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PROMOTION { Bruce Hatha
"Barefoot Confederate Army Hike' -- Last Satux

Bob Sinclair and his Barefoot Confederate Army { Fan Club ) did ¢

60 mile march to Nev Braunfels, Texas, a k, a total 14 hours.

sold to tvo local sponsors-

in connection « ith their

latest showing '"Advance
At 6:00 AM Saturday, wvith
Bob started his march vith over 400 people
2
signs promoting KTSA and ""Advance to the Rear"

signs on "T' shirts.
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PROMOTION { Don Keyes, Home

"Mystery Mother' --
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mower for listeners to go to the Sears hardware department to see and
register for to win. Along with this, Sears bought a substantial amount of
air time.

###

PROMOTION ( Johnny Borders, Program Director, KLIF )

"Easter Hunt" -- KLIF promoted with one-liners and
Bués Bunny character voice. KLIF Bunny hid Beatle prize certificates
throughout greater Dallas. Deejays broadcast their locations, Certificates
wor.th Beatle albums, wigs, 45's , etc.

# 47

STATION BREAKS ( Johany Borders, Program Director, KLIF )

KLIF. . .the station that plays the super hits. .

KLIF. . ,the station that put the 'prize" in
"gurprise'...

PROMOTION { Floyd Brown, Program Director, WYNR }

WYNR personal phone invitations from the Disc Jockeys to
listeners to listen to WYNR and their own show. Each jock calls ten homes
a day.

# &

GREATIVE SALES IDEA ( Ron Ruth, Sales Manager, WYSL )

1 guote from Ron's report: "We created a special annual
theatre rate and sold a year's contract to a local theatre, This is the first
time WYSL has done this and we hope this new rate will help us to get more

annuals from the theatres."
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STATION BREAKS { Johnny Borders, Program Director, KLIF )

KLIF, . .the station that plays the super hits, .

KLIF, ..the station that put the '"prize" in
"surprise''...
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PROMOTION ( Floyd Brown, Program Director, WYNR )

WYNR personal phone invitations from the Disc Jockeys to
listeners to listen to WYNR and their own show. Each jock calls ten homes
a day.
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CREATIVE SALES IDEA ( Ron Ruth, Sales Manager, WYSL )

I quote from Ron's report: '"'We created a special annual
theatre rate and sold a year's contract to a local theatre. This is the first
time WYSL has done this and we hope this new rate will help us to get more

annuals from the theatres."




STATION BREAK { Gordon McLendon }

"This is KLIF. .. the electrifying 1190,.
# i

PROMOTIONAL IDEA { Jack Fiedler, Manager, IITSA }

"Elephant Jokes' -- KTSA has been having tremendous success with

the "Elephant Jokes'" eraze, Fiedler reports excellent mail response, He has
also come up with an album on the ROSCO label {LI' 3150), entitled "Elephant
Jokes'', There is no address on the cover of the LP, but I am sure that Jac
can tell you where lo get it if you are interested.
Johnny Borders has sent a couple of good "Elcphant Joke" station
breaks to tie-in with the promotion,

Q: "Whydo elephants listen to KTSA?"

A# 1l: "Because it's the big sound in San Antonio--
they never forget!"

A # 2: "Because it's ano fun to just watch!"

A # 3: "Because it's jumbo size entertainment?”

iedler is using album cuts which coatain 'Elephant Jokes' as
promosg wherein he requests listeners to send in thir versions, He then
selects them at random several times a day, read: them on the air, and
awards $1. 00 to those aired,
#

STATION BRE. K Jack Fiedler, Manager, KTEA )

AT A TR

"KTSA.....{ ¢ ring ) { taking } ( gr:ibbing )
San Antonio by




STATION BREAK { Gordon McLendon })

"This is KLIF, ., ,the electrifying 1190,.,"
i #

PROMOTIONAL IDEA ( Jack Fiedler, Manager, KTSA }

the "Elephant Jokes" craze. Fiedler reports excellent mail response, He has
also come up with an album on the ROSCO label (L' 3150), entitled "Elephant
Jokes'', There is no addreas on the cover of the LP, but I am sure that Jack
can tell you where to get it if you are interested.

Johnny Borders has sent 2 couple of good "Eluphant Joke'" station
bfeaks to tie-in with the promotion,

Q: "Whydo elephants listen to KTSA?"

A # 1: "Because it's the big sound in San Antonio--
they never forget!"

"Because it's no fun to just watch!"

"Because it's jumbo size entertainmenti"”

%

Fiedler is using album cuts which coatain 'Elephant Jokes'' as
promos wherein he requests listeners to send in th ir versions. He then
selects them at random several ti 1 d: them on the

awards $1. 00 to those aired,

STATION BREAK { Jack Fiedler,
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PROMOTIONS { Bob White, Acting

popular Beatles and has over 1500 rings, the all night man at KILT is

asking teens to send in rings to send to Ringo.

Reports from Houston are that the kids - have jumped
this thing and that it's turning out to be quite successful,

STATION BREAK { Bob White, Acting
c/

KILT...the brightest thing about gpring. ..

L L
¥ rl':.'é'

PROMOTION ( Bruce Hathaway, #cting Program Director,

% "What Kind of Fool Do Yo

Since April Fool's Day is at the beginni

preferred not to run anything that wou

They are running, instead, cute

apnd a contest to run a week before and winner to be announced £
Fach deejay asks his listeners the question and the best leiter

“"such and such'' deejay is a bigger fool than the other deejays

ctor,
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to..Seaxs who very seldom buys rc,im tu ne in San Antonio., Listeners z
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.
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asked to send in a card if they wo uld like ¢ wve their yvard Spring Cleaned by

a KTSA deejay .

Sears is furnishing all the tools for the promotion, plus

to put up in the yard the day of the event. They have als
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LOCAL NEWS STORY ( Jay Schatz, General Manager, WYNR )

WYNR got a tip that the child of a socially prominent family had been
kidnapped, This was verified and WYNR went on the air with the story ahead
of anyone else.

# : #

STATION BRE{&_’{{_( Floyd Brown, Program Director, WYNR )

"This is WYNR Chicago. ... putting the Ray in Radio,.."
# # it

CREATIVE SALES iDEA { Dickie Rosenfeld, Sales Manager, KILT )

A spot was created for Mr. Hamburger Drive-ins in Houston with the
use of a talking bun. The bun described how he felt when a big, jﬁicy. delicious
hamburger was placed on it. He then described the sensation when the tantalizing
sauce was applied.
Dickie feels this will be a successful campaiga.
# #

STATION BREAK { Dick Lahm, Program Director, KILT }

WKILT,.....in the state of happy listeners....

COMPETITOR'S COMMERCIAL ( ®ickie Rosenfeld, Sales Manager, KILT )

KNUZ for Owens Country Sausage -- They are using a new approach

to the soft sell and not mentioning price but talking about how good the product is,

§
-

how long they have been in business, how kitchen was rua by the family, etc.,
etc. Mention is also made of profit sharing plan,
Dickie says it is well done an ] 30ft 1, If you are interested

aslk Dickie to




General Manager,

WYNR got a tip that ¢k hild socially prominent family had been
kidnapped, This was verified and WYNR went on the air with the story ahead
of anyone @lse,
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STATION BRE@E{‘{ Floyd Brown, Program Director, WYNR }

"This is WYNR Chicago. ... putting the Ray in Radio, .. "
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CREATIVE SALES IDEA { Dickie Rosenfeld, Sales Manager, KILT )

A spot was created for Mr. Hamburger Drive~ins in Houston with the
use of a talking bun. The bun described how he felt when a big, juicy, delicious
hamburger was placed on it. He then described the sensation when the tantalizing
(=]
sauce was applied.
Dickie feels this will be a successful campaign.
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STATION BREAK { Dick Lahm, Program Director, KILT }

“KILT.....in the state of happy listeners....'

& £ 4
w w r’#

PETITOR'S COMMERCI

KNUZ for Owens Country Sausage -- They are using
to the soft sell and not mentioning price but talking about how good the pr duct is,
how long they have been in business, how the kitchen was run by the family, etc.,
etc. Mention is also made of profit sharing plan.

Dickie says it is well done and really 2 soft sell. If you are interested

in hearing this, ask Dickie




PUBLIC SERVICE CAMPAIGN ( Ron Ruth, Sales Manager, WYSL )

WYSL ran NCSA's calling aitention to Rosh-ha-shonah. This can do

nothing but create goodwill.

ECONOMY IDEA ( Jack Schatz, Manager, WYNR )

Schatz points out that, ''Typewriter ribbons cost us $2. 75 each unit,
lasting about a month, We can purchase them at $1.91 a unit by buying a
coupon book for $137, 52, payable in advance. So that on the purchase of 72
units, we would save $60.48. We simply requisition the units as we need them. "
# # #
STATION BREAK ( Floyd Brown, Program Director, WYNR )

. —_—

"This is Chicago's back-to-school station.... WYNR ....where

music's our major and news is a current eventooooo "

# i #

HOT COMERS.

Henceforth, I will list in this area the three hottest comers from the
Top 40 stations as reported by the P,D, If yau are not playing these, you should
give them extra close attention.

KLIF

1.} "Fools Rugh In' Ricky Nelson Decca
2.) "New Mexican Rose" Four Seasons Vee Jay
3.) "Speed Ball Ray Stevens Mercury

KTSA
1.) "Little Eef Anny" Joe Parker Sound Stage 7

2.) '"Hey Lover" Debbie Dovale Roulette
3.) '"Speed Ball" . Ray Stevens Mercury




PUBLIC SERVICE CAMPAIGN ( Ron Ruth, Sales Manager, WYSL )

WYSL ran NCSA's calling aitention to Rosh-ha-shonah., This can do

nothing but create goodwill.

ECONOMY IDEA ( Jack Schatz, Manager, WYNR )

Schatz points out that, ''Typewriter ribbons cost us $2. 75 each unit,
lasting about a month, We can purchase them &t $1.91 a uait by buying a
coupon book for $137.52, payable in advance. So that on the purchase of 72
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STATION BREAK ( Fldyd Brown, Program Director, WYNR )

"This is Chicago's back-to-school station.... WYNR ,...where

music's our major and news is a current eventooooo '

# # #

HOT COMERS

Henceforth, I will list in this area the three hottest comers from the
Top 40 stations as reported by the P. D, Ifiya arenot playing these, you should
give them extra close attention.

KLIF
""Fools Rush In" Ricky Nelson Decca

lo )
2.) '"New Mexican Rose'' Four Seasons Vee Jay
3.) "Speed Ball Ray Stevens Mercury

KTSA
1.} "Little Eef Anny" Joe Parker Sound Stage 7

2.) "Hey Lover" Debbie Dovale Roulette
3.) "Speed Ball" . Ray Stevens Mercury
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PROMOTION IDEA { Johnny Borders, Program Director, KTSA }

"Deejay Football" -- Five different plays put on tape cartridge. Each
play has a different conélusion-=~”forward pasa', "fumble', "field goal',
"souchdown’’, etc. Listener on ﬁeleéhone gets a chance to pick outcome of the
play. Cartridge is then started and play-by-play announcer describes the situation,
i.@., "Ricci Ware fades to pass and he fires to Bruce Hathaway. It's a forward
pas.s,, " If the listener has guessed that '"'forward pass' would be the cutcome
of the play, he wins the prize for that hour.

Obviou:_sly, the plays must be pre-recorded. As you readily recognize,
this is identical to the old "Deejay Derby' idea except that the deajays are playing
football instead of running. a race. Ve;‘y clever and véry timely.

g # #

STATION BREAK { Stan Richards, Program Director, KLIF )

AT

"KI&IF«; ocep a festival of fall fu!‘l,, o 6o L

# # #

PUBLIC SERVICE PROGRAM ( J. Tyler Dumn, Program Director, WYSL )

"Buffalo Business Digest" -- Promes have been cut for this program
by the head of the Buffalo Chamber of Commerce and a bank president. Ido
not know what the program is exactly, but am asking Dunn to send me parti-

culars,
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PROMOTION IDEA { Johnny Borders, Program Director, KTSA )

"Deejay Football! - Five different plays put on tape cartridge. Each
play has a different COn;:Iusionon"forward pass', "fumble', "field goal',
touchdown'', etc. Listener on telephone gets a chance to pick cutcome of the
play. Cariridge is then started and play-by-play announcer describes the situation,
i.e., "Ricci Ware fades to pass and he fires to Bruce Hathaway. It's a forward
pass. " If the listener has guessed that '"forward pass'' would be the outcome
of the play, he wins the prize for that hour.

