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COM PETITOR PROM OTION { H eber Sm ith, G eneral M anager, K ABL }

KYA - Using a irline technique, announcing through filte red  m ike, 

"W elcom e aboard flights 1260 { dial position  ) fo r  San J o se , Santa C ruz, e tc , , 

coverin g  m a jor  c it ie s  and towns in coverage  pattern.

# # #



COM PE TIT OR PROMOTION { H eber Smith» G eneral M anager, KABL. }

KYA - Using a irline technique, announcing through filte red  m ike , 

"W elcom e aboard flights 1260 { dial position  } fo r  San J ose , oanta C ru z , etc» , 

coverin g  m a jor  c it ie s  and towns in coverage  pattern»
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STATION BREAKS { Bob V'hifce, Acting P rogra m  D irector , KILT )

"K IL T , . . with a sm ile  as wide as your d ia l . . .  "

"K IL T . . .  ''’ ’here m usic alw ays heads our m en u .. .  "

# # #

PROM OTION ( B ruce Hathaway, Acting P rogra m  D irector , KTSA )

"B a re fo o t  Confederate A rm y H ike" - -  Last Saturday, KTSA deejay 

Bob S incla ir and his B arefoot C onfederate A rm y { Fan Club ) did their annual 

60 m ile  m arch  to Nev B raunfels, Texas, and back, a total o f  14 hours. This 

prom otion  v as prom oted  over the a ir, and in turn so ld  to tv o lo ca l sp o n so rs - 

S e lf 's  H am burger chain, and the T exas Theatre in connection  v ith  their 

latest showing "A dvance to the R e a r" .

At 6:00 AM Saturday, v ith light d r iz ze l and the threat o f  rain,

Bob started  his m arch  v ith  over  400 peop le . KTSA gave p rizes  for  the best 

signs prom oting KTSA and "A dvance to the R ea r" and S e lf 's  H am burgers 

signs on " T "  sh irts .

P ublic and spon sor respon se  to this was great.

# # #

CREATIVE SALES IDEA { Tad Van Brunt, Sales M anager, KABL )

I quote from  Tad’ s report:

"V re have produced  a tape o f  typ ica l K ABL MUSIC vh ich  vi 111 be 

p layed in the m ain window o f  Oakland’ s la rgest departm ent s to re --w ith  a 

d iso lay  o f  flow ers  v h ich  «  e re  grov n to m usic alongside som e w hich v ere  

not. N aturally ours are la rg e r  and m ore  beautiful. This v as done in 

con junction  v ith the C a liforn ia  Spring Garden Show , v hich has purchased 

10, 000 badges for  d istribution  at the sto re  saying ’ I ’ve been v atching them  

do it. 1 ( F low ers  g ra v in g  to K ABL MUSIC )."

# # #
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STATION BREAKS { Bob V hite, Acting P rogra m  D irectors KILT )

" K I L T .. .  with a sm ile  as v ide as your d ia l . . ,  "

" K I L T .. .  V 'here m usic always heads our menu, . . "

# # #

PR O MOTION { B ruce Hathaway, Acting P rogra m  D irectors KTSA )
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Bob S incla ir and his B arefoot C onfederate A rm y ( Fan Club ) did their annual 
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I quote from  “lad's report:
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PRODUCTION IDEA ( Don K eyesD Home O ffice , Dallas )

Audition all person s on sta ff and ca tegor ize  fo r  p oss ib le  future 

production  use. Surprising what ch a ra cter  v o ice s  can be found. P eop le  s o m e 

tim es 30und d ifferent on m ike than the way y o u 're  used to hearing them ,

# # #

PROM OTION { Don K eyes, Hom e O ffice , Dallas )

"M y ste ry  M other" - -  a prom otion  for  M others Day. A rrange v ith  

m other o f  teenager then d e scr ib e  her throughout tv o days b e fore  M others Day. 

Or you might w ish to  start the contest e a r lie r . P ostca rd  entry with expropriate

p r iz e s .

m
# # #

STA TION BREAK ( Bob White, Acting P rogra m  D irector  KILT )

^  " K I L T .. .  Where the fun never s e t s , . . "

§ # #

CREATIVE SALES IDEA ( E arl Hawthorne, Sales M anager, K iS A  )

"Jev -e lry  Store ’ Lucky Graduate' p rom o. Friends and re latives go 

to the s to re  and re g is te r  the May graduate fo r  a drav ing previous to  graduation. 

Store furn ishes all p r iz e s . This w ill create  tra ffic  plus the natural t i e - in  o f 

buying graduation gifts v h ile  they are in the sto re ,

# $ #

STATION BREAK ( Don K eyes, Hom e O ffice , Dallas )

"K L IF . . .  1190 on your sun d ia l . . .  "
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PRODUCTION IDEA ( Don K eyes, Home O ffice , Dallas )

^  Audition all person s on sta ff and ca tegorize  for  p oss ib le  future

produ ction  use. Surprising what ch a ra cter  v o ice s  can be found. People s o m e 

tim es sound d ifferent on m ike than the way y o u 're  used  to hearing them .

§ # #

PROM OTION { Don K eyes, H om e O ffice , Dallas )

"M y ste ry  M other" - -  a prom otion  for  M others Day. A rrange with 

m other o f  teenager then d e scr ib e  her throughout t v o  days before  M others Day. 

Or you might w ish  to  start the contest e a r lie r . P ostca rd  entry with appropriate

p r iz e s .

m
# # §

STATION BREAK { Bob V’hite, Acting P rogra m  D irector  KILT )

‘C, " K I L T .. .  W here the fun never se ts . . . "

# # #

CREATIVE SALES IDE_A ( Earl Hawthorne, Sales M anager, KTSA }

"J e w e lry  Store ’ Lucky G raduate1 p rom o. Friends and re la tives go 

to  the sto re  and re g is te r  the May graduate for  a drav ing previous to graduation. 

Store furn ishes all p r ize s . This w ill create  tra ffic  plus the natural t ie - in  o f 

buying graduation gifts v h ile  they are in the store .

# # #

STATION BREAK { Don K eyes, Home O ffice , Dallas )

"K L IF . .„1 1 9 0  on your sun d ia l . . .  "

# # #

a



PROM OTION { Bob White, Acting P rogra m  D irector , KILT )

"Autographed Beatle Book Contest " -•* I quote from  B ob 's  report: 

"W e have obtained two autographed cop ies  o f Beatle .lohn Lennon's book In His 

Own W rite . We are giving these to som e lis te n e rs . V e are asking them to 

count the num ber o f  Beatle re cord s  played during the 'LOO - 9:00 o r  3:00 - 

7:00 show fo r  one full w eek. One o f  the c o r r e c t  entriei will be drawn on the 

6:00 -  9:00 show and one on the 3:00 - 7:00. This p rize  is big enough to hold 

the lis ten ers  tight for the full week. T h ere is no way tiny can get these 

autographed books except from  us. It has rea lly  s tir re d  i p the talk and will 

run during H ooper week. The books w ere obtained from  S non St Schuster 

Publishing, 630 Fifth Avenue, New Y ork, New Y ork  1002v\"

# # #

PROMOTION ( Bob White, Acting P rogra m  D irector , KILT )

Bob rep orts  that KILT is running the "P arty  C rash “8" contest which 

I d e scr ib ed  in last w eek 's D igest. He says that the m ail pull duly has been upward 

o f 60 letters  and that m others ca ll all day asking the deejays to ‘-»ash their teens 

party. He highly recom m ends the prom otion  and says it is a grec public

relations g im m ick .

# # #

STATION BREAK ( Bob White, Acting P rogra m  D irector , KILT ) 

"K IL T . . . w here you get m ore sm iles  per hour, . . "

# 9 #

CREATIVE SALES IDEA f Earl Hawthorne, Sales M anager, KToA )

"W hy I Love My M om " - -  Best entry of 26 w ords or le ss  wins maj i 

p r ize  from  spon sor and the 26 runners-up  win flow ers  fo r  their m othe-,

# # #

1



PROM OTION { Bob White, A cting P rogram  D irector, KILT )

"A utographed Beatle B ook Contest " - -  I quote from  B ob 's  report: 

"W e have obtained two autographed cop ies  of Beatle .lohn Lennon's book in r-iis 

Own W rite . We are giving these to som e lis te n e rs . >' e are asking them  to 

count the num ber o f  Beatle re co rd s  played during the 6:00 -  9:00 or 3:00 - 

7:00 show fo r  one full w eek. One o f the c o r r e c t  entries will be drawn on the 

6:00 -  9:00 show and one on the 3:00 - 7:00. This p rize  is big enough to hold 

the lis ten ers  tight for  the full week. There is no way ths.y can get these 

autographed books except from  us. It has rea lly  s tirred  tp the talk and will 

run during H ooper week. The books w ere obtained from  S non & Schuster 

Publishing, 630 Fifth Avenue, New Y ork, New York 1002.',"

# # #

P R OMOTION { Bob White, Acting P rogra m  D irector , KILT )

Bob rep orts  that KILT is running the "P arty  C rash .-s" contest, which 

I d e scr ib ed  in last w eek ’ s D igest. He says that the m ail pull c .d y  has been upward 

o f  60 letters  and that m others ca ll all day asking the deejays to c-ash their teens 

party. He highly recom m ends the prom otion  and says it is a gres public 

relations g im m ick .

# # #

STATION BREAK ( Bob White, Acting P rogra m  D irector , KIL l ) 

"K IL T . . . w here you get m ore sm iles  per hour. . . "

# #

CREATIVE SALES IDEA { Earl Hawthorne, Sales M anager, K7 SA

"W hy I Love My M om " - -  Best entry of 25 w ords or  le ss  vins m aj i 

p r ize  from  spon sor and the 25 runners-up win flow ers  fo r  their mofchc-

# # #
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S T A TION .BREAKS ( B ruce Hathaway, Acting P rogram  D irector , KTSA )

"K T SA . . .  m ore fun than the old  sw im m ing h o le . , . 11 

"K TSA. , .  putting the s iz z le  in s u m m e r .. .  "

# # #

PROMOTION ( Bob White, Acting P rogra m  D irector , KILT }

I quote from  B ob 's  report:

" With sch ool out in just a few days, all sen iors  are busy getting things ready 

fo r  graduation and probably  som e w ill not get around to each m em ber of their 

graduating c la ss  to say goodbye and. w ish them  luck . KILT w ill ask sen iors  to send 

in their nam e, phone num ber and sch oo l. We w ill ca ll at least one from  each sch oo l 

and let them re co rd  their good  luck  w ishes to their sen ior  c la ss . These record in gs  

w ill be played o v er  the a ir  during the m orning, afternoon and night p er iod s . I believe 

that this w ill be a good  g im m ick  to generate much in terest from  all graduating sen iors . "

# # #

PROMOTION { Bob White, Acting P rogram  D irector , KILT )

Again, I quote from  B ob 's  report:

"W e w ill start running a prom otion  that has proved  very su ccessfu l in the 

past. We w ill ask graduating sen iors  to send in one o f their graduation announcem ents. 

During the m orning show, one w ill be drawn per hour and that sen ior  w ill have 15 

minutes to ca ll the station, and c la im  their p r ize . The p rizes  w ill be album s, theatre 

p a sses , tickets to our ‘ end o f sch oo l sh ow ', and 45!s, "

# # #

HOT COMERS 

KLIF

1 .  ) ' E very L ittle Bit H urts"
2 .  ) "A  W orld Without L ove"
3 .  ) "D ream  L o v e r"

Brenda H olloway Tam la
Bobby R ydell (P e ler  & Gordon) Cam eo ( Capitol )
P a ris  S isters MGM
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STATION BREAKS { B ruce Hathaway, Acting P rogram  D irector , KTSA ) 

"K T SA . „ .  m ore  fun. than the old  sw im m ing hole. . .  "

"K TSA. . .  putting thé s iz z le  in s u m m e r .. . "

# # #

PROM OTION { Bob White, Acting P rogram  D irector , KILT )

I quote from  B ob ’ s report:

»'With sch oo l out in just a few days, a ll sen iors  are busy getting things ready 

fo r  graduation and probably  som e w ill not get around to each m em ber o f their 

graduating c la ss  to say goodbye and w ish them  luck . KILT will ask sen iors  to send 

in their nam e, phone num ber and sch oo l. We w ill ca ll at least one from  each sch ool 

and let them  re co rd  their good  luck  w ishes to their sen ior  c la ss . These record ings 

w ill be played o v er  the a ir during the m orning, afternoon and night p eriod s . I believe 

that this w ill be a good g im m ick  to generate m uch in terest from  all graduating sen iors . "

# # #

P ROM OTION ( Bob White, Acting P rogram  D irector , KILT )

Again, I quote from  B ob 's  report:

"W e w ill start running a prom otion  that has proved  very  su ccessfu l in the

past. We w ill ask graduating sen iors  to send in one of their graduation announcem ents. 

During the m orning show, one w ill be drawn per hour and that sen ior  w ill have 15 

minutes to ca ll the station and cla im  their p r ize . The p rizes  w ill be album s, theatre 

p a sses , tickets to our ’ end o f sch oo l show ', and 45*8 ."

# # #

HOT COMERS 

KLIF

1 .  ) "E v e ry  L ittle Bit H urts"
2 .  ) "A  W orld Without L ove"
3 .  ) "D ream  L ov er"

Brenda H olloway Tam la
Bobby Rydell (P e ler  8: G ordon) Cam eo { Capitol }
P a ris  S isters MGM
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STATION BREAK ( Johnny B orders* P rogram  D irector , K LIF )

"K LIF . . » the p e o p le s1 ch o ice . . . "

# # #

CREATIVE SALES IDEA ( E arl Hawthorne* Sales Manager* KTSA )

E arl suggests a June bride p rom o: Sell north and south side builder on 

showing a-home furnished by lo ca l furniture s to re . Idea is to get brides or anyone 

to go to the hom es and re g is te r  fo r  p r izes  to be given away by the builder and other 

p articip atin g  s to re s . Lots o f spon sors  can be tied in such as clothing s to res , 

m eat com pan ies, e tc .

# # #

P R OMOTION { 3 ru ch  Hathaway, Acting P rogram  D irector , KTSA )

"F in a l Exam ination" - -  B ruce says the name is tim ely for that "getting 

out o f sch oo l tim e o f  yea r. "  It w ill a lso  have housewife appeal because of its 

challenge. The contest can be w orked severa l different ways, one of which would 

be to get the listen er on the phone, give him four le tters , such as p, s, o, t * and 

then give him ten seconds to make a w ell-know n, everyday w ord such as "stop ".

If the lis ten er  w ins, he re ce iv e s  $5, 50. If he lo s e s , he rece iv es  a sm all p ocie t 

d iction ary.

# # #

PRO G RAM -SALES IDEA { B ruce Hathaway, Acting P rogram  D irector , KTSA )

"Scat from  S chool" - -  F or sale  to a d r iv e -in  or  ham burger chain, "The 

KTSA Scat from  School S p ectacu lar". For one day only , the last day o f  sch ool, 

the ham burger house would advertise  a get-together at "J oe  D o e 's "  ham burger stand. 

The m erchant would have fantastic speciE.ls, such as buy two ham burgers and get one 

fre e , etc . Bring a carload , e tc . KTSA '«/ill have ce rtifica tes  p laced  in som e of 

the trays which would be good for  theatre p a sses , re co rd s , e t c . ,  and one grand p rize

such as a $25. 00 bond.
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STATION BREAK ( Johnny B o rd ers , P rogram  D irector , KLIF )

"KJLIF,, . , the p e o p le s ’ ch o ice , , . "

# # #

C R EATIVE SALES IDEA ( E arl Hawthorne, Sales M anager, KTSA )

E arl suggests a June bride prom o: Sell north and south side builder on 

showing a-home furnished by lo ca l furniture s to re . Idea is to get brides or  anyone 

to go to the hom es and re g is te r  fo r  p r izes  to be given away by Ihe bu ilder and other 

p articip a tin g  s to re s . Lots o f spon sors  can be tied in such as clothing Stores, 

m eat com pan ies, etc,

# # #

PROM OTION { Bruch Hathaway, Acting P rogra m  D irector , KTSA )

"F in a l Exam ination" - -  B ruce says the name is tim ely  for  ihat "getting 

out of sch ool tim e o f yea r, "  It w ill a lso  have housewife appeal because o f its 

challenge. The contest can be w orked severa l different ways, one of which would 

be to get the lis ten er  on the phone, give him four le tters , such as "p , s, o, t " , and 

then give him ten secon ds to make a w ell-know n, everyday w ord such as 's t o p '.

If the lis ten er  w ins, he re ce iv e s  $5, 50, If he lo s e s , he rece iv es  a sm all pocket 

d iction ary,

tf # #

PR O G RA M -SALES IDEA ( B ruce Hathaway, Acting P rogram  D irector , KTSA )

"Scat from  S chool" - -  F or sa le  to a d r iv e -in  o r  ham burger chain, "The 

KTSA Scat from  School S p ectacu lar", For one day o n ly , the last day o f sch ool, 

the ham burger house would ad vertise  a get-togeth er at "J oe  D oe’ s "  ham burger stand, 

The m erchant would have fantastic sp ec ia ls , such as buy two ham burgers and get one 

fre e , etc . Bring a carload , e tc . KTSA w ill have certifica te s  p laced  in som e of 

the trays w hich would be good for theatre p a sses , r e co rd s , e t c . ,  and one grand p rize

such as a $25, 00 bond.
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PROM OTION FOR VALENTINE { R ichard  W ilcox, M anager, K ABL )

1  On V alentine 's Day, K ABL w ill salute lo v e rs  everyw h ere with the

rom antic m ating ca lls  o f various anim als,

* # #

TIM E CHECK ( Jack F ied ler , M anager, WYNR )

"  WYNR V a le n -T im e ,. . .  "

# # #

#

STATION BREAKS { Jack  F ied ler , M anager, WYNR )

L  ) "W Y N R ,, ,  brigh ter than the C hicago s k y lin e ,, .  "

2 , )  W Y N R ,. .  faster  than the C hicago rush hour, „ .  and lots m ore  xuh, , ,  

3 „ ) W Y N R ,, ,  putting the GO in C h ica g o ,. . « 11

# # #

PROM OTION { J, T y ler  Dunn, P rog ra m  D irector , WYSL )

"Instant B eetle K it" — The station w ill award kit containing Beatle 

w ig, r e co rd , photo and shirt to best entry o f "W hy I Want to  be a B eatle", Kit 

a lso  contains a can  o f in sectic id e ,

# # #

CO M PETITOR 'S PROMOTION,( TYler Program D irector , W io L  )

WEBR has begun new spaper advertising using the same idea as found 

in the book W hat's Going On H ere ?  f photograph or  film  still with incongruous 

cartoon dialogue plugging announcers },

# # ff
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PROM OTION FOR VALENTINE { R ichard  W ilcox» M anager, K ABL }

On V alentine53 Day, K ABL w ill salute lo v e rs  everyw h ere with the 

rom antic m ating ca lls  o f  various an im als0

# # #

TIM E CHECK { Jack F ied ler , M anager, WYNR )

"W YN R V a le a -T im e .. . .  "

# # #

STATION BREAKS ( Jack  F ied ler , M anager, WYNR )

1 „ ) "W Y N R, o , b righ ter than the C hicago sk y lin e ,, ,  "

2 , }  W Y N R ,, ,  fa ster  than the Chicago rush h o u r ,, „ and lots m ore  fun, , „

PROM OTION ( J, T y ler  Dunn, P rog ra m  D irector , WYSL 5

"Instant Beatle K it" - »  The station w ill award kit containing B eads

CO M PE TITO R ’ S PROM OTION ( J, T y ler Dunn, P rog ra m  D irector , W Y3L )

3 , )  W Y N R ,, ,  putting the GO in Chicago It

# # #

w ig, re co rd , photo and sh irt to best entry o f  "W hy I Want to  be a B eatle", Kit.

a lso  contains a can  o f  in sectic id e .

# # #

WEBR has begun new spaper advertising using the sam e idea as found

in the book  What’ s ( photograph or  film  still with incongruous

cartoon  dialogue plugging ann ouncers ),
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PROM OTION ( B ruce Hathaway, Acting P rog ra m  D irector , KTSA )

The KTSA "I  G rosta  C ontest" - -  W rite in contest w herein  lis ten ers  are 

invited to send in their best " I  C ro s ta s " . Exam ple: " I f  you c ro sta  owl with a goat- 

you would have a Hootenanny. " F inalist w ill be read over the a ir  once per hour, 

and five best w ill re ce iv e  $10, 00 each.

CREATIVE SALES IDEA { E arl Hawthorne, Sales M anager, KTSA )

Sell to m eat com pany a package along with this p rom o. L isteners are invited 

to send in th eir  favorite  Hot Dogs re c ip e . The best three win free  cookout with 

th e ir  favorite  station, dee jay  doing the cooking . Sponsor furnishes tne E ranks and 

the tr im m in gs.

# # #

PROM OTION { Jim  Hamby, M anager, KTSA }

"K TSA P resen ts  B eatles, Beach B oys, L e s lie  G ore in c lo se d  c ircu it  TV 

C on cert at M unicipal Auditorium  next Saturday. W orked through lo ca l p rom oters  

with absolutely  no financial liab ility  or  expense. KTSA gets 10% o f  p ro fit . P rom oters  

{ lo ca l ) furnish  all liab ility  insurance with binder provided . Advance tickets went 

on sa le  yesterday  and are  m oving w ell at $1. 50 advance, $2. 00 at d oor . H a•jq 

f irm  con tract coverin g  all aspects and protecting  If SA.

# # #

# # #

STA TION BREAK { Johnny B ord e rs , P rog ra m  D irector , K LIF )

"K L IF . . .putting the 's in g ! in S p r in g !"

# # #

0 ‘
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PROM OTION { B ru ce  Hathaway, Acting P rog ra m  D irector , KTSA )

The KTSA " I  C rosta  C ontest" - -  W rite in contest w herein  lis ten ers  are 

invited to send in their best "I  C ro s ta s " . Exam ple: "Is you cro sta  owl with a goat, 

you would have a Hootenanny. " F inalist w ill be read over  the a ir  once per hour, 

and five best w ill re ce iv e  $10. 00 each.

Jk  -U i i  if i t  t r

CREATIV E SAOES IDEA ( E arl Hawthorne, Sales M anager, KTSA )

Sell to m eat com pany a package along with this p rom o. L isten ers are invited 

to send in th eir  favorite  Hoi Bogs re c ip e . The best three win tree  cookout. with 

th eir  favorite  station deejay doing the cooking. Sponsor furnishes che Franks and 

the tr im m in gs.

a. ji .a ir n- n-

PROM OTION { Jim  H am by, M anager, KTSA }

"K T SA  P resen ts  B eatles, Beach B oys, L e s lie  C ore  in c lo se d  c ircu it  V 

C on cert at M unicipal A uditorium  next Saturday. W orked through lo ca l p rom oters  

with absolutely  no financial liab ility  o r  expense. KTSA gets 10% o f  p rofit, i rom oters  

{ lo ca l ) furn ish  all liab ility  insurance with binder provided . Advance tickets went 

on sa le  yesterday  and are  m oving w ell at $1. 50 advance, 00 at d oor. Have 

firm  contract coverin g  all aspects  and protecting  K T S A ."

# # #

STATION BREAK { Johnny B ord e rs , P rog ra m  D irector , K LIF )

"K L X F .. .  putting the 's in g ' in Spring! "

9 9 9
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at S len d erbolic , It was fun! It was am azing! And in 
no tim e at a ll the pounds just m elted  away» Seem s like 
overnight I went from  dumpy to p ra ctica lly  divine! Of 
cou rse  the S lenderbolic  in stru ctors  talk about the 
im portance o f  e x e r c is e  for  health, and thanks to S len der
b o lic  I do fee l better than ever . But wha.t rea lly  m akes it 
w orthw hile to m e i s 0 » .th e  inches o ff h ere , , „ the inches o ff  
there, , „ and that look  in W illard Abernathy's eyes ! "

T ypew riter be ll dings

# # #

PR O M OTION { Bob White, Acting P rog ra m  D irector , KILT )

"W hat’ s C ooking" - -  A contest w herein  the deejays give the ingredients 

to d ishes at variou s tim es and the lis ten ers  are asked to w rite in and give what dish 

was being d e scr ib e d . W inners { two per day ) get a dinner fo r  two at restaurant 

o f  their  ch o ice ,

# # #

STATION BREAK ( Bob White, Acting P rogra m  D irector , KILT )

"K IL T , „ ,  The giant in your rad io, , ,  "

# # #

P R O M OTION C Bob White, Acting P rog ra m  D irector , KILT )

"W e have just com pleted  a very  su cce ss fu l contest. We had listen ers  

draw B eafle  Wigs on p ictu res from  new spaper and m agazines. We awarded 150 

Beatle Wigs to winning en tries „ Contest drew  over  10, 000 en tries . It was a real 

fun contest and even the lo s e rs  en joyed  entering. Som e o f  the winning entries 

w ere put in the paper. Drew a lot o f  good  com m ent, "

# # #

STATION BREAK ( B ruce Hathaway, Acting P rog ra m  D irector , KTSA }

"K TSA , , , the station that cre a te s , „ . not im itates ! "

(r # #
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# # #
#

STATION BREAK ( Bob White, Acting P rog ra m  D irector , KILT )

" K I L T .. . The giant in your rad io . . .  "

# # #

PROM O TION ( Bob White, Acting P rog ra m  D irector , KILT )

"W e have just com pleted  a. very  su cce ss fu l contest. We had listen ers  

draw B eatle Wigs on p ictu res from  new spaper and m agazines. We awarded 150 

Beatle Wigs to winning en tries . Contest drew  over  .10, 000 entries., It was a real 

fun contest and even the lo s e rs  en joyed entering. Some ox the winning entries 

w ere put in the paper. Drew a lot o f  good  com m ent. "

$ $ $

STATION BREAK ( B ruce Hathaway, Acting P rog ra m  D irector , KTSA )
#  -  ■

"K T S A .. .  the station that c r e a t e s . . .  not im ita te s !"

