
6/27/67

TO: Richard Thorne

CC: Herman Sitrick, Bill Stewart, Gordon McLendon

FROM: Ash

MENTION FM

Dick, I wish you could get the men to do what you do so con
sistently on the air —  tell listeners that they are listening to 
WNUS AM at 1390 and WNUS FM 107.5.

FM doesn't get enough mention on the air.



6/27/67

TO: Herman Sitrick

CC: Richard Thorne, Bill Stewart, Gordon McLendon

FROM: Ash

VERY OBJECTIONABLE COMMERCIAL

I heard a commercial on WNUS at around 5 a.m. which shocked 
me considerably. I realize that I am not hip, I'm old fash
ioned and I don't know what's going on in the world, but even 
if we don't subscribe to the N.A.B. code I hope to find some 
agreement that this announcement doesn't smell good.

It sounded to me like an advertisement for a $3-a-night house 
of assignation in the colored district. I don't take a tape 
recorder to bed with me and I don't remember the name of the 
Hotel or the address but the quotations I am about to give you 
are exact and I think intended to appeal to homosexuals, con
cupiscent hetero=sexuals and possibly even to the guy who's 
wondering where he can take his girl in the early morning hours.

Instead of using the expected cliche' of rooms furnished "fit 
for a king" these rooms are furnished "fit for a queen".
"Queen", I believe, is the unversally accepted jargon for a 
love partner in a homosexual relationship. Rooms are three 
dollars a night. "Come for a delightful weekend." They 
specialize in transients.

"Bring your princess." "Bouncy beds."

I think this announcement shouldn't be on the air at any time 
of day or night, even if the copy were cleaned up.



6/27/67

TO: Herman Sitrick

CC: Richard Thorne, Bill Stewart, Gordon McLendon

FROM: Ash

SPOTLIGHT

There's an announcement running about some free "flag salute" 
celebration on July 8. I didn't read copy on this and it 
sounds as if it may have been prepared elsewhere.

It's a perfectly good announcement but it ought to be in a 
"Spotlight" since it's a one-time event.

We aren't using the "Spotlight" device enough. Recently it 
seems as if the only spotlight on the air was about some silly 
fiftieth anniversary of a high school graduation. I really 
appreciate this announcement and thank everybody although 
it ran far oftener than I expected.

I got one 1917 dropout who came to the party and had a 
wonderful time. One pest from another class who called me nine 
times wanting to crash the party. Two other Schurz people 
from the wrong class. Several people who just wanted to chat 
with me about reunions in general and several people who didn't 
go to high school with me but just wanted to renew an old 
acquaintance. The announcement created a lot of interest.
A lot of people seem to listen to WNUS.

Thanks again.



6/21/67

TO : Herman S ¡ t r i c k

CC : R i c h a r d  Thorne,  B i l 1 S t e w a r t ,  Gordon McLendon

FROM : Ash

TOO MUCH

In my o p i n i o n  the s i n g i n g  "WNUS, c o s s e c u t  i ve news f o r  
C h i c a g o l a n d "  w i l l  be i r r i t a t i n g  to l i s t e n e r s .  T h i s  i s  o n l y  
be c a u s e  i t  i s  r epeat ed f our  t i mes .  I t  s t a n d s  out  among the 
o t h e r s  whi ch  a re  sung on l y  one e and whi ch seem to me not  
to be t oo i n c o n g r u o u s .

As a ma t t e r  o f  f a c t ,  to my s u r p r i s e ,  I d o n ' t  mind them at  
a l l .  Except  the unn e c e s s a r y  r e p e a t i n g  o f  t h i s  one.



6 / 2 1 / 6 7

TO : He rma n S i t r i ck

CC:  R i c h a r d  T h o r n e ,  B i l l  S t e w a r t ,  Go r don  McLendon

FROM: Ash

OUT, DAMNED SPOT!

I kept  t l i nk i ng  t ha t  t h i s  announcement  would go o f f  the a i r  and 
t h a t  I w o u l d n ' t  have to c omp l a i n  about  i t ,  but  here g oe s .

C l i f f  J O h n s o n ' s  announcement  ab out  how v e t e r a n s  have about  
two months  to go be f or e  t h e i r  e l i g i b i l i t y  f o r  a G . l .  l oan  
e x p i r e s  on J u j y  25, g e t s  j u s t  one day more c o n t r a r y  to f a c t
on each day o f  b r o a d c a s t .  I t  was a l l  r i g h t  when i t  went  on
the a i r  about  a month ago but ev en a c h i l d  l i s t e n e r  ( i f
we have any)  cou l d  t e l l  t ha t  i t  i s n ' t  " a b o u t  two mont hs "  now
u n t i l  J u l y  25.

F u r t h e r mo r e ,  t h i s  copy has a l way s  s a i d  t h a t  " t h e  l e n d e r ' s  
a p p l i c a t i o n "  must be in Was h i ng t on  by J u l y  25,  a l t h o u g h  I 'm 
s u r e  the copy was meant to say t ha t  the " b o r r o w e r " s "  
a p p l i e  a t i o n  i s  what we had in m L n d .

T h i s  i s  one o f  the announcements  whi ch went on the a i r  ab out  
a month ago and on whi ch I d i d  not  read copy.  The s c h e d u l e  
s a y s  i t  s t a r t e d  June 2 an d was to be k i l l e d  June 16, but  
i t ' s  s t i l l  w i t h  us,  s peea d i ng  the b r i g h t  l i g h t  o f  e r r o r  and 
c a s t i n g  a shodow of  dount  on our  vaunt ed  " r e l i a b i l i t y . "

Why not  j u s t  k i l l  i t  and be done wi t h  i t ?



6/17/67

TO: herman S i t r i c k  and R i c h a r d  Thorne

CC: B i l l  S t e w a r t ,  Gordon McLendon

FROM: Ash

TWO URGENT P R I O R I T I E S

In my r e c e n t  p e r s o n a l  c o n t a c t s  wi t h  the W N U S s t a f f  I l e a r n e d  two 
t h i n g s  about  the a ud i ence  which I d i d  not  know b e f o r e .  1. We
have a l a r g e  Negro a ud i ence .  (Which I had s u s p e c t e d . )  2 . THat  
we show up ba d l y  in ARB s u r v e y s  because  o f  l i s t e n e r  c o n f u s i o n  about  
our  c a l l  l e t t e r s .

I recommend t h a t  aanagement  t ake i mmedi ate a c t i o n  as  f o l l o w s :

1. Be more c a r e f u l  about  news i tems i n v o l v i n g  Neg o r e s .  I d o n ' t  
mean t h a t  we s ho u l d  s udden l y  go WBBMish and l ean over  backwards  
about  c i v i l  r i g h t s ,  e t c .  Qu i t e  the c o n t r a r y .  I t h i n k  we s ho u l d  
a v o i d  t a k i n g  too s t r o n g  a s t and  on such m a t t e r s  e d i t o r i a l l y .

But  we s h o u l d  be c a r e f u l  to e d i t  our  news so as  not  to o f f e n d  Negro  
l o s t e n e r s .  1 wrot e  a rough memo some weeks ago ab cut our  c a r r y i n g  
a w i r e  s t o r y  in whi ch " an o l d  d a r k y "  s a i d  " a i n ' t  g o t  no"  e t c .

The o t h e r  day I heard a wi r e  s t o r y  about  the w h i t e - h e 1 meted Negro  
y o u t h s  in Tampa ( I  b e l i e v e )  who he l ped  the p o l i c e  becaus e  they s a i d  
"We d o n ' t  need no more t r o u b l e  ' r ound  h e r e . "  ^ j i o t h e r  announc er ,  
two h o u r s  l a t e r ,  s a i d ,  "We d o n ' t  need any more t r o u b l e  ' r ound  here.  
The s econd  s t o r y  had o b v i o u s l y  been p r o p e r l y  penc i 1-ed i ted or  a|l- 
1 i b - c o r r e c t e d .

T h i s  i s  not  a c r i t i c i s m  o f  a nnounc es s .  I d o n : t  even remember t h e i r  
names.  I t  i s  a s u g g e s t i o n  to you,  D i c k ,  t h a t  you i s s u e  w r i t t e n  
i n s t r c u t i o n s  t h a t  we s t op  s t e r e o t y p i n g  a l l  Negcoes  as  UWed^ca t ed 
by h a v i n g  them use bad E n g l i s h .  T h i s  e n t i r e l y  u s e l e s s  and a r t i 
f i c i a l  dev i ce  i n f u r i a t e s  Negr oes ,  and I d o n ' t  bl ame them. L e t ' s  
have our  Neg r oes  t a l k  good c o l l o q u i a l  E n g l i s h  and not  bad E n g l i s h  
o b v i o u s l y  put  in f o r  the sake o f  " c o l o r "  - -  l a n g u a g e  c o l o r ,  
t h a t  i s .  T h e r e ' s  no more excuse f o r  bad E n g l i s h  in s t o r i e s  about  
Ne g r oe s  than  t he r e  i s  f o r  i t s  use in WNUS announcement s .  A c t u a l l y  
I t h i n k  ftkegro bad E n g l i s h  w i l l  d r i v e  away more l i s t e n e r s  than our  
s l o p p y  copy  w r i t i n g .

2. I have a l r e a d y  w r i t t e n  about  the a d v i s a b i l i t y  o f  b e g i n n i n g  at  
once to phase  out  the o v e r - u s e  of  W-NEWS in f a v o r  on WNUS.
Why not  g e t  g o i n g  r i g h t  away on t h i s ?



6/15/67
TO: R i c h a r d  Thorne and Paul  N i c h o l s

CC: Herman S i t r i c k ,  B i l l  S t e w a r t ,  Gordon McLendon

FROM: Ash

GRANDPA' S CONTRIBUTION TO FATHERS DAY

SP ( Log  eve r y  h a l f  hour 6 a / m. - 6  p.m. June 1 8 Bowman , G r e g o r y ?

)

HERE I S  A VERY IMPORTANT MESSAGE FROM W N U S FOR EVERY YOUNGSTER 

IN THE W-NEWS L I STENI NG AREA ON THI S  VERY IMPORTANT DAY. THI S  IS 

O F F I C I A L L Y  FATHERS DAY. I T ' S  A TIME WHEN YOU CAN PROPERLY SHOW 

YOUR APPREC I AT I ON YOUR ADMIRATION . . . AND YOUR REVERENCE FOR

THAT GREATEST GUY OF ALL.  IT DOESN'T MEAN YOU' RE A SQUARE IF YOU

LOVE YOUR FATHER. £ &  EAK UP. COME ON N O W ....................................

WHY DON'T YOU LET DAD HAVE THE KEYS TO THE CAR TODAY?



DATE: 6/12/67

TO: Herman Sitrick

CC: Richard Thorne, Bill Stewart, Gordon McLendon
FROM: Ash

"IDENTIFICATION"

The most significant development to come out of the recent 
meeting of the staff with Bill Stewart was (in my opinion) 
your statement that our poor showing in ARB is possibly due 
to failure of listeners to make a proper identification of our 
station with its actual call leters.

Possibly how we look in ARB is just as important as how we 
sound on the air.

I suggest that immediate steps be taken to phase out the 
present over-use of W-NEWS in place of WNUS when identifying 
the station throughout the program. The "W-NEWS" acrohym is 
very apt, very expressive of our purpose and, unfortunately, 
too easy to say. I notice that when I casually mention the 
station to acquaintances and use "W-NEWS" I usally get a blank 
look in return. "W-NEWS" doesn't sound like call letters.

Possibly we might plan a routine in which we used "W-NEWS" 
regularly only in connection with "W-NEWS1 Time'.'" This would give 
very frequent mention of the cute phrase and furthermore would 
be a lot easier for the announcers to say than " W N U S  time."

We might also still say, at the close of each program, "For 
W-NEWS, this is Phil Bowman," since this will be so closely 
followed by the actual call letters at the half-hour and hour 
breaks. When I recommended this simple signature sighoff 
more than a year ago I suggested that it merely be "This is 
Phil Bowman," but I was informed that the boys at the studio 
wanted to say, "For W-NEWS, this is..." I don't see why the 
"W-NEWS" can't be eliminated, although it's not very important 
either way.

At all other times -- in slug lines, station promotions,
PSAs etc, we should use only the correct call letters,
W N U S .
We could also use the acronym now and then at other times but 
only in conjunction with actual call letters. For example:

"YOU ARE LISTENING TO W N U S —  W-NEWS, THE ALL-NEWS STATION." 
or "W-NEWS. ON THE AIR ALL THE TIME. W N U S."

Why not start phasing out "W-NEWS" and make the change a gradual 
one? It will be quite difficult for the men to get used to, 
but I think it's really important if it be actually the case 
that the "W-NEWS" repetition is hurting in surveys.



DATE: 6/12/67

TO: Herman Sitrick

CC: Richard Thorne, Bill Stewart, Gordon McLendon

FROM: Ash

CONFUSION, WORSE CONFOUNDED.

I have just had a nice ride in my surrey and a quiet game of 
croquet and I'd like to complain about a very hip gimmick now 
running on WNUS.

I think we should completely eliminate the singing"N E W S" 
thing (with the sonavox effect if that's what it's called).

I do not object on the grounds of euphony. It sounds all 
right. It is not inappropriate. It's true that we deal in 
news. We've told people that for almost three years until 
we're blue in the face and they must be green in the face.

But it is an absolutely superfluous interruption of the 
flow of news and does no positing? good that I can see.
It sounds to me, and therefore possibly to listeners also, as 
if it had been made for some music station to indicate a 
momentary change of format and that, instead of music, we were 
to hear news for a while.

My main objection however, is that it will be confusing to 
listeners if and when they are called upon to identify the 
station. It sounds as if it might be call letters. So many 
Chicago stations have singing call letters. I suppose 
most people realize that call letters begin with "K" or "W" 
but they won't be thinking of that when they hear this 
musical bit.

If we are confusing people so much with the use of "W-NEWS" 
instead of call letters that we are hurting ourselves in ARB, 
we are hurting ourselves just that much more by singing 
"NEWS."

WNUS right now needs "numbers" and this is one little number 
I think we could do without.



6/12/67

TO: Herman Sitrick

CC: Richard Thorne, Bill Stewart, Gordon McLendon
FROM: Ash

SLOPPY COPY

The station continues to be plagued with sloppy copy in 
promos and station-written commercials.. (We have trouble 
with news copy also but that's not as easy to control and 
edit.)

Things like "A full line of G. E. Appliances are . ." and 
"Everybody who sends in their ideas . . " are simply ridiculous. 
Even a grade school teacher wouldn't pass English like that.

No copy, no matter by whom it's written, should be allowed 
to go on the air until it has been checked by someone else 
capable (most of the time) of catching errors. There will 
always be errors in fast working operations like radio 
stations or newspapers, but there is no need for avoidable 
errors.

WNUS needs over-all copy supervision.



6/12/67

TO: Herman Sitrick

CC: Richard Thorne, Bill Stewart, Gordon McLendon
FROM: Ash

LET'S TALK ABOUT WOMEN

I think it's high time that we had a contest promotion in 
which women listeners are the principal participants. If 
we continue to give away men's suits, automobile tune-ups, 
in addition to a Gingiss Brothers dinner jacket in every 
other contest, the agencies will soon have us type-cast as 
an all-men's station as well as an all-news station.

I understand the surveys also show that we have a sparse 
female audience but that's no reason we shouldn't try to do 
something about it. I maintain that if we had some successful 
results to show on some promotions involving women we could 
get some advertising directed to women, on local accounts 
at least.

I keep remembering the "Tuna Recipe Contest" of last Summer.
It was really quite successful. WE might be surprised at the 
response from women, despite indications in surveys.

But we'll never find out until we try. We might not be able 
to make money out of the first couple of contests. We might 
even have to spend a couple of hundreds of dollars for 
prizes, but I think the expenditure would be well worth it.

I have some idea on the subject but I won't burden you 
with the task of reading them at this moment. I'd 
appreciate being invited to sit in on any staff discussion 
you might have on this subject.



6/12/67

TO: Bichard Thorne

CC: Herman Sitrick, Bill Stewart, Gordon McLendon

FROM: Ash

BASEBALL

I am not a baseball fan and therefore my comments may be 
worthless.

But I am a listener and I think it's damned dull to listen 
to a rundown of the contemplated schedule of the day's games 
with the listing of the pichers on each team and their won 
and lost records to date. I think it's equally dull to hear 
the complete list of games scheduled for the day in both 
leagues with a report of the expected weather in each town.

I heard a comment at the meeting the other day that we needed 
more baseball news. If we have to puff up the baseball news 
in order to give more air time to it, why don't we elaborate 
more on the Cubs and Sox games? Why don't we give an inning 
by inning account? (I mean only the innings in which something 
happens.) My listening indicates that we give no more 
"play" to the description of Chicago team games that we do 
to some games between two foreign teams in some foreign park.



6/12/67

TO: Herman Sitrick

CC: Richard Thorne, Bill Stewart, Gordon McLendon

FROM: Ash

DROP-OUTS FOR NATIONAL BOULEVARD BANK

This is getting to be a real FUN game. At each scheduling 
of an Americana program I think that this time sheer logic, 
courtesy to a good advertiser, and a self-serving desire to 
attract listeners to one of our programs will force us to 
run some drop-ins on Sunday, preceding the 5 p.m. program.
So far we have successfully evaded this procedure. I didn't 
listen last Sunday morning because I was too fatigued from 
having bailed out my basement but I listened for two and a 
half hours in the afternoon and heard no annoucements 
heralding the "Flag Day" program.



6/12/67

TO: Richard Thorne

CC: Herman Sitrick, Bill Stewart, Gordon McLendon

FROM: Ash

s u r p r i s e: f r o m t he t e l e t y p e r o o m .

Doug Kimball the other day said, "Here are the headlines, but 
first -- this bulletin."

Then the bulletin sound effect; then Phil Bowman with a 
bulletin and the customary return to "W-NEWS central."

I thought the sound effect was supposed to make listeners 
think that the announcer himself was being interrupted by 
this signal without any foreknowledge. That's what makes it 
dramatic and a good device.

But to announce a bulletin and THEN hear the warning signal,
I thought sounded very clumsy. Perhaps all the boys should 
be cautioned on this although this is the first instance of 
this kind that I have heard.



6/6/67
TO: Herman Sitrick

CC: Richard Thorne, Bill Stewart, Gordon McLendon
FROM: Ash

IT WOULD BE A BETTERING IMPORVMENT*
When Cliff changes his present Tour copy he might say "low 
rate tour" or "low cost tour" instead of the present twice- 
repeated "low cost rate tour" which is either a redundant 
tautologism or a tautological redundancy.

Aye —  and perhaps switch to the official WNUS mail address 
instead of the one being used.

* I know it's not spelled correctly but i"m hot going to 
change it.



6/6/67
TO: Herman Sitrick
CC: Richard Thorne, Bill Stewart, Gordon McLendon

FROM: Ash

WITH A HEAVE AND A HO AND AN ALL TOGETHER BOYS

Maybe this Sunday we could schedule some drop-ins prior to 
5 p.m., alerting our listeners to the half-hour program?



6/1167
TO: Herman Sitrick
XX: Richard Thorne
DEOM " Ash

FLAG WEEK

This being Flag Week it wou<fcd be a nice gesture if WNUs, in 
Dick Thorne's voice, would remind listeners of the remark 
made by Astroaaut John Q^enn about how he felt when the flag 
went by/ The remarks were made in an address to a joint session 
of Congress. I'm in no poistion to research this but it 
could certainly be easily found in an early March edition 
of Time or Newsweek for 1962.



6/9/67

TO: HERMAN SITRICK

CC: Richard Thorne, Bill Stewart, Gordon McLendon
FROM: Ash

MUSICAL LOGOS

Although I know that Bill Stewart thinks I have the sheet 
music of "Alexander's Ragtime Band" in the bottom drawer of 
my Chiffonier and that I wind up my gramaphone before playing 
Clara Jacobs Bond's " When You Come To The End of a Perfect Day" 
after finishing my chores of listening to WNUS, I shall risk 
further defiegeration of my hiposity by making some negative 
remarks about several logos.

1. Hour and half - hour break. NO Complaint. Sound pretty good.
2. Sound allright but to my ear seems to be in wrong place.

While logo sounds like a signature it also sounds like an 
intro-flourish and I'd be more comfortable as a listener if the 
logo came just in front instead of following promo.

3. Preceding "name of the day." Properly placed in front of the 
name but about one second too long. Logo is too important for 
value of feature which it introduces. Sound O.K.

4. With weather. VERY BAD. Introductory phrase O.K. but it 
should be faded out completely as announcer finishes phrase 
"Chicago's official weather report." I think it is bad radio 
to carry out this sound all the way through weather report
as background. I make this critism, not as an old fuddy - duddy, 
but as a listener who wants to hear the wheather report. The 
background noise is very distracting. Furthermore, with our :r 
engineering staff, we have no guarantee that this will be soft 
and sweet but can merely hope and pray that listeners will 
be able to make out what the announcer is saying. I complain 
about this fot the same reason that I used to compalin about 
music behind PSAs. The background is distracting and completely 
irrelevant. The logo is good to intorduce and identifythe 
weather report but it should not then continue on and annoy 
listeners to the extent that they wish they were listening 
to another station.

P.S. 6/11/67. I noted only a haphazard scattering of logos on 
Sat. and Sun. I presume this is due to the week -end shortage 
of engineers.My comment here. Better none at all on such 
occasions than the "now and then" effect.



6/3/67
TO: Herman Sitrick

CC: Richard Thorne, Paul Nrchols, Bill Stewart, Gordon McLendon
FROM: Ash

THE WHILOM PSA SCHEDULE

Sorry. This has to be a failrly long memo.
As far as I can see from my isolated position, the system of 
scheduling and broadcasting PSAs under management policy and 
control has suddenly and mysteriously vanished.
A c^ouple of months before your arrival a definite program was 
set up in the PSA operation and it was working beautifully. 
This was established after a year-long battle. I'll spare you 
the grisly details.
Rules for operation of the system were very simple1.

Ten announcements on air at one time. Five changed weekly. 
Copy to be supervised by me.
Announcements of restricted appeal in "spotlight."
Schedule of announcements issued weekly for control purposes.

This all worked out very well. Copy correction took not more 
than fifteen minutes of Pat Daker's time per week. Also it 
saved time in useless writing and reading of memos on mistakes 
already on air which usually remained uncorrected. In my 
opinion the system also produced a better image on the air.
I have always contended that PSAs are more important to WNUS 
than to the conventional station because they represent almost 
the only way we can project our image as "an integral part of 
Chicago." This shcedule should not be a hodl^e-podge of appeals 
for money, but should reflect Chicago's at-the-moment acti
vities in the fields of philanthropy, civic enterprise and 
cultural pursuits



PSa s 2

Pardon me all over the place, but I thought that the net result 
of my supervision was pretty good, although we were unable to 
live up to all the requirements -originally prescribed by 
Gordon McLendon. Having various members of the staff introduce 
themselves and deliver announcements proved unworkable. Having 
announcements recorded in the voices of citizens concerned with 
the projects worked for a while but had to be dropped due to 
lack of time and personnel.
We finally developed a series of 30-second PSAs with regular 
weekly changes; usually with the "P.R. hand out" copy substan
tially changed with a WNUS twist; zip codes on addresses; all 
phone numbers repeated; the WNUS call letters at least once in 
each announcement. Constant supervision was exercised to see 
that proper allocation was given to the city's varied activ
ities.Orders also had been issued that the sales department could 
no longer "slip in" PSAs in which unscrupulous advertisers 
touted their wares by unoffcially tying in with various char
ity drives.
About two weeks ago all this came to a halt. As a listener, it 
sounds to me as if Cliff Johnson had been put in charge of the 
PSA schedule.. Possibly this is true. I haven't been asked to 
review copy for some time now. I had no pre-hearing of most 
of the announcements now on the air -- except the ones that have 
already been on too long —  some for a month or so.
Persoanlly I don't care too much for the new format. Almost 
all of the new announcements are in Cliff Johnson's voice and 
begin, "This is Cliff Johnson," and end with "Thank you."
If this is to be the format, there should be Some announcements 
beginning, "This is Richard Thonne," and "This is Bill Gregory'.' 
The "persoanality cult" belongs in Pekin, not on WNUS in Chicago. 
The other night, on Griskey's newscast, I heard announcements 
by Cliff Johnson on three separate and consecutive five minute 
breaks. The first was a free commercial for some company which 
prints checks and has hired a man named "Bull" and the other two 
were for some charity or other.