Obviougly, the plays must be pre-recorded. As you.,feadily recogunize,
this is identical to the old ""Deejay Derby' idea except that the deejays are playing
football instead of running a race. Ve;y clever and very timelvq

# # .#

STATION BREAK { Stan Richards, Program Director, KLIF )

"KIIF,...a featival of fall fun, ... "

# # #

PUBLIC SERVICE PROGRAM { J. Tyler Dunn, Program Director, WYSL )

"Buffalo Business Digest' -- Promos have been cut for this program
by the head of the Buffalo Chamber of Commerce and a bank president. Ido
not know what the program is exactly, but am asking Dunn to send ine parti-

culars,
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FALL PROMOTION {( Johnny Borders, Program Director, KTSA )

KTSA is issuing bumper stickers in the form of a pennant for all
San Antonio High achools. The incorporate the call letters, the school colors,
and the name of the foothall team. |
I do not know the manner of distribution, but should you be interested,
be in touch with KTSA,
# # #

PROMOTION { Johnny Borders, Program Director, KTSA )

This would only apply to those stations which print and issue a Top 40
each week, KTSA has allowed space on their Top 40 Survey for the inclusion
of the high school iootball_.gcheduleg for all schools.
i # #

STATION BREAK { Don Keyes )

Actually, I heard this on a KTSA air check and it struck me as
rather funny.
"This is KTSA...the station the Paul Revered....."
# # #

PROMOTION ( Digk Lahm, Program Director, KILT )

“The Bacon & Lahm School Salute". Any schoel that presents Bacon &

Lahm with a petition containing 50 or more signatures gets the moraing show

dedicated to them. Mention is made of this several times throughous the course
of the show on the day that the school is saluted.

# i #
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LOCAL NEWS STORY ( Jay Schatz, General Manager, W

WYNR got a tip that the child of a socially prom t family had been
idnapped. This was verified and WYNR weat on the air with the story ahead
of anyone else,
i i #

STATION BRE@_E'(_{ Floyd Brown, Program Director, WYNR )

"This is WYNR Chicago. ... putting the Ray in Radio, .. "

# # #

CREATIVE SALE IDZZA { Dickie Rosenfeld, Sales Manager, KILT )

A spot was created for Mr. Hamburger Drive~ins in Houston with the
use of a talking bun. The bun described how he felt when a big, juicy, delicious
hamburger was placed‘ on it. He then described the sensation when the tantalizing
sauce was applied,
Dickie feels this will be a successful campaign.
it #

STATION BREAK Dick Lahm, Program Director, KILT }

L SN DAL

fILw”“m the state o

COMPETITOR'S COMMERCIAL { ®ickie Rosenfeld, Sales Manager, KILT

KNUZ for Owens Country Sausage ! = using a new approac
to the soft sell and not mentioning price
how long they have been in business, how the ]
etc, Mention is also made of profit sharing plan.

Dickie says it iz well done a zal ; 1% f you are interested

in hearing this, ask Dickie to send




LLOCAL NEWS STORY { Jay Schatz, neral Manager, WYNR )

WYNR got a tip that the chi f a2 socially prominent family had been

kidnapped. This was verified and \ ¢ a th ir with the story ahead

of anyone @eise,

STATION BRE@.}_&( Floyd Brown, Prograrm Director, WYNR )
"This is WYNR Chicago. . . . putting the Ray in Radio,.."
#

CREATIVE SALES IDEA { Dickie Rosenfeld, Sales Manager, KILT )

A gpot was created for Mr. Hamburger Drive~ins in Houston with the
use of a talking bun. The bun described how he felt when a big, juicy, delicious
hamburger was placed on it. Ie then d .'cribedv the sensation when the tantalizing
sauce was applied.

Dickie feels this will be a successful campaign.

I
W

STATION BREAK { Dick Lahm, Program Director, KILT )

o

"

"KILT,.,...in the state of happy listeners....

COMPETITOR'S COMMERCIAL { ©ickie Rosenfeld, Sales Managcr, KILT )

KNUZ for Oweans Country Sausage -- Tk
to the soft sell and not mentioning pric

how lon ] have been in business,

Mention is also made of profit sharing
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PROPOSED SALES IDEA ( Jim Hamby, Sales Manager, KTSA )

I think this is quite clever and I wish to call your attentionm to it
emphatically since it pertains to accounts that always use radio.

The idea of a ""Mobile Money Unit" for a local finance company was
prppc;sed by KTSA, Clients are invited to phone in loan applicgtions, At’tér their
credit is checked, the loan company's "'Mobile Mo‘ney Unit" actually delivers the
check along with the note for the client’'s signature to the client’s house.

Yolanda points out as I dictate this that perbaps the idea is not good
since the arrival of a Mobile Money Uxnit in a neighborhood points out to the
people thet the client is borrowing money. Thought i'd meation this since it
might be present;d as anm argument, Perhq_ps. however,: the idea is worth it
just for the gov_'elty of it. That is, it would make the loaa company a loen company
that is talked about as being prog;eaaive. novel, etc.

i # #

COMPETITOR'S PROMOTION ( Johnay Bordera, Program Director, KTSA )

Frequently throughout the day, KlQNOlanuounces that the "KONO
reguest line' is opea. Thg listeners call a'apecial number , are pui:‘ on the air
and allowed to dedicate the next record that happens to be scheduled.

This might be good for our afternoon an;l evening shows, provided

you do mot do it over thres times am hour, maximum.

# # #

STATION BREAK ( Johony Borders, Program Director, KTSA )

"KTSA, ., where funzapoppin'c....!

# # #




ION BREAK { Gordon Mcl.endon )
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abrics, which is oW & nt for KLIF, has been
presented a commercial which depicts a mother and daughter engaged ir con-

n about making back-to=-school clothing ralher th

82
W

PROMOTIONAL IDEA { Stan Richards, Program OJirector, KLIF )

Q2

JKLIF Appreciation Days''. These arc four Saturdays
- ’

month of September. Stan proposes that rec 2at a hop with

stars and plan the day's activities, such as swimming, basebail, etc. i assume

the locations he is talking
Personally, I lik: he execution looks to be

awfully cumbersome.

hards, Program Director, KLIF )

texrs to return

s




PROMOTION { Stan Richards, Program Directoz, KLIF H

To strengthen weak time periods during rating week, use only
¢lassics during those hours. Rest of station on format aa usual,
# # #

PROMOTIONAL IDEA { Stan Richarda, Program Director, KLIF )

They are asking a series of questiona on one phow aad giving the
anawers on still anciber show,
This seems to be a good idea for continued tune-in,

# ¥ #

STATION BREAK { Stan Richarde, Program Director, KLIF )

"This is KLIF, ., .the four biggest letters ia
Dallaa eatertainment. ... "

"B N |

PUBLIC SERVICE { Al Lurie, Sales Manager, KLIF )

KLIiF secured booklets from the Texas Chamber of Commerce,
and displayed them in the lobby. The many visitors each week are impressed
and it points out cur state-wide Texas Triangle coverage.

¢ # #

PROMOTION { Dick Lahm, Program Director, KILT )

" nMystery Caller” Contest -- A marn calls twice 2 day {rom the
same pablic telephone, giving clues as to his whereabouts, If a listener
finds him while he ia céiiing’the station, he winsa. The prize is sgaled down
from $1, 000, 00 and additional clues are given z'agglarl*y on the air,

#




STATION BREAK { Gordon Mcl.endon }

"This is KLIF. . .the electrifying 1190,.."
? # #

PROMOTIONAL IDEA { Jack Fiedler, Manager, HTSA )

"Elephant Jokes'' -+« KTSA has been havirg tremendous success with
the "Elephant Jokes' craze. Fiedier reports excellent mail response. He has
also come up with an album on the ROSCO label (LI 3150}, entitled "Elephant
Jokes'", There is no address on the cover of the LP, but I am sure that Jack
can tell you where o get it if you are interested.

Johnny Borders has sent a couple of good "Elcphant Joke' station
breaks to tie-in with the promotion,

Q: "Whydo elephants listen to KTSA?"

A# 1l: "Because it's the big sound in San Antonio--
they never forget!"

A ¢ 2: "Becauge ii's no fun to just watch!'

A # 3: "Because it's jumbo size entertainment!"”

Fiedler is using album cute which contain 'Elephant Jokes'" as
promos wherein he requests listeners to send in thir versions. He then
selects them at random several times a day, read: them on the 2ir, and
awarde $1. 00 to those aired,

42 3 8
w w

STATION BREAK { Jack Fiedler, Manager, KT:A )

TKTSA.....{ capturing } ( taking } ( grubbing )
San Antonio by the ear..." ’

#




STATION BREAF

£ { Gordon McLendon }

"This is KLIF, ., .the electrifying 1190,.."

i #
PROMOTIONAL IDEA { Jack Fiedler, Manager, IITSA }

the ""Elephant Jokes'' craze.

also come up with an album on the ROSCO label
Jokesa'",

"Elephant Jokes'' -- KTSA has been having tremendous success with
Fiedler reports excellent mail response,
L3

He has

LI 3150), entitled "Elephant
There is no address on the cover of the LP, but 1 am sure that Jack
can tell you where io get it if you a

re

Q:

"Whydo elaphants

Johnny Borders has sent a couple of good "Elcpbant Joke" station
breaks to tie-in with the promotion,
A#l:

iisten to KTSA?"
"Because it's the big sound in San Antonio--
they never forget!"

"Because it's no fun to just watchl"

"Because it's jumbo size entertainment!”

Fiedler ie using album cuts which contain

Ll )

Lo

lephant Jokes'' as

promosg wherein he requests listeners to send in thir versions, He then
selects them at random several times a day, read: them on the air
awarde $1. 00 to those aired,

, and
" :
STATION BREAE& { Jack

B3
3

dler, Manager, KTEA )

"KTSA.....{ capturing )} { taking } ( gr.bbing
San Antonio by the ear,.."
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PROMOTION { Johnny Borders, Program Director, KTSA )

Johany calls this the KTSA "Take It From Me' Contest. Through~
out the hour, the desjay gives the names of four prizes of varying value. The
first listener to call the station and correctly name all of the four prizes, wins

all four of them,
% # #

PUBLIC SERVICE IDEA ( Johnny Borders, Program Director, KTSA )

Johnny proposes that each week KTSA give a token number of duplicate
45 rpm records to the youngsters wards in local hospitals, Taking his cue from
Camels Cigarettes during the war, he proposes a line that says, '"This week
& : Y
KTSA has sent records to Brooks Army Hospital. These records were furnished
without charge to KTSA and are being donated to the hospital for their use,"
8

#

STATION BREAK ( Johnny Borders, Program Director, KTSA )

~ e i 400

"KTSA. .. where fall sounds like fun,..."

f*

QOMPETITOR"S COMMERCIAL { Dickie Rosenfeld, Sales 2-.«'i_amger, KILT )
KNUZ in Houston has 8 registered puppies which they had named
after their deejays. The puppies are on display at a shopping center and listeners
are invited to étop by and register their names in order to obtain one of the
puppies, .
This idea was accompani y an ad i n the Houston papers which

pictured the deejays and the pups,
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PROMOTION { Johany Borders, Program Director, KTSA }

Johnny calls this the KTSA "Take It From Me' Contest. Through~
out the hour, the deejay gives the names of four prizes of varying value. The
first listener to call the station and correctly name all of the four prizes, wins
all four of them,

# i i

PUBLIC SERVICE IDEA ( Johnny Borders, Program Director, KTSA )

Johnny proposes that each week KTSA give a token number of duplicate

45 rpm records to the youngsters wards in local 3] alking his cue from
Camels Cigarettes during the war, he proposes a line that says, '"This week
KTSA has sent records to Brooks Army Hospital, These records were furnished

without charge to KTSA and are being donated to the hospital for their use."

STATION BREAK ( Johany Borders, Program Director, KTS

"KTSA, .. where fall sounds like fun...."