# # #



PUBLIC SERVICE ÏDEA^ ( Ron Ruth, Sales M anager, WYSL )

I quote from B-on*s Weekly Report;

"W e are going to do something much like ABC did fo r  the 

O lym pics- We are  starting a cam paign fo r  the Buffalo Z oo  to get them  a 

Bengal T ig er- This beast cost  som ething like $2000 and we w ill begin 

a spot cam paign aim ed at getting contributions sent to the Zoo in our 

name and we w ill in turn present it to the zoo- The spots w ill con sist o f 

the M ayor, the Parks C om m ission er , and Zoo people- This should make 

us m ild ly  h e r o ic - "

# # #

STATION BREAKS ( Johnny B ord e rs , P rogra m  D irector , KLIF )

"T h is  is  KLIF- - „w h ere the action  i s ! "

0
"K L IF - - ,  le ss  hot a i r - , - m ore  coa l m u s ic !"

# # #

PR O MOTION ( B ruce Hathaway, Acting P rogra m  D irector , KT3A }

I quote from  B ru ce ’ s W eekly Report:

"Starting next week, we are going to start prom oting our 

'KTSA E aster Egg Hunt', which is  an annual a ffa ir- This yea r we are going 

to try  to m ake it b igger than e v er , with m ore  and better prom otion , a good 

loca tion , and a better working together of us and the Hunt5 spon sor » such as 

d isp lays o f p r ise s  in sp o n so r ’ s s to re , banner signs, etc k We are a lso  trying 

to get the Light to help us prom ote with p ictu res b e fore  and a fter; a lso  we are 

going to  see  if  we can get a TV  station to  give us som e news coverage- The 

day of the ’Hunt’ we are going to prom ote the name KTSA by using 

good signs, s tick e rs , etc-
# # #

- 1
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P ROMOTION ( F loyd B ?ow nr P rog ra m  Director,, WYNR )

"W YN R M oney Bunny C ontest" *»«

Bunny g ives  away m oney each hour. The amount is designated 

by the lis ten er  te lling  the bunny when to  stop,

# # If

STATION BREAKS ( J. T y ler  Dunn, P rogra m  D irector» WYSL }

1. ) "T h is  is WYSL. „ „ a sym phony for  Spring» „ . "

2» > "T h is  is W Y S L .. .  WHISTLE M U SIC.. .  a sound
for  so re  e a r s . . . "

3. ) "T h e Spring fashion in Buffalo is WYSL„ „ „ WHISTLE
M U SIC.. . "  - ,i;

4. } "T h is  is W Y S L .. .  WHISTLE M U SIC.. .  a re flection
of S p r in g .. o "

5o } "T h is  is WYSL, . » the breath  o f  Spring. . » "

6. ) "T h is  is WYSL. . . WHISTLE M U SIC.. . An
arrangem ent fo r  Spring. . . "

7. ) "T h is  is  W Y S L .. . Im agery in m usic. „ . "

# # #

ECONOMY IDEA ( A rt Holt, M anager, WYSL )

A rt suggests that for  stations using T h erm ofax system  paper» that 

they have found A. B» D ick is about 25% under MM and o f  com parable quality.

# # #

HOT COMERS 

KLIF

Did not re ce iv e  a rep ort.
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mower for listeners to go to the Sears hardware department to see and 

register for to win. Along with this, Sears bought a substantial amount of 

air time.

# # #

PROMOTION ( Johnny Borders, Program Director, KLIF )

•'Easter Hunt" -*» KLIF promoted with one-liners and
»

Bugs Bunny character voice. KLIF Bunny hid Beatle prize certificates 

throughout greater Dallas. Deejays broadcast their locations. Certificates 

worth Beatle albums, wigs, 45’ s , etc.

# # #

STATION BREAKS ( Johnny Borders, Program Director, KLIF )
*

KLIF. . „ the station that plays the super h its .. J

K L IF .. .the station that put the "p rize " in 
"s u r p r is e " ., .

# # #

*>

PROMOTION ( Floyd Brown, Program Director, WYNR )

WYNR personal phone invitations from the Disc Jockeys to 

listeners to listen to WYNR and their own show. Each jock calls ten homes 

a day.

# * #

CREATIVE SALES IDEA ( Ron Ruth, Sales Manager, WYSL )

I quote from Ron's report: "W e created a special annual 

theatre rate and sold a year’ s contract to a local theatre. This is the first 

time WYSL has done this and we hope this new rate will help us to get more 

annuals from the theatres. "

# # #
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STATION BREAK { Gordon McLendon )

"This i® K U F , „ « the electrifying 1190„ao"

# # #

PROMOTIONAL IDEA ( Jack Fiedler, Manager, KTSA )

"Elephant Jokes" KTSA has been having tremendous success with

the "Elephant Jokes" craze, Fiedler report* excellent mail response. He has

also come up with an album on the ROSCO label (LI* 3150), entitled "Elephant

Jokes", There is no address on the cover of the LP, but I am sure that Jack

can tell you where to get it if you are interested,

Johnny Borders has sent a couple of good "El< phant Joke" station

breaks to £ie~in with the promotion,

Qs "W hydo elephants listen to K T S A ?"

A & 1; "Because it8s the big sound in San Antonio--  
they never forget! "

A # 2: "Because it 's  no fun to just watch!"

A # 3: "Because it’ s jumbo size entertainment!"

Fiedler is using album cuts which contain 'Elephant Jokes" as 

promos wherein he requests listeners to send in th ir versions. He then 

selects them at random several times a day, read: them on the air, and 

awards $1, 00 to those aired,

# # #

STATION BREAK ( Jack Fiedler, Manager, KTSA )

" K T S A , c a p t u r i n g  ) ( taking } ( grabbing )
San Antonio by the ear, „ , "

# # #
1



<J STATION BREAK { Gordon McLendon )

"This is KLIFooothe electrifying 1 1 9 0 . , . "

# # #
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the "Elephant Jokes" craze. Fiedler reports excellent mail response. He has
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selects them at random several times a day, read: them on the air, and 
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# # #

STATION BREAK ( Jack Fiedler, Manager, KTJEA )

"KTSA. capturing ) ( taking ) ( grubbing )
J  San Antonio by the e a r . . .  "

# # #
1



CRITIQUES { L a rry  Webb, Managing E ditor, WYNR }

L a rry  noticed  that new sm en w ere not logging L, D„ phone ca lls  on 

new sroom  phone log  sheet. He w rote a m em o suggesting that phone log be 

kept up to date at all tim es,

# # #

STATION BREAK { B ill P eck , C opyw riter, WYNR )

"T h is  is C h icago ’ s Winner, w here the fun shines bright 

all d a y ,, , and all night! "

# # #

CO M PE TITO R 'S COM M ERCIAL ( Del M arkoff, Sales M anager, WYNR )

Del reports that A llied  H i-F i on WIND opens with New Y ea r 's  back 

ground noises  - -  beginning o f new { fis ca l ) year for  A llied  with big annual c learan ce  

sa le , e tc ,

# # #

SATURDAY AND SUNDAY SALES ( A rt Holt, M anager, WYSL )

I quote A r t 's  W eekly Report:

"Som e occa sion a l sales can resu lt from  the sale  o f  adjacent spots in 

national re lig iou s p rogram s to lo ca l organizations of like faiths. We haven't 

found this by any means an answ er to the la rg er  prob lem , but it is w orth a few 

hundred d ollars  each year in otherw ise unanticipated revenue fo r  the station.

Such groups as the A ssem bly  of God are the likely  p rosp ects  for these sa les, 

either in saturation at the tim e o f revivals or  as a continuing spot fo r  a lo ca l

congregation , "



STATION BREAK { B ill .Peck, C opyw riter, WYNR )

"T h is  is C h icago 's  W in n er.. » w here the fun shines bright 

all d a y .. , and all night! "

# # ft

COMPE TITO R 'S  COM M ERCIAL ( Del M arkoff, Sales M anager, WYNR )

Del reports  that A llied  H i-F i on WIND opens with New Y ea r 's  b a ck 
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# fr #

SATURDAY AND SUNDAY SALES [ A rt Holt, M anager, WYSD )

I quote A r t 's  W eekly R eport:

"Som e occasion a l sales can resu lt from  the sale o f  adjacent spots in 

national re lig iou s p rogram s to lo ca l organ isations of like faiths. We haven’t 

found this by any m eans an answ er to the la rg er  problem , but it is worth a few 

hundred dollars  each year in otherw ise unanticipated revenue fo r  the station.

Such groups as the A ssem bly  o f God are  the likely  p rosp ects  for  these sa les , 

either in saturation at the tim e o f  revivals or as a continuing spot for a lo ca l 

congregation . "

# # #

1
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PROMOTIONS { Bob White, Acting P rog ra m  D irector , KILT )

’’R ings F or R ingo”  -■*» Since R ingo Starr is one o f  the m ost 

popular B eatles and has over  1500 rin gs, the all night man at KILT is 

asking teens to send in rings to send to  R ingo,

R eports from  H ouston are  that the kids have jum ped on 

this thing and that it ’ s turning out to be quite su ccess fu l,

# # #

STATION BREAK l Bob White, Acting P rog ra m  D irector , KILT

# U

)

PROMOTION ( B ruce Hathaway, Acting P rog ra m  D irector , KTSA ) 

v "W hat Kind o f F oo l Do You Think I a m ? ”  contest - -
t-

Since April Fool's Day is  at the beginning o f  the KTSA A pril H ooper, they 

preferred not to  run anything that would deceive  o r  confuse the lis ten ers . 

They are running, instead, cute and catchy i, d, 's  and deejay prom os

and a contest to run a w eek b e fore  and w inner to be announced A pril 1st, 

Each deejay asks his lis ten ers  the question and the best letter telling  why 

"such and such”  dee jay  is a b igger  foo l than the other deejays is the winner.

# # #

PROGRAM SALES IDEA ( B ruce Hathaway, Acting P rogra m  D irector , KTSA ) 
n

"T h e  KTSA Spring Clean Up" - -  This prom otion  was sold

to..Sears-w ho very se ldom  buys rad io  tim e in San Antonio, L isten ers  are

asl^ed to send in a ca rd  i f  they would like to have their yard  Spring Cleaned by 
»

a KTSA deejay  . At the end o f  the prom otion , we draw one ca rd  as a w inner. 

Sears is  furnishing all the too ls  fo r  the prom otion , plus making signs 

to  put up in the yard  the day o f  the event. They have a lso  given a pow er

j
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S ÏA T | O N ôR ^ ^ | iS  '[ F loyd  Brow n, P r o g ra m  D irector , WYNR )

hWe cannot te ll a lie . This is WYNR C hicago w h e r e ,, ,

{ 1 } o « , you hear m ore  m u sic , „ , "

( 2 ) lis ten ers  go to stay in the k n ow ., , "

SALES IDEA ( Al L u rie , Sales M anager, K LIF )

i  quote from  Al"s W eekly Report:

"K A B L  seat us som e 15 to 2 0 -secon d  exotics  on the Chinese Nerv Year,

which began F ebru ary 13, These exotics  contained Chinese m usic behind a vo ice  

in Chinese wishing a ’ Happy New Y ea r ’ , We so ld  these to J o llif fe 's , a Chinese 

art s to re , adding only a b r ie f  co m m e rc ia l m essage to f iil  out a 30 -secon d  s p o t ,“

I am sending each  o f  you a dub o f  this,

# # #

REJECTED COM M ERCIAL ( A1 L u rie , Seles M anager, K LIF )

R e jected  one spot on m ovie schedule fo r  "T h e  V ic to r s " , The soundtrack 

insert said , “ Don't act like a v irg in , "

i'f # #

COMPETITOR’S PROMOTION ( B ill W eaver, M anager, KILT )

"B attle  o f  the B eatles" on KNUZ -** P rom otion  on Beatles to determ ine 

if the B eatles are m ore  popular than E lvis P re s le y , It is a vote w rite -in . Elvis 

leads a w hile, then the B eatles, e tc . V ery  good, "

# # #

STATION BREAKS { B ruce Hathaway, Acting P rogra m  D irector , KTSA )

"K T S A ,, o viinning your heart with m uch m ore  m u s ic , . ,  "

"K T SA .-. .  playing cupid with cash  and p r ize s  in 'R e co rd  R om an ce1. . .  

“ K T S A ,. .  loving you g o o d . . .U^e a Valentine sh o u ld .. .  “

</ # o

II

n #



2 -

STATION  BREAKS { F loyd Brow n, P r o g ra m  D irector , WYNR )
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which began F ebruary 13. These exotics  contained Chinese m usic behind a vo ice  

in Chinese w ishing a “Happy New Y ea r1. We so ld  these to J o lliffe ’ s, a Chinese 

art s to re , adding only a b r ie f  com m e rc ia l m essage  to fill out a 3 0 -secon d  spot. "
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tf # #

RE JE CTE D  CO M M ERCIAL { A1 L u rie , Sales M anager, K LIF )

R e jected  one spot on m ovie  schedule fo r  "T h e V ic to rs " , The soundtrack 
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# # #

C O M P E T IT O R S  PROMOTION ( B ill W eaver, M anager, KILT )

"B attle  o f  the B eatles" on KNUZ - »  P rom otion  on Beatles to determ ine 

i f  the B eatles are m ore  popular than E lvis P re s le y , It is a vote w rite -in . Elvis 

leads a while, then the B eatles, etc. V ery  good. "

# i  #

STATION BREAKS f B ruce Hathaway, Acting P rogra m  D irector , KTSA )

"K T S A ., „ winning your heart with m uch m ore  m u s ic . . , "

"KTSA.--.-. playing cupid with cash  and p r ise s  in ’ R ecord  R om an ce ’ , . .  "

"K T S A .. „ loving you g o o d . , .Hke a Valentine sh o u ld .. . "
$ #
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ones  featured in the m ovie  )„ S urfer W agons, and g ir ls  in b ik in is. The ca rs , after 

the parade, w ere  put on d isplay in front o f  the Texas Theatre along with the g ir ls . 

The crow d  fo r  this sim ple  but e ffective  prom otion  was great and they had a full 

house fo r  the m ovie . "

# # #

REJECTED  C O PY { Tad Van Brunt, Sales M anager, KABL )

Copy fo r  the m ovie  "A  House is Not A H om e'1 was re je cted  

because it was o v e r ly  suggestive  and in poor* taste.

# # #

SPEC SPOTS ( D ickie R osenfeld , Sales M anager, KILT }

KILT cut a spot built around the B eatles using the album from  

their m ovie "A  Hard Day’ s Night” fo r  M ontgom ery W ards. With the purchase 

o f the album, Wards w ill give away a .free ticket to the m ovie.

This is a one day prom otion  and Wards is going to use saturation

for  two days.

# # #

C O M PE TITO R ’S COM M ERCIAL ( Del M arkoff, Sales M anager, WYNR )

Dan Sorkin does a hum orous se ll fo r  Republic Lum ber on WAIT 

with p re -fa b  fen ces . Spot opens with M ondo Cane m usic background. Sorkin, in 

a m onotone, "D oes your neighbor have a dangerous child , do you want a backdrop 

fo r  v ine3 , or are you a n u d is t .. . then continues m onotone se ll.

# # #

STATION BREAKS ( B ill P eck , C opyw riter, WYNR )

'{ F or  Septem ber )

"T h is  is C h icago ’ s Winner. . .  where m u s ic ’ s our 
m a jo r . . .  and news is a current e v e n t .. .  "

"T h is  is C h icago 's  W inner. . 
always in s e s s io n . . .  ”

.w h ere  the co o l s ch o o l ’ s
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ones featured in the m ovie  ), Swrfer Wagons,, and g ir ls  in bik in is. The ca rs , after 

the parade, w ere put on display in front o f the Texas Theatre along with the g ir ls . 

The crow d  for  this sim ple  but e ffective  prom otion  was great and they had a full 

house fo r  the m ovie . "

# # #

REJECTED  CO PY { Tad Van Brunt, Sales M anager, K.ABL, )

Copy for  the m ovie  "A  House is Not A  H om e" was re jected  

because it was ov e r ly  suggestive and in p oor taste.

# # #

SPEC SPOTS ( D ickie R osen feid , Sales M anager, KILT )

KILT cut a. spot built around the Beatles using the album from  

their m ovie  "A  Hard Day’ s Night" fo r  M ontgom ery W ards, With the purchase 

o f the album , Wards w ill give away a free  ticket to the m ovie.

This is a one day prom otion  and Wards is going to use  saturation 

fo r  two days. •

§ # #

CO M PE TITO R ’S COM M ERCIAL ( Del M arkoff, Sales M anager, WYNR )

Dan Sorkin does a hum orous se ll fo r  Republic Lum ber on WAIT 

with p re -fa b  fen ces . Spot opens with Mondo Cane m usic background. Sorkin, in 

a m onotone, "'Does your neighbor have a da.ngerous child , do you want a backdrop 

for  vines, or are you a nudist. . . ? ”  then continues m onotone se ll,

# # #

ST A T ION BREAKS ( B ill P eck , C opyw riter, WYNR )

( F or Septem ber )

"T h is  is C h icago ’ s W in n er., .  w here m u s ic 's  our 
m a jor . . . and news is a current event. . . "

"T h is  is  C h icago ’ s W inner. . .  w here the co o l s ch o o l ’ s 
always in sess ion . „ .  ”



PROMOTION ( Johnny B ord ers , P rogra m  D irector , KL.IF )

"K L IF  NAM E-DROPPER CONT E S T " - -  Telephone gam e. If your name

is Jim , be the firs t  to c a l l ______ to play. Binge m ix-u p  basket is used with deejay

drawing alphabet letters  from  it. F or each letter contained in the name Jim  that 

the deejay draws from  the basket, the contestant wins $11 .90 .

jr t? $

STATION BREAKS ( Johnny B ord ers , P rogra m  D irector , KLIF }
‘— —  —-  - ! ii imr

"K L IF . . . star o f the nation 's great stations. . .  "

"K L IF . . .th e  big listen , with a sum m er glisten . . . "

"K L IF . . . with a wealth of fun under the sun. . .  "

# # #

PROM OTION C Ron Ruth, Sales M anager, WYSL )

I quote from  R on 's  Weekly Reports

"W e pitched and are starting a contest in conjunction with a loca l meat 

p ack er. In 25 w ords o r  le s s , the listen er w rites : 'What Bologna m eans to m e '.  

The p r ise  is 20Q lbs o f bologna. ''

# . # #

CREATIVE SALES IDEA { Ron Ruth, Sales M anager, WYSL )

The WYSL sales fo rce  is devoting a portion  o f  their m orning sales 

m eetings to p o lit ics . During this p eriod  they w ill go over each o f  the candidates 

for  the variou s o ffice s  and at the sam e tim e make notes that can be tran scribed  

into the p o litica l file  fo r  the FCC.

# # #

O BJE CTIONABLE RECORD ( Bob White, P rogra m  D irector , KILT )

Bob fee ls  the song "G im m e Som e" by Bud & T rav is on L iberty  talks

too m uch about b eer  and wine.

# # #

1



PROMOTION ( Johnny B ord ers , P rogra m  D irector , KLIF )

"K L IF  NAM E-DROPPER C O N TE ST" - -  Telephone gam e. If your name

0 iii Jim , be the f ir s t  to c a l l ______ to  play. Bingo m ix-up  basket is  used with deejay

drawing alphabet le tters  from  it. F or each  letter contained in the nam e Jtm that 

the deejay draws from  the basket, the contestant wins $3,1. 90„

# # #

STATION B REAKS ( Johnny B o rd ers , P rogra m  D irector , KLIF }

"K L IF . . . star o f the nation 's great s ta tio n s .. ,  "

"K L IF . . .th e  big listen , with a sum m er glisten . . . "

" K L I F .. .  with a wealth of fun under the s u n .. .  "

# # #

PROMOTION { Ron Ruth, Sales M anager, WYSL )

I quote from  R on 's W eekly Report;

^  "W e pitched and are starting a contest in conjunction  with a lo ca l meat

p ack er. In 25 w ords o r  le s s , the lis ten er  w rites ; 'What Bologna m eans to m e 

The p rize  is 200 lbs o f bologna. "

# # #

CREATIVE SALES IDEA ( Ron Ruth, Sales M anager, WYSL )

The WYSL sales fo rce  is devoting a portion  o f their m orning sa les 

m eetings to p o lit ics , During this p eriod  they w ill go over each o f the candidates 

for  the variou s o ffice s  and at the sam e tim e make notes that can be tran scribed  

into the p o litica l file  fo r  the FCC.

# # #

O B JE C T IO N A B L E  R E C O R D  { Bob White, P rogra m  D irector , KILT )

Bob fee ls  the song "G im m e Som e" by Bud & T rav is on L iberty  talks

too m uch about b eer  and wine.

# # #

1



IDEAS FOR GREATER EFFICIENCY ( C harlie Payne, G eneral M anager, K LIF )

C harlie suggests:

Departm ent Heads including Chief E ngineer. Full sta ff m eeting once a month. 

S tress e ffic ien cy . Get sta ff ideas on m oney saving, tim e saving ideas. "

STATIO N BREAK { Jim  Randolph, P rogra m  D irector , WYNR )

"T h is  is C h icago 's  co o l spot. . . WYNR. . . "

# # #

IDEAS FOR G REATER EFFICIENCY { J a ck  F ied ler , G eneral M anager, WYNR )

Jack suggests that we watch for new inter o ffice  m em o envelopes 

and see that holes are punched in them  to determ ine if filled . Otherwise 

there is chance they may be con sid ered  em pty and f i le d .

' # # # '

SATURDAY AND SUNDAY SALES'IDEAS { A rt Holt, G eneral M anager, WYSL )

"S old  55 minutes on Sunday night at seven  for  $100. 00 

for  an interview  about G. B. Shaw to a group staging a three week Shaw F estival 

at N iagara On The Lake, Ontario. P rogra m  w ill d iscu ss  'The Irish  '.theater', 

w ill have adequate c la ss  to fit our im age in the m arket, satisfy  a few FCC re q u ire 

m ents, and bring in the $1G0„ 00. "

0
Schedule brainstorm ing sess ion s  each w eek with

HOT COMERS

KLIF

1 .)  "F t . Worth, D allas, or  Houston" 
2„ ) "Just Be T rue"
3, } "D izay  M iss L izzy "

G eorge Ham ilton IV 
Gene Chandler 
The E scorts

RCA
Constellation
Fontana



C harlie suggests:

11Schedule bra instorm in g sess ion s  each week with

Departm ent Heads including Chief E ngineer. Full staff m eeting once a month. 

S tress e ffic ien cy . Get staff ideas on m oney saving, tim e saving ideas. "

STATION BREAK { Jim  Randolph, P rogram  D irector , WYNR )

. "T h is  is C h icago 's  co o l spot. . .  W Y N R .. . "

# it it

IDEAS FOR GR.EATER EFFICIENCY (.Jack  F ied ler , General M anager, WYNR )

Jack suggests that we watch for new inter o ffice  m em o envelopes 

and see  that holes are punched in them  to determ ine if filled . Otherwise 

there is chance they may be con sid ered  empty and f i le d .

SATURDAY AND SUNDAY SALES IDEAS ( Art Holt, G eneral M anager, WYSL )

"S old  55 m inutes on Sunday night at seven  fo r  $100.00 

fo r  an in terview  about G. B. Shaw to a group staging a three week Shaw Festival

it it tt
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at N iagara On The Bake, Ontario. P rogra m  w ill d iscu ss 'The Irish  T h eater', 

w ill have adequate c la ss  to fit our im age in the m arket, satisfy  a few FCC require 

m eats, and bring in the $100.00.