PSAs 3

Furthermore, several of the announcements say, "This is Cliff 
Johnson, speaking for the Christian Childrens' Fund," etc.
He then aks the audience directly for money and says "Thank 
you." Please understand that I am not making this criticism 
because it is Cliff Johnson involved. I am simply not in favor 
of any announcer personally introducing himslef and then pan
handling the listeners for money, no matter now noble the 
charity. I think that when Cliff introduces himself he should 
be speaking for WNUS, and not for some charity (which incident
ally may not have authorized him to speak for it). I think 
that all announcements asking for money should be made in the 
name of WNUS and that listeners should be "urged" to contrib
ute or that we "suggest" that they give.

In brief, then. I don't know what's going on and would 
relish enlightenment. I cite the above instanc es merely to 
support my contention that PSA copy (all copy, really) needs 
supervision. I look dismally on the prospect of going back 
to the good old days of PSA mish-mash when just so recently 
we had the whole mess so neatly cleared up.



5/31/67
TO: Herman Sitricl and Dick Thorne
CC: Bill Stewart, Gordon McLendon
FROM: Ash

ONCE AGAIN —  A BLANK

Every week, when I know that we are to have a National Boulevard 
Bank half-hour program on Sunday I write a memo suggesting that 
we schedule drop-ins on Sunday calling the attention of the aud
ience to this sponsored feature. Every Sunday no drop-ins are 
scheduled. I shall continue to make this suggestion because it 
seems so logical to schedule them and so illogical not to 
use them. And it would take about twelve minutes to arrange.



5/31/67
TO: Herman Sitrick

Disk Thorne. Bill Stewart, Gordon McLendon
FROM: Ash
CC:

for s h a m e:

It was shocking to hear the debasment of the "from the teletype 
room" sound effect in being used to introduce commercially spon
sored bulletins from Indianapolis.
We can't sink much lower than this. For more than a year we have 
treated our listeners like Pavlov's dogs and have conditioned them 
to regard this sound as the signal for the insertion of a hit 
of new and important news into the schedule. Recently we have scrap

ped much of the valie of this buildup by increasing disuse of 
the device, apparently because of the manpower shortage due to 
the tandem broadcast demands on the time of the men. It now 
turns out, however, that if someone slips us a few bucks, we can 
find an announcer to man the teletype room after all.

I
(I thought

our news stories were better than the bulletins.)
In my personal opinion sale of this sound effect to advertisers 
is unsound policy. I hope that the Machiavellian plotters in 
the sales department aren't planning to make a general practice 
out of this.
We should never sell our news or our corporate honor. In this 
case we sold both.

PARDON THE LOUSY TYPING. I'M HAVING TROUBLE GETTING USED TO 
A NEW TYPEWRITER.

P.S. Another sound effect would have been just good and more 
appropriate for this advertiser. There was a good recorded noise
of a speeding racing car in the recorded commercial which would
nave done very well-.



5/31/67 
TO • Herman Sitnck and Dick Thorne 
CC: Bill Stewart, Gordon McLendon
FROM: Ash

MEMORIAL DAY
I had suggested Memorial Day drop-ins re displaying the flag, see
ing the parade, etc. In listening to five or six complete news
casts, I not only heard no drop-ins but I did'nt even hear the par
ade mentioned in a news story until Griskey got on the air in 
the late evening. (0 could have missed some, of course.)
Only reason for this "post mortem" is that I think that if we're 
going to boast about all the attention we pay to a special-in
terest group of 20,000; boaters, we might logically give a little 
air time to the special group of several hundred thousand who 
ipust have been inteeested in the parade—  participants, friends 
and relatives, and all the potential spectators.



%
5/29/67
TO: Herman Sitrick

CC: Richard Thorne, Bill Stewart, Gordon McLendon
FROM: Ash

A VERY PECULIAR ANNOUNCEMENT
We have been running a very peculiar announcement which I think 
should not be on the schedule. THe theme,over music, is "did you 
ever think of becoming a rabbi, priest or minister?" The copy is 
(I presume) an overlapping of texts from the three Faiths involved.

To me the production is bad, the language offensive, the whole 
thing in bad taste and the close-out ridiculous^ and meaningless.
(I am not trying to be funny, sarcastic, irrelifeous —  merely 
constructively critical from a general listener' point of view.)
In the opening sentence are the words "Fruit of the Womb, Jesus." 
THis is all right said in a Catholic church in Latin but to me 
seems out of place in a jazzedGup, musically-backed "recruiting" 
P.S.A. in a schedule where it is likely to fall between a 
hemorrhoid and a bladder and kidney commercial.
For the first few days this announcement ended with church music 
but recently a voice has said, "By SERA International. Thank 
you." I am sure that most listeners don't know any more than I do 
what SERA is. And as to who is thanking whom for what I haven't 
the slightest idea.
I don't know how this got on the schedule and I wish it hadn't.
If I had had my usual opportunity to review it I certainly would 
not have recommended that it go on the air in this form.

P.S. It could even draw resentment from Cathp^ics in view of the 
current doctrinal dispute and the Pope's e'bergetic campaign to 
de-enphasize the worship of the Virgin Mary.t



5/29/67
TO" Dick Thorne
CC" Herman Sitrick, Bill Stewart, Gordon McLendon 
FROM: Ash

Recently I wrote separate memos pointing out the undesirability of 
listing names and ages of children dead in fires in faraway 
places or names, ages and adddresses of victims in other accidents.
I also called attention to the fact that there has been a noticeable 
decrease in the use of the "from the teletype room" device for 
bulletins.
A concurrent example this morning at 9:50:
Bowman read a story about death of six children and grandmother in 
fire in South Carolina. Story was dramatic and worthy of inclusion 
mother dead of cancer, father at work, grandmother taking care of 
children. But we also got a methodical list of the names and ages 
of each of the children. I think this information superfluous 
from a news point of view.
Immediately following this story Doug Kimball said "here's a bull
etin from the teletype room"and read a story about the Supreme 
Court decision on the California open housing law. I presume 
that possibly, due to tandem broadcasring, there was no one in the 
teletype room and maybe that can't be helped but I do think the men 
should be careful about giving unimportant details on out-of- 
town stories. (It's not too good in local stories either.)



5/26/67

TO: Bill Gregory

XX: Herman Sitrick, Bill Stewart, Gordon McLendon

FROM: Ash

MEMORIAL DAY

I hope we pay more attention to Memorial Day than we did to 
Mothers' Day.

In addition to th e customary warnings to holiday motorists I thhnk 
we should run drop-ins suggesting that people display the flati, 
see the parade, that parents tell their children about the 0 
day —  how it originated with the G.A.R. but now is for the 
dead of all wars —  how all should observe it with no relation 
to the "right or wrong" of war itself. The war dead aren't 
here to argue with us srbout that. Let's respect them.



5/25/67

TO WHOM IT MAY CONCERN:

CC: Herman Sitrick, Bill Gregory 

FROM: Ash

It 's time to change copy on the Paul Harvey and Minute News 
promos. Two weeks is long enough.

I suggest that yoS either run the second piece of copy I 
wrote for each, write some new copy, or ask me to write some 
new copy.

Let's keep changing promo copy frequently. It doesn't take much 
time and it makes life easier for the listeners.



5/25/67

TO: Bill Gregory

CC: Herman Sitrick, Bill Stewart, Gordon McLendon

FROM: Ash

VERY MINOR POINTS.

Some of the men some of the time waste too much time on 
unimportant details. For instance, when six children die in 
a fire in Georgia, I think it is sufficient to state that 
their ages were from eighteen months to sixteen years instead 
of plodding through , "Little Michael, a year and a half, his 
sister, Mary, 2, Rosanna, 4," and so on down the line. (It 
really happens on the air.) Also I think that too often we 
give too much detail about names, ages and addresses of 
people in out-of-state accidents and fires.

Furthermore I think it's disgraceful to explain what the 
color pennants mean in the harbor weather reports. If 
the twenty thousand rag sailors and stink potters on whom we 
lavish so much time and attention 48 times a day don't know 
what the various combinations of pennants mean they shouldn't 
be allowed to go out in boats. We are acting as accomplices 
before the fact and encouraging marine tragedies if we 
coddle them in their incompetence by explaining to them that 
a combination of pistachio and puce pennants means 4-mile- 
an-hour gales thirty seven yards from shore.



5/25/67

TO: Bill Gregory

CC: Herman Sitrick, Bi'll Stewart, Gordon McLendon

FROM: Ash

/"naivete " is
/nah eve tay —

f
not nah eve

' /"mandamus" is man day mus —  not man duh 

And,for Pete's sake, it's Palatine, 111.,

u^v ty.

muss.

—  not Palateen.



5/24/67

TO: Herman Sitrick

CC: Bill Gregory, Bill Stewart, Gordon McLendon

NffiTIONAL BOULEVARD BANK PROMOS

ON this Memorial Day Sunday let's, for once, remember the 
National Boulevard Bank and run some drop-ins throughout 
the day up until 5 p.m., calling attention to the half-hour 
Memorial Day program. I note that this is being properly 
promoted during this week but in the past we have droppped 
all mention of the program uon Sundays.



5/24/67

TO: Bill Gregory

CC: Herman Sitrick, Bill Stewart, Gordon McLendon

FROM: Ash

AD LIBS

There has been a very noticeable increase in the use of ad libs 
recently. The tandem broadcasts tend to present tempting 
opportubities for chatty colloquies between announcers but 
I notice that individuals are also commenting frequently on 
news items.

I find the comments generaH y entertaining and lending a 
"humanizing" aspect to the broadcast and mention this 
merely because this practice is (or was) strictly against 
po;icy.

The trouble with ¡S3 ad libbing is that it means management 
loses all control. Sooner or later an announcer is going to 
make a statement that is libellous, or that reveals a religious, 
politicsl or racial bias which is bound to offend a segment of 
audience.



5/24/67

TOz Bill Gregory

CC: Herman Sitrick, Bill Stewart, Gordon McLendon

FROM s Ash

BULLETINS?

The "from the teletype room" device is being badly neglected. 
During an hour and a hlaf this morning*there was not a single 
break—in although new headlines showed that new stories had 
come in during the period.

On one occasion an announcer said, "and a bulletin just in 
says, e£c."

It was Gordon McLendon's idea that this break-in was to be used 
as frequently as possible to give the impression that our 
news was "up to the minute."

1
It shouldn't be overdone, of course, but I notice that penty of 
stories worthy of bulletining are merely being included in 
the next opening headline summary.

* Drive time.



5/15/67
TO: Herman Sitrick
CC: Bill Gregory, Bill Stewart, Gordon McLendon

THERE MUST BE SOMETHING WRONG WITH THE SYSTEM

At nine minutes before midnight on May 10 we were warning 
listeners that if their entries in the mother in law 
contest were not postmarked before midnight, May 10, they 
would not be eligible for the prize.



5/15/67
TO: Herman Sitrick
CC: Bill Gregory, Bill Stewart, Gordon McLendon
FROM: Ash

O.W. Wilson
His departure is certainly worthy of editorial mention of 
an extremely laudatory nature. I don't know whether we 
should go so far as to suggest that all civic organizations 
join in a city-wide effort to have a massive petition signed 
by Chicagoans urging him to stay or whether we should be 
content with just an enthusiastic "Well done." Whatever it 
is, it should go on the air without delay.



5/15/67
TO: Bill Gregory

n n Herman Sitrick, Bill Stewart, Gordon McLendon
FROM: Ash

WHAT IS MOTHER WITHOUT A HOME?
I think it would have been "nice" if we had tried to give 
listeners the impression that we knew it was "Mother's Day."
AS far as I could tell we managed to get through the entire 
Sunday without mentioning "Mother;s Day" except in a minor 
little news story from Virginia in early morning newscasts and 
of course, in the 5 p.m. Americana "production."
It seems to me that it would have been more in keeeping with 
the image we seek to produce in the over-use of self- 
serving repetittion of station i/d/s if we had dropped 
these for the day and substituted mini-second drop-ins about 
the day. We could have reminded the careless ones who had 
forgotten that it was not too late to send a telegram or 
make a phone call or we could have merely delivered some 
short homilies a bout mothers in general.
I have suggested many times in the past that we run drop-ins 
throughout the day announcing the 5 p.m. National Boulevard 
Bank half hour. THis seems to me not only good business 
and a courtesy to an advertiser, but also warns ttase who'd 
like to listen and sleo alerts new listeners to the fact that 
we aren 't always, "all news and nothing but news."
Perhaps it's the responsibility of the sales department to 
provide such drop-ins, but I think someone should attend 
to it.



5/15/67
TO: Herman Sitrick

CC: Bill Gregory, Bill Stewart, Gordon McLendon
FROM: Ash

VACANCIES
I have listeneed to the "No Vacancies" promo six times and, 
truthfully, am not yet exactly sure of what the opening di- 
a logue says. THe first sentence is so "mushy" that It's 
impossible to make out all the words and I finally realized 
that the remainder is about a man being directed to an out
house and getting stoop-shouldered. THis is not a very good 
announcement.
I also feel that the expositoy part of the announcement is 
somewhat confusing. Is this a vacation for one man only?
If a married man wins can he take his wife along at his own 
expense? It sounds as if the accomodations were a trailer 
housekeeping arrangement. Are meals provided/ THe mention 
of golf and fishing sounds as if this were for a man. Are 
single women supposed to enter? Is transportation paid to and 
from Three Lakes?
I think that if these points were clarified we might get 
more response.



5 / ] 1 / 5 6

TO: R i c h a r d  Thorne

CC: Herman S i t r i c k ,  B i l l  S t e wa r t ,  Gordon McLendon

FROM" Asl i

TOO MUCH

C a n ' t  we r e w r i t e  the f ormat  on the Mi dwest  S t o c k  Exchange b i t  
so t h a t  l i s t e n e r s  d o n ' t  have to hear  " H a r o l d  Fo l ey  from the 
f l o o r  o f  the Midwest  S t oc k  Exchange"  repeat ed  t h r ee  t i mes  in 
about  t h i r t y  s econds ?

One men t i on  s hou l d  be enough.  As I have s u g g e s t e d  in p r e 
v i o u s  memos, t h i s  seems an i n e x c u s a b l e  redundancy  in what  
i s  s uppo s ed  to be a f a s t  moving d r i v e - t i m e  n e w s c a s t /

J



5/10/67

TO: Herman Sitrick, Bill Gregory

CC: Bill Stewart, Gordon McLendon

FROM: Ash

IT'S A CRIME NOT TO STOP "CRIME STOP"

The announcement about "Crime Stop" in the voice of O. W. 
Wilson has been over-exposed. I think it is time to take 
this distinctive and very commendable announcement off the 
air.

I hope you will preserve this tape. I have an idea for 
using a part of it in a station promotion. Details later.



5/10/67

TO: Herman Sitrick, Bill Gregory

CC: Bill Stewart, Gordon McLendon

FROM: Ash

MINOR COMMENTS ON A DRIVE-TIME BROADCAST 

8-8:30 a.m., 5/10/67
a

Three "mother in law" drop-ins. One too many.

Two sports stories in violation of policy. First one —  
general baseball, o.k. Second one, a short feature about 
some individual Cub player. This was broadcast immediately 
preceding the N.Y. stock report at the end of the program —  
where the format says there should be a station promotion 
announcement.

Toward the end of the program and very close together as 
a 50-sec. station promo for Americana and a 105-sec. P.S.A. 
by O. W. Wilson. I thought this a little time-consuming.
Wilson should not have been there.

Following the Americana promo (which incidentally ran all 
day yesterday without intro or close) the announcer dropped in 
a mother in law "drop-in". It was unfortunate, following the 
solemn dissertation on the purity of the Virgin Mary, the 
beauty of mother love, etc. It was the one about Mothers Day, 
saying, "Send your mother flowers, send your mother in law 
away." This drop-in sounds a little nastier than intended 
because a final sentence, "Join the W-NEWS mother in law 
contest" was cut from the copy and was not re-instated, despite 
my complaint about it. I imagine this drop-in was inserted 
on impulse by the announcer on the theory that it was appropriate 
but it didn't turn out that way. It's not important but shows 
the danger of making too rapid assumptions during broadcasts.



5/10/67'

TO: Herman Sitrick, Bill Gregory

CG: Bill Stewart, Gordon McLendon

FROM: Ash

VERY STALE PROMOS.

The "Paul Harvey" and "Minute News" promos should definitely 
be killed. The one piece of copy for each has been on the 
air for two or three months ten times a day with the resulting 
exposure of from 600 to 900 times.

Production is bad on each announcement. I have complained 
about the minute news production to no avail and the Paul 
Harvey spot begins with his regular intro which has the 
horrible electronic warble in it.

I take the liberty of enclosing two pieces of new copy for 
each promo. I suggest you run each for two weeks unless you 
choose to mix them up. If you don't like this copy please 
prepare some new copy for scheduling. The repetition is 
becoming very annoying.



MINUTE NEWS PROMO

LISTENING TO WNUS MINUTE NEWS AFTER DIALING 471-9800 IS NOT AS 

SATISFACTORY AS LISTENING TO A FULL HALF-HOUR W-NEWS BROADCAST. 

IN FACT IT'S JUST ABOUT LIKE LISTENING TO THE AVERAGE FIVE- 

MINUTE RADIO NEWS BROADCAST. YOU KNOW WHAT'S GOING ON BUT 

ONLY IN HEADLINE FORM. W-NEWS AND UNITED AIRLINES, HOWEVER, 

KNOW THAT WHEN YOU'RE HUNGRY FOR NEWS AND YOU'RE NOT NEAR A 

RADIO, W-NEWS MINUTE NEWS IS A GREAT CONVENIENCE —  BROUGHT 

TO YOU AS A PUBLIC SERVICE BY TWO GREAT ORGANIZATIONS.

SHARE THE FRIENDLY AIR LANES OF W-NEWS AND FLY THE FRIENDLY 

SKIES OF UNITED AIRLINES.

(NOTE. I don't know how to give the technical instructions but 

in the last sentence we could come in after "W-NEWS" with the 

very briefest sounds of a whirling telephone dial and after 

"AIRLINES” with the very briefest reprise of the finale of 

the melody behind "the friendly skies" motif in the United 

Airlines commercials.)'



MINUTE NEWS PROMOJ

THERE ARE THREE WAYS TO DIAL FOR NEWS ON W-NEWS. YOU CAN 

TURN YOUR DIAL TO 1390 FOR AM RECEPTION, YOU CAN TUNE TO 

107 POINT 5 FOR THE SAME NEWS ON FM, OR YOU CAN DIAL 

471-9800 ON YOUR TELEPHONE FOR MINUTE NEWS. ON BOTH AM AND 

FM YOU'LL GET A FULL HALF-HOUR OF CURRENT NEWS DELIVERED IN 

THAT DECISIVE W-NEWSWAY. AT 471-9800 YOU'LL GET JUST ONE 

MINUTE OF NEWS, BUT IT WILL BE A COMPLETE AND CONCISE SURVEY 

OF THE IMPORTANT HEADLINE EVENTS OF THE MOMENT. WHEN YOU'RE 

NOT NEAR A RADIO AND YOU'RE HUNGRY FOR NEWS, DIAL MINUTE NEWS 

PRESENTED JOINTLY BY W-NEWS AND UNITED AIRLINES.



PAUL HARVEY PROMO

W-NEWS IS PROUD OF THE FACT THAT IT GIVES THE NEWS AS NEWS —  

WITHOUT EDITORIALIZING. THAT'S GOOD JOURNALISM. PAUL HARVEY 

IS PROUD THAT HE GIVES THE NEWS WITH PLENTY OF EMPHASIS AS TO 

WHAT PAUL HARVEY THINKS ABOUT IT. THAT'S GOOD JOURNALISM. 

ALTHOUGH THIS UNIQUE 15 MINUTE BROADCAST AT 12 NOON, MONDAYS 

THROUGH FRIDAYS IS CALLED "PAUL HARVEY NEWS" IT SHOULD REALLY 

BE CALLED JUST "PAUL HARVEY". THIS IS MORE THAN A NEWS 

BROADCAST. IT'S AN INTERPRETATION OF NEWS BY A MAN WHO HAS 

BEEN IN THE BUSINESS FOR YEARS AND YEARS AND WHO SPRINKLES 

EACH NEWS ITEM WITH A BIT OF SALT AND PEPPER AND NOW AND THEN 

WITH A GREAT BIG DASH OF TOBASCO SAUCE. LISTEN TO PAUL HARVEY 

NEWS, MONDAY THROUGH FRIDAY, AT 12 NOON.



PAUL HARVEY PROMO

YOU'VE ALL HEARD OF THOSE PILOTS WHO "FLY BY THE SEAT OF THEIR 

PANTS. " WELL, HOW'D YOU LIKE TO MEET A MAN WHO'S SO SMART 

HE FLIES BY THE SEAT OF HIS UNDERPANTS? IT'S EASY, WITH A 

LITTLE HELP FROM W-NEWS. JUST TUNE IN PAUL HARVEY NEWS AT 

12 NOON MONDAY THROUGH FRIDAY. PAUL HARVEY IS SO POPULAR AS 

A LECTURER THAT WHEN HE ISN'T ON THE AIR HE' S IN THE AIR, IN 

HIS PRIVATE PLANE, FLYING TO A LECTURE ENGAGEMENT SOMEWHERE. 

AND HE'S SO PRACTICAL AND SO SMART HE JUST HANGS UP HIS COAT 

AND PANTS IN THE PLANE AND SAILS ALONG IN HIS UNDERSHORTS 

SO HE'LL ARRIVE SPIC AND SPAN TO FACE HIS LECTURE AUDIENCE.

A GUY THAT SMART OUGHT TO BE A GREAT NEWSCASTER. HE IS.



5/8/67

TO: BILL GREGORY

CC: HERMAN SITRICK, BILL STEWART, GORDON McLENDON

FROM: ASH

LITTLE THINGS WE COULD DO WITHOUT

I am not a baseball fan so maybe I don't know what I am talking 
about, but . .

It seems to me to be an absolute waste of time for 99 per cent 
of our listeners for the newscaster to read, in the morning, 
what the weather is going to be like in the town where Houston 
is going to play Minneapolis, etc., all the way down the line. 
At this stage of the baseball season I can't see how this can 
be interesting to anyone but an absolutely daffy baseball fan.

There's nothing wrong, of course, in telling about the 
weather prospect in the two towns where the Chicago teams are 
going to play but as for the weather in other towns —  phooey.



5/8/67

TO: Herman Sitrick

CC: Bill Gregory, Bill Stewart, Gordon McLendon

FROM: Ash

MEMOS

There are a lot of things wrong with present broadcasts about 
which I am currently making no comments because I know that 
there has been somewhat of a crisis going on and there isn't 
the time nor the personnel to correct certain things. I'll 
call attention only to those things which can be corrected 
with a minimum of effort or which might be of such importance 
that they should be corrected whether we have the time or not.

Actually I think that the boys have been accomplishing a near
miracle in keeping the station on the air sounding as good as 
it does.