COMPETITOR'S COMMERCIAL ( Dickie Rosenfeld, Szles Manager, KILT )

KNUZ in Houston has 8 registered puppies which they had named
after their deejays., The puppies are on display at a shopping center and liste
are invited to étop by and register their names in order to obtain one of the
puppies, :

Y

This idea was accompanied by an ad from the Housion papers which

pictured the deejays and the pups




PROMOTION { Stan Richards, Program Director, KLIF )
n Columbus Day; KABL broadcast greetings {rom the Mayor of
Genoa, Italy to t_.he people of San Francisco, I have no further details on this
but I agsume i:h& KABL contacted the gentleman ahead of time.
# # #

SALES IDEA { Jim Hamby, Sales Manager, KTSA )

Jim has presented the foliowing to a men's wear client, It is
the "KTSA Treasure Girl' . He proposes that a pretty model be placed on the
back of a flatbed truck ( appropriately decorxated ) andthat the truck be parked
at various'busy intersections. Omce per hour, the girl cuts into the KTSA
broadca:st and calls out the license fmmber of a2 passing auto, If the driver
of that car hears the announcement and drives back to the KTSA Treasure Girl,
he wins a gift ce;_tificaf:e {rom the sponsor,

T'his sounds a b-t costly what with signs, truck rental, and model’s

fee, but perhaps it is worthwhile in the light of a pretiy healthy budget.

#

REJECTED COMMERCIAL { Jim Hamby, Sales Manager, KTSA )

Jim has rejected one cut from the commercials for the movie

"Shock Corridor'" due to the fact that it suggested nymphomania,

TATION BREAK ( Dick Lahm, Progra

s

*"This is KILT .., . with 2 harvest of hits i
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{ Stan Richards, Program Director

On Golurmnbus Day, ayor of

- i

Genoa, Italy to the people of San Francisco, I have no fur details on this

assume that KABL contacted the gentleman ahead of time.

SALES IDEA { Jim Hamby, Sales Manager, KTSA )

Jim has prasented the following to a men's we

the "KTSA Treasurs Gzr‘“ » He proposes that a pretty medel be placed on the

back of a flatbed truck { appropriately decorated ) andthat the truck be parked

at various busy intersections. Cnce per hour, the girl cuts into
-

a If the driver

broadcast and calls out the license number of a passing auto.

of that car hears the announcement d drives back to the KTSA Treasure Girl,

he wins a gifi certificate from the sponsor.

Ti’si sounds a b_b ccuw, what with signs, truck rental, and model’s

fee, but perhaps it is worthwhile in the light of a p3

REJECTED COMMERCIAL { Jim Hamby, Sales Manager, KTSA }
Jim has rejected one cut from the commercials for the movie
"Shoek, Corridoxr" due t ct that it suggested nymphomania.

Progr am szewm, KILT




COMPETITOR'S PROMOTION { Jim Hamby, Sales Manager,

im did not think too highly of this promotion, but I think it's at least
different and therefore worth calling fo your attention. XONO calls it the
"Yakity Cash'., The first person to call in from a given exchange is given
a subject to discuss, such as '""Halloween'. The person must then talk on
that subject for 30 seconds straight without interruption in order to win the
hourly prize which in this case was $8.60 (860 ke ).

I like this contest because it not only requires listener participation

but has an enterteinment factor as well; that being, that the audience will

find it entertaining listening to an amateur struggle to ad lib for 30 seconds.

4
#

PROMOTIONAL IDEA ( Don Keyes )
This has been done many times in the past but I feel that it is worth
calling to your attention again what with the winter months &pproaching.

Your afternoon deejay should ascertain the time of sunset and 20 minutes before

that time should advise listeners who are ving to turn on their headlights,

Program Director, KLIF )

D

"This is KLIF, .. .the four most exciting letters in the

alphabet, ...




COMPETITOR'S PROMOTION ( Jim Hamby, Sales Manager, KTSA )

Jim did mot think too highly of this promotion, but I think it'e at least
different and therefore worth calling to your attention. KONO calls it the
"Yakity Cash'., The first person {0 call in from a givea exchange is given
a subject to discuss, such as '""Halloween''. The person must then talk on
that subject for 30 seconds straight without interruption in order to win the
hourly prize which in this case was $8, 60 (860 kc ).

I like this contest because it not only requires listener participation
but has an enterteinment factor as well; that being, that the audience will
find it entertaining listening to an amateur struggle to ad lib for 30 seconds.

4

iy

PROMOTIONAL IDEA ( Don Ke

This has been done many tim tl\@ past bu feel that it is

calling to your atiention again what with the winter months approaching

1

Your afternoon deejay should ascertain the time of sunset and 20 minutes before

that time should advise listeners who are driving to turn on their headlights.

£ 4
w [ 4

STATION BREAK ( Stan Richards, Program Director, KLIF )

"This is RLIF, ., .the four most « g letters in the

alphabet, ... "
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ECONOMY IDEA { Jack Fliedler, Manager, KTSA )

Jack suggests that you check for leaky plumbing in your building--
faucets, toilets, etc.
# i#

STATION BREAK { Floyd Brown, Program Director, WYNR )

it o A 5 <

“"This is WYNR in Chicago. ... where fall is a balll"
# # #

COMPETITOR'S PROMOTION ( J, Tyler Duna, Program Director, WYSL )

WGR in Buffalo is giving away a power snowblower to the person who

correctly guesses the date of the first snowfall of one inch or mere.
# # #

PROMOTION ( J, Tyler Dunn )

WYSL has four 16 volume sets of the American Heritage History

of the United Stetes. The station will attempt to tie in an essay contest

with the City Board of Education and give these away. This should result
in good P. R, and Public Service.

#

COMPETITOR'S COMMERCIAL ‘(' Ron Ruth, Sales Manager, WYSL )

A local moving van company has a feature called "Billboard of
Homes'" on WEBR in which homes for sale or rent are advertised. The mover
hopes that the person responding to one of the homes offered will utilize the
services of his company. That is, the actual moving of the furniture,

This strikes me as a rather far out approach for a2 mover and perhaps
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ECONOMY IDEA { Jack Fiedler, Manager,

Jack suggests that you gheck for leaky plumbing in your building--
faucets, toilets, etc.
# # #

STATION BREAK ( Floyd Brown, Program Director, WYNR }

_"This is WYNR in Chicago....where fall is a balll"
# # )

COMPETITOR'S PROMOTION { J, Tyler Dunn, Program Director, WYSL )

WGR in Buffalo is giving away a power snowblower to the person who
correctly guesses the date of the first snowfall of one inch or more.
# # #

PROMOTION ( J, Tyler Dunn )

WYSL has four 16 volume sets of the American Heritage History

of the United States. The station will attempt to tie in an essay contest

with the City Board of Education and give these away. This should result

in good P.R. and Public Service.

COMPETITOR'S COMMERCIAL { Ron Ruth, Sales Manager, WYSL )

A local moving van company has a feature called "Billboard of
Homés" on WEBR in which homes for sale or rent are advertised. The mover
hopes that the person responding to one of the homes offered will utilize the
services of his company. That is, the actual moving of the furniture.

This strikes me as a rather far out approach for a mover and perhaps




STATION BREAK ( Johnay Borders, Program Director, KTSA )

— .

"This is KTSA....the 4 biggest letters in San Antanio
entertainment,..."

# # #

NEWS STORY ( Larry Webb, Managing Editor, KTSA )

KTSA scored an excellent scoop the other day. I quote from Larry's

report:

" Friday night KTSA newsman Jerry Moon proved what a telephone
means to a newsman. A father shot and killed his wife and child.
Moon criss=crossed the address, telephoned a neighbor, and had
the complete story and first-person beeper on the air before
Sheriff's investigators even arrived on the scene. Whea they did
raach the scene, Moon got another first-person report with the
neighbor and the sheriff at the scene of the slayings. By newstime,
all other stations were rsporting the shooting; KTSA was reporting
the complete story with beepers."

# # i#

COMPETITOR'S PROMOTION ( Dickie Rosenfeld, Sales Manager, KILT )

A Houston statfon is running a promotion with a shopping center which

strikes me as quite up-to-date and clever.

Each person who makes a purchase in the center gete an IBM card

{ it occurs to me at this point that this must be a lottery; therefore, should
you do it for heaven's sake pleag»e revise it ). When they finish shopping
they are invited to put the card in an IBM computer. If the lights flash and
the cannon goes off, t_he;r win a mink stole,

As you can see, this 18 ncthing more than the old fashioned drawing,

but the use of the IBM card and computér gives it an up-to-date flavor.

# # ¥




STATION BREAK ( Johnny Borders, Program Director, KTSA )

"This is KTSA....the 4 biggest letters in San Antnnio
entertainment....'

i # #

NEWS STORY ( Larry Webb, Managing Editor, KTSA )

KTSA scored an excellent scoop the other day. I quote from Larry's

report:

" Friday night KTSA newsman Jerry Moon proved what a telephone
means to a newsman. A father shot and killed his wife and child.
Moen criss=crossed the address, telephoned a neighbor, and had
the complete story and first-person beeper on the air before
Sheriff's investigators even arrived on the scene. When they did
reach the acene, Moon got another first-person report with the
neighbor and the sheriff at the scene of the slayings. By newstime,
all other stations were reporting the shooting; KTSA was reporting
the complete story with beepers."

# # arg®

COMPETITOR'S PROMOTION ( Dickie Rosenfeld, Sales Manager, KILT )

A Houston station is running a promeotion with a shopping center which
strikes me as quite up-to-date and clever.

Each person who makes a purchase in the center gets an IBM card
(it occurs to me at this point that this n;xust be a lottery; therefore, should

you do it for heaven's sake please revise it ). When they finish shopping

they are invited to put the card in an IBM computer. If the lights flash and

the cannon goes off, they win a mink stole;
As you can see, this {s nothing mnore than the old fashioned drawing,
but the use of the IBM card and computer gives it an up-to-date flavor.

i ¢
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SALES PROMOTION for December/January (Jim Hamby, Sales Mgr., KTSA)

A tis-in with the local Jaycge Christmas Orphan’s Shopping Tour, A
gpecial Christmas spot package for ietailers only., Sold on the basis of giving 5%
of the gross to the Jaycees for ihe Orphan’s Tour., The money would be given in
the name of the cliant purchasing the schedule, This, of course, can be adapted
to any charity in your area. .'].‘his can also be construed as a public service of

sorts,

OBJECTIONABLE COPY (Jim Hamby, Sales Manager, KTSA) -

They vejected a schedule and copy on the movie I Hate Your Guta',
Jim says the spots are groasiy mislieading and the copy if stzictly "sex" with

implication of rage issues,

STATION BREAKS (John Borders, Program Director, KTSA}

"KTSA<-Taking out the Yak, bringing music back"

"KTSA-+The Radio Class of '63, where our Principal is much more musgic!”

PROMOTION (Stan Richards, Program Director, KLIF)

They ave running a very intéresting, required listening contest called the
"KLIF Crossword Contest', Eéci; hour from 7 am through 6 pm they play four
songs, appropz?i#tely introduced as "Crossword Records", Thé- first person calling
in after the last record is played with a sentence u(éli."zing every word in all four

titles wins $11,90. Stan reporis a phenomenal response,
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SALES PROMOTION for December/January {Jim Hamby, Sales Mgr., KTSA)

A tie-in with the local J aycee Christmas Orphan's Shopping Tour. A
special Christmas spot package for éetaiiers only, Sold on the basis of giving 5%
of the gross to the Jaycees for the Orphan’s Tour. The money would be given in
the name of the client purchasing the schedule, This, of course, can be adapted
to any charity in your area, This can also be construed 28 a public service of

sorts,

OBJECTIONABLE COPY {Jim Hamby, Sales Manager, KTSA} -

They rejected a schedule and copy on the movie "I Hate Your Guts'',
Jim gays the spots are grossly misleading and the copy if stzictly "sex" with
implication of ¥ace issues.

