
such information, always turn the prospect
over to the Sales Manager, a Station Salesman,
or the General Manager.

Studio Areas: When it is necessary for you to
enter a studio area, please do so as quietly as
possible. Unless it is absolutely necessary, never
enter a studio that is on the air. It may upset
the announcers, performers, or directors, and
may create noise which will go out over the air.




LEAVES OF ABSENCE

Leaves of Absence Without Pay: Leave of
absence without pay may be granted at the
discretion of the Station Manager after discuss-
ing with him the reasons which make it neces-
sary.

Leaves of Absence for Military Duty: Em-
ployees on the regular payroll who are called
or volunteer for military service will be granted
leave of absence without pay for such period
of service. When an employee is called for
reserve corps or national guard summer train-
ing, WCCK will pay the difference between an
employee’s regular pay and his pay in the serv-
ice after his vacation leave has expired.

Maternity Leave: Maternity leave without pay
up to six months will be granted to regular
employees. An employee may not work after
the seventh month of pregnancy and may not
return to work within two months after the
birth of a child.







Employer and Employee Relations Department

National Association of Radio and Television Broadcasters

1771 N Street, Northwest Washington 6, D. C.




el
!
| :rf
<
2
Bl

—————aseay [FTie) i us COMMMIEE s Ao




P9,

,,.I.essYﬁ




ipify

ussia
fferes
n pu

ro§
c
aif
ft¢
St
0
inl

m the Grassroois

00000000

Al
TV

[

that, Mr. Harrison from April 1952
was national sales manager of WSM
Nashville. A native of DesArc, Mo.,
the ABN sales vice president gradu-
ated from the U. of Florida in 1942.
One of his first jobs in radio was in
February 1951 with Brown Radio
Productions, Nashville, where he was
sales manager ol transcribed shows.

Stephen B. Labunski, vice presi-
dent in charge of
came to New York from WDGY
Minneapolis, where he was vice
president and general manager. He
had been with the station since Jan-
uary 1956. Before joining WDGY,
Mr. Labunski was an account execu-
tive at WHB Kansas City from July
1954. He also served as an account
executive with KCMO Kansas City
and as commercial
KUDL Kansas City.

Edward J. DeGray, vice president
in charge of stations, is the only

programming,

manager of

L
)

\ m ming and sound to harmonize with

the network’s. To implement this,
ABN has acquired the services of
the top musical production team of
Austen  Croom-Johnson and Eric
Siday. Their primary job is to cre-
ate a “distinctive musical identity”
for the network and its owned sta-
tions. They not only assist in the
presentation of live music program-
ming, but also aid in audience pro-
motion and network identification.

The services of these musical con-
sultants are also available to ABN
affiliates.

An example of the way ABN sta-
tions are blending their program-
ming with that of the network’s can
be seen at KING Seattle. The sta-
tion built a one-hour and five-minute
news show around the new John
Daly evening program. It is called
KING's Full Report and runs from
6-7:05 p.m. Featured are local news,
the sports page, fishing highlights,
weather, Mr. Daly and other net-
work news shows.
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Stephen B. Labunski

Thomas C. Harrison

member ol the top echelon whose
experience primarily gained
from networks. Mr. DeGray
named national director of station
relations for the network in October
1955 and was elected a vice presi-
dent in February 1957. Before that
most of his business experience was
with CBS, from 1937 to 1955.

was
was

As a group, ABN affiliates have
turned up substantial support for
the network’s new look. The num-
ber of affiliates are down slightiy,
[rom 330 a year ago to about 505
today. At the same time, ABN has
added from 25 to 30 new stations.
And not one affiliate has dropped
out since the start of the new pro-
gramming in October. There is vir-
teally complete coverage in the top
100 markets, with the possible ex-
ception ol Salt Lake City.

The problem ol station clearance
is still a knotty one, but is expected
to be solved with the signing ol ad-
ditional advertisers.

The ultimate goal of ABN is first
place—as opposed to its
third-place spot. In its drive to
achieve that mark, the network is
carrying a vastly increased overhead,

present

estimated at more than 50 percent
over what it was before the program-
ming changes took place. In fact, its
weekly costs are estimated to be run-
ning about double that ol the first-

At least other “new”
bers ol the ABN team are [rom the
station side.

two men-
Ray Eichmann, direc-
tor ol sales development and re-
search, formerly held a similar post
with John Blair. And Irv Lichten-
stein, director of promotion and ex-
ploitation, was formerly vice presi-
dent of WWDC-AM-FM Washington.

place network.

But in addition to advertiser sup-
port, the network has been encour-
aged by what little evidence it has
available on audience reaction. In
many markets, ABN is ahead ol its
prevoius position. In others, it has
at least held its own. Overall, there
has been a substantial upgrading in
the network’s status.

One ol the criticism’s leveled at
Bob Eastman in bringing about this
change is that his programs have a
certain  “‘sameness.”
the ABN
comes this barb. For what he is try-

Significantly
enough, president  wel-
ing to achieve is a certain recogniz-
able sound for all his programs and
his network.

I'he challenge of re-doing an en-
terprise ol this scope is as consid-
the effort
volved. As  Mr.

“The job ol liquidating our very

erable as and money in-

LLastman  sees it,
substantial investment is not an easy
one, but it is a very exciting one
since we have so much to offer.” o o o

Edward J. DeGray




WXYZ DETROIT PERSONALITY, Paul Winter, visits agency
executives dressed in keeping with his show "Sunday Best." He
presented them with carnations, and played a special presenta-
tion disc of his program. Pictured left to right Paul Winter,
Theda Meltzer, agency receptionist, W. B. Doner, president of
W. B. Doner Agency, and Doug Campbell, sales representative.
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A Quick Glance At

People, Places And Events
Around Radio-Land

KYA SAN FRANCISCO'S new remote car is
tested by station's disc jockey, Hawthorne.
Car is short-wave controlled and equipped
for direct voice contact with the bay station.

QUEEN DIANE GUYNAN greets subjects
lining Potomac for WTOP Washington Water
Thrill Show, promoted by station's Bill Wig-
gins. Pretty girls, acrobats and speed boatc
attracted 75,000 persons this past summer.

U.S. RADIO e January 1958




IQAE('. S DONATE KISSES to public in celebration of
A

srtland, Ore.'s first Independence Anniversary.
Station's "Solid Seven" disc jockeys adopted girls a

year after Westinghouse Broadcasting Co.'s station
changed to music and news.

Kisses are candy.
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| « LADY WINS $600 for identifying 16 sponsors after listening to
@1en, commercials with brand name blanked out.
fter m

vice president and general manager of WLOF Winter Park, Fla.,
ssn. |

LOW CONTESTANT WINS $100 check from KLZ Denver's
Howard S. Kester,

weatherman, Warren Chandler. Mrs. Gretchen Jones guessed
the lowest Thanksgiving Day temperature. More than 2,500
| presents check to Mis. Peggy Zeak, winner of station's "Free
| | ointed

persons participated in the contest. Watching are local mer-
Living Expenses' contest. On left is Mrs. Zeak's daughter. chants who sponsored event. Left to right, Murray Kirschman,
1d chi M. B. Savage, Richard Kailey, E. B. Speer and June Thompson.
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BRISTOL-MYERS BUYS NBC, making firm largest drug ad- FAST ONE PULLED by WIP Philadelphia at the Radio and Tele-
vertiser on network. Discussing deal are (left to right) Mat- vision Executives Society annual Christmas luncheon in New
the:= '. Culligan, vice president in charge of radio network; York. Station hired Santa Claus to parade up and down in front
Do OW S, Frost, director of Bristol-Myers' advertising; Lee of entrance carrying sign which read, "Beware of Imitations —
Brisior’ Jr., firm's public relations director, and William K. buy WIP radio, Philadelphia." Enjoying stunt are Edward Petry,
McDaniel, vice president of NBC radio network sales. president of Edward Petry Co., national sales representative

for WIP; Mr. Ciaus, and Benedict Gimbel Jr., WIP's president.
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iven community.” An embassy official
ated that the Russians feel the same way
nd that he would see that a series of
«rogr=ms was produced and sent to WADS
. .g. The shows will be in English and
/pify” community programs as heard in
.ussia, it was reported. Mr. Byrnes has
fiered to send locally produced programs
n public health, housing, highway safety,
tc.

{YW-AM-TV ‘Party Package’
eatured as Summer Promotion

KYW-AM-TV Cleveland is integrating
rogramming, product promotion and pub-
¢ service in its summer promotion cam-
aign, “Party Package.” The idea came
fter meeting with the Parent-Teachers
ssn.  and other organizations which
ointed out there is a need to show parents
1d children how to enjoy themselves as
family unit at home and away, KYW
‘ports.
The Party Package programs will be
:ld at a different shopping center in the
leveland area throughout the summer and
Il' feature station personalities, leading
cording artists and music. No admission
charged to attend the party, but everyone
asked to contribute food, toys, candy or
>thes so that “those less fortunate can
50 enjoy a Party Package.” All of the
'ms collected will be turned over to
phap- s,
The ¢ of these summer programs was
ld this month by KYW-AM-TV and the
tion reported 7,500 attended the two-
ur performance. Over 50 cartons of cloth-
g, toys and food were collected. The
>ms collected were placed in a large truck
:corated like a package and were dis-
ibuted to the orphanages. The truck will
> in the vicinity of each Party Package
cation one week before the event and
1 the night of the program to collect the
'ms.
KYW stations encourage people to bring
advertised products to each party and
ontest is being held to offer viewers and

TAXMAN'S WINDFALL

Revenue collector Frank G. Knaus
is wondering how he is going to con-
vince his children that money doesn't
grow on trees. As a faithful follower
of WDSU-TV New Orleans’ “$1,000
Treasurer Hunt” clues, he took ad-
vantage of a day off to follow a hunch.
It paid off when he located the $1,000
certificate tied to a tree in a local
park.

Questioned as to how he planned
to spend his prize the man from In-
ternal Revenue Service replied: “First
I'll have to figure the tax and pay
it. . . .” An item high on the list was
a new tv set.

many categories, were presented to spon- |

sors for advertising programs prepared by
and for themselves. The special grand award,
an expense paid trip to Hawaii aboard the
S. S. Leilani, was won by Mr. and Mrs.
W. R. Hagebush of Figurama Inc.