HOT COMERS

1 .  ) "F t . Worth, D allas, or  Houston."
2. ) "Just Be T rue"
3 .  ) "D izzy  M iss L izzy"

G eorge Hamilton IV 
Gene Chandler 
The E scorts

RCA
Constellation
Fontana



COM PETIT O R ’S PROM OTION * Bob White, P rogram  D irector, KILT )

"A  Y ear A go Today" on KNUZ. This is being run on Saturdays 

and Bob says it is one o f those prom otions he w ishes he had thought o f first» They 

play C la ss ics  from  a year ago that day» Only the Top 20 songs from  that year 

ago are played and they re fe r  to each by its rating cn  that day.

# # #

PROMOTION ( Johnny B ord ers , P rogram  D irector , K LIF )

L isten er given  opportunity to win "B eatle  Cash" in "Bfeatle 

P ick e r"  contest fo r  teen tim es. Telephone gam e. E xcerpts taken from  33rprn 

Capitol p ressin g  o f their open -end  interview . L istener guesses next Beatle up. . .  

aesjay  hits ca rt. . .  "H i, this is P a u l» ." ,  etc . If guess is c o r re c t , listen er wins 

c a s h --B e a ile  r e co rd  o r  com parable p r ize .

# # #

STATION BREAK( Johnny B ord ers , P rogra m  D irector , KLIF 5

"T h is  is K LIF ! Turn us u p . . .  and w e 'll  

turn you o n !"

# # #

CREATIVE P ROGRAM -SALES IDEA ( Johnny B ord ers , P rogram  D irector , KLIF )

F or C am era or  F ilm  Store - -  FLASH BULB REFUND. P rom ote 

that s tore  would o ffe r  refund or  one new flashbulb, for  two used ones, etc. Used 

bulb3 must be returned in orig in a l s leeve  carton  bearing s to r e ’ s im print. Credit 

applied to co s t  o f new flashbulbs, o r  purchase o f  developing and printing.

# # #

LO CAL NEWS STORY USED AS
SPRINGBOARD FOR COMMENT ( Charlie Payne, G eneral M anager, KLIF }

West Coast report broadcast exclu sive ly  by KLIF that John 

Lennon was leaving the B eatles. C harlie cabled  him offering  a job . Good w ire copy.

# # #
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x LOCAL NEWS STORY ( Jay Schafcz, General Manager, WYNR )

WYNR got a tip that the child o£ a socially prominent family had been 

kidnapped. This was verified and WYNR went on the air with the story ahead 

of anyone else.

# # #

STATION BREAK ( Floyd Brown, Program Director,. WYNR )

"This is WYNR Chicago.. . .  putting the Ray in Radio.. .  "

# # #

CREATIVE SALES IDEA ( Dickie Rosenfeld, Sales Manager, KILT )

A spot was created for M r. Hamburger Drive'-ins in Houston with the 

use of a talking bun. The bun described how he felt when a big, juicy, delicious 

hamburger was placed on it. He then described the sensation when the tantalizing 

sauce was applied.

Dickie feels this will be a successful campaign.

# # #

STATION BREAK ( Dick Lahm, Program Director, KILT )

"K IL T .. . . .  in the state of happy listen ers.. . . "

# # #

COMPETITOR’S COMMERCIAL ( Dickie Rosenfeld, Sales Manager, KILT )

KNUZ for Owens Country Sausage - -  They are using a new approach 

to the soft sell and not mentioning price but talking about how good the product i3, 

how long they have been in business, how the kitchen was run by the family, etc. , 

etc. Mention is also made of profit sharing plan.

Dickie says it is well done and really a soft sell. If you are interested

In hearing this, ask Dickie to send vou a dub.
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LOCAL NEWS STORY ( Jay Schatz, General Manager, WYNR )

WYNR got a tip that the child of a socially prominent family had been 

kidnapped. This was verified and WYNR went on the air with the story ahead 

of anyone else.

# # #

STATION B R EA K { Floyd Brown, Program Director,..WYNR )

"This is WYNR Chicago.. . .  putting the Ray in Radio.. .  "

• # # #

CREATIVE SALES IDEA ( Dickie Rosenfeld, Sales Manager, KILT )

A spot was created for M r. Hamburger Drive-ins in Houston with the 

use of a talking bun. The bun described how he felt when a big, juicy, delicious 

hamburger was placed on it. He then described the sensation when the tantalizing 

sauce was applied.

Dickie feels this will be a successful campaign.

# # #

STATION BREAK ( Dick Lahm, Program Director, KILT )

"K IL T.......... in the state of happy listen ers.. . . "

# # #

COMPETITOR’ S COMMERCIAL { Dickie Rosenfeld, Sales Manager, KILT )

KNUZ for Owens Country Sausage - -  They are using a new approach

to the soft sell and not mentioning price but talking about how good the product is,

how long they have been in business, how the kitchen was run by the family, etc. ,

etc. Mention is also made of profit sharing plan.

Dickie says it is well done and really a soft sell. Ix you are interested

in hearing this, ask Dickie to send vou a dub.

# # V



PUBLIC SERVICE CAMPAIGN ( Ron Ruth, Sales Manager, WYSL )

WYSL ran NCSA's calling attention to Rosh-ha-shonah. This can do 

nothing but create goodwill.

# ' # #

ECONOMY IDEA ( Jack Schatz, Manager, WYNR )

Schatz points out that, "Typewriter ribbons cost us $2. 75 each unit, 

lasting about a month. We can purchase them at $1.91 a unit by buying a 

coupon book for $137. 52, payable in advance. So that on the purchase of 72 

units, we would save $60. 48. We simply requisition the units as we need them ."

# # #

STATION BREAK ( Floyd Brown, Program Director, WYNR )

"This is Chicago's back-to-school station.. . .  WYNR . . .  .where 

m usic's our major and news is a current event.. . . .  "

# # #

HOT COMERS

Henceforth, I will list in this area the three hottest comers from the 
Top 40 stations as reported by the P. D. If ycu are not playing these, you should 
give them extra close attention.

KLIF

1 .  ) "Fools Rush In"
2 .  ) "New Mexican Rose"
3 .  ) "Speed Ball

Ricky Nelson 
Four Seasons 
Ray Stevens

KTSA

1 .  ) "Little Eef Anny"
2. ) "Hey Lover"
3. ) "Speed Ball"

Joe Parker 
Debbie Dovale 
Ray Stevens

Decca 
Vee Jay 
Mercury

Sound Stage 7
Roulette
Mercury
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PUBLIC SERVICE CAMPAIGN ( Ron Ruth, Sales Manager, WYSL )

WYSL ran NCSA's calling attention to Rosh-ha-shoaah. TbiB can do 

nothing but create goodwill.

# # #

ECONOMY IDEA ( Jack Schatz, Manager, WYNR )

Schatz points out that, "Typewriter ribbons cost us $2, 75 each unit, 

lasting about a month. We can purchase them at $1.91 a unit by buying a 

coupon book for $137. 52, payable in advance. So that on the purchase of 72 

units, we would save $60. 48. We simply requisition the units aa we need them. "

# # #

STATION BREAK ( Floyd Brown, Program Director, WYNR )

"This is Chicago’ s back-to-school station.. . .  WYNR „ „. .where 

music’ s our major and news is a current event.. . . .  "

# # #

HOT COMERS

Henceforth, I will list in this area the three hottest comers from the 
Top 40 stations as reported by the P. D. If you are not playing these, you should 
give them extra close attention.

KLIF

1 .  ) "Fools Rush In"
2 .  ) "New Mexican Rose"
3 .  ) "Speed Ball

KTSA

¿l> 1 .) "Little Eef Anny"
2 .  ) "Hey Lover"
3 .  ) "Speed Ball"

Ricky Nelson 
Four Seasons 
Ray Stevens

Joe Parker 
Debbie Dovale 
Ray Stevens

Decca 
Vee Jay 
Mercury

Sound Stage 7
Roulette
Mercury
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PROMOTION IDEA { Johnny Borders, Program Director, KTSA )

"Daejay Football" - -  Five different plays put on tape cartridge. Each 

play hats a different concluBion“ -"forward p a ss", "fum ble", "field goal", 

"touchdown", etc. Listener on telephone gets a chance to pick outcome of the 

play. Cartridge is then started and play-by-play announcer describes the situation,

i. e . , "R icci Ware fades to pass and he fires to Bruce Hathaway. It’ s a forward 

p a ss ."  If the listener has guessed that "forward pass" would be the outcome 

of the play, he wins the prize for that hour.

Obviously, the plays must be pre-recorded. As you. readily recognize, 

this is identical to the old "Deejay Derby" idea except that the deejays are playing 

football instead of running a race. Very clever and very timely.

# # #

STATION BREAK ( Stan Richards. Program Director, KLIF )

"K U F . . . .  a festival of fall fun,. i . "

# # #

PUBLIC SERVICE PROGRAM ( J. Tyler Dunn, Program Director, WYSL )

"Buffalo Business Digest" —  Promos have been cut for this program 

by the head of the Buffalo Chamber of Commerce and a bank president. I do 

not know what the program is exactly, but am asking Dunn to send me parti

culars.

# # #
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PROMOTION IDEA ( Johnny Borders, Program Director, KTSA )

"Deejay Football" -*» Five different plays put on tape cartridge,, Each 

play has a different conclusion--"forward p a ss", "fum ble", "field  goad", 

"touchdown", etc. Listener on telephone gets a chance to pick outcome of the 

play. Cartridge ia then started and play-by-play announcer describes the situation,

i. e . ,  "R icci Ware fades to pass and he fires to Bruce Hathaway. It’ s a forward 

pass. "  If the listener has guessed that "forward pass" would be the outcome 

of the play, he wins the prize for that hour.

Obviously, the plays must be pre-recorded. As you..readily recognize, 

this is identical to the old "Deejay Derby" idea except that the deejays are playing 

football instead of running a race. Very clever and very timely.

' # # #

STATION BREAK ( Stan Richards, Program Director. KLIF )

"K L IF .. .  „ a festival of fall fun.. * . "

4 # #

PUBLIC SERVICE PROGRAM { J. Tyler Dunn, Program Director, WYSL )

"Buffalo Business Digest" — Promos have been cut for this program 

by the head of the Buffalo Chamber of Commerce and a bank president. I do 

not know what the program is exactly, but am asking Dunn to send me parti

culars.

# #
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FALL PROMOTION ( Johnny Borders, Program Director, KTSA )

KTSA is issuing bumper stickers in the form of a pennant for all 

San Antonio High schools. Th^ incorporate the call letters, the school colors, 

and the name of the football team.

1 do not know the manner of distribution, but should you be interested, 

be in touch with KTSA,

# # #

PROMOTION ( Johnny Borders, Program Director, KTSA )

This would only apply to those stations which print and issue a Top 40 

each week. KTSA has allowed space on their Top 40 Survey for the inclusion 

of the high school football schedules for all schools.

# # #

STATION BREAK f Don Keyes )

Actually, X heard this on a KTSA air check and it struck me as 

rather funny.

"This is K T SA .. .the station the Paul Revered.

# § §

PROMOTION ( Dick Lahm, Program Director, K IL T )

"The Bacon & Lahm School Salute". Any school that presents Bacon & 

Lahm with a petition containing 50 or more signatures gets the morning show 

dedicated to them. Mention is made of this several times throughout the course 

of the show on the day that the school is saluted.

# # #



LOCAL NEWS STORY ( Jay Schats, General Manager, WYNR )

WYNR got a tip that the child of a socially prominent family had been 

kidnapped. This 'was verified and WYNR went on the air with the story ahead 

of anyone else,

# # #

STATION B R E A K ( Floyd Brown, Program Director,,.WYNR )

"This is WYNR Chicago,.» ,  putting the Ray in Radio,. ,  "

’ # # §

CREATIVE SALES IDEA ( Dickie Rosenfeld, Sales Manager, KILT )

A spot was created for M r. Hamburger Drive-ins in Houston with the 

use of a talking bun. The bun described how he felt when a big, juicy, delicious

hamburger was placed on it. He then described the sensation when the tantalizing

sauce was applied.

Dickie feels this will be a successful campaign.

# # #

STATION BREAK { Dick Lahm, Program Director, KILT )

"K ILT. „ . , ,  in the state of happy listen ers.. . ,  "

■ # # #

COMPETITOR'S COMMERCIAL { fiickie Rosenfeld, Sales Manager, KILT )

KNUZ for Owens Country Sausage — They are using a new approach 

to the soft sell and not mentioning price but talking about how good the product is, 

how long they have been in business, how the kitchen was run by the family, etc. , 

etc. Mention is also made of profit sharing plan,

Dickie says it is well done and really a soft sell. If you are interested 

in hearing this, ask Dickie to send vcu a dub.
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LOCAL NEWS STORY ( Jay Sch&ts, General Manager, WYNR )

WYNR got a tip that the child of a socially prominent family had been 

kidnapped» This was verified and WYNR went on the air with the story ahead 

of anyone else.

# # #

STATION BREAK ( Floyd Brown, Program Director,.. WYNR )

"This is WYNR Chicago, . . .  putting the Ray in Radio.. „ "

’ # # #

CREATIVE SALES IDEA { Dickie Rosenfeld, Sales Manager, KILT )

A spot was created foc M r. Hamburger Drive-ins in Houston with the 

use of a talking bun. The bun described how he felt when a big, juicy, delicious

hamburger was placed on it. He then described the sensation when the tantalizing

sauce was applied.

Dickie feels this will be a successful campaign.

# # #

STATION BREAK { Dick Lahm, Program Director, KILT )

"K IL T .. . . .  in the state of happy listen ers.. . . "

# # #

COMPETITOR’S COMMERCIAL { Dickie Rosenfeld, Sales Manager, KILT )

KNUZ for Owens Country Sausage - -  They are using a new approach

to the soft sell and not mentioning price but talking about how good the product is,

how long they have been in business, how the kitchen was run by the family, etc. ,

etc. Mention is also made of profit sharing plan.

Dickie says it is well done and really a soft sell. If you are interested

in hearing this, ask Dickie to send vou a dub.

# # if
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PROPOSED SALES IDEA { Jim Hamby, Sales Manager. KTSA )

I think this is quite clever and t wish to call your attention to it 

emphatically since it pertains to accounts that always use radio.

The idea of a "Mobile Money Unit" for a local finance company was 

proposed by KTSA, Clients are invited to phone in loan applications. After their 

credit is checked, the loan company's "Mobile Money Unit" actually delivers the 

check along with the note for the client’ s signature to the client's house,

Yolanda points out as I dictate this that perhaps the idea is not good 

since the arrival of a Mobile Money Unit in a neighborhood points out to the 

people that the client is borrowing money. Thought I'd mention this since it 

might be presented as aa argument. Perhaps, however, the idea is worth it 

just for the novelty of it. That is, it would make the loan company a loan company 

that is talked about as being progressive, novel, etc.

#

COMPETITOR'S PROMOTION { Johnny Borders, Program Director, KTSA ) 

Frequently throughout the day, KONO announces that the "KONO 

request line" is open. The listeners call a special number , are put on the air 

and allowed to dedicate the next record that happens to be scheduled.

This might be good for our afternoon and evening shows, provided 

you do not do it over three times an hour, maximum.

# # ’ #

STATION BREAK ( Johnny Borders, Program Director, KTSA )

"K T S A ,, ,  where funsapoppin*.. . . «  ! "

# #



STATION BREAK ( G ordon M cLendon )

"T h is  is K L IF .. . . Like Sonny Liston. . . .the big hit 
in D a lla s .. . . "

# # #

SALES APPROACH  { A1 L urie, Sales M anager. KLIF )

H ancock F abrica , w hich is a new account fo r  KLIF, has been 

p resented  a co m m e rc ia l which depicts a m other and daughter engaged in c o ^  

versation  about making fca ck -to -sch oo l clothing ralher than buying ifc.

# # i1

PROM OTIONAL IDEA { Stan R ichards. P rog ra m  D irector, K LIF >

"K L IF  A ppreciation  D ays". These am  four Saturdays during the 

month o f  Septem ber. Stan p rop oses  that K LIF p re test  a hop with record in g  

sta rs  and plan the day 's a ctiv ities , such as swim m ing, baseball, etc. I assum e 

the location s he is  talking o f  are in City P arks.

P erson a lly , I like the idea o f it but the execution looks to be

awfully cu m bersom e.

P UBLIC SERVICE IDEA ( Staa R ichards, P rog ra m  D irector, K LIF )

A concentrated  Public S erv ice  e ffort urging youngsters to return 

to sch ool this F a ll. O bviously, this is to d ecrea se  the num bs- o f drop-outs 

each year.

# £ # .

COM M ERCIAL A P PR O A CH ( Jack  F ied ler , M anager, KYSA )

The use of a ch ild 's  vo ice  concern ing b a ck -to -s ch o o l accounts.

o 1
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-  PROMOTION ( Stan Richards, Program Director, KLIF )

To strengthen weak time periods during rating week, use only 

¿lassies during those hours. Rest of station on format aa usual.

# # #

PROMOTIONAL IDEA ( Stan Richards. Program Director, KLIF )

They are asking a series of questions on one show and giving the 

answers on still another show.

This seems to be a good idea for continued tune-in.

# # #

CD

STATION BREAK ( Stan Richards, Program Director, KLIF )

"T h is is KLIF. . .  .the four biggest letters in 
Dallas entertainment.. . . "

tf # #

PUBLIC SERVICE < A l Lurie, Sales Manager, KLIF )

KLIF secured booklets from the Texas Chamber of Commerce, 

and displayed them in the lobby. The many visitors each week are impressed 

and it points out our state-wide Texas Triangle coverage«

'#  i  #

PROMOTION ( Dick Lahm, Program Director, KILT )

"M ystery C aller" Contest -«  A man calls twice a day from the 

same public telephone, giving clues as to his whereabouts. If a listener 

finds him while he ia calling the station, he wine. The prize is scaled down 

from $1, 000.00 and additional clues are given regularly on the air.

# # #



STATION BREAK ( Gordon McLendon )

"This is KLJF, , , the electrifying 1190»,«, "

# # #

PROMOTIONAL IDEA < Jack Fiedler, Manager, KTSA )

"Elephant Jokes" KTSA has been having tremendous success with

the "Elephant Jokes" craze,, Fiedler reports excellent mail response. He has

also come up with an album on the ROSCO label ^Ll’ 3150), entitled "Elephant

Jokes", There is no address on the cover of the LP, but I am sure that Jack

can tell you where to get it if you are interested,

Johnny Borders has sent a couple of good "Ele phant Joke" station

breaks to tie°in with the promotion,

Qs "W hydo elephants listen to K T SA ?"

A § 1: "Because itJs the big sound in San Antonio»»
they never fo rg et!"

A # 2; "Because it's  no fun to just watch!"

A # 3; "Because it's  jumbo size entertainr/>ent!"

Fiedler is using album cute which contain 'Elephant Jokes" ae 

promos wherein he requests listeners to send in th ir versions. He then 

selects them at random several times a day, read; them on the air, and 

awards $1 ,00  to those aired,

# # #

STATION BREAK < Jack Fiedler, Manager, XT£A )

"K T S A ,, . . capturing ) ( taking ) ( grubbing )
San Antonio by the e a r ,, ,  "

# # #
« 1 -



STATION BREAK f Gordon McLendon )

"This is K L IF ,» o the electrifying 1190, 0 » "

# # #

PROMOTIONAL IDEA ( Jack Fiedler, Manager, KTSA )

"Elephant Jokes" KTSA has been having tremendous success with

the "Elephant Jokes" craze. Fiedler reports excellent mail response. He has

also come up with an album on the ROSGO label (LI* 3150), entitled "Elephant

Jokes", There is no address on the cover of the LPC but I am sure that Jack

can tell you where to get it if you are interested,

Johnny Borders has sent a couple of good "Ele phant Joke" station

breaks to tie«in with the promotion,

Qs "W hydo elephants listen to KTSA? "

A § 1: "Because it"s the big sound in San Antonio--
they never fo rg et!"

A # 2: "Because it 's  no fun to just watch!"

A § 3% "Because it’ s jumbo size entertainment! "

Fiedler is using album cuts which contain 'Elephant Jokes" as 

promos wherein he requests listeners to send in th i f  versions. He then 

selects them at random several times a day, read them on the air, and 

awards $1 ,0 0  to those aired,

# # #

STATION BREAK ( Jack Fiedler, Manager, KTSA )

" K T S A , c a p t u r i n g  ) ( taking ) ( grabbing )
San Antonio .by the e a r ,, ,  "

#
1

#
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STATION BREAK ( D ick Dakin. P rogra m  D irector . KILT }

"A  Houston tradition  fo r  m usic and new s. » . "

’ ’The V arsity  Squad o f  Houston R a d io .. . . ”

o

# # #

SALES IDEA { D ickie R osen feid , Sales M anager, KILT )

"  M eyerland Speedway was running out o f  s te a m .. „ wanted som ething 

d ifferen t. Due to football and baseba ll and everything e lse  shooting at their 

c r o w d s .. .  We con vin ced  the m anagem ent to  have a ’ ’ C lose  o f  Season" r a s e . . .  

We ca lled  it the "Sum m er Season C h a m p ion ".. .  We cut sp ecia l s p o t s . . ra ised  

the gate p r i c e s . . .  He took the d ifferen ce  in p rofit and put up a trophy and 

b igger cash  p r ize s  fo r  the d r iv e rs . He did rea l w ell » “ drew  $700 people 

and w ill make it an annual event. We so ld  him  an extra  schedu le. "

# , . s . #  #

CO M PETITO R’ S COM M ERCIAL { D ickie R osen feid , Sales M anager, KILT ) 

"K TRH  fo r  Peden Iron and Steel. A wom an sw itchboard operator 

answ ers the board  with ’ Peden Iron and Steel, valve department*, ’ Peden 

Iron  and Steel, e le c tr ica l d e p t .. „thank you ’ , ’ Peden Iron  and Steel, structural 

d e p t .. .thank you ’ . She does this fo r  five  o r  s ix  tim esf to show the many 

departm ents in the com pany } then a m ale vo ice  com es in and gives a short 

p itch  on the com pany and its growth, and sella  hard on the fact that Peden 

has been in Houston since  1890. This is  an excellen t m ethod to m ention the 

many products o f  a big com pany without sounding too c o m m e r c ia l ."

# # #
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STATION BREA K ( Dick Lahm, Program Director, KILT )

"A  Houston tradition for music and news« „ . "

"The Varsity Squad of Houston Radio.. . .  "

# 0 #

SALES IDEA { Dickie Rosenfeld, Sales Manager, KILT )

"  Meyerland Speedway was running out of steam .. ,  wanted something 

different. Due to football and baseball and everything else shooting at their 

crow ds.. o We convinced the management to have a "C lose of Season" ra ce .. .  

We called it the "Summer Season Champion". „ . We cut special spots.. raised 

the gate p rice s .. .H e took the difference in profit and put up a trophy and 

bigger cash prizes for the drivers. He did real w ell-“drew 5700 people 

and will make it an annual event. We sold him an extra schedule. "

# . . . . .  ...

COMPETITORS COMMERCIAL { Dickie Rosenfeld, Sales Manager, KILT ) 

"KTRH for Peden. Iron and Steel. A woman switchboard operator 

answers the hoard with ’ Peden Iron and Steel, valve department’ , Peden 

Iron and Steal, electrical dept.. .thank you’ , ’ Peden Iron and Steel, structural 

dept.. „thank you’ . She does this for five or six times{ to show the many 

departments in the company ) then a male voice comes in and gives a short 

pitch on the company and its growth, and sells hard on the fact that Peden 

has been in Houston since i890. This is an excellent method to mention the 

many products of a big company without sounding too com m ercial."

# # #
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PROMOTION ( Johnny Borders, Program Director, KT5A )

Johnny calls this th® KTSA "Take It From M e" Contest,, Through

out the hour, the deejay gives the names of four prizes of varying value. The 

first listener to call the station and correctly name all of the four prizes, wins 

all four of them.

# # #

PUBLIC SERVICE IDEA f Johnny Borders, Program Director, KTSA )

Johnny proposes that each week KTSA give a token number of duplicate 

45 rpm records to the youngsters wards in local hospitals. Taking his cue from  

Camels Cigarettes during the war, he proposes a line that says, "This week 

KTSA has seat records to Brooks Army Hospital, These records were furnished 

without charge to KTSA and are being donated to the hospital for their u se ,"

STATION BREAK { Johnny Borders, Program Director, KTSA )

"KTSA, „ „ where fail sounds like fun,, , ,  "

# # #

COMPETITOR'S COMMERCIAL { Dickie Rosenfeld, Sales Manager, KILT )

KNUZ in Houston has 8 registered puppies which they had named 

after their deejays, Th® puppies are on display at a shopping center and listeners 

are invited to stop by and register their names in order to obtain one of the 

puppies.