STATION BREAKS (John Bordera, Program Dizector, KTSA)

"KTSA<-Taking out the Yak, bringlng music back"

VKTSA--The Radio Class of '63, where our Prinecipal is much more musicl”

PROMOTION (Stan Richards, Program Director, KLIF}

They ate running a very intéresting, reguired listening contest called the
"KLIiF Crosswokd Contest', Ea-ci':x hour from 7 am through 6 pm.they play four
BODES,; appzopz:’*ia%ely éni;rodv.ced as "Crossword Recorde", T‘hc; first person calling
in after the last record is played with a sentence uﬁliéing every word in all four

titles wins $11.90, Stan reposts a phenomenal response,
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SALES PROMOTION IDEA (Al Hart, Program Director, KABL)

I'm attaching a copy of a promotion idea that they used to get business
out of a beauty show. Itis very clever and readily adaptable for all other

markets,

PROMOTION IDEA {J.Tyler Dunn, Program Diractor, WYSL}

With the proven popularity of "Oldie but Goodie" vecords, etc., this
sounds like an excellent idea adaptable around the circuit, Theéy have a promo-
tion scheduled for October called "Memory Lane Month on WYSL ", They are

going to run all of their old exotics in 2 "Remember When" campaign,

STATION BREAK (J, Tyler Dunn, Program Director, WYSL)

"This is WYSL, the Fall Fashion in Buffalo"

PROMOTION IDEA (Fioyd Brown, Program Director, WYNR)

They bave produced a series of very funny spots using ¢ut=ins from the

new Cassius Clay album on Columbia "I am the Greatest",

-

WEEKLY REMINDERS

1,) How long since you have checked your proof of performance
against your promises to the FCG to be sure all categories are
in ordexr? :

2.} How long since you ghecked to be sure that the DJ's are actually
spending time preparing thel® ghows?
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SALES PROMOTION IDEA (Al Hart, Program Director, KABL)

I'm attaching a copy of a promotion idea that they used to get business
out of a beauty show. It ie very clever and readily adaptable for all other

markets,

PROMOTION IDEA {J.Tyler Dunn, Program Director, WYSL}

With the proven popularity of "Oldie but Goodie'' records, etc., this
sounds like an excellent idea adaptable arcund the circuit, They have a promo-
tion scheduled for October called '"Memory Lane Month on WYSL'" They are

going to run all of their old exotics in 2 "Remember When" campaign,

STATION BREAK {J.Tyler Dunn, Program Directog,, WYSL)

"This is WYSL, the Fail Fashion in Buffalo"

PROMOTION IDEA ({Floyd Brewn, Program Director, WYNR)

They have produced a series of very funny spots using cut-ins from the

new Casegius Clay album on Celumbia "I am the Greatest'.

WEEKLY REMINDERS

i,) Hew long since you have checked your proof of performance
against your promises to the FCC to be sure all categories are
in ovdex? '

2.) How long since you checked to be sure that the DJ's are actually
spending time preparing their shows?

e rdoniinietok e
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STATION .K:;REAK { Johany Borders, Program Dir
In conjunction with the recent billboard campaign,
KTSA. ...seamless. ... for sheer snjoyment. ...

"

PROMOTION IDEA { Johnny Borders, Program Director, KTSA )

While this idea is identical to the old "KLIF Jalopy'" promotion
in which an old used car is given away to teenagers, I like Johnny's title
much better. I is called "A KTSA Klunker'.

4

@
W w

PUBLIC SERVICE IDEA { Cecil Tuck, Managing Editor, KILT }

Two KILT deejays are working in conjuction with the YWCA in a
show promoting water safety. j are learning to scuba dive and are
talking it vp on the air. Timely, topical, and a good example of how to

effectively participate in communi

#

L

SALES IDEA { Dickie Rosenfeld, Sale

Mezrchant Park Bowling Lanes v g trouble attracting customers

1. 50 for as much bowling
as customars care to do, is being advertised show on KILT,

This idea is certainly applicable in all of our markets.

# #




STATION BREAK { Johnny Borders, Program Direct KTSA }

In conjunction with the recent biliboard campaign, "This is

e
KTSA,...seamless. ... for sheer enjoyment...."

42 14 £
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PROMOTION IDEA { Johnny Borders, Program Director, KTSA )

While this idea is identical to the old "KLIF Jalopy' promotion

in which an old used car is given away to teenagers, I like Johnny's title

much better. I is calied "A KTSA Klunker'.

PUBLIC SERVICE IDEA { Cecil :k, Managing Editor, KILT )

o 2 =

Two KILT deejays are working in conjuction with the YWCA in 2
show promoting water safety. ° jecks are learn scuba dive and are
talking it up on the air. Timely,

als

effectively participate in community affairs.

SALES IDEA { Dickie Rosenfeld, Sales ger, KILT )

Merchant Park Bowling
after midnight. Now a KILT spscial bowling rate of $1. 50 for as much
as customers care to do, is being a is e ing the night show on KILT,

This idea is certainly applicable in all of our markets.
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CREATIVE SALES IDEA { Al Lurie, Sales Manager, KLIF )

Leon's Bar-B~Q is opening & new location and is proposing a one cent
sale on soft drinks when the customer buys a hamburger.. KLIF deejays will
serve &s carhops for, I assume, one day.

i i

STATION BREAK { Jobuny Borders, Program Director, KTSA )

"KTSA. ... .talks less....says more...."

I would like to point out here that Johnny is rapidly becoming the grand
champion of station breaks and most of them have been guite good. I would
like to see mors of these from our cther Program Directors.

#

COPY APPROACH ( Jack Fiedler,

While this idea was suggested by KTSA, I have thought of a different
twist on it which I think you might f.inﬂ useful in selling an air conditioning
account,

The commercial would open and close with this thought, 'The temperature
downtown right now is 94°; the temperature in {ront of a Philco room air
conditioner is 72°." Obviously, this would have to be done live.

4
W

COMPETITOR'S PROMOTION { Stan Richards, Prog
As noted last week, attached you will find Stan Richards'® report on

the "Summer Carnival of Fun'' contests being run by KBOX,

#
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CREATIVE SALES IDE A { Al Lurie, Sagles Manager, KLIF }

Leon's Bar-B-Q is opening a new location and is proposing a one cent
sale on soft drinks when the customer buys a hamburger. KLIF deejays will
sexrve as carhops for, I assume, one day.

STATION BREAK ( Johnny Borders, Program Director,
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# f #
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COMPETITOR'S PROMOTION { Stan R
As noted last week, attached you will find !
the "Summer Carnival of Fun'' contests being rua by
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COMMERCIAL COPY ( Richard Wilcox, Manager, KABL )

Simas Brothers gasoliﬁ.e has long had unusual commercials.
I am enclosing a piece of copy which Richard sent me concerning this
account. Should you have a potential client for this approach, I am sure
Richard would be happy to locate other examples.
#t # #

COMMERCIAL REJECT ( Charlie Payne, Sales Manager, KABL )

Local film distributor wanted to run a commercial within the
newscast which sounded like a aews story. He wanted it to sound like a
bulletin and without proper sponsor i.4d.
Charlie converted him to a regular spot schedule on weekends.
# # t#

MPROMOTIONAL IDEA { Al Hart, Program Director, KABL )

KABL, in keeping with its established tongue-in-cheek promo-
tional approach, came up with a beautifully written exotic on '""head hunting
in the Phillipines''.

Copy enclosed.

i i #

STATION BREAK ( Johnay Borders, Program Director, KTSA )

S

“"This is KTSA.,.....love at first sound. "

# # i




COMMERCIAL COPY ( Richard Wilcox, Manager, KABL }

Simas Brothers gasoline has long had unusual commenrcials.
1 am enclosing a piece of copy which Richard sent me concerning this
account. Should you have a potential client for this approach, I am sure

Richard would Be happy to locate other examples.

COMMERCIAL REJECT ( Charlie Payne, Sales Manager, KABL )

Local film distributor ' wanted to run a commercial within the
newscast which sounded like a news story. He wanted it to sound like &
bulletin and without proper sponsor i.d.

Charlie converted him to a regular spot schedule on weekends.

_~PROMOTIONAL IDEA ( Al Hart, Program Director, KABL )

KABL, in keeping with its established tongue-in-cheek promo-
tional approach, came up with a beautifully written exotic on ""head hunting
in the Phillipines'.

Copy enclosed.

# it #

STATION BREAK ( Johnny Borders, Program Directoz, KTSA )

"This is KT8A......love at first sound. "

2 r
ir zlf




TIGER PROMOS

Control: { WINNER Sig, hold under for...)

Anncr 1: "This is WINNER, WYNR.,.."

Control: ( tiger growl and roar )

Anncr 2: "The tiger of Chicago radio..."

Control: ( WINNER theme curtain )




TIGER PROMOS

Control: ( WINNER sig, hold under for...

"This is WINNER, WYNR,..!'

ANNCR 2: "WINNER, The Chicago tiger!"

Control: ( tiger roar and WINNER theme curtain )




Gordon cliendon

what I feel are

Veek - April 27-M

wap with WIND

Headline intros -- "WINNER Instant
P

reshening of live
Lucky Telephone -- 00. 00 per hour
D.J.s make 10 calls per day before going on the air
Make It or Break

oney Street L

LThe new WX

Instructions on
Numbers Game

» o
c

')

olitical Posters
- D.J. cut-ins fr«

Brown Show - cities
enior Souvenir -- Four weeks before graduation
Three To Get Rich
Wooly Mastadon -- 10¢ all winners

Scavenger Hunt on Saturday afternoons —

Vhy I hate Bruce Brown
Fingerprint Contest
00 to 3:00 PM Show from poolside

New

Vonderful inner....

| sound in town. ...

The new WYNR....
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STATION BF

HOT COMERS

KLIF

’,GIGI‘Z""
HCool Breeze
"Going Back to

1.)
z2.)
3.)

L]

i

|
|

"See The Funny Lit
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The announcer comes on with ', .. It was 1776 ] 1 States was in its infancy.

Vv \.Lh

situation locked

hopeless. The new nation was without funds feed its troops o: arms, but

alas a man with £

found him in France asking that gr

being the thrifty person
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PROMOTION { Floyd Brown, Program Director, WYNR )

YWYNR Trick or Treat House'" -- Four Trick or Treat houses
spread over the city and designated as WYNR trick or treat houses. Youngsters
are advised to go from house to house and ask '..is this the WYNR trick or
treat house?" The first ons to find the WYNR trick or treat house wins a priae.

#

PROMOTION ( Mitch Lewis )

"Walking on Money Promotion' ~- Jock gives a series of three
aumberso First person arriving at studio with a used shoe containing these
three digits, in sequencs, receives cash prize. Could probably be sold to
shoe chain, .Prize: one or two pairs of new shoes.

¥ # ¥

ECONOMY IDEA ( Bill Weaver, Manager, KILT )

Bill suggests the following: ''Sometime during the next two months,
review the assessment of the property you own in your market, and try and sack
a lower assessment, Most city and county tax departments will allew depre-
ciation each year, and in many cases it is 2 simple matier of just asking for &
lower assessment, "

4

[

STATION BR &_{;@% { Dick Lahm, Program Director, KILT )

&

/

"Popular from Ghost to Ghost..."

"It turns you on. ...
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PROMOTION ( Floyd Brown, Program Director, WYNR )

YWYNR Trick or Treat House" -~ Four Trick or Treat houses
spread over the city' and designated as WYNR trick or treat houses. oungsters
are advised to go from house to house and ask . .is this the WYNR trick or
treat house?" The first one to find the WYNR trick or treat house wins a prize,

§

PROMOTION ( Mitch Lewis )

"Walking on Money Promotion' ~= Jock gives a series of three

numbers, First person arriving at studio with a used shoe containing these

three digits, in sequence, receives cash prize. Could probably be sold to
shoe chain. .Prize: one or two pairs of new shoes,
i # #

ECONOMY IDEA { Bill Weaver, Manager, KILT )

Bill suggests the following: ''Sometime during the next two months,
review the assessment of the property you own in your market, and try and seek
a lower assessment, Most city and county tax departments will allow depre-
ciation each year, and in many cases it is a simple matier of just asking for a
lower assessment, "

# #

STATION BREAKS ( Dick Lahm, Program Director, KILT )

"Popular from Ghost to Ghost..."

"E turns you on...."




