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About 

Texas Tech •.• 

Texas Technological College was created by an act of the Thirty-Eighth Legislature 
of the State of Texas, passed in 1923. The act authorized establishment of a coeduca
tional college "of the first class" west of the ninety-eighth meridian and north of the 
twenty-ninth parallel. 

More than 1,000 students registered when the College opened its doors on Sept. 30, 
1925, a first-year enrollment record that endured for more than 25 years. The College's 
growth during its first three decades has been extraordinary. 

From an original student body of 1,043, enrollment has spiralled upward to a 
present total of more than 7,990 students. 

In 1926, after one year's operation, the total value of the plant was $1,424,000. 
Today, Texas Technological College has one of the largest campuses in America, con
taining 50 permanent buildings, of a modified Spanish Renaissance architecture style 
and 2,008 acres of land-valued at $20.088,000. In addition, it has 5,910 acres in Pan
Tech farms-valued at $1,500,000. 

Academic development has kept pace with enrollment and physical growth. Be
ginning with four academic divisions-Agriculture, Arts and Sciences, Engineering and 
Home Economics-the College has since added The Graduate School (1935)._and a 
Division of Business Administration (1942). As of Sept. l, 1956, all academic divisions' 
are called schools. 

The College currently has 40 academic departments, and offers work leading to 
the master's degree in 30 areas, the doctor's degree in five. 

The tirst president was Paul Whitfield Horn ( 1925-32). He was followed by Bradford 
Knapp ( 1932-38), Clifford Bartlett Jones ( 1938-44), President Emeritus ( 1944- ), William 
Marvin Whyburn (1944-48), Dossie Marion Wiggins (1948-52), and Edward Newlon 
Jones (1952- ). 
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In Business 

The School of Business Administration of Texas 
Technological College was establio:hed officially in 
1942, although offerings in business and economic 
subjects had been available to students since 1925 
under the administration of the School of Arts and 
Sciences. There are now some 50 teachers on the 
staff with over 1,500 students. 

The School of Business Administration has four pri
mary objectives: 

l. Liberal education for all degree students with 
the aim that they may live fuller personal lives and 
better assume the responsibilities of American citi
zenship. 

2. Professional education to prepare the student
for employment in business and industry. 

3. Adult or continuing educational programs for
employed persons who cannot enroll in the regular 
day schedu!e of classes. 

4. Research to further the development of busi
ness and industry in West Texas, the Southwest, and 
the United States. 

DEGREES GRANTED 

The School of Business Administration offers two 
undergraduate and two graduate degrees: Bachelor 
of Business Adrninistration, Bachelor of Science, 
Master of Business Administration, Master of Arts. 
Minimum requirements are listed in the general 
catalog. 

SELECTION OF MAJOR 

It is recommended that the student not attempt to 
make final selection of his major until he has com
pleted some college work and has had an oppor
tunity to investigate the study programs which are 
available to him. The required freshman course 

Administration 

"Professional Careers in Business," should prove to 
be of considerable help to the student in making his 
decision. The student should counsel with the ad
visers in those fields which he believes to be of 
possible interest to him. Aptitude tests are available 
in giving students additional help in deciding upon 
their majors. 

At the beginning of the sophomore year, each 
student must have selected a major field of study 
from one of the following curricula with the ap
proval of a major adviser from that particular field. 

FRESHMAN SCHEDULES 

Even in the freshman year the student is given 
considerable choice in the courses for which he 
registers. Each freshman student prepares his study 
program in conference with the Business Administra
tion Freshman Adviser, and therefore should not con
cern himself particularly about his schedule until 
the time of his conference with the adviser. The 
following illustrates a typical selection of courses: 

First Semester 

English 131, Engllsh Composition 

Mathematics 130, Algebra 

Science fstudent's choice) 

Economics 133, The Development of American Business and 
Economic Institutions I 

Physical Education, Band, or Basic ROTC 

Elective 2 or 3 semester hours 

Management 110, Professional Careers In Business 

Second Semester 

Engllsh 132, English Composition 

Mathematics 138, Mathematics of Finance 

Science (student's choice) 

Economics 134, The Development of American Business 
and Economic Institutions II 

Physical Education, Band, or Basic ROTC 

Elective, 2 or 3 semester hours 



ACCOUNTING 

WA N T E D! 

