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to withhold information from the public concerning divorce, 
separation, and other types of domestic relations proceed
ings. Where this is the case, broadcast of proscribed 
information about the proceeding or persons involved may 
subject the station to a charge of contempt of court.

The local counsel is responsible for advising all stations of the law 
applicable to these matters in the states in which the stations operate. 
The Ration ̂ anager is responsible for insuring that his staff complies 
with applicable law. Violation of such statutes may result in claims 
for violation of right of privacy.

Right of Privacy. Even though a statement or a picture may not be defama
tory (constitute libel or slander), it may result in a suit for damages for 
invasion of a person's right of privacy. The right of privacy is an indivi
dual's right to be free from unwarranted publicity and to control the usage 
of his name or likeness for commercial purposes such as radio or TV broad
casts. The right is of regent origin in the law and is recognized by 
statute in a few states and by court decisions in a few others. It must 
be assumed by company stations, however, that such a right would or might 
be recognized in their state.

(1) Who is Protected. Only a natural person may have a right of 
privacy. A corporation, product, building or event cannot 
have such a right.

(2) Extent of Protection. The use of a person's name or likeness 
for advertising or commercial purposes generally is protected, 

except where the person's consent in writing has been obtained.
The publication of private information about a person which,



-281-

6 500-4-h LIBEL AND SLANDER (Cont.)

{L

even though true, violates the ordinary decencies or holds 
the subject up to unwarranted pity, scorn or ridicule general
ly is protected, except where the persons's consent in writing 
is obtained. Apart frcm the matter of good taste, therefore, 
it is sound policy to avoid broadcasting descriptions or pictures 

, of deformed, ill, drunken or mentally deranged persons; dramati-
, zations or pictures that might revive the memory of a forgotten 

scandal after it ceased to be news; or pictures or dramatiza
tions that unduly play up a person's involvement in an embarrass
ing or scandalous situation; or use in fictional form of the 
biographical events in a living, identifiable person's life, 
whether his name is used or not.

(3) Privilege of Fair News Coverage. If a person by his actions 
becomes news or involved in a newsworthy event, his right of 
privacy does not protect him against fair news coverage, in
cluding the use of his name and picture. Thus, a person in 
public life who is a government official or a candidate for 
office; a participan^ in a cri-n^pr riot; a person injured in 
an accident; or a participant in public sports event —  all are 
not afforded protection against proper news coverage of their 
activities in that particular connection. However, singling 
out a person who is in the audience at a sports or other public 
event for a photograph or television shot might be considered 
as an invasion of his right of privacy.
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The Carmission, in a series of recent rulings, has more clearly 
delineated the responsibilities of broadcast licensees in assuring that 
contests or schemes advertised over their stations are not illegal 
lotteries in violation of the U. S. Criminal Code.

Thè Carmission has new made it clear that a licensee's ignorance 
of the true nature of a contest which may be an illegal lottery is no excuse. 
Indeed, it has made it clear thatsubstantial fines would be assessed in 
situations where the licensee may have had no actual knowledge that a 
lottery is being conducted, but where the Commission feels that the 
licensee has a responsibility to inquire further.

It is, therefore, imperative that you adopt the following pro
cedures with respect to any contest or game which involves the award of 
a prize:

C

1.

3.

4.

You must first inquire of the sponsor or agency whether the 
prize is to be awarded on the basis of chance. Only if the 
prize is to awarded clearly on the basis of skill may
you cease your inquiry at this point.

, - < s K 'If the prize is to be awarded by chance, you must inquire 
whether a purchase of any kind is required in order to 
participate, or whether one may participate by purchasing 
sore thing.
If the element of "chance" is involved and if participation 
requires a purchase, the scheme is an illegal lottery, 
and should not be carried over your station.
If it is possible to participate either by making a 
purchase or without making a purchase —  for example, by



-283-

500-4-i LOTTERY (Cont. )

submitting a facsimile entry blank or free bottle tops —  

you must ascertain whether it is about as easy to partici
pate without a purchase as with one.

5. If it is not as easy to participate without a purchase, 
the scheme is a lottery and should be avoided. If free 
participation is comparable to participation by purchase, 
you may carry the promotion, on the basis of the assurance 
of the agency or sponsor to that effect. Your copy should 
contain express language to the effect that "No purchase 
is required to participate."

6. Ordinarily, oral assurance will be sufficient. However, in

popular, written assurance should be provided by the agency 
or sponsor to the effect that free bottle tops will be 
readily available at all locations where the game may be 
played by purchase, and the copy should so indicate. This 
is because the Commission is now aware of several instances 
in which, although the representation was made that free bottle 
tops would be available, they were not as readily available as 
through purchase. If written assurance has been given,you need 
not have your personnel check locations or otherwise police 
the conduct of the promotion. However, if, even after written 
assurance, you learn that bottle tops are not readily avail
able, you should call this matter to the attention of the 
sponsor or agency, and cease carrying the promotion.

( 0 the case of the bottle top profitions which are new so
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When any organization, business or individual sponsors a program 
or announcement that is broadcast over your station, you are required to 
identify that sponsor on the air, regardless of whether the station receives 
consideration of value.

Section 73.119 of the Commission's Rules requires that when a 
commercial spot or program is broadcast a m  no specific product or service 
is involved, the station must have in its files, for public inspection, the 
names of the chief executive officer and the directors of the organization 
which bought the time.

This section was originally designed primarily to cover broadcasts 
by organizations which were involved in controversial issues.

Hcwever, the rules as written, also embrace programs which do not 
necessarily deal with such issues. (For example, carmercial religious 
sponsors would be included, as well as other non-religious groups whose 
messages are non-oontroversial.)

Therefore, it is very important that you bear in mind that even 
though a commercial program or spot may not be selling a product or service, 
you are required to get frcm the sponsor a list of the names of its chief 
executive officer and directors and have that information in your files, 
available for public inspection.

The following are illustrative interpretations of Section 317 and 
the Commission's Rules.

Free Records
In view of the attention which has been given to the problem of 

free records, they are treated herein as a special category. It should be 
noted, hcwever, that the same principles apply to records as to other 
property or services furnished for us on or in connection with a broadcast.
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A record distributor furnishes copies of records to a broacast 
station or a disc jockey for broadcast purposes. No announcement is 
required unless the supplier furnished more copies of a particular record
ing than are needed for broadcast purposes. Thus, should the record 
supplier furnish 50 or 100 copies of the same release, with an agreement 
by the station, express or implied, that the record will be used on a 
broadcast, an announcement would be required because consideration beyond 
the matter used on the broadcast was received.

An announcement would be required for the same reason if the 
payment to the station or disc jockey were in the form of cash or other 
property, including stock.

Several distributors supply a new .station, or a station which has 
changed its program format (e.g. from "rock and roll" to "popular" music) 
with a substantial number of different releases.

A question has been raised with respect to a situation where a 
distributor furnishes to a station free of charge an entire music library 
with the understanding, express or implied, that only its records would be 
played on the station. To the extent that such an arrangement may run 
afoul of the antitrust laws or may constitute an abdication by the station 
of its licensee responsibility, an announcement under sec. 317 would not
cure it
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No announcement is required under section 317 where the records 
are furnished for broadcast purposes only; nor should the public interest 
require an announcement in these circumstances. The station would have 
received the same material over a period of tine had it previously been 
on the air or followed this program format.

Records are furnished to a station or disc jockey in consideration 
for the special plugging of the record supplier or performing talent beyond 
an identification reasonably related to the use of the record on the program. 
If the disc jockey were to state: "This is try favorite new record, and
sure to became a hit; so don't overlook it," and it is understood that sane 
such statement will be made in return for the record and this is not the 
type of statement which would have been made absent such an understand
ing, and the supplying of the record free of charge, an announcement would 
be required since it does not appear that in those circumstances the iden
tification is reasonably related to the use of the record on that program.
On the other hand, if a disc jockey, in p hying a record, states: "Listen
to this latest release of performer 'X1, a hew singing sensation," and 
such matter is customarily interpolated in time disc jockey's program format 
and would be included whether or not the particular record had been pur
chased by the station or furnished to it free of charge, it would appear 
that the identification by the disc jockey is reasonably related to the 
use of the record on that particular program and there would be no announce
ment required.
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Where payment in any form other than the matter used on or in 
connection with the broadcast is made to the station or to anyone engaged 
in the selection of program matter.

A department store owner pays an employee of a producer to cause 
to be mentioned on a program the name of the department store. An announce
ment is required.

An airline pays a station to insert in a program a mention of the 
airline . An announcement is required.

A perfume manufacturer gives five dozen bottles to the producer of 
a giveaway shew, the remainder to be retained by the producer. An announce
ment is required since those bottles of perfume retained by the producer 
constitute payment for identification.

An automobile dealer furnishes a station with a new car, not for 
broadcast use, in return fc.- broadcast mentions. An announcement is 
required; the car constituting payment for the mentions.

A Cadillac is given to an announcer for his own use in return for 
a mention on the air of a product of the donor. An announcement is re
quired since there has been a payment for a broadcast mention.

Where service or property is furnished free for use on or in connection 
with a program, but where there is neither payment in consideration for 

broadcast exposure of the service or property, nor an agreement for
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identification of such service or property, nor an agreement for identifica
tion of such service or property beyond its mere use on the program.

€>

Free books or theater tickets are furnished to a book or dramatic 
critic of a station. The books or plays are reviewed on the air. No 
announcement is required. On the other hand, if 40 tickets are given to 
the station with the understanding, express or implied, that the play would 
be reviewed on the air, an announcement would be required because there has 
been a payment beyond the furnishing of a property or service for use on or 
in connection with a broadcast.

News releases are furnished to a station by government, business, 
labor and civic organizations, and private persons, with respect to their 
activities, and editorial comment therefrom is used on a program. No 
announcement is required.

A government department furnishes air transportation to radio newscasters 
so they may accompany a foreign dignitary on his travels throughout the

4....... ... v . ’V-i'scountry. No announcement is required-
. ...

A municipality provides street signs and disposal containers for 
use as props on a program. No announcement is required.

A hotel permits a program to originate on its premises. No 
announcement is required. If, however, in return for the use of the 
premises, the producer agrees to mention the hotel in a manner not

FORM
S
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reasonably related to the use made of the hotel on that particular 
program, an announcement would be required.

A refrigerator is furnished for use as part of the backdrop in a 
kitchen scene of a dramatic shew. No announcement is required.

A Coca-Cola distributor furnishes a Coca-Cola dispenser for use 
as a prop in a drug store scene. No announcement is required.

V'©

An automobile manufacturer furnishes his identifiable current 
model car for use in a mystery program, and it is used by a detective to 
chase a villain. No announcement is required. If it is understood, 
however, that the producer may keep the car for his personal use, an an
nouncement would be required. Similarly, announcement would be required 
if the car is loaned in exchange for a mention on the program beyond that 
reasonably related to its use, such as the villain saying: "If you hadn't
had that speedy Chryslerf you never would have caught me."

A private zoo furnishes animals for use on a children's program. 
No announcement is required.

t )

A university makes one of its professors available to give lectures 
in an educational program series. No announcement is required.

A well-known performer appears as a guest artist on a program 
at union scale because the performer likes the shew, although the performer

normally commands a much higher fee. No announcement is required.

FORM
S
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An athletic event promoter permits broadcast coverage of the 
event. No announcement is required in absence of other payment by the 
promoter or agreement to identify in a manner not reasonably related to 
the broadcast of the event.

Where service or property is furnished free for use on or in 
connection with a program, with the agreement, express or implied, that 
there will be an identification beyond mere use of the service or property 
on the program. Of course, in all these cases, if there is payment to the 
station or production personnel in consideration for the exposure, an an
nouncement is required.

A refrigerator is furnished by X with the understanding that it 
will be used in a kitchen scene on a dramatic show and that the brand 
name will be mentioned. During the course of the program the actress 
says: "Donald go get the meat frcm my new X refrigerator." An announce
ment is required because the identification by brand name is not reasonably 
related to the particular use of such refrigerator in this dramatic program.

(a) A refrigerator is furnished by X for use as a prize on a 
giveaway shew, with the understanding that a brand identi
fication will be made at the time of the award. In the presenta
tion, the master of ceremonies briefly mentions the brand 
name of the refrigerator, its cubic content, and such other 
features as serve to indicate the magnitude of the prize. No 
announcement is required because such identification is
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reasonably related to the use of the refrigerator on a give
away shew in which the costly or special nature of the prizes 
is an important feature of this type of program.

(b) In addition to the identification given in (a) above, the
master of ceremonies says: "All you ladies sitting there at
heme should have one of these refrigerators in your kitchen," 
or, "Ladies, you ought to go out and get one of these refrigera
tors ,." An announcement is required because each of these state
ments is a sales "pitch" not reasonably related to the giving 
away of the refrigerator on this type of program.

The significance of the distinction between the identification in 
(a) and that in (b) is, that in (a) it is no more than the natural identi
fication which a broadcaster would give to a refrigerator as a prize if 
he had purchased the refrigerator himself and had no understanding what
ever with the manufacturer as to any identification. That is to say, in 
situation (a), had the broadcaster purchased the refrigerator he would have 
felt it necessary, in view of the nature of the shew, adequately to describe 
the magnitude of the prize which was being given to the winner. On the 
other hand, the broadcaster vrould not, where he had purchased the refriger
ator, have made the type of identification in situation (b), thus providing 
a free sales "pitch" for the manufacturer.
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(a) An airplane manufacturer furnishes free transportation to a 
cast on its new jet model to a renote site, and the arrival 
of the cast at the site is shown as part of the program. The 
name of the manufacturer is identifiable on the fuselage of 
the plane in the shots taken. No announcement is required 
because in this instance such identification is reasonably 
related to the use of the service on the program.

(b) Same situation as in (a), except that after the cameraman 
has made the foregoing shots he takes an extra close-up on 
the identification insignia. An announcement is required 
because close-up is not reasonably related to the lose of the 
service on the program.

(a) A station produces a public service documentary showing 
development of irrigation projects. Brand X tractors are 
furnished for use on the program. The tractors are shown 
in a manner not resulting in identification of the brand of 
tractors except as may be recognized from the shape or 
appearance of the tractors. No announcement is required 
since the identification is reasonably related to the use 
of the tractors on the program.

(b) Same situation as in (a), except that the brand name of
the tractor is visible as it appears normally on the tractor.
No announcement is required for the same reason.

(c) Same situation as in (b), except that a close-up shaving the 
brand name in a manner not required in the nature of the program
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,is included in the program, or an actor states: "This
is the best tractor on the market." An announcement is 
required as this identification is beyond that which is 
reasonably related to the use of the tractor on the 
program.

(a) A bus company prepares a scenic travel film which it 
furnishes free to broadcast stations. No mention is made in 
the film of the company of its buses. No announcement is 
required because there is no payment other than the matter 
furnished for broadcast and there is no mention of the bus 
company.

(b) Same situation as in (a), except that a bus, clearly identi
fiable as that of the bus company which supplied the film, 
is shown fleetingly in highway views in a manner reasonably 
related to that travel program. No announcement is required.

(c) Same situation as in (a), except that the bus, clearly identi
fiable as that of the bus company which supplied the film, is 
shown to an extent disproportionate to the subject matter of 
the film. An announcement is required, because in this case 
by the lose of the film the broadcaster has impliedly agreed 
to broadcast an identification beyond that reasonably related 
to the subject matter of the film.

(a) A manufacturer furnishes a grand piano for use on a concert 
program. The manufacturer insists that enlarged insignia
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of its brand name be affixed over normal insignia on the 
piano. An announcement is required if an enlarged brand name 
is shewn.

(b) Conversely, if the piano furnished has normal insignia and 
during the course of the televised concert the broadcast in
cludes occasional close-ups of the pianist's hands, no announce
ment is required even though ail or part of the insignia appears 
in these close-ups. Here the identification of the brand name 
is reasonably related to the use of the piano by the pianist 
on the program. However, if undue attention is given the 
insignia rather than the pianist's hands, an announcement would 
be required.

(a) An automobile manufacturer or dealer furnishes to a producer 
of television programs a number of automobiles with the under
standing that the producer will use them, or some of them, in 
some of his programs which call for the use of automobiles; 
and that the automobiles imay be used for other business purposes 
in connection with the production of the programs, such as 
transporting executive personnel to business meetings in 
connection with the production of the programs. There is no 
understanding that there will be any identification on the 
television programs beyond an identification which is reason
ably related to the use of the automobiles on the programs.

No other consideration is involved. Under such uses, no 
announcement is required.
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(b) If, in addition to the facts 
between the producer and the 
automobiles may be, and they 
related to the production of 
required.

stated in (a), it is understood 
supplier that one or more of the 
are, used for other purposes not, 
the program, an announcement is

©

(a) A hotel permits a program to originate fran its premises and 
furnishes hotel services, such as room and board, for cast, 
production and technical staff, and also furnishes other 
elements for use in connection with the programs to be broad
cast, such as electricity and cable connections, free of charge, 
and with no other consideration. There is no understanding 
that there will be an identification of the hotel on the program 
beyond that reasonably related to the use made of the hotel on 
the program. No announcement is required.