STATION BREAK ( Johnny Bo

"This is KTSA, . .the fal

# i #

e

COMMERCIAL ACCOUNT ( Jim Hamby, Sales Manager, KTSA )

A few weeks back an idea was presented concerning loan companies
and their use of a '"Mobile Money Unit'', Hamby reports that Great Western

ance finally bought the idea on the basis of using vamarked cars,

And so another idea from our Digest has resulted in new money!

STATION BREAK ( Dick Lahm, Program Director, XILT )

"This is KILT in Houston, .. full of tricks and always

atreat,.."
f #
¥ u

COMPETITOR'S COMMERCIAL ( D&c,xiif’ Rosenfeld, Sales Manager, KIL

"For Wilson Office Supply: A salesman is calling ot an executive.
He notices the guards and time lock on the door to the suite. In talking with
the receptionist the fact i.s establiﬁ;vhed that the executive takes time each
meorning ¢o ;d:nire his new office completely furnished by Wilson, Now,
a beautiful but dumb secretary enters and asks a stupid guestion,

line is 'Wilson furnishes everything for the office but the

spot was heard on KPRC, "




STATION BREAK { Johnny Borders, Program Director, KTSA )

@

""This is KTSA, . .the fall fashion in San Antonio listening..."
# # i

COMMERCIAL ACCOUNT ( Jim Hamby, Sales Manager, KTSA )

few weeks back an idea was presented concerning loan companies
and their use of 2 "Mobile Money Unit'', Hamby reports that Great Western
Finance f{inally bought the idea on the basis of using unmarked cars.

And so another idea from our Digest has resulted in new monsy!
g y

STATION BREAK;{ Dick Lahm, Program Director, KILT )

"Thie is KILT in Houston. .. full of tricks and always
£ at% 1"
a ire“&q e

COMPETITOR'S COMMERCIAL ( Dickie Rosenfeld, Sales Manager, KILT )

“"For Wilson Office Supply: A salesmen is calling on an executive.

He notices the guards and time lock on the door to the suite, In talking with
the recaptionist the fact iis established that the executive takes time each
morning {o 3dmire his new office completely furnished by Wilson, Now,
a beautiful but dumb secretary enters and asks a stupid question. The g

line is 'Wilson furnishes everything for the office but the secretar

spot was heard on KPRC. "
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STATION BREAK ( Johnny Borders, Program Director, KTSA )

"This is KTSA, ., the fall fashion in San Antenio listening..."
# # #

COMMERCIAL ACCOUNT ( Jim Hamby, Sales Manager, KTSA )

A few weeks back an idea was presented conceraing loan companies
and their use of a "Mobile Money Uni¢'!, Hamby reperts that Great Western
Finance finally bought the idea on the basis of using uvamarked cars.

And s0 another idea from our Digest has resulted in new money!

24 £t
" o

STATION BREAK ( Dick Lahm, Program Director, KILT )

S en

.

"This is KILT in Houston, .. f{ull of tricks and slways

2 treat.o. "

i #

COMPETITOR'S COMMERCIAL ( Dickie Rosenfeld, Sales Manager, KILT )
“For Wilson Office Supply: A salesman is calling on an executive,

He notices the guards and time lock on the door to the suite. In talking with

the receptionist the fact is established that the executive takes time each

morning o admire his new office completely furnished by Wilson., Now,
a beautiful but dumb secretary enters and asks a stupid question. The punch
line is 'Wilson furnishes everything for the office but the secretary'. This

spot was heard on KPRG,"




STATION BREAK ( Johnny Borders, Program

"This is KTSA,,.the fall fashion in San Antond
i #

COMMERCIAL ACCOUNT ( Jim Hamby, Sales Manager, KTSA )

A few weeks bad¢k an idea was presented conceraning loan companies
and their use of 2 "Mobile Money Unit'!, Haraby reperts that Great Westsern
—_

Finance finally bought the idea on the basis of using unmarked cara,

And so0 another idea from our Digest has resulted i» new money!

#

STATION BREAK ( Dick Lahm, Program Director, XKILT }

"This is KILT in Houston, . . full of tricks and alweays
¥
atreate. .
# #

COMPETITOR!'S COMMERCIAL ( Dickie Rosenfeld, Sales Manage

“For Wilson Office Supply: A salesman is calling on an exe

et -

He notices the guards and time lock on the door to the suite. In talking with

the receptionist the fact ie established that the executive takes time each

morning to admire his new office completely furnished by Wilson, Now,
2 beautiful bui dumb secretary enters and asks a stupid question. The
line is 'Wilson furnishes everything for the office but the secretary’,

spot was heard on KPRC, "




COMPETITOR'S PROMOTIONS { J. Tyler Duan, Program Director, WYSL )

1.) WKBW: ‘Stork Club" ~- expectant mothers write in name
and date of expected birth, Name is drawn, prizes ( suitable ) awarded,

2.} WKBW: "Voice Choice Contest'" «- man goes out and gets
tapes of voices from people on street. Play back on air; {f you identify

your own voice, you win a prize,

# # #

STATION BREAK ( J, Tyler Dunn, Program Director, WYSL )

B
A

"This is WYSL.,...s80 nice to drive home t0... " { afternoon

drive time )

ft # i

REJECTED COMMERCIAL ( Ron Ruth, Sales Manager, WYSL )

" The spots for the mavie ' A New Kind of Love' were very
suggestive, I xegommend a close listen to all cuts befo;'e iauti;ing this one
on. I could upset some old, rich ladies, not to m’eutiog the FCC, "

PUBLIC SERVICE FROMO'X'EOZ}_&_’ { Ron Ruth, Sales Manager, WYSL )

"Watch for Kids on Halloween Night'" campaign. Ron suggests
that this campaign might be effective if done in a cute way and, at the same
time, would make an impression on motorists to be especially watchful on

that aight,




COMPETITOR!S PRQl&EOTIONS { 3. Tyler Dunn, Program Director, WYSL )
1.) WKBW: "Stork Club" ~- expectant mothers write in name
and date of expected birth. Name is drawn, prizes { suitable ) awarded,
2.} WEKBW: “Voice Choice Contest" -- man goes out and gets
tapes of veices from people on street. Play back on air; {f jou {dentify

your own voice, you win a prize,

# #

STATION BREAK ( J. Tyler Duan, Program Director, WYSL )
*This is WYSL,,...80 ﬂi;:e to drive home t0..." { afternoon
drive time )
# #

REJECTED COMMERCIAL ( Ron Ruth, Sales Mansger, WYSL )

" The spots for the movie ' A New Kind of Love' were very

suggestive. I recommend a close listen to all cuts before puniting this one

on. I could upset some old, rich ladies, not to mention the FCC, "
# # *

PUBLIC SERVICE PROMOTION ( Ron Ruth, Sales Managex, WYSL )

"Waitch for Kids on Halloween Night'" campaign. Ron suggests
that thi , ign might be effective if dons in 2 cute 1 ¢ the sz
that this campaign mig e effective if dons in a cute way and, at the same
time, would make an impression on motorists to be especially watchful on

that aight,




PROMOTION IDEA ( Roy Nichols, Newsman, KLIF )

Roy is a member of the KLIF news department and took time to

send me an idea for a promotion that occurred to him. Rather than try to

explain it, I am attaching fax copies of his note to me.

Seems like a good idea, especially with Christmas coming up.

# & #

SPEC SPOT ( Don Keyes, Dallas )

While in New York recently, I heard a commercial which opened
up witk Italian-type music--mandolins, etc--faded, and the announcer said,
"Roman time XIV past VI. Time for Roman Pizza."

Perhaps there is a sponsor named Roman in your city to whom this

appreach might appeal.
###

GCREATIVE SALES IDEA ( Dickie Rosenfeld, Sales Manager, KILT )

"Deer Lake Lodge is using a deer hunting lease as a wedge to sell
1/2 acre lots to prospective buyers, We created a spot with an opening attention
getter of hunters' guns going off and then came in with two men who were driving
to the lease talking of all the wonderful advantages of Deer Lake Lodge end how
when they got their limit of game the wives could bring the kids up for a nice

weekend, '

#ie

STATION BREAK ( J, Tyler Duns, Program Director, WYSL )

This is for KABL only to be used only during the evening.
"Thie s KABL. ... A nocturne for November...."

###




PROMCTION IDEA ( Roy Nichols, Newsman, KLIF )

Roy is a member of the KLIF news department and took time to

gend me an idea for a promotion that occurred to him. Rather than try to

explain it, I am attaching fax copies of his note to me.

Seems like a good idea, especially with Christmas coming up.

#F#

SPEC SPOT ( Don Keyes, Dallas )

While in New York receatly, I keard a commenrcial which opened
up with Ikalian-type music--mandoling, etc--faded, and the announcer said,
"Roman time XIV past VI, Time for Roman Pizza."

Perhaps there is a sponsor named Roman in your city to whom this

approach might appeal.
¢ %

CREATIVE SALES IDEA ( Dickie Rosenfeld, Sales Manager, KILT )

"Deer Lake Lodge is using a deer hunting lease as a wedge to sell
1/2 acre lots to prospective buysrs. Wae created a spot with an opening atteation
getter of hunters' guns going off and then came in with two men who were driving
to the lease talking of all the woaderful advantages of Deer Lake Lodge and how
when they got their limit of game the wives could bring the kids up for a nice

weekend, "

¢

STATION BREAK { J, Tyler Dunn, Program Director, WYSL )

This is for KABL only to be used only during the evening.
“*This is KABL. ... A nocturne for November...,"

# ¥
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CREATIVE SALES IDEA { Al Lurie, Sales Manager, KLIF )
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COMPETITOR'S COMMERCIAL ( Dickie Rosenfeld, Sales Manager, KILT )

On KODA for Mel Groan Volkswagen Company. A Volks owner
is talking to his Attorney about drawing up his will, ..

Volks Owner: 'l want to leave the 25 miles per gallon
I save on my Velks to my children. "

Lawyer: "But you can't will something like that,.."

Volks Owner: "I want my wife to have the $100, 00 pez
year I save on maintenance,"

Lawyer: "That is ne way to write a will, .. "
Volks Owner: "But I get so much mileage and save se
much on meintenance I ought to be able

to leave it to someone,"

Lawyer: "Alright, alright, who are you golag o leave
the Volks to?"

Volke Owner: "Nobody, I'm taking the Volks with me...."
# # #

SPEC SPOT AGGOUNT ( Dickie Rosenfeld, Sales Manager, KILT )

Roeyal Homes has a new model that they are selling called the
Space Princess. The commercial begins '"Once upon 2 time.. not so very
long ago... a beautiful Princess told her Prince Charming she wanated a new
castle, .. This in turn is tied in with the real facts of the copy.

it # #

STATICN BREAKS ( Johnny Borders, Program Director, KTSA )

"KTSA, .. full of tricks and always a treat!"
"KTSA. . .for a spook-tacular Halloween!"

"KTSA, ,.brighter than a Jack-o-Lanterni"

! * R > aitth e - S "
"KTSA,.. haum#ng your h‘?uac with mf,;;ch more musgic!




COMPETITOR!S COMMERCIAL { Dickie Rosenfeld, Sales Manager, KILT )

On KODA for Mel Creoan Volkswagen Company., A Volks owner
is talking to his Attorney about drawing up his will. ..

Volks Owner: "I want to lsave the 25 miles per gallon
1 save on my Velks to my children,

Lawyer: "But you can't will something like that,.."

Volks Owner: "I want my wife to have the $100. 00 per
year I savé on maintenance, "

Lawyer: "That is no way to write a will, . ."
Vollkte Owners '"But I get so much mileage and save so
much on mainienance I ought to be able

to leave it to somecne, "

Lawyer: “Alright, alright, who are you going o leave
the Volks to?"

Volks Owner: "Nobody, I'm taking the Volks with me.o.."

# & 'y

SPEC SPOT ACCOUNT ( Dickie Rosenfeld, Sales Manager, KILT )

-4
-, oSy

Royal Homes has a new model that they are selling called the
Space Princess, The commercial begins "Once upon & time., . not so very
long ago... a beautiful Princess told her Prince Charming she wanted a new
castle...” This in turn is tied in with the real facts of the copy.
it # #

STATION BREAKS { Johnay Borders, Program Director, KTSA )

UKTSA, .. full of tricks and always & treat!"
"KTSA, .. for & spooketacular Halloween!"