CBS Tells ‘All About Women’

A brochure entitled “All About Women”
has been issued by CBS Radio Spot Sales
that details the earning power of women,
the influence they have on buying, when and
where they listen to radio and when they

shop, in addition to other information. The |

study credits women with 92% of all gro-
cery purchases, 79% of family auto pur-
chases and 75% of all radios. It also states

that 93.7% of housewives and 94.7% of the |

single working women listen to radio each
week. The study lists the stations CBS Spot
Sales represents and the number of radio
homes in each basic service area.

KJIM Mails Out Rock and Roll \

KJIM Fort Worth, Tex., in a move to
publicize its new music programming mailed
rock
agencies to emphasize that the station is

 NewWeston

MADISON AT 50TH

English Lounge
Meeting place
of show business

G, e b
So veuy goed

Two of the finest hotels in New
York are just “‘around the corner’
from CBS, Dumont or NBC.
Beautifully decorated rooms
and suites for permanent
or transient residence.

Ideal headquarters.

Berkshire

MADISON AT 52ND

Barberry Room
Where the celebrities
go after theatre

and roll records to advertisers and |

A HAZARD THAT
NEVER SLEEPS

A daily occurrence —
Radio and TV Stations
ate accused of
IREL - SLANDER
PIRACY - PLAGIARISM

2ners an opportunity to win prizes for
iting why each advertised product is
referred.

In addition, the stations are using mer-
handising tie-ins, billboards and car cards.

ORE Advertisers Win Contracts

KORE Eugene, Ore., recently concluded
i “Do-It-Yourself” advertising campaign
mtest with the awarding of seven prizes.
X prepaid contracts, for excellence in as

INVASION OF PRIVACY
 COPYRIGHT VIOLATIO
through. act of station,

staff, announcer,- speaker,
talent, commentator, sponsor.

THE SPOKEN WORD IS MASTER!
BUT you can
INSURE
against embarrassing loss
by having our unique
Excess Policy

at amazingly low cost.
Write for details and rates

through with it. From now on, KJIM re-
ports, it is “Music for Adults.” “Only pleas-
ant, familiar music that doesn’t jar the
senses” will be played.

KVAR (TV) Viewers to Sleep More

When KVAR (TV) Phoenix, Ariz., shift-
ed the starting time of its late movie to the
earlier time of 10 p.m., the station placed |
newspaper ads based on tv commercials. |
Viewers responded to messages that read,
for example, “A Doctor Speaks (A Drama-
tization)—The early late show is perscribed
as a health measure, allowing viewers to see |
a good picture and still get a good night’s
sleep .2

E. STARK

ARD
HOMW TANT

ROKER AND FINANCIAL CONSUL
2 STATIONS

RADIO AND TELEVISION

WAVE Inc. Commissions Opera
WAVE Inc. (WAVE-AM-TV Louisville),
has commissioned a new opera to be simul-
cast when the stations’ new radio and tv |
center is dedicated in 1959. WAVE-AM- |
TV granted 825,000 for the opera and a |
composer silEbe selected by a committee | §8
headed by Big#€8 Bomhard, director of the | B

H STREET
N.Y.

50 EAST 58T
NEW YORK 22,

ELDORADO 5-0405

ALL INQU'IR,IESV CONFIDENTIAL
e
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PRUMUTlUNSJ”CONnNUED

PROGRAMS

Kentucky Opera Assn. It will be produced
and recorded by the association and will
be one of the recording series released by
the Louisville Philharmonic Society. Con-
struction of the radio-tv center will start
this summer.

Talkative Women Make News,
Draw Crowds for WTIK Account

An announcement over WTIK Durham,
N. C., that a woman had talked for 53
hours, 11 minutes, to win a cash prize from
a Jacksonville, N. C., furniture store, goaded
the station’s listeners to call in to maintain
they could do better.

So WTIK arranged for the local branch
of McMillan’s Furniture Co. to sponsor a
contest similar to the one its Jacksonville
branch had run. The company offered
$1,500 as first prize plus a $500 consolation
prize to the woman who could break the
previous record. The first two of the 27
entries that were received started talking
at the store at 9 and 9:05 a.m. June 16.
Two other women who applied were kept
in reserve. WTIK had permission to switch
to 24-hour operation to air five-minute
commentaries every half-hour.

At 2:11 and 2:16 p.m. respectively, last
Wednesday they had spoken continuously
for the specified 53 hours, 11 minutes and
were still going strong. During the promo-
tion the station reports the store was con-
tinually crowded, newswires telephoned in
for reports and photographers from NBC-
TV photographed the contestants for Dave
Garroway’s Today show.

According to the station’s latest report,
one of the ladies has established a new
record—72 hours and 3 minutes of con-
tinuous patter.

KDKA Gives Audio for Telethon

KDKA Pittsburgh program manager Guy
S. Harris worked out a “companion pro-
gramming” plan for carrying the audio
portion of the Variety Club telethon on
KDKA-TV June 21. KDKA covered the
event from its own studio adjoining the
tv center. The am personalities reported
on the progress of the fund raising drive
for Camp O’Connell, a summer home for
handicapped and underprivileged children,
and interviewed the telethon stars.

WDBJ-TV to Give Russian Course

WDBIJ-TV Roanoke, Va., will inaugu-
rate its Russian language instruction series
July 5 at 6 p.m., under the title Russian—
So to Speak. The half-hour classes will be
taught by George Solonevich, a local free-
lance commercial artist born in Russia and
a specialist in scientific and space subjects.
WDBJ is considering a request that the
series be made available for college credit.

WTVJ (TV) News V. P. Honored

Ralph Renick, vice president in charge of
news, WTVJ (TV) Miami, Fla., was honored
for his tv newscasting May 29 when the
South Beach Men’s Club declared “Ralph
Renick Day on Miami Beach.” A day-long
program ended with a testimonial dinner
meeting for club members.
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WHEN the call letters of WECT-TV
Wilmington, N.C., were changed
from WMFD-TV in February, the sta-
tion decided to use a Pirate Girl
trademark to promote its coastal
coverage area. Martha Rae Williams,
Myrtle Beach, S. C., was selected
during an April contest to pick the
Miss WECT-TV Pirate Girl. The 23-
year-old, 5 ft.-9 in. (37-24-37 in.)
title winner now is serving as official
representative of WECT-TV at fes-
tivals and celebrations in the Carolinas.
The station also uses ID slides show-
ing Miss Williams in her pirate suit.
She was awarded a $500 wardrobe
and a week’s vacation for two at one
of the coastal resorts.

Best Letters Win Wedding Music

WHDH Boston has been conducting a
June promotion, called “Play at Your
Wedding Contest,” in which couples plan-
ning marriage this month may win the
services of Ray Dorey and the WHDH
Orchestra. Contestants are required to write
a letter, stating why they would like the
orchestra to play at their wedding. The best
letter each week receives the services free
of charge. One winning couple, accord-
ing to a WHDH spokesman, answered
the question with a one-word response:
“poverty.”

WDRC Offers Space Age Map

WDRC Hartford, Conn., is jumping on
the space-age bandwagon with an offer of
a Rand, McNally & Co. “Space Age News
Map.” The map costs a dollar in stores,
but WDRC is offering it to listeners for
25¢. The station reports that it will handle
the map exclusively in its area as a public
service. The map gives information on new
weapons for the space age, establishment

of a satellite orbit, the earth satellite pro-
gram, the generalized orbit of the Explorer,
a polar map of world affairs, and gives
relative diameters of the planets with the
sun.

4

Shoe Sponsor Finds Tv Success
By Making Personal Appearance

Appearances on KVTV (TV) Sioux City,
lowa, have made a local celebrity of H. O.
Rasmussen, manager of the Diamond Shoe
Store, a sponsor of the weekday program,
Kids Korner, 4:30-5 p.m. The station reports
children and grown-ups now go to the
Diamond store so they can buy their shoes
from Mr. Rasmussen who appears twice
weekly on the show as “Mr. Hi, the old
shoe professor who knows everything about
shoes.” Program host Jim Henry (Canyon
Kid) follows up the sales talk by advising
viewers to visit the store.

Mr. Rasmussen calls the tv advertising
campaign, “a terrific success.” His success
story was printed in The Commentator,
monthly journal published by the Inter-
national Shoe Co., St. Louis.

WCKT (TV) Issues Brochure

WCKT (TV) Miami has issued a 37-page
brochure entitled “In the Public Interest”
which explains its operations and policies.
The booklet lists the NBC shows WCKT
carries; public service programs a proj-
ects in civic affairs, world affairs, &gficul-
ture, education, government, health, chari-
ties and religious series. A chart featured in
the brochure credits WCKT with 6,286 pub-
lic service announcements last year. In ad-
dition, the station lists 154 of the agencies
that shared in public-service broadcast ef-
forts during the year.

KFMB-TV Celebrates Birthday

When KFMB-TV San Diego celebrated
its ninth birthday May 16, ceremonies or
the Early Show featured Beverly Jeai
Shorrs, who was selected “Miss Ch. 8” whe
she was born a few minutes after the sta
tion went on the air in 1949. She was pre-
sented with her first watch by Bob Dale, host
of the show and Monte Hall, station’s west-
ern personality, gave her a $100 Savings
Bond on behalf of KFMB-TV’s staff and
management. Miss Shorrs has received a
bond from the station every year since her
first birthday.

Stamp Cancellation Honors CKCH

The 25th anniversary of CKCH Hull,
Que., received free advertising this month
from its competitors. Postal authorities at
Ottawa, Ont., and Hull, twin cities divided
by the Ottawa River, used a special ¢ -
cellation early in June marking the CK
1933-58 milestone, the 45th anniver-
sary of the daily newspaper Ottawa Le Droit
1913-58. The cancellation used on
metered mail from the Canadian Broad-
casting Corp., which operates CBO, CBOT
(TV) and CBOFT (TV) all Ottawa and
covering the Ottawa-Hull area.

and

was
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CHANNEL 4-SIGHT

P

[ TSP

No need for telescopic vision
to see the results you will reap
from the use of Channel 4 on
the great Golden Spread.