This idea was accompanied by an ad from the Houston papers which 

pictured the deejays and the pujio,

# #
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V PROM OTION { Johnny B ord ers , P rogra m  D irector , KTSA )

Johnny ca lls  this the KTSA ' ’ Take It Fxom  M e" Contest« Through

out the hour, the deejay  g ives the nam es o f  four p r izes  o f  varying value« The 

f ir s t  lis ten er  to ca ll the station and c o r r e c t ly  name all o f the four p r ize s , wins 

all four o f  them.

# # #

PUBLIC SERVICE IDEA ( Johnny B ord ers , P rog ra m  D irector , KTSA )

Johnny p rop oses  that each  w eek  KTSA give a token num ber o f duplicate 

45 rpm  re co rd s  to the youngsters w ards in loca l hosp ita ls. Taking his cue from  

C am els C igarettes during the w ar, he p roposes  a line that says, "T h is  week 

KTSA has sent re co rd s  to B rooks A rm y Hospital« These record s  w ere furnished 

without charge to  KTSA and are  being donated to the hospital for their u s e ."

# # #

STATION BREAK ( Johnny B ord e rs , P rogra m  D irector , KTSA )

"K TSA, „ « w here fa ll sounds like fu n .. . . "

# # #

CO M PETITO R 'S COM M ERCIAL ( D ickie R osenfeld , Sales M anager, KILT }

KNUZ in Houston has 8 reg is te re d  puppies w hich they had named 

a fter their d ee jay s . The puppies are on d isp lay at a shopping center and listen ers 

are  invited  to stop by and reg is ter  their nam es in o rd e r  to obtain one o f  the 

puppies.

This idea was accom panied  by an ad from  the Houston papers which 

p ictu red  the deejays and the pups.

# # #
o
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PROMOTION ( Stan. Richards, Program Director, KLIF )

On Columbus Day, KABL broadcast greetings from the Mayor of

Genoa, Italy to the people of Saa Francisco« I have no further details on this 

but I assume that KABL contacted the gentleman ahead of time.

# # #

SALES IDEA { Jim Hamby, Sales Manager, KTSA )

Jim has presented the following to a men’s wear client. It is 

the "KTSA Treasure G irl’ . Ke proposes that a pretty model be placed on the 

back of a flatbed truck ( appropriately decorated ) and that the truck be parked 

at various’ busy intersections. Oace per hour, the girl cuts into the KTSA

broadcast and calls out the license number of a passing auto. If the driver 

of that car hears the announcement and drives back to the KTSA Treasure Girl, 

he wins a gift certificate from the sponsor.

This sounds a bit costly what with signs, truck rental, and model’ s 

fee, but perhaps it is worthwhile in! the light of a pretty healthy budget.

# # . #

REJECTED COMMERCIAL ( Jim Hamby. Sales Manager, KTSA )

Jim has rejected one cut from the commercials for the movie

’’Shock. Corridor" due to the fact that it suggested nymphomania.

# • # #

STATION BREAK { Dick Lahm, Program Director, KILT )

"This is KILT o o o o with a harvest of hits in Houston.. „ "

»

'
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PROMOTION ( Stan Richards, Program Director, KLIF )

On Golumbus Day, KABL broadcast greetings from the Mayor of 

Genoa, Italy to the people of San Francisco, I have no further details on this 

but I assume that KABL contacted the gentleman ahead of time,

# # #

SALES IDEA ( Jim Hamby, Sales Manager, KTSA )

Jim has presented the following to a men’ s wear client. It is 

the "KTSA Treasure G irl’ . He proposes that a pretty model be placed on the 

back of a flatbed truck { appropriately decorated ) and that the truck be parked 

at various busy intersections. Once per hour, the girl cuts into the KTSA 

broadcast and calls out the license number of a passing auto. If the driver 

of that car hears the announcement and drives back to the KTSA Treasure Girl, 

he wins a giß certificate from the sponsor.

This sounds a bit costly what with signs, truck rental, and model’s 

fee, but perhaps it is worthwhile in the light of a pretty healthy budget.

# * . *

REJECTED COMMERCIAL { Jim Hamby, Sales Manager, KTSA )

Jim has rejected one cut from the commercials for the movie 

’ ’Shock. Corridor" due to the fact that it suggested nymphomania.

# • ■ #  #

STATION BREAK ( Dick Lahm, Program Director, KILT )

"This is KILT . . . .  with a harvest of hits in Houston.. .  "

# # #
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COMPETITOR'S PROMOTION ( Jim Hamby, Sales Manager, KTSA )

Jim did not think too highly of this promotion, but I think it's at least 

different and therefore worth calling to your attention, KONO calls it the 

"Yakity Cash", The first person to call in from a given exchange is given 

a subject to discuss, such as "Halloween". The person must then talk on 

that subject for 30 seconds straight without .interruption in order to win the 

hourly prize which in this case was $8 .60  (860 kc ).

I like this contest because it not only requires listener participation 

but has an entertainment factor as well; that being, that the audience will 

find it entertaining listening to an amateur struggle to ad lib for 30 seconds.

# # #

PROMOTIONAL IDEA { Don Keyes >

This has been done many times in the past but I Seel that it is worth 

calling to your attention again what with the winter months approaching.

Your afternoon deejay should ascertain the time of sunset, and 20 minutes before 

that time should advise listeners who are driving to turn on their headlights.

# * #

STATION BREAK ( Stan Richards, Program Director, KLIF )
iiiu-i jiui nnrr~nwtuBimi i— tti in wi mi  • *

"This is K L IF .. ,  .the four most exciting letters in the 

a lp h a b e t ,..."

# # . #
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COMPETITOR’S PROMOTION ( Jim Hamby, Sales Manager, KTSA )

Jim did not think too highly of this promotion, but I think it's at least 

different and therefore worth calling to your attention,, KONO calls it the 

"Yakity Cash", Tk© first person to call in from a given exchange is given 

a subject to discuss, such as "Halloween". The parson must then talk on 

that subject for 30 seconds straight without .interruption in order to win the 

hourly prize which in this case was $8. 60 (860 kc ).

I like this contest because it not only requires listener participation 

but has an entertainment factor as well; that being, that the audience will 

find it entertaining listening to an amateur struggle to ad lib for 30 seconds.

# # #

PROMOTIONAL IDEA ( Don Keyes )

This has been done many times in the past but I feel that it is worth 

calling to your attention again what with the winter months approaching.

Your afternoon dee jay should ascertain the time of sunset and 20 minutes before 

that time should advise listeners who are driving to turn on their headlights.

STATION BREAK ( Stan Richards, Program Director, KJLIF ) 

"This is K L IF . . .  .the four most exciting letters in the 

alphabet.. . . "

# # . #

f
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ECONOMY IDEA ( Jack Fiedler, Manager, KTSA )

Jack suggests that you check for leaky plumbing in your building-- 

faucets, toilets, etc,

# # #

STATION BREAK ( Floyd Brown, Program Director, WYNR )

"T his is WYNR in Chicago.. .  .where fall is a b a ll!"

# # #

COMPETITORS PROMOTION < J. Tyler Dunn, Program Director, WYSL )

WGR in Buffalo is giving away a power snowblower to the person who

correctly guesses the date of the first snowfall of one inch or tziore.

# # #

PROMOTION ( J. Tyler Dunn )

WYSL has four 16 volume sets of the American Heritage History 

of the United States. The station will attempt to tie in an essay contest 

with the City Board of Education and give these away. This should result 

in good P. R. and Public Service.

# # #

COMPETITOR'S COMMERCIAL ( Ron Ruth, Sales Manager, WYSL )

A local moving van company has a feature called "Billboard of 

Homes" on WEBR in which homes for sale or rent are advertised. The mover 

hopes that the person responding to one of the homes offered will utilize the 

services of his company. That is, the actual moving of the furniture.

This strikes me as a rather far out approach for a mover and perhaps
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ECONOMY IDEA ( Jack Fiedler, Manager, KTSA )

Jack suggests! that you check for leaky plumbing in your building-» 

faucets, toilets, etc.

# # #

STATION BREAK ( Floyd Brown, Program Director, WYNR )

"This is WYNR in Chicago.. .  .where fall is a b a ll!"

.# # #

COMPETITORS PROMOTION { J„ Tyler Dunn, Program Director, WYSL )

WGR in Buffalo is giving away a power snowblower to the person who 

correctly guesses the date of the first snowfall of one inch or more.

# # #

PROMOTION ( J. Tyler Dunn )

WYSL has four 16 volume sets of the American Heritage History 

. of the United States. The station will attempt to tie in an essay contest 

with the City Board of Education and give these away. This should result 

in good P, R. and Public Service.

# # #

COMPETITOR’S COMMERCIAL ( Ron Ruth, Sales Manager, WYSL )

A local moving van company has a feature called "Billboard of 

Homes" on WEBR in which homes for sale or rent are advertised. The mover 

hopes that the person responding to one of the homes offered will utilize the 

services of his company. That i3„ the actual moving of the furniture.

This strikes me as a rather far out approach for a mover and perhaps
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 ̂ jT A T IQ N  BREAK ( Johnny Bordera, Program Director, KTSA )

"This is K TSA., „ .th e  4 biggest letters in San Antonio 
entertainment.. . . "

• # £ #

NEWS STORY ( Larry Webb, Managing Editor, KTSA )

KTSA scored an excellent scoop the other day. I quote from Larry's

report:
►

"  Friday night KTSA newsman Jerry Moon proved what a telephone 
means to a newsman. A father shot and killed his wife and child. 
Moon criss-crossed  the address, telephoned a neighbor, and had 
the complete story and first-»person beeper on the air before 
Sheriff's investigators even arrived on the scene. When they did 
reach the scene, Moon got another first-person report with the 
neighbor and the sheriff at the scene of the slayings. By newstime, 
all other stations were reporting the shooting; KTSA was reporting 
the complete story with beepers."

®  # ¡ r  #

COMPETITOR'S PROMOTION ( Dickie Rosenfeld, Sales Manager, KILT )

A Houston station is running a promotion with a shopping center which 

strikes me as quite up-to-date and clever.

Each person who makes a purchase in the center gets an IBM card 

( it occurs to me at this point that this must be a lottery; therefore, should 

you do it for heaven's sake please revise it ). When they finish shopping 

they are invited to put the card in an IBM computer. If the lights flash and 

the cannon goes off, they win a mink stole.
ft «•
r As you can see, this is nothing more than the old fashioned drawing,

but the use of the. IBM card and computer gives it an up-to-date flavor.

f ) # # #
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STATION BREAK ( Johnny Borders, Program Director, KTSA )

"This is KTSA, „ „ „ the 4 biggest letters in San Antnnio 
entertainment,. . ,  "

# # #

NEWS STORY ( Larry Webb, Managing Editor, KTSA )

KTSA scored an excellent scoop the other day, I quote from Larry's

report:
*

"  Friday night KTSA newsman Jerry Moon proved what a telephone 
means to a newsman, A father shot and killed his wife and child. 
Moon criss-crossed  the address, telephoned a neighbor, and had 
the complete story and first-person beeper on the air before 
Sheriff's investigators even arrived on the scene. When they did 
reach the scene, Moon got another first-person report with the 
neighbor and the sheriff at the scene of the slayings. By newstime, 
all other stations were reporting the shooting; KTSA was reporting 
the complete story with beepers* "

©  »  # #

COMPETITOR'S PROMOTION < Dickie Rosenfeld. Sales Manager, KILT )

A Houston station is running a promotion with a shopping center which

strikes me as quite up-to-date and clever.

Each person who makes a purchase in the center gets an IBM card 

( it occurs to me at this point that this must be a lottery; therefore, should 

you do it for heaven's sake please revise if ), When they finish shopping 

they are invited to put the card in an IBM computer. If the lights flash and 

the cannon goes off, they win a mink stolen

As you can see, this is nothing more than the old fashioned drawing, 

but the use of the. IBM card and computer gives it an up-to-date flavor,

# # #
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SALES PROMOTION for December/January ( Jim Hamby, Sales Mgr„ „ KTSA)

A tie-in with the local Jaycee Christmas Orphan’s Shopping Tour« A 

special Christmas spot package for retailers only« Sold on the basis of giving 5% 

of the gross to the Jaycees for the Orphan's Tour« The money would be given in 

the name of the client purchasing the schedule« This,, of course, can be adapted 

to any charity in your area« This can also be construed as a public service of 

sorts«

OBJECTIONABLE COPY {Jim Hamby, Sales Manager. KTSA)

Jim says the spots are grossly misleading and the copy if strictly "s e x " with 

implication of race issues«

STATION BREAKS (John Borders, Program Director, KTSA)

"KTSA--Taking out the Yak, bringing music back"

"KTSA«*»The Radio Class of 563s wherè our Principal is much more m u sic !"

PROMOTION (Stan Richards, Program Director, KLIF)

They are running a very interesting, required listening contest called the 

"K LIF Crossword Contest", Each hour from 7 am through 6 pm they play four 

songs, appropriately introduced as "Crossword Records", The first person calling 

in after the last record is played with a sentence utilizing every word in all four 

titles wins $11« 90« Stan reports a phenomenal response.

They rejected a schedule and copy on the movie "I  Hate Your Guts",;

Ï



SALES PROMOTION for December/January {Jim Hamby- Sales Mgr, , KTSA)

A tie «in -with the local Jaycee Christmas Orphan’ s Shopping Tour„ A 

special Christmas spot package for retailers only» Sold on the basis of giving 5% 

of the gross to the Jaycees for the Orphan’ s Tour» The money would be given in 

the name of the client purchasing the schedule0 This, of course,, can be adapted 

to any charity in your area,, This can also be construed as a public service of 

aorta,

OBJECTIONABLE COPY ?Jim Hamby, Sales Manager, KTSA)

They rejected a schedule and copy on the movie "I  Hate Your G uts",

Jim says the spots are grossly misleading and the copy if strictly "s e x " with 

implication of race issues,,

STATION BREAKS (John Borders, Frogram Director, KTSA)

"KTSA--Taking out the Yak, bringing music back"

"K T SA -* The Radio Glass of "63, where our Principal is much more music I "

PROMOTION (Stan Richards, Program Director, KLIF)

They are running a very interesting, required listening contest called the 

"K LIF Crossword Contest", Each hour from 7 am through 6 pm they play four 

songs, appropriately introduced aa "Crossword Records", The first person calling 

in after the last record is played with a sentence utilizing every word in all four 

titles wins $11 ,90 , Stan reports a phenomenal response.



SALES PROMOTION IDEA (A1 Hairt« Program Directors KABL)

I'm  attaching a copy of a promotion idea that they used to get business 

out of a beauty show« It is  very clever and readily adaptable for all other 

markets.

PROMOTION IDEA ( J. Tyler Dunn, Program Director« WYSL)

With the proven popularity of '’Oldie but Goodie" records« e tc ., this 

sounds like an excellent idea adaptable around the circuit. They have a promo* 

tion scheduled for October called "M em ory Lane Month on WYSL ", They are 

going to run all of their old exotics in a "Remember When" campaign.

STATION BREAK (J. Tyler Dunn« Program Director« WYSL)

"T h is is WYSL. the Fall Fashion in Buffalo"

PROMOTION IDEA (Floyd Brown« Program Director« WYNR)

They have produced a series of very funny spots using Cut-ins from the 

new Cassius Clay album on Columbia "I  am the Greatest".

WEEKLY REMINDERS

1. ) How long since you have checked your proof of performance
against your promises to the FCC to be sure all categories are 
in order?

• *

2 . )  How long since you checked to be sure that the DJ's are actually
spending time preparing their shows?



» 4 -

SALES PROMOTION IDEA (A1 Hart, Program Director, KABL)

I'm  attaching a copy of a promotion idea that they used to get business 

out of a beauty show» It is  very clever and readily adaptable for all other 

markets,

PROMOTION IDEA (J. Tyler Dunn, Program Director, WYSL)

With the proven popularity of '‘Oldie but Goodie" records, etc», this 

sounds like an excellent idea adaptable around the circuit. They have a promo« 

tion scheduled for October called "M em ory Lane Month on WYSL", They are 

going to run all of their old exotics in a "Remember When" campaign,

STATION BREAK (J, Tyler Dunn, Program Director, WYSL)

"T h is is WYSL, the Fall Fashion in Buffalo"

PROMOTION IDEA (Floyd Brown, Program Director, WYNR)

They have produced a series of very funny spots using cut-ins from the 

new Cassius Clay album on Columbia "I  am the Greatest",

WEEKLY REMINDERS

1, ) How long sine© you have checked your proof of performance
against your promises to the FCC to be sure all categories are 
in order?

• ^

2 .  ) How long since you checked to be sure that the DJ“s are actually
spending time preparing their shows?

t
BSsus
en d .
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PROMOTION IDEA | Johnny Borders, Program Director, KTSA )

While this idea is identical to the old "KLIP Jalopy" promotion 

in which an old used car is given away to teenagers, I like Johnny's title 

much better. It is called "A  KTSA Klunker".

# # #

PUBLIC SERVICE IDEA ( Cecil Tuck, Managing Editor, KILT )

Two KILT deejaye are working in conjuction with the YWCA in a 

show promoting water safety. The jocks are learning to scuba dive and are 

talking it up on the air. Timely, topical, and a good example of how to 

effectively participate in community affairs.

# # #

SALES IDEA { Dickie Rosenfeld, Sales Manager, KILT )

Merchant Park Bowling Lanes was having trouble attracting customers 

after midnight. Now a KILT special bowling rate of $ 1 . 50 for as much bowling 

as customers care to do, is being advertised during the night show on KILT. 

This idea is certainly applicable in all of our markets.

# # #



STATION BREAK { Johnny Borders, Program Director, KTSA )

In conjunction with the recent billboard campaign, "This is 

KTSA. . . .  seam less.. . .  for sheer enjoyment.. . . "

# # . #

PROMOTION IDEA { Johnny Borders, Program Director, KTSA )

While this idea is identical to the old "KLIP Jalopy" promotion 

in which an old used car is given away to teenagers, I like Johnny's title 

much better. It is called "A  KTSA Kluaker".

# # #

PUBLIC SERVICE IDEA ( Cecil Tuck, Managing Editor, KILT )

Two KILT deejays are working in conjuction with the YWCA in a 

show promoting water safety. The jocks are learning to scuba dive and are 

talking it up on the air. Timely, topical, and a good example of how to 

effectively participate in community affairs.

# # # t

SALES IDEA { Dickie Rosenfeld, Sales Manager, KILT )

Merchant Park Bowling Lanes was having trouble attracting customers 

after midnight. Now a KILT special howling rate of $ 1 . 50 for as much bowling 

as customers care to do, is being advertised during the night show on KILT. 

This idea is certainly applicable in all of our markets.

# # #
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CREATIVE SAL.ES IDEA ( A 1 Lurie, Sales Manager, KLXF )

Leon's Bar>=B~Q is opening a new location and is proposing a on$ cent 

sale on soft drinks when the customer buys a hamburger,. KLIP deejays will 

serve as carhops for, I assume, one day.

# # #

STATJO^BaXAK^i Johnny Borders, Program Director, KTSA )

"K T S A .. .  .talks less. . . .  says m o re .. . . "

I would like to point out here that Johnny is rapidly becoming the grand 

champion of station breaks and most of them have been quite good. I would 

like to see more of these from our other Program Directors.

# # #

COPY APPROACH { Jack Fiedler, Manager, KTSA )

While this idea was suggested by KTSA, X have thought of a different 

twist on it which 1  think you might find useful in selling an air conditioning 

account.

The commercial would open and close with this thought, "The temperature 

downtown right now is 94°; the temperature in front of a Philco room air 

conditioner is 72°. "  Obviously, this wuuld have to be done live.

# i  &

COMPETITOR'S PROMOTION ( Stan Richards, Program Director, KLIF }

As noted last week, attached you will find Stan Richards' report on 

the "Summer Carnival of Fun" contests being run by KBOX.

0 # #
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CREATIVE SALES IDEA <| A 1 Lurie, Sales Manager, KLIF )

Leon’s Bar^B^Q is opening a new location and is proposing a one cent 

sale on soft drinks when the customer buys a hamburger. KLIF deej&ys will 

serve as carhops for, I assume, one day.

# & #

STATION BREAK ( Johnny Borders, Program Director, KTSA )

"KTSA. . . ,  talks less. . . .  says m o re .. . . "

I would like to point out here that Johnny is rapidly becoming the grand 

champion of station breaks and most of them have been quite good. I would 

like to see more of these from our other Program Directors.

# & #

COPY APPROACH { Jack Fiedler, Manager. KTSA )

While this idea was suggested by KTSA, X have thought of a different 

twist on it which I think you might find useful in selling an air conditioning 

account.

The commercial would open and close with this thought, "The temperature 

downtown right now is 94°; the temperature in front of a Philco room air 

conditioner is 7 2 ° . "  Obviously, this would have to be done live.

* § §
f

COMPETITOR'S PROMOTION ( Stan Richards, Program Director, KLIF )

As noted last week, attached you will find Stan Richards' report on 

the "Summer Carnival of Fun" contests being run by KBOX.

# # #



COMMERCIAL COPY ( Richard Wilcox, Manager, KABL }

Simas Brothers gasoline has long had unusual commercials.

I am enclosing a piece of copy which Richard sent me concerning this 

account. Should you have a potential client for this approach, I am sure 

Richard would he happy to locate other examples.

# # #

COMMERCIAL REJECT ( Charlie Payne, Sales Manager, KABL )

Local film distributor wanted to run a commercial within the 

newscast which sounded like a news story. He wanted it to sound like a 

bulletin and without proper sponsor i. d.

Charlie converted him to a regular spot schedule on weekends.

# # #

PROMOTIONAL IDEA { A1 Hart, Program Director, KABL )

KABL, in keeping with its established tongue^in-»cheek promo“ 

tional approach, came up with a beautifully written exotic on "head hunting 

in the Phillipines".

Copy enclosed.

# # #

STATION BREAK { Johnny Borders, Program Director, KTSA )

"This is KTSA . . . . . .  love at first sound. "

# # #

1
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COMMERCIAL COPY ( Richard Wilcox, Manager, KABL )

Simas Brothers gasoline has long had unusual commercials.

I am enclosing a piece of copy which Richard sent me concerning this 

account. Should you have a potential client for this approach, I am sure 

Richard would be happy to locate other examples.

# # #

COMMERCIAL REJECT ( Charlie Payne, Sales Manager, KABL )

Local film distributor wanted to run a commercial within the 

newscast which sounded like a, news story. He wanted it to sound like a 

bulletin and without proper sponsor i. d.

Charlie converted him to a regular spot schedule on weekends.

# # #

^PROMOTIONAL IDEA ( A1 Hart, Program Director, KABL >

KABL, in keeping with its established tongue-in-cheek promo

tional approach, cams up with a beautifully written exotic on "head hunting 

in the Phillipinea".

Copy enclosed.

# # #

STATION BREAK { Johnny Borders, Program Director, KTSA )

"This is KTSA. . . . .  .love at first sound. "

# # #

1





TIGER PROMOS WYNR CUT # 2

C ontrol: ( WINNER sig , hold under fo r . . . )

Ann er 1: "T h is is WINNER, W Y N R .. ."

ANNCR 2: "WINNER, The Chicago tiger ! "

Control: ( t iger  roar and WINNER them e curtain }

# # #



M arch 27, 1963

»11

Gordon McLendon

ìm

Don Keyed

I have gone through the Policy Books and have noted below what I feel are
some of the best promotional items to refurbish WYNR.

car
1 . ) Child Promos
2 .  ) Allowance Club — 4

o a ^  --

-  N-P

STATIC)

3 .) Dollar Scholar — ^
__4 .)  April Shower Singer _ ĉ eJ: ^

5 .) The 'Big * Contest — iD e ^ fe ^ N P
_ __ 6 . ) Blessed Event Contest ( National Baby Week - April 27-May

7 .  ) Klassic Week —
8 .  ) Coddled Coed -

-  9 ) Famous Name Promos'- d o w o  
10.) Flagpole Sitter -  v Mi  ̂ fi f

— ‘ April Fool firings - -  Swap with WIND? & £ v
12.) Headline intros - -  "WINNER Instant News '

— 13.) Freshening of live formats ;7
1 4 . ) Lucky Telephone - -  $1 0 0 . 00 per hour ^
15. ) D. J. s make 10 calls per day before going on the air - 

. 1 6 . ) Make It or Break It
1 7 . ) Money S treet'^  p t -
1 8 .  ) The new WYNR
19. ) Instructions on use of call letters —- -
2 0 .  ) Numbers Game -  ^ -n a h T b
21. ) Rear Windo -  « 1 1
2 2 .  ) Mystery House Number
2 3 . ) Easter Basket -
2 4 . ) National Pickle Week -  «^^9  + ^  f
2 5 . ) Pennies For Political Posters r c . 1 -o
2 6 . ) Bruce Brown Show - -  D. J. cut-ins from other cities -  p 

— 27 .) Senior Souvenir — Four weeks before graduation ^
28. ) Three To Get Rich M g  ( \

—29.) Wooly Mastadon - -  10£ all winners
30.) Scavenger Hunt on Saturday afternoons —

— 31.) Why I hate Bruce Brown
3 2 . ) Fingerprint Contest
33. ) 12:00 to 3:00 PM Show from poolside ¿ j jp  —

4

not som e spec

IF New Station breaks

1 .  ) ’This is Wonderful Winner. . . . "
2. ) "The No. 1 sound in town. . . . "
3. ) ’The new WYNR------1



-  2 -  f a

COM PET ITO RS  COM M ERCIAL { D ickie F.oseni'eld, Sales M anager, KILT )

Ivy R u sse ll F ord  on KPRC - »  Two cow boys are talking real cow poke talk

with cow s m ooing in the background« They are talking about how they have to 

thin the herd b e fore  they take them  to m arket. They are s till going on with the 

cow poke talk when B ill R u ssell, the general m anager o f  the F ord  Company, 

interrupts to say that he too has to thin out his new and U3ed car herd be fore  tax 

tim e. He is o fferin g  sp ecia l p r ice s  to anyone buying a car before  taxes are due.

re co rd  business in your town. The re co rd  business is down som e 10 -  12 % 

from  last year and som e o f  these d istribu tors are beginning to fee l the pinch.