5/8/67

TO* Herman Sitrick

CC* Bill Gregory, Bill Stewart, Gordon McLendon

FROM* Ash

LONG EDITORIALS

Another reason why editorials should be limited to a minute 
and a half is that longer editorials mean longer time given to 
those who demand equal time for rebuttal. This just doubles 
the amount of air time thus wasted.

I can't think of any subject worthy of editorial notice which 
cannot be adequately presented in 90 seconds.

/



5/8/67

TO: Bill Gregory

CC: Herman Sitrick, Bill Stewart, Gordon McLendon

FROM: Ash

A DANGLING NON-SEQUITUR

Recently, on morning broadcasts, we hear, "If you're planning 
to leave the world's busiest airport, O'Hare, this morning, 
in Washington it's 44 and clear, in New York, etc."

This atrocious English is bound to make every educated listener 
feel uncomfortable. Not being a professional English scholar 
I cannot give a precise definition of why this is wrong 
except that it's a combination of a non-sequitur, a dangling 
participle, and godknowswhatelse.

The implication is that if you're planning to leave from 
Midway in Washington it's 88 and snowing and if you're leaving 
from Meigs Field in Washington it's 32 and sunny.

It's impossible to fix this using the same number of words. 
You'd have to say something like, "For the benefit of those 
leaving the world's busiest airport, O’Hare, here are the 
weather conditions in etc."

I don't see why the plug for O'Hare airport is in there 
anyway. Maybe people who are just sitting at home in rocking 
chairs and dreaming about travelling would like to know what 
the weather is like in Bombay.

I'm all for broadcasting out of town weather. Long months ago 
I argued for several weeks by memo in an effort to have out of 
town weather conditions made a regular feature of weather 
reports but I lost the battle.

I'd suggest again, that they be given but that we get rid of 
the awkward solecism now being used. Let's just give the 
reports without the trimmings.



5/8/67

TO: Herman Sitrick

CC: William Stewart, Ron Ruth, Gordon McLendon

FROM: Ash

FOLLOW-UP ON PROMOTIONS

I suggest that we make the most of our promotions in which the 
prize is a trip. This could be done by airing tapes made 
by the winning contestant while enjoying the prize vacation.

For instance, I suggested that in our recent "bachelor 
contest" we make a couple of tapes in Hollywood with brief 
conversations between the winner and the beautiful starlet 
with whom it was alleged that he was to have a date as part 
of his prize. This would have lent a great deal of authen
ticity to our claims about contest prizes and would dispel 
any doubts as to whether the guy actually had the date or not.

In the case of the Blarney Stone contest, we did run some 
tapes which showed the happy surprise of the couple who 
won the unexpected trip to Ireland. We could have made much 
more of this if the couple had been supplied with a tape 
recorder and had sent back a few 90-second tapes expressing 
the fun they were having in Ireland. A tape made at the 
scene of the actual kissing of the Blarney Stone would have 
been great.

In the case of the present mother in law contest it would 
confirm that WNUS really loves mothers in law if listeners 
heard a couple of tapes she made in New York while on her 
prize trip.

My suggestions for implementing this plan are as follows:

1. The least we could do. Lend the contestant a Norelco 
tape recorder on condition that he or she make a few tapes 
for broadcasting. Gratitude of winner would probably be 
sufficient to secure cooperation. If we got a shy introvert 
we could write some "guidance copy" and probably get the 
tapes with a little persuasion. These should not be faked



promotions 2

but should be made on the spot and preferably with some in
dication on tape that it is really being made out of town.

2. A better thing to do. It would be better if a Norelco 
(which retails at about $90.00) could be given as one of the 
prizes. We could either purchase these or possibly get one 
free from the Norelco distributor for trade name mention only.

3. The best thing to do. Best of all would be to convince 
distributor, manufacturer and agency to enter whole-heartedly 
into an advertising campaign, integrated with a W-NEWS prize 
contest promotion. One or more Norelcos could be offered as 
prizes (among others). This could be a pilot test campaign 
based on the idea that "your camera and your radio aren't 
enough to take along on your vacation. Take your Norelco 
along so that you can hear your vacation when you're back 
home again."

We could think up all kinds of good copy for announcements —  
samples of what the vacationer would bring back on tape. I 
know from experience that it is possible to get a special 
appropriation for a test campaign of this sort if one makes 
a sufficiently convincing presentation to advertiser and 
agency. There is an increasing interest in and knowledge of 
tape recorders because of increased sales of home recorders, 
stereo tapes in automobiles, projects like "Car Teach", etc.
I think this would be an ideal time to approach Norelco, It 
might produce a profitable campaign for WNUS (and possibly 
other McLendon stations) as well as increasing the interest 
in our promotions in which we give travel away as prizes.



4/24/67

TO: Herman Sitrivk

CC: Richard THorne, Bill Stewart, Gordon McLendon

FROM: Ash

SUGGESTED STATION PROMOTION

Last year (May 20 I believe) WNUS ran a very successful station 
promotion called "Eliza Doolittle Day." Gordon McLendon put up 
a $500.00 kitty to be divided between listeners and newscasters 
on the basis of a $2^po proze to each listener catching a mistake 
in English or pronunciation. What was left in the kitty at the end 
of the day went to the newscasters.

It made exciting listening, with bells ringing to interrupt 
newscasts with announcements of mistakes and prize winners. A 
female English professor was the official arbiter. It ended up 
with eight women and two men winning a total of $250.00 with a like 
amount going to the men.

I suggested at the time that we have a follow-up contest in
the evening —  a "Mr. ' iggins Day" —  so that the men could
participate but got howhere with the idea. I'd like to
see this feature repeated this year between 6 and 10 p.m. —
provided you can raise the $500.00 and there are no objections for reasons
of which I am unaware. IT should be absolutely non-commercial —
like last year's. THis would be a blessed relief after what
has been going on. The timing is right. The teasers could start
before the mother in law contest ends.

I am sure Dick will remember this well and can tell you 
all about it if you are interested.



4/24/67

TO: Herman Sitrick

CC: Richard Thorne, Bill Stewart, Gordon McLendon

FROM: Ash

AN EXAMPLE OF WHAT COULD BE

I hope you listened to some of our daytime broadcasts Saturday 
and noticed how much the quality and excitement of these news

casts increased as soon as we got on the air with participant voice 
tapes.

The boys in the early morning did all right with the hurricane story 
giving from seven to ten minutes to this one item But as soon as 
we got on with some tapes —  I don't know from what source but 
they were real "on the scene"voices, the broadcasts began to sparkle.

I realize that stories of this magniture are few and far between 
but listening on Saturday convinced me once more that voice 
tapes from the scene, even on lesser stories, would greatly 
increase listener interest in our broadcasts.



4/24/67

TO: Richard Thorne

CCt Herman Sitrick, Bill Stewart, Gordon McLendon

A SPEECH ISN'T "NEWS"

Personally I thought WNUS dropped very much "out of character" 
in carrying the General Westmoreland speech.

Personally I found the broadcast very edifying and I was 
extremely interested in hearing the General's able presentation 
of his case. But I shouldn't have been hearing it on WNUS.

A speech on the air is not news. The report of a speech and what 
it said is news and is consistent with the WNUS announced policy 
of "all the news and nothing but news." I thought we did well 
enough in subsequent broadcasts in reporting the speech in its 
proper perspective.



4/20/67

TO: Herman S i t r i c k

CC: R ich a rd  Thorne, B i l l  S tew art, Gordon McLendon

FROM: Ash

ANNOYING (To me, anyway.)

5 p.m. news today. 6 0 1CA C.E.T. new sto re  opening. News. 10 ' 3 u ick  
CA "Q u ite  a gentlem an, tha t Mr. Pa lm er." (T h is  same copy has been on the 
a i r  f o r  from  th ree  to  s i x  months w ithout change.) News/ 10 ' CA C .E.T . 
mew s to re  ( s t a t io n  recorded) News. 60+ ' Bu ick  CA "D r. K in n e y ."

You can im agine  how s l i g h t  was the se p a ra t io n  o f  these item s by news at 
t h i s  time o f  day. The p rox im ity  o f the two com m ercials f o r  the two 
a d v e r t is e r s  made uncom fortable l i s t e n in g  f o r  me.



4/20/67

TO: Herman S i  t r i c k

CC: R ich a rd  Thorne, Gordon McLendon
Ash

From:

DATED PROMOS BECOME "DATED" PROMOS

I t ' s  time to  k i l l  the cu rre n t promo which say s "B e g in n in g  Monday, A p r i l  1 7 ," 
W-NEWS p ro u d ly  p re se n ts  Dr. Kinney.

The b e g in n in g  date o f  t h is  s e r ie s  i s  no lo n ge r  o f  any va lue  o r  in t e r e s t  
to  l i s t e n e r s .



4/19/67

TOs Herman S-ftrick

CC: Richard Thorne, Bill Stewart, Gordon McLendon

FROMi Ash

UNPLEASANT JUXTAPOSITION

I the 8 a.m. news, 4/18/67, the "Dr. Kinney Reports" Buick 
commercial (mislabelled "public affairs"on the log) was 
scheduled on the log immediately preceding the McCarthy Motors 
commercial.

As I remember it, there wasn't even a time presentation 
or a station i.d. plug separatingthe two items on the air and 
it sounded as if Dr. Kinney were sponsored by McCarthy Motors 
which I am sure would be a painful thought to McCarthy Motors.



4/18/67

TO: Richard THorne

CC: Herman Sitrick, Bill Stewart, Gordon McLendon

FROM: Ash

I'M NEVER SATISFIED.

I'm pleased to hear the mother in law promotion 
beginning with teasers. But I think we're overdoing it.
The boys are giving short announcements five and six times 
per broadcast, even during drive times. I should think 
two per broadcast would be anough.

I was pleased to hear the new short replacement for the 
"Minute News" promotion —  but the production is quite bad.

It has no intro. A couple of quick dial-turning sounds 
would be good. Your voice is very mushy (mechanically 
mushy, that is). You say, "here are the headlines." 
a statement which I have never heard on "Minute News."
You should listen to this announcement. I think you 
wouldn't like it either.

T-̂ e real "minute news" sounded today as if it had had 
its head chopped off. I thought it was supposed to begin 
with "This is Minute News," but today it begins with 
" . . . . a combined service of WNUS and United
Airlines." Also, is it mechanically necessary to have that 
long wait between each of the repetitions on the phone? 
It's thirty seconds or longer.



4/12/67

TO: Richard Thorne

CCx Herman Sitrick, Bill Stewart, Gotdon McLendon

PRONUNCIATION

If the men read their stories before they go on the air and 
if they note phrases in a foreign language (particularly French) 
they should either check the pronunciation or translate the 
words into English.

I don't mean that we should expect the men to speak Ftrench as 
she is spoken, but there is a generally accepted way of pro
nouncing French words in “American" which includes the elision 
of the letters ordinarilly skipped by the French.

I won't bother to cite off-the-air examples, but they don't 
sound good.



4/12/67

TO: Richard Thorne

CC: Herman Sitrick, Bill Stewart, Gordon McLendon

FROMi Ash

RESPECT FOR THE OFFICE OF THE PRESIDENT

A story from the South American summit meeting today referrred 
to "JOhnson" ten or twelve times and to "The President" only 
once. As I have said so often, regardless of what the wire 
services send out, WNUS stories should show proper respect for 
the office of The President and should never refer to him 
as "JOhnson."



4/12/67

TO: Herman Sitrick

CC: Richard Thorne, Bill Stewart,

FROM: Ash

Gordon McLendon

EDITORIALS

Editorials should never run more than a minute and a half 
no matter how importan the subject. Our editorial policy 
should be "more and shorter."



4/12/67

ROi Richard Thorne

CCs Sitrick, StewartmMcLendon

FROMi Ash

STALE STORIES (CONTINUED).

Let's call a permanent moratorium on the one about the sore 
navels resulting from too tight pants and over-pressure from 
the guitar. It came up again the other day, which makes me 
feel that we'll hear it again soon. Maybe it's worth a speciial 
bulletin to the boys.

soon.



4/8/67

TO: Harman Sitrick

CCj Richard Thorne, William Stewart, Gordon McLendon

FROM: Ash

SLOPPY PROMOTION

At 6:15 p.m. April 7 (probably even then too late to have 
a postcard postmaked "before midnight April 7")' a SPRING 
contest announcement ran with copy giving the closing date as 
"April 7." A similar earlier announcement had a live tagline 
reminding listeners that "April 7" was really "today" I 
presume this was an ad lib by an alert announcer.

Furthermore, the 6:15 announcement, after some musical 
folderol and some pleasant-enough guff about Spring, announced 
that "WNUS hereby innaugurates" the SPRING contest. To me, 
the announcement of the "Innauguration" of a contest just 
5-3/4 hours before it closes is damned silly. Inexcusable, 
and unnecessary.

Present teaser copy, pending announcement of the prize winner, 
brazenly continues the boring enumeration of the inconsequential 
prizes. I"m sure that even the most naive ear-weary list
ener realizes that this listing is solely in the interests 
of the advertiser since it can no longer be an inducement 
to enter the contest. I just hope it doesn't go on for a 
month or so.

I am not unaware of the value of sales. I approve highly 
of sales promotions. I know that our last two received grreat 
sponsor and audience support. I know that the sponsors got 
too much for their money and the audience too much for 
its comfort. I hope you'll give me a chance to look at the 
next promotion before it goes on the air not to 
approve or disapprove, because that is not my function —  
but to make comments and suggestions before the copy gets on 
the air.



4/8/67

TO : Richard THorne

CC: Herman Sitrick, Bill Stewart, Gordon McLendon

FROM s Ash

PRONUNCIATION

My dictionary says the "A" in the British protectorate may 
be pronounced either as in "Ah, there!" or as in "maiden."

WNUS newscasters are in complete agreement and are pro
nouncing it both ways. As I have often said, our pro
nunciation, right or wrong, should be consistent through
out the day.

I note that the UPI man on the spot.: pronounces it as 
in "Hey there!" Perhaps you might want to post that 
version on the bulletinboard, since it looks as if this 
spot is going to be in the news for some time to come.
I refer, of course, to Aden.

T^at Greek heel is proniunced "Achilles" and not "Archilles." 
I suppose this is a mere colloquiallism on the part of
one announcer -- and anyway this spot isn't likely to cpme
up in the news again soon. I acn't even remember how 
it got in this time.



4/6/67

TO: Richard Thorne

CC: Herman Sitrick, Bill Stewart, Gordon McLendon

FROM: Ash

"Goodby, listeners," THE OLD DARKY SAID.

A story from the vintage South today included the words. 
"the old darky said."

Words like this are enough to make white liberals switch 
off the radio, Black liberals make fiery speeches, and 
run-of-the-mill Negroes turn white with rage. Fortunately 
there seem to have been no "ole mammies" or "lil pick
aninnies" hanging around at the time of the interview 
and these fond appelations were not included in the story.

Even though a wire service allows this archaic and taste
less reporting get by and even though our men are ex
hausted and have no time for pencil editing because of the 
strain of the duo-broadcasting, this stuff shouldn't 
get on the air.

My suggestion. The men must surely have time to glance 
at the copy even if there is no time to pencil edit.
In a case like this the entire story should be dropped 
and a substitute, no matter how dull, be used.

P.S. The story went on to quote the old darky as saying, 
"I ain't no murderer." This "picturesque" writing is also 
undesirable.



3/30/67

TOx Herman Sitrick

CCx Richard Thorne, Bill Stewart, Gordon McLendon

EROMx Ash

TWO-HEADED MONSTER

X can go along with the two-man news broadcasts but I find 
the two-man headline summaries extremely annoying. Perhaps 
this is just a personal idiosyncracy not shared by other 
listeners, but to me the rapid*-»fire voice switching 
necessitated by the shortness of the items is irritating and 
hard to listen to.

The effect is particularly noticeable when two men with 
widely varying delivery pace are matched together on these 
headline duets.

I suggest that ANNCR #1 introduce the opening headline 
summary and that it be given in entirety by ANNCR #2. The 
mid-broadcast series could be introduced by ANNCR #2 and 
given in entirety by ANNCR #1.

My opinion is that this would be easier on the listeners and 
would speed up the broadcast.



3/30/67

TO* Herman Sitrick

CC* Richard Thorne, Bill Stewart, Gordon McLendon 

FROM* Ash

ABSURDITIES

The two-man broadcast format has lead to certain absurdities.
At least they sound absurd to me.

On a number of recent occasions the final weather forecast 
has been divided into three sections.

ANNCR #1. The five-day forecast.
ANNCR #2. Official weather report.
ANNCR #1. Current temperatures.

This seems to me to be carrying this bi-vocal vision a bit 
too far. I can't see that it adds anything to the value of 
the weather report.

I felt the same effect of absurdity about a short sports story 
which again was divided into three sections. I can see no 
value in this. We certainly wouldn't divide a specific news 
story between two voices. What's different about a sports 
story or the weather report?

Of course I haven't seen a copy of the new format and I don't 
know when the men are expected to change places, but I'm 
sure Dick would have no trouble in correcting the above matters 
if instructed to do so.



3/30/67

TO* Herman Sitrick

CCx Richard Thorne, Bill Stewart, Gordon McLendon

FROMx Ash

WIDENING CREDIBILITY CAP 

CAN DRIVE LISTENERS AWAY 

A current station promo says:

THE ONLY MUSIC YOU'LL EVER HEAR ON WNUS IS THE NATIONAL ANTHEM 
WHEN WE SIGN OFF. NEWS IS OUR ONLY INTEREST. WE DON'T EVEN 
OWN A TURNTABLE.

I can't help wondering what listeners think when they hear the 
charming, seductive and romantic music which introduces, 
accompanies and signs off our promos on "European Travel." Or 
the delightful orchestral strains with which we sign off the 
promo about "Minute News." Or the idyllic springtime music on 
the "Swell Season" promos. Or the appallingly inept musical 
introduction and coda to the "Inside Viet Nam" feature.

Music in commercials we have to take. Music produced by the 
station we don't need at all, although in rare cases a PSA 
about some musical event might appropriately be embellished 
with music.

Another SP says: IF YOU WANT NEWS AND NOTHING BUT NEWS TRY
WNUS, ANY TIME OF DAY.

This announcement should be more general and not quite so 
emphatic for the benefit of those listeners who are irritated 
when they tune into the St. Francis Hour, Americana, Changing 
Times, the University of Chicago, etc.

All very minor, of course, but these promos need supervision.



3/30/67

TOi Richard Thorne

CCi Herman Sitrick, Bill Stewart, Gordon McLendon

FROMx Ash

GENERAL SUGGESTIONS.

If you notice a mellow tone in my current memos please do not 
interpret this as an indication of character degeneration or 
as a diminution of my opinion of the importance of improvements 
which I suggest from time to time.

It merely means that I know that you are operating under trying 
conditions, that you are short handed with several "substitute 
broadcasters" on the roster, and that you are engrossed with 
implementing the new two-man format on some of the newscasts.

I think you would do well to suggest to Guthrie and Edwards that 
they read the policy book carefully a couple of times. Guthrie 
is most inclined to ignore format.

Even some of the "old timers" are paying no attention to management 
instructions to avoid the trite cliches which the news services 
use in a ridiculous effort to provide variety in the reporting 
of baseball scores. On WNUS, teams are still "nudging, trouncing, 
edging, bombing, slaughtering," instead of just winning or 
losing. The book says, "Just give the scores."

The men are giving too much time to general weather, all over the 
nation. Too much time is devoted to this and nation-wide weather 
even appears in headlines when there's nothing spectacular about it 
The policy book underlines "never" in giving instructions about not 
reading national weather reports telling how it's raining somewhere 
and balmy somewhere else, etc.

Personally I have never been in sympathy with this policy. I think 
that many listeners must, like myself, often be dreaming about 
being somewhere else than in Chicago. News of weather in other 
parts of the country is interesting under such circumstances.
I presume, however, that since the prohibition against such 
reports is in the policy book it still represents the wishes of 
management and this should be called to your attention.



3/30/67

TO x Richard Thorne

CCx Herman Sitrick, Bill Stewart, Gordon McLendon 

FROMx Ash

MERCANTILE AND MIDWEST STOCK EXCHANGE

Newsmen should be careful to make sure what is coming up 
when they make these intros so that when they announce 
the Mercantile Exchange we don't get the Midwest Stock 
Exchange.

Also, since the intro gives the name of the man and the 
source from which he is speaking, I don't see why we have to 
waste all the words required for the man to introduce 
himself and then sign off with a statement about returning 
listeners to WNUS.

Why not follow the JO. D. LOVE format and have him begin 
right off with his quotations and merely sign off with his 
signature?

This would speed things up on these features which must be 
dull enough anyway to the majority of our audience.



3/30/67

TOx Richard Thorne

CCx Herman Sitrick, Bill Stewart, Gordon McLendon

FROM: Ash

UNWANTED INFORMATION

Some announcers are still telling WNUS listeners that 
Peoria is in Illinois.



3/30/67

TOx Richard Thorne

CCx Herman Sitrick, Bill Stewart, Gordon McLendon

FROMx Ash

OVERLAPPING TWO-MAN BROADCASTS

Two-man broadcasts are painful to listen to when they overlap. 
At 1x20 p.m. today, in the middle of a cart from Peoria, Phil 
Bowman came on with his next news item and the two voices were 
heard simultaneously through the remainder of the cart. I 
suppose this is some technical engineering matter and Bowman's 
voice was also on tape. I merely pass the information along 
in case anything can be done to prevent a reoccurrence.

The other day a UPI tape on which some Congressman was spouting 
about something or other had the shrill voice of a woman in 
the background. She sounded like an irate female chipmunk and 
I don't know what she was saying but her voice was as loud as 
that of the announced speaker. After a few seconds of this 
performance there was a slight pause, as if the engineer were 
going to yank it, but then it went on until the bitter end.
The newscaster (name on request) ignored the whole thing and 
went blithely on with his broadcast as if nothing had happened.

As I have said so often before, a flub like this should always 
be acknowledged by the announcer and laughed off as tactfully 
as possible. Silence must indicate to the audience that he 
doesn't listen or doesn't give a damn, or both and to me it 
indicates that he isn't following standard instructions that 
he know what is on the cart he is announcing.



3/3 0/67

TO* Richard Thorne

CCx Herman Sitrick, Bill Stewart, Gordon McLendon

FROM: Ash

PRONUNCIATION

When you get time I hope you'll take steps to improve and 
standardize pronunciation. I feel sure that the suggestion 
I made in a recent memo would improve the situation because 
I can't believe that the men are making pronunciation mistakes 
through obstinacy, but rather through lack of correction.

They are still mispronouncing "encyclical.” Why annoy the 
Catholic listeners (and others)?

They are still mispronouncing "mandamus" and "veniremen."
Why annoy the legally minded listeners (and others)?

They're even mispronouncing "Scilly Isles." It really sounds 
awfully skilly to hear a mispronunciation of a geographical 
area as well known as this.

I'm sure the men are smart enough to correct themselves if 
these things were brought to their attention. It would 
certainly improve the sound of the station.



3/3 0/67

TO : Richard Thorne

CCi Herman Sitrick, Bill Stewart, Gordon McLendon

FROM: Ash

TOO MUCH STOCK MARKET

At about 6:27 p.m. we ran a Scott Peters cart on the closing 
situation on the New York stock market. Then, just before 
the closing weather, and as is proper procedure, we gave a 
closing stock market report. This was in the announcer's 
voice and practically a paraphrase of the Peters cart —  
you know, "the market closed mixed."

I think either a Scott Peters cart or a wire service summary 
should be given before the final weather but I think the 
above repetition offers no service to listeners.



3/21/67

TO: Richard Thorne

CC: Bill Stewart, Gordon McLendon

FROM: Ash

bart mclendon is a serious correspondent —

NOT A "SONG AND DANCE MAN."