Young men and women to enter a growing profession with interesting diversified 

work, excellent opportunities, good income,· and public recognition. Young people 

with sound judgment; ability to think, speak, and write clearly; good general education; 

some technical training; and mathematical aptitude. 

INDUSTRIAL ACCOUNTING 

Manufacturing enterprises rely on the industrial 

or cost accountant to design and operate the cost 

accounting system which will yield all the necessary 

information at the lowest possible costs. The cost 

accountant not only prepares reports, but also studies, 

analyzes, and interprets them for management. 

GENERAL BUSINESS 

Every type of business, whether it be retail, whole-

sale, or other, uses the accountant in. some form or 

another. He may perform supervisory or managerial 

duties in connection with his work of preparing and 

analyzing statements of the business. He represents 

a vital part of the functioning of the ordinary busi

ness. 

GOVERNMENT AL 

Almost all the various agencies of the federal, 

state, and local government require some type of 

accounting and budgeting work. The FBI and the 

General Accounting Office in Washington are two 

examples of agencies whose major functions to an 

extent depend upon their accounting staffs. 

PUBLIC ACCOUNTING 

During the past couple of generations, public ac

counting has become one of the most honored and 

respected professions. It requires the same high 

ability and character required by other professions 

such as medicine and law. Auditing and tax work 

for establishments in the general field of business 

make up a large part of the work of the Certified 

Public Accountant. 

OPPORTUNITIES 

In all the fields mentioned here, as well as many 

more, the accountant will find opportunity awaiting 

him. Personnel representatives from these fields visit 

the campus every year. Many times in recent years 

there have been more job openings than there have 

been trained individuals to fill them. 

FINANCE 

Fundamental courses in the field of banking and 

finance have been arranged into a major for those 

students who wish to prepare themselves for the 

numerous opportunities existing in banks, financial 

organizations, and financial departments of business 

enterprises. Advisers will assist students in pianning 

their courses to fit the individual for his particular 

activity. 



FINANCE 

FINANCE 

Opportunities for employment in the field of 

finance are many and varied. A young man or 

woman majoring in this area will receive training 

enabling him to find employment in banks, insur

ance companies, and other financial institutions, as 

well as financial departments of business enterprises. 

BANKING 

The curriculum in banking is designed to acquaint 

a student with the entire banking system and the 

operation of an individual bank. Many opportuni

ties are available to graduates for employment in 

banks. 

INSURANCE 

Insurance companies hire college 

actuaries, agents, adjusters, statisticians, investment , 

specialists, and a variety of other positions. Students 

may select a program designed to qualify them in � 

these fields. 

INVESTMENTS 

The practical .aspects of investments, investment 

banking, and stock market operations are provided. 

Training is given in securities analysis, brokerage, 

and underwriting. 

REAL ESTATE 

Training is designed to prepare a graduate for 

real estate sales, brokerage, appraisal of real estate, 

and related activities. 

Several scholarships ar.e available 

majoring in finance. The Brownfield State Bank and 

Trust Company provides three $300 sch'olarships each 

year to juniors and seniors interested in banking. 

The Lubbock Real Estate Board provides a $250 

scholarship each year to a junior finance major in

terested in the field of real estate. The Lubbock 

Mortgage Bankers Association provides a $50 scholar

ship each year to a finance major interested in 

mortgage banking. In addition, finance majors are 

eligible for other scholarships offered by the College. 



BUSINESS EDUCATION 

In the Teachin9 Profession 

JOBS ARE AVAILABLE 

Teaching positions are awaiting competent gradu
ates in all parts of Texas and the United States at 
the high school, private school, junior college, col-
lege, and university level. 