NKTSA, .. brighter than a Jack-o-Lanterni"

"KTSA, . . hauntjng your hg?use with. 12'3;1«:}'1 more musiec!"
“.; i v

J
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PUBLIC SERVICE { Ron Ruth, Szles Manager, WY¥SL )

a9

Ron guggests & safe driving campaign with a sectional flavor,
"WYSL urges all the people in Kenmore { suburbh ) to drive safely. "

The idea is to use all the surzrounding towns and suburbs inthe
safety pitch,

Along these lines, I heird a éeries of bzeaks on WSB ia Atlanta
which went something like this:

"Phis is WSB, Atlanta,,....at 720 oa the Decatur
vadio dialiso0 "

This certainly dramatizen the big coverage that they have,

& s &
& 4 v

COMMERCIAL IDEA ( Dickie Rosenfeld, Sales Manager, KILT )

An idea for secm:mv gener al msurance business, He pite
Bill Thaxton Insurance Agency the idea of selling 2 package insurance
plan to the gouewal public on radio. .Cm this plan you can get accident, auto,
home, hoeyital and life insurance on one easy monthly payment, The on-
the-aiz plick is "You call Big Bil for the Big T Plan. Regazdles
of your ratings or cancellatiens,
#

MONEY SAVING IDEA { Bill

¥ checked with
his knowledge the only &

is KIL1. We should a aizaing a fluctuating perc




PUBLIC SERV ICE §{ Ron Ruth, Szles Manager, W¥SL )

Ron suggesis a safe driving campaign with a sectional flavor,
"WYSL uvges all the people in Kenmore { subuzb ) to drive safely.”

The idea is to uae all the surrounding towne and suburbsg inthe
safety pitch,

Along these lines, I heixd a éeries of breakes on WSB in Atlanta
which went something like this:

s WSB, Atlante,,...at 720 on the Decatuz

1"
6 oo0bd

-

This certainly dramatizen the big coverage that they havae,

a3 2
w {T

COMMERCIAL IDEA ( Dickie Rosenfsld, Sales Manager, KILT

An idea fer securing general insurance business. IHe pitehed the

Bill Thauton Ineurance Agency the idea of selling a package insurance

plan to the goueral public on 1":"» dio; On this plan you can get accident, auto,
home, hosyrital and !z«e ingurance on one easy monthly payment, The one
thesaiz pfich iz "You call Big Bill for the Big T Plan. Regardless

of your .a‘tﬁnas or cancellations, Big T can insufe youl"

MONLY SAV ING IDEA

.

I checked with Moveis Mewbourn £ I he says that to the best of
ax rebate on news calis

KiLT., We should




PROMOTION { Dick Lahm, Program Director, KILT )

"Dick Lahm Sticker Sticker Contest'" - KILT printed up 3"x7"

bumper-type stickers and have kids put them on their notebooks. These stickers

are numbered and the numbers called from time to time for small prizes.

# &8

STATION BREAKS ( Dick Lahm, Program Director, KILT )

R B e ]

"The little ole hit-maker., ., KILT"

"You've €Ot our number...610,.."

#é#

CREATIVE SALES IDEA ( Dickie Rosenfeld, Sales Manager, KILT )

Huat Mattress Company is one of Houston's oldest bedding manufacturers
but they have mever put the image across that a Hunt Matiress is the ultimate in
sleeping comfort at the lowest possible cost since they are the manufacturer and the
retailer, KILT presented them with the following:

Music: ( Slow, dreamy strings )
Girl: "Relax, . . close your eyes . ..drift off to sleep in sheer
_ luxury. . . delicious comfort..." '

Anncr: "On your mattress by Hunt Mattress Co....and after a
night of restful comfort..."

Music: ( bright )

Girl: “"Good morning. .. . what a wonderful day..."

Aanncr: ""You awake refreshed every morning. .. when you sleep
on a Hunt 'good morning' maitress and box spring. Buy
direct from the factory and save on your Hunt Mattress.
Today, see the Hunt Mattress with a ten year guarantee
for only $44.88. Budget terms are available. To see
this mattress without obligation, call Hunt's Mattress
Company at WA 3-5518 or MO 7-4557 for a presentation
in your own home, "

###
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PROMOTION ( Dick Lahm, Program Director, KILT )

"Dick Lahm Sticker Sticker Contest' «- KILT priated up 3'"x7"
bumper-type stickers and have kids put them on their notebooks. These sticker=
are numbered and the numbers called from time to time for small prizes.

#&4

STATION BREAKS ( Dick Lahm, Program Director, KILT )

"The little ole hit-maker, .. KILT"
"*Youlve g9t our number,..610,.."
# & #

CREATIVE SALES IDEA { Dickie Rosonfeld, Sales Manager, KILT )

Hunt Mattress Company is oné of Houston's oldest bedding manufacturers
but they have never put the image across that a Hunt Matiress is the ultimate in
sleeping comfort at the lowest pozsible cost eince they are the manufacturer and the
retailer, KILT presented them with the following:

Music: { Slow, dreamy strings )
Girl: ""Relax, . . close your eyes . ..drift off to sleep in sheer
' luxury. . . delicious comfort.,."

Anncr: "On your mattress by Hunt Mattress Co....and after a
night of restful comfort..." '

Music: { bright )

Girl: "Good morning. ... what a wonderful day..."

Anncr: "You awake refreshed every morning. .. when you sleep
on a Hunt 'good morning' maitress and box spring. Buy
direct from the factory and save on your Humnt Mattress.
Today, see the Hunt Mattress with & ten year guarantee
for only $44.88. Budget terms are available. To see
this mattreas without obligation, call Hunt's Mattress
Company at WA 3-5518 or MO 7-4557 for a presentation
in your own home. "

## &




PROMOTION ( Johnny Borders, Program Director, KTSA )

"Tree Chop' «- telephone géme where listener guesses how many
chops it takes to bring down Christmas tree. If correct, wins a tree. Produced
with Christmas music, chépping sounds, and "timberrt" in echo, etc. The trees
are provided by a supermarket for air mention,

The promotion is inexpensive and timely and Johnny reports that'
listener response has been good. |

###

PUBLIC SERVICE PROMOTION { Johnny Borders, Program Director, KTSA )

W ith more pedple's attention focused on politics and national affairs,

Johnny thinks it would be timely for short, well-produced featurette on '"The

Presidents", giving brief history of each. He suggests the Walter Brennan
album on Liberty as reference material.
###

STATION BREAKS ( Johnny Borders, Program Director, KTSA )

~ ""The Christmas Sound...sounds best on 550... KTSA!"
“KTSA, . . your holiday headquarters for fun!"
"KTSA., , . the sound wrapped for Christmas listening!"
###

PROMOTION { Jack Fiedler, Manager, KTSA )

"We took the Powder Puff Paint Pageant exotic copy from KABL
and ran a promotion { for real ) on the Bob Sinclair Show. To our surprise
in two weeks time on an every-other-hour schedule, it pulled more than 50 real
works of art done in cosmetics., Prize included one year supply of Cover Girl
makeup, courtesy of Noxema. The whole thing made a great merchandising piece

in behalf of Noxema who should be delighted. "

4 £ B
v w 1 4 -




PROMOTION ( Johnny Berders, Program Director, KTSA )

"Tree Chop' -~ telephone game where listener guesses how many
chops it takes to bring down Christmas tree. If correct, wins a tree. Produced
with Christmas music, chépping sounds, and "timberr:’ in echo, etc. The trees

are provided by a supermarket for air mention.

The prormotion is inexpensive and timely and Johnuy reports that

listener response has been good.

###

PUBLIC SERVICE PROMOTION { Johnny Borders, Program Director, KTSA )

W ith more people’s attention focused on politics and national affairs,
Johnny thinks it would be timely for short, well-produced featureite on "The
Presidents", giving brief history of each. He suggests the Walter Brennan
album on Liberty as réference material,
###

STATION BREAKS ( Johnny Borders, Program Director, KTSA )

"The Christmas Sound...sounds best on 550, .. KTSAI"

"KTSA, ..your holiday headquarters for fun!"

"KTSA. . . the sound wrapped for Christmas listening!"
#&#

PROMOTION { Jack Fiedler, Manager, KTSA )

"We took the Powder Puff Paint Pageant exotic copy from KABL
and raen a promotion { for real )} on the Bob Sinclair Show. To our surprise
in two weeks time on an every-other-hour schedule, it pulled more than 50 real
works of art done in cosmetics, Prize included one year supply of Cover Girl
makeup, courtesy of Noxema. The whole thing made a great merchandising piece

in behalf of Noxema who should be delighted."
# 8@
)




STATION BREAK { Rc‘; Jones, Program Director, KLIF )

o ————————————————

"This is KLIF... 1190 Mistletoe Row..."

# #

STATION BREAK ( Floyd Brown, Program Director, WYNR )

"WYNR Chicago. . . with more surprises than Santa Claus..."
¢ ##

PROM"‘TIO"@ IDEA ( Johnny Borders, Program Director, KTSA )

= e -

""Billiminator Contesat" -- After Christmas, deejays announce the
amount of a Christmas "bill"'. The first listener who calls in and has

a Christmas bill of identical amount gets that bill paid by the station.

SALES IDEA { Dickie Rosenfeld, Sales Manager, KILT )
"Client just came out with new record album which is ideal for Christmas
gift. Name of album is 'Sing Along With the Kingston Trio'. This particular

album has no singing by the Trio, only the background music. People can

either sing the

ar words or make up their own lyrics. Capitol was

presented the idea to fur

the best set of lyrics to the 'Tom Doocley’

cut on this album. Contest runs, in their spot schedule, on the Jim Wood Show

at night. Schedule runs for t g the contest, n and Lee

Trimble, the Capitol Man

the schedule ar

third prizes &




STATION BREAK ( Rex Jones, Program Director, KLIF )

"This is KLIF. .. 1190 Mistletoe Row..."

¥4
¥y W W

STATION BREAK ( Floyd Brown, Program Director, WYNR )

"WYNR Chicago. .. with more surprises than Santa Claus.,."
¥ ##

PROMOTEE‘N IDE{&J({ Johnny Borders, Program Director, KTSA )

-

'""Billiminator Contest'' ~- After Christmas, deejays announce the
amount of a Christmas ""bill'"., The first listener who calle in and has

a Christmas bill of identical amount gets that bill paid by the station.

SALES IDEA ( Dickie Rosenfeld, Sales Manager, KILT )

"Client just came out with new record album which is ideal for Christmas
gift. Name of album is 'Sing Along With the Kingston Trio'. This particular
album has no singing by the Trio, only the background music. People can

Biilg DY 3 b E

either sing the regular words or make up their own lyrics. Capitol was

resented the idea to furnish prizes for the best set of lyrics to the 'Tom Dooley’

. ¥
cut on this alburm, Contest runs, in their spot schedule, on the Jim Wood Show
at night, Schedule runs for two weeks, plugging the contest. then Jim a
piug

Trimble, the Capitol Manager,
the schedule and furnishes first ize money of $50. 00 and the

~ |

third prizes each a set of Kingston Trio record

albums,




primarily for females, so ¢
prizes for wife or girlf:
| to daily Valentine Sweepstakes., Firs¢ person to send post
ing ( to the penny rect retail value of all prizes announced;
sweetheart,
Example: '"T} : TSA Val

a govgeous ladies sport

on with spizl.

STATION BREAKS { Johnny Berders,
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e —

"KTSA, . . glistening

STSA,..a holiday of soun

CREATIVE SALES IDEA { John

For supermarke hain to initiate New Year push, chain gives

away 1, 964 pounds of groceries over six t t weel d. Prom ! with
radio spots,
and to prove it Piggl ggly is giving away 1, 064 1 f groceries., Shopper

ers

@8 promoted




prirarily for

prizes for wife o3
prizes added to daily
to station listing { tc the penny ) corre
wins them for his sweetheart.

Example: "The

appro: ximate

STATION BREAKS { John

=
nny Borders,

oliday of

CREATIVE SALES IDEA ( Johnny Borders,

and to prove
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opportunity to guess the next

dedicate the record.
My only comment h

out of 40 and,

1
De

your Happy New Year station..."

"KTSA. ,.as bright the New Year!"