I find the current musical intro and close for "Inside Viet Nam" 
extremely inept, inappropriate, incompetent, irrelevent and immaterial.

I have fought for a year against the irrelevant use of music.
I disagree violently with the concept that music makes announce
ments "more interesting and more impressive," regardless of 
the quality or appropriateness of the music.

I have often quoted your pertinent statement that "We are not 
in the music production business." Bart McLendon is a serious 
journalist. He is a determined and growingly competent 
correspondent. Listeners will remember his documentaries 
when he was under fire on combat missions. He writes now 
of grim and dirty things. Death, pestilence and sorrow.
Yet we introduce him with music! I think it's godawful.

Personally, I think this feature should have a brisk, almost 
staccato intro in a voice like Gregory's.

It could say: INSIDE VIET NAMi AMERICA'S YOUNGEST WAR
CORRESPONDENT, BART McLENDON, THE YOUTHFUL EX-MARINE WHO 
HAS ALREADY DISTINGUISHED HIMSELF AS A VETERAN COMBAT 
CORRESPONDENT, IS AN EXCLUSIVE REPRESENTATIVE OF WNUS IN 
VIET NAM. EVERY DAY, MONDAY THROUGH FRIDAY, HIS DISCERNING 
STORIES OF WHAT HAPPENS DAY BY DAY IN THIS COUNTRY OF SAD 
WARFARE COME DIRECT TO WNUS. HERE IS TODAY'S STORY.

At any rate, let's get rid of the music and right now.

(Dick. If this memo is not for you, please pass it along, 
as usual.)



3/21/67

TO: Richard Thorne

CC: William Stewart, Gordon McLendon

FROM: Ash

PRONUNCIATION.

Ever since Doughty Skipper Chichester became newsworthy his 
name has been consistently mispronounced on WNUS. The 
first syllable is pronounced to rhyme with "chide" or with 
"chit-chat", depending on which newscaster is on duty.

It's things like this I'd like to be permitted to correct 
through use of "monitor reports" which would reach the men.



3/21/67

TO: Richard Thorne

CC: Bill Stewart, Gordon McLendon

FROM: Ash

ALMANAC

Several people have asked me lately as to why we mention, now 
and then, the phases of the moon and the identity of the morning 
and evening stars.

I didn't have an answer and on thinking it over it seems to me that 
there isn't any real significance for city dwellers in this 
particular information. As a matter of fact, I doubt if the 
majority of people in Chicago know what is meant by the "morning" 
or "evening" star. I'll bet many people have never even seen them.

It's not at all important but it might be a good thing to leave 
out in the future.



3/20/67

TO: Richard Thorne

CC: Bill Stewart, Gordon McLendon

FROM: Ash

CONSTRUCTIVE SUGGESTION. (I HOPE.)

A separate memo gives my opinion of the undesirability of 
repeating the same piece of promo copy for weeks and even 
months.

For future reference. The promo asking for listener reaction to 
station performance could have been an asset rather than a 
liability if we had broadcast excerpts from listener letters, 
alternating praise with scorn. Changing copy every few days 
would have provided variety, allowed others to pat us on 
the back, and possibly have increased listener response.

The painful impact of the apparently necessary Paul Harvey 
memos could be reduced by running 30-second announcements 
one week, 10-second drop-ins the next week, and then a 
week of blessed silence. This series could be repeated 
ad infinitum with copy changes for each series, thereby 
giving at least a semblance of variety.

Another way to avoid monotony would be to include off-tape 
recorded samples of some of Harvey's very individual 
kiss-offs. Some of these are very amusing and might con
ceivably get people to tune in at noon, which is apparently 
the aim of the present drab sing-song.

Maybe I'm writing to the wrong man. I'm completely in 
the dark about present allocation of responsibilities at 
the station. If this memo should be for someone else will 
you please pass it along with my compliments.

And forgive me for boring you with it?



3/18/67

TO: Richard Thorne

CC: W. Stewart, Gordon McLendon

FROM: Ash

PRONUNCIATION.

Just a note to emphaize my longer memo on this subject.

"Bimini" should be pronounced correctly (accepted middle- 
west idiom) by all newsmen.

This has not been the case for the past several weeks.



3/18/67

TO: Richard Thorne

CC: Bill Stewart, Gordon McLendon

FROM: Ash

BASEBALL

Now that the season is here, all newsmen should read the page 
on "sports" in the policy book.

At the moment I refer specufically to management's antipathy 
for euphemisms for "won" and "lost." The book says: "Just 
give the scores."



3-17-67

TO: Richard Thorne

CC: Bill Stewart, Gordon McLendon

FROM: Ash

"YOU MIGHT AS WELL KNOW RIGHT NOW THAT I AM A 

STICKLER FOR CORRECT PRONUNCIATION". Gordon McLendon

Here is a small sample of words that have been recently mis
pronounced —  venireman, homicide, onerous, inundated 
ideology, primate Batagglia, junta, Paulina Street, Gingiss 
scion Marseillaise..

I haven't bothered to send in these day by day as I notice 
them because it seems futile to do this until we can work 
out some kind of an arrangement to get this information to 
the men.

3

I have finally thought of a plan which may meet with your 
approval. I could write out a so-called "monitor report" 
on which I list the day's mis-pronunciation with a list 
of the men involved. You could then pass this along to 
the men and you would not need to feel uncomfortable in 
personally criticizing them.

All the blame would fall on me, but the information could 
be gotisgyfi to them.

I think this pronunciation thing should be tackled seriously 
It sounds particularly bad when several different announcers 
do not agree on the same word. I am sure that I am not 
the only person who listens to more than one newscast 
a day and it is very noticeable when one announcer calls 
him "Governor Raygan" and the next announcer calls him 
"Governor Reegan". The same is true for all proper names 
that are frequently used.

I attach a copy of my proposed memo. If you can assure me 
that these would be passed along to the men, I am willing 
to go to the trouble and expense of making copies and 
trying this out for awhile. Please let me hear from you.



MONITOR REPORT 3-17-67

Thompson

Brown

Jones

MISPRONUNCIATIONS

Paulina Street - Pauleyena not Pauleena.

Reagan - Raygan not Reegan.

Stalactite - accent second syllable - not first.



i\

3-17-67

TO: Richard Thorne

CC: Bill Stewart, Gordon McLendon

FROM: Ash

"STALE PROMOS".(CONTINUED).

The one piece of copy promoting the Paul Harvey news has 
been running now for approximately two months. I have 
complained several times about this in memos but nothing 
has happened.

There is also an announcement in which we ask listeners 
to write in and tell us what they think about WNUS.
This, too, is only one piece of copy monotonously repeated 
day after day. This also has been on the air for approxi
mately two months.

It is really unfar to the audience to subject them to this 
really unpleasant repetition.

On the second of January I recommended we make a resolution 
this year to run promos no longer than two weeks at a time 
and if we wish to continue the idea longer we should have 
new copy written.

I suppose I set too high a goal for practical purposes, but 
we ought to try to come a little closer to this idea in our 
daily schedule of promotion announcements.

I don't know who is going to handle promotion announcements 
from now on but I suggest he be urged to write at least three 
different pieces of copy for each specific announcement and 
make an effort to vary these at more frequent intervals in 
the future.



3-17-67

TO: Richard Thorne

CC: Bill Stewart, Gordon McLendon

FROM: Ash

THE LAW SERVES YOU. (CONTINUED).

Now that Dennis is gone I would like to call your attention 
to the current situation as far as this feature is concerned. 
This could be an excellent feature but it has been so badly 
mishandled in the past that I think it should be taken off 
the air unless the scheduling can be improved.

As I have said in a number of memos this is different from 
the ordinary PSA in that it actually offers specific in
formation of presumed value to listeners —  not just an 
appeal for charity etc. Because of this I think the copy 
should be changed quite frequently so that we are not 
giving the listeners the same information day after day 

40\ after day.

Dispite my memos on this subject, including my memo of 
January 18th, in which I warned about the danger of boring 
the listeners to death there has been very little variation 
in this copy.

For instance the last bits of information ran for more than 
one month with no change at all.

I finally suggested to Dennis that he get in touch with the 
Illinois Bar Association and suggest they appoint someone to 
record these bits of information and supply us with them.

This would not only give us the variety we want but would 
save the studio staff a lot of time and trouble and perhaps 
lend some authenticity to the legal information.

Dennis told me that more than a thousand pieces of mail had 
been received from listeners in response from our request 
that they write in with questions about legal matters.
This mail was sent on to the Illinois Bar Association.

This makes it even more imperative it seems to me that we 
^  supply frequent change of copy. It seems to me that we

are a bit derelict in our duty to the listener, if we 
solicit mail inquiries and make no effort to see that they 
are answered.



Law continued.

Dennis wrote a letter to the Bar Association in Springfield 
and, of course, I don't know whether he has received any 
answer or not but I certainly urge you appoint someone to 
take charge of this feature and see that we have frequent 
copy changes in the future.

My own recommendation is that these should be changed every 
three or four days if this can possibly be done.

Incidentally, I have pointed out by memo and telephone that 
the intro to these announcements reads "Illinois Bar Assoc
iation" and the very first sentence in the inserts says 
"point of law from the Illinois State Bar Association".
This is bad not only from the point of view of useless 
repetition but also because of the fact that one cf the 
titles is obviously not the official title of the Bar 
Association.

I presumed that this would be corrected when the new series 
of announcements went on the air, but I heard the new ones 
the other day and the same situation exists.



3/5/67

RO: Ron Ruth

CC: Richard Thorne, Dennis Fraser, Gordon McLendon

FROM: Ash

SOMETHING TO BE THANKFUL FOR

You may remember that last July I had a bit of a go-around with 
Dick Thorne because of his insertion of promo copy into the 
haUf-hour i.d.s without what I thought was proper authorization 
from general management. I lost the b&ttle. (You over-ruled 
me.) Dick said they would stay on the air so listeners "wouldn't 
be bored."

N w, thank heaven, these promos are off the air, after an 8-month 
run of not boring listeners. By conservative count, each announce
ment has run more than 1,920 times. This beats the previous 
anti-boredom record of the announcement which ran five months 
advertising vacancies in a home for the blind in Springfield,which 
had no vacancies.

Although I said shortly after these announcements went on the 
air last July 2 that I had no particular objection to the copy,
I have been uncomfortable all these months because of the fact 
that many of our listeners buy newspapers for the comics and 
for years there has been no such thing as "radio designed for 
children." Also I didn't like the copy which referred to 
WNUS "1390" and immediately thereafter admiited that it was 
WNUS AM and FM.

Obnoxious as I may be in many ways, I feel that I have been a 
good loser in this case. I did not comment at all during the 
entire eight months of non-boredom.

I write this memo in the hope that maybe it’s my turn now.
(I vote for no promo inserts in these i.d.s) I hope that if 
new promo copy is inserted it will be done with your approval 
and that I will at least get a chance to comment on the copy 
before it goes on the air.



3/2/67

TO: Richard Thorne

CC: Ron Ruth, Gordon McLendon

FROM: Ash

LET'S BE PRECISE.

Bill Guthrie gives a creditable newscast but he should be 
advised as to the function of the Chicago Mercantile Exchange.

I have heard him say, "and now to the floor of the Chicago 
Mercantile Stock Exchange."

This organization deals not with stocks but with tangible 
products, like soy beans, hog bellies and yak butter.



3/2/67

TO: Richard Thorne

CC: Ron Ruth, Gordon McLendon

FROM: Ash

NEGLIGENCE?

I thought that our failure to remind listeners of their duties 
as citizens to vote even in a dull primary, an aldermanic 
contest, and particularly on the school property tax proposal 
indicated a lack of respect for what Gordon McLendon calls 
"our sworn responsibility to operate to the best of our ability 
in the public interest, convenience, and necessity."



3/2/67

TO: Richard Thorne

CC: Ron Ruth, Dennis Fraser, Gordon McLendon

FROM: Ash

WHY BEAT AN IDEA TO DEATH?

I feel that WNUS has a tendency to over-write announcements. 
We have pretty well licked this problem on PSAs but it crops 
up frequently in SPs, on most of which I don't get to read 
copy.

Attached is copy for the only "Minute News" promo now running. 
This announcement could very well end after 43 seconds, as 
marked. It begins with an appropriate enough introduction 
sound effect. The copy tells the story sufficiently. The 
telephone number is repeated three times. That's it. A 
perfectly good announcement.

But then we go on with another 17 seconds which seem to me 
not to add anything at all to what has already been said and 
we give the telephone number once more.

Ending, of course, with a bit of bedraggled and utterly 
irrelevant music. Why couldn't this have ended with a dial 
tone, or a dialing sound, to match up with the opening?

Or, if we have to have music, why not the "happy skies of 
United" or whatever it is they play and sing on the United 
Airlines commercials?



ONLY COPY FOR "MINUTE NEWS" PROMO

SOUND

ANNCR

ANNCR

OF DIALING AND TELEPHONE RINGING.

: THIS IS MINUTE NEWS. A SERVICE OF WNUS AND UNITED

AIRLINES.

: THAT'S ONE OF THE MOST UNIQUE SERVICES IN THE WORLD.

AND IT'S AVAILABLE TO YOU EXCLUSIVELY HERE IN CHICAGO 

BY DIALING 471-9800. WNUS AND UNITED AIRLINES OFFER 

THE SERVICE OF NEWS WHEREVER YOU ARE JUST BY DIALING 

YOUR PHONE. MINUTE NEWS. YOUR DIRECT LINE TO THE 

LATEST NEWS FROM THE W-NEWS ROOM IS AT 471-9800. 

471-9800. JUST BECAUSE YOU'RE NOT NEAR A RADIO 

DOESN'T MEAN THAT YOU DON'T HAVE THE LATEST HEADLINES 

AT YOUR FINGERTIPS. TRY IT. 471-9800. MAKE USE 

OF MINUTE NEWS.

IRRELEVANT MUSIC



3/1/67

TO: Richard Thorne

CC: Ron Ruth, Gordon McLendon

FROM: Ash

KNOW THE LAW. THE LAW SERVES HIM.

Several times today Phil Bowman repeated a headline which 
said, without qualification, that an unemployed welder "admitted" 
a loop slaying, and a story, which said, without qualification, 
that he had "confessed" the murder.

What actually happened was that police told a judge that the 
welder had signed a six-page confession after having been advised 
of his constitutional rights. Loose reporting like this leaves 
WNUS open to possible libel action.

Personally I feel quite sure that this man is guilty. What I 
don't know, and what I'm sure Phil Bowman doesn't know, is 
whether the man had legal counsel present when he made the 
alleged confession, the precise language the police used in 
advising him of his constitutional rights, etc.

The confession could be repudiated, ruled out as evidence and a 
jury could acquit. In this case a smart lawyer would have a 
good chance of getting a million dollars out of WNUS.

We can all smile and sigh with the reassuring knowledge that the 
lawyer would have a hell of a hard time proving that Bowman 
said it on the air. But that's not the way a newscast should 
be approached as far, as libel possibility is concerned.

Don't save words in 1967. Say"alleged," "police charge," etc.



3/2/67

TO: Richard Thorne

CC: Ron Ruth, Gordon McLendon

FROM: Ash

STALE STORIES (CONTINUED).

I don't see how any listener could forget the story which WNUS 
ran a week or so ago about the long speech which Castro made 
about the virtues of Cuban ice cream. It was so ridiculous 
that it sticks in the memory.

Some WNUS writer (I presume) and Phil Bowman (I know) either 
didn't hear it when it was given its full treatment throughout 
an extended period on WNUS —  or else they have forgotten.

This story was on the air today with no trace of an "up-date" 
effort.

The following instance of a stale story is no criticism of 
anyone. Just a comment and a suggestion.

Shortly after the heavy snowstorm we ran an alleged news story 
about a business man who took a train to New York because the 
airport was snowed in. His letter of complaint to the President 
of the railroad about finding a bedbug in his stateroom was 
answered in person by the President of the Road, profusely 
apologetic and full of promises of full fumigation, etc. The 
man's astonishment and pleasure at receiving this personal 
message was somewhat dampened by noting that irj the envelope, 
by mistake, was his original letter on which was scrawled,
"Send this guy the bedbug letter."

I heard this story first in 1932, at which time it was told of 
a man who crossed the ocean on a Cunarder and received a 
personal reply from Tony Cunard, owner of the Line.

MY SUGGESTION. Let's buy a copy of Joe Miller's Joke Book so 
that, whenever we're short on news, we can picH out some good 
old joke and make a nice funny psuedo news story out of it.



&

3/2/67

TO: Ron Ruth

CC: Richard Thorne, Gordon McLendon

FROM: Ash

IN DEFENSE OF THE CLANG OF SEXUAL CYMBALS

Three cheers for your brave editorial on the stupidity of the 
Art Institute brass in awarding a prize to a painting which 
they felt the public should not see because it contained 
representations of sexual cymbals. I felt exactly as you did 
when I first heard of this silly business.

Why don't you follow up with a flood of announcements in your 
voice asking readers^to write in demanding that this picture 
be shown? Tell them you'll see that the mail is brought to 
the direct attention of the Art Institute authorities. After 
all, the citizenry supports the Institute with hard-earned 
dollars. Are we going to hand out our money to provide a 
private peep show for the directors and fancy society people 
on the board of directors?

Go ahead. I, too, want to see the picture.

v X  i - i  )  T

0 -



3/2/67

TO: Ron Ruth

CC: Richard Thorne, Gordon McLendon

FROM: John McMurrav Ashenhurst (County Cork)

WHAT? ANOTHER "CUTE IDEA.'

I have another "cute" idea.

The Blarney Stone promotion is fine and entertaining. I have 
a suggestion which, however, may be a little complicated for 
the conservative old folks who handle the station.

Why not spend a couple of hundred dollars and hire a pretty 
redhead model to be Miss Blarney Stone? The winner could 
kiss "the" Blarney Stone before leaving for Dublin, Iowa, 
and this might help him in enduring the hardship of this trip.

If the winner were a married man and his wife objected to the 
kissing procedure, we could get out of this very nicely by 
announcements on the air that Miss Blarney Stone had graciously 
agreed to limit the formal presentation of her share of the 
prize collection to "a warm Irish handshake."

T

If a bachelor won Miss Blarney Stone could ride in the green 
car with the winner in the parade, standing on the seat so 
that people could see her bright green miniskirt as she threw 
green candy kisses to the sidewalk crowds.

If a married couple won she could ride in a special WNUS car 
standing up and throwing candy kisses to the crowds. (Courtesy 
Fannie May candies.)

(Maybe we could get a pretty Irish Airlines hostess to do all 
this for nothing. Courtesy Irish Airlines.)

An important advantage of this idea is the collateral publicity 
which we might get. If we hurried we could still get pictures 
in Ad Age and Broadcasting. Chicago papers also might carry 
some stuff if the girl is pretty enough.

P. S. You might have the kissing award at Sage's restaurant 
and everybody could get Blarney Stoned.



3/2/67

TO: Ron Ruth

CC: Richard Thorne, Dennis Fraser, Gordon McLendon

FROM: Ash

RELIGIOUS NEWS

I have tried religiously for the past two weeks to get more 
religious news scheduled. We stop running these excellent 
programs at about the time most people get up on Sundays 
and begin them again at about the time the heavy evening 
television viewing period begins.

I don11 know whether the lack of results is due to the fact 
that my memos aren't seen by the right people or that the 
right people don't agree with my point of view.

I append a memo from Don Keyes which sheds light on another 
reason why these news features should be treated with 
consideration. I realize that Keyes is no longer with WNUS 
but maybe the Respected Reverend is still with the Church 
Federation and can still write letters.



3/2/67

TO: Ron Ruth and Richard Thorne

CC : Gordon McLendon

FROM: Ash

AH. AH. WE'RE OVERDOING IT AGAIN:

Even though the Blarney Stone promotion is very good and the 
copy very clever, I think we should run only one announcement 
per broadcast.

Maybe one long one and a 10-second drop-in in one broadcast 
but not two long ones as in the 2:30 to 3 p.m. news this 
afternoon.

Particularly when both announcements contain the overdone sound 
effect of the "they're off" bugle ending in the sour note 
which is so conspicuous.

To me, this bugle interjection is another example of WNUS 
overdoing it. I thought the production was better when there 
was just a slight pause between "Dublin" and "Iowa". The 
sour bugle again is playing down to an audience and insulting 
them by crediting them with the presumption of an I.Q. much 
lower than what I_ think it really is.

This, of course, is just a personal opinion which I imagine 
will be met with universal disagreement at the station.

The copy, the idea, and the production are find but a news- 
hungry audience can get the idea with one long announcement 
per broadcast and too much exposure will make them as sick 
of this as they are of Paul Harvey.



3/2/67

TO: Richard Thorne

CC: Jlon Ruth, Dennis Fraser, Gordon McLendon

FROM: Ash

INSIDE VIETNAM.

I'm pleased to see a few more announcements calling attention 
to this program showing up on the schedule.

I was also startled the other day to hear Bart McLendon's voice 
with a very creditable little feature spot.

What surprised me was that no note was taken of the fact that 
Bart, featured so extravagantly a few months ago, was back on 
the air with no notice. I thought there could have been a very 
brief intro, explaining that he had recovered from his illness 
and was back on the job.

I don't listen often at this time of day and maybe you have 
already given some promotion. I don't mean that he should be 
over-promoted as he was last year, but just "sort of welcomed 
back into the family." I'm sure many listeners remember him 
for his documentaries.

Or maybe you're sgsfcsaaa under some orders I know nothing about. 
If it's just been an oversight, give the boy a break. I now 
consider him a protege' of mine.



2/26/67

TO: Ron Ruth

CC: Richard Thorne, Gordon McLendon

FROM: Ash

GET RID OF C.E.T.

Why the WNUS sales department is willing to grovel in the dirt and 
be spat upon and trampled upon by a schlock outfit like C.E.T. and 
its schlock agency I don't know and hope I never shall.

C.E.T is again on th4 air with gross misrepresentation in the form of 
copy which says, "Big sale. Today, tomorrow and two days more.A four- 
day sale." (this has been on three days now.)

The last time they did this they were given an ultimatum to change 
the copy or get off the air. Unfortunately they gave in and changed 
the copy. This time the ultimatum should be, "Get off the air and 
stay off."

I know a lawyer who is sore at WNUS because he wrote a letter com- 
pllaining about C.E.T. and received no answer. Maybe this time he'll 
write the F.C.C. and/or the Better Business Bureau and/or the F.T.C., 
where the complaint rightly belongs, although WNUS is obviously an 
accessory after the fact, if not before the fact. (Someone must have 
read the copy.)

Why don't; you beat the F.T.C. to a "cease and desist" order?
("Desist" broadcasring, that is.)



2/26/67

TO: Ron Ruth

CC: Richard Thorne, Gordon McLendon

FROM: Ash

SORRY. I THOUGHT WE HAD 'EM.

I regret to report that after I wrote the attached volcanic memo 
I heard announcements stating that "pnly two more days remain on 
this sale."

Either, through some sad circumstance, we caught it and changed the 
copy (as the voice on the cart would indicate), or the copy I 
heard today was due to a cart being scheduled which should have been 
erased.

If the first surmise is true, my heart is filled with sorrow.
I thought for a while we were going to get rid of this account.

If the second surmise be true, you'd better hurry and build that 
little red box.

Just file my original memo so you'll know how I feel if it 
happens again.



2/24/67

TO: Richard Thorne

CC: Ron Ruth, Gordon McLendon

FROM: Ash

NOW WE KNOW WHY THE WOLF HOWLS

Tuesday morning a Gage-Chrysler commercial announced that 
if women would come to the agency not later than Sunday, 
February 12 (Monday is too late.) they would have their 
pictures taken free of charge and mailed to a loved one in 
Viet Nam as a Valentine. It went clear through to the 
bitter end.