VARIETY OF TEACHING 

Business teachers can qualify to teach subjects such 
as typewriting, bookkeeping and accounting, short
hand, office machines, general business, business 
law, retailing, and salesmanship. 

PROFESSIONAL STATUS 
People are becoming alert to the powerful influ

ence of education in our society. With this aware
ness comes the recognition of teaching as a pro
fession; prestige in the community; job security; at
tractive salaries; and pension, health, and retire
ment plans. 

A strong business and education background 
qualifies a graduate to accept an administrative 
position as department head, supervisor, principal, 
superintendent, business manager, dean or president 
of a school. Business Education Maior 

FRESHMAN 

The Development of American Busl-
•ness and Economic Institutions I 

English Composition 

College Algebra 

Science 

Professional Careers in Business 

Typewriting for Business 

Physical Education 

SOPHOMORE 

Prlnlclpes of Economics 

American Government. 

Elementary Accounting 

Elementary Shorthand 

English 

Physical Education 

JUNIOR 

American History 

Business Law 

Principles of Modern Education 

Filing Systems, Procedure and 
Practice 

Research In Economics &nd 
Business 

Educational Sociology 

SENIOR 

Corporation Finance 

Industrial Management 

Principles of Marketing 

Improvement of Instruction In 
Basic Business 

Improvement of Instruction In 
Typewriting and Shorthand 

Student Observation and Teaching 
In the Secondary School 

The Development o! American Busi-
ness and Economic Institutions II 

English Composition 

Mathematics of Finance 

Science 

Elective 

Physical Education 

Principles of Economics 

American Government 

Elementary Accounting 

Intermediate Shorthand 

Educational Psychology 

Physical Education 

American History 

Business Law 

Secondary Education Methods 

Business Correspondence 

Improvement of Instruction In 
Bookkeeping and the Social 
Business Subjects 

Business and Professional Speech 

Consumer Economics 

Introduction to Business Statistics 

Calculating Machines 

Report Writing 

Voice-Writing and Duplicating 

Machines 
Advanced Student Observation 

and Teaching In the Secondary 
School 



SECRETARIAl ADMINISTRATION 
Secretarial Administration Maior 

FRESHMAN 
The Development of American Busi-

ness and Economic Institutions I 
English Composition 
College Algebra 
Science 
Professional Careers in Business 
Typewriting for Business 
Physical Education 

SOPHOMORE 
Principles of Economics 
American Government. 
Elementary Accounting 
Elementary Shorthand 

f 
English 

' Physical Education 

.JUNIOR 
Humanities 
American History 
Business Law 
Principles of Marketing 
Business Comportment 
Business and Professional Speech 

SENIOR 
Corporation �inance 
Industrial Management 
Research in Economics and 

Business 
Calculating Machines. 
Fl!lng Systems, Procedure and 

Practice 
Secretarial Practice 

The Development of American Busi-
ness and Economic Institutions n

English Composition 
Mathematic! of Finance 
Science 
Typewriting for Business 
Physical Education 

Principles of Economics 
American Government 
Elementary Accounting 
Intermediate Shorthand 
Business Correspondence 
Physical Education 

Humanities 
American History 
Business Law 
Introduction to Business Statistics 
Advanced Shorthand 

Machine Accounting 
Office Management 
Report Writing 
Voice-Writing and Duplicating 

Machines 
Internship 

Opportunities for the College Trained Secretary 

JOBS ARE AVAILABLE 

There is a constant demand for secretaries in all 
types of businesses. Competent secretaries with a 
college background are admirably qualified for ad
vancement to responsible administrative and person
nel positions. 

FLEXIBLE PROGRAM 

The Four-Year Secretarial Administration Program 
awards the Bachelor of Business Administration De
gree. Texas Tech also offers a Two-Year Secretarial 
Administration Program without degree. The two
year program is arranged to permit qualified stu
dents to continue their studies in the four-year pro
gram without loss of time or credit. 

