DEPARTMENT STORE---MEN'S WEAR

Come on honeye....let’s goto s sale on men's wear. You need

a complete new wardrobe.,

In a minute baby...soon as I finish tatooing myself,

Well, hurry, or we'll be late,

Must you nag, honey? You know you can't rush when you‘re tatooing yourself.
Well, all I can say is, you picked a fine time to start...just when

is having their big sale on men's wear.

You want me to look nice don't you?

You know I want you to look nice., That's why I want you to go to

sale, (PAUSE) What's the tatoo going to

'Save on men's wear at

That®s a nice sentiment.
I just can't figure it out.
What®s that.

How manages to sell their men's clothing so inexpensively,

. 1 3 . 7 o . o)
Shirts for half price, 25% off on suits, and all,

Well,e..if you'd hurry up we could go find out.
Heree....if you’re in such a hurry...you finish tatooing r
Well,,.,.maybe I really ought to dye my wig purple.

Don't be ridiculous.




DEPARTMENT STORE--~CHRISTMAS TOYS

(SOUND OF SLEIGH BELLS---SANTA LAUGHING)

GAL: Saye.s.earen’t you Santa Claus?

SANTA:  Who'd you expect with a beard like this? Castro?

GAL: Well, where’s your red flamnels?

SANTA: Red flannels? Please. Next they'll investigate me. Besides,
before Christmas I have to come to town incognito.
Yeahe..even driving a sleigh with all them reindeer and everything.
No one would ever recognize you.

SANTA : I come to town every year at this time to do my Christmas shopping

at !s toy department.

GAL: You?
SANTA:  Sure., How else did you think I could afford to take toys to all the

girls and boys in the world. With 's low toy prices

it's as easy as saying "Comet, Cupid, Prancer, Dancer, uh, uh...what
the heck are their nameSee.
But Synta Claus. Why eome all the way to town toshop? You can Christmas

shop at 's by telephone.

Fa)

SANTA:  Are you kidding? Have you ever figured long distance charges from

the North Pole to (CITY) ?




NEW CAR COMMERCTAT

MAN:

(VOICE OGN FILTER AS IF HE IS THINKING AS HE WRITES)

Dear Blabby: My problem is this,

My wife and I have been married twenty-

five years and we still have the same car today we had when we went on

our honeymoon.

My wife has a sentimental attachment for this car and

insists on driving it every day. I am forced to roller skate to work

and back., Itfs very noisy and uncomfortable,

What should I do?

Signed....'"Marbles under my feet."

Dear Marbles:

You must have LOST yours....letting you wife drive

a 25~
year old car every day.

Buy her a beautiful and safe new

. Buy now for low as $

5 Just.$

monthly,
s for you...0iling your skates should make them less noisy and more

comfortable,

A

Signed...Blabby.

Sire.essyou're just the kind of prospect

is interested in.

You say yuou drive

for miles, back and forth every day in you work.

Not interested.

But you're in the

driver's seat from sunup to sundown...fighting heavy

trafficsse

Yes, buteee

And you no longer

get a thrill when you slip behind the wheel and step
down on the accellerator.

That's right, I don'tecebutsee

Then what you need is a new

. Buy now at

for low as $

down, just $ monthly.

Make your driving FUN again.,

Yeah, but

can't help me.

Why not? : *s prices are the lowest in town.

I'm a bus driver.
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PEELING ‘FOR PLEASURE KLIF“, e CUT # 1
AV"‘U\P‘; 2 !\iévcs 2 wer é',h# (1‘-4-“&')“ °64/.o‘{§ S ()f;ta(( e;z% ’,'{

Control: ( heavy theme music, fade for... )
Keyes: "This is Eastbrook Van Westbrook. ...In this

worried world of nuclear nerves ang atam
2 wﬂ—-\g—n_—»—‘—-‘ N b”l n.\,/l:"r
S, anxieties, KLIF suggests a return to calmer“days,
.’,:_‘]a—m (r[‘é’

-a—slewer-paces=simple-amusecments, KLIF says,
PEEL FOR PLEASURE,.."

Control: ( change of.pace in music )

KILTS
Anncr: ""Yes, it's ¥IF+s PEEL FOR PLEASURE contest.

To the person sending us the longest, unbroken

KILT
apple peeling, KEIF will present a box of duseiews

= ‘d
crips-and delicious Washington State Apples alo;ag—

S9TUU )

1e01TI0d

103

Jis

il

with five gallons of Apple Cider."

o fatie

"Noum ;- yuml .
l(ILT B}:(&J\"v. M
""Send your peelings to Big Apple, ¥EIF,' Dallas ™

"Peelings must be unbroken. Any peelings that a+w<.

ey
-

aFe-grued;—stapled;—wiredy—sewn-or joined together

in any artificial manner, will be deposited in the

(Car iy
official garbage can, "

""Get your mind off the troubled world, pesl—an-apple

. 21L7s
and Enter KLIF's PEEL FOR PLEASURE contest.

Contest closes this Saturday. ..start peeling today."
=l
"The source of this ¥IEIF Contest is an apple. You

might say it's sort of an apple source."

Control: ( curtain )




Bob Clayton November 17, 1961
ccs: Bill Morgan, Irving Harrigan

|

-

- 399312d

Don Keyes

Effective Monday morning, November 20, please log ''Peel Pleasure"
Contest once per hour around the clock through midnight, Saturday,
November 25, Les has the tape cartridge and it's all ready to go.

All mail on the contest should be diretted to Harrigan in Sharps
absence and he will determine winner,
Instructions: Harrigan

1. Write and post station breaks with instructions to use
2 per hour when you go on the air Monday morning.

SI93S0d][
1eonTod

oj satuuad|

Inform Jan how contest works so she'll be able to answer
questions on phone,

Keep track of daily entries. Do not discard any until
after contest is over,

Io.r;é&l?['euc:ps.ta. |

Don Keyes

=OTd §
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PENCIL TRADE - IN

Perhaps you saw this in the trade papers. A Los Angeles station is sending

its mobile news unit and disc jockeys to various public schools and they are trading

brand new pencils, with their call letters and frequency printed along the side, for

old lead pencils. They are saving the old lead pencils and they are sending them

school children overseas. I have no idea how much such pencils cost but if they

are priced reasonably enough, I think this would be a worthwhile teenage promo-

tion.

&0
L




PENCIL TRADE - IN

Perhaps you saw this in the trade papers. A Los Angeles station is sending

its mobile news unit and disc jockeys to various public schools and they are trading

brand new pencils, with their call letters and frequency printed along the side, for
old lead pencils. They are saving the old lead pencils and they are sending them to
children overseas. I have no idea how much such pencils cost but if they

sonably enough, I think this would be a worthwhile teenage promo-

tion,
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PENNIES "OR POLITICAL POSTERS

I have heard about this being done, but I don't believe any of our stations
have ever taken part. After the forthcoming election, and not before, you
simply announce that you will pay $1.00 for each political poster, large or
small, that is brought to you by your listeners. This is not only an off-beat
type of promotion but should appeal particularly to kids and should certainly
appeal to the city fathers since you will be aiding in the clean-up of your city.
Perhaps you can even get the Mayor or the Head of the Department of Sanita~

tion to assist you in the recording of promotions. When it's all over, you
y y

should get a statement of commendation on tape as well as 2 letter of commen-

dation for your Public Service files.
It's not a great promotion by any means, but it's extremely timely and

unusual.




W\
NNIES "OR POLITICAL POSTERS

I have heard about this being done, but I don’t believe any of our station

have ever taken part. After the forthcoming election, and not

simply announce that you will pay $1.00 for each political poster, lar

small, that is brought to you by your listeners.
type of promotion but should appeal particul ds anc 1d certainly
appeal to the city fathers since you will be aiding in the clean-up of your city.
Perhaps you can even get the Mayor or the Head of the Department of Sanita~
tion to assist you in the recording of promotions.
should get a statement of commendation on tap
dation for your Public Service files.