W& have been quick to ca ll upon them  for  re co rd s  fo r  various purposes over the 

years and I think a letter o f  appreciation  might be in ord er, if not som e sp e c ific  

actions which might help the loca l re co rd  industry as a whole.

V h ile  I fu lly rea lise  that we are  not in the r e co rd  business, I a lso rea lise

that we are m a rried  to it by the very  nature o f our basic  product. It sim ply cannot 

be avoided. You have got to make many points fo r  y ou rse lf with such an e ffo r t ; 

if  fo r  no other re a so n , no one e lse  has ever done it.

# # #

STATION BR EAK { R ex Jones, P rogram  D irector , K LIF )

"K L IF . „ . new ch eer fo r  a New Y e a r . . . "

# # #

PROM OTION IDEA { Don K eyes, Dallas )

It w ouldn't be a bad idea to occa sion a lly  see what you can do to help the

# # #

STATION BREAKS ( F loyd Brown, P rog ra m  D irector , VrYNR )

1. ) " W Y N R .. . funs v ille  Chicago If

# # #
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C O M PE TIT O R S COM M ERCIAL { D ickie R osenield , Sales M anager, KILT )

Ivy R u ssell F ord  on KPRC - -  Two cow boys are talking real cowpoke talk 

with cow s m ooing in the background» They are talking about how they have to 

thin the herd b e fore  they take them  to market» They are still going on with the 

cow poke talk when B ill R u ssell, the general m anager o f the F ord  Company, 

interrupts to say that he too has to thin out his new and used car hex'd b e fore  tax 

tim e. He is o fferin g  sp ecia l p r ice s  to anyone buying a car b e fore  taxes are due»

# # #

STATION BREAK ( Rex Jones, P rogra m  D irector , KLIF )

"K LIF . »  .  new cheer for  a New Year» »  » 11

# # #

PROMOTION IDEA ( Don K eyes, Dallas )

It wouldn't be a bad idea to occa sion a lly  see what you can do to help the 

re co rd  business in your town. The r e co rd  business is down som e 10 -  12 % 

from  last year and som e o f  these d istribu tors are beginning to fee l the pinch»

We have been quick to ca ll upon them  for  re co rd s  fo r  various purposes over the 

years and I think a letter o f  appreciation  might be in o rd er , if  not som e sp e c ific  

actions which might help the loca l re co rd  industry as a whole»

While I fu lly rea lise  that we are not in the re co rd  business, I a lso rea lise  

that we are m arried  to it by the very  nature o f our basic product. It sim ply  cannot 

be avoided« You have got to make many points fo r  y o u rse lf  with such an e ffo r t ; 

if  fo r  no other re a so n , no one e lse  has ever done it»

# # #

STATION BREAKS ( F loyd Brown, P rogra m  D irector , WYNR )

1») " WYNR» . . funsville  C h ica go». . "

# if #
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STATION BREAKS { R ex Jones, P rog ra m  D irector , KJLI.F )

1 .  ) " K L IF ., .w h ere  fun spends the w inter. . . "

2 ,  ) " K L I F .. .  making m usic while the fun shines. , . "

# # #

HOT COMERS

KLIF

1 .)  "V aya  Con D ios" The D rifters Atlantic
2 . )  "T alk ing About My Baby" Im pressions ABC
3 .)  "Slippin* and S lid in ' " J im  and M onica Betty

KILT

Kenn
1 .)  "G lo r ia " Kenny B ardeli , A ll Boy
2 . )  "C o o l B reeze G erald Sim s Okeh
3 .)  "G oing Back to Louisiana" B ruce Channel Le Cam

KTSA

1 .)  "S ee  The Funny Little Clown” Bobby G oldsboro UA
2 .)  " I  Want to  H old Your Hand" The Beatles Capitol
3 .)  "C u stom  M achine" B ruce & T e rry Colum bia

WYNR

I . )  "H i-h e e l Sneakers " Tom m y Tucker Checker
2 .)  "Think Nothing o f  It" Gene Chandler Constel
3 .)  " I f  Som ebody T old  You" Anna King Smash

# # #

ys
1 /1 5 /6 4
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STATION BREAKS { R ex Jones, P rogra m  D irector , K LIF )

1 .  ) " K L IF ,. „w here fun spends the w in te r .. „ "

2 .  ) " K L I F .. . making m usic while the fun shines. . .  "

# # #

HOT COMERS 

KLIF

I . )  "V aya Con D ios"
2 „ ) "T alk ing About My Baby" 
3 .)  "S lippin5 and Slidin* "

KILT

The D rifters 
Im pressions 
Jim  and M onica

Atlantic
ABC
Betty

1 .  ) "G lo r ia "
2 .  ) "C o o l B reeze
3 .  ) "G oing Back to Louisiana"

KTSA

Kenny B ardell 
G erald  Sim s 
B ruce Channel

Kenn 
All Boy 
Okeh 
Le Cam

1 .  ) "S ee  The Funny Little Clown"
2 .  ) " I  Want to Hold Your Hand"
3 .  } "C u stom  M achine"

WYNR

Bobby G oldsboro  UA
The Beatles Capitol
B ruce fk T e rry  Colum bia

1 .  ) "H i-h e e l Sneakers "
2 .  } "Think Nothing o f  It"
3 .  ) " I f  Som ebody T old  You"

Tom m y Tucker 
Gene Chandler 
Anna King

Checker
Constel
Smash

# tf #

J
ys
1 /1 5 /6 4



P UB.LIO SERVICE P R O M O lION { Johnny B ord ers , P rogra m  .Director, KTSA )

•(% S ince National C rim e P revention  V-reek com es in February, KTSA suggests

a se r ie s  o f  short P ublic S erv ice  spots pointing up this fact done by the D, A, , 

Sheriff, Chief o f P o lice , M ayor, etc«

# # #

STATION BREAK ( Johnny B ord ers , P rogra m  D irector , KTSA )

"K TSA, . , where fun 's our feature, . . ! "

# # #

COM PETITOR'S COM M ERCIAL ( D ickie R osenfeld , Sales M anager, KILT )

Gulfgate Shopping Center on KIKK - -

"W ell, Jenkins, are we participating with all 
the other Gulfgate m erchants during this 
fabulous January c le a r a n c e ? "

"Y e s  s ir , we are clearin g  out all this m e r 
chandise so  we can get ready for  our spring 
lin es . Just look  at these low  p r ic e s !"

"G ood  heavens, Jenkins! With p r ices  like these 
low  ones y o u 'll bankrupt the com pany! ! "  ( Owner 
screa m s and cr ie s  ) "Jenkins, how could y o u ? ! "

" I  hate to see  a grow n man cry , but com e to Gulfgate 
now during this trem endous January c learan ce  and 
you w ill see  a lot o f bosses  cry  as we store  m anagers 
s lash  p r ice s  to p ra ctica lly  g ive-aw ay m erch a n d ise !"

# # #

PUBLIC SERVICE IDEA { D ick Lahm, P rogra m  D irector , KILT )

"  B ecause o f  the P res id en t's  assassination , the Christm as Seals Campaign 

fe ll short o f  their goal by som e $17, 000, We pitched in with a count-dow n type 

p rom o until the m oney was ra ised , "

§ # #

Owner:

M anager:

Owner;

M anager:

1



PUBLIC SERVICE PROM OTION ( Johnny B ord ers , P rogra m  D irector , KTSA )

Since National C rim e Prevention  Week com es in February, KTSA suggests 

a se r ie s  o f  short Public S erv ice  spots pointing up this fact done by the D, A, , 

Sheriff, Chief o f  P o lic e , M ayor, etc«

# # #

STATION B REAK ( Johnny B ord ers , P rogra m  D irector , KTSA )

"K TSA , « «w here fun’ s our feature« « . !"

§ # #

CO M PETITOR'S COMMERCIAL. ( D ickie R osenfeld , Sales M anager, FfJ.LT ) 

Gulfgate Shopping Center on KIKK -~

J

J

Owner: "W ell, Jenkins, are we participating with all
the other Gulfgate m erchants during this 
fabulous January c le a r a n c e ? "

M anager: "Y e s  s ir , we are c learin g  out all this m e r 
chandise so we can get ready for  our spring 
lines« Just look  at these low p r ic e s !"

Owner: "G ood  heavens, Jenkins! With p r ice s  like these
low ones you ’ ll bankrupt the com pany! ! "  { Owner 
screa m s and cr ie s  ) "Jenkins, how could you? !"

M anager: " I  hate to see a grown man cry , but com e to Gulfgate
now during this trem endous January c learan ce  and 
you w ill see  a lot o f b osses  c ry  as we store  m anagers 
slash  p r ice s  to  p ra ctica lly  g ive-aw ay m erch a n d ise !"

# # #

PUBLIC SERVICE IDEA ( D ick Lahm, P rogra m  D irector , KILT )

"  B ecause o f  the P res id en t's  assassination , the Christm as Seals Campaign 

fe ll short o f  their goal by som e $1?, 000« We pitched in with a count-dow n type 

p rom o until the m oney was raised« "

# # #

i
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SPEC S P OT SOLD ( Ron Ruth, Sales M anager, WYSL )

I am asking Ron to send you a dub o f the spec prepared  for  M usic City„ 

It is quite c le v e r  and w ill perhaps help you get a s im ila r  account in your area»

# # #

LO CAL EDITORIAL { A rt Holt, M anager, WYSL }

"U n iversity  p ro fe s so rs  at U niversity o f Buffalo re fu se  to sign non- 

com m unist oaths because it im pairs their academ ic freedom ,, This is , o f 

co u rse , w ide open for  ed itoria l attack. "

§ § §

CREATIVE SALE S IDEA ( Tad Van Brunt, Sales M anager, KABL )

K ABL p rop osed  that the Bank o f  Tokyo spon sor headlines o f 

Sum m er O lym pics activity in Tokyo. Spec tape is being prepared . KABL 

w ill attempt to break firs t  with this news in San F ra n cisco .

§ * #

STATION B R EAKS ( R ex Jones, P rogra m  D irector , K LIF }

1 „) "K L IF . . . the right p lace  fo r  the bright pace. , . "

2. ) "K L IF . . . D allas ' w inter Olympics o f fun. . . "

3 .  ) "K L IF . . . your w inter fu n d ia l.. . "

# # #

PROMOTION ( R ex Jones, P rogra m  D irector , KLIF )

"W o r ld 's  Longest Bowling A lley " contest by Charlie & H arrigan. The 

bowling ba ll is started rolling  during the m orning 3how, and listen ers  are 

asked to guess when it w ill strike pins in afternoon show. P r ize : Bowling balls and bags 

Good c ro ss -p lu g  for  tra ffic  show s.

# # #
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V

SPEC SPOT SOLD ( Ron Ruth, Sales M anager, VrYSL )

I am asking Ron to send you a dub o f  the spec prepared  for M usic City* 

It is quite c le v e r  and w ill perhaps help you get a s im ila r  account in your area»

§ # #

LOG A E EDITORIAL ( A rt Holt, M anager, WYSL )

"U n iversity  p ro fe sso rs  at U niversity o f Buffalo refu se to sign ncn- 

com m unist oaths because it im pairs their academ ic freedom « This is , o f 

co u rse , wide open for  ed itoria l attack. "

# # #

CREATIVE SA LES IDEA ( Tad Van Brunt, Sales M anager, KABL )

K ABL p rop osed  that the Bank o f  Tokyo spon sor headlines o f 

Sum m er O lym pics activity in Tokyo. Spec tape is being prepared . KABL 

w ill attempt to break  firs t  with this news in San F ra n cisco .

# # #

STATION BREAKS ( R ex Jones, P rogra m  D irector , K LIF )

1. } "K L IF . . . the right p lace fo r  the bright pace. . , "

2. ) "K L IF . . . Dallas* winter Olympics o f fun, . . "

3. ) "K L IF . . . your winter fundial. . . "

# § #

PROMOTION | R ex Jones, P rogram  D irector , KLIF )

"W o r ld 's  Longest Bowling A lley " contest by Charlie & H arrigan, The 

bowling ball is started  rollin g  during the m orning show, and listen ers  are 

asked to guess when it w ill strik e pins in afternoon show. P r ize : Bowling balls and bags. 

Good c ro ss -p lu g  for  tra ffic  shows.

# # #
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C O M PST ITP R 'S  COMMERCIAL. { D ickie R osenfeld , Sales Manager* KILT )

Ben Franklin Savings on K XYZ -=> "Spot starts with the flutes playing 

and the drum s rolling  with the sounds o f  the R e v o lu tio n --,Yaakee Doodle Dandy".

The announcer com es on with . It was 1776. . .  the United States was in its infancy.

The B ritish  w ere beating the revolu tionaries at all fron ts . „ .th e  situation looked 

h op eless . The new nation was without funds to feed  its troops  or  buy arm s, but 

alas a m an with forethought had p red icted  th is. He was Ben Franklin and h istory  

found him in F ran ce  asking that great pow er fo r  aid. Ben Franklin got that aid and, 

being the thrifty p erson  he was, he took half the m oney and used it to get the revolution  

back on its feet and saved the balance fo r  the com ing winter-. Had it not been for  

m en like Franklin with thrift as a driving pow er, the new nation would have perished ,

So you too should be thrifty and save the Ben Franklin way. etc. etc.

# # #

COPY APPROACH  ( Don K eyes, Home O ffice , Dallas )

I sto le  this line from  a signboard in Chicago and I think you might 

get a lo t o f  attention with it with a f lo r is t  in your city . The tag linej , . where 

you can find any b loom in ’ thing. „ . "  is quite c le v e r .

# # #

STATION BREAK ( Don K eyes, Home O ffice , Dallas )

"T h is  is  KLIF, D a lla s .. „ the fastest thing in the a ir . . . ”

# # #
EXOTIC ( Johnny B ord ers , P rogram  D irector , KTSA )

"B em id ji, M innesota" - -  The spot urges you to spend your winter in

snowy B em id ji, Minn. Talks about the low  tem perature, c r isp  w inter a ir , etc.

# # #
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CO M PETITOR'S COM M ERCIAL ( D ickie R osenfeld , Sales M anager, KILT )

Ben Franklin Savings on K XYZ •*•= "Spot starts with the flutes playing 

and the drum s rolling  with the sounds o f  the R evolution“ -'Y an kee  Doodle Dandy*.

The announcer com es on with . .I t  was 1776. „ .th e  United States was in its infancy.

The B ritish  w ere beating the revolu tionaries at all fron ts . . .th e  situation looked 

h op eless . The new nation was without funds to feed  its troops or  buy arm s, but 

alas a m an with forethought had p red icted  this. He was Ben Franklin and h istory 

found him in France asking that great pow er for  aid. Ben Franklin got that aid and, 

being the thrifty p erson  he was, he took half the m oney and used it to get the revolution 

back on its feet and saved the balance for  the com ing winter-. Had it not been for  

m en like Franklin with thrift s.s a driving pow er, the new nation would have perished .

So you too should be thrifty and save  the Ben Franklin way. „". e tc . etc.

§
# § #

COPY APPROACH ( Don K eyes, Home O ffice , Dallas }

I stole  this line from  a signboard in Chicago and I think you might 

get a lot o f attention with it with a flo r is t  in your city . The tag line* " . . .  where 

you can find any b loom in ' thing. . . " is quite c le v e r .

# # #

STATION BREAK ( Don K eyes, Home O ffice , Dallas )

"T h is  is KLIF, D allas. . . the fastest thing in the a ir . . . "

# # #
EXOTIC ( Johnny B ord ers , P rogra m  D irector , KTSA )

"B em id ji, M innesota" -■» The spot urges you to spend your winter in

yj
snowy B em id ji, Minn. Talks about the low  tem perature, c r isp  w inter a ir, etc.

# # #



STATION BREAK ( J. T y ler  Dunn., P rog ra m  D irector , WYSL )

"T h is  is WYSL. . .  a m usica l valentine. . . "

CREATIVE SALES IP SA  { Ron Ruth, SaLes M anager, WYSL )

"F o r  the grand opening o f  ah exclu sive  F rench  Restaurant, we used a 

variation  o f  an old  prom otion . Inside the restaurant, there w ill be a m odel 

d ressed  in a F rench  Can-C an outfit. She w ill have a supply o f  keys and a 

container with a lock . In the container are com ps from  the management for 

that evening's dinner and entertainm ent. If the key they get opens the box, 

they w ill win. "

CREATIVE SALES IDEA ( D ickie R osen fsld , Sales M anager, KILT )

"P itch ed  W estm oreland D airy, a sm all Houston dairy, urging housewives 

to w rite in to KILT and tell them who their favorite  m ilkm an is . T o know next 

w eek. "

CO M PETITOR'S COM M ERCIAL ( D ickie R osenfeld , Sales M anager, KILT )

"B ill  M cD avid O ldsm obile , ca r  salesm an, trying to se ll a lady a new 

O ldsm obile . She keeps interrupting him, 'You sure are  cute. ' He keeps trying 

to se ll, she keeps interrupting, 'G osh, y ou 're  handsome He tr ies  to se ll her 

again, and she keeps stopping him. F inally she asks, 'A re  you m arried  : Well,

he answ ers, 'I 'm  not now. ' The spot ends there, leaves you hanging.

§ # #

STATION BREAK jj Johnny B o rd ers , P rogra m  D irector , KLIF )

"K T 3 A .. „ a w onderful way to en joy lift. . . ! "

# # #

# § #

# # #

-  1 -



STATION BREAK ( J„ T y ler  Dunn, P rog ra m  D irector , WYSL )

"T h is  is WYSL, „ ,  a m usica l va len tin e ,. ,  "

# # #

CREATIVE SALES IDEA { Ron Ruth, Sales M anager, WYSL )

"F o r  the grand opening o f  an exclu sive  F rench  Restattrani, we used a 

variation  o f  an old  prom otion . Inside the restaurant, there w ill be a m odel 

d re sse d  in a F rench  Can~Can outfit. She w ill have a supply o f  keys and a 

container with a  lock . In the container are  com ps from  the m anagem ent for  

that evening’ s dinner and entertainm ent, If the key they get opens the box, 

they w ill win. "

# # #

STATION BREAK ( Johnny B ord ers , P rogram  D irector , K.LIF )

"K TSA, . „ a w onderful way to en joy lift. . „ !"

# # #

CREATIVE SALES IDEA ( D ickie R osenfeld , Sale3 M anager, KILT )

"P itch ed  W estm oreland D airy, a sm all Houston dairy, urging housew ives 

to w rite in to KILT and te ll them  who their favorite  m ilkm an is . T o know next 

w eek. "

# # #

CO M PETITO R’S COM M ERCIAL ( D ickie R osenfeld , Sales M anager, KILT )

"B il l  M cD avid O ldsm obile , ca r  salesm an, trying to se ll a lady a new 

O ldsm obile , She keeps interrupting him , 'You sure are cute, ' He keeps trying 

to se ll, she keeps interrupting, 'G osh, y ou 're  handsome He tr ies  to se ll her 

again and she keeps stopping him . Finally she asks, 'A re  you m a rr ied ?  1 ’ Well 

he answ ers, 'I ’ m not now. ' The spot ends there, leaves you hanging. "

# # #

1 *=>



PROMOTION ( Floyd Brown» Program Director, WYNR )

"W YNR Trick or Treat House" -** Four Trick or Treat houses 

spread over the city and designated a* WYNR trick or treat houses. Youngsters 

are advised to go from house to house and ask " , ,  is this the WYNR trick or 

treat house ?•' The first one to find the WYNR trick or treat house wins a prise,

# # #

PROMOTION ( Mitch Lewis )

"Walking on Money Promotion" •- Jock gives a series of three 

numbers. First person arriving at studio with a used shoe containing these 

three digits, in sequence, receives cash prize. Could probably be sold to 

shoe chain. Prize: one or two pairs of new shoes.

ECONOMY IDEA { Bill Weaver, Manager, KILT )

Bill suggests the following: "Sometime during the next two months, 

review the assessment of the property you own in your market, and try and seek 

a lower assessment. Most city and county tax departments will allow depre~ 

elation each year, and in many cases it is a simple matter of just asking for a 

lower assessm ent."

# #

STATION BREAKS i  Dick Lahm, Program Director, KILT )

"Popular from Ghost to Ghost.. ,  "  

"It turns you o n .. .  » "



PROMOTION ( Floyd Brown» Program Director, WYNR )

"W YNR Trick or Treat House" ->«=> Four Trick or Treat houses 

spread over the city and designated as WYNR trick or treat houses. Youngsters 

are advised to go from house to house and ask " » .  is this the WYNR trick or 

treat house?" The first one to find the WYNR trick or treat house wins a prise.

# # #

PROMOTION ( Mitch Lewis )

j "Walking on Money Promotion" - -  Jock gives a series of three 

numbers. First person arriving at studio with a used shoe containing these 

three digits, in sequence, receives cash prize. Could probably be sold to 

shoe chain. Prize: one or two pairs of new shoes.

# # #

ECONOMY IDEA < Bill Weaver, Manager, KILT )

Bill suggests the following: "Sometime during the next two months, 

review the assessment of the property you own in your market, and try and seek 

a lower assessment. Most city and county tax departments will allow depre

ciation each year, and in many cases it is a simple matter of just asking for a 

lower assessm ent,"

# # #

STATION BREAKS ( Dick Lahm, Program Director. KILT )

"Popular from Ghost to Ghost.. ,  "

"It turns you o n .. . . I f



STATION BREAK ( Johnny Borders, Program Director, KTSA )

"This is KTSA, „ „the fall fashion in San Antonio listening, „ „ "

# # #

COMMERCIAL ACCOUNT ( Jim Hamby, Sales Manager, KTSA )

A few weeks back an idea was presented concerning loan companies 

and their use of a "Mobile Money Unit", Harnby reports that Great Western 

Finance finally bought the idea on the basis of using unmarked cars.

And so another idea from our Digest has resulted in new money!

# # #

STATION BREAK ( Dick Lahm, Program Director, KILT )

"This is KILT in Houston, , ,  full of tricks and always 

a treat, „ . "

# # f

COMPETITOR’S COMMERCIAL ( Dickie Rosenfeld, Sales Manager, KILT ) 

"F o r  Wilson Office Supply: A salesman is calling on an executive.

He notices the guards and time lock on the door to the suite, la talking with 

th® receptionist the fact is established that the executive takes time each 

morning to admire his new office completely furnished by Wilson, Now, 

a beautiful but dumb secretary enters and asks a stupid question. The punch 

line is ‘ Wilson furnishes everything for the office but the secretary'. This 

spot was heard on KPRC, "
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STATION BREAK { Johnny Borders, Program Director, KTSA )

"This is KTSA, „ „the fall fashion in San Antonio listening* .

# # #

COMMERCIAL ACCOUNT ( Jim Hamby, Sales Manager, KTSA )

A few weeks back an idea was presented concerning loan companies 

and their use of a "Mobile Money Unit", Hamby reports that Great Western 

Finance finally bought the idea on the basis of using unmarked cara„

And so another idea from our Digest has resulted in new money!

# # #

STATION BREAK ( Dick Lahm, Program Director, KILT )

"This is KILT in Houston,». full of tricks and always 

a trea t,, „ "

-#  # #

COMPETITOR'S COMMERCIAL < Dickie Rosenfeld, Sales Manager, KILT ) 

"F o r  Wilson Office Supply: A salesman is calling on an executive.

He notices the guards and time lock on the door to the suite. In talking with 

the receptionist the fact is established that the executive takes time each 

morning to admire his new office completely furnished by Wilson, Now, 

a beautiful but dumb secretary enters and asks a stupid question. The punch 

line is 'Wilson furnishes everything for the office but the secretary'. This 

spot was heard on KPRC."