The engineer didn't say or do anything. Phil Bowman didn't 
say anything. He must have been stunned. I didn't say 
anything because I was alone and I didn't want anyone to hear 
me talking to myself.

But. Oh boy I Did Mel Wolf howl at the end of the announcement. 
As well he might.

As I have said so many times before,an ad lib is absolutely 
essential at a time like this. Listeners expect mistakes on 
a station which is grinding out news twenty-four hours a day 
but they are much more inclined to forgive them if the 
announcer is on the alert and makes some kind of a light
hearted admission of the flub.

The answer here, of course, is that if that cart had been 
erased when it should have been, it would have been a 
mechanical impossibility for this particular mistake to 
have happened.

See next page for my suggestion for correcting this in future.



2/24/67

TO: Richard Thorne

CC: Ron Ruth, Dennis Fraser, Gordon McLendon

FROM: Ash

p l e a s e :

Another week-end is here. Please - pretty please with 
strychnine on it - schedule that nice intro ahead of 
Kiplinger. And don't use TC 440 A at off-the-half-hour 
breaks.



2/24/67

TO: Richard Thorne

CC: Ron Ruth, Gordon McLendon

FROM: Ash

GET OUT AND FIGHT (OR HELP) THE MACHINE!

I hear rumors that a local election is impending. From the 
confinement of my plastic tower I know little about it, 
since I don’t see the newspapers and listen almost exclusively 
to WNUS.

As a major social factor in the community shouldn't we be 
urging people to get out and vote, or stay home, or something? 
PSA drop-ins should be sufficient.



2/24/67

TO: Richard Thorne

CC: Ron Ruth, Gordon McLendon

FROM: Ash

NOW WE KNOW WHO INVENTED ELECTRICITY.

IT WASN'T GOD. IT WASN'T THE RUSSIANS.

It was "Thomas Edison, American inventor of electricity," 
according to an Almanac announcement.

I am making more of this than is necessary merely to alert 
you to the fact that you can't trust that guy who sends this 
stuff over the wire. Don't take his stuff without question. 
It needs a good lookover before recording.

For two years in a row now this guy buried Winston Churchill 
in Westminster Abbey. Last year I phoned the station and 
had it yanked to save McLendon embarrassment. This year 
I phoned again and suggested to Phil Bowman that he have 
it yanked.

I didn't phone about Edison inventing electricity because 
I thought that here was one time when the engineers would 
certainly catch the mistake and that it would be interesting 
to see how long it took.

I guess I'm the only one who cares about who invented 
electricity and I don't really care. I just want the 
station to sound right to the educated segment of our 
audience. It's a big segment.

Save listeners in 1967.

P. S. Have you noticed that the guy is also beginning to 
repeat the material in "A thought for the day"? 
And when you think of how big Bartlett's Book of 
Famous Quotations is I



2/24/67

TO: Ron Ruth

CC: Richard Thorne, Dennis Fraser, Gordon McLendon

FROM: Ash

EXOTICS

In my opinion the so-called exotics should not be read by 
Dick Thorne. This is not a criticism of Dick's voice. 
Quite the contrary.

Many listeners no doubt still remember Dick's very moving 
reading of "The Other Wise Man." They hear his voice in 
serious editorials. Regular listeners know that his 
title is "managing editor", a position of some dignity.
I think these silly announcements sound incongruous in 
Dick's voice. Also, because of the sonorous nature 
of his voice he reads these with a mock solemnity which 
seems to me to be out of keeping with their intent.

The Maginot Line spot was one of the best. For their best 
effect, they should be in a "foreign" voice —  one not 
known to the regular listeners —  as if they were commer
cially recorded. Also, I think the delivery should be 
dead pan and fairly rapid —  as in a commercial in which 
the advertiser were anxious to get in all possible data. 
Harry King's voice would be good for this.

If these come in pre-recorded from other McLendon stations, 
it might be well to run them as received, with a tagline 
asking listeners to write to WNUS.

Maybe C.E.T. would lend you O'Connor. That would be 
exotic.
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2/23/67

TO: Ron Ruth and Richard Thorne

CC: Gordon McLendon

FROM: Ash

AN OLD GHOST RETURNS TO HAUNT US

At the 7 a.m. close today we heard that tired old beat-up 
Paul Harvey promo, instead of a PSA. This was on the log.

I trust that you agree with me that if there is to be 
anything non-commercial in drive time it should be a 
PSA rather than an SP. Perhaps the girl in charge of the 
log could be tactfully reminded not to schedule SPs as 
the closing announcement.

At the 10 a.m. close today we heard that tired old beat-up 
Paul Harvey promo. This was the result of a "newscaster's 
choice. " Item 6 on the log was the Paul Harvey promo and 
item 7 (final entry) was a Chicago Library PSA.

The announcer didn’t have time to get both in and omitted 
the final.

I note that quite often the last two scheduled announcements 
are an SP followed by the supposedly final PSA. I don't 
know how much attention newsmen are able to pay to the 
details of the log while they are reading news, but would 
it be out of place to memo the men that they should try 
to use the PSA instead of the SP in cases like this where 
they have a choice?

- f r T k ?  ^



Richard Thorne

T^ 'i PiPFfcii?

TO: Richard Thorne >T"VMS ^  ■
CC: Ron Ruth, Dennis Fras er, Gordon McLendon
FROM : Ash

EXPIRED CARTS
A s

I've been told that one reason expired carts get on the air 
is that they may be erased only by union engineers.
Sometimes the engineer hasn't time to erase the cart at just 
exactly that moment and he lays it down. Somebody picks 
it up and puts it on the air. I have a practical solution 
to this problem. See below.

B
L,9 n. 9 

«  .

|

1

\  /

INSTRUCTIONS. Procure some 1 x 12 lumber, nails and tools. 
Saw it up and knock it together as per diagram. Make 
slot big enough for carts but not for hands. Make everybody 
put dead carts in slots. Let engineers only have key.



2/24/67

TO: Richard Thorne

CC: Ron Ruth, Gordon McLendon

FROM: Ash

REGISTER AT BASKIN'S FOR GREAT WNUS CONTEST —

"IN WHAT STATE IS PEORIA, ILLINOIS?"

I shan't bother to list the newsmen who tell WNUS listeners 
daily that Speck is being tried in Peoria, Illinois. This 
offers an additional insult in that I believe that even 
dumb people like WNUS listeners know that a crime against 
a state can be tried only in the state in which it was 
committed. Let's try to say just "Peoria."

Then we also said that "the priest came from Indianapolis, 
Indiana." There may be other Indianapoli in the United 
States but I hardly think it provides enough confusion to 
necessitate mentioning Indiana. When we have a news item 
about an "Indianapolis" in some other state, that's the 
time to mention it.

And then we had Barcelona, Spain. Buenos Aires, Argentina. 
And lots of others, including good old Paris, France.

Save words in 1967



2/24/67

TO: Ron Ruth

CC: Richard Thorne, Dennis Fraser, Gordon McLendon

FROM: Ash

BACHELOR PROMOTION IS GREAT, EXCEPT . . .

Oddly enough I have only two objections to the Bachelor 
Promotion.

Two of the carts contain a woman's voice which is absolutely 
inaudible and not understandable against the musical background 
or without it. We had the same trouble with Darling Ming Toy 
in the Chinese New Year promotion but she stayed on throughout, 
lovely but inarticulate.

In the present instance I think the trouble lies in too much 
of an effort to make the girl sound very sexy and very con
fidential. She sounded that way but she also sounded as if 
she were in a bedroom three doors down the hall. I think 
Gordon McLendon's advice should be followed in these cases 
and the engineers should be asked about the quality of the 
recording. It should be done over if the volume varies to such 
an extent that the frail voice can't be heard without turning 
up the volume knob on the radio.

I thought the commercialism wasn't overdone this time and that 
the rest of the announcements were clever and well produced.
I particularly liked the one which ended with the girl saying, 
"Can I have him?"

Can I have her?



2/23/67

TO: Richard Thorne

CC: Ron Ruth, Gordon McLendon

FROM: Ash

LET'S BE SPECIFIC.

I know that you don't like to criticize the men but I 
think perhaps you'd better speak to Douglas Kimball about 
giving specific sources for temperatures.

My memo of February 15 on this subject in which I mentioned 
"a couple of the men" referred to Doug Kimball and Paul 
Rogers. I suppose it's not worthwhile talking to Rogers 
since he's on a fill-in basis, but Kimball is consistent 
in his off-format treatment of temperatures.

"It's 35 degrees in Chicago, W-NEWS time is .."
"It's 4 below in Chicago."

While you're talking to him,(if you do), you might mention 
the closing format. He doesn't seem to understand that 
the closing PSA is supposed to precede immediately the 
stock market and final weather report.

He usually gets the final PSA in all right but is inclined 
quite often to throw in a few short news stories before 
getting into the final weather report and the stock market 
report when indicated.

The other men have been doing quite well on the close-out 
lately.



2/24/67

TO: Ron Ruth and Richard Thorne

CC: Dennis Fraser, Gordon McLendon

FROM: Ash

SUGGESTED COPY FOR 5-DAY FORECAST PROMO.

(A little long, but very important.)

WE AT W-NEWS ARE EVER ON THE ALERT TO PROVIDE A COMPLETE 
SERVICE FOR YOU, THE LISTENER. YOU HEAR ABOUT OUR SUPREMACY 
FIVE OR SIX TIMES EACH BROADCAST FOLLOWING REPORTS FROM 
OUR CORRESPONDENTS. WE KNOW THAT ON A BITTER SUB-ZERO 
WEEK-END LIKE THIS YOU ARE ANXIOUS TO KNOW WHAT THE WEATHER 
WILL BE NEXT MONDAY WHEN YOU HAVE TO GO BACK TO WORK. WE 
KNOW THIS, BUT FRANKLY WE'RE TOO BUSY TO TELL YOU. NOT 
ONLY TOO BUSY, BUT BORED. WE'RE ONLY HUMAN AND WE CAN'T 
DO EVERYTHING —  JUST TO PLEASE YOU. IT TAKES A LOT 
OF WORK TO KEEP POUNDING AT YOU NEARLY EVERY BROADCAST 
WITH STUFF ABOUT PAUL HARVEY NEWS, FOREIGN TOURS, WHY 
DON'T YOU WRITE US AND TELL US WHY YOU LIKE US, DOGGONE 
IT, WHY AREN'T YOU A TREE? ETC. BUT WE HAVE A WONDERFUL 
ANNOUNCEMENT TO MAKE. A NEW SERVICE OF W-NEWSl THE 
WEATHER BUREAU, AWARE OF OUR PROBLEM, HAS GRACIOUSLY 
ESTABLISHED A NEW TELEPHONE NUMBER WHERE YOU CAN GET THE 
SPECIAL WEATHER NEWS WE ARE TOO BUSY TO GIVE YOU. 922-3251. 
CALL THAT NUMBER 922-3251 FOR THE 5-DAY FORECAST AND OTHER 
SPECIAL WEATHER INFORMATION WE AT W-NEWS KNOW THAT YOU 
WANT. FOR ROUTINE WEATHER, DON'T CALL WE 4-1212. LISTEN 
TO W-NEWS FOR THAT. BUT DON'T FORGET THE SPECIAL NEW 
NUMBER 922-3251 AND THANK YOUR STARS YOU ARE A LISTENER 
TO W-NEWS WHERE YOU GET ALL THE LATEST INFORMATION 
922-3251. THANK YOU.



2/24/67

TO: Richard Thorne

CC: Ron Ruth, Gordon McLendon

FROM: Ash

Okay. OKAY. OKAY. OKAYÒ OKAY:
(But don't say it.)

Of course "Richard Speck is on trial for the murder of six 
student nurses and two practical nurses in their south side 
dormitory apartment last July."

The Speck trial is going to be a long and boring one, but 
if we keep on using the approximation of the above sentence 
in stories day after day after day it's going to be murder 
compounded.

I think the writers and newscasters should just grit their 
teeth and make up a list of the shortest possible cliches 
to use as quick and easy modifiers and use them from now 
on. "Accused nurse murderer." “On trial in nurse killing." 
"Charged with wholesale nurse slaying." Etc.

I can assure you that when I was writing the running story 
of the Loeb-Leopold trial from the courtroom, my city editor 
would have given me hell if I had tried every day to stick 
into my story, "Richard Loeb and Nathan Leopold are on trial 
for the brutal kidnap-slaying of little Bobby Franks."

And I was writing stories five and six thousand words long 
every day. Not 198 words, or 269 words or 297 words.

Save words in 1967.
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2/24/67

TO: Richard Thorne

CC: Ron Ruth, Gordon McLendon

FROM: Ash

WHEN THE SNOW GETS AHEAD OF THE WEATHER MAN —

JUST DRIFT INTO AD LIB.

This afternoon, when I knew from looking out the window and 
from telephone reports that it was snowing hard in most, if 
not all of the city, a W-NEWSman was calmly repeating a 
weather report which said that the chance of measurable 
snowfall was 80 per cent.

In such cases I think that an ad lib from the announcer is 
not only horse sense, but should be mandatory.

Several hours later, when the forecast had been revised to 
chances being "almost 100 per cent", I noted that after 
reading this you light-heartedly ad libbed this up to 100 
per cent.

I think the boys should be reminded to do this in all cases 
like this, even though there is no window in the broadcast 
room. I hear the error made quite frequently. I also hear the 
men say, "It's snowing out here right now."

Listeners are prone to be extra sensitive to this kind of 
insensitivity.



1/28/67

TO: Richard Thorne

CC: Ron Ruth, Gordon McLendon

FROM: Ash

HOW WNUS HOLDS LISTENERS

Phil Bowman, in story about thirty students working all night 
at University of Chicago Hospital: " . . . .  doing laundry,
nursing babies . . . ."

(Milk deliveries to the hospital were resumed this morning.)

Hooray. Harry King is now saying, "News AT this hour." 
Grammar-loving listeners are flocking back to the station by 
thousands.



1/26/67

TO: Ron Ruth

CC: Richard Thorne, Dennis Fraser, Gordon McLendon

FROM: Ash

ON the 8 a.m. news today, right after the opening headlines, 
came that 1% minute free plug-A Chinese restaurant, chop 
suey, Italian champagne and wildcats.

Later in this same half hour was a 30 second Chinese New 
Year's promotion.

I thought we were too tight in drive time to give two 
minutes to station promotion, and I wish we were.

Incidentally that unpleasant 1% minute announcement, which 
I think should be re-done, contains an invitation from WNUS 
to listeners to join in the celebration of the great 
day. It then breaks right into the drivel about the generous 
tradesmen. I know it's supposed to be amusing but I think it's 
boring. Also confusing. I"m confused. Is the public invited 
to this Queen-crowning ceremony? The announcement makes it 
sound as if they were, but it doesn't give the address of the 
restaurant or any other details. I was under the impression 
that this was a private party to which you probably invited 
friends of the station but the way this announcement is 
phrased would indicate that the listeners could attend.



1/26/67

TO: Richard Thorne

CC: Ron Ruth, Gordon McLendon

FROM: Ash

INEPT SCHEDULING

I hate to take another whack at the studio on a day which 
I know mus£ have been very trying for everybody, but . .

We have on file an announcement urging strong young men to 
apply to the state employment service on south state street 
(with a zip code, no less)for snow shovelling jobs. I was 
pleased when we started running this announcement today.

Then we began running, back-to-back another announcement 
urging strong young men to apply to a south Jefferson street 
address with shovel in hand. I was confused. Maybe I'm 
wrong but I thought we should have dropped the first one 
in favor of the second.

Later in the evening, when the State street address was 
probably closed, we dropped the Jefferson street announcement 
in favor of the State street one.



1/28/67

TO: Richard Thorne

CC: Ron Ruth, Gordon McLendon

FROM: Ash

HOW WNUS HOLDS LISTENERS

Pgil Bowman, in story about thirty University of Chicago 
students wording all night at University of Chicago hospital 
". . . doing laundry, nursing babies . . . "

(Milk xeliveroes to the hospital were resumed this morning.)

Hooray. Harry King is now saying, " . . .  news AT this hour 
Grammar-loving listeners are flocking back to the station 
by thousands.



ADD »V'NUbmen and engineers August 26, 1966

cc: Ran Ruth
Richard Thorne be*. ; John Abhealmrst 

Don Keyes

vVe have sn unwritten policy in the McDendon Corporation. We do not kick our
fr iendB.

For the uninitiated I take this opportunity to inform you that the Rev. Ben Gums 
of the Church Federation of Greater Chicago is our friend. All of the public 
service agencies in Chicago are our friends and have proven so in the past. But 
Ben Gums is a special one. He has done many favors for us and is a vocal 
supporter of WNUb.

As you may have heard, Ben called me long distance from Chicago the othor 
day to complain about the treatment his Religious News programs were receiving. 
Needless to say, it's moat embarrassing to receive such long distance calls. 
However, 1 don't have anything else to do here in the office except to talk to 
people about pudic service programming and his problem did not interrupt 
my day in the least.

Dennis has covered much of this in his memo to you so I'll not elaborate further. 

Don’t kick our friend*. When you do, two things usually happen.

1. You lose friends.
2. Ihey kick back.

Don Keyea

DCK/rt



2/20/67

TO: Ron Ruth

CC: Richard Thorne, Gordon McLendon

FROM: Ash

GREAT GOD OF MAMMON WINS OUT OVER

CHRISTIAN GOD IN WNUS MANAGEMENT POPULARITY CONTEST

On Sunday, February 19, the WNUS schedule devoted a total of 45 
minutes to money-making news for mammon worshippers in three 
15-minute commercials for the Kiplinger Corporation.

On that same day it devoted a total of one-half hour to the 
5-minute news programs of the Chicago Church Federation. These 
highly commendable and well written programs were given Pariah-like 
treatment and confined to ghetto listening periods. None was aired 
between 10:45 a.m. and 6:15 p.m. A similar situation prevailed on 
the two previous Sundays.

I fully realize that Christ drove the money-changers from the Temple 
on the Sabbath day and that obviously we have no intention of 
following his example, but to drive out the religious programs 
seems to be a very unwise and unpractical move.

If this situation is merely an oversight by "traffic", I call 
attention to the oversight. But if, as seems more reasonable, this 
is a management policy decision, I challenge the decision.

I think the religious programs are audience builders and must be 
appreciated by a vast number of WNUS listeners. Don't underestimate 
the audience value of these programs! They are as well edited and 
written as network religious news programs and are interesting even 
to persons with no formal religious affiliation. Religion is an 
important aspect of Western culture and a knowledge of religious 
news is an essential part of any self-respecting citizen’s fund of 
gener al in format ion.

T (
If you don't think my estimate is correct, check feri-FE and NEWSWEEK—  
pretty successful news media— and note the importance they give to 
religious news each week.



2/20/67

TO: Ron Ruth

CC: Richard Thorne, Gordon McLendon

FROM: Ash

STANDING IN LINE AT THE FREE LUNCH COUNTER,

EAGERLY AWAITING THEIR SHARE -—

Polk Bros., C.E.T., United Air Lines, Northwest 
Airlines, Preparation H, Joyce Brothers, Aarco 
Insurance, Gage Chrysler, Anacin, Irish Airlines, 
T.W.A., et al.

I note that you are running a commercial for Mallory Batteries 
and Pheasant Run which is carried on the log for the information 
of the F.C.C. as a Station Promotion.

As Gene so Sagely says, "We don't serve free meals. WE CAN’T 
AFFORD IT."



2/20/67

TO: Richard Thorne

CG: Ron Ruth, Gordon McLendon

FROM: Ash

DEVITALIZING A TRADEMARK

I have tried in vain to get you to eliminate the practice of 
using our cherished half-hour station i.d. (T.C. 440 A) at any 
other time than at the half-hour break.

This bad practice is spreading and soon our listeners, who have 
been trained for ten months to listen for this i.d. as an indication 
of the half-hour break will no longer be able to attach any 
significance to this distinctive announcement.

It's now appearing in front of the Drew Pearson Program, the 
Kiplinger 15-minute commercial, etc.

Since we're willing to scatter five or six non-440-A station i.d.s 
throughout a half-hour program, why do we insist on mis-using 
this particular i.d.?

I don't know enough about studio operation to know who is responsible 
but it seems to me that only ten seconds of your time, just a word 
or two to the right party, could stop this practice.

A small thing, yes. But one of the little things we ought to do 
to make the good sound of WNUS an even better sound in 1967.



2/20/67

TO: Richard Thorne

CC: Ron Ruth, Gordon McLendon

FROM: Ash

LET 'S BE PRECISE

A news item today states that WNUS is offering a $500.00 reward 
“for the capture of the killer." Standard newspaper practice 
would indicate that this item should follow the exact wording of 
the Ruth editorial and say "for information leading to the arrest 
and conviction of." (That's what I think it said.)

The news item means that we would pay $500.00 to some person, acting 
on his own initiative, who captured the killer, regardless of 
where his information came from.



2/20/67

TO: Ron Ruth
CC: Richard Thorne, Gordon McLendon
FROM: Ash

APOLOGY
I said that only the Orient tour promo and one commercial used 
an unofficial mail address.
It's three commercials.



2/20/67

TO: Richard Thorne
CC: Ron Ruth, Gordon McLendon
FROM: Ash

LET'S BE PRECISEi
In a recorded announcement which follows all editorials we say, 
"W-NEWS will offer equal time." I believe what we mean to say is, 
"W-NEWS offers equal time," or "W-NEWS will provide equal time."
In 1967 let's make our English appeal even to the eggheads.



2/20/67

TO: Ron Ruth

CC: Richard Thorne, Gordon McLendon

FROM: Ash

THE ONLY CONCLUSION ONE CAN DRAW IS THAT WE MUST 

INTENTIONALLY BE TRYING TO SOUND LIKE A 100-WATTER 

IN NORTHWESTERN ARKANSAS WHOSE PROMOTION MANAGER 

IS SO BUSY CRANKING THE GENERATOR AND THUMBING 

THE TURNTABLE THAT HE FORGETS TO TELL THE 

LISTENERS THAT THE "BACK TO THE BIBLE" PROGRAM 

WILL BE SPONSORED BY THE LOCAL FERTILIZER 

COMPANY NEXT SUNDAY.

I note that all last week we continued to promote the Americana 
program scheduled for February 22 instead of using the prepared 
promo for the Americana program scheduled for February 19.

"Good Old Cliffy*", I always say.

* I wouldn’t dare call him that except that I heard Gordon 
thus address him.



2/15/67
TO: Dennis Fraser

CC: Ron Ruth, Richard Thorne, Gordon McLendon
FROM: Ash

SUNDAY NIGHT IS THE BORINGEST NIGHT IN THE WEEK.
You spoke over the phone of planning to re-program late Sunday 
nights.

Since the University of Chicago can't provide a full hour, why 
not schedule 10 p.m. to 12 p.m. with alternate programs of 15 
minutes of culture and 15 minutes of format news? Four 15- 
minute news programs and four 15 minute "culture" programs.
One from the University of Chicago, one from the University 
of Illinois, one from Northwestern, one from Loyola.
You say the U. of I. is willing. Northwestern has a very good 
school of speech and journalism and should be able to come 
across with a good program. Loyola also puts on good radio 
programs. I hear one now and then on some Chicago station in 
which two Loyola professors chat in a most sophisticated and 
enlightened and "non-religious" manner. Maybe we could get 
something like that.
If one of the Universities can't accommodate us, how about an 
"off-Broadway" culture program? The Buddhists, the Bahai-ians, 
the so-called "occul£" and its many groups, the U.F.O. group, 
etc. Give each one/fifteen program. It would be a really novel 
feature and no doubt very controversial. I could help you find 
some of the “occult" people.
This might develope into quite a thing, if you have time to 
fuss with it.