It's not a great promotion by any n

unusual.
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MarcH

FEW WEEKS, ! HAVE BE"N TRYING 17 ET THE DEE

i MMICKS ON THE AIR AT ALL STATIONS. F TH!S

ONE TO HAVE COMPLETED THIS PROJECT WHICH

- iapcd leav

EFFECT MARCI 18Toe

PLEASE TAKE ACTION [MMEDI!ATELY ON THE

RECORDING AND MAILENG, FirsT coLumN
JOCK UOIMC THE RECORDING, SECOND COLUMN FOR JOCK
RECORDING,

RECE I VE

e R—

KILT Bup ConneEre, WNOE
Bubry Mac GreEcoRr,
GENE CROCKETT,
JACK SANDERS,

Buboy Mac GrReEecorR, KLIF Bup CownnELL,
GENE CROCKETT
GENE EDWARDS,
JACK SANDERS,

GENE CrROCKETT, KTSA GENE EpwaRrDS,
Buooy Wac GREG OR,
Bubp ConserL, WNOE
Jack SANDERs, KEEL

JACK SANDERs, KE Buppy Mac
GenE CRJC\ETT?
GeEneE EowarbDs, Kl
Buo ConnELL, WNOE

Bup Cownnerr, WNOE GENE Eowarps, KILT
GENE CROCKETT, KTSA
Buooy Mac GrReEGOR,
Jack Sanpers, KEEL

Ti
|

PLEASE €UT AT LEAST TWO D! E VARIATIONS. MAKE
0f

CLEVER AND COLORFUL AS P HERE ARE SOME NAME
WHO WiLL PROBABLY coopERh, YOU IN THIS PROJECT
MENTION MY NAME IN WRITING TO tHEM, TeLr THEM | Pass
PERSONAL REGARDS OR SOMETHING, SOME OF THESE ARE FROM
LIST BUT SOME ARE RECENT FROM THE CONVENTION.




Jick Bucki

EppiE Cra

SENE |

CHuck BLORE,

Bos CocPER,
NEL ¢ SON,

l.,xf'.."“'

v K¢ AYE,
MENE ANT HC
rt
MuRrRDOCK,
RY ALLEN,
JENK I NS
"“CF“”Fh'
AL Louman, K
AL Heacock,

MURRAY KAuEs

WA

D

‘5.7/-'\\".‘! iN BLO“' » WA NEW .)KO.;...:
ipn Cqok, KMPC, ANG

oun Ypxon, WALA, MosiLe,
NED Powers, WINZ, Miawma,

Ray Kavz, WMGM; New YORK

W
¥
Don Bewr, K10A,

JOHNNY FAIRCHILD, KELP,

DaLe Weusa, VOCY DKL AHo

Curis LanE, AhJ. zwLSA,

Joun Dare, AJCW New York, N.Y. (D PD, ASK Him
JOCKS CUT

Rex Jones, KQUE, ALBUQUE

BiLr BenneT ”DCV “lww5;~

If ANy OF YOU KNOV GTHERS THAT WiLL COME THROUGH, PREAS
NAMES TO ME AN “ND TO ALL STATIONS

0}
VN )0
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in Milwaukee, one of
1lo to 211 my old
I thought you'd like to hear the song that's
n Milwaukee right now. €

» up here at WRIT in Milwaukee-

T ~ranis £
I can't £
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TOCAL EDITORIAL { R

Lasgt weelf your atiention was ca
San Francisco Chronicle. I am attaching a copy of it in o

see the degres to which KABL took the Chronicle to task.

48
W

CREATIVE SALES IDEA { Dickic Rosenfeld, Sales Manager, KILT }

o

hed a commercial with a nautical flavor to Southland Battery

Company. is was designed to appeal to the owners of boate which require

heavy-duty batteries

GOMPETITOR'S COMMERCIAL ( Dickie Rosenfeld, Sales

*

and Loan in Houston utilizes a two-voice commercial
shington not to throw bis money acro
the Delaware but to bring it t

While you may not have & Ben Franklin Savings in your city, you may

search the classifieds for 2 ccount that has a name which e utilized

in this mannexr

COMPETG'X’OR 'S 1 f i Labhm, Program Director,

S

"Phone Fox Fun". 1 station plays sound eifects of some change being

inserted into 2 pay telephone, I the listeners can guess from the sound of the

various bells ringing how much money was inserted into the phone, he wins

that amount of money.




TOCAL EDITORIAL { Rich:

Lagt week your attention was called to KAI

San Francisce Chronicle. I am attaching

see the degree to which KABL took the

CREATIVE SALES IDEA ( Dickic Rosenfeld, Sales Manager, KILT )

KILT pitched a commercial with a nautical flavor to Scuthland Battery
Company. This was designed to appeal to the owners of boate which réquire

heavy-duty batteries.

#

in which Ben Frani ells Geosg ; throw bhis money across
the Delaware b
In your city, you may

which could be utilized

m Director, KILT )

f some change being

g from the sound of the
1 into th hone. he ins
i ARLO TA DRONS, 0e wins

that amount of money.




PHONE BOOK CONTEST







D,’. r’T\'P .

SUBJEST: New

Promote girl to read Dallas
section,..not classi o) We
o davy from 10 AM to l_L PM T.ieteners
: 14111

vear!a regular home phone service.,

ee

4 ad are havihe it
in

. 3
s 1 naad
and minutes take to read

full

monthlv

hours
ot a

gans long 4

> |
LU

tance calls,

ally
attention get
where the
gest usi
cas
ne minute after hearing

We initi
bell

[ I Y
Twice each hour we
reading.,.

AND

in
I would

room

sug ofs address

name

>
Y

Adding

within

name mentioned

all

Theater ticket

cood reaction
free

entries

Sue Ameche,

to Don

roat
V)

March

Phone

phone directory (regular
',_ﬂr\nﬂ

cyuesgings

(naturally

for more

S,

Promotion

subscriber
for six hours
how maenv

Closest
just

anawer

the

.hear yvour name on V
switeh to
About 8-=10 names

intere

award of 81 to each person who c=

+he
LNe

on

inducement for
entries each
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MEMORANDUM

TO: ALL MANAGERS, ALL PROGRAM DIRECTORS
FROM: DON KEYES

DATE: SEPTEMBER 12, 1961

an idea to me which is certainly worth
your attention. It is sonething new that might well appeal to the kids.

First, ymshould designate several new records as "pick hits'' for your various
high schools. The jockeys have been doing this and mentioning it on the air
thusly, "Here's the Crozier Tech Pick of the Week, Bobby Darin sings 'You
Must Have Been A Beautiful Baby'...." He then segues into the records.

The new twist is ths. Each year members of each high school football team
come to your recording studios and voice the following:

'This is Joe Jones from Crozier Tech. I pick
the Crozier Tech Wolves to beat North Dallas this
weekend and at Crozier, we pick this record on
RETERSt LY

Obviously; these are "Open End"' and you substitute a new record each week.

.

The only thing you need to prepare this gimmick is:

1.) Some football players from the schools,
preferably the ‘'stars''.

2.) Recording facilities.

3.) A copy of the High School football
schedules.

Don Keyes




M EM OR ANDUM

ALL MANAGERS, ALL PROGRAM DIRECTORS
DON KEYES

SEPTEMBER 12, 1961

Jack Murray of KLIF has submitted an idea to me which is certainly worth
your attention. It is sonething new that might well appeal to the kids.

First, ym should designate several new records as ''pick hits'" for your various
high schools. The jockeys have been doing this and mentioning it on the air
thusly, '""Here's the Crozier Tech Pick of the Week, Bobby Darin sings 'You
Must Have Been A Beautiful Baby'....'" He then segues into the records.