§# #
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STATION BREAK ( Johnny Borders, Program Director, KTSA )

"This is K TSA ,, „the fall fashion in San Antonio listening, „ , "

# # #

COMMERCIAL ACCOUNT < Jim Hamby, Sales Manager, KTSA )

A few weeks back an idea was presented concerning loan companies 

and their use of a "Mobile Money Unit", Hamby reports that Great Western 

Finance finally bought the idea on the basis of using unmarked cars.

And so another idea from our Digest has resulted in new money!

# # #

STATION BREAK ( Dick Lahm, Program Director, KILT >

"This is KILT in Houston, . = full of tricks and always 

a t r e a t , , . "

-# # #

COMPETITOR’S COMMERCIAL ( Dickie Rosenfeld, Sales Manager, KILT ) 

"F o r  Wilson Office Supply: A salesman is calling on an executive.

He notices the guards and time lock on the door to the suite, la talking with 

the receptionist the fact is established that the executive takes time each 

morning to admire his new office completely furnished by Wilson. Now, 

a beautiful but dumb secretary enters and asks a stupid question. The punch 

line is ’ Wilson furnishes everything for the office but the secretary'. This 

spot was heard oa KPRC, "

# #
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STATION BREAK ( Johnny Borders, Program Director,, KTSA )

"This is K TSA ,„ .the fall fashion in San Antonio listening. „. "

# # #

COMMERCIAL ACCOUNT < Jim Hamby, Sales Manager, KTSA )

A few weeks back an idea was presented concerning loan companies 

and their use of a "Mobile Money Unit", Harnby reports that Great Western 

Finance finally bought the idea on the basis of using unmarked cars.

And so another idea from our Digest has resulted ia new money!

# # #

STATION BREAK ( Dick Lahm, Program Director, KILT )

"This is KILT in Houston. . .  full of tricks and always 

a t r e a t . . . "

# # #

COMPETITORS COMMERCIAL ( Dickie Rosenield, Sales Manager, KILT ) 

"F o r  Wilson Office Supply: A salesman is calling on an executive.

He notices the guards and time lock on the door to the suite. Ia talking with 

the receptionist the fact is established that the executive takes time each 

morning to admire hia new office completely furnished by Wilson. Now, 

a beautiful but dumb secretary enters and asks a stupid question. The punch 

line is ’ Wilson furnishes everything for the office but the secretary'. This 

spot was heard on. KPRC."

# # §



COMPETITORS PROMOTIONS ( J. Tyler Dunn, Program Director» WYSL )

1 .  ) WKBW: ’’Stork Club" expectant mothers write in name

and date of expected birth. Name is drawn, prizes { suit able ) awarded.

2 .  ) WKBW: "Voice Choice Contest" * -  man goes out and gets 

tapes of voices from people on. street. Play back on air; if jou identify 

your own voice, you win a prize.

# # #

STATION BREAK ( J. Tyler Dunn, Program Director, WYSL )

"This is W YSL. . . .  so nice to drive home t o . » . "  ( afternoon 

drive time )

# # #

REJECTED COMMERCIAL ( Ron Ruth, Sales Manager, WYSL )

"  The spots for the movie 1 A New Kind of Love' were very 

suggestive. I recommend a close listen to all cuts before putting this one 

on. It could upset some old, rich ladies, not to mention the FCC. "

# # ■ #

PUBLIC SERVICE PROMOTION ( Ron Ruth, Sales Manager. WYSL )

"Watch for Kids on Halloween Night" campaign. Ron suggests 

that this campaign might be effective if done in a cute way and, at the same 

time, would make an impression on motorists to be especially watchful on 

that night.

# # #



COMPETITORS PROMOTIONS ( J, Tyler Dunn, Program Director, WYSL ) 

1») WKBW: HStork Club" -=> expectant mothers write in name

and date of expected birth. Name is drawn, prizes ( suitable ) awarded,

20) WKBW: "Voice Choice Contest" - -  man goes out and gets 

tapes of voices from people on. street. Play back on air; if y»u identify 

your own voice, you win a prize,

# »  #

STATION BREAK { J, Tyler Duzm, Program Director, WYSL )

"This is WYSL, , . . s o  nice to drive home t o , . , "  ( afternoon 

drive time )

# # 0

REJECTED COMMERCIAL ( Ron Ruth, Sales Manager, WYSL )

"  The spots for the movie * A New Kind of Love' were very 

suggestive, I recommend a close listen to all cute before putting this one 

on. It could upset some old, rich ladies, not to mention the FCC, "

)? # • #

PUBLIC SERVICE PROMOTION ( Ron Ruth, Sales Manager, WYSL )

"Watch for Kids on Halloween Night" campaign, Ron suggests 

that this campaign might be effective if done in a cute way and, at the same 

time, would make an impression on motorists to be especially watchful on 

that night,

# # #

1



PROMOTION IDEA ( Roy Nichols, Newsman, KJLIF )

Roy ia a member of the KJLIF news department and took time to 

send me an idea for a promotion that occurred to him<> Rather than try to 

explain it, I am attaching fax copies of his note to me.

Seems like a good idea, especially with Christmas coming up.

# # #

&

to

SPEC SPOT ( Don Keyes, Dallas )

While in New York recently, I heard a commercial which opened 

up with Italian -’type music— mandolins, etc “ -faded, and the announcer said, 

"Roman time XIV past VI. Time for Roman P izsa ."

Perhaps there is a sponsor named Roman ia your city to whom this 

approach might appeal.

# # #

CREATIVE SALES IDEA ( Dickie Rosenfeld, Sales Manager, KILT )

"D eer Lake Lodge is using a deer hunting lease as a wedge to sell

1 /2  acre lots to prospective buyers. We created a spot with an opening attention
• • • 

getter of hunters? guns going off and then came in with two men who were driving

to the lease talking of all the wonderful advantages of Deer Lake Lodge and how

when they got their limit of game the wives could bring the kids up for a nice

weekend."
m

tv

STATION BREAK { J„ Tyler Dunn, Program Director, WYSL )

This is for KABL only to be used only during the evening. 

"This is K A B L .. . .  A nocturne for November.. . . "

# # #
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PROMOTION IDEA ( Roy Nichols, Newsman, KLIF )

Roy is a member of the KLIF news department and took time to 

send me an idea for a promotion that occurred to him., Rather than try to 

explain it, I am attaching fax copies of his note to me.

Seems like a good idea, especially with Christmas coming up.

# # #

SPEC SPOT ( Don Keyes, Dallas )

While in New York recently, I heard a commercial which opened 

up with Italiantype music» »mandolins, etc »»faded, and the announcer said, 

"Roman time XIV past VI. Time for Roman P izsa ."
____ v „  )

Perhaps there is a sponsor named Roman in your city to whom this 

approach might appeal.

a # #

CREATIVE SALES IDEA < Dickie Roaenfeld, Sales Manager, KILT )

"D eer Lake Lodge is using a deer hunting lease as a wedge to sell 

1 /2  acre lots to prospective buyers. We created a spot with an opening attention 

getter of hunters0 guns going off and then came in with two men who were driving 

to the lease talking of all the wonderful advantages of Deer Lake Lodge and how 

when they got their limit of game the wives could bring the kids up for a nice 

weekend."
m

STATION BREAK { J, Tyler Dunn, Program Director, WYSL )

This is for KABL only to be used only during the evening.

"This is K A B L .. . .  A nocturne for November,. . . "

# # #



STATION BREAKS { Jim Randolph, P rogram  D irector , vVYNR )

1») "WYNRo o »m oving like a Fourth of July p in -w heel. » 0 "

2 »} "WYNRo „ „ making m ore  noise than a Tiny T im  f ir e c r a c k e r » »» "

# # #

SATURDAY AND SUNDAY SALES { A rt H olt, M anager, WYSL )

We are  carry in g  "The Shadow" sponsored  currently» A lso  have 

recently  been su ccessfu l in selling our "Sunday S pectacu lar" and an evening 

show ca lled  "Saturday S how cast", a ll representing extra revenue because of 

the "p ro g r a m -s a le s "  aspect that m akes the spon sor fee l h e 's  buying something 

other than routine spots» No change in m usica l form at is involved, just putting 

a name around the segm ent created  the Saturday program »

# # #

CREATIVE SALES IDEA < A1 L u rie , Sales M anager, KLIF >

Garland Car D ealers have a problem  with the widening o f  Garland 

Road on w hich all o f them are located» Suggested spots featuring heavy 

m achinery sound effect» "F o r  the adventurous, great savings the rew a rd »"

# # #

COM PETITOR'S PROMOTION ( Jack F ie d le r , M anager, WYNR }

Last Wednesday every  station in town rece ived  a black { and expensive ) 

funeral wreath» There was no explanation» Leonard Chess called  all stations to 

apologize and say neither he nor station sent same» O bviously, it vras Montegue 

the M agnificent now 6-10 AM on WVON»



STATION BREAKS ( Jim  Randolph, P rogram  D irector , vVYNR )

1 ,  } "WYNRo o o m oving like a Fourth o f July p in -w heel,,, ,  "

2 ,  ) nWYNR<, o o making m ore  noise than a Tiny T im  f ir e c r a c k e r « , ,  "

# # #

«

SATURDAY AND SUNDAY SALES ( A rt H olt, M anager, WYSL )

We are carry ing  "T he Shadow" sponsored  currently , A lso  have 

recently  been su ccessfu l in selling our "Sunday S pectacu lar" and an evening 

show called  "Saturday Show cast", a ll representing extra revenue because of 

the "p ro g r a m -s a le s "  aspect that m akes the sponsor fee l he ’ s buying something 

other than routine spots . No change in m u sica l form at is  involved, just putting 

a name around the segm ent created  the Saturday program ,

# # #

CREATIVE SALES IDEA { A1 L u rie , Sales M anager, KLIF )

Garland Gar D ealers have a problem  with the widening o f Garland 

Road on which all o f them are located . Suggested spots featuring heavy 

m achinery sound e ffe c t , "F o r  the adventurous, great savings the r e w a rd ,"

# # #

COM PETITOR'S PROMOTION { Jack F ie d le r , M anager, WYNR 5

Last Wednesday every  station in town rece ived  a black { and expensive ) 

funeral w reath , There was no explanation, Leonard Chess called  all stations to 

apologize and say neither he nor station sent sam e. O bviously, it was Montegue 

the M agnificent now 6-10 AM on WVON,

# # #
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COMPETITOR’S COMMERCIAL { Dickie Rosenfeld, Sales Manager, KILT )

On KODA for Mel Groan Volkswagen. Company, A Volks owner

is talking to his Attorney about drawing up his w ill,, ,

Voiles Owner; " I  want to leave the 25 miles par gallon 
I save on my Volks to my children, 11

Lawyer; "But you can't will something like that,. „ "

Volks Owner: " I  want my wife to have the $100, 00 per 
year I save on maintenance,"

Lawyer: "That is no way to write a w ill,. , "

Voiko Owner; "But I get so much mileage and save so 
much on maintenance I ought to be able 
to leave it to someone,"

Lawyer: "Alright, alright, who are you going So leave
the Volks to ? "

Volka Owner; "Nobody, I'm  taking the Volks with m e ,, , ,  "

# # #

SPEC SPOT ACCOUNT { Dickie Rosenfeld, Sales Manager, KILT )

Royal Homes has a new model that they are selling called the 

Space Princess. The commercial begins "Once upon a tim e ,, not ao very 

long a g o ,,,  a beautiful Princess told her Prince Charming she wanted a new 

ca stle .. . "  This in turn is tied ia with the real facts of the copy,

# # #

STATION BREAKS ( Johnny Borders, Program Director, KTSA )

"K T S A ., ,  full of tricks and always a tre a t!"

"X T S A .. .  for a spook-tacular Halloween!"

"K T S A ,. .  brighter than a Jack~o-Lan?ern!"

"K T S A ., . haunting your house with n^ich more m u sic!"
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COMPETITOR’S COMMERCIAL { Dickie Rosenfeld, Sales Manager, KILT )

On KQDA for M©1 Groan Volkswagen Company, A Volks owner

is talking to his Attorney about drawing up his will, » .

" I  want to leave the 25 miles per gallon 
I save on my Volks to my children. "

'•But you can't will something like that,,

" I  want my wife to have the $1 0 0 , 00  per 
year I save on maintenance."

"That is no way to write a w ill,, , "

"But I get so much mileage and save ao 
much on maintenance 1 ought to be able 
to leave it to someone,"

"Alright, alright, who are you going to leave 
the Volks t o ? "

"Nobody. Pm taking the Volks with m e .. . . "

# # #

SPEC SPOT ACCOUNT | Dickie Rosenfeld, Sales Manager, KILT )

Royal Homes has a new model that they are selling called the 

Space Princess. The commercial begins "Once upon a time. „ not so very 

long a g o . a  beautiful Princess told her Prince Charming she wanted a new 

ca stle .. .  '* This in turn is tied ia with the real facts of the copy.

# # #

STATION BREAKS ( Johnny Borders, Program Director, KTSA )

"K T S A .. .  full of tricks and always a trea t!"

"K T S A .. .  for a spook“>tacular Halloween!"

"K T S A .. .  brighter than a Jack°o»Lantern!"

"K T S A .. „ haunting your h^use with rr^ich more music!

Volks Owner:

Lawyer: 

Volks Owner:

Lawyer: 

Volke Owners

Lawyer:

Volks Owner:



PUBLIC SERVICE { Ron Rufchs Sales Manager, WYSL )

Ron suggests a safe driving campaign with a sectional flavor»

"W YSL urges ail the people in Kenmore ( suburb ) to drive safely. "

The idea is to use all the surrounding towns and suburbs in the 

safety pitch.

Along these lines. I hes.vd a aeries of breaks on WSB in Atlanta

which went Something like this:

"This is WSB, Atlanta.. . . .  at 720 on the Decatur 
radio d ia l.. . . "

This certainly dramatizes the big coverage that they have.

# # #

COMMERCIAL IDEA ( Dickie Rosenfeld, Sales Manager, KILT )

An idea fee securing general insurance business. He pitched the 

Bill Thaxton Insurance Agency the idea of selling a package insurance 

plan to the general public on radio. On this plan you can get accident, auto, 

home, hospital and life insurance on one easy monthly payment. The on- 

the-air pitch is "You call Big Bill Thaxfcon for the Big T Plan. Regardless 

of your ratings or cancellations, Big T can insure you !"

# if #

MONEY SAVING IDEA < Bill Stewart. Dallas )

1 checked with Morris Mewbourn today and he says that to the best of 

his knowledge the only station faking advantage of the tax rebate on news calls 

is KILT. We should all be doing this and claiming a fluctuating percentage



PUBLIC SERVICE { Ron Ruth, Sales Manager, WYSJL )

Ron suggests a safe driving campaign with a sectional flavor,

,TWYSL urges all the people in Kenmore ( suburb ) to drive safe ly ,"

The idea is to use all the surrounding towns and suburbs in the 

safety pitch.

Along these lines, I heard a series of breaks on WSB in Atlanta

which went something like this:

’’This is WSB, Atlanta,, „ , .  at 720 on the Decatur 
radio d ia l,, , ,  "

. ■»

This certainly dramatizes the big coverage that they have,

# # #

COMMERCIAL IDEA ( Dickie Rosenfold, Sales Manager, KILT )

An idea frr securing general insurance business. He pitched the 

Bill Thaxton Insurance Agency the idea of selling a package insurance 

plan to the general public on radio* On this plan you can get accident, auto, 

home, hospital and life insurance on one easy monthly payment. The on« 

the-air pitch is "You call Big Bill Thaxton for the Big T Plan, Regardless 

of your ratings or cancellations, Big T can insure you !"

# # #

MONEY SAVING IDEA { B ill Stewart, Dallas >

I checked with Morris Mewbourn today and he says that to the best of 

his knowledge the only station talcing advantage of the tax rebate on news calls 

is KILT, We should all be doing this and claiming a fluctuating percentage
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PROMOTION ( Dick Lahm, Program Director, KILT )

"D ick Lahm Sticker Sticker Contest" • - KILT printed up 3 "x 7" 

bumper-type stickers and have kids put them on their notebooks. These sticker« 

are numbered and the numbers called from time to time for small prizes.

# # #

STATION BREAKS ( Dick Lahm, Program Director, KILT }

"The little ole hit-maker. . .  KILT"

"Y ou ’ve got our number.». 6 1 0 . . . "

# # #

CREATIVE SALES IDEA { Dickie Rosenfeld, Sales Manager, KILT )

Hunt Mattress Company is one of Houston's oldest bedding manufacturers 

but they have never put the image across that a Hunt Mattress is the ultimate in

sleeping comfort at the lowest possible cost since they are the manufacturer and the

retailer. KILT presented them with the following:

Music:
Girl:

Anncr:

Music:
Girl:
Anncr:

( Slow, dreamy strings )
"R e la x .. .  close your eyes . . .  drift off to sleep in sheer 
luxury.. .  delicious com fort.. .  "
"O n your mattress by Hunt Mattress C o .. . ,  and after a 
night of restful com fort.. .  "
( bright )
"Good morning.. . .  what a wonderful day.. . "
"You awake refreshed every morning.. .  when you sleep 
on a Hunt 'good morning' mattress and box spring. Buy 
direct from the factory and save on your Hunt Mattress. 
Today, see the Hunt Mattress with a ten year guarantee 
for only $44. 8 8 . Budget terms are available. To see 
this mattress without obligation, cedi Hunt's Mattress 
Company at WA 3-5518 or MO 7-4557 for a presentation 
in your own home. "
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PROMOTION ( Dick L&hm, Program Director, KILT )

nDick Lahm Sticker Sticker Contest" -»  KILT printed up 3 "x 7" 

bumper-type stickers and have kids put them on their notebooks* These sticker« 

are numbered and the numbers called from time to time for small prizes*

# # #

STATION BREAKS ( Dick Lahm, Program Director, KILT >

"The little ole hit-maker*. .  KILT"

"Y ou ’ve got our number* *, 6 1 0 .. .  "

# # #

CREATIVE SALES IDEA ( Dickie Rosenfeld, Sales Manager, KILT )

Hunt Mattress Company is one of Houston’ s oldest bedding manufacturers 

but they have never put the image across that a Hunt Mattress is the ultimate in 

sleeping comfort at the lowest possible cost since they are the manufacture? and the 

retailer. KILT presented them with the following:

Music: ( Slow, dreamy strings )
Girl: "R elax*. .  close your eyes *. * drift off to sleep in sheer

luxury. * * delicious comfort* * * "
Anncr: "O n your mattress by Hunt Mattress Co*. * * and after a

night of restful comfort. * * "
Music: { bright )
Girl: "Good morning*, .  * what a wonderful day. * . "
Anncr: "You awake refreshed every morning* *.when you sleep

on a Hunt ’good morning’ mattress and box spring* Buy 
direct from the factory and save on your Hunt Mattress*
Today, see the Hunt Mattress with a ten year guarantee 
for only $44. 8 8 , Budget terms are available* To see 
this mattress without obligation, call Hunt’ s Mattress 
Company at WA 3-5518 or MO 7-4557 for a presentation 
in your own home* "

# # #



PROMOTION ( Johnny Borders, Program Director, KTSA )

"T ree  Chop" - -  telephone game where listener guesses how many
< '

chops it takes to bring down Christmas tree. If correct, wins a tree. Produced 

with Christmas music, chopping sounds, and "tim berrr" in echo, etc. The trees 

are provided by a supermarket for air mention.

The promotion is inexpensive and timely and Johnny reports that 

listener response has been good.

# # #

PUBLIC SERVICE PROMOTION ( Johnny Borders, Program Director, KTSA ) 

With more people's attention focused on politics and national affairs, 

Johnny thinks it would be timely for short, well “produced featurette on "The  

Presidents", giving brief history of each. He suggests the Walter Brennan 

album on Liberty as reference material.

# # #

STATION BREAKS ( Johnny Borders, Program Director, KTSA )

is Sound.. .  sounds best on 5 5 0 ...  K TSA !" 

"K T S A .. .  your holiday headquarters for fun!"

"K T S A ., .  the sound wrapped for Christmas listening! "

* # #

PROMOTION ( Jack Fiedler, Manager, KTSA )

"W e took the Powder Puff Paint Pageant exotic copy from KABL 

and ran a promotion ( for real ) on the Bob Sinclair Show. To our surprise 

in two weeks time on an every-other-hour schedule, it pulled more than 50 real 

works of art done in cosmetics. Prise included one year supply of Cover Girl 

makeup, courtesy of Noxema. The whole thing made a great merchandising piece 

in behalf of Noxema who should be delighted."



PROMOTION ( Johnny Borders,, Program Director, KTSA )

"T ree  Chop" — telephone gam® where listener guesses how many 

chops it takes to bring down Christmas tree. If correct, winB a tree. Produced 

with Christmas music, chopping sounds, and "tim berr*" in echo, etc. The trees 

are provided by a supermarket for air mention.

The promotion is inexpensive and timely and Johnny reports that 

listener response has been good.

# # #

PUBLIC SERVICE PROMOTION ( Johnny Borders, Program Director, KTSA ) 

With more people's attention focused on politics and national affairs, 

Johnny thinks it would be timely for short, well-produced featurette on "The  

Presidents", giving brief history of each. He suggests the Walter Brennan 

album on Liberty as reference material.

§ # #

STATION BREAKS ( Johnny Borders, Program Director, KTSA )

"The Christmas Sound.. .  sounds best on 5 5 0 .. ,  K TSA !"

"K T S A ., .your holiday headquarters for fun!"

"K T S A .. „ the sound wrapped for Christmas listening!"

0 # #

PROMOTION ( Jack Fiedler, Manager. KTSA )

"W e took the Powder Puff Paint Pageant exotic copy from KABL 

nr>d ran a promotion ( for real ) on the Bob Sinclair Show. To our surprise 

in two weeks time on an every-other-hour schedule, it pulled more than 50 real 

workB of art done in cosmetics. Priee included one year supply of Cover Girl 

makeup, courtesy of Noxema. The whole thing made a great merchandising piece 

in behalf of Noxema who should be delighted. "



STATION BREAK ( Rex Jones, Program Director, KLIF )

"This is K U F ,. 1190 Mistletoe R ow .. » "

t :

# # §

STATION BREAK ( Floyd Brown, Program Director, WYNR )

"  WYNR Chicago. „. with more surprises than Santa C laus., .  "

# # #

PROMOTION IDEA ( Johnny Borders, Program Director, KTSA )

"Billiminator Contest" - -  After Christmas, deejays announce the 

amount of a Christmas "b i l l " .  The first listener who calls in and has 

a Christmas bill of identical amount gets that bill paid by the station.

# # #

SALES IDEA { Dickie Rosenfeld. Sales Manager. KILT )

"Client just came out with new record album which is ideal for Christmas 

gift. Name of album is 'Sing Along With the Kingston Trio'. This particular 

album has no singing by the Trio, only the background music. People can 

either sing the regular words or make up their own lyrics. Capitol was 

presented the idea to furnish prises for the best set of lyrics to the 'Tom Dooley' 

cut on this album. Contest runs, in their spot schedule, on the Jim Wood Show 

at night. Schedule runs for two weeks, plugging the contest, then Jim and Lee 

Trimble, the Capitol Manager, will judge the entries. Capitol bought 

the schedule and furnishes first prise money of $50. 00 and the second and 

third prizes each a set of Kingston Trio record albums, amounting to 19 albums. "

# # #
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STATION BREAK ( Rex Jones, Program Director, KLIF )

'»This is K U F .. ,  1190 Mistletoe Row .. .  "

# # #

STATION BREAK ( Floyd Brown, Program Director, WYNR )

"W YNR Chicago.. .  with more surprises than Santa C laus.. . "

# # #

PROMOTION IDEA ( Johnny Borders, Program Director, KTSA )

"Billiminator Contest" - -  After Christmas, deejays announce the 

amount of a Christmas "b i l l " .  The first listener who calls in and h»« 

a Christmas bill of identical amount gets that bill paid by the station.

# # #

SALES IDEA ( Dickie Rosenfeld, Sales Manager, KILT )

"Client just came out with new record album which is ideal for Christmas 

gift. Name of album is 'Sing Along With the Kingston Trio'. This particular 

album has no singing by the Trio, only the background music. People can 

either sing the regular words or make up their own lyrics. Capitol was 

presented the idea to furnish prizes for the best set of lyrics to the 'Tom Dooley' 

cut on this album. Contest runs, in their spot schedule, on the Jim Wood Show 

at night. Schedule runs for two weeks, plugging the contest, then Jim and Lee 

Trimble, the Capitol Manager, will judge the entries. Capitol bought 

the schedule and furnishes first prize money of $50. 00 and the second and 

third prizes each a set of Kingston Trio record albums, amounting to 19 albums. "

# § *

i
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PROMOTION IDEA ( Johnny B ord ers , P rogra m  D irector , KTSA )

"V alentine Sw eepstakes" — Since Valentine’ s is slanted 

p r im a rily  fo r  fem a les, ao this prom otion . The g im m ick  is fo r  m en to win 

p r izes  fo r  w ife o r  g ir lfr ien d , w ife to listen  i f  hubby can 't. Couple or  three 

p r izes  added to daily Valentine Sw eepstakes. F irst p erson  to send postcard  

to  station listin g  ( to the penny > c o r r e c t  reta il value o f  all p rizes  announced , 

wins them  fo r  his sw eetheart.

a gorgeous lad ies sport jacket, approxim ate reta il value, $45. 0 0 .. "  and 

on with sp ie l.