2/15/67

TO: Ron Ruth
CC: Richard Thorne, Gordon McLendon
FROM: Ash

I HAVE ANOTHER “CUTE" IDEA.
I have another cute idea to make people talk. I suppose, 
again, it's too cute.
Why not stop calling him Cassius Clay? Just —  very casually, 
with no announcement about it —  always call him Muhamed Ali.
(I don't know how to spell the 'first name, the one that's not 
Cassius, that is.)



2/15/67

TO: Ron Ruth

CC: Gordon McLendon

FROM: Ash

WHY THE "LEAP FROG" PROMOTION?

I think it sounds just as silly this week as it sounded last 
week to promote the February 26 Americana program when we have 
on hand a perfectly good transcribed announcement promoting 
the February 19 Americana show.



2/15/67

TO: Richard Thorne

CC: Ron Ruth, Gordon McLendon

FROM: Ash

DON’T "LABEL" STORIES. JUST READ THEM.

A long forgotten memorandum from Gordon McLendon requests that 
newscasters do NOT label stories. "Just get into them and give 
them. "

Some of the men are very good about getting into sports, business 
stories, etc., without the unnecessary labelling, such as, "and 
in sports," "on the sporting scene," and, "further business news," 
"from sports now to weather."

A memo might help. My listening indicates that sports and business 
stories are pretty well self identified in the first few words and 
need no additional embellishment.

Save words in 1967



2/15/67

TO: Richard Thorne

CC: Ron Ruth, Gordon McLendon

FROM: Ash

IT’S IN THE POLICY BOOK

A couple of the men have relapsed into the bad habit of giving 
the temperature without distinguishing it as "official" or 
giving the reporting station.

This is not only frowned on but the policy book specifically 
says, "Never say, ’The temperature now is)".

The* recrudescence of this bad procedure should be nipped in the 
bud. Nothing looks more horrid than a recrudescence which has 
been nipped in the bud —  but I think it's worth it. A memo 
that is.



2/15/67

TO: Ron Ruth

CC: Richard Thorne, Gordon McLendon

FROM: Ash

THAT "OFFICIAL" MAIL ADDRESS. . .

It was refreshing to hear Cliff Johnson's new copy on the 
Orient tour.

It was equally refreshing to note that he is still fighting
his one-man battle of independence. The new copy, like
the old, has Cliff's own variation of the official mail address.

As far as I can tell the correct address is being used in all 
announcements except these and the commercial on the zip code 
booklet.



2/15/67

TO: Ron Ruth

CC: Richard Thorne, Gordon McLendon

FROM: Ash

IS "MINUTE NEWS" STILL WITH US?

If newscasters are faithfully recording "minute news" every day 
and if United Airlines really pays any money for joint 
sponsorship, it's time for a re-run of some promos.

I haven't heard one of these for a couple of months and I 
can't check to see whether it's still going because I've 
forgotten the telephone number.

If this thing is really still going I should think we might 
schedule short promos once during every broadcast one day only, 
once a week.



2/15/67

i
!

TO: Richard Thorne

CC: Ron Ruth, Gordon McLendon

FROM: Ash

PAUL HARVEY

The Paul Harvey promos are getting to be quite monotonous. 
How about just a few drop-ins for a while?

I

%

-3 . '



2/15/67

TO: Richard Thorne

CC: Ron Ruth, Gordon McLendon

FROM: Ash

NO RETURNS. SOUNDED GOOD.

I heard an entire broadcast with five or six carts and no returns 
at all. The newscaster just went into the next item. It 
sounded good and I decided that you had taken my recent suggestion 
to eliminate the superfluity of station promotions in the cart 
returns.

Later broadcasts, however, showed that I was mistaken. The 
"no return" broadcast must have been just a "sport".

Why don't you try one broadcast with no returns, tape it and 
listen to it? You might be convinced.



2/15/67

TO: Ron Ruth

CC: Richard Thorne, Gordon McLendon

FROM: Ash

CONFUSING

If the recorded Drew Pearson promo which begins (in his voice) 
"This is Drew Pearson", is on the log . . . .

It wouldn't hurt to try to see that it doesn't show up as the 
first announcement in the Paul Harvey program. I've heard it 
in that spot a couple of times now and it sounds really silly 
to hear Harvey's dramatic introduction of himself and hear 
his announcement that we'll hear the news in just a moment 
and then immediately hear, “This is Drew Pearson".



2/15/67
l

TO: Richard Thorne

CC: Ron Ruth, Gordon McLendon

FROM: Ash

STALE STORIES (CONTINUED)

About ten days ago you and your afternoon and evening associates 
calmly read again and again a story which began, "U.F.O.'s are 
in the news again." This was the story of the two Michigan boys 
who took polaroid pictures of an alleged U.F.O. hovering over 
their house.

This story was about three weeks old at the time. It had been 
booted about long enough that the picture had appeared in national 
magazines and the government expert at Northwestern University had 
had time to give his opinion after prolonged study that the 
photos "seemed authentic."

The point to all this, it seems to me is —  "Where was this copy 
hiding all this time?" There was no pretense of up-dating. I 
feel pretty sure it couldn’t have just come over the wire in the 
form in which it was given.

We seem to have licked the "expired cart" problem. Could an 
airtight system be evolved for making sure that copy is destroyed 
when its timeliness has expired?



2/15/67

TO: Dennis Fraser

CC: Richard Thorne, Ron Ruth, Gordon McLendon

FROM: Ash

TIME FOR A CHANGE

I'm bored with the present station promos. I refer to the 
batch written at the time when the "color television and the 
5-minute versus W-NEWS half-hour" announcement was written.

There's nothing wrong with the copy. As I told you when you 
read these to me for editing, I thought they were good.

They've simply been on the air too long.

I sent you some announcements a couple of months ago which I 
thought were rather amusing. I don't know whether they were voted 
down as a matter of policy or merely overlooked. I don't see 
anything offensive about them.

Just in case they were merely overlooked, I send the copy 
once again with the hope that they might freshen up the schedule 
a bit.



SUGGESTED "OFF THE CUFF" DROP-INS

GO AHEAD. LISTEN TO WGN AND SEE IF WE CARE. IT'S A GOOD STATION.

JUST REMEMBER. WHEN YOU'RE READY FOR NEWS, TUNE BACK TO W-NEWS.

THAT'S OUR DISH, YOU KNOW. MAKE IT YOURS.
* * * * *3̂

IF YOU WANT TO KNOW WHAT EVERYBODY'S TALKING ABOUT, TUNE TO WBBM.

IF YOU WANT TO FIND OUT WHAT EVERYBODY'S DOING. TUNE TO W-NEWS

FOR ALL THE NEWS ALL THE TIME.
* * * * *

IF YOU FEEL LIKE A LITTLE FOOT-STOMPIN' COUNTRY MUSIC, WHY NOT

TUNE TO WJJD? JUST REMEMBER. WHEN YOU WANT TO GO STOMPIN' 'ROUND

THE NEWSBEATS OF THE WORLD, TUNE TO W-NEWS WHERE YOU FIND ALL THE

NEWS FROM EVERYWHERE ALL THE TIME.
* * * * *

YOU DON'T HAVE TO TUNE IN FM TO HEAR GOOD MUSIC. WAIT SPECIALIZES

IN GOOD MUSIC. YOU SHOW YOUR GOOD TASTE BY LISTENING TO IT. YOU

SHOW EQUALLY GOOD TASTE WHEN YOU TUNE TO W-NEWS FOR NEWS. W-NEWS

SPECIALIZES IN NEWS. ALL THE TIME.
* * * * *

WE WOULDN'T TRY TO STOP YOU FROM LISTENING TO WMAQ EVEN IF WE

COULD. AND YOU'LL HAVE A HARD TIME STOPPING YOURSELF FROM

LISTENING TO W-NEWS FOR NEWS. NEWS CHANGES EVERY MINUTE OF THE

DAY AND EACH NEW BROADCAST ON W-NEWS REFLECTS THAT CHANGE.
* * * * *

IF YOU LIKE SNAPPY MUSIC INTERSPERSED WITH SNAPPY TALK FROM GLIB

ANNOUNCERS, YOU PROBABLY LIKE TO LISTEN TO WIND. BUT IF YOU LIKE

CONSTANT AND THOROUGH COVERAGE OF SOLID NEWS DELIVERED BY EXPERT

NEWSMEN, YOU JUST HAVE TO TUNE IN W-NEWS, THE ALL-NEWS STATION.
* * * * *



• ««.„«a 2
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SOME CHICAGO RADIO STATIONS SCHEDULE NEWS "EVERY HOUR ON THE HOUR." 

W-NEWS SCHEDULES NEWS "EVERY MINUTE ON THE MINUTE." AT WHAT INSTANT 

DO YOU WANT YOUR NEWS? YOU NAME IT. WE'VE GOT IT. W-NEWS,

THE ALL-NEWS STATION.
* * * * * *

OTHER CHICAGO RADIO STATIONS GIVE YOU THE NEWS WHEN THEY WANT YOU 

TO HEAR IT. W-NEWS GIVES YOU THE NEWS WHEN YOU WANT TO HEAR IT.

TUNE US IN AT ANY TIME FOR INSTANT NEWS.*

*UNLESS YOU CATCH US "CHANGING TIMES."
** * * * * *

W-NEWS PROVIDES A STIMULATING AND INVIGORATING STREAM OF NEWS~ 

FLOWING CONSTANTLY DAY AND NIGHT. DIVE IN ANY TIME YOU FEEL LIKE 

IT. DAY OR NIGHT. 1390 AM OR 107.5 FM.
* * * * * *



2/11/67

TO: Ron Ruth

CC: Richard Thorne, Dennis Fraser, Gordon McLendon

FROM: Ash

NON ALERT PROMOTION. SCALLIONS.

Since my suggestion that we drop the promo on Paul Harvey while he 
is on vacation was ignored, I write to explain further why I think 
such a change is important, 

as
Just/the difference between color television and the ordinary kind 
is the difference between night and day, so is the difference between 
alert programming and the kind that seems guided by bored indifference 
as to what goes on the air. I am sure that listeners get an uncon
scious impression of alertness in management when they hear properly 
updated promos and a similar unconscious impression of non-alertness 
when they hear out of date or irrelevant promos.

I always try to visualize a listener situation when I make criticisms 
in these memos. Take yesterday for example. A new POTENTIAL listener 
who is listening for the first time because a friend told him about 
WONDERFUL W-NEWS hears, at 10:55 a glowing promo about how interesting 
and how wonderful Paul Harvey is. He says, "Fine. I've heard of that 
guy. I guess I'll listen."

At 12 noon, as instructed, he tunes back in and hears, "Paul Harvey 
News will not be heard today. Paul Harvey is on vacation."

I think that the little effort required to silence this promo for a 
while is well worth the possibility of avoiding situations like this, 
to say nothing of what regular listeners must think of our dinning 
into their ears an already over-repeated promo about a feature which 
is not on the air.

I address this memo to you because it occurs to me that maybe the 
Paul Harvey promo is on the log, over which the studio staff claims 
no jurisdiction whatever.



2/11/67

TO: Ron Ruth

CC: Richard Thorne, Dennis Fraser, Gordon McLendon

FROM: Ash

ALERT PROMOTION. CONGRATULATIONS.

I note that promos for the National Boulevard Bank Valentine 
Program have been changed to read "tomorrow." This is a vast 
improvement over the old days when these things would have con
tinued to read "Sunday" and many times would go into Sunday, still 
reading "Sunday."

I hope the good work goes on and that tomorrow will see some 
drop-ins at least, saying "this afternoon."



2/10/67

TO: Richard Thorne

CC: Ron Ruth, Dennis Fraser, Gordon McLendon

WARNING ABOUT SNOW WARNINGS

We could have done better with the snow warning announcements.
1. The copy isn’t general enough. 2. They weren't run when 
they should have been.

On the afternoon of the first day of the first big snow when 
everybody was beginning to realize that we were in a real crisis, 
we were running announcements beginning, "Snow predicted." (About 
removing your car from through streets.) We also had another daisy 
going which started, "This is Douglas Kimball reminding you that 
the snow season is at hand."

For future reference copy should be changed so that it is so general 
that the announcements can be run before the snow is here, while 
it is here and after it has gone and still not sound incongruous.

On the afternoon of the day preceding the second storm we were doing 
a wonderful job. I remember listening to one of your broadcasts and 
positively swelling with pride. You were covering the situation so well, 
giving just the right amount of attention to the storm and to the 
other news and there were frequent cut-ins by Doug Kimball with 
very pertinent interviews with city officials. This and other broad
casts were very, very good and one had no feeling of tuning in 
another station to see what was going on.

The “service department", however, was not performing as well. I 
believe there were no announcements at all that day about removing 
cars from through streets, even though many of these had been cleared 
off sufficiently that cars could have been and no doubt were, parked 
there again.

On the morning of the day of the third storm Phil Bowman was doing a 
creditable job on the storm and others after him did likewise. But 
all day there were no PSA snow warning announcements. I know that 
Bowman was on alone and that we are short staffed on Sunday, but 
that's just my point. The copy should be rewritten and the scheduling 
set up so that these announcements could go on the air no matter who 
was or was not at the station.



2/10/67

TO: Richard Thorne

CC: Ron Ruth, Gordon McLendon

FROM: Ash

A POINT OF NO RETURN

I note your memo to the men on intros and returns on carts.
I also note an improvement on the intros.

I note also that you disagree with me on returns and that you 
plan to continue using reruns plugging the station. This 
disagreement is, of course, a matter of personal preference.
It would take a $5,000.00 survey to find out which of us is 
right as far as the audience is concerned —  and even then we 
wouldn't know and we'd be out the five grand.

I feel that there is just too much station promotion on the air 
and that this continued promotion after every cart is just so 
many more straws on the camel's back.

I've been listening to KYW quite a bit lately. Their news 
performance is about 1/3 as good as the one you have developed.

They use no return whatever on their Westinghouse carts. I 
realize that I have been insistent on "getting out" of carts in 
the past but I now reverse myself completely. Why do we need a 
return? After all, the UPI men give a signature sign-off and 
it doesn't sound at all bad on KYW when the announcer goes right 
into the weather, a news story or even a commercial. In cases 
where someone is speaking who is not a correspondent, it would be 
sufficient to say, "The President, speaking on taxes," or,
"The voice of Sheriff Cook of Ogilve County."

Incidentally I notice that you not only give such a return in 
cases like this but then also add the station plug. This seems 
a little too much.

I toss this "no return" idea in as a suggestion with little hope 
that you will accept it. I do think that in 1967 we should try 
to save as many words as possible and really tighten up on our news 
wordage.



2/10/67

TO: Dennis Fraser

CC: Richard Thorne, Ron Ruth, Gordon McLendon

FROM: Ash

SPEED UP "THE LAW SERVES YOU."

I was about to emit another loud squawk about over-repetition 
of the items on this feature when I noted that they were changed 
yesterday.

Actually the items had already run much too long. The February 1 
PSA schedule indicated that these started on February 1, whereas 
actually they began eight or nine days earlier and so were on for 
almost three weeks.

This is too long. As I have explained before, this is not like 
other PSAs.. People expect to be bored with charity announcements 
being repeated over and over again. It's the custom. People are 
used to it and manage to live with it. But "The Law Serves You" 
is an actual service to the listener. It provides information.
Once the listener has heard the point of law, he is bored with 
hearing it repeated again and again.

Why not try running just one "point of law" at a time and changing 
it every week?

I don't know who is handling this for you but this could be made 
quite an interesting feature by making it more topical. For instance, 
facts of law about citizens' liability for injuries to others who 
slip on ice on their property, citizens' responsibility for snow 
clearance, etc. And, while interest is high in the Speck trial 
preliminaries, an explanation of when one can get a change of venue 
and why. Etc, etc.

The present format has a bad bit of redundancy which could easily 
be remedied. The canned intro speaks of a point of law in 
cooperation with the Illinois Bar Association. The first sentence 
of the insert, which follows immediately, says "today's point of 
law from the Illinois State Bar Association." I think one mention 
of the bar association would be sufficient.



2/10/67

TO: Richard Thorne

CC: Ron Ruth, Gordon McLendon

FROM: Ash

SAVE WORDS

Several of the men have the very bad habit of uselessly locating 
well known cities. Paris, FRANCE. Warsaw, POLAND. Madrid, SPAIN.

This is not only a foolish redundancy but an insult to the 
intelligence of the listener.

It's absolutely ridiculous to talk about Rome, Italy and Copenhagen, 
Denmark.

Usually the context will tell where the city is. If the American 
Ambassador and the Chinese Ambassador are meeting for the 146th 
time in Warsaw you can be pretty damned well sure it isn't Warsaw, 
Indiana. At times the pronunciation is enough. You don't need 
to say Peru and Ohio if Lima is pronounced correctly. And Cairo is 
automatically in Egypt or Illinois depending on how it is pronounced.

Of course, if there is a convention in Rome, Georgia, one has to 
mention the state. But it's silly to mention "Italy" when the 
story is about Rome - THE Rome.

I'm hoping that we can streamline news delivery in 1967 and this 
is one good place where you could get the boys to save some 
unnecessary words.
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2/10/67

TO: Richard Thorne

CC: Ron Ruth, Gordon McLendon

FROM: Ash

REQUIESCAT IN PACE.

O.K. I give up on the "in depth" signature stories. It's a good 
idea and makes the news broadcasts much more interesting than the 
mere continuous flow of short news items by the same voice for half 
an hour, interrupted only by UPI carts and the howling of wolves 
and the wail of the C.E.T banshee.

It must be as obvious to you as it is to me that if the selection 
of such stories is left up to the judgment of the newscasters, their 
judgment is going to be that they haven't time to do it. I haven't 
heard a one since your memo to the men of January 23rd in which you 
left this up to their judgment.

Incidentally I never intimated that each man should be bound to 
record one story each day. That may or may not have been Fraser's 
original idea. My squawk was about the spasmodic nature of the 
feature. We'd have a week chockfull of such stories. Then none at 
all for a couple of weeks. Then some more for a while. Then none.

All I ever meant was that I thought the feature was good enough to 
become a regular thing. I don't think these stories necessarily 
have to be "in depth". It might be better to call them "special 
treatment"stories.

I thought maybe you could designate one of the men each day to pick 
out and assign stories and alternate the job so that nobody thought 
somebody was becoming a straw boss.

I had hoped that maybe the men could be made to be proud of their 
special stories and be pleased to do them. They do them very well! 
Each man might become a specialist. Mike Turner reads the topless 
stories with great gusto. Phil Bowman is good on human interest 
drama. Other men might specialize in space stories, medical stories, 
etc. This procedure would jazz up the present news picture which 
at present is running so smoothly that I think it needs a little 
variety within the restrictions of the format.

But I give up, as you have. Requiescat in pace!



2/10/67

TO: Richard Thorne

CC: Ron Ruth, Dennis Fraser, Gordon McLendon

FROM: Ash

CHANGING TIMES ARE CHANGING AT LAST. HOORAY, BUT.

The long overdo intro to the Changing Times 15-minute commercial is 
very good. I wish, however, that my suggestion had been carried 
out further and that the intro said, "our regular news programming 
will be resumed immediately at the close of this feature."

ALSO. As I have said so many times, I don't see why someone 
thinks there has to be a half-hour station i.d. at the fifteen- 
minute break just before this Changing Times show.

I remember how proud I was of you when you made the suggestion in 
a staff meeting that the half-hour break be a simple ‘'pause for 
station identification." I thought it was great then and I think 
it is great now.

But listeners have come to identify this with the half hour. It's 
a trademark. An unconsciously recognized time check.

A Someone listening drowsily in bed at 8:15 on a Sunday morning 
is quite likely to assume that it's 8:30 when he hears the 
standard half-hour break.

Why the devil do we have to do this? The present new intro is a 
completely adequate segue.



2/10/67

TO: Ron Ruth

CC: Richard Thorne, Dennis Fraser, Gordon McLendon

FROM: Ash

PFHUTT.'

I thought that the Chinese New Year promotion ended in a smoulder 
of glory approximately equivalent to the explosion of one marinated 
firecracker. On the afternoon of New Year's Day I heard one 
announcement that constant details of the selection of the Queen 
would he announced as they occurred but heard no other word of the 
day's events until about 2 o'clock this afternoon when we got 
around to announcing who had been selected as Queen of the Flock.

I think the moral to be learned from this year's promotion is that 
somebody should mark a calendar so that plans could be made six 
weeks ahead of time next year and a well planned, sharp, two-week 
promotion put on which would be a credit to the station and would 
involve the listeners in the promotion.

This Chinese New Year is a cute idea and could be made a good 
promotion but it certainly was nothing to be proud of this year.

I hope that next year is the year of the cow so that we can say, 
"W-NEWS time............ MOO.............. "



2/10/67

TO: Richard Thorne

CC: Ron Ruth, Gordon McLendon

FROM: Ash

LET'S KEEP THE 5-DAY WEATHER FORECASTS ON THE SCHEDULE

The 5-day weather forecasts are with us again. That is good. 
Chicagoans are particularly weather conscious now and presentation 
of the extended forecasts is an essential service which should be 
offered by any self-respecting station.

If past procedure is followed the present splurge of 5-day forecasts 
will die out and there will be none at all for days and days. Now 
and then Phil Bowman might give one. He seems to be fond of them.

I suggest again that these ought to be a regular feature of our 
schedule (within the limitations set down by the weather bureau.) 
There must be some easy way of doing this.

We'd be giving better service if we weren't so spasmodic about this 
particular feature.



2/10/67

TO: Richard Thorne

CC: Ron Ruth, Dennis Fraser, Gordon McLendon

FROM: Ash

A VERY LIMP PROMOTION

The "Inside Viet Nam" promotion is about the most flaccid, palsied 
thing we've had around for some time. The actual bits at 5:10 
p.m. are certainly not sensational but they are presentable enough.

This campaign was announced conspicuously with an "editorial" 
before it was to start on January 30.

Although I was listening rather heavily I didn't hear another thing 
about it until one announcement on Wednesday, February 1, telling 
that it was on at 5:10 every week day.

Since then I have heard practically no announcements although on 
one day there seemed to be several —  all in one day.

When we have a new feature on the air, regularly scheduled and touted 
as being quite a thing, I think it would be a good idea to schedule 
announcements about it. This could be a relief from the over-plugging 
of old features like Paul Harvey and the continual screaming about 
how wonderful we are.



2/8/67

TO: Ron Ruth

CC: Richard Thorne, Gordon McLendon

FROM: Ash

TIMING

It's pleasant to see the National Boulevard Bank getting a 
break this week. HOWEVER....

I think I heard, at the beginning of the week, some recorded 
announcements saying that there would be a program on Sunday 
the 19th, about brotherhood week. Today I have been hearing 
nothing but an announcement about a program on the 26th about 
George Washington.

If my memory is correct it seems to me that this is bad promotion.

Timing is just as important a factor in promotion as is copy and 
frequency.

Don't confuse the listeners with two ideas. Run the spots about 
the brotherhood program until the 19th and then start the George 
Washington announcements and run them for the week prior to that 
program.

There seems to be a tendency in some quarters to put everything on 
the air the minute it is recorded. It is far better to prepare 
the stuff in advance but then wait until the proper time for its 
release instead of, as is so many times done, running announcements 
for too long a period.

I earnestly suggest that the George Washington announcements be 
saved until after the brotherhood week show has been aired.



2/10/67

TO: Richard Thorne

CC: Ron Ruth, Dennis Fraser, Gordon McLendon

FROM: Ash

TOO MUCH OF A GOOD THING

There is just too damned much station promotion on the air. I 
don’t see how the listener stands it —  or for it.

Promotion is fine. But more than two years of constant over
promotion is just too much of a good thing.

The copy is fine. Some of the new drop-ins are very clever. (I 
mean this. The promotion copy is good.)