The new twist is this. Each year members of each high school football team
come to your recording studios and voice the following:

""This is Joe Jones from Crozier Tech. I pick
the Crozier Tech Wolves to beat North Dallas this
weekend and at Crozier, we pick this record on
KR
Obviously, these are '""Open End" and you substitute a new record each week.

The only thing you need to prepare this gimmick is:

1.) Some football players from the schools,
preferably the '""stars''.

2.) Recording facilities.

3.) A copy of the High School football
schedules.

Don Keyss
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Control:

A

Anncr 1¢
Control:
Anner 2:
Control:
Anncr 1s

Anncr 2

Control:

" PICK HIT PROMO ( CUSTOMIZED )

( Fanfare type music )

The WAKY dee-jays got their heads together

( yokety=-yak voices ) ( fade for ....)

And they all agreed

( Voices saying "Yes, Yes, Yes... ")

That this record would be WAKY's Pick Hit of the Week
Artist and title

( Big Curtain )




" PICK HIT PROMO ( CUSTOMIZED )

Control: ( Fanfare type music )

ﬁnncr Iz The WAKY dee-jays got their heads together

Control: ( yakety-yak voices ) ( fade for ....)

Anncr 2: And they all agreed

Control: ( Voices saying "Yes, Yes, Yes....")

Anncr 1: That this record would be WAKY's Pick Hit of the Week

Anncr 2: Artist and title

Control: ( Big Curtain )
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MEMORANDUM

RO ALL MANAGERS, ALL PROGRAM DIRECTORS
FROM: DON KEYES
DATE: AUGUST 31, 1959

SUBJECT: Promotion

Here is another low cost promotion to add to the color and interest of

your station " of song titles that
make a sentence. Or perhaps they can have a humorous meaning. Example:
"Mary Ann" - "You're My Thrill" or for a humorous twist, "1 Want To Walk
You Home"- " Forty Miles of Bad Road" or maybe "Since You've Been Gone" -
"I Ain't Never".

Prizes would have to be small if you honored every entry. Therefore, | would
set it up so at the end of a week or two a grand prize would go tcithe best entry
with smaller prizes to the ten runners up

This idea seems to be starting up around the country so I'd suggest you.get on it
before it is used against you. KLIF and KILT particularly .

Don Keyes

DK /ys

cc: Gordon Mclendon
B. R. Mclendon




MEMORANDUM

1O ALL MANAGERS, ALL PROGRAM DIRECTORS
FROM: DON KEYES
DATE: AUGUST 31, 1959

SUBJECT: Promotion

Here is another low cost promotion to add to the color and interest of

your station. Listeners are encouraged to "Pick a Pair" of song titles that
make a sentence. Or perhaps they can have a humorous meaning. Example:
"Mary Ann" - "You're My Thrill" or for a humorous twist, "I Want To Walk
You Home"- " Forty Miles of Bad Road" or maybe "Since You've Been Gone" -
"I Ain't Never".

Prizes would have to be small if you honored every entry. Therefore, | would
set it up so at the end of a week or two a grand prize would go toithe best entry
with smaller prizes to the ten runners up

This idea seems to be starting up around the country so I'd suggest you.get on it
before it is used against you. KLIF and KILT particularly.

Don Keyes

DK/ys

cc: Gordon Mclendon
B. R. Mclendon
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PICK-A-PRIZE CONTEST FORMAT

SOUND : BRIGHT, UPTEMPO MUSIC
ANN1:KLIF'S PICK A PRIZE CONTEST! A WINNER EVERY HOUR! THE SIZE
PRIZE DEPENDS ON YOUR LUCK!
ANN 2: THE KLIF DEEJAY IS ABOUT TO CALL A NUMBER BETWEEN O AND NINE.
ANN 1: IF THIS NUMBER XXRFEXKEXXEX APPEARS IN YOUR TELEPHONE NUMBER...
CALL KLIF AT THE CONTEST NUMBER}
, MAY TAKE A
FIRST PERSON TO CALL WINS THE CHOICE OF $5 CASH...OR VXKINGVX
PRIZE FROM THE K THE L THE I OR THE F! £
ANN 1: EACH LETTER, KLI&F, HABE A PRIZE LISTED UNDER THENY PICK EITHER
LETTER FOR YOUR PRIZE}

ANNCR:2: NOW,..HERE'S THIS HOURS NUMBER!

ANNCR DOES LIVE BIT

SOUND ; MUSIC UP AND FADE.
ANNCR: ANOTHER WINNER! LISTEN NEXT HOUR...FOR KLIB'S PICK A PRIZE CONTE ST!
CURTAIN?
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MEMORANDUM

ALL MANAGERS, ALL PROGRAM DIRECTORS
DON KEYES

DATE: JULY 26, 1961

Though my timing is bad on presenting you with this contest, you can
put it in your files and hold it till next Spring. It is a small, off-beat
contest designed solely for comment.

May 18th through 27th is '"National Pickle Week'. During this week,

you run a good production ET..."KILT's National Pickle Week Contest. '
In it you call attention to the fact that it is National Pickle Week and you
invite listeners to write you describing...'....the biggest pickle I was
ever in,.."

The prize should be a whole barrel of dill pickles.,

I
|
I

g
=
0
o
c
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%

Don Keyes
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PICKLE CONTEST

.)

} Control: ( Stentorian music, fade for...

"This day in May is indeed an important date -

E, Van Westbrook:

in the great passing parade of American history.

For this week, Americans everywhere are

celebrating...."

.)

Control: ( fanfare....fade for...

""National Pickle Week!!"

E.Van W,

( stab, transition music, fade for...)

Control:

""National Pickle Week! A time for Kudos to

Anncr 1:

Koshers, salutes to sweets, re-dedication to Dills!!"

""And in celebration of National Pickle Week, KLIF

is proud to announce....

Anncr 1: "The KLIF Big Pickle Contest. Just think back

{,

9anjdtg /

to the biggest pickle you've ever been in. Every-

1

body's been in a pickle!"

j sopETd

Anncr 2: ""Tell us about it in a postcard or letter but keep it

brief, "

"The winning entry will receive the grand prize!"

Anncr 1:

Anncr 2: ""An entire barrel of Dill Pickles!"

E.Van W, ""We thought you'd relish that!

Anncr 1: "Enter KLIF's Big Pickle Contest today!"

Anncr 2: "Address all entries to Pickle, KLIF, Dallas."

( curtain )

f Control:



PICKLE CONTEST

Control: ( Stentorian musie, fade for....)

E, Van Westbrook:

""This day in May is indeed an important date

in the great passing parade of American history,

For this week, Americans everywhere are

celebrating...."

Control:

( fanfare....fade for....)

E.Van W, ""National Pickle Week!!"

Control:

( stab, transition music, fade for...)

Anncr 1: ""National Pickle Week! A time for Kudos to

Koshers, salutes to sweets, re-dedication to Dills!!"

Anncr 2: ""And in celebration of National Pickle Week, KLIF

is proud to announce...."

Anncr 1: "The KLIF Big Pickle Contest. Just think back

32an301d ’

to the biggest pickle you've ever been in. Every-

body's been in a pickle!"

P gt =
| 1933B1d

Anncr 2: '""Tell us about it in a postcard or letter but keep it

brief, "

Anncr 1:

""The winning entry will receive the grand prize!"

Anncr 2:

""An entire barrel of Dill Pickles!"

E,Van W,

""We thought you'd relish that!

Anncr 1:

"Enter KLIF's Big Pickle Contest today!"

Anncr 2:

""Address all entries to Pickle, KLIF, Dallas."