More than 100,000 TV sets
in a vastly healthy and wealthy

market,

Power: Visual 100 kw
Avral 50 kw

Antenna Height 833 feet
above the ground

HANSAS

OXLANOMA

KGNC-TV

CHANNEL 4
AMARILLO,
s TEXAS

CONTACT
ANY

KATZ MAN
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into full
bloom!

Sometime during May, the
folks living in the captive
market of Wenatchee,
Washington, will witness
the annual blooming of
the apple trees. These
blossoms will result in a
multi-million dollar crop
for Wenatchee, making it
the ““Apple Capital of the
World.”

This apple crop helps
give the Wenatchee area a
per capita income 16%
above the national aver-
age, and a sales perform-
ance figure 160% above
the national average . . .
IN A MARKET NON-
PENETRABLE by other sta-
tions because of the sur-
rounding curtain of 7,000
to 9,000 foot mountains.
YOUR SALES RESULTS

WILL BLOSSOM, TOO
. . . WHEN YOU BUY
STATION KPQ

WENATCREE

by Bob Foreman

Lew’s dream media salesman

A bunch of the boys were whooping it up in a Madison Ave.
saloon and there with the rest was a gent named Lew who had
been in the media end of the ad business since the days when
agencies contracted for space as cheaply as possible and
brokered it out to advertisers for whatever they could get.
Lew was a media man who’d been in both print and time
buying and now was buying tv programs as well. So he was
on familiar ground when he started to talk about the varied
sales approaches he’d been exposed to and the myriad per-
sonalities who had made the pitches.

This is a rather commonplace tour de force for folks on
the agency side of the fence and might lead you to suppose
Lew was sitting there, in his great wisdom, tearing down those
folks who must face up to the terrifying proposition of pre-
senting their wares to that flip, glib, cocky group which buys
what-have-you in an agency.

Far from it. Upon even the slightest amount of reflection,
even the dullest or most hardened among us was aware that
he, too, is a salesman, whether it be of ideas, film, time spots
or merely himself. Thus, let me assure you, Lew was in a
sympathetic frame of mind when he started to paint a por-
trait of his favorite salesman.

Lew’s top boy calls for an appointment rather that appear

(Please turn to page 64)

How the dream media salesman operates:

1. He makes an appointment and arrives on time for it or |

even a little early. Never pops in unannounced.

2. He keeps his sales pitch short and relevant. He speals

from the buyer’s point of view as much as possible.

WASHINGTON |

REGIONAL REPRESENTATIVES
Moore and Lund, Seattle, Wash.

NATIONAL REPRESENTATIVES
Forjoe and Co., Incorporated

3. He never reads the presentation verbatim, but gives the

prospect credit for a brain of his own and let’s him read it.

4. He presents his point of view without knocking others or

bullying the prospective bwyer with any kind of threat.




GREAT DAYS WE HONOR . . . 15 minute,
fully recorded show for 39 important holi-
days during the year. 10 Catholic holidays,
10 Jewish, 10 Protestant and 9 Patriotic holi-
days. Ideal for institutional type advertisers.
Ray Middleton, Henry Hull, other well known
personalities, i

THE FRANK LUTHER FUN SHOW . . . Frank
Luther, nationally popular entertainer, brings
enjoyment to children from 6 to 96 . .. fully
recorded with songs—many created specially
for this show, plus jokes, limericks, “‘mail-
pulling’” ideas and guest stars.

It's our Platinum Anniversary . . . we're 20 years old,

and to celebrate we're adding 8 new sponsor-selling, platinum-studded
features to our service. :

For the past 20 years our Library Seryice has been growing bigger, better,
and more profitable for our subscribers. The broad range of 25 different
shows, complete continuity service, sponsor-selling recorded sell-effects,
voice tracks, sales clinching brochures, new big local time selling
merchandising plan, other selling aids, and 52 new releases each and every
month . . . all this gives RCA Thesaurus subscribers the most profitable
program service in the industry. For example, due to tremendous success
of two of our shows, we are increasing the popular Freddy Martin

and Sammy Kaye programs from 3 broadcasts a week to 5.

Stake your claim to the lion’s share of your local advertisers’ dollars

by using the one Library Service that's king of them all! Write, wire or
call, today your nearest Recorded Progrom Services office.

SHOP AT THE STORE WITH THE MIKE ON
THE DOOR . . . a great new local radio time
selling merchandising plan. Builds sales and
listeners.

WEEKEND SHOPPERS’ SPECIAL...This new

PRESENTING THE STATESMEN QUARTET . . .
A popular, talented group brings favorite gos-
pel type singing to your listeners. %2 hour,
once a week.

630 Fifth Avenue, New York 20, N. Y.— JUdson 2-5011
1016 N. Sycamore Ave., Hollywood 38, Cal. — HOllywood 4-5171
1907 McKinney Avenue, Dallas 1, Tex.— Rlverside 1371

CONCERT ON THE MALL . . . This rich, lush
sounding band plays everything .. .from
“'South Pacific'’ medleys and traditional
marches to symphonic and popular types of
music. %2 hour, once a week.

LR e R e—

show was designed to give stations a pro-
gram with strong appeal to sponsors who
want to sell to weekend shoppers. Ideal for
participations, Once a week, 30 minutes.

522 Forsyth Building, Atlanta 3, Ga.— LAmar 7703
445 N. Lake Shore Drive, Chicago 11, Ill. — WHitehall 4-3530
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NEW SPOT —
950

And now, with an all new
5000 watts of power,

the finest sound transmis-
sion in the state, and a

: new location on Indiana

radio dials, WXLW
saturates the state’s
multi-million dollar
central and southern
markets. Dawn-to-
duzk WXLW gives
listeners what they
want: music all day
long and news every
half hour. Yes,
Indiana’s top per-
sonalities and mike
salesmen keep ‘em
buying. More than
a million new
Hoosier clients
are listening!

TELL THEM
ABOUT IT
— ON
WXLW!

: "ASK YOUR 3
JOHN PEARSON MAN!"

INDIANAPOLIS

THE HOOSIER STATE'S
"*GOOD-TIME DAY-TIME STATION" 4

P’ NEW POWER! !
j NEW SOUND!

A
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suddenly in the lobby and when he calls, it is because he has
something of specific interest.

(Continued [rom page 10)

When he makes an appointment for a certain time he ap-
pears on time. In fact, sometimes he’s even three or four
minutes in advance. This alone puts him in a class by him-
self.

Lew’s favorite salesman has no repertoire of jokes and he’s
completely inept at long-winded and irrelevant prefaces.

According to Lew, when this salesman is in the office with
him, Lew feels that the fellow gives him credit for having
half a brain or even better. This is as pleasant as it is un-
usual.

He has the habit of speaking from your point of view, not
from his own.

Every word he utters is strictly relevant. If he happens to
be working from a canned presentation all nicely printed up
and handed to each salesman, Lew’s pal eliminates the ir-
relevancies as he goes through the pitch. This shows he knows
what it’s about and to whom he’s talking. A novel tack indeed!

He never reads what’s on the presentation verbatim. In
other words, he assumes the prospect can read. He uses the
printed word as a point of departure and elucidates there-
upon. As a result, Lew says, his favorite guy never sounds
as if he had been handed the presentation at 9:30 a.m.,
pushed out the door and had to deliver it at 9:32—seeing it
for the first time as he did so.

Lew’s dream man avoids artifice, sham and cornball
whimsy. He doesn’t employ the Stanislavsky method of ap-
pearing smooth, saccharine and friendly. He’s all business.

Brevity is the essence of every presentation he makes. He
know that where there is intrest and more time is needed, he’ll
be asked to stay and take more time.

And here are the final clinchers:

This man, said Lew, never, never says to you he’s covered
the boss who was highly in favor of the idea already. (This
implies with all the subtlety of a meat cleaver that you, you
jerk, will lose your job if you don’t agree.)

He never says: all the other agencies, or stations, or what-
have-you, are dying to buy this so you’d better hurry. And
Lew’s boy always avoids knocking what is presently being
(1()]](’.

This is quite a guy Lew had in mind. We all wished he
would get around more. KHEX

SPONSOR




Now there’s a fourth Flying A
champion, too: Buffalo Bill, Jr.,
starring Dick Jones of Range Rider
fame. Here’s a brand-new series

of 26 half-hour adventures of a

heroic young son of the Old West...

produced to the same standards
which have made Gene Autry, The
Range Rider and Annie Oakley
the hottest Westerns in television
year after year. Buffalo Bill, Jr.
has already been sold in more than
100 markets to Milky Way.

Act fast while Buffalo Bill, Jr.

is still available in some markets.

Get details on this fast-selling

new series —or on any of the other
films in this Flying A foursome
— by calling or wiring. ..

CBS Television Film Sales, Inc.

Offices in New York, Chicago,
Los Angeles, San Francisco,
Dallas, Atlanta, Boston, Detroit
and St. Louis. Distributor in
Canada: S.W. Caldwell, Ltd.




Radio=tv stations told how to get more national business

Eleven ways in which radio and tv
stations can get more national business
are outlined in a brochure written by
Don L. Chapin, New York sales direc-
tor for the Tri-State Network. Here is
the essence of Chapin’s recommenda-
tions:

1. Develop more station informa-
tion. Get success stories down on pa-
per. Offer substantiated engineering
data. Have up-to-date program infor-
mation available at all times. Know
your market; also know your local
competitors and be able to defend your
position.

2. Supply more information to your
representatives. Feed them fresh pro-
gram information, station facts, sales
aids. Give them encouragement, sup-
port.

3. Maintain an efficient traffic sys-
tem for speeding up time clearances on
national sales. System should be su-
pervised by someone familiar with na-
tional field. Give rep immediate in-
formation on all changes in schedules,
programs.

4. Set fair rates—and stick to them.
They should reflect a factual appraisal
of your station’s sales potential.

5. Keep in constant contact with lo-

cal manufacturers’ representatives or
brokers. They’re often asked for their
opinions of certain local media.

6. Offer merchandising, promotion-
al assistance.

7. Maintain effective sales service:
deliver everything that you promised.

8. Utilize national trade publica-
tions. Set up an annual budget to use
for adverlising your slalion in trade
magazines read by ad agencies and
sponsors. Even a small budget can be
effective when used consistently. Also
send out interesting, informative sto-
ries about station to national trade
magazines. Many press releases won’t
be used but some are bound to reach
the printed page, can be a definite plus
to your advertising.