(b) If the hotel pays money or furnishes free or at a nominal 
charge any services or items which are not for use on or in 
connection with the program (e.g. furnishing free or at a 
nominal charge room and board for the producer for any period
of time not related to the production of the program at the hotel 
site), an announcement is required.

Nature of the Announcement
A station broadcasts spot announcements which solicit mail orders 

fran listeners. The sponsor is merely referred to in the announcements and 
in the mail order address as "Flower Seeds" or "Real Estate" or "the Record 
Man." Such a reference to the sponsor of the announcements is insufficient



m

-296-

500-4-j SPONSOR IDENTIFICATION (Cont.)

to constitute compliance with the Commission's sponsorship identification 
piales because it is limited to a description of the product or service 
being advertised. The announcement requirement contemplates the explicit 
identification of the name of the manufacturer or seller of goods, or the 
generally known trade or brand name of the goods sold. (See Ccxrmission 
Notice entitled "Sponsor Identification on broadcast Station/" FCC 50-1207, 
6 R.R. 835).

A station broadcasts "Teaser" announcements utilizing catch words, 
slogans, symbols, etc., designed to arouse the curiosity of the public by 
telling it that something is "coming soon." The sponsor of the announce
ment is not named therein, nor is any generally known trade or brand 
name given, but it is the intention of the station and the advertiser to 
inaugurate at a later date a series of conventional spot announcements at 
the conclusion of the "teaser" campaign. Announcements of this type do 
not comply with the Commission's sponsorship identification rules. All 
commercial matter must contain an explicit identification of the advertiser 
or the generally known trade or brand name of the goods being advertised. 
(See Memorandum Opinion and Order In the Matter of Amendment of Section 
3.119 (e) of the Commission's Rules, FCC 59-939, 18 R.R. 1860.)

H

A station carries an announcement (or program) on behalf of a 
candidate for public office or on behalf of the proponents or opponents 
of a bond issue (or any other public controversial issue). At the con
clusion thereof, the station broadcasts a "disclaimer" or states that

FORM
S
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"the preceding was a paid political announcement." Such announcements 
per se do not demonstrate compliance with the sponsorship identification 
rules. The rules do not provide that either of the above-mentioned types 
of announcements must be made, but they do provide in such situations that 
an identification be broadcast which will fully and fairly disclose the 
true identity of the person or persons by whom or in whose behalf payment 
was made. If payment is made by an agent, and the station has knowledge 
thereof, the announcement shall identify the person in whose behalf such 
agent is acting. If the sponsor is a corporation, committee, association 
or other group, the required announcement shall contain the name of such 
group; moreover, the station broadcasting any matter on behalf of such 
group shall require that a list of the chief officers , members of the 
executive committee or members of the board of directors of the spon
soring organization be made available upon demand for public inspection 
at the studios or general offices of one of the stations in each community 
in which the program is broadcast. In the event of a network originated 
broadcast, the records required by the Carsmission's Rules shall be made 
available upon demand for public inspection at the studios or general 
offices of the originating station.

Must the required sponsorship announcement on television broadcasts 
be made by visual means in order for it to be an appropriate announcement 
within the meaning of the Commission's Rules?

Not necessarily. The Commission's Rule does not contain any pro

vision stating whether aural or visual or both types of announcements are 
required. The purpose of the rule is to provide a full and fair disclosure
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of the facts of sponsorship, and responsibility for determining whether a 
visual or aural announcement is appropriate lies with the licensee.

Controversial Issues
(a) A trade association furnishes a television station with kine

scope recordings of a Senate committee hearing on labor relations. The 
subject on the kinescope is a strike heir, conducted by a labor union.
The station broadcasts the kinescope on a "sustaining" basis but does not 
announce the supplier of the film. The failure to make an appropriate 
announcement as to the party supplying the film is a violation of the 
Commission's sponsorship identification rules dealing with the presenta
tion or program matter involving controversial issues of public importance. 
Moreover,the Canmission requires that a licensee exercise due diligence in 
ascertaining the identity of the supplier of such program matter. An alert 
licensee should be on notice that expensive kinescope prints dealing with 
controversial issues are being paid for by someone and must make inquiry
to determine the source of the films in order to make the required announce
ment. A station which has ascertained the source of kinescopes is under 
an additional obligation to supply such information to any other station 
to which it furnishes the program.

(b) Same situation as above, except that the time for the program 
is sold to a sponsor (not the supplier of tire film) and contains proper 
identification of the advertiser purchasing the program time. An additional 
announcement as to the supplier of the films is still required, for the 
reasons set forth above.
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(c) Same situation as in (a) or (b), above, except that only 
excerpts from the film are used by a station in its news program. An 
announcement as to the source of the films is required.

A church group plans to film the proceedings of its national 
convention and distribute film clips "dealing with numerous matters of 
profound importance to members of (its) faith" in order to "disseminate 
to the American people information concerning its objectives and programs." 
The groups request a general waiver under Section 317 (d) of the Ccmmuni- 
cations Act so that it need not "waste" any of the short periods of broad
cast time donated to it by making sponsorship identification announcements. 
In one case, the Commission did not grant such a waiver because of the 
absence of information indicating that the subject matter of the clips 
was not controversial and because the alleged "loss" of a few seconds of 
air time was not of decisional significance vis-a-vis Congressional and 
Ccmmission policy relating to issues of public inportance.

Section 3.119 of the Ccmmission's Rules, in part, reads as follows:
3.119 Sponsored programs, announcement of.

(a). When a standard broadcast station transmits any matter
for which money, services, or other valuable consideration 
is either directly or indirectly paid or premised to, or 
charged or received by, such station, the station shall 
broadcast an announcement that such matter is sponsored, 
paid for, or furnished, either in whole or in part, and by 
whem or on whose behalf such consideration was supplied:
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Provided, however, that "service or other valuable 
consideration" shall not include any service or property 
furnished without charge or at a nominal charge for use 
on, or in connection with, a broadcast unless it is so 
furnished in consideration for an identification in a 
broadcast of any person, product service, trademark, or 
brand name beyond an identification which is reasonably 
related to the use of such service or property on the 
broadcast.

(b) The licensee of each standard broadcast station shall 
exercise reasonable diligence to obtain frcm its employees, 
and frcm other persons with whan it deals directly in con
nection with any program matter for broadcast, information 
to enable such licensee to make the announcement required 
by this section.

(c) In any case where a report (concerning the providing or 
accepting of valuable consideration by any person for in
clusion of any matter in a program intended for broadcast
ing) has been made to a standard broadcast station, as 
required by Section 508 of the Carmunications Act of 1934, 
as amended, of circumstances which would have' required an 
announcement under this section had the consideration been 
received by such standard broadcast station, an appropriate 
announcement shall be made by such station.
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(d) In the case of any political program or any program
involving the discussion of public controversial issues 
for which any records, transcriptions, talent, scripts, 
or other material or services of any kind are furnished, 
either directly or indirectly, to a station as an in
ducement to the broadcasting of such program, an 
announcement shall be made both at the beginning and 
conclusion of such program on which such material or 
services are used that such records, transcriptions, 
talent, scripts, or other material or services have 
been furnished to such station in connection with the 
broadcasting of such program: Provided, however, that
only one such announcement need be made in the case 
of any such program of 5 minutes' duration or less,
which announcement may be made either at the beginning

(or conclusion of the program.
(e) The announcement required by this section shall fully and 

faiiy disclose the true identity of the person or persons 
by whcm or in whose behalf such payment is made or premised, 3

3
or from whcm or in whose behalf such services or other 
valuable consideration is received, or by whcm the material 
or services referred to in paragraph (d) of this section 
are furnished. Where an agent or other person contracts 

I or otherwise makes arrangements with a station on behalf
of another, and such fact is known to the station, the 
announcement shall disclose the identity of the person or

1
CO
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persons in whose behalf such agent is acting instead 
of the name of such agent.

(f) In the case of any program, other than a program advertis
ing ccmmercial products or services, which is sponsored, 
paid for or furnished, either in whole or in part, or for 
which material or services referred to in paragraph (d)
of this section are furnished, by a corporation, carmittee, 
association or other unincorporated group, the announcement 
required by this section shall disclose the name of such 
corporation, ccmmittee, association or other unincorporated 
group. In each such case the station shall require that a 
list of the chief executive officers or members of the 
executive ccrnmittee or of the board of directors of the 
corporation, carmittee, association or other unincorporated
group shall be made available for public inspection at the

. >el

studios or general offices of one of the standard broadcast
• ■■ .v . :stations carrying the program in each community in which 

the program is broadcast.
(g) In the case of broadcast matter advertising commercial products 

or services, an announcement stating the sponsor's corporate 
or trade name, or the name of the sponsor's product, when
it is clear that the mention of the name of the product con
stitutes a sponsorship identification, shall be deemed 
sufficient for the purposes of this section and only one \
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J\

such announcement need be made at any time during the 
course of the program.

(h) Ccxnmission interpretations in connection with the fore
going rules may be found in the Comission's Public 
Notice entitled "Applicability of Sponsorship Identifi
cation Rules" and such supplements thereto as are issued 
frati time to time.

Sections 3.289 (FM broadcast station), 3,654 (television broadcast 
stations) and 3.789 (international broadcast stations) contain the same 
provision as Section 3.119, above. Section 3.654 contains the following 
additional subsection:

(e) The announcements required by Section 317 (b) of the
Comuni cations Act of 1934, as amended, are waived with 
respect to feature motion picture films produced initially 
and primarily for theater exhibition.
NOPE: The waiver heretofore granted by the Comission
in its Import and Order of November 21, 1960, (FCC 60-1369) 
continues to apply to programs filmed or recorded on or 
before June 20, 1963. (See Sec. 317 and Section 508 of the 
Camunications Act in 500-4-A).

500-4-k TEASERS

A teaser is, in essence, a short and succinct announcement utilizing 
catch words, slogans, symbols, etc., designed to arouse the curiosity of 
the public as to the identity of the advertiser or product, which is to 
be revealed in subsequent announcements.
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500-4-k TEASERS (Cont.)

Note the revisions of Section 317 of the Ccmmunications Act of 
1934 as amended and Sections 3.119, 3,259, and 3,654 of the Catmission's 
Rules and Regulations. The pertinent part of Section 317 of the Act is 
quoted here:

"Section 317 (a) (1) All matter broadcast by any radio 
station for which any money, service or other valuable 
consideration is directly or indirectly paid, or premised 
to be charged or accepted by, the station so broadcasting, 
iron any person, shall, at the time the same is so broadcast, 
be announced as paid for or furnished, as the case may be, 
by such person."

Big news ccming Monday morning at 8 o'clock. You may win
$1,000.00.

This is not a teaser:

Smith Department store says Monday morning there'll be big 
news and YOU may win $1,000.00.

You may not run a teaser even if you do rotate it with a fully- 
explanatory announcement.

If you plan a station premotion, yon cannot run a teaser campaign 
unless you identify it as a station promot ion. EXAMPLE: KLIF will

sure it is a station promotion, i.e. one that has no octtmercial sponsor
ship. YOU CANNOT SAY: Monday is million dollar day.

This is an exanple of a teaser:

o
announce a million dollar contest Monday morning. That's okay. Be

When in doubt, contact Washington attorney.
The Commission considers such violations to be a serious matter,

UU
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500-4-k TEASERS (Cant.)

subject to liability for forfeiture, and has warned ALL stations 
accordingly.

500-4-1 PROMOTIONAL ANNOUNCEMENTS
The Ccrrmission does not require on-the-air announcements 

concerning station power. But when such announcements are used, they 
must be absolutely accurate. You will have no problem on your AM 
power. On EM, be sure to use only the horizontal ERP factor. Pay 
no attention to vertical plane power. You may have 50,000 watts 
horizontal and 40,000 watts vertical. You may not combine the 
figures for promotional purposes. Use only the horizontal factor.

If;
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â) 500-4-m AUTOMATIC LOGS

The Caimission permits logs to be kept automatically— i.e., on 
tape. The pertinent Rule is Section 73.112. Subparts (a) and (b) of 
this Rule set forth the information which must be contained in every 
program log. Subpart (c) provides as follows:

Cc) No provision of this section shall be construed as
prohibiting the recording or other automatic maintenance 
of data required for program logs. However, where such 
automatic logging is used, the licensee must comply with 
the following requirements.

(1) The licensee, whether employing manual or automatic 
logging or a combination thereof, must be able accurately 
to furnish the Commission with all information required to 
be logged;

(2) Each recording, tape, or other means employed shall be 
accompanied by a certificate of the operator or other 
responsible person on duty at the time or other duly 
authorized agent of the licensee, to the effect that it 
accurately reflects what was actually broadcast. Any 
information required to be logged which cannot be in
corporated in the automatic process shall be maintained
in a separate record which shall be similarly authenticated;

(3) The licensee shall extract any required information from the 
recording for the days specified by the Commission or its 
duly authorized representative and submit it in written log 
form, together with the underlying recording, tape, or other 
means employed.

i
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At renewal time, subpart (3)(c) canes into play. This means that 
you must submit to the Catmission both the tape, and a written extract 
of what is on the tape in proper log form.

500-4-n STATION IDENTIFICATION
The rule is contained in Paragraph 73.117, Part 73, of the Commission's 

Rules and Regulations. Essentially, it requires that you identify the sta
tion at the beginning and end of each time of operation (sign-on, sign-off) 
and during operation (1) on the hour and (2) either on the half hour or at 
the quarter hour following the hour and at the quarter hour preceding the 
next hour. Certain exceptions are allowed, and they are detailed in 
73.117. Traditionally, at sign-on and sign-off, stations have broadcast 
far more information than is required. The inclusion of power, licensee, 
etc., is not required. It is enough to say: "KLIF, Dallas, Texas." You 
may say more, but you aren't required to say more. If you cease operations 
for two hours for maintenance, you must identify the station immediately 
before signing off and again when you resume broadcasting. Obviously, if 
the station goes off the air due to equipment failure you cannot "sign-off." 
You simply follow off-air procedures as outlined in the policy book and 
identify .the station when you resume broadcasting.
The Catmission emphasizes this point:

"A licensee shall not in station identification announcements, 
promotional announcements or in any other broadcast matter either lead 
or attempt to lead the station's listeners to believe that the station 
has been assigned to a city other than that specified in its license." 3

1/28/69
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HOUSEKEEPING

800-1-a CLEANLINESS
The CM is responsible for the cleanliness of the radio station. 

She employs a janitor or ̂ Janitor Service (whichever is more economi
cal and efficient). She fires same if the job isn't done properly.
It is not the janitor's fault if your bu.iletng is not clean. The 
responsibility lies directly with the CM i ¡ote the following duties
of the janitor:

1. Empty all waste baskets, see that trash is removed from 
the building.

2. Clean all surfaces (desks, file cabinets, etc).
3. Vacuum all carpets.
4. Thoroughly clean all rest rooms,
5. Wash and wax all floors, except concrete surfaces. These 

to be washed only.
6. Make sure rest rooms have toilet tissue and paper towels.
7. Clean employee lounge daily.
8. Wash windows.
9. Keep outside areas well policed.

10. Keep janitorial supplies in well-ordered fashion.
11. Do touch-up painting when possible.
12. Clean water fountains, if any.
13. Purchase all cleaning supplies thru OM.

800-1-b DESKS

Desk tops should be free of clutter when not in use. Even
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800-1-b DESKS (Cent.)

when in use, the user should strive to maintain some degree of order. 
Do not keep bric-a-brac, knick-knacks or other such things on top of 
desks. You may —  but you do not have to —  keep on your desk at all 
times (1) one picture set, (2) pen and pencil set, and (3) a blotter 
pad.

Everything else is to be kept in deck drawers. Drawers are 
to be kept orderly and neat. Do not keep junk in your drawers.
Throw it away.

Covers are to be put on typewriters, adding machines, reproduc
ing equipment and other office equipment when not in use.

There should be no accumulation of empty boxes or other 
clutter in evidence at any time. Offices should look at all times 
attractive, pleasant, clean and inviting, and spartan-like in 
efficiency.

800-1-c FOOD IN STATION
You are not permitted to set up a kitchen in your station.

Do not keep food in the station. If food is brought in, that portion 
not immediately consumed should be removed from the station. Paper 
cups should be used for coffee, tea, chocolate, etc. If regular 
cups are used, they should be cleaned after use and placed in the 
employee lounge. We prefer that you use deposable cups, to avoid 
cleaning chores and clutter. We prefer that you use an instant coffee 
service. This precludes coffee grounds being scattered around, and
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800-1-c POOD IN STATION (Cont.)

therefore makes your employee lounge easier to clean. The CM should 
see that all personnel help keep the lounge orderly and should see 
that each employee disposes of his cup. It is exasperating to find 
empty or half-filled and abandoned coffee cups in the station.
Don't let it happen.