W= Control: ( curtain )
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Ladiew

and Gentleman: We

take you mow to a pairoof Homing 0
a

< v £ 3 V.i..
5 ..L.L‘Lgn.uz;ecaoou-aau

(BRENDA & COBENA VOICES) (SILULATED FLIGHT

SOUNDS, SWISHING A IR)

C
Janey...how far do you t}

1ink we are from Dallas?

don't know, Clara Belle....but I think we're flying im

wrong direction Look at those igloos down there

two birds might be off course...but we bet

rest of the Homing Pigeons ent

Concourse Pi

question is...how long will it take the

about 500 miles. How many

it will take the winning

bird to get home? Ask your 7-11 Man

=~ TRy e Wi
8 oY & pree LuLry

might

i T @ ot < M AT -
Rer'eoo.0r & Lifevlme Alumi~

g, =
i Zone1d

-

n Q- 3
7=-11 Store

by closing time Friday, kMa Lth

for you: Under normal conditions

& homing pigeom can fly

30 miles per hou sk your 7-11 Man

or a free

1 R P DF on gl e £ e T )2 Tl e P A g | .
blank today. Now let's get back to Janey and Clara

S.E.: FLIGHT

SOUNDS AS ABOVE IN BG

1l: Where do you think we are now, Janey?

2

I don't know, Clara Belle, but the Igloos are still

dowm

there.






Lake you mow to a pairoof Homing

0D

[e]SSIC NPT

ES) (SILULATED FLIGHT SOUNDS, SWISHING A IR)

L1

think we are from

-

flying in

there,

course...out we bet the

the Homing Pigeons entered in

the North Texa

(5]

home #l1ll r

fd

1 Iy
.ght. The

qUBSTION 1S...0R0W

[N

Lt take the winning bird?

¥ Teatane o - aF avt 1 m o S S T - H -y IV e <
he distance from the starting poirt..¥an Horn, Texas... \

to Dallas

or Fort Worth is about 500 miles

minutes and second

bird to get home? Ask your 7-11 Ma

Blank....and put down your guess. Do it

wis

-

ay

=~
§=¢
(=
)
~
—t
™1
s
-
e

ing Car Air Conditionrer....or

e

. TGk
i 193321 d

num Picnic Chest You must turn in your

/~L1 Store by closing time Friday,

o

4

e

‘e
N
&
<
Yot
>
°
o
N
e
e
3
@
ot
A\

for you: Under normal conditions & homin

”~

Ask your 7-11 Man for a free

Now let's

to Janey

NDS AS ABOVE IN BG

Where do you think we are now, Janey?

%)
)

I don't know, Clara Belle, but the Igloos are still

<
0

dowm
there,






,

Platter

3 pm SO




P

Platter
o pes VIS )




" Pxa_PROMO ¢ KaBL MUSIC 11/4/65 DLM

KABL SALUTES,..MARENGO?
{MUSIC: UP TaN30, UNDER)
IN THE HEART OF THsS HOG BELT, MARENGO, IOWA REFLECTS THE TRUE SPIRIT

OF CIVIC PRIDE, LZADING CITIZENS OF MARENGO ARE NOW MAKING PLANS TO
CONSTRUCT A LARGE STATUZ FOR THE TOWN PARK...A GIANT, TWO=HUNDKED=TON...
SIXTY=FOOT=HIGH., . HOGS

S0UND: BIG OINK, SEG TO HOEDOWN MUSIC)

WHAT DEDICATIONS WHAT PRIDE! WHAT A PIG! YOU CAN HELP THE GOOD
CITIZENS OF MARENGO REALIZE THEIR DREAM OF A BIG PIG IN THE PARK SIMPLY
BY SENDING YOUR ENCOURAGEMENTS...MONSY OR OTHERWISEQOQTO WCITY HaLL,
MARENGU, IO0WA™, OR DROP A CARD TU "HAM-FAT", KABL, SAN FRANCISCO.

MUSIC: BIG CLOSER
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PIGSKIN ROULETTE ’&\\

INSTRUCTIONS:

Put all material in policy book. Of six listed games, pick only two games
involving Southwest Conference teams, four other major Eastern and/or Western
games. Entries must be graded Saturday night with winner (if any) and all names
and addresses of anyone picking one or more games built up on Sundays. Of course,
anyone picking two games right gets really big fanfare. Among the I. D. 's we should

use each hour are:

1. This is Dallas' KLIF, home of the weekly $5000. 00 KLIF PIGSKIN
ROULETTE.

2. This\KLIF in Dallas--have you entered KLIF's $5000. 00 PIGSKIN
ROULETTE this week?

3. Your dial is on KLIF, where the sensational KLIF $5000. 00 PIGSKIN
ROULETTE is the talk of Texas.

y/

4. THIS IS DALLAS' OWN KLIF, where all Dallas and Fort Worth;“étwgog
over KLIF's $5000. 00 PIGSKIN ROULETTE game. :

i‘ 5. This is Dallas'KLIF, and only on Cliff can you play KLIF's PIGSKIN
ROULETTE for $5000. 00 each week.

Id

NOTE: On Sundays, the jocks should constantly be referring people to the
ballot in that morning's Dallas Morning News and the Fort Worth Star-Telegram.

——J I93®

Newscasts should also be used to publicize the contest originally. Perhaps
some use should be made of the Oak Cliff Tribune and Park Cities News.




PIGSKIN ROULETTE

INSTRUCTIONS:

Put all material in policy book. Of six listed games, pick only two games
involving Southwest Conference teams, four other major Eastern and/or Western
games. Entries must be graded Saturday night with winner (if any) and all names
and addresses of anyone picking one or more games built up on Sundays. Of course,
anyone picking two games right gets really big fanfare. Among the 1. D. 's we should
use each hour are:

1. This is Dallas' KLIF, home of the weekly $5000. 00 KLIF PIGSKIN
ROULETTE.

)

2. ThisfKLIF in Dallas--have you entered KLIF's $5000. 00 PIGSKIN
ROULETTE this week?

3. Your dial is on KLIF, where the sensational KLIF $5000. 00 PIGSKIN
ROULETTE is the talk of Texas.

4. THIS IS DALLAS' OWN KLIF, where all Dallas and Fort Worth.«: 2 474
over KLIF's $56000. 00 PIGSKIN ROULE :

5. This is Dallas’KLIF, and only on Cliff can you play KLIF's PIGSKIN
ROULETTE for $5000. 00 each week.

1

NOTE: On Sundays, the jocks should constaatly be referring people to the
ballot in that morning's Dallas Morning News and the Fort Worth Star-Telegram.

e

Newscasts should also be used to publicize the contest originally. Perhaps
some use should be made of the Oak Cliff Tribune and Park Cities News.
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PLUMBER PROIO KABL MUSIC, SEPTE:.BiR 1965 DLM

MUSIC: UP & UNDER

WANT TO BE POPULAR? HZRE'S A LEAD-PIPE CINCHE KABL KUSIC REMINDS

YOU THAT THIS IS "KNOW YCGUR PLUBING INSPECTOR [ONTHM™ooeA TIiuli SET-
ASIDE BY THE CAST=IRON SOIL PIPE PEOPLE TO HONOR THE PLUBING INDUSTRY.
S0y TAKE A PLUHBING INSPECTOR TO LUNCH THIS MONTH. BE A PLUNGER!
MUSIC: SUCTION, BUTTON
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MEMORANDUM

ALL MANAGERS, ALL PROGRAM DIRECTORS
PON KEYES

JULY 3, 1960

Jack Sharp has called to my atiention an aritcle in the current issue of PLAYBOY
MAGAZINE that lends itself to possible use by your moming men. Ken Knox
started this yesterday meming with a good telephone response.

The article concerns itself with the growing trend towerd making jobs seem what

they are not by giving them pompous titles=-Garbage collectors are now * Sanitetion
Engineers”, Mailmen are now ” Communications Expediters”, window washers are

" Aperture Renovators”, etc. This is a good topic for ad lib use and Ken got excellent
response when he asked listeners to call in and have him essign @ new job title for their
joos.

This should be good for possibly @ week's use. The article is on Page 7 of PLAYBOY.