A two or four-year secretarial administration stu
dent can transfer to the business education curriculum 
during the freshman or sophomore year without loss 
of time or credit. 

WORK EXPERIENCE 

Four-year secretarial administration students en
roll in the course, "Internship." In the senior year 
they will spend a minimum of 75 hours of supervised 
experience in an approved office or store at pre
vailing rates of pay. 

BILINGUAL PROGRAM 

Students following this course of study matriculate 
in the Department of Foreign Languages. They take 
approximately 25 hours in secretarial administration 
courses which provide them with an occupational 
competency as well as liberal education. 



ECONOMICS 

WHAT IS ECONOMICS 

Economics is the study of how people make a liv-

in the world in which we live. 

WHY STUDY ECONOMICS 

Economics builds a solid background for a wide 

range of careers. A common, but mistaken view, is 

that the student who majors in the economic field 

is preparing himself for a future career as a pro

fessional economist. It is true that this is one avenue 

of employment, but the chief job opportunity for the 

student majoring in economics is in the business 

world. 

PREPARATION FOR BUSINESS 

Economics provides training to develop proficiency 

in recognizing, analyzing, and solving problems that 

face business enterprises. Economics provides knowl

edge and increases understanding of capitalism as 

)f well as other systems. 

Economics improves the understanding of the 

many complicated problems of the world, since most 

businessmen are vitally influenced by these questions. 

The Economics Department at Tech stresses the 

importance of the development of a concept of 

business ethics and emphasizes the need for more 

appreciation of the "rules of the game" in a com

petitive world. 



The economics curriculum at Tech is flexible, so 

that a student may have a considerable degree of 

freedom in electing courses to provide a general 

background for a large number of business positions. 

ECONOMICS IN OPERATION 

A recent study of the opinions of top executives 

of 400 leading business concerns made by the market 

research division of Dun and Bradstreet emphasizes 

the importance of the study of economics. Over 60% 

of these men indicated the belief that 50% of the 

total time spent in professional training for business 

administration positions should be spent in the study 

of economics. 

WHERE WILL YOU WORK 

The traditional market for professional economists 

has been the college and university where these 

trained personnel have been hired for work in un

dergraduate and graduate teaching and research. 

In recent years federal, state and local government, 

business enterprises, labor organizations, and other 

institutions have been hiring increasing numbers of 

professional economists to provide information and 

evaluation relative to specific policies and decisions 

of these agencies. 



MARKETING 

WHAT IS MARKETING 

Marketing embraces all activities which move our products from the point of pro

duction to point of consumption whether we as individuals consume the product or 

whether business consumes the product in its daily operation. Stated more simply, 

marketing is everything that happens to a product between the producer and the con

sumer. This includes the transportation, wholesaling, retailing, and advertising. The 

very vastness of the area covered by marketing hints of tremendous opportunities which 

lie within its boundaries. 

THE PEOPLE 

Marketing needs people of widely different talents 

and training. It needs the young salesman behind 

the counter of the retail store, the young copywriter 

who puts ideas and emotions into forceful words in 

the advertising agency, and the young executive 

with the overall knowledge of marketing who heads 

the sales department. This, too, rernember above 

oil, about a career in marketing; it offers many 

natural stepping-stones from a good job to a better 

one. 

ADVANCING TO BETTER JOBS 

How does one prepare himself for a better job? The first step is to decide just what

part of marketing you might want to specialize in. The general marketing major at 

Texas Tech finds himself qualified to step in anywhere along the line between producer 

and consumer. Or he might decide to specialize in retailing, dealing directly with the 

customer. Or he might decide on the growing field of advertising, where he will sell 

to the customer through such media as radio, TV, newspaper, etc. 

No matter which direction he chooses, a career in marketing offers challenge and 

excitement. 



CAREERS 

THE FUTURE 

Every time a marketing major looks at the latest 

population statistics he gets an indication of the vast 

future which lies in marketing. Many estimate that 

by 1975 U. S. population will have surpassed 200 

million. In terms of the products and services neces

sary to take care of this number of consumers, a 

job in marketing will play an important role. It 

will be his job to move this tremendous sea of goods 

and services to consumers in the right quantities, at 

the right price, at the right time. 