CREATIVE SALES IDEA ( Johnny B ord ers , P rog ra m  D irector , KTSA )

" F o r  superm arket chain to initiate New Y ear push, chain gives 

away 1, 964 pounds o f  g ro ce r ie s  over  s ix  to eight w eek p eriod . P rom oted  with 

radio spots, slogan cou ld  be: P igg ly  W iggly , w here you get m ore  in 1964 

and to prove it P igg ly  W iggly is giving away 1, 064 lbs o f g r o c e r ie s . Shoppers 

re g is te r . Drawing held each  week at d ifferent s to re s . Winners* nam es prom oted
• „  . -  ,  • «r, -  * * V

,  /  • *•

in spots. M

Exam ple: "T he latest KTSA Valentine Sweepstakes p rize  is

# # 0

STATION BREAKS ( Johnny B o rd ers , P rogra m  D irector , KTSA )

"K T S A .. .  glistening listen ing. . .  "

"KTSA, „ .  a holiday o f  sound, all yea r ’ rou n d !. . .  "

§ # #

# # #
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PROMOTION IDEA ( Johnny B ord ers , P rogra m  D irector , KTSÂ )

"V alentine Sw eepstakes" — Since Valentine’ s is slanted 

p r im a rily  fo r  fem a les, so  this prom otion . The g im m ick  is fo r  m en to win 

p r izes  for  w ife o r  g ir lfr ien d , w ife to listen  i f  hubby can 't. Couple o r  three 

p rizes  added to daily Valentine Sw eepstakes. F irst  p erson  to send postcard  

to station listing ( to the penny ) c o r re c t  reta il value o f  all p r izes  announced* 

wins them  fo r  his sw eetheart.

Exam ple: "T he latest KTSA Valentine Sweepstakes p r ize  is

a gorgeous ladies sport jack et, approxim ate reta il value, $45, 0 0 .. "  and 

on with sp ie l.

. . . . . .  # # #

STATION BREAKS ( Johnny B ord ers , P rogra m  D irector , KTSA )

"K T S A .. .  glistening lis te n in g .. .  "

"K T S A .. .  a holiday o f  sound, all year 'r o u n d !. . .  "

# # §

CREATIVE SALES IDEA ( Johnny B ord e rs , P rogra m  D irector , KTSA )

"F o r  superm arket chain to initiate New Y ear push, chain gives 

away 1, 964 pounds o f  g ro ce r ie s  over  s ix  to eight w eek period . P rom oted  with 

rad io  spots, 3logan cou ld  be: P igg ly  W iggly , where you get m ore  in 1964 

and to prove it P iggly  W iggly is giving away 1, 064 lbs o f  g r o c e r ie s . Shoppers 

re g is te r . Drawing held each  w eek at different s to re s . W inners’ names prom oted  

in s p o ts ."
# # #

.2:
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STATION BREAKS ( J. T y ler  Dunn, P rogra m  D irector , WYSL )

"T h is  is WYSL. t . a w reath o f holiday m u s ic» .»  "

’’ This is  W YSL».»  a holiday tradition, in B u ffa lo .. .  "

# §  #

REJECTED  COPY ( Ron Ruth, Sales M anager, WYSL )

Ron questioned the spots fo r  "T h e Cardinal" because o f their 

re feren ce  to the church . WYSL is running live  copy w hich they w rote. The 

schedule was retained.

"  WYNR C h ica g o .. .  ringing out the old and swinging in the n e w .. .

# # #

C O M PE TIT O R S COM M ERCIAL ( D ickie R osenfeld , Sales M anager, KILT )

Jacobe P earson  L in co ln -M ercu ry  on KPRC ~~
Two m en in neighborhood talking:

1st man: "  Boy, w ho's driving the good looking Com et round and round
the b lo c k ? "

2nd man: "T h a i's  m y w ife. We just bought our new Com et from
Jacobe P ea rson  L incoln  M ercury and she is so  cra zy  about 
driving it she w on 't stop until she runs out of gas» H ere 
she com es now! ( Sound o f  ca r  com ing to stop ) Oh m y 
goodness, there she is with an extra gas can filling the 
tank and ready to take o ff  again { car starts }. Those 
Com ets get so  many m iles  to the gallon, I won't get to 
see  her fo r  another two d a y s ."

"T h is  is W Y S L .. ,  as g littering as tinsel. „ „ "

# # #

STATION BREAKS f F loyd Brown, P rog ra m  D irector , WYNR }

"WYN& C h ica g o .. . giving you m ore  in '64 . . .

"W YNR C hicago. your New Y ea r 's  r e s o lu t io n ...

1st man; "T h a t's  great. I'm  going to get m y w ife a Com et from
Ja®obe P earson  L incoln  M ercury so  I w on 't have to  see  
her for two d a y s !"

# # #



STATION BREAKS { J . T y ler  Dunn, P rogra m  D irector , WYSL )

"T h is  is  W Y S L .. ,  as glittering as tin sel. , .  "

"T h is is  W Y S L ,, .  a w reath o f holiday m u s ic , ,«  "

"T h is  is W Y S L ,. .  a holiday tradition  in B u ffa lo ,» , "

# # #

REJECTED  COPY ( Ron Ruth, Sales M anager, WYSL )

Ron questioned the spots fo r  "T h e C ardinal" because o f their

r e feren ce  to the church . WYSL is running live  copy w hich they w rote . The

schedule was retained,

# # #

STATION BREAKS f F loyd Brown, P rog ra m  D irector , WYNR )

"W YN R C h ica g o .. .g iv in g  you m ore in '6 4 . . .  "

"W YNR C h ica g o .. .y o u r  New Y ea r 's  re so lu tio n ., , "

"  WYNR C h ica g o .. .  ringing out the old and swinging in the n e w .. .

# # #

CO M PETITOR'S COM M ERCIAL ( D ickie R osenfeld , Sales M anager, KILT )
■a;:» .» . - . .......... ,.,u  . o.

Jacobe P earson  L in co ln -M ercu ry  on KPRC ~-
Two m en in neighborhood talking:

1st man: "  Boy, w ho's driving the good looking Com et round and round
the b lo c k ? "

2nd man: "T h a t's  m y w ife. We just bought our new Com et from
Jacobe P ea rson  L incoln  M ercury and she is so  cra zy  about 
driving it she w on 't stop until 3he runs out o f  gas. H ere 
she com es now! ( Sound o f car  com ing to 3top } Oh m y 
goodness, there she is with an extra gas can filling the 
tank and ready to take o ff again { car  starts ). Those 
Com ets get so  many m iles to the gallon, I won't get to 
see  her for  another two d a y s ."

"T h a t's  great. I’ m going to get m y wife a Com et from  
Jacobe P ea rson  L incoln  M ercury so I w on 't have to see  
her for two days i "

1st man:



PROMOTION ( Johnny 3 o rd e rs , P rogram  D irector , KTSA )

o

a

"G uest Deejay ' — At a designated tim e, the firs t  teenager to ca ll 

is given the opportunity to guess the next Top 40 re co rd  that's going to be played- 

If he is c o r re c t , he wins the p rize  and, via beeper phone, gets to intro and 

dedicate the re cord .

My only com m ent here is that the chance o f guessing co r re c t ly  is 1 

out o f  40 and, th ere fore , the odds are very  m uch against the participant. I think 

the idea is b a s ica lly  good, but it needs greater refinem ent before  it can be 

executed su ccessfu lly .

# # #

STATION BREAKS ( Johnny B o rd ers , P rogra m  D irector , KTSA )
— — i — — ■ — — —  i f )  | i n T T T f T

1 .  ) "K T S A .. .  with m ore  m usic ga lore  in 1964!"

2. ) "K T S A .. .  your Happy New Year s ta tion .. .  "

3 .  ) "KTSA. . ,  as bright as the New Y ear! "

# # #

SALES IDEA ( Del M arkoff, Sales M anager , WYNR )

As you o ld tim ers know, KLIF has p eriod ica lly  sold  its m obile unit 

broad casts . M arkoff's  idea is to se ll news bulletins. An arrangem ent would 

be made with the spon sor w hereby certa in  number o f bulletins, follow ed by his 

com m ercia l, would be broadcast each week. During a slow  week, you would 

sim ply  make up the d ifferen ce  by scheduling spot announcem ents. Obviously 

you do not w ish to use an intro to this feature, but sim ply follow  the bulletin 

with the com m ercia l.

# # #

1



PROMOTION ( Johnny B ord ers , P rogram  D irector , KTSA }

o

:

"G uest D eejay ' - -  At a designated tim e, the first teenager to ca ll 

is given the opportunity to guess the next Top 40 re co rd  that's going to be played. 

If he is c o r re c t , he wins the p rize  and, via  beeper phone, gets to intro and 

dedicate the re cord .

M y only com m ent here is that the chance o f  guessing co r re c t ly  is 1 

out o f  40 and, th ere fore , the odds are very  m uch against the participant. I think 

the idea is basica lly  good, but it needs greater refinem ent before  it can be 

executed  su ccessfu lly .

# # #

STATION BREAKS ( Johnny B ord ers , P rogra m  D irector , KTSA )

1 .  ) "K T S A .. .  with m ore  m usic ga lore  in 1964!"

2 .  ) "K T S A .. .  your Happy New Y ear s ta tio n .. . "

3. ) "KTSA. . .  as bright as the New Y e a r !"

# # #

SALES IDEA ( Del M arkoff, Sales M anager , V/YNR )

As you old tim ers know, KLIF has p eriod ica lly  sold  its m obile unit 

b road casts . M arkoff's  idea is to se ll news bulletins. An arrangem ent would 

be made with the spon sor w hereby certa in  number o f  bulletins, follow ed by his 

co m m ercia l, would be broadcast each week. During a slow  week, you would 

sim ply  make up the d ifferen ce  by scheduling spot announcem ents. O bviously 

you do not w ish to use an intro to this feature, but sim ply follow  the bulletin 

with the com m ercia l.

# # #

1



CREATIVE SALES IDEA ( A1 Lurie» Sales M anager, KLXF }

M  suggests that b r ie fly  clad g ir ls  walk downtown with a "fo llow  m e" 

sign on their  back s. They walk into the rem odeled  S k illem s Drug S tore, Everyone 

who com es in is given an inexpensive gift ( com b, key chain, e tc , ) ,  Supported by- 

spot schedule,

# # #

CREATIVE SALES IDEA ■ D ickie R osen ield , Sales M anager, KILT )

This com m ercia l idea uses the "Lone R anger" them e. H ow ever, instead 

of taming the west with his s ix -sh o o te r , he soothes the bad men and Indians by playing 

his H&H guitar. He is known as "The Lone R a isin " because o f his suntanned and

o wrinkled fa ce . A fter he soothes the savage and saves the se ttlers , they want to know 

who the m asked man with the Indian "P ron to" is and a settler says , "W hy, don’ t 

you know thates the ’ Lone R aisin ' with his Indian pal 'P ro n to ’ and his H&H M usic Co. 

gu itar, „ ,  i "

# # #

SALES IDEA ( D ickie R osenfeld , Sales M anager, KILT }

In H ouston , the Tennessee Bank and Trust is going after new 

d ep ositors  by giving 3% autom obile loans. They are saturating the a ir  w aves  with 

ten -secon d  qu ick ies, and frankly admit the reason  they are giving 3% loans is to get new 

d ep ositors , li you have a bank in your area, that is hurting fo r  new business, this might 

get them to hustle new custom ers and make a steady rctdio user fo r  the future,

&  # # #

1



STATION BREAK f Johnny Borders,, Program Director-, KLIF j

©
'K LIF , „ „ear-con d ition ed  fo r  sum m er fun„ „ „ !"

# # #

CREATI VE SAL ES IDEA ( A1 L u rie „ Sales M anager, KLIF }

-Al suggests that brie fly  clad g ir ls  walk downtown with a "fo llow  m e" 

sign on their  back s. They walk into the rem odeled  Skillerns Drug S tore, Everyone 

who com es in is given an inexpensive gift ( com b, key chain, e tc , } ,  Supported by 

spot schedule,

# # #

CREATIVE SALES IDEA D ickie R osen ield , Sales M anager, KILT )

This com m ercia l idea uses the ''Lone R anger" them e. H ow ever, instead 

of taming the w est with his s ix -sh o o te r , he soothes the bad men and Indians by playing 

his H&H guitar. Pie is known as "The Lone R a isin " because of his suntanned and

o w rinkled fa ce . A fter he soothes the savage and saves the se ttle rs , they want to know 

who the m asked man with the Indian "P ron to" is and a settler says, "W hy, don't 

you know that's the ’Lone R aisin1 with his Indian pal ’ P ron to ’ and his H&H M usic Co, 

gu itar, „ ,  ! "

# # #

SALES IDEA ( D ickie R osenfeld , Sales M anager, KILT )

In H ouston , the Tennessee Bank and Trust is going after new 

d ep ositors  by giving 3% autom obile loans. They are saturating the a ir  waves with 

ten -secon d  qu ick ies, and frankly admit the reason  they are giving 3% loans is to get new 

d ep ositors . If you have a bank in your area  that is hurting fo r  new business, this might 

get them to hustle new custom ers and. make a steady radio user fo r  the future,

$  # # #

1



SPEC SPOT < Del Markoff, Sales Manager, WYNR )

Del sold Star Pontiac with this approach and I would think any 

client who had the word "s ta r " in his business name would find this useful.

Commercial utilises voice of various movie stars, then announcer's 

voice comes in and says, "These are all famous stars in Hollywood, but in 

Chicago the famous star is Star Pontiac,, .  "  etc, etc.

Sounds like a good attention-getting commercial.

# # #
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STATION BREAKS ( Rex Jones, Program Director, K.LIF ) 

"K L IF .. .  filled to 1190 with Fall fun.. .  "

"K L IF .. . filibuster of Fallfun.. .  "

"K LIF . . .  featuring new Fall fashions in fun,. . "  

"K L IF .. .  playing more music than a free juke b ox.. .

0 # f

STATION BREAK ( Floyd Brown, Program Director, KLIF ) 

"W Y N R .. .  as bouncy as a cheerleader.. .  "

§ # 0

COMPETITOR’S COMMERCIAL { Del Markoff, Sales Manager, WYNR )

Goldblatf's Auto Wash on WJJD - -  Take-off on Walter Wincheli’ s 

"Untouchables" narration. Concerns itself with undercover work, a dirty 

job ahead, car looks untouchable. „ . etc.

# # #

SPEC SPOT ( Del Markoff, Sales Manager, WYNR )

Del sold Star Pontiac with this approach and I would think any 

client who had the word "s ta r " in. his business name would find this useful.

Commercial utilizes voice of various movie stars, then announcer Is 

voice comes in and says, "These are all famous stars in Hollywood, but in 

Chicago the famous star is Star Pontiac.. .  "  etc. etc.

Sounds like a good attention-getting commercial.

# 0 #
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STATION BREAKS { D ick Lahm, P rogra m  D irector , KILT ) 

Perhaps you can adapt this to N FL,

"T h is  is K ILT, , „ Houston’ s A F L  le a d e r » “ Always Fun Listening,, , „ "

"T h is  is  KILT H ouston, „ , m ore people are voting for KILT, „ „
L ever 6 1 , . ,  "

I would firs t  check  to make sure there is not a le v e r  61 on your voting 

m achine lest we be accu sed  o f  confusing an issu e ,

# # #

WEEKLY REMINDERS

1, ) How long s in ce  you 've  checked your sw itch» 
board  op erator to determ ine her telephone m anner 
and how the d isposition  o f  various ca lls  is handled?

E, J How long since you 've  stopped by your station 
in the evening to  make sure no unn ecessary  lights 
are  burning?

HOT COMERS

KLIF

1 .)  "R age to R ich es" Sunny & Sunlinera Tear Drop
2 ,)  "Stew ball" P e te r ( Paul & M ary WB
3, } "B e  Mad Little G ir l" B ob by  Darin Capitol

KILT

Didn't send in a list

KTSA

1 ,) " I  Could O f Danced A ll Night" B ea E. King Ateo
2, } "B<s Mad Little G ir l" Bobby Darin Capitol
3 ,)  "K ansas C ity" T rin i L op ez R ep rise
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< 3 STATION BREAKS ( D ick Lahm, P rogram  D irector , KILT ) 

Perhaps you can adapt this to NFL,

o

"T h is is KILT, „„ H ouston's A F L  le a d e r“ *»Always Fun Listening,

"T h is  is  KILT H ou ston ,. „ m ore  people are voting for  KILT, „ ,  
L ever 6 1 . , ,  "

I would firs t  check  to make sure there is not a le v e r  61 on your voting 

m achine lest we be accu sed  o f  confusing an issu e ,

# # #

WEEKLY REMINDERS

1 ,  ) How long since you 've  checked  your sw itch 
board  op erator to determ ine her telephone m anner 
and how the d isposition  o f  various ca lls  is handled?

2 .  ) How long since  you 've  stopped by your station 
in the evening to make sur® no unn ecessary  lights 
are  burning?

HOT COMERS

KLIF

1 .)  "R ags to R ich es" Sunny & Sunliners T ear Drop
2 ,)  "Stew ball" P eter , Paul & M ary WB
3 ,}  "B e  Mad L ittle G ir l" B ob by  Darin Capitol

KILT

Didn't send in a list

KTSA

1 ,) " I  Could O f Danced A ll Night" Ben £ „ King Ateo
2 . )  "B a  Mad Little G ir l" Bobby Darin Capitol
3 .)  "K ansas City" T ria i Lopes R ep rise

Q



PROMPTIQNAL IDEA ( Don Keyes, Home Office, Dallas )

I wish to point out that if you did not use "Gregory the Gregaciouo 

Gobbler" during Thanksgiving, it is appropriate for Christmas. This, of

While this is peculiarly WYSL, I think it would sound pretty funny on 

the Top 40 stations as well.

PROMOTION < Floyd Brown, Program Director, WYNR )

"Sick C all" What with cold weather bringing colds and flu, Floyd is

and adults who are home sick. He asks that they call in to inform him that 

they are in that condition and then he sends them a musical get well card 

on the air, mentioning their name and address, playing a song especially for 

them, etc.

On the first morning he did this, the telephone company called to complain 

that the deluge of calls broke down the operation of three central offices.

This is an original idea and one that should be explored by all pop stations.

course, providing you have the available turkeys.

# # #

STATION BREAK ( J„ Tyler Dunn, Program Director, WYSL )

"This is WYSL. . .  a cornucopia of m elody.. .  "

# »  #

devoting 15 minutes of his 9:00 to 12:00 Noon show each day to those children

# # »

STATION BREAKS ( Floyd Brown, Program Director, WYNR )

"This is WYNR. „ . beginning to look a lot like Christm as.». "

"This is W YN R .. „ Chicago's musical Santa C laus.. . "

# # #



3

PROMOTIONAL IDEA ( Don Keyes, Homs Office, Dallas )

I wish to point out that if you did not u3 e '‘Gregory the Greg&cious 

Gobbler" during Thanksgiving, it is appropriate for Christmas,, This, of 

course, providing you have the available turkeys,,

While this is peculiarly WYSL, I think it would sound pretty funny on 

the Top 40 stations as well.

PROMOTION ( Floyd Brown, Program Director, WYNR )

"Sick C all" What with cold weather bringing colds and flu, Floyd is

and adults who are home sick. He aeks that they call in to inform him that 

they are in that condition and then he sends them a musical get well card 

on the air, mentioning their name and address, playing a song especially for 

them, etc.

On the first morning he did this, the telephone company called to complain 

that the deluge of calls broke down the operation of three central offices.

This is aaa original idea and one that should be explored by all pop stations.

# §

STATION BREAK ( J, Tyler Dunn, Program Director, WYSL )

"This is W Y SL,, .  a cornucopia of m elody,, ,

# # #

devoting 15 minutes of his 9:00 to 12:00 Noon show each day to those children

# # #

STATION BREAKS < Floyd Brown, Program Director, WYNR )

"This is WYNR, „ , beginning to look a lot like Christmas. „ , "

"This is W YNR,»„ Chicago's musical Santa C laus.. .  "

# * »



PROMOTIONAL» TDKA { Don Keye®, Homo Office, Dallas )

2 wish to point out that if you did not use "Gregory the Gregacious 

Gobbler" during Thanksgiving, if is appropriate for Christmas. This, of 

course, providing you have the available turkeys.

# #  9

STATION BREAK ( J. Tyler Dunn, Program Director, WYSL )

"This is W Y SL.. „ a cornucopia of m elody.. .  "

While this is peculiarly WYSL, I think it would sound pretty funny on 

the Top 40 stations as well.

# # »

PROMOTION ( Floyd Brown, Program Director, WYNR )

"Sick C all" -«• What with cold weather bringing colds and flu, Floyd is 

devoting 15 minutes of his 9:00 to 12:00 Noon show each day to those children 

and adults who are home sick. He asks that they call in to inform him that 

they are in that condition and then he sends them a musical get well card 

On the air, mentioning their name and address, playing a song especially for 

them, etc.

On the first morning he did this, the telephone company called to complain 

that the deluge of calls broke down the operation of three central offices.

This is aa original idea and one that should be explored by all pop stations.

# # *

STATION BREAKS $ Floyd Brown, Program Director, WYNR )

"T M s Ts-^SCXISR.. .  beginning to look a lot like Christm as.. .  "

"ThiB is W YNR .. .  Chicago's musical Santa C laus.. . "
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PROMOTIONAL IDEA ( Don Keys®, Home Office, Dallas )

I wish to point out that if you did not use "Gregory the Gregacious 

Gobbler" during Thanksgiving, it is appropriate for Christmas. This, of 

course, providing you have the available turkeys.

# # 9

STATION BREAK \ J„ Tyler Duma, Program Director, WYSL )

"This is W Y SL.. .  a cornucopia of m elody..

While this is peculiarly WYSL, I think it would sound pretty funny on 

the Top 40 stations as well.

9 9 9

PROMOTION { Floyd Brown, Program Director, WYNR )

"Sick C all" What with cold weather bringing colds and flu, -Floyd is 

devoting 15 minutes of hie 9:00 to 12:00 Noon show each day to those children 

and adults who are home sick. He asks that they call in to inform him that 

they are in that condition and then he sends them a musical get well card 

on the air, mentioning their name and address, playing a song especially for 

them, etc.

On the first morning he did this, the telephone company called to complain 

that the deluge of calls broke down the operation of three central offices.

This is an original idea and one that should be explored by all pop stations.

9 9 f

STATION BREAKS ( Floyd Brown, Program Director, WYNR )

"This is W YNR.. ,  beginning to look a lot like Christm as.. .  "  

f)  "This is WYNR. „ , Chicago’s musical Santa C laus.. . "

9 9  9
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PROMOTION ( Johnny Borders, Program Director, KTSA )

"Christmas Cash Catalog" —  done like "Maximilian" was done, Santa's 

helper, whose voice is recorded, thumbs through the pages of the Christmas 

Cash Catalog announcing different amounts of money. The listener stops Santa's 

helper and wins the next price which is coming up from the tape ,

# # 9

STATION BREAKS { Dick Lahro, Program Director, KILT )

1,  ) "K IL T .. .  the sound of the holiday season.. .  "

2 .  ) "K IL T .. .  your home for the holidays.. . "

# # #

SALES IDEA ( Dickie Rosenfeld, Sales Manager, KILT )

Southwestern Savings was sold on an idea that now is the time for parents 

- ̂  to give a gift of a new savings account to their children. They hoped to capture 

some of the children's cash that is given at Christmas and bolster their deposits 

with it.

# ##

SALES APPROACH { Dickie Rosenfeld, Sales Manager, KILT )

H & H Music Company bought a schedule due to a KILT produced spot 

which utilised various musical instruments playing off tune followed by the 

announcer saying that anyone buying a musical instrument from that company 

would receive lessons for the first month, free of charge.

# # #

if)



PROMOTION C Johnny Bordera, Program Director, KTSA )

"Christmas Cash Catalog" -<= done like "Maximilian" was done, Santa's 

helper, whose voice is recorded, thumbs through the pages of the Christmas 

Cash Catalog announcing different amounts of money. The listener stops Santa's 

helper and wins the next price which is coming up from the tape ,

# # #

STATION BREAKS ( Dick Lahm, Program Director, KILT )

1 .  ) "K IL T , „. the sound of the holiday season,. ,  "

2 ,  ) "K IL T ,. » your home for the holidays,, , "

i  # #

SALES IDEA { Dickie Rosenfeld, Sales Manager, KILT )

Southwestern Savings was sold on an idea that now is the time for parents 

to give a gift of a new savings account to their children. They hoped to capture 

some of the children's cash that is given at Christmas and bolster their deposits 

with it.