Don Keyes
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ALL STATIONS
Goxdon Mcil.endon

June 25, 1956

George Singer has a marvelous gimmick on his afternoon show
irozn one to three that I not only recommend for use to yon bhut
almost imsist that you use it.

During these three hours, George broadcasts from the "KLIF
poel.”" Every ten or fifteen minutes or 80, he will have the

noise of water splashing or other sound effects of Irippling water
or something that is clearly indicative of pocl sound cffects and
will make some remark about it to indicate that he is at the KLIF
pool. We have had a 1ot of requests {rom listeners wanting to
know where the KLIF pool is located. At first George was making
a mistake by having the noise of the pool and water rippling in

the background of his {ull three-hour show. This, however, gets
to be distracting and gets to sounding like interference on the

radio once in 2 while but handling it in the manner I have sutlined
is just perfect,
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TO: ALL STATIONS
FROM: Gordon Mci.endon

DATE: June 25, 1956

George Singer has a marvelous gimmick on his afternocon show
from one to three that I not only recommend for use to you but
almost ingist that you use it.

During these three hours, George broadecasts from the "KLIF
pool." Every ten or fifteen minutes or so, he will have the

noise of water splashing or other sound cffects of lrippling watez
or sorncthing that is clearly indicative of pool sound effecis and
will make some remark about it to indicate that he is at the XLIF
pool. We have had a lot of requests from listeners wanting to
know where the KLIF peol is located. At first George was making
a mistake by having the noise of the pool and water rippling in
the background of his {full three-hour show. This, however, gets
to be distracting and gets to sounding like interference on the
radio once in a while but handling it in the manner I have outlined
is just perfect.
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~ )
Jan 12, 1956 Xor)
To: Gordon ‘/qu'

Fr: Bubbles
IDEA: CLIFF PORTABLE RADIO DAY

Idea is to get people in a certain shopping center at work
or shopping to carry their portable radios with them that
day and have portable radios tuned to KLIF.

WRILK AR

In particular shopping center on a particular day will

be the KLIF MONEY MAN. No one knows what time or where
he will be in shopping center. But the first person he
runs into who has portable radio with KLIF tuned in..will
be given $25.00,

We will announce what shopping center he'll be in grior to
ghe day and the day itself.

This might stimulate merchants in various shopping centers

to buy heavily on said day the KLIF MONEY MAN is to be
in th eir shopping center.

Also..might get tie-in sponsorship from Columbia, RCA or
any maker of portable radios.

Could have 5 different shopping centers and then downtown.
Could play this up big with advance teaser promos..then

explanatory promos as timeg gets near..then hit big on
designated days.
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Could possibly be done once a week..on different days each
time..and winner could be called "CLIFF'S LISTENER OF THE WEEK"
given money..interviewed.. and when wimer is chosen..we could
have a big noisy###### bell-buzzer go off on the air..to

denote a winner....somelWhat like on some TV shows when they
have a winner..
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RABL PROMOTION

" POWDERPUFF PAINTING PAGEANT" PROMO

TS

MUSIC: PREFER A COMIC OPENING STING, .. UP BRIEFLY THEN UNDER FOR:
#1 Cable is iooking for a make-up Michaelangelo!

UP FOR A STING. .. THEN UNDER AGAIN:

In honor of the Lady’s Fair Beauty Exposition,
opening September Tth at Brooks Hall for one week,

KABL is urging all women to enter cur "POWDER PUFF

PAINTING PAGEANT, "
Paint any picture you like, in any atyle you like,
But, , . the materials used for painting must be women's cosmetics only!

Like lipstick, nail polieh, eyebrow pencil,

g
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Entries will be judged by Billy Pearson, weil known San Francisco Art
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=

Dealer, and the winning entry will receive...
#1 : A year'e free beauty caras!
#2 Paintiués_ must be in our hands‘ by midnight, Septembesr 6th,
#1 ':. Enter Cable’s POWDER PUFF PAINTING PAGEANT today!
#2 Send your painting to:

#1 s Mona Lisa, KABL, San Fraancisco.

no13eur}seId0Iid

MUSIC : BUTTON,




RABL PROMOTION

¥ POWDERPUFF PAINTING PAGEANT" PROMO

PREFER A COMIC OPENING STING, .. UP BRIEFLY THEN UNDER FOR:
#1 : Cable is locking for a make-up Michaelangelo!

MUSIC: UP FOR A STING. .. THEN UNDER AGAIN:

#2 : Io honor of the Lady's Fair Beauty Exposition,
opening Septembez Tth at Brooks Hall for one week,
KABL is urging all women to enter our "POWDER PUFF
PAINTING PAGEANT, "
Paint any picture you like; in any style you like,
But. . , the maserials used for painting must be women’s cosmestics only!

Like lipstick, nail polish, eyebzow pencil,
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Entries will ba judged by Billy Pearson, we_il known San Francisco Azt
Dealer, and the winning entry &m receive, ..
- A year'e free beauty care!l
Painting.s‘ must be in cur hands by midnight, Seﬁtember 6th,
81 .. Ente§ Cable's POWDER PUFF PAINTING PAGEANT today!
#2 Send your painting to:
#1 Moana Lisa, KABL, San Francisco,

MUSIC : BUTTON.
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HAVBIL san FRancisco

IR DATE:
Don "fleyes 10 September 1963
cc: GBM

FROM: SUBJECT:

Al Hart "Powderpuff Painting Pageant"

Here is a promo idea that we used to ggt a little business
of a Beauty Show that is currently in town.
I send it along with the thought that maybe another of the stations

in the chain, or an individual jock can adopt it for use.

-
e+ H
=
i
o'
—

$e




PROMOTION ( Johnny Borders, Program Director, KTSA )

"Tree Chop'" =- telephone game where listener guesses how many
chops it takes to bring down Christmas tree., If correct, wins a tree. Produced
with Christmas music, chépping souads, and "timberrs” in echo, etc. The trees

are provided by a supermarket for air mention.

The promotion is inexpensive and timely and Johmiy reports that

listener response has been good.
d##

PUBLIC SERVICE PROMOTION { Johany Borders, Program Director, KTSA )

W ith more people's atiention focused on politics and nationeal affairs,
Johnny thinks it would be timely for short, well-produced featureite on "The
Presidents', giving brief history of each. He suggests the Walter Brennan

album on Liberty as reference material.

## ¥

redutag

STATION BREAKS ( Johnny Borders, Program Director, KTSA )

: IeoX oU3

"The Christmas Sound. . . sounds best on 550, . . KTSA!"

"KTSA, . . your holiday headquarters for fun!"

BKTSA., . .the sound wrapped for Chrisimas listening!"
#e#

PROMOTION { Jack Fiedler, Manager, KTSA )

"We took the Powder Puff Paint Pageant exotic copy from KABL

and ran a promotion ( for real ) on the Bob Sinclair Show. To our surprise

in two weeks time on an every-other-hour schedule, it pulled more thaa 50 real
works of art done im; cosmetics. Prise included one year supply of Cover Girl
makeup, courtesy of Noxema. The whole thing made a great merqhandising piece

in behalf of Noxema who should be delighted."
# &4
R g




PROMOTION { Johnny Borders, Program Director, KTSA )

"Tree Chop' -- telephone game where listener gueeses how many

chops it takes to bring down Christmas tree. If correct, wins a tree. Produced

with Christmas music, chépping sounds, and "timberrt’ in echo, etc. The traes
are provided by a supermarket for air mention.
The prormotion is inexpensive and timely and Johmny reports that

listener response has been good.
#8#

PUBLIC SERVICE PROMOTION { Johnny Borders, Program Director, KTSA )

W ith more people's attention focused on politics and national affairs,
Johnny thinks it would be timely for short, well-produced featurette on "The
Presidents', giving brief history of each. He suggests the Walter Bremnan

album on Liberty as reference material.
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STATION BREAKS ( Johnny Borders, Program Director, KTSA )

"The Christmas Sound. . . sounds best on 550... KTSAl"

"KTSA, .. your holiday headquarters for fun!"