The same rules apply to soft beverages in the station. 
Usually, you can get a vending system, inchiding an empty bottle
rack. Make sure employees put empties in the rack every time. Try

/ i f
to get an unmarked vending machine and keep products of all soft 
drink advertisers in it.

0  _____
1 COMMUNICATIONS

800-2-a ANSWERING THE TKT.KPHONE

Promptness and courtesy are the key words. And this rule 
applies to everyone at the station, not just the switchboard 
operator. Here is how operators and receptionists will handle 
situations:

1. A caller uses vulgar language: Hang up on him and report
incident to the manager. You may wish to notify police 
if it recurs.

2. Client calls, irate, uses vulgar language. Be polite,
,3 refer to salesman who handles account. Advise manager

of client's conduct.
Girl friend calls, wants to chat: Don't do it. You may3.
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800-2-a ANSWERING THE TELEPHONE (Cant.)

be discharged for engaging in a personal telephone conver
sation while operating the switdiboard.

4. Board swamped with calls: DON’T LET IT RING! DON'T PUT
CALLER ON HOLD WITHOUT SAYING "CUE MOMENT PLEASE." If 
all five (or ten) lines light up simultaneously, go down 
the line as quickly as possible, acknowledge the call by 
identifying the station and saying "one moment, please," 
then start handling the calls, apologizing briefly for 
the delay.

5. Caller attempts to tie you up with questions that you
can't answer: Refer caller to someone who can answer
questions. If that person, the PD for example, is busy, 
politely ask caller to call back later and ask for PD.

6. Caller wants you to play certain piece of music: "We
are sorry, but we cannot accept requests for music on 
the phone. Will you please send us a card or letter 
with the request?"

7. Caller caplains that commercials are too loud: Refer
caller to CM.

8. Caller coplains that DJ made an off-color remark on air: 
Refer caller to GM.

9. Caller coplains about music: Refer caller to CM or PD.
10. Caller wants weather report: Give caller time of next

newscast, which will contain weather report.

Caller wants to know name of last tune played: Tell them11.



■310-

800-2-a ANSWERING THE TELEPHONE (Cont.)

if you know. If not, say "we don't keep a record of the 
music played at the SB, but that if they'll keep listen
ing you're sure they'll hear it again and will be able 
to identify it.

800-2-b HANDLING COV1PLAINT CALLS

The switchboard normally will refer legitimate complaint calls 
to the QM, QVI or LPD. Regardless of who finally takes the call, 
notes should be taken and placed in a complaint file. TRY to get 
the caller's name, address and telephone number, and as many details 
as possible on the nature of his coinplaints, GM, OM and LPD should 
remain aware of the nature of these complaints, and recommend changes 
to PO if complaints persist.

If any legal question arises in connection with any complaint,
the GM should consult with Washington or local counsel, as appropri

ateate to the subject matter or the complaint. Ronember: before you
consult local counsel, get permission from PO.

800-2-c HOT LINE

McLendon stations with completely staffed news departments 
must have a "hot line." This line is used ONLY for news purposes. 
Never, never use it for a personal call or any nan-news call. Keep 
it free as much as possible, since most of your key news sources
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800-2-c HOT LINE (COnt.)

vn.ll have the number and will use it fran time to time with news 
stories or tips. Make sure you can record frcm the hot line. The 
Corporation president may wish to call your station with an editorial. 
You should be able to record immediately. Furthermore, it frequently 
is necessary for HO to call the station during non-business hours.
The only way we can hope to get the telephone answered is to call 
the hot line number. When you change the number, as you may often 
do when the number gets into the hands of too many people, notify 
PO immediately. The hot line must have one extension in the news 
rocm, and another in the control roam (if your newsroan is not 
manned 24 hours per day).

800-2-d KEY PERSONNEL NUMBERS

Notify PO when numbers are changed. This applies to OM, GM, 
LPD and LCE.

800-2-e LETTER WRITING

Every memo you write; every letter you write, whether internal 
or external or both —  you should assume a copy of it is going to 
the FCC, Never put anything in writing that you wouldn’t want the

canmission to read.
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800-2-f MAIL, USE OF

We have found it more economical to mail between stations and 
HO in "bulk." Avoid sending single letters unless it is important.
Do not use air mail unless it is a rush iton. Special delivery is 
rarely required.

When you make a Friday mailing, be sure to send it first class. 
It will be in Dallas Monday morning. Do not use air mail, since it 
too will arrive at the office on Monday morning.

This is a small economy item, but it, along with 25 other 
small economy items, can add to your profits.

800-2-g TELEGRAMS
Should never be sent between stations or between stations 

and HO, since TWX is more economical. Telegrams should be used 
when recipient does not have TWX and when nature of message (such 
as one NOT requiring an answer) indicates telegram would be cheaper 
than a telephone call. We assume stations will use LD telephones

y

or telegrams ONLY when there is an urgent requirement for speed.
A WU Desk Fax normally is not required and should be ranoved unless 
GM has evidence to support its maintenance.

800-2-h TELEPHONE SYSTEM
Each manager should continually study his requirements for 

(1) telephone lines and (2) telephone extensions. In one station 
recently, we discovered four extensions that were never used and
each cost the station $1.25 per month. The intercan system on your
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800-2-h TELEPHONE SYSTEM (Cont.)

telephone is important, if you need it. If you don't, take it out. 
If you are using sane other electronic intercom system, you might 
find the telephone system far more efficient.

It may be that you have more lines than are required for 
the efficient handling of traffic. Find out. If you have too many 
lines, remove them.

Private, separate lines, except for CM^and Hot Line, are 
forbidden. Run everything else through your main system.

800-2-i TWX

The McLendon TWX network was instituted to cut down on long 
distance telephone and telegraph costs. Long Distance TWX messages 
are charged by the minute, not by the word. The faster a message 
is transmitted, the less expensive it is. For this reason, each 
machine is equipped with a punch-tape device, which enables a trans
mission speed of roughly 100 words per minute. The TWX should be 
used in these cases:

1. Transmission of urgent information.
2. Transmission of request for action or decision within 

the same day, or hour.
3. Transmission of requests for inmediate action or decision.
If an issue needs to be discussed immediately between two

individuals the TWX could easily become more expensive than a long 
distance station to station telephone call. Each TWX message must
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800-2-i TOX (Cont.)

be thoroughly prepared, so answers can be given that will not call 
for additional information. The following steps MUST be taken 
before you send a TWX message:

1. Prepare message on punch tape. Be cryptic, not conversational
2. Make sure all information necessary for a decision are 

included.
3. Dial receiving station.
4. Transmit tape.
It is important to realize that there is only one TWX in each 

McLendon station and/or office. For this reason, the addressee of 
any TWX message has to leave his desk to read and answer an incoming 
TWX message. This is time consuming and therefore costly. There is 
no such thing as a person to person TWX communication. All TWX 
machines are equipped with automatic answering devices. The rges 
begin the minute the receiving station responds, whether attended or 
not. It is therefore best to send a complete message, if possible, 
of about 100 vrords (using the tape transmission, this should not 
exceed 1-minute) unless the reply is of the utmost urgency, do not 
wait for called party's answer. Give whoever is called time to 
prepare (on tape) a thorough and complete answer and TWX back.

It is necessary to stress that the TWX is not an instant 
memo machine, much less a long-distance conversation instrument.
If a TWX can be answered by mail, type: "memo pis" at end of TWX.
If a TWX has to be answered within a certain time, type: "TWX

before__________ (time).



800-2-i TWX (Pont.)
If a TWX has to be answered immediately, type: "GA".

■UThe phrase "END or GA" is meaningless. A TWX is either "GA" 
or "END". We can waive formalities. ABOVE ALL, NEVER GO INTO A 
LONG TWO-WAY TYPED DISCUSSION. The TWX is the responsibility of the 
OM, who should make sure tapes are used.

The TWX has to be checked regularly, since a message may have 
come in while machine was unattended.

800-3-a ALCOHOLIC BEVERAGES
When alcoholic beverages are kept within the offices of a 

station they will be kept under lock with the GM and CM having the 
ONLY keys. Alcoholic beverages will not be consumed on premises 
during working hours 9 a.m.-5 p.m. by anyone. Consumption of AB 
will be confined to the manager's office. Only those persons 
invited to do so by the GM will consume alcoholic beverages on
premises. Indiscriminate use of alcoholic beverages AT ANY TIME,

'ANY PLACE, may result in severance for cause.

800-3-a-1 ALCCHOLIC BEVERAGE ADVERTISING
Beer and wine commercials may run on any McLendon Station 

at any hour.
Liquor stores, with certain restrictions, may run at any 

hour on any McLendon Station. The word "liquor" may be used only 
when it is part of the advertiser's store name. "John's Liquor 
Store" is permissible; "Buy your liquor at John's" is not. The 
store may of course advertise beer and wine and "other" or "packaged

beverages. The "other" should be indicated to the advertising of



beer and wine. Soft sell in all cases.
Hard liquor, including brandy and cordials, may not be ad

vertised on contemporary format stations, either by brand name or 
specific reference. Such advertising is acceptable on good music 
stations so long as the copy is in good taste and is not hard 

sell. Managers should notify the HO in advance of all contracts 
for hard liquor advertising, and copy should be submitted for re
view, either by cassette or text.

800-3-b CHRISTMAS CARDS

We do not send out Christmas Cards. General managers and 
salesmen are encouraged to send out "personal" Christmas messages 
to valued clients or customer-friends. So much the better if they 
are handwritten or, at least, hand signed.

We discovered years ago that "business-to-business" Christmas 
Cards simply wind up in File 13, totally unacknowledged1

800-3-c CITIZEN OF CHS DAY AWARD

Each station must have in force a "Citizen of the Day" award 
program. If a competitor uses the same feature, change the name to 
"Today's Good Citizen," "KXXX Salute of the Day,", etc. These are 
the steps necessary to launch the program:

1. Select at least 30 recipients before you start.
2. Using the sample in the "Forms" section of this policy 

book, order Citizen of the Day certificates.
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800-3-c CITIZEN OF 1HE DAY AWARD (Pont.)

3. Designate someone on the office staff as "chairmank"
This chairmanship will be in add i t: ion to that person' s 
regular duties.

:4. Design a simple work form to be used by your chairman in 
' developing the material to be used in the on-air salute.

5. Design a basic letter that will accompany the certificate. 
Most of the time you will want to hand deliver the letter 
and certificate.

6. You should mail or hand deliver the letter and certificate 
after the on-air salutes.

SOURCE OF RECIPIENTS: Your salesmen, other staff members
your personal knowledge of community leaders, the newspaper.

BASIS OF SELECTION: Contributions to business, religious,
political, social industrial life of your carmunity.

HOW TO DEVELOP EACH AWARDEE: Avoid calling the individual
himself. Call his wife (or her husband) and explain what you are 
doing. The mate usually will be most willing to explain everything 
his or her mate is doing in community and/or business endeavors. 
Failing in this area, contact the awardee's secretary, business 
partner, or scmeone close who knows about his business and community 
activities.

7. On-air salutes should be 1-min,or less. These to be
classified as PSA

V Your chairman should keep careful records of each award and

must make sure that each awardee receives a letter and certificate
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800-3-c CITIZEN OF THE DAY AWARD (Coni . )

In sane cases, you may wish to frame the certificate. Generally 
speaking, however, you can count on the recipient having it framed 
himself.

At the end of each year, you may wish to hold an awardee 
function to which all recipients are invited. BEFORE YOU MAKE SUCH 
PLANS, HOWEVER, CLEAR WITH PO AND GET IT IN WRITING.

POINTS TO WATCH: (1) Use exact pronunciation of recipient's
name. Make sure of all facts. (2) If in the course of getting 
material on a prospective recipient and you are asked NOT to run 
the salute, DO NOT RUN THE SALUTE! If you work ahead, which you 
surely must do, ascertain that the recipient hasn't died since you 
decided to make the award. This has happened, and it is a traumatic 
experience. (3) Don't embarass a guy with a big build up when he 
has not in fact contributed a thing to the conmunity. He can't be 
just a buyer or just a customer. He must be something more.
(4) Make sure your salesmen don't premise the award to anyone.
Each salesman may suggest names to the GM and CM, and you may in 
turn give them to your chairman. The award should come as a surprise 
to the winner. (5) The chairman will make NO awards without approval 
in?-writing from OM or GM, (6) Your present program policy will 
determine how often you will schedule the award announcements.

800-3-d CLIENT PARTIES

Client parties normally are confined to luncheons involving 
no more than two or three time buyers. We prefer that you entertain
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800-3-d CLIENT PARTIES (Cont.)
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NO more than one at a time and that you use the moment to sell the
client on the station, while gaining his good will. Mass luncheons
and dinners, whether for trade or cash, MUST HAVE PRIOR APPROVAL,
IN WRITING, FROM PO.

800-3-e FLOWERS

Floral arrangements for funerals are sent only when the next 
of kin of an employee dies. This would include an employee's parent, 
child, wife, brother or sister. It would NOT include in-laws, cousins, 
uncles, etc.

GM will use his own judgment in sending flowers to clients.
An example of when you might send flowers would be in the death of 
the president or general manager of an agency that has been particu
larly close to the station. Every floral expense will be carefully 
examined by ST.

800-3-f GIFTS, LISTENER
Office managers are required to account for the distribution 

of gifts to listeners and clients. Exact records will be kept and 
will be immediately available for inspection at all times.

If Mrs. Jones wins a refrigerator in a contest, full details 
on source, date, and contest should be kept in the "Listener Prize 
file.



800-3-f GIFTS
If the station gives away 20 fixed tune receivers, exact 

records must be kept in the "Client Gift" file. When the station 
receives Merchandise frctn the HO, then ho should be advised of how 
and when the merchandise was distributed along with the name and 
connection of the recipient.

Managers are not authorized to provide gifts for clients of 
friends of the station at Christmas or at any other time without 
prior approval from PO. This includes gifts for "door prizes," 
except that surplus albums (no more than two) may be given as a 
door prize.

800-3-g GUEST EXPENSES
The corporation does not wish to pay hotel bills or airline fares 

for other than company personnel. We prefer not to entertain to the 
extent of paying hotel or airline bills for anybody other than your 
own employees. If you believe you must violate this rule, be sure 
to send details to PO, including what revenue, if any, developed from 
the expenditure. Abuse of this policy can have serious consequences.

800-3-h PUBLIC APPEARANCES
McLendon station personnel are NOT permitted to make appearances 

on TV commercials. They may make appearances at charity benefits NOT
I

involving competitive media. They may appear at sock hop for pay, so 
long as they are there primarily as a representative of the station.
They may make speeches, after clearance with the general manager, at 
service club functions. (See 800-4-m) GM will ascertain that station 

programming and/or operational policies are not the subject of speeches.



t' I
-320 a -

800-3-h (2) PUBLICITy

Publicity for each station is handled or Cleared through the NDPA. 
Technical stories will FIRST be submitted to the NCE for his approval, 
THEN to NDPA. If anyone at your station is contacted for information 
for use in a news story in any publication, refer the caller to NDPA. 
No one at your station is authorized to divulge any information on 
programing, operational systems, technical developments, or personnel.

I
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800-3-i PUBLIC RELATIONS (MANAGERS)

Each general manager should get to know:
1. The United States Senators fran your state.
2. Members of the U. S. House fran your District.
3. Local State Legislators, senators, assemblymen.
Certainly, at least the latter two represent an important

area for the exercise of your influence. 1 would like to see you 
get to know your elected officials in Congress personally and this, 
of course, includes your two Senators. You should see that they 
are sent copies of all of the editorials broadcast on your station, 
including the Hone Office editorials frcm Dallas. You should get 
to know them personally on visits to your city and advise the president 
of those you think he will want to know in Washington. You should, 
by telephone or otherwise, call their attention to any editorials 
or other station matters which you believe should be included in 
the Congressional Record since this is read in many quarters and 
lends high prestige in the proper areas. Any unusual public 
service undertakings are also appropriate subjects for inclusion 
in the record by your elected representatives. Once you have made 
their personal acquaintance, an occasional news telephone call ask
ing for carment on sane issue raised by your Congressman or Senator 
should be made.

You should make every effort to becane personally acquainted 
with your local elected representatives, especially the mayor.

800-3-j STAFF CONDUCT & DRESS

The rules that apply to salesmen and announcers also apply to
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other members of your station staff.

GENERAL

800-4-a COMPANY PARTIES

The station does not finance company (employee) parties. 
"Dutch ̂ reat" get togethers may be held at the discretion of GM. 
Such gatherings should be well-planned and carefully regulated.
The only possible exception to the rule would be station openings, 
which parties would include clients and potential clients, as well 
as staff members.