Vo 



OTHER MAJORS ... in the fields of ... 

INTERNATIONAL TRADE 

Training in the broad area of international trade provides a basis for promising 
careers for those interested in foreign commerce. Moreover, employment opportunities 
exist both in governmental service and private businesses, either within_ or outside of 
the United States. 

The ever-increasing extension of domestic business into the foreign held has developed 
th� need for specialists as export managers, foreign sales representatives, purchasing 
agents or consultants. 

A major in the field of international trade provides one with the proper preparation 
for entry to this attractive vocation. 

PERSONNEL MANAGEMENT 

Personnel management is a specialized phase of management that provides expert 
guidance and services to the line managers of an organization in recruiting, placing, 
training, rating, and servicing of the labor force. Courses in general business and 
management, personnel administration, industrial psychology, personnel testing, and 
labor relations are required. Most positions. in this field are advisory and of service 
instead of administrative in nature. Consequently the young and inexperienced gradu
ate seeking employment in personnel should present a background of considerable 
preparation, preferably a graduate degree, and a good record. 

TRAFFIC MANAGEMENT 

Traffic management is a special field of management which provides expert advice 
to an organization concern ing the purchase and use of transportation services. The 
student of traffic management must have general business and management, and special 
courses in rail and motor freight classifications, rates, traffic, special carrier and terminal 
services, material handling and storage and carrier regulatory laws and procedures. 
It is a field that is receiving greater attention, but traffic managers must be prepared 
to prove their competence in interpretation of traffic regulations and their ability to 
integrate transportation needs of their company with production and marketing re
quirements. 

PRE-LAW 

Today's business requires of today's lawyer not only a formal legal education, but 
a well-rounded business education. Realizing this, many students complete a four
year business degree prior to entering law school. For the student who is certain of 
his intentions to enter law school, however, the three-year business administration Pre
Law Curriculum not only reduces pre-legal education by one year, but provides the 
prospective lawyer with a business background comparable to that of the college 
graduate. 

This program satisfies the entrance requirements for any Texas and most out-of-state 
law schools. Furthermore, a student who completes the pre-law requirements of Texas 
Tech and subsequently graduates from an accredited law school will be granted the 
degree of Bachelor of Business Administration from Texas Tech. 

PUBLIC ADMINISTRATION 

One of the largest organizations in any city will be the government of that city. It 
performs functions and services that are considered essential to the welfare of the 
citizens. These activities require expenditures of large sums of money and sound 
management of the various departments of the government. Because of these con
ditions, there is an increasing number of job opportunities for young men in the field of 
city management. 

The public administration major in the School of Business Administration at Texas 
Technological College includes the specific courses that are considered most likely to 
prepare the student for the tasks that a city manager must perform. Several city 
managers were consulted in the preparation of the course requirements. A valuable 
part of these requirements is the internship that involves actually working in a city 
government. 



General Information ... 

There is a wide variety of student activities at Texas Tech. 

Participation in one or more of these activities teaches the 

democratic processes of group cooperation. Special interests 

may be sought out to enrich college life. Student organizations 

are broken down into honorary, departmental, school, profes

sional, religious, mutual interest, social, or service. The mem

bership for some is gained by scholastic standing; others are 

open to anyone interested, while some are by invitation. These 

range in purpose from education to fun. They all are under the 

direction of students for students. The benefits derived from a 

small part in one of the student organizations is beyond numera

tion or calculation. They will be reaped far and beyond col

lege years. Overnight success is unusual as far as leadership 

in one of ·these is concerned. It must be gained through hard 

work on committees and well-done tharikless small jobs. The 

result is nevertheless rewarding. Organizations are also an 

excellent place to find new friends and become better acquaint

ed with the campus. More details may be found in the general 

catalog, from fellow students, or from faculty advisers. 
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