SALES IDEA ( Del 1

As you oldtimers know,
broadcasts. Markoff's idea
be made with the
commercial,
simply make up the
you do not wish to use an in

with the con

fo

orrectly is

ic }l)c nt.

re it can be

w week, vou would

1




8 given the
If he is correct, he wins the prize and cepe! ne, gets to intro and
dedicate the record.

e : .
I

My only comment here guessing correctly is

STATION BREAKS ( Jo

"KTSA, .. with

TKTSA, . .your

SALES IDEA (

As you cldtimers
broadcasts.
nade with the : sor whereby cez:
commercial, would be broadcast each week.
simply make u iff nce by scheduling sj

you do not wish t

with the comi










STATION BREAKS ( Rex Jones,

"KLIF, ., filled to 119

"KLIF, ., filibuster of Fallfun..."
"KLIF, . . featuring new Fallfashions in fun,.."

"KLIF. , . playing more music than 2 free juke box,.."

STATION BREAK ( Floyd Browan, Program Director, KLIF )

s nmmnst e

"WYNR...as bouncy as a cheerlsader..."

b & 7

COMPETITOR'S COMMERCIAL { Del Markoff, Sales Manager, WYNR )

Goldblatt's Auto Wash on WIJD -- Take-off on Walter Winchell's
"Uatouchables' narration. Concerns ifself with undercover work, a dirty
job abhead, car looks untouchable, .. etc.

A 2
#7)’

SPEC SPOT { Del Markoff, Sales Manager, WYNR )
Del scld Star Pontiac with this apprcach and I would think any
clieant who had the word "star' in his business name weuld find this useful,
Commercial utilizes voice of various movie stars, then announcexz!s
voice comes in and says, ''These are tars in Hollywoed, but in
Chicago the famous

Sounds like
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STATION BREAKS { Rex Jones, Program Dire

"KLIF, .. filled to 1190 with Fall fun,.."
"KLIF, , , filibuster of ¥Fallfun..,"

"KLIF, . . featuring new Fallfashions in fun...'"

"KLIF, , . playing more music than a free juke box,.."

STATION BREAK ( Floyd Browa, Program Director,

"WYNR. ..as bouncy as a cheerleader..."
# & #

COMPETITOR'S COMMERCIAL { Del Markoff, Sales Manager, WYNR )

Goldblatt's Auto Wash on WIID -- Take-off on Walter Winchell's

"Untouchables' narration. Concerns itself with undercover work, a dirty

job ahead, car looks untouchable, .. etc.

4 £ &
[N 2

§P_§_g”§§_>gg { Del Markoff, Seles Manager, WYNR )
Del sold Star Pontiac with this approach and I would think any
client who bhad the word "star" in hiz business name would find this useful,
Commezrcial utili ce of various movie stars, then announcezls
voice comes in and says, ''"These are all famous stars in Hollywood, but in
Chicago the famous star is Star Pontiac..."

Sounds like a good attention-ge

<>




STATION BREAKS (
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"This is KILT, ., Houston's £ leader-<-Always Fun List

Ls)l

"This
Lever 61

I would first check to make sure there is not a lever 61 on your voting

machine lest we be accused of confusing an issue,
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PROMOTIONAL IDEA ( Don Keyes, Home Office, Dallas )

I wish to point out that if you did not use "Gregory the Gregacious
Gobbler' during Thanksgiving, it is appropriate for Christmas. This, of
course, providing you have the available turkeys.

# &

STATION BREAK { J. Tyler Dunn, Program Director, WYSL )

. “This is WYSL...a coraucopia of melody. .. "

While this is peculiarly WYSL, I think it would sound pretty funny on
the Top 40 stations as well,
###

PROMOTION ( Floyd Brown, Program Director, WYNR )

"Sick Call" -- What with cold weather bringing colds and flu, Floyd is

devoting 15 minutes of his 9:00 to 12:00 Noon show each day to those children

and adults who are home sick. He asks that they call in to inform him that
they are in that condition and then he sends them a musical get well card
on the air, mentioning thoir name and address, playing a song especially for
them, etc.

On the first morning he did this, the telephone compény called to complain
that the deluge of'calls broke down the operation of three central offices.

This is en original idea and one that should be explored by all pop stations,

#éé¢

STATION BREAKS ( Floyd Browa, Program Director, WYNR )

"This is WYNR, ., beginning to look a lot like Christmas,.."
"Thie ia WYNR. . . Chicago’s musical Santa Claus..."

# &4




~
o -

PROMOTIONAL IDEA { Don Keyes, Homs Office, Dallas )

I wish to point out that if you did not use "Gregory the Gregacious
Gobbler" during Thanksgiving, it is appropriate for Christmas. This, of
course, providing you have the available turkeys.

# &4

STATION BREAK { J. Tyler Dunn, Program Director, WYSL }

"“This is WYSL. .. a cornucopia of melody..."
While this is peculiarly WYSL, I think it would sound pretty funny on
the Top 40 stations as well.
w##

PROMOTION { Floyd Brown, Program Director, WYNR )

"Sick Call" -« What with cold weather bringing colds and flu, Floyd is

devoting 15 minutes of his 9:00 to 12:00 Noon show each day to those children

and adults who are home sick. He asks that they call in to inform him that
they are in that comdition and then he sends them a musical get well card
on the air, meationing their name and address, playing a song especially for
them, etc.

On the first morning he did this, the telephone compény called to complain
that the deluge of calls broke down the operation of three central offices.

This is en original idea and one that should be explored by all pop stations,

& ##

STATION BREAKS ( Floyd Brown, Program Director, WYNR )

"This is WYNR., . . beginning ¢to look & lot like Christmas,.."
""This is WYNR, ., Chicago's musical Santa Claus..."

X




-~
« ~ -
-

PROMOTIONAL IDEA { Don Keyes, Homs Office, Dallas )

I wish te poiunt out that if you did not use "Gregory the Gregacious
Gobbler' during Thanksgiving, it is appropriate for Christmas, Thias, of
course, providing you have the available turkeys.

# &8

STATION BREAK ( J. Tyler Duan, Program Director, WYSL )

"This is WYSL, ..a cornucopia of melody..."
Wkile this is peculiarly WYSL, I think it would sound pretty funny on
the Top 40 stations as well.
# 48

PROMOTION { Floyd Brown, Program Director, WYNR )

“"Sick Call" == What with cold weather bringing colds and flu, Floyd is
devoting 15 minutes of his 9:00 to 12:00 Noon show cach day to those children
and adults who are home sicks He agke that they call in to inform him that

they are im that condition and then he sends them & musical get well card

oa the air, mentioning their name and address, playing a song especially for

them, etcq

On the first morning he did this, the telephone company called to complain
that the deluge ofvc&ns broke down the operation of three central offices.

This is an original idea and one that should be explored by all pop stations,

&é#

STATION BREAKS { Floyd Brown, Program Director, WYNR )

i ##




PROMOTIONAL IDEA ( Don Keyes, Home Office, Dallas )

1 wish to point out that if you did mot use "Gregory the Gregacious
Gobbler" during Thanksgiving, i is appropriate for Christmas, This, of
coursd, providing you have the available turkeys.

# &

STATION BREAK { J, Tyler Duan, Program Director, WYSL )

“This s WYSL...a cornucopia of melody..."
While this is peculiarly WY¥SL, I think it would sound pretty funny on
the Top 40 stetions as well.
#FE

PROMOTION { Floyd Brown, Program Director, WYNR )

~ "Sick Call"” =< What with cold weather bringing colds and flu, Floyd is

devoting 15 minutes of hie 9:00 to 12:00 Noon show each day to those children

and adults who are home sick,. He asgks that they call in to inform him that
they are in that condition and then he sends them a musical get well card
on the air, mentioning their name and address, playing a song especially for
them, etc,

On the first morning he did this, the telephone comyé,ny called to complain
that the deluge oi"calls broke dowa the operatioa of three contral offices.

This is an original idea and one that should be explored by all pop stations,

& ##

STATION BREAKS ( Floyd Brown, Program Director, WYNR )

"This is WYNR., .. beginning to look a lot like Christmas,.."
"This isa WYNR, , . Chicago®s musical Santa Claus.,."
4
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PROMOTION { Johuny Borders, Program Director, KTSA )

"Christmas Cash Catalog'' -- done like "Maximilian'' was done. Saanta's
helper, whose voice is recorded, thumbs through the pages of the Christmas
Cash Catalog announcing different amounts of money. The listener stops Santa's

helper and wins the next price which is coming up from the tape .

¥ #d

STATION BRREAKS { Dick Lahm, Program Director, KILT )

1.) “KILT...the sound of the holiday season..."

2.) "KILT,..your home for the holidays..."
&

SALES IDEA ( Dickie Rosenfeld, Sales Manager, KILT )

Southwestern Savings was sold on an idea that now is the time for parents
to give a gift of a new savings account to their children., They hoped to capture
some of the childre:}‘s cash that is given at Christmas and bolster their deposits
with it.

# ##

SALES APPROACH ( Dickie Rosenfeld, Sales Manager, KILT )

H & H Music Company bought a schedule due to a KILT produced spot
which utilized various musical instruments playing off tune followed by the
announcer saying that anyone buying a musical instrument from that company

would receive lessons for the first month, free of charge.




PROMOTION { Johnny Borders, Program Director, KTSA )

"Christmas Cash Catalog'' -- done like '"Maximilian'' was done. Santa's
helper, whose voice ie recorded, thumbs through the pages of the Christmas
Cash Catalog anmouncing different amounts of money. The listener stops Santa's
helper and wins the next price which is coming up from the tape .

# &R

STATION BREAKS { Dick Lahm, Program Director, KILT )

1.} "KILT...the sound of the holiday season..."
2.) "KILT,,.your home for the helidays..."
#

SALES IDEA ( Dickie Rosenfeld, Sales Manager, KILT )

Sbuthweatern Savings was sold on an idea that now is the time for parents

to give a gift of a new savings account te their children., They hoped to capture
some of the childrer;‘a cash that is given at Christmas and bolster their deposits
with it.

# ##

SALES APPROACH { Dickie Rosenfeld, Sales Manager, KILT )

H & H Music Company bought a schedule due to a KILT produced spat
which utilized various musical instruments playing off tune followed by the
announcer saying that anyone buying a musical instrument from that company

would receive lessons for the first month, {ree of charge.

###




tor, WYN-R }

WYN-R, Chicago...Bluer than Lake Michigan and twice as cool.

#

PUBLIC SERVICE IDEA { Bill Peck, Continuity Director, WYN-R )

Getting Life Guards and Red Cross Water Safety Instructors to
record swimming safety spots personalized for WYN-R.

#o#

HOT COMERS

KILT - None

PRS-,

KLIF

"Milord" Bobby Darin Atco
y
"it's Too Late' Sunny & The Sunliners Teardrop
? .
"My Dreams' /Flip Brenda Lee Decca

I(T_S_f&;
"Walk On By'" Dione Warwick Scepter
"My Ringo" The Rainbows Dot
""Alone With You" Brenda Lee Decca

WYN-R

..

"Keep On Pushing' The Impressions ABC
. ) "Try It Baby" Marvin Gaye Tamla
)"'"Use What You Got" Sugar Pie Desanto Checker




WYN-R )
WYN-R, Chicago... Where June is bustin' out all over,
WYN-R, Chicago,..Bluer than Lake Michigan and twice as cool,
i

PUBLIC SERVICE IDEA ( Bill Peck, Continuity Director, WYN-R )

Getting Life Guards and Red Cross Water Safety Instructors to
record swimming safety spots personalized for WYN-R.

KIiLT - None

e m———

KLIF

"Milord" Bobby Darin Atco
"it's Too Late'" Sunny & The Sunliners Teardrop
"My Dreams' [Flip Brenda Lee Decca

KTSA

"Walk On By" Dione Warwick

)
J
)
3
J

"My Ringo"
"Alone With You"

WYN-R

st e S

"Keep On Pushing''

"Try it Baby"
"Use What You Got"

The Rainbows
Brenda Lee

The Impressions
Marvin Gaye
Sugar Pie Desanto

ABC
Tamla
Checker
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Proposed Aviation "Weather Casts' to local Beechcraft dealer,

Information for casts to he taken from FFA continuous broadcasts.