800-4-b COST ECONOMY

Every member of the staff, particularly every member of the 
executive staff, is expected to look for ways to cut costs. Small 
savings on utilities, LD telephone calls, office supplies, postage, 
telegrams, TWX, and maintenance —  all can add up to big dollars.

800-4-c GENERAL CONTRACTS

No contracts are to be signed without prior discussion with 
and approval from the president's office. This includes .«u..
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contracts for jingles, program aids, employees, barter, licensing agencies.
All general contracts (including those for jingles, program aids, 

brokerage, barter, and licensing) shall be executed by an officer (CB,PO, 
or ST) of the licensee. Each contract submitted for approval should be 
accompanied by a memorandum shewing consideration to be provided by each party, 
contract terms, and specific reasons for recommending approval. In every 
case, two copies of the actual contract to be signed should be sent to the 
HO. Both copies will be returned so that the station may retain one and 
forward the second copy to the other party. The PO will Xerox a copy for the 
HO master contract file. No contracts containing automatic renewal clauses 
will be signed, unless the other party agrees to accept a letter of cancella
tion at the time of signing.

 ̂ 800-4-d HIRING ADVERTISING AGENCY
No one is authorized to hire an advertising agency or even institute 

negotiations with one without approval in writing from the president's office (PO) * 
The corporation maintains an agency, Barton & Gray, which charges us the 

normal 15% plus production costs. If special situations arise in which a local 
agency may be needed, PO approval is required before you even mention the subject 
to an agency.

Advertising budgets for each station are approved by the PO and executed 
by our cwn agency. Do not place any advertising without express approval from PO.

800-4-e HOLIDAYS
Christmas Day, New Year's Day, Labor Day, July 4th and Thanksgiving.

4 800-4-f INDIVIDUAL MEMBERSHIP DUES

Do not join a club and expect the corporation to pay your dues unless 
you have prior written approval frem the president.

1/28/69
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This includes the Chamber of Ccttmerce, Lions, Junior Chamber, and all 
other such organizations. This also applies to private clubs, country 
clubs, and the like. Although if you belong to a private club and if 
you entertain clients there, these will be paid by the Corporation 
just as though you had entertained at a public restaurant.
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800-4-h NEPOTISM
Station managers are advised against hiring husband and wife, 

or relatives of any persons, already employed at the station. The 
reasons for such a rule should be obvious. If you ever have to re
lease one of than, you probably will have to release both or all.
Job areas where exceptions might be approved would include monitor
ing, merchandising and temporary employment.

800-4-i OFFICE SECURITY
It is the duty of the OM to see that the offices and studios 

are closed to the public Qftep Regular office hours. She should knew 
the name and address and relationship of every person who has a key 
to the station. If she does not, she should undertake to change locks 
and reissue keys to personnel whose duties require them to possess a 
station key. Desks and files of the CM and GM should be locked during 
non-business hours. The CM should ascertain that all locks
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actually work. When a lock becomes inoperative, she should have it 
repaired immediately. Only the general manager and office manager 
should know the station's grass billing. Individual salesmen should 
know only what he bills and what he can find out from other salesmen. 
The station's total billing is a company secret and should be kept 
only by the CM and CM. Station security also extends to administra
tive policy books, programming policy, audio techniques and all 
files, except the public file, which is discussed in another section 
of this policy book.

No visitors are allowed in the station after regular business 
hours. Visitors are not allowed in the control room at any time. 
Visitors should be discouraged from visiting the program areas at any 
time, although we realize this is difficult in the case of record 
distributors, equipment salesmen, etc. We simply don't want incidental 
people browsing through our logs, music sheets, promotions, etc.

When necessary to have a visitor in the program section, 
escort him in and escort him out. Do not leave him alone to "look 
around

800-4-j ORGANIZATIONAL STRUCTURE

McLendon Stations are not organized along standard structural 
lines. Because ,as you can see from the typical organizational chart, 
ours is a relatively large broadcast organization, and because we 
continually try to make our operating units more efficient, we offer 
station executives an inordinate quantity of assistance.



-327-

800-4-j OPGANIZATIONAL STRUCTURE

The fer, still, is the final authority in any
McLendon Station. He may be overruled on■y by the President and/or

are (1) to develop sales and profit, and (2) to develop the station's 
local image.

the direct selling and usually does not carry an account list. He 
is, essentially, an overseer. At most McLendon Stations, the

an account list, spends most of his time outside the station, and

of his position, the Heme Office has provided an unusual quantity of 
quality assistance.

McLendon station executives are assisted by a staff of special
ists frem the Heme Office. This help is in the ccmplex fields of 
financing, law, accounting, programming, engineering and premotion. 
These are the areas that normally would consume 90% of a general 
manager's time at the ordinary radio station.

Since the jSeneral Manager of a McLendon Station must function 
as the company'sjNbmber/One salesman, the Heme Office has further

The general .Manager's primary functions in a McLendon Station

In many companies, the general Maim jar is an executive who 
simply oversees the work of department Heads. He does little of

general Manager is the L6cal and National sales manager. He carries

frequently travels to call on National and Regional accounts and 
to work with his station's rep. firm.

To enable the General Manager to meet the stringent requirements
r ----- -
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provided help in the form of an pffice Manager who relieves the 
GM of virtually all administrative and personnel details. The QM, 
in most cases a woman, is the assistant general panager.

With few exceptions, authority in the McLendon organization 
is granted on the basis of performance and accomplishment. Because 
of this practice a great deal of cooperat ion and coordination is 
required among all executives at all levels.

Operating executives at McLendon Stations:
1. General Manager
2. Office Manager
3. Local Program Director
4. Local Chief Engineer
5. Managing Editor (At seme stations)
6. National Sales Manager (At seme stations)
7. Local Sales Manager (At seme stations)
8. Operations Manager (At seme stations)

Heme Office Executives Include:
1. President
2. National Program Director
3. National Chief Engineer
4. National Director of Public Affairs
5. Assistant to the President
6. Members of Board of Directors

In addition, the Corporation employs a number of consultants
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in the fields of law, engineering, sales, management, and public 
relations. These consultants are available only to (34s, QMs, and 
HO executives. When 04s and QMs believe they require help from 
consultants, they should receive specific authority frcm the P0 
before making contact. The exception here is in the area of FOC 
rules. GMs and OMs are obligated, through policy to refer legal 
problems regarding the FCC to Washington attorney.

For the purpose of establishing a "diain-of-oanmand" in 
McLendon stations, we have divided our operations into two general 
areas, operational and administrative.

The LPD, for example, is operationally responsible to the NPD. 
He is admini stratively responsible to the GM through the 0M. For 
example, if an announcer isn't performing according to format, the 
LPD would discuss the matter with the NPD and arrive at a solution. 
This problem does not belong to the GM or 0M. If it is decided 
that the announcer is to be released, the LPD advises the 0M and 
GM of the release date, terminal pay, if any, and provides the 0M 
with necessary personnel and payroll facts on the replacement. If 
the LPD wishes to recommend an increase in pay for an announcer, 
he submits the request to the (34, through the 0M. The CM will 
discuss the matter with the GM who will either grant the increase 
or will kill the request at station
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level. If the PD wishes to make an issue of the question, he would 
then appeal to PO through the GM. The LPD should take all matters 
pertaining to ASCAP, SESAC AND EMI to the CM. Promotions, format 
changes, and questions about music should be taken directly to the 
NPD. Questions regarding traffic, copy for commercials, and the PD 
secretary (if any) should be taken to the Office j>5anager. Any LPD 
question dealing in sales goes directly to the GM. Any LPD 
question dealing with personnel and/or administration goes directly 
to the CM. Any LPD question dealing with the station's programming 
goes directly to the NPD.

The^Local Chief Engineer operates in much the same way. He 
is charged with keeping the station operating electronically and 
mechanically in accordance with FCC requirements and the require
ments laid down by the NCE.

On administrative and personnel matters, the ICE deals 
directly with the CM. The LCE rnurt okay all bills before the CM
requisitions payment.

The LCE, in maintaining studio equipment and in developing 
more efficient ways to operate and to produce program material, works 
closely with the LPD. Complete cooperation between the LPD and the 
LCE is essential. When studio equipment breaks down or doesn't 
function properly, the LCE has an affirmative obligation to make 
necessary repairs. Good judgment on the part of the ICE is required 
in such a situation. If the gate on an Ampex in the control room
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breaks, this is not an emergency. The gate can be secured with rubber 
bands until a requisition can be run through channels. If, on the 
other hand, a cartridge unit in a "live" station breaks down or 
if a tape deck in the program section of an automated station quits, 
this may constitute an emergency and the ICE would be required to 
take immediate action.

As you may expect, all announcers are responsible directly 
to the LPD. All newsmen are responsible directly to the l^anaging 
^¡ditor. All salesmen are responsible directly to the QYl, except 
where a SM exists. All engineers are responsible to the ICE.

All secretaries, bookkeepers, receptionists, switchboard 
operators, janitors, and file clerks are responsible directly to 
the CM. The music librarian, if the station has one, is responsi
ble to the LPD. The production ¿hief, usually an announcer, is 
responsible to the LPD. The Iptudio ¿Maintenance engineer, if the 
station has one, is responsible directly to the ICE. The \praffic 
^lanager is responsible to liPD. All questions dealing with traffic, 
tiire orders, cancellations, etc. should foe referred directly to the 
CM by all personnel.

Individual responsibilities and relationships are dealt 
with in greater detail under specific headings in this policy book, 
e.g., local Chief Engineer, Office Manager, etc.

The organizational structures at McLendon Stations will vary.
Format, revenue, and program technique determine the size of the staff
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Our Xutcsnated Good Î usic stations require few personnel. All-News 
and Contemporary music stations require a large number of people. 
The typical organizational chart shows the structure for our most 
populous staff. Where the station is automated, a greater number 
of individuals wear "extra hats." At one McLendon Station, the 
morning announcer also is traffic chief. This is possible because 
log processes are simpler and less time-consuming at automated 
stations. At seme stations, as many as three persons are required 
to handle traffic. At automated stations, the mid-day announcer 
also may serve as studio maintenance man. The night-time announcer 
may be a copy writer.

800-4-k OUTSIDE EMPLOYMENT

ONLY part-time employees of McLendon stations may accept 
outside employment. These part-time employees, except engineers, 
may NOT work for other broadcast companies. ANY full-time employee 
who accepts part-time work elsewhere, regardless of the field, will 
be subject to immediate dismissal.

800-4-1 PAYDAY

You are paid on the 1st of the month for the 16th through the 
end of the previous month, and on the 16th of the month for the 1st 
through the 15th of the same month. Should you begin work in the 
middle of a pay period, you will receive pay for the period you worked
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(indicates direct supervision)

- (indicates administrative supervision, technical 
Supervision originates at HO).
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during the period at the next regular payday, unless you started 
work after payroll details have been completed and mailed to HO.

800-4-m POLITICS

It is not the policy of this corporation to forbid your 
participation in politics. Some individuals have only a passing, 
side-line interest in politics. Others want to get into the middle 
of things. If you have only a side-line interest, that is fine 
and we need have no communication regarding your interests. How
ever, should you decide to:

1. Run for political office
2. Become a precinct or ward worker
3. Make political speeches on behalf of a candidate or issue
4. Manage a candidate's campaign

the president of the corporation. It may be that your obligations 
to your job are so great that you literally cannot afford the time.

We do not tell you how to vote. Vote your convictions. But we 
believe we do have the right and indeed an obligation to at least 
discuss with you any greater or more extensive participation in 
political situations.

You will be wise to discuss the matter with thegeneral Manager and/or

800-4-n USE OF CONSULTANTS

Attorneys - Washington - Marcus Cohn is on retainer. His fees
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are the same each month, regardless of how many times you write or 
call him. Feel free to ccnmunicate with him or members of his staff 
at any time. NEVER WRITE TO THE FCC DIRECT. Always channel your FCC

NO mistakes in this instance.
For working purposes, questions on particular problems are 

more effectively handled if they are channeled through certain persons: 
Paul Dobin - Television, Ccmmission Rules 
Stanley Cohen - Renewal Applications
Stanley Neustadt - The Conmunications Act (Laws, rules, court

Roy Perkins - Auxiliary Licenses (Microwave, remote points, etc.)

Engineers - Only rarely will you need consult an "outside"
engineer. The corporation's national chief engineer

opinions, etc.)

Attorneys, Local - On ̂ ¡ocal Attorneys, not on retainey clear
with PO before taking your problem to them. 
They, if not on retainer, turn the meter on 
the minute you call and don't turn it off until 
your problem is solved. Frequently, cannon 
sense will solve the problem. More reequent- 
ly, the PO will have the answer.

can solve most problems that can't be hand
led by your local chief engineer. Get firm 
approval frcm the national chief before call-
ing in an outside consultant, whose daily
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rates run up to $250.00 per day plus expenses. 
Public Relations - The Corporation will from time to time 

maintain a public relations consultant in New 
York. However, your public relations problems 
should be channeled through the corporation's 
NDPA in Dallas. If the consultant's service is 
required, the NDPA will handle it. All matters 
pertaining to advertising, news releases, public 
exposure (such as participation in a trade fair, 
participation in a parade, sponsoring a dinner, 
baseball team, etc.), should be cleared through 
and discussed with the NDPA.
Unless the story is too hot to hold, get in touch 
with NDPA. If you are sure you have a story, a 
phone call may be justified.
If you are contacted by reporter, refer to NDPA.

800-4-0 PERSONAL USE, STATICS EQUIPMENT AND FACILITIES
No employee may make personal use of any station equipment.

This includes announcers who wish to make audition tapes (they can go 
to a professional recording studio); salesmen who belong to the Kiwanis 
Club and wish to run off copies of the club bulletin on the Xerox; 
secretaries who want to "stay late" and use the typewriter to address 
Christmas cards or other purposes; individuals who want to "borrow" 
a tape machine, or an amplifier for use at a private function.
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800-4-p EMPLOYEE SUGGESTIONS
When practicable, QMs are encouraged to set up orplcyee sugges

tion systsns. A suggestion box may or may not be used. We prefer a 
less rigid system where the employees are encouraged to turn in con
structive suggestions. Sometimes, when a box is used, a lot of your 
time may be wasted reading destructive, unsigned complaints.

800-4-q PRIVACY
Discourage employees from working at other employee's desks, 

going through other persons' mail, desks and files. Although desks 
are not to be locked (except OMs), this should not indicate license 
for an individual to search desks and files.

800-4-r SICK LEAVE
The Corporation has no guaranteed annual sick leave. Each 

case will be considered on its own merit. In all cases, however, 
when a person is off from work because of illness, he must have his 
illness certified by his attending physician.

800-4-s CONTINUING EDUCATION
McLendon GMs and OMs are expected to continue their education 

in every way possible, particularly in the field of human communica

tions. These would include:
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1. Vocabulary
2. Letter Writing
3. Grammar
4. Spelling
5. Public Speaking
6. News Writing
7. Pronunciation
8. Speed Reading
9. Speed Writing
10. Use of Typewriter
11. News Announcing.
12. Commercial Announcing

Additionally, you should know how to operate every office 
machine in your office, including the adding machine, calculator,

I  *;; -

Xerox, postage machine ana eiecr-rc typewriter. On the adding 
machine, you should know he*'’ tQ ..-Itiply and divide. This knowledge 
can save you hours of time when you are figuring percentages. You 
should also know how to operate the console in your control roam and 
how to turn the transmitter on and off and how to take readings for 

the operator's log.
You should have a working knowledge of every operation in your

station. You should know how to prepare the log and understand the 

continuity filing system.
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JOB DESCRIPTIONS

800-5-a ANNOUNCER

Announcers work under the direct supervision of the/Program 
/director. Each announcer is selected primarily on the basis of his 
ability to perform on the air. This includes voice quality, ability 
to interpret copy, ccmmercial and non-camercial, and his personality. 
In many McLendon stations, announcers are given duties in addition to 
on-air duties. These may include traffic, public service director, 
continuity writer and maintenance. Each announcer should be thoroughly 
familiar with the station's production equipment and should be 
capable of producing announcements at any time and with a minimum 
of supervision. Promotions are made frcm within, whenever possible, 
and the announcer who shows initiative is usually considered for 
premotion. Announcers are expected to prepare their shows in 
advance. Time is allowed for this required preparation. Lack of 
preparation is immediately apparent and a continuation of this 
situation can result m  dismissal. Announcers are expected to learn 
every detail of the format and be able to execute it professionally. 
Announcers will make public appearances when directed to do so by 
the LPD.

800-5-b BOARD OF DIRECTORS

The Board of Directors establishes policy which governs the 
operation of all McLendon broadcast stationŝ . Individual board
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members, either in person or through HO executives, follow through 
to see that policy is observed at all McLendon broadcast stations.

800-5-c BOOKKEEPER
Bookkeeper works under direct supervision of OM. Prepares 

monthly billing. Makes deposits. Posts receivables. MAKES SURE 
THAT ALL BILLS CARRY PREVIOUS BALANCES. Works continuously, in 
close coordination with QM, to reduce receivables.