"KTSA, . .the sound wrapped for Christmas listening!"
" E##

PROMOTION { Jack Fiedler, Manager, KTSA )

"We took the Powder Puff Paint Pageant exotic copy from KABL
and rem a promotion { for real ) on the Bob Sinclair Show. To our surprise
{n two weeks time on an every-other-hour schedule, it pulled more thaa 50 real
works of art done ii:; cosmetics, Prize iz luded one year supply of Cover Girl
makeup, courtesy of Noxema. The whole thing made a great merchandising piece

in behalf of Noxema who should be delighted."
#»#l#a
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_X-TRA - "The X-TRA N.ws Presidential Scrapbook. '

o

Still in the talking stage until it proves practical, this promotion
{with the aid of a good cover layout), would keep a visual reminder
of the availability of X-TRA News in Southland homes for at least

a year, 8

X-TRA would provide listeners a scrapbook in which they could
file clippings or personal notes on all presidential czndidates.

A special feature could be aired encapsulating the latest available
campaign information. We would point out the value of the informed
voter and the lasting benefits obtaining if this is tackled as a family
project, It is not unthinkable that 2 sponsor could be found whe
would at least share in the cost of production and distribution,

BEST OUTSIDE PROMOTION IDEA

KABL-~

In connection with a ""Fin Festival' this weekend at Fisherman's
Wharf, KABL concocted the "farfetched-fickle-fish-fable contest,'
Next Saturday the winner will be awarded his loot.

KABL was included in all publicity from the "Fin Festival' people
There were some super creative entries,

(Copy)

Figh Story Promeo

Now, you can enter CABLE'S Fin Festival "Farfetched-fickle~
fish-fable'' Contest! In a flourish of your phalanges, simple fabricate
a fishy fiasco that won't '"hold water'" under the jaundiced, juris-
prudence of our judges, ''Cast" about your cranium for a farfetched
"line'' with a good '""hock" to it, If you think you have the fishiest-
fish-fib, , ,don't "keép it on ice"...send it to CABLE] The winner
will be our guest at Fisherman's Wharf Fin Festival, October 28th...
with dinner for two..a boat tour of the bay...and a "fin" for expenses,
Send your '"farfetched-fickle-fish-fable'" to:..."Holy Mackerel",..
CABLE, San Francisco.

Fish Story Winner

And now...KABL announces the winner of the farfetched-fickle-fish-
fable contest {fanfare)... Mr. E.R, Delfs,..of Campbell, California,
It was, indeed, difficult to choose the fishiest-fish-fib from among
the many entrys. One fibber stated he combined gnl{ with fishing simply
by clubing jumping fish with his three iron,,another wrote a sad tale
about a disillusioned whale that committed suicide by jumping on

the Golden Gate Bridge. However, Mr, Delfs had the audacity to
compare himself with Jonah, ., relating that he was pulled overboard
and swallowed by a large tuna. His correspondence was scribed

on the inside of a sea shell. So a "flip of the flapper' to Mr, E. R,
Delfs, , wherever you are.., CABLE'S "Farfetched-fickle-fish Fable'
Award will be presented to you next Saturday at the Fisherman's
Wharf Fin Festival. '
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"The X-TRA N.ws Presidential Scrapbook.'"

Still in the talking stage until it proves practical, this promotion
(with the aid of a good cover layout), would keep a visual reminder
of the availability of X-TRA News in Southland homes for at least

a year, 2

X-TRA would provide listeners a scrapbook in which they could

file clippings or personal notes on all presidential candidates.

A special feature could be aired encapsulating the latest available
campaign information., We would point out the value of the informed
voter and the lasting benefits obtaining if this is tackled as a family
project, It is not unthinkable that 2 sponsor could be found whe
would at least share in the cost of production and distribution,

BEST OUTSIDE PROMOTION IDEA

KABL- In connection with a ""Fin Festival'' this weekend at Fisherman's
Wharf, KABL concocted the "farfetched-fickle-fish-fable contest,"
Next Saturday the winner will be awarded his loot,
KABL was included in all publicity from the "Fin Festival" people

There were some super creative entries,

(Copy)

Fish Story Promeo

Now, you can enter CABLE'S Fin Festival "Farfetched-fickle-~
fish-fable'" Contest! In a flourish of your phialanges, simple fabricate
a fishy fiasco that won't "hold water' under the jaundiced, juris-
prudence of our judges. ''Cast'" about your cranium for a farfetched
"line' with a good "hock" to it, If you think you have the fishiest-
fish-fib, , .don't "keép it on ice'...send it to CABLE] 7he winner
will be our guest at Fisherman's Wharf Fin Festival, October 28th. ..
with dinner for two..a boat tour of the bay...and a "fin" for expenses,
Send your 'farfetched-fickle-fish-fable" to:..."Holy Mackerel",..
CABLE, San Francisco,

Fish Story Winner

And now,..KABL announces the winner of the farfetched~fickle-fish-
fable contest {fanfare), .. Mr. E, R, Delfs,,.of Campbell, California,
It was, indeed, difficult to choose the fishiest-fish-fib from among
the many entrys., One fibber stated he combined ghlf with fishing simply
by clubing jumping fish with his three iron,,another wrote a sad tale
about a disillusioned whale that committed suicide by jumping on

the Golden Gate Bridge. However, Mr, Delfs had the audacity to
compare himself with Jonah. , . relating that he was pulled overboard
and swallowed by a large tuna, His correspondence was scribed

on the inside of a sea shell. So a "flip of the flapper'" to Mr. E. R,
Delfs, , wherever you are.., CABLE'S "Farfetched-fickle-fish Fable"
Award will be presented to you next Saturday at the Fisherman's
Wharf Fin Festival. :
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DEER DERBY { Jack Fiedler, Manager, KTSA )

Deer season opens November 16th in Texas and KTSA is offering
a prize of severel sporting goods items to the hunters who bring in the deer
with the most points, the heaviest deer, etc. These need to be brought to
KTSA the first day of the season, .
###

PROMOTION { Johnny Borders, Program Director, KTSA )

"Turkey Shoot Contest" -~ This is similar to any pre-recorded
contest., First person to call becomes contestant and is given opportunity
to guess how many shots { between 1 and 5 ) it will take to shoot a KTSA
turkey.

Though Johnny does not state the productipn effects used, I wonld
assume that these are a series of rifie shots endiné with the loud gobble of
a turkey.

Certainly an unusual twist and just in time for Thanksgiving.

# & #

SALES IDEA ( Don Keyes, Dallas )

There is a record out called "Pretty Little Dutch Girl" being

————— S ———

played on various statioms including KILT. I want to point out that éhere are
various retail accounts in your citiea_which in all likelihood are mamed "' Dutch
Girl something-or-other'. Thi.s should give you some type of levar for a sales
tie-in,

If you need copies of the record in bulk, I think I can obtain them.

###
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DEER DERBY { Jack Fiedler, Manager, KTSA )

Deer season opens November 16th in Texas and KTSA is offering
a prize of several sporting goods items to the hunters who bring in the deer
with the most points, the heaviest deer, etc. These need to be brought to
KTSA the first day of the season, '
# & #

PROMOTION ( Johnny Borders, Program Director, KTSA )

"Turkey Shoot Contest'" -- This is similar to any pre-recorded
contest, First person to call becomes contestant and is given opportunity
to guess how many shots ( between ! and 5 ) it will take to shoot a KTSA
turkey.

Though Johnny does not state the producti_on effects used, I would
assume that these are a series of rifle shots endin'g with the loud gobble of
a turkey.

Certainly an unusual twist and just in time for Thanksgiving.