STATION BREAK ( Johnny Borders, Program Director, KLIF )

e —

KLIF and Dallas. .. Don't settle for one without the other,
IF,..Our best reference is listener preference!

# # #

PROGRAM-SALES IDEA ( Johnny Borders, Program Director, KLIF )

"KLIF will pay your ( A&P, Safeway, etc. ) grocery bill", .. put your
name and address on the back of your grocery tape and send it to KLIF, One
tape will be drawn each week and the amount paid by KLIF', or the sponsor
pays for promos along with regular paid schedule,

#

CREATIVE SPQOTS ( Al Lurie, Sales Manager, KLIF )

Proposed 2 marathon sale to last continuously for 72 hours., If
a customer could catch a salesman sleeping in the showroom, the customer
would get a free car. This was sold to Mohr Chevrolet,
#

COMPETITIVE COMMERCIAL { Del Markoff, Sales Manager, WYN-R )

Lincoln~Mercury Comet., Man and woman in clever dialogue with
humorous and ridiculous endings such as =~ { LOUDNOISE ) Man aske, "What

was that?'" Woman replies, '"That was my charm bracelet.' Man retorts,

"Do you always wear a hub cap on your charm bracelet?"




ager,

s8'' to local Beechcraft dealer,

Information for casts to be taken from FFA continuous broadcasts,

STATION BREAK ( Johnny Borders, Program Director, KLIF )

KLIF and Dallas,..Don't settle for one without the other.
KLIF,,.Our best reference is listener preference!

# #

PROGRAM-SALES IDEA ( Johnny Borders, Program Director, KLIF )

"KLIF will pay your { A&P, Safeway, etc. } grocery bill", ., put your
name and address on the back of your grocery tape and send it to KLIF, One
tape will be drawn each week and the amount paid by KLIF, or the sponsor
pays for promos along with regular paid schedule,

#

CREATIVE SPOTS { Al Lurie, Sales Manager, KLIF }

Proposed a marathon sale to last continuously for 72 hours, If
a customer could catch a salesman sleeping in the showroom, the customer
would get a iree car, This was sold to Mohr Chevrolet.
#

COMPETITIVE COMMERCIAL [ Del Markoff, Sales Manager, WYN-R )

Lincoln-Mercury Comet, Man and woman in clever dialogue with
humorous and ridiculous endings such as -- { LOUD NOISE ) Man asks, '"What
was that?" Woman replies, '"That was my charm bracelet.' Man retorts,

"Do you always wear a hub cap on your charm bracelet?"
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petunia in an onion patch.,

here...this is strictly onion territory.

if we had come from Woolworth Garden Center, this

would not have happened.
ONIONS: Ain't it da truth...you're lousin' up our deal with yvour

at Woolwe

rorth’s Garden C

]
8

ected and separated,

{ address )

LA

TR~ oy
s o £hEen Bilence an

1d the anneuncer comes on with

v, WYN-R

and wild as the waves!




S NIGHT were sold in 32

went on the air in taped conversation with Cinema Art City Manager
and ""bought the house' at Woodla 1020 seats. These were sold in 40 minutes,
Jim went ck on the air and bought Laurel! Theater House, 810 seats, Half of
these were sold in 20 minutes as of this writing,

# & #

PROMOTION { Bob White, Program Director, WYNR

"KILT BEATLE BUS" -- KILT is taking 25 listeners to see the Beatles
erform in New Orleans. They will charter a bus, cater and chaperone the winners.
The bus will be painted with signs saying "KILT Beatle Bus"

They will ask listeners to send in their name, address, and phone
number, age and school on a postecard or a leti Five times per day, from 8:00

AM until 7:00 PM, 2 name will be picked and called on the air, The listener has

5 minutes to call KILT and claim their tri bject to parents' approval,

BREAK { Bob White, Program Director, KILT )

"KILT, ., .it's funderful!"

nfeld, Sales Manager, KILT }

ing Center needed an idea to capitalize on their
gested that the shopping center stage a "hootenanny"

en the mall. XKILT wi rrange for the talent, and the shopping center will

This has been




minutes. Jim went on the air in taped conversation with Cinema Art City Manager
and "bought the house'" at Woodlawn, 1020 seats. These were sold in 40 minutes,
went back on the air and bought Laurel Theater House, 810 seats. Half of

these were sold in 20 minutes as of this writing,
# # #

{ B

ob White, Program Director, WYNR )

EATLE BUS" -- KILT is taking 25 listeners to see the Beatlas
perform in New Orleans.

They will charter a bus, cater and chaperone the winners.
The bus will |

be paintad with signs saying "KILT Beatle Bus",

They will ask listeners to send in their name, address, and phone

number, age and school on a postcard or a letter. Five times per day, from 8:00

AM until 7:00 PM, a name will d and called on the air., The listener has

, subject to parents' approval.

## #
STATION BREA

£.42

K { Bob White, Program Director, KILT )

TKILT, . it's funderfull"

™

SALES IDEA { Dickie Rosenfeld, Sales Manager, KILT )

Meyerland Plaz opping Center needed an idea to capitalize on their
"backeto~-school' rush., XILT suggested that the shopping center stage a "hootenanny"

on the mall, shopping center will
support the '"hootenanny' with a larg This has been

1 for mid-~As
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RILT sold Luke Johnson Ford Company on an idea of being the
back to school car company. KILT is playing the fight songs of Rice University,
he University of Texas, U of H, etc., and telling the college students
sed cars that are periect for college students.
Luke Johnson was sold the idea that this could become an annual

affair and that it would give his company the image of catering to the college crowd

by playing the fight songs. Resulted in an $1850 sale for KILT,

REJECTED COMMERCIALS ( Dickie Rosenfeld, Sales Manager, KILT )

"Not Tonight, Henry" and '"Everybody Likes It" were rejected due to

the suggestive titles,

& #

STATION BREAK { Jim Randolph, Program Director, WYNR )

"You're on cloud 139, .. WYNR,,."
# & #

PUBLIC SERVICE IDEA ( Jim Randolph, Program Director, WYNR )

WYNR proposed to Lever Bros a public service program which would

feature a thirty spot campaign weekly, The spots would bhe testimonials from drop-outs

who have refurned to school and have profited from their return,
###

PUBLIC SERVICE IDEA { De! Markoff, Sales Manager, WYNR )

oe

ust and September are Child Foot Health months.

(<]

with back-to-school and could poszibly be sold




uke Johnson Ford Company on an idea of being the
back to school car company. XILT is playing the fight songs of Rice University,
Texas A&M, the University of Texas, U of H, etc., and telling the college students
of the terrific used cars that are perfect for college students,
Luke Johnson was sold the idea that this could become an annual
affair and that it would give his company the image of catering to the coliege crowd
by playing the fight songs. Resulted in an $1850 sale for KILT,

4 4
T

_IEEJECTED COMMERCIALS;;( Dickie Rosenfeld, Sales Manager, KILT )

"Not Tonight, Henry" and "Everybody Likes Ii"! wers rejected due to

the suggestive titles.

STATION BREAK { Jim Randolph, Program Director, WYNR )

"You're on cloud 139,.,. WYNR,,."
# i #

SERVICE IDEA { Jim Randolph, Program Director, W¥NR )

=

WYNR proposed to Lever Bros a public service program which would
feature a thirty spot campaign weekly, The spots would be testimonials from drop-outs

who have returned to school and have profited from their return.

Y 1 - -
t Health months.




o TEn
all copy pitch was strictly of '"sex' show variety.
This ié a very delicate matter and I warn you to be on the look out
for this kind of movie,
# # ' #

PROMOTION IDEA { Johnny Borders, Program Director, KTSA )

"Housewife Hit Parade'' «- Designed to run between 9:00 AM and
3:00 PM, housewives are invited to send ona postcard their three favorite
records in order of preference to "Housewife Hit Parade'. Then, several

times per hour, their names are mentioned angd the record ( from the existing

play list ) is played, The deejay comments that it is fromi the Fousewife

Hit Parade and is 2 particular favorite of Mrs., So-and-So,
# # #

COPY APPROACH { Ron Ruth, Sales Manager, WYSL )

Too late to rﬁn this year but you'll wish to check it next year.
The entire aﬁvertising campaign for thie particular store in Boston, Mass.
was baséd on the line "When do the kids 8o back to school? As soon as they
shop at Zayre's ".
# # #

STATION BREAKS ( Johnny Borders, Program Director, KTSA )

(1) “This is KTSA...fun for Fall...fun for all..."

{2) "KTSA plays the hits...and much more of them..."

¥ # i




SR L
all copy pitch was sirictly of ''sex" show variety.
‘This -a a very delicate matier and I warn you to be on the look out
for this kind of movie.

¥ # #

PROMOTION IDEA { Johnny Borders, Program Director, KTSA )

“"Housewife Hit Parade'' =~ Designed to run betweea 9:00 AM and
3:00 PM, housewives are invited to sead dna postcard their thyee favorite
records in ordeér of preference to "Housewife Hit Parade''., Then, several
timés per ho@r. their names are mentioned and the record from the existing
play list ) is played. The deejay comments that it is fromi the Housewife
Hit Parade var.xd is a perticular favorite of Mrs. So-and-So.

LR

COPY APPROACH { Ron Ruth, Sales Manager, WYSL )

Too late to ruﬁ this year but you'll wish to check it next year.
The entire aévertising campaign for this particular store in Boston, Mass.
was baaéd on the line ”Whet; dq the kids go back to school? As soon as they
shop at Zayre's "_.

ft # #

STATION BREAKS ( Johnny Borders, Program Director, KTSA )

(1) "“This is KTSA,..fun for Fall...fun for all..."

{2) "KTSA plays the hits...and much moxe of them..."

¥ i #
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STATION BREAK { Johnuy Borders, Program Director, KTSA )

e

""This is KTSA....where the best things in listening
are free..."

# # i

LOCAL EDITORIAL { Art Holt, Manager, WYSL )

WYSL came to the defen’se:,pf the Seneca Indians when the State

of New York moved to grab the Indian Reservation and use it for the site

" of a new dam without planning to repay the Indians for their land.

# # #

PROGRAM IDEA { Don Keyes )

After a redsonably active growth period, Folk Music is becoming

a tremendous fad and I think this Fall will see this reflacted in various
entertainment media. Note the growth of Folk Music singles and albums,
Folk Music Festivals, and the various Hootenanny shows.

In order to cash in on this craze, I suggest that a program be
made available once a week which would be called "The KLIF Hootenanny".
I would suggest Saturday nights, any time after 7:00 o'clock and running
one hours duration. The program would be restricted to Folk Music only
anti with some imagination, could be presented in a most interesting manner.
Perhaps this would be salable to one sponsor. As you know, it is quite
rare for our stations to enter into blogk programmiug, but .in this case,

the idea is topical and in all likelibood salable.




STATION BREAK ( Johnny Borders, Program Director, KTSA )

"This ia KTSA. ...where the best things in listening
are free..."
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LOCAL EDITORIAL { Art Holt, Manager, WYSL )

WYSL ciame to the defen’se_qi" the Seneca Indians when the State
of New Yclark moved to grab the Indian Reaérvation and use it for the site
- of a new dam without plaﬁning to repay the Indians for their land.
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PROGRAM IDEA { Don Keyes )

After a reigonablv éct%ﬁé growth period, Folk Music is becoming
a tremendous fad and I think this Fall will see this. reflected in various
entertainment media. Note the growth of Folk Music singles and albums,
Folk Music Festivals, and the various Hootenanny shows.

In oxrder to cash in on this craze, I suggest that a program be
made available once a week which would be cailed "The KLIF Hootenanny".
I would suggest Saturday nights, any time after 7:00 o'clock and running
one hours duration. The program would be restricted to Folk Music only
an& with some imagination, could be presented in a most interesting manner,
Perhaps this would be salable to one sponsor. As you know, it is quite
rare for our stations to enter into block programming, but .in this case,

the idea is topical and in all likelihood salable.




the various voices.

happiest way to spend the day...
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way, Acting Program Director, KTSA )

school drop~cuts and what can be done
about it, a good PSA is to get 2 owners to record short
vhy you should stay in school, Showing examples of what an

>t you with their firm, The testimony is p: ed along with a

Program Director, KTSA )

to crack

at stores,
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