9. Correct errors in scheduling com-
mercials immediately; don’t wait for
the sponsor’s local representative to
write or call his boss so the informa-
tion gets to the agency through the
back door.

10. Encourage agency personnel and
sponsors—as well as your representa-
tives—to visit your station.

11. Cover ad agencies in national
markets with your own station execu-
tives regularly. * k%

One net tv announcement sells 40,353 knives for sponsor

Many a mail-order advertiser—be-
lieves he must stick to printed media
(where he can use a coupon or order
blank) to get good results from his
ad. But the Florida Citrus Commis-
sion has found that network television
—without the advantage of an easy-
to-fill-out coupon—can pull well, too.

A few weeks ago the Commission
offered a grapefruit knife on its Twen-
ty Questions program on ABC-TV,
8:30-9:00 p.m. Tuesdays. The com-
mercial consisted of a filmed demon-
stration of the speedy way the knife
prepares a halved grapefruit and a
30-second tag at the end of the com-
mercial telling viewers where to send
35¢ for the labor-saving device.

Within four days after the first com-
the Citrus

mercial, Commission’s

28

Here's 35¢ knife that tv sold to 172,000 people

agency, J. Walter Thompson Co., re-
ceived 40,358 requests for the knife
(that’s $14,125.30 in orders). Since
the original commercial was aired,
three more similar commercials have
Leen telecast on Twenty Questions: the
four commercials have pulled a total
of 164,996 orders. In addition, one
commercial on NBC TV’s Today
brought in 7,083 requests. * kK

Sees automation operating
the tv studios in future

A glimpse into the television studio
of the future was given to SPONSOR
recently by Sol Cornberg, NBC direc-
for of studio and plant planning.

“The most noticeable change to the
layman will be the lack of clutter in

/studios,” Cornberg says. “Studio au-
" diences will be able to see a show in
the studio without peering through a
maze of equipment and technicians
that are the usual accouterment of to-
day’s tv theatres.”

IYll all be possible through space
control and automation.

Cornberg explained that most of the
technical equipment will be operated
automatically by remote control. Cam-
eras, lichts and microphones will be
suspended from the ceiling in such a
way that they’ll be out of the actual
“creative’”” operating area. In addition,
Cornberg said, walls, floors and ceil-
ings will be movable. Directors will
be able to choose any size work area
they desire for their productions.

How soon will the tv studio of the
future be here? Cornberg says that

push button and space control devices
[ hlready are being incorporated into
\vxisling facilities. And he said plans
are being made for building this type
"gn[ equipment into studios now on the

ldrawing boards. * %k

Briefly . . .

The 35 television news cameramen
who cover five New England states for
WBZ-TV, Boston, were honored by the
station recently at a dinner in Boston.
“We wanted to give full recognition to
a group of men who are representa-
tive of a truly new profession, televi-
sion news photography,” W. C. (Bill)
Swartley, general manager of the West-
inghouse station, said.

* * *

After several months of operation,
the satellite station operated by WATR-
TV, Waterbury, Conn., has added a
substantial number of viewers who
could not otherwise receive the station.
And there has been no apparent inter-
ference between the satellite and the
main station in areas where both could
be received. The Adler Communica-
tions Laboratories, which has super-
vised operation of the satellite (or
booster) station, said it added about
50,000 viewers to WATR-TV, a uht
station. Sponsors or others who are
interested in how the satellite station

SPONSOR




Television programs are even now
badly cluttered with credits, most of
which are completely meaningless to
the viewing public.

Whether an agency produces an en-
tire program or just the commercials
within the show, it would be no more
proper for the advertising agency to
take production credit than it would
to stamp its letterhead on magazine or
newspaper advertising which it pre-
pares for its clients. That’s what we
are paid 15% for.

In general, credits are for the trade
and in many instances are foisted on
the advertiser by labor organizations
with which the advertiser has no con-
nection whatever. I doubt if any ad-
vertising agency, mindful of its clients’
investments in television, would be in-
clined to add to this abuse. After all,
the sponsor buys 30 minutes of time
at a gross card rate of approximately
$48,000 per broadcast. He doesn’t
even get that to start with, but 29:20.
He shouldn’t be asked to divert any
more of these precious seconds from

his main purpose, not at these prices— |

$1,640 per minute, excluding talent!

CREDITS SHORTEN SHOW

By Storrs Haynes
V.P. Charge Radio-Tv Programing Dept.
Compton Adv., N. Y.

e [ don’t think so.

In the first place,

credits of any

kind are not the

most attractive

things in a pro-

gram; they are

there for the

viewer’s  benefit

: in so far as cast,

but otherwise only because of con-

tractual requirements or conditions of

employment. A long list of credits

serves to shorten the entertainment por-

tion of the show and dilute the com-

mercial impact. I can hardly see an

agency, enchanted with its own work

though it may have every right to be,

adding to this ever-increasing program
problem.

Then, too, it doesn’t seem to me that
the relationship between agent and
client is such that it would be permis-
sible for the agency to use a client’s
show to do some piggy-back advertis-
ing of its own. And with the client’s
money at that. Gad, you don’t sup-
pose some agencies would have the
nerve to bill the client for the artwork
and the telop, too?

7 MARCH 1955

in Memphis
because...

1. 1088-foot tower

1335 feet above sea level, WMCT’s
“topper” tower assures the highest
grade signal service delivered

from Memphis, Tennessee

2. preferred “low band”
Channel 5

WMCT, on preferred

low band Channel 5, serves a larger
area with a clearer picture than

any other Memphis television station.

2. program preference 2 to 1

According to the ARB Report

of October, 1954, between 6 P.M.
and 10:30 P.M., of the total of
126 quarter-hours, WMCT had 87
top-rated periods.

ask your regional

distributor or district sales
manager in Memphis . . .

. what television station he recommends
to cover most effectively the more than
335,000 TV homes in the five-state area
that makes up the Memphis market.
We know (from experience) the answer
will be WMCT

WMC + WMCF « WMCT

MEMPHIS
CHANNEL 5

Memphis' First T. V. Station

NOW 100,000 WATTS

Owned and operated by
THE COMMERCIAL APPEAL

AFFILIATED WITH NBC © ALSO AFFILIATED WITH ABC AND DUMONT

NATIONAL REPRESENTATIVES
THE BRANHAM CO.
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Sold out on traffic, time jingles, WNEW invents new types

WNEW, New York, one of the first
radio stations that turned the public
service jingle into a profitable en-
deavor, has had to seek new types of
jingle packages because they were sold
out on long-established weather, base-
ball, traffic and time signal jingles.
Program Director Jack Grogan and
Copy Chief Milton Robertson, collabo-
rated to produce new service jingles
for (1) “good taste” and (2) “fact or
fancy.”

Good taste jingles have been sold
to Arnold Bakeries and G. Wash-

ington Coffee, and cover such fields as

Stations sell merchants
on special day promotions

With summer hiatus staring them in
the face, four West Palm Beach, Fla.,
radio stations took the bull by the
horns and organized “Radio Rodeo
Days,” a special -announcement pack-
age which they sold to the Merchants
Division of the local Chamber of Com-
merce. Their plan resulted in the sale
of a total of 1,048 announcements, 262
on each station—the largest saturation
schedule ever to run in the market in
a concentrated three-day period.

Here’s how this promotion came
about: The sales managers of the four
stations—Rome Hartman of WIRK,
Bob Monroe of WJNO, Cliff Glick of
"WEAT, Bob Davis of WWPG—de-
cided that they were tired of seeing the
local merchants pour thousands of
dollars into one local newspaper to
promote “Dollar Day” sales five times
each year. The radio stations tradi-
tionally got what was left over from
the budget, and never enough for the
medium to prove itself.

The four stations decided to give
radio its chance, organized a group
called the Radio Stations of The Palm
Beaches. They offered a single rate
which would buy one announcement on
each station, a single salesman for
merchants to deal with on this plan.
For a three-day period they made every
available announcement on each sta-
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why a man should alight from a public
conveyance before his lady companion
and how to answer a wedding invita-
tion. After this good taste item, the
sponsor is introduced with a line like
“G. Washington Coffee is also good
taste ...y

Fact or fancy jingles cover subjects
like the origin of barbecues with the
line “Is it fact or fancy that barbecue
is a modern American invention?”
After answering, the announcer leads
into the product with “And it’s fact not
fancy that so-and-so is a good product
etc.” * Kk %

tion part of this plan. To spark the
deal, the station group made up a
musical pitch to the merchants.

The result: “Radio Rodeo Days” on
27, 28 and 29 June. The stations pro-
moted the days with a week of teaser
announcements, supplied streamers for
store windows, dressed an announcer
in a cowboy outfit to fit into the theme
and had him interview shoppers in the
business section. Participating mer-
chants provided one-dollar certificates
for distribution among passersby.

Within a few days most of the 40
participating merchants told the sta-
tions that their sales had approached,
equalled or surpassed similar sales
promoted only by newspaper— and at
half the advertising budget normally
put into print. Many of these retailers
added that their future promotions
would be at least half radio and half
newspaper. * kX

Ziv puts “Dorothy and Dick”
show in national syndication

Dorothy and Dick, long established
on WOR, New York, is now being syn-
dicated nationally by Frederic W. Ziv
Co. The show’s man and wife duo are
Hearst papers’ columnist Dorothy Kil-
gallen and her actor husband Dick
Kollmar.

“National advertisers are spending
money for radio advertising today,”
said Alvin Unger, v.p. in charge of

sales. “But only where they can see
an excellent chance for sales return.
Dorothy and Dick is such a program.
“One announcement on this show,”
Unger said, “sold 5,000 candy bars in
two days. Two announcements brought
1,200 people to a jewelry store. Six
announcements brought 1,500 inquiries
for a $150 item.”

Small advertisers will be able to buy
small segments of this husband-and-
wife chatter series. The program will
be packaged in five half-hour shows a
week. It can be sold with six one-
minute commercials plus the opening
and closing I.D. * ok x

Russ Hodges stars in film
commercial for Shirteraft

The Shirteraft Co. is planning a spot
tv drive to sell their fall and winter
line of Shirtcraft Shirts and Airman
Jackets. Russ Hodges, Giant Baseball
broadcaster stars in the four filmed
commercials used in the campaign, and
will tie the products into a story of a
famous sports event.