# & #
SALES IDEA { Don Keyes, Dallas )

There is a record out called '"Pretty Little Dutch Girl" being
played on various stations including KILT. I want to point out that there are
various retail accounts in your cities which in all likelihood are named "' Dutch
Girl something-or~other'. Thi;; should give you some type of lever for a sales
tie-in.

If you need copies of the record in bulk, I think I can obtain them.
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FROM: Gordon Mclendon
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I had written later. Some few
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will ever ’m‘* held
i

tate of Texas-«~the Texas Triangle Hop af ‘1/~;ch.<:m
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now gm g Lo jC 'd have a record hop at
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everywhere else in the listening area of the three Texas Triangle
stations. Remember, the Big Hop will be at Madisonville--the
spot where all three Texas Triangle siations can be heard clear-
ly. The date will soon be announced, We want you present at
the first Texas Triangle Record Hop at Madisonville. The only
state-wide record hop ever held."

Now this will give you a general idea, It is clear and spells it cut s0
the listeners can understand why we are having a record hop at Madisonville,
what it is all about, etc. It is a clear promotional announcement. The
listener has no trouble getting the vital Whe, What, When, Where and
Why of any good anncuncement,

Let's keep our promos clear. When we have a contest, let's explain
it as though we were laying it out for a six-year old child. When we have any
other sort of promotion, lat's make it chrystal clear in its simplicity. The
same thing is true for commercial continuity, obviously.

Gordon McLendon
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BEST ON THE AIR PROMOTION IDEA

WYSL

i

/
\/

BEST OU

The WYSL Lucky S.reet cones.. Be.ween ihe hours of ¥ A, M,
and 6 P, M. we announce a stree in the metro Buffalo area.

Any listener on that street is given three minutes to call the
station, 7he first person to call wins a surprise package.

If their address matches the one in the sealed envelope, ‘hey
win $140. 00,

1he Mcl.endon Good Music staiions are running the Procras-
tination promo and Arrowhead exotic.

Procrasiinaiion Promo

Aresyou a procrastinator? Well, don't feel bad about ii, because
KABL (KOS1, W-4) is celebrating Mational Procrastination Week
}ﬁrough March 10th, I.'s time folks realized iha. procrastina-

/tion can be a virtue, After all, if Isaac Newton hadn't put off

picking his apples, he never would have discovered the theory

of gravity. So, join the celebration and win a prize, Just

write us a letter about how procrastination has helped you.

Winner will receive two tickets to an event that iook place a

month or so ago. Put it off if you want to, but don’t wait too

long. Write before next year io "Manana', KABL, 632 Commercial
Street, San Francisco. {70 '""Manana'", KOS1 5670 Wilshire Blvd,,
Los Angeles) (710 '""Manana', W-4, 2230 Ezst Jefferson, Detroit)

1SIDE PROMO IDEA

KABL -

They have started promoting their Snake Race on March 15.h,
Last year there were 52 snakes entered, This is a large PSA
activity for KABL, Euaclosed is a run-down of the snake race.

They are planning (0 organize a softball team this spring and
summer., The ieam would be available for games any day of the
week on a once a week basis, 7he team would accomplish (wo
things, one give them something to talk about on ihe air, and
second, give them outside exposure.

BEST COMPETITIVE ON THE AIR PROMO

WYSL -

WSALI in Cincinnati is giving away ''all of the top hits on WSAI
for one year'',..ii's a write in, simply asking their listeners
why they think they deserve to win, The winner would then be
mailed a package of ithe iop 10 records each werk ,

uo1jeul}s BIJOIg l
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World Journal Tribune, New York, Saturday, November 19, 1965

_ Procrastinator's
Il Week

erastination Is the Chief of Time..

By DAN BRIGHAM
World Jeurnal Tribune Staff

Sorry about that, boss. But when I finally phoned the
World's Fair around midnight, the Philadelphia Procrasti-
nators’ Club had already left. So maybe the story is a day
late. But it's kind of fitting, don't you think?

You'd have thought that after putting off the visit for
a couple of years, they’d have stuck around awhile!

Anyway here’'s what happened yesterday: The Pro-
crastinators were, of course, 40 minutes late to their own
special showing of what was left of the Fair.

They were given some 1932 model Parker pens. You
know, those orange and black-tipped oldies that always

worked. Then the members were told to cross the IRT
Flushing tracks to Shea Stadium where they could miss
a Mets baseball game—pick their own team.

T'd seen a game a year or so ago, so I didn't even
phone the stadium, but instead tried to phone fair presi-
dent Robert Moses for comment on the visitors.

LUNCH MAY BE A LITTLE LATE

I couldn’t reach him. Will try tomorrow, unless you'll
settle for what he told someone else: “I have no comment
on these people.”” (Maybe he was miffed bhecause they
didn’t have to buy tickets?)

I did find out the Procrastinators left around 6:30 last
night in their chartered bus. Someone had said something
about lunch. 4

Thought T'd do a little research on the club now. that
they've left.

Seems they proclaimed National Procrastination Week
last March and picketed Philly’s City Hall to protest Presi-
dent Madison’s handling of the War of 1812.

They usually get around to celebrating Christmas in
July.

Fellow named Les Waas thinks he’s still president of
the club, but isn't quite sure. He was elected eight years
ago when it was founded and no one's gotten around to
holding another election since. ;s

Membership is restricted to lawyers, doctors and busi-
nessmen and anyone who'll put off things until “tomorrow.”

I'm going to apply for membership as soon as I geb
around to it.
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QUESTION and ANSWER




TO: ALL MANAGERS, ALL PROGRAM DIRECTORS
FROM DON KEYES
DATE: DECEMBER 1, 1958

SUBJECT: CONTEST

A couple of months ago I told you I would send you details on Ed Dunn's contest
for his 9-12 show., I am finally getting around to that. Using Ed's words, here
s how it works,

'"" I started by having a couple of questions of my own, and then asked for questions
from listeners, The Contest is restricted to people under college age, but can be

under high school age.

1t works like this; a kid sends in a gquestion, such as, 'Who was the first Tudor ruler
of England, and when was he or she crowned?' or, 'Commodore Dewey defeated
the Spanish fleet in the first battle of the Spanish American War, 1, Where did
the battle take place. 2. When did it take place (day, month and year). 3. At
ime was the enemy sighted . 4, How many Americans were killed. *

he station phone number, and the first person with the right answer wins
Also, the sender of the winning question gets a record. Sometimes I'1}
it in piugging things to come on the show, and say the category is
e

s should also have where the question came from; text book, etc.,, and

"

also the answer., I have been accepting the answer that they send as corrct,

Don Keyes
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TO: ALL MANAGERS, ALL PROGRAM DIRECTORS

FROM DON KEYES
DATE: DECEMBER 1,

SUBJECT:

s ago I told you I would send you details on Ed Dunn's

contest
[ am finally getting around to that.

Using Ed's words, here

sta having a couple of questions of my own, and then asked for questions
from listeners, T

he Contest is restricted to people under college age, but can be
hool age,

under
works like this

s; a kid sends in a question, such as, 'Who was the first Tudor ruler
of England

and when was he or she crowned?' or, 'Commodore Dewey defeated
the Spanish fleet i

n the first battle of the Spanish American War.
the battle take place, 2.