The bookkeeper also performs such other duties as set down
by OM.

800-5-d COMMERCIAL CONTINUITY WRITER
Employed primarily to prepare commercial continuity. 

Selected on the basis of training, formal education, ability to 
write fresh, creative ocmmercial copy that will sell products or 
services for station clients.

May be assigned to write other material, such as public
service announcements, station promotional announcements, news

• • •
stories. Must coordinate closely with production manager, traffic 
manager, individual salesmen. Works under direct supervision of 
program director. Observes strictly all copy-length rules. 
Maintains commercial continuity files. Prepares annual FTC report. 
Coordinates with production manager in establishing production 
schedules and copy
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deadlines. Screens ALL commercial and PSA copy, ET s and^pes, 
to make sure none violates format of station.

800-5-e GENERAL MANAGER

The General Manager of a McLeridon station is a broad-gauged 
individual whose specialty is sales. His main job, in a word, is 
profit. He has overall responsibility for operating the station.
He is directly responsible for the development of local and national 
sales and is the station's chief public relations official.

McLendon managers are provided with unusually strong execu
tive assistants at the middle and upper management level. He 
personally heads the team, but does NOT have direct technical 
responsibility for engineering, programming, financing or station 
administration. He concerns himself with sales, staff morale, and 
station image. He develops efficient operating routines throughout 
the station. He may or may not carry & local account list, depend
ing upon the station's individual organizational plan. In every 
case he works directly with local salesmen in an effort to place 
more business on the station. He works directly with the National 
Rep, unless the organizational plan provides for a national sales 
manager, and makes annual trips to work with fiep salesmen, and 
district, division or National /dales Managers of prospective 
clients. When a national sales manager is on the staff, the GM 
confines himself mainly to local sales problems, leaving national
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problems to the national sales manager. GM supervises work of. 
national sales manager. The QH represents the station at public 
functions; he does in-hcme entertaining of clients and public 
officials; he works directly with Washington attorney on FCC 
matters. He works directly with PO on station policy matters. He 
approves hiring and firing of all employees. He ascertains that 
the station is operating within FCC rules at all times. He sets 
an example for the entire staff in his personal conduct, appearance, 
work habits.

800-5-f JANITOR
Under direct supervision of CM, and works on schedule laid 

out by CM. Is under direct supervision of CE and/or PD when cleaning 
rooms containing technical equipment. Maintains janitorial supplies, 
reordering through CM. Maintains cleaning equipment, such as vacuum 
cleaners and buffing machines. Cleans station EVERY day except 
Sunday. Ranoves clutter frcm station continuously. Sees that waste 
baskets are emptied and that waste is ronoved fran premises in 
accordance with local ordinances. Dusts and cleans ALL surfaces (floors, 
desk tops, table tops, etc.) every day. Cleaning may include dusting, 
sweeping, mopping, waxing, buffing, in accordance with routine set up 
by CM. When station operates in separate building, the janitor ascer
tains that the outside area is maintained, to include hedge trimming, 
lawn mowing, and trash policing. The janitor will post signs on out
side signs, where applicable.
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Works under direct supervision of the National Chief Engineer, 
but may be directed in his work by the General Manager and LPD. He 
is under technical control by NCE, but under administrative and 
operating control of GM. The LCE must have a first class license, 
with broadcast endorsement, from the FCC. He must be thoroughly 
familiar with transmitting, antenna and studio equipment of the station. 
He must be thoroughly familiar with FCC rules relating to his particu
lar job and radio station and is charged with seeing that station 
complies with the rules. Essentially, the LCE's job is to (1) keep 
the broadcast signal at maximum fidelity and (2) keep the station 
on the air. In addition to keeping the transmitter operating proper
ly, the LCE also is charged with keeping the studio equipment 
operating at peak efficiency.

The LCE works with CM in okaying all statements of charges 
for engineering supplies and services. On all except day to day 
supply purchases, LCE must have prior approval from NCE. HO will 
pay bills only when okayed by the LCE. NCE only will negotiate 
purchases of major equipment, such as transmitters, consoles, etc.
LCE is responsible for training announcers in running consoles, 
production roans, maintaining operator's logs and special telephone 
and two-way radio equipment. The LCE is responsible for keeping the 
transmitter site clean; for keeping tower lights in working order 
and for keeping the tower painted. He is responsible for daily 
preventive maintenance of studio equipment, and for keeping the 
transmitter maintenance log. He will refer all memos and/or letters
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from any division of the FCC directly to (34. GM will then follow 
instructions given under 100-1-c. In case of disagreement between 
(34 and LCE on handling a corrmunication from the FCC, (34 will immed
iately consult Washington Attorney and both will defer to Washington 
Attorney judgement.

800-5-h LOCAL PROGRAM DIRECTOR

The LPD works under direct supervision of NPD, but may be 
directed in his work by (34. NPD and then PO will settle differences 
of opinion between LPD and (34. In the event LPD proposes program
ming change or project which GM finds objectionable, LPD will hold 
further action until NPD or PO makes judgment. LPD is responsible 
for the station's total sound, including quality_and length of 
commercials; quality of announcer performance; program log correct
ness; station promotion, air portion of sales promotions; studio 
security, program department security; conduct of announcers; 
commercial and promotional productions. Where appropriate, he

¡JfV.

will be responsible for producing hit music charts. He recommends 
additions and deletions to the air staff (and news staff, where 
appropriate) to the NPD and 04. He proposes salary increases to 
(34, following procedures in 700-3-i. He is responsible for program 
monitoring and program monitoring of competitive stations. He 
contributes to the Weekly Digest. He maintains close mail liasion 
with NPD on all programming matters. He is responsible for prepara-

tion of commercial, promotional and creative continuity. He is
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immediate supervisor of music director and record librarian. He 
may or may not work a board shift, depending upon station budget. 
Coordinates closely with LCE and other members of engineering 
department. Sees that fresh Public Service material is prepared 
weekly and supervises work of PublicService director in accordance 
with 500-1-i. Cooperates with sales in development of speculative 
announcements and in development of salable features (news, weather- 
casts, etc.), while rigidly enforcing provisions of the programming 
format. Communicates directly with GM in providing commercial 
availabilities and in developing station promotions. Never launches 
a promotion without making sure everyone on the staff understands 
when it starts, how it works.

Sees that all air personnel have complied with all station 
policy regarding conduct, contracts, affidavits and questionaires. 
And in this regard, coordinates closely with CM, who may or may not 
keep related files.

800-5-i NATIONAL CHIEF ENGINEER

The NCE directs the activities of all ICE s. He advises PO 
on technical aspects of proposed new facilities. He personally 
purchases all major equipment on orders from PO. He is responsible 
to PO and BD. He also is troubleshooter for all stations, employs 
and works directly with any engineering consultants employed for 
any reason at any station; must know all FCC rules relating to 
engineering and is responsible for seeing that ICE s know and comply
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with the rules; continually searches for new and more efficient 
technical methods, techniques and systems for possible employment 
at McLendon stations. Attends industry meetings of all types when 
technical instruction and/or information is available and when NCE 
and PO believe corporation can profit frcm NCE attendance.

Approves transfer of equipment and personnel from one station 
to another. Approves employment of additional engineering personnel, 
before LCE submits proposal for additional engineering personnel 
to GM. Makes sure all LCE's understand all engineering sections of 
this policy book.

800-5-j NATIONAL DIRECTOR, PUBLIC AFFAIRS

Plans, creates, writes and submits rough visual ideas for all 
Rational advertising and promotional campaigns. Plans and supervises 
all art work in finished form, including logos, letterheads, business 
cards and special mailing pieces. Writes, rewrites or supervises 
the writing of all press releases going to both local and national 
publications. Supervises all photographic work and shooting - 
advertising and press releases. Maintains and increases public 
relations contact with all national and local press representatives. 
Handles advertising and pronctional problems of those people and 
firms as so directed by PO. Aids stations in local sales problems, 
such as writing presentations for specified sales, merchandising 
brochures and posters. Screens, examines and consults with every
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specialty salesman and advertising representative who might present 
a saleable and effective sales idea, or advises GM's on same. 
Coordinates with Rational PR consultants. Plans advertising and 
promotional activities for station openings. Handles all matters 
of special promotions, such as aiimebuyer's Weekends at Cielo, both 
in-town and out-of-town luncheons, dinners and parties. Handles 
local special promotions of significance, such as James Bond,
Flying Saucers, Living Billboards, when requested by PO or GM's. Con
sults and handles all internal affairs that concern Cielo insofar 
as possible with personnel. Writes certain specified editorial 
copy as directed by PO, as well as speeches and presentations.

800-5-k NATIONAL SALES MANAGER (STATION)

Works directly under supervision of CM and handles national

sets up merchandising program as indicated by national time orders

of station activity, as required in 600-3-j. Continually seeks

business trends and recattnends to GM work and promotional programs 
designed to increase station's national business.

and regional business.

and as approved by CM.

sales aids for use by Rational Âep and continually watches national

800-5-1 NATIONAL PROGRAM DIRECTOR

Has supervision over all LPD s. He ascertains that:
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800-5-1 NATIONAL PROGRAM DIRECTOR (Cont.)

1. Programming policy is set for each station.
2. Each station strictly adheres to policy.
3. Approves employment of each new announcer.
4. Ascertains that each LPD understands policy book, 

administrative and programming.
5. Continually searches for new air personnel, maintaining 

file of tapes and bg's.
6. Continually searches for new programming techniques.
7. Continually searches for new and fresh station promotions.
8. Supervises production of weekly digest, and contributes

v to the digest.
t :

9. Monitors scheduled program tapes from stations and supplies 
critique.

10. Recommends additions to and deletions from all air staffs
to GM and LPD. Note: PD will settle differences of opinion.

11. Attends such industry meetings as may be required by 
circumstances or as directed by ?0. Has broad latitude 
in this respect, but must be able to justify to PO.

12. Conducts unscheduled program monitors of all stations.

800-5-m OFFICE MANAGER

OM's primary task is to relieve GM of all possible detail 
and/or paper work duties so that GM may spend as much time as possible

! on outside sales work. The CM:
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800-5-m OFFICE MANAGER (Cont.)

1. Prepares weekly expense report for GM^ signature
2. Functions as executive Secretary to GM
3. Functions as assistant GM of station, and acts in his 

place when GM is unavailable
4. Handles or supervises the handling of station bookkeep

ing, billing, traffic, statistical matters, secretarial 
work, and administrative files.

5. Assists GM in interpreting policy
6. Handles ALL problems with station and HO personnel except 

those matters relating to sales, salary increases, 
severance, and staff additions

7. Confers daily with GM (preferably at end of day) on matters 
she has handled during the day, and serves as confidential 
advisor to CM on work conditions and staff morale.

8. Handles petty cash.
9. Handles and processes all national time orders
10. Ascertains that all staff members understand policy book
11. Handles all payroll details
12. Receives all discrepancy reports frcm LPD and Traffic and 

when national or trade accounts are involved she channels 
them to GM for decision. On local accounts, she works 
directly with local sales manager, local salesman, or
GM in setting up make-goods and schedule changes

13. Answers all thank you letters. Canplaint letters should 
be brought to the attention of GM and/or LPD, even though
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800-5-m OFFICE MANAGER (Cont.)

CM nay eventually compose the answer. Complaints and 
praise frcm advertisers should be brought to the 
immediate attention of GM.

14. Checks and okays routine bills, calling to GM's attention
only those where there is a question in the OM's mind (and
this should be highly infrequent)

, /15. Handles all correspondence with Washington Attorney, when
ever possible. When not possible, refers to GM

Occasionally, it will be difficult for CM to decide whether 
she should handle a certain problem or whether it should be directed 
to GM. These examples may help:

Q. I've got a question about a spot that ran last month 
A. Go to the office manager
Q. I'm a salesman. Just ran across a chance to effect a

reciprocal space-time exchange with a good suburban news
paper

A. Go to the CM
Q. I'm a salesman. My best account is upset because of our 

rate increase 
A. Go to the CM
Q. I'm in traffic. We're overloaded on Friday 
A. Go to the office manager. She'll take it up with the CM 

if the two of you can't work it out.

Q. I'm your attorney. I want to call to your attention a 
recent commission letter to you which requires you to do 
certain things
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800-5-m OFFICE MANAGER (Cont.)

A. Talk to the office manager. She'll take it up with the 
CM if necessary

THINK: If it doesn't deal with sales, don't talk to the CM

800-5-n OPERATIONS MANAGER

Works directly for OM and coordinated closely with LPD, traffic, 
production and continuity. This is a relatively uncommon position 
in McLendon stations, and duties are largely dictated by local operat
ing conditions. The Operations Manager may or may not be involved 
in merchandising and promotional projects. Usually, he would see 
that announcements required by any time order are produced and made 
ready for airing; that production orders are processed that 
announcements are properly logged and rotated; that cartridges, tapes 
and ETs are in the control room and are ready for airing at the 
proper time. - ■

800-5-O PRODUCTION MANAGER

Under direcrt supervision of LPD. Must know every detail 
about handling production rocm equipment. Is responsible for making 
sure that announcements, corrmercial and non-ccrrmercial, are made 
ready in accordance with station policy, e.g., comply with maximum 
lengths, levels, and that each commercial and non-commercial announce
ment do not violate programming format. LPD will settle all disputes
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( ,

800-5-0 PRODUCTION MANAGER (Cont.)

in this area. The production manager ascertains that all equipment 
is in good working order; that production rocm has ample supplies 
of tapes, cartridges, sound effects and production effects. 
Requisitions all new equipment and supplies through LPD. Makes NO 
purchases of any kind without going through LPD who will then, if 
he approves the purchase, order through 0M.

The production manager is directed to NEVER violate company 
policy on commercial or non-commercial announcement length. He will 
automatically change out a bad quality announcement. He will super
vise the Janitor in cleaning the production room, and will ascertain 
that his working quarters are kept in a neat, orderly condition 
at all times.

800-5-p SALESMAN

The salesman works under direct supervision of the CM or 
local salesmanager, if the latter exists at your station. The 
salesman is responsible for selling time on the station. He is to 
have no other duties (such as an air shift, director of public 
affairs, etc.). The salesman will attend all sales meetings, 
continually work to upgrade his account list, will avoid account 
jumping, and will adhere strictly to the published rate card.
He is the buyer's "visual picture of the station" and he is at all 
times, whether he sees himself in this role or not, a personal 
ambassador for the station. His honesty, integrity and personal 
conduct must be without question. He must know and understand every 

policy in the 600 section of this policy book.
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800-5-q SALES MANAGER (LOCAL)

When a McLendon ̂ tation has a Zocal ^ales yianager, he is 
responsible directly to the general manager for local sales and for 
the conduct and morale of the sales staff. He initiates sales 
premotions; sets up and handles sales meetings; works with individual 
salesmen in developing account lists; maintains a master account list; 
rotates accounts among salesmen as required by circumstances; knows 
all station policy, is able to explain it to his salesmen; handles a 
personal account list; arbitrates disputes between salesmen; coordi
nates directly with OM, LPD and .traffic on availability lists; 
suggests advertising and promotional campaigns for the station; 
develops better station-client relations; searches for new selling 
techniques; continually seeks testimonial letters; maintains extensive 
market files; maintains statistical files demographic breakdowns, etc); 
maintains survey files; channels client complaints about programming 
to CM, who may or may not take up with GM; instructs salesmen to turn 
in complaints and praise memos to QM when they get such information 
from clients; may or may not handle regional or suburban business for 
station, depending upon availability of GM and/or Rational />ales
ytanager, if one exists, for such projects.

800-5-r SWITCHBOARD OPERATOR

Directly responsible to CM. Must have a pleasant voice, and 
must remain calm and even-tempered at all times. In many cases, she 
is the first person the outsider will "meet" in an initial contact
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800-5-r SWITCHBOARD OPERATOR (Cont.)

with the station. A pleasant, business-like technique of handling 
telephone calls will leave a lasting good impression on the caller. 
The switchboard operator may be required also to:

1. Serve as receptionist
2. Handle certain typing chores
3. Handle daily mail (opening and processing outgoing)
4. Handle reproduction chores (as with Xerox)
5. Be aware of all station and sales promotions
6. Give the time to callers
7. Give brief weather report to callers
8. Know area codes and ZIP codes
(If local policy permits items 6 and 7, LPD should develop 

system for getting new forecasts to the operator, and the QM should 
make sure a clock is placed where the operator can see it.)

The operator must understand all station policy and be pre
pared to refer callers to proper personnel. She should thoroughly 
understand 800-2-a.

The switchboard operator should maintain an up to date list 
of all McLendon stations, along with addresses and main telephone 
numbers. Further, if the operator doesn't know how to set up a 
conference call, she should make contact with appropriate personnel 
at the local telephone company, then call and get such instruction.