But there's too much of it —  W-NEWS time, W-NEWS weather, W-NEWS 
cart returns, W-NEWS alternate half-hour station breaks, W-NEWS 
name-of-the-day, W-NEWS "boy are we wonderful" spots all over the 
place.

Why don't we at least give more brief mentions to the few new features 
we have on the air, like the Viet Nam feature, the Americana series, 
etc.? This would stil be station promotion but not this generalized 
continual yemmering which I think needs some moderating.

More time and energy spent trying to make the station as good as 
we say it is would be worthwhile. Let's run a tight ship in 1967.



2/8/67

TO: Ron Ruth and Richard Thorne

CC: Gordon McLendon

FROM: Ash

BREAKING DOWN THE FORMAT

On the Saturday following the death of the three astronauts we 
substituted, several times during the day, a 25-minute program, 
half memorial, half chronological summary, in place of our 
regular newscasts. (I heard it four times. It was probably 
scheduled oftener.)

I strongly suggest that this was a mistake and damaging to our 
efforts to build and hold an audience.

First of all, allow me to make a crass intrusion of a personal 
nature. This program came on cold (with no intro as usual.)
Right after the almanac station break I heard the sounding of 
taps. Then, when I heard Dick's first words and realized what 
the program was about, I shed a few tears before I regained 
control of myself. I cite this not out of any maudlin desire 
to prove that even I have gentle emotions, but to convince you 
that I found nothing wrong with the program. It was appropriate. 
Excellently written, produced and delivered. I listened with 
interest and approval.

BUT IT DID NOT BELONG ON WNUS AS A SUBSTITUTE FOR OUR HIGHLY 
SUCCESSFUL BASIC FORMATo

(My next remark will make Dick angry.) If he did not get permission 
of Ron to schedule this, he should have. Au contraire, if Ron 
okayed it, he shouldn't have.

I think 5 o'clock Sunday was open. This program would have been 
ideal to fill that spot. I think, with a plentiful scattering 
of drop-ins on Saturday and Sunday, this program would have been 
much more effective once on Sunday afternoon.



format 2'%

I feel that the present success of WNUS is based on four things:

1. The original "all news" conception.

2. A top notch staff of newscasters —  which we have.

3. A well-polished, well balanced "professional" news 
delivery —  which we have.

4. A well-established, practically never-changing format —  
which we have and which we should protect.

These are arranged in chronological order in which they were 
established, but all are interdependent. I think that we should 
no more think of changing the format than we would of constantly 
changing the roster of newsmen.

I may be a nut on the subject but I do think there seems to be an 
increasing tendency to vary from format when the material doesn't 
justify it.

Sunday has always been an exception and it should be the only 
exception. We should be careful here too.

Why not set up strict "guidelines for future use?

£



2/8/67

TO: Ron Ruth

CC: Richard Thorne, Dennis Fraser, Gordon McLendon

FROM: Ash

DROP THE PROMOTION TOO.

If we're not going to schedule Paul Harvey News at 12 noon 
why do we continue to over-schedule the announcement urging 
people to listen to him and telling how proud we are of this 
feature?



2/8/67

TO: Richard Thorne

CC: Ron Ruth, Gordon McLendon

FROM: Ash

IF IT'S POLICY 

IT MAY BE REMEMBERED

Why don't you set up a definite policy that all "off-format" 
programs must have an intro and return?

It's a traumatic experience to the listener, habituated to 
our machine gun news delivery, when these longer programs come 
on cold and unannounced and go off unexplained.



2/8/67

TO: Ron Ruth

CC: Richard Thorne, Gordon McLendon

FROM: Ash

NATIONAL BOULEVARD BANK GETS DIRTY DEAL AGAIN

I noted with sorrow last week that in some thirty or more hours 
of listening I heard only three promo announcements for the 
Sunday afternoon half hour.

Such a meager handout for a new and respectable advertiser who 
is paying us money to appear on the station. (There should have 
been more promos than that if the half hour were merely sustaining.)

While the bank was being this scurvilly treated, five other 
concerns, none of them paying advertisers, were getting gobs 
and gobs of free commercials, with drooling descriptions of 
the virtues of their products, addresses of their place of 
business, etc.

If one were audacious enough to look at it this way this situation 
could indicate that the sales department was taking control of 
programming— a sure first step toward eventual failure in the 
competitive marketplace.

P. S. I didn't get a chance to listen at 5 on Sunday but I 
hope that the Americana program didn't go on again without 
intro and return.

9!



2/8/67

TO: Ron Ruth

CC: Richard Thorne, Dennis Fraser, Gordon McLendon

FROM: Ash

I SMELL A RAT.

I SEE IT FLYING AROUND THE ROOM.

WE MUST NIP IT IN THE BUD.

Two announcements, posing as public service announcements, 
smell like rackets - and rackets very dangerous to the station.

The Peter Epstein Pontiac announcement is a vulgar and venal 
example of just how far a sharp business man can go in 
prostituting sweet charity to his own selfish commercial 
purposes.

It's disgusting. Note that he has no interest in making 
tickets easy of access. Not the clever Mr. Epstein. Oh no. 
Tickets can be obtained only by calling Peter Epstein Pontiac.

Even worse is Dick Thorne's polite, "Thank you, Mr. Epstein."
(I mean no discredit to Dick. He is just reading copy.) I 
mean the shameful spectacle of our thanking Mr. Epstein for 
making a sucker out of us.

The Heart Fund TOBRUK commercial is even worse. (I'm assuming 
that this isn't being paid for.) Here we are assisting in 
conniving to give free advertising to Balaban & Katz by bribing 
people to contribute to the heart fund by giving them a lousy 
free ticket to a movie. (List of the stars. Real plug.)

I wasn't given an opportunity to read copy on these announcements 
even though they are supposed to be PSAs and are so scheduled. I 
assumed that they came in through the back door with a shove from 
the sales department.



rat 2

If I had been allowed to read copy, I'd have suggested strongly 
that neither announcement be run. (And probably would have been 
overruled.) I'd have cut the copy down to a respectable length.
I'd certainly have corrected the address of the Northern Trust 
Company from 505 S. La Salle Street, which is the way it ran 
throughout the schedule.

I should think anybody who lived in Chicago for any length of 
time would know that the Northern Trust hadn't moved from Monroe 
Street to a miserable address on the wrong side of the tracks 
south of the La Salle street station. You'd think that guy who 
is head of Balaban & Katz could tear himself away from that 
maximum attention to his lovely wife long enough to listen to 
his free commercial and notice that the bank address was wrong.

In brief, Ron, I think you should set a policy that no more self 
serving announcements by greedy merchants who think charity begins 
with them should be allowed on the station. The schlocksters, 
the freeloaders, and the sharpies will love this thing and soon 

 ̂ they'll all be on your neck with demands for "equal time."

WNUS will soon lose the respect of the well-to-do citizenry who are 
interested in public affairs and who should be our friends. And 
we'll soon win the contempt of the respectable segment of the 
advertising industry, wherein lies our greatest source of revenue.

In case I haven't made myself clear on this subject —  or have I?



2/8/67

TO: Ron Ruth

CG: Richard Thorne, Dennis Fraser, Gordon McLendon

FROM: Ash

LOGGING DRIVETIME

I have been told several times that drivetime broadcasts are 
often so filled with commercials that there is no time for 
the final PSA.

In today's 8-8:30 a.m. newscast we heard the fatuous and tasteless 
vignette about the man whose name I cannot catch but who heads 
Balaban & Katz and still has time to spend maximum attention on 
his wife; the 999th recital of the long-winded Cliff Johnson 
Orient cruise recreitment announcement: and, in place of a final 
legitimate PSA, the venal commercial for Peter Epstein Pontiac, 
its only claim to being a PSA is the very briefest mention of 
some local school for retarded children.

If this means that business, is so bad that we don't have enough 
commercials to fill this period I am not only sorry but alarmed.
I think, however, that the best way to tackle this problem from 
a long run point of view would be to use the time for a sufficient 
treatment of news, rather than resorting to these dubious efforts 
to secure business for next week.

Incidentally I think it should be suggested to Cliff Johnson that, 
when he makes on of these business-solicitation announcements like ' 
the Orient tour bit, he should follow the example of successful 
advertisers and prepare several different pieces of copy. I am 
fully aware of the vital importance of repetition in securing 
response. But this means repetition of brand name or other label 
of identification, not a boring repetition of the same words, 
broadcast after broadcast, day after day to a point beyond listener 
tolerance. I am sure that this can lead only to loss of listeners.

I suggest that Cliff listen to the United Airlines, C.T.A. (NOT 
C.E.T.) , Sunoco, etc. as good examples of variety in copy with 
repetition of theme.



2/7/67

TO: Ron Ruth

CC: Richard Thorne, Dennis Fraser, Gordon McLendon

FROM: Ash

A BRILLIANTLY DARING SUGGESTION

If you really want to get the station talked about (I mean 
favorably talked about) I have a brilliant suggestion.

All day Thursday, February 9, throughout the schedule, 
substitute the bleating of the sheep for the routine "bong" 
ordinarily used in announcing the time.

I know that you conservative old fellows who run the station 
will consider this too brash a suggestion from a wild

i. youngster like myself. But it wouldn't hurt anybody or
anything. It wouldn't upset the smooth delivery of the news. 
And it would get us talked about. Wouldn't it?

I DARE YOUJ



2/3/67

TO: Ron Ruth

CC: Richard Thorne, Dennis Fraser, Gordon McLendon

FROM: Ash

IF I WERE A SHEEP I'D MAKE THE SAME COMMENT 

AS HE DOES ABOUT THIS CAMPAIGN

The bleat of the sheep is beginning to sound like the blat of the 
goat.

Even back in 1933, in the depth of the depression, when even 
high-minded Petry stations had to give away something now and then, 
I never saw such a shameless giveaway as we are now daily 
throwing into the faces of our sharp advertising listeners and 
into the ears of the rest of our unfortunate audience.
Sixteen times a day, day after day (and, ye gods, six days still 
tp go) we run adveristerments for firms which have made the 
paltry contribution of a few cans of chop suey, some bottles 
of wine and a few dollars worth of transportation. Furthermore, 
somebody has completely lost his head and his perspective.
This promotion has degenrated into a callous waiting for the 
great day of the free lunch and girl-watching happening. I 
have roughly calculated that, even on the basis of our Chinese 
rate card, these firms are receiving free adevrtising at the 
rate of approximately $417.50 per drop of asti, $572.10 per 
water chestnut, and $923.02 per mile.

This could have been an extremely entertaining and audience- 
intriguing promotion but I feel that it has been badly handled 
from the start.

It started a week too early. You just can't sustain the 
interest or avoid the working of Dr. Foo Chan Finkelbaum's 
law —  at leatt without putting a lot more time,.and effort 
into the thing that has been done.

It started out flat-footed with everything we had. There could 
have three or four days of tantalizing "mystery" drop-ins 
leading up to the announcement of what the promotion was all 
about.



Since the opening day the thing has just fuyonged along in a 
Chinese montone with the same announcements day after day and 
pfcacically no changes to keep up listener interest. We have 
droppped the one announcement that made any pretence of letting 
the listener in on the deal —  the one about sending in the top 
of a rickshaw for a free Chinese New Years kit. We also 
broke up the unpleasant 1^-minute announcement containing the 
three commmercials into three unpleasant shorter announcements 
containing individual commercials. Possibly we have also dropped 
Little Ming Toy Mushmouth. I haven’t heard her recently.

This thing could still be salvaged to some extent. What about 
last year's queen? What about an interview with her telling of 
her sadness at having to give up the glories of her reign?)

What about the Mayor of Chinatown? (If there is still such a 
character around.) Is he happy about the wthole affairr. and 

^  if sor: why doesn't he say so over the air.

What about an interview with Mr. Tan. &r with his son, Tan?
They used that joke last year.

I don't think you could get the Mayor but what about a semi*' 
serious statement from Jack Riley saying that the city administration 
certainly supported anything concerned with any one of Chicago's 
ethnic groups.

What about some serious little bits of information for listeners 
about the history of the Chinese in Chicago: When did they
arrive? How about Old Chinatown? When did it move? How 
many Chinese restaurants are there in Chicago today? Name 
some prominent Chinese citizens.

What about a comic interview with some fake Chinese expert on 
the difference between a Chinese New Year hangover and an ordinary 
New Year hangover.?

How about a contest for listeners for th best hangover cure?
Or a contest for the most original Chinese New Year resolutions 
to be made by somebody else —  Ho Chi Minh, de Gaulle, etc.

^  ONe man and one woman winner to be guest at Queen crowning
luncheon



It wouldn't require open-heart surgery to save this patient.
It could be done still with a little artificial respiratuin and 
a couple of hours of concentrated effort by some promotion-minded 
staffer.

I think the basis of the idea is good. Very frivolous but 
capable of development into a feature which could give some 
amusement and pleasure to listeners.



2/3/67

TO: Ron Ruth

CC: Richard Thorne, Gordon McLendon

FROM: Ash

ARE WE MAD AT THE NATIONAL BOULEVARD BANK?

In some 25 to 30 hours of listening this week I heard exactly 
three promos for the forthcoming Lincoln Americana half-hour 
scheduled for Sunday. In this same period I heard 25 or more 
plugs for Paul Harvey news.

Is it that we are so hungry for a sponsor for Harvey and that 
since we now have a sponsor for Americana —  the hell with him? 
It's hard to understand.

I also find it odd that we scheduled this Lincoln feature on 
February 5 when presumably it could have been scheduled one week 
later, on February 12, Lincoln's birthday. Was this done with 
malice toward some, or was this just carelessness?



2/2/67
TO: Ron Ruth

CC: Richard Thorne, Gordon McLendon

FROM: Ash
"WE ARE NOT IN THE BUSINESS OF PROSELYTING FOR 

THE ROMAN CATHOLIC CHURCH." Ashenhurst

I thought the choice of the St. Francis Hour to fill the gap 
left by the unreceipt of the Drew Pearson show was particularly 
unfortunate. This program doesn't belong on WNUS at all. It 
represents only one segment of the Catholic Church and is 
a dramatic program admittedly propagandists in nature. It 
should be supplanted by short Catholic News features similar to 
our present Religious News.

Meanwhile, I suggest that you issue policy instructions to 
the studio that in case of need for substitution of off-format 
programs we simply continue with routine news broadcast, after an 
apology for the omi^ission.



2/2/67
TO: Ron Ruth

CC: Richard Thorne, Gordon McLendon

FROM: Ash

ASTI TAN COUGAR LA CHOYl 

HAPPY NEW YEAR!

Why not? Only the Chinese would notice the free translation and 
I'm pretty sure they must have stopped listening by now.
And it would make Cliff Johnson happy.



1/31/67

TO: Ron Ruth

CC: Richard Thorne, Gordon McLendon

FROM: Ash

LET'S BE FAIR TO THE BANK AND TO THE LISTENER.

I don't know why the devil we go to the trouble of making a 
fine announcement like the current promo announcing the Sunday 
broadcast of the Assassination of President Lincoln —  and 
then leave the time of broadcast out of the copy.

I assume that this is to be broadcast at 5 p.m., as were 
the others in the series and that we already know this. If 
so, why don't we tell the audience? It must be extremely 
irritating to those who would like to hear this feature to 
have to wonder when and how they are going to find out the 
time of broadcast.

If we don't yet know when it to be broadcast, the announcement 
should have a tagline saying, "Keep tuned to WNUS for an 
announcement of time of broadcast."

Incidentally, I thought the Robert E. Lee program was very badly 
handled. I sent a memo a few days ahead of time suggesting that 
this program have some advance publicity —  but I didn't hear none 
nohow. Nary a drop-in.

The thing opened with a nauseating bit about some kids tickling 
the General's feet so that he would tell them a story (a la 
the current vogue in television entertainment.) I couldn't 
bear to listen after that but I thought it very bad to let a thing 
like this come on absolutely cold. There was no announcement 
at all after the Almanac station break. The thing just came on 
cold.

I can't figure out why the handling of this is so lousy unless 
the business office thinks the studio is going to take care 
of the programming and the studio thinks that since it's 
sponsored the business office is going to do the programming.
I hope we do better with the next one. It should at least have 
an intro.



1/31/67
TO : Ron Ruth

CC: Richard Thorne, Gordon McLendon

FROM: Ash

PLEASE.

I see that Ming Toy Mushmouth is still on the air in that 
announcement beginning, "Attention all rickshaw drivers."

I can understand the sheep better than I can understand what 
she is saying.

I think we are overdoing it in giving credit to the guys who 
are making material contributions to the Queen Whingding.
Even on the basis of our Chinese rate card they are getting too 
much air time in return for the cash value of their contributions.

How about a little more airtime devoted to the chance for another 
New Years resolution and another (legal) New Years hangover —  
and less to the beauty contest. Maybe all listeners aren't 
as interested in the beauty contest as is the staff. Let's 
make the appeal of this promotion as general as possible.



1/29/67
TO: Richard Thorne

CC: Ron Ruth, Gordon McLendon

FROM: Ash

b r av o: bravo: b r av o:

To you and to the other brave lads who kept WNUS so nobly
on the air during the great emergency--  my great admiration
and humble respect. How you kept things running so smoothly 
out there in that little shack in Antarctica is a mystery to 
me. I want to hear the grisly details some day. I hope 
Gordon knows all aboit it.

Salute :



1/27/67

TO: Richard Thorne

CC: Ron Ruth, Dennis Fras er, Gordon McLendon

FROM: Ash

EXPIRED CARTS

I've been told that one reason expired carts get on the air 
is that they may be erased only by union engineers.
Sometimes the engineer hasn't time to erase the cart at just 
exactly that moment and he lays it down. Somebody picks 
it up and puts it on the air. I have a practical solution 
to this problem. See below.

INSTRUCTIONS. Procure some 1 x 12 lumber, nails and tools. 
Saw it up and knock it together as per diagram. Make 
slot big enough for carts but not for hands. Make everybody 
put dead carts in slots. Let engineers only have key.



TO: Ron Ruth

CC: Richard Thorne, Gordon McLendon

FROM: Ash

THEY'RE ALL OUT OF STEP BUT CLIFF

It's been very gratifying to see how the staff has swung into 
line about conformity on the WNUS official mail address.
Al, but the boy rebel.

All commercials and studio promos have been consistent recently' 
in giving the correct address. The only announcements on the air 
right now with an incorrect address are Cliff's tapes on the 
Orient tour.

I have written before suggesting that he be spoken to. Now 
I am going to suggest that also he should be made to stand in the 
corner for an hour.



1/25/67
TO: Richard Thorne

CC: Dennis Fraser, Ron Ruth, Gordon McLendon

FROM: Ash

I PREDICT DIRE THINGS.

Isn't it time to drop the "I predict for 1966" promotion/

1 1 m surethat our regular listeners all know by heart the 
four or five predictions which are being scheduled. I'm sure 
that for all those who made correct predictions and expected 
to get a prize, this is just salt in wounds. I'm sure that, 
having boggled this so badly anyway, we'd be better off just 
to drop it and get off to better things to come.

And don't forget Finkelbaum's law!



;/25/67

TO: Ron Ruth

CC: Richard Thorne, Dennis Fraser, Gordon McLendon

FROM: Ash

BAAH. BAAH.

I've heard it five or six times and I still don't know what 
the girl is saying after the introduction, "Attention all 
rickshaw drivers." I don't know whether it's bad recording 
or mush-mouth delivery, but the annpuncement definitely 
shouldn't be on the air in it's present form.

There's no excuse for taking a minute and a half or more of 
air time for the announcement in which we give due credit 
to the tradesmen who are providing free food, drink and 
transportation for the "M0st Beutiful Sheep Contest." This 
announcement is badly overdone in production anyway and 
would be much better if kept to a one-minute limit.
I'm in full accord with giving proper air credit to these 
generous guys but there's no sense in temmpting Finkelbaum's 
law or goading listeners to the point where they'll be 
marching around the Wrigley Building with signs saying 
"Don't buy La Choy."

The sheep sound is very cute. (I mean this seriously,)
But it sounds more like a lamb than a sheep. It should have 
been done by Bill Griskey.



1/25/67

TO : Ron Ruth

CC: Richard Thorne, Gordon McLendon

FROM: Ash

PRONONCIATION

The name of the day man was JOe Rei^sner (sp?). He was 
variously pronounced all day as Reesner and Ryesner. 
Perhaps the business office should send the studio names 
garnished with the standard prononciation marks in cases 
where there might be doubt.

(You might want to suggest to Cliff Johnson that he look 
up ptononciation of foreign names before recording. The 
German composer, Bruch, is not pronounced as in "truck." 
(oak Park Concert promo.))



1/2 é/6 7
TO: Richard Thorne

CC : Ron Ruth, Gordon McLendon

FROM : Ash

, FACTS?

I toss you another editorial problem Yesterday afternoon we 
were running three different stories on the same factual 
situation. One said that the S.S. Atlantic had been freed 
from the sandbar and had returned to her pier. One said tugs 
had not yet removed her from the original sandbar. A third 
said that she had not yet been removed from the second 
sandbar on which she had been stuck after freeing herself 
from the first.

This was not a one-time variation. These stories were 
alternated (chiefly the second and third) all during a period 
of three or four hours while I was listening. I don't 
know how you can solve this kind of thing and most listeners 
probably wouldn't be aware of it but there it is.

A delightful sidelight was the entertaining commercial in 
which the weartu wife (to the accompaniment of plashing oars) 
nags at her husband for not being aboard the S.S. Atlantic.



1/18/67
TO: Richard Thorne

CC: Ron Ruth, Gordon McLendon

FROM: Ash

FORMAT CLOSEOUT FORMULA

I have a feeling that Douglas Kimball doesn't even 
know what this formula is and that Bill Gregor^, knows 
but doesn't care.



1/18/67

TO: Richard Thorne

CC: R0n Ruth, Gordon McLendon

FROM: Ash

UNIMPORTANT MISCELLANY

Sometimes ad libbing is very good and commendable. Paul 
Rogers the other day noticed an omission which I had previously 
noted in a wire story and with his own ad lib suggested that 
Robinson's name be added to the list of baseball players earning 
$100,000.00.
I think F$gil Bowman should be congartulated at being wide 
awake enough at 5 in the morning to have devoted the full first 
five minutes of his newscast to the McCormick fire. Although 
I believe there is supposed to be a'two-minute''on news stories 
there are certainly some which justify much longer treatement.

Douglas Kimball: "He estimated that the loss wodld be an
estimated 150 million dollars."

"Made of fireproof steel."

I think this was a newscaster, although it could have been a cart. 
"Manchester was to go on trial Monday." One doesn't go on trial 
until one has been indicted. Manchester was to appear at a 
hearing.

"The Green Bay Packers were feted last n®ght." Pronounced "feeted

"Sound waves caused when a person speaks." Should be either 
"caused by a person's speech," or "produced when a person speaks."

This may be a personal mdia idiosyncrasy but I don't like the 
phrase "killed in a fire." I think one should "die in a fire —  
be burned to death —  or some such." Not be killed in a fire.



1/18/67

TO: Richard Thorne

CC: Ron Ruth, Gordon McLendon

FROM: Ash

GETTING IN AND OUT OF CARTS

I think that it's time again to remind writers and newscasters 
of the approved way of climbing in and out of carts.

Increasingly in recent weeks, introductions to UPI carts are 
often not only telling too much of the story in advance but also 
repeating the exact wording of the opening sentence of the 
correspondent. This becomes particularly noticeable on occasions 
when slightly unusual language is used by the announcer and picked 
up verbatim by the intro writer. Exaample: "A propaganda on
slaught on the King." IJm sure that listeners must notice 
this repetition and draw the conclusion that the writer was 
too lazy to paraphrase the opening.

In many cases I think it would be quite satisfactory to be a 
little vague in intros, as, "Now here is Soandso wjth the latest 
developments in the big story from Peking."