The series was prepared by Friend-
Reiss Advertising and produced by Mel
Gould Productions. The film commer-
cials show the ease with which the line

Hard-wearing sportswear shown in spot film

of sportswear can be laundered, and in

addition stresses their long life and
light weight. * % X

Briefly . . .

When KFAB, Omaha, changed its
affiliation from CBS to NBC, they used
the theme “Changing Partners” to tell
the story to their listeners and to agen-
cies concerned. Three weeks before the
change was to occur, KFAB started an
on-the-air campaign playing square
dance music six to 12 times daily on
the station breaks and beginning the
copy with the “change your partner”
message.

They carried the same theme for-
ward in mailings to agencies and cli-

SPONSOR




(Continued from page 22)

duced its 45 rpm speed phonograph players and records.

In my own limited business experience I had never seen a

new product, introduced by a reputable manufacturer, meet

with more universal, vicious opposition.

But at no point during those early days of the life of 45,
did Frank Folsom, nor his right hand man, the late Joe Wil-
son ever falter. Frank poured money, his mind, heart and
whole Leing into the battle to prove to the industry and the
American public that the 45 rpm phonograph and record
was a good product. That he was right is now history.

I recall a trip down to Princeton, N. J., on the day, a
number of years ago, when the name of the RCA Research
Laboratories was being changed to The David Sarnoff Re-
search Laboratories. The General made a speech in which
he asked the corporation’s engineers to develop a couple of
new products, which sounded like the imaginings of a science
fiction writer.

Coming back on the train I talked with the General alone
about some of these visions, and came away with the com-
plete conviction that color tv shows on tape for home use,
electronic stoves and other such scientific marvels would be-
come standard equipment in our lifetime.

It is taking nothing away from the many other men and
organizations who made a contribution to say that without
the General’s personal vision, faith, courage, physical and
mental stamina television would be nowhere near the over-
whelmingly dominant medium it is today.

On that same Princeton trip I had a conversation with
Pat Weaver. Pat had just kicked off the rotating Comedy
Hour shows.

That, as we have all come to see, was only the beginning.
Pat has upset more show business and advertising business
tradition than all other practitioners put together. He’ll
(as he himself readily admits) lay his quota of eggs, but
when the final scores are in, it’s my guess that he will have
created more and greater programing, achieving more and
better results for advertisers than any individual has ever
created before. Like I say: That Sarnoff-Folsom vision plus
guts combination is hard to hold down. And it’s nice to see
Pat bringing it to programing and sales.

I might conclude by saying that a considerable batch of
this is rubbing off on a young man named Bobby Sarnoff.
I have a hunch he’s coming back from Europe with a Winston
Churchill program. * XK
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Early ‘Cantor Theatre’ sponsors signed for 75 markets
y p

Ziv Television Programs Eddie Can-
tor Theatre, probably the most expen-
sive syndicated film show to date, got
off to a quick sales start. By 26 Novem-
ber sponsors had signed for the series
in more than 75 markets.

Highly priced Cantor comedy wins acceptance

Some of the earliest sponsors bought
the show in multiple markets: Drewry’s

Ltd. signed for 14 Midwestern markets,
including Chicago; San Francisco
Brewing Co. bought it in 12 markets;
Blatz Beer will sponsor it in seven Wis-
consin markets.

Ziv's salesmen are using a unique
presenation in pitching the half-hour
show to prospects—a four-color spiral-
bound presentation measuring almost
a foot and a half high by three feet
wide. Presentation explains the show,
cites facts like “Cantor’s average Niel-
sen rating on the network: 40.” It
points out that the show will feature
comedy. stories two out of three weeks
with Cantor as host; every third week
a musical revue starring Cantor. Pres-
entation also gives prospect a glimpse
of the merchandising and promotion
he gets from Ziv.

WNEW gets high-brow sponsors: diamonds, yachts, furs

New York’'s WNEW has long been
noted for its list of sponsors selling
mass-consumer items—toothpaste, for
example. But listeners were surprised
to hear commercials last week for
things costing from $22,000 to $49,-
000 each.

The items being advertised are dia-
mond-studded jewelry, mink coats and
yachts. The sponsors offering these
wares are Van Cleef & Arpels, well-
known jewelry emporium; Gunther
Jaeckel, exclusive women’s clothier;
Chris-Craft motor yachts.

Jerry  Marshall, who conducts
WNEW’s Make Believe Ballroom, ad-
vertises the luxury articles on his show.
And also in person. For listeners are
invited to write Marshall for more in-
formation—if they’re contemplating
purchase of, say, the $49,000 53-foot
Chris-Craft. Marshall then personally
assists in closing the sale.

“At first sight, selling of furs, yachts
and jewels by a disk-jockey may seem
ridiculous,” Richard D. Buckley, own-
er-manager of WNEW, said. “But you
don’t have to sell a lot of diamond
necklaces, Labrador minks or cruisers
to satisfy a sponsor. We're betting
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that among the millions who listen
there is a group infinitesimal in num-
bers, but tremendous in influence, who
will make this sort of thing pay.”
Typical commercial on Marshall’s
5:35 to 7:30 p.m. show goes like this:
“Are you one of the select few whip-
ping along the highway heading for
your country residence? Are you rid-
ing elegantly in an imported Jaguar,
a fine Alfa Romeo [pronounced ‘ro-
mayo’|, or a classic Rolls Royce? To
those who like the best, there is just
one more level of traveling in which
you may be interested—sea
And the Chris-Craft 53-foot
stellation. Chris-Craft, master of ma-
rine architecture, has shaped a queen

level.
Con-

of the seaways that is the ultimate in
luxurious travel anywhere on the sea-
ways of the world. This resplendent
53-foot  Constellation, powered by
three 200-horsepower marine engines,
is priced at 49 thousand dollars. You
can be sure that whether you dock at
the Riviera or Port-au-Prince, your
yacht—your Chris-Craft Constellation
—is the focus for all eyes that recog-

nize seaworthiness and marine aris-
tocracy. . . .’ * % X

After civie groups fail
WFEA draws plenty of blood

Time after time various civic groups
in Manchester, N. H., had sponsored
blood donation drives, but each time
they fell behind the quotas set by the
American Red Then, a few
weeks ago, WFEA sponsored a blood
drive

Cross.

and the quota was exceeded by
more than 100 pints.

WFEA began promoting the blood
drive a week before the day it was
scheduled. Every member of the staff
—personalities, engineers, office work-
ers, salesmen—went on the air appeal-
ing for help in obtaining blood. And
transcriptions made by persons who
had received free Red blood
were aired every hour day and night
for the entire week. WFEA News Ed-
itor’Al Rock had a pint of blood drawn
while he read a newscast on the air
to show that there was no pain or af-
ter effect. * ok x

Cross

Briefly . . .

The official thermome-
the United
Good Neighbor Drive
in Seattle King
County is the KING-
TV transmitting tower
The KING-TV

thermometer shows the
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tion’s tower by the
KING-TV engineering
staff, headed by James
L. Middlebrooks,
gineering director for
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Queen Anne Hill, ex-
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sea level.
says it’s the highest
point in central Seat-
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nated tower is visible

throughout the city.

SPONSOR




P I T R

River Valley’s
rich black
top soil is

]6” deep!

o lalf tetatat il [T IR T

[l llI\n\l\ul\\lu\\lulll\u y 1

E

WDAY

FARGO, N. D.
NBC * 5000 WATTS * 970 KILOCYCLES

FREE & PETERS, INC.

Exclusive National Representatives

HERE’S a story you ought to know about the Red
River Valley—a story that explains why peo-
ple here are among the Nation’s top buyers!

Don’t take our word for it. Here’s what the Encyclopedia
Britannica says:

“This valley (the Red River Valley) was once the bed of a great
glacial lake. Its floor is covered by the rich, silty lake deposits,
coloured black by decayed vegetation, which makes it one of the
most fertile tracts of the continent. Being free from rocks, trees
and hills, its wide areas were quickly brought under cultivation
by the pioneer, and the valley has continued to be one of the
most famous grain-producing regions of the United States.”

But the Britannica fails to add that grain accounts for only 30%
of the Valley’s farm income — and that hogs, lambs, dairy
products, beef cattle and other crops account for the other 70%.

Fargo is on the banks of the Red River, the center of the old
Valley. Our deep, deep top-soil makes deep, deep pocketbooks.
The twenty-six counties in the Fargo Trading Area have a
population of 483,700 people. The average per-family sales of

these people is $4164, annually, as against $3584 for the rest of
the nation.

The average farm in this area produces a gross income of $9518
& I g
as compared with the average national farm income of $6687.

You avaricious advertisers grasped the situation a long time ago,

and started pouring money into Red River Valley media. And
you poured it right!

HERE’S a story you ought to know about how
and why you advertisers choose WDAY al-
most unanimously (and now WDAY-TV, too)!

From its very first day, in 1928, WDAY set out to run the
goldernedest radio station in America.

Out in the farms and hamlets where the Pierce-Arrows, Cadillacs
and Studebakers often got mired down in the winter barnyards,
people began at once to listen to WDAY.

Also in the prosperous towns. Also in roaring Fargo itself.

Years later, other stations, and all the networks, came into the
area — but WDAY was miles and miles ahead and still is. Year
in and year out, WDAY racks up some of the most amazing
mail-order stories you ever heard of! . . Fan mail pours into
WDAY at the rate of 400 letters a day, including Sundays and
holidays! . . More than 10,000 families have taken paid sub-
scriptions to “Mike Notes”, WDAY’s monthly newspaper.

Let your Free & Peters Colonels give you the whole WDAY
story. It’s really something!
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Happy Bird Watchers Day
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Conductor Erich Leinsdorf
Signs Capitol Contract

HOLLYWOOD — The world-re-
nowned conductor, Erich Leinsdorf,
has signed a long term recording con-
tract with Capitol Records, it was
announced last week by Glenn E.
Wallichs, President. The agreement
was concluded by Francis Scott of the
label’s Album Department, and initial
plans call for Leinsdorf to conduct the
Los Angeles Philharmonic and Con-
cert Arts orchestras in albums to be
recorded in Hollywood.