800-5-s TRAFFIC MANAGER

Is responsible directly to QM, but must work closely with LPDj
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800-5-s TRAFFIC MANAGER

all salesmen, the production manager, and continuity. She must 
understand thoroughly all rules laid down for log preparation.
This is outlined in 500-2-d. She will never put anything on the log 
without an order in writing, signed by CM or GM. She will never 
take anything off the log without an order in writing. She will 
never change the format or preparation technique of the log without 
specific instructions frcm QM. Each morning, she will see that each 
announcer has signed the log properly, reporting any discrepancies 
in this respect to QM. She will see that the discrepancy sheet 
is turned over to CM, and that the log, once it has been okayed by 
CM, is properly filed. She will ascertain that LPD has destroyed 
logs that are older than 25 months. She will relieve on the switch
board, when required by local policy and will work Saturdays, vAien 
required by local policy.



FORM
S
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A N N O U N C E M E N T  T O B E  U S E D  WHEN S T A T I O N  H AS  AN O P E N I N G  ON I T S  S T A F F

( p o s i  t i o n )R a d i o  S t a t i o n  ( c a l l  l e t t e r s )  h a s  an o p e n i n g  f o r  _ 

t o  be f i l l e d  i m m e d i a t e l y .

B e c a u s e  we a r e  an e q u a l  o p p o r t u n i t y  e m p l o y e r ,  we w e l c o m e  a l l  q u a l i f i e d

applicants. n x - i c r t
I f  y o u  a r e  i n t e r e s t e d ,  p l e a s e  c a l l  ( p e r s o n ' s  n ame) a t  ( t e l e p h o n e  n o m b e r )  

f o r  an a p p o i n t m e n t  and i n t e r v i e w .

Q
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EMPLOYEE'S TIME SHEET

N A ME ________________________________________________  P O S  I T I O N ____________________________________________

ST AT I ON____________________________________________C I T Y ______________ ______________________________________

PAY P E R I O D  E N D I N G _______________________________________________________________ ( D A Y , MO NTH , YE AR )

3 U'N / MON / T UE  / WED / THU / FR 1 / S A T  /

1 N

OUT

1 N

OUT

HOURS

T O T A L  H O U R S  WORKED T H I S  WEEK

BUN / MON / T UE  / WED / THU / FR 1 / S A T  /

1 N

OUT

1 N

O U T  t

HOURS

T OT AL  H OU R S  WORKED T H I S  WEEK

1
p u t f  / VIO N / TUE / WED / PHU / FR 1 / S A T  /

1 N

OUT

1 N

0 UT

HOUR S

T O T A L  HOURS  WORKED T H I S  WEEK

TOT al. HOURS- ___________ S ALARY. O V E R T  I ME GRAND T O T A L

STATEMENT TO:
R a d i o  S t a t i o n __________,A c c o u n t i n g  D e p a r t m e n t

I hereby certify that I have been in the employ of this company for the pay period shown above, that I hereby make claim for 
compensation for said period, and I further certify that 1 have no other or further claims for salary, overtime or other condensa
tion due me, that this statement and representation is made of my own free will and accord, and that I am not withholding any

A p p r o v e d .
d e p a r t m e n t  h e a d

S i gne o
EMPLOYEE



Station________

C i ty__________

Da te__________

Nam e_______________________

Address______________________

Telephone Number___________

In case of Emergency, Notify

Birthplace___________________

Date of Birth________________

Marital Status________________

Name of wife or husband

Number of children__________

Number of Exemptions claimed

Date employed_______________

Social Security Number______

Pos i tion___________________ __

Monthly Salary______________

S nature



1_
FOR___

- J Ü U -

T H E iyv ¿¿w.àciflsS T A T I O N S
WYSL W -M Ü S KLIF KILT WDTM KAjlL
BUFFALO CHICAGO DALLAS HOUSTON DETROIT SAN FRANCISCO

sales:XTRA
over Los Angeles

TERMS: NET CASH

__________________________ 19_____
Amount This Invoice

$__________________________

BAL. DUE___________________________

TOTAI______________________________

PRODUCT_____________________________

“ 1

PROGRAM_________________________________________________________________ __________________LENGTH.

SCHEDULE OF BROADCASTS

Mon.

Tue.

Wed.

Thur.

?  Fri.

Sat.

Sun.

Each B r o a d c a s t ......................... . . $ $ i $ i

For Broadcasts . . $ $ i i % TO TA L

Each B r o a d c a s t ......................... . . $ $ i Î i

For Broadcasts . . . . $ $ $ % i TO TAL

Each B r o a d c a s t ......................... . . $ i $ i i per b roadcast

For Broadcasts . . . . i i $ i i TO TAL



-361-

w STATION and LOCATION ___________________ ___________________________________________ 19_____
(being)

*> —--- —■------------------------r--------------------------------- , (supporting) ___________ ___________ _______  ,

a legally qualified candidate for the office of________________ ________________________________ in the

-------------------------------------------------------------election, do hereby request station time as follows:

■--LENGTH OF BROADCAST--, ,---HOUR---, ,---DAYS---, ,--TIMES PER WEEK--, ,-TOTAL NO. WEEKS--, ,---RATE---,
■ : -• . i I )• ' ' " ■" • IV < )

DATE OF FIRST BROADCAST D A T E  O F  L A S T  B R O A D C A S T

The broadcast time will be used b y ____________________ ____________________________________ _

I represent that the advance payment for the above-describoo broadcast time has been furnished by

------------------------------------------------ ----------- and you are authorized to so describe the sponsor in your

log, or otherwise, and to announce the program as paid for by such person (s).
The entity furnishing the payment, if other than an individual person, is: ( ) (1) a corporation; ( ) (2)
a committee; ( ) (3) an association; or ( ) (4) other unincorporated group..

(a) The corporation or other entity is organized under tf laws o f ______________________

(b) The officers, board of directors and chief executive officers of the entity are: __________

It is my understanding that: The above is the same uniform rate for comparable station time charged 
all such other candidates for the same public office described abov: : the charges above do not exceed the 
charges made for comparable use of said station for other purpo, s; and the same is agreeable to me.
In the event that the facilities of the station are utilized for the obpjVp-stated purpose, I agree to abide by 
all provisions of the Communications Act of 1934, as amended, itiiu rules and regulations of the Federal 
Communications Commission governing such broadcasts, in particular those provisions reprinted on the 
back hereof, which I have read and understand. I further agree to indemnify and hold harmless the sta
tion for any damages or liability that may ensue from the performance of the said broadcasts.
For the above broadcast, I agree to prepare a script or transcrip' ion, which will be delivered to the station 
at le a st_________________________________ before the time of the scheduled broadcast.

(Candidate, Supporter or Agent)

Accepted)
Rejected) b y ----------------------------------------------------------------------------Title _________________

If rejected, the reasons therefor are as follows:

This application, whether accepted or rejected, will be available for public inspection for a period of two 
years, in accordance with FCC Regulations (AM, Section 3.120; FM, Section 3.290; TV, Section 3.657).
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LAWS AND REGULATIONS GOVERNING POLITICAL BROADCASTS
From the Communications Act of 1934, as amended:
Section 315. (a) If any licensee shall permit any person who is a 
legally qualified candidate for any public office to use a broadcasting 
station, he shall afford equal opportunities to all other such candidates 
for that office in the use of such broadcasting station: Provided, That 
such licensee shall have no power of censorship over the material 
broadcast under the provisions of this section. No obligation is 
hereby imposed upon any licensee to allow the use of its station by 
any such candidate. Appearance by a legally qualified candidate on 
any—

(1) bona fide newscast,
(2) bona fide news interview,
(3) bona fide news documentary (if the appearance of the candi

date is incidental to the presentation of the subject or subjects 
covered by the news documentary), or

(4) on-the-spot coverage of bona fide news events (including 
but not limited to political conventions and activities incidental 
thereto),

shall not be deemed to be use of a broadcasting station within the 
meaning of this subsection. Nothing in the foregoing sentence shall be 
construed as relieving broadcasters, in connection with the presenta
tion of newscasts, news interviews, news documentaries, and on-the- 
spot coverage of news events, from the obligation imposed upon them 
under this Act to operate in the public interest and to afford reason
able opportunity for the discussion of conflicting views on issues of 
public importance, (b) The charges made for the use of any broad
casting station for any of the purposes set forth in this section shall 
not exceed the charges made for comparable use of such station for 
other purposes, (c) The Commission shall prescribe appropriate rules 
and regulations to carry out the provisions of this section.
(The 1959 amending legislation also contains the following section 
known as Section 8(a).)

Sec. 2(a) The Congress declares its intention to reexamine from 
time to time the amendments to section 315(a) of the Communica
tions Act of 1934 made by the first section of this Act, to ascertain 
whether such amendment has proved to be effective and practicable,
(b) To assist the Congress in making its reexaminations of such 
amendment, the Federal Communications Commission shall include 
in each annual report it makes to Congress a statement setting forth
(1) the information and data used by it in determining questions 
arising from or connected with such amendment, and (2) such 
recommendations as it deems necessary in the public interest.

From the Rules of the Commission Governing Radio Broadcast 
Services:

Section 3.119. Sponsored programs; announcement of. (a) In the 
case of each program for the broadcasting of which money, services, 
or other, valuable consideration is either directly or indirectly paid 
or promised to, or charged or received by, any radio broadcast station, 
the station broadcasting such program shall make, or cause to be made, 
an appropriate announcement that the program is sponsored, paid for, 
or furnished, either in whole or in part.
(b) In the case of any political program or any program involving 
the discussion of public controversial issues for which any records, 
transcriptions, talent, scripts, or other material or services of any kind 
are furnished, either directly or indirectly, to a station as an inducement 
to the broadcasting of such program, an announcement shall be made 
both at the beginning and conclusion of such program on which such 
material or services are used that such records, transcriptions, talent, 
scripts or other material or services have been furnished to such sta
tion in connection with the broadcasting of such program: Provided, 
however, That only one such announcement need be made in the 
case of any such program of five minutes' duration or less, which 
announcement may be made either at the beginning or the con
clusion of the program.
(c) The announcement required by this section shall fully and 
fairly disclose the true identity of the person or persons by whom 
or in whose behalf such payment is made or promised, or from whom 
or in whose behalf such services or other valuable consideration 
is received, or by whom the material or services referred to in 
paragraph (b) of this section are furnished. Where an agent or 
other person contracts or otherwise makes arrangements with a 
station on behalf of another, and such fact is known to the station, 
the announcement shall disclose the identity of the person or persons 
in whose behalf such agent is acting instead of the name of such agent.
(d) In the case of any program, other than a program advertising

commercial products or services, which is sponsored, paid for or 
furnished, either in whole or in part, or for which material or services 
referred to in paragraph (b) of this section are furnished, by a cor
poration, committee, association or other unincorporated group, the 
announcement required by this section, shall disclose the name of such 
corporation, committee, association or other unincorporated group. 
In each such case the station shall require that a list of the chief 
executive officers or members of the executive committee or of'the 
board of directors of the corporation, committee, association or other 
unincorporated group shall be made available for public inspection at 
one of the radio stations carrying the program.
(Corresponding Rules—FM, 3.289; TV, 3.654.)
Section 3.120. Broadcasts by candidates for public office.
(a) Definitions. A "legally qualified candidate” means any person
who has publicly announced that he is a candidate for nomination 
by a convention of a political party or for nomination or election 
in a primary, special, or general election, municipal, county, state 
or national, and who meets the qualifications prescribed by the ap
plicable laws to hold the office for which he is a candidate, so that 
he may be veird for by the electorate directly or by means of dele
gates or e l f ' . and who:

1) has y bfied for a place on the ballot or
2) is eli.;' 'e under the applicable law to be voted for by sticker, 

by writ mg in his name on the ballot, or other method, and
(i) has been duly nominated by a political party which is 

commonly known and regarded as such, or
(ii) makes a substantial showing that he is a bona fide 

candidate for nomination or office, as the case may be.
(b) General requirements. No station licensee is required to permit 
the use of its tacilities by any legally qualified candidate for public 
office, but if any licensee shall permit any such candidate to use 
its facilities, it shall afford equal opportunities to all other such can
didates for that office to use such facilities: Provided, That such licensee 
shall have no power of censorship over the material broadcast by 
any such candidate.
(c) Rates and practices. (1) The rates, if any, charged all such 
candidates for the same office shall be uniform and shall not be 
rebated by any means direct or indirect. A candidate shall, in each 
case, be charged no more'than the rate the station would charge 
if the candidate were a commercial advertiser whose advertising was 
directed to promoting its business within the same area as that 
encompassed hy the particular office for which such person is a 
candidate. All discount privileges otherwise offered by a station 
to commercial advertisers shall be available upon equal terms to 
all candidates for public office. (2) In making time available to 
candidates for public office no licensee shall make any discrimina
tion between candidates in charges, practices, regulations, facilities, or 
services for or in connection with the service rendered pursuant to this 
part, or make or give any preference to any candidate for public 
office or subject.ggj. such candidate to any prejudice or disadvantage; 
nor shall any hrensee make any contract or other agreement which 
shall have the r-d'ect of permitting any legally qualified candidate for 
any public off- to broadcast to the exclusion of other legally 
qualified Candidas for the same public office.
(d) Records*'' inspection. Every licensee shall keep and permit 
public insure.i n. of a complete record of all requests for broadcast 
time made by or on behalf of candidates for public office, together 
with an appropriate notation showing the disposition made by 
the licensee of such requests, and the charges made, if any, if request 
is granted. Such records shall be retained for a period of two years.
(e) A request for equal opportunities must be submitted to the 
licensee within one week of the day on which the prior use occurred.
(f) A candidate requesting such equal opportunities of the licensee, 
or complaining of non-compliance to the Commission shall have 
the burden of proving that he and his opponent are legally qualified 
candidates for the same public office.
(Corresponding Rules—FM, 3.290; TV, 3.657.)
Section 3.111. Logs. The licensee or permittee of each standard 
broadcast station shall maintain program and operating logs and 
shall require entries to be made as follows:
(a) In the program log:

* * *
(2 ) * * * If a speech is made by a political candidate, the name 

and political affiliations of such speaker shall be entered.
(3) An entry showing that each sponsored program broadcast 

has been announced as sponsored, paid for, or furnished by 
the sponsor.

(Corresponding Rules—FM, 3.281; TV, 3.663.)
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Name :

AIR TRANSPORTATION REPORT

Date :

Trip From: TO

From: TO

Ticket Number: Amount :

Purpose of Trip:_

ijlf
>



J. X Uii
L O C A T I O N ___________________PO//ER

WEEKLY EQUIPMENT INSPECTION AND MAINTENANCE LOG

Page :
WEEKLY ENTRIES

Date Time Remarks Signature
Auxilary Trans. 
Test (73.114(2))
Remote Control 
Calibration
Auxilary 
Generator Test

CALIBRATION OF TOWER BASE AND REMOTE METERS (73.114(a)(1)) 

Pattern_________Date___________Time__________ Signature________________

*01 *02 *0 3 *04 *05
Base Remote Base Remote Base Remote Base Remote Base Remote

* Before Recalibration

**01 **02 **03 **04 **05
Base Remote Base Remote Base Remote Base Remote Base Remote

** After Recalibration

CALCULATED BASE CURRENT RATIOS
______________  02____________  03______________04______________ 05

REMARKS



.1 l ' u n

LOCATION COWER

DAILY EQUIPMENT INSPECTION AND MAINTENANCE LOG
D a t e : ______________________ .DaV:..... ...................... ,Pa6e!

Program Line:______
Spare Line:________
Peak Limiter:______
Monitor Amplifier 
Frequency Monitor:_ 
Modulation Monitor:
Phase Monitor:____
Base Ammeters:____
Towers & Fences:

E.B.S, Receiver Operation:
Operator Authorizations:__
Station Authorizations:___
Transmitter Tuning:_______
Final Plate Ammeter:______
Final Plate Voltmeter:____
Common Point Ammeter:_____
Line pressure:____________
Other quipment:__________

Adjustments and repairs made during inspect n necessary to restore or insure 
normal operation:

The above inspection and necessary adjustments or repairs were made by me starting

at________________ ano ending at________ _________ . Actual time spent___________

Signature :___________ _____________________________
First Class Radiotelephone License Holder

Remarks



OPERATION DURING EXPERIMENTAL PERIOD - 3 6 5 - a

Date Time Remarks Signature

k  ..

INOPERATIVE EQUIPMENT
EQUIPMENT Removed From Service Restored to Service SIGNATUREDate Time Date Time
Modulation
Monitor
Frequency
Monitor
Final Plate 
Voltmeter
Final Plate
Ammeter
Common Point 
Ammeter
Base Current 
Ammeters
Phase Monitor

r v er
REMARKS :



- ¿oustation____________________  ui.uj
Locat i on____________________Pu wer______

QUARTERLY TOWER LIGHT INSPECTION

OPERATOR :___________________________________ J)N _______ DATE :__________

OPERATOR :_____________________________________ OFF________ DAY_______NITE

INSPECTION OF TOWER LIGHTING EQUIPMENT MADE IN ACCORDANCE WITH 
SECTIONS 17.37(c) AND 17.36(d) OF F.C.C. RULES.