A very noticeable, very dull and very boring procedure has devecbped 
in connection with the newscaster's remarks following the ending 
of a cart. Possibly this is on orders from you but I think you 
might check into this and see if you don't want to interject 
some variety. The men almost invariably say "And this is W-NEWS, 
all news," or "this is 1390," or some similar station plug.
This gets to be pretty annoying, particularly in a newscast which 
has drive or six carts.

I'd prefer to hear now and then something like -- Thank you
Doug Thomas. Another direct report to W-NEWS. An eyewitness 
report from a man on the scene. Etc. There certainly is 
no objection to station plugs but they can certainly seem 
overdone and become quite irritating when used after every cart.



1/18/67
TO : Ron Ruth

XXCC: Richard T orne, Gordon McLendon
"h

FROM: Ash

"WE ARE NOT IN THE MUSIC PRODUCTION BUSINESS." — THORNE

I don't see any sense in the non-relevant music behind the 
current promo on Paul Harvey News.



1/18/67
TO: Richard Thorne

CC: Dennis Fraser, Ron Ruth, Gordon McLendon

FROM: Ash

KNOW THE LAW. 

(FINKLEBAUM'S LAW)

As everyone knows, Finkelbaum's Law says that, "If you work hard 
enough to bore people who listen, after while they won't, in 
direct proportion to the number and frequency of boring 
repetittions."

"The Law Serves You" is an excellent feature, or would be if 
copy were changed more frequently. This is a "different" type 
of public service announcement. It is actually a service to the 
listener, rather than a setvice to some charitable or civic 
organization. But to be a real service the copy should be 
changed oftener. Since it offers specific information which is 
easy to remember, the repetition soon bcomes very boring.

I don't know whether the problem is a P.R. man sitting on his 
docket or whether we have a considerable reserve list and do not 
make changes often enough. I think these should be changed 
once a week. Any law student could supply subjects by the 
hundreds.

What is a householder's responsibility in "maintaining an 
attractive nuisance?

What's the difference between mayhem and assaulk and battery. 

What if the house dick thinks she isn't your wife and she is? 

What's the difference between mandamus and replevin?

Is it safe to sue a neighbor for defamation of character?

What if your son bites a neighbor's dog?

What's the difference between rape and aggracated rape?

How high a fence can you build around your lot?



1/18/67

TO: Ron Ruth

CC: Richard Thorne, Gordon McLendon

FROM: Ash

BRIGHT NEW IDEA!

I just had a bright new idea. I'm surprised I haven't thought 
of it before.

Why not precede the Changing Times 15-minute commercials with 
a brief intro, admitting that we know we're going off format 
but telling listeners they will hear important financial news 
and urging them not to tune out indefinitely because we'll 
be back with our regular broadcast in fifteen minutes?



1/17/67

TO: Richard Thorne

CC: Ron Ruth, Gordon McLendon

FROM: Ash

STALE STORIES (continued)

I note a rather recent alarming tendency to repeat 
stories long after their fresh bloom has worn off. I refer 
now not to those previously mentioned stories which myster
iously show up weeks and months after their orginal 
airing. I refer to stories which are broadcast, without 
update, for 36 or 48 hours after they first appear. 
Sometimes they are broadcast for about a day, then lie dor
mant for a day or so and are then revived. In these cases 
particularly I don't see why the men don't recognize the 
odor of mildew.

Yesterday afternoon we heard all over again the story of 
the English secretary whose little pinkies actually 
left pink fingerprints and about the discovery of the 
bone which proved that man is more than 2^ million years 
old. It's difficult to check back but I'm sure that these 
stories were more than 36 hours old.

I don't know what your rule is about how long non-up- 
dated stories should be run but I should think that 24 
hours should be the absolute maximum limit. Last night, 
between 8:30 and 9:30 we didn't have room to mention 
the McCormick fire story. There wasn't a single mention 
of it, either in headline or text, during the entire 
hour. We did, however, have time for a full treatment 
of the story about Italian vagabonds making campfires 
from the wood of archeologically treasured Roman ships.
I'm sure I heard all about this more than 24 hours earlier.



1/17/67

TO: Richard Thorne

CC: Ron Ruth, Gordon McLendon

FROM: Ash

KING FOR MORE THAN A DAY

I notice that Harry King is still using the preposition 
"at" in his introcutions in which he says"bringing you 
the news AT 8:30." As I have suggested, I think he should 
say "bringing you the news 8:30" in order to match his 
consisten locution of "headlines making the news this 
hour. "

I'm sure it must be a shock to the listeners tp hear him 
say "news at 8:30" when they are so used to hearing him 
say "news this hour."

When ypu are talking to him you might tell him that 
"bas relief," even at McCormcik Place, is not pronounced 
"bass relief;"



1/17/67

TO: Richard Thorne

CC: Ron,Ruth, Dennis Fraser, Gordon McLendon

FROM: Ash

I PREDICT

I presume all will agree that this promotion wasn't a 
credit to the station.

I have already pointed out the undesirability of leading 
our listeners on with false promises (of keepiig them posted 
oh the results of the judging). We could have made 
this "judging" period somewhat interesting for the 
listeners by citing some of the erroneous predictions 
which had been submitted —  like the one from the person 
who, although having read none of my memos, predicted the 
demise of WNUS.

Also, when we knew on Saturday the 14th that we were 
not going to announce the winner on the 15th, provision 
should have been made for announcements to run all day on 
the 15th, apologizing for the delay and announcing a new 
date. This would have been far better than to have had 
irritated listeners calling up and asking "H0w come?"

As for the wisdom of having a Negro woman win the
contest with a prediction about the election of Brooks --
that's too delicate a subject even to be mentioned.



1/17/67
TO: Ron Ruth

CC: Dennis Fraser, Richard Thorne, Gordon McLendon

FROM: Ash

NATIONAL BOULEVARD BANK AMERICANA

In case anyone is interested, here are my comments on this 
series.

I thought the pre-series promos were bad. Their effectiveness 
was ruined by the "musical" background. Thorne voice and 
delivery were excellent, as usual. The two bank officers wee 
very good for amateurs. Diction and clarity fine. I had 
a feeling that they were recorded at a slightly lower volume 
level than Thorne's introduction.

But the music. Ye gods. I thought at first that it was 
someone tootling on a flute but finally decided that it was 
somebody fiddlefutzing with a whistle. Whatever it was I could 
see no point to it. It was distracting. At points it came 
up too loud and made it difficult to understand what the 
bank officers were saying. It was amateurish and had no 
"bankish" dignity. I wasn't at all impressed with the sudden 
switch to the kettle drums at the end and the drmmmer 
putting his hand down on the drumhead.

If we have to have music with these announcements I think it 
would have been much better to have selected a theme or a 
fanfare which would have been appropriate to the entire series, 
even if we had to settle for "God Blees America." At any 
rate the theme should have been carefully selected in a 
conference including Cliff Johnson, the bankers, the studio 
staff, etc. Then it could have been used throughout the series, 
both for announcements and as introductions for the various 
recordings.I tried to find a theme in the actual prodiction 
but couldn't distinguish one. 0F course maybe I'm just 
stupid and that tootle tootling has some esoteric 
Americana significance. It left me cold.

I was surprised that we didn't run live drop-ins all day 
Sunday in an effort to woo some listeners away from the 
super game.



1/17/67

TO: Ron Ruth

CC: Richard Thorne, Gordon McLendon

FROM: Ash

IS AMERICANA STILL WITH US?

I think I remember an announcement that the next Americana 
program was to be on January 22md. If this be not true 
or if the account has cancelled, forget this memo.

If, however, the next half-hour broadcast is to be aired 
next Sunday, shouln't there be some promos on the air.
I think that all off-format programs should be well 
publicized in advance so that listeners aren’t too startled 
if they tune in and hear a dramatization in place of our 
regular news schedule. Also an advertiser who sponsors 
a half-hour show should get some free publicity.

We probably all agree that the productions are mediocre, 
but if we are going to put them on the air we should plug 
them, just as we do other features.



Iljjy

1/13/67

TO: Richard Thorne

CC: Ron Ruth, Gordon McLendon

FROM: Ash

TOO UPSY DOWNSY

As you know I am very fond of the "in depth" signatured 
stories of the staff men which are inserted into the newscasts 
and of the 5-dat weather forecast.

I think these should be features just as permanent and regular 
as time, weather, the almanac, etc. They are, however, broad
cast in a rhythm which I have so far been unable to comprehend.

Several weeks ago I was about to write you a very congratulatory 
^  memo telling you how wonderfully the men were doing their "in

depth" stories and how much this feature imrpoved the listenability 
of the newscasts. They stopped abruptly. After a week or so of 
hiatus they came back for a few days and then disappeared again.

It is the same with the 5-day forecast. For a few days we hear this 
on every broadcast. Then we don't hear any at all. Then 
we start hearing themagain.

How come?



1/13/67

TO : Richard Thorne

CC: Ron Ruth, Gordon McLendon

FROM: Ash

JUST A SUGGESTION

If you feel like it, and if it can be done, we'd sound a bit 
better if!

If Bill Guthrie didn't speed up his broadcast now and then. 
Generally speaking he's fine (if a bit strident) but now and then, 
for no reason that I can figure out, he suddenly sound like 
Millard Hansen being played at ¡78. This lasts only for a few 
seconds or a few minutes at a time, but I find it impossible to 
understand him when he does it.

If Douglas Kimball could be toned down a little bit. His 
voice is distinct and very authoritative but sometimes it is 
just too damned loud. HE sounds like a blaring brazen trumpet 
among the woodwinds. The effect is particularly shocking when 
he is heard right next to you or Bowman or Turner.



1/13/67

TO: Richard Thorne

CC: Dennis Fraser, Ron Ruth, Gordon McLendon

WHEN ARE WE GOING TO STOP LYING TO THE LISTENERS?

We shouldn't promisee things to listeners unless we know in 
advance that we are going to be able to deliver. An 
announcement which has been telling us for a couple of weeks 
that the "I Predict" winner will be revealed on January 15 
also informs us that we will be "kept posted on the results of the 
judging. "

I'v heard the announcement quite a few times but I haven't 
been "kept posted" and I doubt if any listeners have. If so, 
certainly not frequently enough or I_ would have heard it.



1/13/67

TO: Richard Thorne

CC: Dennis Fraser, Ron Ruth, Gordon McLendon

FROM: Ash

IT WAS FRIDAY THE 13TH 

AND THE PIXIES WERE AT WORK

At approximately 6:28 p.m. today I heard a public service 
announcement urging attendance at an educational convention to 
be held December 28, 29 and 30. (The year was not given.) As 
I listened to th e cart which followed I said to myself, "Golly 
gee, I wish I coul d hear that announcement again. I thought it 
said 'December 28, 29, 30.' At the conclusion of the UPI cart WNUS 
obligingly ran the identical recorded announcement, thus 
allowing verification of the December dates.

My comments.

H0w the hell does a thing like this get on the air?

If announcements ran only mmmmipnrnm for a total of two weeks 
as they are aupposed to it wouldn't have been on the air anymore. 
(Actually I think it was never run before.)

Since it was on the air it should have been on the schedule.

That woman shouldn't be allowed to make any announcements. Her 
voice is hard enough to listen to on the other unscheduled 
announcement (City College) which is currently running.

If I had been allowed to read copy on this announcement I might 
have noticed that the dates were a wee bit off.

How the hell does a thing like this get on the air? (Twice 
in two minutes?)



1/8/67
TO: Richard Thorne

CC: Ron Ruth, Gordon McLendon

FROM: Ash

"KING FOR AN HOUR."

I

Since Harry King is still saying, "stories which make news
this hour," I presume that you favor this linguistic idiosyncracy.

I suggest, therefore, that you demand consistency from Harry 
in this procedure. A few seconds later in his broadcasts he says, 
"reporting the news AT 8 o'clock."

Since "this hour" and "8 o'clock" exercise identical functions in 
the sentence structure, each should be treated with identical 
ommission of the preposition.

For the sake of making the best showing to our listening audience, 
I recommend that you insist that Harry say, "reporting the 
news 8 o'clock."

J



1/8/67

TO: Ron Ruth

CC: Richard Thorne, Gordon McLendon

FROM: Ash

BELIEVE IT OR NOT

WE MAKE "CHANGING TIMES" SOUND WORSE THAN IT IS.

This is my weekly routine protest at the way in which the 
"Changing Times" 15-minute commercial is programmed.

We continue to use the standard "pause now for station identification" 
announcement to signal a break at the 15-minute spot to accommodate 
the Kiplinger commercial. We have used this recorded announcement 
for more than six months now as our "trademark" for the half-hour 
break and our gesture of deference to the F.C.C. I think it 
should be kept sacrosanct for that purpose and for no other.

Every other off-format feature on the station gets a special 
little introduction. T is feature, coming on naked and un
announced, loudly bespeaks our guilt. I have recommended some 
copy for an introduction and continue to recommend it or something 
similar.



1/8/67

TO: Richard Thorne

CC: Ron Ruth, Gordon McLendon

FROM: Ash

STALE STORIES

Last Thursday morning Phil Bowman read with relish a story about 
the "j aybirdsCalifornia housewives who like to go about the 
house naked while doing their housework. To the best of my 
memory this story is two or three months old. It got the full 
treatment from all newscasters when it first appeared.

I thought at first it might be a wire "update" of the previous 
story but I decided that it must have been read from a piece of copy 
left lying around the studio when I heard the kick-line —  a 
quote from one of the birds to the effect that her husband had 
started coming home for lunch every day since she had started 
going around in her miniskin outfit. This presented such a 
charming jbicture of connubial bliss that I should thank that 
anyone, even a harrassed newscaster, would remember it.

Later in the day, with equal relish, Bowman read the story 
of the English thief who was trapped by his teethmarks in the 
Cheddar cheese. I believe this story is about two weeks old.
IT also got the full treatment when it came off the wires.
This was no one-time slip-up by Bowman, He was still reading 
the story the next morning

Please understand that this is not a criticism of Bowman per se.
He is a fine newscaster, a credit to the station and a pleasure 
to listen to. I merely mention items like this now and then in 
the hope of supplying you with a clue as to why they happen.
There were many stale stories on the air over the holiday 
weekends but I didn't mention them because I felt that maybe they 
were there by necessity, because of a lack of fresh news.



1/3/67

TO: Richard Thorne

CC: Ron Ruth, Gordon McLendon

FROM: Ash

NOW THAT CHRISTMAS IS OVER AND

I CAN BE MEAN AND NASTY AGAIN . . . .

I'd still like 
stories making

to hear Harry King stop saying "headlines of 
news this hour." It should be so simple to fix

It's wrong. It's bad English, continuation makes the station 
sound incapable of correcting small errors, etc. It's the 
only flaw I see in the current intro procedure. It annoys me



1/3/67

TO: Ron Ruth

CC: Richard Thorne, Gordon McLendon

FROM: Ash

HOORAY!

Congratulations to Cliff Johnson. I gather that we have 
the National Boulevard Bank for a regular advertiser as a result 
of the Sing promotion. I hope the "Business Listener" thing, 
whatever it is, turns out as well.

Acid footnote: At the close of the 4 p/m/ news today there
was a National Bpulevard Banl commercial, an announcement that
the N.Y. Stock Market Report would be heard in a moment, then --
instead of the routine P.S.A. announcement, there was a promo 
announcement in the voice of a bank representative, announcing 
a Ben Franklin feature. Then N.Y. stocks and weather.
Aside from the omission of the P.S.A. the proximity of the 
bank commercial and the bank free plug made me uncomfortable.



1/2/67

TO: Dennis Fraser

CC: Ron Ruth; Richard Thorne, Gordon McLendon

FROM: Ash

RESOLVED!

During every week throughout 1967 there should be at least 
one (preferably two) promotions on the air urging listeners 
either to write or telephone the station for one reason or 
another.

During every week we should either be reading messages from 
listeners or playing taped telephone messages.

This will help give the impression of "integration with the 
community" which we should wish to encourage.
It wouldn't be too difficult. Any trifling excuse should be 
enough. For instance, all of last week we could have had people 
telephoning in with New Yeats recipes for hangover cures.
I didn't think of this until I heard the very good announcement 
of our hangover cure. I cite this as an example of the kind of 
thing every one should be thinking of and which should be 
passed on to you in case someone is fortunate enough to think 
of a good promotion idea.

Furthermore, we needn't be afraid of some campaign failing 
completely, in that we receive no response from listeners.
We can always fake up a couple of responses to read over the 
air.



V
1/2/67

TO : Ron Ruth

CC: Richard Thorne, Gordon Mclendon

FROM: Ash

HOW ABOUT MAKING THE SALESMAN RESPONSIBLE 
FOR COMMERCIAL COPY ?

The station and the advertiser would have sounded more alert 
if the C.E.T. commercial in every broadcast today had said 
positively ends at 8 p.m. tonight, “rather than" at 8 P.M. 
Monday night, January 1."

I

I



1/2/67

TO: Richard Thorne

CC: Ron Ruth, Gordon McLendon

FROM: Ash

MYSTERY!

I have heard this more than a dozen times recently. The 
newscaster announces the time, that is, says, "W-NEWS TIME . . 
and then NO TIME IS GIVEN. The program goes right into the 
banshee cry of C.E.T. or merely resumes the news broadcast.

The only Sherlock Holmesian solution I have been able to think 
of is that the announcer on the wheel has gone home but that 
he has ;eft cues in his voice for the insertion of the 
actual time. The announcer on dity but not on the air 
doesn't make the time insetions.



1/2/67

TO: Ron Ruth

CC: Dennis Fraser, Richard Thorne, Gordon McLendon

FROM: Ash

GUIDELINES FOR 1967 COPY WRITING

Inspired by unfortunate announcement which ran for two days in 
which we asked listeners to write to "us" and gave them the 
telephone number of a bank.

1. Does this copy say what I meant it to say/?

2. Does it say it in the fewest possible words?

3. Does it contain any intentional or unintentional mis-represent&tion



1/2/67

TO: Ron Ruth

CC: Dennis Fraser, Richard Thorne, Gordon McLendon

FROM: Ash

LET OUR LISTENERS HEAR FROM OUR LISTENERS

I had hoped to hear listener reaction to the W-NEWS Holiday 
Sing read on the air between Christmas and New Years. (I 
hope we got some.) It's too late now, of couese.

I think it's important, at this stage in the station's development, 
that listeners be constantly reminded that WNUS listeners are 
real people. Even I find it difficult to comprehend the 
extent, variety and quality of WNUS listeners. I get a big charge 
out of hearing some woman read a recipe over the air.

We should make all listeners feel that they are members of the 
WNUS "family", corney as that may sound when written down in 
cold blood. It will be good medicine for agency people, also 
to hear voices and messages of listeners interested enough in 
some aspect of WNUS to communicate with the station.



1/2/67

TO: Richard Thorne

CC: Ron Ruth, Gordon McLendon

FROM: Ash

MYSTERY.

I have heard this more than a dozen times recently. The 
newscaster announces the time, that is, says, "W-NEWS "itlME . 
Then NO TIME IS ANNOUNCED. The program goes right into the 
cry of the C.E.T. banshee or merely resumes the routine news 
broadcast. My only Sherlock Holmesian theory about this 
mystery is that the announcer on the wheel has gone home 
but has left voice cues for time announcements on the tape. 
The announcer on duty but not on the air doesn't supply 
the omitted time checks. Just idle speculation on my part.



Ron RuthTo;

CC: Richard Thorne, Gordon McLendon

FROM: Ash

BRAVO!.

I thought "The Other Wise Man" was an excellent and worthwhile 
deviation from format. The impressive Thorne voice could well 
be used at other times when the text and the occasion justify 
it. I'll be surprised if we haven't received some voluntary 
favorable response from listeners who were pleased with the 
Christmas presentation.



1/2/67

TO: Ron Ruth

CC: Richard Thorne Gordon McLendon

FROM: Ash

I’LL SCREAM!

I'm sure that millions of W-N3SWS listeners are bored to 
desperation with the "Business Listener" promotion.
Cliff^Johnson1s campaign to get listeners to WNUS-AM to 
write has been on the air too damned long and far too 
intensively.

I know there must be some Machievellian commercial plot 
behind this promotion but certainly by now this schedule 
has gone even beyond the bounds of diminishing returns and 

t  can only be doing the station and audience more harm than good.

i



1/2/67

TO: Dennis Fraser

CC: Ron Ruth, Richard Thorne, Gordon McLendon

FROM: Ash

STALE PROMOS

I had hoped that afterthe Christmas respite we'd pick up the 
promo schedule with some new copy. Instead, we're beginning the 
New Year with old copy that's been run for weeks —  even months.

Why not try in J967 to run promo copy no longer than two weeks 
at a time? If necessary or advisable to run the theme longer —  
write some new copy. It's a matter of only a few seconds to 
re-arrange the wording and it's a lot easier on the listener.



1/2/67

TO : Ron Ruth

CC: Richard Thorne, Gordon McLendon

FROM: Ash

IT WOULD SOUND BETTER

Several weeks ago I suggested that we stop scheduling 
on Sundays the Drew- Pearson-voiced announcement urging 
us to"listen this Sunday and every Sunday." I suggested 
that live drop-ins urging " listen tonight at 6245" would 
be more effective and would eliminate possibility of the 
Pearson -recorded announcement being heard after his 
broadcast on Sunday nights.

I heard the Pearson - recorded announcement Yesterday. I 
didn't happen to hear it after his broadcast, but that's 
no indication that it wasn't broadcast during the evening.



1/2/67

TO: Ron Ruth

CC: Richard Thorne Gordon McLendon

FROM: Ash

WHERE ARE THE"FUNNIES"?

I thought we had available a number of "funnies"—  like the 
Maginot line and back yard ski slide announcements. These were 
very funny.

If we have more, why not run then now to. enliven an otherwise 
very dull schedule? In my opinion these shouldn't be scheduled 
for more than two to three days running. They stop being funny 
after too much repetitionc



1/1/67

TO: Richard Thorne

CC: Ron Ruth, Gordon McLendon

FROM: Ash

VIOLENCE IN THE 5TH WARD

Jim West was pronouncing the first"s" in Alderman Despres* 
name in headlines this morning. I suggest that you mention 
this to him since this is such a well known name and since we 
already have sufficient adverse criticism of our operation in 
and around the University neighborhood.

I \
Incidentally, Jim announced the 11;30 a.m.news as the 10:30 
news." I got the impression that he was holding the fort 
alone and that this specific time announcement got onto a 
bit of tape which was re-broadcast. Perhaps this is the kind 
of thing that is bound to happen on a holiday. I mention it 
only because it may involve a technical problem about items 
like this getting caught on tape where they don't belong.



1/1/67

TO: Ron Ruth

CC: Richard Thorne, Gordon McLendon

FROM: Ash

WE"APOLOGIZE" FOR THE OTHER WISE MAN.
WHY DON'T WE "APOLOGIZE" FOR CHANGING TIMES?

I didn't catch an intro to Changing Times commercial this week-end 
but presume it came on cold as usual. Why don't we handle this 
as we do the Sunday night talk program and as we did " The 
Other Wise Man"? An explanatory introwould be better than the 
nothingness and complete lack of communication with audience 
which now surrounds this unfortunate feature.

I suggest this copy. INTRO: W-NEWS NOW DEPARTS FROM ITS REGULAR 
NEWS FORMAT TO BRING YOU NEWS OF ANOTHER KIND- NEWS OF HOW YOU 
CAN SAVE MONEY FOR YOURSELF AND YOUR FAMILY. WE'LL RETURN TO OUR 
REGULAR PROGRAMMING RIGHT AFTER THIS INFORMATIVE 15-MINUTE 
FEATURE. CLOSE: W-NEWS NOW RETURNS TO ITS REGULAR PROGRAM OF NEWS
BROADCASTS