SALES APPROACH { Dickie Rosenfeld, Sales Manager, KILT )

H & H Music Company bought a schedule due to a KILT produced spot 

which utilised various musical instruments playing off tune followed by the 

announcer saying that anyone buying a musical instrument from that company 

would receive lessons for the first month, free of charge.



STATION BREAK { Jim Randolph« P rogram  D irector« W YN-R )

WYN-R« Chicago. „ „ Where June is bustin' out all over»

WYN-R« Chicago. »„Bluer than Lake Michigan and twice as cool.

# # #

PUBLIC SERVICE IDEA ( Bill Peck« Continuity Director« WYN-R )

Getting Life Guards and Red Cross Water Safety Instructors to 

record swimming safety spots personalized for WYN-R.

# # #

HOT COMERS

KILT -  None 

KLIF

1.5 "M ilord"
2. I "It 's  Too Late"
3» ) "M y Dreams "/F lip

Bobby Darin Atco
Sunny & The Sunlinera Teardrop
Brenda Lee Decca

KTSA

1.5 "Walk On By"
2. ) "M y Ringo"
3») "Alone With You"

Dione Warwick 
The Rainbows 
Brenda Lee

Scepter
Dot
Decca

WYN-R

1„ ) "Keep On Pushing" 
2. ) "Try It Baby"
3»} "Use What You Got"

The Impressions 
Marvin Gaye 
Sugar Pie De santo

ABC
Tamia
Checker

Ir

6 /3 /6 4



STATION BREAK { Jim Randolph, Program Director, WYN-R )

W YN -8 , Chicago., „ „ Where June is bustin' out all over.

WYN*R, Chicago, „ »Bluer than Lake Michigan and twice as cool.

# # #

PUBLIC SERVICE IDEA ( Bill Peck, Continuity Director, WYN-R )

Getting Life Girards and Red Cross Water Safety instructors to 

record swimming safety spots personalized for WYN-R»

# # #

HOT COMERS

KILT - None 

KLIF

1» ) "M ilord"
2 .  ]) "It’ s Too Late"
3. ) "M y D ream s"/F lip

KTSA

1. } "Walk On By"
2. } "M y Ringo"
3. ) "Alone With You"

WYN-R

1» ) "Keep On Pushing"
2 .  ) "Try It Baby"
3. ) "Use What You Got"

Bobby Darin Afcco
Sunny & The Sunliners Teardrop
Brenda Lee Decca
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The Rainbows 
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Scepter
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Marvin Gaye 
Sugar Pie Desanto

ABC
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Checker

Ir

6 /3 /6 4



CREATIVE SALES IDEA ( AI L u rie , Sales M anager, KLIF )

n

P resented  a contest to Dad & Lads store w here kids w rite , in 25 w ords or  

le s s ,  why their dad should be honored on F ath er 's  Day, Best entry rece ives  com plete 

sum m er outfit fo r  Dad, Schedule supports contest and F ather’ s D&y,values.

PROMOTION { Johnny B ord e rs , P rogram  D irector , KLIF 5

For evening show, » , "DOUBLE B E A T L E ", , ,  Two Beatle re cord s  played 

b a ck -to -b a ck , with short produced intro-explanation . This feature, evenings only, 

could be som e consolation  to that huge amount of m ail that says, "you don 't play 

enough Beatle re co rd s , "

CREATIVE SALES IDEA { D ickie R osen feld , Sales M anager, KILT )

Northline T e rra ce  Hom es sold  with a prepared spec spot with a "Southern 

C olon e l" type fellow  talking to an announcer about Northline hom es and playing on 

the w ord "N orth ", , .  the only good thing the North ever did fo r  the South, e tc , . , , 

between the two v o ice s , all the sa les features of the Northline Hom es w ere brought 

out in a c le v e r  m anner.

CONTEST IDEA ( Bob White, P rogram  D irector , KILT )

KILT RECORD RANGLE, This is a contest that should draw much attention 

but costs  the station nothing! A fter severa l contacts with M ercu ry  R ecord s , I have

STATION BREAKS f Johnny B o rd e rs , P rogram  D irector , KL2F }

Cool off with the hot w eather fa vorite , KLIF

# # #

# # #
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CREATIVE SALES IDEA { Al L u rie , Sales Manager,, KLIF )

P resented  a contest to Dad & Lads store w here kids w rite , in 25 w ords or  

le s s , why their dad should be honored on Father®s Day» Best entry rece iv e s  com plete 

sum m er outfit fo r  Dad, Schedule supports contest and F ath er 's  Day „values,

# # #

PROMOTION ( Johnny B ord e rs , P rogram  D irector , KLIF }

F o r  evening show, „„ "DOUBLE B E A T L E ", , „  Two Beatle re cord s  played 

b a ck -to -b a ck , with short produced intro-explanation . This feature, evenings only, 

could be som e consolation  to that huge amount o f m ail that says, "you  don 't play 

enough Beatle r e co rd s , "

# # #

STATION BREAKS { Johnny B o rd e rs , P rogram  D irector , KLIF )

Cool off with the hot weather fa v or ite , K LIF,

# # #

CREATIVE SALES IDEA- f D ickie R osenfeld , Sales M anager, KILT $

Northline T e rra ce  H om es sold  with a prepared spec spot with a "Southern 

C olon el" type fellow  talking to an announcer about Northline hom es and playing on 

the w ord "N orth ", , „the only good thing the North ever  did fo r  the South, e tc , „ ,  „ 

between the two v o ice s , all the sa les features o f the Northline Hom es w ere brought 

out in a c le v e r  m anner,

# # #

CONTEST IDEA ( Bob White, P rogram  D irector , KILT )

KILT RECORD RANGLE, This is a contest that should draw much attention 

but costs  the station nothing! A fter severa l contacts with M ercury R ecord s , I have

-  1 -
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CREATIVE SALES IDEA ( Earl Hawthorne, Sales Manager, KTSA J

Proposed Aviation "Weather Casts" to local Beechcraft dealer. 

Information for casts to be taken from FFA continuous broadcasts,

# # #

STATION BREAK ( Johnny Borders, Program Director, KLIF )

KEIF and D allas,„. Don’t settle for one without the other,

KLIF, „„Our best reference is listener preference!

# # #

PROGRAM- SALES IDEA { Johnny Borders, Program Director, KLIF )

"KLIF will pay your ( AfkP, Safeway, etc, ) grocery b ill", „, put your 

name and address on the back of your grocery tape and send it to KLIF, One 

tape will be drawn each week and the amount paid by KLIF, or the sponsor 

pays for promos along with regular paid schedule,

# # #

CREATIVE SPOTS f A1 Lurie, Sales Manager, KLIF )

Proposed a marathon sale to last continuously for 72 hours. If 

a customer could catch a salesman sleeping in the showroom, the customer 

would get a free car. This was sold to Mohr Chevrolet,

# # #

COMPETITIVE COMMERCIAL ( Del Markoff, Sales Manager, WYN-R )

Lincoln-Mercury Comet. Man and woman in clever dialogue with 

humorous and ridiculous endings such as - -  { LOUDNOISE ) Man asks, "What 

was that?" Woman replies, "That was my charm bracelet," Man retorts, 

"Do you always wear a hub cap on your charm bracelet?"

# # #

-  2 -



CREATIVE SALES IDEA ( Earl Hawthorne, Sales M anager, KTSA }

P rop osed  Aviation "W eather C asts" to loca l B eechcraft d ea ler. 

Inform ation fo r  casts to be taken from  FFA continuous b road casts ,

# # #

STATION BREAK < Johnny B o rd e rs , P rogram  D irector , KLIF )

KLIF and D allas, „ ,  Don“t settle fo r  one without the other,

K LIF, o . Our best re feren ce  is lis ten er  p re fe ren ce !

# # #

PROGRAM -SALES IDEA ( Johnny B o rd e rs , P rogram  D irector , KLIF )

"K L IF  w ill pay your { A& P, Safeway, e tc , ) g ro ce ry  b il l” , „ „put your 

name and address on the back o f your g ro ce ry  tape and send it to K LIF, One 

tape w ill be drawn each week and the amount paid by K LIF , or  the sponsor 

pays fo r  p rom os along with regu lar paid schedule,

# # #

CREATIVE SPOTS '1 A1 L u rie , Sales M anager, KLIF )

P rop osed  a m arathon sale to last continuously for  72 hours. If 

a custom er could catch a salesm an sleeping in the show room , the custom er 

would get a free  ca r . This was sold  to M ohr C hevrolet,

# # #

COM PETITIVE COM M ERCIAL ( Del M arkoff, Sales M anager, WYN-R )

L in co ln -M ercu ry  Com et, Man and woman in c lev er  dialogue with 

hum orous and rid icu lous endings such as -  -  { LOUD NOISE ) Man a sk s , "What 

was th a t?"  Woman re p lie s , "That was m y charm  b r a c e le t ,"  Man re torts , 

"D o you always w ear a hub cap on your charm  b r a c e le t ? "

# # #
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STATION BREAK { Jim Randolph, P rogram  D irector , WYN-R)

This is C h icago 's  W in n er,, „hom e of the happy happening,

# # #

PROMOTIONS ( Jim Ham by, G eneral M anager, KTSA )

"D edication  Hot L in e", Once per hour, on given cue, the firs t  listen er 

to ca ll on the Contest Line gets to dedicate the next tune to the person  of his or 

her ch o ice . This should go over  great with the k ids,

# # #

INCREASED EFFICIEN CY! Jim Ham by, G eneral M anager, KTSA )

M ore often than not, d isc  jo ck ie s  on record ing schedule fiddled away 

valuable hours if  not actually record in g . We now keep a current lis t  o f various 

p ro jects  needed to be done and - i f  within the realm  of a jo c k 's  resp on sib ilities  - 

they devote their unused record in g  tim e to these p ro je c ts . Exam ple: C lassic  

L ibrary  now filed  by  la b e l. Many m issing  c la s s ic s  often requested have now 

been acqu ired ,

# # #

PROMOTION ( Johnny B o rd ers , P rogram  D irector , KLIF )

"K u-K u Week" * T ease that "K u-K u Week com es to K LIF, e t c . "

The week would be highlighted by zany prom otions and p r ize s . E xotics  would 

be broadcast once or  tw ice p er hour. A ccent on fun, wacky happenings. Should 

be scheduled in m iddle o f the month, away from  ratings. It should be inexpensive 

and ta lk -provok ing,

# # #

- Z -



STATION BREAK { Jim Randolph,, Program Director, WYN-R)

This is  C h icago’ s W in n er,, .h om e of the happy happenin’ s ,

# # #

PROMOTIONS ( Jim Ham by, G eneral M anager, KTSA )

"D edication  Hot L in e", Once per hour, on given cue, the firs t  listen er 

to ca ll on the Contest Line gets to dedicate the next tune to the person  o f his o r  

her ch o ice . This should go o v er  great with the k ids,

# # #

»

INCREASED  E F F IC IE N C Y ! Jim Ham by, General M anager, KTSA )

M ore often than not, d is c  jo ck ie s  on record ing  schedule fiddled away 

valuable hours if  not actually record in g . We now keep a current lis t  o f various 

p ro jects  needed to be done and - i f  within the realm  o f a jo c k ’ s resp on sib ilities  -  

they devote their unused record in g  tim e to these p ro je c ts . Exam ple: C la ssic  

L ib ra ry  now filed  by label. Many m issing c la s s ic s  often requested have now 

been acquired ,

§ # #

PRO M O TIO N  ( Johnny B ord ers , P rogram  D irector , KLIF )

"K u-K u Week”  - Tease that "Ku-K u Week com es to K LIF , e t c , "

The week would be highlighted by zany prom otions and p r ize s . E xotics  would 

be broadcast once or  tw ice per hour, A ccent on fun, wacky happenings. Should 

be scheduled in m iddle o f the month, away from  ratings. It should be inexpensive 

arid ta lk -provok ing,

# # #

-  2 -
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CREATIVE SALES IDEA ( D ickie R osen feld , Sales M anagerfKLLT }

The follow ing com m ercia l idea was proposed  to W oolworth Garden

Center:

PETUNIA: I’ m just a poor little petunia in an onion patch»

ONIONS: Yeah, whatta you doin ’ h ere , »»th is  is str ictly  onion territory» 

PETUNIA: If we had com e from  W oolw orth Garden Center, this 

would not have happened.

ONIONS: A in 't it da truth»» „you ’ re lou sin ’ up our deal with your 

crum m y sweet sm ell»

ANNCR: Don’ t let tliis happen to y o u .. „at W oolw orth ’ s Garden Center 

all plants are carefu lly  graded, selected  and separated» 

That’ s W oolw orth’ s Garden Center { address }„

# # #

CREATIVE SPOTS { D ickie R osen feld , Sales M anager, KILT }

Sold a se r ie s  o f spots to Sears on safety» One o f them is a 

s cre e ch  o f brakes and the crash» „„then silence and the announcer com es on with 

a soft se ll. „ „ "that corild have been avoided if  a sa fe , good tire  was on the car 

instead o f the tired , o ld , w orn out tire» „ „ "

# # #

STACTION BREAK { B ill P e ck , Continuity D ire cto r , WYN-R }

This is C h icago’ s Winner - Smooth as sand and wild as the w aves!

# # #

1
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P ROMOTION ( Jim  Hamby, G eneral M anager, KTSA }

% The 2520 Beetle tickets to .A HARD DAY'S NIGHT w ere sold  in 32

m inutes, Jim  went on the a ir in taped conversation  with Cinem a Art City M anager 

and "bought the house" at Woodlawn, 1020 seats. These ware sold  in 40 m inutes,

Jim went back on the air axid bought Laurel Theater House, 810 seats. Half of 

these w ere sold  in 20 minutes as o f this writing,

# # #

PROMOTION ( Bob White, P rogra m  D irector , WYNR )

"K ILT  BEATLE BUS" -«* KILT is  taking 25 listen ers  to see the Beatles 

p erform  in Mew O rleans, They w ill charter a bus, cater and chaperone the w inners. 

The bus w ill be painted with signs saying "K ILT Beetle B u s".

^  num ber, age and sch oo l on a p ostcard  or a le tter. F ive tim es per day, from  8:00 

AM until 7:00 PM , a name w ill be p icked and ca lled  on the a ir . The listen er has 

5 minutes to ca ll KILT and cla im  their trip , subject to parents' approval.

# # #

STATION BREAK ( Bob White, P rogram  D irector , KILT )

"K I L T .. . it 's  fu n d erfu l!"

# # #

CREATIVE SALES IDEA ( D ickie R osenfeld , Sales M anager, KILT )

M eyerland P laza Shopping Center needed an idea to capitalize on their 

"b a ck «ta -s ch o o l"  rush. KILT suggested that the shopping cen ter stage a "hootenanny" 

on the m all. KILT will help arrange fo r  the talent, and the shopping center will

f support the "hootenanny" with a large schedule on the station. This has been 

scheduled for m id-A ugust,

They w ill ask lis ten ers  to send in their name, address, and phone

# # #
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PROMOTION | Jim  Hamby, G eneral M anager, KTSA }

The 2520 Beatle tickets to A HARD DAY'S MIGHT w ere sold  in 32 

m inutes, Jim  went on the a ir in taped conversation  with Cinem a Art City M anager 

and "bought the house" at Woodlawn, 1020 seats. These w ere sold  in 40 m inutes, 

Jim  went back on the air and bought Laurel Theater House, 810 seats. Half o f 

these w ere sold  in 20 minutes as o f this writing.

# # #

PROMOTION ( Bob White, P rogram  D irector , WYNR )

"KXLT BEATLE BUS" KILT is taking 25 listen ers to see the Beatles 

p erform  in New O rleans, They w ill charter a bus, ca ter  and chaperone the winners. 

The bus w ill be painted with signs saying "K ILT Beatle B u s",

They w ill ask listen ers  to send in their nam e, address, and phone 

num ber, age and sch oo l on a p ostcard  or a le tter. F ive tim es per day, from  8;00 

AM until 7;00 PM , a name w ill be picked and ca lled  on the a ir . The listen er has 

5 minutes to ca ll KILT and cla im  their trip , subject to parents' approval.

# #  #

STATION BREAK ( Bob White, P rogra m  D irector , KILT ) 

"K I L T ,, „ it ’ s fu n d erfu l!"

# # #

CREATIVE SALES IDEA { D ickie Roaenfeld, Sales M anager, KILT )

M eyerland P laza  Shopping Center needed an idea to capitalize on their 

"b a c k “to -s c h o o l"  rush, KILT suggested that the shopping cen ter stage a "hootenanny" 

on the m all, KILT w ill help arrange fo r  the talent, and the shopping center w ill 

 ̂ support the "hootenanny" with a large schedule on the station. This has been 

scheduled for m id-A ugust.

# # #
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SPEC SPOT { D ickie R osenfeld , Sales M anager, KILT )

% KILT sold  Luke Johnson F ord  Company on an idea of being the 

back to sch ool ca r  com pany. KILT is playing the fight songs o f  R ice U niversity, 

Texas A&M, thè U niversity o f  Texas, U o f H, e t c . , and telling the co llege  students 

o f the te r r if ic  used cars  that are p erfect for co llege  students.

Luke Johnson was sold  the idea that this could becom e an annual 

a ffa ir and that it would give bis com pany the im age o f  catering to the co llege  crow d 

by playing the fight songs. Resulted in an $1850 sale for  KILT.

# # #

REJECTED COMMERCIALS ( D ickie R osenfeld , Sales M anager, KILT )

' ‘Not Tonight, H enry" and "E verybody  Likes It" w ere re jected  due to 

the suggestive titles.
# # #

STATION BREAK ( Jim  Randolph, P rogram  D irector , WYNR )

»

"Y o u ’ re  on cloud 139« . . WYNR. , .  "

# # #

PUBLIC SERVICE IDEA ( Jim  Randolph, P rogram  D irector , WYNR )

WYNR p roposed  to  L ever B ros a public s e rv ice  program  which would 

feature a thirty spot cam paign w eekly. The spots would be testim onials from  drop-outs 

who have returned to sch ool and have profited  from  their return.

# # #

PUBLIC SERVICE IDEA { Del M arkoff, Sales M anager, WYNR )

August and Septem ber are Child Foot Health months. A good t ie -in  

with b a ck -to -s ch o o l and could  p ossib ly  be so ld  i f  tied  in with a department store 

or shoe store .

# # §
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SPEC SPOT ( D ickie Rosenfeld,, Sales Manager,, KILT )

KILT so ld  Luke Johnson F ord  Company on an idea o f being the 

back to sch ool ca r  com pany. KILT is playing the fight songs o f  R ice U niversity, 

Texas A&M, the U niversity o f  T exas, U o f H, e t c . , and telling the co llege  students 

o f the te r r if ic  used cars  that are p erfect fo r  co llege  students.

Luke Johnson was sold  the idea that this could becom e an annual 

affa ir and that it would give his com pany the im age of catering to the co llege  crow d 

by playing the fight songs. Resulted in an $1850 sale fo r  KILT.

# # #

REJECTED COMMERCIALS ( D ickie R osenfeld , Sales M anager, KILT )

"N ot Tonight, H enry" and "E verybody Likes It" w ere re jected  due to 

the suggestive titles.
# # #

STATION BREAK ( Jim  Randolph, P rogra m  D irector , WYNR )

"Y o u ’ re on cloud 1 3 9 ..«  W Y N R .. .  "

# # #

PUBLIC SERVICE IDEA { Jim  Randolph, P rogram  D irector , WYNR )

WYNR proposed  to L ever B ros a public se rv ice  program  which would 

feature a thirty spot cam paign w eekly. The spots would be testim onials from  drop-outs 

who have returned to sch ool and have profited  from  their return.

# # #

PUBLIC SERVICE IDEA { Del M arkoff, Sales M anager, WYNR )

August and Septem ber are Child Foot Health months. A good iie -in  

with b a ck -to -s ch o o l and could p ossib ly  be sold  if  tied in with a department store 

or shoe store .

# # #
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all copy pitch was strictly of "s e x ” show variety.

This is a very delicate matter and I warn you to be on the look out 

for this kind of movie.

PROMOTION IDEA ( Johnny Borders, Program Director, KTSA )

"Housewife Hit Parade" • - Designed to run between 9:00 AM and 

3:00 PM, housewives are invited to send ona postcard their three favorite 

records in order of preference to "Housewife Hit Parade". Then, several 

times per hour, their names are mentioned and the record ( from the existing 

play list ) is played« The dee jay comments that it is from the Housewife 

Hit Parade and is a particular favorite of M rs, So-and~So.

%  # # #

COPY APPROACH ( Roa Ruth, Sales Manager, WYSL, )

Too late to run this year but you'll wish to check it next year.

The entire advertising campaign for this particular store in Boston, Mass, 

was based on the line "When do the kids go back to school? As soon as they 

shop at Zayre's " ,

# # #

STATION BREAKS ( Johnny Borders, Program Director, KTSA )

{ 1 ) "This is K TSA.. .  fun for F a ll.. .  fun for a l l , . .  "

( 2 ) "KTSA plays the h its .. .  and much more of them. .»  "

# § #
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COPY APPROACH ( Ron Ruth, Sales Manager, WYSL )

Too late to run this year but you'll wish to check it next year.

The entire advertising campaign for this particular store in Boston, Mass, 

was based on the line "When do the kids go back to school? As soon as they 

shop at Zayre's "  .

# # .#

STATION BREAKS ( Johnny Borders, Program Director, KTSA )

{ 1 ) "XhiB is K TSA .. .  fun for F a ll.. .  fun for all. . .  "

{ 2 ) "KTSA plays the h its .. .  and much more of them. . .  "

# # #
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STATION BREAK ( Johnny Borders, Program Director, KTSA )

"This is KTSA. . .  .where the best things in. listening 
are f r e e . . . "

# # #

LOCAL. EDITORIAL ( Art Holt, Manager, WYSL )

WYSL came to the defense,of the Seneca Indians when the State 

of New York moved to grab the Indian Reservation and use it for the site 

of a new dam without planning to repay the Indians for their land.

# # #

PROGRAM IDEA ( Don Keyes )

After a reasonably active growth period, Folk Music is becoming 

a tremendous fad and I think this Fall will see this reflected in various 

entertainment media. Note the growth of Folk Music singles and albums, 

Folk Music Festivals, and the various Hootenanny shows.

In order to cash in on this erase, I suggest that a program be 

made available once a week which would be called "The KLIF Hootenanny".

I would suggest Saturday nights, any time after 7:00 o'clock and running 

one hours duration. The program would be restricted to Folk Music only 

and with some imagination, could be presented in a most interesting manner. 

Perhaps this would be salable to one sponsor. As you know, it is quite 

rare for our stations to enter into block programming, but .in this case, 

the idea is topical and in all likelihood salable.
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PUBLIC SERVICE IDEA { Bob White, Acting P rogram  D irector , KILT )

"R ecen tly  in the D igest you suggested that we check  with station personnel 

fo r  gim m ick  v o ice s . We are b lessed  with an abundance, I am writing a ser ies  of 

com edy PSA 's using the various v o ice s , Itss d iffe re n t,"

# # #

STATION BREAK ( Bob White, Acting P rogra m  D irector , KILT )
B-

"K IL T ,, „ the happiest way to spend the day, , . "

# # #

PUBLIC SERVICE IDEA ( B ruce Hathaway, Acting P rogram  D irector , KTSA )

. I quote from  B ru ce 's  reports ,

"W ith all the talk going on about sch ool drop-outs and what can be done 

about it, a good PSA is to get prom inent businessm en and owners to re co rd  short 

testim onies as to why you should stay in sch ool. Showing exam ples o f what an 

education would get you with their firm . The testim ony is produced along with a 

short good production  spot. "

# # #

STATION BREAKS ( B ruce Hathaway, Acting P rogram  D irector , KTSA }

"K TSA, „ . for  fun in the sun. . . "

"K TSA, . . real co o l sounds for a hot sum m er. . „ "

( R ecord ed  ) "C om e on in. . . ( sound of diving board and splash )
. . „ the m u sic 's  great on K T S A ,. . "

# # #

CREATIVE PROGRAM -SALES IDEA ( Johnny B ord ers, P rogram  D irector , KLIF ) 

Johnny suggests:

"T ie - in  with store like Sears, W estern Auto, etc. for an attempt to crack  

the w orld 's  'r id in g  lawn m ow er' re cord . D J's ride the m ow er, or m ow ers, at s tores . 

This is a natural with sum m er com ing on and riding m ow ers becom ing so popular. "

# # #
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