Leinsdorf received his first import-
ant engagement as assistant to Bruno
Walter in Salzburg at the.age of 22,
and subsequently worked f
music centérs under Dr.

RS hefra, the
harmonicpand the City

ew York,

cds\ wi wtu-

ally every major sy
and opera company

Wallichs, commenti:
association, said: “MY. Leinsdorf’s
musical activities at home and abroad

have brought him an international
reputation. We therefore take particu-
lar pleasure in welcoming him to
Capitol, itself a part of the world’s
largest international record family,
El “ and-Musical Industries.”

“Junior Miss’’ Set
For TV Musical

NEW YORK—“Junior Miss,” the
long-running Broadway hit and screen
success, has been scheduled as one
of the musicals in CBS Television’s
series of special, hour-and-one-half
color programs to be presented next
season under the sponsorship of The
Du Pont Company. “Junior Miss” is
slated for presentation in December,
1957.

Dorothy Fields has been signed to
write the lyrics and Burton Lane will
create the music. The book is being
written by Will Glickman and Joe

tein, writers of “Plain And Fancy,”

and screen’s mo
P
¢ hooks of “Annie Get Your
in Central Park” and”|
ace It.” She wrote the-Ayrics

Burton Lane the composer of such
song hits as “How About You?”,
“Everything I Have Is Yours” and
“The Lady’s in Love with You,”

written the scores for such i
as “Finian’s Rainbow,” “Thnlmﬁ'\bx
Crowd” and “Earl Carroll’s Vanitiesx’

No cast announcement was made.

Twin Drive-In Studios

s

MILWAUKEE, WIS.—“If one is
good, two have to be better.” That’s
the logic that Joe Clark, owner of the
Fiesta ‘“Car-Feterias” in Milwaukee
used when he planned his new Fiesta
radio studios. In addition to having
a drive-in eatery, Clark has added
what he thinks in the only two studio-
two station drive-in operation in the
country. As Clark says, “It’s a fiesta
of entertainment, interviews, music,
record personalities, all while our
guests are enjoying Fiesta’s out of
this world food.”

The two Milwaukee radio stations
originating their broadecasts from the
Fiesta drive-in are WFOX and WRIT
(shown above). WFOX is a popular
Milwaukee daytimer that has dee jay

Paul Bartell doing his “Fox Club”
show from the studios every after-
noon. At 6 PM, WFOX’ new person-
ality Ricky Fox takes over with a
rock and roll show. WFOX broadcasts
from the Fiesta studio from 2:00 PM
to sign-off time, 8:30.

Broadcasting is at its peak from the
Fiesta Studios at 6:00 AM when both
WFOX and WRIT are on the air.
WRIT is a 24 hour station and fea-
tures dee jays “King Richard” and
Jack Raymond.

Both stations are running a contest
to name the studios. The first prize
is a week’s vacation for two at Deer
Park Lodge in Manitowish Waters,
Wisconsin. Several record albums will

be awarded as additional prizes. 7

N

Mission Accomplished

PLYMQUTH, MASS.—Frank Chacksfield, (right) London Records’ maestro
whose latest release “Voyage of the Mayflower” was introduced as a tribute
to thé sailing of the Mayflower II, flew to Plymouth, Mass., from England to
| gteet the ship’s Captain, Alan Villiers (center) upon his arrival. The Captain
is holding a copy of Chacksfield’s recording which he asked that the London
artist autograph. On left is a representative of the BBC.

Baltimore D.J. Stages
Drive-In R&R Show

BALTIMORE—Disk Jockey Buddy
Deane (WITH) of this city completed
an unusual stage show promotion re-

cently. The show was presented on

} friday and Saturday evenings at the

ngndson and Bengies Drive-in
heatres.

laylug before an estimated 12,000
customers over the two

w was staged on a spe-

cially construdted platform located in
a postion so thgt\ “drive in” customers
could wateh from their automoblies;
and hear with their “in car” speakers,
or gather around the stand to watch
the

charged on a per car basis rather

show at close range. Deane

than on a per person basis. Price of
admission was five dollars per auto-
mobile, with the ticket good for six
adult admissions.

Billed as the most “gigantic rock
and roll stage show ever assembled
in Baltimore,” Deane plugged on his
daily radio show the fact that one
dozen leading recording stars would
appear to perform their hits in person.
All acts on the show had air play on
their records before their appearance,
and .all had a locally known record
with which they were associated. Sev-
eral recording companies were re-
presented.

From Sun label were Carl Perkins
and Warren Smith, both of whom have
had Baltimore hits in the past couple
of months. Jimmy Bowen, Alfy
Weatherbee, and Addie Lee repre-
sented Roulette Records. From Rama
Records, Johnny Cardell, Rock La Rue
and the Three Pals. Johnny Burnette,
whose “Train Kept A’ Rollin’” was
a recent Baltimore best seller, repres-
ented Coral. The Tyrones of Mercury
performed their “Pink Champagne.”
Johnny Dee of Colonial records, with
the olly/.jax of Feenage rounded out
the pypogram with help from Baltimore
'S’h} man, Al “Mad Man” Baitch.

|

ON TOP EVERYWHERE

THE EVERLY BROS.
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LOVE
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ABOUT THE BLUES
JULIE LONDON

(Liberty LRP-3043)

NEW GIRL IN TOWN
BROADWAY CAST

(RCA Victor LOC-1027)

BILLY TAN [

From the famous Sunday comic page
syndicated by the New York Herald Tribune

Recorded by
GENE AUTRY on Columbia
THE COUNTRY. SINGERS on Vik

BBINS MUSIC CORPORATION

4/ ()

CLYDE STACY ... # 1015

“EASY MY LOVE”

SAMMY LOWE #1014

& \\\“H T ”[%

X 1650 BROADWAY &
(Phone: Clrcle 7-5947)

The Cash Box
Award o’ the Week

NAPPY BROWN

“BYE-BYE BABY”
“GOODY, GOODY GUM DROP”

Another BIG one!

THE JIVE BOMBERS
“YOU TOOK MY LOVE”  “‘CHERRY”

# 1515

SAVOY

#1514

RECORD CO.,Inc
NEWARK, N.J.

Newport Jazz Festival Set

NEWPORT, R.I. — Programming
of the fourth annual Newport (R.I.)
Jazz Festival has been completed, it
was announced by George Wein, mu-
sical director of the non-profit cor-
poration sponsoring the event. Over
125 of the world’s foremost jazz mu-
sicians and singers will appear over
the Fourth of July weekend.

All concerts will be held in Free-
body Park. Evening concerts begin
at 8:30, afternoon performances at
2:30. The program lists the following
| artists:

THURSDAY (evening) JULY 4—
“Louis Armstrong Birthday Celebra-
bration”—Louis Armstrong (trumpet)
All-Stars, Sidney Bechet (soprano
sax), Ella Fitzgerald (vocalist), Jack
Teagarden (trombone), Cozy Cole
(drums), J. C. Higginbotham (trom-
bone), Red Allen (trumpet), Kid Ory
(trombone), Arvell Shaw (bass),
Claude Hopkins (piano), Buster Bail-
ey (clarinet), George Lewis (clarinet)
Band.

FRIDAY (afternoon) JULY 5 —
Julian “Cannonball” Adderly (alto)
sax) Quintet, Gigi Gryce and Donald
Byrd (the Jazz Laboratory), Bernard
Peiffer (piano) Trio, Ruby Braff
(trumpet) Octet, Pee Wee Russell
(clarinet), Toshiko Akiyoshi (piano)
Trio, Mat Matthews (accordion), Leon
ash (accordion) Quartet.

FRIDAY (evening) JULY 5—Er-
roll Garner (piano) ‘Trio, George

(piano) Quintet, Bobby

hearing
riackett (trumpet) Sextet, Roy El-

dridge (trumpet), Stan Kenton (pi-
ano) Orchestra, Coleman Hawkins
(tenor sax), Stan Getz (tenor sax),
Jo Jones (drums), Tony Scott (clari-
net), Oscar Pettiford (bass), Pete
Brown (alto sax), Carmen McRae
(vocalist).

SATURDAY (afternoon) JULY 6
—Don Elliot (mellophone) Quartet,
Horace Silver (piano) Quintet, Jimmy
Smith (organ) Trio, Kai Winding
(trombone) Septet, 28-piece Farming-
dale High School Band, Bobby Hen-
derson (piano), Jackie Paris (vocal-
ist), Eddie Costa (piano), Rolf Kuhn
(clarinet), Oscar Pettiford (bass).

SATURDAY (evening) JULY 6—
Dizzy Gillespie (trumpet) Orchestra,
Dave Brubeck (piano) Quartet, Billie
Holiday (vocalist), Chris Connor (vo-
calist), Gerry Mulligan (baritone
sax) Quartet, Turk Murphy (trom-
bone), Sonny Stitt (alto and tenor
sax), Mary Lou Williams (piano).

SUNDAY (afternoon) JULY 7—
Gospel Music: Mahalia Jackson, Clara
Ward and Her Ward Singers.

SUNDAY (evening) JULY 7
Count Basie (piano) Orchestra, Sar-
ah Vaughan (vocalist), Oscar Peter-
son (piano) Trio, Wilber De
(trombone), Jimmy Giuffre (clarinet)
Trio, Teddy Wilson (piano) Trio,
Stuff Smith (violin), Jimmy Rushing
(vocalist).

Ticket prices for concerts are: |
Evening (series), $12-16-20; evening |

Paris |
| Maxon,
| lick,
| Barry

(per performance), $3-4-5; afternoon
(per performance) $1.50.

In addition to the concerts, two
panel discussions are scheduled, both
at 11:00 a.m. The subject of the first,
on Friday, July 5th, will be “Work-
ing Conditions of Jazz Musicians,
Present and Possible.” Participating
will be Gerry Mulligan, saxophonist
and band leader; John Levy, manager
of jazz artists; Bert Block of the
Associated Booking Corporation; and
George Avakian, Artists and Reper-
toire head of Columbia Records’ pop-
ular and jazz album division.

On Saturday, July 6th, the panel
discussion will be on “Music and the
Use of Habituating and Addict-
ing Drugs.” Panelists will be Dr. Paul
Diamond, psychiatrist; John Ham-
mond, jazz critic and one of the Fes-
tival’s directors; Maxwell T. Cohen,
attorney and business manager for
jazz artists; pianist Billy Taylor;
and Father Norman O’Connor, jazz
authority and chaplain at Boston
University.