1.) CONDITION OF ALL TOWER LIGHTS AND ASSOCIATED TOWER LIGHTING 
CONTROL DEVICES:

2.) ADJUSTMENTS, REPLACEMENTS, OR R E P A Y S  MADE TO INSURE COMPLIANCE:

t
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(STAPLE OUTSIDE MEASUREMENT CARD HERE)

MONTHLY FREQUENCY MEASUREMENT AND FREQUENCY MONITOR CALIBRATION
(]?.C.C. 73.114(a)3)

_ u 7.C.C. 73.204(b))
Facility Independent Measure nient Monitor Reading

Corrections to Monitor:

Operator: Date:



EQUIPMENT TRA. : ER
ORIGINATED FROM!

i3
Station City_
Dept.________________ By

SHIPPED TO:

Station City

Shipped (Date) Vi a
Pi-epaid Collect

ITEM

W

OTY DESCRIPTION UNIT ' TOTAL PURCHASE INFORMATION

0

Copies
Station Originating 
Station Receiving 
Glenn Callison - Dallas 
Nathan Reeder - Dallas

Signed:
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ATTENTION A M  APPLICANTS
Filing FCC Form 301

Effect ive November 1, 1965:

Applicants for new AM or FM stations shall file the attached 
Section IV-A entitled “ Statement of AM or FM P »qram Service”  (See 
Instructions, Section IV-A paragraph 2) instead oi Section IV.

Effective November 1, 1965:

Applicants for major change in facilities of AM or FM stations 
shall file the attached Section IV-A entitled “ Statement of AM or FM 
Program Service”  (See Instructions, Section IV-A, paragraph 4 for in
formation as to applicants affected) instead of Section IV.

• i"
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Instructions, General Information and Definitions

Applicants for renewal o f  l icense  shall answer all questions in this Section IV-A as part of their renewal application# In 
answering questions on proposed operation where no substantial change from past operation is  proposed, applicant may so 
state.

2. Applicants for new AM or FM stat ions and assignees and transferees o f  control shall file this Section IV-A with respect to 
Ascertainment of Program Needs (Part I), Proposed Programming (Part III), Proposed Commercial Practices (Part V),
General Station Policies and Practices (Part VI) and Other Matters and Certification (Part VII).

3. Assignors and transferors of control shall file information on P ast Programming (Part II), P ast Commercial Practices 
(Part IV) and Other Matters and Certification (Part VII). Questions on past programming shall be answered on the basis of 
the most recent composite week. Assignors and transferors who have filed an application for renewal of license within 
eighteen months prior to filing an application for assignment or transfer need not answer any portion of Section IV but must 
refer to the pertinent filing and identify it.

4. Applicants for major changes in fa c i l i t ie s  (as defined in Sections 1.571(a)(1) and 1.573(a)(1) of the Commission's Rules) 
need not file this Section IV-A unless a substantial change in programming is p' rd or unless the information is  re
quested by the Commission.

5. A. Where any of the information required is already on file with the Commission such information need not be resubmitted, 
provided  that the previous application or filing containing the information is  sr iicnlly referred to and identified and the 
applicant states that there has been no change since the information was filed,
B. The replies to the following questions constitute representations on which fii" Commission will rely in considering this 
application. Thus time and care should be devoted to the replies so that they "-ill reflect accurately applicant's responsible 
consideration of the questions asked. It is not, however, expected that the licrnpee will or can adhere inflexibly in day-to- 
day operation to the representations made herein.
C. Replies relating to future operation constitute representations against whi< • *’e subsequent operation of the station will 
be measured. Accordingly, if during the license period the station substantially nfers its programming format or commercial 
practices, the licensee should notify the Commission of such changes; otherwise it is presumed the station is being oper
ated substantially as last proposed.

6. The applicant's attention is called to the Commission's "Report and Statement of Policy re: Commission En Banc Program
ming Inquiry," released July 29, I960. (FCC 60-970; 25 Federal Register 7291; 20 Pike and Fischer Radio Regulation 
1902), copies of which are available upon request to the Commission; and also to the material contained in Attachment A to 
this Section.

7. A legible copy of this Section IV-A and the exhibits submitted therewith shall be kept on file available for public inspection 
at any time during regular business hours. It shall be maintained at the main studio of the station or any other accessible 
place (such as a public registry for documents or an attorney's office) in the community to which the station is or is proposed 
to be licensed.

d. Network Programs. Where information for the composite week is called for herein with respect to commercial matter or
program type classification in connection with national network programs, the applicant may rely on information furnished by 
the network.
Signature.

This Section IV-A shall be signed in the space provided at the end hereof. It shall be personally signed by 
the applicant, if the applicant is an individual; by one of the partners, if flic applicant is a partnership; by an 
officer of applicant, if a corporation or association. SIGNING OF THIS SECTION IS A REPRESENTATION  
TH AT  THE PERSON WHO SIGNS IS FAM IL IA R WITH THE CONTENTS OF THIS SECTION AND ASSOCIATED  
EXHIBITS , AND SUPPORTS AND APPROVES THE REPRESENTATIONS THEREIN ON B E H A L F  O F  T H E  

A P P L IC A N T .

Definitions

The definitions set out below are to be followed in furnishing the information called for by the questions of this Section IV-A.
The inclusion of various types and sources of programs in the paragraphs which follow is not intended to establish a formula
for station operation, but is a method for analyzing and reporting station operation.

10. Sources of programs are defined as follows:
(a) A local program (L) is any program originated or produced by the station, or for the production of which the station is 

primarily responsible, and employing live talent more than 50% of the time. Such a program, taped or recorded for later 
broadcast, shall be classified as local. A local program fed to a network shall be classified by the originating station 
as local. All non-network news programs may be classified as local. Programs primarily featuring records or transcrip
tions shall be classified as recorded even though a station announcer appears in connection with such material. How
ever, identifiable units of such programs which are live and separately logged as such may be classified as local (e.g., 
if during the course of a program featuring records or transcriptions a non-network 2-minute news report is given and 
logged as a news program, the report may be classified as local).

(b) A network program (NET) is any program furnished to the station by a network (national, regional or special). Delayed 
broadcasts of programs originated by networks are classified as network.

(c) A recorded program (REC) is any program not defined above, including, without limitation, those using recordings, 
transcriptions, or tapes.

11. Types of programs are defined as follows:
If a program contains two or more identifiable units of program material which constitute different program types as herein 
defined, each such unit may be separately logged and classified.
The definitions of the first eight types of programs, (a) through (h) are not intended to overlap each other, and these types 
will normally include all the programs broadcast. The programs classified under (i) through (k) will have been classified 
under the first eight and there may be further duplication among types (i) through (k).
(a) Agricu ltu ra l programs (A) include market reports, farming or other information specifically addressed, or primarily of

interest, to the agricultural population» ____

A
?9.
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12.

13.

14.

15.

16.

(b)

(c)

(d )

(e) 

(0

(g)

(h )

(i) 
(i)

00

Definitions - Cont.

Entertainment programs (E) include all programs intended primarily as entertainment, such as music, drama, variety, 
comedy, quiz, etc.
News programs (N) include reports dealing with current local, national, and international events, including weather and 
stock market reports; and when an integral part of a news program, commentary, analysis and sports news.
Pub l ic  A ffa irs  programs (PA) include talks, commentaries, discussions, speeches, editorials, political programs, 
documentaries, forums, panels, round tables, and similar programs primarily concerning local, nflTl<5nal, ffftoliTFernational 
public affairs.
Relig ious programs (R) include sermons or devotionals; religious news; and music, drama, and other types of programs 
designed primarily for religious purposes.
Instruct ional programs (I) include programs, other than those classified up ' ' Agricultural, News, Public Affairs, 
Religious or Sports, involving the discussion of, or primarily designed to further an appreciation or understanding of, 
literature, music, fine arts, history, geography, and the natural and social sciences; and programs devoted to occupa
tional and vocational instruction^instruction with respect to hobbies, and similar programs intended primarily to 
instruct.
Sports programs (S) include play-by-play and pre- or post-game related activities and separate programs of sports in
struction, news, or information (e.g., fishing opportunities, golfing instruction, etc.).
Other programs (O) include all programs not falling within definitions (a) through (g).

* • * ★ - * * *  * ★
E d ito r ia ls  (EDIT) include programs presented for the purpose of stating opinions of the licensee.
P o l i t ic a l  programs (POL) include those which present candidates for publb office or which give expression (other than 
in station editorials) to views on such candidates or on issues subject to public ballot.
Educational Ins t i tu t ion  programs (ED) include any program prepared by, in behalf of, or in cooperation with, 
donai institutions, educational organizations, libraries, museums, PTA's or similar organizations. Sports p
shall not be included.

educa-
programs

Commercial matter (CM) includes commercial continuity (network and non-network) and commercial announcements (network 
and non-network) as follows:
(a) Commercial cont inu i ty  (CC) is the advertising message of a program sponsor.
(b) A commercial announcement (CA) is  any other advertising message for which a charge is  made, or other consideration 

is received.
(1) Included are (i) ‘‘bonus'* spots, (ii) trade-out spots, and (iii) promotional announcements of a future program 

where consideration is received for such an announcement or where such announcement identifies the sponsor 
of the future program beyond mention of the sponsor's name as an integral part of the title of the program (e.g., 
where the agreement for the sale of time provides that the sponsor will receive promotional announcements, or when 
the promotional announcement contains a statement such as “ LISTEN TOMORROW FOR THE [[NAME OF 
PROGRAM^ BROUGHT TO YOU BY [[SPONSOR'S NAMEj").

(2) Other announcements including but not limited to the following are not commercial announcements:
(i) Promotional announcements, except as defined above;
(ii) Station identification announcements for which no charge is made;
(iii) Mechanical reproduction announcements;
(iv) Public service announcements;
(v) Announcements made pursuant to Sections 73.119(d) or 73.289(d) of the Rules that materials or services have 

been furnished as an inducement to broadcast a political program or a program involving the discussion of 
controversial public issues;

(vi) Announcements made pursuant to the local notice requirements of Sections 1.580 (pre-grant) and 1.594 
(designation for hearing) of the Rules.

A pub l ic  service announcement (PSA) is  any announcement (including network) for which no charge is made and which 
promotes programs, activities, or services of federal, state or local governments (e.g., recruiting, sales of bonds, etc.) or 
the programs, activities or services of non-profit organizations (e.g., UGF, Red Cross blood donations, etc.), and other 
announcements regarded as serving community interests, excluding time signals, routine weather announcements and pro
motional announcements.
A program is  an identifiable unit of program material, logged as such, which is not an announcement as defined above 
(e.g., if, within a 30-minute entertainment program, a station broadcasts a one-minute news and weather report, this news 
and -weather report may be separately logged and classified as a one-minute news program and the entertainment portion 
as a 29-minute program).
Composite Week - Seven days designated annually by the Commission in a Public Notice and consisting of seven different
days of the week.
Typica l Week - A week which an applicant projects as typical of his proposed* weekly operation.
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STATEMENT OF AM OR FM 
PROGRAM SERVICE

Name of Applicant -----------

letters of station City and state which station is licensed to serve

1. A. State in Exhibit No..

B.

C.

NOTE:
from th 
require 
public

2. A. 
B.

3. A.

PART I

Ascertoinment of Program Needs

_____the methods used by the applicant to ascertain the needs and interests of the public served by
the station. Such information shall include (1) identification of representative groups, interests and organizations which 
were consulted and (2) the major communities or areas which applicant principally undertakes to serve.
Describe in Exhibit No._____ the significant needs and interests of the publv which the applicant believes his station
will serve during the coming license period, including those with respect to national and international matters.
List in Exhibit No._____typical and illustrative programs or program series (excluding Entertainment and News) that
applicant plans to broadcast during the coming license period to meet those needs and interests.

Sufficient records shall be kept on file at the station, open for inspection by the Commission, for a period of 3 years 
e date of filing of this statement (unless requested to be kept longer by the Commission) to support the representations 
d in answer to Question 1. These records should not be submitted with this application and need not be available for 
inspection.

PART II

Past  Programming

State the total hours of operation during the composite week: _________
Attach as Exhibit No._____ the original or exact copies of program logs for 'he composite week used as a basis for res
ponding to questions herein. Applicants utilizing automatic program logging devices must comply with the provisions 
of Sections 73.112(c) and 73.282(c). Original logs or automatic recordings will be returned.
If applicant has not operated during all of the days of the composite week which would be applicable to the use of this 
form, applicant should so notify the Commission and request the designation of substitute day or days as required.
State the amount of time (rounded to the nearest minute) the applicant devoted in the composite week to the program 
types (see Definitions) listed below. Commercial matter within a program segment shall be excluded in computing time 
devoted to that particular program segment (e.g., a 15-minute news program containing 3 minutes’ commercial matter 
shall be counted as a 12-minute news program).

Hours Minutes % of Total Time on Air

(1) News .............. .

(2) Public Affairs

, % 
%

. %
B.

(3) All other programs, exclusive
of Entertainment and Sports ........................ ..............  .....

If in the applicant’s judgment the composite week does not adequately represent the station's past programming, appli
cant may in addition provide in Exhibit No._____ the same information as required in 3-A above (using the same format)
for a calendar month or longer during the year preceding the filing of this application. Applicant shall identify the time 
period used. Applicant need not file the program logs used in responding to this question unless requested by the 
Commi ssion.

4. List in Exhibit No., _typical and illustrative programs or program series (excluding Entertainment and News) broadcast

/
during the year preceding the filing of this application which have served public..needs_and interests in agglicjvit’sJudgment# 
Denote, by underlining the Title, those programs, if any, designed to inform the public on local,’" nation al or international 
problems of greatest public importance in the community served by the applicant. Use the format below.
Title Source* Type* Brief Description Time Broadcast & Duration How Often Broadcast

5. Submit in Exhibit No. the following information concerning the applicant’s news programs:
A. The staff, news gathering facilities, news services and other sources utilized; and
B. An estimate of the percentage of news program time devoted to local and regional news during the composite week.

6. In connection with the applicants public affairs programming, describe its policy during the past renewal period with respect 
to making time available for the discussion of public issues and the method of selecting subjects and participants.

Sec Definitila«
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7.

r

Describe briefly the applicant's program format(s) during the past 12 months (e.g., country and western music, talk, folk 
music, classical music, foreign language, jazz, standard pops, etc.) and the approximate percentage of time per week de
voted to such format(s).

State how and to what extent (if any) applicant's station contributed during the past license period to the over-all diversity 
of program services available in the area or communities served.

9« Was the applicant affiliated with one or more national, regional or special radio networks during the past license period? 
Yes______ No_______ . If "y e s ,"  give name(s) of network(s):.......................... ................ .

10. State the number of public service announcements broadcast by the applicant during the composite week: ____________
11. A. If this application is for an FM station, did the programming duplicate that of any AM station?

Yes_______ No________ .("Duplicate” means simultaneous broadcasting of a particular program over both the AM and FM
stations or the broadcast of a particular FM program within 24 hours before or after the identical program is  broadcast 
over the AM Station-Section 73.242(a) of the Rules and Regulations.)

B. If the answer is "y e s ,"  identify the AM station by call letters; describe its relation to the FM station; and state the 
number of hours each day in the composite week that were duplicated.

0i .

12. A. In applicant’s judgment, does the information supplied in this Part II adequately reflect its  past programming?
Y es_______No------------.

B. If "no,”  applicant may attach as Exhibit No._____such additional information as may be necessary to describe ac
curately and present fairly its program service.

C. If applicant’s programming practices for the period covered by this statement varied substantially from the programming
representations made in applicant's last renewal application, the applicant shall submit as Exhibit No.--------a state
ment explaining the variations and the reasons therefor.

PART III

Proposed Progromming

13. State the proposed total hours of operation during a typical week:_________
14. State the minimum amount of time the applicant proposes to devote normally each week to the program types (see Defini

tions) listed below. Commercial matter within a program segment shall be excluded in computing time devoted to that 
particular program segment (e.g., a fifteen-minute news program containing 3 minutes’ commercial matter shall be computed 
as a 12-minute news program.)

Hours Minutes % of Total Time on Air

(1) News............................ ..............................................  .............. ..............  %

(2) Public A ffairs.......... ............................................... .............. ..............  %

(3) All other programs, exclusive %
of Entertainment and Sports....... ......... .........  .............. ..............  %

15. Submit in Exhibit No.____ the following information concerning the applicant’s proposed news programs:
A. The staff, news gathering facilities, news services and other sources to be utilized; and
B. An estimate of the percentage of news program time to be devoted to local and regional news during a typical week.
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16. In connection with the applicant’s proposed public affairs programming describe its policy with respect to making time 
available for the discussion of public issues and the method of selecting subjects and participants.