1., Where did
When did it take place (day, month and year). 3. At

what time was the enemy sighted . 4. How many Americans were killed. '

phone number, and the first person with the right answer wins

Alsn, the sender of the winning question gets a record. Sometimes I‘l]
PO

piugging things to come on the show, and say the category is
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s should alsoc have where the question came from; text book, et
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NOTABLE QUOTES

John K. Curchill, Vice President, A.C.Nielsen Co., March 1, 1963:

" WE AIREADY KNOW THAT WE MAY REQUIRE SAMPLES 4 AND 5
TIMES THE PRESENT SIZE AND 2 OR 3 TIMES AS FANY SETS

v et N 1]
PER L,CA'. Die




THE é\fkg {M&@W STATIONS

NOTABLE QUOTES

Thomas R. Wright, Media Vice President, lLeo Burnett Co., on

Neilsen radio ratings before the House Commerce Committee:

VALUABLE. 3SUT THAT IS NOT THE
BELIEVE ME, I WILL TELL YOU
GUYS WHC WERE TAKING THE NEILSEN POCKET=-
OUR CCMPANY. i v HAVE 11
NOBODY LOCKS AT THEM. I DON'T THINK ANYBODY

IN THEM, "

LIl e




THE MQ L%dﬂw STATIONS

NOTABLE QUOTES

Rep. John Moss (D., Cals) = aftser the A.C.Nielson Company
took &ll morning and into midafternoon with 212 exhibits
and 52 charts illustrating the kind of information it

provides and the tests it uses to cheock the validity of
its samples =
"YOU HAVE TAKEN AN ABSOLUTE MAXIMUM OF TIME

TO PRESENT AN ABSOLUTE MINIMUM OF INFORMATION

ON HOW YOU PUT TOGETHER YOUR SAMPLE."
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NOTABLE QUOTES

President
iscrepancies:

SHOWED 'ALEX DRIER NEWS' WITH 371,000 HOMES

o

STATIONS. NIELSEN' 's 10¢ REPORT

35 COVERING
STATIONS SHOWED THE SAME PROGRZ
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N\Q !j@ul@w STATIONS

NOTABLE QUOTES

John K. Churchill, Vice President, A.C.Nielsen Co., March 1, 1963

“AVE RECCGNIZED THE INCREASING NEED FOR
TWO MAJCR CHANGES IN NSI MEASUREMENTS AND REPCRTING OF
IOCAL RADIO AUDIEIICES. THEY ARK
l. INCLUSICN OF MORE CF THE SOUCES OF LISTENING
SUCH AS: PERSCONAL PORTABLE, AUTO RADIOS, FM,
IN-HOME AND CUT-OF-HOME AND EX STATIONS.
LARGER SAMPLES, TO HELP DELINEATA REAL DIFFERENCES

EETWEEN AUDIENCES OF THE EVER-INCREASING NUMBERS
OF RADIO STATIONS."




MEMORANDUM

COREHHED DO OON DO DD D OO W WS

April 2, 1963

Art Holt Homer Odom
Roger Baker Bill Morgan
Richard Wilcox Bill Weaver
Chazries Payne Jack Fiedler

FROM: Gerdon Mclendon

e L Ry e T e e R e P o e e L e E R Ty T X

I think you will find the following very worthwhile: NOTABLE QUOTES

John K, Churchill, Vice President, A, C, Nielgen Ceo., March 1, 1963:

" WE ALREADY KNOW THAT WE MAY REQUIRE SAMPLES 4 AND
5 TIMES THE PRESENT SIZE AND 2 OR 3 TIMES AS MANY SETS
PER HOME "

Thomas R. Wright, Media Vice President, Leo Burnett Co., on Nielsen radio ratings
before the House Commerce Committee: 5

"WE GET IT FREE; IT IS SO VALUABLE, BUT THAT IS NOT THE ONLY
REASON FOR DISBELIEF, BELIEVE ME, I WILL TELL YOU THE TRUTH,

OVER 100 IN OUR COMPANY., WE NOW HAVE 11 COPIES, NOBODY LOOKS
AT THEM, IDON'T THINK ANYBODY BELIEVES IN THEM, "

Rep. John Mose (D., Cal.) - after the A, C, Nielsen Company took all morning and into
midafternoon with 212 exhibits and 52 charts illustrating the kind of information it pro-
vides and the tests it uses to check the validity of its samples:

"YOU HAVE TAKEN AN ABSOLUTE MAXIMUM OF TIME TO PRESENT AN
ABSOLUTE MINIMUM OF INFORMATION ON HOW YOU PUT TOGETHER
YOUR SAMPLE, "

Robert A, Pauley, President, ABC Radio, on Nielsen discrepancies:

"A 1961 NSI SHOWED 'ALEX DRIER NEWS' WITH 371, 000 HOMES ON
218 ABC STATIONS, MIELSEN'S LOCAL REPORTS COVERING 17 ABC

STATIONS SHOWED THE SAME PROGRAM READING 368, 060 HOMES, "




John K, Churchill, Vice President, A, C, Nielsen Co,, Mazch 1, 1963:

"FOR SOME TIME WE HAVE RECOGNIZED THE INCREASING NEED
FOR TWO MAJOR CHANGES IN NSI MEASUREMENTS AND REPORTING
OF LOCAL RADIO AUDIENCES, THEY ARE:

1,) INCLUSION OF MORE OF THE SOURCES OF LISTENING SUCH
AS: PERSONAL PORTABLE, AUTO RADIOS, FM IN-HOME
AND QUT-OF-HOME AND BY STATIONS,

2.} LARGER SAMPLES, TO HELP DELINEATE REAL DIFFERENCES

BETWEEN AUDIENCES OF THE EVER-INCREASING NUMBERS OF
RADIO STATIONS, "
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MEMORANDUM
April 2, 1963
Art Holt Homer Odom
Roger Baker Bill Mozrgan
Richard Wilcox Bill Weaver

Charles Payne Jack Fiedler

FROM: GQGordon McLendon

I think you will find the following very worthwhile: NOTABLE QUOTES

John K, Churchill, Vice President, A, C, Nielgen Co., Mawrch 1, 1963:

" WE ALREADY KNOW THAT WE MAY REQUIRE SAMPLES 4 AND
5 TIMES THE PRESENT SIZE AND 2 OR 3 TIMES AS MANY SETS
PER HOME "

Thomas R, Wright, Media Vice President, Leo Burnett Co., on Nielsea radio ratings
before the House Commerce Committee: '

"WE GET IT FREE; iT IS SO VALUABLE, BUT THAT IS NOT THE ONLY
REASON FOR DISBELIEF, BELIEVE ME, I WILL TELL YOU THE TRUTH,
THE GUYS WHO WERE TAKING THE NIELSEN POCKET-PIECE NUMBERED
OVER 100 IN OUR COMPANY, WE NOW HAVE 11 COPIES, NOBODY LOOKS
AT THEM., IDON'T THINK ANYBODY BELIEVES IN THEM, "

Rep, John Moss (D., Cal.) - after the A, C. Nielsen Company took all morning and into
midafternoon with 212 exhibits and 52 charts illustrating the kind of information it pro-
vides and the tests it uses to check the validity of its samples:

"YOU HAVE TAKEN AN ABSOLUTE MAXIMUM OF TIME TO PRESENT AN
ABSOLUTE MINIMUM OF INFORMATION ON HOW YOU PUT TOGETHER
YOUR SAMPLE, "

Robert A, Pauley, Preaident, ABC Radio, on Nielsen discrepancies:
"A 1961 NS SHOWED 'ALEX DRIER NEWS' WITH 371, 000 HOMES ON

218 ABC STATIONS, NIELSEN'S LOCAL REPORTS COVERING 17 ABC
STATIONS SHOWED THE SAME PROGRAM READING 368, 060 HOMES, "




John K, Churchill, Vice President, A, C, Nieclsen Co., March 1, 1963;

"FOR SOME TIME WE HAVE RECOGNIZED THE INCREASING NEED
FOR TWO MAJOR CHANGES IN NSI MEASUREMENTS AND REPORTING
OF LOCAL RADIO AUDIEENCES, THEY ARE :

1,) INCLUSION OF MORE OF THE SOURCES OF LISTENING SUCH
AS; PERSONAL PORTABLE, AUTO RADIOS, FM IN-HOME
AND OUT-OF-HOME AND BY STATIONS,

2,}) LARGER SAMPLES, TO HELP DELINEATE REAL DIFFERENCES

BETWEEN AUDIENCES OF THE EVER-INCREASING NUMBERS OF
RADIO STATIONS, "
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