Both panels will be moderated by
Nat Hentoff who organized the dis-
cussions. They are free to the public.

The Festival’s 68-page journal will
contain, in addition to the Festival’s
official program, biographies of the
musicians appearing, information of
what to do in Newport, a seating
plan of Freebody Park, a ‘“Happy
Birthday” honoring  Tyouis
Armstrong, a run-down of t D‘in-
teresting people” in jazz one is liable

to meet in Newport and many ither

section

valuable features.

Trangportation to Newport™ via
is offered by American,
Eastern, National and United Air-
lines as well as the New York, New
Haven and Hartford Railroad. Busses,
and an air taxi service operate

Providence

taxis
between Providence and Newport.
Officers of the non-profit corpora-
the are:
Lorillard, president; George
vice-president; Richard Shef-
secretary; and Jeremiah P. Ma-
Directors are the
Beck, Charles
Bourgeois, Willis Conover, John Ham-
Mrs. Louis L. Lorillard, Clai-
Pell, Prof. Marshall Stearns

and Miss Terri Turner.

tion sponsoring Festival

Louis L.
Wein,
field,
loney, treasurer.

officers and Irving
mond,

borne

Advisory members to the Newport
Nelson Aldrich,
Cleveland Amory, Louis Armstrong,
Avakian, Count Basie, Rich-
ard Dyer-Bennet, Leonard Bernstein,
Prof. Donald Robert
Choate, Aaron Copland, Coss,
Henry Cowell,
Rudolph Elie,
Duke Ellington,
Arthur

Jazz Festival are:

George

Dean

Bill
Dixon, Cyrus
Jr., Ralph El-

Leonard Fea-

Born,

Dean
Durgin,
lison,
Arnold Gin-

ther, Fiedler,

grich, 3enny Goodman, Norman

Granz, Jay Harrison, Maxim Karolik,

Stan Kenton, Sylvia Marlowe, John
Allan Morrisson, Irene Mu-
Father Norman O’Connor, John
Jr., Gunther Schuller,

Simon, Peter Temple,

Ryan,
George Barry

Ulanov and George Henry Warren.

“Only those records best suited for commercial use are reviewed by THE CASH BOX”
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| 90N—Automobiles—New

IF YOU’RE LOOKING for a REAL BUY in a new car
...a 1957 Chevrolet...see Smith. You get FACTS...you
get LOW PRICE...you get an honest and sincere trade.
And you get the finest service in the South...PLUS a
30,000- mile auarantee-at no extra cost-and NO YAK!

SAN ANTONIO'S ONLY HOME-OWNED CHEVROLET DEALER

1200 BLOCK BROADWAY o SMITH SQUARE e« CA 3-4281//
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SEE US LAST!

500,000 STOCK

OF NEW 1957 IMPERIALS © CHRYSLERS

AND PLYMOUTHS © MUST BE SOLD
To Clear the May for ‘58 Models

We mean what we say when we say
we will not be undersold!

ALL NEW CARS IN STOCK WILL

BE SOLD AT TERRIFIC DISCOUNT

PRICES, WITH HIGHEST TRADE-IN
ALLOWANCE ON YOUR PRESENT CAR!

For The Best Deal in Town—See

“Right with Rieger”

IMPERIAL
CHRYSLER - PLYMOUTH

900 Broadway Open Sunday

BUY THE

1958 EDSEL

AND BE MODERN!

WHY BUY A 1957 CAR WHEN
ET A R ER DEAL ON

=

SR g

CA 6-.9354| §
(20
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50,000 WATTS - BOSTON
delivers buyers

REPRESENTED NATIONALLY BY JOHN BLAIR & COMPANY




If you name the three top men in any field, two

of them most likely wear Cavanagh Hats. Do you?




; W ARMER TODAY — Fair, warmer,

more humid, high upper
| 805, Iower near lake. TONIGHT—Partly cloudy,
’ fow upper 60s. SUNDAY—Partly cloudy, warm,
. humid, chance of thundershower by night, high

| near 90. Sunrise 5:40; sunset 8:15,
| 8pm...78] 2am..70 | 6am..67 | 9am.*76
!‘10 pm.75| 4am...69 l 7 a.m..*68

Midn’t...72| 5am...68 | 8a.m.*72 |*Unoffic'l.
Flldl!: High 83; low 66; mean 75, (U.S. official weather n'pm.)

DAILY NEWS WEATHER GAME
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TEENAGERS GET

To give high school students an op-
portunity to dance to music they like
in a “grown-up, sophisticated atmo-
sphere,” WTTM Trenton, N. J., opened
a teenage night club Friday. Luxuri-
ously appointed and styled “after Broad-
way’s finest,” the Castle Roc, as it
will be known, is opening exclusively for
students Tuesday, Wednesday and Thurs-
day 3-10 p.m., Friday 3-midnight ad-
mission: 25 cents before 6 p.m., 50 cents
after. The project grew out of WTTM’s
broadcasts from its studios at Seaside

NEW NIGHTSPOT

Heights, N. J. The station will originate
its Dance Party from the high school
nighterie and a live entertainment policy
will be scheduled for Friday and Saturday
evenings. Such cities as Detroit, Chicago,
Indianapolis and Buffalo have teenage
night clubs and, in following the pattern,

it is WITM’s plan to, “help cut down
juvenile delinquency by giving teenagers
a respectable place to go for dancing
after school and after the weekend movie
date.”




WINS Airs ‘Voice in the Night'

WINS New York has begun programming
readings of horror tales at midnight after
an audience response of “over 3,000 cards
and letters praising a test broadcast” in
January.

Titled Voice in the Night, the program
is heard Friday, Saturday and Sunday, be-
ginning at midnight and running until the
entire story has been read without inter-
ruption. Reading is done by Sydney Gross.




HCW TO ASK FOR FARI-MUTUEL TICKETS

Please call the NUMBER of the horse FIRST then the
quantity of tickets desired.

Example: “Number Seven. Two Tickets.”

O

NOTICE
While every effort is made to avoid mistakes in the
makeup or printing of the program, Fair Grounds Cor-
poration assumes no liability to anyone for program
errors or omissions.

PHOTO FINISH

The Camera is used as an assistance to the Judges
arriving at a decision. However, in all races, the deci-
sion of the Judges is final.

o
o

WHEN A FOUL IS CLAIMED
In the event a foul is claimed the Neon Light IN-
UIRY will flash on the Centerfield Board.
The numbers on saddlecloths correspond with
horse’s number on program.

O

SPECIAL NOTICE

The Association will not be responsible for lost or

destroyed “TOTE” tickets and reserves the right to re-
fuse payment of those which may have been torn or
mutilated.

RACE | WAGERED | COLLECTED NET
p. . |l ¢4 ¢

1

8

9

Totals
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EXPLODINGVA MYTH

TODAYS |
- NEWS

. « OR, as Abraham Lincoln said,
"YOU CAN FOOL SOME OF THE @
PEOPLE SOME OF THE TIME"




Here are some little-known facts about the daily operation

of The Houston Chronicle:

Edition Press Time Net Press Run

Ist 9:40 AM 47,455
2nd 11:39 AM 106,910

3rd 2:008 PM 44,740
4th 3:50 PM 8,820
Predate 4:12 PM 13,625

The second edition, in bold face above, is The Houston
Chronicle's home edition, as indicated by the larger press

run. Note the time it went to press on Tuesday, Sept. 10,

1957: 11:39 AM.

Today's News Today? How can you print a full day's news
by 11:39 in the morning? But that's the claim The Chronicle

makes. Today's News Today. Yet six days each week, the

Chronicle's home-delivered circulation goes to press be-

before noon.




This is not guesswork. These figures were filed by the

Chronicle with The Audit Bureau of Circulations.

They reveal clearly a fact that's well known inside the

newspaper business:

By the very nature of its deadline limitations, an afternoon

paper can cover but a small portion of each day's events,

that day.

"Today's News Today" is, as a matter of hard fact, only

a selling gimmick. It bears no relationship whatever to the

value a newspaper may have to you. There are good morn-

ing newspapers and good evening ones.

However, these things should be remembered:




The Post, as a morning newspaper, has a distinct time ad-
vantage over Houston's afternoon newspapers — which
must go to press long before much of the day's news has

@ven happened.

‘The Post is now the state's largest newspaper with a total

circulation of over 213,000 daily. It reaches its readers
the first thing each morning with fresh news. It follows a
policy of honesty and accuracy in publishing a newspaper
and in dealing with the public. The Post makes no claims it

<cannot back up.

THE HOUSTON POST

Written And Edited To Merit Your Confidence
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IN T. £ PUBLIC SERVICE OF GI ATER DETROIT"

“THE

WKMH TRAFFIC
COMMUNICATOR”

Throughout the peak travel hours of the day the Traffic
Communicator, a uniformed policeman broadcasting directly from
Detroit Police Headquarters, supplies "The Man on Wheels"
with up-to-the-second reports on traffic conditions—accidents,
tie-ups, routes to avoid. Special bulletins are rushed on the air
seconds after news reaches Police Headquarters. In the City on

Wheels, where over 819% of the families own cars—where over

65%, use those cars as their principal means of transportation

to and from work—this information is a MUST! Here is news /
broadcasting at its highest level—true public service! /

*First in o series of ads
showing how WKMH
serves the Michigan Public
in Greater Detroil.

DETROIT ¢ DEARBORN

John Carroll, Managing Director

KNORR BROADCASTING CORP- FRED A. KNORR, PRES:

Represented by HEADLEY REED

» page 27
BROADCASTING November 18, 1957 ® Pag




ae eight prize-winning radio com-

chosen by Radio Advertising Bu-

¢ its radio clinic [LEAD STORY, Oct.

‘he eight: Beech-Nut Gum, Ford, Bud-

.er, Dodge, Marlboro, Pepsodent, Win-
a and Texaco.

silver Barrel Spins for 60

ABN will give away a total of 60 Moto-
rola portable radios in its “Spin the Silver
Barrel” contest. Listeners are invited to send
post cards containing name, address and age
to the network’s Johnny Pearson Show, Mery
Griffin Show and Bill Kemp Show. Starting
Nov. 16, names will be drawn on each show
from the spinning silver barrel to decide the
60 winners.