17. Describe the applicant’s proposed programming format(s), e.g., country and western music, talk, folk music, classical 
music, foreign language, jazz, standard pops, etc., and the approximate percentage of time per week to be devoted to such 
formatf s).

18. State how and to what extent (if any) applicant proposes to contribute to the over-all diversity of program services available 
in the area or communities to be served.

19. State the minimum number of public service announcements applicant proposes to present during a typical week:

20. Will the applicant be affiliated with one or more national, regional, or special radio networks? Yes______ No__
If "y es,”  give name(s) of networks(s):_________________________________________________________________

21. A. If this application is for an FM station will the programming duplicate that of any AM station? Yes______No_
("Duplicate" means simultaneous broadcasting of aparticular program over both AM and FM stations or the broadcast of 
a particular FM program within 24 hours before or after the identical program is broadcast over the AM station—Section 
73.242(a) of the Rules and Regulations.)

B. If the answer is  "y e s ,” identify the AM station by call letters; describe its relation to the FM station; and state the 
number of hours each day proposed to be duplicated.

PART IV

Past Commercial Practices

22. Give the following information with respect to the composite week:
All Hours 6 A.M. - 6 P.M.

A. Total broadcast time ..........................................................  ...........................

B. Time devoted to commercial matter:
(1) Amount in hours and minutes ...
(2) Percentage..............................

I
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23• State the number of 60-minute segments of the composite week (beginning (: f full clock hour and ending with the
last clock hour of each broadcast day) containing the following amounts of c o t  ' >'*» ■ • matter:

A. Up to and including 10 minutes .........«..................... ................. ................. ................................................
B. Over 10 and up to and including 14 minutes ...............................................................................................
C. Over 14 and up to and including 18 minutes ....................... •••••••••••...... ................................................
D. Over 18 minutes ................ .................. ............•••••••••••••......... • • • • * • • • • • • • « . • • • . » . ..................

List each segment in category (D) above, specifying the amount of commercial time in the segment, and the day and time 
broadcast.

24. A. In the applicant’s judgment, does the information supplied in this Part IV for the composite week adequately reflect its 
commercial practices? Yes______ No______ .

_such additional material as may be necessary to describe adequatelyB. If Mno,M applicant may attach as Exhibit No._ 
and present fairly its  commercial practices.

C. If applicant’s commercial practices for the period covered by this statement varied substantially from the commercial-
representations made in applicant’s last renewal application, the applicant shall submit as Exhibit No._____ a statement
explaining the variations and the reasons therefor.

PART V 
Proposed Commercial Practices

0  25. State the maximum percentage of commercial matter which the applicant proposes normally to allow during the following
segments of a typical week:

6 a.m. - 6 p.m................................................................ .................%
All hours ...................................................................... ..................Vo

(

If applicant proposes to permit this level to be exceeded at times, state under what circumstances and how often this is 
expected to occur, and the limits that would then apply.

26. What is the maximum amount of commercial matter in any 60-minute segment which the applicant proposes normally to
allow?

If applicant proposes to permit this amount to be exceeded at times, state under what circumstances and how often this is 
expected to occur, and the limits that would then apply.

i
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PART VI
General Station Policies and Procedures

' 7. State the name(s) and position of the person(s) who determines the day-to-day programming decisions and directs the oper- 
v  ation of the station covered by this application and whether he is employed full-time in the operation of the station«

28. A. Does the applicant have established policies with respect to programming and advertising standards (whether developed 
by the station or contained in a code of broadcasting standards and practices) to guide the operation of the station?

Y es_ . No_
B. If "y es,”  attach as Exhibit No.. _a brief summary of such policies. (If the station relies exclusively upon the

29.
published code of any national organization or trade association, a statement to that effect will suffice)

State the methods by which applicant undertakes to keep informed of the requirements of the Communications Act and the 
Commission's Rules and Regulations, and a description of the procedures established to acquaint applicant’s employees 
and agents with such requirements and to ensure their compliance.

0

30. If, as an integral part of its station identification announcements, applicant makes or proposes to make reference to any 
business, profession or activity other than broadcasting in which applicant or any affiliate or stockholder is  engaged or 
financially interested, directly or indirectly, set forth typical examples and approximate frequency of their use.

State the number of station employees: _______  . If the station has or proposes to have ten or more employees, state in
Exhibit No.______ the number of full-time and part-time employees in the programming, sales, technical, and general and
administrative departments. Do not lis t the same employee in more than one category. However, if an employee performs 
multiple services, this may be so shown by identifying him with his various duties e.g., if two employees are combination 
announcers and salesmen, the list would include an entry of “ two programming-sales ” •

T*t
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PART VII
Other Matters and Certificationi

32. Applicant may submit as Exhibit No._______any additional information which, in its judgment, is necessary adequately to
describe or to present fairly its  services and operations in relation to the public interest.

33- The undersigned has familiarized himself with paragraph 9 of the Instructions to Section IV-A concerning signature require
ments and in light of its  provisions does hereby:
A. Acknowledge that all the statements made in this Section IV-A and the n'tached exhibits are considered material 

representations and that all the exhibits are a material part hereof and a.'e incorporated herein as if set out in full 
in the application form; and

B. Certify that the statements herein are true, complete, and correct to the best of his knowledge and belief and are made 
in good faith.

SIGNED AND DATED th is ..............day of .

By:

. 19 .

( M A M E  O F  L I C E N S E E )

( S I G N A T U R E )

( P L E A S E  P R I N T  N A M E  O F  P E R S O N  S I G N I N G I

( T I T L E )

WILLFUL FALSE STATEMENTS MADE IN THIS FORM ARE PUNISHABLE BY FINE AND IMPRISONMENT. U. S. CODE, TITLE 18,
SECTION 1001.

FCC • W A S H I N G  T O N ,  O . C .
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Attention is invited to the Commission's "Report and Statement of Policy Re: Commission En Banc Program
ming Inquiry" released July 29, 1960 - FCC 60-970 (25 Federal Register 7291; 20 Pike and Fischer Radio Regulation 
1902).

Pursuant to the Communications Act of 1934, as amended, the Commission cannot grant, renew or modify a 
broadcast authorization unless it makes an affirmative finding that the operation of the station, as proposed, will 
serve the public interest, convenience and necessity. Programming is of the essence of broadcasting.

A broadcast station 's  use of a channel for the period authorized is premised on its serving the public. Thus, 
the public has a legitimate and continuing interest in the program service offered by the station, and it is the duty of 
all broadcast permittees and licensees to serve as trustees for the public in the operation of their stations. Broad
cast permittees and licensees must make positive, diligent and continuing efforts to provide a program schedule 
designed to serve the needs and interests of the public in the areas to which they transmit an acceptable signal*

In its above-referenced "Policy  Statement," the Commission has indicated the general nature of the inquiry 
which should be made in the planning and devising of a program schedule:

"Thus we do not intend to guide the licensee along the path of programming; on the contrary, 
the licensee must find his own path with the guidance of those whom his signal is to serve.
We will thus steer clear of the bans of censorship without di sregarding the public's vital in
terest.  What we propose will not be served by pre-planned program format submissions accom
panied by complimentary references from local cit izens. What we propose is documented 
program submissions prepared as the result of assiduous planning and consultation covering 
two main areas: first, a canvass of the listening public who will receive the signal and who 
constitute a definite public interest figure; second, consultation with leaders in community 
life — public officials, educators, religious (groups), the entertainment media - agriculture, 
business, labor, professional and eleemosynary organizations, and others who bespeak the 
interests which make up the community."

Over the years, experience has shown both broadcasters and the Commission that certain recognized elements 
of broadcast service have frequently been found necessary or desirable to serve the broadcast needs and interests 
of many communities. In the Policy Statement, referred to above, the Commission set out fourteen such elements.
The Commission stated:

"The major elements usually necessary to meet the public interest, needs and desires of the 
community in which the station is located as developed by the industry, and recognized by 
the Commission, have included: (1) Opportunity for Local Self-Expression, (2) The Develop
ment and Use of Local Talent (3) Programs for Children, (4) Religious Programs, (5) Educa
tional Programs, (6) Public Affairs Programs, (7) Editorial ization by licensees, (8) Political 
Broadcasts, (9) Agricultural Programs, (10) News Programs, (11) Weather and Market Reports,
(12) Sports Programs, (13) Service to Minority Groups, (14) Entertainment Programming."

It is emphasized that broadcasters, mindful of the public interest, must assume and discharge responsibility 
for planning, selecting and supervising all matter broadcast by their stations, whether such matter is produced by 
them or provided by networks or others. This duty was made clear in the Commission's PoLicy Statement, page 14, 
paragraph 3:

"  Broadcasting licenseee must assume responsibility for all material which is broadcast 
through their facilities. This includes all programs and advertisino material which they 
present to the public. With respect to advertising material the lice», r ee has the additional 
responsibility to take all reasonable measures to eliminate any fal misleading, or decep
tive matter and to avoid abuses with respect to the total amount of Mine devoted to adver
tising continuity as well as the frequency with which regular programs are interrupted for 
advertising messages. This duty is personal to the licensee and may not be delegated.
He is obligated to bring his positive responsibility affirmatively to bear upon all who have 
a hand in providing broadcast matter for transmission through his facili ties so as to as
sure the discharge of his duty to provide (an) acceptable program schedule consonant with 
operating in the public interest in his community. The broadcaster is obligated to make a 
positive, diligent and continuing effort, in good faith, to determine fhe tastes, needs and 
desires of the public in his community and to provide programming to meet those needs 
and interests. This, again, is a duty personal to the licensee and may not be avoided by 
delegation of the responsibility to others."

I l
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S t a t i o n :  

C i t y :  _

T O P I C ( S ) :

1. ________
2 . __________

3 .  __________

4 .  __________

G U E S T S :

1 .  N a m e : ___

A d d r e s s :  

P h o n e :  

R e p r e s e n t i n g :  

A d d r e s s :  ____

2 .  Name:  ________

A d d r e s s :  ____

P h o n e :  ______

R e p r e s e n t i n g :  

A d d r e s s :  ____

L i s t e n e r  Comment :  _____

P u b l i c  F i l e :

C o p i e s  -  N P D :
H . O .  :

P r o g r a m  D i r e c t o r

Mc L E N D O N

T A L K  SHOW RE SUME

D a t e  o f  P r o g r a m : _  

T i m e  o f  P r o g r a m :
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M c L EN D O N

P U B L I C  S E R V I C E  C A M P A I GN  RE SUME

S t a t i o n : ______________________________________  C i t y : __________________________

C l i  en t / O r g a n i  z a t i  o n : _______________________________________________________________

A d d r e s s :  ____________________________________________________________________________

C i t y :  _______________________________________________________________________________

P h o n e :  ________________________  C o n t a c t : _____________________________________

S t a r t  D a t e : ____________________ S t o p  D a t e :  __________________  N u mb e r  o f  S p o t s :

O B J E C T I V E  O F  C A M P A I G N :

V I A :  I n q u i r y  o r  S o l i c i t a t i o n  ( c i r c l e  o n e )

S p o t s  V o i c e d  b y : _________________________________________________________________

( G i v e  p o s i t i o n  w i t h i n  c a m p a i g n  and l o c a l  b u s i n e s s  a f f i l i a t i o n ,  i f  a n y )

COMMENTS :

P u b l i c  S e r v i c e  D i r e c t o t

C o p i e s :  T r a f f i c
S t a t i o n ,  v i a  PD/OM
N P D
HO





P R O P O S E D  M c L E N D O N  P O L I C Y  ON A D V E R T I S I N G  A L C O H O L I C  B E V E R A G E S

B E E R  A N D  W I N E  - -  May r u n  a t  a n y  h o u r  on a n y  M c L e n d o n  s t a t i o n .

L I Q U O R  S T O R E S —  W i t h  c e r t a i n  r e s t r i c t i o n s ,  may r u n  a n y  h o u r  on a n y
M c L e n d o n  s t a t i o n .  May u s e  t h e  w o r d  " l i q u o r "  o n l y  
when i t  i s  p a r t  o f  t h e  a d v e r t i s e r ' s  s t o r e  n a me .  
" J o h n ' s  L i q u o r  S t o r e "  i m p e r m i s s i b l e .  " B u y  y o u r  
l i q u o r  a t  J o h n ' s  L i q u o r  S t o r e "  i s  n o t  p e r m i s s i b l e .

T h e  s t o r e  may a d v e r t i s e  b e e r  a nd  w i n e  an d  " o t h e r "  
b e v e r a g e s .  Do n o t  e m p h a s i z e  " o t h e r "  b e v e r a g e s ;  
t h e s e  s h o u l d  be i n c i d e n t a l  t o  t h e  a d v e r t i s i n g  o f  
b e e r  a nd  w i n e .  S o f t  s e l l  i n  a l l  c a s e s .  ,

H AR D  L I Q U O R  - -  I n c l u d e s  b r a n d i e s ,  l i q u e u r ,  b o u r b o n s ,  s c o t c h s ,
w h i s k e y s ,  c o r d i a l s .  May N O T  r u n  on c o n t e m p o r a r y  

• m u s i c  s t a t i o n s .  May r u n  a t  a n y  t i m e  on g o o d  m u s i c
s t a t i o n s ,  s o l o n g  as t h e  c o p y  i s  i n  g o o d  t a s t e  a n d  
i s  N O T  h a r d - s e l l .

r

G B M :  n o t e :  S t a n l e y  C o he n  h a s  re c o mme n d e d  we
N O T  r u n  s u c h  c o m m e r c i a l s  u n t i l  a f t e r  1 0  p . m . ,  
w i t h  NO s u c h  c o m m e r c i a l s  r u n n i n g  b e t w e e n  
1 2 : 0 1  a . m .  S u n d a y  an d  1 2 : 0 1  a . m .  M o n d a y .  
H o w e v e r ,  i n  t h e  c a s e  o f  c o r d i a l s  a d v e r t i s i n g  
i n  C h i c a g o ,  W A I T ,  a c c o r d i n g  t o  D e n n i s ,  r u n s  
t h e m a t  a n y  t i m e .  We c a n ' t  be c o m p e t i t i v e  
i n  C h i c a g o  i f  we s e t  up S t a n l e y ' s  p r o p o s e d  
r e s t r i c t i o n s .



THE COLISEUM TOWER • Ì0  COLUMBUS CIRCLE • NEW YORK, NEW YORK 10019 

ZESAC  BROADCASTING PERFORMANCE LICENSE FOR FM STATIONS

AGREEMENT made this 

in New York, N. Y., between

20th day of
TIE McLENDOir CORPORATION

January 19 09,

Business Address San Sancisco, California
(hereinafter called LICENSEE), and SESAC, Inc., a New York Corporation, having its 
principal office at The Coliseum Tower, 10 Columbus Circle, New York, New York 10019 
(hereinafter called LICENSOR).

(1) LICENSEE is engaged in EM non-visual space radio broadcasting over 
station K'MllfFM licensed by the Federal Communications Commission.

(2) Until further notice to LICENSEE, LICENSOR grants and makes available 
to LICENSEE and LICENSEE accepts a non-exclusive license and right to publicly perform 
only by non-visual broadcasting from the FM space radio station mentioned above and 
subject to paragraphs three through seven below, such non-dramatic musical compositions 
¿0 LICENSOR may during the period of this grant have the right to license.

(3) It is expressly understood that the grant contained herein does not 
authorise LICENSEE or others to utilize the musical compositions hereby licensed in 
connection with any Background Music service, Multiplex, Simplex, or other like

-ivities and LICENSEE agrees to notify LICENSOR in writing at least ninety (90) 
hays prior to the commencement of any such activity.

(4) "GRAND RIGHTS" are not included in this grant. "GRAND RIGHTS" include 
but are not limited to: the right to perform in whole or in part, dramatico-musical 
auu dramatic works (e.g. dramas, plays, operas, operettas, revues, musical-comedies, 
sketches ana like productions), symphonic works, cantatas, oratorios, etc. Special 
written permission in advance is required for each use of such a right held by LICENSOR. 
Special fees are charged therefor by LICENSOR.

(5) LICENSEE agrees to furnish to LICENSOR, upon request, copies of its 
program records, logs, and all other records relating to the musical compositions per
formed on said station.

(6} LICENSOR reserves the right to restrict or prohibit the performance of 
any of the musical compositions granted in Paragraph 2 above.

(7) Nothing herein contained shall be construed as permitting LICENSEE to 
gran-: zo others any rights whatsoever in and to the music hereby licensed. LICENSEE 
chc-1 have no right to perform or otherwise use any musical compositions covered under

.. agreement except as herein specified.
(8) This agreement shall be construed in accordance with the laws of the 

of New York and with applicable Federal Laws and may not be changed, modified or
ic-ncelled orally.

THE McLENDON uORPf >" < u N

/ / o/
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