KITE Baby-Sitter Aid

KITE San Antonio, Tex., is sending to
parent-listeners an “Instructions for Baby-
Sitter” blackboard, -complete with chalk.
The board is marked: We are at . . . We ex-

pect to be home by . . . and other pertinent
information to the baby-sitter. This is, as

it says on the board, “Another thoughtful
service from KITE.”

CHCH-TV Starts Talent Hunt

CHCH-TV Hamilton, Ont., has started
a national co-operative talent hunt program
in conjunction with other Canadian inde-
pendent tv stations. CHCH-TV pays ex-
penses of entrants in the contest while they
are in Hamilton, and other stations are
being asked to supply acts and arrange re-
turn transportation. Weekly cash prizes are
offered with grand prizes for winners at
the season’s end.

‘Gray Ghost Special’ Sets Tour

CBS-TV Film Sales is planning a tour
with an authentic Baltimore & Ohio Civil
War train. Complete with engine, tender
and two cars, it will stop at New York,
Philadelphia and Washington as part of a
promotion for 7he Gray Ghost, a syndicated
film show. The train, officially named the
“William Mason,” has been re-dubbed “The
Gray Ghost Special” by CBS-TV Film
Sales for the tour.

November 11, 1957 e Page 117




Cornhuskers Nearly Upset ‘Em

A seven-foot telegram, sent by KBON
Omaha to the U. of Nebraska Cornhuskers
football team, contributed to a near upset
of the highly favored Missouri Tigers Oct.
26. For two days prior to the game, the
station aired a series of announcements
asking Cornhusker fans to add their names
to a morale-boosting telegram that KBON
was sending. All listeners had to do was
to call Western Union—the station paid all

charges. When delivered the telegram car-
ried the names of more than 400 Nebraska
U. football well-wishers. Before the game
Missouri was a two-touchdown favorite:
final score, Missouri 14, Nebraska 13.




NEV:. TRIPLE PARLAY
TO PROFITS
FOR RADIO STATIONS

g captive audience

Here's a proven promotional deal for radio stations promis-
ing such rich rewards that it sounds like the old chain
letter. But this chain, once you start it, can’t be broken.

The gimmick in the plan is the new re-engineered, restyled
Newsette Pocket Transistor Radio, but built for one-station
reception--your station. The call letters of your station are
gold-stamped conspicuously on the case.

First the plan sells your sustaining time through an irresis-
fable new approach to present or prospective sponsors.
How? As a special or introductory deal, you offer an ad-
vertiser $100 worth of Newsette radios (5) for every
$100 worth of time he buys. This nets you $30.00 profit
per $100 since the single channel radios retail at $19.95
but cost you only $13.95 each in lots of 10.

ACTUAL SIZE

BE FIRST IN YOUR AREA. ..

Write, wire or phone for details. Better still, send your
check for $15.00 to expedite delivery of a sample
radio for your approval.

783 E.

McMILLAN STREET

Sell your
unsold time

Build a

Sign up those hard-
to-close advertisers

©

Your advertiser can sell these radios at an attractive
special price (regularly $19.95, including battery) or he
can give them as premiums with the sale of larger items.

You build a captive audience using radios that can pick

up only your station and with your call letters emblazoned
on the case.

This plan is not a dream. It's not a new idea off the tops
of our heads. It’s been done and proved in cities from
New York to Seattle. In our first test market, Cincinnati,
WKRC has put out more than 8,500 sets during the past
year. That's equivalent to more than $200,000 in time sales
on our Triple Parlay Plan. WKRC has also gained steadily
in Pulse ratings since starting our plan.

'HERE’S THE GIMMICK:

Newsette Vest-Pocket Transistor Radio. Shown
actual size — no bigger than a king-size cigarette
package. Weight 7, ozs. Complete transistor
superhetrodyne circuit dip-soldered with trouble-
free printed chassis. Combined on-off and volume
control. Feather-weight earphone with adjustable

ear clip exclusively for personal reception.
Economical long-life transistor 9-volt battery.
New smartly styled high-impact Styron case.

el

MANUFACTURING CO.

CINCINNATI 6, OHIO
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pallistic Missile
i By BEM PRICE

WASHINGTON (P—The day of the ballistic missile whi

* has both intercontinental range

Just about here.

§ To reach this development
! the principles of the universe
-&and a half times hotter than the
sun,
They have built machines
which can reproduce the flight

conditions encountered at 25
i times the speed of sound—
! roughly 18,000 miles per hour.

* They have developed guidance
" instruments which navigate
without reference to any point
on earth, instruments so sen-
sitive that the weight of a lint
| speck from a polishing cloth
will spin them off course by
. several degrees.
Right on Target

There apparently are well-
founded reports that the Sperry

i Gyroscope Co. of Great Neck,
N. Y., has produced a device
known as the Accelerometer
which can detect—and correct—
“jation in‘ the flight path
missile of one hundredth
+ of one degree.
© This, means that a missile
fired at the moon some 238,000
fniles away would hit a target
‘1o longer than a football field.
i Further, these instruments
are sturdy enough to be packed
inside a missile which acceler-
ates at nine times the force of
gravity.
Two Major Problems

From the military standpoint
two major problems have had
to be mastered:

1. How to guide a missile
from Point A to Point B 5000
miles or more distant with
near pinpoint accuracy.

9. How: to bring back an ob-
Ject ranging 600 to 1000 miles
in space without having it
burned to a cinder by at-
- mospheric friction.

! To solve the first problem—
‘at least theoretically—scientists
,have taken the gyroscope, which
employs the principles of the
‘universe, and incorporated it
linto the navigation system
“known as ‘‘inertial guidance.”
‘Navigation to Destination

With this system a missile,

lirplane, a ship or subma-

_& can be directed to its des-
tination without compass, radio
‘or radar and without a glimpse
tof earth, sun or stars.

The solution to the second
“problem involved an almost in-
“eredible search for a material
and how to shape that ma-
rial once found—which had

bility :

o<

L 15,000

up.
Secret Compound, Shape

n grriving at a solution, the
pentists developed a highly-

and metallic
dust compound and an equally

cret ceramic

;secret shape.
‘ha§ been known. In fact Sperry,
:which pioneered in this field,
“was experimenting with drone
“Planes for use as aerial torpe-
oes ba;k in 1915. The planes
ere guided by a gyroscope.

In essence the principle of/Such sh

the gyroscope is as old S
world. Indeed, the wmﬁld“‘1 sx'sthg
gyroscope.

fIhe world spins on its axis
Wl"[h an equatorial speed of 1000/
m}les per hour plus. This cen-
tmfule force keeps its axis‘
pointed to within i
the north star. i
chcg of Spin

ne property of the gyroscope
s that called precisiogn. It %’Z
eurs when a force tries to
clflange {he direction of the spin-
ning axis, In the case of the
earth, precision is caused by
the gff»cenfer pull of the sun's
gravity. The force of tha
earth's spin, however, keep;
the axis eternally in line, gl
o In brief, a Gyroscope can be|
Aglve'n spin to keep its axis ir;‘
fixed position, If you ‘want
0 change the direction of an

ny
h:

degrees: Fahven-|Sis
1ei=13% times hotter than the|HoW of

sun’s surface—without burning|atu

. Navigation by gyroscope. long

but with slightly differe;
U $ nt tech.
nical properties. ot

how many such famil

V. suci es hava
been tested. The number runs |
into the hundreds, y

the

and near pinpoint accuracy i

|
stage scientists have duplicated
and created temperatures onej

|
|
scope was first announced las*|
April 18 by the Massachusetts |
Institute of Technology. It was |
largely the work of Dr. Charles
S. Draper and Dr. Walter Wrig-
ley.

They began work in 1939 on
the problem under the sponsor-
ship of Sperry and the U.S.
Navy Bureau of Ordinance.
Free-Floating

The heart of the system s
a completely free-floating gyro-
scope sealed in a four-inch cy-|
linder about the size of a tomato
can. It spins in a fluid at 12,
000 revolutions per minute sup-
ported by practically, friction-
less sapphire bearings.

By angling the ax of the
gyroscope to an imaginary star
any object which moves and
can be controlled can be direct-
ed to a predetermined target.

Further, no natural phenome-
na such as weather, sunspots or
magnetic influences will cause
it to deviate from its path, Once
the gyroscope has been set and
the missile launched no enemy
can ‘interfere with radio or ra-
ar.

Re-entry Work

The problem of re-entry has
been tackled by nearly 20 pri-
vate concerns, One of the pio-
neers in the field is AVCO
Manufacturing Corp. at Ever
ett, Mass.

AVCO is under a §111 million
contract fo the air force to build
the nose cone for the Inter-
continental Ballistic Missile
(ICBM) Titan, now being mads
by the Marfin Co. ‘of Balti-
more.

At the Massachusetts labora-
tories of AVCO, a 55-year-old
invention known as the shock
tube was refined by Dr. Arthur
Kantrowitz, one of the nation’s
top scientists in gas dynamics.

Kantrowitz' shock tube is a
large, cannonlike assembly
which, when fired, produces a
shock « wave so fast that its
travel time is measured in mil-
lionths of a second.
15,000-Degree Heat

The tube is fired by the hign
compression of a combination of
gases or the explosion of oxy-
gen and hydrogen tempered by
helium and nitrogen.

As the gases flow over- any
object placed in the chamber
?sh the tube conditions resuit

|

K e
S De; ou xe-
f the object to the

moj

|a material for a missile nose
}vclone Was  consideration of
shape. The scientist at AVCO
were seeking ‘a form whici-l
would dissipate  heat as it
moved through the air at tre-
m{,;;dous speed,
eck in and week out si

1955 the AVCO researchersnx;ce?
sAJgned and redesigned “fami-
lies” of shapes. One family
would involve as many as 40
apes, all closely related

Nobody but AVCO now knows

In any case AVCO h
se, o as an-
ou'nced that it 1’1‘nallyc does
ave a cone which wiil meet
military’s requirements

= AL

ases \produces temper-
res of 15,000 degrees op
re,

Involved in  the selection of

f

object, you simpl

ject, y change the

axis of the gyroscope, - 7
The - new inertial guidance

.lystem employing the gyro-




